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Since 1958, the Merchandising and Services 
Division has conducted an annual survey of 
vending machine operators. Coverage for this 
survey is designed to provide a comprehensive 
picture of the magnitude of automatic mer-
chandising in Canada, as well as to meet the 
need for supplementary data on consumer ex-
penditure on goods and services for the Na-
tional Accounts of Canada. 

Definition 

For the purposes of this survey a vend-
ing machine is defined as a device which 
automatically dispenses merchandise after a 
requisite amount of money is inserted into 
the device. The merchandise wended includes 
tobacco products, beverages and food products, 
as well as non-food products such as pens, 
hosiery, batteries, toiletry goods, books, 

Excluded are products wended such as 
soline and newspapers, as well as services 
ended such as music, amusements, laundry, 
Iry cleaning, photographs, photocopies, shoe 
hines, etc. 

A vending machine operator is defined as 
an individual or firm that, on his (her) or 
its own account, owns, or leases vending 
machines, places them and is responsible for 
their servicing and repair. The vending 
machine operator has the sole right to with-
draw cash from these machines and keeps 
separate accounting records. To be "in 
scope" for the survey, a vending machine op-
erator must operate at least 10 full size 
vending machines, or report total sales of 
at least $20,000. 

Bulk confectionery vending machines and 
others which sell items for 25 cents or less, 
constitute a special case. These machines 
dispense unpackaged confectionery, nuts, 
bubble gum, chewing gum and trinkets. For 
the purposes of coverage in this survey, 20 
bulk confectionery machines are considered 
to be the "equivalent" of one full size 
vending machine. 

1 NT RUDUUT 1 UN 

Depuis 1958, la Division do commerce et des 
services mène chaque anne une enqute auprès des 
exploitants de distributeurs automatiques. Le 
champ de cette enqute a pour but de dresser un 
tableau complet de l'importance de ce commerce Su 

Canada et de rpondre aux besoins de la comptabi-
lité nationale du Canada en données complémen-
taires sur lea dépenses de consommation en biens 
et services. 

Definition 

Aux fins de cette enqute, on appelle distribu-
teur automatigue une machine qui dispense automa-
tiquement une marchandise des qu'on y introduit 
les pièces de monnale nécessaires. La marchandise 
dont il s'agit comprend aussi bien lea tabacs, lea 
boissons et produits comestibles que lea produits 
non comestibles comme lea stylos, lea baa, lea 
piles, les articles de toilette, lea livres, etc. 
Sont exclus lea produits comme l'essence et lea 
journaux de même que lea "services", tels que, lea 
botes a musique, les jeux, lea machines A layer, 
les machines a nettoyage a sec, lea appareils-
photos automatiques, les photocopieurs, lea ma-
chines a cirer les chaussures, etc. 

Un exploitant de distributeur automatigue eat 
un particulier ou une société qul, travaillant a 
son compte, possCde ou loue des distributeurs 
automatiques et s'occupe de lea installer, lea 
entretenir et lea réparer. Cet exploitant a seul 
le doit de recuelilir l'argent mis dana ces ma-
chines, et tient une comptabilité distincte. Eat 
enquêté tout exploitant de distributeurs automa-
tiques qul exploite au moms 10 machines de taille 
normale ou qui declare un chiffre d'affaires d'au 
moths $20,000. 

Les distributeurs automatiques de confiserie en 
vrac et autres machines vendant des articles a 25 
cents ou moms constituent un cas particulier. 
Ces machines fournissent de la confiserie non em-
ballde, des noix, de la gomme a claquer, de la 
gomme a macher et des colifichets. Aux fins de 
cette enquéte, on juge que 20 distributeurs de 
confiserie en vrac equivalent è un distributeur de 
taille normale. 

'rnary of Results of 1979 Survey 

S 	iince 1972, the statistics of small oper- 
rs, i.e., operating less than 10 full size 

:nding machines and reporting less than 
120,000 of sales, have been "out of scope" 

Sonunaire des rdsultats de l'engute de 1979 

Depuis 1972, les données sur lea petits exploi-
tants sont considérées connie "hors champ" de l'en-
qute et sont donc exclues de la présente publica-
tion. Cependant, on enqute annuellement auprès 
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as a result of the foregoing definitions and 
therefore are not included in this report. 
However, such operators are surveyed annually 
to determine whether or not they have ex-
panded sufficiently to be "in scope" for the 
survey. This year, this exclusion affected 
89 operators of 1,911 vending machines with 
sales of $916,398. In 1978, a similar ex- 
clusion affected 65 operators of 1,618 vending 
machines with sales of $574,326. 

de ces exploitants de distributeurs autoinatique 
pour determiner s'ils wit progressd suffisammerL 
pour atre pris en cotnpte dana 1'enqute. Cett 
annde, 89 exploitants de 1,911 distributeurs av ,  
des ventes au montant de $916,398 sont ainsi ex-
cius. En 1978, cette mime exclusion touchait 65 
exploitants de 1,618 distributeurs avec des ventes 
d'une valeur de $574,326. 

I 

TEXT TABLE I. Suannary - Vending Machine Operators, 1964-1979 

TABLEAU EXPLICATIF I. Sommaire - Exploitants de distributeurs automatiques, 1964-1979 

Year 

- 
Annee 

Number of 
firms 

Nombre de 
- 	- societes 

Annual 
change 

Variation 
annuelle 

Number of 
tnachines(1) 

Nombre de 
distribu- 
teurs(1) 

Annual 
change 

Variation 
annuelle 

Sales 

Ventes 

Annual 
change 

Variation 
annuelle 

$'OOO Z 

1964 651 - 	3.3 75,392 - 	3.9 78,561.8 + 16.2 

1965 764 + 17.4 85,091 + 12.9 89,815.4 + 14.3 

1966 769 + 	0.7 84,154 - 	1.1 107,539.6 + 19.7 

1967 790 + 	2.8 91,289 + 	8.5 119,650.9 + 	11.3 

1968 791 + 	0.1 95,867 + 	5.0 127,058.6 + 	E.1 

1969 .. .. 100,948 + 	5.3 142,909.6 + 	12. 

1970 768 .. 103,751 + 	2.8 156,822.1 + 	9.1 , 

1971 697 - 	9.2 97,965 - 	5.6 162,249.1 + 	3.5 

1972(2) 692 - 	0.7 106,758 + 	9.0 178,909.0 + 10.3 

1973 648 - 	6.4 104,253 - 	2.3 207,081.4 + 15.7 

1974 667 + 	2.9 106,278 + 	1.9 227,445,2 + 	9.8 

1975 627 - 	6.0 110,287 + 	3.1 249,959.6 + 	9.9 

1976 612 - 	2.4 104,548 - 	5.2 269,386.6 + 	7.8 

1977 622 + 	1.6 105,587 + 	1.0 286,478.1 + 	6.3 

1978 630 + 	1.3 112,531 + 	6.6 296,927.4 + 	3.6 

1979 585 - 	7.1 116,638 + 	3.6 329,250.0 + 10.9 

(1) Maximum during the year; ovens, coin and bill changers excluded. 
Nombre maximum durant l'annde, sans lea fours et les machines A faire is monnaie. 
From 1972, data of small operators excluded (see text). 

(2) A partir de 1972, les petits exploitants sont excius de ce tableau (voir le texte). 

I 

During 1979, a total of 585 businesses 
were classified in this survey as vending 
machine operators. These firms reported ag-
gregate sales of $329.3 million made through 
a maximum number of 116,638 vending machines. 
This sales volume represented an increase of 
10.9% over the $296.9 million recorded in the 
previous year. Increased sales through the 
following principal types of machines were 
chiefly responsible for the advance in re-
ceipts between 1978 and 1979; cigarette ma-
chine sales, up 7.2% to $136.5 million; cof-
fee machine sales, up 14.6% to a total of 

En 1979, quelque 585 entreprises ont été clas-
sees comme exploitants de distributeurs automa-
tiques. Ces entreprises ont déclaré un total de 
ventes de $329.3 millions provenant 	nombre 
maximum de 116,638 distributeurs. Cela reprdsen-
tait une augmentation de 10.9 7. du volume des 
ventes par rapport a 1978 ($296.9 millions). Ont 
principalement contribué a l'augmentation générale 
des recettes entre 1978 et 1979 lea principaux 
types de distributeurs suivants: distributeurs dt 
cigarettes, hausse de 7.2 1 et ventes de $136.5 
millions; distributeurs de café, hausse de 14.6 7 
et ventes de $62.4 millions et lea distributeurs 
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62.4 million and soft drink machine sales, 
p 15.8% to $52.0 million. Notable gains in 
ales were also recorded for: packaged con- 
tectionery, pastry and snack food machines, 
In which receipts rose 4.3% to $30.9 million; 
fresh food (casseroles, hot dogs, sandwiches, 
salads, etc.,) machine sales, up 7.4% to $20.1 
million; and packaged milk and juice machines 
which, together with vending machines dis-
pensing other beverages, Increased sales by 
18.9% to reach $13.2 million. 

This year, Ontario enjoyed the highest 
volume of sales with $134.5 million, Quebec 
was next with $101.4 million, followed by the 
Prairie region ($44.6 million), British 
Columbia ($31.3 million) and the Atlantic 
region ($17.4 million). Every province re-
corded increased sales over 1978, except New-
foundland (- 60.2%) and New Brunswick 
(- 0.7%). The gains in sales ranged from 
+ 18.0% for Quebec to + 3.7% for Alberta. 
Quebec and Ontario continued to maintain their 
strong market share of the vending industry 
with 30.8% and 40.9% respectively, with the 
remaining 28.3% of total vending sales made in 
Canada distributed among the other provinces. 

Cigarette sales continue to play a major 
ide In the composition of the provincial 
ending markets of British Columbia and the 
:rairie provinces when compared over the last 
evera1 years. In 1970, they comprised 85.2% 

of all sales in British Columbia and 61.7% of 
all sales in the Prairie provinces, In 1979, 
they still remain at the relatively high lev-
els of 61.9% in British Columbia and 58.42 in 
the Prairie provinces. In comparison, ciga-
rette sales in the Atlantic provinces amounted 
to 49.7% in 1970 but in 1979 this proportion 
dipped to 35.82, an indication of the compen-
satory expansion made in this region by sales 
of coffee and soft drinks. 

Ontario has been the principal market for 
sales through coffee machines since the be-
ginning of this survey, absorbing fairly high 
proportions of all coffee sales over the last 
decade (60.5% in 1970 and 58.3% in 1979). 
These sales were $14.2 million in 1970 and 
reached $35.5 million in 1979. Significant 
gains were also made in Ontario in sales of 
pastry and snacks and fresh foods, which ex-
panded over the past nine years from $7.5 mil-
lion to $16.6 million.  

de boissons gazeuses, hausse de 15.8 2 et ventes 
de $52.0 millions. On a dgalement enregistré une 
progression sensible des ventes par les distribu-
teurs des produits suivants: confiserie en paquec, 
ptisseries et aliments a grignoter, hausse de 
4.3 2 pour s'établir 1 $30.9 millions; aliments 
frais (ragots, "hot dogs", sandwichs, salades, 
etc.), hausse de 7.4 2 pour s'établir A $20.1 
millions, et lait (et jus) conditionné avec autres 
boissons, hausse de 18.9 2 pour atteindre $13.2 
millions. 

