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INTRODUCTI ON 

Depuis 1958, Is Division du commerce et des 
services mane chaque annëe une enqute auprs des 
exploitants de distributeurs automatiques. Le 
champ de cette enqute a pour but de brosser un ta-
bleau complet de l'importance de ce commerce au 
Canada et de répondre aux besoins de la comptabi-
litê natfonale du Canada en donnes complémentaires 
sur les ddpenses de consominatlon en biens et ser-
vices. 

flFfn1tr,n 

Aux fins de cette enqute, on appelle distri-
buteur automatique une machine quf dispense auto-
matiquement une marchandise des qu'on y introduit 
les pieces de monnaie nécessaires. La marchandise 
dont 11 s'agit coinprend aussi bien les tabacs, lea 
boissons et prodults comestibles que lea produits 
non comestibles comme les stylos, les bas, les 
piles, les articles de toilette, les livres, etc. 
Sont excius l'essence et les journaux de maine que 
les "services" (boTtes A musique, jeux, machines a 
layer et nettoyage a sec, anpareils-photos automa-
tiques ou photocopieurs, machines a cirer les 
chaussures, etc.). 

Since 1958, the Merchandising and Set-
vices Division has conducted an annual sur-
vey of vending machine operators. Coverage 
for this survey is designed to provide a coin-
prehensive picture of the magnitude of auto-
matic merchandising in Canada, as well as to 
meet the need for supplementary data on con-
sumer expenditure on goods and services for 
the National Accounts of Canada. 

Def inition 

For the purposes of this survey a 
vending machine is defined as a device which 
automatically dispenses merchandise after a 
requisite amount of money is inserted into 
the device. The merchandise vended includes 
tobacco products, beverages and food prod-
ucts, as well as non-food products such as 
pens, hosiery, batteries, toiletry goods, 
books, etc. Excluded are gasoline and news-
papers as well as "services" such as music, 
amusements, laundry and dry cleaning, photo-
graphs and photocopies, shoe shines, etc. 

Summary - Vending Machine Operators, 1961-1976 

Sommaire - Exploitants de distributeurs automatiques, 1961-1976 

Number of 
firms 

Noxnbre de 
soclétés 

Annual 
change 

Variation 
annuelle 

Number of 
machines(l) 

Nombre de 
distribu- 
teurs(l) 

Annual 
change 

Variation 
annuelle 

Sales 

Ventes 

Annual 
change 

Variation 
annuelle 

$'OOO 

579 + 11.1 65,028 + 36.1 44,959.7 + 16.1 
600 + 	3.6 73,397 + 12.9 57,799.2 + 28.6 
673 + 12.2 78,477 + 	6.9 67,580.0 + 16.9 
651 - 	3.3 75,392 - 	3.9 78,561.8 + 16.2 
764 + 17.4 85,091 + 12.9 89,815.4 + 14.3 

1961 ................... 
1962 ................... 

769 + 	0.7 84,154 - 	1.1 107,539.6 + 19.7 
790 + 	2.8 91,289 + 	8.5 119,650.9 + 11.3 

1966 ................... 

791 + 	0.1 95,867 + 	5.0 127,058.6 + 	6.2 
1967 ................... 

. 	. .. 100,948 + 	5.3 142,909.6 + 12.5 

1963 ................... 

768 .. 103,751 + 	2.8 156,822.1 + 	9.7 

1964 ................... 
1965 ................... 

697 - 	9.2 97,965 - 	5.6 162,249.1 + 	3.5 1971 ................... 
1972(2) 	................ 692 - 	0.7 106,758 + 	9.0 178,909.0 + 10.3 

1968 ................... 
1969 ................... 

648 - 	6.4 104,253 - 	2.3 207,081.4 + 15.7 

1970 ................... 

667 + 	2.9 106,278 + 	1.9 227,445.2 + 	9.8 
1973 ................... 

627 - 	6.0 110,287 + 	3.1 249,959.6 + 	9.9 
1974 ................... 
1975 ................... 

1976 ................... 612 - 	2.4 104,548 - 	5.2 269,386.6 + 	7.8 

(1) Maximum during the year; ovens, coin and bill changers excluded. - Nombre maximum durant l'année, 
sans les fours et les machines a faire la monnaie. 

. 	( 	From 1972, data of small operators excluded (see text). - A partir de 1972, lea petits exploitants 
sont exclus de ce tableau. 



- 6 - 

A vending machine operator is defined 
as an individual or firm that, on his (her) 
or its own account, owns or leases vending 
machines, places them and is responsible for 
their servicing and repair. The vending ma-
chine operator has the sole right to with-
draw cash from these machines and keeps sep-
arate accounting records. To be "in scope" 
I or the survey, a vending machine operator 
must operate at least 10 full size vending 
machines, or report total sales of at least 
$20,000. 

Bulk confectionery vending machines 
and others which sell items for 25ç or less, 
constitute a special case. These machines 
dispense unpackaged confectionery, nuts, 
bubble gum, chewing gum and trinkets. For 
the purposes of coverage in this survey, 20 
bulk confectionery machines are considered 
to be the "equivalent" of one full size vend-
ing machine. 

Summary of Results of 1976 Survey 

Since 1972, the statistics of small 
operators, have been "out of scope" as a re-
suit of the foregoing definitions and there-
fore are not included in this report. (How-
ever, such operators are surveyed annually 
to determine whtther or not they have ex-
panded sufficiently to be "in scope" for the 
survey.) This exclusion affected 144 opera-
tors of 3,921 vending machines with sales of 
$1,377,879 this year. In 1975, a similar 
exclusion affected 183 operators of 4,175 
vending machines with sales of $1,627,488. 

During 1976, a total of 612 businesses 
were classified in this survey as vending 
machine operators; these firms reported ag-
gregate sales of $269,386,600 made through a 
maximum number of 104,548 vending machines. 
This sales volume represented an increase of 
7.8% over the $249,959,600 recorded in the 
previous year. Increased sales through the 
following principal types of machines were 
chiefly responsible for the above-noted ad-
vance in receipts between 1975 and 1976; cig-
arette machine sales, up 7.7% to $120.8 mil-
lion; coffee machine sales, up 8.3% to a total 
of $45.2 million and soft drink machine sales, 
up 5.7% to $40.6 million. Notable gains in 
sales were also recorded for: packaged confec-
tionery, pastry and snack food machines, in 
which receipts rose 11.5% to $27.1 million; 
fresh food dispensing machines, up 2.1% to 
$15.8 million; packaged milk (and juice) ma-
chines, with receipts up 5.7% to $9.0 million 
and hot canned food and soup machines which 
increased sales by 6.5% (to reach $4.5 mil-
lion) since 1975. 

The provincial distribution shown in 
Table 3 indicates that there are marked dif -
ferences in the pattern of consumption of 

lJn exploitant de distributeur automatigue et 
un particulier ou une sociC-.t6 qui, travaillant ii 
son compte, possde ou loue des distributeurs aut-
mariques et s'occupe de les installer, les entre-
tenir et lee réparer. Cet exploitant a seul le 
droit de recusillir l'argent mis dans ces machines, 
et tient une comptabilité distincte. Est enquté 
tout exploitant de distributeurs automatiques qul 
exploite au mains 10 machines de taille normale ou 
qul declare un chiffre d'affaires d'au moms 
$20,000. 

Les distributeurs autoinatiques de confiserie 
en vrac et autres machines vendant des articles a 
25c. ou mains constituent un cas particulier. Ces 
machines fourriissent de la confiserie non emballée, 
des noix, de is gomme a claquer, de la gomine 
cher et des colifichets. Aux fins de cette en-
qute, on juge que 20 distributeurs de confiserie 
en vrac equivalent 5 un distributeur de taille nor-
male. 

Sommaire des ri'sultats de l'enaute de 1976 

Depuis 1972, les donnCes sur les petits ex-
ploltants sent considCrées comine "hors champ" de 
l'enqute et sent donc exclues du present bulletin. 
(Cependant, an enqute annuellement aupras de ces 
exploitants de distributeurs automatiques pour dé-
terminer s'ils ont progressC suffisamment pour 9tr, 
pris en compte dans l'enoute.) Cette année, 14' 
exploitants de 3,921 distributeurs avec des vent: 
au montant de $1,377,879 sont ainsi exclus. En 
1975, cette mme exclusion touchait 183 exp1oit:: 
de 4,175 distributeurs avec des ventes d'une valur 
de $1,627,688. 

En 1976, quelque 612 entreprises ont été 
classées comxne exploltants de distributeurs auto-
matiques. Ces entreprises ont déclarC un total de 
ventes de $269,386,600 provenant d'un nombre max-
imum de 104,548 distributeurs. Cela reprdsentait 
une augmentation de 7.8 % du volume des ventes par 
rapport a 1975 ($249,959,600). Ont principalement 
contribuC A l'augmentation gCnCrale des recettes 
entre 1975 et 1976 les principaux types de distri-
buteurs suivants: distributeurs de cigarettes, 
hausse de 7.7 % et ventes de $120.8 millions; dis-
tributeurs de cafC, hausse de 8.3 % et ventes de 
$45.2 millions et les distributeurs de boissons 
gazeuses, hausse de 5.7 Z et ventes de $40.6 mil-
lions. On a Cgalement enregistré une progression 
sensible des ventes par les distributeurs des pro-
duits suivants: confiserie en paquet, ntisseries 
et aliments a grignoter, hausse de 11.5 % pour 
tablir a $27.1 millions, aliments frais, hausse de 
2.1 % pour s'Ctablir a $15.8 millions, lait (et 
-jus) conditionné, hausse de 5.7 % pour atteindre 
$9.0 millions et les soupes et aliments chauds en 
conserve, hausse de 6.5 Z pour atteindre $4.5 mil-
lions. 

La repartition provinciale prCsentée au 1, --

bleau 3 montre qu'il existe de nettes diffCrenc 
d'une province a l'autre dams lee caractéristiq. 



vended products between the various regions 
. 

	

	of Canada. Cigarette sales, for example, ac- 
count for only slightly less than half of 
all vending machine sales in the Atlantic 
region, the province of Quebec and at the na-
tional level. In Ontario they account for 
close to one third of all sales, in the Prai-
ries, for slightly more than three-fifths 
and in British Columbia for approximately 
two-thirds. The proportion of coffee machine 
sales in Ontario, one quarter of all sales, 
is almost double the proportion of such sales 
in Quebec and far exceeds the proportions 
elsewhere in Canada. Again, soft drink 
sales, in proportion, are twice as popular in 
the Atlantic region where they account for 
one third of all sales as they are In central 
Canada, while in British Columbia, they 
amount to approximately one tenth of the to-
tal. 

Data on the locations of the 104,132 
vending machines in operation atlear end 
1976, with comparable data for 1975, are 
shown in Tables 4 and 5. From the percentage 
distributions shown (Table 5) it can be seen 
that industrial plants still lead as most 
favoured location with 30.9% of all machines 
on location. The next most advantageous lo-
cations are: hotels, motels, taverns, res-
taurants, etc., which accounted for 20.0% of 
all machines; followed by other retail and 

• 

	

	service locations with 13.0%. Institutional 
locations, including hospitals, schools, uni-
versities, etc., accommodated 11.3% of all 
machines in operation. The small bulk con-
fectionery dispensing machines are by far the 
most numerous In gasoline service stations 
and other retail and service locations. 

During 1976, operators reported 2,653 
microwave and 301 infrared ovens, as well as 
2,436 coin changers and 680 bill changers in 
operation in this industry. These data, as 
well as comparable annual data since 1972, 
are shown by type of location in Table 6. 

Quality of Data 

As a result of the definitions used for 
a vending machine and a vending machine oper-
ator, many large companies owning and oper-
ating their own machines on their own premises 
are excluded from this survey. In addition to 
some very large companies, many small opera-
tors are also excluded for failing to operate 
the number of machines required by the defi-
nition. 

