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CENSUS OF MERCHANDISING AND SEPVICE ESTARLISHRINTE

Retail HMerchandise Trade im Canadz, 1840

Customers spent more money in retail tradinz establishments in Canada in
1040 then in any other year since 1930 according €o calcvlations made for the annual
purvny of retail trade mede by the Internal Trade Branch of the Dominion Bureau of
tatisties. Sales for 1540 are estinmated at $2,736,368,000, up 12 per cent from 1939,
53 per cent above the low point reached in 1933 and within one per cent of the £2,7865,-
500,900 recorded for 1930. Indexes of sales on the 1920 base stand 2t 99.3 for 1940,
88+8 for 1939, 87.3 for 1938, and 64.8 for 1933.
The sales fisure of £2,755,569,200 quoted for 1930 in the preceding paraeraph
s the total recorded in the results of the first conplete census of 2ll trading estab-
lwshmentb taken in connection with the decenninl census of 1951. Indexes of sales for
subsequent years are derived from the aggregates of sales figures submitted annually
by & large sample of retail firms. Estimates of dollar sales for yeurs following 1930
are obtained by applying to the dollar volume for that year the trend wvalue as derived
from thé ennucl sample. The £2 736,362,000 estimate now =made for 1040 differs but
little from the preliminary estimete of $£2,729,000,000 made early ‘In the year and
computed from the annusl averages of montnly index nwibers(1) based on sales figures
reported monthly by a smaller sample of retail stores

A marked drcrease in sales of stores specizlizing in houseirold furniture
or equipment constitutes the outstanding feature of the retail trade for 1240, Sales
of stores speciclizing in radios or electrleul hpnlianccs inereased but little during
the first few months of the war, the unden *Lnr trend for the last four monild of 1959
gtanding onLy 5 per cent avove the level of the twelve-month period terminating at the
snd of August, 1930. DBut us industrial production got under wey ond employment and
wage levels rose, more purchasing power became available for the purchase of commodities
of higher unit value and a definite upward trend in the seles of radio and elestricel
stores took place during the first part of the year under review. This upward trend
continued until the month of June when heavy demand for radios followine the outbreak
of hostilities on the Western Front, together with fear of higher prices resulting
from anticipated new tazation schedules in the June budget combined tb eflfect a major
peak. Tre trend value of sales for June as measurec. by the seasonally adjusted index
in the monthly series stood 53 per cent cbove the pre-war level.

(J) Meathly Indexes of Retnil Szles. Annual subseription, £1.00,
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Subsequent months witnessed a return to more normal levels, the underlying
trend moving downward until the month of December, when a second major peak in pur-—
chasing of electrical equipment and supplies was recorded. The War Exchange Conserva-
tion Act introduced at the beginning of December proviced for a 25 per cent excise tax
on the manufacturers! prices of radios, radio tubes, phonographs, gas and electrical
household appliances. The tax did not apply to stocks in dealers' hands. A brisk
Christmas trade and forward buying to take advuntage as far as possitle of tax exempt
merchandise already in retail stocks resulted in a peak in sales exceeding that of June,
the seasonally adjusted index standing 64 per cent atove the average for the twelve-
month period ending with the outbreak of the war. Annual sales for stores specializing
chiefly in electricul appliances were 24 per cent higher in 1940 than in 1239; radio and
musical instrument store sales gained 23 per cent, while furniture slores registered an
increase of 20 per cent.

Motor vehicle dealers transacted 16 per cent more business in 1940 than in
19329, sales for 1940 staunding at £351,041,000. This represenls the increase in total
annual business of firms engaged in the sale of motor vehicles and including not only
gross receipts from ihe sale of motor vehicles but also receipts from all subsidiary
activities carried on by these dealers such as the sale of gas, oil, accessories and
receipts from services and repairs. Monthly figures covering dealers'! deliveries of
new motor vehicles are reported to the Eureau of Statistics by the Canadian manufact-
urers and by the Canadian distributors of imported makes. Deliveries to the government
for war purposes are not included. Aggregates of these monthly statements show that
there were 130,552 new motor vehicles sold in Canada for $148,845,278 in 1940, up 14
per cent. in number and 18 per cent in value compared wilh the preceding year. Included
in these totals are 101,789 new passenger models which retailed for #114,928,833, up
13 per cent in number and 18 per cent in value over 1939. There were also 28,763 new
commercial vehicles sold for $33,916,445 in 1940, gains of 17 per cent in number and
18 per cent in value being recorded.

Gains in motor vehicle sales in 194C over 1939 were due to marked increases
in the first half of the year rather than to a continuous upward trend throughout the
entire period. The number of new motor vehicles sold in the first six months of 1940
exceeded by 27 per cent the number sold in the corresponding period of 1939, passenger
model sales increasing 28 per cent and commercial models 25 per cent. Marked gains in
the early months of 1940 over the corresponding months of 13939 must Le interpreted in
the light of conditions prevailing in the earlier period, sales during the first part
of 1939 standing materially below the levels of previous years. A pronounced increase
amounting to 42 per cent in sales for June, 1940 over June, 1939, reflects anticipation
of higher prices of motor vehicles following the June budget in which an excise tax,
ranging from 10 per cent upwards according to value and based on the manufacturers?’
price or on the duty paic value of imported makes was provided. These excise texes
were revised upwards in December, the rate of taxation on lower priced models being
increased from 10 per cent to 20 per cent.

