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SYMBOLS 
	

SIGNES CONVENTIONNELS 

The folLowing standard symbols 
are used in Statistics Canada 
publications: 

figures not available. 
figures not appropriate or not 
applicable. 

- nil or zero. 
- - amount l:oo small to be ex-

pressed. 
P preliminary figures. 
r revised figures. 
x confidential to meet secrecy 

requirements of the Statis-
tics Act. 

Les signes conventionnels suivants 
sont employés unifortnément dans les pu-
blications de Statistique Canada: 

.. nombres indisponibles. 
n'ayant pas lieu de figurer. 

- néant ou zero. 
-- nombres infimes. 

p nombres provisoires. 
r nombres rectifiés. 
x confidentiel en vertu des disposi-

tions de la Loi sur la statisti-
que relatives au secret. 
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NOTE 
	

NOTA 

Components may not add to to- 
	Les chiffres ayant été arrondis, 

	

tals due to rounding. 	les totaux ne correspondent pas toujours. 
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[NTROm.(:T [ON 

Aijanual survcv of vond mo uia('h n i 
orators has been conducted by the Merchari-

Us1ng and Services Division since 1958. 
overage for these surveys is designed both 

to provide a comprehensive picture of the 
magnitude of automatic merchandising in Can-
ada, as well as to meet the need for supple-
mentary data on consumer expenditure on 
goods and services for the National Accounts 
of Canada. 

i.pu I 	1 	, 	b J i)ivision dil 	11111:0: o 	t.L dos 
services mène chaque année une enquëte auprs des 
exploitants de distributeurs automatiques. La 
couverture de ces enquêtes a 6ti conçue d'une part 
pour dormer une idée complete de l'importance de 
ce commerce au Canada et d'autre part pour ré-
pondre aux besoins de la comptabilité nationale du 
Canada en données complémentaires sur lea dépenses 
du consommateur en bien et services. 

Definition 

For the purposes of this survey a 
vending machine is defined as a device which 
automatically dispenses merchandise after a 
requisite amount of money is inserted into 
the device. The merchandise vended includes 
tobacco products, beverages and food-products 
as well as non-food products such as pens, 
hosiery, batteries, toiletry goods, books, 
etc. Excluded are gasoline and newspapers as 
well as "services" such as music, amusements, 
laundry and dry cleaning, photographs and 
photo-copies, shoe shines, etc. 

A vending machine operator is an in- 
dividual or firm that, on his or its own 

count, owns or leases vending machines, 

10 	 lacesthem, and is responsible for their 
orvicing and repair. The vending machine 
;erator has the sole right to withdraw cash 
ron these machines, and keeps separate ac-

counting records. To be "in scope" for the 
survey, a vending machine operator should 
operate at least ten full-size vending ma-
chines, or report total sales of at least 
$20,000. 

Bulk confectionery vending machines and 
others which sell items for 5c or less consti-
tute a special case. These machines dispense 
unpackaged confectionery, nuts, bubble gum, 
chewing gum and trinkets. For the purposes 
of coverage in this survey, 20 bulk confec-
tionery machines shall be considered to be 
the "equivalent" of one full-size vending 
machine. 

Both the concept and the specified ex-
clusion in the definition require the omission 
from coverage of the many thousands of machines 
in retail stores, restaurants, service sta-
tions, and other service establishments, when 
they are owned and operated by those estab-
lishments. 

Many of the operators covered by this 
survey are independent operators, others are 

ssidiaries or corporate divisions of Inanu- 

:I_II!.I1•;.- 
 

Definition 

Pour les besoins de cette enqute, on 
appelle distributeur automatique une machine qul 
dispense automatiquement une marchandise des qu'on 
y a introduit la somme d'argent requise. La 
marchandise dont il s'agit comprend aussi bien lea 
tabacs, les boissons et produits comestibles que 
les produits non comestibles comme les stylos, lea 
bas, les piles, les articles de toilette, les 
livres, etc. Sont exclus l'essence et lea journaux 
de mme que lea "services" (exemples: boltes a 
musique, jeux, machines a layer et sécheuses, photos 
et photocopies, machines A cirer lea chaussures, 
etc.). 

Un exploltant de distributeur automatiiue eat 
un particulier ou une soclété qui, travaillant 
son compte, possede ou loue des distributeurs au-
tomatiques, lea installe, les entretient et lee 
répare. Cet exploltant a seul le droit de recueil-
hr l'argent mis dams tea machines, et tient une 
comptabihité séparée. Pour se trouver dana le 
"champ d'apphication" de cette enqu€te, un explol-
tant de distributeurs automatiques doit exploiter 
au moms dix machines de taille normale ou declarer 
un chiffre d'affaires d'au moms $20,000. 

Lea distributeurs automatiques de confiserie 
en vrac et autres machines vendant des articles a 
Sc ou moms constituent un cas particulier. Ces 
machines fournissent de la confiserie non emballée, 
des noix, de la gomme A claquer, de la gomme 
macher et des cohifichets. Pour les besoins de 
cette enqute, on considérera que vingt distribu-
teurs de confiserie en vrac sont "equivalents" a un 
distributeur de taille normale. 

La conception mme de cette enqute et lea 
restrictions précisées dans la definition font que 
l'on doit écarter do champ de l'enqute lea milliers 
de machines situées chez des détaillants, dens des 
restaurants, des stations-service et d'autres 
établissements de service cii ces machines appartien-
nent a l'établissement et sont exploitées par lul. 

Parmi les exploitants couverts par cette en-
qute, beaucoup sont indépendants, d'autres sont des 
filiales on dos sucr:Lrsales do sooit- roust itu&os 

1 	:: I1I 
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and some are reporting divisions of caterers 
and industrial r.staurants. A breakdown of 
data for vending machine operators classi- 
f led by the above mentioned classes is shown 
in Table 7. 

distribution en gros des produits distribuês, et 
certains fournissent des declarations distincte 
mais constituent en rëalité des services relevLin 
d'un traiteur ou d'un restaurant d'entreprise. Lt 
tableau 7 présente une repartition des donnëes sur 
les exploitants de distributeurs automatiques 
classes selon les distinctions qui précèdent. 

Summary of Results of 1973 Survey 

In the 1973 survey the statistical 
emphasis has been changed from the value of 
sales by "product" description to sales by 
"type of machine". In addition, data were 
obtained for the first time on the provincial 
distribution of vending machines along with 
their corresponding sales. Although this 
change will cauEe some discontinuity with 
past historical statistics the latest pre-
sentation shoulc be more useful to the in-
dustry. 

As in 1972 the statistics of small 
operators, as defined above, were considered 
"out of scope" and therefore not included in 
this report. This exclusion affected 238 
operators of 5,663 vending machines with sales 
of $2,143,500 this year. In 1972 a similar 
exClu8iOfl affec:ed 150 operators of 2,102 
machines and saLes of $854,657. 

During 1973, the 648 operators of 
104,253 mach1ne; covered by this survey, re-
ported sales of $207.1 million. These sales 
exceed by 15.7% the sales of $178.9 million 
in 1972. Incre.3sed sales through the follow-
ing principal types of machines were chiefly 
responsible for the overall advance in receipts 
between 1972 and 1973: cigarette machine sales 
which expanded 14.1% to gross $99.7 million; 
coffee machine sales which rose 13.4% to a 
total of $32.0 million and soft drink machine 
sales which Increased 7.5% to account for 
$31.2 million. Notable gains in sales were 
also recorded for package confectionery, 
pastry and snack food machines, whose receipts 
rose 15.4% to $18.0 million; fresh food dis-
pensing machines whose sales rose by 30.4% to 
$12.1 million; packaged milk (and juice) 
machines with receipts up 55.9% to $6.5 
million and hot canned food and soup machines 
which increased sales by 21.8% to reach $3.4 
million since 1972. 

The provincial distribution shown in 
Table 3 indicat:es that there are marked dif-
ferences in the pattern of consumption of 
vended products; as between provinces. Ciga-
rette sales, for example, account for about 

Sommaire des résultats de 1'engute de 1973 

Avec l'enquéte de 1973 on s'est intéressé non 
plus essentielleinent aux statistiques des ventes 
par "produit" vendu, connie c'était le cas jusqu'à 
present, inais on a mis l'accent sur les données par 
"genre de distributeur". De plus, on a, pour la 
premiere fois, réuni des données sur la repartition 
provinciale des distributeurs automatiques et sur 
les ventes correspondantes. Ces changements en-
tratneront bien stir une discontinuité dans la 
chronologie des statistiques, mais la nouvelle 
fornule de presentation devrait s'avérer bien plus 
utile a l'industrie qu'elle concerne. 

Connie en 1972, les données sur les petits 
exploitants (voir definition ci-dessus) ont été 
considérées connie "hors champ" et sont done exelues 
du present bulletin. Cette année, ce sont 238 
exploitants de 5,663 distributeurs avec des ventes 
d'un tnontant de $2,143,500 qui sont ainsi exclus. 
En 1972, cette mme exception touchait 150 ex-
ploitants de 2,102 distributeurs avec des vent; 
d'une valeur de $854,657. 

En 1973, les 648 exploitants de 104,253 dis-
tributeurs couverts par l'enquête ont déclaré des 
ventes de $207.1 millions. Cela représentait une 
augmentation de 15.7 % par rapport A 1972 ($178.9 
millions). L'augmentation des ventes par les prim-
cipaux types de distributeurs suivants est la prin-
cipale source de l'augmentation générale des 
recettes entre 1972 et 1973: distributeurs de 
cigarettes, 14.1 % d'augmentation (avec des ventes 
brutes de $99.7 millions); distributeurs de café, 
13.4 % d'augmentation (avec un total de ventes de 
$32.0 millions); distributeurs de boissons gazeuses, 
7.5 % d'augmentation (avec des ventes de $31.2 
millions). On a également enregistré des augments-
tions sensibles des ventes par les distributeurs de 
confiserie en paquet, de ptisseries et d'aliments 
a grignoter dont les recettes ont augnienté de 15.4 % 
(pour s'établir a $18.0 millions), par les distri-
buteurs d'aliments frals dont les recettes ont aug-
menté de 30.4 % (pour atteindre $12.1 millions), par 
les distributeurs de lait conditionné (ou de jus) 
dont les recettes ont augmenté de 55.9 % (pour 
s'établir a $6.5 millions) et par les distributeurs 
d'aliments chauds et de soupes en conserve dont les 
recettes ont augtnentë de 21.8 Z (pour atteindre 
$3.4 millions) par rapport a 1972. 

La repartition provinciale présentée dans l 
tableau 3 montre qu'il existe de nettes différenc&-
d'une province a l'autre dams lea caractéristique 
de consonimation des produits vendus en distributeurs 
automatiques. Les ventes de cigarettes, par example, 
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half of all sales in the Atlantic region, 
uebec and at the National level, but in 
'nrario they account for just a third of all 
sales while in the Prairies for almost two-
thirds and even more, 78.3%, in British 
Columbia. The proportion of coffee machine 
sales in Ontario, at almost a quarter of all 
sales, is double the proportion of such sales 
in Quebec and far exceeds the proportions 
elsewhere in Canada. Again, soft drink sales, 
in proportion, are twice as popular in the 
Atlantic region as in Central Canada while in 
British Columbia they comprise only 7.5% of 
all sales. 

Data on the locations of the 103,373 
vending machines on location at year-end 
1973 with comparable data for 1972 are shown 
in Tables 4 and 5. From the percentage dis-
tributions shown, it can be seen that Indus-
trial plants still lead as most favoured 
location with 38.4% of all machines on loca-
tion. The next most advantageous locations 
are hotels, motels, taverns, restaurants, etc. 
Which accounted for 22.5% of all machines, and 
institutional locations, including hospitals, 
schools, universities, etc., which accommo-
dated 14.62 of all machines on location. The 
small bulk confectionery dispensing machines 
'r the most part are most numerous in gaso- 
ne service stations and other retail and 

locations. 

iiring 1973 operators reported 1,834 
I--\ave and 233 infra-red ovens, as well 

as 2,324 coin-changers and 407 bill-changers 
in operation in this industry. These data as 
well as comparable annual data since 1970 are 
shown by type of location in Table 6. 

