
S 
CANADA 

DOMINION BUREAU OF STATISTICS 

CENSUS OF MERCHANDISING AND SERVICE ESTA8USHMENTS 

RETAIL MERCHANDISE TRADE 

li 

CANADA 

1934 

It 

LIBA.RY 

ii 

Published by Authority ol  die Hon. W.D. Euler, M.P., 

Minister of Trade and Commerce. 

OTI A WA 

1935 



Series 34. No.6. 
Published by Authoriy of the HON. W. D. EUL, h.P., 

Minister of I'rade and Comiaerce 

DO: :INI0N BUj oF SLJI:TI.:s - C•JJiDA 

Dominion Statistician: R.H. Coats, LL.D., F.R.S.C., F.S.S. (Hon.) 

Internal Trade Branch 
Chief: H. Marshall, B.., F.S.S. 

CENSUS OF iERCHANDISI:G 1ND SERVICE ESTI3LIS..EITS 

Retail Merchandise Trade in Canada, 1934. 

Retail trade in Canada for the year 1934 amounted to 
•l,942,48O,OQO, as compared with l,?75,857,000 for the preceding year, 
according to calculations made by the Bureau of Statistics and based upon 
reports received for the annual Census of ierchandising and Service 
Establishments. The value of sales for 1934 was thus 9.4 per cent higher 
than the 1933 figure and it was also 1.4 per cent in excess of the amount 
recorded for 1932. Representing the total retail merchandise trade of the 
country for 1930 by 100, indexes of the dollar value of business for the 
following four years are 84.2 for 1931 1  69.5 for 1932 1  64.4 for 1933 1  Ltnd 
70,5 for 1934. 

Increases in the value of reail trade for 1234 were reported by 
all provinces, the largest increase over the preceding year, 11.4 per cent, 
being recorded for Nova Scotia and the smallest, 6.1 per cent, for Quebec. 
The various provinces, arranged in descending order of percentage 
increase-s in trade for 1934 over that for the preceding year, together 
with these percentage changes ar as follows: Nova 3cotia, 11.4 per cent; 
Alberta, 11.1 per cent; British Columbia, 10.9 per cent; Ontario, 10.9 per 
cent; New Brunswick, 10.8 per cent; Prince Edward Island, 8.7 per cent; 
Saskatchewan, 8.3 per cent; Manitoba, 7.2 per cent; and Zuebcc, 6.1 per 
Cent. 

Value of sules for 1934, when compared with the love-i of retail 
trade in 1930, was highest for Nova Scotia and lowest for Saskatchewan. 
Representing the value of retail trado for 1930 by 100, indexes of sales 
for 1934 for the various provinces arranged in dosconding order of indx. 
are as follows: Nova Scotia, 76.7; Ontario, 74.2; Prince Edward Island, 
70.1; British Columbia, 69.0; Manitoba, 68.7; New Brunswick, 68.6; QUthCC, 
68.6; Alberta 68.2; and Saskatchewan, 59.0. 

While increases in trade wore general for practically all lines 
of business, the greatest gains over 1933 were made- by the automotive 
group of establishments, the lumber and building materials group and the 
furniture and household group. The total business of motor vehicle 
dealers for 1934 4  including the sale of now and used vehicles, amounted to 
179,139,000, an increase of 37.9 per cent over the figure reported for 
1933 and only 4.1 pr cent below the amount recorded for 1931. Sales of 
lumber and building material dealers for 1934 showed an increase over the 
1933 figure of 16.9 per cent. For furniture stores the increase was 16.0 
per cent and for hardware stores, 12.1 per cent. Other kinds of business 
reporting marked upward movements in 1934, together with the percentage 
increases over 1933, are as follows: Household appliance stores, 24.8 per 
cant; office, school and store supplies and equipment dealers, 22.7 per 
cent; farmers supplies stores, 17.4 per cent; radio and music stores, 15.5 
per cent; family clothing stores, 12.6 per cent; and mon's clothing stores, 
12.3 per cent. 

Sales of grocery stores (including grocery stores with meat 
departments) were $30 7 ,478,000 for 1934 0  an increase of 3.4 per cent over 
the sales figure of 0297,307,000 reported for the preceding year. The-
value of sale-s for meet markets (c 5 5,57 8,000) was 11.0 per cent hi-hor 
than in 1933. Country general stores did a total business for 1934 
amounting to 167,216,000, while the value of sales for department stores 
for the same yar was254,O0l,0Oo. Increases in trade over 1933 for 
these two kinds of business were 10.6 per cent in the cse of country 
(-w1eral stores and 5.0 per cent for department stores. 
13/12/35/11000 
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Chain Stores and Sales .--Thero wore 445 chain store companies in 
Canada durIng 1934 and thoso operated a total of 8,208 stores with 
?348,384,200 sales. Chain store sales for 1934 formed 17.9 per cent of 
the total business of all stores for that yar as compared with 18.5 pr 

• cent for 1933 and 17.7 per cent for 1930 which is the earliest year for 
:hich such data are available. These chain store figures relate to the 
business transactod by all firms operating four stores or over during 1934 
xclusivo Only of department stores. For the Census of Merchandising and 

service Establishments all department stores have boon treated as indepcnd-
.nt establishments so that figures relating to ownership groups of depart-

ment storos are not included in the chain store figures shown hero. 