Country general store sales are estimated at $203,652,000 for 1840, an in-
crease of only 6 per cent over the preceding year. Increases in country general store
sales in New Brunswick and Quebec exceeded those recorded in other provinces. On the
other hand, only minor increases of 4 per cent and 2 per cent were recorded in kanitola
and Saskatchewan, the smaller gains in these instances being due in part to the lower
cash income from the sale of farm products in these provinces arising from the deferred
marketing of a portion of the 194C wheat crop until the early months of the new year.
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Stores specializing in the sale of food products are estimated to have trans-
acted business to the value of $569,686,000 in 1940, up 9 per cent from the preceding
year. Grocery stores, including grocery stores having meat departments, form the most
important classification of retail trade in the food group and the increase for this
trade was similar to that for the group as a whole. Part of the increase in food store
sales must be attributed to price changes. The Bureau's retzil price index for food
products averagea 5.5 per cent higher in 1940 than in 1939. Although the price indexes
are not so constructed as to warrant their use as an exact measure in deflating the re-
tail sales figures,they do give some indication of the extent to which increased dollar
volume of retail food store sales may be attributed to changes in price levels.

Department store sales totalled $324,973,000 in 1940, up 12 per cent from
the preceding year. Annual sales bty departments furnished by a large sample of the de-
partuent store trade indicates that sales of departments specializing in furniture,
household appliances and electrical supplies and home furnishings increased to a greater
extent than did departments specializirng in other commodities. Sales of household appli-
ances and electrical supplies in department stores increased 23 per cent Letween 1939 and
1940. Furniture sales increased 20 per cent and home furnishings 18 per cent. The radio
and musical instrument departiment was up 15 per cent; hardware and kitchen utensils also
gained 15 per cent, while smaller increases ranging from € per cent for the food depart-
ment to 13 per cent for women's and childrent!s apparel were registered for other depart-
ments for which separate details are available.(1)

The variety store continues to expand in Canada, sales of $66,780,000 in 1940
exceeding by 17 per cent the volume of tusiness transacted in the preceding year and 51
per cent higher than the sales reporded for 1230, the earliest year for which comparalile
figures are available. Two factors contribute to the increase in dollar sales of variety
gtores, In the first instance, this type of tusiness is popular with the class of wage
earners whose incomes have been rising most rapidly since the beginning of the war. The
effect of price changes is another factor to be considered. The chain type of distribu-
tion continues to predominate in the variety store field. There were 16 variety chain
corpanies in Canada in 1940 with 504 stores and $60,718,600 sales. In the preceding
year there were also 1€ companies with 489 stores and $51,416,000 sales, while in 190w
there were 15 companies, 327 unit stores, and £39,383,600 sales.

Sales of stores é@pecializing in clothing and apparel gained 13 per cent be-
tween 1939 and 1940, A considerable portion of this increase may be attributed to price
changes which, according to the Bureau’s index of retail clothing prices increased by
8.4 per cent during the same interval. Sales of men's and boys'! clothing stores gained
12 per cent; family clothing store sales increased 15 per cent; woren's clothing store
sales gained 13 per cent, while shoe store sales were up 1C per cent.

Hardware stores transacted 10 per cent more dollar business in 194C than in
the preceding year. Sales of retail lumber and building material dealers averaged 7
pér cent higher in the year under review. Increases for this type of business were much

jeater in the Prairie Provinces than elsewhere, amounting to 19 per cent in Manitota,

&b per cent in Saskatchewan and 18 per cent in Alberta. The more pronounced increases
1z the Western Provinces reflects in part the demand for these commodities in the latter
part of the year in order to provide storage facilities for that portion of the 1940
wheat crop whose marketing was deferred in accordance with government policy uantil the
spring of 1941.

(1) Changes in department store sales by departments between 1939 and 1940 are conteined
. in the January, 1941 issue of "Monthly Indexes of Retail Sales" available from
the Dominion Bureau of Statistics.
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Drug store sales in Canada are estimauted at $£75,473,000 for 1940, up 8 per
cent from 1933, while jewellery store sales gained 22 per cent from $23,044,000 in 1939
to $28,090,000 in 1940. Book store sales gained 9 per cent, retzil coal and wood yards
7 per cent and tobacco stores and stands 11 per cents.

Chain Stores

The proportion of the total retail trade transacted by chains increased
s8lightly between 1933 and 194C. During the year under review there were 451 chain
store companies which operated a total of 7,522 stores and had sales of #508,553,900,
or 18.6 per cent of the total trade of all retzil stores including both chains and in-
dependents. The chain store figures herein quoted refer to corporute chains only and
including the operations of groups of four or more stores under the same ownerslLip or
management,. Voluntary chains are not included in these figures, but for census pur-
poses voluntary chains are consicdered as independents. It should ulso be noted that
all depurtiment stores are classified as independents, irrespective o the number of
units operated by any one company.

