Price 25 cents

Published by Authority of the Rt. Hon. C. D. Howe, M.P,,

Minister of Trade and Commerce

DOMINION BURi AU OF STATISTICS
MERCHANDISING AND SERVICES STATISTICS

OTTAWA, CANADA

RETAIL TRADE

IN CANADA

1946

AND
PRELIMINARY SALES
ESTIMATES FOR

1947

Apnl, 1948



Puhilehed by Authority of the Rt. Hon. C.D. Howe,
Minister of Trade and Commerce

B - -

..’ ';fr't‘; L

DEPARTMENT OF TRADE AND COMMERCE "~ ;:f?}a -

DOMINICN BUREAU OF STATISTICS SR N

YERCHANDISING AND SERVICES STATISTICS ““agizj

OTTAWA, CANADA “
Dominion Statisticians Herbert Marshall
Director, Division of Census of Industry and Merchandisings W. Ho Losee
Chief, Merchandising and Services Statisticss C. Ho McDonald
Series, 1946

No. 16 16-1040

RETAIL TRADE IN CANADA

1946 Sale_s Estimates

Canada's retail trade in 1946 has been computed at $5,506,286,000.
With most wartime restrictions on production and distribution removed,
high employment, rising wages and other favourable economic factors, re-
tail sales in 1946 topped the 1945 figure of $4,595,667,000 by almost §1
billicns. In terms of percentage pgains, sales in 1946 were 2(% above
those for 1945 and 60% higher than in the last Census year, 1941,

It is too early, at the time this report is being released, to
give an accurate estimate of the dollar volume of retail sales in 1947,
However, the table on Page 3 gives preliminary estimates of 1947 dollar
volume for 14 retail trades based on the Bureau's monthly index series.
The cumulative index for 1947 stood 10.7% higher than the average for
1946. Due to the omission of certain important sectors of the retail
trade, particularly the automotive group, this figure is probably an
understatement of the actual increase. Other evidence has indicated that
in 1947 sales of the automotive group, comprising motor vehicle dealers,
filling stations, garages and automotive tire and accessory stores of
various types, were well above the average of the monthly index based on
14 trades. In fact, new motor vehicle sales alone were about twice as
great in 1947 as in 1946, and these constituted $193,329,000 out of the
automotive total of $720,064,000 in 1946, On the basis of material
presently at hand, it is evident that retail sales in 1947 reached a
point somewhere in the vicinity of $6,250,000,000.

Food Storess--Sales of food stores in 1946 amounted to §1,230,492,000,
11% more than the 1945 figure and 57% above 1941, Grocery, combination
and meat markets constitute the major portion of this group and the 13%
increase for these, when applied to the 1946 food group total, indicates
that 1947 sales for this group were about $1,390,500,000.

General Merchandise Storess:--The General Merchandise Group is an impor-
tant one in the retail field, and sales for stores falling under that
heading were estimated to be $849,095,000 in 1946, as compared with sales
of $722,804,000 in 1945. The two principal components of this group are




dgpartuect stvre: (ineluding mei) order Lusinass) and wariaty stores. It
is the former of these two classifications which has lately shown the
greatest relative expansion. Department store sales rose by almost $100
millions between 1945 and 1946~--from $516 millions in 1945 to $614
millions in 1946--a percentage gain of 19%. A further gain of 15%
occurred in 1947, bringing the dollar estimates for the latter year to
8708 millions. Variety store increases were less prominent, amounting tc
12% in 1946 and 10% in 1947.

Country general stores, though shown as a separate group because
they reflect to some extent the trend in rural purchesing as distinct
from the urban characteristics of most other trades, should properly be
considered when dealing with the General Merchandiss Group. The relative
level of sales for these stores remains above that of the other types in
the group, sales being 84% higher in 1946 than in 1941. However, the
rate of sales expansion in these stores has diminished in the last two
years, amounting to 11% in 1946 and 9% in 1947.

Automotive Groups-=Sales of autcmotive stores of all kinds made up over
17% of the total retail volume in 1941, but with dwindling supplies and
rationing of gasoline in the war period this proportion dropped to 8% in
1943-~its lowest point. In the three succeeding years the percentages
were 8.5%, 9% and 13%. In 1946, sales of automotive establishments at
retail reached $720 millions, which was 70% above the 1945 figure. In
1947, the main influence in the group will be sales of new motor vehicles
which amounted to $402,308,700 for 223,145 vehicles of both commercial and
passenger types. Comparable 1946°#igures indicate the value of new motor
vehicles sold at $193,329,005 for 120,044 vehicles.

Other Significant Changes Revieweds=--Reference has already been made to
the factors which accounted for a substantial rise in sales of the Builde
ing Materials Group, in which sales advanced from $281,418,000 in 1945

to $367,659,C00 in 1946, Hardware store sales are included in these
totalse.

Sales of fuel and ice dealers declined from $126,819,000 in 1945
to $124,661,000 in 1946, This falling off in sales is partially explained
by the conversion of many homes to oil heating. The figures do not in-
clude sales of fuel 0il directly from oil companies or from general fuel
dealers, but are based on actual volume of domestically=-consumed solid
fuels at prevailing prices.

An outstanding feature of 1946 trading was the marked increase in
business done by stores in the Furniture-Household-Radio Group. House-
hold durable goods were in strong consumer demand throughout 1946, and
activity in the appliances and radio stores was particularly noteworthy.
Group sales as a whole increased almost 50% between 1945 and 1946--from
$123,520,000 to 182,242,000,

The Apparel Group increase was steady, if unspectacular, as sales
moved up 13% in 1946. Shoe stores experienced the smallest among the in-
creases for individual trades, with a gain of only 6%.

