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RETAIL WERCHANDISE TRADE IN CANADA AND THE PROVINCES, 1945

Retail stores in Canada transacted pusiness to the extent of $4,591,885,000
in 1945, according to estimates recently completed by the Merchandising and Ser-
vices Section of the Bureau of Statistics. This volume of dollar sales was 11 per
cent higher than thgt for 1544, when sales totalled $4,123,151,000, and stood 33
per cent above total sales of $3,440,902,000 in the census year, 1%41,

The last complete census of retail trading estublishments was taken in 1941
and all figures for that vear quoted in this report are taken from the census re-
sults. Sales for the intervening years are estimates derived for the most part
from sales trends for & sample of reporting chain companies and independent mer-
chants.

Chief among the influences which affected retail merchandising during 194§
wes the elimination or modification of controls on the production and distribution
of certain materials and commodities which took place as hostilities drew to a
close., These factors had a very limited effect on prevailing sales trends in the
trades associated with the distribution of staple cOnsumer needs, while, on the
other hand, they did have a noticeable effect on sales trends for durable goods
and luxury trades. Thus, food, department, variety, country general and the ap-
parel trades enjoyed sales expansions in 1945 which closely approximated the over-
81l increase of 11 per cent, whereas higher-than-average sales increases were ex-
perienced by liquor, automotive and durable household goods stores.

The Bureau of Statistics mainteains eome 120 individual classifications for
retali] stores and the business done in each of these is measured when complete
merchandising censuses are taken. It is not possible to obtain intercensal es-
timates for all kinds of business, For convenience in compiling and presenting
the current results, therefore, the adopted system involves the publication of re=-
sults for groupings of trades having a certain degree of homogeneity. Separate
totals for selected kinds of business are ziven where the volume of sales justi-
fies doing so.

The food group constitutes the largest from the standpoint of consumer ex-
penditures on merchandise. Sales in those stores which comprise this group
totalled $1,110,314,000 in 1945, en amount which exceeds by S per cent the 1544
sales figure of $1,017,541,000,
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Country general stores have experienced more pronounced expansion in sales
since 1941 than has been the case with most other trades, the margin between the
census year and 1945 being §5 per cent. Their total sales volume was
$354 ,684,000 in 1945, 10 per cent higher than the 1944 figure, $321,308,000.

Second larpgest among the groups is that for stores handling a general line
of merchandise. Sales for this proup totalled $722,804,000 in 1945, a gain of 10
per cent over the 1944 sales figure. Department stores, which dominate this group,
had sales totalling $516,141,000 in 1945, or more than 70 per cent of the group
total.

Results for the automotive group, including motor vehicle dealers, filling
stations and garanges, are shown in total. Measurements of trends in commodity
sales, appropriately weighted in accordance with commodity distribution of sales
in 1541, provide the basic material from which the automotive series is prepared.
Sales for the entire group were estimated at $424,301,000 in 1945, an increase of
21 per cent over 1544 and was among the largest of the gains recorded by the
various proups. The level of trading in the automotive field as a whole continues
low, however, relative to that prevamiling in earlier years, sales being down al-
most 30 per cent in 1945 below sales in 1941. Production of new vehicles was ou a
very restricted scale in 1945 and this had a controlling influence on revenue in-
creases for motor servicinpg establishments.

Impetus was given to the business of apparel stores during the latter part
of 1945 when service personnel began to return to civil life in increasing numbers.
Sales for the group as a whole aggregated $435,894,000, up 10 per cent compared
with 1944 volume of $397,458,000. Increases recorded by the four component trades
of this group were fairly uniforn,

Further increases in the availability of building materials and hardware
items in 1945 contributed towards an increase of 14 per cent for the lumber and
building materials group whose sales totalled $281,418,000 in 1945 compared with
$247,723,000 in 1%544.