Data published in Tables 8 and 9 on the 
sales of vending machines in Canada were ob-
tained from a special survey conducted by 
Statistics Canada and commissioned by 
Canadian Automatic Merchandising Association. 

représentaient environ la moitié des ventes dans 
la region de l'Atlantique et au Quebec, ainsi qu'au 
nlveau du pays, alors qu'en Ontario, elles n'en 
représentalent qu'A pelne le tiers; par contre dans 
les Prairies elles en constituaient prs des deux 
tiers et en Colombie-Britannique, elles en représen-
talent mane 78.3 Z. La proportion des ventes des 
distributeurs de café en Ontario, soft prés du 
quart des ventes, est le double de cc qu'elle est 
au Québec et dépasse de loin lea proportions obser-
vées partout ailleurs au Canada. A leur tour, lea 
boissons gazeuses sont en proportion deux fois plus 
populaires dams la region de l'Atlanrique que dans 
la region du centre, alors quten Colombie-Britarmi-
que, elles ne représentent que 7.5 % des ventes. 

Les tableaux 4 et 5 présentent des données 
sur le lieu d'exploitation des 103,373 distributeurs 
en fonctionnement A la fin de l'année 1973, ainsi 
que les données comparables pour 1972. A partir des 
pourcentages présentés on peut constater que lea 
usines restent l&s endroits lea plus intéressants 
avec une proportion de 38.4 7. de tous lea distribu-
teurs. Viennent ensuite les h8tels, motels, taver-
nes, restaurants, etc. qul représentaient 22.5 % 
puls lea établissements connie les h6pltaux, lea 
écoles, les universités, etc. qui représentalent 
14.6 %. Les petits distributeurs de confiserie en 
vrac se retrouvent, pour la plupart, surtout dana 
les stations-service et autres établissements de 
service et de detail. 

Au cours de l'annêe 1973, les exploitants ont 
déclaré 1,834 fours a micro-ondes et 233 fours 
l'infra-rouge, 2,324 appareils A faire de la 
monnaie et 407 appareils A faire Ia monnale de 
billets de banque. Ces données, amai que lea 
données annuelles coinparables depuls 1970, sont pré-
sentêes par genre d'endroit dans ic tableau 6. 

Les données sur lea ventes par distributeurs 
automatiques au Canada qui sont présentées dams lea 
tableaux 8 et 9 proviennent d'une enqute spéciale 
menée par Statistique Canada au mom de l'Association 
eanadienne d'autodistribution. 
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Province/Region - Machine/Product(1) 1973/1972 1973 1972 

7. $'OOO Z $'OOO 1 

1 + 15.7 207,081.4 100.0 178,909.0 100.0 

2 + 11.9 12,191.9 5.9 10,896.3 6.1 

3 + 	0.6 1,216.9 0.6 1,208.0 0.7 

4 + 49.3 390.5 0.2 261.6 0.1 

5 + 20.3 6,277.9 3.0 5,217.0 2.9 

6 + 	2.3 4,306.6 2.1 4,208.7 2.4 

7 + 17.0 64,246.8 31.0 54,928.6 30.7 

8 

New Brunswick 	.............................................. 

+ 15.9 84,213.4 40.7 72,644.5 40.6 

9 + 17.5 26,164.2 12.6 22,274.9 12.5 

10 

Ontario 	...................................................... 

+ 21.9 7,680.6 3.7 6,298.9 3,5 

11 - 	0.4 4,066.6 1.9 4,081.3 2.3 

12 

CANADA 	................................................... 

+ 21.2 14,417.0 7.0 11,894.7 6.7 

13 

Atlantic 	Region 	.............................................. 

	

Newfoundland 	............................................... 

+ 11.6 20,265.1 9.8 18,164.7 

14 

Prince 	Edward 	Island 	....................................... 

Nova 	Scotia 	................................................ 

+ 15.7 207,081.4 100.0 178,909.0 U 

15 

Quebec 	....................................................... 

Cigarettes 	............. . .................................... + 14.1 99,730.9 48.2 81,428.7 

Prairie 	Region 	............................................... 

Beverages: 

16 

Manitoba 	................................................... 

Saskatchewan 	............................................... 

+ 13.4 32,030.2 15.5 28,241.7 15.8 

Alberta 	.................................................... 

British Columbia(2) 	.......................................... 

Soft drinks: 

17 

Total 	sales 	.............................................. 

- 	3.9 13,406.3 6.5 13,950.4 7.8 

18 + 18.2 17,838.9 8.6 15,095.1 8.4 

19 

Coffee 	..................................................... 

Canned/Bottle 	............................................ 

+ 55.9 6,523.9 3.2 4,185.0 2.3 

20 

Disposable cups 	.......................................... 

Package milk 	................................................. 

.. 302.3 0.1 .. - Other beverages 	.............................................. 

Confections and foods: 

21 Bulk confectionery 	......................................... .+ 58.3 2,544.9 1.2 1,608.1 0.9 

22 Packaged confectionery 	..................................... + 25.4 10,193.3 4.9 8,128.6 4.5 

23 - 16.1 6,250.4 3.0 7,452.5 4.2 

24 Snack 	food 	................................................ .. 1,536.9 0.7 .. - 

25 Hot 	canned 	foods 	and 	soups 	................................ + 21.8 3,384.5 1.6 2,779.1 1.6 

26 

Pastries 	................................................... 

Ice 	cream 	.... ............................................. + 57.9 684.2 0.3 433.2 0.2 

27 Fresh food (casseroles, hot dogs, sandwiches, salads,etc.) + 30.4 12,139.5 5.9 9,311.3 5.2 

28 Other vending machines 	for 	food 	........................... .. 

. 

135.8 0,1 .. - 

29 All other food and non-food 	.................................. + 28.5 379.4 0.2 295.3 0.2 

c4 	c 	"Pn,,p" rn a comnarahie "Tvne of Machine' basis. - 
(2) Includes Yukon and Northwest Territories. 

I 



- 

I 

	

	\LEAU 1. Ventes par distributeurs automatiquea et repartitions proportionnelles de cellea-ci, 
Canada at provinces at pour certains genres de distributeurs, 1969-1973 

1971 1970 1969 Province/Region - flistributeur/Produit(1) 

No 

1 000 2 $'OOO 2 $'OOO 2 - 

162,249.1 100.0 156,822.1 100.0 142,909.6 100.0 1 

10,697.7 6.6 9,493.8 6.1 8,331.6 5.8 2 

- 3 

- .. - .. - 4 

- .. - .. - 5 

- 6 

47,837.5 29.5 51,658.7 32.9 46,760.0 32.7 7 

65,419.5 40.3 62,146.0 39.6 56,663.7 39.7 8 

22,535.9 13.9 19,619.9 12.5 18,564.0 13.0 

Nouve11e-cosse 	...................................... 

9 

- .. - .. - 10 

- .. - .. - 

Region 	des 	Prairies 	.................................... 

11 

- .. - .. - 

Manitoba 	............................................. 

12 

15,758.5 9.7 13,903.8 8.9 12,590.3 8.8 Colombie-Rrltannlqw?(2) 	................................ 13 

.49.1 100.0 156,822.1 100.0 142,909.6 100.0 14 

190.2 50.6 75,177.3 47.9 68,236.3 47.7 

CANADA 	............................................. 

15 

Region 	de 	1'Atlantique 	................................. 

Terre-Neuve 	.......................................... 

I1e-du-Prince-douard 	................................ 

Soissons: 

24,108.3 14.9 23,536.0 15.0 21,137.6 14.8 16 

Nouveau-Brunswick 	.................................... 

Québec 	................................................. 

Ontario 	................................................ 

Eaux gazeuses: 

12,390.0 7.6 11,554.4 7.4 10,351.4 7.2 17 

13,793.5 8.5 14,967.2 9.5 14,323.9 10.0 

Saskatchewan 	......................................... 

18 

4,235.8 2.6 3,966.7 2.5 3,437.5 2.4 19 

- .. - .. - 

	

Alberta 	.............................................. 

	

Cigarettes 	............................................. 

20 

Ventes 	total 	....................................... 

Café 	................................................. 

Confiseries et ailments; 

1,576.0 1.0 1,536.7 1.0 1,522.4 1.1 

En 	botte/Bouteille 	................................. 

21 

7,022.1 4.3 7,301.5 4.7 5,874.1 4.1 

En gobelet non-récupérable 	......................... 

Lait 	conditlonné 	....................................... 

22 

6,783.8 4.2 6,637.3 4.2 7,258.9 5.1 23 

- .. - .. - 

Autres 	boissons 	........................................ 

Confiseries 	emballées 	................................ 

24 

2,290.0 1.4 2,159.1 1.4 1,827.2 1.3 

Confiseries 	en 	vrac 	.................................. 

PCtiseries 	.......................................... 

Aliments 	a 	grignoter 	.................................. 
25 

401.0 0.2 325.6 0.2 290.1 0.2 Crme 	glacée 	......................................... 26 

7,290.0 4.5 9,321.7 5.9 8,472.1 5.9 

Aliments chauda en conserve 	.......................... 

Aliments frais (ragoOts, "hot dogs", sandwichs, 27 
salades, 	etc.). 

- 28 

0.2 338.8 0.2 178.1 0.1 

Autres distributeurs d'aliments 	...................... 

bus autres produits alimentaires et non alimentaires 29 

a données pour lea années antérleures A 1973 ont èté reclassees selon une repartition comparable par genre de distri-
Lit eur. 

.) Comprend le Yukon et lea Territolres du Nord-Ouest. 

I 
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TABLE 2. Sales Through Vending Machines, by Number and Type of Machine, for Canada and Provinces/regions, 1q73 

- 

Canada 
Atlantic Region 

- 

Region de l'A'iantigue  
Queh 

Number Number Number 
Type of machine of machines Sslea of machines Sales of machines 	Sales 

Nombre de Ventes Nombre de Ventes Noinbre de 	Ventes 
distributeurs distributeurs  distributeurs  

$'OOo $'Ooo $'000 

1 104,253 207,081.4 9,489 12,191.9 29,076 64,246,8 

2 

TOTAL 	................................... 

27,602 99,730.9 1,647 5,587.7 9,014 32,175.9 

Beverage vending machines: 

Coffee machines: 

3 6,259 17,167.3 302 600.2 1,586 4,147.3 

4 4,506 14,862.9 10 26.7 1,187 3,932.5 

Soft drink machines: 

5 4,079 3,677.4 1.042 913.7 1,258 1,362.3 

6 Canned beverages (including juices) 6,126 9,258.9 1.573 1,977.0 620 1,254.7 

7 442 470.0 a x 332 266.9 

8 5,928 14,396.8 166 599.7 1,798 4,794.4 

9 2,094 3,442.1 302 278.4 1,303 2,179.( 

10 Packaged milk and flavored milk products 2,073 6,523.9 23 118.5 446 1,297.6 

11 

Cigarette vending machines .................. 

Other vending machines for beverages 275 302.3 - - 103 15u 

Instant/freeze dry ...................... 

Vending machines for confections and foods: 

12 

Fresh brew (single cups) ................ 

Bottled 	................................. 

26,155 2,544.9 3,752 320.6 4,160 940.1 

13 

Convertible, can/bottle ................. 

Packaged confectionery (exci. pastries) 5,715 10,193.3 341 565.6 1,229 2,212.9 

14 

Cup (post-mix) 	.......................... 

Cup (pre-mix) 	........................... 

4,941 6,250.4 85 125.6 3,787 4,268.8 

15 943 1,536.9 93 175.0 343 518.5 

16 2,040 3,384.5 24 36.8 573 883.8 

17 403 684.2 x x 100 176.5 

Pastry only 	............................... 

Snack foods ............................... 

Fresh food: 

18 

Bulk confectionery ........................ 

Ice cream ................................. 

Hot (casseroles, hot dogs, etc.) 725 3,223.6 x a 87 475.1 

19 Cold (sandwiches, 	salads, etc.) 1,815 5,876.3 x x 669 2,166.8 

20 Hot/cold combination .................... 814 3,039.6 x x 233 769.4 

21 

Hot canned foods and soups ................ 

