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SYMBOLS 

The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

- - amount too small to be expressed. 

P preliminary figures. 

revised figures. 

x confidential to meet secrecy requirements of the 
Statistics Act. 

SIGN ES CONVENTIONNELS 

Les signes conventionnels suivants sont employés 
uniformément dans les publications de Statistique Canada: 

nombres indisponibles. 

n'ayant pas liu (it,  tiu 

- néant ou zér 

- nornbres infiincs. 

P nombres provisoires. 

nornbres rectiflés. 

confidentiel en vertu des dispositions de Ia Loi sur Ia 
statistique relatives au secret. 

r 



RODIJCTION 

Depuis 1958, la Division du commerce et des servicea mane 
chaue annêe une enqu8te auprs des exploitants de distribu-
teurs automatiques. La couverture de ces cnqutes a 6tg concue 
d'une part pour donner une We complete do l'importan.-e de ce 
commerce su Canada et d'autre part pour répondre aux besoins de 
is comptabilité nationale du Canada en donnêes complémentaires 
sur lea dépenses du consommatelir en bien et services. 

Definition 

Pour lea besoins de cette enqu6te, on apelie distributeur 
autornatique one machine qul dispense automatiquetnent one mar-
chandise d3s qu'on y a introduit la soinme d'argent requise. 
La merchandise dont ii s'agit comprend aussi bien les tabacs, 
las boissons et produits comestibles qua lea prodults non comes-
tibles comme les stylos, lea baa, les piles, les articles de 
toilette, les livres, etc. Sont excius i'essence et lea jour-
naux de m8me que lea "services" (exemplea: bo!tes 3 inusique, 
jeux, machines I lever et sécheuses, photos et photocopies, ma-
chines 3 cirer lea chaussures, etc.). 

Un exploitant de distrihuteur autcnsatiqe eat on part icu-
her ou une soclété qul, cravaillant A son compte, poss3de ou 
loue des distributeurs automatiques, les instslle, lea entre-
tient et les rCpare. Cet exploitant a seul le droit de re-
cueillir l'argent mis dana ces machines, et tient une compta-
bilitA sêparAe. Pour Be trouver dana le "champ d'application" 
de cette enquete, un exploitant de distributeura automatiques 
dolt exploiter au moms dlx machines de taille normale ou 
darer un chlffre d'affaires d'au moths $20,000. 

Les distributeurs autoinatiques de conE iserie en vrac at 
autres machines vendant des articles 3 lOc. ou moms constituent 
Un cas part iculier. Ces machines fourniasent de la confiserie 
non emballée, des noix, de is gonune A claquer, de is gomme A 
mAcher at des colifichets. Pour lea beaoins de cette enquCte, 
on consid3re que 20 distributeurs de confiserie en vrac sont 
"equivalents" A un distrihuteur de tailie normale. 

sion since 1958. Coverage for these surveys is 
.signed both to provide a comprehensive picture of the 
magnitude of automatic merchandising in Canada, as well 
as to meet the need for supplementary data on consumer 
expenditure on goods and services for the National Ac-
counts of Canada. 

Definition 

For the purpcses of this survey a vending machine 
is defined as a device which automatically dispenses 
merchandise after a requisite amount of money is Insert-
ed into the device. The merchandise veuded includes to-
bacco products, beverages and food-products as well as 
non-food products such as pens, hosiery, batteries, toi-
letry goods, books, etc. Excluded are gasoline and 
newspapers as well as "services' such as music, amuse-
ments, laundry and dry cleaning, photographs and photo-
copies, shoe shines. etc. 

A vending machtne operator is an individual or 
firm that, on his or its own account, owns or leases 
vending machines, places them and is responsible for 
their servicing and repair. The vending machine oper-
ator has the sole right to withdraw cash from these ma-
chines and keeps separate accounting records. To be 
"in scope" for the survey, a vending machine operator 
should operate at least ten full-size vending machines, 
or report total sales of at least $20,000. 

Bulk confectionery vending machines and others 
wItch sell items for 10C or less constitute a Special 

These machines dispense unpackaged confection-
nuts, bubble gum, chewing gum and trinkets. For 

purposes of coverage in this survey, 20 bulk confec-
cry machines are considered to be the 'equivalent' 
ne full-size vending machine. 

Summary - Vending Machine Operators, 1958-1975 

Sommatre - Exploitants de distributeurs automatiques, 1958-1975 

Year - AnnCe 

Number of 
firms 
- 

Nombre de 
soctétCs 

Annual 
change 

- 
Variation 
annuelle 

Number of 
machlnes(l) 

- 
Nombre de 

distribureurs(l) 

Annual 
change 

- 
Variation 
annuelle 

Sales 

Ventes 

Annual 
change 

- 

Variation 
annuelle 

$'OOO 

1959 	............................ . 	. 
. 	. 	. .9 40,237 + 10 ,741.9 + 	16.8 33 1- 	28.1 

1958 	...................................... 432 

1960 	..................................... 521 
....... 479 

+ 	8.8 47,770 + 18.7 38,710.8 + 14.7 

[962 
579 + 11.1 65,028 + 36.1 44,959.7 + 16.1 

1961 	....................................... 
1963 

600 + 	3.6 73,397 + 12.9 57,799.2 + 28.6 
L964 

673 + 12.2 78,477 + 	6.9 67,580.0 + 16.9 

...................................... ...................................... 
1965 

651 - 	3.3 75,392 - 	3.9 78,561.8 + 16.2 
....................................... 

764 + 17.4 85,091 + 12.9 89,815.4 + 14.3 
....................................... 

1967 
769 + 	0.7 84,154 - 	1.1 107,539.6 + 19.7 

1966 	....................................... 
968 

790 + 	2.8 91.289 + 	8.5 119,650,9 + 11,3 791 + 	0.1 95,867 + 	5.0 127,058.6 + 	6.2 

....................................... 
.. . 	

. 100,948 + 	5.3 i42,9o., + 12.5 

....................................... 
.969 	........................................ 

768 . 	. 103,751 + 	2.8 156,822.1 + 	9 .7 
.970 	...................................... 

697 - 	9.2 97,965 - 	5.6 162,249.1 + 	3.5 
973 

692 - 	0.7 106,758 + 	9.0 178,909.0 + 10.3 

971 	....................................... 
972(2) 	................................... 

.. 
'174 	..................................... 648 

667 
- 	6.4 104,253 - 	2.3 207,081.4 + 15.7 

.................................... 
375 	................................. . .... 627 

+ 	2.9 106,278 + 	1.9 227,445.2 + 	9.8 1 - 	6.0 110,287 + 	3.1 1 249,959.6 + 	9.9 
IMnyln,,,m 	,I,,rino 	tha 	..n,,an 	 .-., 4 -, -- ---------•_ ..........- ...,- .. -._- d,a,gers eXCLUCIeI. - Nombre maximum durarit 1 'ann8e, sans lea fours etles machines A faire la monnaie. 

(2) From 1972, data of small operators excluded (see text). - A partir de 1972, lea petits exploitants sant excius de ce 
tableau. 
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Both the concept and the specified exclusion in 
the definition require the omission from coverage of 
the many thousands of machines in retail stores, res- 
taurants, service stations, and other service establish-
ments, when they are owned and operated by those estab-
lishments. 

Many of the operators covered by this survey are 
independent operators, others are subsidiaries or cor-
porate divisions of manufacturers and wholesalers of 
vended products, and some are reporting divisions of 
caterers and industrial restaurants. A breakdown of 
data for vending machine operators classified by the 
above-mentioned classes is shown in Table 7. 

Summary of Results of 1975 Survey 

Commencing with the 1973 survey, the statistical 
emphasis was changed from the value of sales by "prod-
uct description to sales by "type of machine". Al-
though this change has caused some discontinuity with 
past historical statistics, the latest presentation 
should be more useful to the industry. 

As in 1974, the statistics of small operators, as 
defined above, were considered "out of scope" and there-
fore not included in this report. (However, such oper-
ators are surveyed annually to determine whether or not 
they have expanded sufficiently to be "in scope' for 
the survey.) This excluaion affected 183 operators of 
4,175 vending machines with sales of $1,627,488 this 
year. In 1974, a similar exclusion affected 227 oper-
atorS of 6,175 machines with sales of $1,956,255. 

During 1975, a total of 627 businesses were clas-
ified in this survey as vending machine operators; 

these firms reported aggregate sales of $250 million 
through a maximum number of 110,287 vending machines. 
This sales volume represented an increase of 9.9% over 
the $227.4 million recorded in the previous year. In-
creased sales through the following principal types of 
machines were chiefly responsible for the above-noted 
advance in receipts between 1974 and 1975: cigarette ma-
chine sales, up 6.47 to $112.2 million; coffee machine 
sales, up 15.21 to a total of $41.7 million and soft 
drink machine sales, up [0.81' to $38.4 million. Notable 
gains in sales were also recorded for packaged confec-
tionery, pastry and snack food machines, in which re-
ceipts rose 14.9% to $24.3 million; fresh food dispens-
ing machines, up 10.3% to $15.4 million; packaged milk 
(and juice) machines, with receipts up 13.6% to $8.6 
million; and hot canned food and soup machines which 
increased sales by 3.2% (to reach $4.2 million) since 
1974. 

The provincial distribution shown in Table 3 in-
dicates that there are marked differences in the pattern 
of consumption of wended products between the various 
regions of Canada. Cigarette sales, for example, account 
for only slightly less than half of all vending machine 
sales in the Atlantic Region, in the province of Quebec 
and at the national level. In Ontario they account for 
close to one third of all sales, in the Prairies for 
slightly more than three-fifths and in British Columbia 
for better than two-thirds. The proportion of coffee 
machine sales in Ontario, at a quarter of all sales, is 
almost double the proportion of such sales in Quebec 
and far exceeds the proportions elsewhere in Canada. 
Again, soft drink aalea, in proportion, are twice as 

La conception mme de cette enquéte et les restrict 
précls8es dans la definition font que l'on dolt Ccarter du 
champ de l'enqute les milliers de machines situées chez 
détsillants, dans des restaurants, des stations-service el 
dautres établissements de service oD ces machines apparthu-
nent 8 l'établissement et sont exploitées par lui. 

Parmi les exploitants couverta par cette enquéte, beau-
coup sont indépendants, d'autres sent des filiales ou des suc-
cursalea de sociétés constituées en corporation s'oCCupant de 
fabrication ou de distribution en gros des produits distribués, 
et certains fournissent des declarations distinctes mais cons-
tituent en réaljté des services relevant dun traiteur ou d'un 
restaurant dentreprise. Le tableau 7 presents une repartition 
des données sur les exploitants de distributeurs automatiques 
classes selon lea distinctions qui préc8dent. 

Sommaire des résultats de l'enguéte de 1975 

A partir de l'enquéte de 1973 on sest intéressé non plus 
essentiellement awc statistiques des ventes par 'produit vendu, 
comme c'était le cas jusqu'à present, mais on a mis l'accent 
aur lea données par "genre de disiributeur". Ce changement a 
entratnC bien sr une certaine discontinuité dana la chronolo-
gie des statisriques, mais la nouvelle formule de presentation 
devrait s'avérer bien plus utile 8 l'industrie qu'elle concer-
ne. 

Coinme en 1974, lea donnCes sur lea petits exploitants 
(voir Ia definition ci-dessus) ont 6t5 considérCes comae "hors 
champ" de l'enquéte et soot donc exclues du present bulletin. 
(Cependant, on enquéte annuellement auprés de ces exploitanta 
de distributeurs automatiques pour determiner si oui ou non 
ils out progressé suffisamment pour se trouver dans le "champ 
dapplication" de cette enquéte.) Cette année, ce sent 183 
exploitants de 4,175 diatributeurs avec des ventes au mont 
de $1,627,488 qui sent ainsi exclus. i-n 1974, oti, rnc-
ception touchait 227 exploitants d 
des ventes d'une valeur de $1,956,. 

