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The following standard symbols are 
used in Statistics Canada publications: 

figures not available. 

figures not appropriate or not appli-
cable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy require- 
ments of the Statistics Act. 

Les signes conventionnels suivants sent em-
ploys uniformément dans les publications de Sta-
tistique Canada: 

• . nombres indisponibles. 

n'ayant pas lieu de figurer. 

- néant ou 

-- nombres jlifi!: 

nombres provisoII 

r nombres rectifiés. 

x confidentiel en vertu des dispositions de la 
Loi sur la statistique relatives au se-
cret. 

I 

NOTE 
	

NOTA 

Components may not add to totals due 
	Les chiffres ayant été arrondis, les totaux 

to rounding. 	 ne correspondent pas touj ours. 
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sot- v icvs 1,i - i1c chauo annee UflL' Lnquclo auprës dos 
exploitants de distributeurs automatiques. Le 
champ de cette enqute a pour but de brosser un ta-
bleau cornplet de l'importance de ce commerce au 
Canada et de rpondre aux besoins de la comptabi-
lit6 nationale du Canada en données cornplémentalres 
sur les dpenses de consommation en biens et ser-
vices. 

Déf in it ion 

Aux fins de cette enqute, on appelle distri-
buteur automatique une machine qui dispense auto-
matiquement une marchandise des qu'on y introduit 
les pieces de monnaie rtécessaires. La inarchandise 
dont ii s'agit comprend aussi bien les tabacs, les 
boissons et produits comestibles que lea produits 
non coinestibles comme les stylos, les bas, les 
piles, les articles de toilette, les livres, etc. 
Sont exclus l'essence et les journaux de mme que 
les "services" (bottes A musique, jeux, machines 
layer et nettoyage A 5cc, appareils-photos automa-
tiques ou photocopleurs, machines a cirer les 
chaussures, etc.). 

S DLV S ion has cOnd.tnd an annual sur- 
:oy of vending machine operators. Coverage 
for this survey is designed to provide a coin-
prehensive picture of the magnitude of auto-
matic merchandising in Canada, as well as to 
meet the need for supplementary data on con-
sumer expenditure on goods and services for 
the National Accounts of Canada. 

For the purposes of this survey a 
vending machine is defined as a device which 
automatically dispenses merchandise after a 
requisite amount of money is inserted into 
the device. The merchandise vended includes 
tobacco products, beverages and food prod-
ucts, as well as non-food products such as 
pens, hosiery, batteries, toiletry goods, 
books, etc. Excluded are gasoline and news-
papers as well as "services" such as music, 
amusements, laundry and dry cleaning, photo-
graphs and photocopies, shoe shines, etc. 

I 

Summary - Vending Machine Operators, 1962-1977 

minaire - Exploitants de distributeurs automatiques, 1962-1977 

Year - Année 

Number of 
firms 

Nombre do 
sociétes 

Annual 
change 

Variation 
annuelle 

Number of 
machines(l) 

Nornbre de 
distribu- 
teurs(l) 

Annual 
change 

Variation 
annuelle 

Sales 

Ventes 

Annual 
change 

Variation 
annuelle 

$'OOO 

600 + 	3.6 73,397 + 12.9 57,799.2 + 28.6 
1963 	.................. 673 + 12.2 78,477 -- 6.9 67,580.0 + 16.9 

651 3.3 75,392 - 	3.9 78,561.8 -f 	16.2 
764 + 17.4 85,091 + 12.9 89,815.4 + 14.3 

1962 	................... . 

769 

. . 

+ 	0.7 84,154 - 	1.1 107,539.6 + 19.7 

1964 	................... . 
1965 	................... . 

790 + 	2.8 91,289 + 	8.5 119,650.9 + 	11.3 

1966 	................... . 

791 + 95,867 + 	5.0 127,058.6 + 	6.2 1968 	................... 
. 	. . 100,948 + 	5.3 142,909.6 + 12.5 1969 	................... .. 

1970 	.................. 76. 8 . 	. 103,751 + 	2.8 156,822.1 + 	9.7 

1967 	................... . 

697 - 	9.2 97,965 - 	5.6 162,249.1 + 	3.5 
1972(2) 	................ 692 - 	0.7 106,758 + 	9.0 178,909.0 + 10.3 
1971 	................... 

648 - 	6.4 104,253 - 	2.3 207,081.4 + 	15.7 
667 + 	2.9 106,278 + 	1.9 227,445.2 + 	9.8 
627 - 	6.0 110,287 + 	3.1 249,959.6 + 	9.9 

1973 	................... 
1974 	................... 
1975 	................... 

612 - 	2.4 104,548 - 	5.2 269,386.6 + 	7.8 1976 ................... 
77 	................... 622 + 	1.6 105,587 + 	1.0 286,478.1 + 	6.3 

maximum auring tue year; ovens, coin and bill changers excluded. - Nombre maximum durant l'année, 
sans les fours et les machines A faire la monnaie. 
From 1972, data of small operators excluded (see text, page 6). - A partir de 1972, les perits ex-
ploitants sont excius de cc tableau (voir le texte, page 6). 
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A vending machine operator is defined 
as an individual or firm that, on his (her) 
or its own account, owns or leases vending 
machines, places them and is responsible for 
their servicing and repair. The vending ma-
chine operator has the sole right to with-
draw cash from these machines and keeps sep-
arate accounting records. To be "in scope" 
for the survey, a vending machine operator 
must operate at least ten full size vending 
machines, 0 r r_rt total ,j1cs of .L 1sL 
$20,000. 

Bu 1k LaIitec t onrv vend ing machines 
and others which sell items for 25c or less, 
constitute a special case. These machines 
dispense unpackaged confectionery, nuts, 
bubble gum, chewing gum and trinkets. For 
the purposes of coverage in this survey, 20 
bulk confectionery machines are considered 
to be the "equivalent" of one full size vend-
ing machine. 

Summary of Results of 1977 Survey 

Since 1972, the statistics of small 
operators, have been "out of scope" as a re-
sult of the foregoing definitions and there-
fore are not included in this report. (How-
ever, such operators are surveyed annually 
to determine whether or not they have expanded 
sufficiently to be "in scope" for the survey.) 
This exclusion affected 85 operators of 1,778 
vending machines with sales of $741,366 this 
year. In 1976, a similar exclusion affected 
144 operators of 3,921 vending machines with 
sales of $1,377,879. 

During 1977, a total of 622 businesses 
were classified in this survey as vending 
machine operators; these firms reported ag-
gregate sales of $286,478,100 made through 
a maximum number of 105,587 vending machines. 
This sales volume represented an increase of 
6.3% over the $269,386,600 recorded In the 
previous year. Increased sales through the 
following principal types of machines were 
chiefly responsible for the above-noted 
advance in receipts between 1976 and 1977; 
cigarette machine sales, up 1.2% to $122.3 
million; coffee machine sales, up 16.1% to 
a total of $52.4 million and soft drink 
machine sales, up 8.9% to $44.2 million. 
Notable gains in sales were also recorded 
for: fresh food dispensing machines, up 
27.2% to $20.1 million; packaged milk (and 
juice) machines, with receipts up 13.4% to 
$10.2 million and hot canned food and soup 
machines which increased sales by 2.9% (to 
reach $4.6 million) since 1976. 

The percentage distribution of vending 
machines, by numbers and sales, both by re-
gions and provinces and within, is shown in 
Table 3. The marked differences which are to 
be observed in the pattern of consumption of 
vended products in the various regions of 
Canada have moderated only slightly over the 
past decade. Since 1967 total sales have 

Un exploitant de distributeur automatique e1 
un particulier ou une société qui, travaillant 
son compte, possde ou loue des distributeurs aute-
matiques et s'occupe de les installer, les entret-
nir et les réparer. Cet exploitant a seul le droit 
de recueillir l'argent mis dams ces machines, et 
tient une comptabilité distincte. Est enqutê tout 
exploitant de distributeurs autotnatiques qui ex-
ploite au moms dix machines de taille normale ou 
qui d6c1are on chiffre d'affaires d'au moms 
$20, UOh. 

cS 	istriiturs Out cnatc]u.s de onfiseric 
en vrac et autres machines vendant des articles a 
25c. ou moms constituent un cas particulier. Ces 
machines fournjssent de la confiserie non emballée, 
des noix, de Ia gomine a claquer, de la gomme 
cher et des colifichets. Aux fins de cette en-
quate, on juge que 20 distributeurs de confiserie 
en vrac equivalent a un distributeur de taille nor-
male. 

Soinmaire des résultats de l'enguête de 1977 

Depuis 1972, les donnêes sur les petits ex-
ploitants sont considérées comme "hors champ" de 
l'enqute et sont donc exclues du present bulletin. 
(Cependant, on enqute annuellement auprs de ces 
exploitants de distributeurs automatiques pour dê-
terminer s'ils ont progressé suffisamment pour Ztru 
pris en compte dans l'enquate.) Cette année, 85 
exploitants de 1,778 distributeurs avec des ventis 
au montant de $741,366 sont ainsi exclus. En 197. 
cette mme exclusion touchait 144 exploitants de 
3,921 distributeurs avec des ventes d'une valeur de 
$1, 377,879. 

En 1977, quelque 622 entreprises ont ete 
classêes comme exploitants de distributeurs automa-
tiques. Ces entreprises ont declare un total de 
ventes de $286,478,100 provenant d'un nombre rnaxi-
mum de 105,587 distributeurs. Cela reprdsentait 
une augmentation de 6.3 % du volume des ventes par 
rapport a 1976 ($269,386,600). Ont principalement 
contribué a l'augmentation générale des recettes 
entre 1976 et 1977 les pr!ncipaux types de distri-
buteurs suivants: distributeurs de cigarettes, 
hausse de 1.2 % et ventes de $122.3 millions; dis-
tributeurs de café, hausse de 16.1 % et ventes de 
$52.4 millions et les distributeurs de boissons ga-
zeuses, hausse de 8.9 % et ventes de $44.2 mil-
lions. On a également enregistré une progression 
sensible des ventes par les distributeurs des pro-
duits suivants: aliments frais, hausse de 27.2 % 
pour s'établir I $20.1 millions, lait (et jus) con-
ditionné, hausse de 13.4 % pour atteindre $10.2 
millions et les soupes et aliments chauds en con-
serve, hausse de 2.9 % pour atteindre $4.6 mil-
lions. 

Le tableau 3 présente les repartitions en 
pourcentage des distributeurs automatiques selon 
nombre et le volume de vente tant par region et 
province qu'I l'intérieur de ceux-ci. Les princ-
pales differences que l'on no:e dans les caractd-
ristiques de consontmation des produits distribués 
par ces machines dams les diverses regions du Cana-
da me se sont que légèrement amenuisées depuis la 

I 
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re than doubled, increasing by 139.4%, re-
lecting commensurate increases in sales 
cross the country, except in Quebec where 
ie increase fell short, increasing only 
3.2% during the period from $42.4 million 

to $81.9 million. In 1967 this province had 
absorbed 35.4% of total vending sales but by 
1977 its share had shrunk to 28.6%. 

Cigarette sales continue to play a major 
role in the composition of the provincial 
vending markets of British Columbia and the 
Prairie provinces when compared over the 
intervening decade. In 1967 they comprised 
84.8% of all sales in British Columbia and 
64.1% of all sales in the Prairie provinces. 
A decade later they still remain at the rel-
atively high levels of 66.7% in British 
Columbia and 60.1% in the Prairie provinces. 
A decade ago cigarette sales amounted to 
51.3% of all sales in the Atlantic provinces 
but in the latest year this proportion has 
dipped to 38.8%, an indication of the compen-
satory expansion made in this region by sales 
of coffee and soft drinks. 

Ontario has been the principal market 
for sales through coffee machines since 1967 
Hsorbing a fairly constant 62% of all coffee 
]es over the period, with $11.1 million in 
67 to $32.7 million in 1977. These sales 
counted for 24.1% of sales in Ontario in 
cc earlier year and 27.1% at the end of the 
cade. Significant gains were also made in 

this province in sales of pastry and snacks 
and fresh foods which expanded over the past 
decade from $4.4 million to $16.7 million by 
1977. 