Other vending machines for foods 88 135.8 - - x x 

All other vending machines: 

22 Combination food and non-food 101 186.8 - 48 131.4 

23 Non-food (aspirins, combs, cosmetics, 825 147.5 - - 79 1 
etc. 

24 All other (excluding amuaement, laundry, 304 45.1 - - x 
etc.). 

(1) Includes Yukon and Northwest Territories. 
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I 	 = 	- 

.rio 
Prairie Region 

- 

Region des Prairies 

British Columbia(1) 
- 

Colombie-Britaqnigue(1) 
Number Number 

of machines 	Sales of machines Sales of machines Sales Genre de distributeur  

Nombre de 	Ventes Nombre de Ventes Nombre de Ventes 
distributeurs  distributeurs  distributeurs 

s1000 5 1 000 8 1 000 

46,791 84,213.4 11,819 26,164.2 7,078 20,265.1 1 

9,021 28,915.2 3,945 17,188.8 3,975 15,863.3 

TOTAL 	...................................... 

2 

Distributeuj-s de boissons; 

Distributeurs de café: 

3.249 10,918.5 879 1,071.6 243 429.8 3 

2,418 9,086.1 593 1,250.7 298 566.8 4 

Distributeurs 	de 	cigarettes 	..................... 

Distributeurs d'eaux gazeuses; 

536 440.2 688 629.1 555 332.0 S 

2,827 4,520.3 722 993.7 384 512.1 6 

56 134.5 x x 21 22.0 7 

3,114 7,504.4 516 883.9 334 614.5 8 

342 624.5 118 302.0 29 58.3 

Instantané/séché 	B 	froid 	.................... 

Au percolateur 	(par gobelet) 	................ 

9 

Ii 4,432.4 445 605.2 39 70.2 

Embouteillêes 	............................... 

10 

98.8 45 18.7 38 34.0 

En bolte 	y compris 	les jus 	.................. 

En bolte 	ou en bouteille 	.................... 

Gobelet 	(B mélanger) 	....................... 

11 

Gobelet 	(melange) 	........................... 

Diatributeurs automatiques de confiseries et 

utres dietributeurs de boissons ............ 

d 'aliments: 

15,930 1,133.2 x x x 12 

2,381 4,446.1 1,151 1,988.5 613 980.2 Confiseries embaliCee, 	8nuf pZiiissertee 	... 13 

965 1,678.9 64 115.0 40 62.2 PRtisseries 	seulement 	....................... 14 

406 652.3 49 92.3 52 98.7 15 

1,217 2,070.0 133 239.2 93 154.6 16 

142 228.4 83 152.1 x x 17 

Alimenta (rats: 

527 2,021.6 x x 17 58.2 

Lait conditionné pur at aromatisC 	........... 

Crème 	glacée 	................................ 

18 

951 3,194.7 129 329.7 a x Froida (sandwlchs, salades, etc.) 	......... 19 

546 2,038.7 23 69.2 x x 

Confiseries 	en vrac 	......................... 

Chauds 	et 	froids 	.......................... 20 

24 24.0 - - x a 

Ailments 	B 	grignoter 	........................ 

Alimenta et soupes chauds en conserve ....... 

21 

Tous autres distributeurs automatques: 

x a a a a x 

Chauds (ragoOts, "hot dogs", etc.) 	........ 

Distributeurs combin6s alimentaires et non 22 
alimentaires. 

697 29.6 x a a a 

Autres distributeurs d'alimenrs 	............. 

Non alimentaires (aspirines. peignes. pro- 23 
duits de beautC, etc.). 

x 26 30.8 x a bus autres distributeurs (saufa les machi- 24 
nes de divertissement, leB machines B 
layer, 	etc.). 

I) 	:-.!'[U 1, IUKon er Les ierricoirea clu Nord-Ouest. 



Atlantic Region 
Canada 	 - 	 Québec 

Region do l'AtLsntique 

Type Of machine 	 9umber of 	 Number of 	 Number of 
sachines 	 Sales 	 machines 	 Soles 	 machines 	 Sales 

Nombre de 	trentee 	 Nootbre de 	Ventee 	 Nombre do 	Ventss 
distributeure 	 distributeurs 	 distrtbuteor 

Provincial distribution of machines and sales 

I 104,253 207,081.4 7.3 5.8 31.9 31.0 

2 100.0 100.0 6.0 5.6 32.6 32.3 

TOTAl, 	..................................................... 

Beverage vending aschimes 
Coffee machines: 

3 

Cigarette vending aarhinss 	..................................... 

100. 0  100.0 4.8 3.5 25.4 24.2 

4 
Instant/freeze dry 	......................................... 

100. 0  100.0 0.2 0,2 26.3 26.5 

5 
Soft drink machines: 

Bottled .................................................... 100 . 0  100.0 25.5 24.8 30.8 37.1 

6 100.0 100.0 25.7 21.4 10,1 13.6 

7 

fresh bras. 	(single cups) 	................................... 

100.0 100.0 x x 15.1 56.8 

8 100.0 100.0 2.8 4.2 30.3 33.3 

9 100.0 100.0 14.4 8.1 62.2 63.3 

10 100.0 100.0 1.1 1.8 21.5 19.9 

11 100.0 100.0 - - 31.5 49.9 

Vending machines for confectionS and foods: 
12 100 . 0  100.0 14.3 12.6 15.9 36.9 

13 

Canned bever.ge 	(including juices) 	........................ 

100.0 100.0 6.0 5.6 21.5 21.7 

14 

Convertible, 	can/bottle 	.................................... 
Cup 	(post-ndx) 	............................................. 

100 . 0  100.0 1.7 2.0 16.7 68.3 

15 100 . 0  100.0 9.9 11.4 36.4 33.7 

16 100.0 100.0 1.2 1.1 28.1 26.1 

I7 100 . 0  100.0 x x 24.8 25.8 

Pastry only 	.................................................. 

Fresh food: 
18 

Cup 	(pre-aix) 	.............................................. 
Packaged milk and flavored milk products ..................... 

Snack 	foods 	.................................................. 

100.0 100.0 x x 12.0 

19 

Other vending mschinee for beverages ......................... 

100.0 100.0 o x 36.9 

20 

Bulk confectionery 	........................................... 

100.0 100.0 x 5 28.6 

21 

Packaged confectionery (excluding pastries) .................. 

Hot canned foods and soupe 	................................... 

100.0 100.0 - - x 

ice 	cream 	.................................................... 

Hot 	(casseroles, hot dsge, etc.) 	........................... 

All othsr vending machines: 
22 100.0 100.0 - - 47.5 

23 100.0 100.0 - - 9.6 - 

24 

Cold (sandwiches, 	salade, etc.) 	............................ 

Non-food (aspirins, combs, cosmetics. etc.) 	.................. 

All other (excluding amusement, laundry, etc.) 	............... 100.0 100.0 - - a 

Hat/cold 	combination 	....................................... 
Other vending machines for foods 	........................... 

Psrcentage distribution of machines and sales in each 

Combination food and non-food 	................................ 

province/region by type of machine 

25 100 . 0  100.0 100.0 100.0 100.0 100.0 

26 35. 4  48.2 28.7 45.8 36.2 50.0 

Beverage vending machines: 
Coffee machines: 

8.0 8.3 5.3 4.9 6.4 6.5 27 
28 5.8 7.2 0.2 0.2 4.8 6.1 

Soft drink machines: 
29 

TOTAL 	...................................................... ... 

5 . 2  1.8 18.2 7.5 5.1 2.1 

30 

Cigarette 	vending 	machineu 	..................................... ... 

1.8 4.5 27.4 16.2 2.5 2.0 

31 0.6 0.2 a x 1.3 0.4 

32 

Instantffresoe 	dry 	......................................... ... 

1.6 7.0 2.9 4.9 7.2 7.5 

33 

Fresh 	brew 	(single 	cups) 	................................... ... 

2. 7  1.7 5.3 2.3 5.2 3.4 

34 2. 7  3.1 0.4 1.0 1.8 2.0 

35 0.4 0.1 - - 0.4 0.2 

Bottled 	.................................................... .... 

Packaged milk and 	flavored milk products 	..................... ... 

Other vending machines 	for beverages 	............................ 

Vending machines for confection@ and foods: 
36 

Canned 	beverages 	(including 	juices) 	........................ .... 

(2) 1.2 (2) 2.6 (2) 1.5 

37 1.3 4.9 5.9 4.6 4.9 3.4 

38 

Convertible, 	can/bottle 	.................................... ... 

Cup 	(pont-mix) 	............................................. .... 

Pastry 	only 	................................................. 3.0 1.5 1.0 15.2 6.6 

39 

Cup 	(pre-mix) 	.............................................. ... 

1.2 0.7 1.6 1.4 1.4 0.8 
40 

Bulk 	confectionery 	........................................... 
Packaged confectionery 	(excluding pastries) 	.................. . 

Not 	canned 	foods 	and 	soups 	.................................. 1.6 0.4 0.3 2.3 1.4 

41 0 .5 0.3 * x 0.4 0.3 

Fresh fond: 

.6. .3 

42 

Snack 	foods 	.................................................. . 
2. .6 

0.9 1.6 a a 0.3 0.7 

43 

Ice 	cream 	.................................................... 

Hot 	(casseroles, 	hot 	dogs, 	etc.) 	........................... 
2.3 2.8 a 5 2.7 3.4 

44 1.5 a a 0.9 1.2 

45 Other 	vending 	chines 	for 	foods 	............................ ma 0.1 - - a a 

Cold 	(sandsichss, 	aalade, 	etc.) 	............................ 

All other vending machisses: 
46 

Hot/cold 	combination 	....................................... 1.0 
0. .1 

0.1 0.1 - - 0.2 

47 
Combination 	food 	and non-food 	................................ 

0.1 - - 0.3 -: 

48 

Non-food 	(aspirins, 	cmebs. 	cosmetics, 	etc.) 	.................. 1.1 

All other (excluding mausement, 	laundry. etc.) 0,4 .. - - a 

Includes Yukon and Northwest Territories 
Excluding bulk confectionery machines. 

I 

I 



39.5 40.5 12.4 12.7 8.9 

32.7 29.0 16.3 17.2 14.4 

$1.9 63.6 14.0 6.2 3.9 
53.7 61.1 13.2 8.4 6.6 

13.2 12.0 16.9 17.1 13.6 
46.1 48.8 11.8 10.7 6.3 
12.7 28.6 s a 4.8 
52.5 52.1 8.7 6.1 5.7 
15.3 18.1 5.7 8.8 1.4 
54.0 67.9 21.5 9.3 1.9 
32.4 32.7 16.3 6.2 13.13 

60.9 44,5 n x a 
41.7 43.6 20.1 19.5 10.7 
19.5 26.9 1.3 1.8 0.8 
43.0 42.5 5.2 6.0 5.5 
59.7 51.2 6.5 7.1 4.5 
VS 2 33.4 20.6 22.2 a 

62.7 a a 2.3 
54.4 7.1 5.6 a 
67.1 2.8 2.3 a 
17.7 - - a 

O 	 a 	a 	a 
20.1 	a 	a 	a 

a 	8.6 	68.3 	a 
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LiAti 3. Rdpartttioo an pourcancago do nombre di distributeurs iutcmatiquaa at des yenta, salon Is provinc.Fr&gion it salon 1. genre, 	1973 

Prairie Region British Coiumbia(1) 
Ontario - - 

Rdgion des Prairies Colombis.Britsnnique(l) 

Somber of ?iwsbar of Somber of Genre di diatrlbutear 

machines Sales machine. Sales machines Sale. 

Sombre di Ventes Sombre de Vantea Sombre de Ventes 
di stributeur. dii tributaurs d istributeurs 

Repartition provinciale den discributeurs at des vent.. 