En 1975, quelque 627 entrepri: 
cette enquéte comine exploitants de 	Lt-:.i'- . 

Ces etatreprises ont déclaré un total de ventes de $250 millions. 
Cela repréaentait une augmentation de 9.9 1 par rapport 8 1974 
($227.4 mi1lion). Las 627 exploitanta possédaient 110,287 
diatributeurs, soit la quantitC la plus élevée atteinte B un 
moment donné au cours de l'année. L'augmentation des ventea 
par lea principaux types de distributeurs suivants eat Ia 
principale source de l'augmentation génBrale des recettes entre 
1974 Ct 1975: distributeurs de cigarettes, 6.4 1 d'augmentation 
(avec des ventes de $112.2 millions); distributeurs de café, 
15.2 1 d'augmentation (avec des ventes totales de $41.7 mil-
lions); distributeurs de boissons gazeuses, 10.8 1 daugmenta-
tion (avec des ventes de $38.4 millions). On a également enre-
gistrd des augmentations importantes des ventes par lea dis-
tributeura de cortfiaerie en paqtlet, do ptisseries et d'ali-
menta I grignoter dont les recettes ont augmenté de 14.9 1 
(pour a'établir B $24.3 millions); par lea distributeura d'a-
liments frais dont lea recettes ont augmenté de 10.3 1 (pour 
atteindre $15.4 milliona), par lea diatributeurs de lait condi-
tionnC (ou de jus) dont lea recettes out augmente de 13.6 1 
(pour s'Ctnblir I $8.6 millions) et par lea distributeurs d's-
liments chauds et de soupes en conserve dont lea recettes out 
augmenté de 3.2 1 (pour atteindre $4.2 millions) par rapport 
8 1974. 

La répartitien provinciale prBsentBe au tableau 3 montre 
qu'il existe de nettea differences d'une province I l'autre dans 
lea caractéristiques de consommation des produits vendua par 
les distributeura automatiques. Lea ventea de cigarettes, par 
exemple, représentaient presque Ia moitiC des ventea dana la 
region de I'Atlantique et dana la province de QuCbec, ainsi 
qu'au nivoau du pays tout entier, alors quen Ontario, elles n 
représentaient I peine que 32 1; par contre, dana les Prairli-
elles en constituaient Un peu plus des trois cinquilmes et en 
Colombie-Britannique, ces ventes en représentaient méme 70.3 T. 
La proportion des ventes des distributeurs do café en OntarL, 
soit un quart de l'ensemble des ventes, eat presque le doub1 
de ce qu'elle eat au Québec et dBpaase de beaucoup lea propor-
tions observCes portout ailleura au Canada. A leur tcur, lea 
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'ular in the Atlantic Region, where they account for 
f .11 	siIs . 	is 	15(11 C11.idl: whj1j 

boissons gazeuses soot en proportion deux fois plus populairea 
iI.LIIS la region de l'Atlantique oO ellea constituent 31.1 2 de 

-nsemble des ventes que dans la region du Centre, alors qu'en 
snibie-Britannique, elles ne représentaient que 9.2 2 des 
ites. 

Las tableaux 4 et 5 présentent des données sur le lieu 
dexploitation des 106,500 distributeurs en service A is fin 
de l'année 1975, ainsi que les données comparabies pour 1974. 
(Le lecteur notera que ce chiffre eat inférleur A celui mdi-
qué plut6t a savoir 110,287. Le chiffre 106,500 indique le 
nombre de distributcurs en service a la fin de l'année, par 
contre l'autre chiffre (110,287) représente la quantitC Is plue 
élevée atteinte i un moment donnée au cours de l'année.) A 
partir des pourcentoges présentés, on peut constater que lea 
usines restent lea endroits las plus populaires avec une pro-
portion de 30.1 2 de tous las distributeurs. Viennent ensuite 
lea hétels, motels, tavernes, restaurants, etc., qui représen-
tent 19.7 2 de tous les distributeurs; suivi per "autres en-
droits de detail et de service' avec 12.5 X. Lee Ctablisse-
ments comma lea hôpitaux, lea êcoles, lea univeraités, etc., 
représentent 12.5 2 de tous les distributeurs en exploitation. 
Lea petits distrjbuteurs de confiserie en wrac se retrouvent 
pour Is plupart dana lea stations-service et autres étabiisse-
ments de service at de detail. 

Au cours de l'année 1975, lea expioltants de distribu-
teurs automatiques ont déclaré 2,282 fours S micro-ondes el 
312 fours S l'infra-rouge, 2,299 appareils S faire de is monnaie 
at 539 appareils S faire la monnaie de billets de banque. Ces 
donnCes, ainsi que leg données annuelles comparables depuis 
1971, soot présentées par genre d'endroit. 

S ii 	 ii , UL) VSi I)) teg ni 

chines in operation at year-end 1975, with comparable 
data for 1974, are shown in Tables 4 and 5. (The reader 
will note that this figure is lower than the one indi-
cated previously, or 110,287. The 106,500 vending ma-
chines just cited is the number of these devices on 
location at year-end, whereas the higher number repre-
seOts the greatest number of vending machines in opera-
tion at any given time during the year.) From the 
percentage distributions shown, it can be seen that 
industrial plants still lead as most favoured location 
with 30.1% of all machines on location. The next most 
advantageous locations are hotels, motels, taverns, 
reataurants, etc., which accounted for 19.7% of all 
machines; followed by other retail and service locations 
with 12.5%. Institutional locations, including hospitals, 
schools, universities, etc., accommodated 11.81 of all 
machines in operation. The small bulk confectionery 
dispensing machines are by far the most numerous in 
gasoline service stations and other retail and service 
locations. 

During 1975, operators reported 2,282 micro-wave 
and 312 infra-red ovens, as well as 2,299 coin-changers 
and 539 bill-changers in operation in this industry. 
These data, as well as comparable annual data since 
1971, are shown by type of location in Table 6. 
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TABLE 1. Sales Through Vending Machines and Percentage Disti 
by Selected Types of Machines, by Province, 1971_1 1 : 

Province/region - Machine/product(l) 1975/1974 1975 	1974 

7. $'000 $'000 

1 CANADA 	.................................................... + 	9.9 249,959.6 100.0 227,445.2 100.0 

2 Atlantic 	Region 	............................................. + 	5.2 14,635.2 5.9 13,907.5 6.1 

3 Newfoundland 	.............................................. + 	15.9 1,306.7 0.5 1,127.6 0.5 

4 Prince 	Edward 	island 	...................................... + 	11.2 518.8 0.2 458.2 0.2 

5 Nova 	Scotia 	............................................... + 	4.8 7,139.1 2.9 6,811.9 3.0 

6 Now 	Brunswick 	............................................. 5,670.5 2.3 5,509.8 2.6 

7 Quebec 	...................................................... + 	8.9 73,917.9 29.6 67,854.2 29.8 

8 Ontario 	..................................................... + 	9.6 100,564.6 40.2 91,729.8 40.3 

9 Prairie 	Region 	.............................................. 35,781.6 14.3 30,613.6 13.5 

10 Manitoba 	.................................................. 11,306.7 4.5 9,753.8 4.3 

11 Saskatchewan 	.............................................. + 	43.0 6,190.6 2.5 4,327.6 1.9 

12 Alberta 	................................................... + 	10.6 18,284.2 7,3 16,532.2 7.3 

13 British 	Columbia(2) 	......................................... + 	7.4 25,060.3 10.0 23,340.1 10.3 

14 Total 	sales 	............................................. + 	9.9 249,959.6 300.0 227,445.2 100.0 

15 Cigarettes 	.................................................. + 	6.4 112,212.4 44.9 105,431.4 46.4 

Beverages: 

16 Coffee 	.................................................... + 	15.2 41,655.8 16.7 36,148.3 15.9 

Soft drinks: 

.. 

17 Canned/bottle 	........................................... 

.. 

..+ 2.9 

+ 	12.8 18,330.5 7.3 16,249.2 7.1 

18 

.. 

.. 

+ 	9.0 20,059.5 8.0 18,397.1 8.1 

19 Packaged 	milk 	............................................... 

..+ 16.9 

..+ 15.9 

+ 	13.6 8,551.9 3.4 7,527.8 3.3 

20 Other 	beverages 	............................. ................ 

.. 

.. 

- 	54.2 377.1 0,2 823.5 0.4 

Confections and foods: 

.. 

21 Bulk 	confectionery 	........................................ 

.. 

.. 

+ 	21.3 2,430.2 1.0 2,003.8 0.9 

22 Packaged 	confect1on'r? 	.................................... 

.. 

+ 	13.0 

.. 

.. 

13,948.5 5.6 12,345.1 5.4 

23 Pastries 	.................................................. + 	10.2 7,906.2 3.2 7,172.3 3.2 

24 

Disposable 	cups 	................................. .......... 

Snack 	food 	................................................ + 	49.0 2,481.7 1.0 1,665.6 0.7 

25 hot 	canned 	foods 	and 	soups 	................................ 

.. 

+ 	3.2 4,207.5 1.7 4,077.3 1.8 

26 ice 	cream 	................................................. + 	6.1 

.. 

891.6 0.4 840.2 0.4 

27 Presh food (casseroles, hot dogs, sandwiches, 	salads, etc.) + 	10.3 

.. 

.. 

15,436.6 6.2 13,989.4 6.1 

28 Other 	vending machines 	for 	food 	........................... 

.. 

+ 416.1 793.3 0.3 153.7 -- 

29 All 	other 	food 	and 	non-food 	................................. 

.. 

.. 

.. 

.. 

..+ 9.1 

.. 

676.8 0.1 620.5 

(2) includes Yukon and Northwest Territories. 
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rABLFAu 1. Ventes par distributeurs automatiques et repartitions proportionnelles de celles-ci, 
pour certaina genres de distributeurs, par province, 1971-1975 

1972 1971 Province/region - Distrlbuteur/produjt(1) 

NO  
$'OOO $'OOO $'OOO 2 - 

207,081.4 100.0 178,909.0 100.0 162,249.1 100.0 1 

12,191.9 5.9 10,896.3 6.1 10,697.7 6.6 

CANADA 	.............................................. 

2 

1,216.9 0.6 1,208.0 0.7 .. - 3 

390.5 0.2 261.6 0.1 .. - 4 

6,277.9 3.0 5,217.0 2.9 .. - 5 

4,306.6 2.1 4,208.7 2.4 .. - 

RCgion 	de 	1'Atlantique 	................................... 

6 

64,246.8 31.0 54,928.6 30.7 47,837.5 29.5 

Terre-Neuve 	............................................ 

7 

84,213,4 40.7 72,644.5 40.6 65,419.5 40.3 

I1e-du-Prince-douard 	.................................. 

Nouve11e-cosse 	........................................ 

Nouveau-Brunswick 	...................................... 

8 

26,164.2 12.6 22,274.9 12.5 22,535.9 13.9 

Qu8bec 	................................................... 

9 

7,680.6 3.7 6,298.9 3.5 ,, - 

Ontario 	.................................................. 

Region 	des 	Prairies 	...................................... 

10 

4,066.6 1.9 4,081.3 2.3 .. - 11 

14,417.0 7.0 11,894.7 6.7 . 	 . - 12 

20,265.1 9.8 18,164.7 10.1 15,758.5 9.7 

Manitoba 	.............................................. 

Saskatchewan 	.......................................... 

Coloinble-8ritannique(2) 	................................. 13 

,081.4 100.0 178,909.0 100.0 162,249.1 100.0 14 

,730.9 48.2 87,428.7 48.9 82,090.2 50.6 

Alberta 	............................................... 

15 

Botasons: 

32,030.2 15.5 28,241.7 15.8 24,108.3 14.9 

	

Ventes 	total 	....................................... 

	

Cigarettes 	............................................. 

16 

Eaux gazeuses: 

13,406.3 6.5 13,950.4 7.8 12,390.0 7.6 

	

CafC 	.................................................. 