In number of chains, number of stores and value of sales, chains 
are still of most importance in the grocery ana combination store fi1d. 
There wero 74 grocery and combination store chains in 1934 and those 
operated 2,239 storos and had sales of 100,874,900 or 32.8 per cent of 
the business transacted by all grocery and combination stores. The ratio 
of chain store sales to total sales for this kind of business in 1934 was 
slightly lower than that recorded for 1933 (33.3 pr cent) thus indicating 
a somewhat 1e11er increase in busjns for chains than for independent 
storos. 

There were 14 variety store chains in Canada in 1934 and those 
operated 372 s1;oros with $35,646,500 sales. Drug stjro chains numbered 29 
and these operated 306 stores vrith sales amounting to ç11,594,000 or 19.5 
per cent of the business of aJ.l drug stores for the year. Table 4 
presents comparative figures for chains grouped according to kind of 
business for ouch year from 1930 to 1934 and shows the number of chains, 
number of chain stores, value of chain sales and ratio of chain store 
s1es to total sales. 

In interpreting the chain store ratios given here it must be 
remembered that all fiiros relate to the business done by stores 
classified according to kind of business an tha t they do not relate to 
the sales of specified commodities. Many stores sell groceries in addition 
o grocery stores, e.g., department stores, country general stores, fruit 

and vegetable stoics. Thus, whilo Table 4 shows the proportion of grocery 
store sales made by grocery store chains, no information is avai1abl to 
show what proportion of the salus of grocery products through all retail 
outlets may be made by chains. 

Voluntary Chains,--IrL addition to receiving data regarding the 
operations of the company chains reviewed in the preceding section, 
information was also secured from 31 voluntary chains which were operating 
in Canada in 1934. In that year there were 6,430 stores connectedJth 
these 31 groups and, while information regarding the value of sa1s for 
these stores is not available, 1ata were secured to show that the value of 
purchases at wholesale prices from the affiliated wholesale companies 
amounted to 30,021,219. 

Included in the 31 chains for 1934 were 23 voluntary food chains 
with 5,659 individual stores. Purchases by these moiabers made upon a co-
operative basis i.nd at whe1os1 -.-1 prices amounted to 26,842,228. In 1933 
there wore 27 voluntary food ch.ins with 6,025 staro3 and purchases upon a 
co-operative basis in that your and at vzholcsalo prices amounted to 
26,725,418. Thus, rhilo there were fewer voluntary chains and 366 Levier 

members, the value of purchases increased by •116,810, indic.otin, a corres-
ponding increase in average purchases per store. 

Scope of Consus.--This report n retail trade is b:.sed upon 
returns received Tm all chain stores and from a ropreseritive number at 
Independent stores, giving comparative sales firos for 1933 and 1934. 

11 In all, including both chain and independent sLros, the returns secured 
covered sli,htly more than 25,000 retail establishments and it is estimated 
that the business done in these stores feracd approxiaate1yp0r cent of 
th.-,  trade of all stores. The reports v,rhich have boon received have been 
used to determine the most pr.00aolo value ;1 sales for th;se stores which 
do net report to the annual Census. The figures given in this bull0tln, 
therefore, relate to all retail tra0e and net t. the business of the 
reporting fimus only. Table 1 presents a summary of retail merchandise 
trade by provinces for the peri.d 1930 t. 1934. Table 2 shows th value 
f retail trade fr 0ach year fr:m 1930 to 1934 Lr ouch f the several 
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kind-of-business classificatiins used in the Census of Merchandising. In 
Tables 3 and 4 comparisons are mode between chain stru SOlL,5 and total 
subs. Table 3 shows chain store soles and ttal sales by previncos, 
whllc Tblc 4 makes a suraovihat similar cemparisn f.r a number f selcted 
kinds f business and shows th number f chains, numbr f chain stres, 
value f chain sales, total solos and ratio of chain st.ro solos t Ltal 
sales. Table 5 presents comparative figures fir voluntary chains fir the 
years 1930 to 1934. Table 6 presents a comparison f so1s by crmndity 
rroups fir deportment stores in 1933 and 1934. Supplementary tables arc 
in course of preparation shov;ing employment and wage figures, rss margin 
percentages and valuc 	inventory on hand at the end of the year. A 
dotoiled analysis classifying ompl'yees engaged in retail trade an the 
basis f weekly wage payments is also being prepared 

Comparison of Indexes of Retail Sales and Cost of 
Living indexes 

While the indexes of retail sales calculated for the Census of 
Merchandising show only the movements in the dollar volume of sales, it is 
recognized that during periods of rapid price changes such indexes cannot 
be taken as indicating the physical volume of retail trade. The total 
value of retail trade for each year from 1930 to 1934, together with 
indexes of sales (1930 m 100), are as follow: 

Year Total Sales Index or Sales 
(1930 = 	100) 

1930 	........ 2,755,569,900 100.0 
1931 	....... 2,319,935 2 000 84.2 
1932 	........ 1,914,872,000 69.5 
1933 	........ 1,775,857,000 64.4 
1934 	........ 1,942,480,000 70.5 

Changes in the dollar value of retail trade as recorded from 
year to year are the resultant of two factors: (1) variations in the 
physical quantity of goods purchased and (2) changes in price levels. To 
what extent price changes are effective in determining the level of 
retail trade for any period cannot be dofinitulj stated due to the absence 
of price indexes so constructed as to be strictly comparable. While cost 
of living indexes are not constructed in such a way us to warrant their 
use as a correction for price changes in the index numbers of retail 
sales, they do give some indication of the order of magnitude of the price 
trends. The Bureau's Cost of Living Indexes for the period under review 
are given below and, for comparison purposes, have been adjustod to make 
the 1930 figure equal 100. 