	

9.9 1 	 TOTAL ........................................................1 

15.9 Diatributeurs di cigsrett.s .....................................2 

Distributeur, di boiseon,' 
Distributeurs de caid: 

	

2.5 	thstantand/,échO S froid .....................................3 

	

3.8 	An percoisteor (par gobelet) .................................4 
Diatribuceurs d's.ux ganauss.: 

	

9.0 	Embouteill13., ................................................5 

	

5.5 	En baSte y compEl. lea Joe ...................................6 

	

4.7 	En botte on an bouteille .....................................7 

	

4.3 	Gobelet (8 	1anger) .........................................8 

	

1.7 	Gobelet (mdlsng13) ............................................9 

	

1.1 	tail conditionn pur at arsmati.& ..............................10 

	

11.2 	Autres diatribateurs de boiteona ............................... 11 

Diatributeure auiomatiques de confl.eries at alimance: 
O 	 Confiserie. en uric ............................................12 

	

9.6 	Confineries emh,iido., sanE pbtis.eries ........................13 

	

1.0 	Pbtinnerios eculemenc ..........................................14 

	

6 .4 	Alimenta 8 grlgnocer . .................. ...................... ..is 

	

4.5 	Aiin.ents at scopes chauda an conserve ..........................16 
o 	Crème glade ...................................................17 

Ailments (rat., 

	

1.8 	Chsndn (ragoOts, "hot dog.". etc.) ...........................18 
Froid. (sandwich., salade., etc.) ...........................19 

O 	 C1sndi cc (raids ............................................20 
a 	Autrea dietributeure d'sltarnte .............................21 

Tout autres distributsur. automatiquas: 
O 	 Dintributeurs co'nbinds alim.ncair.e at non alimencsires .......22 
a 	Non alimeotaires (aspirin.., peign.., produita de beantd, 	23 

etc.). 
a 	Tout autre. dt.tr1but.u, (siuf Its machines di divercisse 	24 

ment, 1.. machIne. S liver, etc.). 

Repartition an pourceataga do nnmbte de dietributeurs at vent., dane chaque 
provinceregion, selon Ic genre de dt.crtbuceur antomatlque 

	

100.0 	100.0 	100.0 	100.0 	100.0 

	

29.2 	34.3 	60.8 	65.7 	57.5 

6.9 13.0 7.4 4.1 3.9 
7.8 10.8 6.1 6.8 4.3 

1.7 0.5 7.1 2,4 8.0 
9.2 5.4 7.5 3.8 5.6 
0.2 0,2 a a 0.3 
10.1 8.9 5.3 3.4 4.8 
1.1 0.7 1.2 1,2 0.4 
3.6 5.3 4.6 2.3 0.6 
0.3 0.1 0.5 0.1 0.5 

(2) 1.3 (2) a (2) 
7.7 5.3 11.9 7.6 8.9 
3.1 2.0 0.7 0.4 0.6 
1.3 0.8 0.5 0.4 0.8 
3.9 2.5 1.4 0.9 1.3 
0.5 0.3 0.9 0.6 n 

1.7 2.4 a a 0.2 
3.1 3.8 1.3 1.3 a 
1.8 2.4 0.2 0,3 a 
0.1 -- - - a 

	

2.3 1 0 	 5 	 a 	a 

	

* 	 0.1 

• piend Is Yukon at Las tsrritoire. do Nord-Oue.t. 
kxcluant 1.n di,tribcjt.ur, de confiseries en vrac.  

	

100.0 	T 	.......................................................25 

	

78.3 	Discributeur. de cigarettes .....................................26 

Discrlbuceur, di boisson.: 
Distributeurs di teEd: 

	

2.1 	inntantand1a6ch13 S frold .....................................27 

	

2.8 	Au percolateur (par gobel.t) ................................28 
Distributeurs d'eaux janus..: 

	

1.6 	Eaboutcilldes ...............................................29 

	

2.5 	to bolte y compri. Its Jus ..................................30 

	

0.1 	En botte ou an bouteill 	.....................................31 

	

3.0 	Gobelet (8 odlang.r) .........................................32 

	

0.3 	Gobeict (milange) ...........................................33 

	

0.3 	Lilt conditlonnd pur at aro.stl.d ..............................34 

	

0.2 	Aucres diatributeurs de bois.on 	...............................35 

Distributeura aotomstiquss di confiseriss at a11.it.: 
S ConIiseriea en vrac ...........................................36 

	

4.8 	Confi.eries esbalIdse. saul p$cisa.riee  ...................... .37 

	

0.3 	P8cigseries .eolement ..........................................38 

	

0.5 	Aliment, S grignoter ..........................................39 

	

0.8 	Aliments et eoupes chaude en conserve .........................40 
X Crème gincdc ..................................................41 

Ailment. frau: 

	

0.3 	Chaud. (ragoOt., "hot dog.". etc.) ..........................42 
o 	F'roids (sandwich., salads., sic.) ...........................43 
O 	 Chaudn at frold 	............................................4.4 
a 	Autres distrthuteut. d'alimentp ...............................45 

Too, astral diatributeurs automatiqus.: 
a 	Distributaura Combinds alinentaires at non alin.entalre .......45 
o 	Non alimentaire. (usptrine., peignes, produtte de biasEd, 	47 

etc.). 
a 	'Too, lucre. di.tribut.u. (saul is. .achines ds dlvsrti.ss- 	68 

nent, lea machines S layer, ste.). 
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TABLE 4. Number of Vending Machines in Canada, by Type and Location as of Year-end 1972 and 197 

Type of machine 

All 
locations 

Tous 
endroits 

Industrial 
Plants 

ftablissements 
industriels 

Business 
offices 

Bur:aux 
d'affaires 

Amusement and 
recreation 
centres 

Centres de ré- 
cr6ation et 
d'amusement 

Hot e Is, 
motels, 	res- 
taurants, 
verns, mess 

halls 

Hôtels, 
motels, res- 
taUrants, 	ta- 
verries, mess 

1973 1972 1973 1972 1973 1972 1973 1972 1973 1972 

No.  ______ ______ ______ ______ _______ 

I 103, 373 105,588 30,840 28,440 6,401 5,711 5,360 5,197 19,149 19,688 

2 27,507 25,653 4,004 3,594 964 791 1,543 1.505 1  15,568 14,620 

TOTAL 	............................. 

Beverage vending machines: 

Coffee machines: 

3 6,212 4,433 3,901 2,366 680 618 217 100 38 32 

4 4,496 5,541 2,445 3,421 776 704 91 80 34 28 

Soft drink machines: 

5 

Cigarette vending machines 	............ 

3,982 5,281 1,450 1,625 663 911 184 300 311 524 

6 Canned beverages (including 6,081 6,194 2,101 1,927 696 626 253 305 616 613 

Instant/freeze dry 	................ 

juices). 

7 

Fresh brew (single cups) 	.......... 

441 .. 122 .. 37 .. 31 .. 43 

8 

Bottled 	........................... 

5,911 5,570 3,589 3,328 538 382 209 236 80 

9 

Convertible, can/bottle ........... 

2,089 2,392 704 838 283 249 140 168 95 I 

10 

Cup 	(post-mix) 	.................... 

Cup 	(pre-mix) 	..................... 

Packaged milk and flavored milk 2,016 1,557 1,156 981 88 42 30 10 7 

products. 

11 Other vending machines for beverages 275 255 104 117 74 31 8 7 13 - 

Vending machines for confections and 
foods: 

12 26,143 30,826 1,231 1,261 579 523 1,897 1,795 1,780 3,076 

13 Packaged confectionery (excluding 5,650 4,944 2,794 2,447 373 290 335 234 294 186 

pastries). 

14 4,922 4,613 2,583 2,391 341 276 138 221 89 81 

15 

Pastry 	only 	......................... 

932 .. 407 .. 63 .. 46 .. 41 

16 

Bulk confectionery 	.................. 

2,025 1,685 1,518 1,285 69 61 4 4 5 7 

17 395 290 150 74 8 3 14 14 15 3 

Snack foods 	......................... 

Hot canned foods and soups 	.......... 

Ice 	cream 	........................... 

Fresh food: 

18 Hot (casseroles, hot dogs, 	etc.) 432 848 279 674 9 19 14 10 - 2 

19 Cold (sandwiches, 	salads, 	etc.) 1,799 1,861 1,301 1,287 114 98 19 16 15 12 

20 Hot/cold combination 	.............. 1,113 .. 889 .. 20 .. 3 .. 1 

21 Other vending machines for foods 88 1,388 54 790 4 82 5 81 5 9 

All other vending machines: 

22 Combination food and non-food 101 116 14 11 9 1 30 - 1 16 

23 Non-food (aspirins, combs, cos- 468 2,143 6 23 - 4 84 111 88 1149 

metics, 	etc.). 

24 All other (excluding amusement, 295 .. 8 .. 13 .. 65 .. 10 

laundry, 	etc.). 



I 
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TABLEAU 4. Nonibre de distributeurs automatiques au Canada, selon le genre et l'endroit, le 31 ddcembre 1972 et 1973 

Service 
stations and 
garages 

Stations- 
service et 
garages 

tions 
Hospitals, 
sities, 

Institutions 
pitsux, 
sites, 

etc.) 

Institu- 

etc. 

i.e. 
univer-

schools 

(h8 
univer- 
écoles, 

Other retail 
service locations 

Autres endroits 
detail 

service 

and 

de 
et de 

All other 
locations 

Tous autres 
endroita 

Genre de distributeur sutomatique 

1973 1972 1973 1972 1973 1972 1973 1972 

No  

11,358 	12,094 11,645 11,028 15,542 20,445 3,078 2,985 TOTAL 	............................... 

2,576 	2,348 1,217 1,206 937 914 698 675 2 

Distributeurs de boiasons: 

Distributeura de café 

203 	287 933 729 179 203 61 98 3 

111 	121 846 984 125 148 68 55 4 

	

Distributeurs de cigarettes 	............... 

Instantané/éché 	B 	froid 	.............. 

Distributeurs d'eaux gazeusea 

400 	696 426 584 366 406 182 235 5 

640 	791 952 996 333 383 490 553 

Au percolateur 	(par gobelet) 	......... 

6 

• 	r 	.. 52 .. 2 .. 89 .. 

Embouteillées 	.......................... 

7 

57 1,266 1,207 103 133 61 105 8 

71 400 469 109 155 307 287 

En botte y compris 	lee 	Jus 	............ 

En botte ou en 	bouteille 	............... 

Cobelet 	(B mdlanger) 	.................. 

9 

• 	1 723 501 4 5 4 14 

Gobelet 	(mélange) 	..................... 

10 

9 	25 25 68 12 2 30 5 

Lait conditionnC pur et aromatisé 	......... 

11 Autrea distributeurs de boisons 	......... 

Distributeura automatiques de confiseries 
et d'alimenta 

6,843 	7,333 374 327 12,698 15,912 741 597 12 

208 	186 1,429 1,347 91 129 126 125 Confiseries embailBes, 	sauf ptisseries 13 

93 	124 1,391 1,246 127 121 160 153 14 

14 	.. 347 .. 3 .. 11 .. 15 

28 	11 361 262 28 27 12 28 Aliments et soupes chauds on conserve 16 

- 	 1 201 186 2 8 5 1 17 

Ailments frais: 

5 	5 121 130 4 8 - - 

Crime 	glacee 	........................... 

Chauda 	(ragoots, 	'Hot dogs", 	etc.) 	. lB 

16 	12 309 375 19 26 6 35 

Confiseries 	en vrac 	.................... 

Froids 	(sandwichs, 	saladea, 	etc.) 	.. 19 

I 	.. 198 .. - .. I .. 

Pgtisseries 	seulement 	.................. 

20 

- 	 22 20 375 - 13 - 16 

Ailments 	B 	grignoter 	................... 

21 

Chauds 	et 	froida 	..................... 

Tous autres distributeurs automatiques: 

1 6 2 3 85 7 - Distributeurs combines alimentaires et 22 
nonalimentaires. 

2 40 34 207 1,767 18 3 

Autrea diatributeurs d'aliments 	........ 

Non alimentaires (aspirines, 	peignes, 23 
produits de beautd, 	etc.). 

- 	 .. 8 .. 190 . 	 . I . 	 . Tous autres distributeurs (saufs lee 24 
I machines de divertissement, 	lea ma- 

chines B layer, 	etc.). 



8.0 13.2 11.7 6.3 
5.8 8.3 13.2 2.6 

5.2 4.9 11.4 5.3 
7.9 7.1 12.0 7.3 
0.6 0.4 0.6 0.9 
7.6 12.1 9.2 6.0 
2.7 2.4 4.9 4.0 
2.6 3.9 1.5 0.9 
0.4 0.4 1.3 0.2 

143) (1) (1) (1) 
7.3 9.6 6.3 9.7 
6.4 8.7 1.9 4.0 
1.2 1.4 1.1 1.3 
2.6 5.1 1.2 0.1 
0.5 0.5 0.1 0.4 

0.6 0.9 0.2 0.4 
2.3 4.4 2.0 0. 
1.5 3.0 0.3 
0.1 0.2 0.1 0. 