Figures are given in the enclosed tables for a number of other
groups and trades, but on the whole the increases were consistent with
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one another and in line with the average upward direction of consumer buy-
ing. One or two further references will serve to complete the general
ticture. Restaurant sales in 1946 managed only & slight increase over
1945, and their increase in 1947 was also very moderate. Jewellery stores
were the first to experience a reversal of trend, sales falling off by B%
in 1947 compared with 1546, although 1946 volume was above 1945. The
jewellery store figures quoted in this report include the Federal Tax of
25% on certain kinds of merchandise. Not all sales in jewellery stores
are subject to the 257 tax levy. Although sales of $72,885,000 shown for
this trade in 1946 amount to an increase of 90% over their 1941 sales, it
is estimated that about 14% or 15% of this figure represents tax collected
on the special merchandise items.

Provincial Trends

All parts of the country shared in the upward surge of sales in
1046. There was also & remarkable degree of uniformity in the provincial
increases and, apart from & 21% gain in Manitoba, sales in all other parts
of the country geained from 17% to 21% in 1946 over 1945,

Chain Stcre Sales

In 1946, chain store sales made up almost 19% of the estimated to-
tal of retail sales. This proportion was slightly down from 1945 and al=-
most identical with the 1941 percentage. In dollars chain sales amounted
to $1,022,420,000 for 428 companies operating 6,823 stores., Included in
these chain figures are all retail orgenizations operating four or more
retail outlets, excluding department stores. Tablesb and 6 of this report
give summary results, by trades and regioms, illustrating the part played by
chain stores in the distritution of consumer goods in Canada. Separate re-
ports on chain store sales in Canada are available from the Dominion Bureau
of Statisticse.

~ Retail Sales Estimates, 1546 and 1947, for Selected Trades

P = SR SR ———— S ————— =
Sales, 1946 % Chenge, Sales, 1947
Kind of Business (Estimated) 1947/1946 | (Preliminary)
{£000) (3000)
FOOD GROUP
A T T T S n———— g S 1,018,232 +12.6 1,146,529
Restaurants scceeescescosncosccacossvovo 222,885 + 0.9 224,891
GENERAL MERCHANDISE GRCUP
Country General Stores cecccscesoscoscoc 395,214 + 9.2 431,574
Department Stores sececssccscacasescoces 613,611 "1504 7089107
Variety StOres ccessosccsccceocsseccccscs 124,897 + 9.6 156,887
CLOTHING GROUP
Family Clothing Stores secescsescaccoass 126,579 # | Brard 137,338
Men's Clothing Stores ceeeccoeccsccscassce 129,409 + 5.5 141,703
Women's Clothing Stores eseesccsscscescs 164,093 + 7.2 175,908
Shoe Stores ® S 90 ° 28405300 ® SO S0POQUOCOQOR 70’621 + 6.5 75’211
HOUSEHOLD & PERSONAL EFFECTS GROUP
Drug StOres seceececsosasccscecosnsscsncs 166,564 + 4.4 173.893
Furriture Stores scsceeeseccesscecsanses 100,473 +13.3 113,836
Hardware StOres .eeecevacesccsccscoscens 141,931 +10,0 156,124
Jewellery StOIeS eecescecauscecrocsocscs 72,885 - 8.0 67,054

Radio and Electrical Stores cecceccecscs 68,981 +32.4 L sy




Table 1, CANADA = Retail Store Sales by Kind-of -Business Groups and for Selected Kinds of Business, 1941-1546
{(Group totals may include classificetions for which separate Tlgures are not shown)

(Census Results) Estimated Retail Sales

Group and Kind of Business =T
| By Selsd 1942 1943 1544 1945 1946

* 00T (F000Y | T§030) | (F00T |

Total, All Stores ’°°.°°"°"°'°°ki379331 3,440,901 ,700 | 3,649,041 13,785,840 14,128,151 14,595,667 15,506,286

Stores

Food Group cccesocccscoonocscssanscocscoo| 48,468 786,247,300 906,007 _2500332 1,017,541 [1,110,314 |1,230,492
Grocery, combination and meat markets F L] 650,630,700 748,612 786,311 842,336 918,744 |1,018,232

Country General Stores ccosescoccsnsccos) 11,917 214,747,800 253,379 289,683 321,308 354,684 395,214

General Merchandise Group ccecocsscscoac 3,794 525,971 ,000 593 ,903 602,204 654,954 722,804 §é§!095
Department StOres8 ..cccco00scuoconanoe 304 377;80_6;100 421 9964 423 ,618 4649§80 516-:141 613 ,,611
Variaty 8tOTr98 on.0eceescosco0cononscan 1,085 859177p000 98,031 98,018 102,857 1119573 1249897

Automotive Group ccocscscoscesnesceocenl 16,867 594,719,500 364,331 311,330 351,942 424,301 720,064

L
Apparol Grcﬂp 600608020060 0000000006000D0 12,601 295;211p600 3545429 3729509 3970458 435,894 4909702 >

Men‘'s and boys' clothing and -

’
furniShingS 8tOres c.ccococsococeoseso 3,485 79.8739300 95,050 96,311 102,814 1129711 129,409‘{
Family clothing 8tores .....s.ecs00s00 1,934 7.3 T8z 900 87,114 93,498 98,760 108,987 126,579
WWomen's apparel & accessories stores. 5,508 97 ;522 ;300 118,893 126,583 136,253 147,766 164,093 v
Shoe 83tores ,cccvcoscoccessccscoococacse 1,674 44,037,300 K AL 515} Bl 59,631 66,430 70,621