Index Numbers of Retail Prices, Rents and Costs of 
Services, Canada. 

(1930 = 	100) 

lRont 
Retail Price Indox 

Total Food Fuel 	Clothing Sundries (Foods, 	fuel, ycr Index Index Index'Indcx 	Index 	Index clothing, household 
 requirements) 

100.0 100.0 1 100.0 100.0 100.0 100.0 100.0 
90.3 78.4 98.4 97.e 87.5 98.0 85.3 

1930 	........ 
1931 	......... 
1932 82.1 65.21 95.5 89.4 77.5 95.2 75.2 
1933 	........ 78.3 64.6! 01.6 80.41 72.3 93.3 72.8 
1934 	....... 7(3.3 70.4 91.6 75.6 75.1 92.7 76.4 

Separate price indexes are shown for food, fuel, rent and 
clothing. The sundries index indicates the price changes in a miscellan-
eous group of commodities, togothe r with the variations in costs of 
certain services, such s theatro costs, insurance, doctors' end, dentists' 
fees, hospital charges and laundry. The total index given in the second 
column of the table is an average of the figures in the following five 
columns, each weighted in proportion to the consumption of the items 
involved. The last column, "Retail Price Index," is also a weighted 
average but omits the rental figures and includes only the merchandising 



ltms in the sundries indx. 

In comparing the indexes of retail sals for th priod 1930 to 
1934 with thi Ruti1 Price Indexes shown in the last column of the abuve 
table it should be remembered that figures for certain kinds of business 
are included in the former which are not included in the latter. In 
particular, automobile dealer establishments have considerable weight in 
determining the indexes of retail sales but commodities sold by these 
establishments are not included in the price indexes. It should also be 
remembered that the weighting system used in computing price indexes is 
based upon value of commodities sold, while the retail sales figures are 
shown for stores classified according to kind of business. The lack of a 
series of price indexes comparable to retail sales by kinds of business 
precludes any accurate correction of dollar value of retail solos for 
price changes. Nevertholss, the general trends in the indexes for both 
dollar value of sales and for retail prices indicates that daring the 
period 1930 to 1933 the physical volume of goods distributed did not 
decline to the same extent as the decrease in the value of salus. Gret 
differences in the reduction in physical volume, as in valuo of sales, 
may be found for different groups of commodities. 
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Canada, Total 

Prince Edward 
rII3,5773,700 Island 	....... 

Nova Scotia 99,519,900 

New Brunswick 84,371 ,900  

Quebec 	............ 651 , 13 8, 500  

Ontario 	..... 1.059,990 , 200  

kianitoba 	...... 189, 2430 00  

SaL:atcheWe21 189, 181 , 100  

Alberta 	....... 176,537,1 00  

British Oolumbia , 248,597,500 

Yukon and North- I 
west Territories 	3,216,100 

Total Net Sales 

Estima 

1931 	 1932 - 

00O i.9l4,87 2 , 000J 
11,538 , 000  

89, 855, 000  

71,691,000 

562,393, 000  

950,891,000  

153,978,000 

134,032,000 

135,095, 000  

207,55 2 , 000  

9,261,000 

74,119, 000  

56,92 6 , 000  

464,959, 000  

786,082,000 

131,025, 000  

111,99? ,000 

115,35 6 ,000  

162,951,000 

2,910,000 
	2,198,000 

CAJ4ADA RETAIL 1t&RCHANDI3E TRADE, 193Z 

Provinces  Table 1.--SurnaV of Retai1 MerchandSe Trade 1  by . 

Index of Retail Sales 

__ 	 (1930 100.0) 

_________________ 	

- 1930  1931 1932 1933 193 4  

c.87,O00 1,942,480,000 100.0_84.2 _69. _64.470 

8,873,000 9,649,000 100.0 83.8 1 67.2 64.4 70.1 

68,513,000 76,317,000 100.0 90.3 74.5 68.8 76.7 

52,249,000 57,878,000 100.0 85.0 67.5 61.9 68.6 

421,139, 000  446,954,000 100.0 86.6 71.4 64.7 66.6 

735,861,000 815,962,000 ioo.O86.4 71.5 66.9 74.2 

121,224,000 129,968,000 100.0 81.4 69.2 64.1 68.7 

103,051,000 111,569,000 100.0 70.8 59.2 54.5 59.1.) 

108,431,000 120,423,000 100.0 76.5 65.3 61.4 6.2 

156,751, 000  171,652,000 100.0 83.5 65.5 62.2 69. 0  

1,765,000 	2,088 9000 100.O 90.5 1 68.3 I 54.9 1 64.9 

Yo of 
Change 

1933 - 
193 4  

FA 

+ 8.7 

+11.4 
C- 

.8 	I 

6.1 

+10.9 

+ 7.2 

4.  8.3 

1-11.1 

+10.9 

+18.3 
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PM 	Tf 
Sa16S IfldOX,b( Kinds of BUSiISS 

Inaex of RetailSies 

Kind of Business 	 0 	Esiniated 	 Change 

- -- 	 -1 	J 	 iJ.? i233 

	

I 	V 	 t 	' 	f 	I 
Total , 1' Stors 	 %9 2p 9 	oo ij 	 , 8 000 1j _94 ,480,()(j ) V)OU 	ALL 	.± 

	

.-- 
__"_'•i•_ ..