0.1 0.2 0.2 0. 
0.6 -- - 

0.4 -- 0.2 1.9 

0.2 
0.2 

1.8 
3.6 
0.2 
0.5 
0.6 

0.1 

(1) 
1.7 
0.5 
0.2 

0.1 
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Type of machine 

All 
locat iona 

Thus 
endro it. 

Hot: 
motels. 

Aimsaement and 	taurat:::. 
Industrial 	Business 	recreation 	taverns, mess 

plants 	 offices 	 centre, 	 halls 

ltablisaenents 	Bureaus 	Centres de 	HHtels, 
induatrie), 	dsffaires 	rdcrdntion et 	motels, rca- 

d'smusement taurants, 
tavernes, 

mess 

Percentage di.tribution of machines by type of location 

S 	TOTAL 

2 Cigarette vending machine. 

Beverage vending machints: 
Coffee nachineu- 

3 	In.t.nt/freeoe dry .................................................. 
4 	Fresh brev (single cup.) ............................................ 

Soft drink macblest 
SBottled ............................................................. 
6 	Canned beverages (including juices) ................................. 
7 	Convertible, can/bottle ............................................. 
8 	Cup (post-mix) ...................................................... 
9 	Cup (pre-mix) ....................................................... 

10 	Packaged milk and flavored milk products .............................. 
11 	Other vending machines for beverages .................................. 

Vending machines for confections and foods: 
12 	Bulk confectionery .................................................... 
13 	Packaged confectionery (excluding pastries) ........................... 
14 	Pastry only ........................................................... 
15 	Snack food. ........................................................... 
16 	Hot canned foods and soups ............................................ 
17 	Ice cream ............................................................. 

Fresh food: 
18 	Hot (casseroles, hot dogs, etc.) .................................... 
19 	Cold (sanduichen, salads, etc.) ..................................... 
20 	Hot/cold combination ................................................ 
21 	Other vending machines for foods .................................... 

All other vending machine,: 
22 	Combination food and non-food ......................................... 
23 1 	lIon-food (aspirins, combs, cosmetics, etc.) 
24 	All other (excluding a,mssement, laundry, etc.) 

103,373 38.4 7.5 4.5 22_5 

100.0 14.6 3.5 5.6 56.6 

100.0 62.8 10.9 3.5 0.6 
100.0 54.4 17.3 2.0 0.8 

100.0 36.4 16,6 4.6 7.8 
100.0 34.5 11.4 4.2 10.1 
100.0 27.7 8.4 7.0 9.8 
100.0 60.7 9.1 3.5 1.4 
100.0 33.7 13.6 6.7 4.6 
100.0 57.3 4.4 1.1 0.3 
100.0 37.8 26.9 2.9 4.7 

100.0 4.7 2.2 7.3 6.8 
100.0 49,5 6.6 5.9 5.2 
100.0 52.5 6.9 2.8 1.9 
100.0 43.7 6.8 4.9  
100.0 71.0 3.4 0.2 
100.0 38.0 2.0 3.5 

100.0 64.6 2.1 3.2 
100.0 72.3 6.3 1.1 
100.0 79.8 1.8 0.3 
100.0 61.6 4.5 5.7 

100.0 43.6 6.9 29.7 1.0 
100.0 1.3 - 17.9 18.8 
100.0 2.7 4.4 22.1 3.4 

I 

Percentage di.tribution of machines at each location, by type of machine 

25 1 	 TOTAL ................ 

26 Cigarette vending machines 

	

100.0 	 100.0 	 100.0 	 100.0 

	

35.6 	 13.5 	 16.6 	 46.6 

100.0 

89.6 

Beverage vending machine.: 
Coffeemachines: 

27 	Instant/freeze dry .................................................. 
28 	Fresh breu (single cups) ............................................ 

Soft drieg machines: 
29 	Puttied ............................................................. 
30 	Canned beverages (including juices) ................................. 
31 	Convertible, can/bottle ............................................. 
32 	Cap (poet-mix) ...................................................... 
33 	Cup (pro-mix) ....................................................... 
34 	Packaged silk and flavored milk product. .............................. 
35 	Other vending machines for beverages .................................. 

Vending machines for confections and foods: 
36 	Bulk confectionery .................................................... 
37 	Packaged confectionery (excluding paatrl..) ........................... 
38 	Pastry only ........................................................... 
39 	Snack foods ........................................................... 
40 	Hot canned foods and soups ............................................ 
41 	Ice cream ............................................................. 

Freah food: 
42 	Hot (casseroles, hot dogs. etc.) .................................... 
43 	Cold (sandwIches, malada, etc.) ..................................... 
44 	Hot/told combination ................................................ 
41 	Ocher vending machines for foods ...................................... 

All other vending machines: 
46 	Combination food and non-food ......................................... 
47 	Non' food (aspirins, combs • cosmetics, etc.) ........................... 
48 	All other (excluding smosement, laundry, •tc.) ........................ 

(1) Fxcluding bulk confectionery machines. 

n 



Other retCil 
stations and service 411 other 

and garages locations locations 
- Institutions - - 

Stations- Autrea endroits Tooe autrea 
service ci do ddtail at endroits 

garages do service 

Rdpartition an pourcentege do noebre do diatrlbuc.uri 
autonatiques solon 1 ondroit 

C.esre do diatrlbut.ur 

5.8 I 	14.6 I 	3.7 

9.4 I 	4.4 I 	3.4 

3.3 15.0 2.9 
2.5 18.8 2.7 

10.1 10.7 9.2 
10.5 15.7 5.5 
14,7 11.8 0.4 
1.1 21.4 1.8 
2.4 19.1 5.2 
0.2 35.9 0.2 
3.3 9.1 4.4 

26.2 1.4 48.6 
3.7 25.3 1.6 
1.9 28.3 2.6 

.5 37.2 0.3 
17.8 1.4 
50.9 0.5 

2 28.0 0.9 
17.2 1.1 
17.8 
22.7 

1.0 	 5.9 	 3.0 
5.3 	 8.6 	 44.2 
- 	 2.7 	 64.4 

I..I) 5. Rdpartltion an pourcentoge du nosbre do distribatcors not000tiqoce scion Ic cccii ci l'ondroit Ii 31 ddce.br. 1973 

3 .01 	TOTAL ........................................................................ 

2.51 Dietributeure do cigarettes .......................................................2 

Di.tributeurs do botseonar 
Distributeurs do cafd: 

1.0 	tsstantsnd/sdchd 6 frold .......................................................3 
1 .5 	Au percolator (par gobeiet) ...................................................4 

Diatcibuteurs deaux gazouses, 
4.6 	Pnboutei11 4e, ................................ . ................ .. ............. ..S 
8.1 	En botte y coepria lea jus .....................................................6 

20.2 	En bolte su an boutoille .......................................................7 
1.0 	Cobelet (8 mdlangor) ...........................................................8 

14.7 	Gobsiet (sa6langd) ..............................................................9  
0.2 	LiLt condltionsd psi et aronatiad ...............................................10 

10.9 	Autres dietribureurs de bolseora ................................................11 

Distributeura autosatiqu.. de confi.eriee at sitsesil: 
2.8 	Cost iserios en vrac .............................................................12 
2.2 	Conlixerios ombalide.. .auf plti.aariea .........................................13 
3.2 	P8tisoerioa soulessent ...........................................................14 
1.2 	Alls,ents a grignoter .............................................................IS 
0.6 	AiLments at coop.s chauda an conserve ...........................................16 
1.3 	Cress gl.cde ....................................................................17 

Alinents frau: 
- 	Ch*ud. (ragoOta, "hot doge', etc.) ............................................ 18  

0.3 	Frotds (nsndwtclse, salade., ate.) .............................................1 9  
0.1 	Chauds at froids ..............................................................20 
- 	Antiss discrtbutourc d'aliaaonta ...............................................21 

Tons astral di.tctbuteur. .utoemttques, 
6.9 	Distributeurs cosabinds alimentatree St non ailmentaIree .........................22 
3.9 	Non alunontairee (a.pirines, peignes, produita do beautd, Sic.) .................23 
0.3 	Thus antics diatribatonre (east log eachisal de diverttll.aont, lea sachtn.. 8 	24 

layer, ate.). 

REpartition an pourcentage do sombre do di.tributeurs entoasatiqnaa 
dana chaqu. ondroit. •olon Is genre de di.tribut.ur 

100.0 	 100.0 	 100.0 	 300.070TAL .........................................................................25 

57.1 	 10.8 	 32.9 	 29.9 	iriatributeur. do ctg.rste.a ......................................................26 

Diatribsteurs do botasosa: 
Dtatrtboteurs do cafe 

6.5 	 8.3 6.3 2.6 27 
2.4 	 7.5 4.4 2.9 

tn.tancasElidchE 	I 	froid 	...................................................... 
28 Au 	percolateur 	(par 	gobelet) 	.................................................. 

Diatributeurs deans gases...: 
8.9 	 3.8 12.9 7.8 

14.2 	 6.4 Il.? 21.0 30 
1.4 	 0.5 0.1 3.8 31 
1.4 	 11.2 3.6 2.6 32 
1.1 	 3.5 3.8 13.1 

EasbouteillEos 	.................................................................29 
En 	botte 	y 	coaspri, 	lea 	jas 	.................................................... 

33 
0.1 	 6.4 0.1 0.2 

En bolts 	on 	en 	boutoille 	...................................................... 

34 
0.2 	 0.2 0.4 1.3 35 

D1.tributeurs autom.ttquss do confisorias St ailments: 
(1) 	 (1) (1) (1) 36 

4.6 	 12.7 3.2 5.4 

Autrea 	diatntburours 	de 	botseons 	................................................ 

37 
2.1 	 12.3 4.5 6.8 

Gobelet 	(8 	sElsnger) 	.......................................................... 
Cobelet 	(eElangE) 	............................................................. 

35 
0.3 	 3.1 0.1 0.5 

Lait 	conditionnE 	par at 	arøsatleE 	............................................... 

39 
0.6 	 3.2 1.0 0.5 

Confisoriol 	an 	vise 	............................................................. 
Coofisoriss sabsilds., 	saul pltiaa.rias 	.......................................... 

40 
- 	 1.8 0.1 0.2 4! 

PSi iaaeries 	sanlo,sest 	............................................................ 

Ailments fraiaz 
0.1 	 1.1 0.1 - 

Alisante 	I 	grignoter 	............................................................. 
Aliments at 	soupes chauds 	an cona.rv 	........................................... 

42 
0.4 	 2.7 0.7 0.3 

Cr8ine 	glarEs 	.................................................................... 

Chauds 	(ragotita, 	"hot 	dogs". 	etc.) 	............................................ 
43 

1 .8 - -- 44 
0.2 - - 45 

Froida 	(.andelcha, 	salade.. 	etc.) 	............................................. 

Thus autres distetbuteur. autoaltiques: 
0.1 0.1 0.3 

Chaos!. 	at 	froids 	.............................................................. 
Antics 	diatribotenra 	daii.s.nts 	................................................. 

46 
0.3 7.3 0.8 41 
0.1 6.7 -. 

Dlstributeurs combinES ailmentatros or non aiteontair 	......................... 
Non aiiesntatrsa 	(a.purins.. 	peignea, 	prodarita do b.aatd. 	sic.) 	................. 
Tons autrea distrtbntoura (east los nochinas 	is divsrti..oment • lea .achin.s 8 48 

I layer. 	etc.). 

(I) taclauct lea dii 	 an veto. 
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TABLE 6. Number of Ovens and Changers, by Type and Location, 1970-197 

TABLEAU 6. Nombre de fours et de machines è faire la monnale, scion le genre et le lieu dxp1uiidLim, 1910-19 

Insti- 
Kotel8, tutions 
motels, (hospi- 

Amuse- restau- tale, Other 
ment and rants, Service uriiver- retail 

Indus- recrea- taverns, stations sities, and All 
Ancillary All trial Business tion mess and schools, service other 
eguipment locations plants offices centres halls garages etc.) locations locations 

Materiel Tous tablia- Bureaux Centre de Hotels, Stations- Institu- Autres Tous 
auxiliaire endroits cements d'affai- récré- motels, service tions endroits autres 

indus- rca ation et restau- et (hôpi- de detail endroits 
triels d'amuse- rants, garages taux, et de 

ment tavernes, univer- service 
mess sites, 

Ccoles, 

- 

etc.) 