In 1939, there were 446 chain companies and these operated 7,595 stores
whose sales of $432,026,100 formed 17.7 per cent of the total retail trade for that
year. The ratio of chain to total sales for earlier years are 17.2 per cent for
1938, 16.9 per cent for 1937, 18.4 per cent for 1933, and 17.7 per cent for 1930.
For the eleven-year period for which figures are availakle, the ratio of chain to
total sales has varied from 1€.9 per cent in 1937 to 18.8 per cent in 1932.

There were 66 grocery chain companies in Canada in 1940, consisting of
firms operating either grocery stores or grocery stores with meat departnents. These
6C companies operated a total of 1,650 individual stores whose sales amounted to
$140,805,700, or 36,7 per cent of the total figure estimated for all similar stores,
including both chains and independents. In 1939 the ratio of chain to total sales for
this trade was 35.2 per cent, 77 chmin companies operating 1,877 stores and having
sales of %123,826,200.

Chains are of growing importance in the shoe retailing field, the number
of chain companies increasing from 17 in 1930 to 31 in 1940. 1In the latter year, the
31 chain companies operated 420 stores with sales of $12,408,500, or 38.5 per cent of
all stores specializing in the sale of shoes and classified for census purposes as
shoe stores. In 1939 the ratio was 36.4 per cent, in 1938 it was 34.2 per cent while
in 193C it was 21.5 per cent.

. Drug chains numbered 32 in 194C and these operated 354 stores with $15,613,-
000 sales, an amount which formed 20.7 per cent of the total business of all drug
stores. Ratios of chain to total sales for drug stores for earlier ycars are 20.5
per cent for 1939, 20,7 per cent for 1938, and 18.2 per cent for 1330 in which year
31 chain companies operated 292 stores with sales of $13,971,300,

Ratios of chain to total sales in 1940 for other lines of Lusiness in
which the chain store type of distribution is important, with figures for 1939 in
brackets, are as follows: men's and boys! clothing stores, 11.0 per cent (11.0 per
cent); family clothing stores, 21.5 per cent (21.1 per cent); women's clotking stores,
13.9 per cent (11.5 per cent); lumber and building material dealers, 32.5 per cent
(9.7 per cent); furniture stores, 22.7 per cent (15.0 per cent); restaurants, 14.6
per cent (14.4 per cent); and tobacco stores, 21.6 per cent (22.1 per cent).
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The proportion of total retail trade transacted Ly chains was largest in
1940 in British Columbia, amounting to 23.8 per cent and it was lowest in Prince
Edward Island at only 4.6 per cent. Ratios for other provinces fell between these
limits and were as follows: Manitoba, 12.5 per cent; Quebec, 15.2 per cent; Saskat -
chewan, 18,2 per cent; Alberta, 18.8 per cent; New Prunswick, 19.2 per cent; Ontario,
20,0 per cent; Nova Scotia, 20.9 per cent. The Prince Edward Island ratio of chain
to total sules for 1940 was practically unchanged from 1939, while in eacl. of the
other provinces a slight increase in the proportion of chain to total business was
recorded,

Description of Method Used in Constructing Indexes
of Retail Sules

Figures for the basic year 1930, as shown in this report, were secured
for the Census of Merchandising and Service Establishments, 1931, when returns were
sent in by every retail firm in the country. Total sales figures for yeurs subse-
quent to 1930 are computed from the 1930 figures as base, together with trends in
sales derived from returns secured each year from all chain stores and from a repre—
sentative number of independent estatlishments. In all, including both chains and
independents, reports have been received from aboul 22,200 retail stores and it is
estimated that these transacled approximately 65 per cent of the total retail trade
of the country in 1940. The reportis which have been secured have been used in deter-
mining the most probable value of sales of those firms which do not report to the
annual Census. The sales figures given in this bulletia, thercfore, rclate to the
tota) estimated retail trade of the country and not only to those units from which
returans have been secured.

It is, therelore, evident that figures presented ia this report for the
years 1331 to 1940 are estimates based on indexes computed frow returns from a
sample number of firms. The chiel factor which may nol be reflected in the sales
indexes is variation in trade due to changes in the number of stores in operution.
No information is available to show thz extent to which firms going out of tusiness
have been rcplaced by new stores of a similar nature, The natural tendency of th=
method is to underestimate the extent of the decline in business during a period of
recession and likewise to underestimate the extent of the recovery when the cycle
turns upward once more. This factor is of chief importance in certiin winds of
business dealing chiefly in durable or luxury lines of merchundise such ns setonobile
dealers, furniture stores, rudio and music stores. There is evidence to show thut
the total number of gasoline filling stations has increused during recent yeurs. For
als reason, the trend in sales for gasoline filling stations has been re-—computed
on tne busis of gallonage figures as reported to the provincial governments and retail
gasoline prices rather than on the basis of the business of those stations reporting
to the annual survey of retail trade. In spite of the limitations atlending the
methods of calculation, it is believed that a fair degree of accuracy attonds the
results for the total retail trade as a whole and for most of the individual lines

- - of business for which figures are shown.
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Table 1.--Summary ol Retail Merchandise Trade, by Provinces, 1930 - 1940