The collection of data on vending ma- 
I 	 a 
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vey, letters were mailed to distributors 
of vending machines, vending machine 
equipment and vending machine products, 

de consommation des produits vendus par les distri-
buteurs automatiques. Lea ventes de cigarettes, 
par exernple, représentaient presque la moitié des 
ventes dans la region de l'Atlantique et dans la 
province de QuCbec, ainsi qu'au niveau du pays tout 
entier, alors qu'en Ontario, elles figuralent pour 
prs du tiers. Par contre, elles en constituatent 
un peu plus des trois cinquimes dans lea Prairies 
et environ les deux cInquièmes en Colomble-Britan-
nique. La proportion des ventes des distributeurs 
de café en Ontario, soit un quart de l'ensemble des 
ventes, est presque le double de cc qu'elle est au 
Québec et dépasse de beaucoup lea proportions ob-
servCes partout ailleurs au Canada. En revanche, 
les boissons gazeuses sont deux fois plus populal-
res dans la region de l'Atlantique, avec 33 % de 
l'ensemble des ventes, que dans la region du Cen-
tre; en Colomble-Britannique, elles ne représentent 
qu'environ un dizime des ventes. 

Lea tableaux 4 et 5 présentent des données 
sur le lieu d'exploitation des 104,132 distribu-
teurs en service a la fin de l'annCe 1976, et lea 
données comparables pour 1975. A partir des pour-
centages présentés (tableau 5), on peut constater 
que les usines restent lea endroits les plus popu-
laires avec une proportion de 30.9 % de tous les 
distributeurs. Viennent ensuite les hte1s, mo-
tels, tavernes, restaurants. etc. , qui représentent 
20.0 % de tous les distributeurs, suivis des "au-
tres endroits de detail et de service" avec 13.0 %. 
Les Ctablissements comme les h6pitaux, lea écoles, 
les universités, etc., interviennent pour 11.3 % 
de tous lea distributeurs en service. Les petits 
distributeurs de confiserie en vrac se retrouvent 
pour la plupart dans lea stations-service et autres 
Etablissements de service et de detail. 

Au cours de l'annde 1976, les exploitants de 
distributeurs automnatiques ont déclaré 2,653 fours 
a micro-ondes et 301 fours a l'infra-rouge, 2,436 
machines a faire Ia monnale de pieces et 680 appa-
reils a faire la monnale de billets. Ces données, 
ainsi que les donnCes annuelles comparables depuis 
1972, sont prCsentées par genre d'endroit dans le 
tableau 6. 

Qualité des données 

En raison de la definition du distributeur 
automatique et de l'exploitant d'un distributeur 
automatique, de nombreuses grandes entreprises qui 
possedent et exploitent leurs propres appareils sur 
place sont exclues de la présente enqute. Outre 
quelques trbs grandes entreprises, de nombreux pe-
tits exploitants sont Cgalcment exclus parce qu'ils 
n'exploitent pas le nombre d'appareils stipulé dana 
la definition. 

La collecte des donnCes sur les exploitants 
de distributeurs automatiques a etC effectuCe en 
deux dtapes: 

(1) Avant le lancement de l'enqute annuelle, lea 
distributeurs d'apparells automaticiues, d'CquI-
pement et de produits de distribiiteurs automa-
tiques ont reçu des lettres leur demandant les 
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requesting names and addresses of new ac-
counts opened during the preceding year. 
The names of those new accounts, together 
with additional names obtained from trade 
magazines, newspapers, etc., were then 
matched against the existing mailing list 
and new names were added as required. 

(2) Questionnaires were then sent directly to 
all firms on the updated mailing list 
requesting information on the types of 
machines operated, amount of receipts or 
sales realized and types of locations 
used. Of the 901 schedules mailed, 756 
(or 84%) usable questionnaires were re- 
ceived. In addition 90 (or 102) ques-
tionnaires were received that were later 
cancelled for various reasons. The re-
mainder, 55 questionnaires (or 6%) failed 
to submit a return and were treated as 
non-responses. Although it is possible 
that some of the businesses that did not 
respond met the criteriae for inclusion 
in this survey, no attempt was made to 
impute for any of the missing returns for 
two reasons: (1) many of these firms are 
chronic non-respondents, and (ii) others 
have only been in business for less than 
a year. 

It should be noted that among the re-
spondents to this survey there are approxi-
mately 25 major enterprises, operating from 
some 500 to 5,000 vending machines, with the 
remainder of the respondents made up of lit-
erally hundreds of small businesses, many 
operating fewer than 20 machines. The re-
porting skills, as well as the facility to 
provide a highly accurate answer to every rel-
evant point in the questionnaire, are thus, 
not evenly distributed among all the respon-
dents to this survey. Generally speaking, ma-
jor operators keep more accurate accounting 
records and hence, are better able to provide 
the detailed information than the smaller 
operators. 

Finally, during the collection and c-
pilation of the results of the 1976 survey, 
it was noticed that important changes have 
occurred within the universe of vending ma-
chine operators. For example, mergers among 
the larger companies are occurring with 
greater frequency than in the past. At the 
same time, weaker operators are being taken 
over or bought out by stronger ones who are 
better equipped to provide the more sophisti-
cated services required by customers. The 
result of these transformations appears to 
be a steady decrease in the total number of 
vending machine operators with parallel in-
creases in the number of major businesses 
and in the number of vending macivines oper-
ated by then. 

noms et adresses des nouveaux clients desservi.; 
au cours de l'année précdente. On a vérifL 
ensuite si les noms de ces nouveaux clients 
d'autres noms relevs dans lea revues coinmerci-
ales, lea journaux, etc., apparaissalent sur ii 
hate d'envoi actuelle et on les a ajoutés, au 
besoin. 

(2) Toutes lea compagnies figurant sur la liste 
d'envoi mise a jour ont ensuite reçu des ques-
tionnaires leur demandant des renseignements 
sur he genre de distributeurs exploités, he 
montant des recettes ou des ventes réahlsées 
et lea hleux desservis. Des 901 questionnaires 
expédiés par ha poste, 756 (ou 84 %) question-
naires utilisables ont 6tg reçus. De plus, 90 
(ou 10 %) questionnaires ont éte rejetds pour 
différentes raisons. Enfin, 55 enqutês (soft 
6 %) n'ont pas répondu et ont été considérés 
comme des non-réponses. Bien qu'il soft pos-
sible que certaines des entreprises qui n'ont 
pas répondu alent satisfalt aux critères d'in-
clusion dams l'enqute, nous n'avons pas essayé 
d'imputer les declarations manquantes pour deux 
raisons: (i) nombreuses sont cehles qui sont 
des non-rCpondants chroniques, et (ii) d'autres 
ont été en exploitation pendant moms 	an. 

Il est a noter que les répondants comptent 2 
entreprises importantes, exploltant entre 500 et 
5,000 distributeurs automatiques; he restant est 
compose de centaines de petites entreprises, dont 
nombre d'entre elles exploitent moms de 20 distri-
buteurs. Aussi les répondants n'ont-lls pas tOus 
la mme capacité de declarer lea chiffres, ml ha 
mime facilité a fournir une réponse très precise 
chaque poste du questionnaire. En règle générale, 
les grands exploltants tiennent une comptabihité 
plus precise et sont donc plus en mesure de donner 
des renseignements détaillés que lea petits explol-
tants. 

Enf in, on a remarqué, lors de la collecte et 
de la compilation des résultats de l'enqute de 
1976, que l'univers des exploitants de distribu-
teurs automatiques a connu d'iniportants change-
ments. Par exemple, lea fusions de grandes entre-
prises sont plus fréquentes. Dans le même temps, 
lea petits exploitants sont absorbés par lea plus 
grands, mieux équipés pour assurer les services 
particuhiers que demande une clientele plus exi-
geante. Il semble ressortir de ces transformations 
que le nombre total d'exploitants de distributeurs 
baisse reguhierement tandis que le nombre de gram-
des entreprises et le nombre de distributeurs 
qu'elles exploitent auginentent. 
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TABLE 1. Sales Through Vending Machines and Percentage Distribution, by Province or Region, 1972-1 

No.  
Province or region 1976/1975 1976 1,1, 

- z $'000 $'000 z 

1 1- 	7.8 269,386.6 100.0 249,959.6 100.0 

2 

CANADA 	.............................................. 

+ 	3.4 15,132.9 5.6 14,635.2 5.9 

3 - 	3.1 1,265.8 0.5 1,306.7 0.5 

4 + 	19.4 619.2 0.2 518.8 0.2 

5 + 10.4 7,883.0 2.9 7,139.1 2.9 

6 

Atlantic 	region 	......................................... 

	

Newfoundland 	.......................................... 

- 	5.4 5,364.9 2.0 5,670.5 2.3 

7 

Prince 	Edward 	Island 	.................................. 

Nova Scotia 	........................................... 

+ 10.2 81,443.0 30.2 73,917.9 29.6 

8 

New Brunswick 	......................................... 

+ 	6.1 106,713.8 39.6 100,564.6 40.2 

9 

Ontario 	................................................. 

Prairie 	region 	.......................................... + 	7.9 38,606.0 14.4 35,781.6 14.3 

10 

Quebec 	.................................................. 

Manitoba 	.............................................. + 	4.7 11,842.5 4.4 11,306.7 4.5 

11 + 	2.2 6,328.6 2.4 6,190.6 2.5 

12 

Saskatchewan 	.......................................... 

+ 11.8 20,434.9 7.6 18,284.2 7.3 

13 

Alberta 	............................................... 

British Columbia(1) 	..................................... + 	9.7 27,490.9 10.2 25,060.3 10.0 

Ii) Includes YuKon and NorttuJest Territories. 

TABLE IA. Sales Through Vending Machines, by Selected Type of Machine, 1972-1976 

Machine - Product(1) 1976/1975 1976 1975 

$'OOO 1 $ 1 000 1 

1 + 	7.8 269,386.6 100.0 249,959.6 100.0 

2 Cigarettes 	............................................. + 	7.7 120,835.2 44.9 112,212.4 44.9 

Total 	sales 	....................................... 

Beverages: 

.. 

3 + 	8.3 45,124.9 16.8 41,655.8 16.7 

Soft drinks: 

4 + 15.3 21,136.7 7.8 18,330.5 7.3 

5 Disposable 	cups 	....................................- 3.1 19,435.8 7.2 20,059.5 8.0 

6 Packaged 	niilk 	........................................+ 5.7 9,036.9 3.4 8,551.9 3.4 

7 

Coffee 	................................................ 

+ 46.8 553.7 0.2 377.1 0.2 

Confections and foods: 

8 Bulk 	confectionery 	...................................+ 44.0 3,499.6 1.3 2,430.2 1.0 

9 

Other 	beverages 	....................................... 

+ 	8.6 15,142.7 5.6 13,948.5 5.6 

10 

Canned 	or bottled 	................................... 

Packaged confectionery 	................................ 

+ 14.1 9,020.9 3.3 7,906.2 3.2 

11 

Pastries 	.............................................. 

Snack 	foods 	..........................................+ 19.1 2,956.4 1.1 2,481.7 1.0 

12 hot 	canned 	foods 	and 	soups 	...........................+ 6.5 4,482.5 1.7 4,207.5 1.7 

13 Ice 	cream 	........... . ................................ + 	4.2 928.8 0.3 891.6 0.4 

14 Fresh food (casseroles, hot dogs, sandwiches, salads, + 	2.1 15,766.0 5.9 15,436.6 
etc.). 

15 + 16.5 923.9 0.3 793.3 

16 

OCher food vending machines 	........................... 

All other machines; food and non-food ..... .............. -19.8 542.6 0.2 676.8 C. 