Increased supplies of durable consumer poods, particularly radios and house-
hold appliances, brought about a fairly large expansion in sales for stores
specializing in the distribution of these merchandise items. The furniture-house-
hold radio group recorded an increase of 15 per cent in 1945 over 1944, sales being
$123,520,000 in 1945 and $107,066,000 in 1944. Volume remains low in relation to
earlier years and sales in 1945 were only 4 per cent higher than 1941 sales for
this group of stores. Increases for the two chief components of this series, be-
tween 1944 and 1945, were 19 per cent in the case of household appliance and radio
stores and 13 per cent for furniture stores.

The rapid expansion in restaurant sales which came about during the war was
noticeably curtailed in 1945 when sales increased only 4 per cent above the 1944
volume. Dollar sales for the restaurant group amounted to $210,465,000 in 1945.

A number of retail trades which do not- come within the groupings reviewed
above are combined under the heading "Other Retail Stores". The sales for this
miscellaneous group of trades totelled $928,485,000 in 1945, up 13 per cent over
the $822,706,000 sales recorded in 1944. Included in this group are Government
Liquor Stores whose increase of 32 per cent in 1945 over 1944 surpassed gains re-
corded by any of the other individual trade classifications. Removal of restric-
tions on manufacturers! sales of liquor enabled provincial Liquor Boards to in-
crease the ration allowance to consumers and the effect was apparent in substantial
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sales increases in 1945 over 1944, Retail sales of liquor stores reached an esti-
mated $218,134,000 in 1945 as compared with sales of $165,677,000 in the preceding
vesr., Sales for these liquor outlets stand 93 per cent higher in 1945 than in
1641,

REGIONAL TRENDS

.

The averape pain in sales for Canada of 11 per cent between 1944 and 1945
was approached or exceeded in all sections of the country, increases ranging with-
in limits of 9.7 per cent for the Maritime Provinces to 12.4 per cent for British
Columbia. The varying influences of early war developments had altered the
pattern of provincial sales distribution between 1939 and 1941, with the result
that Ontario, Quebec and the Maritime Provinces had increased their sales between
these two years more than had other provinces. This must be taken into account in
interpreting the provincial trends for the period from 1941 onwards. The largest
gains between 1941 and 1945 are to be found in the western provinces. Saskatchewan
sales increased 49 per cent; Alberta sales, 45 per cent and British Columbia sales,
42 per cent. Manitoba and the Maritime Provinces had identical increases of 39 per
cent for the same period and were closely followed by a 37 per cent sales increase
for Quebec.  Ontario results showed the greatest deviation from the general trend,
the sales increase for that province amounting to 24 per cent in 1945 over 1941,

CHAIN STORES

Chain stores captured a slipghtly larrer share of the total trade in 1945
than they obtained in 1944, The proportion of chain store sales to total sales
increased from 18.8 per cent in 1944 to 19.1 per cent in 1945. There were 426
chain companies operating 6,725 stores in Canada in 1945 and these had sales of
$877,895,900, whereas 1944 totals showed 435 companies with 6,829 stores and
dollar sales of $774,088,400. Included in these chain figures are all retail or-
panizations operating four or more retail outlets, excluding department stores
which are classified as independents repgardless of the number of stores which they
operate.



Table 1. - Retail Store Seles by Kind-of=-Rusiness Groups apd for Selected Kinds of Business, Canada, 1941-1945

(Group totals may include clastifications Tor which separate Ilgures arc not shown)