En 	bo!te/bouteille 	.................................. 17 

17,838.9 8.6 15,095.1 8.4 13,793.5 8.5 18 

6,523.9 3.2 4,185.0 2.3 4,235.8 2.6 19 

302.3 0.1 .. - .. - 

Lait 	conditionné 	....................................... 

20 

	

En 	gobelet 	non-rcuperab1e 	.......................... 

	

Autrea 	boissons 	........................................ 

Confiseries et ailments: 

2,544.9 1.2 1,608.1 0.9 1,576.0 1.0 21 

10,193.3 4.9 8,128.6 4.5 7,022.1 4.3 

Confiseries 	en 	vrac 	.................................. 

22 

6,250.4 3.0 7,452.5 4.2 6,783.8 4.2 

Confiaeriea 	emballCea 	................................ 

23 

1,536.9 0.7 .. - .. - 24 

3,384.5 1.6 2,779.1 1.6 2,290.0 1.4 25 

684.2 0.3 433.2 0.2 401.0 0.2 Crème 	glacée 	......................................... 26 

12,139.5 5.9 9,311.3 5.2 7,290.0 4.5 

Ptisseries 	.......................................... 

Aliments 	grignoter 	................................. 

Ailments frais (ragoOts, "hot dogs", eandwichs, 27 

Ailments 	chauds 	en conserve 	.......................... 

salades, 	etc.). 

135.8 0.1 .. - .. - 28 

379.4 0.2 295.3 0.2 268.4 0.2 

Autres distributeurs d'aliments 	...................... 

Tous autrea produits alimantaires et non alimentaires 29 

Lea donnëee pour les ann8es antrleures a 1973 ont été reclassées selon une repartition comparable par genre de distri-
but cur. 
Comprend is Yukon et lea Territoires du Nord-Ouest. 



	

7,633 	24,757.0 

	

5,289 	16,898.8 

	

3,462 	3,374.8 

	

8,305 	14,164.9 

	

518 	790.8 

	

6,673 	15,737.5 

	

2,063 	4,322.0 

	

2,102 	8,551.9 

	

199 	377.0 

	

287 	658.5 

	

11 	23.1 

	

609 	681.8 

	

2,115 	2,904.7 

	

78 	87.3 

	

72 	224.5 

	

171 	648.6 

	

25 	195.8 

x 	x 

6,540.1 

3,857.5 

1,083.8 

2,674.0 

536.9 

5,313.2 

2,191.1 

1, 7 

I 

2,090 

1,173 

1,110 

1,060 

300 

1,839 

1,083 

539 

8 

	

24,781 	2,430.2 

	

6,929 	13,948.5 

	

3,895 	7,906.2 

	

1,154 	2,481.7 

	

2,422 	4,207.5 

	

407 	891.6 

	

323 	1,241.5 

	

2,505 	7,781.4 

	

1,233 	6,413.7 

	

276 	793.3 

	

3,777 	373.4 

	

149 	377.4 

	

103 	174.9 

	

256 	672.6 

	

20 	139.8 

x 	x 

x 	x 

5 	30.8 

90 	1,194.4 

672.0 

3,250.9 

4,575.2 

678.1 

1,139.7 

297.3 

58 
	

221.6 

822 
	

2,614.2 

346 
	

1,935.9 

85 
	

180.6 

4,198 

1,625 

2,832 

321 

673 

116 

- 	- 	x 	x 

x 	x 	82 	1141 

x 	x 	x 	. 	 I 

75 	166.8 

843 	272.5 

302 	237.5 
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TABLE 2. Sales Through Vending Machines, by Number and Type of Machine, by Province or Region, 197: 

Canada 
Atlantic Region 

- 
Region de l'Aantigue  

Québec 

Number Number Number 
Type of machine of machines Sales of machines Sales of machines Sa1; 

Nombre de Ventes Nombre de Ventes Nombre de Ventes 
distributeurs distributeurs _____ distributeurs _ 

$'000 $'000 

n 221 ii 	Cic 	i 29 97 73 917.9 
1 	TOTAL ................................... 1.v,Lo, 	L'47,.J.0 	 ,, 

2 	Cigarette vending machines .................. 28,898  112,212.4 	1,440 	6,229.9 	9,427 34,138.0 

Beverage vending machines: 

Coffee machines: 

3 	Instant/freeze dry ..................... 

4 	Fresh brew (single cups) ............... 

Soft drink machines: 

5 	Bottled ................................ 

6 	Canned beverages (including juices) 

7 	Convertible, can/bottle ................ 

8 	Cup (post-mix) ......................... 

9 	Cup (pre-mix) .......................... 

10 	Packaged milk and flavored milk products 

11 

	

	Other vending machines for beverages ..... 

Vending machines for confections and foods: 

12 	Bulk confectionery ....................... 

13 	Packaged confectionery (exci. pastries) 

14 	Pastry only .............................. 

15 	Snack foods .............................. 

16 	Hot canned foods and soups ............... 

17 	Ice cream ................................ 

Fresh food: 

18 	Hot (casseroles, hot dogs, etc.) ....... 

19 	Cold (sandwiches, salads, etc.) ........ 

20 	Hot/cold combination ................... 

21 	Other vending machines for foods ......... 

All other vending machines: 

22 	Combination food and non-food ............ 

23 	Non-food (aspirins, combs, cosmetics, 
etc.). 

24 	All other (excluding amusement, laundry, 
etc.). 

(1) Includes Yukon and Northwest Territories. 
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.hLEAU 2. Ventes par discributeurs sutomatiques, selon le nombre et le genre de distribureurs, par province ou region, 1975 

Ontario 

Number 

Prairie Region 
- 

Region des Prairies 

British Columbia(l) 
- 

Colombie-Britannique(1) 

Genre de diatributeur 

- 

Number Number 
E machines 	Sales of machines Sales of machines Sales 

Nombre de 	Ventes Nombre de Ventes Nombre de Ventes 
distributeurs  distributeurs  distributeurs  N0  

$'oOO $ 1 000 $'OOO 

46,957 100,564.6 15,043 35,781.6 9,134 25,060.3 1 

9,222 32,091.0 4,496 22,145.2 4,313 17.608.2 2 

Distributeurs de boissons: 

Distributeura de café: 

3,880 15,454.8 1,133 1,715.4 243 388.2 3 

2,529 9,775.6 703 1,847.1 873 1,395.5 

TOTAL 	..................................... 

4 

Distributeurs de cigarettes 	................... 

Distributeurs d'eaux gazeuses: 

393 401.5 969 807.3 381 400.4 5 

3,055 6,011.9 1,437 1,739.3 638 835.0 

tnstantané/séché 	froid 	.................. 

Au percolateur (par gobelet) 	.............. 

6 

88 107.9 x x x 

EmbouteiliCes 	............................. 

7 

3,359 7,920.0 833 1,443.3 570 836.5 

En botte y compris les jus 	................ 

En bolte ou en bouteille 	.................. 

8 

426 1,032.2 153 223.4 230 226.6 

Gobelet 	( 	melanger) 	...................... 

Gobelet 	(mClange) 	......................... 9 

5,503.9 237 719.8 114 388.6 10 

185.3 x x x x 11 

Distributeurs automstiques de confiBeries et 
d 'aliments: 

14,203 1,094.2 2,549 257.3 54 33.2 

Autres distributeurs de boissons 	............ 

12 

2,833 5,844.8 1,429 2,980.6 893 1,494.8 

Lait conditionnC pur et sromatisé 	........... 

Confiseries embailCes, sauf ptisseries 13 

816 2,913.9 106 181.2 38 60.9 

Confiseries 	en vrac 	......................... 

14 

455 919.2 62 115.2 60 96.6 

Patisseries 	seulement 	....................... 

Alimenta 	è 	grignoter 	........................ 15 

1,262 2,207.7 246 346.4 221 374.1 16 

109 241.0 x x 95 177.3 17 Crème 	glacée 	................................ 

Aliments frais: 

226 942.1 - - x x 18 

1,083 3,831.4 307 795.6 288 509.4 19 

780 3,251.1 x x x 

Aliments et soupes chauds en conserve ....... 

20 

191 612.6 - - - - 21 

Froids (sandwichs, salades, etc.) 	......... 

Chauds 	et 	froids 	.......................... 

Tous autres distributeurs automatiques: 

71 141.4 x x - - 

Chauds (ragoOts, 	"hot dogs", etc.) 	........ 

Distributeurs combines alisentaires et non 22 
alimentairea. 

683 41.9 21 19.2 x a 

Autres distributeurs d'aliments ............. 

Non alimentaires (aspirinea, peignea, pro- 23 
duits de beauté, etc.). 

39.2 x a x a bus autres distributeurs (sauf lea machi- 24 
nes de divertissement, Lea machinea è 
layer, etc.). 

Comprend Ic Yukon et lea Territoires du Nord-Oueat. 
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TABLE 3. Percentage Diatributiona of Vending Machines (Number) and Sales Thiougb Vending Machines, by Type of Machine, by Province or Region. 1975 

Atlantic Region 
Canada  

Rdgion de l'Atlentique 

Type of machine 	 Number of 	Bomber of 	Number of 
machines 	Sates 	machines 	Sales 	machines 	Sale. 

Sombre de 	Ventea 	Sombre de 	Ventes 	Nombre de 	fenCes 
distribut.ura 	distributeurs 	dtstributeurs 

No.    

Provincial distribution of machines and sales 

ITOTAL .................................................... 

2 	Cigarette vending macbin.. .................................... 

Beverage vending machine.: 
Coffee machines: 

3 	Inotani/freece dry ........................................ 
4 	Fresh brex (einglC cups) .................................. 

Soft drink machines: 
5 	Bottled 	................................................... 
6 	Canned beverages (including juices) ....................... 
1 	Convertible, can/bottle ................................... 
8 	Cup (post-nix) ............................................ 
9 	Cup (pre-nix) 	............................................. 
10 	Packaged milk and flavored milk products .................... 
11 	Other vending machine. for beverages ........................ 

Vending machines for confections and bode: 
12 	Bulk confectionery .......................................... 
13 	Packeged confectionery (excluding pastries) ................. 
14 	Pastry only ................................................. 
15 	Snack foods ................................................. 
16 	Not canned foods and coups .................................. 
17 	ice cream ................................................... 

Fresh food: 
18 	Not (casseroles, hot dogs. etc.) .......................... 
19 	Cold (sandwiches, salads, etc.) ........................... 
20 	Hot/cold combination ...................................... 
21 	Other vending machines for foods .......................... 

All other vending machines: 
22 	Combination food and von-food ............................... 
23 	Non.food (aspirins, combs, cosmetic., etc.) ................. 

24 	All other (excluding smusenent. laundry. etc.) .............. 

	

100,0 	100.0 	8.4 	5.9 	27.1 	29.6 

	

100.0 	100.0 	5.0 	5.6 	32,6 	30,4 

100.0 100.0 3.8 2.7 27.4 26.4 
100.0 100.0 0.2 0.2 22,2 22.8 

100.0 100.0 17.6 20.2 32.0 32.1 
100.0 100,0 25.5 20.5 12.8 18,9 
100.0 100.0 15.1 ii .0 57.9 67,9 
100.0 100.0 1.1 1.4 27.6 33.8 
100.0 100.0 8,3 15.0 52.5 50.7 
100.0 100.0 1.2 2.3 25.6 20.4 
100.0 100.0 x 41.7 32.9 

100.0 100.0 15.2 15,3 17.0 27.7 
100.0 100,0 2.2 2.7 23.5 23.3 
100.0 100.0 2,6 2.2 72.7 57.8 
100.0 100.0 22.6 27.1 27.8 27.3 
100.0 100.0 0,8 3.3 27.8 27.1 
100.0 100.0 a x 28.5 33.3 

100.0 100.0 x a 18.0 17.9 
100.0 100,0 0.2 015 32.8 
100.0 100.0 7,3 18,6 28.1 
100.0 100.0 - - 30.8 

100.0 100.0  
100.0 100.0 x a 9.7 

100.0 100.0 ,t x x 

Percentage distribution of machines and sales In each 
province or region by type of machine 

25 	T 	................ 

26 Cigarette vending aachinae 

Beverage vending machines: 
Coffee machines: 

27 	Inatant/fre.ae dry ........................................ 
28 	Fresh brew (single cup.) .................................. 