Cette année l'Ontario revendique Is plus forte 
proportion des ventes par les distributeurs auto-
matiques, soit $134.5 millions, viennent ensuite le 
Québec avec $101.4 millions, la region des Prairies 
($44.6 millions), la Colombie-Britannique ($31.3 
millions) at la region de l'Atlantique avec un 
montant de $17.4 millions. Exception faite de 
Terre-Neuve avec une baisse de 60.2 2 et du Nou-
veau-Brunswick avec une baisse de 0.7 2, toutes les 
autres provinces ont enregistré des ventes sup-
rieures par rapport 4 l'annde dernière. Les gains 
s'dchelonnant de 18.0 2 au Québec A 3.7 2 en Al-
berta. Le Québec et l'Ontario continuent a jouir 
d'un fort chiffre annuel de ventes par distribu-
teurs automatiques avec 30.8 2 et 40.9 2 respec-
tivement du grand total des ventes au Canada. I.e 
reste, soit 28.3 2, est distribué parmi toutes les 
autres provinces. 

Lee ventes de cigarettes continuent a jouer un 
r6le predominant dams Is composition des marches 
provinclaux de la Colombie-Britannique et des pro-
vinces des Prairies lorsqu'on établit des comparai-
sons au cours des quelques dernières années. En 
1970, elles représentalent 85.2 2 de toutes lea 
ventes par distributeurs automatiques en Colombie-
Britannique et 61.7 2 de celles des provinces des 
Prairies. En 1979, elles présentent toujours un 
nIveau relativement élevë puisqu'elles se situent 
a 61.9 2 en Colombie-Britannique et 58.4 2 dane lee 
provinces des Prairies. En coanparaison, dane les 
provinces de l'Atlantique, les ventes de cigarettes 
55 sont chiffrées h 49.7 2 de toutes lea ventes par 
distributeurs automatiques en 1970, mais neuf ans 
plus tard ce pourcentage est tombé a 35.8 2, ce 
qui semble expliquer l'expansion du marché dans 
cette region vera lee ventes de café et de both-
Sons gazeusea. 

Depuis le commencement de cette enqute, l'On-
tarlo demeure le principal marché des ventes de 
café par distributeurs automatiques. Au cours de 
la dernière décennie cette province a revendiqué 
une forte proportion des ventes de café au Canada, 
solt $14.2 millions ou 60.5 2 en 1970 et $35.5 
millions et 58.3 2 en 1979. L'Ontario a également 
marqud des gains importants au titre des ventes 
de ptisseries, casse-croüte et aliments frals, 
celles-ci passant de $7.5 millions en 1970 a 
$16.6 millions en 1979. 

' 	Soft drink sales have continued to hold 	Lea ventes de boissons gazeuses ont continue de 
their important place in the Atlantic region 	tenir une place importante dana Is region de l'At- 
expanding their share of this market from 29.7% 	lantique puisqu'elies sont passées de 29.7 2 en 
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in 1970 to 35.97. in 1979. Consumption of these 
beverages in this region, has risen over the 
nine years from $3.0 million, to $6.3 million. 
Sales of soft drinks in Ontario were $22.3 
million and in Quebec $14.4 million in 1979 
but accounted for just 16.6% and 14.2%, res-
pectively, of vending machine sales in these 
provinces. 

Of the 115,636 vending machines in opera-
tion at year end 1979, industrial plants still 
lead as the most favoured location with 37.7% 
of all machines on location. The next most 
advantageous locations are: hotels, motels, 
restaurants, taverns, etc., which accounted 
for 22.4% of all machines; followed by in-
stitutional locations, including hospitals, 
schools, universities, etc., at 14.0% and 
business offices which accommodated 8.9% of 
all machines. Of the 29,982 cigarette vend-
ing machines reported in operation at year 
end 1979, 56.7% are found in hotels, motels, 
restaurants, taverns and mess halls. Out of 
a total of 14,317 coffee machines 54.2% are 
on location in industrial plants. Similarly 
out of 21,379 soft drink machines 42.2% are 
located in industrial plants. The small bulk 
confectionery dispensing machines are by far 
the most numerous in other retail and service 
locations with 57.1% out of a total of 29,896 
machines found at this type of location. 

Noticeable, over the past four years, is 
the growth in the number of firms reporting 
annual sales over one million dollars and 
their mounting percentage of total sales. In 
1976, 15 firms reported sales over one mil-
lion dollars accounting for 43.6% of total 
sales. In 1979, 54 firms reported sales over 
one million dollars with an increased percent-
age share of 64.5%. 

During 1979, vending machine operators re-
ported 3,382 microwave ovens, an increase of 
369 ovens over the previous year. On the 
other hand, the infrared ovens on location 
decreased from 263 in 1978 to 201 in 1979. 
In particular, infrared ovens operated by 
hotels, motels, restaurants, taverns and 
mess halls decreased from 121 to 85 units. 
Vending machine operators also reported 
2,266 coin changers and 1,091 bill changers 
in operation for 1979 with major increases 
in the number of coin changers and bill 
changers on location noted in industrial 
plants and other retail and service loca-
tions. 

Out of 585 vending machine operators that 
reported data in 1979, 422 are independent 
operators with a market share of 66.6%, fol-
lowed by 56 tobacco, food and other whole-
salers with a market share of 21.22. Market 
share of vending machine sales for dairies,  

1970 a 35.9 % en 1979. La consommation de Ce 
boissons dans la region a monte au cours de L. 
période de $3.0 millions a $6.3 millions. L 
ventes de boissons gazeuses en Ontario et au i-
bec ont atteint respectivenent $22.3 millions e 
$14.4 millions en 1979 mais elles n'ont compté que 
pour 16.6 Z et 14.2 7. des ventes par distributeurs 
automatiques dans ces provinces. 

Du total de 115,636 distributeurs automatiques 
en service a la fin de l'année 1979, on peut cons-
tater que les usines restent toujours encore les 
endroits les plus populaires avec une proportion de 
37.7 7. de tous les distributeurs. Viennent ensuite 
les hatels, motels, tavernes, restaurants, etc., 
qui représentent 22.4 % de tous les distributeurs, 
suivis des établissements comme les h6pitaux, lea 
êcoles, lea universités, etc., avec 14.0 %. Les 
bureaux 	interviennent pour 8.9 % de 
tous les distributeurs en service. Du total de 
29,982 distributeurs autonatiques de cigarettes en 
service a la fin de l'année 1979, 56.7 Z se trou-
vent dans les h6tels, motels, restaurants, tavernes 
et mess. Du total de 14,317 distributeurs de café 
54.2 Z sont en service dans les usines. De mime, 
42.2 % de 21,379 distributeurs de boissons gazeuses 
se trouvent en service dans les usines. Les petits 
distributeurs de confiserie en vrac se retrouvent 
pour la plupart dans les autres endrolts de detail 
et de service avec 57.1 % du total de 29,896 de res 

distributeurs dams ces endroits. 

Depuis quatre ans on remarque l'augmentation 
nombre d'entreprises qui indiquent un chiffre an 
nuel de ventes supérleur a un million de dollar 
de plus, la proportion de leurs ventes, par rapnIL 
au total, continue d'augtnenter. Le nombre de ces 
entreprises eat passé de 15 en 1976 a 54 en 1979. 
En outre, la proportion de leurs ventes est passé 
de 43.6 % en 1976 a 64.5 Z en 1979. 

Les exploitants de distributeurs automatiques 
ont déclaré que 3,382 fours a micro-ondes, soit un 
accroissement de 369 sur l'année précddente, étaient 
en service au cours de l'année 1979. Par contre, 
le nombre de fours a Pinfra-rouge a diminué de 263 
en service en 1978 A 201 en 1979. En particulier, 
le nombre de fours a l'infra-rouge en service dans 
les h8tels, motels, restaurants, tavernes et mess 
a ditninué de 121 A 85. Les exploitants de distri-
buteurs automatiques ont aussi indiqué que 2,266 
machines a faire la monnale de pièces et 1,091 ap-
pareils A faire la monnaie de billets étaient en 
service au cours de l'année 1979. Principalement, 
on note un nombre beaucoup plus fort d'appareils 
faire la monnaie de pièces et d'appareils è faire 
la monnaie de billets dans les usines et dans les 
autres endroits de detail et de service. 

Dii total de 585 entreprises classées comme ex-
ploitants de distributeurs automatiques en 1979, 
quelque 422 sont des exploitants indépendants an 
un chiffre annuel de ventes s'élevant a 66.6 % 
total, viennent ensuite 56 grossistes en tabac, 
en produits alimentaires et en autres produits, 

a 

a 
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.akeries and other food manufacturers, al-
bough never strong, has almost been elim-

inated with only three remaining operators 
in the industry. 

avec 21.2 % du total. L'importance du chiffre am-
nuel de ventes par distributeurs automatiques ex-
ploités par lea laiteries, les boulangeries et lea 
autres entreprises qul fabriquent des produits 
alimentaires, jamais très grande, a dimlnué consi-
dérablement. Ii ne reste que trois entreprises 
classées dans ce genre d'exploitants. 

It should be noted that owing to the defi-
nition of a vending machine operation used 
in this survey many thousands of machines 
(15,106 in 1961) owned and operated by van-
ous retail stores, some wholesale trade out-
lets, restaurants, hotels, service stations, 
and other personal service establishments, 
are not included in this survey. 

Qualité des donnëes 

La collecte des données sur lea exploitants de 
distributeurs automatiques a été effectuée en deux 
étapes: 

Avant le lancement de l'enqute annuelle, lea dis-
tributeurs d'appareils automatiques, d'équipement 
et de produits de distnibuteurs automatiques ont 
reçu des lettres leur deniandant lea moms et 
adresses des nouveaux clients desservis au cours de 
l'année précddente. On a vérifié ensuite si les 
moms de ces nouveaux clients et d'autres moms re-
levés dana les revues coinxnerciales, lea journaux, 
etc., apparaissalent sur la liste d'envol actuelle 
et on lea ajoutés, au besoin. 

Toutes lea compagnies figurant sur la hate d'envoi 
inise a jour ont ensuite reçu des questionnaires 
leur demandant des renseignements sur le genre de 
distributeurs exploités, le montant des recettes ou 
des ventes rëalisêes et les lieux desservis. Du 
total de 803 questionnaires expédiés par Is poste, 
564 (ou 70 %) questionnaires utilisables ont été 
recus. De plus, 109 (ou 14 Z) entreprises ont eté 
estimées en se basant sur les données reçues au 
cours de l'année précédente. Quelque 70 (ou 9 %) 
questionnaires ont été rejetés pour différentes 
raisons. Enfin 60 (Ou 7 %) entreprises n'ont pas 
répondu et ont dté considérées comme des non-
réponses. Nous n'avons pas essayé d'imputer lea 
declarations manquantes parce que nous n'étions pas 
certains si ces entreprises avaient effectiveinent 
exploité des distributeurs automatiques au cours 
de l'année. 

On ne devrait pas perdre de vue qu'en raison de 
Is definition de l'exploitation de distributeurs 
automatiques employee dans cette enquéte, plu-
sleurs milliers de distributeurs (15,106 en 1961) 

possédés et exploités par les magasins de detail, 
certaines entreprises de commerce de gros, restau-
rants, h6tels, stations-service et autres établis-
sements fournissant un service personnel me sont 
pas inclus dana cette publication. 

Quality of Data 

The collection of data on vending machine 
operators was effected in two stages: 

Prior to the launching of the annual survey, 
letters were mailed to distributors of vend-
ing machines, vending machine equipment and 
vending machine products, requesting names 
and addresses of new accounts opened during 
the preceding year. The names of those new 
accounts, together with additional names ob- 
tained from trade magazines, newspapers, etc., 
were then matched against the existing mailing 
list and new names were added as required. 