Over the past ten years soft drink sales 
have continued to hold their important place 
in the Atlantic region expanding their share 
of this market from 33.5% in 1967 to 36.8% in 
1977. Consumption of these beverages in this 
region have risen over this period from $2.2 
million, when this sum amounted to 9.8% of 
total soft drink sales, to $6.1 million, or 
13.8% of these sales. Sales of soft drinks 
in Ontario were $17.4 million and in Quebec 
$12.1 million in 1977 but accounted for just 
14.5% and 14.8%, respectively, of vending 
machine sales in these provinces. 

Data on the locations of the 105,551 
vending machines in operation at year end 
1977, with comparable data for 1976, are shown 
in Tables 4 and 5. From the percentage dis-
trthutions shown in Table 5, excluding the 
',632 bulk confectionery machines, it can 
seen that industrial plants still lead as 
st favoured location with 35.4% of all 
chines on location. The next most advan-
i:ceous locations are: hotels, motels, tav-
rile, restaurants, etc., which accounted for 

23.7% of all machines; followed by institu-
tional locations, including hospitals,  

dernire décennie. En effet, les ventes totales 
ont plus que double depuis 1967, grimpant de 
139.4 Z, ce qui traduit des auginentations propor-
tionnées partout au pays sauf au Québec oa in 
hausse n'a été que de 93.2 Z au cours de ia période 
(de $42.4 millions a $81.9 millions). En 1967, 
cette province étalt intervenue pour 35.4 % de 
toutes les ventes des distributeurs automatiques 
mais en 1977, en part était tombée a 28.6 %. 

Les ventes de cigarettes continuent A jouer 
un r6ie predominant dans Ia composition den marches 
provinciaux de la Colombie-Britannique et des pro-
vinces des Prairies iorsqu'on len compare cur la 
dernière décennie. En 1967, elles représentaient 
84.8 % de toutes les ventes de la Colombie-
Britannique et 64.1 % de celles den provinces des 
Prairies. Dix ans plus tard, elles présentent tou-
jours un niveau relativement élevë puisqu'elies se 
situent a 66.7 % en Colombie-Britannique et 60.1 % 
dams les provinces des Prairies. Dana len provin-
ces de l'Atlantlque, les ventes de cigarettes se 
sont chiffrées A 51.3 % de toutes les ventes en 
1967, mais i'an dernier, ce pourcentage est tombé 
38.8 %, cc qui semble expliquer i'expansion du mar-
ché dams cette region vera ies ventes de café et de 
boissons gazeuses. 

Depuis 1967, l'Ontarlo demeure le principal 
marché des ventes de café par distributeurs automa-
Liques puisqu'elle a affiché au cours de cette pé-
node un pourcentage relativement constant de 62 % 
de toutes les ventes de café ($11.1 millions en 
1967 en regard de $32.7 millions en 1977). Ccc 
ventes sont intervenues pour 24.1 % de toutes lea 
ventes en Ontario en 1967 et 27.1 % a la fin de Ia 
décennie. La province a également marqué des gains 
importants au titre des ventes de ptisseries, 
casse-croiite et ailments frais, celles-ci passant 
de $4.4 millions en 1967 a $16.7 millions en 1977. 

Au cours des dix dernires années, les ventes 
de boissons gazeuses ont continue de tenir une 
place importante dams la region de l'Atlantique 
pulsqu'elles sont passées de 33.5 % en 1967 a 36.8 % 
en 1977. La consomination de ces boissons dams la 
region a monte au cours de la péniode de $2.2 mil-
lions, lorsque ce montant se chiffrait a 9.8 % de 
toutes les ventes de boissons gazeuses, A $6.1 mil-
lions, c'est-â-dire a 13.8 % des ventes. Lee 
ventes de boissons gazeuses en Ontario et au Québec 
ont atteint respectivement $17.4 millions et $12.1 
millions en 1977 mals ellen n'ont compté que pour 
14.5 % et 14.8 % des ventes des distributeurs auto-
matiques dams ccc provinces. 

Les tableaux 4 et 5 présentent des données 
sur le lieu d'exploitation des 105,551 dlstribu-
teurs en service a la fin de i'annCe 1977, et len 
donnCes comparables pour 1976. ) partir den pour-
centages présentés (tableau 5), et excluant 22,632 
distributeurs automatiques vendant des confiseries 
en vrac, on peut constater que les usines restent 
len endroits les plus populaires avec une propor-
tion de 35.4 % de tous les distributeurs. Viennent 
ensuite les htels, motels, tavernes, restaurants, 
etc., qui représentent 23.7 Z de tous lee distribu-
teurs, suivis des établissements connie lea hpl-
taux, les écoles, les universités, etc., avec 
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14.7 %. Les bureaux d'affaires interviennent potty 
9.3 % de tous les distributeurs en service. Les 
petits distributeurs de confiserie en vrac Se re-
trouvent pour la plupart dans les autres établis-
sements de service et de detail comme aussi dans 
les stations-service at garages. 

Au cours de l'année 1977, les exploitants de 
distributeurs automatiques ont déclaré 2,747 fours 
micro-ondes et 222 fours a l'infra-rouge, 2,282 

machines A faire la monnaie de pthces et 805 appa-
reils A faire la monnaie de billets. Ces données, 
ainsi que les données annuelles comparables depuis 
1973, sont présentées par genre d'endroit dams le 
tableau 6. 

Qualité des donndes 

La collecte des donndes sur les exploitants 
de distributeurs automatiques a été effectuée en 
deux étapes: 

Avant le lancement de l'enqute annuelle, les 
distributeurs d'appareils automatiques, d'équi-
pement et de produits de distributeurs automa-
tiques ont reçu des lettres leur demandant les 
moms et adresses des nouveaux clients desservis 
au cours de l'année précédente. On a vërifié 
ensuite si les noms de ces nouveaux clients et 
d'autres noms relevés dams les revues commer-
ciales, les journeaux, etc., apparaissaient s 

Ia list 	r. 	 1 
au beso.:. 

Toutes 1. 	n'o:o 	: 	rot. or I: 	I 
nise i jour oiL usutLu Luu dos quos- 

tionnaires leur deinandant des renseignements 
sur le genre de distributeurs exploités, le 
montant des recettes ou des ventes réalisdes et 
las lieux desservis. Des 908 questionnaires 
expédiCs par la poste, 707 (ou 78 %) ques-
tionnaires utilisables ont été reçus. De plus, 
97 (ou 10 %) questionnaires oat été rejetés 
pour différentes raisons. Enfin, 104 enquëtés 
(soft 11 Z)  n'ont pas réi'ondu et ont été consi-
dérés comma des non-réponses. Nous n'avons pas 
essayë d'iinputer les declarations manquantes 
parce que nous n'étions pas certains si ces en-
treprises ont effectivement exploité des dig-
tributeurs automatiques au cours de l'année. 

On ne devrait pas perdre de vue qu'en raison 
de la definition de l'exploitation de distributeurs 
automatiques employee dams cette enqute, plusieurs 
milliers de distributeurs (15,106 en 1961) possédds 
et exploités par les magasins de detail, certaines 
entreprises de commerce de gros, restaurants, h6-
tels, stations-service et autres dtablissements 
fournissant un service personnel ne soot pas inclus 
dans cette publication. Des 622 exploitants visés 
par ce rapport, 105 ayant des ventes de plus de 
$500,000 chacun (44 ayant des ventes de plus de 
$1,000,000) ont déclaré un total de ventes se moo--
tant a $212,337,792 at 54,556 distributeurs auto'. 
tiques en exploitation. Ainsi 17 % des exploitants 
ont réussi des ventes se montant a 74 % du total. 
us exploitaient 52 % des distributeurs. 

schools, universities, etc., with 14.7%. 
Business offices accommodated 9.3% of all 
machines. The small bulk confectionery dis-
pensing machines are by far the most numerous 
in other retail and service locations as well 
as in service stations and garages. 

During 1977, operators reported 2,747 
microwave and 222 infrared ovens, as well as 
2,282 coin-changers and 805 bill changers in 
operation in this industry. These data, as 
well as comparable annual data since 1973 are 
shown by type of location in Table 6. 

Quality of Data 

The collection of data on vending 
machine operators was effected in two stages 

Prior to the launching of the annual 
survey, letters were mailed to distribu-
tors of vending machines, vending machine 
equipment and vending machine products, 
requesting names and addresses of new 
accounts opened during the preceding year 
The names of those new accounts, together 
with additional names obtained from trade 
magazines, newspapers, etc., were then 
matched against the existing mailing list 
and new names were added as required. 

Questionnaires were then sent directly to 
all firms on the updated mailing list re-
questing information on the types of 
machines operated, amount of receipts or 
sales realized and types of locations 
used. Of the 908 schedules mailed 707 
(or 78%) usable questionnaires were re-
ceived. In addition 97 (or 10%) question-
naires were received that were later can-
celled for various reasons. The remain-
der, 104 questionnaires (or 11%) failed 
to submit a return and were treated as 
non-responses. No imputations were made 
for any of these missing returns as it 
was not certain that these firms were 
currently active in the vending business. 

It should be noted that owing to the 
definition of a vending machine operation 
used in this survey many thousands of machines 
(15,106 in 1961) owned and operated by various 
retail stores, some wholesale trade outlets, 
restaurants, hotels, service stations, and 
other personal service establishments, are not 
included in this survey. Of the 622 operators 
included in this report 105, reporting indi-
vidual sales over $500,000 (44 over $1,000,000 
each) had, in aggregate, sales of $212,337,792 
through 54,556 vending machines; thus 17% of 
operators accounted for 74% of total sales and 
52% of total vending machines. 

a 



STATISTICAL TABLES 

TABLEAUX STATISTIQUES 

I 

I 



- 10 - 

TA3LE 1. Sales Through Vending Machines and Percentage Distribution, by Province or Region, 1973-1977 

No.  
Province or region 1977/1976 1977 1976 

7. $'OOO Z $'OOO Z 

1 CANADA 	............................................. + 	6.3 286,478.1 100.0 269,386.6 100.0 

2 + 	9.5 16,565.4 5.8 15,132.9 5.6 

3 + 48.3 1,877.7 0.7 1,265.8 0.5 

4 

Newfoundland 	.......................................... 

Prince 	Edward 	Island 	................................. + 13.0 699.4 0.2 619.2 0.2 

5 

Atlantic 	region 	......................................... 

- 	6.2 7,395.0 2.6 7,883.0 2.9 

6 New 	Brunswick 	........................................ + 22.9 

.. 

6,593.3 2.3 5,364.9 2.0 

7 

Nova 	Scotia 	........................................... 

+ 	0.6 

.. 

81,911.8 28.6 81,443.0 30.2 

8 + 12.8 120,359.3 42.0 106,713.8 39.6 

9 

Quebec 	................................................... 

Ontario 	................................................. 

+ 	5.9 40,872.6 14.3 38,606.0 14.4 

10 

Prairie 	region 	.......................................... 

+ 16.6 

.. 

13,809.7 4.8 11,842.5 4.4 

11 + 	4.7 6,626.3 2.3 6,328.6 2.4 

12 

Manitoba 	.............................................. 

Saskatchewan 	.......................................... 

Alberta 	.............................................. - 20,436.6 7.2 20,434.9 1.6 

13 British Columbia(1) 	..................................... - 	2.6 26,769.0 9.3 27,490.9 10.2 

incivaes luson and aortnwest territories. 

TABLE IA. Sales Through Vending Machines, by Selected Type of Machine, 1973-1977 

Machine - Product(j) 1977/1976 1977 1976 

z $'000 z $'000 z 

1 + 	6.3 286,478.1 100.0 269,386.6 100.0 

2 

TOTAL 	............................................. 

+ 	1.2 122,306.8 42.7 120,835.2 44.9 

Beverages: 

3 

Cigarettes 	.............................................. 

+ 16.1 52,407.1 18.3 45,124.9 16.8 Coffee 	................................................. 

Soft drinks: 

4 + 19.7 25,305.0 8.8 21,136.7 7.8 

5 - 	2.9 18,872.6 6.6 19,435.8 7.2 

6 

Canned 	or 	bottled 	...................................... 

+ 13.4 10,244.3 3.6 9,036.9 3.4 

7 

Disposable 	cups 	........................................ 

- 18.7 450.4 0.2 553.7 0.2 

Packaged 	milk 	............................................. . 

Confections and foods: 

8 

Other 	beverages 	........................................... 

+ 17.9 4,125.3 1.4 3,499.6 1.3 

9 

Bulk 	confectionery 	......................................... 

