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T PJrnflh1erTcDJ 	 I1IlCiTff.diflr 

Since 	1958, 	the 	Merchandising 	and 
Services Division has conducted an annual 
survey of vending machine operators. 
Coverage for this survey is designed to 
provide a comprehensive picture of the 
magnitude of automatic merchandising in 
Canada, as well as to uet the need for 
supplementary data on consumer expenditure 
on goods and services for the National 
Accounts of Canada. 

Definition 

For the purposes of this survey a vending 
.achine is defined as a device which 
automatically dispenses merchandise after a 
requisite amount of money is inserted into 
the device. The merchandise vended includes 
obacco products, beverages and food pro-
•Iucts, as well as non-food products such as 

S 	b cns, hosiery, batteries, toiletry goods, 
ooks, etc. 	Excluded are products vended 

such as gasoline and newspapers, as well as 
,orvices vended such as music, amusements, 
Laundry, dry cleaning, photographs, photo-
copies, shoe shines, etc. 

A vending nachine operator is defined as 
an individual or firm that, on his (her) or 
its own account, owns, or leases vending 
machines, places them and is responsible for 
their servicing and repair. The vending 
machine operator has the sole right to 
withdraw cash from these machines and keeps 
separate accounting records. To be "in 
scope" for the survey, a vending machine 
operator oust operate at least 10 full size 
vending machines or report total sales of at 
least $20,000. 

Depuis 1958, La Division du commerce et des 
services mêne chaque anne une enquête auprs des 
exploitants de distributeurs automatiques. La 
champ de cette enquête a pour but de dresser un 
tableau coinplet de l'importance de ce commerce au 
Canada et de rpondre aux besoins de la compaci-
bilitê nattonale du Canada en donnes complmen-
taires sur les dpenses de consonmation en biens 
et services. 

Definition 

Aux fins do cette enquète, on appelle distri-
buteur autoaatique une machine qui dispense 
autornatiquement une marchandise des qu'on y 
introduit lea pièces de monnaie nceasaires. La 
marchandise dont il s'agit comprend aussi bien 
lea tabacs, lee boissons et produits comestibles 
que les produits non comestibles comrne lea sty-
los, 1e8 bas, lea piles, lea articles de toi-
lette, les livres, etc. Sont exclus lea produits 
canine l'essence et les journaux de mme que lea 
"services, tels que, les boites nusique, les 
jeux, les machines a layer, lea machines A net-
toyage a eec, les appareils-photos aucomatiques, 
lea photocopieurs, lee machines i cirer lea 
chaussures, etc. 

Un exploitant de distributeur autoatique est 
un particulier ou une socitf qui, travaillant a 
son compte, possëde ou louc des distributeurs 
automatiques et s'occupe de lea installer, lea 
entretenir et los rparer. Cot exploitant a seul 
Ic droit de recueilllr l'argent mis dans ces 
machines, et tient une comptabilitib distincte. 
Eat enqubtra tout exploitant de distributeurs 
automatiques qui exploite au moms 10 machines de 
taille normale ou qui d€clare un chiffre d'affai-
res d'au moms $20,000. 

Bulk confectionery vending machines and 
others which sell items for 25 cents or 
less, constitute a special case. These 
machines dispense unpackaged confectionery, 
nuts, bubble gum, chewing gum and trinkets. 
For the purposes of coverage in this survey, 
20 bulk confectionery machines are consider- 

to be the "equivalent" of one full size 

5 	.nding machine. 

Las distributeurs automatiques de confiserie 
en vrac et autres machines vendant des articles 
25 cents ou moms constituent un cas particu-
her. Ces machines fournissent de Ia conf.tserie 
non emballte, des noix de ha gomme a claquer, de 
la gomme a macher et des colifichets. Aux fins de 
cette enquête, on juge que 20 distributeurs de 
confiserie en vrac 6quivalent A un distributeur 
de taille normalle. 



Suiary of Results of 1980 Survey Soaire des r€sultats de l'enguête de 1980 

During 	1980, 	a 	total 	of 	584 	businesses En 	1980, 	quelque 	584 	entreprises 	ont 	it 
were 	classified 	in 	this 	survey 	as 	vending classes connie exploitants de distributeurs auto- 
machine 	operators. 	These 	firms 	reported matiques. Ces entreprises ont d6clare un total de 
aggregate 	sales 	of 	$371.8 	million 	made ventes 	de 	$371.8 	millions 	provenarit 	d'un 	nombre 
through a maximum number of 119,316 vending maximum de 	119,316 distributeurs. 	Cela reprsen- 
machines. 	This sales volume 	represented an tait 	une 	augmentation 	de 	12.9% 	du 	volume 	des 
increase 	of 	12.9% 	over 	the 	$329.3 	million ventes par rapport 9 	1979 ($329.3 millions). Ont 
recorded 	in 	the 	previous 	year. 	Increased principalement 	contribu 	l'augmentation 	gn- 
sales 	through the following principal types rale des 	recettes entre 1979 et 	1980 lea princi- 
of machines were chiefly responsible for the paux 	types 	de 	distributeurs 	suivants: 	distribu- 
advance 	in 	receipts 	between 	1979 	and 	1980: teurs de cigarettes, hausse de 3.0% et ventes de 
cigarette 	machine 	sales 	up 	3.0% 	to 	$140.7 $140.7 millions; distributeurs de cafe, hausse de 
million; 	coffee 	machine 	sales up 22.3% 	to a 22.3% 	et 	ventes 	de 	$76.4 millions; 	distributeurs 
total 	of 	$76.4 million; 	soft 	drink 	machine de boissons 	gazeuses, 	hausse 	de 	11.3% et 	ventes 
sales 	up 	11.3% 	to 	$57.8 	million; 	packaged de $57.8 millions; distributeurs de confiserie en 
confectionery, pastry and snack food machine paquet, de pâtisseries et d'almments A grignoter, 
sales 	up 	to 	21.3% 	to 	$37.5 	million; 	fresh hausse 	de 	21.3% 	et 	ventes 	de 	$37.5 	millions; 
food 	machine 	sales 	(casseroles, 	hot 	dogs, distributeurs 	d'almments 	frais 	(ragoilIts, 	"hot 
sandwiches, 	salads, 	etc.), 	up 29.47. to $26.1 dogs", sandwichs, salades, etc.), hausse de 29.4% 
million; 	and 	packaged 	milk 	and 	juice 	ma- Ct ventes de $26.1 millions; 	enf in les distribu- 
chines which, together with vending machines teurs 	de 	lait 	(et 	jus) 	conditionnE 	avec 	autres 
dispensing other beverages, 	increased sales boissons, hausse de 	20.7% et 	ventes 	s'lvant 
by 20.7% to reach $16.0 million. $16.0 millions. 

TEXT TABLE I. Summary - Vending Machine Operators, 1965-1980 

TABLEMJ EXPLICATIF I. Soiaire - Ezploitants de distributeurs automatiques, 1965-1980 

Number of 	Annual 	Number of Annual 	Sales 	Annu:il 
Year 	firms 	change 	machines(1) 	change 	 chan:. 

Anne 	Nombre de 	Variation 	Nombre de Variation 	Ventes 	VariaLi:i 
soci€ts 	annuelle 	distribu- annuelle 	 annuelle 

teurs( 1) 

$'ooO 

1965 764 + 17.4 85,091 + 12.9 89,815.4 + 14.3 
1966 769 + 0.7 84,154 - 1.1 107,539.6 + 19.7 
1967 790 + 27r 91,289 1- 8.5 119,650.9 + 11.3 
1968 791 + 0.1 95,867 + 5.0 127,058.6 + 6.2 
1969 .. .. 100,948 + 5.3 142,909.6 + 12.5 

1970 768 .. 103,751 + 2.8 156,822.1 + 9.7 
1971 697 - 9.2 97,965 - 5.6 162,249.1 + 3.5 
1972(2) 692 - 0.7 106,758 + 9.0 178,909.0 + 10.3 
1973 648 - 6.4 104,253 - 2.3 207,081.4 + 15.7 
1974 667 + 2.9 106,278 + 1.9 227,445.2 + 9.8 

1975 627 - 6.0 110,287 + 38r 249,959.6 + 9.9 
1976 612 - 2.4 104,548 - 5.2 269,386.6 + 7.8 
1977 622 + 1.6 105,587 + 1.0 286,478.1 + 6.3 
1978 630 + 1.3 112,531 + 6.6 296,927.4 + 3.6 
1979 585 - 7.1 116,638 + 3.6 329,250.0 + 10.9 
1980 584 - 0.2 119,316 + 2.3 371,781.4 + 12.9 

flTxinujn during the year; ovens, coin and bill changers excluded. 
Nombre maximum durant 1'anrte, sans les fours et les machines A faire la nonnaie. 
From 1972, data of small operators excluded (see text). 

(2) A partir de 1972, lea petits exploitants sont excius de ce tableau (voir le textu 
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S Ontario and Quebec continued to maintain 
the ir strong market share of the vending ma-
chine industry with 43.5% and 28.1% respec-
tively. The remaining 28.4% of total vending 
sales made in Canada were distributed among 
the other provinces. Once again, Ontario 
enjoyed the highest volume of sales in 1980 
with $161.7 million, Quebec was next with 
$104.4 million, followed by the Prairie 
region with $49.6 million, British Columbia 
$35.0 million and the Atlantic region with 
$21.1 million. Every province recorded 
increased sales over 1979. The gains in 
sales ranged from 20.2% for Ontario to 3.0% 
for Quebec. 

Cigarette sales continued to play a major 
role in the composition of the provincial 
vending markets of British Columbia and the 
Prairie provinces. In 1970, cigarette sales 
comprised 85.2% of all machine sales in 
British Columbia and 61.7% of all machine 
sales in the Prairie provinces. In 1980, 
they still remained at these relatively high 
levels with 57.5% in British Columbia and 
56.3% in the Prairie provinces. In compari-
son, cigarette sales in the Atlantic prov-
inces amounted to 49.7% in 1970 but in 1980 
this proportion dipped to 35.4%, an indica-
tion of the compensatory expansion made in 
his region by s 1es of coffce and soft 

Ontario has been the principal market for 
sales through coffee machines since the 
beginning of this survey, absorbing fairly 
high proportions of all coffee sales over 
the last decade with 60.5% in 1970, and 
60.2% in 1980. These sales were $14.2 nil-
lion in 1970, and $46.0 million in 1980. 
Significant gains were also made in Ontario 
in sales of pastries and snacks and fresh 
foods, which expanded over the past 10 years 
from $7.5 million in 1970 to $23.8 million 
in 1980. 

Soft drink sales have continued to hold 
their important place in the Atlantic region 
indicated by the expansion of their share of 
this market from 29.7% in 1970 to 36.2% in 
1980. Consumption of these beverages in this 
region has risen over the 10 years from $3.0 
million to $7.6 million. Sales of soft 
drinks in Ontario were $23.2 million and in 
Quebec $16.0 million in 1980 but accounted 
for just 14.3% and 15.3%, respectively, of 
vending machine sales in these provinces. 