9.Food Group 	. , ., .,,,. . . . 	 .. 	 L9cc 	 - 452 

Bakery procuct stores (nianuacturing 
baker9 not inclucird) 	11,027,600 	9,697,000 	8,002,000 	7,72700 () 	6343,000I1000 87.9 726 701 r(çr( 	

- 8e0 

Candy and confectionery sorec 	54,176,100 	43 ; 933,000 	36.66l,000 	33,010,000 	33,880,000 ioo.o 81,1 67,7  6u,9 62.5 	+ 2.6 
Dairy product dealers (other than 

mtafacturing daii'i) .... 	 37,173;900 	333U9,000 	23,491,000 	26.630C) 	2,86800Ch1000 896 766 71,8 777 	+ 8,2 

Fiiit and veetab1e stoies 	16, 293, 400 	16 : 611,000 	13.34600O 	12,394,00u 	j76Q0Cj).00,0 69,7 8139 76.1 80,3 	~ 

zocer ana omoination sto 	35,e3o3 	j60,873 0'0 	 000 	2°7)307 	0 	307 478 OuluO,O 89 0 173 7 3 75.8 	- 3.'r 

eat mark 	(inc'udin cea foods) .... 	 8,026o3 	6 6, 035, 000 	53,595, 00 	5,C90Jsi0 	55,78,0L i3 79 , 56'.6 E3 66.9t +iU 

Otkier food sore 	 '3;•5-I 	6,721J0O 	c48100 	5, 0 39, 010 	5233,CJu,J 0Ui 82 654 6L2 62, 	± 3.8 

Count'y Genera! Sore .. 	3 	 .80.33 	3999j0 - 	 10C) R1j69 	66ifl . 

eri1 krcnd13e Group 	-51 	 :c J. 

Department stores 	,.. 	35,258.60 	3l2,739 000 	73,831,C00 	- 185G,uU3 	254,0(a)00iJ3C0 8d,0(i,46.i 71,5 	- 	 0 

Dry goods stores 	 J1,705,6C0 	27 1555,003 	2,97, 000 	21000,066 	23.006,000 100.0 8t,9 72,5 66,2 72)6 	+ 9,6 

Generai. mercaandise soros 	2u,6o,100 	3., 3 13,O0O 	1A,07L : 000 	i3,217,000 	?29, 3u jU.O 8338 69 	6t,9 72,3 	-ll.4 

Variety toes 	, 	 44,2i2j0 	4,564,o30 	3927 0LO 	37256,00U 	40,041,CC luU 98. 89.6 8433 90,6 	+ 7 , 5 

Al4omotive Group 	 ?91,8aoc 	 l0Uu 76.0 	-• 

Iotor venicie dea]ers 	 25367,9) 	.L81 6,?6,3u0 	136,370,Li00 	129885 03 	179,i3,000 luo.J 3,7 53.8 51.2 70,6 	437,9 

	

11) Accessories, tires and bteries 	 1,95,806 	8,918,Uoo 	7,7323L3 	7.21.),u•30 	7E833 100,0 d.L,4 7o6 67 64,5 
Filling stations 	 66,449,300 	Gu,465,Uu0 	54,401,3CC 	46,278,303 	48,37,3u lOu,0'91,0 81,9 727 723 

Garages 	....... ."..,...... 	47,9,8u 	3,567,0 	Jd,L0 	3,230,u..) 	31,640,00u 10i.j 319 71,9 63.6 66,5 	-i-  4.7 
0hr automotive establishments (ir3clud- 	- 	 - 

	

ing motorcycles, bicycis and supplies) 	3,3L650 	2,634 > 001 	2,3l8,0- 	i;9'00 	2,141,o 	13L.0 769 596 56.li  63.2 	+12.7 

Appel Group ................ .215,96,6 66 .7 172 - 71  _+ 9.L 

iien's and boys' c1othin' and furnishings 

	

(includes custom tailors) .............72,110,500 	5ö,7,o0U 	,6,786,J 	4,435,04 	49,901,0O 1t1.3 1.41 6.9 6L6 69.2 	+12.3 

Fai1y clothing stores • 	........., 	42,146,10.: 	 LKI 	31,818,033 	31,582 ,u3 	35,575,0.iC ; 100..0.0.8 1 75.5 74.9 84.4 	+12,6 

Yemen's apparel and accessris stores . 	69,636,3 	61,235,30o 	4),416,o03 	44,633,1 	47,474,3u!1.k7.7 7o,8 64.0 6b.o 	+ 6.2 

5ho stores .. ..,.,.., .................. 	35,908,003 	27,44 5, 0 	25,989,030: 	27,UO2,0j13...089.1i76.472.4!?5.2 	+ 3.9 

C> 



r 
CI'1?T)A FTAT 	BU-L.ANOI:- T?A.O 	i' 