- 	5.6 14,288.2 5.0 15,142.7 5.6 

10 7.9 8,309.1 2.9 9,020.9 3.3 

11 

Packaged 	confectionery 	................................... 

Snack 	foods 	.................. . ....................... + 19.5 3,534.2 1.2 2,956.4 1,1 

12 

.. 

2.9 4,613.1 1.6 4,482.5 1.7 

13 

Pastries 	..............................................- 

Hot canned 	foods 	and 	soups 	............................+ 

Ice 	cream 	............................................. - 	5.3 879.8 0.3 928.8 0.1 

14 Fresh food (casseroles, hot dogs, sandwiches, salads, + 27.2 20,053.7 7.0 15,766.0 
etc.). 

15 - 45.7 502.0 0.2 923.9 0. 

16 

Other food vending machines 	........................... 

All other machines; food and non-food ................... + 	8.1 586.4 0.2 542,6 u. 

,L) LLa br years prior to 	nave been reciassirtea trom a product basis to a comparable type of machine basis. 

n 

I 
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\IILEAU 1. Repartition proportionnelle des ventes par distributeurs automatiques, par province ou region, 1973-1977 

1975 1974 1973 Province ou region 
NO 

$'OOO Z $'OOO Z $'OOU 

249,959.6 100.0 227,445.2 100.0 207,081.4 100.0 CANADA 	............................................. 1 

14,635.2 5.9 13,907.5 6.1 12,191.9 5.9 2 

1,306.7 0.5 1,127.6 0.5 1,216.9 0.6 Terre-Neuve 	.........................................3 

518.8 0.2 458.2 0.2 390.5 0.2 Iie-du-Prince-douard 	...............................4 

7,319.1 2.9 6,811.9 3.0 6,277.9 3.0 Nouve11e-Icosse 	.....................................5 

5,670.5 2.3 5,509.8 2.4 4,306.6 2.1 

Region 	de 	i'Atlantique 	................................. 

6 

73,917.9 29.6 67,854.2 29.8 64,246.8 31.0 Québec 	................................................7 

100,564.6 40.2 91,729.8 40.3 84,213.4 40.7 

Nouveau-Brunswick 	.................................... 

Ontario 	............................................... 

35,781.6 14.3 30,613.6 13.5 26,164.2 12.6 Region 	des 	Prairies 	.................................... 9 

11,306.7 4.5 9,753.8 4.3 7,680.6 3.7 10 

6,190.6 2.5 4,327.6 1.9 4,066.6 1.9 11 

18,284.2 7.3 16,532.2 7.3 14,417.0 7.0 

Manitoba 	............................................. 

Saskatchewan 	......................................... 

12 

25,060.3 10.0 23,340.1 10.3 20,265.1 9.8 

Alberta 	.............................................. 

Colombie-Britannique(1) 	................................ 13 

(1) Comprend le Yukon et les Territoires du Nord-Ouest. 

TABLEAU 1A. Ventes par distributeurs automatiques pour certains genres de distributeurs, 1973-1977 

1975 1974 1973 Distributeur - Produit(1) 
NO 

'0OO Z 1 000 1 000 - 

249,959.6 100.0 227,445.2 100.0 207,081.4 100.0 1 

112,212.4 44.9 105,431.4 46.4 99,730.9 48.2 2 

TOTAL 	............................................ 

Boiseons: 

41,655.8 16.7 36,148.3 15.9 32,030.2 15.5 3 

Eaux gaeuses: 

18,330.5 7.3 16,249.2 7.1 13,406.3 6.5 4 

20,059.5 8.0 18,397.1 8.1 17,838.9 8.6 5 

8,551.9 3.4 7,527.8 3.3 6,523.9 3.2 6 

377.1 0.2 823.5 0.4 302.3 0.1 

Café 	................................................. 

7 

Lait 	conditionné 	..................................... 

Autres 	boissons 	...................................... 

Confiseries et ailments: 

2,430.2 1.0 2,003.8 0.9 2,544.9 1.2 

Cigarettes 	............................................. 

8 

13,948.5 5.6 12,345.1 5.4 10,193.3 4.9 9 

7,906.2 3.2 7,172.3 3.2 6,250.4 3.0 

En bolte 	ou 	en bouei11e 	........................... 

	

Confiseries 	,emballées 	................................ 

10 

2,481.7 1,0 1,665.6 0.7 1,536.9 0.7 

En gobelet non-récupérable 	......................... 

P8tisseries 	.......................................... 

11 

4,207.5 1.7 4,077.3 1.8 3,384.5 1.6 12 

891.6 0.4 840.2 0.4 684.2 0.3 

Confiseries 	en 	vrac 	.................................. 

13 

1,436.6 6.2 13,989.4 6.1 12,139.5 5.9 

Ailments 	grignoter 	................................. 

AIlments frais (ragoflts, "hot dogs', san,Jwichs, 14 

Ailments chauds en conserve 	.......................... 

Creme 	glacee 	......................................... 

salades, 	etc.). 

/93.3 0.3 153.7 -- 135.8 0.1 15 

76.8 0.1 620.5 0.3 379.4 0.2 

Autres 	distributeurs d'allments 	...................... 

Tous autrea distributeurs; alimentaires et non alimen- 16 
taires. 

(1) Lea nonnees pour Lea annees anterleures a J/i on ete recJ.aesees seion une repartition comparable par genre as clistri-
buteur. 
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TABLE 2. Sales Through Vending Machines, by Number and Type of Machine, by Province or Region, 1 

Type of machine 

Canada 
Atlantic region 

- 

Region de I'Atlantique 
Québec 

Number of Number of Number of 
machines Sales machines Sales machines Sales 

Nombre de Ventes Noinbre de Ventes Nombre de Ventes 
distribu- distribu distribu- 

teurs teurs teurs 
No.  

5 1 000 $'OOO $'OOO 

1 105,587 286,478.1 7,068 16,565.4 28,711 81,911.8 

2 28,913 122,306.8 1,502 6,427.8 9,463 38,745.0 

Beverage vending machines: 

Coffee machines: 

3 

Cigarette vending machines ....................... 

9,021 38,534.6 295 1,020.3 2,336 8,876.3 

4 3,635 13,872.5 4 16.4 714 3,026.9 

Instant, 	freeze dry 	.......................... 

Fresh brew (single cups) 	..................... 

Soft drink machines: 

5 2,477 3,082.1 627 825.1 918 981.3 

6 Canned beverages (including juices) 9,018 20,033.5 2,262 3,654.2 1,453 4,442.9 

7 Convertible, can or bottle ................... 1,902 2,189.4 118 135.9 477 616.1 

8 5,414 14,204.1 216 791.4 1,270 3,905.2 

9 1,962 4,668.5 x x 956 2,169. 

10 Packaged milk and flavoured milk products 2,086 10,244.3 27 191.5 456 1,708.b 

11 Other vendthg machines for beverages 188 450.4 - .- x x 

Vending machines for confections and foods: 

12 

TOTAL 	...................................... 

22,632 4,125.3 1,198 368.1 4,457 903.0 

13 Packaged confectionery (excluding pastries) 6,009 14,288.2 128 332.7 1,527 3,789.0 

14 3,136 8,309.1 41 80.8 2,277 4 9 633.7 

15 1,395 3,534.3 x x 330 681.8 

16 

Bottled 	...................................... 

2,264 4,613.1 18 40.5 574 1,120.7 

17 

Cup 	(post-mix) 	............................... 

335 879.8 - - 107 302.3 

Cup 	(pre-mix) 	................................ 

Fresh food: 

18 Hot (casseroles, hot dogs, etc.) 340 1,351.6 - - 116 459.7 

19 

Bulk confectionery 	............................. 

1,880 7,138.8 x x 820 3,157.7 

20 

Pastry 	only 	.................................... 

1,957 11,563.3 x x 187 1,765.6 

21 

Snack 	foods 	.................................... 

hot canned foods and soups 	..................... 

Ice cream 	...................................... 

198 502.0 - - 147 323.6 

All other vending machines: 

22 

Cold (sandwiches, salads. etc.) 	.............. 

Hot-cold combination ......................... 

165 226.7 x x 29 96.3 

23 

Other vending machines for foods ............... 

Combination food and non-food ..................

Non-food (aspirins, combs, cosmetics, etc.) 	... 601 205.0 x x 40 

24 All other (excluding amusement, laundry, etc.) 59 154.7 - - x 

(1) Includes Yukon and Northwest Territories. 

I 
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\BLEAU 2. Ventes par distributeurs autornatiques, selon le nombre et le genre de distributeurs, par province ou r8gion, 1977 

Ontario 
Prairie region 

- 

Region des Prairies 

British Columbia(1) 
- 

Colomble-Britannique(1) 

G.nre de distributeur Number of Number of Number of 
machines Sales machines Sales machines Sales 

Nombre de Ventes Nombre de Ventes Nombre de Ventes 
distribu- distribu- distribu- 

teurs teurs tours 
No  

$'OOO $'ooO $'oOO - 

48,759 120,359.3 13,113 40,872.6 7,936 26,769.0 1 

9,132 34,718.7 4,665 24,573.2 4,151 17,842.1 2 

Distributeurs de boissons: 

TOTAL 	...................................... 

Distributeurs de 	cigarettes 	...................... 

Distributeurs de café: 

4,653 24,973.1 1,321 2,577.5 416 1,087.4 3 

2,031 7,694.0 578 2,205.7 308 929.5 4 

Distributeurs d'eaux gazeuses: 

225 298.1 266 427.4 441 550.2 5 

3,933 9,005.4 662 1,422.0 708 1,509.0 

Soluble, 	séché 	A 	froid 	....................... 

Au percolateur 	(par gobelet) 	................. 

6 

24 37.2 x x x 7 

7,250.8 824 1,606.2 300 650.5 8 

805.4 418 853.4 x x 

En 	botte 	ou 	en 	bouteille 	...................... 

9 

7,173.7 241 819.6 94 350.9 

EmbouteiliCes 	................................. 

En botte 	(y 	compris 	lea jus) 	.................. 

10 

48 252.1 69 52.4 x x 

Gobelet 	(1 wClanger) 	......................... 

11 

Gobelet 	(mêlangé) 	............................. 

Distributeurs automatiques de confi8eries at 

Lait conditionné pur at aroniatisé 	.............. 

d 'alirnents: 

15,920 2,688.6 x x x x 12 

2.627 5,619.4 1,020 2,766.6 707 1,780.5 

Confiseries 	en 	vrac 	........................... 

Confiseries embsllées (sauf ptisseries) 13 

686 3,355.2 113 196.8 19 42.6 14 

539 1,370.1 x x 121 297.1 15 

1,219 2,508.8 274 563.8 179 379.3 16 

103 260.7 53 159.3 72 157.5 17 

Aliments frais: 

217 860.6 - - 7 31.3 

Autres distributeurs de boissons 	.............. 

18 

739 2,766.5 196 649.3 x x 19 

1,620 8,355.7 33 217.7 x 

P.ltisaeries 	seulement 	......................... 

AIlments 	I 	grignoter 	.......................... 

20 

47 173.7 x x x x 

Soupes et ailments chauds cn cons,'rvc........... 

Créme 	glacée 	.................................. 

21 

Chauds 	(ragots, 	"hot dogs', 	etc.) 	.......... 

Tous autres distributeurs automatiques: 

125 111.3 x x x x 

Froids 	(sandwichs, 	salades, 	etc.) 	........... 

Distributeurs combines alimentaires at non 22 

Chauds 	et 	froids 	............................ 

Autres distributeurs d'alimcnts 	............... 

alimentaires. 

42.4 x x x a Non alimentaires (aspirines, peignes, pro- 23 
duits de beauté, 	etc.). 

37.8 - - x a Tous autres (saul lea machines de divertis- 24 
selnent, lea machines I layer, etc.). 

(1) Comprend ie Yukon et lea Territoires du Nord-Ouest. 
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TABLE 3. Percentage Distributions of Vending tiachines (Somber) and Sales Throgh Vending Machines, by 'Type of Machine, by Province r P.. 