1941 ™. =g Indexes of Sales
(Census results) Estimated Retail Sales (1941 = 100)
No. (G5 1544
e Sales 1544 1545 1941 1943 (1) 1545
$ 3 3
Totall VALl ISEBRES .o .ol .oy b 137,331] 3,440,901 ,700 4,123,151,000 } 4,591,885,000 }100,0 §1110.0 {119.8 | 133.5
B0 Od S GO N P anens ragexera o 8 Gie e izae Greii b r R C R A BIE 786.247.30Q“g},017,54l,000 1,110,314 ,000 [100.0 | 120.9 |129.4 | 141.2
Grocery, combination and meat markets{ 32,778| 650,630,700 | R42,336,000 918,744,000 [100.0 | 120.9 [120.56 [141.2
Country General Stores cescescvaceosessf 11,917 214,747 ,80C 321,308,000 354,684,000 |100.0 | 134.8 |149.6 | 165,2
General Merchandise Group . o 3,794 525,971,000 654 ,954 ,000 722,804,000 1100.,0 |114.5 |124.5 §137.4
Department StOres ..cciceceocsssoncoo 504 277,806, 100 464 880,000 516,141,000} 100.C [ 112.Y |123.0 { I35.¢8
N0 U S E PR NS S e T SR~ By 1,085 85,177,000 102,857,000 14) 5, SF 35,006 | 16604 136 A 120 841500
Automotive Group seeecoessssoscsscsscol 16,867 594,719,5OQJ 361.942,000 424,301,000 |100.0 SR 69.2 Tk S
ApPRaiGeINEIFOUD!  axs ova sl s s s alare) 2@ a7akoro’s: 57b onel] I I2E G O! 295,211,6004 397,458,000 435,894,000 1100.0 | 126.2 {134.6 |147.7
Men's and boys' clothing and el o =
R EREl RIS S BOIRES™ o5 e Blete o= (al o s Shlels 3,485 79,873,300 102,814,000 112,711,000 {100.C | 120.6 }128.7 | 141.1
Family clothing stores ....cceos0ssea 1,934 73,778,900 98,760,000 108,287,000 1100,0 {126.7 $133.9 {147.7
Women's apparel & accessories stores. 5,808 97,522,100 136,253,000 147,766 ,000 {1100,0 1129.8 1139.7 1151.5
(3 T 1P (R S iy e e, TRCT T 0 Dyt =l Loy | B 1,674 44,037,300 59,631,000 66,430,000 |100.0 1127.4 1135.4 | 150.8
Building Materials Group sececeecceescs 5,801 174,203,400 247,723,000 281 418,000 {1C0.C | 120.5 | 142.2 | 161.5
Furniture-Household~Radioc Group ccesss 3,498 118,256,900 107,056 ,000 123,520,000 |10C.C 865.6 90.5 | 104 .4
BUREHSE eSS OIS ataf saiE opafc ana shonaisissamexassilm—ast| PR 64,057,000 65,766,000 74,500,000 [1IC0.C Lo 0T [ Vol B 6
Household appliance or radio dealers. 1,648 45,894 ,600 33,965,000 40,487,000 |1Q0.0 A0 74.0 88.2
ReSIEAEATNESY . ope=or- (& heilbls musial s shensns =5 225 8,821 1EHE SIS SO B E 202,463,000 210,465,000 |100.0 { 144.1 j154.3 | 160.4
Other Retail Stores
(including second=hand) cescseesasss] 25,564 600,263,200 822,706,000 928,485,000 | 160.0 [ 126.5 13771 [ 154.7
Coal and wood yards (ice dealérs) ... 3,3f¢ TCZ 796,500 122,785,000 128,819,000 [100.C | 129.% | 119.4 | 123.4
DT S EA OIS ool Ao WaR o ol Shstier o) 2l Top el ) o 15 0k8 2,956 101,027,400 135,104,000 143,928,000 | 100.0 | 127.4 }|137.7 |148.4
Jewe 1R ryE SiEOnE S P e erayera T oxe e 18 sxeyo o s 1,692 38,453,800 56,228,000 64,850,000 |100.0 [ 127.6 |146.2 | 168.6
Government liquor 8tores s...esiescas 618 112,834,600 165,677,000 218,134,000 }1100,0 ]135.7 }146.8 }193.3

(T) Revised.