Thb1e2_:Totaj Nt3a1asand SalesTudcxc, by 
--.— -- — - 	 — ------ -- 	

r Kind of Busi.oss 	 E - tirn -tod 	 I 	(1939 : i000) 	j Chgo 
933 

1 	r 
1Uii1ing Material.s Group 94,O JOOJJO2.O! 79 5L593I5ij585+1&.o 

Hardware 	r e s 	 I 	7O39i,7OO 	593i 3 OOi 	'?335UOO 	4 73 2 ; 33Oj 	917,oOo .00.ofs3? 63I6o3IG7,6F 
Tnbcr nd buiain 	tei&c 	 ,OO,7CO 	iu35,OO' 	4-,8i1 COO 	29,3 0001 	O2 3L)0 'OC ' "3O 52 6 l'I5l 8 	*147 
Other bild1' 	tria1 (1nciuJjn 	 - 

rcoxing 	ti1) 	 959G0O 	855COOj 	676fl'X) 	3"17.000 	454a0O,oe3l 38 356 422 	±186 
U.ectricai shops (without ridio) 	) 	 I 	I 	I Hci 	.ud p1u;f3irg s}iop 	 ) 	5,51. 7 900 	12',000 	5220,O3O 	'l)7 65O00 I 	670QO1t3.,0t832 	 +i15 
Pint id glc.ss stores 	

) 	 I 
Furniture arid HouoehoJd 	 I 
C'p 	 10),66j I 8.2AO0O! 	,,5C7 OOD_h  0727OOO 	 56L_ 

Fur -tur storas 	 4133"..5OOI 	34,9(30001 	25300O 	23 073,u1 	2 7 65OO!lO 3t852 63j56.3 6 5 . 	 -i-16.0 :oue14oia ao:1iance storag 	 17.79;2 0 3 1 	1 243u 	i0j.83;)J0 	9,2030Xj 	ll.1.L3UO 1 oo,o 800 61 . 1 I51.  7 64 61 	1-24 8 
0th 	brp fi" phn 	(inc1.udiic' floor 	 I 	 - 

	

C 957 30 	 5,1A3J 	 57 )UO 100 0 76b57 6 55 9 6 ,7 	--'58 
Rd±o 	nui.o stores 	 I 	33.39420 	26,i93o 	i6;93oo 	13)'k4OCJC) 	1524?iJo31 j7349 	39i 458 	+J.5 o 5 

	

Rvtauranti, Oaf eiria and 	 j 	 I 	 . 	- Eating P1cs 	 7 	77, 1006L,L 33 	6r/53M0i 	:frL 	 t5L. 
Otr r.ti1 Stocs ..,,. L51 7935OO 	328003J 371. 	0L392C;J H64. 4 6 3 ,1 84 6! 17I65L7u 	7 

Fare. 	eupplies 	 45,600 	3581o,cco! 	30,423,00uI 	29J(QC0O 	 5163 1?,8 	17,4 
nook stored ,. 	,. 	 8,837 , c.o 	7.426OOO 	6,o73OooI 	5.405000 	

5,622000iO0 oI84O.681,76l 2 636 	+ 4O 
Coal and wood yards 	 86J)46800 	76,26000 	70,675;.000 	lI0.3,c3iLO00 	? 1s,650 ; flC01i00 	8817 82,81,8I832 	+ 19 be deaThrs 	 4 14,90OJ 	4,0..0O.H 	3,33600 	30630O0 	3 j 02l..000100 ; 0 98o 	 14 
Drug 5;ores 	 7,84890G 	70,6i0,000 	63 989, 3OO! 	57, 253 030 	59y58 ,O0ti0O, 0  919 83.3;745177.4 	+39 fiorite.. . 	 9,264,7301 	7699O3 	405,003 	5:57i)i 	5,90.iJ0 10J.I 83.1 6911l6Ll 63,7 	+ 6,0 
Jewellery stores 	 26562 , 6CI 	2'3,96,30' 	i6..3963i 	l5,06 	:I.6,819,0. 1..3,078,6 615564 3,lI 	+118 
Office, school and store supplies and 

equipxnen dealers a... 	 l9,d29,0) 	15,373,Jo0 	1i463;U3 	i0003 : U0 	,269l300 75 578i504 619 	+22,7 
Tobr.cco stores and stands '1 	 33,7)28U 	27,183,00 	23,879,3 	21,586,000 	22 ,551 ,J 1 . 0 o 0 I 88 5 77,8 70-3 73.' 	+ 4,5 
Government liquor stores 	 100,694,6001 	86 ,375, 000 	67,1O6,O0O 	54,869,000 	56,207OOOlOO,O85,8 666.545 55,8 	+ 2,4 
Brewers' warehouses. 	 • 	14,894,400 	13.569 7 000 	10.590000 	9,756,000 	14,037,000 100,01 9l.1I 71,1 655 94,6 	+44.4 
Taverns 	

, 	
10,424,900 	9,613,000 	7,625,000 	6,491,000 	6 ,3 6 , 0001 100 . 0 19232 1 731.l6203 1 6O,9 1 	.2.2 

Unclassified kinds of business 	.,.., 	83,826,900 	63,302,0001 	53,329,0004 	50,62O,OOO 	 +111 

Note:- In a number of instances figures for the years 1931  to 1933 have b13on rvisod. 

Ii 



CANADA RLtIL KORCH,.kNDISE TID, 1934 

Table 3.--Comparison by Provinces of Chain Store Sales _d Total Sales, 193 0-1934 . 