Atlantic region 
Canada 	 - 

Region de I'AtLantique 

Type of machine 	 Somber of 	Number of 	Number of 
machines 	Sales 	machine. 	Salem 	machines 	Sales 

Noobre de 	Vente, 	Sombre de 	Ventes 	Sombre de 	Ventes 
diatribotear, 	distributeurs 	distributeurs 

Provincial distribution of machines and sales 

1 	TOTAL .............. 

2 Cigarette vending machine. 

Beverage vending machine.: 
Coffee machines: 

3 	Instant, freeze dry ................................. 
4 	Fresh bres. (single cups) ............................ 

Soft drink machines: 
5 	Bottled ............................................. 
6 	Canned beverages (including juices) ................. 
7 	Convertible, can or bottle .......................... 
8 	Cup (post-sin) ...................................... 
9 	Cup (pre-alx) ....................................... 

10 	Packaged milk and flavoured silk products ............. 
11 	Other vending machines for beverages .................. 

Vending machines for confections and foods: 
12 	Bulk confectionery .................................... 
13 	Packaged confectionery (excluding pastries) ........... 
14 	Pastry only ........................................... 
15 	Snack food. ........................................... 
16 	Hot canned foods and soupa ............................ 
17 	Ice cream ............................................. 

Fresh food: 
18 	Hot (casseroles, hot doa. etc.) .................... 
19 	Cold (sonduiches, salad., etc.) ..................... 
20 	Hot-cold combination ................................ 
21 	Other vending machines for foods ...................... 

All other vending machine.: 
22 	Combination food and non-food ......................... 
23 	Non-food (aspirins, combs, cosmetics, etc.) ........... 

24 1 All other (excluding amuaement. laundry. etc.) 

25 	TOTAL .............. 

26 Cigarette vending machine. 

Beverage vending nachinea: 
Coffee machines: 

27 	Instani, freeze dry ................................. 
28 	Fresh breu (single cup.) ............................ 

Soft drink machines: 
29 	Bottled ............................................. 
30 	Canned beverages (including juices) ................. 
31 	ConverTible, can or bottle .......................... 
32 	Cup (i:oat-mix) ...................................... 
33 	Cup (pry-mis) ....................................... 
34 	Packaged milk and flavoured silk products ............. 
35 	Other vending machines for beverages .................. 

Vending machines for confections and fooda: 
36 	Bulk confectionery .................................... 
37 	Packaged confectIonery (excluding pantries) ........... 
38 	Pastry only ........................................... 
39 	Snack foods ........................................... 
40 	Hot canned Foods and soups ............................ 
41 	Ice cream ............................................. 

Fresh food: 
42 	Hot (caaaeroles, hot dogs, etc.) .................... 
43 	Cold (sondwichex, salads, etc.) ..................... 
44 	Hot-cold combination ................................ 
45 	Other vending machines for foods ...................... 

All other vending machisea: 
46 	Combination food and non-food ......................... 
47 	Non-food (aspirins, combs, cosmetics. etc.) ........... 

48 I All other (excluding amusement, laundry. etc.) 

Inclodea Yukon and North,.,est Territories. 
Escludiog hulk confectionery machines. 

100.0 100.0 6.7 5.8 27.2 28.6 

100.0 100.0 5.2 5.3 32.7 31.6 

100.0 100.0 3.3 2.7 25.9 23.0 
100.0 100.0 0.1 0.1 19.7 21,9 

100.0 100.0 25.3 26.8 37.1 31.8 
100.0 100.0 25.1 18.2 16.1 22,2 
100.0 100.0 6.2 6.2 25.1 28.1 
100.0 100.0 4.0 5.6 23.5 27,5 
100.0 100.0 x x 48.7 46.5 
100.0 100.0 1.3 1.9 21.8 16.7 
100.0 100.0 - - a a 

100.0 100.0 5.3 8.9 19.7 21.9 
10010 100.0 2.1 2.3 25.4 26.5 
100.0 100.0 1.3 1.0 72,6 55.8 
100.0 100.0 x a 23.7 19.3 
100.0 100.0 0.8 0.9 25.4 24.3 
100.0 10010 - - 31.9 34.4 

100.0 100.0 - - 34.1 31. 
100.0 100.0 x x 43.6 41. 
100.0 100.0 a x 9.5 l.. 
100,0 100.0 - - 74.3 4.. 

100.0 100.0 x a 17.6 4.'. 
100.0 100.0 a a 6.6 

100.0 100.0 - - x 

Percentage distribution of machines and sale, in each 
province or region, by type of machine 

	

100.0 	100.0 	100.0 	100.0 	100.0 	100.0 

	

34,9 	42.7 	25.6 	38.6 	39.0 	47.3 

10.9 13,4 5.0 6.2 9.6 10.8 
4.4 4.8 0.1 0,1 2.9 3.7 

3.0 1.1 10.7 5.0 3.8 1.2 
10.9 7.0 38.5 22.1 6.0 5.4 
2.3 0.8 2.0 0.8 2.0 0.8 
6.5 5.0 3.7 4.8 5.2 4.8 
2,6 1.6 a x 3.9 2.6 
2.5 3.5 0.4 1.2 1,9 2.1 
0,2 0.2 - - a a 

(2) 1,6 (2) 2.2 (2) 1.1 
7.2 5.0 2.2 2.0 6.3 4.6 
3.8 2.9 0.7 0,5 9.4 5.6 
1.7 1.2 a 1.4 0.8 
2.7 1.6 0.3 0.2 2.4 1.4 
0.4 0.3 - - 0.4 0.4 

0.4 0.5 - - 0.5 0.6 
2.3 2.5 a x 3.4 3.9 
2.3 4.0 a x 0.8 2.2 
0.2 0.2 - - 0.6 0.4 

0.2 0.1 a x 0.1 
0.7 0.1 a a 0.2 

0.1 0.1 - - a 

n 

I 
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pourcentage du nombre do dintributeurs out000liques at des ventes, selon is genre, par province os rip,ton, 1977 

Prairie region 

R8gion des Prairiem 

N,ber of 	 Nunther of 
machines 	Sales 	 machine. 	Sale. 

Sombre de 	Vnten 	Sombre do 	Ventea 
discributeur, 	 distributeurs 

British Coltbis(1) 

Coloinblo-Britsnnique(1) 

Nber of 
machines 	Sales 

Sombre de 	Ventes 
4 (ntr(buteurs 

Cenre do distribsteur 

Repartition provinciale des distributsure at do. ventee 

46.2 42.0 12.4 14.3 7.5 9.3 TOTAL 	............................................. 

31.6 28,4 16.1 2011 14,4 14.6 2 

Distributeurs do botesons: 
Ilistriboteurs do calf: 

51.6 64.8 14.6 6,7 4.6 2.8 3 
55,9 55.5 15.9 15,9 8.5 6.7 4 

Distrlbuteurs do 	cigarette 	................................ 

Diatribureurs d'eaux ganesses: 
9.1 9.7 10.7 13.9 17.8 17.8 5 

43.6 45.0 7.3 7.1 7.9 7,5 

Soluble, 	sfchf 	8 	froid 	................................. 

6 
1.3 1.7 a o x x 

Au 	i,orcolotosr 	(par 	gobelet) 	........................... 

7 
51.8 51.0 15.2 11.3 5.5 4.6 

Embooreilife, 	......................................... 

8 
16.4 17.2 21.3 18.3 a n 

En 	botte 	(y 	coopris 	lee 	Joe) 	........................... 
En 	bolto 	00 	an 	bouteille 	............................... 

9 
60.8 70.0 11.6 8.0 4.5 3.4 10 
25.5 56.0 36.7 11.6 a a 11 

Ilistributours ustoinatiques de confiseries at d'allmento: 
70.3 65.2 a a x 12 
43.7 39.3 17.0 19.4 11.8 12.5 13 
21.9 40.4 3.6 2.3 0.6 0.5 14 
38.6 38.8 a a 8.7 8.6 

Gobeler 	(8 	aflanger) 	................................... 

Conflserles 	enbl1ie 	(seal 	pEtlsaeriea) 	............... 
PRtisseries 	eu1emont 	.................................. 

15 
53.8 54.4 12.1 12.2 7.9 8.2 

	

Gobeict 	(afiangf) 	...................................... 
La1t 	conditionnf 	pur at 	sroaatisé 	...................... 

	

Ailments 	8 	grignocer 	.................................... 
... 16 

30.8 29.6 15.8 18.1 21.5 17.9 

Acres dietribstours de boissons 	........................ 

ioupes or ailments chaudo an conserve 	................ 
CrOne 	glecCo 	........................................... 17 
Ailments IrMa: 

7 63.1 - - 2.1 2.3 Chuyda 	(rogoflts, 	"hot 	dog.", 	etc.) 	................... 18 
• 38.8 10.4 9.3 a 

72.2 1.7 1.9 a a 

Contloerles 	en 	yrac 	.................................... 

20 

S 34.6 a a a a 

Proids 	(sondeich:, 	aalade., 	etc.) 	....................19 

21 

Toun entree diatributeurs sutotnetiques: 
7 49.1 a a a a 

Clauds 	at 	froid, 	..................................... 

Dlstrib,,teurs conbinfa ulinentoires or non aitmestolres 22 
20.7 a a a a 

Autros distribsteurs d'alloonte 	........................ 

Non ollaentatree (aepirinee, peigosa, praduics do beau- 23 
tC. 	etc.). 

• 1 24.4 - - a a toss surrey (saul lee machines de divertisse.enc, lee 24 
machines 8 layer, etc.). 

Rdpsrticion an poorcentage do sombre de distribureurs at ventss dons chaque 
province mu region, solon 1e genre de diatribureur autoastique 

100.0 100.0 100.0 100.0 100.0 100.0 25 

27.8 28.9 38.6 60.1 52.4 66.7 

TOTAL 	.............................................. 

26 

Distributeure do boissons: 

Diatributeurs 	do 	cigarettes 	............................... 

Distributcura do calf: 
14.2 20.8 10.9 6.3 5.3 4.1 27 
6.2 6.4 4.8 5.4 3.9 3.5 28 

Diatributeur 	d'eaua g0000.os: 
0.7 0.3 2.2 1.0 5.6 2.0 29 

12.0 7.5 5.5 3.5 8.9 5.6 30 
0.1 - a a a a 31 
8.5 6.0 6.8 3.9 3.8 2.4 32 
1.0 0.7 3.5 2.1 a a 33 
3.9 6.0 2.0 2.0 1.2 1.3 34 
0.1 0.2 0.6 0.1 a a 35 

Gobelet 	(inflangO) 	.................................... 
bit 	conditionnO pur at aromatlsf 	...................... 

Distributeurs automaciques do coal (series at d'alimentm: 
(2) 2.2 (2) a (2) a 36 

8.0 4.7 8.5 6.8 8.9 6.7 

Soluble, 	mOcha 	8 	froid 	................................ 
As 	porcoloteur 	(par gobolat) 	.......................... 

37 
2,1 2.8 0,9 0.5 0.2 0.2 

Embourellifes 	......................................... 

38 
1.6 1.1 a a 115 1.1 39 
3.7 2.1 2.3 1.4 2.3 1.4 40 
0.3 0.2 0.4 0.4 0.9 0,6 

En 	butte 	(p 	coepris 	lee 	joe) 	......................... 
in 	botte 	os 	an 	bout111e 	............................. 

Autros distrlbst,urs do boisooe 	....................... 

41 

Cobelet 	(0 	mdlonger) 	................................. 

Ailments frets: 
0.7 0.7 - - 0.1 0.1 42 
2.2 2.3 1.6 1.6 a a 43 
4.9 6,9 0.3 0.5 0 a 

Conflserieu 
	

an 	voac 	.................................... 

44 
0.1 0.1 - - a a 

Coal (series enballfes 	(soul 	pRrioseriea) 	............... 
Pit(sser(es 	seulement 	.................................. 
AIlments 	S 	grignoter 	................................... 

Chauds 	(regolts, 	"hot 	dogs", 	etc.) 	................... 

	

Fr,tdn 	(svndwichs, 	saladea, 	etc.) 	.................... 

45 

Soupes et ailments chauds 	on conserve 	.................. 
Critno 	glacie 	........................................... 

Toss aurres dlsrribureurs eutematiques: 
0.1 a a a a 

Chauds 
	at 
	froida 	..................................... 

Diatributeurs csnd,infs alimentairen at non alimenteires 46 
a a a a 

Aucres distributsura d'alisent 	........................ 

Son alimentaires (asplrines. peignee, prodalts do beau- 67 
cC. 	etc.). 