Questionnaires were then sent directly to all 
firms on the updated mailing list requesting 
information on the types of machines operated, 
amount of receipts or sales realized and types 
of locations used. Of the 803 schedules 
nailed, 564 (70%) usable questionnaires were 
received, 109 (14%) firms were estimated, 
based on the previous year returns. In ad-
dition, 70 questionnaires (9%) were received 
that were later cancelled for various reasons. 
The remainder, 60 questionnaires (7%) failed 
to submit a return and were treated as non-
responses. No imputations were made for any 
of these missing returns as it was not certain 
that these firms were currently active in the 
vending business. 

n 
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TABLE 1. Sales Through Vending Machines and Percentage Distribution, by Province or Region, 1969-197 

Province or region 1979/1978 1979 

No. 
z $'000 z $'OOu 

1 CANADA + 10.9 329,250.0 100.0 296,927.4 100.0 

2 Atlantic region + 0.5 17,425.8 5.3 17,338.4 5.8 
3 Newfoundland - 60.2 724.0 0.2 1,817.0 0.6 
4 Prince Edward Island + 8.0 877.7 0.3 812.6 0.3 
5 Nova Scotia + 13.8 9,559.2 2.9 8,399.4 2.8 

6 New Brunswick - 0.7 6,264.8 1.9 6,309.4 2.1 

7 Quebec + 18.0 101,392.9 30.8 85,891.4 28.9 

8 Ontario + 10.1 134,518.1 40.9 122,161.0 41.2 

9 Prairie region + 4.7 46,575.2 13.5 42,580.0 14.3 
10 Manitoba + 4.1 13,099.3 6.0 12,586.6 4.2 
11 Saskatchewan + 8.9 8,042.1 2.4 7,386.6 2.5 
12 Alberta + 3.7 23,433.9 7.1 22,606.8 7.6 

13 British Columbia(1) + 8.2 31,338.0 9.5 28,956.7 9.8 

(1) Includes Yukon and Northwest Territories. 

TABLE 2. Sales Through Vending Machines, by SelecLed Type of Machine, 1969-1979 

No. 

Machine 	Product(1) 1979/1978 1979 1978 

-- 
$'OOO Z $'OOO 

1 TOTAL SALES + 10.9 329,250.0 100.0 296,927.4 I' 

2 Cigarettes + 7.2 136,547.8 41.5 127,358.4 42.9 

Beverages: 

3 Coffee + 14.6 62,438.0 19.0 54,486.3 18.3 

Soft drinks: 
4 Canned or bottled + 14.2 31,363.7 9.5 27,471.0 9.3 
5 Disposable cups + 18.0 20,623.1 6.3 17,477.0 5.9 

6 Packaged milk + 18.1 12,608.5 3.8 10,673.6 3.6 

7 Other beverages + 37.4 631.9 0.2 459.7 0.2 

Confections and foods: 

8 Bulk confectionery + 78.0 6,759.8 2.1 3,795.4 1.3 

9 Packaged confectionery + 1.7 17,064.8 5.2 16,777.5 5.6 

10 Pastries - 29.3 5,985.8 1.8 8,462.4 2.8 

11 Snack foods + 78.2 7,898.8 2.4 4,431.8 1.5 

12 hot canned foods and soups + 0.1 4,591.3 1.4 4,588.4 1.5 

13 Ice cream + 16.8 970.9 0.3 831.0 0.3 

14 Fresh food (casseroles, hot dogs, + 7.4 20,147.5 6.1 18,765.8 6.3 
sandwiches, salads, etc.) 

15 Other food vending machines + 70.1 810.0 0.2 476.1 

16 All other machines; food and non-food - 7.4 807.9 0.2 872.9 

(1) Data for years prior to 1973 have been reclassified from a "Product' basis to a comparable 'Type of machine" basis. 

I 

n 



Boissons: 

14.8 Café 

Eaux gazeuses: 
7.2 En botte ou en bouteUle 
10.0 En gobelet non-rCcupCrabie 

2.4 Lait conditionné 

- Autres boissons 

Confiseries et ailments: 

	

1.1 	Confiseries en vrac 

	

4.1 	Confiseries embailCea 

	

5.1 	Ptiaseries 

	

- 	Ailments a grignoter 

	

1.3 	Ailments chauds an conserve 

	

0.2 	Crème glacée 

	

5.9 	A.limenta frai (ragoca, "hot dogs", 
aandwicha, salades, etc.) 

Autres distributeura d'aliments 

0.1 

Tous autrea distributeurs; alimentairea 	16 
et non alimentairea 

scion une repartition comparable par genre de diatri- 

3 

4 
5 

6 

7 

8 

9 

10 

Ii 

12 

13 

14 

15 

S 
	CABLEAU 1. Repartition proportionrielle des ventes par distributeurs automatiques, par province ou region, 1969-1979 

1977 1973 1969 Province ou region 
0 

N 

$000 $'OOO Z $'OOO 

286,478.1 100.0 207,081,4 100.0 142,909.6 100.0 CANADA 1 

16,565.4 5.8 12,191.9 5.9 8,331.6 5.8 Region de 1'Atlantique 2 
1,877.7 0.7 1,216.9 0.6 .. - Terre-Neuve 3 

699.4 0.2 390.5 0.2 .. - 1.le-du-Prince-douard 4 
7,395.0 2.6 6,277.9 3.0 .. Nouveile-cosse S 
6,593.3 2.3 4,306.6 2.1 •. Nouveau-Brunswick 6 

81,911.8 28.6 64,246.8 31.0 46,760.0 32.7 Québec 7 

120,359.3 42.0 84,213.4 40.7 56,663.7 39.7 Ontario 8 

40,872.6 14.3 26,164.2 12.6 18,564.0 13.0 Region des Prairies 9 
13,809.7 4.8 7,680.6 3.7 .. - Manitoba 10 
6,626.3 2.3 4,066.6 1.9 .. - Saskatchewan 11 

20,436.6 7.2 14,417.0 7.0 .. - Alberta 12 

26,769.0 9.3 20,265.1 9.8 12,590.3 8.8 Colonibie-Britannique(1) 13 

(1) Comprend le Yukon at lea Territoirea du Nord-Ouest. 

TAZLEAIJ 2. Ventea par distributeurs autonatiques pour certains genres de distributeurs, 1969-1979 

1977 	 1973 	1969 	Distributeur - Produit(1) 

No  
, 000 	 $ 1 000  

5 	. 	. 	 .• .' 	. 	:STOTALES 	 1 

. rettes 	 2 

52,407.1 18.3 32,030.2 15.5 21,137.6 

25,305.0 8.8 13,406.3 6.5 10,351.4 
18,872.6 6.6 17,838.9 8.6 14,323.9 

10,244.3 3.6 6,523.9 3.2 3,437.5 

450.4 0.2 302.3 0.1 

4,125.3 1.4 2,544.9 1.2 1,552.4 

14,288.2 5.0 10,193.3 4.9 5,874.1 

8,309.1 2.9 6,250.4 3.0 7,258.9 

3,534.2 1.2 1,536.9 0.7 

4,613.1 1.6 3,384.5 1.6 1,827.2 

879.8 0.3 684.2 0.3 290.1 

20,053.7 1.0 12,139.5 5.9 8,472.1 

502.0 0.2 135.8 0.1 

178.1 S 	.4 0.2 379.4 0.2 

01, 	données pour lea annCsa antCrieures a 1973 ont été reclas 
buteur. 
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TABLE 3. Sales Through Vending Machines, by Number and Type of Machine, by Province or Region, 	

I 
Atlantic region 

Canada 	 QuéL 
Region de 1'Atlantique 

Type of machine Number of 	Sales 
machines 

Nombre de 	Ventes 
distribu- 
teurs 

$  

Number of 	Sales 
machines 

Nombre de 	Ventes 
diatribu- 
teurs 

$ , 000 

Number of 	Sales 
machines 

Nombre de 	Ventes 
distribu- 
teurs 

$ , 000 

1 TOTAL 

2 Cigarette vending machines 

Beverage vending machines: 

Coffee machines: 
3 Instant, freeze dry 
4 Fresh brew (single cups) 

Soft drink machines: 
5 Bottled 
6 Canned beverages (including juices) 
7 Convertible, can or bottle 
8 Cup (post-mix) 
9 Cup (pre-mix) 

10 Packaged milk and flavoured milk products 

11 Other vending machines for beverages 

Vending machines for confections and foods: 

12 Bulk confectionery 

13 Packaged confectionery (excluding pastries) 

14 Pastry only 

15 Snack foods 

16 Hot canned foods and soups 

17 Ice cream 

Fresh food: 
18 Rot (casseroles, hot dogs, etc.) 
19 Cold (sandwiches, salads, etc.) 
20 Hot-cold combination 

21 Other vending machines for foods 

All other vending machines: 

22 Combination food and non-food 

23 Non-foo (aspirins, combs, cosmetics, etc.) 

24 All other (excluding amusement, laundry, 
etc.) 

(1) Includes Yukon and Northwest Territories 

	

116,638 	329,250.0 	8,945 	17,425.8 	31,891 	101,392.9 

	

30,210 	136,547.8 	1,443 	6,240.1 	10,376 	47,270.2 

11,011 48,542.5 x x 3,135 14,044.5 
3,549 13,895.6 21 34.8 700 3,134.2 

2,060 2,963.3 736 1,135.0 741 885.8 
11.315 26,742.4 2,807 3,993.3 1,749 6,239.9 

937 1,658.0 240 210.4 367 674.3 
5,405 17,255.2 52 183.8 1,631 5,0570 
1,293 3,367.9 185 733.5 721 1,54. 

2,453 12,608.5 x x 566 2,6 

193 631.9 x x 90 

29,472 6,759.8 x x 5,710 1,080.3 

5,602 17,064.8 85 198.8 1,672 4,901.4 

2,136 5,985.9 23 42.5 1,436 3,859.1 

2,508 7,898.8 314 1,476.6 584 1,537.2 

2,280 4,591.3 14 32.1 732 1,453.5 

395 970.9 - - 117 315.2 

636 1,805.3 - - 237 896.9 
2,064 7,652.7 x x 735 3,186.9 
2,087 10,689.5 x x 414 1,927.3 

161 810.0 - - 109 326.4 

183 369.4 x x 47 134.1 

599 107.9 x x x x 

89 330.7 x x x 

I 

I 
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TABLEAU 3. Ventes par distributeurs automatiques, selon le nombre et Is genre de distributeurs, par province ou region, 1979 

Prairie region 	British Columbia(1) 
Jntario 

Region des Prairies 	Colombie-Britannique(1) 

Number of 	Sales 	Number of 	Salea 	Number of 	Sales 	Genre de distributeur 
machines 	machines 	machinea 

Nombre de 	Ventes 	Nombre dc 	Ventes 	Nonibre de 	Ven tea 
distribu- 	distribu- 	diatribu- 
teurs 	teurs 	teurs 

$'000 	$ 1 000 
	

$ , 000 

0 

	

54,666 	134,518.1 	12,479 	44,575.2 	8,657 

	

9.401 	37,605.0 	4,799 	26,028.8 	4,191 

5,758 28,279.5 1,309 3,454.6 x 
1,793 7,224.2 716 2,432.5 319 

132 139.0 203 390.7 248 
4,235 11,484.0 1,414 2,740.4 1,110 

58 92.8 78 250.9 194 
2,865 9,903.9 561 1,417.3 296 

x 112 270.0 x 

8,433.2 291 1,144.3 x 

232.5 x x x 

19,575 2,818.8 1,441 1,911.6 x 

2,491 7,490.1 757 2,399.6 597 

542 1,749.1 95 221.0 40 

1,159 3,802.2 160 327.5 291 

1,241 2,574.0 170 281.7 123 

146 279.3 56 154.2 76 

349 728.2 x X x 
1,030 3,092.7 183 743.4 x 
1,525 7,231.2 x x 60 

x x x x x 

74 136.3 21 63.5 x 

485 64.9 x x 8 

21 44.1 x x x 

31,338.0 TOTAL 	 1 

19,403.7 Distributeurs de cigarettes 	2 

Distributeurs de boissons: 