Total Net Sales Indexes of Retail Sales % of

Province 5 (Estimated) (193Q - 100) Change,

1= 1930 1939 1940 193019331 1934119551 193611937]1938]1939]1940 | 1940/39

$ g $
CANADA,
Total (1) 2,755,569,900] 2,447, 658,000|2,736,868,000/100.0|64.8] 71.1]| 74.56|80.1]89.0|87.3[88.8] 99.3|+ 11.8
Prince Edward

B - oot 0 e 13,773,700]  11,431,000| 12,018,000|100.0|64.7|70.3|71.9|82.4|85.3(80.7 [83:0| 87.3|+ 5.1
Nova: Scobia .. 5 - -4 99,519,900 98,864,000 118,860,000[100.0169.2]77.2(81.6|88.7(99.8{96.399.3[119.2|+ 20.0
New Brunswick ..... 84,371,900 74,276,000| 86,399,000|100.0|62.1|68.1:73.1{79.4|90.9}84.9|88.0|102.4|+ 16.3
QUENEE Yisin - swints 651,138,500 564,537,000 623,189,000}100.0/64.9|69.0[71.3|76.5|86.9|86.2186.7} 95.7|+ 10.4
ORtalL0 swps oo h hmass 1.099,990,200/1.002,071,000}1,129,821,000|1C0.0|67.4|74.9]78.0/83.0|92.9|89.9|31.1 QRN+ 82 7
Manitob& cis. Josiser 189,243,000 161,835,000 176,505,000]100.0164.5|69.4(73.4|78.5|85.2|84.9[85.5| 93.3]|+ 9.1
Saskatchewan ...--ss 189,181,100 144,477,000 162,228,000|100.0|54.5}59.4|63.2|69.7|68.568.4|76.4| 85.8]+ 12.3
ANlibersteal 1L Natd. ... 176,537,100 164,211,000 177,537,000]100.0|61.869.0|74.0|78.7]|86.3{91.5(93.0|100.6]+ 8.1
British Columbia ... 248,597,500 223,769,000 248,333,000|100.0}62.569.6(75.8|84.0193.6|89.5|90.0] 99.9]+ 11.0C

(1) Includes Yukon and Northwest Territories.



Tuble 2:;~-Total Net Salesa and S52oo Todesies, by Kinds of Busines

L i ‘,..:z{ f‘:‘??ﬁ‘éalcilyta ‘ fgzdl Hat 3zles, Indexaa of Retail ~ulos % of
Kind of Business - Wy FFTotal Net w_,m---..u_(EQEiE&ESQL.,-..--u___ﬂ._ ’1359.' 1200 _{Change,
¥ e Lof *’1‘“‘ | sales | 1939 ~ f ~ 1940 _ _|'1950] 193G ] 1977 1078 | 1959 | 1940]1940/39
$ g 1
Total, All Stores . ! 125,003 }2,755,569,900]2 447,658,000 |2,735,868,000 100.Cf 30.1] 82.0 87'5J_§§;§44§3;§.+ 11.8
+ 'Food Group ew-se.:- }, 44,965 | 515,476,100]1 524,146,000 263,886, QgQ_lQQ;gL_ZQ_Q rgg;g% Ban 3l BSnk 4 IZJE 1 Bl
Bakery product stores
{manufacturing ba-. ;
keries not incliuied) L5 11,027,600 9,438,000 9,994,000 [10C.0] 83.51 30.4| 83.5] 895.6] 90.5+ 5.9
Candy and conlzcs
tionery stores ...... B 350 54,176,100 3g,722,000 42, 728,000 |10, Ol 5748 §- 73] 7,7 | 70.5 | RBuI+ 103
Dairy product dealers
{other than manu-
facturing dairies) 3.483 37,175,900 37,654,000 41,032,000]100.0| 88.5] 96.4} 99.7[101.3 [110.4]+ 9.0
Fruit and vegetable
SHEDIEIZN ok 'v-e i o's ern ol 5 s 1,515 16,295,400 15,036,000 15,776,000 100.0[ 83.1} 92.0) 3C.2 2.8 86.9 |+ 45 o
Grocery and combina--
BHON  SILOREE §en s > 298 23 328 405,403,400| 351.410.000| 384.093.000[100.0| B8Q.2| 85.8| 85.4! 86.7{ 94 .7]+ 9.3
Meat markets (including ”
sea food8) ...v0uuss 5,379 83,026,200 65,590,000 69,376,000|1CC.0) 73.C| 78.1 79.4  79.0| B83.5]+ 5.8
Other food stores .... 766 8.375,500 6.296 ,000 6,695 00001000 7X.1} 75.81 74 3| 76.2| 79.9|+ 6.3
v Country General ]
— Stores ..........| 11,915 | 228,803,800} 192,183,000 203,552,000|100.0| 79.9] 83.7 5.6 81.0 89.0]+ 6.0
General Merchandise
2 GREUWPIES. Tk . o s ol 24974 1 451,542,500 390,027,000]| 459,687 .0001102.0) 79.9] 85.2| 82.8 £6.4' 3741+ 12.7
,/~/Depa¢tnent stores .... 148 355,258,600 289,887, 000 324.9”3 000[100.0] 76.9| 81.1 73.4 81.5 91.5|+ 12.1
Dry goods stores ..... 1,899 31, 705,600 26,018,000 29,123%,000|100,0| 77.7] 84.0f 81.3| 82.1! 91%8]+ 11.9
General merchandise f
stores ...... 5o i 414 20.366,100 17.095,000 18.811.0001100.0| 81.3] 89.7] 83.1| 83.9]| 92.4|+ 10.0
Variety stores ... ... Bl 44,212,200 5740274000 86,780,000]100.01104.7]116.7]118.9{129.C|151.0)+ 17.1
Automotive Group 15,194 | - 581,959 oOd- 441,248,0001 501.091,00071100,0| 9845[120.21115,7]115.5]131.20+ 1546
Motor vehicle dealers 2,756 | 253.607.900| 302, 1889 .,000] 351, 041 cool100.0(101 4 [131.2]122.6(119.4 |138. 4]+ 15.9
Accessories, tires
and batteries ...... 532 10,955,800 10,300 .000 11.521,0001100.0] 73.8] 85.2] 89.3] 94.0]105.2}+ 11.9
Filling stations(l, ..) _ 5,503 | 66,449,300 _86,118,000] _ 93,417,c00f100 0l101.0]116.1[120.9]129.6]|140.6|+ 8.5 _