Soft drink 'vachinen: 
29 	Bottled ................................................... 
30 	Canned becerages (including juices) ....................... 
31 	ConvertibLe, can/bottle ................................... 
32 	Cup (post-aix) ............................................ 
33 	Cup (premix) ............................................. 
34 	Packaged milk and flavored 'silk prudoct .................... 
35 	Other vending machisss for beverage. ........................ 

Vendiog machines for confections and foode: 
36 	Bulk confectionery .......................................... 
37 	Packaged confectionery (excluding pastries) ................. 
38 	Pastry only ................................................. 
39 	Snack foods 	................................................. 
40 	Hot canned foods and soups .................................. 
61 	Ice cream ................................................... 

Fresh food: 
42 	Hot (csoseroiea, hot dogs, etc.) .......................... 
43 	Cold (sandwiches, eaiada, etc.) ........................... 
44 	Hot/cold combination ...................................... 
45 	Other vending machines for foode ............................ 

All other vending machines: 
46 	Co,sblnation food and non-food ............................... 
47 	Nnn.food (aspirins, cosbe, co.n'stice, etc.) ................. 

48 I All other (excluding s.usem.nt, laundry, etc.) 

Inclsd.s Yukon and Northwest Territories 
Exclsdisg bulk confectionery machines.  

	

100.0 	100,0 	100.0 	100.0 	100,0 	100.0 

	

33.8 	44.9 	26.5 	42.6 	36.6 	46.2 

8,9 9.9 5.3 4.5 8.1 8.8 
6.2 6.8 0,2 0.2 4.6 5.2 

4.1 1.3 11.2 4.7 4.3 1.5 
9,7 5.7 38.9 19.8 4.1 3.6 
0.6 0.3 1.4 0.6 1.2 0.7 
7.8 6.3 1.3 1.5 1.2 7.2 
2.4 1,7 3.2 4.4 4.2 3.0 
2.5 3,4 0.5 3.3 2.1 2.4 
0.2 0.2 a a 0,3 0.2 

(2) 1.0 (2) 2,6 (2) 0.9 
8.1 5.6 2.7 2.6 6.3 4.4 
4.6 3.2 1.9 1.2 11,0 6,2 
1.4 1.0 4.7 4.6 1.3 0.9 
2.8 1.7 0.4 1.0 2.6 1.5 
0.5 0,4 x a 0.5 0.4 

0.4 0.5 x a 0.2 0.3 
2.9 3.1 -- 0.2 3.2 3.5 
1.4 2.6 1.7 8.2 1.3 2,6 
0,3 0.3 - - 0.3 0.3 

-- - - - a 
1.0 0.1 n x 0.3 

0.4 -- a a x 



54.0  5 - 

	

15.3 	2.5 	7.0 	z 

	

16,5 	s 	a 	a 

R.p.irtitton an pourcentage du sombre de distributeurs it vontes dans chaque 
province mu region, scion le genre do distributcur automatique 

	

100.0 
	

100.0 
	

100.0 
	

100.0 
	

100.0 

	

28.2 
	

31.9 
	

36.0 
	

61.9 
	

67.5 

	

11.8 
	

15.4 
	

9.1 
	

4.8 
	

2.7 

	

7.7 
	

9.7 
	

5.6 
	

5.2 
	

9.6 

	

1.2 
	

0.4 
	

7.7 
	

2.3 
	

4,2 

	

9.3 
	

6.0 
	

11.5 
	

4.9 
	

7.0 

	

0.3 
	

0.1 
	

I 
	

S 

	

10.3 
	

7,0 
	

6,7 
	

4.1 
	

6.3 

	

1.3 
	

1.0 
	

1.2 
	

0.6 
	

2.5 

	

3.6 
	

5.5 
	

1.9 
	

2.0 
	

1.3 

	

0.1 
	

0.2 
	

S 
	

S 

(2) 
	

Li 
	

(2) 
	

0.7 
	

(2) 

	

8.6 
	

5.8 
	

11.4 
	

8.3 
	

9.8 

	

2.5 
	

2.9 
	

0.8 
	

0.5 
	

0,4 

	

1.4 
	

0.9 
	

0.5 
	

0.3 
	

0.7 

	

3.9 
	

2.2 
	

2.0 
	

1.0 
	

2.4 

	

0.3 
	

0.2 
	

'5 
	

1.1 

	

0.7 
	

0.9 	 a 

	

3.3 
	

3.9 
	

2.5 
	

2.3 
	

3.2 

	

2.4 
	

3. 2 
	

'5 
	

S 
	

S 

	

0.6 
	

0.6 

5.Z 	 IL 	S 	 X 
2.1 	-- 	0.2 

 0.2

--  

-_ 	 a 

(Tosaprend is Yukon it lea territois'.. du Nord-Orsest. 
Fecluant Its dt.trtbuteurs do confl.erie. an  stat. 

a 

S 
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OLEAIJ 3. Repartition on pourcentage do nombre do dlstributours astonatiquen at des vistas, solon le genr.. par pCovioce on r8iwi, 1975 

P 	. 	
atrue_0n 	British Columbta(1) 

ar10  

	

adgion di. Prairies 	Colosblo.Britanntque(l) 

	

r of 	f 	Number of 	I 	Nuab.r of 	I Genre de distributsur 

	

'nes 	Sales 	machine, 	Soles 	machine. 	Sales 

	

plombro di 	Ventei 	Nombri do 	Ventes 	Nombre di 	GenIeS 

	

diatributeurs 	di.trtbuteurs 	distributeora 

Rdpartition provtnciaie don distributeurs it de* versIon 

	

42.6 	40,2 	13.6 1 	14.3 	8.3 

	

31.9 	28,6 	15.6 	19.7 	14.9 

50.8 62,4 14.8 6.0 3.2 
47.8 57.8 13.3 10.9 16.5 

11.4 11.9 28.0 23.9 11.0 
36.7 42.4 17.3 12.3 7.7 
17.0 13.6 a 
50.3 50.3 12.5 0.2 8.5 
20,6 23.9 7.5 5.2 11.1 
56.5 64.4 11.3 8.4 5.4 
24.1 49.1 0 x X 

57.3 45.0 10.3 10.6 0.2 
40.8 41.9 20.6 21.4 12.9 
20.9 36.9 2.7 2.3 1.1 
39.4 37.0 5.4 4.6 5.2 
52.1 52.5 10.2 8.2 9.1 
26.8 27.0 X x 23.3 

70.0 75.9 - - a 
43.2 49.2 12.3 10.2 11.5 

50.7 s a 
77.2 - - - 

	

10.0 	TotAl ...................................................... 

	

15.7 	Distrlbutsurs do cigarettes .................................... 

Dietributeurs do bolssons 
Oiatributeurs do solO: 

	

1.6 	Instontond/sOchO S z'roid ................................... 

	

8.3 	Ms percolateur (par gobelet) ............................... 
Diatributeurs deans gazeu105: 

	

11.9 	Embouteiilde. .............................................. 

	

5.9 	En botce y campria lea ju. ................................. 
a 	En botte on an boutaille ................................... 

	

5.3 	Cobelet (A ss9langor) ....................................... 

	

5.2 	Gubelet (oClangO) .......................................... 

	

4.5 	bIt ccrndtttonn8 por it aro,nattaO ............................ 
a 	Autres di.tributeurs de boinsons ............................. 

Otntrlbuteurn autonatiquen do confiseries it ailments: 

	

1.4 	Confiserien en scat ...................... .... . ... .... .... .... 

	

10.7 	Cosliseries enbalides, .auf p8ti..erles ...................... 

	

0.8 	PRtl,.eriin sealemeot ........................................ 

	

4.0 	AIlment. 9 grlgnoter ......................................... 

	

8.9 	Ailment, it soupes chsuda irs con.arve ........................ 

	

19.9 	Crbnra glacCe ................................................. 
Ailment. Crate: 

a 	Chaudi (ragoflts, "hot dogs". etc.) ......................... 

	

6.5 	Froid. (sandwich,, salade.. ccc.) .......................... 
xChsuds at froid. ........................................... 

	

- 	Autrsm dt.trtbuteurs dalirnent. ............................ 

tout Sutton distrlbuteura automatiques; 

	

- 	Dl.tributeurs combines ujimentair,p it non alimenteirea ..... 
a 	Non alinseotaires (aspirins., peignsrn, produits di beautd, 

a 	Tous aucre. diatributeurs (Saul L.a machines do divortt.ae- 
sent, lip machines S Layer, etc.), 

2 

S 
4 

S 
6 

8 
9 

10 
11 

12 
13 
14 
is 
16 
17 

IS 
19 
20 
21 

22 
23 

24 

	

100.0 	TOTAL .......................................................25 

	

70.3 	Dlatributeur. do ctgarette 	.................... ..-. ............ 	 26 

Dintrihuteurs di botsoons: 
Distributeurn di catS: 

	

1.5 	tnetastnrsd/slchO S froid ....................................27 

	

5.6 	Au percolateur (par gobsiet) ................................28 
Diacributeurs d'eaua gazeuse.: 

	

1.6 	EmboateiliCes ...............................................29 

	

3.) 	En botte y corris lea jus ..................................30 
s 	to bolteou err boutelile ....................................31 

	

3.3 	Gobelat (S n1sIr5ger) ........................................32 

	

0.9 	Gobelst (mélangO) ...........................................33 

	

1.6 	LatE condttiound por it smoothS .............................34 
x 	Autres diatributeurs do boinnons ..............................35 

01.trtbutersrn autonsatique. de conft..ri.. at ailments: 

	

0.1 	Continents en nrac ...........................................36 

	

6.0 	Conhiaoriea enbaiides, east p8tisuorie 	.......................57 

	

0,7 	PSr.ianei'iee aenlesent ..........................................38 

	

0.4 	AIlments I gnignoter ...........................................39 

	

t.5 	Ailments it aoupea chauda on cons.rv .........................60 

	

0.7 	CrSmc glanCe ..................................................41 
Ailments frat.: 

o 	Cbmads (eagoOts. "hot dog.", etc.) ..........................42 

	

2.0 	Froids (sandwich., saladea, etc.) ...........................43 
o 	Chauds it Croids ............................................44 

	

- 	Autres distributeura d'aliments ...............................45 

Tuna ante.. distributeurn .utc.natlques: 

	

- 	Distributeur, combinds allarestaires it non aliamnt.ine .......46 
o 	Non atirnentairs. (aspirinis, pelgnea, produits de beastS, 	47 

etc.). 
Tool autres dt.tribnrsur, (taut lea machine@ di div.rtl.ma . 	48 
mint, is. machine, S layer, etc.), 
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TABLE 4. Number of Vending Machines in Canada, by Type of Machine and by Type of Location, December 31, 1974 and 1975 

Type of machine 

All 
locations 

Thus 
endroits 

Industrial 
plants 

Itablissementa 
industriels 

Business 
offices 

Buresux 
d'affaires 

Amusement 
recreation 
centres 

Centres 
creation 
d'amusement 

and 

de ré- 
et 

Hotels, 
motels, 	re- 
taurants, 	i- 
verne, mes 

halls 

HôteIa, 
motels, res- 
taurants, 	La- 
vernes, mess 

1975 1974 1975 1974 1975 1974 1975 1974 1975 1974 

No.  