Building Materials Group scecoscscscsco 5,801 174,203,400 197,405 209,967 247,723 281,418 367,659

Furniture-lousehold=-Radioc Group sceecoe 3,498 118,356,900 114,692 101,334 107,056 123,620 182,242
Furniture stores 0 e VP00 O0 80D CIIRB0O ‘go b3 0 64’4 59’909 Fsp?s@ 74’560 100,473

Hd
Household appliance or radio dealers. 1,648 45,894,600 42,189 34,407 33,965 40,487 68,981

Restaurants sscoccosssssscaossoccoscscso 8;821 131,181,000 157,008 189,056 202.465 210,465 222.885

Other Retail Stores
{(including second=hand) cscosseesscc] 25,564 600,263,200 708,887 759,525 822,706 32,267 11,047,933
Coal and wood yards (ice dealers) ... G aig 102,796,500 120,619 1SS 2 5765 126,815 124,661
Drug stOres eessessssscscessscscesccss 3,966 101,027,400 115,958 128,741 139,104 149,928 166,564
Jewellery StOresS secesecssesscecacsses 1,698 38,453,800 43,034 49,067 56,228 64,850 73,8885
Government ligquor Stores cecesecccesces 618 112,834,600 146,465 163,104 L6516 T G 268,973

(1) Revisals

. e
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(1) of Retail Sales for Selected Kinds of Business

1184T=100;

\
¥ind of Business 1941 1942 1943 1944 1946

1945

Tsble 7. CAHNADA - Anaual Indexes

= = ey
=. -

Total, All Stores .eesecoevasesee| 1002 106,0 l 110,00 t 119,.8 133,86 160.0

FOOd Group 4 %0 00 208000 to st ol loolo 115.1 120'9 129.5 141.2 156‘5
Grocery, combination & meat markets]100,0 115.1 120.9 | 129.5 | 141.2 | 156.5

Country General Stores ...sseeressss)100,0 118.0 } 134.8B [ 149.6 | 166,82 [~ 184J0

Gene!‘al Merchandise Group oo sieies o e 1000 112.9 114'5 124.5 137 .4 161.4
Department stores seesesscacesessss|100,0 111.7, T 112.1 | 123.0 | 18648 || LG
Variety stores R R T IOOUO 11501 115.1 12008 131.0 146'6

Automotive Group sessececeneniieness100.0 61.3 | ©52.3 59,2 713 | 121.1

Apparel Group ceeeescesesssscccansnss] 1000 120.1 126.& | 134.8 1 .147.7 | 16862
Men's and boys' clothing and
furnishings stores seeeesesnve...]100.0 119.0 | 120.6 | 128.7 | 141.1 | 162.0
FPamily clothing stores ...ecoeecsvss 100.C 118,1 126.7 133,9 | 147.7 171.6
domen's apparel & accessories gtores| 100.0 121.,9 | 129.8 139.7 151,56 .88k
Broe SLOTES ressseatossnorrsccnsses 100.0 121.2 | 127.4 | 135.4 | 150.8 | 160.4

Building Materials Group ..ssieesessq]100.0 113.3 | 120.56 | i42.2 | 181.5 | i211,1

— e e e
Furniture-Household-Radio Group .... 100.0 | 96.9 85.8 80,5 | 104.4 | 154.0
Furniture stores c.eececeseessesrees| 1000 10C.6 965, |1 No227 | ATHE)E 15G.8
liousehold app!iance or radio
dealers L I I I IR TN NN R I O N I I N 100.0 91Q9 ! 75‘0 74.() 88#2 150'3
RESTAULANES o aeeosnennsacnnnn. cooed100.0 | 119.7 | 144.1 | 154.3 | 160.4 | 169.9

Other Retail Stores
(including second=hand) ..veces.sof 10040 118.1 | 12655 § J37.1 | 156«3 | D746
Coal and wood yards (ice dealers) .|100.0 ¥17.8 | 129.6 | 119.4 | 126.4 | 121.%
Drug stores sceeceocccsasensssessss|100.,0 114,8 | 127.4 | 137.7 | 148.4 | 164.9
Jewellery Stores eesvecsssssecccsas 100,0 111.9 | 127.6 | 146.2 | 168,6 ; 189.5
Government liqunr stores .iesesesss|100.0 129.8 | 135,7 | 146.,8 | 196.0 | 229.5

{

(1) Indexes appearing in this table and elsewhere in this bulletin were derived from
the dollar sales series and therefore, do not make allowance for price changes.




Table 3.

- Retail Store Sales for Kind-of-Business Uroups, by Provinces, 1941-1946

(Figures for 1941 are from the Census.