(1, See footnotes on Page 1C,
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CANADA — RETAIL MERCIANDISE TRADE, 1940
Table 2,--Total Netf Szles arnd Sales Indexes, by Klnd° of Businesg—-(Cont'd)
rLuores und Sales, l)~ m0au1 Net Smlcu, Indexes ol Reitall Sales T Z o |
Kind of Business YMumber Total Net taaematedl e b (1270 = 2000 & ' . _d¥Gangs:
L. B _Yor Stores| Sales | .. 193 | _ 194c_| 1920|1976 1937 ].18z8] 1970 ] 1240] 1940/
A A
Automotive Group-—(Cont'd) )
Garages cessce- 140 8% ;559,300 %8, 857,000} 41,807,200 | 100e0.4 M B[- 7F.3 | Fud] B8 SVa8 + 75
Othe“ automctivs nﬁfJ;T'shm~
nents (includibg motor-
cycles, bicycles and
supplies) 283 3, %86 , 500 3,052,000| 3,705,000 |100.0 | 75.2| 87.4 | 90,0| 90.1} 27.6]+ 8.2
Apparel Group . 10,474 4219.968.600 |182,111,0001204,951,000 | 100.0 | 79,7} 85.2 | 80.4] 82.8) oz.2(+ 12.5
Men‘s and boys® clotaing
= andsfupgiskings (includes
Ve enston tailors) : 3,060 | 72,110,500 58.058,000| 54.848,000 | 100.0 | 78.2| 85.0 | 78.4] 80.5| 82.9]+ 11.
™ TFamily clothing stores 1,148 42,144,100 | 42,206,000| 48,254,000 |100.0 | 95.4{107.1 | 95.2{100.1|114.7|+ 14.6
Women®s apparel and
V I accessories stores z 715 | 89,805,000 52,520.000| 59,550,000 }100.0 | 71.2| 74.9 | 72.4] 75.2{ 85,3+ 12.4
Vi{Shoe stores . 1,541 25,908,000 | 29,327,000] 32,189,000 | 100+0 | 79.8| 84.2 | 81.6| 8L«7| 88.5|+ ©.8
Building Materials p
Group .. o __B,058  Fi82,227. 100 4127, 754,0001148, 796,000 1100.,0 169.0) 76.8 1 76.2] 78 7] 91 A+16.5
Hardwave stores ... (07 70,891,700 | 60,544,000| 65,573,000 | 100.0 | 75.1] 84.%Z | 84.5| 85.5} 8Z.9+ 9.8
Lumber and building i
material dealers .. . lg8ae 66,200, 700 48,716,000| 52,119,000 | 100.0 | 62.9]" 70.1 | 8845]| 7Z.5] 7847+ 7.0
Other building materials
(including roofing
matertals) «c...vesvane 183 9,595,300 8,848,000 9,8%6,000 | 1000 | 5745] 86.3 | 80+3] 71.7 |10Zu8] & 4347
Flectrical shops (v1,1out
radfd] e oy ¢ — S
Heating and plumbing )
SHODS ceeectsennsannnin, e Il Jg ORS 15.547,900—| 11,529,000] 13,188,000 | 100.0 | 55.8| 7447 | 74.8] 74«2 | 84.8]+ 14.4
Paint and glass stores . ) L




CAHADA — RETAIL MERCHANDISE TRADE, 1940

Table 2.--Total Net Salce: ¢nd Soles Indexes, by Xinds ol Business-—-(Cont'd.)