Table 2. - Retail Store Sales for Kind-of-Business Groups, by Provinces, 1941-1945
{Figures for 1941 are from the Celsus. = Flgures for subsequent years are estimates)

———== —mfr:=-_=—_—.—_=—__——-—=
T541 Botimdted Shles Indexes of Sales

Census Results (1941 = 100)

No. =

ol ) Sales 1544 (1) 1945 1941 | 1943 | 14§ | 1045
e $ $

MARITIME PROVINCES

Total, All Stores ..sccoesvcves 12,641 282,812,300 359,566,000 334,297,000 100.0 {114.8 | 127,1 |139.4

Food EroupP sseceesscscceosescocnsns 5,832 65,860,700 89,966,000 96,354 ,000 NOG CEIERT T ST G RGN 69
Country general stores ....eeeceees 1,566 26,775,600 44,126 ,000 48,276,000 100.0 | 144.5 | 164.8 [180.3
General merchandise group c.eececeos 405 48,462,200 64,549,000 69,538 ,00C 100,0 ) 120.5 | 133.2 |143.56
ANEEMOLHME HREINDE o ots siss o o o o510 ahoisie o e 731 46,815,000 26,874,000 33,616,000 100.0 | 47.8 57.4 71.8
ABParRelMSraTOMBIL S0 le 5. o8 5 oelafs s} o slatars 857 23,028,700 34,946 ,000 38,503,000 10005 X59.58 | 158 % | Y67 .2
Building materials group .cccecceces 274 10,621,800 14,241,000 16,401,000 100.C }111.9 {134,1 }154.4
Furniture-household-radio group ... 210 6,590,100 7,533,000 8,532,000 100.0 [103.0 {114.3 j129.F
REeEtanattESy ' St L8 ehere s e lois s 5jals s o 750 7,880,900 10,947,000 11,199,000 100.0 | 134.0 {138.9 1142.,1
Qtheniinetal] “siEeRaS o« %ot s ¢ oo Tae s 1,531 46,773,300 66 ,384 ,000 71,818,000 100,0 §128.5 {141.9 J153,5
QUEREC

oiatls A IS Ze ra's| Lokl .55k arasys 39,712 818,671,100 ¢ 1,001,963,000 |{1,117,363,000 100,0 | 1153.8 | 122.4 |136.5

Food group seesccecssscscvsscscosss TNS610 240,481,900 315,512,000 348,699,000 100.0 { 125.4 | 131.2 | 145,0

Country pgeneral StOres8 sceecescsces 2,543 49,290,600 75,316 ,000 84,040,000 100,0 § 137.6 | 152.8 | 170.&
Gencral merchandise group ..evecees 4L 5 51 104,145,900 135,238,000 150,904,000 100.0 | 119.9 | 129.9 | 144.9
AUEE MO e MIERONP: Yo < 5/s /e o Harore 5o/s o0 opn'o 2,386 113,069,200 70,103,000 89,551,000 100.0 53.0] 62.0 et
AEPAREI M RO DMIINS BT 2, e & o e s e 4,164 85,743,800 109,092,000 116,795,000 100.0 | 122.4 | 127.2 |136.2
Building meterials group ceessoeeos 1,000 32,844 ,800 41,406,000 48,800,000 100,0 [ 106.5 } 126.1 | 148.6
Furniture-household-radio group ... 928 34,346,400 3,744,000 36,585,000 100,0 86.0 92.4 | 106,85
B SNEBNIERRITIS, 5 s < o alsisle/s siohe Shote sls 1 ae]elsie 1,677 28,542,100 40,844,000 44,697,000 100.0 | 132.2 | 143.1 | 156.6

Other retail stores ....c.ceeserces 6,487 130,206,400 182,708,000 197,292,000 100,0 | 130.6 } 140.3 | 151.8

(1) Revised,



Table 2. - Retail Store Sales for Kind-of-Business Groups, by Provinces, 1941-1945 (Continued)
(Figures for 1941 are from The Census., Figures for subsequent ycars arc estimates.)

e —

T =

1641 A : Indexcs ~f 3ales
Census Results Estimatod Sales (194 1~={106)
No,
= Seles 1944 1) 1945 1541 | 1943 15(9‘;4{ 1945
- . e i T 3

ONTARIO

Total, All Stores scccescoss.of| 47,065 | 1,406,976,700¢ 1,588,5610,0001} 1,742,4C9,000 {10C.0C 4103.C} 110.8 | 123.8