.i) Uata for years prior to 1973 have been reclassified from a "Product" basis to a comparable "Type of machine" basis. 
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I.\BLLALI I. RparL [ t ion proporL .onncI ii. - 	,ai diLr U,Lccrs .IuJ11d1iqu 	• Ir 	rv 	)u r;;ic, 1'Pi2-1I 

1974 1973 1972 Province ou region 
NO 

$'OOO 1 $'OOO Z $'OOo Z 

227,445.2 100.0 207,081.4 100.0 178,909.0 100.0 1 

13,907.5 6.1 12,191.9 5.9 10,896.3 6.1 Region 	de 	1'Atlanttque 	................................ 2 

1,127.6 0.5 1,216.9 0.6 1,208.0 0.7 Terre-Neuve 	.........................................3 

. 

458.2 0.2 390.5 0.2 261.6 0.1 Ile-du-Prince-Idouard 	...............................4 

6,811.9 3.0 6,277.9 3.0 5,217.0 2.9 Nouve1le-cosse 	.....................................5 

5,509.8 2.4 4,306.6 2.1 4,208.7 2.4 

CANADA 	............................................... 

6 

67,854.2 29.8 64,246.8 31.0 54,928.6 30.7 Québec 	................................................7 

91,729.8 40.3 84,213.4 40.7 72,644.5 40.6 

Nouveau-3rurcw1ck 	.................................... 

8 

30,613.6 13.5 26,164.2 12.6 22,274.9 12.5 Region 	des 	Prairies 	.................................... 9 

9,753.8 4.3 7,680.6 3.7 6,298.9 3.5 10 

4,327.6 1.9 4,066.6 1.9 4,081.3 2.3 

Ontario 	................................................ 

Manitoba 	............................................. 

11 

16,532.2 7.3 14,417.0 7.0 11,896.7 6.7 

Saskatchewan 	......................................... 

12 

23,340.1 10.3 20,265.1 9.8 18,164.7 10.1 

Alberta 	.............................................. 

Colombie-Britannique(J) 	................................ 13 

(1) Comprend le Yukon et les Territoires du Nord-Oucat. 

TABLEAU 1A. Ventes par distributeurs automatiques pour certains genres de distributeurs, 1972-1976 

1974 1973 1972 Distributeur - Prodult(1) 
NO 

$'Ooo Z 4 , 000 $'000 z 
227,445.2 100.0 207,081.4 100.0 178,909.0 100.0 Ventes 	totales 	................................... 1 

105,431.4 46.4 99,730.9 48.2 87,428.7 48.9 2 

Boissons: 

36,148.3 15.9 32,030.2 15.5 28,241.7 15.8 Café 	................................................. 3 

Eaux gazeuses: 

16,249.2 7.1 13,406.3 6.5 13,950.4 7.8 4 

18,397.1 8.1 17,838.9 8.6 15,095.1 8.4 5 

7,527.8 3.3 6,523.9 3.2 4,185.0 2.3 6 

823.5 0.4 302.3 0.1 .. - 
Lait 	conditionné 	..................................... 

7 Autres 	boissons 	...................................... 

Confiseries et ailments: 

2,003.8 0.9 2,544.9 1.2 1,608.1 0.9 

Cigarettes 	............................................. 

8 

12,345.1 5.4 10,193.3 4.9 8,128.6 4.5 9 

7,172.3 3.2 6,250.4 3.0 7,452.5 4.2 

	

En bolte 	ou 	en 	boutelile 	........................... 

	

Confiseries 	embailécs 	................................ 

	

Patisseries 	.......................................... 10 

1,665.6 0.7 1,536.9 0.7 .. - 

En gobelet non-recupérable 	......................... 

11 

4,077.3 1.8 3,384.5 1.6 2,779.1 1.6 12 

840.2 0.4 684.2 0.3 433.2 0.2 

Confiseries 	en vrac 	.................................. 

13 

6.1 12,139.5 5.9 9,311.3 5.2 

Ailments 	h 	grignoter 	................................. 

Ailments frais (ragoOts, "hot dogs", ssndwichs, 14 

Ailments 	chauds en conserve 	.......................... 

salades, 	etc.). 

-- 135.8 0.1 .. - 

Creme 	glacée 	......................................... 

15 

20.5 0.3 379.4 0.2 295.3 0.2 

Autres 	distributeurs d'aljments 	...................... 

Tous autres distributeurs; alimentaires et non alimen- 16 
taires. 

(1) Lea donnCes pour lee années antCrleures 	1973 ont été reciassécs scion one repartition comparable par genre de distri- 
bu teur. 
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TABLE 2. Sales Through Vending Machines, by Number and Type of Machine, by Province or Region, I 

Type of machine 

Canada 
Atlantic region 

- 

Region de 1 ' Atlantique 
Québec 

Number of Number of Number of 
machines Sales machines Sales machines Sales 

Nombre de Ventes Nombre de Ventes Nombre do Ventes 
distribu-  distribu-  distribu- 

teurs teurs teurs 
No.  

$ 1 000 $'000 $'000 

1 104,548 269,386.6 6,679 15,132.9 30,662 81,443.0 

2 28,907 120,835.2 1,560 6,288.3 9,492 38,228.9 

Beverage vending machines: 

TOTAL 	...................................... 

Coffee machines: 

3 8,112 28,308.0 268 1,139.1 2,295 7,445.5 

4 

Instant, 	freeze 	dry 	.......................... 

4,549 16,816.9 11 25.3 951 3,845.4 

Cigarette vending machines 	....................... 

Soft drink machines: 

5 2,503 3,444.2 669 834.1 734 1,216.4 

6 

Fresh brew 	(single cups) 	..................... 

Canned beverages (including juices) 8,306 16,956.4 1,933 3,051.9 1,212 4,026.2 

7 6. 736.1 91 121.5 253 451.; 

8 

Bottled 	...................................... 

Convertible, 	can or 	bottle 	................... 428 

Cup 	(post-mix) 	.............................. .012 15,668.9 209 839.7 1.545 6,811. 

9 1,800 3,766.9 56 100.8 1,169 2,536. 

10 

Cup 	(pre-mix) 	................................ 

Packaged milk and flavoured milk products 2,160 9,036.9 22 170.5 563 1,839.1 

11 Other vending machines for beverages 255 553.7 x x 60 130.2 

Vending machines for confections and foods: 

12 Bulk 	confectionery 	............................. 21,702 3,499.6 1,214 356.7 5,464 898.7 

13 Packaged confectionery (excluding pastries) 	. 6,604 15,142.7 134 252.0 1,516 3,503.1 

14 3,942 9,020.9 75 122.0 2,871 5,182.3 

15 

Pastry 	only 	.................................... 

Snack 	foods 	.................................... 1,225 2,956.4 270 781.8 327 710.4 

16 2,331 4,482.5 18 29.0 661 1,232.1 

17 Ice 	cream 	..................................... 385 928.8 x x 109 280.8 

Fresh food: 

18 

Hot canned foods and soups ..................... 

Hot (casseroles, hot dogs, etc.) 235 883.6 x x 71 283.7 

19 2,245 7,673.8 5 33.6 723 2,367.6 

20 

Cold (sandwiches, salads, etc.) 	.............. 

Rot-told 	combination 	........................ 1,478 7,208.6 101 957.2 468 2,218.5 

21 Other vending machines for foods ............... 249 923.9 - - x x 

All other vending machines: 

22 Combination food and non-food .................. 131 131.0 7 8.9 x x 

23 Non-food (aspirins, combs, cosmetics, etc.) 	... 828 218.9 x x 91 

24 All other (excluding amuanent, laundry, etc.) 161 192.7 x x x 

(1) Includes Yukon and Northwest Territories. 
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!,\P1F,AIT 2. Ventes par distributeurs automatiques, selon le noinbre et le genre de distributeurs, par province ou region, 1976 

tarlo 
Prairie region 

- 

R4gion des Prairies 

British Columbia(l) 
- 

Colomble-Britannique(1) 

Genre de distributeur Number of Number of Number of 
machines Sales machines Sales machines Sales 

Nombre de Ventes Nombre de Ventes Nombre de Ventes 
distribu- distribu- distribu- 

teurs teurs teurs 
 No  

$'000 $'000 $'000 

46,472 106,713.8 12,207 38,606.0 8,528 27,490.9 1 

9,066 33,208.2 4,591 24,199.6 4,198 18,910.2 

TOTAL 	...................................... 

Distributeurs de boissons: 

Distributeurs de café: 

4,050 17,144.8 1,225 2,054.1 274 524.5 

Distributeurs 	de 	eigaretts 	.....................2 

3 

2,313 9,206.1 603 2,032.9 671 1,707.2 Au percolateur 	(par 	gobelet) 	............... 4 

Distributeurs d'eaux gazeuses: 

247 364.0 455 525.1 398 504.7 5 

3,492 7,243.9 949 1,597.5 720 1,036.9 

Instantané, 	séché 	A 	froid 	.................... 

6 

. 

22 39.3 x x x x 7 

,004 7,708.4 742 1,411.7 512 897.8 

Embouteil.ICes 	................................ 

En botte 	(y 	compris 	lee 	jus) 	................. 

8 

748.0 171 311.2 69 70.8 9 

5,972.7 215 744.1 110 310.5 

En 	botte ou 	en 	bouteille 	...................... 

10 

79 267.4 x x 47 100.5 11 

Gobelet 	( 	mClanger) 	.......................... 

Gobelet 	(mélange) 	............................. 

Distributeurs automatiques de confleries Ct 

d 'aliments: 

14,046 2,057.1 961 165.6 17 21.5 

Lait conditionné pur et aromatisé 	.............. 

12 

2,933 6,253.3 1,271 3,396.0 750 1,738.3 

Autres distributeurs de boissons 	............... 

Confiseries emballCes (sauf pitisseries) 13 

884 3,466.7 81 172.1 31 77.8 14 

403 924.0 111 258.9 114 281.3 

Ptisseries 	seulement 	.......................... 

15 

1,175 2,367.2 247 407.9 230 446.2 16 

114 291.5 x x 81 136.9 17 

Ailments frais: 

147 542.5 x x x x 

Confiseries 	en 	vrac 	............................ 

18 

1,036 4,034.2 268 711.5 213 526.8 

Aliments 	a 	grignoter 	........................... 

19 

872 3,934.8 x x x x 

Soupes et aliments chauds en conserve 	.......... 

20 

175 759.3 x x - - 

Crème 	glacee 	................................... 

21 

Froids 	(sandwichs, 	salades, 	etc.) 	............ 

Tous autres distributeurs automatiques: 

109 96.5 x x - - 

Chuds 	(ragots, 	"hot 	dogs", 	etc.) 	........... 

Distributeurs combines alimentaires et non 22 

Chziuds 	et 	iroids 	............................. 

al imentaires. 

42.0 x x 49 103.0 

Autrcs distributeurs d'aliments 	................ 

Non alimentaires (aspirines, peignes, pro- 23 
duits de beauté, etc.). 

41.9 x x x x Tous autres (sauf lea machines de divertis- 24 
sement, lea machines A layer, 

1) 	ipreud le Yukon et les Territoires du Nord-Ouest. 
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TABLE 3. Percentage Distributions of Vending liacisines (Number) and Sales Through Vending Machines, by Type of Machine, 

Atlantique region 
Canada 	 - 

Rkgion de I'Atlantique 

Type of machine 	 Number of 	Number of 	Number of 
machines 	Saie 	machines 	Sales 	machines 	Sa1e 

Noobre de 	Veotes 	Nombre do 	Ventea 	Nonbre de 	Ventes 

	

distribsteurs 	distributeurs 	distribsteurs 

Provincial distribution of machines and sales 

1 	TOTAL .............................................. 100.0 	100.0 	6.4 	5.6 	29.3 	30.2 

	

2 Cigarette vending machines ............................... 100.0 	100.0 	5.4 	5.2 	32.8 	31.6 

Beverage vending machines: 
Coffee machines; 

3 100.0 100.0 3.3 4.0 28.2 26.3 

4 100.0 100.0 0.2 0.2 20.9 22.9 
Softdrink machines: 

100.0 100.0 26.7 24.2 29.3 35.3 
6 100.0 100.0 23.3 18.0 14.6 23.7 

7 100.0 100.0 21.3 16.5 59.1 61.4 

8 100.0 100.0 3.5 5.4 21.7 30.7 
9 100.0 100.0 3.1 2.7 65.0 67.3 

10 Packaged milk and flavoured milk products 100.0 100.0 1.0 119 26.1 20.4 

11 100.0 100.0 x a 23.5 23.5 

Instant, 	freeze 	dry 	.................................. 