— === [ _— Tt T —mig s e, e e M i e
| Stores end Saleg, 1920 Total Het Sales, Indexes of Reteil Salea & B
Kind of Busine: Yhimber Totul latimated) . | S EESAORERIRN = < S
__Jof Storagl  Sales f 2020  J 1040 | Yowo|1cuc| 1877] 1978 | 10za] 104d 1040/39
r & Y . N . N
' L 23

rurniture and Hougehold

Orolghs 7 Sy i s | 3,186 1301,855,900} 79;:—&6)000 93,000,0001100-0 | 70.8) 81.81 729 ] 78.0| 94.5] + 2le
Furniture £tores ......... 1,101 | 41,018,500 #6,5698,000| 47,974,000| 10000 78.5 [ 92.2[ 85.0 [ 89.5[107.1] + 10,
Household appliance stores 390 LY 4 798 J200 GJ’“],OOO IR,TIJ:OOO 100.0) 75.4] 88,581 85.2 | 87.1]102. 0| + 2Z.

Other home furnishings
{ineluding floor coverings

curtdsm. “dlic.) ieseens SEG 8,007,000 7,185,000] 8,58%,000[100.01 75.7] 85.4| 78.2| 80.2] 23.8l+ 15.7
Radio and nmusie steres wes 878 33,894,200 70,852,000} 25,448,000[10C.0| 57.8] 54.8 | 30.0]60.8| 75.1}+ 23.2

Regtavrants, culeteriag

and Eating Places 5,509 | 75,977,100) 49,982,000| 54,98%,000{100.0] 54.2| 68.4] 55.0 b.os. 8| 72.41+ 10,0,
Other Petall Stores | 26,949 |517,979,500450,911,000|5 942.0(,0, 30¢.0| 77.a] 83.1] 85.5] 89,0|100.0l + 12.4,
Farmers' supply stores ... 2,981 | 45,760,500] 40,078,000 r4ﬁ158,000 100.0] 835.7] 99,0 094.0 [ 87.5| 95.8] + 10.%
Book *storés ..... Andmeen 358 |~ 8,83 800 7,122,000 '7,746,0000100.0] 71.1| 79.6] 79.8 | 80.8| 87.6}+ 8.8
Coal and wood Jﬂrﬂc Sy 29072 4I..8{3,04.3,‘800 82’13! 000f 89,271,000{100.0| 88.72] 91.6| 8%.5 | 95.5]1072. 7|+ 7.2
Drug SLOTes .. eevrvc-v..a. 3,559 $75,843,900] §9,643,000] 75,473,000]10C0.0| 87.4] 32.4] 88.7 | 90.5( ¢8.2|+ 8.4
UEo% Fy o T 689 [-~9,254,700| 6,772,000] 7,011,000|100.0| 89.58| 75,8 7.0 72.1| 75.71+ z.5
Jewcllery stores ves-. - 1,558 |»26,602,600| 2%,044,0001 28,020,000]100.0 7«,5 823 BO.2 | BEe4|105 .4+ 2159

office, school and siore
supplies and equipment
ORRLGFD ~o. (s e e o 86 - p719,820,900] 18,551,000| 24,156,000]1
Tobacco stores and ziands. 2,420 | 20,702,800 v,,LLu,OOO 0,427,000 1
Covernpent liquor
[ BSE ™ b SRR 351 j400,694,600| 81,2?27,000| 9Z,268,000|100.0] 25.5) 77.8| 75.8 ) 80,7| 92.6| + 14.8
Unclassified kinds of

o
S 3
Q
3 2
9
o O
D
N
]
i
B
o)
e
3
2
N

o]
<
oo}
tD
o5
QD
35)
b
18
-
—d
i~

S ONNEG B BE

- 01 -

 DUSINESE ooneoonen ooy | _12,70% {117,0901.1001104,056,000(118,740,000{100.0 | 75.8) 85.5] 8.0 91.8)104.80 + 17.7
1

(1) Pigures for years subs cruopt to 1020 have becn estimated on nasis of gullanags datn and reoteil gésoline prices
(?) Due to changes in method o7 raporting, exact. comparicons of figuresz for various vears are not valid.

NOTE: The number of stores is ghovm only for 12370, Sales figures for later ycnfs are cazlculated from the szmpling
primeiple. The total number of store:z for these years is not known.
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Table 3. -