Food™ group . .5esshe dddesans e soossan|l 14,009 314,628,700 389,510,000 420,344,000 1100.0 {114.6 | 123.8 | 133.6
Country general stores ......ececece 2,350 44,274,600 58,133,000 €4=537 (000 | N0 08251 4 131 (31#14'5,.:9
General merchandise group ..ececcsss L3252 206,533,300 236,871,000 264,339,000 §100.0 {107.7 § 114,.7 y 128,0
Automotive group ...ceevevocesccnss 1A JI5ILE) 266,447,700 140,149,000 163,064 ,000 § 10C.0 47.6 52.6 61% 2
Apparel group .c...cecsessccsosscaans 5,068 125,663%,300 161,884,000 181,360,000 {100.0 |120.2 | 128,.8 | 144.3

Building materials proup sescsscees 2,026 70,020,400 85,743,000 103,327,000 | 100.0 | 104.9 ) 122.5 | 147.6
Furniture~household-radio group ... 1,615 52,836,100 42,272,060 49,497,000 {100.0 7€.8 £0.0 93.7
Restaurants scieecocscoscocersonnns 3,663 54,372,500 85,963,000 86,887,000 {100.0 {145.3 4 158.1 | 159.8

Other retail stores e..cecsscecesest 10,045 272,204,100 357,985,000 408,594,000 | 100.0 1124.7 | 131.5 }'150.3

VANITORA

Total, All Stores .....cceesen 0O 04 21C,833,400 264,982,000 292,735,000 | 100.0 1113.6 | 125.7 | 138.8

Boroal Sz DI fl plonetiet B gwatare) f ol o Shebolslatrolfa 2,248 33,804,200 43,506 ,000 48,002,000 }100.,0 §119.7 { 128.7 | 142.0
Country general stores ..sesecaescs 1,000 16,997,900 24,919,000 26,024,000 | 100.0 |{137.51¢ 146.6 | 153.1
General merchandise Froup seeeesses b18]4]! 61,200,000 76,878,000 84,258,000 1100.0 1111.3 | 125.5 {137.7
ANERENVC S ZEIOMIP! o oie e vie oreio sxomeis srs s eta 1,062 30,6%9,900 20,927,000 24,543,000 }100.0 B85 68.3 80.1
ApPpaRel o e ie = ARe ale v ¢ are nlal olalasenarn 457 11,224,500 15,799,000 17,488,000 {100.0 |126.7 | 140.8 { 1556.8
Building materials group ..ceeceoes 356 11,831,600 21,299,000 22,244,000 |100.D Y155.3 | 180.0 } 188.0
Furniture-household-radio group ... 130 4,290,800 4,761,0C0 5,482,000 | 100.0 g i SN A RI F2T8
RN RIS e iloy ke fferele§ iehs sons suorelons,s o8 506 7,991,500 11,939,000 12,858,000 |100.0 (157.5 | 149.4 1 150.9
Gther helzaily BlEOBRAISH .~ e oiore 5 ool s & 1,349 32,844,000 44,554,000 51,836,00C | 10C.0 1126.2 | 136.9 | 157.8

(1) Revised.



Table 2. =~ Retail Store Sales for Kind-of-Rusiness Groups, by Provinces, 1941-1545 (Continued)

(Figires for 1941 are from the Census.

Figures for subsequent years are estimates)