Distributeurs dc café: 
Instantané, séché A froid 	3 

1,070.0 Au percolateur (par gobelet) 	4 

Distributeurs d'eaux gazeuses: 
412.9 EmbouteiliCes 	 5 

2,284.7 En botte (y compris les Jus) 	6 
429.5 En botte ou en bouteilie 	7 
693.2 Gobelet (a mClanger) 	 8 • Gobelet (mélange) 	 9 

• Lait conditionné pur et aromatisé 	10 

x Autres distributeurs de boisoons 	11 

Distributeurs automatiquea de confiseries 
et d'aliments: 

x Confiseries en vrac 	 12 

2,074.8 Confiseries emballéea (sauf ptiaseries) 	13 

114.2 Ptisseries seulement 	 14 

755.3 Ailments a grignoter 	 15 

250.1 Soupes et aliments chauds en conserve 	16 

222.3 Creme glacCe 	 17 

Aliments frais: • Chaude 	(ragots, 	'hot dogs", etc.) 	18 • Froids (sandwichs, salades, etc.) 	19 
296.6 Chauds et froids 	 20 

x Autres distributeurs d'aliments 	21 

Tous autres distributeurs automatiques: 

x Distributeurs combines aiimentaires et non 	22 
alimentaires 

17.0 Non alimentaires (aspirinea, peignes, pro- 	23 
duits de beauté, etc.) 

x Tous autres (aauf lea machines de diver- 	24 
tissement, 	lea machines 7a layer, etc.) 
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TABLE 4. Percentage Distributions of Vending Machines (Number) and Sales Through Vending Machines, by Type of Machine, by Provin 

Atlantic region 
Canada Quf 1 

R8gion de l'Atlsntique 

Type of machine 
Number of Sales 	Number of 	 Sales Number of 	 Sales 
machines machines machines 

Nombre de Vent.s 	Nombre 'Ic 	Vtes liombre 'Ic 	Venice 
distributeurs distributeurs distributeure 

No. 

I 

I TOTAL 

2 Cigarette vending machines 

Beverage vending machines: 
Coffee machines: 

3 Instant, freeze dry 
4 Fresh brew (single cups) 

Soft drink machines: 
$ Bottled 
6 Canned beverages (including juices) 
7 Convertible, can or bottle 
8 Cup (post-mix) 
9 Cup (pre-e.ix) 

10 Packaged milk and flavoured milk products 
11 Other vending machines for beverages 

Vending machines for confections and foods; 
12 Bulk confectionery 
13 Packaged confectionery (excluding pastries) 
14 Pastry only 
15 Smack foods 
16 Hot canned foods and soups 
17 Ice cream 

Fresh food: 
18 lint (casseroles, hot dogs, etc.) 
19 Cold (sandwiches, salads, etc.) 
20 Hot-cold combination 
21 Other vending machines for foods 

All other vending machines: 
22 Combination food and non-food 
23 Non-food (aspirins, combs, comeetics, etc.) 

24 AU other (excluding amusement, laundry, etc.) 

Provincial distribution of machines and sales - Mpartition provinciale des distributeurs at des 
vent en 

100.0 	 100.0 	7.7 	 5.3 	21.3 	 30.8 

10010 	 100.0 	4.8 	 4.6 	34.3 	 34.6 

100.0 100.0 x x 28.5 28.9 
100.0 100.0 0.6 0.2 19.7 22.6 

100.0 100.0 35.7 38.3 36.0 29.9 
100.0 100.0 24.8 14.9 15.5 23.3 
100.0 100.0 25.6 12.1 39.2 40.7 
100.0 100.0 0.9 1.1 30.2 29.3 
100.0 100.0 14.3 21.8 55.7 46.0 
100.0 100.0 a x 23.1 20.8 
100.0 100.0 a a 46.6 40.9 

100.0 100.0 a a 19.4 16.0 
100.0 100.0 1.5 1.2 29.6 28.7 
100.0 100.0 1.1 0.7 67.2 64.5 
100.0 100.0 12.5 18.7 23.3 19.5 
100.0 100.0 0.6 0.7 32.1 31.7 
100.0 100.0 - - 29.6 32.4 

100.0 100.0 - - 37.2 49.7 
100.0 100.0 a x 35.6 
100.0 100.0 a x 19.8 
100.0 100.0 - - 67.7 

100.0 100.0 a a 25.7 
100.0 100.0 a a a 

100.0 100.0 x a s 

Pertentage distribution of machines and sales In each province or region, by type of machine - 
R8p.srtition en pourceatage do nosbre in distributeurs at ventes dana cheque province ou region, 
scion Ic genre de distributeur aucnsaciqua 

25 	TOTAL 100.0 100.0 100.0 100.0 100.0 100.0 

26 	Cigarette vending machines 34.7 41.5 22.4 35.8 39.6 46.6 

Beverage vending machines: 
Coffee 	schines: 

27 	Instant, freeze dry 12.6 14.7 x a 12.0 13.9 
28 	Fresh brew (single cups) 4.1 4.2 0.3 0.2 2.7 3.1 

Soft drink machine.; 
29 	Botcled 2.4 0.9 11,4 6.5 2.8 0.9 
30 	Canned beverages (including juices) 13.0 8.1 43.6 22.9 6.7 6.2 
31 	Convertible, can or bottle 1.1 0.5 3.7 1.2 1.4 0.7 
32 	Cup (pont-mix) 6.2 5.2 0.8 1.1 6.2 5.0 
33 	Cop (pre-mix) 1.5 1.13 2.9 4.2 2.8 1.5 
34 	Packaged milk and flavoured milk products 2.8 3.8 a a 2.2 2.6 
35 	Other wending m*chinee for beverages 0.2 0.2 a a 0.3 0.3 

Vending machines for confectSona and foods: 
36 	bulk confectionery (2) 2.1 (2) a (2) 1.1 
37 	Packaged roof .ccionsry (excluding pastries) 6.4 5.2 1.3 1.1 6.4 4.8 
38 	Pastry only 2.4 1.8 0.3 0.2 5.5 3.8 
39 	Snack foods 2.9 2.4 4.9 8.5 2.2 1.5 
40 	Hot canned foods and soups 2.6 1.4 0.2 0.2 2.8 1.4 
41 	ice cream 0.4 0.3 - - 0.4 0,3 

Fresh food; 
42 	Hot (casseroles, hot dogs, etc.) 0.7 0.6 - - 0.9 0.9 
43 	Cold (sandwiches, salads, etc.) 2.4 2.3 a a 2.8 3.1 
44 	Hoc-cold combination 2.4 3.3 a a 1.6 1.9 
45 	Other vending machines for foods 0.2 0.2 - - 0.4 0.3 

All other vending machines; 
46 	Combination food and non-food 0.2 0.1 a a 0.2 0. 
47 	Non-food (aspirins, combs, cosmetics. etc.) 0.7 a a 

48 	All other (excluding amusement, laundry, etc.) 0.1 0.1 a a a 

Includes Yukon and Northwest Territories. 
Excluding bulk confectionery machines. 

17- 
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S .  ARI.EAU 4. R8p.rtttion an pourcentags do nbre de distributeurs autositiques it des vents., melon ii genre, par province cu r4gion, 1979 

Prairie region 8ritieh Coiombis(i) 
Ontario 

ftgioci des Prairies Colbis-8ritann1que(I) 

N,ber of Sale, tiumbsr of Salem Nueber of Sales Genre 4. diatributeur 

.chius* sschines isachines 

flci.bre di Ventea Ncbre de Vents. No.bre de Vpntes 
distributeurs di.tributeur. distribution 

No 

Provincial distribution of machines and eel.. - Rkpartition provinciale dis dietribu- 
teurs at des vents. 

46.9 40.9 10.7 13.5 7.4 9.5 TOTAL 

31.1 27.5 13.9 19.1 13.9 16.2 Distnibutsuna di cigarette. 	 2 

Distribution 	di boissons 
Disirlbuteurs di c.f4, 

52.3 58.3 11.9 7.1 a s Instentand, s8ch4 b froid 	 3 
50.5 52.0 20.2 17.5 9.0 7.7 Au percol.at.ur (par gob.let) 	 4 

Dletrlbuteone d'eaus genius..: 
6.4 4.7 9.9 13.2 12.0 13.9 Nobooteil16es 	 3 

37.4 42.9 12.5 10.3 9.8 8.6 En belie (y com,rls lea joe) 	 6 
6.2 5.4 8.3 15.1 20.7 25.9 En botte no en bouteifl.e 	 7 

53.0 57.4 10.4 6.2 5.5 4.0 Gobelet (8 .6langer) 	 6 
x 8.7 6.0 x x Gobeict (m6leng6) 	 9 

60.2 66.9 11.9 9.1 a x Leit conditionni pur it aromatisd 	 10 
22.3 36.8 a a a a Autres distrlboteurs di bei.sona 	 11 

Distrlbuteurs sutotsstiques de cant (series at d'altm.nts: 
66.4 41.7 4.9 28.3 a a Confiseries an vrac 	 12 
44.5 43.9 13.5 14.0 10.7 12.2 Confiecrie. enbsiiiee (said p8tiea,ries) 	 13 
23.4 29.2 4.4 3.7 1.9 1.9 P8tiesenies seulement 	 14 
46.2 48.1 6.4 4.1 11.6 9.6 Ailments 1 gnignoter 	 13 
54,4 56.1 7.5 6.1 5,4 5.4 Soupee it aitmgntg cliauds an conceive 	 16 
37.0 28.8 14.2 15.9 19.2 22.9 Cre glands 	 17 

Ailments frau: 
5-9 40.3 a a a i Chauds (rego4lts, "hot dogs", etc.) 	 16 

40.4 8.9 9.7 a a Proid. (eanduiche, salads.. ste.) 	 19 
67.7 a a 2.9 2.8 Chauds it froida 	 20 

a a a a Mitre, distributions d'sllmenti 	 21 

U Toui autres dictributeurs autometique.: 
36.9 11.3 17.2 a x Diitributeur. co.bin8a slimenteines it non slimenteires 	22 
60.2 x 15.7 Non slinenraire. (.sptrinei, psignee, produits di 	23 

beauté, etc.) 
:3.4 13.3 a a * a Too, autnes (.auf lea .achin.s di div.nttssmeant, us 	24 

.achines I lever, etc.) 