1 TOTAL 	............................. 106,500 105,405 32,028 31,630 8,703 7,234 6.168 5,698 21,046 19,982 

2 Cigarette vending machines 	............ 28,504 28,009 3,658 3,693 1,301 1,146 1.430 1,452 16,753 16,043 

Beverage vending machines: 

Coffee machines: 

3 Instant/freeze 	dry 	.......... ..... 7,441 6,853 4,230 4,155 1,123 782 188 186 58 35 

4 

. 

5,236 4,780 2,990 2,662 955 838 113 108 79 24 Fresh brew 	(single cups) 	.......... 

Soft drink machines: 

S Bottled 	........................... 3,461 3,651 884 925 449 434 373 411 316 379 

6 Canned beverages (including 8,103 7,783 2,976 3,031 1,315 976 469 456 648 674 

juices). 

7 508  535 98 119 101 66 104 110 57 66 

8 

Convertible, 	can/bottle 	............ 

6,222 3,817 3,486 964 815 197 252 58 7 

9 1,848 596 624 312 153 132 130 105 

io packaged milk and flavored milk 2,066 2,048 1,135 1,219 137 90 12 19 3 

products. 

11 Other vending machines for beverages 193 342 76 129 44 92 4 2 7 

Vending machines for confections and 
foods: 

12 22,368 23,410 1,107 964 444 418 2,526 1,858 2,056 1,931 

13 Packaged confectionery (excluding 6,726 6,633 3,289 3,241 632 671 294 272 402 272 

Cup 	(post-mix) 	....................6,599 

pastries). 

14 

Cup 	(pre-mix) 	.....................2,01 2  

3,870 4,730 2,129 2,498 273 287 64 134 86 88 

15 1 ,150  855 407 232 94 33 61 75 80 50 

16 

Bulk 	confectionery 	.................. 

Snack 	foods 	......................... 

2,386 2,220 1,640 1,628 145 138 6 14 9 10 

17 358 135 127 12 21 24 30 6 1 

Pastry 	only 	......................... 

Fresh food: 

18 

Hot canned foods and soups 	.......... 

Ice 	cream 	...........................400 

Hot (casseroles, hot dogs, 	etc.) 311 

. 

362 216 208 26 6 2 21 - - 

19 Cold (sandwiches, 	salads, 	etc.) 	. 2465 2,070 1,575 1,404 209 146 12 14 23 8 

20 Hot/cold 	combination 	.............. 1,229 1,556 804 1,128 63 73 14 3 11 4 

21 Other vending machines for foods 277 101 205 75 23 5 2 3 2 - 

All other vending machines: 

22 Combination food and non-food 73 110 50 64 2 7 3 1 3 4 

23 Non-food (aspirins, combs, Co.- 820 809 11 14 1 1 77 82 190 

metics, 	etc.). 

24 All other (excluding amusement, 302 120 - 4 78 36 61 65 94 

laundry, 	etc.). 
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TABLEAU 4. Nombre de distributeurs automatiques au Canada, selon le genre et l'endroit, 	le 31 décembre 1974 et 1975 

Institu- 
 

tions 

Service (hospitals, univer- 
stations and shies, schools, Other retail and All other 
garages etc.) service locations locations 

Stations- Institutions (M- Autresendroits de Tous autres Genre de distributeur automatique 
service et pitaux, univer- ddtatl et de endroits 
garages sites, 	écoles, service 

etc.)  

1975 1974 1975 1974 1975 1975 	1974 1974 

No  

9,604 	10,847 12,636 11,902 13,276 14,781 3,039 I 

2,506 	2,683 1,368 1,363 720 934 768 2 

Distrihuteurs de boissona: 

Distributeura de café: 

260 	239 1,100 1,068 398 296 84 

	

3,331 	TOTAL 	................................. 

	

695 	Oistributeurs do cigarettes 	............... 

3 

124 	117 818 837 85 99 72 

92 	Instantane/aCché a 	froid 	............. 

95 	Au percolateur 	(par gobelet) 	.........4 

Distributeurs d'eaux gazeuses: 

488 	505 495 520 297 303 159 

805 	790 1,013 881 313 335 564 

45 	67 49 79 6 15 48 

71 	 79 1,191 1,303 193 148 106 

174 	Embouteilléea 	........................5 

63 	Gobelet 	(A 	mélanger) 	................ B 

37 ' 388 357 111 127 289 

- 718 694 42 14 16 

277 	Gobelet 	(mélange) 	....................9 

10 	Lait conditionnC pur et aromatisé 	....... . O 

8 18 35 - 34 33 

640 	En botte y compris 	lea 	jus 	...........6 

13 	En 	botte nu 	en boutejile 	.............7 

it 

Diatributeurs automatiques de confiseries 
et d'aliments: 

. 

4,790 	5,910 1,064 278 9,888 11,185 493 12 

222 	229 1,560 1,668 178 164 149 

41 	Autres distributeurs do boissons 	......... 

866 	Confiseries 	en 	vrac 	.................... 

116 	Confiseries emballées, 	seuf ptisserieg 13 

86 	100 742 931 388 543 102 14 

36 	12 449 432 11 7 12 

149 	Pfltisseries 	seulement 	................... 

15 

8 	10 489 370 69 30 20 20 	Ailments et soupes chauda en conserve 16 

1 	- 209 168 9 8 4 17 

Aliments frets: 

- 	 1 61 118 5 5 1 3 	Chauds 	(ragoots, 	'hot dogs", 	etc.) 	. 18 

24 	17 517 407 86 62 19 12 	Froids 	(sandwichs, 	seladea, 	etc.) 	.. 19 

8 	4 284 315 23 7 22 20 

- 	 - 45 18 - - — 

14 	Aliments 	a 	grignoter 	.................... 

21 

3 	Crème 	glacee 	............................ 

22 	Chauds 	et 	froids 	...................... 

Tous autres distributeurs automatiques: 

- 	 - 12 26 1 5 2 3 	Distributeurs combines eliinentairea et 22 
non alimentairea. 

38 40 25 451 459 15 

— 	 Autres distributeur 	d'aliments 	......... 

21 	Non alimentsires 	(aspirinee, 	peignes, 23 
' produits de beauté, 	etc.). 

1 6 9 2 1 61 2 	TOuR autres distributeura (saul lea 24 
machines do divertisaement, 	lea ma- 
chines a lever, 	etc.). 
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TABLE 5. Percentage Distributions of Vending Machines (Number), by Type of Machine and by Type of Location, December 31, 1975 

not 
Amusement and tar: - 

All Industrial Business recreation taverns, 
locations plants offices centres hails 

Type of sachine - - - - - 

Tous Etablissements Bereaux Centres de liStels, 
endroits induntriels d'affaires rfcrfation et motels. 	rca- 

d'anLlsemant taurants, 
tavernes, 

Percentage distribution of machines by type of location 

TOTAL(1) 	............................................................ 

2 
	

Cigarette vending machines .............................................. 

Beverage vending machines, 
Coffee machines: 

S 
	

Enstant/freese dry .................................................. 
4 
	Fresh breu (single cups) ............................................ 

Soft drink machines: 
Ilottled ............................................................. 
Canned beverages (including jsices) ................................. 
Convertible. cam/bottle ............................................. 

8 
	

Cup (post-mix) 	...................................................... 
Cop(pre-mix) ....................................................... 

to 	Packaged milk and flavored milk products .............................. 
11 
	

Other vending machines for beverages .................................. 

Vending machines for confections and foods: 
12 
	

Bulk confectionery .................................................... 
15 
	Packaged confectionery (excluding pastries) ........................... 

14 
	Pastryonly ........................................................... 

is 	Snack rends ........................................................... 
16 
	Hot canned foods and soups ............................................ 

17 
	Ice cream ............................................................. 

Fresh food: 
18 
	

Hot (casseroles, hot dogs. etc.) .................................... 
19 
	

Cold (sandwiches, salads, etc.) ..................................... 
20 
	

got/cold combination ................................................ 
21 
	

Othec vending sschlnes for foods .................................... 

All other vending machines: 
22 
	

Combination iood and non-food ......................................... 
23 
	Non-food (aspirins, combs, cnxrseticn, etc4 ........................... 

24 
	All other (excluding amusement, laundry. etc.) ........................ 

100.0 30.1 8.2 5,8 19.7 

100.0 12.8 6.6 5.0 58.8 

100.0 56.8 15.1 2,5 0.8 
100.0 57.1 18.2 2.2 1.5 

100.0 25.5 11.0 30.8 9.1 
100.0 36.7 16.2 5.8 8.0 
100.0 19,3 19.9 20.5 11,2 
100.0 57,9 14.6 3.0 0.9 
100.0 29,6 15.5 6.6 5.2 
100.0 54,9 6.6 0.6 0.2 
100.0 39.4 22.8 2.1 3.6 

100.0 4.9 2.0 11.3 9.2 
100.0 48.9 9.4 4.4 6.0 
100.0 55.0 7.1 1,7 2.2 
100.0 35.4 8.2 5.5 7.0 
100.0 68.7 6.1 0,3 0.4 
100.0 33.8 3.0 6.0 1.1 

100.0 49.5 8.4 0,6 
100.0 63.9 8.5 0.5 
100.0 65.4 5.1 1.1 
100.0 74.0 8.3 0.7 

10010 68.5 2.7 4.1 
300.0 1.3 0.1 9.4 
10010 - 25.8 20.2 31.1 

Percentage distribution of machines at each location, by type of machine 

25 
	

SOTAI................................................................ 

26 
	Cigarette vending machines .............................................. 

Beverage vending machines: 
Coffee machines: 

Instant/freeze dry .................................................. 
Fresh brew (single cups) ............................................ 

SofC drink mnchines: 
29 
	

Bottled ............................................................. 
30 
	

Canned beverages (including juices) ................................. 
31 
	

Convertible, can/bottle ............................................. 
32 
	

Cup (poatnix) ...................................................... 
32 
	

Cup(pre-mis) ....................................................... 
34 
	Psclsagad milk and flavored milk products .............................. 

35 
	

Other vending machines for beveragea .................................. 

Vending machines for confections and foods: 
36 
	

Bulk confectionery .................................................... 
37 
	Packaged confectionery (excluding pastrIes) ........................... 

38 
	Pantey only ........................................................... 

39 
	

Snack toads ........................................................... 
40 
	

Hot canned foods and soups ............................................ 
41 
	

Ice cream ............................................................. 
Fresh food: 

42 
	Hot (casseroles, hot dogs, etc.) .................................... 

43 
	Cold (sandwiches, salads, etc.) ..................................... 

44 
	Hot/cold comblnotion ................................................ 

45 
	Other vending machines for foods ...................................... 

All other vending machines; 
46 
	

Combination food and non-food ......................................... 
47 
	Non-food (aspirins, combs, cosmetics, etc.) ........................... 

48 
	

All other (excluding as,usernent, laundry, etc.) ........................ 

Excluding hulk confectionery machines. 

1000 100.0 100.0 100.0 100.0 

33.9 11.8 15,8 39.3 88.2 

8.9 13.7 13.6 5.2 0.3 
6.2 9.7 11,6 3.1 0.4 

4.1 2.9 5.4 10.2 I.? 
9.6 9.6 15.9 12.9 3.5 
0,6 0.3 1.2 2.8 0.3 
7.8 12.3 11.7 5.4 0.3 
2.4 1.9 3.8 3.6 0.6 
2.5 3.7 1.7 0.3 -- 
0.2 0.2 0_5 0.1 -- 

(1) (1) (I) (1) (1) 
8.0 10.6 7.7 81 2,2 
4.6 6.9 3.3 1.8 0.5 
1.4 1.3 1.1 1.7 0.4 
2.8 5.3 1.8 0.2 -- 
0.5 0.4 0.1 0.7 -- 

0.4 0.7 0.3 -- - 

2.9 5.1 2.5 0.3 0.1 
1.5 2.6 0.8 0.4 -- 
0.3 0.7 0.3 -- -- 

-- 0.2 -- -- -- 

1.0 -- -- 2.1 1.: 
0,4 - 0.9 1.8 0. 	41 



dLEAU 5. R8partition en pourceetage du nonbre de distributesro antomatiques, selon is genre et l'endrolt, is 31 déceabre 1975 

s0  rages 

SLat ions. 
Service et 

garages 

Other retail 
and aervice All other 
locations locations 

ln5titntion - - 
Autren eridroits Tous autres 
de detail et endroits 
de service 

C',enrs de diutributeur 

Repartition en pourcentage do sombre de distribs.teura 
automatiques scion l'endroit 

11.8 12.5 2.9 1 

4.8 2.5 2.7 

	

TOTAL(1) 	....................................................................... 