Vending machines for confections and foods: 
12 100.0 100.0 1.6 10.2 25.2 25.7 
13 Packaged confectionery (excluding pastries) 100.0 100.0 2.0 1.7 23.0 23.1 
14 

Convertible, 	can 	or 	bottle 	........................... 
Cap 	(post-ala) 	....................................... 

100.0 100.0 1.9 1.3 72.8 57.5 

15 

Fresh 	brew 	(single 	caps) 	............................. 

Cup 	(pre-nim) 	........................................ 

100.0 100.0 22.0 26.4 26.7 24.0 

16 

Btt!ed.............................................. 
Canoed beverages 	(including juices) 	.................. 

	

Other vending machines for beverages 	................... 

100.0 100.0 0.8 0.6 28.4 27.5 
17 100.0 100.0 a x 28.3 30.2 

Pastry 	only 	............................................ 

Fresh food: 
18 

Snack 	foods 	............................................ 
Hot 	canned 	foods 	and 	soups 	............................. 

100.0 100.0 a a 30.2 32.1 

19 

Bulk 	confectionery 	..................................... 

Ice 	cream 	.............................................. 

100.0 0.2 0.4 32.2 
20 

Hot 	(casseroles, 	hot 	dogs, 	etc.) 	..................... 

100.0 6.8 13.3 31.6 
21 100.0 100.0 - - a 

Cold 	(sandwiches, 	salads, 	etc.) 	...................... 100.0 

All other vending machines: 
22 

Hot-cold 	combination 	................................. 100.0 
Other vending machines 	for 	foods 	....................... 

100.0 100.0 5.3 6.8 x 
23 

Combination 	fond and 	son-food 	.......................... 
Non-food (aspirins, combs, comnetics. etc.) 10010 100.0 x X 11.0 

24 AU other (excluding anusenent, laundry, etc.) 100.0 100.0 x a x x 

25 

Percentage distribution 
province 

of 
or region, 

machines and sales 
by type of machine 

in each 

100.0 100.0 100.0 100.0 100.0 100.0 

26 34.9 44.9 28.6 41.6 37.7 46.9 

Beverage vending machines: 
Cof fee machines: 

27 9.8 10.5 4.9 7.5 9.1 9.1 
28 5.5 6.2 0.2 0.2 3.8 4.7 

Soft drink machines: 
29 

TOTAL 	................................................. 

3.0 1.3 12.2 5.5 2.0 1.5 

30 

Cigarette vending machines 	.................................. 

10.0 6.3 35.4 20.2 4.8 4.9 

31 0.5 0.3 1.7 0,8 1.0 0.6 

32 

Instant, 	freeze 	dry 	...................................... 
Fresh beam 	(single 	cops) 	................................. 

7.2 5.8 3.8 5.5 6.1 5.9 
33 2.2 1.4 1.0 0.7 4.6 3.1 
34 

Bottled 	.................................................. 
Canned becerages 	((neluJing juices) 	..................... 

Packaged milk and flavoured milk products 2.6 .4 0.4 1.1 2.2 2.3 
35 

Convertible, 	can 	or 	bottle 	.............................. 

0.3 0.2 a x 0.2 0.2 

Vending machines for confections and foods: 
36 (2) 1.3 (2) 2.4 (2) 1.1 
37 Packaged confectionery (excluding pastries) 80 5.6 2.5 1.7 6.0 4.3 
38 4.8 3.4 1.4 0.8 11.4 6.4 
39 

Cup 	(post-nix) 	.......................................... 

1.5 1.1 5.0 5,2 1.3 0.9 
40 

Cup 	(pre-nix) 	........................................... 

2.8 1.7 0.3 0.2 2.6 1.5 

41 

Other vending machines for beverages 	...................... 

0.4 0.3 a x 0.4 0.3 
Fresh food: 

42 0.3 0.3 x n 0.3 0.4 
43 

Sulk 	confectionery 	..................................... 

Hot 	canned 	foods 	and 	soups 	............................. 

2.7 2.7 0.1 0.2 2.9 2.9 
44 

Pastry 	only 	............................................ 

Ice 	cream 	.............................................. 

1.8 2.7 1.0 6.3 1.9 2.7 
45 

Smack 	funds 	............................................ 

Hot 	(casseroles, 	hot dogs, 	etc.) 	..................... 

Other 	vending xachinea 	for 	foodn 	...................... 0.3 - - s a 

Cold 	(sandwiches, 	salads, 	etc.) 	...................... . 

All other vending machines: 
46 

Hot-cold 	combination 	................................. . 
0. .3 

0.2 0.1 0.1 0.1 
47 

Combination food and non-food 	.......................... 
Non-food (aspirins, combs, cosmetics, etc.) 110 0.1 x a 0. 

48 All other (excluding amusement, laundry, etc.) 0.2 0.1 a x 

Includes Yukon and Northwest territories. 
Excluding bulk confectionery machines. 



Prnlrlo cegion 	 British Columhia(i) 

	

R8gion des Prairies 	CalomI,ie-Britannique(i) 

Number of 	 Number of 	 Number of 	 Genre de di.trlbuteur 
machines 	Sales 	machine. 	Sale@ 	machine. 	False 

Nombre de 	Yenta. 	Noobre de 	Ventes 	Norbre de 	Ventes 
distributeurs 	 distributeurs 	 distributors 

R8partition provincisle des diutriboteurs ci des Veflte. 

44.5 39.6 ii.? 14.4 8.1 10.2 1 

31.4 27.5 15.9 20.0 14.5 15.7 2 

Dintributaurs do boissons: 
Distributors de caU: 

49.9 60.6 15.1 7.3 3.4 1.8 3 
50.9 54.7 13.3 12.1 14.7 10.1 

TOTAl 	................................................ 

4 
Distributors deaax galeuses: 

9.9 10.6 18.2 15.3 15.9 14.7 Embouteiil6ea 	....... . ............................... S 
42.0 42.8 11.4 9.4 8.7 6.1 6 
5.1 5.3 m 0 5 n 

DIstributors 	de 	cigr:LLe 	................................ 

7 
50.0 49.2 12.3 9.0 8.5 5.7 8 
18.6 19.9 9.5 8.2 3.8 1.9 

Instnntan8, 	m6ch8 	8 	froid 	.............................. 
A. 	percolator 	(par 	gobelet) 	.......................... 

9 
57.9 66.1 9.9 8.2 511 3.4 10 
31.0 48.3 x x 18.4 18.5 

En 	botte 	00 	an bouteille 	............................... 
Gobelet 	(8 	m6langer) 	.................................. 

11 

Gobelet 	(mélange) 	...................................... 
1.ait conditionnC 	pur 	at 	aron,atisé 	...................... 
Autres distributeurs 	de boissons 	....................... 

Dietributeur, sutomatiques de coot merle. at ailment.: 
64.7 58.8 4.4 4.7 0.1 0.6 12 
44.4 41.3 19.2 22.4 11.4 11.5 13 
22.4 38.4 2.1 1.9 0.8 0.9 14 
32.9 31.3 9.1 8.8 9.3 9.5 15 
50.4 52.8 10.6 9.1 9.8 10.0 16 

... 

29.6 31.4 x x 21.0 14.7 

En 	bolte 	(y 	compris 	Its 	jus) 	........................... 

17 
Ailments frais: 

5 61.4 u m x x 18 
52.6 11.9 9.3 9.5 6.9 19 
54.6 a a x 

Confisorics 	an 	vrac 	.................................... 
ConE iseries cmbaliées 	(sauf p8tisserie.) 	............... 

Froids 	(.andu1ch, 	saludes, 	etc.) 	.................... 
20 

82.2 s x - - 

Pitiaseries 	seulenent 	.................................. 
Ailments 	N 	grignoter 	.................................... 
Soupes at ailments chsuds an conserve 	................... 

21 

Crbmo 	glacCn 	........................................... 

Chauds 	(ragoits, 	"hot 	dogs. 	etc.) 	................... 

iou, autros distributeurs uutomatiques: 
2 73.7 x s - - 

Chouds 	at 	froids 	..................................... 

Distributeurs combine. aiienntalre. at non aliusentaire. 22 
19.2 x m 5.9 47.1 

Autros dmstributeurs 	d'aiicents 	........................ 

Non ulthentairea (a.pirines, peigne., prodnits do beau- 23 
tS, 	itc,). 

21.7 x n x Too autres (saul ise machines de divercisae.ent, lea 24 
machines N 	layer, etc.). 

Repartition an pourcentage du noabre de distributeur, at yenta dam chaque 
province mu region, selon 1e genre de dmstributeur nutomatique 

100.0 100.0 100.0 100.0 100.0 100.0 TOTAL 	.............................................. 25 

28.0 31.1 40.8 62.7 49.3 68.8 26 

Distributeurs do boi,nons: 

Distributeur, de cigarettes 	.............................. 

Distributors de café: 
12.5 16.1 10.9 5.3 3.2 1.9 27 
7.1 8.6 5.4 5.3 7.9 6.2 

instantaoC. 	,Cché 	8 	froid 	............................ 
28 

Distributeurs 	ganouse.: 
0.8 0.3 4.0 1.4 4.7 1.8 29 

10.8 6.8 8.4 4.1 8.5 3.8 30 
0.1 -- x 0 x n 31 
9.3 7.2 6.6 3.7 6.0 3.3 32 
1.0 0.7 1.5 0.8 0.8 0.3 33 
3.8 5.6 1.9 1.9 1.3 1.1 34 
0.2 0.3 s x 0.6 0.4 

An 	percolator 	(par 	gobc'iet) 	......................... 

35 

Distributeur. automatlques do confisaries et ailment.: 
(2) 1.9 (2) 0.4 (2) 0.1 36 

9.1 5.9 11.3 8.8 818 6.3 

Autrea di,trihutears de buiveonn 	....................... 

37 
2.7 3.3 0.7 0.4 0.4 0.3 38 
1 .2 0.9 1.0 0.7 1.3 1.0 39 
3.6 2.2 2.2 1.1 2.7 1.6 40 
0 .4 0.3 m x 0.9 0.5 

Enbouteilléca 	........................................ 
En 	bolce 	(y 	compris 	ies 	jus) 	......................... 
En 	botte ou 	en 	bouteilie 	............................. 

41 

Cobelct 	(8 	mClsnger) 	................................. 

Ailments frais: 
0.5 0.5 x x a 

Gobeiet 	(mblange) 	.................................... 
Lait 	rooditionn6 pur at arosatisé 	...................... 

42 
3.2 3.8 2.4 1.8 2.5 1.9 43 
2.7 3.7 s n n a 

Confi.eries 	en 	vrac 	.................................... 

44 
0.5 0.7 n s - - 

Confiseries einballdes 	(saul pRtiuserien) 	............... 
PNtisserie 	seulement 	.................................. 
Ailments 	N 	grignnter 	................................... 
Soupes at ailments chaud, an conserve 	.................. 

45 

CrIme 	giacu)e 	........................................... 

Chauds 	(rsgoGta, 	'but dogs" : 	etc.) 	................... 

tous autres distributeurs sutomatiques: 
.1 0.1 x x - - 

Froids 	(nanthdchs, 	salades, 	etc.) 	.................... 
Chauds 	at 	froidg 	..................................... 

Oistributeurs combineo alimentaires at non ulIunentatrea 46 
.1) - a a 0.6 0.4 

Autres distributeurs 	d'allmenta 	........................ 

Non aitmentaires (aspirines, peignes, produitu Je beau- 47 
té, 	etc.). 