Percentage distribution of machines and sales in each province or region, by type of 
machine - Repartition an pourcentage du nombre di distributeurs at venteo dens cheque 
province cii cégion, scion ii genre di diatnibuteur eutomatique 

100.0 100.0 100.0 100.0 100.0 100.0 TOTAL 	 23 

26.8 28.0 43.5 58.4 49.8 61.9 Distributeuns di cigarettes 	 26 

Distnibuteurs di boissons: 
Distnibuteurs di caf8: 

16.4 21.0 11.9 7.8 a x lestsntan8, .8ch8 I froid 	 27 
5.1 5.4 6.5 5.5 3.8 3.4 Au percoisteur (par gobslst) 	 25 

Distributeuns d'e.ux gazsuses: 
0.4 0.1 1.8 0.9 2.9 1.3 Eibouteill8e. 	 29 

12.1 6.5 12.8 6.1 13.2 7.3 to belie (y co.pris lea jiia) 	 30 
0.2 0.1 0.7 0.6 2.3 1.4 to botte on an bouteilie 	 31 
8.2 7.4 5.1 3.2 3.5 2.2 Gobelet (1 s9langsr) 	 32 

a a 1.0 0.6 a a Cobelet (s8langC) 	 33 
4.2 6.3 2.6 2.4 a a Lait conditionni put at aromatiad 	 34 
0,1 0.2 a a a a Mitre, dietributeurs de boissons 	 35 

Diatributeure automatiques di cant isenias at d'slimant.; 
(2) 2.1 (2) 4.3 (2) x Coot Iceries on vrac 	 36 
7.1 5.6 6.9 5.4 7.1 6.6 Coot (series eabsli8ea (sauf p*tiss.cie.) 	 37 
1.6 1.3 0.9 0.5 0.5 0.4 P8tlsseniea seulemint 	 38 
3.3 2.8 1.4 0.7 3.5 2.4 Ailments I grignoter 	 39 
3.5 1.9 1.5 0.6 1.5 0.8 Soupes at alimenta chauds en conserve 	 40 
0.4 0.2 0.5 0.3 0.9 0.7 Crbme giecCe 	 41 

Aliment. irate: 
1.0 0.5 * a a a Chauds (regoCts. "hot dogs", etc.) 	 42 
2.9 2.3 1.7 1.7 x a Fraide (eandoicha. salade,. etc.) 	 43 
4.3 5.4 a c 0.7 0.9 Chaude at froidu 	 44 

a S a a a a Autrec distributeura d'.liment. 	 45 

Tous autres distributions autoaatiquea: 
0.2 0.1 0.2 0.1 a a Distributions co.bin9s slimentairos at non alimentslres 	46 
1.4 -- X a 0.1 0.1 Non sit.entsires (sepirines, peignes, produit. di 	47 

beaut8, etc.) 
(1.1 S a a a Tons 	tree en 	(maui lea machines di divertis.meent. las 	48 

..chinre I lever, etc.) 

1) Coprsad ii Yukcn it lea Territoiree do Nord-Ouemt. 
.2) 	tocluant las dietciboteurs di conflaeries an vnac. 
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TABLE 5, Number of Vending Machiota in Canada, by Typ. of Kachine and by Type of Location, December 31, 1978 and 1')H 

All Industrial Rosiness Asuormeoc and Hotels, 
locations plants offices recreation motei, 	r• 

centres taurants, 	- 

verna, rn 
halls 

rype of machine 	 Tows itablissements Bureaus Centres di r8- HStels, 
endroita industriela d'affaires cr8stion et motels, rca- 

d'aausesrnt taurants, ta- 
vanes, mess 

No, 
1979 1978 1979 1978 1979 1978 1979 1978 1979 1978 

I 	TOTAL 115,636 112,422 34,090 32,972 7,698 9,457 8,767 7,448 21,239 21,457 

2 	Cigarette vending machines 29,982 29.548 4,467 3.781 1.363 1,410 2,466 2,092 17.004 17.483 

Beverage vending sschines 

Coffee machinee: 

3 	Instant, freeze dry 10,849 9,954 6,188 5,823 1,429 1,891 289 230 91 74 
4 	Frash brew (single cups) 3,468 3,241 1,574 1,469 565 655 130 150 16 13 

Soft drink machines: 

5 	Bottled 2,081 2,508 605 755 341 369 126 128 116 176 
6 	Canned beverages (including juices) 11,482 9,710 4,580 4,181 1,321 1,284 479 474 974 841 
7 	Convertible, can or bottle 937 810 294 340 101 108 71 41 96 87 
8 	Cup (post-mix) 5,191 5,330 2,780 3,001 630 893 221 267 49 76 
9 	Cup (pre-mix) 1,688 1,471 758 467 142 138 110 160 58 lii 

10 	Packaged milk and flavoured silk pro- 1,881 2,266 1,037 1,272 106 283 31 33 7 
ducts 

11 	Other vending machines for b.varag.a 192 297 32 110 71 69 4 36 2 

Vending machines for confections and 
foods: 

12 	Bulk confectionery 29,896 27,902 1.778 1,345 225 241 4.172 3,124 2,031 1.550 

13 	Packaged confectionery (excluding 4,309 6,383 1,978 3,380 493 831 316 379 289 255 
pastries) 

14 	Pastry only 2,100 2,942 1,213 1,599 164 247 38 47 57 190 

15 	Snack foods 3,245 1,644 1,745 535 244 126 156 144 270 241 

16 	Hot canned foods and sOups 2,271 2,448 1,683 1,764 172 233 S 20 9 22 

17 	Ice cream 368 310 162 92 14 12 30 31 2 8 

Fresh food: 

18 	Hot (casseroles, hot dogs, etc.) 628 380 458 267 31 18 - - 2 
19 	Cold (sandwiches, salads, etc.) 2,045 1,605 1,345 903 123 158 19 lB 30 24 
20 	Hot-cold combination 2.023 2,348 1,187 1.636 299 438 15 B 7 7 

21 	Other vending .aciines for foods 161 139 95 67 20 17 - 1 - - 

All other vending machines: 

22 	Combination food and non-food 183 183 58 70 17 IS 13 12 42 31 

23 	Hon-fo.  H ,  H ' - ' 1 

24 	AlLo:r 	
dh:6 	:no.':t I 



S
LEAV 5. Naisbre de 

vice 
:tjtiono and 

ragee 

Station.- 
service at 
garages 

1979 	 1978 

distributeurs aictonatiquca au 

Institutions 
(hospitals. 
universities. 
schools, 
etc.) 

Institutions (hO- 
pitaux, univac- 
siLls, écoles, 
etc.) 

1979 	 1978 

Canada, salon In genre et 

Other retail and 
Service locations 

Mitres endroite de 
d8tail cc do 
service 

1979 	 1978 

lendroit, 	le 31 

All other 
locations 

rous sutres 
endroits 

1979 

d8cenbra 

1978 

1978 at 1979 

Genre de discributeur autouatique 

60  

8,149 8,911 12,704 10,838 20,682 19,322 2,107 2,017 TOTAL 

1.922 2.321 1,710 1,515 621 527 429 419 Diatributaura da cigarettes 	 2 

Diatributsurs do boissons: 

Diltributeurs de café: 

356 317 1,584 1,147 697 300 215 172 Lnstantan&, slchd I froid 	 3 
112 153 840 638 131 98 100 65 Au percolateur (par gobelet) 	 4 

Distributeura d'eaux gasenas: 

390 466 282 312 161 231 60 71 EsbouteillIe. 	 S 
948 902 2,239 1,168 471 403 470 457 to bofte (y conpris lea 	ua) 	 6 
132 73 128 114 88 7 27 40 fn balte on en bouteills 	 7 
49 55 1,034 865 338 99 90 74 Gobelet (I mllanger) 	 8 
15 16 305 316 76 51 224 212 Cobelet (sllsugA) 	 9 

1 646 640 22 16 30 15 l.ait cooditiocrnl pur at srosstioé 	 10 

S 
itt 	dslmvnts: 

3,853 4,100 678 482 17.068 16,842 91 218 Confiacrias en vrac 	 12 

181 227 802 1,131 154 101 96 79 Confiseries e,sballles (ssuf p8Lls- 	 13 
series) 

48 61 504 680 67 91 9 27 P8tisseri.a aeulassnt 	 14 

45 53 598 455 96 46 91 44 A1Icsanta 6 grignotsr 	 15 

18 42 258 341 101 15 25 Ii Soupes at alisenta chauds an conssrvs 	 16 

7 9 128 144 10 1 15 13 Cr6se glacIs 	 17 

Alisents frau: 

2 1 132 91 2 - 1 2 Chauds (ragoOts. "hot dogs", etc.) 	 is 
17 13 479 463 16 10 16 16 Frauds (sandwich., salads., etc.) 	 19 
18 8 211 167 213 38 73 46 Qcauds at (mid. 	 20 

- - 46 50 - 3 - 1 Autrsa distrlbutsura d'alis.nte 	 21 

TOua antrea distrtbut.urs .utonsttqu.u: 

10 14 35 30 6 7 2 4 Distributsurs conbinls .11.sntatres at 	 22 
non aisentsirea 

5 lit: I 1 ti: 	 itiimantairee (s.pirio.s, paign.s, 	 23 
rdotts de b.aull, etc.) 

- i 	mitre. (sauf lee as.chioes do di- 	 24 
.-,rtis.sea.nt, lea anchin.. I lavar, etc.) 
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TABLE 6. Percentage Distributions of Vending Machine. (Number), by Type of Machine and by Type of Location, December 31, 	1979 

All Industrial Business Amusement and Hotel., 
locations plants offices recreation motels, res 

centres tssraota, 
taverns, m:- 
halls 

Type of machine 
Tou. Atablissements Bureaux Centres de H6tela, 
endroite industriela d'affaires r6cr4scion at motel., tea- 

d'amueenent t.ucant,, 
tavern.., 

No. 
me.. 

Percentage distribution of machine,, by type of location - Bépartition en pourcentage du noabre 
de diatributeure automatlquea, salon l'endroit 

I 	TOTAL(l) 100.0 37,7 8.9 54 22.4 

14.9 4.6 8.2 56.7 
2 	Cigarette vending machines 100.0 

Beverage vending machine.: 
Coffee 	.chlaes: 

3 	Instant, 	freeze dry 100.0 570 13.2 2.7 0.8 
4 	Fresh brew (single cups) 100.0 45.4 16.3 3.7 0.5 

Soft drink aachine.: 
S 	Bottled 100.0 290 16.4 6.1 5.6 
6 	Canoed beverages (including 	ulce.) 100.0 39.9 115 4.2 8.5 
7 	Convertible, can or bottle 100.0 31.4 10.8 7.6 10.2 
8 	Cup (post-mix) 100.0 536 12,1 4.3 1.0 
9 	Cup (pre-.ix) 100.0 44.9 8.4 6.5 3.4 
10 	Packaged silk and flavoured milk products 10010 55.0 5.6 1.6 0.4 
11 	Other vending machines for beverages 100.0 16.7 37.0 2.1 1.0 

Vending machines for confections and foods: 
12 	Bulk confectionery 100.0 5.9 07 14.0 6.8 
13 	Packaged confectionery (excluding pastries) 100.0 43.9 11.5 7.3 6.7 
14 	Pastry only 100.0 57.8 7.8 1.8 2.7 
15 	Snack foods 100.0 53.8 7.5 8.8 8.3 
16 	Hoc canned foods and soups 100.0 741 7.6 0.2 0.4 
17 	Ice cream 100.0 440 3.8 8.2 0.5 

Fresh fond: 
18 	Hot (casserole., hot dog., etc.) 100.0 72.9 5.0 - 
19 	Cold (sandwiches, 	a1.ada, etc.) 100.0 
20 	Hot-cold combination (' - 
21 	Other vending machines for food. I: 

All other vending machines: 
22 	Combination food and non-food 
23 	Non-food (aspirins, comb., coesetics, etc.) 
24 	All other (occluding amusement, laundry. etc.) jil 

Percentage distribution of eachinea at each location, by type of machine - Repartition an pour-
centage du nombre de di.tributeurs automatlqu.a dana cheque endroit, salon is genre de dletri-
bute-ur 

25 TOTAL 	 100.0 	100.0 	100.0 	100.0 	100.0 

35.0 13.8 17.8 53.7 88.5 
26 	Cigarette vending machints 

Beverage vending machine.: 
Coffee machine.: 

27 	Instant, 	freeze dry 12.7 19.1 18.6 6.3 0.5 
28 	Fresh brew (single cups) 4.0 4.9 7.4 2.8 0.1 

Soft drink machines: 
29 	Bottled 2.4 1.9 4.4 2.7 0.6 
30 	Canned beverages (including juices) 13.4 14,2 17.2 10.4 5.1 
31 	Convertible, can or bottle i.i 0.9 1.3 1.5 0.5 
32 	Cup (post-mix) 6.1 8.6 8.2 4.8 0.3 
33 	Cup (pre-mix) 2.0 2.3 1.9 2.4 0.3 
34 	Packaged .13k and flavoured .11k producte 2.2 3.2 1.4 0.7 
35 	Other vending machine, for beverages 0.2 0.1 0.9 0.1 - 

Vending machines for confections and foods: 
36 	Bulk confectiooery(1) .., ... 
37 	Packaged confectionery (excluding pastries) 5.0 6.1 6.4 6.9 1.5 
38 	Pantry only 2.4 3.7 2.1 0.8 0.3 
39 	Snack foods 3.8 5.4 3.2 3.4 1.4 
40 	Not canned foode and .Oups 2.6 5.2 2.2 0.1 - 
41 	Ice cream 0.4 0.5 0.2 0.7 - 

Fresh food: 
42 	Hot (casserole., hot dog., etc.) 0.7 1.4 0.4 - - 
43 	Cold (sandwiches, salads, etc.) 2.4 4.2 1.6 0.4 0.2 
44 	Hot-cold combination 2.4 3.7 3.9 0.3 -- 
45 	Other cending machines for foods 0.2 0.3 0.3 - - 

All Other vending machines: 
46 	Combination fond and non-food 0.2 0.2 0.2 0.3 
47 	Non-food (aspirin., combs, cosmetics, etc.) 0.7 0.2 0.1 1.6 
48 	All other (excluding ane.oment, laundry, etc.) 0.1 0.1 0.3 0.1 

(I) Excluding bulk confectionery machint.. 