- a a a a Tous autres (saul los machine, do dlvertls.ent, lea 48 
machine. S layer. etc.). 

.11 Yukon at lee Territoires do Nord-Ouest, 	 - 
los diCtributeurs do confinories en orac. 
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TABLE 4. Number of Vending Machines in Canada, by Type of Machine and by Type of Location, December 31, 1976 and 1977 

Type of machine 

All 
locations 

Tous 
endroits 

Industrial 
plants 

EtabUssements 
industriels 

Business 
offices 

Bureau 
d'affaires 

Amusement and 
recreation 

centres 

Centres de 
rdcréation et 
d 'amusement 

}1ote1. 
mote 1 

restaurcts. 
taverns, 

mess halls 

H&els, 
motels, 

restaurants, 
tavernes, mess 

1977 1976 1977 1976 1977 1976 1977 1976 1977 1976 

1 105,551 104,132 30,829 32,161 8,098 8,384 7,786 6,182 21,505 20,856 

2 Cigarette vending machines 	............... 28,913 28,857 3,540 3,759 1,229 1,301 2,264 1,674 16,853 17,252 

Beverage vending machines: 

Coffee machines: 

3 8,110 4,875 4,490 1,505 1,132 259 270 85 56 

4 4,461 1,774 2,689 709 816 117 131 14 31 

Soft drink machines: 

5 2,501 754 823 356 421 102 76 199 201 

6 

Bottled 	..............................2,450 

Canned beverages (including juices) 9,018 8,237 3,746 3,074 1,146 1,521 400 379 801 579 

7 424 435 121 157 66 177 27 208 

8 6,011 2,821 3,519 551 808 406 226 209 

9 

Fresh brew 	(single cups) 	.............3,635 

1,744 510 596 282 271 210 147 302 

10 Packaged milk and flavoured milk 2 ,086 2,120 1,199 1,178 124 112 18 14 2 4 
products. 

11 

TOTAL 	.............................. 

Cup 	(post-mix) 	.......................5,414 

Cup 	(pre-mix) 	........................1,962 

Other vending machines for beverages .. 188 253 65 73 74 88 21 22 6 12 

Vending machines for confections and 
foods: 

12 

Instant, 	freeze 	dry 	..................9,021 

Bulk 	confectionery 	..................... 22,632 21,702 1,456 1,403 377 323 3,136 2,565 1,853 1,744 

13 Packaged confectionery 	(excluding 6,009 6,603 2,950 3,469 617 493 343 325 256 356 
pastries). 

14 

Convertible, 	can or bottle 	...........1,898 

3,131 3,902 1,553 2,076 220 307 64 93 288 93 

15 1,205 486 377 83 105 99 70 131 91 

16 Hot canned foods and 	soups 	............ 2,327 1,621 1,615 166 139 18 9 23 8 

17 384 135 121 16 11 23 22 2 3 

Fresh food: 

18 

Pastry 	only 	............................ 

Snack 	foods 	............................1,395 

Hot 	(casseroles, 	hot dogs, etc.) 	.... 340 

.. 880 

232 259 147 23 8 - 3 1 1 

19 

Ice 	cream 	..............................335 

Cold (sandwiches, salads, etc.) 

2.,264 

2,244 1,025 1,401 211 199 16 13 26 22 

20 1,957 1,449 1,378 917 226 173 19 14 7 7 

21 

Not-cold 	combination 	................. 

Other vending machines for foods 198 249 133 168 15 16 2 2 1 - 

All other vending machines: 

22 Combination food and non-food 165 129 96 99 8 4 13 - 20 1 

23 Non-food (aspirins, combs, cosmetics, 601 828 6 46 3 2 72 96 215 
etc.). 

24 All other (excluding amusement, 59 160 12 - - 68 7 4 3 - 

laundry, etc.). 

I 

I 
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TAB1FAi !,• Nrhre de distributeurs automatiques au Canada, selon le genre et l'endroit, le 31 décembre 1976 et 1977 

InstitutiOns 
(hospitals, Other retail 

stitins and 	universities, and service All other 
garages 	schools, etc.) locations locations 

Stations- 	Institutions Autres endroits bus nutres Genre de distributeur automatique 
service et 	(hpitaux, de detail Ct de errdroits 
garages 	universités, service 

écoles, etc.) 

1977 1 	1976 1977 1 	1976 t 1977 1 	1976 1977 	1 1976 

8,495 12,571 11,804 13,410 13,485 2,119 2,765 

2,098 1,833 1,354 403 785 471 634 

TOTAL 	......................................1 

Distributeurs 	de 	cigarettes 	...................... 	2 

Distributeurs de boissons: 

Distributeurs de café: 

260 3,453 1,280 394 443 152 179 Soluble, 	s6ch8 	a 	froid 	.......................3 
84 731 570 64 64 67 76 Au percolateur 	(par 	gobelet) 	.................6 

Distributeurs d'eaux gazeuses: 

287 2661 312 292 270 82 111 

758 1,247 1,045 393 302 490 579 

Embouteillées 	................................5 

37 269 48 239 3 110 59 

En 	bolte 	(y 	compris 	lea 	jus) 	.................6 

En 	boEte 	ou en 	bouteille 	.....................7 

70 1,100 1,043 131 174 119 103 C.obelet 	(è 	inélanger) 	........................8 

34 358 346 56 79 220 208 Gobelet 	(mélange) 	........................... I  

9 703 693 22 58 13 52 Lait 	conditionné pur et aromatisé 	..............10 

17 17 38 — — 3 3 Autres distributeurs de boissons 	...............11 

Distributeurs automatiques de confiseries Vt 
d 'ailments: 

4,430 431 815 10,805 10,123 151 299 Conflseries 	en 	vrac 	............................12 

199 1,379 1,468 116 150 87 143 Confiseries emballées 	(sauf ptisseries) 	.......13 

87 855 765 92 380 31 101 Ptisserles 	seu].ernent 	..........................14 

36 478 492 49 13 22 21 

15 354 451 32 68 18 22 

Aliments 	I 	grignoter 	...........................15 

2 149 211 6 7 4 7 

Soupes et aliments 	chatids 	in 	conscrvc 	..........16 

Crème 	glacée 	...................................17 

Ailments frais: 

3 51 67 6 1 - 2 Chauds 	(ragoits, 	'hot 	dog8', 	etc.) 	...........18 

19 544 484 20 89 26 17 

11 243 219 42 28 34 80 

3 40 53 3 7 — - 

Froids 	(sandwichs, 	salades, 	etc.) 	............19 

Tous autres distributeurs automatiques: 

3 22 8 2 1 3 — Distributeurs combines alimentaires et non 	22 

Chauds 	et 	froids 	.............................20 

alimentairea. 

33 28 37 239 416 3 10 

Autres distributeurs d'aliments 	................21 

Non alimentaires (aspirinea, peignes, prodults 	23 
de beautC, etc.). 

- 20 5 4 24 13 59 TouB autres (sauf les machines do divertis- 	24 
sement, lea machines a layer, etc.). 

9,233 

2,320 

298 

159 

399 

795 

2 

4,423 

261 

28 

47 

32 

12 

8 

4 
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TABLE 5. Percentage Diatributions of Vending Hachthes (Number), by Type of Machine and by Type of location, December 31, 1977 

Hotels 
motels, 	r. 

Amusement and tauran'- 
All Induatrial Business recreation taverns, 	r.,. 

locations plants offices centres halls 
Type of machine  

Tons itablissements Bureaux Centres de HOtels, 
endroits Induatriels d'affaires rfcrfstion cc motels, res- 

'amusement tauronts, 
tavernes, 
was 

Percentage distribution of machines, by type of location 

I'IOTAL(i) .................................................... 

2 	Cigarette vending machines ........................................ 

Beverage vending machines: 
Coffee machines: 

3 	Instant, freeze dry ........................................... 
4 	Fresh brew (single cups) ...................................... 

Soft drink machines: 
5 	Bottled ....................................................... 
6 	Canned beverages (including juices) ........................... 
7 	Convertible, can or bottle .................................... 
8 	Cup (post-mix) ................................................ 
9 	Cup (pre-mix) ................................................. 
tO 	Packaged milk and flavoured silk products ....................... 
11 	Other vending machines for beverages ............................ 

Vending machines for confections and foods: 
IiBulk confectionery .............................................. 
I) 	Packaged confectionery (excluding pastries) ..................... 
14 	Pastry only ..................................................... 
ISSnack foods ..................................................... 
16 	Hot canned foods and soups ...................................... 
17 	ice cream ....................................................... 

fresh food: 
18 	Hot (casseroles, hot dogs, etc.) .............................. 
Ii 	Cold (sandwiches, salads, etc.) ............................... 
20 	Hot-cold combInation .......................................... 
21 	Other vending machines for foods ................................ 

All other vending machines: 
22 	Combination food and sos-food ................................... 
23 	Non-food (aspirins, combs, cosmetics, etc.) ..................... 
24 	All other (excluding amusement, laundry, etc.) .................. 

100.0 	35,4 9,3 5.6 23.7 

100.0 	12.3 6.3 7.8 58.3 

100.0 	54.0 16.7 2.9 0,9 
100.0 	48.8 19,5 3.2 0.4 

100.0 	30.8 14.5 4.2 8.1 
100.0 	41.6 12.7 4.6 8.9 
100.0 	22.9 8.3 9.3 10.9 
100.0 	52.1 10.2 7.5 3.9 
100.0 1 	26.0 14.4 10.7 15.4 
100.0 	57.5 5.9 0.9 0.5 
100.0 	34.6 39.4 3.2 

100.0 	6.4 1.7 

:1.2 

3.9 6.2 
100.0 	49.1 10.3 5.7 4.3 
100.0 	49.6 7.0 2.1 9.2 
100.0 	34.8 5.9 7.1 9.4 
100.0 	71.6 7.3 0.8 1.0 
100.0 	60.3 4.8 6.9 0.0 

100.0 	75.8 6.9 - 

100.0 	56.6 11.2 0.8 
100.0 	70.4 11.6 1.0 
100.0 	67.2 7.6 1.0 

100.0 	58.2 4.9 7.9 
100.0 	1.0 0.5 12.0 .0 
100.0 	20.3 - 11.9 5.1 

I 

Percentage distribution of machines at each location, by type of machine 

25 TTAL(i) ........... 

26 C 	vending machines 

Beverage vending machines: 
Coffee machine,: 

27 	Instant, freeze dry ........................................... 
28 	Fresh brew (single cups) ...................................... 

Soft drink machines: 
29 	Bottled ....................................................... 
30 	Canned beverages (including juices) ........................... 
31 	Convertible, can or bottle .................................... 
32 	Cup (post-mix) ................................................ 
33 	Cup (premix) ................................................. 
34 	Packaged milk and flavoured milk products ....................... 
35 	Other vending .echtsea for beverages ............................ 

Vending machines for confections and food.: 
36 	Bulk confectionery .............................................. 
37 	Packaged confertionery (excluding pastries) ..................... 
38 	Pastry only ..................................................... 
39 	Snack foods ..................................................... 
40 	Hot canned foods and soups ...................................... 
41 	Ice cress ....................................................... 

Fresh food: 
42 	Hot (cauucroleu, hot dogs, etc.) .............................. 
43 	Cold (sandwichen, salads, etc.) ............................... 
44 	Hot-cold combination .......................................... 
45 	Other vending machines for foods ................................ 

All Other nending machines: 
46 	Combination food and non-food ................................... 
47 	Non-food (aspirins, combs, cosmetics, etc.) ..................... 
48 	All other (excluding amusement, laundry, etc.) .................. 

(1) Excluding bulk confectionery machines. 

100.0 100.0 100.0 100.0 100.0 

34.9 12,1 15.9 48.7 85.8 

10.9 16.6 19.5 5.6 0.4 
4.4 6.0 9.2 2.5 0.1 

3.0 2.6 4.6 2.2 1.0 
10.9 12.7 14.8 8.6 4.1 
2.3 1.5 2.0 3.8 1.1 
6.5 9.6 7.1 8.7 1.1 
2.4 1.7 3.7 4.5 1.5 
2.5 4.1 1.6 0.6 -- 
0.2 0.2 1.0 0.5 -- 

7. 10.0 8.0 ;: 
3.7 5.3 2.9 1.4 Ii 
1.7 1.7 1.1 2.1 0.7 
2.7 5.5 2.2 0 1 6 0.1 
0.4 0.5 0.2 0.5 - 

0.4 0.9 0.3 - -- 
2.3 3.5 2.7 0.3 0.1 
2.4 4.7 2.9 0.4 -- 
0.2 0.5 0.2 -- -. 