-- x a a x Too sutres (mast lea machine, de diverttnsenment, len 48 
aachtnev N layer, etc.). 

to Yukon at len Territoire, du Nord-Ouest. 
ixcl 	les distributors de coot Ineries an yruc. 
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TABLE 4. Number of Vending Machines in Canada, by Type of Machine and by Type of Location, December 31, 1975 and 1976 

Type of machine 

All 
locations 

Tous 
endroits 

Induatrial 
plants 

Etablissernents 
industriela 

Business 
offices 

Bureaux 
daffaires 

Amusement and 
recreation 
centres 

Centres de ré- 
creation et 
d'amuseinent 

Hotels, 
motels, 	r 	- 
taurants, 
verne, mess 

halls 

H&tels, 
motels, res- 
taurants, ta- 
vernes. mess 

1976 1975 1976 1975 1976 1975 1976 1975 1976 1975 
No  

TOTAL 	............................ 104,132 106,500 32,161 32,028 8,384 8,703 6,182 6,168 20,856 21,046 

2 28,857 28,504 3,759 3,658 1,301 1,301 1,674 1,430 17,252 16,753 

Beverage vending machines: 

Coffee machines: 

3 8,110 7,441 4,490 4,230 1,132 1,123 270 188 56 58 

4 4,461 5,236 2,689 2,990 816 935 131 113 31 79 

Cigarette vending machines 	............. 

Soft drink machines: 

5 2,501 3,461 823 884 421 449 76 373 201 316 

6 

Instant, 	freeze 	dry 	................ 

Canned beverages (including 8,237 8,103 3,074 2,976 1.521 1,315 379 469 579 648 

Fresh brew 	(single cups) 	........... 

juices). 

7 

Bottled 	............................ 

Convertible, can or bottle 424 508 121 98 66 101 27 104 63 57 

8 6,011 6,599 3,519 3 9 817 808 964 226 197 68 55 

9 

Cup 	(post-mix) 	..................... 

Cup 	(preMix) 	...................... 1,746 2,012 596 596 271 312 147 132 63 10 

10 Packaged milk and flavoured milk 2,120 2,066 1,178 1,135 112 137 14 12 4 
products. 

11 Other vending machines for beverages 253 193 73 76 88 44 22 4 12 7 

Vending machines for confections and 
foods: 

12 21,702 22,368 1,403 1,107 323 444 2,565 2,526 1,744 2,056 

13 Packaged confectionery (excluding 6,603 6,726 3,469 3,289 493 632 325 294 356 402 
pastries). 

14 3,902 3,870 2,076 2,129 307 273 93 64 93 86 

13 

Pastry 	only 	.......................... 

1,205 1,150 377 407 105 94 70 61 91 80 

16 2,327 2,386 1,615 1,640 139 145 9 6 8 9 

17 

Bulk confectionery 	................... 

Ice 	cream 	...........................384 400 121 135 11 12 22 24 3 6 

Snack 	foods 	.......................... 

Fresh food: 

18 

Rot canned foods and soups ........... 

Hot 	(casseroles, 	hot dogs, 	etc.) 232 311 147 216 8 26 3 2 1 - 

19 Cold 	(sandwiches, 	salads, 	etc.) 	.. 2,244 2,465 1,401 1,575 199 209 13 12 22 23 

20 1,449 1,229 917 804 173 63 14 14 7 11 

21 Other vending machines for foods 249 277 168 205 16 23 2 2 - 2 

All other vending machines: 

22 

Hot-cold 	combination 	............... 

Combination food and non-food 129 73 99 50 4 2 - 3 14 

23 Non-food (aspirins, combs, coa- 828 820 46 11 2 1 96 77 188 1)l 
metics, 	etc.). 

24 All other (excluding amusement, 160 302 - - 68 78 4 61 - 

laundry, 	etc.). 
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TAIILEAII 4. Notubre de distributeurs autoiaatiques au Canada, aelon le genre et l'endroit, Ic 31 décetebre 1975 et 1976 
- 	- 	

- 

ni 
garages 

Stations- 
service et 
garages 

Institutions 
(hospitals, 
universities, 

schools, 
etc.) 

Institutions (hô- 
pitaux, univer- 
sites, 	écoles, 

etc.) 

Other retail and 
service locations 

Autres endroits do 
detail Ct do 

service 

All other 
locations 

bus autres 
endroits 

Genre de distributeur automatique 

- 

1976 1975 1976 1975 1976 1975 1976 1975 
No 

8,495 9,604 11,804 12,636 13,485 13,276 2,765 3,039 1 

2,098 2,506 1,354 1,368 785 720 634 768 2 

Distributeurs de boissons: 

Distributeurs de café: 

260 260 1,280 1,100 443 398 179 84 3 

84 124 570 818 64 85 76 72 4 

Distributeurs d'eaux gazeuaes: 

287 488 312 495 270 297 111 159 

Diatributeurs de cigarettes 	................ 

5 

758 805 1,045 1,013 302 313 579 564 6 

37 45 48 49 3 6 59 48 

Au percolateur 	(par gobelet) 	........... 

7 

70 73 1,043 1,191 174 193 103 106 

TOTAL 	................................ 

8 

14 79 346 388 79 111 208 289 9 

3 693 718 58 42 52 16 

Instantané, 	séché 	a 	froid 	.............. 

10 

17 11 38 18 - - 3 33 

Eznbouteillées 	.......................... 

En botte 	(y coaprjs lea jue) 	........... 

Autres distributeurs de boissons ....... 11 

En botte ou 	en 	bouteille 	............... 

Distributeurs automatiques de confiseries 

Gobelet 	( 	mélanger) 	................... 

Cobelet 	(mélange) 	...................... 

et daliments: 

4,430 4,790 815 1,064 10,123 9,888 299 493 12 

199 222 1,468 1,560 150 178 143 149 Confiseries emballées (sauf petis- 13 
series). 

87 86 765 742 380 388 101 102 14 

36 36 492 449 13 11 21 12 15 

15 8 451 489 68 69 22 20 Soupes et ailments chauds en conserve 16 

2 1 211 209 7 9 7 4 

Lait 	conditionnC pur et aromatisC 	....... 

17 

Ailments frais: 

3 - 67 61 1 5 2 1 Chauds 	(rag6uts, 	'hot dogs', 	etc.) 	. 18 

19 24 484 517 89 86 17 19 

Confiseries 	en vrac 	.................... 

Froids (sandwichs, saisdes. etc.) 19 

11 8 219 284 28 23 80 22 

Pétisseries 	seulemeni 	.................. 

Creme 	glacée 	........................... 

20 

3 - 53 45 7 - - - 

AIlments 	grignoter 	................... 

21 

Chauds 	et 	froids 	..................... 

Tous autres distributeurs automatiques: 

3 - 8 12 1 1 - 2 Distributeurs combines alimentaires et 22 
non alimentaires. 

35 37 40 416 451 10 15 

Autres diatributeurs d'aliments ........ 

Non alimentaires (sspirines, peignes, 23 
produits de beauté, etc.). 

I - 5 6 24 2 59 61 Tous autres (saul les machines de di- 24 
vertissement, lea machines a layer, 
etc.). 
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805 

mote is. 
Anaoment and to,,,- 

All Industrial Business recreation taverns, 	n,,,,,; 
locations plants office. centres halls 

Type of machine - - - - - 

Tone itablissements Bureau,, Centres de HOtels, 
endroits industriels d'affaires récréation et motel.. rca- 

d 'amusement taurants, 
tave roes. 
ness 

Percentage distribution of machines, by type of location 

ITOTAL ....................................................... 

2 	Cigarette vending machines ........................................ 

Beverage vending machines: 
Coffee macblocs: 

3 	Instant, freeze dry ........................................... 
4 	Fresh bras, (single cops) ...................................... 

Softdrink machinen: 
Bottled....................................................... 

6 	Canned beverages (including Juices) ........................... 
7 	Convertible, can or bottle .................................... 
8 	Cup (post-mix) ................................................ 
9 	Cup (pre-inis) ................................................. 
10 	Packaged silk and flavoured milk products ....................... 
11 	Other vending machines for beverages ............................ 

Vending machines for confections and foods: 
12 	Bulk confectionery .............................................. 
13 	Packaged confectionery (mscluding pastries) ..................... 
14 	Pastry only ..................................................... 
ISSnack foods ..................................................... 
16 	Hot canoed foods and soups ...................................... 
17 	Ice creaa ....................................................... 

Fresh food: 
18 	Not (casseroles, hot dogs, etc.) .............................. 
19 	Cold (nandvirhes, salads, etc.) ............................... 
20 	Hot-cold combination .......................................... 
21 	Other vending machines for foods ................................ 

All other vending machirsea: 
22 	Combination food and non-food ................................... 
23 	Nan-food (aspirins, combs, cosmetics, etc.) ..................... 
24 	All other (excluding amusement, laundry, etc.) .................. 

100.0 30.9 8.0 5.9 20.0 

100.0 13.0 4.5 5,8 59.8 

100.0 55.3 14.0 3.3 0.7 
100.0 60.3 18.3 2.9 0.7 

100.0 32.9 16.8 3.0 8.0 
100.0 37.3 18.5 4.6 7.0 
100.0 28.5 15.6 6.4 14.9 
100.0 58.5 13.4 3.8 1.1 
100.0 34.2 15.5 8.4 3.6 
100.0 55.6 5.3 0.7 0.2 
100.0 28.9 34.8 8.7 4.7 

100.0 6.5 1.5 Ii.H 8.0 
100.0 52.5 7.5 4.9 5.4 
100,0 53.2 7.9 2.4 2.4 
100.0 31.3 8.7 5.8 7.6 
100.0 69.4 6.0 0.4 0.3 
100.0 31.5 2.9 5.7 

100.0 63,4 3.4 1.3 
100.0 62.4 8.9 0.6 
100.0 63.3 11.9 1.0 
100.0 67.5 6.4 0.8 

100.0 76.7 3.1 - 

100.0 5.6 0.2 11.6 22.7 
100.0 - 42.5 2.5 - 

Percentage distribution of machines at each location, by type of machine 

25 TL....................................................... 

26 	C 	machine. ........................................ 

Beverage vending machine.: 
Coffee machine.: 

27 	Instant, freeze dry ........................................... 
28 	Freah bres, (single cops) ...................................... 

Soft drink machines: 
29 	Bottled ....................................................... 
30 	Canned beverages (including juices) ........................... 
31 	Convertible, can or bottle .................................... 
32 	Cop (post-mis) ................................................ 
33 	Cup (pro-mix) ................................................. 
34 	Packaged milk and flavoured milk products ....................... 
35 	Other vending machines for beverages ............................ 

Vending machines for confections and foods: 
36 	Bulk confectionery .............................................. 
37 	Packaged confectionery (excluding pantries) ..................... 
38 	Pastry only ..................................................... 
39 	Snack foods ..................................................... 
40 	Hot canned foods and soups ...................................... 
41 	Ice cream ....................................................... 

Fresh food: 
42 	Hot (casseroles, hot dogs. etc.) .............................. 
43 	Cold (aands,lchea. salads, etc.) ............................... 
44 	Hot-cold combination .......................................... 
45 	Other vending machinea for foods ................................ 

All other vending machines: 
46 	Combination food and non-food ................................... 
47 1 Non-food (aspirins, combs, cosmetics, etc.) 
48 	All other (excluding amusement, laundry. etc.) 