= — — - o
1941 e Indexes of Sales
Gensus Results Estimated Sales (1541 = 100)
No, i 1944
Stores Sales 1944 (1) 1945 1941 { 1943 (1)] 1945
¥ "3 ()
SASKATCHEWAN
TatadniAl LISHOBEE (a's « olb'o.d shrnd ak 10,08¢& 186,885,800 248,031,000 277,466,000 100.0 ] 114,1° | 132,77 148.5
Hoodisgasonp' L, 3err s llordera ol s o o6 s uto oy Ddgat 26,502,400 37,607,068 41,370,000 A0SO 12152 [ IRLESN {168 ,7).
Country reneral StOres sccocosconos 1,929 32,689,600 50,767,000 56,815,000 LO0H0AL] 35,8+ L5585 (173, 8
General merchandise gZroup ccesccseo 126 22,649,000 30,246,000 32,842,000 100,001 1142403858 144.1
AUEOMOTHVEPEOIP. (= oteiofe s sto's s'a s s u & ok 1% 6949 37,138,300 25,105,000 81,498 080 AN)EHH- | 26051 67.6 84,8
ApPPaTel * ErOIIR Fereis s ¢ w0 50 o o 0/0s o8 s ol 367 10,999 ;8600 17-,8065,000 18,734,000 100.0 | 141.9 | 151.9] 170,38
Bullding materials group ccocecsesso 982 16 ,836 ,700 32,206,000 38 , 573,000 100,0 { 154.4 4191.3 1 200,0
Furniture~household-radio group .. WSS RS A00) i i B5is s 01010) 3,487,000 100,0 94,5 | 109.81{ 121.2
REBIBEMIBEATIEIS A o+ 3,55 505 o s.n's 0 s si0 560 0.8 a0 523 6,847,300 11,188,000 11,784,000 LOOLOFINL4 77385 16354 M -272], 1
OtHErNaEEEN) "SIEOIrE6 ois e e sasiaessan 21,0319 30,345,500 39,949,000 47,468,000 1005911 1@9. 2 1316/ .156,4
ALBERTA

Rotal ,"Al1"SEOres «..coss00000 S 221,071,400 292,622,000 321,250,000 100.0 § 119.4 {132.4} 145.3
TRt Yok S8 R o R 25324 3155, 0182. 5500 50;391 , 000 54,310,000 160. 041136, 9 1142, 74 ¥.53 .8
Country general sStores .....e.eoceose BB A 27 321YA100 42,159,000 45,616,000 100. 034136, 7" 1549 | 1676
General merchandise proup ..ecceoes G 29,329,900 41,010,000 44 ,081 ,000 100918054 11139885 165073
Automotive FrOUD ssescccescscnencnc 1,497 46,61& .200 34 ,497,000 41 ,210,000 10C.0 862 74.0 88.4
APPAEEII PrOUP i/ olaisiasete s oa o5 00000 ¢ 540 13,270,900 20,943 ,0C0 22,196,000 YQ0- OF ] 14 9 S9F1 SEI8II W6 oS
Builditngimateriale group-..ccccecoo 693 18,0218, 200 219 /3705 00T Sk, 1.58,060Q 1GERGI 114 1s 5 NL62:38 i Ii2a8
Furniture~household-radio group ... 189 5,914,700 6,234 ,000 6,876 ,000 100.0 ! 100,5 | 105.4 | 116,.3
NeELaMEANES o oo a0eo0instooosees s o 733 10,448,800 15,830,000 16,102,000 100.0 1 149.7 ] 1E1.56] 154.1
Other retail stores ...scevecescsscs 129 34,930,100 52,188,000 59,704,000 100,0 | 127.6 | 149.4 | 170.9

(1) Revised.




Table 2. - Retail Store Sales for Kind-of~Business Groups, by Provinces, 1941-1945 (Concluded ;

{Fipgures for 1941 are from the Census,

e e S RS =~ e = = P

Figures for subsequent years are estimates)

1941 a Indexes of Sales
Census Results Estimaled. ales (1941 = 100)
No, il
Spae s Sales 19441 1945 1941 1943 1?‘;‘}1 1945
3 $ $ J
BRITISE COLUMBIA
TeBENL Ly AN STEIRe STWA S ¥ s e Taioialettle 8 11255 309,572,500 390,584,000 438,838,000 100.0{ 114.9 | 126.2 | 141.8
IRGEE N TIRRTTEE T, Feke e (52 000 s s e¥ers s ers s 0 0 s sl dls 3,818 69,472,200 90,800,000 100,943,000 100.0| 121,44 130.7 4 145.3
Country general stores sccccessceeces 728 16,067,400 23,765,000 26,800,000 1000 [Fl26.65F 148, OMI166.9
General merchandise group ....... ahers 206 53,545,800 70,038,000 76,838,000 100.07 119.8:4 130.873 143.5
AUEomMOEANEN EROMEI o7 o slemiis » srore s s vlosiite d 1,366 53,939,600 34,252,000 40,778,000 100.0 567.0 63.5 AT
AREEEENSERONDY | o iofelokalsgons) sxogs oo (4] o 1o Tans' s & ok 1l 5] 25,254,700 36,950,000 40,773,000 100.01 137.51 146.3 | 161.4
Building materials group ...oeeceess 467 13,969,500 23,387,000 25,733,000 100,01 141.2 | 167.4 { 184.2
Furniture-household-radio group .... 367 11,501,500 11,354,000 13,061,000 100,90 92.8 98.7411%.6 °*
REOEMIENL NS 218 o Fo siols7alls) s » o ais ain'o 5% STalle. 878 962 15,000,300 25,606,000 26,776,000 100,00 ["16679 1 0.7 § 17845 ¥
Oty Heta il stoRes ~af < eiod Blers b5 lels s 2,196 50,831,500 74,432,000 87,136,000 LOGTCU 1504 46, 4 Iz 4. ¢