“=======W=

Province and Kind-of-Business Group

1941

Census Resul ts

Figures fecr subsequent years are estimates)

Estimated Retail Sales

19 Sal 3 9 1845 1946
' Stores ales 1542 194: 1944 45 4
™ = ($00T) 1+ (9U00) 13000 (3000 (§000)
MARITIWVE PRCVINCES :
'
Tabal ; ALY “SEOras. isie e s -0 s0) 2 6400152182, 1812500 303,949 324,708 359,56641_ 3948 229, 464,157
I
Food group «..c.. tessesessscssesse] 5,832 G5 B605 7006 E 7 .254 : 82,709 89,966 I 96,354 104 i85
Country reneral stores scevosscccoay 1,566 26,775,600 SNl 38,691 ! 44,126 ! 48,276 54,677
General merchandise group .........' 4C5 48,4623200 ' 55,392 58,381 { 64,549 ! 69,598 76,982
Automotive group .secsicoesesasecccoo, 1,2l€ 47 818,00 . 26 ,3Y¢8 el Y ; 26 yevim! 33,61€ 58,8908
ADDArel group seesscossscesecosesss| 857 23,028,700 ! 28,689 32,191 | 34,048 | 28,502 4¢,701
Building materials group ..u,.u....i 274 10,621,800 | 11,604 11,888 | 14,241 ¢ 16,01 20,380
Furniture-household~-radic group ...| 210 6,59C,100 | 6,931 6.758 7,533 : 8,632 12,1961
Restaurants cccsosss :aouoaiomccooo! 750 7,880,900 | 9,504 ! 10,56C 10,947 ! 11,199 LSNe46 ",
Other Metolll SHOBRES owwssscrspsecsal LySall 46,7735300 56,587 : 60,120 ! 66,384 7i 5, 2L8 84,297 o
L]
)
QUEBEC
f
Total, Al Stores ......coccoce.f39,712 | 818,671,100 896,425 | 931,388 | 1,001,963 § 1,121,145 | 1,315,485
FoOd Zroup esscecessossessssccscenst 17,969 240,481,900 EENZET 301,564 315,512 348,699 380,202
Country general stores .eeececaaces) 2,943 49,290,600 59,642 67,824 75,316 84,040 90,695
General merchandise group csecoosees 1,558 104,145,900 122,116 i 124,840 135,238 150,9C4 180,048
Automotive BrolMp esssoeedecceccesis] 2,986 113,069,200 69,424 59,927 70,103 9,651 146,764
Apparal group oaoooaoooaoooooooo.oo’ 4,164 85,743,800 103,831 104,909 109,092 1]6,795 133,283
Building materials group ccecec.cosf 1,000, 32,844,800 A (ST 34,968 41,406 48 80O 61,641
Furniture-household-radio group «c. 928 34,346,400 33,416 293,551 31,744 36,585 51,930
Restaurants .csceccosecessssceccscsa 1,677 28,542,100 32,652 37,735 40,844 44,697 48,150
Other retail stores cueeccocecccsococosl ©6s4871 130,206,400 156,275 GO, 182,7C8 201,074 222072

(1) Revised.




Table 3. - Retail Store Sales for Kind~cf-Business Groups, by Provirces, 1941-1946 (Continued)
(Figures for 1941 are from the Census. Figures for subsequent years are estimates)

. Estimated Retail Sales .
Province and Kind-of-Business Group|..Census Results -
Stﬁiés Sales i 1042 1943 1944 1§4é 1946
- T’ (8000) (3000) ($000) ($C00) ($000)
ONTARIO t
Total, All Stores s..oevescecco..(47,055|1,406,976,70C { 1,441,915 | 1,445,638| 1,558,510 1,742,409 | 2,113,916
Fool EPOUR ,+ses spesscssvssosaicnssasy 16,018 314,628,700 352,699 : 360,565 389,510 42C,344 47C,0504
Country general stores .cscccococses| 2,350 44,274,600 50,960 55,388 58RI 64,597 73,054
General merchandise group ceceeccessf 1,252 206,533,300 2207 G5 222,481 236,871 264,339 312,422
Automotive group scssocsesscccseascoos] 7,119 266,443,700 159,600 126,827 140,149 163,064 299,483
Apparel Froup sesesesccacncccsscssce] 5,068 125,663,300 146,892 151,048 161,884 181,360 204,868
Building materials group secceesscso} 2,026 70,020,40C 75,325 73,425 85,743 | 103,327 134,510
Furniture-household~radio group «...| 1,515 52,836,100 49,500 41,454 42,272 49,497 74,992
Restaurants scvesessscsceoscoscecccneef 3,663 54,372,500 655193 79,003 85,963 8€ ,887 90,885 !
Other retail stores ....voc000s0ccae] 10,043 272,204,100 314,731 330,446 357,985 408,994 453,948
0
MANITOBA
Total, All Stores seeecossasocecscs| 7,219 210,833,400 225,368 239,403 264,982 292,735 362,169
Fo0d group eseessassssessoossnsnsess]| 2,248 33,804,200 38,063 40,464 43,506 48,002 54,864
Country generel stores ...sccessases| 1,000 16,997,900 20,499 23, 38572 24,919 26,024 29,424
General merchandise gZroup ceccescsceo 111 61,209,000 66,923 68,116 76,878 84,258 99,788
Automotive group scessssscscscccoecncol 1,062 30,639,900 19,732 18,231 20,927 24,543 37,166
Apparel. group seecesscocceocsencosse 457 11,224,500 113 003 14,217 15,799 17,488 20,07¢C
Building materials group ceccsccocecs 356 11,831,600 14,834 18,376 21,299 22,244 38,501
Furniture-household-radio group .... 136 4,290,800 4,353 4,214 4,761 5,482 8,655
REISEEANRANNS! 4] o « el sfere sTeRtars » o s o5 Blole/ s & & 506 7,991,500 8,950 10,972 11,939 12,858 14,274
Oithieir: retalli«s toreiss s « « 396 s B0 ® of 1 348 32,844,000 39,001 41,441 44,954 51,836 59,447

(1) Revised.



Table 3.