100.0 100.0 100.0 100.0 100.0 

35.0 12.2 16.2 46.3 90.3 

9.8 14.6 14.0 7.5 0.3 
5.4 8.7 10.1 3.6 0.2 

3.0 2.7 5.2 2.1 1.0 
10.0 10.0 18.9 10.5 3.0 
0.5 0.4 0.8 0.7 0.3 
7.3 11.4 10.0 6.2 0.4 
2.1 1.9 3.4 4.1 0.3 
2.6 3.8 1.4 0.4 -- 
0.3 0.2 1.1 0.6 0.1 

(1) (1) 
8.0 11.3 6.1 9.0 1.9 
4.7 6.8 3.8 2.6 0.5 
1.5 1.2 I.) 1.9 0.5 
2.8 5.3 1.7 0.2 -- 
0.5 0.4 0.1 0.6 -- 

0.3 0.5 0.1 0.1 -- 
2.7 4.6 2.5 0.4 0.1 
1.8 3.0 2.2 0.4 -- 
0.3 0.6 0.2 0.1 

0.2 0.3 0.1 - 1. 

1.0 0.1 - 2.6 
0.2 - 0.8 0.1 
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ge-ge.

JL 	---- I - 	 -- 

- 	Institutions 
Stations-

Service et 
garages 

RepartitIon en poorcentage du noebre do distributours 
sutosatiques, scion I'endrolc 

8.2 11.3 13.0 2.7 TOTAL 	............................................................... 

7.3 4.7 2.7 2.2 Distrlbuteurs 	do 	cigarettes 	............................................... 

Distributeurs de botssons: 
Olotributnurn do café: 

3.2 15.8 5.5 2.2 Instantané, 	niche 	N 	Iroid 	............................................. 
1.9 12.8 1.4 I.? Au 	percolateur 	(per 	gobelet) 	.......................................... 

Dtntrlbuteurs d'aaus gageuees: 
11.5 12.5 10.8 4.5 Embootelllien 	......................................................... 
9.2 12.1 3.1 1.0 En 	botte 	(y 	coapris 	los 	ju.) 	.......................................... 
8.7 11.3 0.7 13.9 En 	boOne 	ou 	en 	bouteille 	.............................................. 
1.2 17.4 2.9 1.7 Gobolnt 	(N 	silanger) 	.................................................. 
2.0 19.9 4.5 11,9 Gobeiet 	(mélange) 	..................................................... 
0.4 32.7 2.7 2.4 L,ait 	condittonné 	pun 	en 	sromattsd 	....................................... 
6.7 15.0 - 1.2 Autres 	distrlbuteurn 	do 	bofasona 	........................................ 

Diutnibuteurs aunomatiques de conitseries or all.eata: 
20.4 3.8 46.6 1.4 Conflseries 	en 	orac 	..................................................... 
3.0 22.2 2.3 2.2 Goof morton 	osballies 	(auf 	p2tissentes) 	................................ 
2.2 19.6 9.1 2.6 Ptisaerjen 	soulement 	................................................... 
3.0 40.8 1.1 1.7 AIlments 	N 	grignoter 	.................................................... 
0.6 19,4 2.9 1.0 Soupes 	en 	ulisentn 	rhaudo 	en 	conserve 	................................... 
0.5 55.0 1.8 1.8 Crème 	glaën 	............................................................ 

Ailments (rain: 
- 28.9 0.4 0.9 Chauds 	(ragoits. 	"hot 	dogs". 	etc.) 	.................................... 

21.6 3.9 0.8 Froids 	(sandwich., 	camden, 	nEc.) 	..................................... 
.0 15.1 1.9 5.5 Chauds 	et 	froids 	...................................................... 

21,3 2.8 - Autres 	distributeurs 	d'aiiments 	......................................... 

You.autres distribuceurs autonatiques; 
.1 6.2 0.8 - Dintributours combines alisentairea en non alia.ontaires 	................. 
.0 4.5 50.2 1.2 Non aiisentalres (aspmnines, 	peignes, produits do besuti. etc.) 	......... 
- 3.1 15.0 36.9 Tons autres (saud lea machinee de dinertjasesent, los machines I layer. 

etc.). 

Repartition on pooreentage du nombre de diatributeurs antosetiques 
dana cheque endrolt, melon is genre do distributeur 

Other retail 
and service 
locations 

Autres endroits 
de ditail en 
do service 

All other 
loc.a t tons 

Tons sutres 
endroits 

Genre do distributeur 

4 

6 

8 
9 

ID 
11 

12 
13 
14 
Ii 
16 
17 

18 
19 
20 
21 

22 
23 
24 

	

100.0 	100.0 

	

51.6 	12.3  

6.4 11.6 
2.1 5.2 

7.1 2.8 
18.6 9.5 
0.9 0.4 
1.7 9,5 
0.8 3.2 
0.2 6.5 
0.4 0.4 

(1) (1) 
13,4 4.5 
7.0 11.3 
4.5 0.4 
4.1 2.0 
1.9 0.2 

0.6 - 

4.4 2.6 
2.0 0.8 
0.5 0.2 

0.1 - 

0.3 12.4 
-- 0.7 

ributeurs do conE bones on vrac. 

	

100.0 	TOTAL ............................................................... 	25 

	

25.7 	Dtsnrlbuteurs do cigarettes ............................................... 	26 

Distnibuteurs do boissons: 
Dintributeurs de café: 

	

1.3 	tnstsntand, sCchi N froid ............................................. 	21 

	

3.1 	Au psrcolateur (par gobelet) .......................................... 	28 
Distributeurs d'eaus gazeuses: 

	

4,5 	E.sbouteiilies ......................................................... 	79 

	

23.5 	En botte (y compris lea jus) .......................................... 	30 

	

2.4 	En botte 00 en boutelile .............................................. 	31 

	

4.2 	Cobolet (A mélanger) .................................................. 	32 

	

8.4 	Gobelet (mélange) ..................................................... 	33 

	

2.1 	Lait conditionné pur ot aromanisC ....................................... 	34 

	

0.1 	Autren diotributeurs de boissons ........................................ 	35 

Dtntributeure automattquos do confisentes en ailments: 
(1) 	Cost bones en, vrsc ..................................................... 	36 

	

5.8 	Confisertes eabailies (smut pAttsaertns) ................................ 	37 

	

4.1 	ritisserles seulennest ................................................... 	38 

	

0.8 	Alimonts N grignoter .................................................... 	39 

	

0.9 	Soupes et ailments chants on conserve ................................... 	40 

	

0.3 	Crème glucie ............................................................ 	41 
Ailments trots: 

	

0.1 	Chaudn (rsgoCts, "hot dogs". etc.) .................................... 	42 

	

0.7 	Froids (asndwirhs, aa1.ades 	etc.) ..................................... 	43 

	

3.2 	Chassis en froids ...................................................... 	44 

	

- 	Autres distributeurs d'aiiments ......................................... 	45 

Sbus autren distributeurs autornatiques: 

	

- 	Distributeurs combines ailmentatres at non alisentaires ................. 	46 

	

0.4 	Non alimentaires (aspirinos. peignso, produits de beautC, etc.) ......... 	41 

	

2.4 	bus mutton (smut lea machines de divertissosent, lea machine. A layer. 	48 
etc.). 

100.0 

23.4 

13.2 
1.9 

8.0 
9.0 
0.1 
5.2 
2.4 
1.7 

(I) 
4.9 
2.1 
0.9 
0.4 

0. I 
0.5 
0.3 
0.1 
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TABLE 6. Number of Ovens and Changers, by Type of Equipment and by Type of Location, 	1972-1 

TABLEAU 6. Nombre de fours et de machines A faire la monnaie, selon le genre et l'endroit, 	1972-1 

Inst i- 
Hotels, tutlona 
motels, (hoapi- 

Amuse- restau- tals, Oth 
cent and rants, Service univer- reta 

indus- recrea- taverns, stations sities, an 
Ancillary All trial Business tion mess and schools, serv 
equipment locations plants offices centres halls garages etc.> locat: 

Materiel Toua tablis- Bureaux Centre de H6tels, Stations- Institu- Autri 
auxiliaire endroits sements d'affai- r6cr6- motels, service dons endro 

indus- rca ation cc restau- et (hpi- de del 
triels d'amuse- rants, garages taux, et 

cent tavernes, univer- serv: 
mess sites, 

Ccoles, 
etc.) 

nunber - nombre 

All 
other 

locat ions 

Tous 
a u t rca 

endroits 

Ovens - Fours: 

Microwave - Micro-
ondes: 

1976 ................. 

1975 ................. 

1974 ................. 

1973 ................. 

1972 ................. 

Infrared - Infra-rouge: 

1976 ................. 

1975 ................. 

1974 ................. 

1973 ................. 

1972 ................. 

Changers - Machine S faire 
la rsonnaie: 

Coin - Pieces de 
moflnaie: 

1976 ................. 

1975 ................. 

1974 ................. 

1973 ................. 

1972 ................. 

Dollar bill - Billets de 
banque: 

1976 ................. 

1975 ................. 

1974 ................. 

1973 ................. 

1972 ................. 

2,653 1,763 249 13 43 11 422 72 	80 

2,282 1,545 195 15 39 3 396 65 	24 

2,211 1,505 216 24 45 2 377 15 	27 

1,834 1,365 63 15 55 I 316 6 	11 

1,531 1,141 64 8 13 2 283 

301 147 7 8 99 5 29 3 

312 173 7 Il 80 1 39 - 	 1 

283 128 7 10 99 2 38 1 	3 

233 149 6 7 30 2 32 1 	6 

247 150 22 4 34 5 23 3 	6 

2,436 1,794 154 12 14 7 339 55 	61 

2,299 1,626 119 9 38 2 378 58 	69 

2,347 1,576 136 19 43 25 464 49 	35 

2,324 1,771 69 21 17 1 396 12 	37 

1,841 1,267 81 12 8 7 422 7 	37 

680 424 33 1 4 5 167 24 	2 

1 . - 1 	10 
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7 . 	i:ili 	f 	\'nd 	n; 	lacli I ne 	er 	s, 	\'ncl I nc 	iachin 	- 	and 	Sa I 	lv 
Type of Operator, 	1975 and 1976 

TARLEAL' 7. 	Nonbre d 'exploitants avec distributeurs automatiques et ventes, selon 
le genre d'exploitant, 	1975 et 1976 

Percentage dis- 
Number of Number of tribution of 
operators machines Total sales sales 

Type of operator Nombre Nombre de Total des ventes R6partition en 
- 

Genre d'exploitants 
d'exploitants machines pourcentage 

des ventes 

1976 1975 1976 1975 1976 1975 1976 1975 

dollars 

All operators - Tous 
les exploitants 

Independent opera-
tors - Exploitants 
indépendants ...... 

battlers - Embou- 
ill aur,........... 

Dairies, bakeries and 
other food manufac-
turers - Laiteries, 
boulangeries et 
autres entreprises 
de fabrication de 
prodults alimen-
taires ............ 

Caterers and other 
services - Trai-
teurs et autres 
services .......... 

	

6121 	627 	I 104,5481 	110,2871 	269,386,586 I 249,959,613  I 100.0  I 100.0 

	

4171 	4231 	78,9201 	84,200 	1189,396, 230 1178, 318,070 1 	70.3 I 	71.3 

	

48 I 	53 1 	5,2421 	7,1791 	6,882,217 I 	7,142,191 I 	2.6 I 	2.9 

	

6 1 	5 I 	995 1 	9731 	954,579 I 	927,498 I 	0.4 I 	0.3 

	

501 	511 	6,5941 	6, 072 	1 23,410,880 1 19,950,146 I 	8.7 I 	8.0 

Tobacco, food and 
other wholesalers - 
Grossistes en ta-
bac, produits all-
mentaires et autres 
produits .......... 65 I 	661 11,644 I 10,7051 44,857,017 I 40,156,857 I 	16.6  I 	16.1 

All other operators 
(schools, colleges, 
etc.) - Tous autres 
exploitants (éco- 
les, colThges, 	261 	291 	1,153 I 	1,1581 	3,885,6631 	3,464,851 I 	1.4 I 	1.4 
etc.) 
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I I + siatstics canada Statquc Canada 

Merchandising and Services Division 

AUTOMATIC VENDING MACHINE 
OPERATORS, 1976 

CONFIDENTIAL 

Collected under the •uthoiii of lie Sionscics Sri, Chapter iS, 
Siaturet of Cunod. 1970.71.72. 