Industrial plants still lead as the most 
i avoured location with 40.0% of all machines 

S  on location in operation at year end 1980. 
he next most advantageous locations are 
Hotels, motels, restaurants, taverns, mess 

L'Ontario et le Québec continuent 4 jouir d'un 
fort chiffre annuel de ventes par distributeurs 
automatiques avec 43.5% et 28.1% respectiveinent 
du grand total des ventes au Canada. Le reate, 
soft, 28.4%, eat distribué parisi toutes les 
autres provinces. Cette année encore l'Ontario 
revendique Is plus forte proportion des ventea 
par les distributeurs automatiques, soit $161.7 
millions, viennent ensuite le Québec avec $104.4 
millions, is region des Prairies avec $49.6 mil-
lions, Is Colombie-Britannique avec $35.0 mil-
lions et Is region de l'Atlantique avec un 
montant de $21.1 millions. Toutes les provinces 
ont enregistré des augntations de leurs ventes 
par rapport A l'année dernlêre, lea gains variant 
entre 20.2% en Ontario et 3.0% au Québec. 

Lea ventes de cigarettes continualent it jouer 
un r6le predominant dans Is composition des mar-
chés provinciaux de Ia Colombie-Britannique et 
des provinces des Prairies. En 1970, elles re-
présentaient 85.2% de toutes lea ventes par dis-
tributeura automatiques en Colombie-Britannique 
et 61.7% de celles des provinces des Prairies. 
En 1980, elles présentent toujours un niveau 
relativemnent élevé puisqu'elles se situent a 
57.5% en Colombie-Britannique et 56.3% dana lea 
provinces des Prairies. En comparaison, dams lea 
provinces de l'Atlantique, les ventes de ciga-
rettes se soot chiffrées 49.7% de toutes les 
ventes par distributeurs automatique en 1970, 
mais 10 ans plus tard ce pourcentage eat tombé 

ce qui semble expliquer l'expansion du 
inrehé dana cette region vera lea ventes de café 
t de boissons gazeuses. 

Depuis le commencement de cette enquête, 
l'Ontario demeure le principal marché des ventes 
de café par distributeurs automatiques. Au tours 
de is derniére décennie cette province a revendi-
qué une forte proportion des ventes de café au 
Canada, soit $14.2 millions ou 60.5% en 1970 et 
$46.0 millions et 60.2% en 1980. L'Ontario a 
également marque des gains importants au titre 
des ventes de petisseries, casse-croflte et all-
ments frais, celles-ci passant de $7.5 millions 
en 1970 A $23.8 millions en 1980. 

Lea ventes de boissons gazeuses ont continue 
de tenir une plate importante dana Is region de 
l'Atlantique puisqu'elles sont passées de 29.7% 
en 1970 A 36.2% en 1980. La consommation de ces 
boissons dana Is region a monte au cours de Is 
période de $3.0 millions a $7.6 millions. Lea 
ventes de boissons gazeuses en Ontario et au Qué-
bec ont atteint respectivemnent $23.2 millions et 
$16.0 millions, en 1980, mais elles n'ont compté 
que pour 14.3% et 15.3% des ventes par distribu-
teurs automatiques dana ces provinces. 

Les usinea restent toujours encore les en-
droits lea plus populaires avec une proportion de 
40.0% de tous les distributeurs en service A la 
fin de l'année 1980. Vlennent ensuite lea hô-
tels, motels, tavernes, restaurants, etc., qui 
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halls, etc., which accounted for 21.2% 
followed by institutional locations, includ-
ing hospitals, schools, universities, etc., 
at 13.2%. Rusiness offices accommodated 
9.0%, amusement and recreation centres 5.9% 
and service stations and garages 5.1%. These 
percentages are based on 118,887 vending 
machines at year end 1980 less the 26,272 
bulk confectionery machines which tend to 
distort the distribution. 

Of the 29,731 cigarette vending machines 
reported in operation at year end 1980, 56% 
are found in hotels, motels, restaurants, 
tavern, and mess halls. Out of a total of 
17,815 coffee machines, 54.4% are on loca-
tion in industrial plants. Similarly, out 
of 20,998 soft drink machines, 42.6% are 
located in industrial plants. The small 
bulk confectionery dispensing machines are 
by far the most numerous in other retail and 
service locations with 54.0% out of a total 
of 26,272 machines found at this type of 
location. 

Noticeable, over the past four years, is 
the growth in the number of firms reporting 
annual sales of over $1 million and their 
mounting percentage of total sales. In 
1977, 45 firms reported sales over $1 mil-
lion, accounting for 60.5% of total sales 
and in 1980, 62 firms reported sales over $1 
million with an increased percentage share 
of 65.8%. 

During 1980, vending machine operators 
reported 4,106 microwave ovens, an increase 
of 724 ovens over the previous year. Nota-
bly, microwave ovens located in industrial 
plants increased between 1979 and 1980 by 
426 units. On the other hand, the infrared 
ovens on location further decreased from 201 
in 1979 to 105 in 1980. In particular, in-
frared ovens operated by hotels, motels, 
restaurants, taverns and mess halls decreas-
ed from 85 to seven units. Vending machine 
operators also reported 2,499 coin changers 
and 1,486 bill changers in operation for 
1980, with major increases in the number of 
coin and bill changers on location noted In 
industrial plants and business offices. 

Out of 584 vending machine operators that 
reported data in 1980, 437 are independant 
operators with a market share of 68.3%, 
followed by 55 tobacco, food and other 
wholesalers with a market share of 19.37.. 
In 1980, there were 33 operators of vending  

représentent 21.1% de tous les distributeurs, 
suivis des établissements comma les hôpitaux, lea 

dcoles, lea universités, etc., avec 13.2%. Lea 
bureaux d'affaires interviennent pour 9.0%, lea 

centres de recreation et d'amusement pour 5.9% et 
les stations-service et garages pour 5.1% de tous 
les distributeurs en service. Ces pourcentages 
sont calculés a partir du nombre total de distri-
buteurs automatiques en service a is fin de 1980 
(118,887), moms les distributeurs de confiserie 
en vrac (26,272) qui ne sont pas pris en compte 
pour ne pas fausser Is repartition. 

Du total de 29,731 distributeurs automatiques 
de cigarettes en service a is fin de l'année 
1980, 56.0% se trouvent dana les hotels, motels, 
restaurants, tavernes et mess. Du total de 
17,815 dIstributeurs de café, 54.4% sont en ser-
vice dans lea usines. De méme, 42.6% de 20,998 
distributeurs de boissons gazeuses se trouvent en 
service dana les usines. Lea petits distribu-
teurs de confiserie en vrac se retrouvent pour ia 
plupart dans lea autres endroits de detail et de 
service avec 54.0% du total de 26,272 de ces dis-
tributeurs dans ces endroits. 

Depuis quatre ans on remarque l'augmentation 
du nombre d'entreprises qui indiquent un chiffre 
annuel de ventes supérieur a $1 million; de plus, 
la proportion de leurs ventes, par rapport clil  

total continue d'augmenter. Le nombre de cea 

entreprises eat passé de 45 en 1977 a 62 ci 

1980. En outre, la proportion de leurs ventc 
eat passé de 60.5% en 1977 a 65.8% en 1980. 

Lea exploitants de distributeurs automatiques 
ont déclaré que 4,106 fours A micro-ondes, soit 
un accroissement de 724 sur l'année précédente, 
étaient en service au cours de l'année 1980. En 
particulier, le nombre de fours a micro-ondes en 
service dana lea usines a augmenté de 426 uni-
tes. Par contre, le nombre de fours a l'infra-
rouge ne cease de diminuer en passant de 201 en 
service en 1979 A 105 en 1980. 	Spécialement, lea 
fours 	l'mnfra-rouge en service dana les hOtels, 
motels, restaurants, tavernes et mess ont passé 
de 85 unites a sept unites. Lea exploitants de 
distributeurs automatiques ont aussi indIqué que 
2,499 machines a faire la monnaie de pieces et 
1,486 appareils a faire Is monnaie de billets 
étaient en service au cours de l'année 1980. 
Principalement, on note un nombre beaucoup plus 
fort d'appareils a faire la monnaie de pieces et 
d'appareiis a faire Is monnaie de billets dans 
les usines et dans lea bureau d'affaires. 

Du total de 584 entreprises ciaasées comma 
exploitants de distributeurs automatIques en 
1980, quelque 437 sont des exploitants indépen-
dants ayant un chiffre annuel de ventes s'éievarit 
a 68.3% du total, viCnnc'nt ensaite 55 grossistea 

en tabac, en priWiit_s ii 1;nentairas at en allllea 
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machines classified as bottlers and 35 who 

5 	..:re classified to the category of caterers 
nd other services. 

Quality of Data 

The collection of data on vending machine 
operators was effected in two stages: 

Prior to the launching of the annual survey, 
letters were mailed to distributors of 
vending machines, vending machine equipment 
and vending machine products, requesting the 
names and addresses of new accounts opened 
during the preceding year. The names of new 
accounts, together with additional names 
obtained from trade magazines, newspapers, 
etc., were then matched against the existing 
mailing list and added as required. 

Questionnaires were then sent directly to 
all firms on the updated mailing list re-
questing information on the types of mach-
ines operated, location placement and amount 
of receipts or sales realized. Of the 978 
schedules mailed, 653 (67%) usable question-
aires were received and 30 (3%) were esti-
;ited based on the previous year returns. 

S in addition, 192 questionnaires (20%) were 
&ceived that were later cancelled for 
irious reasons. The remaining 103 firms 
10%) who failed to submit a return were 

treated as non-responses and no imputations 
were made as it was not certain that these 
firms were currently active in the vending 
business. 

It should be noted that owing to the 
definition of a vending maching operation 
used In this survey many thousands of ma-
chines (15,106 in 1961) owned and operated 
by various retail stores, some wholesale 
trade outlets, restaurants, hotels, service 
stations, and other personal service estab-
lishments, are not included in this survey. 

Since 1972, the statistics of small oper-
ators, i.e., operating less than 10 full 
size vending machines and reporting less 
than $20,000 of sales, have been "out of 
scope" as a result of the definitions used 
in this survey and therefore are not includ-
ed in this report. However, such operators 
are surveyed annually to determine whether 
or not they have expanded sufficiently to be 
in scope" for the survey. This year, this 

S  exclusion affected 99 operators of 2,375 
vending machines with sales of $930,459. In 
1979, a similar exclusion affected 89 oper-
ators of 1,911 vending machines with sales 
of $916,398. 

produits avec un chiffre d'affaires s'levant 
19.3% du total. En 1980, on a d6nombrg aussi 33 
exploitants de distributeurs automatiques classes 
comme embouteilleurs et 35 class4s dana le groupe 
traiteurs et autres services". 

Qualit€ des domn€es 

La collecte des données sur les exploitanta de 
distributeurs automatiques a k6 effectuêe en 
deux etapes: 

Avant le lancement de l'enquête annuelie, lea 
distributeurs d'appareils automatiques, d'équi-
pement et de produits de distributeurs automati-
ques ont reçu des lettres leur demandant lea noms 
et addresses des nouveaux clients desservis au 
cours de l'annee précédente. On a vêrifié en-
suite at les noms de ces nouveaux clients et 
d'autres noms reievCe dans lea revues commercia-
les, les journaux, etc., apparalssaient sur is 
liste d'envoi actuelle et on lea ajoutes, au 
besoin. 