(1) Revised.
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Table 3. ~ Number of Chains, Chain Stores, Chain Sales, Estimated Total Sales

and Percentage of Chain Store sales to Total Sales,

by Provinces, 1941, 1944 & 1945

% chain sales to total ..

7ok

17.¢

- —-‘:—-—_q—:r: - —_
1941 1944 (2) 1945(3)
CANADA(I)
Number of chains advamaol 533 435 426
Numbel' Of StOl‘Bs a--».-o-’ 8’012 0,829 6,725
CHENN SBLER e ndives s oia ol i 8 642,687,000 % sy 774 ;088,400 -$ 877,895,900
RS RS aMR@S S L oo e % ard $3,440,902,000 $4,123,151,000 $4,591,885,000
% chain sales to total .. 184" 18.8 19.1,
MARITIME PROVINCES
Number of chaing .seeeedo i) 66 66
Number of StOres .scceeccea 558 469 474
GRIEASHILES Lo & ciere oiw <o bt $ 52,999,000 8 67,090,900 3 73 p197=7T06
G0 SN IS B PO $ 282,812,000 $ 359,566,000 $ 394,297,000
% chain sales to total .. 18.7 1857 18.6
QUEREC
R P O IEIERSTISE Jo o' = aleiesoxe 165 135 E 140
Number of stores .cceceso 1,443 1,234 i 15230
@hEin CSANEIS 5.« o0 sle s cildbee $ 132,325,000 $ 156,297,800 ‘ $ 175,789,300
BOEEN Balies T, .t ayssarene e it $ 818,671,000 $1,001,963,0C0C $1,117,363,000
% chain sales to totel .. 16.2 15,6 18,7
ONTARIOC
Number of chains e.ssccoe 284 241 227
Numter of Stores ..cess.o S ke 292 2,854
Chain sales ...... o4 $ 295,823,000 3 ».336,041,,560 $ 384,492,600
RO LaN RAOIES Moioks ik o2l 8 $1,406,977,000 $1,558,510,000 $1,742,409,000
% chain sales to total .. 2l @ AR 2R
KANITORA
! ‘
Number of chaing .eciveoe 69 60 (5]
Number of stores ....... . 335 LTl 279
R akar (SEMES 1. nis eare . 8 27,438,000 8 36 ;51B1;500 $ 42,496,600
N T P R O 8§ 210,833,000 $ 264,982,000 3 292,735,000
% chain sales to total .. 13.0 IiE e 14,5
SASKATCIIATAN
Number of chains seecececen 73 61 62
Number of Stores scecosoe 882 701 687
OREET [EaTARE" & . o o s Beoreralonl 3 32,524,000 $ 43,697,700 $ 49,703,000
O 311 LG i R, ) 0 o 0 T P $ 186,886,000 $ 248,031,000 $ 277,466,000

WL

(1) Includes Yukon and Nort

west, Territories.

) Revised.