	

DistrLbsteurs 	de 	cigarettes 	...................................................... 2 

Diatribateat-s de boissona: 

.. 

Distributeuru Ce raid: 
14.8 5.4 1.1 3 
15.6 1.6 1.4 4 

Distributeuro deans gazeuses: 
14.5 8.6 4.6 

Inocantar,CjnCchd 	& 	Ernid 	....................................................... 

E,nbouteillCen 	................................................................ 
12.5 3.9 7.0 

As 	percoisteur 	(par 	gobeler) 	.................................................. 

En 	botte 	y 	compris 	lee 	Jun 	................................ ......... ... ....... 6 9.6 1.2 9.4 7 18.0 2.9 1.6 8 19.3 5.5 14.4 

En 	bolts 	ou 	en 	boutoille 	........................................................ 

9 3,4.8 2.0 0.8 

... 

10 9,3 - 17.1 II 

GobeleL 	(4 	séiaer) 	............................................................ 
Gobelet 	(mClsngd) 	............................................................... 

Lait 	conditionnC 	pur 	et 	aroearisd 	............................................... 

Distriboteurn antonatiquen de confineries et sllrrvuts: 
4.8 44.2 2.2 

Autres 	distrlbsteurn 	Ce 	botsson 	................................................ 

12 23.2 2.6 2.2 
15 19.2 10.0 2.6 Pétisneries 	seulement 	.......................................................... 1'. 39.0 1.0 1.0 15 20.5 2.9 0.8 

Conhiserien 	en 	risc 	.............................................................. 
Conhlserien 	embattles 	Saul 	pltioserien 	.......................................... 

16 52.3 2.2 1.0 

Atinients 	ii 	grignoter 	............................................................. 

17 

.. 

Aliments 	cc 	soupeu 	chaudn 	en 	conserve 	........................................... 

Ailments frais: 
19.6 1.6 0.3 

Crème 	glacdc 	.................................................................... 

16 
21.0 3.4 0.8 

Chauds 	(ragoflts, 	"hot 	dogs", 	etc.) 	............................................ 
19 

23.1 1.9 1.8 20 
16.3 - - 2.1 

Eroids 	(osudwicha, 	sulades, 	etc.) 	.............................................. 

Tous autren diatributeurs autonatiques: 
16.4 1.4 2.8 

Chauds 	cc 	froidu 	............................................................... 
Autren 	distributeurs 	d'allnents 	................................................ 

22 4.9 55.0 1.8 
Dintribuceurs ronbindo 	alimentaires 	St non alimentairee 	......................... 

23 2.0 0.7 20.2 
lion alimentairen 	(aaplrines, 	peignen, 	prodults de beautC, 	etc.) 	................. 
Tons autren diotributeurs 	(sauf len machines de dlverttssetneot. 	lea machine; A 24 

layer, 	etc.). 

Repartition en pourcentage du sombre de distributeurs aucosnatiques 
dana chaque endroit, scion le genre de distributeut- 

	

100.0 	 100.0 	 100.0 	 100.0 	TOtAL .........................................................................25 

	

52.1 	 11.8 	 21.5 	 30.1 	Distributeurn de cigarettes .......................................................26 

Discributeurs Ce boinsona: 
DiaL, ibuteurn Ce café: 

5.4 9.5 11.7 3.3 
2.6 7.1 2.5 2.8 

Dintriboteurn d'ea 	nszeuses: wc 
10.1 4.3 8.8 6.2 

lnstantsnd/sdché 	4 	froid 	.......................................................27 

l 
16.7 8.8 9.2 22.1 Es 	botte 	y 	compels 	leo 	Jun 	................ ................  ................... 	30 0.9 0.4 0.2 1.9 

Au 	percolateur 	(par 	gobelet) 	...................................................3$ 

0.5 10.3 5,7 4.2 

EnbouteiiCen 	..................................................................29 

1.7 3.3 3.3 11.4 

En 	605cc 	on 	en 	bouteille 	......................................................31 
.. 

- 6.2 1.2 0.6 

Cobelet 	(1 	nClonger) 	...........................................................32 
Cobelet 	(ndlaog(') 	..............................................................33 

0.2 0.2 - 1.3 
Lalt 	conditloonC 	par 	cc 	aromatisd 	...............................................34 
Autren 	distribataurs 	Ce 	hoinonn 	............................................... 	35 

Dintributeurs automatiqueu Ce conuiseries et alimenta: 
(1) (1) (1) (1) 

4.6 13.5 5.3 5.8 
1.8 6.4 11.5 4.0 

ConS iserien 	en 	vrac 	..............................................................36 

0.8 3.9 0.3 0.5 

Conliserlen 	emballden, 	saul 	p$tinnerlen 	..........................................37 
P&tioserles 	Seutement 	............................................................38 

0.2 4.2 2.0 0.9 
Ailments 	I 	grignoter 	.............................................................39 

-- 1.8 0.3 0.2 
Ailments 	cc 	noupes 	chaudu 	en conserve 	............................................40 
Crème 	gtacee 	.....................................................................41 
AiLments 	train: 

- 0.5 0.2 -- 
0.5 4.5 2.5 0.7 
0.2 2.5 0.7 0.9 
- 0.4 - - 

Chauds 	(rago8tn, 	'hot 	dogs', 	etc.) 	.............................................42 
Froids 	(oanduichs, 	naladen, 	etc.) 	..............................................43 
Chauds 	cc 	folds 	..............................................................44 

Thus autren dintrlbuceurs automatiquen: 
0.1 -- -- 

Autres 	dincributeura 	d'alimentn 	.................................................45 

0.3 13.3 0.6 
-- -- 2.4 

Dietrihuceurs combinfo 	alin,entaireu 	et 	non alimentaii-e 	.........................46 
Non aiimentairen 	(aspirines, 	paignen, 	produics do beautC, 	etc.) 	.................47 
Totas autree distribateuro (Saul les machines Ce dlverttsaement, 	lee machines 1 	48 

layer. 	etc.). 

stn'ibuteur, de cool iseries an vest. 

9,0 

8.8 

3.5 
2.4 

16.1 
9.9 
8.9 
1.2 
3,9 
0.1 
5.7 

21.4 
3.3 
2.2 
3.1 
0.3 
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TABLE 6. Number of Ovens and Changers, by Type of Equipment and by Type of Location, 1971-1 

TABLEAU 6. Nombre de fours et de machines B faire 18 monnale, selon le genre et l'endroit, 1971- 	1 
Inst 

Hotels, tutions 
motels, (hospi- 

Amuse- restau- tals, Other 
ment and rants, Service univer- retail 

Indus- recrea- taverns, stations sities, and All 

Ancillary All triel Business tion mess and schools, service other 

equipment locations plants offices centres halls garages etc.) locations locations 

Materiel Tous Etablis- Bureaux Centre de H6tels, Stations- Institu- Autres Tous 

auxiliaire endroits sements d'affai- récré- nstels, service tions endroits autres 
indus- res ation et restau- et (h6pi- de detail endrotts 

triels d'amuse- rants, garages taux, et de 
sent tavernes, univer- service 

mess sites, 
écoles, 
etc.) 

number - nombre 

Ovens - Fours: 

Micro-wave - Micro- 
ondes: 

1975 	.................. 2,282 1,545 195 15 39 3 396 65 	24 

1974 	.................. 2,211 1,505 216 24 45 2 377 15 	27 

1,834 1,365 63 15 55 1 316 6 	13 

1972 	................. 1,531 1,141 64 8 13 2 283 5 	15 

1973 	.................. 

1,227 

.. 

939 68 7 4 1 183 12 1971 	.................. 

Infra-red - Infra-rouge: 

312 173 7 11 80 1 39 - 1975 	.................. 

1974 	.................. 288 128 7 10 99 2 38 1 	3 

149 6 7 30 2 32 1 	6 

150 22 4 34 5 23 3 	6 

159 26 1 19 - 38 2 	4 

Changers - Machine a faire 

. 

Is monnaie: 

Coin - Pièces de 
moons ie: 

1973 	..................233 

1975 	................. 2299 1,626 119 9 38 2 378 58 	69 

1972 	..................247 

1971 	..................249 

2,347 1,576 136 19 43 25 464 49 	35 

2,324 1,771 69 21 17 1 396 12 	37 

1,841 1,267 81 12 8 7 422 7 	37 

1974 	.................. 

1973 	.................. 

1972 	.................. 

1,940 1,491 97 13 4 2 270 45 	18 1971 	.................. 

Dollar bill - Billets de 
banque: 

1975 	.................. .539 312 28 5 1 2 162 18 	II 

427 243 34 6 1 2 127 6 

407 242 12 3 1 1 136 1 	I 

1974 	.................. 

1973 	.................. 

265 149 7 1 1 - 96 1 	 1 1972 	.................. 

1971 	.................. 169 92 11 3 2 - 57 4 	- 
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Hing Machine Operators, Vending Machines and Sales, by 
lvpe of Operator, 	1974 and 1975 

J'xjitants avec distributeurs automatiques et ventes, scion 
le genre d'exploltant, 1974 et 1975 

Percentage dis- 
Number of Number of tribution of 
operators machines Total sales sales 

Type of operator - Noiiibre Nombre de Total des ventes 
- 

Repartition en 

Genre d'exploitants 
d' exploitants machines pourcentage 

des ventes 

1975 1974 1975 1974 1975 1974 1975 1974 

dollars 

All operators - Tous 
les exploitants 	... 627 667 110,287 106,278 249,959,613 	227,445,205 100.0 100.0 

Independent opera- 
tors - Exploitants 
indépendants ...... 	4231 	454 1 84,2001 79,1111 178,318,0701 162,938,3591 	71.31 

	
71.6 

Rot t 1 r - 
53 I 	56 1 	7,179 1 	7,586 1 	7,142,1911 	6,660,292 I 	2.9 I 	2.9 

otliar load InanutaL-
turers - Laiteries, 
boulangeries et 
autres entreprises 
de fabrication de 
produits alimen-
taires ............ 

Caterers and other 
services - Trai-
teurs et autres 
services .......... 

Tobacco, food and 
other wholesalers - 
Grossistes en ta-
bac, produits au-
mentaires et autres 
produits .......... 

Ither operators 
, 	hools, colleges, 

- Thus autres 
Ioitants (éco- 

tes, collges, etc.) 

5 I 	6 I 	973 I 	1,810  I 	927,498 I 	1,596,133  I 	0.3 I 	0.7 

51 I 	54 1 	6,072 1 	6,059 I 19,950,1461 18,519,6601 	8.0 I 
	

8.2 

66 1 	72 1 10,705 I 10,607  I 40,156,8571 34,649,5211 	16.1 
	

15.2 

29 I 	25 I 	1,158  I 	1,105  I 	3,464,8511 	3,081,240 I 	1.4 
	

1.4 
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AUTOMATIC VENDING MACHINE 
OPERATORS, 1975 

CONFIDENTIAL 

Cotl*ciedby the aaihatiiy - SittiarIc. Act, Ch.ptet 111. 
Si.tut.t ci C.e.O I970-7I-2. 