Toutes lea compagnies figurant sur la hate 
d'envoi mise a jour ont ensuite reçu des ques-
tionnaires leur demandant des renseignements sur 
le genre de distributeurs exploitds, le montant 
des recettes ou des ventes rCalisêes et les lieux 
desservis. Du total de 978 questionnaires expé-
dies par la poste, 653 (ou 67%) questionnaires 
utilisables ont été reçus. De pius, 30 (3%) 
entreprises ont ét€ estimées en se basant sur lea 
dounCes reçues au cours de l'année précédente. 
Quelque 192 (ou 20%) questionnaires ont été 
réjetés pour différenres ralsons. Enfin 103 
(ou 10%) encreprises n'ont pas répondu et ont été 
consid€rées coinme des non-réponses. Nous n'avona 
pas essayé d'imputer lea declarations laanquantes 
parce que nous n'étions pas certains at ces 
entreprises avaient effectivement exploité des 
distributeurs automatiques so coors de l'année. 

On ne devrait pas perdre de vue qu'en raison 
de Is definition de l'explottation de distribu 
teurs automatiques employCe dana cette enquête, 
piusieurs milliers de distributeurs (15,106 en 
1961) possédés et exploités par lea magasins de 
detail, certaines entreprises de commerce de 
gros, restaurants, hôtels, stations-service et 
autres établissementa fournissant on service per 
sonnel ne sont pas inclus dans cette publication. 

Depuis 1972, les donnéea sur lea petits ex 
ploitants sont considérCes comme "hors champ" de 
l'enquéte et sont donc excluea de la présente 
publication. Cependant, on enquête annuellement 
auprés de ces exploitants de distributeurs auto 
matiques pour determiner s'ils ont progressé suf 
fisaminent pour être pris en colnpte dana l'en 
quête. Cette année, 99 exploitants de 2,375 
distributeurs avec des ventes au montant de 
$930,459 sont sinai excius. En 1979, cette même 
exclusion touchait 89 exploitants de 1,911 dis 
tributeurs avec des ventes d'une valeur de 
$916,398. 
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TA3LE 1 • Sales Through Vending Machines and Percentage Distribution, by Province or Legion, 1973, 1977-1980 

No. 
Province or region 1980/1979 1980 1979 

$ 1 000 1 $000 1 

1 Canada 12.9 371,781.4 100.0 329,250.0 100.0 

2 Atlantic region 21.0 21,083.8 5.7 17,425.8 5.3 
3 Newfoundland x x x 724.0 0.2 
4 Prince Edward Island x x x 877.7 0.3 
5 Nova Scotia + 10.8 10,594.9 2.8 9,559.2 2.9 
6 New Brunswick + 	8.3 6,784.2 1.8 6,264.8 1.9 

7 Quebec + 	3.0 104,395.9 28.1 101,392.9 30.8 

8 Ontario + 20.2 161,731.0 43.5 134,518.1 40.9 

9 Prairie region + 	11.3 49,600.4 13.3 44,575.2 13.5 
10 Manitoba + 13.4 14,858.9 4.0 13,099.3 4.0 
11 Saskatchewan + 	8.7 8,740.7 2.4 8,042.1 2.4 
12 Alberta + 11.0 26,000.8 7.0 23,433.9 7.1 

13 Britt8h Columbia + 11.6 34,970.3 9.4 31,338.0 9.5 

tABLE 2. Sales Through Vending Machines, by Selected Type of )tahine, 1973, 1977-1980 

Machine - Product 1980/1979 1980 1979 
No. 

I $'OOO I $'OOO 

1 Total + 12.9 371,181.4 100.0 329,250.0 100.0 

2 cigarettes + 	3.0 140,670.4 37.8 136,547.8 41.5 

Beverages: 

3 Coffee + 22.3 76,374.4 20.5 62,438.0 19.0 

Soft drinks: 
4 Canned or bottled + 12.8 35,374.5 9.5 31,363.7 9.5 

5 Disposable cups + 	9.0 22,472.9 6.0 20,623.1 6.3 

6 Packaged milk + 17.0 14,756.0 4.0 12,608.5 3.8 

7 Other beverages + 94.6 1,229.4 0.3 631.9 0.2 

Confections and foods: 

8 Bulk confectionery + 34.3 9,078.3 2.4 6,759.8 2.1 

9 Packaged confectionery + 27.3 21,718.7 5.8 17,064.8 5.2 

10 Pastries + 53.1 9,162.7 2.5 5,985.8 1.8 

11 Snack foods - 15.8 6,647.4 1.8 7,898.8 2.4 

12 Hot canned foods and soups + 	2.5 4,705.1 1.3 4,591.3 1.4 

13 Ice cream + 33.5 1,296.5 0.3 970.9 0. 

14 Fresh food (casseroles, ho - •- 
sandwiches, salads, etc. 

15 Other food vending machinr -.. 

16 All other machines 	food and non-food + 26.3 1,020.5 0.3 807.9 0.2 



TA8LEAIJ 1. Repartition proportionnelle des ventes par distributeurs autoaatiquea, par province ou region. 1913, 1977-1980 

1977 1973 Province ou region 
NO 

$'OOO Z $'OOO Z $'OOO 2 

296,927.4 100.0 286,478.1 100.0 207,081.4 100.0 Canada 1 

17,338.4 5.8 16,565.4 5.8 12,191.9 5.9 Region de 	1'Atlanttque 2 
1,817.0 0.6 1,877.7 0.7 1,216.9 0.6 Terre-Neuve 3 
812.6 0.3 699.4 0.2 390.5 0.2 tle-du-prince-Edouard 4 

8,399.4 2.8 7,395.0 2.6 6,277.9 3.0 Nouvelle $cosse 5 
6,309.4 2.1 6,593.3 2.3 4,306.6 2.1 Nouveau-Brunswick 

85,891.4 28.9 81,911.8 28.6 64,266.8 31.0 Québec 7 

122,161.0 41.2 120,359.3 42.0 84,213.4 40.7 Ontario 

42,580.0 14.3 40,872.6 14.3 26,164.2 12.6 Region des Prairies 9 
12,586.6 4.2 13,809.7 4.8 7,680.6 3.7 Manitoba 10 
7,386.6 2.5 6,626.3 2.3 4,066.6 1.9 Saskatchewan II 

22,606.8 7.6 20,436.6 7.2 14,417.0 7.0 Alberta 12 

28,956.7 	9.8 	26,769.0 	9.3 	20,265.1 	9.8 	Coloinbie-Britanntque 	13 

TABLEAU 2. Ventes par dtstributeurs a ito.atiquea pour certains genres de distributeurs, 1973, 1977-1980 

1977 
	

1973 	Distributeur - Produit 
NO 

. 10 	2 	$ 1 000 
	

2 	$'OOO 	2 

296,927.4 	100.0 	286,478.1 
	

100.0 	207,081.4 	100.0 	Total 	 1 

127,358.4 	42.9 	122,306.8 
	

42.7 	99,730.9 	48.2 	Cigarettes 	 2 

Boissons: 

54,486.3 18.3 52,407.1 18.3 32,030.2 15.5 Café 3 

Eaux gaxeuses: 
27,471.0 9.3 25,305.0 8.8 13,406.3 6.5 En borte ou en bouteille 4 
17,477.0 5.9 18,872.6 6.6 17,838.9 8.6 En gobelet non-récupérable 5 

10,673.6 3.6 10,244.3 3.6 6,523.9 3.2 Lait conditionné 6 

459.7 0.2 450.4 0.2 302.3 0.1 Autres boissons 7 

Confiseries et aliments: 

3,795.4 1.3 4,125.3 1.4 2,544.9 1.2 Confiseries en vrac 8 

16,777.5 5.6 14,288.2 5.0 10,193.3 4.9 Confiseries emballées 9 

8,462.4 2.8 8,309.1 2.9 6,250.4 3.0 Pâtiaseries 10 

4,431.8 1.5 3,534.2 1.2 1,536.9 0.7 Aliments 8 grignoter 11 

4,588.4 1.5 4,613.1 1.6 3,384.5 1.6 AIlments chauds en conserve 12 

831.0 0.3 879.8 0.3 684.2 0.3 Crème glacée 13 

S .. ruents frais (ragoOts, 	"hot dogs', 14 
.. 

-.,ridwichs, 	salades, 	etc.) 

yres distributeurs d'aliments 15 

872.9 0.3 586.4 0.2 379.4 0.2 Tous autres distributeurs; alimentaires 16 
et non a.limentaires 
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TABLE 3. Sales Throogh Vending Machines, by Number and Type of 

Canada 

Type of machine 	 Number of 
machines 

Nombre de 
distribu- 
teurs 

No. 

Nachi an, 	by 

Sales 

Ventes 

l'rov I ace 	or 

Atlantic 

Region de 

Number of 
machines 

Nombre de 
distribu- 
teurs 

Region, 	1980 

region 

I'Atlantique 

Sales 

Ventes 

Québec 

Number of 
machines 

Nombre de 
distribu-
teura 

Sales 

Ventes 

$'000 $'000 $'000 

1 Total 119,316 371,781.4 9,748 21,083 8 29,254 104,395.9 

2 Cigarette vending machines 29,974 140,670.4 1,584 7,461.4 9,516 44,491.6 

Beverage vending machines: 

Coffee machines: 
3 Instant, 	freeze dry 12,796 61,913.7 409 1,557.8 3,308 14,387.0 
4 Fresh brew (single cups) 5,054 14,460.7 41 74.0 695 3,826.4 

Soft drink machines: 
5 Bottled 1,839 3,269.5 502 736.4 818 1,357.8 
6 Canned beverages (including juices) 11,483 30,136.2 2,697 5,359.5 1,759 6,384.3 
7 Convertible, can or bottle 1,060 1,968.8 565 615.4 198 549.' 
8 Cup (post-mix) 5,417 17,889.9 228 837.9 1,372 4,101. 
9 Cup (pre-mix) 1,241 4,583.0 55 91.2 881 3,645.2 

10 Packaged milk and flavoured milk products 2,899 14,756.0 x x 424 2,558.8  

11 Other vending machines for beverages 349 1,229.4 x x 38 281.4 

Vending machines for confections and foods: 

12 Bulk confectionery 26,272 9,078.3 2,504 628.4 4,419 1,322.0 

13 Packaged confectionery (excluding pastries) 6,781 21,718.7 634 1,919.7 1,773 5,973.7 

14 Pastry only 2,189 9,162.7 29 51.2 1,222 4,480.7 

15 Snack foods 2,300 6,647.4 71 152.0 500 1,525.7 

16 Hot canned foods and soups 2,456 4,705.1 67 233.9 680 1,289.2 

17 Ice cream 453 1,296.5 x x 122 451.1 

Fresh food: 
18 Hot (casseroles, hot dogs, etc.) 444 2,093.0 x x 144 849.3 
19 Cold (sandwiches, 8alads, etc.) 1,968 8,692.8 a a 729 3,062.8 
20 Hot-cold combination 3,058 15,283.9 x x 532 3,220.9 