0.2 0.3 0.1 0.3 
0.7 - -- 1.5 
0.1 -- - 0.2 I 
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Repartition en pourcestage do nombre do distributetsr. anmariqoes, solon 1e genre et i'endroit, le 31 d9ce.bre 1977 

Other retail 
and service 	All other 

.ini gar.:g., 	 locations 	locations 
- 	lnitatic,ns 	- 	- 	 Genre de distribnteor 

Stations- 	Autres endroits 	Toss autres 
service ot 	 do detail or 	endroits 
garages 	 do service 

Repartition en poarcontoge do nombro de distribsteara 
autosatiquns, nolan l'ondroit 

5.8 14.7 3.1 2.4 TOTAL(1) ............................................................. 

8.0 6.3 1.6 1.6 Dintribateurs 	do 	cigarettes 	................................................ 2 

Distributcurs de boissons: 
Diatributeurn do café: 

3.3 16.1 4.4 1.7 3 
4.4 20.1 1.8 1.8 4 

Disttib,iteura deans gazeusea: 
16.3 10.9 11.9 3.3 EmboutoiltCos 	......................................................... 
8.8 33.9 4.4 5.4 6 
16.0 14.2 12.6 5.8 7 
1.4 20.3 2.4 2.2 8 
1.2 18.2 2.9 11.2 9 
0.2 33.7 1,3 0.6 10 
1.1 9.0 - 1.5 II 

Dislribaceurs autosstlques do conf [series 01 d'aliaents: 
19.5 1.9 47.7 0.7 12 
4.3 22.9 1.9 1.5 13 
0.9 27.3 2.9 1.0 

Soluble, 	sCchC 	S 	[raid 	................................................... 
Au 	percoisteur 	(par 	gobolet) 	............................................. 

I..ait 	conditionnC 	par 	et 	aroisatisA 	......................................... 

14 
3 .4 34.3 3.5 1.6 

Cation 	distributeura 	do 	bolssons 	.......................................... 

Alisont 	S 	grignoter 	.................................................... IS 
1.4 II.? 1,4 0,8 

En 	boEte 	(p 	compris 	los 	jan) 	............................................. 
in 	botte 	as 	en 	boutelile 	................................................. 

16 
44.4 1.8 3.2 

Gobelet 	(S 	inOlanger) 	..................................................... 
Cobelet 	(mélange) 	........................................................ 

17 
Ailments [rain: 

15.2 1.8 - 18 
28.9 1.1 1,4 

Confisories 	on 	orac 	....................................................... 
Confisories 	osbailéos 	(sauf 	pStisaeries) 	.................................. 

19 
12.4 2.1 1.7 

POtissorles 	Sculement 	..................................................... 

CrOne 	g1:.cée 	.............................................................. 

20 
20.2 1.5 - 

Scopes 	ci 	slinentn 	chauds 	en 	conserve 	..................................... 

21 

.. 

Chauds 	(ragoGis, 	"hot 	dogs". 	etc.) 	...................................... 
)'roids 	(sandwichs. 	salades, 	etc.) 	....................................... 

Tons autres distributeurs automatiques: 
13.3 1.2 1.8 

Chauds 	ot 	[raids 	....................................................... 
Aotrn 	diatrthuteurs 	d'aliaents 	.......................................... 

22 
• 4.6 39.8 0.5 

Distrlbutours combine, alimentalros cc non aiimentairos 	.................. 
23 

- 33.9 6.8 22.0 
Non alirnentaires (aspirinen, poignes, produito do boaotC, etc.) 	.......... 
Toss autres (naof los machines do divertinsemant, Ge. machines 8 laser,  24 

etc.). 

Repartition en pourcontsgo du no,sbre do diatributeurn automatiquos 
dana chaque ondroit, solon Is genre do distributeur 

	

100.0 	100.0 	100.0 	100,0 	TOTAI,(l) .............................................................25 

	

48.2 	15.1 	15.5 	23.9 	Dlstributeurs do cigarettes ................................................26 

Distributeurs do boissons: 
Dintributcurs do café: 

6.2 12.0 15.1 1.7 27 
3,3 6.1 2.5 3.4 28 

Distributeurn d'osu 	gazeuses: 
8.2 2.2 11.1 4.2 29 
36.5 10.3 15.1 24.9 En 	botte 	(y 	compris 	Len 	Jan) 	.......................................... 30 
6.3 2.2 9.2 5.6 31 
1.6 9.2 5.0 6.0 

En 	bofto 	on 	en 	boutoille 	................................................ 
32 

0.5 3.0 2.1 10.9 33 
0.1 5,7 0,8 0.5 34 
-- 0.1 - 0.2 

taft 	conditionné 	pus 	Ct 	arossatisd 	......................................... 
35 

Cobelet 	(8 	mClanger) 	.................................................... 
C.obeiet 	(mélange) 	....................................................... 

Autres 	dintribsteurs 	de 	boisson, 	.......................................... 

Distributeurs automatiques do con! [sun.. et d'allment.: 
36 

5.4 11.4 4.5 4,4 37 
0.7 6.9 3.7 2.0 

Solable, 	nCchC 	8 	[raid 	.................................................. 

38 
1.0 3.9 1.9 1.1 

As 	percolatear 	(par 	gobeirt) 	............................................ 

39 
0.7 2.9 1.2 1.0 

EnboutoiliCon 	........................................................... 
.. 

40 
- 1.2 0.2 0.2 41 CrOon 	giacCe 	............................................................. 

Ailment. frais: 
- 0.4 0.2 - Chasde 	(ragoSts, 	"hot 	dogs", 	etc.) 	..................................... 42 
0.3 4.5 0.8 1.3 

Coafiserios 	en vrac 	....................................................... 

43 
0.2 2.0 1.6 3,7 

Confinecios 	ombs)ICem 	(sauf 	pStlnsentes) 	.................................. 
P8tisserios 	seul000nt 	..................................................... 

44 
IL I 0.3 0.1 - 

AIlments 	A 	grignotor 	...................................................... 
Soupes or aiLments chaudn 	on conserve 	.................................... 

45 

Froid, 	(sandwjchs. 	salade., 	etc.) 	...................................... 

Tous autres :Iiatrlbute::rs automatique.: 
0.2 0.1 0.1 

Chauds 	at 	frolds 	....................................................... 
Catres 	dintribstrurs 	d'aliment 	.......................................... 

46 
0.2 9.2 0.1 47 
0.2 0.3 0.8 

Distributeors rosbinCs slimenrsires et non alleontaires 	.................. 
Non alisentaires (aspirinem, poignes. produit. do besaté, etc.) 	.......... 
Toss autres (nsaf los machines do divertissement, los machines A lIver, 48 

etc.). 

i.xcluani los distributeurs do conft.eries en vrac. 



2,747 

2,653 

2,282 

2,211 

1,834 

222 

301 

312 

288 

233 

1,897 

1,763 

1,545 

1,505 

1,365 

106 

147 

173 

128 

149 

208 

249 

195 

216 

63 

8 

7 

7 

7 

6 

20 

13 

15 

24 

15 

6 

8 

11 

10 

7 

39 

43 

39 

45 

55 

69 

99 

80 

99 

30 

9 

3 

2 

S 

5 

2 

2 

476 

422 

396 

377 

316 

24 

29 

39 

38 

32 

44 

72 

65 

15 

I I 
3 

2,282 

2,436 

2,299 

2,347 

2,324 

805 

680 

539 

427 

407 

1,563  

1,794 

1,626 

1,576 

1,771 

480 

424 

312 

243 

242 

263 

154 

119 

136 

69 

54 

33 

28 

34 

12 

11 

12 

9 

19 

21 

6 

5 

6 

3 

13 

14 

38 

43 

17 

11 

4 

8 

7 

2 

25 

2 

5 

2 

2 

1 

360 

339 

378 

464 

396 

227 

167 

162 

127 

136 

30 

55 

58 

49 

12 

8 

24 

18 

4 
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TABLE 6. Number of Ovens and Changers, by Type of Equipment and by Type of Location, 	1973-1977 

TABLEAU 6. Nombre de fours et do machines I faire la monnaie, solon le genre et l'endroit, 1973-19/; 

Insti- 
Hotels, tutions 
motels, (hospi- 

Amuse- restau- tals, Other 
ment and rants, Service univer- retail 

Indus- recrea- taverns, stations sities, and All 
Ancillary All trial Business tion mess and schools, service other 
equipment locations plants offices centres halls garages etc.) locations locations 

Materiel Tous Etablis- Bureaux Centre de Hotels, Stations- Institu- Autres bus 
auxiliaire endroits sements d'affai- r6cr4- motels, service tions endroits autres 

indum- res ation St restau- et (hpi- do detail endroits 
triels d'amuse- rants, garages taux, et do 

ment tavernes, univer- service 
Ness sites, 

8coles, 
etc.) 

number - nombre 

Ovens - Fours: 

Microwave - Micro-
ond es: 

1977 ................. 
1976 ................. 
1975 ................. 
1974 ................. 
1973 	................. 

Infrared - Infra-rouge: 

1977 	................. 
1976 	................. 
1975 	................. 
1974 	................. 
1973 	................. 

Changers - Machine 8 faire 
Ia monnale: 

Coin - Pièces de 
inonnale: 

1977 	................. 
1976 	................. 
1975 	................. 
1974 	................. 
1973 	................. 

Dollar bill - Billets de 
banque: 

1977 	................. 
1976 ................. 
1975 ................. 
1974 	................. 
1975 	................. 

I 
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I 	H. 7, 	 HnHing Machine Operators, Vending Machines and Sales, by 
vpe of Operator, 1976 and 1977 

C. ..:. 

	

	Lants avec distributeurs automatiques et ventes, selon 
te genre d'exploitant, 1976 at 1977 

Type of operator 

- 

Genre d'exploltants 

Number of 
operators 

Nombre 
d'exploitants 

Number of 
machines 

Nombre de 
machines 

Total sales 

Total des ventes 

Percentage die- 
tribution of 

sales 

Repartition en 
pourcentage 
des ventes 

1977 1976 1977 1976 1977 1976 1977 1976 

dollars 

All operators - Tous 
les exploitants 622 612 105,587 104,548 286,478,112 269,386,586 100.0 100.0 

Independent opera- 
tors - Exploitants 
indépendants 427 417 72,988 78,920 184,641,348 189,396,230 64.4 70.3 

'I hers - Embou- 
48 48 7,550 5,242 9,408,122 6,882,217 3.3 2.6 

I}t 

other food manufac- 
turers - Laiteries, 
boulangeries et 
autres entreprises 
de fabrication de 
produits alimen- 

6 794 995 812,500 954,579 0.3 0.4 

Caterers and other 

. 

services - Trai- 
teurs et autres 
services 	.......... 49 50 6,513 6,594 24,311,968 23,410,880 8.5 8.7 

Tobacco, food and 
other wholesalers - 

taires 	.............5 

Grossistes en ca- 
bac, produits ali- 
mentaires et autres 

60 

.. 

65 16,431 11,644 63,090,055 44,857,017 22.0 16.6 

I] 	other operators 

produits ............ 

schools, 	colleges, 
Lc.) - Tous autres 
xploitants (éco- 
es, colleges, 

etc.) 	............... 3 3  26 1,311 1,153 4,214,119 3,885,663 1.5 1.4 



I 

I 

I 
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tatsi: 	(nada 	t.t:cejur flanl:i 

S Merchandising and Services Division 

SURVEY OF 
AUTOMATIC VENDING MACHINE 

OPERATORS, 1977 

CONFIDENTIAL WHEN COMPLETED 

Collected under the a,iihor,r ol he Statistics Act, Chapter tO. 
Sraiiiies at Cau.da 1970- I. 1. 

	

Rn.. .ma.., add,.., a 	c.u.c, 	 (Exemplaires français disponibles nut demand.) 