- Retail Store Sales for Kind-of-Business Groups,_

by Provinces, 1541-1$46 {Continued)

(Figures for 1941 are from the Census

Figures fcr subsequent yeers are estimates)

P

Province and Kind-of=-Business Group

e

1941
Census Results

N

Estimated Retail Sales

(o]
]

stooee | ssles 1942 1943 1944 = 1946
. SRR ($000) ($00C) (3000) | (s000) | (300C)
SASKATCHEAN t ; ! ; i
Total, All StOresS seesreeeeesocass 10,088~j186,885,800 195,495 213,311 248,031 277,466 38,254
» 1 + [
FOOQ Eroup «eseseescecssacseioasessaf 2,244 | 26,502,400 29,312 33,181 | 37,607 | 41,370 , 44,8%
Country general sStores s.eceecsoseed 1,929 | 32,685,600 38,574 44,392 | 5C,767 56,8156 62,438
General merchandise gZroup eeessescaos 126 ! 2¢,649,000 25,086 25,866 30,2486 32,642 37,537
AUtomOtiVe ZroUD seeesssccsecesacess 1,619 i 37,138,300 24,028 22,320 + 25,105 | 31,493 47,648
AppErel FroUE ecerecscsssscecoaacossol 367 | 10,999,800 13,247 15,605 . 17,805 ! 18,732 o IS 2
Building materials Zrcup «eee......., 982 | 16,836,700 20,843 25,997 + 32,206 i 32,673 , 41,596
Furniture-household-radio group cave) 159 ! 2,877,200 RTINS = 12, 0 ‘ 3,158 3,487 4,691
RESLAUrants «veeeeceseecsencsacecssn 523 | 6,847,300 8,347 10,086 E 11,188 11,784 12,455
Cther retail stores s.esecsviecs.eaest 2,139 | 30,345,500 83,332 | 33,144 | 39,949 | 47,468 55,843
' t
ALPERTA | E ‘

Total, All StOres seescessseseses 9,222 222,071,400 238,726 262,990 Aﬁ 202,622 321,250 83,806
FOOQ GIOUD «vcssavccrsonsenvesannsesl 2,329 | 35,312,500 42,128 46,22¢ | 50,391 54,310 60,668
Country general StOres seeeecesee-ed 1,377 | 27,217,100 32,171 37,206 ! 42,159 45,616 51,603
General merchandise group .......... 135 | 29,329,900 34,003 38,252 1 41,010 44,081 el
Automotive Zroup ..csessseccsscesees 1,497 | 46,618,200 32,027 30,861 | 34,497 4l 280 61,909
AppErel group secieeesiensesesareanl 54C | 13,27¢,900 16,176 19,776 | 20,943 22,196 24,938
Building materials Zroup .eeecessens 693 ' 18,029,200 21,660 25,605 | 298,370 31,155 37,508
Furniture-housshold=-radio group .... 18@ 5,914,700 6,084 55958 6,234 6,876 10,451
RESLAUrANES ceevovecsassencnannenses 733 | 10,448,800 12,382 15,842 15,830 16,102 17,617
dther retail stores «...e.usvecssesd 1,729 ) 34,930,100 42,095 44,572 52,188 59,704 €7,101

et L o) -

1) Revised.




Table &, - Hetail Store

(Figures for 1941 nre

from the Census.

e —

sales for Hind-of -Business Lroups, by Trowvinces,

e T e

e

1941

T a0
-id4=

{Gonci
. Figures for subsequent years are estimates

Jl"()

\_“*g

RIS TS

1941
V b
Province and Xind-of-Business Group Census Results :: imat e%ﬂ%etall D%.as y L
5 tf"j;a Selas 1942 1943 ‘ 1544 1 é 4 é 1946
e é (3000 (§002) | " ($000) 75000) (8500Y
BRITISE COLUMBIA ‘ ; |
;
Total, A11 SHOreS eseevesseseses 11,263 309,572,600 341,588 355,788 1 39,584 438,838 529,213
)
Food ETOUP escevvcecssosee-soecsnaenrr | ¢ ;813 69.472;200 82.047 84 339 i 90,9)00 100,943 114,655
Count(l‘y gener‘ﬂi Stores :sc:ocsassae 728 16 ,057,400 18,113 2,.’ 329 : 23,765 26,800 30,4‘/6
General merchandise group ssssccece 206 53,545,800 €3,257 f 64,126 ; 70,038 76,838 90,137
Automotive Zroup sessccsccsescnresa 1,366 53,833,600 b o7 S 30,746 ! 34,252 40,778 68,126
Apparel ErOUP eeevccvrsnoececssrenssn 1,143 25.254,700 5:,549 i 54 7135 36,950 40,773 45,638
Building materials group secessesssns 467 13,969,500 17,296 RS ‘ 23,387 25,733 33,415
Furniture-~household-radio group ... 367 11,501,600 11,682 10,654 | 11,354 13,061 19,332 ,
Restaurants eeeeesvovesscssseesesne 962 15,000,300 19,860 | 24,885 25,606 26,776 28,380
Other retail stores seerecssssscsss ;| 2,196 50,831,500 63,609 S 66,262 74,432 87,186 298,016

(1) Revised.
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Table 4. - Annual Indexes of Retail Sales for Selccted Kinds of Business,