Ovens - Fours 

Micro-wave - Micro-
ondes; 

1973 ................. 	1,834 
	

1,365 
	

63 
	

15 
	

55 
	

1 
	

316 
	

6 

1972 ................. 	1,531 
	

1.141 
	

64 
	

8 
	

13 
	

2 
	

283 
	

5 

1971 ................. 	1,227 
	

939 
	

68 
	

7 
	

4 
	

1 
	

183 
	

12 

1970 ................. 	1,067 
	

857 
	

52 
	

5 
	

6 
	

7 
	

128 
	

8 

Infra- red - Infra-rouge: 

1973 ................. 	233 
	

149 
	

6 
	

7 
	

30 
	

2 
	

32 
	

1 

1972 ................. 	247 
	

150 
	

22 
	

4 
	

34 
	

5 
	

23 
	

3 

1971 ................. 	249 
	

159 
	

26 
	

1 
	

19 
	

38 
	

2 

1970 ................. 	336 
	

239 
	

25 
	

2 
	

24 
	

35 
	

5 

Changers - Machine I faire 
is monnaie: 

Coin - Pièces de 
monnale: 

1973 ................. 	2,324 
	

1,771 
	

69 
	

21 
	

17 
	

1 
	

396 
	

12 

1972 ................. 	1,841 
	

1,267 
	

81 
	

12 
	

8 
	

7 
	

422 
	

7 

1971 ................. 	1,940 
	

1,491 
	

97 
	

13 
	

4 
	

2 
	

270 
	

45 

1970 ................. 	2,303 
	

1,683 
	

155 
	

15 
	

6 
	

31 
	

375 
	

17 

Dollar bill - Billets de 
banque: 

1973 ................. 	407 
	

242 
	

12 
	

3 
	

1 
	

1 
	

136 
	

1 

1972 ................. 	265 
	

149 
	

7 
	

1 
	

1 
	

96 
	

1 

1971 ................. 	169 
	

92 
	

Ii 
	

3 
	

2 
	

57 
	

4 

1970 ................. 	195 
	

148 
	

5 
	

2 
	

3 
	

33 
	

4 
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: trat0rs, Number of Machines and Sales, by Type 
f Operator, 1972 and 1973 

u'cxploitants avec distributeurs et les ventes, selon 
le genre d'exploitant, 1972 et 1973 

Percentage dis- 
Number of 	Number of 	 tribution of 
operators 	machines 	Total sales 	sales 

Type of operator Nombre 	Nombre de 	Total des ventes 	Repartition en 

Genre dexploitants 	d'exploitants 	machines 	 pourcentage 
 des ventes 

1973 	1972 	1973 	1972 	1973 	1972 	1973 	1972 

All operators - Tous 
les exploitants 

Independent opera-
tors - Exploitants 
indépendants ...... 

dollars 

648 	692 104,253 105,588 207,081,376 178,909,022 	100.0 	100.0 

442 I 	440 I 78,3641 77,913 1147,687,5791 120,657,6161 	71.31 	67.4 

t1 

60 84 6,760 8,215 6,229,095 7,993,929 3.0 4.5 

other food manufac- 
turers - Laiteries, 
boulangeries et 
autres entreprises 
de fabrication de 
produits alimen- 

7 1,982 2,229 1,727,830 2,194,967 0.8 1.2 

Caterers and other 
services - Trai- 

taires 	.............6 

teurs et autres 
42 64 5,485 6,248 15,966,293 15,115,533 7.7 8.4 services 	........... 

Tobacco, food and 
other wholesalers - 
Grossistes en ta- 
bac, produits au- 
mentaires et autres 
produits 75 76 10,544 9,979 32,670,912 30,532,971 15.8 17.1 

• 	other operators 
chools, colleges, 
c.) - Tous autres 
<ploitants 	(éco- 

is, 	colleges etc.) 23 21 1,118 1,004 2,799,667 2,414,006 1.4 1.4 
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TABLE 8. Number of Vending Machines Sold in Canada, by Type of Machin 
by Province/Region, 1972 and 1973 

Atlantic Region 
Canada - Québec 

Type of machine Region de l'Atlantique 

1973 1972 1973 1972 1973 1972 

No.  _________________ 
number of units 

1 27, 014 24,547 2,121 1.822 5,371 6,192 

2 Cigarette 	vending 	machines 	............................. 4,637 5,744 x x 1,589 2,281 

Beverage vending machines: 

Coffee machines: 

3 1,529 x x 213 279 

4 614 609 x x 176 143 

Soft drink machines: 

5 2,244 117 x 504 574 

6 Canned beverages 	(including juices) 	................ 4,058 3,992 x x 684 765 

7 Convertible, 	can/bottle 	............................ 1,433 547 122 x 265 x 

8 

Bottled 	...............................................2430 

703 x x 156 195 

9 266 x x 86 x 

10 

TOTAL 	................................................ 

Cup 	(post-mix) 	.......................................814 

Cup 	(pre-mix) 	........................................162 

Packaged milk and flavored milk products 

.. 

x x x 1. 
417 158 

11 Other vending machines for beverages x - x - 

Instant/freeze 	dry 	...................................1,269 

Vending machines for confections and foods: 

12 2.192 2,422 x x x x 

13 Packaged confectionery (excluding pastries) 626 530 x x 146 83 

14 

Fresh 	brew 	(single 	cups) 	.............................. 

207 x x 106 89 

15 495 x x 158 228 

16 

.. 

210 x x X 34 

17 117 - - x x 

Snack 	foods 	...........................................387 

Fresh food: 

18 x x - x x x 

19 

	

Bulk 	confectionery 	.................................... 

	

Hot 	(casseroles, 	hot 	dogs, 	etc.) 	.................... 

369 x x 73 106 

20 

Pastry 	only 	...........................................311 

Hot 	canned 	foods 	and 	soups 	............................358 

Hot/cold 	combination 	............................... x x x x x x 

21 

Ice 	cream 	.............................................66 

x - - - - 

Cold 	(sandwiches, 	salads, 	etc.) 	.....................504 

All other vending machines: 

. 

22 

Other vending machines 	for 	foods 	......................- 

Combination 	food and non-food 	........................ 

. 

- x - x - 

23 Non-food 	(aspirins, 	combs, 	cosmetics, 	etc.) 	........... x 

. 

x x x x - 

24 All other (excluding amusement, 	laundry, etc.) - x - x - 

(1) Includes Yukon and Northwest Territories. 
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,I.FAT 	. 	NrJ 	Ilsrihtr 	eoccmatiques vendus 	an (anuls. 	c. Ion 	I 	o1. 

de disirihuteur, 	provinces ou regions, 	1972 Ct 	1973 

Prairie Region 	British Columbia(1) 
Ontario 	 - 	 - 

	

Region des Prairies 	Colombie-Britannique(1) 
Genre de distributeur 

1973 	1972 	1973 	1972 	1973 	1972 
No  

nombre d'unites 

14,350 11,895 2,047 2,357 3,125 2,281 TOTAL 	.......................................... 

1,933 2,033 x x 626 759 2 

Distrtbuteurs de boissons; 

Distributeurs de café: 

903 x x x x 93 3 

320 x x x x 95 4 

Distributeurs 	gaseuses: 

894 639 296 x 619 299 EmbouteillCes 	................................... 5 

1,717 x 478 695 231 

In8tantanC/géch6 	froid 	......................... 

En botte 	y compris 	les 	jus 	...................... 6 

483 x x x x x 

Discributeurs 	de 	cigarettes 	.......................... 

En botte 	ou 	en 	bouteille 	........................ 7 

47 336 89 84 x 8 

x x x x x 

Au 	percolateur 	(par gobelet) 	..................... 

9 

79 x x 40 36 

Gobelet 	(melange) 	............................... 

Lait 10 

x x - - - 11 

Distributeurs automatiques de confiseries et d'ali- 

Autres diattjbuteur 	de boiaon 	.................. 

ments: 

592 1,018 107 x x x 12 

311 251 25 x x 122 

Gobelet 	( a 	inClanger) 	............................ 

	

Confiseries embaliCes, 	sauf patissertee 	........... 13 

164 104 16 x x x 14 

134 201 50 x x 30 15 

256 141 x x x x 16 

x x x x 38 46 

conditionnC pur et aromatine 	................. 

P8tisseriee 	seulement 	............................. 

17 

Aliments Irate: 

x x x x x x 

Confiseries 	en 	vrac 	............................... 

18 

400 226 x x x 21 

Aliments 	a 	grignoter 	.............................. 

19 

x x x - - - 

Aliments et soupes chauds en conserve 	............. 

Cr&nte 	glacee 	...................................... 

20 

- x - - - - 

Chauda 	(ragoOte, 	"hot dogs", 	etc.) 	.............. 

21 

Froids 	(sandwtchs, 	salades, 	etc.) 	............... 

Tous autres distributeurs automatiques: 

x - x - x - 

Chauds 	et 	froids 	................................ 

Distributeure combines aliinentairee et non lumen- 22 

Autres distributeure d'alimente 	................... 

taires. 

x x x x x Non alimentaires (aspirines, peignea, produtta do 23 

beauté, 	

etc.). 

-- x - - - - Tous autres distributeurs (aufe lea machines de 24 
divertissement, 	lee machints a layer, 	etc.). 

(1) Comprend Ic Yukon et lee Territoires du Nord-Ouest. - 
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TABLE 9. Value of Vending Machines Sold in Canada, by Type of Machi. 
by Province/Region, 1972 and 1973 

Atlantic Region 
Canada - 

Region de l'Atlantique 
Type of machine 

1973 1972 1973 1972 
No. 

thousands of dollars 

1 16,336.4 14,126.0 889.9 798.5 

2 3,312.6 3,056.0 x x 

Beverage vending machines: 

Coffee machines: 

3 1,240.8 1,506.9 x x 

4 

Cigarette vending machines 	.............................. 

Fresh 	brew 	(single 	cups) 	............................ 1,035.5 992.1 x x 

Soft drink machines: 

5 

Instant/freeze 	dry 	.................................. 

1,338.3 1,211.6 67.1 x 

6 2,683.6 2,410.6 x x 

7 

Canned beverages 	(including juices) 	................. 

1,129.4 452.0 100.5 x 

8 

Convertible, 	can/bottle 	............................. 

1,433.4 1,183.6 x x 

9 288.9 473.5 x x 

10 Packaged milk and flavored milk products x x 
366.2 193.3 

11 Other vending machines for beverages x - 

Vending machines for confections and foods: 

12 

TOTAL 	............................................... 

267.0 260.3 x x 

13 601.8 460.1 x x 

14 

Packaged confectionery (excluding pastries) 	........... 

266.5 141.6 x x 

15 

Cup 	(post-mix) 	...................................... 

414.7 440.3 x x 

16 

Bottled 	............................................. 

300.4 174.2 x x 

17 

Bulk confectionery 	.................................... 

Hot canned foods and soups 	............................ 

79.5 126.8 - - 

Cup 	(pre-mix) 	....................................... 

Ice 	cream 	............................................. 

Fresh food: 

18 x x - x 

19 12.5 658.8 x x 

20 

Pastry 	only 	........................................... 

Cold 	(sandwiches, 	salads, 	etc.) 	..................... 

Hot/cold combination 	................................ x x x x 

21 

Snack 	foods 	........................................... 

Other vending machines for foods 	..................... - x - - 

Hot (casseroles, 	hot dogs, 	etc.) 	.................... 

All other vending machines: 

22 Combination food and non-food 	......................... x - x - 

23 x x x x 

24 

Non-food (aspirins, combs, cosmetics, etc.) 	........... 

All other (excluding amusement, laundry, etc.) - x - x 

(i.) Includes Yukon and Northwest Territories. 