Nurber of Chaings, Chain Stores, Total Chain Store Sales, and

Percentage of Chain Store Sales to Total Sales, by Provinces

=T ===

1930 1935
CANADA, Total (l) -
OhEENS 1, Toe's JTNWE A 518 461
Stores (maximum) 8,504 8,230
Chain sales .ioveons $ 487,336,000 $ 328,902,600
Totel sales ........ $2,755,569,900 &1,785,768,000
%s chains to total . Y (eRad .
Prince Edward Island --
Chasims J458 . L . 7 5
Stores (maxlmum) 12 8
Chain sales wsssseas $ 678,700 $ 350,900
Total sales ........ 13,775,700 & 8,905,000
%, chains to total . 4.9 3.9
Nova Scotia —
Chains . 48 50
Stores (maxlmum) 227 283
Chein sales ........ 12,163,300 $ 11,715,500
Total sales .....eo.. § 99,619,800 ¢§ 68,859;000
%, chains to faral . 182 17.0
New Brunswick -
Chains 'v.de: 42 41
Stores (max1mum) 168 190
CREY SEHRE e € (e $ 11,958,700 & 7,581,300
BB saled via 5. $ 84,571,900 '$ 52,375,000
%, chains to total . 14.2 14.5
Quebec -
Chaing vuydyad 176 147
Stores (max;mum) 1,698 1,668
CRall sals8s sauwiens 8 117,100,400 & 73,398,300
Total sales . § 651,138,500 § 422,297,000
%, chains to total . 18.0 17.4
Ontario -
Chains . . 250 2 7
Stores (ma>1mum) 3,276 55210
Chain sales 214,591,300 g 150,908,000
TOHEL Sales sawer sis 1,0998,990,200 741,830,000
%, chains to total . 19.5 20.3
Manitoba -
Chains Sk 73
Stores (maximum) 434 374
Chain sales . . § 2,105,800 § . 13,619,700
Rotailysales ivaled yss $ 189,243,900 $ 122,045,000
%, chains to total . 1157 11.2

(1) Includes Yukon and Northwest Territories

b 4 e, e e,

$ 18,617,100
& 161,835,000
o Al-S

1939 1940
446 451
7,595 7,522
$ 432,026,100 § 508,553,900
$2,447,658,000 $2,736,868,000
L AL N T 1 .
9 10
9 10
8 537,400 $ 554,800
$& 11,431,000 § 12,018,000
i 7 4.6
49 49
290 284
$ 19,580,000 $ 24,823,300
$ 98,864,000 $ 118,660,000
19.8 20.9
46 45
219 212
8 13,311,000 § 16,588,900
& 74,276,000 $ 86,399,000
17.9 9. 2
134 136
1,344 1,299
& 82,048,600 & 94,922,500
$ 564,537,000 $ 623,189,000
14.5 1:5+ 2
233 237
3 108 3,189
$ 194,347,400 & 226,501,400
$1,002,071,000 $1,129,821,000
19.4 0.0
&l 62
320 EN NG

$ 22,121,900
$ 176,505,000
12.5

R SO
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Alberta —

o—Numbe:: of Chains, Chain Stores, Total Chain Store Sales, and

-¢ of Chain Storc Sales to Total Sales, by Provinces-—(Congl'd)

1930 1B 1S 54] 1940
s = | e P e P e )
Saskatchewan —
Chaing juie - STl § o 101 %0 83 82
Stores (meximum) 1,2%4 1,046 979 945
Chain Saléi « ... ves $ 34,056,300|8 20,755,200(%, 26,199,900[4 29,465,800
Totaly soleh . . avtel & 189,181,100|4 107,091,000|4 | 144,477,000|¢ 162,228,000
%y chains to total . 18.0 | 20l 18 1 18,2
f
Chaling mor. . &l e b 104 93] | 82 84
Stores (maxlmun) 682 637 572 582
Chélin 'soles s.+me. s $ 24,918,500{$! 17,259,500|%: 29,317,800|¢ 33,410,000
Total ' SEkaEl b ety $ 176,537,100|$ 109,074,000|¢ 164,211,000|& 177,537,000
%, chains to total . 14,1 ' 15.8 17.9 . 18.8
British Columbiz —-
Clagins .. Lk 7 M. 2 S 5 3
Stores (maximum) ... 692 740| ! $a2 673
Chain sales '+ .k iws- : & 47,875,300|%| 32,405,600!8 | 46,8¢8,700|84 | 52,079,500
Tobhd, bl kg ims A $ ©248,597,500|8, 155,747,000]|% ! 227,769,000(8 >48,LU5 000
%, chains to total . 19,3 20.8 20.9 27.8
- - A e - o oy

The 'chain gtore figures rclate to corporate chains enly; that is, groups of

of department stores) under the same
ovnershkip and management and carrying on the same or similar lines of buciness.
All department stores

four or more stores (exclusive only

arc considered as indenendents.



Table €y

ALL STORES, TOTAL
Chzlns R R e o
Stores (maximum)
Stores (average)

CHASMINS AL QS| vt w st Lwes

Total sales
g5i1chains to total .

CGrocery and Combination
Stores
Chains ¥
Stores (maximum)
Chain sales
Total sales .
%, chains to total

Variety,
a-dollar Stores
Chains . =
Stores (maximum)
Chain sales
Total sales
%, chains to total

Men's and Boys® Clothing
and Furnishings (in-
cluding custom tailors)

Chains .