By Provinces

(1941=100)
Province and Kind-of-Business Group| 1941 1942 1943 1944 léi; 138
MARITIME PROVINCES
Total, All StOres ecscessssceesess| 100,01 107.5 | 114.8 | 127,11 |, 1894 | 164.1
Food group ceececcoesscesccosesnssces| 100,07 117.3 | 127.1 | 156.6 146.3 [ 159.1
Country general sStores ..cceescesces) 100,01 118.3 | 144.5 | 164.8 | 178.,1 | 204.2
General merchandise Zroup ces-e..0s.f 1000 | 114.3 | 120.5 | 133.2 | 143.6 | 158.9
Automotive Eroup esssscesccosssssecs| 100,0 56,2 47.8 57.4 T8 | L2158
Apparel group seccocsscsosescesscscccol 100.0 124.6 139.8 151 .7 1682 1 BINT
Building materials group esesessccoal 100,00 | 109,2 111.8 134,1 154.4 | 191.9
Furniture-household-radio group ...} 100.0 | 105.2 103,0 | 114.3 129.5 | 185.0
REEtameronts sccenreisecadesaiaoncaccs] 1000 | 12056 | 1840 138:0 |“408sH | Lowis
Other retail stores sce.scssssesesss| 1000 | 121.0 | 128,65 | 141.9 | 1563.5 | 180.2
QUEEEC
Total, All Stores ¢cescevccacas ool 100.0 | 109,5 | 113.8 | 122.,4 | 136.9 | 160.7
BOBA ErouUp ssseesavasscsvnsscssasoos]| 100.0-] 11T7.8 o TESGEUT I IEN ISR | Wl
Country pgeneral stores ...... sssone) NOOLO i W2RE0) ] ROEH 162.8 161.7 | 184.0
General merchandise group <scccoos 1000 . IWT o3| [ ENIAS RSN WS Y1 12
Automotive Zroup ceceesscesscsscocvol 100.0 61,4 53.0 62,0 Tolea i 121948
Apparel EZroup cceesosscsscesscsccses| 100,0 | 121.1 | 122.4 | 127.2 | 136.2 | 155.4
Building materials group cscscossccecf 100.0 | 108,9 | 106.5 | 126.1 148.6 187.7
Furniture~household~radio group ....| 100.0 97.3 36.0 52.4 | 106.5 | 181.2
Restaurants scesecoscsccscasscasccass| 100:0 | 114.4 | 132.2 143.1 156.6 168.7
Other retall stores sceecescecsccson| 100.0 | 120.,0 | 130.6 | 140.3 | 154.4 | 171.1
S R0
Total, All STOres sccscoscescensst 100.,0 | 102,56 | 108.0" 110:8 | 1288L.€ | 150.2
FOOd Zroup eeececassoscsceceassssssss| 1000 | 112.1 | 114.6 | 123.8 | 153.6 | 145.4
Country general stores cessceesesecof 100.0 | 115.1 125,11 131.3 143,1 166.0
General merchandise group s..cececewe| 100.C | 108.9 |} 107.7 | 114.7 | 128.C { 151.3
Automotive Eroup eocscossscessscnsast 1000 56.9 47.8 5246 61.2 | 112.4
Apparel group seudessmsasesnssesscss| 1000 4 L16.8 |, 1208 22396 |, 1Sk o 1660
Building materials group eed e e B0 G 107.6 104.9 lz2.8 147.6 gz sk
Furniture-household=radio group ....y 100.0 | 93.7 | 78,56 | 80,0 | 93.7 | 141.9
Restaurants ecssecececcocscsscvccsoc 100,0 119.¢2 145.3 168.1 WEE) L2 WESLE
Other retail stores .ccccecsesccosssl 1000 | 1166 | 124.7 | 151.6 | 15C.3 | 166.8
MANITOBA
Total, All StOres eseececcsccecase) 100.,C 1 106,9 J 113.61 ] 12647 | 138,& | 171.8
FOOd ErOUP seesesenceseassassesssses]| 100:0 | 112,6 | 119.7 | 128.7 | 142,0 | 162.3
Country general stores c.....ce.eeee| 100.0 | 120.6 | 137,56 | 146.6 | 150,82 | 173.1
General merchandise group .....cseea| 100,0 | 109.3 | 111.3 | 125.6 | 137.7 | 163.0
Automotive group ecececicoesss esscse| 100.0 64.4 59.5 68,3 BO.1 | 12148
Apparel Zroup seessesaececscsvecoose) 100.C | 116,92 | 126,7 | 140.8 | 155.8 | 178.€
Building meterials group cs.scececss| 100.0 | 125.4 | 155.3 180.0 | 188.0 | 325.4
Furniture=household=radio group .-..{ 100.C | 101.4 98s2 | 11L.0, [Eree || 20167
Restaurants .....seeott:vosvvsosesdof 100.0 | 112.0 | 137.8 145.,4 | 160.92 | 178.6
Other ‘retail Stores ..cosesevsscc..ss) 100,0 | 118,7 | 126,2 | 136,89 | 157:8 | 181.0

(1) Revised,
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't Retgil Sales for Selected Kinds of Business,

" Provinces (Concluded)

(1941=100)

== o e e T R R e DT T - - m.—w
Province and Kind~of~Business Group | 1941 1942 1943 1944 15;5 1946
SASKATCHEWAN