1930 	1931 	1932 	1933 	1934 

2,319,935, 000  I1,914,872,000jl,775,857 ,000 1,942,480 ,000  

	

434 , 199,700
, 

360,806,200! 328,902,600 	348,384,200 

18.71 	16.8 	16.5 	17.9 

CANI.DIt, TOTAL 1-
Total sales 
Chain sales 
% chains to total 

Prince Edward 
Island - 
Total sales 
Chain sales 
% chains to total 

Nova Scotia - 
Total sales 
Chain sales 
% chains to total 

New Brunswick - 
Total sales 
Chain sales 
% chains to total 

quebec - 
Total sales 
Chain sales 
% chains to total 

Ontario - 
Total sales 
Chain sales 
% chains to total 

Manitoba - 
Total sales 
Chain sales 
% chains to total 

Saskatchewan - 
Total sales 
Chain sales 
% chains to total 

Alberta - 
Total sales 
Cha,in sales 
% phains to total 

British Columbia - 
Total sales ..... 
Chain sales 
% chains to total 

2,755,569,900  
487,336,000 

17.7 

13,773,700 

678,7001 
4.9 

99,519,903 
12 ,163,3u 0  

12.2 

84,37l,9uo 

11,958,700 
14.2 

651,138,530 

117 ,100,4u0 
18.0 

1,099,990,2 30 
214,391,3 03  

19.5 

189,243,900  
22,105,800  

11.7 

109,101,100 
34,056,30 0  

18.0 

176,537,1 00 
24,916,500  

1.1 

240,597 ,5UU 

47 ,875,30 u 
19.3 

11,538, 000  
475,500 

4.1 

89,855,300! 
15,867 ,3331 

l7.7 

71,691,OoOI 
10 ,46 ,9,200 

14.6 

562 ,393,u0u 

135,739,930 
18.8 

95J,891,ouo 

1 95,362 ,9 63  
23.5 

153,970,000 
10,853,100 

12.2 

134,o32,0 

24,409, 300 
10.2 

135,395, 003 
23,2Oci,lUO 

15.0 

2e7 ,552 ,u0 
4,06,200 

15.7 

9,261,000 
433,800 

4.7 

74,119,000 
13,378,300 

18.0 

56,926,)0u 
8,5l1,9uu 

15,0 

464,959,Uuo 
86,u59,2uu 

18.5 

786,u62 ,0J 
163,8146Uu 

20.8 

131,u25,u 0  
1 6 , 155, 4Jo, 

12.3 

111,997 
2.i, 750, 70u 

10.5 

115 ,35c,uuu 
17,577,900 

15.2 

162 ,551  
32,063,5jQ  

2.d.2 

8,873,000 
350 ,9u0 

4.0 

68,5l3,o0' 

11,715,5 00  
171 

52,249,UoO 
7 ,581,3o0 

1.5 

421,139,00 3  
73,398,300 

17.4 

735 
15u,9u8 ,03u 

20.5 

121, 224 
13,619,7o 

1l.2 

103 ,51 , 
20,755, 20 o 

23,1 

lub,431 ,OuL) 
17 ,269,5 3  

15.9 

154,751,000 
32 ,4Li5,633 

20.9 

9,649,000 
409,500 

4,2 

76,317 ,00o 
12,577,600 

16.5 

57878,000 ,  

14.9 

446,954,uuO 
73,091,100 

16.4 

i1539200U 
162,096,403 

19.9 

129, 96o,OoO 
15,l0,233 

11.6 

111,56i ,eu 
22,103,900 

15. 8 

12 ,423, 00 
19 ,24,Uec 

16.0 

l71,652,ou 
33,$96,60 

19.7 

1 Includes Yukon and Northwest Territories. 



486 
8,398 
8,066 

360,806,200 
1,914,672,000 

18.8 

461 
8 ,230  
7,900 

328,902,600 
1,775, 857, 000  

i6.5 

445 
8,208 
7,804 

348,384,200 
1,942,480,000 

17.9 

506!  
8,557 
8,188 

434,199,7 00 
2,319,935, 000  

18.7 

69 
2,193 

117 ,234,000 
360 , 3 73, 000  

32.5 

71 
2,232 

104,616,700 
315, 325,000 

33.1 

75 
2,221 

93,362,100 
297,307,00 0  

33.3 

74 
2,239 

100,874,900 
307 ,476,000 

32.0 

16 
340 

36 , 906, 700 
43,564,000 

39.3 

14 
348 

35,474,000 
39,627,000 

89.5 

14 
356 

33, 340,600 
37, 256, 000  

89.5 

14 
372 

35,646,500 
40,041,000 

89.0 

-9- 
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Tablo 4.--Numbur of Chains, Chain Stores, Total Chain Storo S.1os, and 
Percenta,e of Chain Store Sales to Total Sales, by Years 

193 0 	1931 	1932 
	

1933 	1 	1936 

ALL 6T0RS, T0TiL 
Chains 	,,.....' 	518 

	

Stores (maximum).1 	8,504 

	

Stores (average).i 	8,097 
Chain sales .....!:3 487,336, 0001 
Total sales .....L2,755,569,900: 

	

chains to total 	17.7! 