I 
Québec 

1973 	1972 

,851.8 	3,932.2 

,130.9 	1,164.1 

204.1 

240.6 

256.5 

441.9 

250.7 

306.4 

152.7 

x 

x 

325.6 

242.3 

294.0 

446.5 

S 

364.2 

I 

x 	x 

144.6 
	

78.8 

93.1 
	

60.9 

173,3 
	

205.9 

x 
	

33.1 

x 	x 

x 	x 

164.0 
	

222.1 

x 	S 

x 

x 

I 
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ILAU 9. Valeur des distributeurs automaciques vendus so Canada, seion 10 genre 
de distributeur, provinces ou regions, 	1972 et 1973 

I 	Prairie Region 	British Columbia(1) 
Ontario 	 - 	 - 

Region des Prairies 	Coiombie-Britannlque(1) 
Genre de distributeur 

1973 	1972 	1973 	1972 	1973 	1972 

milliers de dollars 

8,323.2 6,383.6 1,356.5 1,528.0 1,915.0 1,483.7 TOTAL 	.......................................... I 

1,431.4 1,051.7 x x 405.2 451.7 

.. 

Distributeurs de boissons: 

Distrlbuteurs de 	cigarettes 	.........................2 

Distributeurs do café: 

904.7 x x x x 123.4 3 

605.8 x x x x 145.3 

Instantané/sCchC 	a 	froid 	......................... 

Au percolateur 	(par gobelet) 	................... 4 

Distributeurs d'eaux gazeusea: 

. 

586.9 352.2 126.9 x 300.9 168.0 5 

1,151.7 x x 286.7 439.2 144.0 6 

350.1 x x x x x 7 

836.3 528.5 152.6 141.2 x x 8 

x x x x x 

&nboutelllées 	..................................... 

En bolte 	y compris 	los jus 	........................ 

9 

.0 91.7 x x 48.8 44.5 

En 	botte 	ou en bouteilie 	.......................... 

10 

x x - - - 

Gobelet 	(a 	mélanger) 	.............................. 

Gobelet 	(mélange) 	................................. 

Lait 	conditionnC 	pur et aromatisC 	.................. 

11 

Distrtbiceurs automatiques de confieeries et d'all- 
Inents 

133.4 62.5 16.9 x x x 

Autree distributeurs de boissos 	................... 

12 

321.8 230.7 16.6 x x 102.0 13 

137.8 71.2 13.2 x x x 14 

137.3 181.2 59.8 x x 22.1 

Confiseries emballées, 	sauC pétisseries 	............ 

15 

195.5 106.1 x x x 16 

x x x 37.2 46.3 17 

Ailments frais: 

x x x x x x 

Créme 	glacCe 	....................................... 

18 

694.6 364.8 x x x 44.0 

Confiseries 	en 	vrac 	................................ 

19 

x x X - - - 

	

Ptisseries 	seuletnent 	.............................. 

Chauds 	et 	frolds 	................................ 20 

- x - - - - 

Ailments 	grignoter 	............................... 

Aiiments et soupes chauds en conserve 	.............. 

21 

Chauds (ragoflts, 	"hot dogs', etc.) 	.............. 

Tous autres distributeurs eutomatiques: 

x - x - x - 

Froids 	(sandvichs, 	salades, 	etc.) 	................ 

Distributeurs cosibinés alimentatres et non alimen- 22 

Autres distributeurs d'aliments 	................... 

taires. 

x x x x x Non alimentslres (aspirines, peignes, produits de 23 
, beauté, 	etc.). 

x - - - - Thus autres distributeurs (saufs lea machines do 24 
dtvcrtlssement, les machines h lever, etc.). 

rnd le Yukon et lea Territoires du Nord-Ouest. - 
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AUTOMATIC VENDING MACHINE 
OPERATORS, 1973 

Collected by he no.horitp — Sistiunes Act. Ospiet i. 
&.iotes ci C.n.ds 1970.71.72. 

Ra,laru 	 - - 
	(Esemplaires (rancids disponiblea sue demande) 

PLEASE READ THESE NOTES BEFORE COMPLETING QUESTIONNAIRE 

Your report to Statistics Canada is contidential by law. U may be seen only by sworn employees 
of this bureau and may be used only for statistical purposes. 

Kindly rrturn your completed form within 30 days alter receipt. .4 pce.addressed envelope L5 

enclosed for your convenience. Retain the other enclosed copy for your records. 

.. This survey covers all businesses engaged on their own account In operating vending machines 
either as a principal activity or as an ancillary enterprise. 

In order to assist us in maunraintng out records kindly indicate by a tick (SI)  in the appropriate 
box the classification which most closely describes your principal activity: 

(a) E Vending machine 	 (b) J Retail Trade 	 (ci 	Wholesale 
operator 	 Trade 

(d) 	] l3otticr 	 (e) 	] Catering 	 (I) J Restauranr 

(g) D Service establishment 	 (b) 1j Other 	 - 	- 

Include all vast Canadian bcanches in this report. .4 combined it 	t 

	

in Canada for which you maintain records will be accrrtahlr 	.t 

should be supplied on the last page of this questionna :5 

Report retail sales data preferably for the calendar vt.: - 	!•:-.:! 	 .:::. 
ness year) ending at any time between April 1. 1971 .n I it.:.. h I 

Ci. For number of machin.s report the maximum number of machines operated at any time during the 
year. Exclud, coin-operated devices which do not vend merchandise, such as, amuscmeni or 
music machines. etc. 

7. The results of this survey are published in the report \'ending Machine Operators (catalogue 
no. 63-213). 

S. For any information relating to this survey kindly contact the Special Projects Section. Mer-
chandising and Services Division.Siaiintics Canada. KIA 0V4, Ottawa. (Tel: 613-996-9278 at 
Telex (113-9585) 

CERTIFICATE 

This in to certify that the inloim.tion contained in this teycri in correct and coenpleie to the best of my knowledje and 
belief and cover, the period 

From 	 [0 

19 	 19 

Name (ples.e print) 	 Offici.l title 

Sign.tuie 	 Telephone number, 

Address 	 Date of this report 

5-140'-Il 1 11-1 
	 sn' pngr los .00,o,i.x, it rcqoi,ed. 
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REPORT THE NUMBER OF VENDING MACHINES ANt) THEIR TOTAL SALES DURING 1973, BY TYPE OF MACHINE AND 
°fOVINCE OF LOCATION 

-lice is provided below to show data for three provinces. If you madc sales in more than three provinces, cater data on extra 

ts enclosed. ((areful estimates will be satisfactory if actual figures are not available.) 

CIa 
Total 

MACHINE 

 

Numbit  
SIa 

S (omit cents) 
SIc 

Number 	$ (mcii cents) 
N 	he 	Sic. 

am 	r 	
(Omit cents> N 	b eme r 	$ (omit cents> 

(single 	park.s 

b.n•reg.s 

edry  

ingkocpl  

an/bottle - 

and 	(lavooted 
eluding i altec  

machines 	for 
:hocolntr, hot 
d), etc.) 

etc 	I 	a id, 

tiflnrfy ichoc. 
barn, 	etc.l, 

to  

en, pies, tart.. 

cto-chips,po 
:ookies,ett. ..  

tandnoupe  

., bars, sand- 

en, hot dogs, 

then, 	salad., 

macblocs 	for 
foisis 	(lrsiic, 

I and oontood 

comb., co.- 
pencils, 

newspapers. 

leg machines 
rmenr device., 
it machines)  

TYPE OF VENDING 

I. Cigarette machines 
only) 

2. Vending macbin.. Isr 

(.) Coffee 

ii) Instant 'free, 

(ii> Frenh-bre(i 

Soft drinks 

Ii) Bottled 

(lilCanned 

(iii) Convertible 

liv> Cap (pont-mi 

(v) Cap Iprroni. 

Packaged o,ilk 
mill, prodoctn,it 

(dl Other vendinc 
bcveiaprn (hot 
sonyn 00, taCo 

). Vend,ng ,rrnchiOe. I 
and fsds 

is) 11.1k ,.00lrci,, 
c'vnoin, v,,,gIr 

Laged ,ocie 
nod can 

oding pactri 

iy only (cal 
.,ihnutn, etc. 

k.foOdeipoi 

ci I lot canned food 

Ill Ice cream (cow 
niche.) 

(g) Fresh food 

(I) Hot tuner, 
hambuign, ci 

Cold lsandw 

Hot/cold cm 

(hi Other vending 
confectionn soil 
egg., etc.) 

Specify 

1. All other vending met 

a) Combination lao 

(hi Non-food (unpin 
mellon. busier 
clamps, paper. 

(t) All other vem 
fnclndiag ama, 
muaic, laondron 

TOTAL  

ANCILLARY EQUIPMENT 

(h) Infta'ted  

2. Changer. 	

H 
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2. REPORT THE NUMBER OF VENDING MACHINES LOCATED AT THE TYPES OF LOCATION DESCRIBED. AT YEAR END 1913 

(A careful estimate will be sarisfai in 

Am:: 	
bonn. 

and 	Hotels, 	
Other recrea- macel., 	 Jr 	
tet:il 	All TYPE OF VENDING MACHINE 	 Total 	

lt.dsa' Busi' 	tics 	reoras. 	 hospi- 	
and 	other

ar.ci 	
(nil 	ness 	centres tl5tS 	

and 	tabs, service by.' 

	

sen. 	
offices 	I.e. 	taverns, 	 arriver 	

Inca' 	tiuns 

	

tine. 	
theatres,1 mess 	 stuen. 
bonding 	halls 	 h I 	ions 

Sc.' 

I. Clgnr.r,. orachinen (single packs anly) 

2. VendIng mackin., for beverages 

I.) Coffee 

lii Instant/free:, drr 	- -. 

(ii) Fresh-brew (ingle cap) .............................................. 

(bi 5on drinks 

liiBottled .......................................................................... 

liiiConned .......................................................................... 

(liii Convertible can/bottle .................................. 

(in) Cop (post'mmx) ......................................................... 

(vi Cap (prentri.) 

(c) Packaged milk and (bavoared milk peodsct., including 
juices 

(dl Other rending machines for beverages thou chocolate, hot 
soaps (not canned). ore.) ....................................................... 

I. Vending rnochin.0 For confections and foods 

(a) Balk confectionery (enndy. peoni.tn , single sticks of gum) 

(hi Pack.çed cnnbecrtosery (chocolate and cindy bars, erc. 
eaclading pastries 	.............................................................. 

Ic) Pantry only (cakes, pies, rare., doughnuts, etc.) 

(di Snack-food, lpolatoehipn. popcorn, crackers, cookies, 
etc.) 

(c) Her canned foods and soups .................................................... 

((lIce cream (cones, hits, nandwichenf ................................... 

Igi Fresh food 

Hot (casseroles, hot dogs, hamburg,, etc.) .............. 

Cold (sandwiches, nalads, etc.) ............................... 

lIt/cold ca.nhisatioos ....................................... 

1k) Other vending machine, for confections and foods (fruits. 
eggs, etc.1 

Specify  

4. All other needing ,rrnrhirtnn 

(x) Combination food and non-food machioeo .............................. 

(h) Non.food aspirin, combs, canmeracs, hosiery, pencil., 
stamps, paper. ncsnpaprrs, cigna, ice, etc.) .......... 

(ci All other vending machines (excluding amuse,nent devices, 
msaic. Isandromat m.chines( . 

TOTAL 

ANCILLARY EQUIPMENT 

I. Ovens 

(:i M.cro'wnve 

(h) lnfra'eed .......................... 

2. Chsng.rn 

(a) Coin .................................. 

fbi I I 

I 



I + Statishcs Canada Statistique Canada 

Division du commetce ci des services 

EXPLOITANTS DE DISTRIBUTEURS 
AUTOMATIQUES, 1973 

Dc)sranlon trifle en stirs de Is Loi nut Is irst fugue. 
driplire IS. Stirs,. di Caned. do ida -71 .'l. 

lE1aIt copies available on requeutl 	- 

VEUILLEZ LIRE CES NOTES AVANT DE REPONRE AUX QUESTIONS 

I. Voure declaration a Stauisuique Canada tsr conlidentielle en vertu de La iui. Seuls Its 
employis assermenris de Siaristique Canada pourront I. vote ci elie ae servira qu1 des Inn. 
stalnst,ques. 

Veuillez nous renvoyer voice quesnionn.ire dGment rempli dens lenveloppe edressir ci-incluse 
dunn Its create jours qui suivenc Ia ricep.ion. Classez It second enemplanre. 

Ce qoesc,onnaire tsr envoyi A toutes its enrreprises exploilant Paul lent proper campEr des 
d,str.huceurs aucomaciqucs A nice dactiv,cC principale on dacc.vi.i subs,diaure. 