- 19 - 

S LiAU 6. R8partition on pourceatage du no.bre de distributeurs astonatiques, scion is genre at l'endroit, 1. SI décaibre 1979 

vice 	 Other retail 	 All other 
-, tionu 	 and service 	 locations 

garages 	 locations 

Institution. 	 Genre de distrtbuteur 
Stations- 	 Autres endroits 	Thm sutres 
service at 	 do detail at 	 eodroits 
gsrsgee 	 4. service 

Percentage distribution of machine., by type of location - Repartition an pour-
centage do noebre de diatributesre sutomatiques, scion l'eodroit 

S 

5.0 14.0 4.2 2.4 

6,4 5.7 2.1 1.4 

3.3 14.6 6.4 2.0 
3.2 24.2 3.8 2.9 

18.7 13.6 7.7 2.9 
8.2 19.5 4.1 4.1 

14.1 13.6 9.4 2.9 
0.9 19.9 6.5 1.7 
0.9 18.1 4.5 13.3 
0.4 34.2 1.2 1.6 
6.8 22.9 2.6 10.9 

12.9 2.3 57.1 0.3 
4.2 18.6 3.6 2.2 
2.3 24.0 3.2 0.4 
1.4 18.4 3.0 2.8 
0.8 11,4 4.4 1.1 
1.9 34.8 2.7 4.1 

3 21.0 0.3 0.2 
9 23.4 0.8 0.8 

10.4 10.5 3.6 
28.6 - - 

19.1 3.3 1.1 
3.1 60.0 0.2 
4.4 4.3 22.8 

Percentage distribution of machine, at each location, by type of u.chine - 84-
partition en pourcontage du nombre de dlstributeurs automatiqucs dan. chaque 
.odroit, selon Ic genre de distributeur 

TOTAL(1) 	 1 

Dietriboteurs de cigarettes 	 2 

Distriboteors de boinsona: 
Distributeurs de café: 
inste.ianf, sCchC S Iroid 	 3 
Au percolateur (par gobelet) 	 4 
Distributeurs d'eaux gaceuses: 
Eaboutslllfes 	 S 
En bolte (y comprl.s its jos) 	 6 
En botte on en bouteille 	 7 
Gobelet (S eél..nger) 	 S 
Gob.let (mClangS) 	 9 
Lait cooditionnf pur at scomatisé 	 10 
Autres dietributeurs de bolesons 	 It 

Distrthuteura sutonstiquem de confiasries at d'ailaents: 
Goof iseries an vrac 	 12 
Confiserie. omballées (asof p8tlsaerlea) 	 13 
PEtisserie. seulement 	 14 
Aliments S grignorer 	 15 
Soupes et alinents chauds an conserve 	 16 
Cr8cue giorSe 	 17 
A.lisents frale: 
Chauds (ragolts, "hot dog.", etc.) 	 18 
Froide (nsndwichs, salade., etc.) 	 19 
Chaud8 at (raids 	 70 
Aurrea distribsteor. d'slinente 	 21 

Tout staticn distriboteurs automatiques: 
Dietrlbuteore cocbin*s s1i.enatres it non a1i.ntsires 	 22 
Non aii.entaire. (aspirines, peignes, prodatits de beastS, •tc.) 	23 
Taos mitre. (saul lea mgchine. de dlverci.seaent, le, machine. 	24 

S layer. etc.) 

	

100.0 	 100.0 	 100.0 	 100.0 	TOTAL 	 25 

	

44.7 	 14.2 	 17.2 	 21.3 	Dintributeurs ds cig.rettes 	 26 

D1strtbut.urs de boisson.: 
Distributeurs Au café: 

8.3 12.2 19.3 10.7 InstantanS, sCchC S froid 	 27 

2.6 7.0 5.6 5.0 Au percolateur (par gobelet) 	 28 
Distrlhuteurs d'emsx ganuaes: 

9.1 2.3 415 3.0 Eabouteillfes 	 29 
22.1 18.6 13.0 23.3 En botte (y coepris ies jias) 	 30 
3.1 1.1 2,4 1.3 En bntte oat en bouteille 	 SI 
1.1 8.6 9.3 4.5 Gobelet (8 aélanger) 	 32 
0.3 2.5 2.1 11.1 Cobelet (nélangC) 	 33 
0.2 5.4 0.6 1.5 Lait conditlonnA pur at aronstisé 	 34 
0.3 0.4 0.1 1.0 Autres distributeur. tie boissons 	 35 

Dietributeure autosatiques de confiseries at d'aliaente: 
Confloeries en vrac(1) 	 36 

4.2 6.7 4.3 4.8 Confiosries e.bailCe. (saul pStlseeries) 	 37 
1.1 4.2 1.8 0.4 pEtisaerie. ,eoleeent 	 38 
1.0 5.0 2.7 4.5 AIlments S grlgnoter 	 39 
0.4 2.1 2.8 1.2 Soupes at ailments chud, an conserve 	 40 
0.2 1.1 0.3 0.7 Cress glacé. 	 41 

Ailments (rats: 
- 1.1 0.1 -- Chouds (ragoflts, "hot dogs", etc.) 	 42 

0.4 4.0 0.4 0.8 Froids (sandwicha. .aiade., etc.) 	 43 

0.4 1.7 5.9 3.6 Chauds at (raids 	 44 
- 0.4 - - Attires distributeur. d'.iisents 	 45 

Tons autess dietributeurs atatonatiquas: 
9.2 0.3 0.2 0.1 Distributeurs combines alinentaires at non slisentaires 	 46 

9.1 0.1 9,3 -- Non slimenteira. (aspirin.., peignes, produits tie besuté etc.) 	47 
- 0.1 1.0 Tous stairs. (saul lea machine. de divertissement, 1.. machines 	48 

S layer, etc.) 

) Eacluant lee dietributsurs tie cant ie.ries en vr,c. 
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TABLE 7. Vending Machine Operators - Number of Firms, Machines and Sales, by Annual Sales Size, 
1976, 1977, 1978 and 1979 

TABLEAU 7. Exploitants de distributeurs automatiques - Nombre d'entreprises, de distributeurs automi--
tiques et montants de ventes, selon le chiffre de ventes annuel, 1976, 1977, 1978 et 197 

Number of 	Number of 	Sales 	Percentage 
firms 	machines(1) 	distribution 

Annual sales size  

Chiffre de ventes annuel 	
Nombre d'en- 	Nombre de 	Ventes 	Repartition 
treprises 	distribu- 	en pourcen- 

teurs(1) 	tage 

$'OOO 

1976: 

Under $250,000 - Moms de $250,000 
$ 250,000-$ 499,999 

500,000- 999,999 
1,000,000- 1,999,999 
2,000,000 and over - et plus 

TOTAL 

1977: 

Under $250,000 - Moths do $250,000 
$ 250,000-$ 499,999 

500,000- 999,999 
1,000,000- 1,999,999 
2,000,000 and over - et plus 

TOTAL 

1978: 

Under $250,000 - Moths de $250,000 
$ 250,000-$ 499,999 

500,000- 999,999 
1,000,000- 1,999,999 
2,000,000 and over - et plus 

TOTAL 

419 33,801 39,779.4 14.8 
91 15,342 32,006.5 11.9 
59 13,559 41,465.1 15.4 
28 11,044 38,662.7 14.3 
15 30,802 117,472.9 43.6 

612 104,548 269,386.6 100.0 

420 3,012 32,592.2 
96 16,135 38,480.2 13. 
61 12,271 42,164.7 14.7 
31 12,183 43,282.2 15.1 
14 30,986 129,958.8 45.4 

622 105,587 286,478.1 100.0 

401 32,017 36,151.3 12.2 
118 17,861 41,321.3 13.9 
62 18,142 43,600.1 14.7 
33 13,156 46,086.2 15.5 
16 31,355 129,768.5 43.7 

630 112,531 296,927.4 100.0 

I 

1979: 

Under $250,000 - Moms de $250,000 
$ 250,000-$ 499,999 

500,000- 999,999 
1,000,000- 1,999,999 
2,000,000 and over - et plus 

TOTAL 

357 31,922 35,849.4 10.9 
105 17,124 36,711.6 11.1 
69 18,459 47,677.5 14.5 
32 10,198 42,719.1 13.0 
22 38,935 166,301.3 505 

585 116,638 329,250.0 100.) I 
(1) Maximum during the year; ovens, coin and bill changers excluded. 
(1) Nombre maximum durant l'annee, sans les fours et les machines A faire la mormaie. 
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S \BLE 8. Number of Ovens and Changers, by Type of Equipment and by Type of Location, 1975-1979 

ABLEAU 8. Nombre de fours et de machines a faire is monnate, salon le genre at i'endroit, 1975-1979 

All Indus- Business Anuse- Hotels, Service Insti- Olher All 
locations trial offices ment and motels, stations tutions retail other 

plants recrea- restau- and (hospi- and locations 
tion rants, garages tals, service 
centres taverns, ufliver- locations 

mess Sities, 

Ancillary halls schools,  
equipment etc.)  

Materiel 
Tous Etablis- Bureaux Centre de H6tels, Stations- Inatitu- Autres Toua 

auxiliaire endrojts sements d'affai- récré- motels, service tions endrolts autrea 
1du- res ation et restau- et (h8pi- de detail endroits 
triels d'amuse- rants, garages taux, et de 

mont tavernes, univer- service 
mess 8it6s, 

écoles, 

- 

etc.) 

Ovens - Fours: 

Microwave - Micro-ondes: 

1979 

1978 

1977 

1976 

) 75 

5 il 
irared - 

• 	79 

1978 

1977 

1976 

1975 

Changers - Machine A faire 
la monnaic: 

Coin - Pièces de monnaie: 

1979 

1978 

1977 

1976 

1975 

Dollar bill - Billets de 
banque: 

1979 

1978 

977 

1 , 76 

1975 
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TABLE 9. Number of Vending Machine Operators, Vending Machines and Sales, by 
1979 

TABLEAU 9. Nombre d'exploitants avec distributeura automatiques et ventes, 
1978 et 1979 

a 
Number of Number of Total sales Percentage die- 
operators machines tribution of 

sales 

Type of operator 	Nombre Nombre de Total des ventes Repartition en 
d'exploitants machines pourcentage 

Genre d'exploitants des ventes 

1979 	1978 1979 	1978 1979 	1978 1979 	1978 

dollars 

ALL OPERATORS - TOUS LES EX- 	585 	630 	116,638 	112,531 	329,249,979 	296.927,397 	100.0 	100.0 
PLOITANTS 

Independent operators - Exploi- 	422 	443 	85,002 	80,998 	219,294,296 	191,695,328 	66.6 	64.6 
tants indépendants 

ht L11 S - iit'ut-i Licuis 

Dairies, bakeries and other 
food manufacturers - Laite- 
ries, boulangeries et autrea 
entreprisas de fabrication de 	3 	5 	165 	593 	184,598 	633,542 	-- 	 0.2 
produits alimentaires 

Caterers and other services - 	38 	44 	6,981 	6,538 	28,538,355 	26,495,615 	8.7 	8.9 
Traiteurs et autrea services 

Tobacco, food and other whole-
salers - Grossistes en tabac, 
produits alimentaires et au-
trea produits 56 60 17,466 17,332 69,780,092 65,692,059 21.2 22.1 

All other operators (schools, 
colleges, etc.) - Tous sutres 
exploitants (êcoles, col- 
lges, etc.) 	 26 	11 	1,166 	1,259 	4,249,521 	4,561,499 	1.3 	1. 