	

or .ddrnn..Ino,cotrcr, 	 'pla ire s  

PLEASE READ THESE NOTES BEFORE COMPLETING QUESTIONNAIRE 

Yourceport to Statistics Canada is confidential by law.lr may be seen only by sworn employees 
of this bureau and may be used only for statistical purposes. 

Kindly return your completed form within 30 days after receipt. A pre-addeensed envelope is 
enclosed for your convenience. Retain the ocher enclosed copy for your records. 

This survey covers all businesses engaged on their own account in operating vending machines 
either as a principal activity or as an ancillary enterprise. 

Include all your Canadian branches in this report. A combined report for all companies operating 
in Canada for which you maintain records will be acceptable but a list of these companies 
should be supplied on the last page of this questionnaire. 

Report retail sol.s dataprcferably for the calendar year - or for your fiscal year (normal busi- 

	

. 	 less year) 	ending at any time between April I. 1976 and March 31. 1977. 

For riumbor ofmochin.s report the maximum number of machines operated at any time during 
the year. Exciudu coin-operated devices which do not vent merchandise, such as,amusement 
r music machines, etc. 

ihe results of this survey are published in the report 'Vending Machine Operacors"(catalogue 
(i3— 213). 

For any information relating to this survey kindly contact the Retail Trade Section, Mee 
chandising and Services Division,Statistics Canada, KIA 0V4, Ottawa. (Tel: 613-996-9304 or 
Telex 013-35115). 

PLEASE SIGN CERTIFICATE ON PAGE 4 AFTER 
COMPLETING QUESTIONNAIRE 

1. DESCRIPTION OF BUSINESS 

'Show the percentage of total sales and receipts accounted for by each of the 
following activities 

Percentage 

Merchandise vending machine operator .................................................. 

Operator of Oilier coin-operated devices such as music, amusements, laun- 

	

dromacs, 	etc . 	..... .. ... ............... ..  ... ... ... ............. .... ... ....... 	... ..... . .................. 

Other busiiiess activity (e.g.) risiry, bakery, bottling, tobacco wholesaler, 
catering, restaurant, educational institution, etc. 

Specify  

Total 	 100% 



Z REPORT THE NUMBER OF VENDING MACI-lINES AND THEIR TOTAL SALES DURING 1976, BY TYPE OF MACHINE AND 

PROVINCE OF LOCATION 

Spacers provrdedbelctw 

sheets enclosed. (Careful estimates wit be sa staccor if actual li5ures art not ava,lrble 

Prosrncisl Disuibation (Enter name of province) 
Canada 
Total 

TYPE OF VENDING MACHINE 

Number $ 	
Sales Num ber $ (omit cents) 

Number Number (omit cents) 

1, Cia,ette 	,nschinau 	(single 	packn 

2. Vending machints For beoercgen 

(St (oUce 

Instant/freeze dry 	.......... 

Iii) Fresh -brow(uinglc cup)  

(k) Soft drinks 

(ii 	Ifottled 	.... 	......... .... 	............... _______________________  

Canned 	................................. 

Convertible can/bottle  

(is) Cop 	(post-mix) 	..................... 

.. 

(v) Cop (pee-mix) 

Packaged milk 	and 	flavoured 
milk products, including juice. 

Other 	vending 	ntach,nen 	for 

	

ht,vc'rnprs (hot 	chocolate, hot 
soups (not canned). etc.) 	....... 

3. Vend.ng 	,nacbin.n 	for 	confections 
and (nods 

(a) Bulk 	confectionery 	(candy, 
peanuts, single nticks of gum)  

enciuding pustries 	....  

fbI Packaged confrcrionery (choc-
olate 	and 	candy 	bars, 	etc.), 

(ci Pastry only (cakes, pies, rafts, 
doughnuts, 	etc.) 	....................... 

Cd) Snuck-foods (porato-chips, pop- 
corn, ctackers, cookies,ete.f.. 

(e) tiot canned foods and soups  

(I) Ice cream (cones, bars, sand- 
wiches) 	..................................... 

(g( Fresh food 

hI I-lot 	(casserole-i, hot dogs, 
humbuigs, 	etc.) ....................  

Cold (sandwiches, 	salads, 
etc_) 	............................ - 

Ilot/cold combinations  

(hI Other 	vending 	machines 	for 
confections and 	foods (fruits, 
eggs, etcj 

Specify  

1. All nthe, sending machines 

(a) Ci,ml,inuti,,n food and non-food 
machines 	................... 

fbI Non-food (aspirins,combs, cos- 
metics, 	hosiery, 	pencils, 
stumps,paper, 	newspapers, 
cigars, ice,etc.) --_----._ _- .-------- 

(c) All 	other 	vending machines 
(cocluding amusementdevicen, 
music, laundromar machines) 

TOTAL 	 ... 	 ....... 

. 

Y EQUIPMENT  

I. Osana 	 I 
Cal M,cra-wave . ......... . ... ..... ..... I 

2 	 L E' 
5-3406-34.I 



3. REPORT THE NUMBER OF VENDING MACHINES LOCATED AT THE TYPES OF LOCATION DESCRIBED, AT YEAR.END 1976 
. 	 (A nireful esctmarc will he sarisIaccnrs 

I 	 TYPF OF I (StATl(l 

Amuse- 

TYPE OF VENDING MACNINE Total 
all 

Inca. 
tIon, 

Ind 
. 

plants 

B 	. flu 

offices 

ment 
and 

.. 
theatres, 
bowling 

lintel,, 

mess ' 

halls 

Service 
t r o 
and 

Sflc' 

dons 
 

inntitu- 

h 
°1 

sneer- 
tidies,  

nchoola 

and 
service 
lca 
lionS 

All 
othe 
loca-
time 

alleys, etc. 
etc. 

-----.---------..------- 

I. Cigaren. mackIn.. (single packs only) - 

2. WadIng machints for b.n.rogoa 

(a) Coffee 

-- Instant /freene 	dry 	..................................... 

Fresh-brew (aingle cup) 

(b) Soil drink. 

Bottled 	........................................................ 

Canned 	....... 	........... ........ 	... .. 	............... 	....... . ................. - .. 

Convertible 	can/bottle 	............................... ....... .......... . - -- - 

Cup 	(post-mia) 	.............................................................. 

. -- () 	Cup 	(pre'mis) 	................................................................. 

(c) Packaged 	milk 	and 	flavoured 	milk 	products, 	including 
puicru......... .... 	. 	.............. ....................... 	...................... 	.. .-- - - - -- - 

- - 

(d) Ocher vending machine, for beverage. (hot chocolate, hot 
soups 	(aol 	canned). 	etc.) 	........ 	............. 	.. 	...... ... 	...... ............ 

i. Vnvdng mackin., fee conf.crlarra and food. 

Idulk confectionery (candy, peanuts, single sticks of gum) 
 

-- -- - 
Packa;ed confectionery (chocolate and candy bars, etc,k 
excluding pantries 

....____ - 

(dl Snack-foods 	(potato-chips, 	popcorn, 	crackers, 	cookies, 

(elliot 	canned 	foods 	and 	soups ................... 	......................... ........__ -- - -- 

(I) Ice cream (cones, bars, sandwiches( 

Freah fond 

Pastry only (cakes, pies, turin, doughnuts, eic,( ......... 

Ii) Hot )caaserolea, hot dogs, hamhurgs, etc.) 

(ii) Cold (sandwiches, salads, etc,) - 

(iii)Flot/coldcornbinarions 

. 

Other vending machines for confections and foods (fruits, 
eggs, etc.) 

Specily__..__.  

4. All oth.r nsndlng macbin.. 

____ -- _-_ 

Non-food (aspirins, combs, conmetics, hosiery, pencils, 
stamps, paper, newspapers, cigarn, icr, etc.) ............_ ..__ - -- - 

................_. 

(a> Combination food and non-Fond machines ............................ 

All other vending machines (eacluding amasement devices, 
mssic. l.undmn.nat mschises( . ... .... ..... ...................... 

TOTAL 	 . 	 . . 

ANCILLARY EQUIPMENT 

I. Oo.n, 

(a) Micro-wave 

(k) lafr.'red 

. 	 2. Clrongars 

,aCoin 

lhl l)ollar bill 

)-3406-)4,1 



4. If you are an employer,enter, 	the EMPLOYER NUMBER(S) under which you make remittances to Revenue C.nada, Taxation for Pay-roll dedu-'. 
for your employees' persona1 income ran. 

5, 

6.  

1 . 

4. _________________________________________________________ 8.  

If this business is an unincorporated ''Individual Proprietorship" or ''Partnership'', report the Name(s) and Social Insurance Number(s) of 
Operator(s). 

NAME(S) 	 Social Insarance Number(s) 

 

 

 

 

(II required, list any additional Employer Number, Names and S.I. numbers on a separate sheet and attach to this report). 

CERTIFICATE 

This is to certify that the information contained in this report is Correct and complete to the best of my knowledge and 
belief and covers the period 

From 

19 

To 	 - 

19 

Name of peenon respossible for completed form (p1 ease print) Official title 

Address Postalcode 

II I 	
I

I 
Telephone number and area code: 

Signature Dare of this report 

To ensure that this survey will cover all vending machine operators, kindly assist uu by listing below the names and addresses of any new firmn, 
that you know about, which have entered this business in rho past year - Thank you. 

Name 	 Address 

REMARKS 

—34O6-34.l 
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I0 StatIstics Canada Statistique Canada 

Division du commerce ci dcx services 

EXPLOITANTS DE DISTRIBUTEURS 
AUTOMATIQUES, 1976 

C ON F ID E NTIE I. 

Otclsruiioo esigét en Yritu Jet. Loi nut It •iaiintlqa., 
ob.p,I,e IS. Si.iuix du C.n.di de 1970-71 -72. 

I. ems ci I.de...e .,Iv • lou 	- 	- - 	- 	- 	-- 	-- 	 - 	lEn0l,sh copies .v.iI.hk on 

VEUILLEZ LIRE CES NOTES AVANT DE REPOP4DRE AUX QUESTIONS 

Vore declaration a Statisrique Canada cvi confidenrielle en vertu do Is loi. Seuls lea 
employCs assormentCs do Scatistique Canada pourroni Is volt ci elk or servira qué des fins 
statist iques. 

Veuillez nous renvoyer votre questionnaire dément rempli dans lenveloppe adrossée c -incluxe 
dana Its ironic ;Ours qut soivent a reception. ( laster It second exemplaire. 

Ce questionnaire cot envoye a tOnics Its entreprises exploilant pour leur propre compte des 
distributeurs aucotnatiques C litre d'accivitC pcincipale ou dactivitC subsidiaire. 

4 Prenez en compte dana cello dCcitration toutes vos succursa Ic-s au Canada. On acceptors une 
declaration consolidCc pour toutes Its soctetes exploities au Canada donc vous toner Its 
dossiers soya desrez routefois dresser Ia lisle de era soctCtCs C is derniCre page du question-
na ire. 

Diclarez do prCfCrence los donnCes our Its v.nt.x au detail pour l'annCe civile. ou encore pour 
. 	 voile annCe financiCre so terminant entre It 1er  avril 196 ci It 31 mars 1977. 

Sous nombre de machints, déclsrez It plus &rand  nornbre do distributeurs exploitCs en mime 
tempo a un moment quelconque do l'annCe. Exciur* Its machines quc fonrtlonnent asec des 
pièces mats no sees-ent pas a It conic do produits. comme irs machines de divertissement cc 
Its machines é disques, etc 

7. Les rCsultats de trite enquéce pataissenc dana It bulletin tn:itult1  Faploitanco de discributeurs 
(63-213 an cots Logo0 1. 

S. Pout tout renseignemenc concernant cello enqute. vcuillcz vous nicitre enrapport avec Ia Sec-
tion du commerce do derail, Division du commerce ci des services. Statistique Canada, Otcawa 
KIA 0V4 (TClCphone: (613) 996-9304 on Telex 013-3585). 