PLEASE READ THESE NOTES BEFORE COMPLETING QUESTIONNAIRE 

I. The Statistics A 
c 
 t ensures that any information you provide can only be seen by swoon em-

ployees of this bureau and must be treated in the strictest confidence and divulged to no one 
outside Statistics Canada, not even another government departmenr or agency, without your 
written permission. The data in your report may be used only for statistical purposes. 

Kindly complete and return one copy of this report within 30 days after receipt. Ifforsome rea-
son you are unable to comply within this time period, please notify this section (address below) 
when you will be able to do so. A self-addressed envelope is enclosed for your convenience. 
Retain the other enclosed copy for your records. 

This survey covers all businesses engaged on their own account in operating vending machines 
either as a principal or as an ancillary activity. 

Include all yourCanadian branches in this report. A combined report fotall companies operating 
in Canada for which you maintain records will be acceptable but a list of these companies 
should be supplied on the last page of this questionnaire. 

Report retail solan data preferably foe the calendar year - or for your fiscal year (normal basi' 
,:rss year) ending at any time between April 1, 1977 and March 31, 1978. 

' 	 Where exact figures are not available careful estimates will be acceptable but please so mdi- 
sie. 

I or number of machin.s report the maximum number of machines operated at any time during 
he year. Exclud, coin-operated devices arhich do not vend merchandise, such as, amusement 
'r music machines, etc. 

fI. The results of this survey are published in the report 'Vending Machine Operators" (catalogue 
63 - 213). 

9. For any information relating to this survey kindly contact the Retail Trade Section, Mer-
chandising and Services Division, Statistics Canada, RI's 0V4, Ottawa, (Tel: 613-996-9304 
or Telex 0 13 — 3585). 

1. DESCRIPTION OF BUSINESS 

Show the percentage of coral sales and receipts accounted for by each of the 
following activities: 

Merchandise vending machine operator 

Operator of othercoin'operated devices such as music,amuseinents,loun-
droniars, etc. 

Other business activity (e.g.) dairy, bakery, bottling, tobacco wholesaler, 
catering, restaurant, educational institution, etc. 

Specify: 

Total ........................... 	io 

S 



ANCILLARY EQUIPMENT 

I. Osena 

Micro-wave 	................................ 

2. Clnrg.ri 

- 

(.)Coin 	........... 	............. 	... 	.......... _______________ 

. 

Dollar biU .-.---... .... 	.. -- 

-3406-34,1 

jl  

I 

2. REPORT THE NUMBER OF VENDING MACHINrS AN) THEIR TOTAL SALES DURING 1977, BY TYPE OF MACHINE AND 
PROVINCE OF LOCATION 

Space as provided below to show data for three provinces. If you made sales in more than three provinces, enter data on cc 

sheets enclosed. (Careful estimates will be satisfactory if actual figures are not available.) 

P,ovinc,al Dastnibsation (Fnter same of province) 
Canada - 
Total 

TYPE OF VENDING MACHINE 

Number (omit cents) 
Namhet 

- 

$ (omr,ents) Niamber 	$ (omit ctnms) 
Number 	$ (omit cetrta) 

I. CIgarette 	machine. 	(single 	packn 
only)  

2. VendIng machines for beverages 

(a) Coffer 

Instant/freeze dry 

Frnnh-brew(single cap)  

(h) Soft drinks 

Bouled ............... 	................. _____________  

Canned .. ................................ ______________  

Convertible ran/bottle  

. 

(lv) Cap (povt'min) 	..... .... ......... - 

(0) Cap (yre-mix) 

(v) Packaged milk 	and 	flavoured 

. 

milk products, including i.ice.  

Id> Other 	vending 	machines 	for 
beverages (hot chocolate, hot 
soups (not canned(, etc.) 	...... 

. 

3. Vending 	machines 	for 	confections 
and food. 

(a( Bulk 	confectionery 	(candy, 
peanuts, single sticks of gum) 

(h) Packaged confectionery (cho- 
olate 	and 	candy 	barn, 	etc.), 
excluding 	pastries 	.................... 

fc) Pastry only )cskes,pies, tart., 
doughnuts. 	etc.) ... .. ................... 

(dl Snack-foods (potato-chips, pop- 
corn, cmv hers, cookies,ete.), 

It) lint canned body and soups ... ..._......_... 

I  

.................... - 

(F) Ice cream (cones, bats, sand- 
wiches) 	... ... .... .... . ...... ..... ....... 

(5) Fresh food 

Hot (casseroles, hot dogs, 
Irsmburgs, 	etc.( .................... 

Cold (sandwiches, 	salad., 

Hot 'cold coanbiractions  

. 

(h) Other 	vending 	machints 	for 
confections and 	Foods (fruits, 
eggs. etc.) 

Specify 

4. All ash., n.ndlng trtachln.n 

(.) Combination food and non-food 

tic.) .... 	.................... .....  

machines 	.............................. 

(bI Nott'food (anpnrins ,combs • cos- 
metics, 	hosiery, 	pencils, 
stamps, 	paper, 	newspapers, 
cigars, ice, etc.) 

(c) All 	other 	sending rttschinen 
(encluding amusemnentdev,ce., 
musty, laundmoanat machines) .. ........._ 

TOTAL 

I 



I. Cigarette ,naehin.s (single packs on1y) 

2. Vending mochine, In. beneragea 

(i) I 

Ii In,tantf(reeze dry 

NOFresh'hrew (single cup) 	......................................... 

(bI S-oft ,lttnks 

(it (lottled 

(t( (-.nnned 

(iii) Convrrnble can/bottle 

(is) Cap (postvnin( ................................. 

Iv) Cup (pre-miul 

(v) Packaged silk and (lnouted silk products, includk 

Id) Other vending machines for beverage.(hot chocolate, It 
soups (not canned), etc.) 

d,sg machine. for cnnfent,o.rs and (nods 

Ilk confectionery (candy, peanuts, single sticks of gur 

aged confectioner) (chocolate and candy bats, etc 
l ading pantries 	...................................................... 

icy only (cakes, pies, tarts, doughnuts, etc.) .......... 

Ii nn.,ck-loods ('oteto'chips, popcorn, crackers, cookie 
etc.) - 

In) hot canned foods and soups ............................ 

(l( Ice cream (cones, bats, sandwiches) 

(g) Fresh food 

(lot (casseroles, hot dogs, hnmhurgs, etc.) . -- 

Cold (sandwiches, salads, etc.) ....................... 

lint tcold contbinuttons 

fbI Other vending machine, for confections and foods ((tat; 
eggs, etc.( 

(ipecif -  

4. All ether oending machine, 

(ombinuti,,n food and non'food machines ..................... 

Non-food (uspirins, combs, cosmcticn, hocicty. pencil 
stamps, paper, newspapers, cigars, ice. etc.) ................. 

All other cendtjtg machines (excluding umusrmrnt denier 
music, luurttfromut machints) 

TOTAL 

- 	 ANCILLARY EQUIPMENT 

I. Ones, 

Cal Micro-wave . 

hI lnfrn'red 	................................................................. 

nget. 

.,(Coin 	....................................................................... 

C.) Dollar bill .......................................................................... 

.. REPORT THE NUMBER OF VENDING MACHINES LOCATED AT THE TYPES OF LOCATION DESCRIBED, AT YEAR-END 1977 
II.' 	fl.1IFt.it  

FIPE OF LOt.ATION 

TYPE OP VENDING MACHINE 

Amuse' 
meat 	 mum,- 
and 	(fords, 	 rionu 

	

I rota1 	 teem , 	motel, 	- 	. 	. 	Other 

	

all 	loins' 	Busi' 	tins 	 Service 
ho'spi' 	retail 	All 

trial 	ness 	centres rants, 	ntatton, 	isIs 	and 	other 

	

tinna 	plants 	ofFices 	i.e. 	taverns, 	and 	aniset. 5trt' 
theatres, mess 	

garages ••• 	Inca' 	tions 

F 	
(tooling 	hahn 	 schools 	lions 

alleys, 	 etc. 

I 



4. If you are as employer,enrerdse EMPLOYER NUMBER:S 	 ii. 	S 	 :ili, 	 !.i•,.:,i. 	1. 
for your employees personni income (ass. 

____________________________________________________ 6.  

________________________________________________________ 7.  

____________________________________________________ 8.  

If this business is an unincorporated "Individual Proprietorship or Parruership'', report the Name(s) and Social Insurance Number(s) of 
Operator(s). 

	

NAME(S) 	 Social Insurance Number(s) 

 

 

 

(II required, list any additional Employer Number, Names and S.I. numbers on a separate sheet and attach to this reporn). 

CERTIFICATE 

This is to certify that the information contstned in this report is correct and complete to the best of my knowledge and 
holier and cover, the period 

From 	 To 

19 	 19 
Name of person responsible for completed form (please print) 	 Title 

Address 	 Postal code 	Telephone number and area code: 

Signature 	 Date of this 

To ensure that this survey will cover all vending machine openatorn,kindly assist us bylisriug belum the oumes and addresses of any n.wfirms, 
that you know about, which have entered this business in the punt year - Thank you. 

	

Name 	 Address 

REMARKS 

a 
5-3406-34.I 



	

M sfif-F C3r3da 	SSI.Visfiatw Card 

5 	 1)ivision do commerce cc dcc services 

ENQUETE SUR LES 
EXPLOITANTS DE DISTRIBUTEURS 

AUTOMATIQUES, 1977 

CONFIDENTIELLE LORSQUE 

LA FORMULE EST REMPLIE 

O9cioration esijfe en terra Jr Ia LoI sag I. atiricrique, 
thpigt l. Scatagn di. Cand. de 1970.71- 72. 

	

IsrIet 	 - 	 - 	 ()gIivhopirruviilb!e trireqitent) 

PRIERE DE LIRE CES NOTES AVANT DE REPONDRE AUX QUESTIONS 

En terra de Ia lot. Scarisrique Canada sengage a critter dans Ia plus stucco confident-c its 
renscignements quo vous fourr,nrez er I tie pas its divulguer sans vocre consencemenc écrtc a 
qw 	 m que cc soil hors de Staciscique Canada, mime pas I daucros ministlres ou organises pa. 
blics. Seuls Its ocnployés assennences pourront les voir cc cm données at sersiroict qal des 
fins scacisriques. 

VeuilIez nous rensover an exemplaire de vocre quesit0000ire, dômeni rempli dons lenveloppe 
adresse ci-,ncluso dans Ie5 creole jours qui suivent Ia reception. Classez It stcoad exem-
plaice. Si. pour une raison quelconque. vous tie pouvez respecter cc dClai, vcuillez nous acme,, 
I I'adresse ci-dessous, tie Ia date d'exCcucion. 

Ce questionnaire cci envov I courts its entreprises exploitann pour leur propre compcle,  des 
discributeurs auromariqacs I cure dactivinC principafe ou daccivirl subsidiaire. 

Prenec en compte dans ccitt declaration counts vos succursalos au Canada. On acceprera une 
decLaration consoltiiCe pour mutes Icc sociétés exploicCes au Canada donc vous tenez ks 
dossiers; vous devrez coucefots dresser Ia liste tic ces sociCcCs I Ia dernière page do question-
naire. 

IkcIarez tie prClérence ks donnCes sur Irs v.nt.s ott derail pour l'annCe ctvile, oa encore pour 
,rre annCc IinanciIre Sc rerminonc encre It let a,ril 1977 cc Ic 31 mars 1978. 

S 	- I ii labsence des chcffres exacts, coos pouveo dormer den estimations assez pr&uses, ncais 
if vous pIac, mencuonncz-le. 

stun nombre do mochin.s, dCclarcz Ic plus grand nombee de discribuccurs exploirCs en mIme 
-imps a an monncnr quelcoaquc tie IannCe. Exclur. Its machines quu fonctiorunenc avec des 
i-ces mats or servenc pus it ItO stncc de produirs, commc icc machines tn divernissemenc cc 

Its machines a disques etc 

Les resulrars tie cetceenqulce paratssent tans 1e bulletin incitulC 'Exploiraacvdcdiscrihuccurs 
auconcaclques (63— 213 au catalogue). 

Pour tout recsseugnemenc concerninfir ccItt enquIre. veuillez coax mectre en rapport aeec Ia Sec-
tion do commerce tie derail, Division du Commerce cc des services, Scacisciquc Canada, Ottawa 
KIA 0V4 (TelCphonr (613) 996 —9 304 ou Telex 0 13 — 3585). 