21 Other vending machines for foods 139 1,204.8 a a 72 415.3 

All other vending machines: 

22 Combination food and non-food 118 557.6 a a 29 210.8 

ni 	 , 	 !nnirv, 

(1) Includes Yukon and Northwest Territories. 
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TABLEAU 3. Ventea par diaL ri buteurs autonatiques, selon i.e noabre et i.e genre de dia tn but eurs • par province ou real on. 1980 

Prairie region 	British Columbia(1) 
Ontario 

Region des Prairies 	Coiombie-Britannique(1) 

Number ot Sales Number of Sales Number of Sales Cenre de distributeur 
machines machines machines 

Nombre de Ventes Nombre de Ventes Nombre de Ventes 
distribu- distribu- distribu- 
teurs teurs teurs 

NO 
$'000 $ , 000 8 1 000 

55,366 161,731.0 14,670 49,600.4 10.278 34,970.3 Total 

9,454 40,684.5 5,037 27,941.2 4,383 20,091.6 Distributeurs de cigarettes 2 

Distributeurs de boissons: 

Distributeurs de café: 
6,940 40,082.8 1,449 3,941.8 690 1,944.3 InstantanC, sCchC B froid 3 
1,482 5,890.0 1,904 3,182.0 932 1,488.2 Au percolareur (par gobelet) 4 

Distributeurs d'eaux gazeuses: 
105 170.7 176 315.0 238 689.6 Embouteillées 5 

4,014 11,546.9 1,818 3,957.0 1.195 2,888.6 En botte (y compris lea jus) 6 
103 245.0 x x x x En botte o,i en bouteille 7 

10,724.6 556 1,508.4 310 717.2 Cobelet (B mélanger) 8 

S 464.8 x x x x Gobelet (mélange) 9 

,98 10,245.8 381 1,333.0 x x Lait conditlonné pur et aromatisé 10 

106 334.3 x x 105 329.2 Autres distributeurs de boissona 11 

Distributeurs automatiques de confise- 
rice et d'aliments: 

17,615 4,335.7 1,466 2,138.1 268 654.2 Confisertes en vrac 12 

2,757 8,748.8 956 2.921,6 661 2,154.9 Confiseries embailCea (saul p*tisseries) 13 

766 4,270.0 107 212.7 65 148.1 PBtisseries seulement 14 

983 3,342.5 186 370.8 560 1,256.3 Ailments B grignoter 15 

1,467 2,752.6 147 249.9 95 179.6 Soupea et ailments chauda en conserve 16 

152 374.5 x x 105 241.6 CrCse glacée 17 

Ailments frais: 
237 1,046.9 x x x x Chauds 	(rago(Its, 	hot 	dogs, 	etc.) 18 
749 3,734.3 182 637.8 x x Froids (sandwichs, 	salades, 	etc.) 19 

2.342 11,473.8 x x 96 249.0 Chauds et froids 20 

52 754.7 x x x x Autres distributeurs d'aliinents 21 

Tous autres distributeurs automatiquea: 

62 240.3 x x x x Distributeurs combines alimentaires et 22 
non alimentaires 

267.5 x x 6 13.4 Non a1inentaires (aspirines, peignes, 23 
produits de besutE, etc.) 

S -  -. 

- '.6 Tous autres (seuf les mshines de diver- 24 
tlssement, 	les machines B 	lacer, etc.) 



100.0 3.2 2.5 25.9 23.2 
100.0 0.8 0.5 13.8 26.5 

100.0 27.3 22.5 44.5 41, 
100.0 23.5 17.8 15.3 21.: 
100.0 53.3 31.3 18.7 27. 
100.0 4.2 4.7 25.3 22, 
100.0 4.4 2.0 70.0 79. 

100.0 x x 14.6 17.3 

100.0 x x 10.9 22.9 
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TABLE 4. Percentage Distribution of Vending Machines (Muaber) and Sales Through Vending Machines, by Type of Machine by 
Province or Region, 1980 

Atlantic region 
Canada 	 Quebec 

Region de L'Atlantique 

Type of machine 	 Number of 	Sales 	Number of 	Sales 	Number of 	Sales 
machines 	machines 	machines 

Nombre de 	Ventes 	Nombre de 	Ventes 	Nombre de 	Ventes 
distribu- 	distribu- 	distribu- 
teurs 	teurs 	teurs 

No. 

Provincial distribution of machines and 
sales 

1 Total 100.0 

2 Cigarette vending machines 100.0 •  

Beverage vending machines: 

Coffee machines: 
3 lflBtaflt, 	freeze dry 100.0 
4 Fresh brew (single cups) 100.0 

Soft drink machines: 
5 Bottled 100.0 
6 Canned beverages (including juices) 100.0 
7 Convertible, can or bottle 100.0 
8 Cup (post-mix) 100.0 
9 Cup (pre-mix) 100.0 

10 Packaged milk and flavoured milk products 100.0 

11 Other vending machines for beverages 100.0 

Vending machines for confections and foods: 

12 Bulk confectionery 100.0 

13 Packaged confectionery (excluding pastries) 100.0 

14 Pastry only 100.0 

15 Snack foods 100.0 

16 Hot canned foods and soups 100.0 

17 Ice cream 100.0 

Fresh food: 
18 Hot 	(casseroles, 	hot dogs, 	etc.) 100.0 
19 Cotd(aandwiches, salads, etc.) 100.0 
20 Hot-cold combination 100.0 
21 Other vending machines for foods 100.0 

All other vending machines: 

22 Combination food and non-food 100.0 

I. 

See footnote(s) at end of table. 

	

100.0 	8.2 	5.7 	24.5 	28.1 

	

100.0 	5.3 	5.3 	31.7 	31.6 

100.0 9.5 6.9 16.8 14.6 

100.0 9.3 8.8 26.1 27.5 

100.0 1.3 0.6 55.8 48.9 

100.0 3.1 2.3 21.7 23.0 

100.0 2.7 5.0 27.7 27.4 

100.0 x x 26.9 34.8 

100.0 x x 32.4 40.6 
100.0 x x 37.0 35.2 
100.0 x x 17.4 21.1 
100.0 x x 51.8 34.5 

100.0 	x 	x 	24.6 	37.8 

I 
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ID TABLEAU 4. Repartition en pourcentage du no.bre de distributeurs automatiques et des ventes, selon le genre, par province ou 
r€glon. 1980 

Prairie region 	British Columbia(1) 
Ontario 

Region des Prairies 	Colombie-Britanntque(1) 

Number of 	Sales 	Number of 	Sales 	Number of 	Sales 	Genre de distributeur 
machines 	machines 	machines 

Nombre de 	Verttes 	Nombre de 	Ventea 	Nombre de 	Ventes 
distribu- 	dietribu- 	distribu- 
teurs 	tents 	teurs 

Repartition provinciale des distributeura 
at dee ventea 

46.4 43.5 12.3 13.3 8.6 9.4 Total 	 1 

31.5 28.9 16.8 19.9 14.6 14.3 Di8tributeurs de cigarettes 	2 

Distributeurs de boissone: 

Distributeurs de café: 
54.2 64.7 11.3 6.4 5.4 3.1 Instantané, séché a froid 	3 
29.3 40.7 37.8 22.0 18.4 10.1 Au percolateur (par gobelet) 	4 

DisLributeurs d'eaux gazeuses: 
5.7 5.2 9.6 9.6 12.9 21.1 Embouteillées 	 5 

J.7 
38.3 
12.4 

15.8 
x 

13.1 
x 

10.4 
x 

9.6 
x 

En botte (y compris lea jus) 	6 
En botte ou en bouteille 	7 

59.9 10.3 8.4 5.7 4.0 Gobelet (a mélanger) 	8 
143 10.1 x x x x Gobelet (mélange) 	 9 

69.4 13.1 9.0 x x Lait conditionnC pur et aromatisé 	10 

30.4 27.2 x x 30.1 26.8 Autrea distributeurs de boissona 	11 

Distributeurs automatiques de confise- 
ries et daliments: 

67.0 47.8 5.6 23.6 1.0 7.2 Confiseries en vrac 	12 

40.7 40.3 14.1 13.5 9.7 9.9 Confiseries einballées (sauf pétisseries) 	13 

35.0 46.6 4.9 2.3 3.0 1.6 PBtisseries seulement 	14 

42.7 50.3 8.1 5.6 24.3 18.9 AIlments a grignoter 	15 

59.7 58.5 6.0 5.3 3.9 3.8 Soupes et ailments chauds en conserve 	16 

33.6 28.9 x x 23.2 18.6 CrCme glacée 	 17 

Alimente frais: 
53.4 50.0 x x x x Chauds (ragoQts, 	hot dogs", etc.) 	18 
38.1 43.0 9.2 7.3 x a Froids (sandwichs, salades, etc.) 	19 
76.6 75.1 a a 3.1 1.6 Chauda et froids 	 20 
37.4 62.6 x a x a Autres distributeurs d'aiiwents 	21 

Tous autrea distributeurs automatiques: 

52.5 43.1 a x a a Distributeurs combines alimentatres et 	22 
non alimentaires 

x .. Nun .i[imentaires (aspirines, peignes, 	23 
;, roduits de beauté, 	etc.) 

S - 
- 11.! .9 Tuns anti-es (sauf lea machines de diver- 	24 

tissement, lea machines I lever, etc.) 

Vojr note(s) a Is tin du tableau. 
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TABLE 4. Percentage fist ri hut I on of Vendiag, H;whlnps (imber) and Sales Through Vending Mach I ms. by Type of Machine by 
Province or Region, 1980 	Concluded 

Atlantic region 
Canada Qu6bec 

Rgion de L'Atlantique 

Type of machine 	 Number of 	Sales Number of 	Sales Number of 	Sales 
machines machines machines 

Nombre de 	Ventes Nombre de 	Ventes Nombre de 	Ventes 
dietribu- distribu- distribu- 
teurs teurs teurs 

Percentage dlstrib,jtton of machines and 
sales in each province, by type of ma-
chine 

I Total 100.0 100.0 100.0 100.0 100.0 100.0 

2 Cigarette vending machines 32.2 37.8 21.9 35.4 38.3 42.6 

Beverage vending machines: 

Coffee machines; 
3 Instant, freeze dry 13.8 16.7 5.6 7.4 13.3 13.8 
4 Fresh brew (single cups) 5.4 3.9 0.6 0.4 2.8 

5 
Soft drink machines: 
Bottled 2.0 0.9 6.9 3.5 3.3 

6 Canned beverages (including juices) 12.3 8.1 37.2 25.4 7.1 
7 Convertible, can or bottle 1.1 0.5 7.8 2.9 0.8 
8 Cup (post-mix) 5.8 4.8 3.1 4.0 5.5 
9 Cup (pre-mix) 1.3 1.2 0.8 0.4 3.5 3. 