Stores (m“YIWLW}
Chain sales «««
Jotal 'sa&les ... -
%, chains to totel

Family Clothing Stores
Chains .-.
Stores (narlnum)
Chain sales
Total sales ..
%, chains to total

Viomen's Apparcl and
Accescories Stores
Chains .
Stores ("a¥1m“m)
Chain sules
Total sales ;
%, chains to totol
Shye Stores
Chains ......:.:-
Stores (maximum)
mmnwsde°
fohal sales ,. -
%. Chains to total .

of Chains.

l ey
PCAFLAL&RG of Chain Store Sales

B

1§

L=

5-and-10, and to-

L 48

Ux Ly

Lx UF

x4

20
A

1930

518
8,504

8,007

487, 436,000
VRS ‘)6(3,900
1

66

2,127

119,498,500

405, 40%,400
2945

19

727

39.38%. 600

44,217,200
89,1

3ol
9.866..800
7 170 500

(2]

17

58
4. 746,600
12,144,100

lad

28

207

8,584,800

69,806 .000
19.%

L

L0 £

L

£0x £

43>

1§

to TOLQ*,S@l?ﬁJ”b ;Kiféti

451
8,230
7,900

228,902,600 &
, 785,768,000

18.4

75
2,291
98,862,100

297,507.,000| %

7
Qu .‘

14

306

23,348,600

23256000
8‘,.5 i 12

6,722,000

z1,582,000|:

Al o
il o

15

148

4,029,400

44,699,000
9.0

CANADA- - RETAIL MERCHANDISE TRADE, 1940

Chain Stores, Total Chain Stdpe,Sakes, ond

L L

C Ly

E Ly

UL

Lr

1,887
123,826,200
£51,110,000

Z
Ve 40

16
489
51,418,000
57,027,000
90,2

14
178
8,754,600
58,058,000
11.0

17

97

8,200, 500

42,206,000
ol

10

215

6,037,400

52,520,000
11.5

29
399
10,664,600
29, 327,000

B,4"

of Pu,lnpss

PN

L3> L

>4

S50

L9 K ]

>

7,1%
508, 557,900

A2 775,868,000

18.6

66
1,650
140,805, 700
284,093,000
6.7

16
504
60.718,600
66,780,000
90.9

12

129

7,103, 700

£4,848,000
11.0

17
94
10,410,100
48, 354,000
21.5

24
248
8,265,600
59, 560,000
17.9

%)
420
12,408,500
>189,000
%aus
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Pc*ﬂﬁ"+“"n o" Chain Store Sﬂlnﬁ to Tobal «lnﬂ, b' KLnﬂﬂ of Bu Lneus-~iQpng;'w' |
1920 1o@%s 1979 1940
Lumber and Building
Material Dealers —-— 0
Cladns b o ML AR F8 . e 46 42 1 21
Yards (nnxlmum) 1,085 884 | . 779 777
Bhdin, cdim Ul ¢ .0 3.0 - ks 3 7 500 %' 3, 508; 109 #14,489,000 $16,945,800
Totel shleg Liapd .o s $6G,r00 700 $29, 331,000 248, 716,000 $52,119,000
4, chains to total ,.... 23,1 3.4 29.7 58,8
Purniture Stores --
Chiaiinse ' f . 21 Fag sy i 1. 8 9 7 8
Stores (maximum) ...... . 96 84 81 90
Chiofn Sados B ek b .5 .4 $19,267, 900 $ 4,317,400 % 5,492,800 ¢ 9,961,000
Totad 88108 « Pt bovotm| TEMICHEE,; 500 $22,07%,000 £36,698,000 $43,9%4,000
% chains o todad" .. ..x B4 18.7 15,0 v ML
Restaurants, Caleterias
and Eating Places —
Clhiaithlsy 4= & 18- PRy . 21 17 |5 15
Stores (mavimum) ....... o5 240 217 00
Bhiall SaleR b ¢ AL e 4 aiE $17,478,600 ¢ 7,122, 700 & 7,180,700 ¢ 8,049,000
Tatall Salas TE & . J 85wk .| $75,977,100 41,857,000 849,909 000 ?>4,98‘,OOO
g, chalfie to tetal ...wd 17 . & Tk 14.4 1446
Drug Stores —-
(0050 e R, b o e o L olold 21 29 1) 7R
Stores {maximum) ....... 292 Z01 345 354
Chimiin, gailtai o8 2 480 =, o} 43 ST LD $11,001,200 $14,251,800 #15,8135,000
Totall SollkE L+ i, .. .¢ o| WEBLEE00 857,253,000 $59,684%,000 R75,47%,000
%5 chadmer o GEUEEL & .- 1 o2 2.5 20.7
Office, Store and School
Supnlies and DIquipment
Dealers —-
Chaiile e, . 2 L %o Nl ). . 3 16 11 12 12
Stores (maximum) 173 144 156 158
Chain sedds ol .0 $11,124,200 $§ 5, 35ande0 £10 “PB,BOO $14,%18,5600
Totel dalles L R AL L F I e B2 200 $10,003,000 S8, 551,000 $24,158,000
%, chains- toltetal’ . » 58 Ml 5303 59.2 §58.%
Tobacco Stores and Stonds —--
Chains,. o & Bl nt B SEaA @ S 9 7
Stores (maximum) ....... 21¢ 274 200 210
Ohain sades bh..bt bs. .. .0 ]| @ 7 H0G 760 % 5,445,200 % 6,029,000 3 5.575,0500
Total salas el kAl o .| %30,702,800 &1, 588,000 $27,72%,000 70,427,000
_ i %, chains to total .....|  25.4 248 | %ol SARY

Note: The chain store figuree relote to corporate chaias only; that iz, groups of
four or more stores (exslusive only oi department utorer) under the sane
ovnership and management and carrying on the same or similar lines of

business. All depariment stores arc considered as indeperndents.