1. DESCRIPTION DE VOTRE COMMERCE 

Donnez Ic pourcenocage ties creates et des recectes tocales pour chaque 
acnivurC: 	 I Pourcencage 

Exploitation de distrubuneurs aucomariques ............................................... 

Exploitation tie machines aucomaciques, rels que, billards mc aucres 
jeux Elecrriques. blanchnsneries, boces I musuque, etc......  .... ..... .......... 

Autres genres dencreprises, par exenople: laicerie, boulangerie, pIci snerie 
misc en bourtulles, veoce de cabac en gros, tracceur, restaurant, érablisse-
ment denseignemenc, etc. 

Total............................................................................................................... 1 100% 
 

- 14. 2: 1$-9-77 



2. DCLAREZ LE NOMBRE DE DISTRIBUTEURS AUTOMATIUES El LES VENTES TOTALES EN 1977, SELON LE GENRE 
DE DISTRIBUTEUR El LA PROVINCE D'EXPLOIIATION. 
Les espaces ci-dessous peuvent contenir les données pour trots provinces. Si vous avez vendu dans plus de trots pros n.. 

inscris'ez les cbiffres appitcables sur les (euilles supplcmentaires ci-jointes. (Si vous navez pas les chiflres rets,n. 

ugerons soffisanic one estimation soigneusement tabIie.) 

I)isiribution ptnninc,nk)lnsctivcz In nooc tIe I. province) - 
Total, 

GENRE GE O(STRIBUTEUR 
AUTOMATIQUE - Vrntes Ventes 	- Ventes 	- - 	 \'enin 

Sombre $ Sombre S Nombre $ Sombre 	$ 
(sans 	es cents (sans Its cents) (sans lea cent.) - 	(sans lea cents 

I. Distribuccurs den igarect.s (en paquec 
irnlivilael 	seale,neni) 	...................... 

2. Duntributeurs do boissens 

a) 

)i) lnacnntunn,sehn i (raid  

lii)Au percirlatetur (p.r gobe- 
let)  

b) [ann ga/eases 

EmbosteilMes 

E. bolts'  

F. butte on on bouteille  

_________________  Gobelet G mflangcr) ........... 

(st Gobelet (mlnng)  

cI Lucit conditiou nut, par cc aroma. 
tis. y comprus tea ju. 

ii) Autres distribucears tIe hoissons 
(chocolar chins], bouillon chaud 
(soul en conserve), etc.) 

), Dlncribatsars de coafisaries .td'ofl. 

at (uroliseries en vine 	(bonbonu, 
gracliides, gomme 	macher)  

b) Conliseries emballhs(iablettes 
tIe 	chcrcolar, 	bonbons, 	tic.), 
said parisseries 	.......... - 

c) Picinseries seulemenu l*reaun 
tartes, carte lecces . be ignen, C cc.5 

dl Alinientu 	grinoteu 	(erocis- 
titles, 	nuts 	souffle, 	biscuits, 
craquelins, etc.) 

e) Soupen cc 	nliments chauds on 
conserve 	..........  ................... 	... 

rt Crutme glacute 	(comets, tablet- 
its, sandwivhs)  

g) Aliineniu (rain 

(it Chauds 	(ragoilis, 	"hot 
dog 	 arnhargers",etc.) 

___________  
Pmoids 	(nandwivhn, sat.- 
des,etc.) 	................... 	....... . 

Chauds ci (raids vombinutu  

h) Auueo distribuicarsde conlise. 
tics cc d'alimerits ((ruito,oeals, 

. 

Prutcisea  

4. Tons outran distributive. 

a) t)isirihuieurs cnmbins 	alimen- 
taires ci non alimentaircu 

bl Non 	alimentaires 	(aspitines. 
peignes, 	pmnduius 	tIe 	beaute, 
lion, crayons, timbre., 	papier, 
poumnaun, cigares, glace, etc.) 

c) Toas flatten distribuceurs 	(saul 
ten machines tIe disc rrissement, 
ten machines tdinques, es ma- 
chints 	lustre tIes sutcheanes)  

TOTAL 

MATRIELAUXILIMRE  

L. Fnnmn 

)ulicro-ondc,  

inks-rouge 	.. ................................ ___________________ 

2. Mackin.s ô fair. In manna]. 

- 

. 

.) Pieco tIe monn.in 	..................... 

b> Billets de bsnque  

5-3406-54,2 -- 

1 

I 

I 



GENRE DE DISTRI 
AUTOMATIQU 

I. Distributours do cigarettes (en poqn 

2. Distributcuin do boinsans 

.t) CuM 

(I) In,i,ntan,r 'srh 	hold 

(ci) ,ia pe rcolarcur (par gohele 

b) Esun reu.es 

ii) Embosteilles ......... 

En bo?te ............................. 

F. bottr on on hootelile 

(ii) Gobrirt ( mlanXer) ..... 

(v) Gobrirt )miang) ............ 

c) Lair rondit,onnr, put CC fltOtIlAtI 

di Autrex distrihuteurs de bn,nnon, 
baud (saul on conserve), etc.) 

Cleats do confiserien at dcli, 

' 	 ii II series on vrsc (bonbon,, a 

.'n1j,rrienembg(le, (tabled 

urisserien seulement (gAlesU 
etc.) 	............................ 

II .'t iimertts 	grignotet (ctoustillt 
craquelins, etc.( 

el Ailments Cl NOUNS chauds on c 

F) Ctmr *Iach (Cornet,, tublettet 

g) Alirnenrs (rain 

(I (basil,. (ragoat,, ''hot do 

(mid, (sandwich,, soled 

Chauds et holds combine 

h) Audrey dintributeurs do canon 
orals. etc.) 

PGcisrz 

A. Tat,s ussr., dintribut.um, 

a) l),sttibuteurs torobincn ailment, 

bI Non nlitnentnires (npirines. N 
has, crayons, rimbres, papier, 
etc.) 

c) 'I nun nudges cicsirrbureurs (Saul I 
men,, cs machints disques. I 
ycheosr'. 

TOIL 

')CLAREZ LE NOMBRE DE DISTRIBUTEURS AUTOMATIQUES SITUES f)ANS LES LIEUX D'EXPLOITATION Cl.DES5OUS 
A LA FIN DE LANNEE 1977 

LIF)11)( i)luI'li(ITATtflN 

UTEUR 	
Tutu). 

toss 
•ndro(tn 

rie' 

Bureau, 
da(. 
(aires 

Centres 
de 

rrrea. 

d'amuue 
went 
(cin 

sailes 
de 

quilles. 
etc.) 

Flare),. 

'': 
mardi,, 
Save,- 

nies's 
or cmii. 

no, 

Stations. 
Service 

Institit- 

)h&pi. 

cnccrr 

&oles, 
etc.) 

etsiroits 

dé 
et 

 , 
service 

Toua 
autre. 

endroits 

individuti svukmrnt) ._ _... 

vC.ycornpris 	Irs jun 	......... 

(chocolar ehnud, bouillon 

lent. 

machides, gomme S mkher) 

en 	do 	chocol,t, bonbon,, 

s, 	carte,. 	tmrrelertes, 	be,- 

's. main 	soul )I, 	biscuits, 

onserve 

sandwich.) 	.................. 

.gs', "hamburgers", etc.). 

ties Cl d'aiimeni, 	(fruits. 

- . 

ten or non slimentaires 

ignes, 	produtto de beauca, 
lournaun. 	ctgares, glace, 

en mochines Ac divercissr- 
es machines A (aver cc len 

MATRIEL AUXILIAIRE 

I. Fours 

a) Micto-ondes 	 -. 

h) Infma-rouge 

a In),. in moonni. 

lces de monnair 

!IIets 	Ac 	bnsque 	..................................................................... 

'4.2 



4. Si so 	ccs un empinycur. indiquez k(s NUMRO(S) OEMPL.OYEUR que votes utiliseriorsque noun rersez i kevenuCiurodtn 
montant dcv deductions 4 Is source sur In rdmundrstion nu Litre It limper sur It tevcnu de von salaries. 

I. _____________________________________________________________ 5.  

___________________________________________________ 6.  

____________________________________________________________ 7.  

_______________________________________________________ 8.  

Si i'entreeeise cut one uocidté en oem collectil ou one enerepriuc mdi vidselle (non c005tirude to corporation). indiquec It(s) note(s) cc It(s) on-
nero(s) 4 nusurance sociale tie l'expioitss; (dcv enpIoitants). 

	

NON(S) 	 NumCro(s) ei 'sssursncc sociale 

 

 

 

(thu besoin, indiquer roar suite torn, numéro d'employear ci namers d'assur.nce sociale sot one ieuilk distincte que noes ;oindrez b cent 
dCciaration.) 

ATTESTATION 

e declare que len renneignements donnC, darts It present rapport sent, autan( que je oath., enacts cc corn-
pitt, er quits poncnt sur Is pCriode 

Alisor 	- 	 Au: 

19 	 19 
Nom de In personae qui a rempli to lormsle(en terries mouths): 	 Fonction: 

Aduesse 	 Code postal 	NumCro tie téléphone er 

Signature 	 Otte de cc rapport: 

Pour que eerie cnquCtc couvrc tousles euploicsnrs de disirebuceurs ascomatiques,pourriez'voss dresser ci-dessous is list, tie routes Its nosnelle, 
lirmes qsi oltt liii leur entrée sue It matchC Ian dernier. 

	

Note 	 Adresse 

REMARQUES 

a 
$-1486-34,2 



C1ft)X I)L ILBL1CATI0NS 

\uLi CU1JUS unus LIL-, PuLi1cL1tjO1Ls  de StitistLquc Canada portant sur le 
Juinaine. 

Catalogue 

11-003F Revue statistique du Canada, M., F. et Angi. 

	

61-004 	Credit a la consomination, M., Bil. 

	

62-002 	Prix et indices des prix, M., Bil. 

	

63-002 	Ventes et stocks des grands magasins, M., Bil. 

	

63-005 	Commerce de detail, M., Bil. 

	

63-007 	Ventes de véhicules automobiles neufs, M., Bil. 

	

63-008 	Commerce de gros, M., Bil. 

	

3-210 	Magasins de detail a succursales, A., Bil. 
0 	3-211 	Le financement des ventes, A., Bil. 

	

63-218 	La vente directe au Canada, A., Bil. 

	

63-219 	Librairies de campus, A., Bil. 

	

63-526 	Enqute sur les marchandises vendues au detail, HS., Bil. 

	

97-702 	Commerce de detail, Recenscment du Canada, 1971, HS., Bil. 

	

A. - Annuel 
	

M. - Mensuel 
	

HS. - Hors série 

	

F. - Français 
	

Angi. - Anglais 	Bil. - Bilingue 

Outre les publications ci-dessus énumérées, Statistique Canada 
publie une grande variétë de rapports statistiques sur le Canada tant 
dans le domaine économique que social. On peut se procurer gratuite- 

nt un catalogue complet des publications courantes a Statistique 
iada, Ottawa KIA 0T6. 



rcT'S (MJAflA IIBAP 

\\ \ I 	
01O7 14421 	

SELECTED PUBLICATIONS 

the foLlowing are some other selected publications of Statfstics Canada 
relating to merchandising. 

Catalogue 

11-003 Canadian Statistical Review, N., 	E. 	and F. 

61-004 Consumer Credit, M., Bil. 

62-002 Prices and Price Indexes, M., Bil. 

63-002 Department Store Sales and Stocks, M., 	Bil. 

63-005 Retail Trade, M., 	Bil. 

63-007 New Motor Vehicle Sales, M., Bil. 

63-008 Wholesale Trade, N., Bil. 

63-210 Retail Chain Stores, A., 	Bit. 

63-211 Sales Financing, 	A., 	Bil. 

63-218 Direct Selling in Canada, A., Bil. 

63-219 Campus Book Stores, A., Bil. 

63-526 Retail Commodity Survey, 0., Bil. 

97-702 1971 Census-Retail Trade, 0., Bil. 

	

A. - Annual 
	

M. - Monthly 
	0. - Occasional 

	

E. - English 
	

F. - French 
	

Bil. - Bilingual 

In addition to the selected publications listed above, Statistics 
Canada publishes a wide range of statistical reports on Canadian econ-
omic and social affairs. A comprehensive catalogue of all current pu-
blications is ava1able free on request from Statistics Canoda, dt tamt 
K1A 0T6. I 