Alin de nous aider A dresser nos dossiers, veuillez cachet (V) Ia case en ergard do rime de 
carigonte qut dicrit It miens voice activiti principaIe 

a) 	Exploitant de distribuceur 	bi 	Commeec. 	c) 	Commerce 
nucontatique 	 de ditail 	 de gros 

d) 1 Embouneillrur 	 e) 	Traiteur 	 I) 	] Restaurant 

gi 1 6ablissement 	 Is) 	Aucre  
de service 	 Iprtrtnul 

, 	 I':rrnet en compte dais eerie declaration courts was succurvales au Canada. On acceprera une 
.kvlaration consaliriCe pour tourvs Its sociCiCs enpiontes  au Canada darn Sons tenez Its 
lussners; vans devrez rourefots dresser Ia lisle de ces sociCcis A In decorAte page do quen-
000uiec. 

Is&Iarez de prCfirence Its donnCcs nut Its vent., an detail pour 'annie c,vile, ou encore poor 
orre annie Itnanciêre se rerminanc encre It jer  until 19 7 3 cc Ic 31 mats 1974. 

Sons numb,e do nracbirs*s, déclarez It piusgrand nombre de dirrributeurs exploitCx en mime 
ternps a un moment quciconque de lannét. Endues les machints qrti fonetionnent aver dci 
piAces mans or servent pas & It wrote de produirs, comme Its machints de divertissement en 
Its machines A disques. dc. 

Len rCsultats sic eerie enquire paraissentdanw it bulletin incitulC "Explattanin dedistributears 
autottr.IiqueS (5

n  63-213 an catalogue). 

Poor tout renseignemenc cooceroanc ccitt enquire, veuillez woos meirre en rapport aver to Sec -
tion des protets spiciaux. Division du commerce cc des services, Srar.st.que Canada, Oussa 
Kits 0V4 TClCphone: (613) 996-92'8 on Telea 013-35851. 

ATTESTATION 

Jr derl.re que it. renu.ignemenhs dennis dana In present rappac unit, earner qrnc je incite, enacts en complete et qu'iia poorest 
sir Is pJriodn 

Allatri dx  

19 
	

19 

No.. (en letters miii 
	

Foacuinn: 

Signature: 
	 Nruniro de niliphione: 

Attic sat: 
	 Dint do Ce rappoon: 

i—tlOS—lI.1, I2.i.7l 
	

PeiAr. nIinttiqso.r sun. romeequ. A I. dash.. peg.. 



Toes I, 
Cowed. 

Venqen 	 Ventea 
No.nb.e 	 S 	 Nombee 	 S 

(sans Its cents) i 	 (sans Its cents 

(Inicrivea It sum tie hr province) 

Verne, Ventes 
Nombee 	 S 	 Sombre 	 S 

(pins (e, cents) 	 (sans its cents) 

- 28 — 

I. DCLAREZ LE NOMBRE DE DISTRIBUTEURS AUTOMATIQUES El LES VENTES TOTALES EN 1973, SELON LE GENRE 
DE DISTRIBUTEUR El LA PROVINCE DEXPLOITATION. 
Lcs rspacrrn ce-Jessous peuvenc concenir Its donnêes pour cross provinces. Si vous avcz vendu dans plus de trots provIncc 

,nscnlsez Its cheifres applecables sur Its teaches suppltnenc..res cl-joiners. (St vous at desposez pasdesthafires reels, nou ,  
pugerons sufitsance one estimation solgneusemenc Ccabhie.) 

I 

GENRE DE DISTRIBUTEUR 
AUTOMAT IQUE 

I. Dintribuiwers denigor.u.n (en psqset 
individuel seuiemenr) 

2. Dlstróbueisrt di haitian 

a) CoIC 
(i) lnstantnnnC/r.khc & froid 

(ii(Aspercohreeur (par obr- 

hi Eaus Encases 

Emboaceihln'en 

E. hoite ........................... 

Es botte os ts boteceifle 

Gobelee (h mClunger) ......... 

(c) Gobelee (nchsng) 

ci L,ait condiiionn, puree aroma-
risC, t  conspri, It., ion ........ 

di Autrendistrii,oresrs tie hoisson, 
(chocolac chuod, bouillon chaud 
(soul en conserve), e.l 

4. Oiirtibutears di cnmli.a,lin •td'ali. 

a) Cnn)tnerien en vrac (bonbon,, 
uruchides, gmnme A mchcr) 

5) Confjnerjes emba)lCc,(tablecc.s 
de chocoitat, bonbonn, tic.). 

ci Pirisnerie, seulement (giceaun, 
tortes, Carte icttes,bcijnrs, ercJ 

di Ai.mrncs 	grignoiec (cross- 
tille,, main souffle, biscuits, 
craquelins, etc.) 

c) Aliments et soupes chauds en 

I) Crime glade (corners, cable.-
ten, sandwich,) .......................... 

g> Alitnentn Itnis 

ii) Chou&(rugoirn, "hot 
dog.","humburgern", etc.) 

(ii) Enoids (ssndwiths, solo' 
ties, etc.) 

(iii) (hands cc (mid, eombinCs 

hi Auccen dinrtibuteursde confine-
nm cc d'uliments (feaiis,oein, 

PrCci,e, 

4, loan nut,.. d)strlbvt.srn 
a) Disttrbuteurscc,nbjnti. aljisrn 

ts,res CC non ulimcniuite a 

hi Non alimcnt,tire, (nvp.rines, 
pe:gncs, produits de bcaotC, 
ban, crayons, timbre,. pnpier, 
'orirnaun, cigules, alive. etc.) 

ci Toss intern discnibucesrs inani 
in, muchirre, dediverrissement, 
Its machives idinqaes, its ma' 
chine, S iscerer It. sCchrunes) 

TOTAL 

MATRIEL AUXILIAIRE 

Font,. 

ii Microondea 

bi lslra'ropge 

Moshiona S fat,. Ii mn.rnsin 

a) Pikes it n,00nsie 	- 	- - 

hiP ... ... 

I 

L. 
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DCLAREZ LE NOMBRE DE DISTRIBUTEURS AUTOMATIQUES SITUES DAMS LES LIEUX DEXPLOITATION CI-DESSOUS P 2. 
A LA FIN DE LANNEE 1973 
line estimation soigneusemeat itablie seen jugie satis(.Isance,>  

hEliX t)EXPLOITATION 

Centres 

GENRE DEOISTRIBUTEUR 

man 
•ndrnst. intl. 

Bureau. 
4th 

ricer.- 
Sine 

d's..,... 

I 
MRS

sullen 
de 

UStelu, 

testus- 
'' 

te  

men. 

°"°• 

t 
garage. 

institu. 

(hopi. 
to  

uin.r- 
tied. 

ionic., 

J:tc 

dii.>) 
or d 
arena 

Toss 
'°" 

cadent: 

qui lien, 
tic.> 

I. Dint 	bcu,a di oo.ur.ii.. (as paqoen isdiniduel sIeens) - - 

2. Disiributiurs di hoist... 	 I 
.1 Card 

lii in,,uur.nnd/nichiI Iroid — — - - 

At, percolasear )p.e gobelen( - — - — 

b) Enus guesses 

— — 

(ii)Enbo?ie — — — - 

- 

)i)Etshnutrilliea 	..................... 	..... 	... 	..... 	. 	... 	. 	... 	.... ....— 

(in> Gobelet ( 	ncdi.nger) - — — — 

It) Gobelet (mitasgi) 	..... ........ 	............... 	.............................. 	. — - - - — 

c) Lait conditiopiti. pare. .romatini,y compris Its itt — — - 

- - 
4) Attires diatrihtt,curs de boisuons (ebocotni chaud, bouillon 

thud 	saul en coneerne), etc.) 

hut...,; di ccnfiue,l.s it d'n)lm.nts 

(nail series en near (bonbon., orachides, gomme A machen) ' 	

.onuj.erjes 	embailie. 	),ablentes de 	chocols:, bonbon., 

- - 

- etc.), 	ansi 	psi,ssVt,CS 	.............................. 	.... 	.... 	.....................- 

- — — 
Patisserien 	neulemeui 	(gisenos, 	sari.., nsneksse., be>. 
xneu.etc.) . .................... ... ........... ... ............................. ........... 	------ 

.1 	Aliment. A grignoner (croontillte, mas noufiti, biacuiig, 
CrsquelisS. etc.) - 

c) Ailmenm en soupes chnudn en conserve - - 

ii CrAne giscic (cornet., tabiettes, sandwich.) - 

gl Mime.:. (rain 

Ii) Ch.udn )r.goiat., ''ho, dogs'', "hamburgers", tic.).. 

En bo1e once 	bouseille 	.................... ............................— 

(ii) Proids (sandwichn, mmd.., etc.) - 

liii) Chnodo cc 	hold. 	combine. 	......................................... 

hi Autre, distributeurs de 	continues ci d'uliment. )iruifl, 
orals, etc.) 

Pricase:  

4. Tn.. suites distributeurs 

Di,tributcurs cotabinit u)imentaires at non ulimeni.ircs 

- 

Non .)imentnice, lunpirinen. peignes. pioduits de benuti, 
bus, 	crayons, 	i,mtttns, 	papier. 	journaun, 	cigsren. giace, 
etc.) 

Toss outran disnributeurs luau! Its machine. de dinertiane-
men:, lea machints A disque.. (en mnchinen 	layer et 	en

1. 

TOTAL 

MATRIEL AUXILIAIRE 

1. Fn,,es 

•)Mice000des - - - 

hI (sirs-rouge - 

A 	 . 	A fair. in mannois 



CHOIX DE PUBLICATIONS 

0 :1ci quelques unes des publications de Statistique Canada portant sur le 
iiimc domaine. 

Catalogue 

11-003F Revue statistique du Canada, M., F. et Angi. 

	

61-004 	Crdit a la consommation, M., Bil. 

	

62-002 	Prix et indices des prix, M., Bil. 

	

63-002 	Ventes et stocks des grands magasins, M., Bil. 

	

63-005 	Commerce de detail, M., Bil. 

	

63-007 	Ventes de véhicules automobiles neufs, M., Bil. 

	

63-008 	Commerce de gros, M., Bil. 

	

h3-209 	Commerce de detail, A., Bil. 

	

n3-210 	Magasins de detail a succursales, A., Bil. 

	

n3-211 	Le financement des ventes, A., Bil. 

	

63-218 	La vente directe au Canada, A., Bil. 

	

63-219 	Librairies de campus, A., Bil. 

	

97-602 	Commerce de detail, Recensement du Canada, 1966, HS., Bil. 

	

A. - Annuel 	M. - Mensuel 	HS. - Hors série 

F. 	Français 	Angi. - Anglais 	Bil. - Bilingue 

Outre les publications ci-dessus ënuinérées, Statistique Canada 
publie une grande variëtë de rapports statistiques sur le Canada tant 
dans le domaine ëconomique que social. On peut se procurer gratuite-
mont un catalogue complet des publications courantes a Statistique 

LI 
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SELECTED PUBLICATIONS 

The following are some other selected publications of Statistics Canada 
relating to merchandising. 

Catalogue 

11-003 	Canadian Statistical Review, M., E. and F. 

61-004 Consumer Credit, M., Bil. 

62-002 Prices and Price Indexes, M., Bil. 

63-002 Department Store Sales and Stocks, M., 	Bil. 

63-005 Retail Trade, M., 	Bil. 

63-007 New Motor Vehicle Sales, M., Bil. 

63-008 Wholesale Trade, M., Bil. 

63-209 Retail Trade, A., 	Bil. 

63-210 Retail Chain Stores, A., Bil. 

63-211 Sales Financing, A., Bil. 

63-218 Direct Selling in Canada, A., Bil. 

63-219 Campus Book Stores, A., Bil. 

97-602 1966 Census-Retail Trade, 0., Bil. 

	

A. - Annual 
	

M. - Monthly 	0. - Occasional 

	

E. - English 
	

F. - French 
	

Bil. - Bilingual 

In addition to the selected publications listed above, Statistics 
Canada publishes a wide range of statistical reports on Canadian econ-
omic and social affairs. A comprehensive catalogue of all current pu-
blications is available free on request from Statistics Canada, Ottawa 
K1A 0Th. I 