Total, All Stores secoscoceesacoe | 1000 | 104.6 | 114,1 | 132.7 | 148.5 | 175.6
Food Eroup ceoecescssosssescoseasacas | 100,0 )] 110.6 | 125.2 | 141.9 | 156,1 | 1685.4
Country general stores seceeessceccos 1C0.0 | 118,0 | 135.8 | 155.3 | 159.3 | 191,0
General merchandise group sececeeccs 100.0 | 110.,8 | 114.2 | 133.5 | 144.1 | 165.7
Automotive group eseccocsceocscssssns 100.0 €4.7 60,1 67.8 84,8 128.3
Apparel group escscecscscessessssccs | 100.0 | 120.4 | 141.9 | 161.9 | 170,3 | 192,3
Building materials group «<ceevceeco 100,0 } 123.8 | 154.4 | 191.3 | 200.0 | 247.1
Furniture-household-radio group «... | 100.0 94.7 94.5 | 109.8 | 121.2 | 1683.l
Restaurants s.seeesecsscccccacseassoe 100.0 121.9 147.3 163.4 W/ 2L 1681,9
Other retail Stores sceceecccossessce 100,0 | 109,.,8 | 109.2 | 131.6 | 156.4 | 184.0

ALBERTA

Total, All StOres esocsesessseses { 100.C | 108,0 | 119.4 | 132.4 | 145.3 | 173.6
FOOd ZIrOUP esceccocescsasessassnssass | 100.0 [ 119.3 | 130.9 | 142.7 | 183.8 | 171.8
Country general stores ..... csescene 100.0 | 118.2 | 136.7 | 154.9 { 162.5 | 188.€
General merchandise group ..cececescee 100,0 { 115,92 | 130.4 | 139.8 | 150.3 177.3
Automotive group seeecceseccssesceces | 100.C 68,7 66,2 74.0 88.4 | 132.8
Apparel group ceeoeces. coccssssscrcsn 100.0 121,9 | 149.C | 157.8 1673 MRS
Buildirg materitls group eeessccosos 100.0 | 120.1 1415 | 162.9 | 172.8 .1 20840
Furniture~-household-radio group .... | 100,00 { 102.2 | 1C0.6 } 105.4 | 116.3 | 176.7
Restaurants ..c.ssecsoesvecconsescess | 100,C | 118.5 | 148.7 |{ 151.5 | 154,1 { 168.6
Other retail stores ..ceeessessscess | 100,80 | 120,5 | 127.6 | 149.4 | 170,99 | 192.1

BRITISH COLUMBIA

Total, All StOores .esesesesssseee | 100,C | 110.3 | 114.9 | 126.2 | 141.8 | 170Q.8
FOOd Eroup eeeeesecessnsccocosrsases | 100,0 | 118.1 | 121.4 | 130.7 | 145.3 | 165.1
Country general Stores seesesscsaocs | 100,0 | 112.8 | 126.6 | 148.C | 163.2 | 189,8
General merchandise group seesccecos 100.0 | 118.1 | 119.8 | 130.8 | 143.5 | 168.3
Automotive Zroup ceseesssecsscocseos | 100.0 61.5 ST0 63.5 76.6 | 126.3
AppPArel Zroup ssss-eseecescsesssosce | 100,0 | 128.9 | 137.5 | 146.3 | 161.4 | 180.7
Building materisls group .¢sccoeeccc 100,0 { 123.8 | 141.2 | 157.4 | 1&4.2 239,2
Furni ture=household-radio group .... [ 1C0,0 | 101.6 92.6 98.7 | 113.6 | 168,.1
Restaurants c.ccceosececcsvarecoveces 1¢0.C | 132.4 | 165,9 | 170,7 | 178:& | 189.2
Other retail stores ..eeeesecescsess | 100.0 | 125.,1 | 13C.4 | 146.4 | 171.4 | 194.8

(1) Revised.
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Table 5. = Number of (heins, Chain Stores, “hain Sales, Estimated Total Sales
and Percenrtage of "hain Store Sales to Total Sales,

(1) Includes Yukon and Northwest Territories.

(2) Revised.
(3) Preliminary.

by Provinces, 1941, 1945 & 1946
————— — ———— —— & —— ——— — — — ——— ~—r — - e e & =
Frovince and lten 184 ’94?<2) ’Q46<3}
s FORW H L@ o . i
23 !
UANADA !
IHAHDBI’ of chains eecen 2 SaKk 435 428
Number of Stores .eessess 8,014 6,783 6,823
Averagze sales per store . 3 80,2M 129,538 149,849
Chain SBleS .escesvenssoee § 642,732,000 881,368,000 Ls32254) S 300
Total ' sales ecssececosesrs 3,5 3.440,902 000 4.591.885.000 5.506,286,000
% chain sales to *total .. 18a7 19.2 18.6
MARITIME PROVINCES
Number of "ha~qs 1 P 75 68 66
Number of stores sesseses 5€0 47% 4563
Average sales per store o § 94,809 164,136 1889837
BNy SBIseS] (s sa et « s o s aB el & 53,093,000 73,214,600 88,329,900
T GaNk o SRSl orets s o 3 seiel. Wt 282,812 ,000 394,297,000 464,157,000
% chain sales to total .. 18.8 18.6 13.0
QUEREC
"~ Number of chains ....... 165 142 142
dumber of stores ceececes 1,443 1,292 1,218
Average sales per store J § 91,701 142,729 168,260
Glitsin wsaleshtEd Rawnd: k. ¥ 132,326,000 175, 022200 204,940,300
fotall SaleERe oGk ek § 818,873,000 1,11 TeEEE) g0 1,316,485,000
9 chain sales to total .| 1S3 MSE 7 i1 56
ONTARIO
Number of chains cesee.ed 284 222G 226
fumber of sStores cceseces 3,380 2,860 2,874
Average sales per store o 87,289 134,697 152,568
Chain! 88168 sseecassesase & 295,823,000 388,233, S0 388,81 8, 960
Total S8LES essssosssvesed $§ 1,406,977,0Q0 1,742 ,409,000 E L%, 3185800
% chain 5ales to total .. AL 22,1 20.8
MANITCEA
Number of chains vsceeess 69 54 63
Number of sStores .ecseesqd 338 280 251
Average sales per store {4 3 81,904 162,854 172,187
Chain sales cssevserinced & 27,438,000 42,810,400 0,106,300
Total sales ssceoscereosd & 210,833,000 292,735,200 262,189,000
% clain sales %o total . /30 14.%2 13.8
SASKATCHEWAN - '
Mumber of chaing serveeed 78 63 ! 68
Number of sStores eecoessd 882 692 £88
Average sales per store | N 7 2528 B 5 S8
Gialpsimal SEeSINe 3 o¥ielsie isks. sis & 32,224,000 49,996 ,200 59,951,700
Toftiall isallfesh . of & i oters 410 &  18€,886,000 277,466,000 326,254,000
% chain sales to total . 17.4 18,0 18.3
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- Humber of Chains, Chain Stores, Chain Sales, Estimated Total Sales