10 Packaged milk and flavoured milk products 3.1 4.0 x x 1.7 2.5 

11 Other vending machines for beverages 0.4 0.3 x x 0.2 0.3 

Vending machines for confections and foods: 

12 Bulk confectionery (2) 2.4 (2) 3.0 (2) 1.3 

13 Packaged confectionery (excluding pastries) 7.3 5.8 8.8 9.1 7.1 5.7 

14 Pastry only 2.4 2.5 0.4 0.2 4.9 4.3 

15 Snack foods 2.5 1.8 1.0 0.7 2.0 1.5 

16 Hot canned foods and soupe 2.6 1.3 0.9 1.1 2.7 1.2 

17 Ice cream 0.5 0.3 x x 0.5 0.4 

Fresh food: 
18 Hot (casseroles, hot dogs, etc.) 0.5 0.6 x x 0.6 0.8 
19 Cold (sandwiches, salads, etc.) 2.1 2.3 x x 2.9 2.9 

20 Hot-cold combination 3.3 4.1 x x 2.1 3.1 

21 Other vending machines for foods 0.1 0.3 x x 0.3 0.4 

All other vending machines: 

22 Combination food and non-food 0.1 0.1 x x 0.1 

1.1 0.1 x x x 23 Non-food (aspirins, combs, cosmetics, etc.) 

24 All other (excluding amusement, laundry, -- -- x x x a 
etc.) 

Includes Yukon and Northwest Territories. 
Excluding bulk confectionery machines. 
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S TABLEAU 4. Rpart It tori en pourcelItae du nombre de distributeurs automatiques Ct des venteS • selon le genre • par province cal 
r6gion, 1980 - fin 

Prairie region 	British Columbia(l) 
Ontario 

R8gion des Prairies 	Colombie-Britannique(1) 

Number of 	Sales 	Number of 	Sales 	Number of 	Sales 	Genre de distributeur 
machines 	machines 	machines 

Nombre de 	Ventes 	Nombre do 	Ventes 	Nombre de 	Ventes 
distribu- 	distribu- 	distribu- 
teurs 	teurs 	teurs 

No 

Rpartit ion en pourcentage du no.bre de 
distributeurs et ventes dana chaque pro- 
vince cas rg1on, selon Ia genre de die- 
Iributeur asto.sttque 

100.0 100.0 100.0 100.0 100.0 100.0 Total 	 1 

25.0 25.2 38.1 56.3 43.8 57.5 Distributeurs de dgarettea 	2 

Diatributeura de boissons: 

Elistributeurs de cafg: 
18.4 24.8 11.0 7.9 6.9 5.6 Instantané, séchd i froid 	3 
3.9 3.6 14.4 6.4 9.3 4.3 Au percolateur (par gobelet) 	4 

Distributeurs daaux gazeuses: 
0.1 1.3 0.6 2.4 2.0 Embouteillêes 	 5 S .  
7.1 13.8 8.0 11.9 8.3 En botte (y compris les jus) 	6 
0.2 x x x x En bofte ou en bouteille 	7 
6.6 4.2 3.0 3.1 2.0 Cobelet (A mdlanger) 	8 
0.3 x x x x Gobelet (mdlangd) 	 9 

5.1 6.3 2.9 2.7 x x tail conditionné pur 01 aromatisé 	10 

0.3 0.2 x x 1.0 0.9 Autres distributeurs de boissons 	11 

Distributeurs automatiques de confise- 
ties et daliments: 

(2) 2.7 (2) 4.3 (2) 1.9 Confiseries en vtsc 	12 

7.3 5.4 7.2 5.9 6.6 6.2 Confiseries emballdes (sauf ptissertee) 	13 

2.0 2.6 0.8 0.4 0.6 0.4 Ptisaeries seulement 	14 

2.6 2.1 1.4 0.7 5.6 3.6 Ailments é grignoter 	15 

3.9 1.7 1.1 0.5 0.9 0.5 Soupea 01 aliments chauda en conserve 	16 

0.4 0.2 a a 1.0 0.7 Créme glacee 	 17 

Aliments frais: 
0.6 0.6 x a x x Chauds (ragoOts, 	'hot dogs, 	etc.) 	18 
2.0 2.3 1.4 1.3 x x Froids (aandwlchs, 	salades, etc.) 	19 
6.2 7.1 a a 1.0 0.7 Chauda et froids 	 20 

0.1 0.5 -- -- a x Autrea distributeurs d'aliments 	21 

bus autres distributeurs autorriatiques: 

0.1 a x a a Distributeurs combines aitmentaires St 	22 
non alimentaires 

5 . 

Etmentaires (aspirines, peignes, 	23 
. !uita 	de 	beauté, 	etc.) 

S  itres (sauf lea machines do diver- 	24 
Lisement, 	lea machines A layer. etc.) 

Comprend le Yukon et lea Territoires du Nord-Ouest. 
Excluant lea distributeurs do confiseries en yrac. 
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TAILE S. Nenber of Vending liarbises Is Canada, by Type of Machine and by Type of Location, December 31, 1979 and 1980 

All Industrial Business Amusement and Hotels 
locations plants officea recreation motels, 	rec- 

centres taurants, ta- 
verns, mess 
hells 

Type of machine ThuS Etabllssements Bureaus Centres de rd- H6tels, 
endroits industriels d'affaires cr8atlon et motels, 	rca- 

d'a,su.ement taurasts, ta- 
verses, mess 

1980 1979 1980 1979 1980 1979 1980 1919 1980 1979 
Mo. 

I Total 118.887 115.636 38,433 34,090 8,602 7.898 9,503 8,767 21,683 21,239 

2 Cigarette vending machines 29.731 29.982 4,681 4.467 1,326 1,363 2,474 2.466 16.641 17,004 

Beverage vending machines: 

Coffee 	chinea: 
3 Instant, freeze dry 12,779 10,849 7,656 6,188 1,437 1,429 353 289 137 91 
4 fresh brew (single cups) 5,036 3,468 2,034 1,574 1,256 565 480 130 12 16 

Soft drink machines: 
5 Bottled 1,810 2,081 523 605 245 341 93 126 135 116 
6 Canned beverages (including juicea) 1I,483 11,482 4,382 4,580 1,287 1.321 571 479 956 974 
7 Convertible, can or bottle 1,060 937 279 294 177 101 98 71 139 96 
8 Cup (post-mix) 5,417 5,191 3,381 2,780 484 630 235 221 46 49 
9 Cup (pre-mis) 1,228 1,688 386 758 118 142 124 110 63 58 

10 Packaged milk and flavoured mIlk 2.899 1,887 1,602 1,01 

products 

II Other vending machines for beverages 334 192 144 

Vending machines for confections and 
foods: 

12 Bulk confectionery 26,272 29.896 1.433 1,778 281 225 4.056 4,172 2.118 2.031 

13 packaged confectionery (excluding 6,781 4,309 3,447 1,978 662 493 503 316 III 289 
pastries) 

14 Pastry only 2.157 2,100 1,217 1,213 357 164 47 58 65 57 

15 Snack foods 2,289 3,245 1.087 1,745 139 244 224 156 257 270 

16 Hot canned foods and soups 2,430 2,271 1,872 1,683 215 172 5 5 6 9 

17 Ice cream 437 368 192 162 7 14 45 30 3 2 

fresh food: 
18 Hot (casseroles, hot dogs, etc.) 437 628 275 458 13 31 - - 7 2 
19 Cold (sandwiches, 	salads, etc.) 1.966 2,045 1.147 1.345 121 123 37 19 35 30 
20 Hot-cold combination 3,058 2.023 2,504 1.187 278 299 4 15 7 7 

21 Other vending machines for foods 139 161 85 95 2 20 3 - - - 

All other vending machines: 

22 Combination food and non-food 118 183 69 58 3 17 4 13 28 42 

23 Non-food (aspirins, combs, cosmetIcs, 988 558 36 51 - 7 60 73 579 71 
etc.) 

24 All other 1 
laundry, 	

- 



tiistribotearo de boisons: 

Distriboteurs de cuf& 
697 288 215 tnotaotanl, sCrh8 S froid 	 3 
131 67 100 An percolateor (par gobelet) 	 4 

Distributours d'eaun ganeuses: 
161 31 60 Eshonteill8en 	 5 
471 486 470 En hotte (y comprin los jss) 	 6 
88 41 27 in botte oo en boateilie 	 7 

338 45 90 Gobelet (S mAlsnger) 	 9 
76 202 224 Gobelet (oCisngl) 	 9 

22 23 30 bit conditionnA par at arosatis8 	 Ii) 

17,068 31 91 Cnnliaeries en vrac 	 12 

154 110 96 Configeries eabaliPes (saul p8tis- 	 13 
series) 

67 13 9 P8tioseries seulemant 	 14 

96 39 91 Ailments S grignocer 	 15 

101 10 25 Soupes et ailments chauds en conserve 	It, 

10 13 15 CrNme gisc6e 	 17 

Ailments train: 
2 - I Chaudn (ragoOts, 	hot dogn', etc.) 	 IN 

16 32 16 Froids (naodwichn, salades, etc.) 	 19 
213 9 73 Chaudo at froids 	 20 

- 10 - Antres diotributeurn d'siimente 	 21 

loins autres diotributeurs sutomatlques: 

6 - 2 Distrlbstenro combinAs alinentaires at 	22 
non siimentaires 

335 1 1 Non alimentatres (mspiriries, peignes, 	23 
prodolts de besut8, 	etc.) 

4 10 21 bus sutres (saul los machines de di- 	24 
vertlssement, leo machines S layer, 
etc.) 

567 356 1,606 1,584 735 
59 112 1,047 840 II 

380 390 268 282 135 
1,069 948 2,237 2,239 495 

103 132 138 129 85 
59 49 940 1,034 227 
39 15 242 305 54 

II 8 948 646 99 

3,517 3,853 642 678 14,194 

270 181 1,026 802 352 

82 48 303 504 73 

40 45 429 598 74 

25 II 276 258 21 

10 7 165 128 2 

14 2 126 132 2 
33 17 529 479 32 

5 18 198 211 53 

- - 39 46 - 

7 	 35 1 

1 	 17 311 

4 	 4 3 

8 	 10 

- 	 3 

IA8L&U 5. Nobre de distribstoara latomatiques an Canada, scion le genre at l'endroit. le 31 d8ceabre 1979 at 1980 

vice 	 Institottoos 	 Other retail and 	 All other 
:attons and 	 (hospitals 	 service locations 	 locations 

garages 	 ontoersities, 
schools, 
etc.) 

Stations- 	 lfl8tttott000 (hO- 	 Autreo codroits de 	 loon sutres 	 Genre dv distributeor autoinatique 
service at 	 pitaux, univer- 	 d€tail et dv 	 endrottn 
garages 	 sites, icoles, 	 Service 

etc.) 