Re,,...,,eor cd.. 1 .. 	,.er 	 - - 	 - 	- 	- 	- (lempluire. Iranya 	lixponibles sir ,Iemcnd) 

PLEASE READ THESE NOTES BEFORE COMPLETING QUESTIONNAIRE 

Your report to Statistics Canada is confidential by law. It may be seen only by sworn employees 
of this bureau and may he used only for statistical purposes. 

Kindly return your completed forte within 30 days after receipt. A pre.mddresned envelope is 
enclosed for sour convenience. Retain the ocher enclosed copy for your records. 

This survey covers all businessesengaged on their own account in operating vending machines 
either as a principal activity or sc an arictlI.sry enterprise. 

Include all your Canadian branches in this report. A combined report for all companies operating 
in Canada føt which you maintain records will he acceptable but a list of these cumnieu 
should be supplted on the last page of this questionnaire. 

Report retail sal., darapreferubly for the calendar year - or for your fiscal year (normal busi-
5,5 sean t-nnIittg at any time between April I, 1975 and March I • l96. 

n number of mgchirt.n report the maximum number of machinesopetated Sr any time during 
' 	 year. Exclude coin-operated devices which do not vent merchandise, such as.imusement 

ntisic machines. etc. 

he results of this survey are publishcil in the report Vending Machine Operators (catalogue 
-213). 

or any information relating to this survey kindly contact the Retail Trade Srction, Mer-
chandising and Services Disision,Statistics Canada, KIA 0V4,Oitawa. Tel: 613-996-.9304or 
Teleu (113_ 358)). 

PLEASE SIGN CERTIFICATE ON PAGE 4 AFTER 
COMPLETING QUESTIONNAIRE 

1. DESCRIPTION OF 8USINESS 

Show the percentage of total sales and receipts accounted foe by each of the 
following activities 

Percentage 

(a) ,¼ferchitndise vending machine operator 

fbI Operator of other coin-operated devices such as music, amusements, laun' 
dromats. etc. ........... .. ............. ........................................... ...................... 

(c) Other business activity (e.g.) dairy, bakery, bottling, tobacco wholesaler, 
catering, restaurant, educational institution, etc. 

Specify: 

Total....................................................................................................................
100% 
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2. REPORT THE NUMBER OF VENDING MACHIMS AND THEIR TOTAL SALES DURING 1975, BY TYPE OF MACHINE AND 
PROVINCE OF LOCATION 

Space is provided below to show data for three provinces. If you made sales in more than three provinces, enter data on 

sheets enclosed. (Careful estimates will be satisfactory if actual figures are not available.) 

Provincial Distribution (Enter name of province) 
Cnnad. 
Total 

Number 
Sales 

$ (cmii Cents) Number 

)F VENDING MACHINE  
Sales 

$ (Oatir Cents) 
Number 

Sales 
• Number 

Sales 
$ (omit cents) 

to 	machines 	(single 	pucks 

machives For beonrogen 

i) Instant /f rent dry  

Eteah-brew(ningle cap)  

oft drinks 

(Bottled --- - 	 --------- --  

(Canned  -  ------------------------------- 

i) Convectible cnn/bottle  

1 Cup (pont.riio) - ...... 	.... .......... - 

'(Cup (pretnin( 

ackuged milk 	and 	((scoured 
ilk products, inlnding 	niorS  

ther 	vending 	machives 	for 
sorrogen 	(bat chocolate, hot 
sips (not canned). etc.) . 

machine. 	Fur 	conInclions 

sIb 	confectionery 	(candy, 
runats, single sticks of goat) 

ackaged con(ectionery (choc- 
lute 	and 	candy 	bars, 	etc.), 
tc(udin 	punrrien  

ascry only (cakes, pies, tarts, 
,ughnats. etc.) - ....................... 

rack-foods (pornto'-cbips.pop- 
- - urn, crnckern, tookieo,etc.( 

ot canoed food, and soups 

e cream (cones, barn, sand- 
________________  

re.h food 

I-lot (casseroles, 	hot dogs, 
hamkutgs, etc.) ------------------- 

(Cold (sandwiches, 	salads, 

(Hot/coW combinations - 
the, 	vending 	machines 	For 
onfecrions and foods (fruits, 
tsn, etc.) 

ichea( 	....................................... 

otcify 

rr oandlng machis., 

otnbinntion food and noo400d 

on'food (aspirinn,combn ens. 
tries, 	hosiery, 	pencil., 
amps, pnpnr, 	newspapers, 
rgnta, ice, etc.) 

II 	other 	rending machines 
scludingumusemenidrniceu. 
asic, (ssvdrcnnar machines)  

TOTAL 

ANCILLARY EQUIPMENT  

1.0... 	 . 	 I 

2 Chong  

(hI Dollar bill  

1-3406-34.1 

I- 

iijEi 

TYPE 

I. Cigar. 
only I 

2. Vandle 

(5> C 

Ii 

(b( > 

(i 

(ii 

(I 

(C> I 

Id> C 

3. Vandie 
and In, 

(.) I 

(h) F 

(c) F 
If 

Id> S 

(e) I 

(((I 

(c) I 

Gi 
(hi C 

4. LII atm 

Is> ( 

(h) 1' 

(c) 
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, 	 3. REPORT THE NUMBER OF VENDING MACHINES LOCATED AT THE TYPES OF LOCATION DESCRIBED, AT YEAR.END 1975 
A careful c',tcmatr a ill be saci'.Iaccorv.) 

TYPE OF LOLA lION 

MACHINE 

1 

T 	

tal 	e a 

Sloan 	pun, 	offices 

Amuse' 
meat 
and 

i.e. 
the.tten 
botnliog 
alley. 

etc. 

Hotels, 

racr ron, 
mess 
hahn 

it non 
and  

In.tirra' 

sober'  
aiSles, 

schools 
etc. 

Other 
 I era

mj 
.etcicc 

i?"- 
Sloan 

All 

Iota' 
tins, 

api 

- 

- - - 

only) 	................................. 

It 

red 	milk 	prodacis, 	including 

benragea ihot chocolate, hot 

and foods 

pesnarn, single nrieka of gum) 

tocolare sad candy bars, erc. 

un, doughnut.. etc.) .............. 

popcorn, crackers, cookies, 

dmicheul 

dog., hamburgs. etc.) .............. 

confections and foods (fruits, 

- - 

- - 

_._ - - 

.......__.  rind,, 	ccci 	... 	... 	.... ... 	..... 	... ... 

tnd machine. 

cosmetics, hosiery, pencil.. 
cigars, Ice, dc) 

escIadiag amusement devices. 

- - - 

-- - - 

TYPE OF VENOIN 

I. Cigaracts macbIn.. (.ingl pack. 

2. Vanding moohinis For b.n.rsg.s 

(.) Coffer 

Ii) Instant/freeze dry 

lii) Frcsh'brew (single e 

(hi Soft drinka 

Bottled 

liii Canned .................... 

(liii Convertible can/boss 

(lv) Cop Ipost-roinl 

(ol Cap (pci-mis) ......... 

Ic) Packaged milk and flavor 
carets. ........... .. ......... ..... .... 

4) Other vending machines for 
soap. (nor canned), etc.) 

q machints far eanfacrian. 

.onfeecioaery (candy. 

• 	. ird confectionery (ci 
cog pastries ....... 

only (cakes, pies, I. 

c k-foods (potato-chips, 
etc.) 

(ci Nor canned foods and soaps 

(I) Ice cres.t (cone., barn. sto 

ff1 Freak food 

Ii) Hot lcanrtolr., hot 

Cold (sandwiches, or 

hoc/cold combisstioc 

(hI Other vending machines for 
eggs, etc.) 

Specify 

4. All othar osnding onohina. 

(a) Combinaiioo toed and non'li 

(h) )lon'loatf laupirics, coach., 
stamps, paper, newspapers. 

(c) All other sendtagntachines ( 
masic, laundcoinat machine. 

TOTAL 

ANCILLARY EQUiPMENT 

1.0.... 

Cal Micro-wave 	.... 	 ... 

(hi lnfra'rrd 

Ci, 'cgnra 

(tollar bill ............ ......... ........................................ - 
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ci )OuT cfliplotcr 5 '  pvivofla I incite 	- 

 

 

'I.  

II this business is an unincorporated "Individual Ptoprietosship or "Partnership", report the Nine(s) and Social Insurance Number(s) of 
Operator(s). 

	

NAMEIS) 	 Social Insurance Number(s) 

 

 

 

(If required, list any additional Employer Number, Names and S.I. number, on a separate sheet and attach to this report). 

CERTIFICATE 

This in to certify that the information contained in this report is correct and complete to the best of my knowledge and 
belief and covers the period 

From 	 To 

IS 	 ID 

Same of person responsible for completed fona(ple.se print) 	 10(fici.1 title 

Address 	 Postal code 

"lyflatute 	
I I 	I 	 I 

To ensure that this survey will covet all vending machine aperatams.kindly assist an by listing below the name, and dJrenses of any trawlirmi., 
that you know about, which have entered this business in the psst year - Thank you. 

	

Nnme 	 Address 

REMARKS 

—34O6-34.f 



Ié Sta: 	s :Tn,d 	-!sqr 

EXPLOITANTS DE DISTRIBUTEURS 
AUTOMATIQUES, 1975 

CONFIDENTIEL 

OécIn.i.un rush ci, veitu dci. Cot nor. .r.rI.iiqoe, 
chuptiro Ir. Sr.iou. do C.irads c 1970.71 .72. 

(In9Ish nopies uvuiluhlr on reqorir) 

VEUILLEZ LIRE CES NOTES AVANT DE REPONDRE AUX QUESTIONS 

I. 'tone declaration i Stariscique Canada cur contidenrtelle en nertu de Ia tel. Seuls Its 
emp)oyCs assermenrCs de Srattstique Canada pourroni Ia voir et cite ne servira qua des tins 
sraiiniiques. 

Veuillez nous renvoper noire quesrionisalre damenr rempli dans I'enveloppe.dressCeci•inctune 
dunn its irente louts qut salnent Ia reception. Classez it second exemplaire. 

(Te quesrzonnatre tsr envoyC a routes Its entreprises explottanc pour Icur propre compre des 
distributcurs auloinariqucs a tirre dacctvirC pnuncipale ou d'aciivriC subsidtaire. 

Prenez en compie dunn ccitt declaration routes von succurnaks au Canada. On acceptera une 
declaration consolidCe pour routes len sodden explotcécs du Canada door vous renez Its 
donsiers noun denrcz routelols dresser Ia unit de ces socaCtCs 1 I. derotCre page du question-
naire. 

S. llhiarez de prCférence ten donnCcs nut Its v.nt.& no detail pour I 'annh civik, Cu encore pour 
ire annex' Financiêre se terininani mire It let avril 1975 ot It SI mars 1976. 

on nombra do mochinas, declarer it plus goand nombre de disitibureurs exploicCs en méme 
rnps i on moment quelconquc de I'annCe. Euclu,e its machines qui lonctionnent avec des 
ces main ne serveni pan a Ia venre de pronluirn, comme len machints de daverrissement er 
machines i disques, etc. 

résult.ats de eerie enqutc parnissent dons Ic bulletin intitutC 'Expto*cantsdedistributeurs 
lomatiqumu'' (63— 213 au catalogue). 

or tout renseigncmernr concernani cetre enquPte.veuillez noun metrre en rapport avec I. Sec-
tion du commerce tIe derail, Division du commerce cc den services. Sr.Iintique Canada, Ottawa 
XIA 0V4 (TCiCpIione (613) 996_9304 Os Telex 013-3385). 

VEUILLEZ SIGNER LATTESTATION A LA QUATRIEME PAGE APRES 
AVOIR REMPLI LE QUESTIONNAIRE 

1. DESCRIPTION DE VOTRE COMMERCE 

Donrier Ic pourcenrage des venres ci des recerres rotates pour chaque 
activilC. 

Pourcenoige 

a) Exploitation de distributeurs aulomariques ....................................... 