and Percentage of Chain Store Sales to Total Sales,

by Provinces, 1941, 1945 & 1946 (Concluded)

Fravince and Itenm 1941 1945(2) 1946(3)
ALBERTA
Number of chains eecesses 89 74 70
Number of Stores sseecases 578 510 518
Avzrage sales per store .|$ 62,476 115,377 h26%,892
Chain 58188 esessvsscecsse} P 36,111,000 58,842,500 65,729,900
TeiHly SA1ES o v oa'ss soisesl $ 221,071,000 321,250,000 383,806,000
% chein sales to total .. 16.3 18,3 178l
BRITISH CCLUMRIA
Mutiber of chaing weseeses 91 82 85
Number of stores seeseses 765 678 Al
Average sales per store .| 9 83,562 136,210 154,485
CRFBIT SE1ES' o o e s aneormas| B 63,925,000 92,350,700 105,838,800
[Eibells SE16S sasevivednenal P 309,575,000 438,838,000 529,213,000
% chain sales to total .. 20,6 20.8

21.90
-}

Table 6. = Number of Chains, Chain Stores, Chain Sales, Estimated Total Sales

and Percentage of Chain Store Sales to Total Sales,

by Finds of Business, ]941L_£9§3“E'T§ﬁ$

(e == =

B

Kind of Business and Item 1941 1945(2) 19463)
Al) Chains
Number of ch&ing seeeees. 533 435 428
. NMunter of stOres seessvese 8,014 6,783 6,823
Average sales per store o|§ 80,201 129,938 149,849
Chain sales ssesiveecisseld 642,732,000 881,368,000 1,022,419,800
Total s8leS viveevsnansceld 3,440,902,000 4,591,885,000 5,506,286,000
% chain sales to total .. 18,7 19.2 18.6
Grocery und Combination
Stores and Meat llarkets
Number of chains seseecos 79 66 65
Hunber of stores soeeiees ils SUCT 1,325 d , 289
Average sales ver store .[§ 105,929 166,253 180,286
Chain 521€8 tesevsecssesnsth 177,406,000 220,285,300 245,278,100
loibaill ISEILES! & eieleelels o sasioke | B 650,631,000 918,744,000 1,018,232,000
% chain sales ‘o total .. 27.3 24.0 24.1

(2, Revised,
(3) Preliminary.
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Table 6., = Number of Chains, Ckain Stores, Chain Sales, Estimated Total 3Sales
and Percentage of Chain Store Sales to Total Sales,
by Kinds of Business, 1941, 1945 & 1946 (Concluded)

(2) Revised.
(%) Prelimigary.

N\
Kind of Business and Item 1941 1945(2) 1946(4/
Men's and Boys' Clothing
ané Furnishings
"Number of Chains seseesse 18 12 12
Number of sStores seeeecess 147 116 {25
Average sales per store . |§ 64,619 96,716 113 361
Ghain SBLES seesscencasss I8 9,499,000 11,215,000 13,056,080
Tatal SaleS «escacsnassss |4 79,873,000 112, %13 ;080 129,409,000
% chain sales to total .. L 14,0 1 1
Women's Apparel and
Accessories Stores
NWumber of chains .eceevo. 38 33 35
Number of stores cccosces 318 301 325
Average sales per store . |§ 39,313 64,639 71,003
BReita SA1.08 oo vnss oy uve 12,438,000 19,456,400 23,076,000
Bealil Sela s - seariviviing B0 7.522,000 147,766,000 164,093,000
% ¢hain sales to teptal .. 12.8 182 14.1
Shoe Stores
Nimber of chains seecoees 38 30 30
Nunler of SBRRES <vseseos 452 461 48]
Average sales per store . % 36,091 51,507 54,276
Glhoin selesS o esave dearcis, G 16,313,000 23,744,500 28 - 1LCE , 200
Tatal Sl eR ecesissniuis b 44,037,000 66,430,000 748,621 000
% chain sales to totel .. 3%.0 35.7 37,0
Drug Stores
NuftBber of chains s.ee...0 34 27 24
Number oF SHOBES ¢essense 363 b T0le 318
Average sales per store . |$ 52,190 78,079 83,288
@i SRtes v udea s Loy HE 18,945,000 24,126,300 26,483,700
CRtEl sales ..eccderessas I 101,027,000 145,928,000 166,564,000
% chain sales to total .. 18.8 3 (=] 18,8
e S R U 0 S S S . o e e ER e e
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