S 
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S hI!IJ•\1II1 itid 	, " , 	I lisi.. 

SURVEY OF 
AUTOMATIC VENDING MACHINE 

OPERATORS, 1979 

CONFIDENTIAL WHEN COMPLETED 

Collected indti iheai.Ihorisy of the StatistIcs ACe. Chapter 19, 
Staiiiten 01 CanIda 1970-71-72. 

Si yous ptiiiica recess., cc quesulo.. 
Knise nanr or address it not  correct 	 - 	 Salle en fraaç.ia vtu.Iitt CaChet 0 

PLEASE READ THESE NOTES BEFORE COMPLETING QUESTIONNAIRE 

The Statistics At ensures that any information you provide can only be seen by swoon em-
ployees of this bureau and must be created in the strictest confidence and divulged to no one 
outside Statistics Canada, not even another government department or agency, without your 
written permission. The data in your report may be used only for statistical purposes. 

Kindly complete and return one copy of this report within 30days after receipt. Ifborsonie rea-
son you are unable to comply within this time period, please notify this section (address below) 
when you will be able to do so. A seIfaddrcssed envelope is enclosed for your convenience. 
Retain the other enclosed copy for your records. 

This survey covers all businesses engaged on their own account in operating vending machines 
either as ii principal or as an ancillary activity. 

Include all your Canadian branches in this report. A combined report for all companies operating 
in Canada for which you maintain records will be acceptable but a list of these companies 
should be supplied on the last page of this questionnaire. 

Report retail soles data preferably for the calendar year - or for your fiscal year (normal bust-

' 	

ii '.s year) ending at any time between April I, 1979 and March 31, 1980. 

i,re exact fiures are not available careful estimates will be acceptable but please so mdi- 

number of machines report the maximum number of machints operated at any time during 
i year. Exclude coin-operated devices which do not vend merchandise, such as, amusement 

or music machines, etc. 

The results of this survey are published in the report "Vending Machine Operators" (ca(alogue 
63— 213). 

For any information relating to this survey kindly contact the Retail Trade Section, Mer-
chandising andServices Division, Statistics Canada, KIA 0V4, Ottawa. (Tel: 613-996-9304 
or Telex 053— 3585). 

[TSCRIFTION OF BUSINESS 

Show the percentage of total sales and receipts accounted for by each of the 
following activities 

Merchandise vending machine operator 

Operator of other coin-operated devices such as music, amusements, laun-
dromats, etc. 

Other business activity (e.g.) dairy, bakery, bottling, tobacco wholesaler, 
catering, restaurant, educational insurution, etc. 

Specify: 

S Total 	.................................................................. 

1-3406-34.1 21-8-79 



2. REPORT THE NUMBER OF VENOING MACHINS AN') THEIR TOTAL SALES DURING 1979, BY TYPE OF MACHINE AND 
PROVINCE OF LOCATION 

Spiice is provided below to show data for three provinces. If you made sales in more thi ii ,r 	. .s:.- - 
shccts enclosed. (Careful estimates will be satisfactory if actual figures are not available is 

CHINE 

Total L 	Canada 

Number 	$ (oath 	cents> 

Pt*siocial Diatri F. 

sales 
Number 	(omit cents> 	Number 	

I (omit cents) 	
Number 	$ (omit cents) 

igle 	packa 

•rag.S 

ry  

lecup) 

(bottle  

I 	flavoured 
ding juices  

chines 	for 
colute, hot 
etc.) . 

ton) ecrions 

(candy. 

-- 

ksolgum)  

nery (choc' 
tars, 	etci, 

pies, tarts. 

-chipx,pii 	- 

rid soups....  

bars, siod- 

hot dogs, 

s, 	salads. 

Scions 

chines 	for 
ads 	(mum. 

Ca 

rid non-food 

combs • con-
pencils, 
wspapere, 

ma chine a 
'at devices, 
nuchines) - 

TYPE OF VENDING M 

I. Cigarette machines (Si 

only) 	......................... 

2. Vending machines for be 

(a) Coffee 

lnstant/freezc r 

Fresh-brewising 

Ib) Soft drinks 

Rattled 

Canned ............ 

Con yertible can 

(iS) Cup (post-mis) 

(v) Cup (per-mis) 

(c) Packaged milk an 
milk products. inch 

(d(Other vending ml 
beverages (hot ciii 
soups (not canned) 

3. VendIng machines be 
and Foods 

[tulk confectioner 
peanuts, single xci 

Packaged confetit 
olute and candy 
excluding pastries 

(c) Pastry only (cakes 
doughnuts, etc.) 

(dl Snack-Foods (potuty 
corn, crackers, con 

(e) hot canned foods a 

(() Ice cream (cones, 
wiche,) 	............... 

(g) Fresh food 

bloc (casserolet 
hamhurgs, etc.) 

Cold (sandwich 
etc.) ................ 

lint 'cold coanbi 

(h>Other vending ml 
confections and Fr 
eggs, ctir) 

Specify 

& All other vending machit 

(a> Combination food it 
machives .......... 

(hi Non-food (aspirins, 
arctics, hosiery, 
stamps, paper, xl 
cigars, ice, etc.) 

(c) All other vend(sj 
(excluding amusem 
music. laundromat 

a 

S-3406-54.1 
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3. REPORT THE NUMBER OF VENDING MACHINES LOCATED AT THE TYPES OF LOCATION DESCRIBED, AT YEAR-END 1979 

TYPE OF LOCATION 

Amuse - 
menu Institu- 

OF VENDING MACHINE Total 	Indus- 
trial 

OCO' plants tions 

Basi' 
neon 

oufieen 

and 

'' 
centres 

i.e. 
theatres, 
bowling 

Ilocels, 

tunis, 
tavern., 

mess 
halls 

Service st" 

and 
garages  

tionn 

ho.pi- 

unmet- 
shies,  

schools 

0th 
retail 
and 

Service 
loca- 
11005 

All
other 
loca-
lions 

elleys, etc. 
etc. 

(single 	packs 	only) 	.............................  

(ar beverages 

i ,'frveze dry ..................................................... 

'brew (single cup) - 

— -_ 

rtible 	can/bottle 	.......................................... 

toni-mis) 

d.............. ..... 	...... ........ 	......... 	..... 	....................... 

itt-mix) 	.. 	........................... 	............................... — .____ 

ilk 	and 	flavoured 	milk 	products, 	including 

It machints for beverages (hoc chocolate, hot 
inned). etc.) 

for confections and loods 

iosery Icsndv, peanuts, single sticks of guml _..._._ 

uiferiionery (chocolate and candy bars, etc.), 
-- 5irj 	.............. 	.. ..................... 	.......... . .................. . -- 

cakes, pies, tarts, doughnuts, etc.) -- —. 

(pornrn-chips, 	popcotn, 	crackers, 	cookies, 

oods and soups 

ones, 	bars, 	sandwiches) 	.................................... 

assuroks, hot dogs, humhurgs, etc.) .............. 

(sandwiches, salads, etc.) -- _....._ 

old combinations -- 

g machints for confections and foods (IntO., 

machines 

lool and non't,s(vj machints -- 

.pirinv, 	comI,s, 	c osmetics, 	hosicty. 	pencils, 
-- _................._ . 

tding machints Including amusement devices. 

- r, newspapers, rigors, 	icc-. etc.) ...................... 

romat machines ) 

TYPE 

I. Cigarette macbin. 

2. V.ndln9 machines 

Ia) (;oIfee 

(ii Insist 

Ii) Fresh 

(hI Soft diinlis 

(31 Bout, 

Cannu 

Convu 

((SI Cup 

(v) Cap 3 

(c) Packaged it 

),]) Other vendir 
soups (not 

ding mochinas 

(i conlec 

lading N 

try only I 

(dl snack-foods 
eicl 

(t) hot canned I 

(f) Ice cream (c 

(gI Fresh food 

(it hot (v 

(33) Cold 

(iii) lint/c 

IhI Other veadin 
eggs, etc.) 

if 

•l. All other vending 

a) Comhnn,iuinn 

(hi Non.Ioo.) lii, 
stumps, pup. 

(c) All other vet 
music, luund 

TOT AL 

S 

ANCILLARY EQUIPMENT 



CERTIFICATE 

This is Co certify that the information contained in this report is correct and complete to the best of my knOwled: 
belief and covers the period 

From To 

19 

person responsible lot completed lorm (please print) 	 I i itie 

Address 	 I roaral code 	 I elephone number ann area cone: 

III 
Signature 	 Dare of this report 

To ensure that this survey will cover all vending machine operators, kindly assist us bylisting below the naes and addresses of any n*wfirmn. 
that you know about, which have entered this business in the past year - Thank you. 

Name 	 Address 

REMARKS 

I 

I 
5-34Od-4.1 
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ENQUETE 5UR LES 
EXPLOITANTS DE DISTRIBUTEURS 

AUTOMATIQUES, 1979 

CONFIDEI4TIELLE LORSQUE 
LA FORMULE EST REMPLIE 

Ofriururion enigte en veritt 	is mi sun Is sisusaIquc. 
rhupsaic IS, Si,101. Jo Canada de $970-7 1-72. 

Consgn It born Ci advent sil y a lieu 

II you pities receiving this quenion-
flue in LngIish. please check he,, fJ 

PRIERE DE LIRE CES NOTES AVANT DE REPONDRE AUX QUESTIONS 

I, En servo sic Is Los, Stanssrsquc- Canada sengage n trailer slans Ia plus shade confidence les 
renscigr.emencs que vous fournirez et è lie pas les divulguen sans noire consentement eCrit a 
gui que cc soil hors de Statisnique Canada, même pas i dautres ministères ou organismes pu-
blics. Seuls Its employés assermentés pourront Its vain cc ces donnécs tie servirooc gui ds 
fins St*tistlques. 

Veuillez nous renvoyer un exemplaire de votre questionnaire, diimenc nempli dons l'enveloppe 
adressee c-inc1u,e dans Its trente pours qui suivent Ia reception. Classez It second exem. 
plaice. Si, pour one raison quelconque, vous ne pouvex respecter cc délai, veuillez nous aviser, 

t'adrtsse ci-dessous, de Ia dare d exCcut ion . 

Ce questionnaire ext envoyC a toutes Its entrepnises exploitant pour leur propre coinpie dts 
distnibuteurs aucomatiques i titre dacc,vitC pniacipale on dacovitC subsidigire. 

Prencz en compre dons cetre declaration routes vos succursales au Canada. On acceptera une 
declaration con,solidCc pour routes lea sociétCs cxploitCes au Canada dana nous tenez Ics 
dossiers; noun devrez routefois dresser In lisle de ces sociCtCs i Ia derniCre page du question. 
naire. 

l)éclsurez de prCfCrence len donnCcs our Its vsnteb au detail pour i'annCc civilc,ou encore pour 
votre annCe financièrc Sc terminant corre le 1er  avrjl 1979 et Ic 31 mars 1980. 