Ii) Exploitation tIe machines automaitques. iels que. billards Cr aunts 
(eux Cleciriques, blanchisseries, holtes 	musique, etc . . ..... ............. ........ 

c) Autrc5 genres d'enrrepnises, par excmplelauterce.boulangerie, patisserie, 
mine en boureilles, senic de rabac to goon, traiteur. restaurant, Crablisse-
ment d'enseignemenr. etc 

PrCcise 

100% 
Total 	 -.-- 	- 
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2. DCLAREZ LE NOMBRE DE DISTRIBUTEURS AUTOMATIQUES El LES VENTES TOTALES EN 1975, SELON LE GENRE 
DE DISTRIBUTEUR El LA PROVINCE DEXPLOITATION. 
Leg espaces ci-dessous 'covent contenir Its donnêcs pour U015 provinces. Si vous avez vendu duos plus de trots provinc - 

lnscruvez leg ckifhes .upplicahles gut Its (collIes suppImentaires ciointe5.  (Si vous no disposezpss des chalices rdels. 

jugerons suffasante use estimation solgneusement tsblte.) 

Distribution provinciale Ilnscrieez In earn de Ii province) 
Tot. I 

GENRE DE DISTRIBUTEUR 	
C.ansdu 

AUTOMATIQUE 	 Venie 	 Venteg 	 Veste. 	 Ventes 
Nombre 	 $ 	 Nombre 	 $ 	 Nontbre 	 $ 	 Nombre 	$ 

(sans In, Cents) 	 (sins Its cents I 	 (suns In. cents) 	 (u.ng len cents) 

1. Dintributeurs dec igoretIes (en puqurt 
individuel seolemeni( ............ 

2. Dlvnibuteu,s di boisnens 

5) CafcF  

Iii Instanjunne' schd 1 hold 

(li)Aupeicoluteur (put gobe-

hI Eons punuses 

Ii) Emboutei1Iet ................... 

En butte 

En bo)te us on bouteilie 

(it) Gubelet G n.fl.nget) ........ 

(v) Gobelet (mIonp) 	 - 

I Lilt conditronn, put cc aroma-
tint, y tnmpris It. ion . ........ 

dl Astir, d;sirihuteur, tie boisnonn 
Ichucolut chaud,bouillon chaud 
haul to conserve), etc_i - 

3. Dist,ibuieors di cain inert.. .td'oli. 

at (.onfiserncs on scat (bonbons, 
urnchides, gonime i macher) 

hi Conliurriesensbulldes(r.bletten 
tiechocolot, bonbons, etc.), 
saul pnisueries ........................ 

c) Ptinsen,es stultmtOt igttesuo 
tune., nnrielet'es.heignes,etc. 

dl A )imennr. i 5rignoner (croon-
tflien, mum sou(lh, biscuits, 
craqoehinin, ttc.) 

ci Ahiments ci soupes chauds on 

I) Cr?mr ghsc& (curneu., tablet-
Ic,, usndwichs) 

g) Ailments Ir0is 

Ii) Chau,ln )tugots, 	"hoc 
d og n ' ' , "ho no hurge Is ", e ncj 

Fruits(s0odaichs. sal.- 
den, etcJ 

Chssdn cc holds cc,nbins 

h) hones distributeurste confine. 
ties ci d'uhimenca ((soils, oeuh, 

4. Tout outrun distribuceots 

a) biurriltuncurs combinh slime.- 
juices Cr 500 ohimentsires 	- 

hi Non shimenrsires (uspirines 
prune.. prodoiru de benutë, 
bus, crayons. nimbres, pnpier 
jOurflnUO, Ci5areS, glace, eIC, 

ci Too,norms distributeurs (snof 
Ins machines ded,sertissemesc, 
Its machints & linques, let in.- 
chines &lasenet en scheoien) 

TOTAL 

MATRIEL AUXILIAIRE 

L Fours 

s)Micrusrndrn ........... 

hi Ioiro.eoue .......... 

2. Mnuh,nnn S foirn I. moe 

a) PiSces de monnain 
ILI 

4 

5-1406-34.2 
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3. OECLAREZ LE NOUBRE DE DISTRIBUTEUR5 AUTOMATIQUES SITUES DM45 LES LIEUX D'EXPLOITATION CI-DESSOUS 
A LA FIN DE L'ANNEE 1975 
(Une estimation soigneusemenc 4rablie sera juge s*tisfaisanne.) 

hEliX I)'FXPLOITATh)N 

Centre. 
de 

GENEDEDISTRlBUTEuR 
Tnt:), grablis. 

trial 

Be 

lures 

rrreo- 

d'onuse. 

)in' 

If atak, 

inner. 

Inutito' 

d. 
', endroit, 

. nrvce 

qnil lea. 
etc.) 

iutribut.unl S. Cigor.tr.s (en paquer individue) senlement) - - - 

istnibutsunn J. boissons 

Ii) lnsrant.nnUaSch 	a (moid - - 

(ii) Ma percoluterar (par 	gobelet) 	.......... .... ............................. — 

p Earn flzeuses 

Ii) Emboureilles ....................................................................... - - - - - 

En 	bol're 	............................. 	... 	... - - - - - 

En botin on an bonreille 

. 

(in) 	Gobelet 	) 	,nStnser) 	........... 	... 	... 	.... .............................. — 

(v) 	Ciobeler 	(nrflant) 	.................................. 	..... . - - - 

c) Liii condirioun& pure( *rnmstiE(, p corspriu les jus . ....... - - 

dl Auirv. diurributeuru Jr boisson. (chncolar cbsud, bouillon 
chaud (sin1 en conserve), etc.) - 

.t,bul.nrn J. conf(s.ri.. it d'ollmseea 

onfisnties an uric (bonbon., urachide., gornme a macher) — — — — - - - - 

. 

- - - - - 
(.onfjserien 	emhslk'eu 	(rublecre. 	Jr 	cirocolmi, bonbnn., 

S aul 	prioser.es 	........... ................................................... . 

)'arinseries 	seulcmenr 	(gird0,, 	tines, tarnelercen, hei' 

- - 
5) Alinrruis 	a grillnoter (cmoustilles. main .ouffl, bincrairs, 

cruquelins. etc.) 

e) Aliments vs soupe, chunds an conserve  

f)Crme glacée (canner., cabletues, sandwich.) 	.................. 

. 

g) Alimenen 1mm 

Chusdu (ragout,, "hon dogs'', "hamburgers", etc.).. 

Fmo,dn (ssndwich,, nslsdeu, etc.) - - — 

ChaoS. at Inoids cnrsbiods - 

h) Aunts disiribureuru Jr 	conlisenies at d'alimenrs (fruits. 
oval,, etc.) 

Cu. one,.. ,lintribr,t.urs 

s) Dunrriburenrs rnrsbirrêu alimentnirra at non olimenisirts  

hI Non ulimenrairen (a.pirines, peigne,, produiru Jr benurS, 
bun, 	crayonn, 	timbre,, 	pspier, 	rournnus. 	cig.res, 	gince, 

c) Too, flatten d,strilrureurs luaut In. machinen S. diverrisse' 
menu, lea machine, 	rlisqnes, let macbroes 	Inner at Its 

- - - - shhrusen) 	...................................... 

TOTAL 

MATRIELAUXILIAIRE 

I. Fonra 

a)M,trnn,rdvs 

Ttufr.-rouge 

M:cb.ntI & folr• In monruol. 

l'icrs Sc .,00ns,e 

lii (lets Se bunque 

I 

off 

lob- 34.2 
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4. Si noun (ten un Yrriployco,. indiquco I ci si NUMRO(S( D EMPLOY EUR quo noun otrlineo I osuque 000 I. 

mental don dédunrio.ts 1 Is 5001cc Our Is Leurutrérorion no litre do limpir our In roveno do von saIur 

1 .__________________________________________________________ 5.  

_____________________________________________________ 6.  

 

 

Si Ienrie,rise tsr une soctté en flour coltecnil on one entreprise sndrnidoelle (non consr,toic en corpnr.nlon(. indiqoco It(s) sour(s) to to(s) no. 
nero(s) a nsw.scr sos- isle do Ion;:Ioitsnl (des enploarsnrs). 

	

NOM(S) 	 NumC,o(s) dasuorsncv nodule 

 

 

 

 

(Au bosom. indique: tout noire nato, nunrCro domployrur or sumCzo dsnsor.oco socisle nut one (euille distiricir quo Youfl oindrez I ccitt 
dCclorarion.) 

ATTESTATION 

Jo dCslare quo Irs tensor gncmencn donnis dons It pniseni rapport nonr, suisot quo n suche, enacts or conr-
plots or quils rortenr our Is period0 

Allani dn 	 IAn 

19 	1 	 19 

Nom do I& porsonne qui a rempli Is formule(on lettras mouths): 	 Foncrion: 

Adresse 	 Code postal 	 - 

Sign.roro 	
I 	l 

Pour quo trite enquire couvre loon Ion osploirunns do disrribotours uurumun,quvs, poonn:rosous dresscvr:drssuuo to lute do foote, lea naunelico 
(,rmes qoi our lair loot enrrCe nut It murelro Ian dennior. 

	

Norm 	 Adrenso 

RE MA ROU F S 

5-34.2 



CHOIX DE PUBLICATIONS 

Voici qucicjucs unes des pubi icatLons de Sti t I st iquc L3flidI por=L surI 
mme domaine. 

Catalogue 

11-003F Revue statistique du Canada, M., F. et Angi. 

	

61-004 	Credit a la consommation, M., Bil. 

	

62-002 	Prix et indices des prix, M., Bil. 

	

63-002 	Ventes et stocks des grands magasins, M., Bil. 

	

63-005 	Commerce de detail, M., Bil. 

	

63-007 	Ventes de véhicules automobiles neufs, M., Bil. 

	

63-008 	Commerce de gros, M., Bil. 

	

3-209 	Commerce de detail, A., Bil. 

	

3-210 	Magasins de detail a succursales, A., Bil. 

	

63-211 	Le financement des ventes, A., Bil. 

	

63-218 	La vente directe au Canada, A., Bil. 

	

63-219 	Librairies de campus, A., Bil. 

	

97-602 	Commerce de detail, Recensement du Canada, 1966, HS., Bil. 

A. - Annuel M. - Mensuel HS. - Hors série 

F. - Français Angl. - Anglais Bil. - Bilingue 

Outre les publications ci-dessus énumérées, Statistique Canada 
publie une grande varlété de rapports statistiques sur le Canada tant 
dans le domaine économique que social. On peut se procurer gratuite- 
rnent un catalogue complet des publications courantes a Statistique 
Canada, Ottawa KIA 0T6. 
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SELECTED PUBLICATIONS 

The following are some other selected publications of Statistics Cinda 
relating to merchandising. 

Catalogue 

	

11-003 	Canadian Statistical Review, N., E. and F. 

	

61-004 	Consumer Credit, M., Bil. 

	

62-002 	Prices and Price Indexes, N., Bil. 

	

63-002 	Department Store Sales and Stocks, M., Bil. 

63-005 Retail Trade, M., 	Bil. 

63-007 New Motor Vehicle Sales, M., 	Bil. 

63-008 Wholesale Trade, N., Bil. 

63-209 Retail Trade, A., 	Bil. 

63-210 Retail Chain Stores, A., BilL. 

63-211 Sales Financing, A., Bil. 

63-218 Direct Selling in Canada, A., 	Bil. 

63-219 Campus Book Stores, A., Bil. 

97-602 1966 Census-Retail Trade, 0., 	Bil. 

	

A. - Annual 
	

N. - Monthly 	0. - Occasional 

	

E. - English 
	

F. - French 
	

Bil. - Bilingual 

In addition to the selected publications listed above, Statistics 
Canada publishes a wide range of statistical reports on Canadian econ-
omic and social affairs. A comprehensive catalogue of all current pu-
blications is available free on request from Statistics Canada, Ottawa 
K1A 0T6. 