1980 	 1979 	 1980 	 1979 	 1980 	 1979 	 1980 	 1979 

8,243 	9,149 	 12,867 	 12.704 	 17,683 	 20,682 	 1,873 	2,107 	Total 

1,947 	 1,922 	 1,617 	 1,710 	 641 	 621 	 404 	 429 	Distributeors do cigarettes 	 2 



	

40.0 	9.0 	5.9 	21.1 

	

15.7 	4.5 	8.3 	56.0 

59.9 11.2 2.8 1.1 
40.4 24.9 9.5 0.2 

28.9 13.5 5.1 7.5 
38.2 11.2 5.0 8.3 
26.3 16.7 9.2 13.) 
61.4 9.0 4.3 0.13 
31.4 9.6 10.1 5.1 

	

55.3 	5.2 

	

43.1 	12.9 

- 20 - 

I TA1IL6 6. Perceotagn Distribution ot Vonding Machines (9ombnr), by Type of Machine and by 1'ype of Location. December 31, 	190(1 

All tndaatrial Business Aajsenent and Hotels 
locations plants offices recreation motels 	r 

centres taurantc, 
taverns 	IikS 

halls 
Type of machine 

tons tsbllssementa Bureaus Centres de fuels, 
endroits induotriels d'affaires r€crSatios et motels, 	mn- 

d'ajnusemont taursots, 
tsve roes, 
Mess 

Percentage distribution of machines, by 
type of location 

I 	Tntai(i) 100.0 

2 	Cigarette vending machines 100.0 

Beverage vending machines: 

Coffee machines: 
3 	Instant, freene dry 100.0 
4 	Fresh brew (single caps) 100.0 

Soft drink machines: 
5 	Bottled 100.0 
6 	Canned beverages (including juices) 100.1 
7 	Convertible, can or bottle 100.0 
B 	Cap (post-nIx) 100.0 
9 	Cup (pre-mis) 100.0 

10 	Packaged milk and flavoured mills products 100.0 

11 	Other vending machines for beoeragea 100.0 

Vending machines for confections and foods: 

12 	Bulk confectionery 100.0 

IS 	Pacisged coefectionery (excluding pantries) 100.0 

14 	Pastry only 100.0 

15 	Snack foods 100.0 

lb 	But canned foods and soups 100.0 

Ii 	ice crean 100.0 

Fresh food: 
18 	Hot (csaserolna, hot dogs, etc.) 100.0 
19 	Cold (sandwiches, salads, etc.) 100.0 
20 	Hot-cold combination 100.0 

21 	Other vending machines for foodo 100.0 

All other vending machines; 

22 	Combination fond and non-food 100.0 

23 Non-food (ssptrina, combs, cosmetics. etc.) 	100.0 

24 All other (excluding amusement, la,:cdr 

I 

5.5 1.1 15.4 8.1 

50.8 9.8 7.4 6.1 

56.4 16.6 2.2 3.0 

47.5 6.1 9.8 11.2 

77.0 8.8 0.2 0.2 

43.9 1.6 10.3 0.7 

62.9 3.0 - 1.6 
58.3 6.2 1.9 1.8 
81.9 9.1 0.1 0.2 

61.2 1.4 2.2 - 

58.5 2.5 3.4 22.0 

3.6 - 6.1 58.6 

17, 



S TAHL.6A7 6. R,,rtitlon::, In.: n:..: 	::I.,n,ehr.d,dln.r Inst ,or n n: oattqueu, odor. lv 	::rd ct 1 'en.lrol • lv 31 décebr. 1980 

:rvtce Inst itutlona Other retail All other 
trio.,, (hospitals, and service locations 

rid garages universities, locatiom 
schools, etc.) 

Genre tie distributeuc 

Stations- Institutions AutrSa eudroita 1oua snores 
service at (h8pitann, tie detail 	at endrotta 
garages untversitt., tie service 

école,, 	etc.) 

	

5.1 	 13.2 	 3.7 	 2.0 

	

6.5 	 5.4 	 2.2 	 l.A  

4.4 12.6 5.7 2.3 
1.2 20.8 1.6 1.3 

21.0 14.8 7.5 1.7 
9.3 19.5 4.3 4.2 
9.7 13.0 8.0 3.9 
1.1 17.4 4.2 0.8 
1.2 19.7 4.4 16.4 

.4 32.7 3.4 0.8 

.5 23.7 3.9 2.4 

13.4 2.4 54.0 0.1 

4.0 15.1 5.2 1.6 

3.8 14.0 3.4 0.6 

1.7 18.7 3.2 1.7 

1.0 11.4 0.9 0.4 

2.3 37.8 0.5 3.0 

3.2 28.8 015 - 

1.7 26.9 1.6 1.6 
0.2 6.5 1.7 0.3 

- 26.1 - 7.2 

6.8 519 0.8 - 

- 0.1 31.5 0.1 

- 10.5 7.9 26.3 

Repartition en psurceatage dv notabre dv distributsurs ts-
.atique., selon l'e.droit 

Tetal(l) 	 I 

Diatributenra tie cigarettes 	 2 

Distributeurs tie boissone: 

Distributeoru tie café: 
Instanotané. adobe C froid 	 3 
Au percnisteur (par gobelet) 	 4 

Distributeurn d'eaux guzeuses: 
E,sbonteilldes 	 5 
En botte (y compris lea jus) 	 6 
En botte ou on bouteille 	 7 
Cobelet (Ii mdlunger) 	 8 
Cobelet (tudiangd) 	 9 

talc cooditloond put cc aromatlsd 	 10 

Autren dletributeurs do boisson. 	 II 

Distcibotsura autoaatiques tie confiseries et tisliment., 

Confluence en vrac 	 12 

Conf tactics e,nbailde, (smot pdtisserle.) 	 13 

pCttssenie, seule.ent 	 14 

AIlments C gnigooter 	 is 

Soupe, et ailments chauds an cooler?. 	 16 

Cretan gLucAe 	 17 

Ailments Orals: 
Chaud, (ragodts, hot dogu, etc.) 	 16 
rold. (oandwlctos, salades, etc.) 	 19 

Chaudu cc froids 	 20 

Autres distributeurs d'aILments 	 21 

bus autres distribateurs automatiques: 

Distrlbuteurs combines ailmentaire, at non alimentaire. 	22 

Non atlmentalces (.splrioem, peignea, produtta do besutd. 	21 
Ott.) 

bun autren (nauf los nacirinen do dlvertlngerneoc, ten mu- 	74 

0 
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TABI.E 6. Ferc.ntsge biyt r I lou in 	u Vvndlng Machines (Nusber) 	by Typ 	u ?(o,hho 	and by 	T0 mat ion, 	l5,ye.b,yy 15:: 

All Industrial Business Amosement and 
locations plants offices recreation  

centres taurants, 

Il  
Type of .achine 

Too, ttablisseaents Bureaus Centres do HStoin. 
endroics lndustrlels d'affaires r&créatlon cc motels, res- 

d'aassent taurants, 
t eve roes, 
moss 

Percentage distribution of machine, at each 
location, by type of machine 

1 	Tota.l(1) 100.0 100.0 100.0 100.0 100.0 

2 	Cigarette vending machines 32.1 12.7 15.9 45.4 85.1 

Sewerage vending machine.; 

Coffee machines: 
3 	Instant, freece dry 13.8 20.7 17.3 4.5 0.1 

4 	Fresh brew (single cups) 5.4 5.5 15.1 8.8 0.1 

Soft drink machines: 
5 	Bottled 2.0 1.4 2.9 1.7 0.7 

6 	Canned beverages (including Juices) 12.4 11.8 15.5 10.5 4.9 

7 	Convertible, can or bottle 1.1 0.8 2.1 1.8 0.7 

8 	cup (po.t-mis) 5.8 9.1 5.8 4.3 0.. 

9 	Cop (pre-mix) 1.3 1.0 1.4 2.3 0. 

10 	Packaged milk and flsvoored milk products 3.1 4.3 1.8 1.0 

Ii 	Other vending .achines for beverages 0.4 0.4 0.5 0.6 

Vending machines for confections and foods; 

12 	Bulk c000actionery(L) ... 

13 	Packaged confectionery (ecciuding pastries) 7.3 9.3 8.0 9.2 2.1 

14 	Pastry only 2.3 3.3 4.3 0.9 0.3 

15 	Snack foods 2.5 2.9 I.? 4.1 1.3 

16 	Hot canned food, and soups 2.6 5.1 2.6 0.1 -- 

17 	Ice cres, 0.5 0.5 0.1 0.8 - 

Fresh food: 
18 	Hot (caaanrolss, hot dogs. etc.) 0.5 0.7 0.2 - - 

19 	Cold (sandwiches, ssiads, etc.) 2.1 3.1 1.5 0.7 0.2 

20 	Hot-cold combination 3.3 6.8 3.3 0.1 - 

21 	Other vending machines for foods 0.2 0.2 - 0.1 - 

All ocher vending machines: 

22 	Combination food and non-food 0.1 0.2 - 0.1 0.1 

23 	Non-food (aspirin., combs, cosmetics, etc.) 1.1 0.1 - 1.1 3. 

24 	All other (excluding amosesent, landry, atc.) -- -- - 
- I 

(1) Excluding bulk confectionery machine,. 
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rAul.tAIi 0. kCpnri I 1 [vu 	ir-eu 	e 4o no.br. d.'divtrtboteors ,otot lqm.n. o.i 

1,11 

Ieg.nrt et lendrolt . 1•3Idfr'.hrr1 040 

service Institutions Other retail All other 
uutiona (hospitals, and service locations 
nd garages universities, locations 

schools, 	etc.) 

Genre do distriboteor 

Stations- Isstitutlons Aotres endroita Tone cottas 
service at (hfpitaon, de ddtall at endroits 
garages universit&s, 4. service 

deoles. etc.) 

lkp..rtition en poorceotage du sobre do 4i.trlbmtenr. .tu-
mat iquem • dame thaque endroi t • melon Is gear* do distri but-
teur 

Tot1(I) 

Dlstributeurs dc cigarette, 	 2 

Dietributeurs do bolsnona 

Dintriboteors do raid. 
Inetantand, sdchd 4 froid 	 3 
An parcolateur (par gobelet) 	 4 

Dlntributeurs deaun geteuses: 
Ebooteii1des 	 S 
En botte (y cospris lea jos) 	 6 
So boite on en booteille 	 7 
Gobelet (8 ndlanger) 	 8 
Cobelet (.sdlangd) 	 9 

Latt conditloond pur at aromatled 	 10 

Antrea dimtcibotnur* do boteson. 	 II 

lintriboteurs metomatiquen 4. roof [series at dniimeotn: 

Cvnftseries en vrcc(1) 	 12 

Cool iseries emballdes (saul pdtisneriea) 	 13 

P8tloserles seolenent 	 IA 

Allients 8 grignoter 	 15 

Soupe. at alirsent, chauda an conserve 	 £6 

Crd.a giacde 	 £7 

Ailments (rais: 
Chauds (ragoilts, "hot dogs, etc.) 	 18 
Frolds (nandaicha, saladan. etc.) 	 19 
Chauds ci frolds 	 20 

Autres distriboteors d'slinents 	 21 

Toun outran distrihoteurs automatiquee: 

Distributeurs combines alisantairee at non alteentslres 	22 

Non alimentairea (aapirlsea. patgns.. prodoits 4. beanie, 	23 
etc.) 

Tons aurres (saul lea machines 6o div.rtina.aent, lea 	24 
machines 8 lever, etc.) 