En labsence des chiffrcs exacts, vous pouvez donner des estimations assez prCcises, mais 
s'iI vans plait. mentionnez.1e. 

Sous nombre cio mochin.s. dCclarez Ic plus grand nombre de distributeurs exploitCs en nnême 
remps a on moment quelconque de l'annCe Exclur. Its machines qua toocr.onnent avec des 
pièces mats ne servent pas a Ia vente de prodioits, comme les machints de divtrtissement et 
Its machines a disques. etc. 

Its resultats de cetrcenquêre paraissenc dons Ic bulletin incitulC ''Esploitantsdcdistributeurs 
automatiques" (63— 213 an catalogue). 

Pour tout renseagnemenc cancernant cette enquëte, veuilLez vous menre en rapport avec Ia Sec. 
(ion du commerce de detail, Division du Commerce et des services, Staustique Canada, Ottawa 
K IA 0V4 (TClCphone (613) 996 —9304 on Telex 053— 3585). 

1. DESCRIPTION DE VOTRE COMMERCE 

Donnea It pourcentage des vcrucs ci des tecettes totales pour chaque 
activité 	 Pourcentage 

txploitarioia de distributeurs auroma(iques 

Exploitation de machines automariques, tels que, btllards cc aurres 
jeux électriques, blanchisseries, boites a musique, etc . .. . ........................ 

Autres genres dentreprises, par exemple: laiterie, boulangenie, pitisserie, 
misc en bouceilles, vence de rabac en gras, traiteur, restaurant, Ctablisse-
meat denseignement, etc. 

PrCci 

S1 	Total ................ ................ .................................................................................. . 100% 

5—I406-3&2u 21-8-79 



2. DCLAREZ LE NOMBRE DE DISTRIBUTEURS AUTOMATIUES El LES VF.NTES TOTALES EN 1979, SELON LE GENRE 
DE DISTRIBUTEUR El LA PROVINCE DEXPLOITATION. 
Les espaces ci-dessous peuvent connenir lea donnes pour trots provinces. Si vous iv .' vendu d,tnv plus de trots provint 

inscrivez lea chilfrcs applicables sun lea kutiles supplmentaires ci-Jointes. (Si vous n'avez pas les chifires reIs, it 

)ugerons sutuisante une esnimation soigneusement établ le.) 

Total, 
	 Distribution provinciale linac rivez Ic nuts de Ii province) 

GENRE DE DISTRIBUTEUR 	
Canada 

AUTOMAT IQUE 
	

- 	 Vetoes 	 Vences 	 Vetoes 	 Vcnne 
Nombre 	 $ 	 Nombre 	 S 	 Nombre 	 S 	 Nombre 	S 

(sans len cents) 	 (sans Jes cents I 	 (sans its cencj 	 (sans les cents) 

I. Disinibuteurs de clgoret,,s (en paquel 
undividut'l seuloment) ............- 

2. Distr,bui,urs de boissans 

a) Cal 

(I) Soluble/s&hr it Iroid ........ 

(it) Au percolaceur (par gobe-
let) 

hI Etsux gateuses 

(I) Ln.bouteilles ................ 

(ii) En botic 

(ill) En bote on en houteillo 

(is) (jobelet G mflnnger) ........ 

(vi Gobelet ( msri angé) ......... 

l.ait conditionni, put cc aroma-
tinc, y compris Its ins ........ 

di Autresdincnibuccutsde boissoon 
(chocotat chain), bouillon chant) 
(sauf en conserve), etc.) .......... 

I. Distnibscienes d. canfineni,s .td'alI-
sienna 

Confiseries en vrac (bonhons, 
arachidvu, gomme i n5cher) 

Confiseries embailes(tabIecces 
Jr chocolac, booboos, etc.?, 
soul ptisseries .................... 

Picisserien seulemeni (gitcaux 
tortes, torte cues ,beignes, ecc. 

Ailments S gri500ier (crous 
tubs, mais souffle, biscuits, 
craquelins, etc.) ........... 

to Soapes cc ailments chauds en 
conserve 	..................................... 

I) Creme glac 	(corners, tablet- 
ten, ssndwichs) ........................ 

g) Ailments frais 

(ii Chands (ragoüts. "hot 
dogs","humhurgets",erc.) 

Froids (sandwichs, sala-
des. etc.) 	.......................... 

Chaudu or frids combintiu 

hi Aucres discribnceutsde confine.. 
ne, ci d'alimencs (fruits, oeufs. 

Pr,ctsez 

4. Tons autres diatribotoura 

i)istribuieurs combines alimen. 
tuires ci non alimentaires ....... 

Non alimentuiros laspininos, 
peugnes, produits de beaut6, 
ban, crayons, timbre,, papier 
oscrnnus, Cig.snes, gluec, ete. 

ci Tons aunts distribuceurs (nsa( 
leo machines do divertissemeni, 
Its machint's 5 disques, Its ma-
chines 3 avert, Its cIceuses) 

I 

TOTAL 

MATRIEL AUXILIAIRE 

I. Fours 

Micro-nodes............  .............. ..... 

mIca-rouge 	. 

2. Machines ô fair, ia matinal. 

at PiIces do monnuie 

I 
—35011-34.2 



3, DECLAREZ LE NOMBRE DE DISTRIBUTEURS AUTOMATILS SITUS DANS LES LIEUX D'EXPLO)TATION 
A LA FIN DE LANNEE 1979 
(ine estimation soigniusement éiablie sera juge satisfaisante.) 	 - 

I 	 L1I(UX 

I --- 

Totol, 
toes 

undrolta 

cbiis- 

triels 

Bureaus 
d'.f. 

tie 
ilcrea. 

tion 

d'amuse- 
nsenc 
(iifli' 

suits 
tie 

quiiies, 
Ct C.) 

Flatels, 

0s. 1:: 

rants, 
t5Vt• 

mess 
ci eanti. 

neS 

Sacccns• 
service 

garages 

Institu' 

::;. 
sites, 

écoies, 
etc.) 

A 
eodroits 

do 
dii 
cc tie 

setytce 

aucrI  bus 

endroits 

leulemenc)...... 

its 	jus 	......... 

haud, bouillon 

sme 1 mchet) 

ilac, bosboas, 

rtcicita, 	b,ri 

((IC. 	bitcuita, 

flgers " , etc.).. 

iment, 	(fruits, 

iimentiiitcs .. 

urN tie beaurC, 
gaits, 	glare, 

de divertisse- 
Il laver cc les 

GENRE DE DISTRIBUTEIJR 
AUTOMATIQUE 

I. Diate,but,ara de cigorsttea (en paquet individuct 

Dinuibu,su,u d. boissons 

*) Cale 

ii) Soluble Isichi ii froid . 

(ii) Au percolateur (par gobelet) 

b) Lass gazeuses 

(ii EmbouteiIies 

En hi,ie 

En boce as en bouteille .......................... 

Gobelet (i ml.nger( 

lv> Gobelci (miangfl ................................... 

c) Last conditionn& put cc a'omatis. p compri! 

di Autres dintributeurs de boissoos (chocolat 
chaud (taut on conserse), etc.) .............. 

)],t,,hutsura do colisetiea at dalim.nts 

,.niiseries on vrac (bonbons, arechides, go 

onhiseries embaiihs (Metces de choc 
ci, saul prisscries 	................................ 

l.itisseries seulement (g.ceaua, cartes, ci 
floes.etc.) 	....................................................... 

dl Ailments ii grignocer (croustiiies, mais nor 
Craquelins, etc.) 	.............................................. 

ci Soups or ailments chauds on conserve 	- 

I> Creme glach (comets, tabletces, saniiwicht 

gi Ailments lidS 

Chauds (rago1cs, "hot dogs', "hamb 

Froids (surnlwichs, ssisdes, etc.) 

Chaurds cc lru.ds combines ................ 

hi Autres distributeurs tie confiserien ci do 
oculs, etc.> 

Prvc,sez 	 - 	 -. 

4. loss outran dusteihuteura 

a> Disirihuteurs cohincs  aiimentaires ci non 

hi on aiimentaires (aspirinen, peignes, prod 
ban, crayons, timbres, papier, journaus. 

ci Teas aucres discributeurs (saul Its machine! 
meat, it, machines i disques, its machine 
scheusc) ------- - - - 

TOTAL 

MATRIEL AUXILIAiRE 

i. 

Iit(ra'rouge 	........................................................... 

M ,: ,  knot ô loire (a moonoie 

fl Pièces tie inunnuic ................................. 

hi Billets tie hanqcue 

5'. 3406— 34. 



ATTESTATION 

Jo déclure quo los ,onneignemonts donnés dunn Ic present rapport sonr, autanc quo je sache, enacts cc rcn 
plots cc quils portent sur Is priode 

Allanc do: 	 Au: 

19 	 In 

Nom do I& personno qul a rotnpli Is forniule(n louses unoulCcs): 	Poucciost 

A&esne 	 Code postal 	NumCro do téléphone cc indicacif réouual: 

Sgnsture 	 Date do cc rapport: 

Pour quo cone enqute counre tousles eaploicanra do disuribureurs automatique.,pourriez-voun dresner ci-desaouslo hate do toutes Ion nouuvellos 
firmes qul onc talc lout entrée nu, It marchC Ian dernuer. 

Noun 	 Adresso 

REMARQUES 

a 

S 
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L14Uc 	i.iUi 	,xLii 	 .' 

Catalogue 

11-003F Revue statistique du Canada, H,, F. et Angi. 

62-002 Prix et indices des prix, N., Bil. 

63-002 Ventes et stocks des grands magasins, H., 
Bil. 

63-005 Commerce de detail, M., Bil. 

63-007 Ventes de véhicules automobiles neufa, M., 
Bil. 

63-008 Conunerce de gros, H., 811. 

63-210 Magasins de detail A succursales, A., 811. 

63-218 La vente directe au Canada, A., Bil. 

63-219 Librairies de campus, A., Bil. 

63-526 Enqute sur les marchandises vendues au dé-
tail, HS., 811. 

mmerce de detail, Recensement du Canada, 
71, HS., 811. 

;. 	)LtLLst1, 	Ihdt Tiit 1 Ug 	U 

uierchandising. 

Catalogue 

11-003E Canadian Statistical Review, M., E. 
and F. 

62-002 Prices and Price Indexes, N., Bil. 

63-002 Department Store Sales and Stocks, 
N., Bil. 

63-005 Retail Trade, M., Bil. 

63-007 New Motor Vehicle Sales, N., Bil. 

63-008 Wholesale Trade, M., Bil. 

63-210 Retail Chain Stores, A., Bil. 

63-218 Direct Selling in Canada, A., Bil. 

63-219 Campus Book Stores, A., 811. 

63-526 Retail Commodity Survey, 0., Bil. 

A. - Annual M. - Monthly 0. - Occasional 

E. - English F. - French 811. - Bilingual 

In addition to the selected publications 
listed above, Statistics Canada publishes a 
wide range of statistical reports on Canadian 
economic and social affairs. A comprehensive 
catalogue of all current publications is 
available free on request from Statistics 
Canada, Ottawa K1A 0T6. 

A. - Annuel 	M. - Mensuel 	HS. - Hors série 

F. - Français Angi. - Anglais 	Bil. - Bilingue 

Outre les publications ci-dessus ênumérées, Sta-
tistique Canada publie une grande variété de rap-
ports statistiques sur le Canada tant dans le do-
maine économique que social. On peut se procurer 
gratuitement un catalogue complet des publications 
courantes a Statistique Canada, Ottawa K1A 0Th. 
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