VEUILLEZ SIGNER LATTESTArION A LA QUATRIEME PAGE APRES 
AVOIR REMPLI LE QUESTIONNAIRE 

1. DESCRIPTION DE 'lOIRE COMMERCE 

Donner It pourcentage des ventes ci des recertes totales pour chaque 
aclivitC: 

I'ourccntage 

Exploitation de disiribuceurs automatiques ............................................... 

Exploitation de machines automaliquis. trIO quo, billards cc autres 
jeux électraqurs, blanchtsscries. hour.. 1 musique, etc .............................. 

Auires genres dentrepricos, par eoc-mple: latrine. boulangc'rtc, pétissoric, 
misc en houteillos, conic do cabac en gros. traiteur, restaurant. etablisse-
mont denscignement, etc. 

Prrcjsez: 

100% 
Total 

Iv 	:4.: 	-.- - 



2. DCLAREZ LE NOMBRE DE DISTRIBUTEURS AUTOMATIQUES ET LES VENTES TOTALES EN 1976, SELON LE GEP1RE 
DE DISTRIBUTEUR ET LA PROVINCE DEXPLOITATION. 
Les espaces ci-dessous pcuvenr contenir Les donnes pour rrois provinces. Si vous avez vendu duos plus de trots provin.r 

inscrlvez les chiffre, applicables sur les Icuitics suppl6mentaires ci-jointes. (Si vous ne dasposez pus des chiffres reds, 

jugerons sufftsanre one estimation soigneusemeni Crublie.) 

Distribution provtriciale )lnscrivez Ic noin de In province) 
Total, 

GENRE DE DISTRIBUTEUR 	
Canada 

AIJTOMATIQUE 	 - 	 Venten - 	 Ventea 	 Ventes 	 Venre, 
Nombre 	 S 	 Notnbre 	 $ 	 Nombee 	 S 	 Nombre 	 S 

(sans Its cents) 	 (san. Ins cents I 	 (s.ns lea cents) 	 (sans ins cenr. 

I. Distribot.uru d. ni0ar.t*.n (en paquet 
individuel seu)ement) ..................... 

2, Dianributsurs de baja.,. 

a) Csf 

(i) lnsranranné/séchd A ho,d 

(i)Au percolateur (psi gobe' 
let) 	...................................... 

b) Eaun gazeuses 

(if EmboutriflCe, 

En butte .................... 

En botte on en bouteille 

Gobelet (A mClanger) .......... 

(s) Gobelet (mClang) .............. 

c) Lait condirionn, put Ct aroma-
CIn, y Comprin len jun 

di Attires discributcurs de hoissons 
(chocolar chad, bouillon chuud 
(anal en conserve), etc.) 

3. Dlstribut.s,ru de canf seriSs St dali. 
manS a 

a) Confiseries en vrac (bonbons, 
arachides, gorntne a macher) 

hi Conliserien emballhs(iablettes 
de chocolat, bonbon,, etc.), 
saul patisseries 

c) Pitisscries settlement (gfteau 
tacit,, tarte)eticu,heignrs, tiC. 

d) A)i,vcnrv 	grignorer (cross. 
iil)es, sal, souffle, biscuits, 
craquelins. etc.) 

e) Alimenin or soupes chad, en 
conserve .................................. 

I) C4me glactte  (cornet,, tablet. 
tee, nandaicha) 

g) A)imests (rim 

(() Chad. (ragoAtu, "hot 
dogs'',"humburgern".erc.) 

Eroids (su,dwrchs, usIa-
des. etc.) 	............................ 

Chad, ci (roids combinCu 

It) Autres distributeur,dc con(ise. 
ties or duliments (fruits, oeufs, 

Precinct 

4. Taos astral diutribut.orn 

a) Distribuitors combinds alimen-
rElies Cr non alimentaires 	-- 

hi Non alimenraire, (asp lrtnes, 

ra ignes, produirn tIe beautC, ,
n, crayons, timbre., papier, 

journauu, cigaren, place, etc.) 

cI Tons noire,divtribuieurs (Saul 
len machinesdedivcttissement. 
len machine. Adisqraes, lee ma-
chine, A last, etles sCcheases) 

TOTAL............................ 

MATOIEL AUXILIAIRE 

Fours 

aiMicroondes 

bi lairs-rouge 

Mach),., A fair. (a macn.j. 

PiAces de monnare 

Billetu 

5-3406-34.2 

H I 



3. DECLAREZ LE NOMBRE DE DISTRIBUTEURS AUTOMATIUES SITUS DANS LES LIEUX DEXPLOITATION CI-DESSOUS 
A LA FIN DE LANNEE 1976 

ne es imation noigneusement itablic sera juge satisfaisarste.)  

LIEUX D'EXPLOITATION 

Centres 

ins ut5. lion 	hItch, 	
lions 	Autres ci 	

motels, Stations. (hIpi. endroita Toss tabhin- Bureaus d'antuse. restlu' service 
	au., 	do 	autres 

Tab , 
	nemcnca 	4.1. 	menu 	rsnt 	

uniter. dcapl endroits 
10,11 	

indus' 	
(aire, 	(Cane' 	titer' 	

garages 	u.ta 	de 
.ndr,r. 	

tr,tl, 	 ma, 	nes, 	
£coles, stance stiles 	mesa  

de 	 ccc.) 

quiiies, 
etc.) 

GENRE DE DISTRIBUTEUR 
AUTOMATIQUE 

I, D.ntributeurs di cigarettes (en paquer individuel seulement) 

2. Dintributsurs do bais.ons 

a) C.il 

(ii inscsntsnné/sch 	froid 	........................................... 

(ii) Au perco)urear (par gobeict) 

Fl Faux g.nuses 

F,vbouteilldrs 	....................................................... 

Febotte.................................................................... 

II Fn botte on en boutejile ................................... 

Gnelet (I mianger) 	........................................................ 

Gobeict (mflang) ................................................ 

ci Lait conditionné, purer aromsl,s, y conrpris Its jus .......... 

dl Autre, distributeurs de bojusoni (chocolac chaud, bouillon 
chaud (saul an conserve), etc.) ............................................... 

Dspr,bupeurs de conlin.ri.a it d'aiitn.nts 

(onfiseries en vtac (bonbon,, arachides, goinme I mcber) 

'.1 (ontiserirs embsiién (cabietces dv chocolat, bonbon.. 
Saul picisseries 	....................................................... 

P i'acisserien seulement (gliesun, caries, carcelecces, bri-
gnes, etc.) 

fl Ailments 1 grignoter (crountiiien, main noul(l& biscuits, 
craquelins.etc.) 	............................................................. 

c) Ailments ci noupes chauds en consent ................................ 

1) Crême gInch (corsets, tabietces, sandwichs) ...................... 

g) Ailments frau 

(a) Chauds )ragoiatn, "hot dogs", "hamburgers", cccl.. 

Froids )u.ndmichn, salades, etc.) .............................. 

Chaud 	cc ftods cocnbins ........................................ 

h)Autres discrabuccurs de confiserien ci dafintents (fruits. 
ocuis, etc.) 

4 Too. Curtis distributsur, 

at Discgibuteurs combines alimencsiren et non alimencaires 

b) Non uiimencaires (aspirines, peignes, produits dv beaucé, 
Iris, crayons timbre., papier, journaus, cigares, glace, 

ci Tous Suites ,Iisceihuacurs (Saul its mschines de divertisse' 
mesh, its mnchines 	disques, en machines i liver ci len 
sécheuses) 	-------------------- 

TOTAL 

MATERIEL AUXILIAIRE 

I. Four. 

a)M(croondes 

bi IsV re-rouge 

Msthmnss a fair. Is mean.). 

.1 Pieces de monnale 	................................................................ 

biBillets de banque ..................................................................... 



4. Si noun ètes an nmpioynnr. indiquez In(s) NUMRO(S) DEMPLOYEUR quevous urn I iseziorsque vonnn 
monrunt den dEductions i in source nor Is thrnunEration no ritre de limpEt sot Ic revenu de von silo 

__________________________ 9.  

______________________________________________ 6.  

________________________________________________________ 7.  

________________________________________________________ 	B.  

Si lentrerrine  en one socih en nom collectif ou une entreprise indiniduelie (non cOnsti(uie en corporatron). indiquez It(s) 00m() cc ic(s) no-
mro(s) d assurance sociale de lenpioicanr (den eaploilants). 

	

MOM(S) 	 Momo( i) dasssrsnce nociale 

 

 

 

(Au benoin, indiquen tout tulle nom. naméro d ' employeur cc numho dansurance nodule nor unc fruille distincre que vous joindrez i cetre 
dklurucion.) 

ATTESTATION 

Je dclure que ten tensei$nements donnés dons It prhent rapport noM. blanc que (C satire, exacts cc corn-
piers cc qunin portent nor I. piriode 

Allunt 	 Au, 

	

19 	 19 

Mont de Is pe,nonne qui • cempli Is (ormuie(en letters moules): 	 Fonction: 

Adre nun 	 Code pnstnl  

LLLI, 
Signature 

Pour que cette enqute couvre toun len exploitancn de dinrributeurs automartt1ues,pou'riez-vous dresser ci-dessous Is line de toutes Ins nouvelles 
firmes qsi onc (ant (cur encrh nut Ic march Ion dernier. 

	

Morn 	 Adresne 

REMAROUES 

5-3406-84.2 



(TIlO I 	fl' PUTl FCAITi\ 

w.:iaine. 

Catalogue 

11-003F Revue statistique du Canada, M., F. et Angl. 

	

61-004 	CredIt A la consommation, M., Bil. 

	

62-002 	Prix et Indices des prix, N., Bil. 

	

63-002 	Ventes et stocks des grands magasins, M., 811. 

	

63-005 	Commerce de detail, N., Bil. 

	

63-007 	Ventes do vChicules automobiles neufs, N., Bil. 

	

63-008 	Commerce do gros, N., BL1. 

	

3-211 	Le financement des ventes, A., Bil. 

	

63-218 	La vente directe au Canada, A., Bil. 

	

63-219 	Librairies de campus, A., Bil. 

	

97-602 	Commerce de detail, Recensement du Canada, 1966, US., Bil. 

	

A. - Annuel 
	

N. - Mensuel 
	

HS. - Hors série 

	

F. - Français 	Angl. - Anglais 	Bil. - Bilingue 

Outre les publications ci-dessus dnumérées, Statistique Canada 
public une grande variCté do rapports statistiques sur le Canada tant 
dmns le domaine économlque que social. On peut se procurer gratuite-
ft'rlt un catalogue complet des publications courantes a Statistique 
:inada, Ottawa KIA 0T6. 

. 
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relating to merchandising. 

Catalogue 

11-003 Canadian Statistical Review, M., 	E. 	and 	F. 

61-004 Consumer Credit, M., 	Bil. 

62-002 Prices and Price Indexes, M., Bil. 

63-002 Department Store Sales and Stocks, M., 	Bil. 

63-005 Retail Trade, 	M., 	Bil. 

63-007 New Motor Vehicle Sales, M., Bil. 

63-008 Wholesale Trade, M., Bil. 

63-209 Retail Trade, A., 	Bil 

63-210 Retail Chain Stores, 	A., 	LIil. 

63-211 Sales Financing, A., 	Bil. 

63-218 Direct Selling in Canada, A., Bil. 

63-219 Campus Book Stores, 	A., 	Bil. 

97-602 1966 Census-Retail Trade, 	0., Bil. 

	

A. - Annual 
	

M. - Monthly 
	

0. - Occasional 

	

E. - English 
	

F. - French 
	

Bil. - Bilingual 

In addition to the selected publications listed above, Statistics 
Canada publishes a wide range of statistical reports on Canadian econ-
omic and social affairs. A comprehensive catalogue of all current pu -
blicat 