(3) Preliminary.
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Table 3. - Number of' (hains, Chain Stores, Chain Sales, Estimated Total Sales

and Percentape of Chain Store Sales to Total Sales,

by Provinces, 1941, 1944 & 1945 - (Concluded)

== R — e =
& )
1241 1944( ) 1945( )
ALBERTA
Number of eh8inS «ce oo 89 %8, 73
Number of Stores sioseecro 678 504 497

Ghailimesal'@sil o.'f oo o blideis e
TeiaV A EsENIGST - i, ool o ois®% 5's
% chain sales to totel' .,

BRITISH COLUMRIA

Number of chains
Number of sStores ...cca.ofs
RS sIales) o e en o ofan
Total sales ..
% chain sales to total ..

t2s s vevevos

¢ 36,111,000
$ 221,071,000
16.3

91
765
¢ 63,925,000
$ 309,573,000
20,6

$ 51,247,400
g 292,622,000
17.5

77

666

$ 79,733,400
$ 390,584,000
20.4

$ 57,674,700
$ 321,250,000
18.0

80
663
¢ 91,514,200
$ 438,838,000
20.9

- e

Table 4. ~ Number of Chains, Chain Stores, Chain Sales, Estirmeted Total Sales

and Percentage of Chain Store Sales to Total oales,

oy Kinds of Business, 19741, 1544 & 1945

1941

1544 (2) I 1945(3)

All Chains

Number ©f iehainsl ..o o a
Number jof ,stores ...essss
Chain seles ..
Totel sales
% chain sales to total ..}

se s a0esson

Grocery and combination
stores and meat markets -

Nipber ofuEha s’ .. 0. . Je
Number of stores ec.eceeso
Chain ssales
TRotellfssailfesin.: . o d 0% . e
% chain saoles to total ..

533

8,012

$ 642,637,000
43 ,440,902,000
18.7

62
1,541
$ 172,317,000
$ 650,631,000
26.5

435

6,829

$ 774,088,400
44,123,151 ,000
18.8

67

1,364

$ 204,852,500
$ 842,336,000
' 24,3

|

426

6,725

¢ 877,895,900
#4 ,591,885,000
19.1

62

1,306

$ 218,968,700
$ 918,744,000
25,8

(2) Revised.
(3) Preliminary.
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Table 4. -~ Number of Chains, Chain Stores, Chain Sales, Estimated Total Sales

and Percentage of Chain Store Sales to Total JSales,

Py Kinds of Business, 1041, 1044 & 1545 - (Concluded)

1941 1544 (8) 1545(3)
Ken's and boys' clothing
and furnishings
Number of chains ...cecue 18 12 12
Number of stores eeeesoon 147 §ls7 116
(OS2 IR PSS S SR S $ 9,499,000 $ 10,377,000 $ 11,219,000
IUOSEN IBAN'RIS e 5ie = 5is o arviale wie $ 79,873,000 $102,814,000 $112,711,000
% chain sales to total .. LS lo.u 10.C
Women's apparel and
accessories stores
Number of chains esesccoae 38 32 33
Number of stores enoesoo0o0 318 293 301

chain Sales ¢ ® 8 ¢ 004DV OOS
Total S&leS a6 0 e0eN SOV e
% chain sales to total ..

Shoe stores

Number of chainsg .eceecee
Number of StOores ...ecc«s
BRETT 8B 168 iese s Too's oo F3E
Total 881€S civiecccsnasocs
% chain sales to total ..

Drug, stores

Number of chains .....co0
Number of Stores c.eseeee
Chain stlesS sieecestccoso
Total SBleS scevesscssnss
% chain sales to total ..

$ 12,438,000
$ 97,522,000
12.8

35
452
$ 16,313,000
$ 44,037,000
3v.®

35
361
$ 18,850,000
$101,027,000
LA

$ 16,607,700
$136,253,000
9%

29
432
$ 20,663,900
4 59,631,000
B4 T

29
323
$ 23,004,500
$139,104 ,000
16,5

$ 15,456,400
$147,766 ,000
13.2

30

461

$ 23,744,500
$ 66,430,000
35,7

27
309

$ 24,126,300
$149,928,000.
16.1

(2) Revised,
(3) Preliminary.
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