Groc3ry and Combin-
aion Stores - 

	

Chains .......... I 	66 

	

Stores (maximum). 	2,1271 

	

Chain sales .... . 	119,498,600j 
Total sales...,.'y 405, 403, 400 1 

	

chains to totall 	29.5 

Vaietv. 5-arid-10, 
and to-a-dollar 	I 
Stores - 
Chains 
stores (maximum). 
Chain sales 
Total si1es 
% chains to total 

Fiing Stations 

15 
327 

V 39,333,600 
Q 44,212,200 

89.1 

Chains 
Stations (maximum) 
Chain sales .. 	V 
Total sales .. 

% chains to total 

M . v s and  Boys ? 
'.othing and Furn- 
Lthings (includes 
custom tailors) - 
Chains 
3toros (maximum). 
Chain sales ..... 
Total sales 
Z chains to total 

Family Clothing 
Stores - 
Chans ......... 

ores (maximum). 
Chain sales ..... V 
Total sales 

chains to total 

oniens Apparel and 
Accessories Stores - 
Chains ......... 
Stores (maximum), 
Chain sales ..... 
Total sales 
j. chains to total 

Shoe Stores - 
Chains ......... 
Stores (maximum) 
'Jhain sales ... 
Tota:L sale 	V 
% chains to total 

28 
743 

14,375,300 
66,449,30 0  

22.4 

22 
191 

9,866,800 
72,110,500 

13.7 

13 

4,746,600 
42 ,l44,1U) 

11.3 

23 
203 

8,564,600 
69,Qu6,00 

12.3 

17 
203 

7, 702, 7U 
35,9Uu,u 

21 .5 

27 
729 

15,55 2 , 200  
60,465,000 

25.7 

22 
139 

8,253,600 
50,708,000 

14,1 

13 
59 

4 , 425,1 0  
37 ,0o9,00%.) 

12,0 

25 
213 

6,b2,lo 
61,239,00u 

11.1 

221 
7 ,6o7,500 
3l,999,u 

24.0 

26 
757 

14,7 0 5,000 
54,401,000 

27.0 

19 
162 

5,704,700 
46,7u6,000 

12.4 

12 
62 

3,873,700 
31,3].L,03 

12.2 

19 
185 

49,4l6,uoo 
10.3 

19 
237 

7,O94,00L 
27 , 445,u 

25.9 

30 
037 

1,071,10 0  
48,278,000 

29.1 

14 
135 

5,405,200 
44,435,000 

12.2 

'2 
63 

6,722,008 
31,562,oOU 

21.3 

15 
140 

4,29,4J 
44,699, 

9.8 

22 
274 

7 ,114,uJo 
25,9,ui 

27.4 

27 
845 

1,638,000 
60,037,000 

30.5 

13 
3.51 

5,961,600 
49,981,Ouo 

11.5 

12 
70 

7,407,780 
35,575,600  

2u.o 

15 
171 

4,56,uu0 
47 

9.5 

22 
303 

8,037 ,4uu 
27, .iu2 , 

27.0 
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CNiD 	T4JL LEiM&NDISE TR.DL 1 934 
Table 4..--Number of Chains, Chain Storee, Total Chain Store Sales, and 

Percentage of Chain Store Sales to Total Sales, by Years (Cont'dj 

i 	isu 	192 	1933 	1934 

Lumber and Building LIaterial 
1' I 

Dealers 
4.6 46 45 42 42 Chains 	.......................... 

1,035 97 92u uo3 677 Stores 	(maximum) 	................... 
Chain 	sales 	.................. sl,597,53D 1?..O7000  1J,9u9,500 i 9,55,700 1J,570,uOO 

Total sales 66,2uO,7u6 43 ,35 6 , 00  34,6ll,Ueu29,331, 0J6  34,302,e0 

% chains to 	total 	...........1 26.1 27.0 31.61 32.4 3).6 

Furniture Stores - 
Chains 6 5 9 9 
Stores (maximum) 90 95 64 

9,367,9 00  7,55e,600 5,o3,200 4,317,400 1 5,131,000 Chain 	sales, ................. 
Total 	sales 	.............., 41,0l6,500 34,963,300 25,930,UeU 23,073 1 000 26,765,6 

chains to 	total 	........... 22,6 21,6 19.4 15.2 

Restaurants, Cafeterias and 
Eating Places - 

Chains 	......... ............. 21 20 17 17 15 
Stores 	(maximum) 	....,..,,..,.. 262 269 257 240 225 

Chain 	sales 	................, .913,43u,6e6 11,011,7e0 e,262,6eU  7,129,3c 0  6,752,2eL) 

Total 	sales 	................. ,75,977,100 62,u41,.  47,673, 41,667,..ie0 Ju ,. vj 
% chains to 	total 	........... 17.7 17.7 17.3 17.1 15. 4  

Drug Stores - 
Chains 31 32 32 29 29 
Stores 	(maximum) 	......... 292 336 313 331 3u6 
Chain 	sales 	........ 	 ....... yl3,971,300  13,5u4 ,630  11,331,3..ie 

Total 	sales 	.............,•,, 76,4,9e0 7J,613,J3 63,969,..i 57,253,000 59,1t5.i,uJ0  
% chains to total lu.2 19,2 19.6 19.2 19.5 