	

100.0 	100.0 	100.0 	100.0 

	

41.2 	13.2 	18.4 	21.9 

	

12.0 	13.1 	21.1 	15.6 

	

1.2 	8.6 	2.3 	3.6 

	

8.0 	2.2 	3.9 	1.7 

	

22.6 	18.3 	14.2 	26.4 

	

2.2 	1.1 	2.4 	2.2 

	

1.2 	7.7 	6.5 	2.4 

	

(LO 	 2.0 	1.$ 	11.0 

5.7 8.4 1011 6.0 

1.7 2.5 2.1 0.7 

0.8 3.5 2.1 2.1 

0.5 2.3 0.6 0.5 

0.2 1.3 0.1 0.7 

0.3 1.0 0.1 - 

0.7 4.3 0.9 I.? 
0.1 1.6 1.5 0.5 

- 0.3 - 0.5 

	

0.2 	0.1 	- 	- 

	

- 	-- 	8.9 	0.1 

0.1 	0.5 

urn de cool isertos en vrac. 



- 24 - 

TABLE 7. Vending Machine Operators - Number of Firms, Machines and Sales, by Annual Sales Size, 1977-
1980 

TABLEAU 7. Exploitanta de diatributeurs auto.atiques - No.bre d'entreprises, de distributeurs auto.a-
tiques et montants de ventes, selon le chlffre de ventes annual, 1977-1980 

Number of 	Number of 	Sales 	Percentage 

Annual sales size 	
firms 	machines(1) 	distribution 

Chiffre de ventes annuel 	
Nombre d'en- 	Nombre de 	Ventes 	Repartition 
treprises 	distribu- 	en pourcen- 

teurs(1) 	 tage 

$ '000 

1977: 

I 

Under $250,000 - Moms de $250,000 
$ 250,000-$ 499,999 

500,000- 999,999 
1,000,000- 1,999,999 
2,000,000 and over - et plus 

Total 

1978: 

Under 323,UU: 	- t•i4jflS Lit 77),Jfl 

$ 230,000-S 499,999 

	

500,000- 	999,999 
1,000,000- 1,999,999 
2,000,000 and over - et plus 

Total 

1979: 

Under $250,000 - Moms de $250,000 
$ 250,000-$ 499,999 

500,000- 999,999 
1,000,000- 1,999,999 
2,000,000 and over - et plus 

Total 

420 34,012 32,592.2 11.4 
96 16,135 38,480.2 13.4 
61 12,271 42,164.7 14.7 
31 12,183 43,282.2 15.1 
14 30,986 129,958.8 45.4 

622 105,587 286,478.1 100.0 

I 
/4 	J  

116 11,861 41,321.3 13.9 
62 18,142 43,600.1 14.7 
33 13,156 46,086.2 15.5 
16 31,355 129,768.5 43.7 

630 112,531 296,927.4 100.0 

357 31,922 35,840.4 10.9 
105 17,124 36,711.6 11.1 
69 18,459 47,677.5 14.5 
32 10,198 42,719.1 13.0 
22 38,935 166,301.3 50.5 

585 116,638 329,250.0 100.0 

1980: 

Under $250,000 - Moms de $250,000 336 26,580 33,282.7 9.0 

$ 	250,000-$ 	499,999 102 11,605 35,733.6 9.6 

500,000- 	999,999 84 26,004 58,034.1 15.6 

1,000,000- 1,999,999 39 13,841 50,947.9 13.7 

2,000,000 and over - et plus 23 41,286 193,783.1 52.1 

Total 584 119,316 371,781.4 100.0 

(1) Maximum during the year; ovens, coin and bill changers excluded. 
(1) Nombre maximum durant lannée, sans lea fours et les machines a faire Ia nonnaie. 
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TABLE 8. Number of Ovens and Changers, by Type of Equipment and by Type of Location, 1916-1980 

TABIIAIJ 8. Mombre da tourp et de machines 7A faire Is wDunaie, aelon Is genre St l'endroit, 1976-1980 

All Indus- Business Amuse- Hotels, Service Insti- Other All 
locations trial offices ment and motels, stations tutions retail other 

plants recrea- reetsu- and (hospi- and locations 
tion rants, garages tals, service 
centres taverns, univer- locations 

mesa sities, 
halls schools, 

etc.) 
Ancillary equipment 
Mat&iel auxiliaire Tous tablis- Bureaux Centre de H8tels, Stations- Institu- Autres Toue 

endroits sements daffsi- r8cr6- motels, service tions endroits autres 
indus- res at ion et restau- et (hôpi- de dtail endroit, 
triels d'amuse- rants, garages taux, et de 

cnent tavernes, univer- service 
mess sits 

écoles, 
etc.) 

Ovens - Fours: 

Microwave - Micro-ondes: 

1980 4,106 2,908 569 53 

1979 3,382 2,482 313 24 

1978 3,013 2,240 317 13 

ID 1977 2,747 I 	1,897 208 20 

1976 2,653 1,763 249 13 

Infrared - Infra-rouge: 

1980 105 84 7 - 

1979 201 76 11 6 

1978 263 91 7 11 

1977 222 106 8 6 

1976 301 147 7 8 

Changers - Machine è faire 
Is monnaie: 

Coin - Pièces de monnaie: 

1980 2,499 1,915 274 33 

1979 2,266 1,690 213 14 

1978 2,166 1,554 298 10 

1977 2,282 1,563 263 11 

1976 2,436 1,794 154 12 

Dollar bill - Billets de 
banque: 

1980 1,486 1,114 159 14 

S 1979 797 1,091 55 6 

1978 988 632 109 5 

1977 805 480 54 6 

1976 680 424 33 

86 16 359 92 23 

15 11 310 170 57 

11 8 343 35 46 

39 9 476 44 54 

43 11 422 72 80 

7 3 4 - - 

85 2 17 2 2 

121 - 28 - 5 

69 5 24 1 3 

99 S 29 3 3 

30 23 144 57 23 

5 12 221 93 18 

20 17 231 19 17 

13 8 360 30 34 

14 7 339 55 61 

12 12 139 17 19 

6 4 168 33 22 

5 6 208 3 20 

11 2 227 8 17 

4 5 167 24 22 
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TABLF 9. Number of Vending Machine Operat ors, Vending Machines and Sales, by Type of ()per;,( or, 1919 and 1980 

TABLIIAU 9. Noebre d'exploitants avec distributeurs auto.atiques et ventes, selon I.e genre d'exploitant, 1919 et 1980 

Number of Number of Total sales Percentage dis- 
operators machines tribution of 

sales 

Type of operator 
Nombre Nombre de Total des ventes R6partition en 

Genre d'exploitants 	d'exploitants machines pourcentage 
des ventea 

1980 	1979 1980 	1979 1980 	1979 1980 	197 

dollars 

All operators - Tons lea ex- 
ploitants 	 584 	585 	119,316 	116,638 	371,781,409 	329,249,979 	100.0 	100.0 

Independent operators - Expioi- 
tants indpendants 	437 	422 	87,807 	85,002 	254.042,163 	219,294,296 	68.3 	66.6 

Bottlers - gmhotiteiiieurs 	33 	40 	5,734 	5,858 	8,311,762 	7,203,117 	2.2 	2.2 

food sanutacturers - La i a- 

ries, boulangeries et a 
entreprises de fabrication de 
prodults alimentairea 	x 	3 	x 	165 	x 	184.598 	x 	-- 

Caterers and other services - 
Traiteurs et autres services 	35 	38 	7,304 	6,981 	33,691,218 	28,538,355 	9.1 	8.7 

Tobacco, food and other whole-
salers - Grossistes en tabac, 
produita alimentaires et su-
tres produits 55 56 18,002 17,466 71,786,239 69,780,092 19.3 21.2 

All other operators (schools, 
colleges, etc.) - Tous autrea 
exploitants (6coles, col- 
lèges, etc.) 	 x 	26 	x 	1,166 	x 	4,249,521 	x 	1.3 
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I • 	I'd(: C irada 	St1istKLe 

SURVEY OF 
AUTOMATIC VENDING MACHINE 

OPERATORS, 1980 

CONFIDENTIAL WHEN COMPLETED 

Collected undet the a,crhoriry of he Srutisrjet Act, Chapter 5. 
Svro,,evol (unodi 15 1 0.7 I- '1. 

Ii.-. ...- 	..., .dd ,,' 	1 

PLEASE READ THESE NOTES BEFORE COMPLETING QUESTIONNAIRE 

The Statistics Act ensures that any information you provide can only be seen by sworn em-
ployers of this bureau and must he created in the strictest confidence and divulged to no one 
outside Statistics Canada, nor even another governmettt department or agency, without your 
written permission. The data in your report may he used only for statistical purposes. 

Kindly complete and return one copy of this report within 30 days after receipt. Ifforsome rca-
sort you are unable to comply within this time period, please notify this section (address below) 
shen you will be able to do so. A self-addressed envelope is enclosed for your convenience. 
Retain the other enclosed cops for y our records. 

This survey covers all businesses engaged on their own account in operating sending machines 
either as a principal or as an ancillary activity. 

lnclude all your Canadian branches in this report. A combined report forall companies operating 
in Canada for which you maintain records will be acceptable but a list of these contpariies 
should be supplied on the last page of this questionnaire. 

Rcporr retail soiss data xefcialrlv for the calendar year - ot for your fiscal year (normal hod' 

ness year)ending at any time between Aprtl I, 19511 and March 31. 1981 

S 	 Where exact figures are not available careful estimates will be acceptable but please so mdi- 
care. 

I-or number of machines report the maximum number of machines operated an any tiror.' iliut ing 
the year. Exclud, coin-operated devices which do not vend merchandise, such as, amusement 
or music machines, etc. 

8. The results of this survey are published in the report' Vending Machine Operators' (catalogue 
63— 213). 

.. For an' information relating to this survey kindly sontact the Retail Trade Section. Mer-
chandising andServices Division, Statistics Canada. KIA 0V4, Ottawa. (Tel: 613-996— 9304 
or Telex 053— 3585) 

1. DESCRIPTION OF BUSINESS 

Show the percentage of total sales and reccipus accountc-d for by each of the 
folios ing activities: 	 Percentage 

Merchandise vending machine operator 

Operator of other coin-operated devices such as music .aniusernents, laun-
dromats. etc. 	 - 

cl Other business activity e.g.) dairy, bakery, bottling, tobacco wholesaler, 
catering, res taurarut, educational institution. etc. 

Specify: 

	

Totol 	 lO 

S 



2. REPORT THE NUMBER OF VENDING MACHINeS ANt) THEIR TOTAL SALES DURING 1980, BY TYPE OF MACHINE AND 

PROVINCE OF LOCATION 

Space is provided below to show data for three provinces. If you made sales in more than three provinces, enter data on c 

sheets enclosed. (Careful estimates will be satisfactory if actual figuces are not available.) 

Provincial l)istribution (Enter name of province) 
Canada 
Total 

TYPE OF VENDING MACHINE 
Sales 

Number 	$ (Omit cents) 
Sales 

Number 	S (omit Cents) 
Sales 

Number 	
$ (omit cents) 

Sales 
Number 	

$ (omit centc) 

I. Cigarette 	,nnchines 	(single 	packs 
only) 

2. Vending mochines for beverages 

(a) Coffee 

Ci) Instant/freeze dry 

(ii) Frevhbrew(stngIe cup)  

(b) Soft drinks 

_______________  

______________  

(i) BoiLted .............. ......... .... ......

(ii)Cunned 	............................. 