Office, School and Store Sup- 
plies and Equipment Dealers - 
Chains 	.. ......, 	..... 16 16 14 11 12 
Stores (maximum) 173 161 159 146 135 
Chain 	sales 	.............. 11,134,2Ju 6,443,300 6,237,1oo  5,332,1J  6,613,3o. 
Total 	sales 	., .......... 0••• y19,J29,9uL) 15,373,u 06  11,463,000 10,3,3)6 12,26j,Je 

chains to 	total 	........... 56.1 54.9 54.4 53.3 53.5 

Tobacco Itores and Stands - 
Chains 	..,, 	.........- 	....., 9 9 lcJ S 
Stores (maximum) 215 226 235 234 23L 
Chain sales 7,u0j,730 6,94,7.0  6,22,43e 5,446,233 5,652,56 
Total 	sales 	........... .,. 33,732,6U3 27,lL3, 630 23,.75,36e 2l,56, 2 2,551 , 

chains to total 25.4 25.7 26.1 25.2 25.1 

Table 5.--Nuxaber of Voluntary Chains, Stores, Value of Purchases 
and '.verage Purchases Por Store 

I. All Voluntary Chains 

Number Number Total Purchases v3rago Index of 
Yoar of of at 	Wholesale Purchases Purchases 

- Chains Stores Prices Per Storo (193 	1) - -- 

1 53 0  .......... . 24 4,4,5 22 ,73,37 2  5,uc3 
1931 .,,. 29 5,456 25,220,327 4,622 113.7 

30 6,237 26,364,546 4,26w 115.7 

1933 .......... 32 6,6o9 2,625,065 4,279 125.6 

1934  • 	............... 31 6,430 3u,21,219 - 4,669 131.e 

B.1l Voluntary Food Chains 

1 93 0  •.e'.s.s.o.e'. 23 4,472 22,72J,5e2 5,l 133,0 

26 545e 23,626,75 104.0 

1932 ................. 26 5,79 25,633, 364 6,352 111.9 

1933 ................. 27 6,325 2 6,725, 41 e 4,436 117.6 

1934 ................ 23 5,659 26,642,22 4,743 



	

55,J35, 2UJI 57,t59,40) 	+5.1 

1 ,157,43 3 
	

l,326,0 

4,266,l3u 

2..,564,903 

7,595,5.i3 

23,972,100 

l,991,7u.) 

29,495,90 

1l,l7 ,7eu 

ö,029,33 

19,024,800 

4,651,600 

4 ,325, 800 

2,376,500 

4 ,325,7e3 

3',702,7e 

7,472,50u  

25, 05,3 0  

2,12u,3Le 

2L,63,uJJ 

1l,976,00 

21,022,900 

5,067,400 

4,748,100 

2 ,655, 400 

+1.4 

+ 7.5 

— 1.6 

+ 4.5 

+ 6.5 

— 2.1 

+ u.7 

+ 6.3 

+10.5 

+ 9.4 

+ 9.8 

+11.7 

+ 5.4 

+ 5.2 

	

3,57 4 ,500 	3,769,200 

	

3, 412 ,500 	3,588,800 

I 
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Table 6. --Sales by Comuodity Groups for Dopartr.iont Storus, 1933 and 193tr 

partiunt 	I 	Sales 	Sales 	of 

I 	in  1 933 	in 1934 	Change 
10 

	

Total Sales, All Departments ...,..... ...... 24l,L5O,.31t 2 4,J%.)1,3L 	:.F 5() 

Apparel and accessories, wor.ion's, missos' and 
children's (including furs, fur :oods, infants' 
wear, hosiery, gloves, lingorlo, etc.) 

Atutomotivo supplies (including tires, battorios, 
automotive parts)  

Cafeterias and restaurants (including fountain and 
lunch rooms) 

Clothing and furnishings mens and boys' 
(including hats and caps) 

Drugs and toilet articles and preparations 
(including cameras and photographic supplies) . . 

Dry goods and notions (including Piece goods — silks, 
woollens, cottons, linens — ribbons, laces, 
embroideries, buttons, thread, patterns, yarns) 

Farm and garden equipment and supplies (including 
farm machinery, harness, coeds, etc.) 

Food and kindred products (groceries, meats, 
provisions, candies, fruit and vogotablos) .... 

Furnituro (including raattresso, springs) 

Hardware and kitchen utensils (including paints, 
wallpaper) . . . 	. 	• 	• , • . 

Home furnishings (draperies, curtains, bedding, table 
linen, china, glasswaro, pictures, window shades, 
floor coverings) .. ..............,,,... ........... 

Household appliances and electrical supplies (washing 
machines, sewing machines, electric irons, vacuum 
cleaners, refrigerators, stoves, electrical 
fixtures, lamps) 

Jewellery and optical goods (including t1ocks, 
watches, silverware, plated ware) 	. 	... 00•• 

Leather goods and travelling goods (including 
purses and hand-bags) 	00 	 e . • • . • c. . , • 

Millinery 

Radoa, musical instruments, and supplies ........ 

Shoes and other footwear (men's, women's and chjldrns) . .• 

Sporting goods (including bicycles, toys, gmos) 

Stationery, booksandmagazinos 000.an.... ........ 

Receipts from repair or sorvicu departments, not in-
cluded oloowhoro (such as hairdressing, electrical 
contracting, fur storage, interior decorating) 

Miscollr,noousmerchanjso..e.,.,.......... ........ 29987,90u 

19,667,000 

4,425,100 

3,816,200 

2,462,600 

	

20,243,200 	+ 2.9 

	

4 761,800 
	

7.6 

	

3,980,300 	+ 4.3 

2,511,100 1 + 2.0 

	

3,382,600 	+13.2 
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