(iii) Convertible cnn/bottle  

(is) Cap (post-mis) 

(v) Cop (pee-win)  

(c) Packaged milk 	and 	flavoured 
mill, prodacts, including miens 

(d) Odrer 	vending 	machines 	for 
beverages (hot chocolate, hot 
soups (not canned ), etc.) 	. 	.. -- 

3, Vending 	machines 	for 	confections 
and foods 

Bulk 	coclectionery 	(candy, 
peanuts, single sticks of gum)  

Packaged confectionery (choc- 
olate 	and 	candy 	hats, 	etc.), 
excluding pastties 

Ccl Pastry only (cakes, pies, tarts. 
doughnuts, etc.) 

Id) Snock-foods)potato'chipn,pop- 
corn, cruckees, cuokies,etc.).. 

Ccl (lot canned loods and soups  

(I) Ice creum (cones, bats, sand- 
wiches ) 	... 	.. 	......... 	..... ............ 

(g) Fresh food 

Ii) lint 	(cas seroles, 	but dogs, 
humhnegs, etc.) 

(ii) Cold (sandwiches, 	salads. 
etc.) 

(iii) Hot 	cold contbirtntions  

1k) Other 	vending 	machines 	for 
confections 	and foods (fruits, 
eggs, etc.) 

Specify  

. 

4. All aphne neoding marhinns 

(a) Combination food and non-load 

1k) Non'lood(asprrrns,comhs,cos- 
metics, 	hosiery, 	pencils, 
stamps, 	papet, 	newspapers, 
cigars, 	ice, etc.)  

(c) All 	othet 	vending machines 
(encluding amusement devices, 
music, laundroma; machines)  

TOTAL 

ANCILLARY EQUIPMENT 

I. Oneen 

fat Micro-wane ............................ 

lhllf 	d  

2. Changers 

la)Coin ....................................... 

(k)Dollarbill 	 L 	 i- .......... 
—34O6-34 



S 

S 

3. REPORT THE NUMBER OF VENOING MACHINES LOCATED AT THE TYPES OF LOCATION DESCRIBED, AT YEAR-END 1980 
itt 	tdLttc 	-:1 	. 	ti, litit 

_______ 	TYPE OF LOCATION 

T 	1 	[
inuito• 

and )lote)s, 
TYPE OF VENDING MACHINE 	 T.sn) 	I 	

Indus- Serv,ce tern,! All Flnst- 	non hrssp,- 
40 nib., trial 	ness 	Centres OCO rants, rain, 

Semite plants 	olirren 	I 	.t, lions 	
theatres. '  
bolin* 

taverns, 	alt 

mess 	I garage,  

halls 

I unirer- 
sitä's, 

Istthoinls 

lOt•tl- 
Ott. 

(loan 

555 Dollar bill 

-3406-34 

I. Ctgotnsr. mochin.i (single packs only) ................. 

Vending rr.onhinan Inn bavnmngn 

(a) (.ttl)er 

ii Instant !lreezc dr-v 

liii Eresh-hrew (single tap) 

(hi SoFt drinks 

(i) bottled ........................................ 

oil Canned ........................ 

hut Consertible v.a/bottle 

	

(ist (up (post-mis) 	......................... 

	

(s) (.trp Ipre-inisI 	.................................. 

(e) l'urlrt.ged rrniIk and )Iavoared milk pmodoc 

(4) Other vending machine, for hevrrugrt (miii 
soups Inot canned), etc.) 

'.'..tidmng mochin.a (or Vonrl.ctintns and foods 

Ito)), confectionery candy, peanuts. single 

P it siltaped con(ectiotiery (chocIute and an 
siding pasmoies ............ 

i tiry only (cakes, pies, tarts, doughnuts. 

(ds 'isock-loods (potato-chips, popcorn, c,aeki 

be) liar canned (owls and soups ........................... 

I (I tre etc am (cones, horn, sandwiches) ...... 

(gO Fresh loom! 

(lot (casseroles, hot dogs, hamkutgs, 

Colt) (sandwiches, salads, etc - 

I lot/cold combinations 

(hi Ocher vending machints for con)ectionn and 
eggs. etc.) 

tspei ut 	 - 	-- 

4. All other onnd in9 machines 

(a) ( omhsn.wtmn (nod and non -(owl machines ..... 

I),) Son-load (aspirins, conibs, ettsmetics, hosi 
stamps, paper, newspapers, cigars, ice, etc. 

Iii) All other vending machirtes (encluding amusei 
mssii , laondrompti machine,) 	 - 

TOTAL 

ANCILLARY EQUIPMENT 

I. Ovens 

(a) Micro-wave 

(hi 1,1cc-red 	.................................................................................. 

Changers 

'ai Corn ........................................................................................ 



From 

CERTIFICATE 

This is to certify that the information contained in this report is correct and complete to the best of my knowledge 
belief and conets the period 

IT* 

'9 9 

Name of person responsible for completed form (please print) 	 I I itle 

number and area 

S report 

To ensure that this survey will cover all vending machine operators, kindly assist us bylisting below the names and addresses of any n.w(trms. 
that you know about, which hint entered this business In the past year - Thank you. 

Name 	 /iddress 

REMARKS 

S 

5-3406-14 
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I+ Statistics Canada Statistique Canada 

Division du comn,eice ci dcs ccrvu cc 

ENQUETE SUR LES 
EXPLOITANTS DE DISTRIBUTEURS 

AUTOMATIQUES, 1980 

COP4FIDENTIELLE LORSQUE 
L.A FORMULE EST REMPLIE 

, .i,. 

PRIERE DE LIRE CES NOTES AVANT DE REPONDRE AUX QUESTIONS 

En vertu de Ia Loi, Staristique Canada sengage a traicer duos Ia plus stricre confidcnce Its 
renseignements que noun fournirez et A tic pan Its divulguer cans noire conscnicmcnr icrit a 
qui quo cc soit hors de Staristique Canada, mime pan A dautres minIs res 00 organismes pu- 
blics. Seuls Its  etnployés annermeorés pourrotit Its nioir ci ccc donnécs ne nervironc qu' 	des 
(ins statistiques. 

\'euillez onus renvoyer on exemplaire de noire questionnaire, düment rempli duos I'cnveloppe 
adrcssée ci-incluse dixon Its trenie jours qui 	suivent La reception. Clacsez Ic second exem- 
plaire. Sc, pour une raison quelconque. noun nc pouvez respecter ce dClai, veuillez noun aviser, 

I'adrcsse ci-decsoun, de La date d'exCcurion. 

Ce questionnaire est envoyC 	routes Its entreprises exploicant pour leur proprc compte dcs 
disrributeurs auromatiques a cure d'activicC principale ou iI'acrivié subcidiaire. 

Prenez en compte dans cetre declaration touces von succursales ou Canada. On acceptera one 
declaration coosolidCe pour 	routes len 	soclCcCs exploitCes au Canada dour vous tenez Its 
dossiers; noun devrcz tourelois dresser La lisre de ces sociCrCn a Ia dernière page do question-
naire. 

)rclarez de prCfCrence Its donnCes sur Its v,nt,$ ax detail pour l'annCe civile, no encore pour 
,'tre annCe Itnanciare sc cerminant entre Ic 1er  anril 1080 er It 31 mars 	1081. 

S I. 1n 	Labsence des chifires exacts, noun pouvez donner des estimations assez prCcises, main 
nL noun plait. mentionncz-Ir. 

'nun nombr* d* machines, dCclarea Ic pius grand nombre de distrihurcurs exploirCs c-n mmc 
cusps a on moment quelconque dc 	lannCe. 	Excliire ics machines qui fons- tionnent avec des 

pieces main ne cement pan a Ia venre de prodairs, comme Its machines de diverrissement cc 
Its machines a disques. etc. 

Len rCsuicats tIe cetce enqute paraissent dunn It bulletin inrirulC ''Exploirixncsdediscribureurs 
automariques' 	(63— 213 au catalogue). 

Pour rout renseignement concernant cetre enquare, veuillez noun mettrc en rapport avec Ia Sec- 
tion do commerce de derail, Divisic,n du Commerce er den services, Statiscique Canada, Ottawa 
KIA 0V4 (TClCphone- 1 613)9069504 nu Telex 003— 3385L 

1. DESCRIPTION DE VOTRE COMMERCE 

Donnez It pourcenrage des centes er den recerres rotales pour chaque 
accivirC 	 Pourcenrage 

Exploitation de distributeurs automariques 

Exploitation de machines automutiquen, tels que. billards cc aurres 
eux Electriques, blanchissertes, boites a munique, etc.. ..... .................... 

Auircs genrc'nd'entreprices, par exeinpie: laiterie. boulangerie. parisserie, 
misc cii boutcilles, vente de cabac to won,  iraiteur, restaurant, Crablisse-
ment denscignemc-iir, etc. 

PrCci 

Total 	 1oo 

S 



- 	 TOTAL  

MATRIEL AUXILIAIRE  

l.Furs 
--  alMicro-ondes.......................... 

2 	Mochinsa a mm. In m0na1. 

h) mIt-rouge 
 

. a) Pieces do monnair 	................. 

b)iIIer, Jr banqu5 I 	j._._-.  
1-3405-34 

:L H 	I 

2. DCLAREZ LE NOMBRE DE DISTRIBUTEURS AUTOMATIQIJES ET LES VNTES TOTALES EN 1980, SELON LE GENRE 
DE DISTRIBIJTEUR ET LA PROVINCE DEXPLOITATION. 
Les espaces et-dessous pcuvertt conrenir Its données pour trois provinces. Si yous avec vendu dans plus de trots pros - tnt 

Inscrlvec Its cht(fres applicables sur Its kuilles supplémenraires ti-Joiners. (Si yous navez pa. Its chiffres reels, ti 

jugeroos suffisante one estimation soigneusement êtab(tc.) 

I 	Dintribution peovinc,aIe (Inscrivee Ic nuts Jr I. province) 
I 	 (oral, 	 - 

GENRE DE DISTRIBUTEUR 	 _____________  
AUTOMAT QUit 	 - 	 Veitten 	 "ents 	 Th Venics 

S 	 Mo.nbre 	 S 	 Nombre 	 S 	 Non.bre 	 S 
(sans Ins ccnts) 	 (sans en cents I 	 (sans let cents) - 	 (Sans In. rental 

L Di,iributnu,stIe cJ9nrnttes(en paquet 
individuel settlement) ...................... 

7. Di,nributeura de boissona 

Cafe 

)i) SolubIe!arhe i hold ......... 

(ii) Au percolarrur )pnr gobc- 

[gus glizeUnes 

Ii) Enrbouteillées 

(ii) E. boitti 	....................... H 
(lii) En hoEte Ott en houteille 

(lv) Gobnlni'(a n.flanger) 

(yI GoItclet (mélange) ....... 

(nit conditionne, pitt Cr stoma-
CiSC, y compris Its jot ........ 

Attires dtstrtbuteurs Jr hnissons 
(chocolat chaud, bouillon i-baud 
(saul en convert.-). etc.) 

Oiat,ibntnt.rs di cutrl,sarisa epd'nli. 
ments 

alConliseries en star (bonbons, 
arachides, gommc a m&cher) 

SI Conliscrien embgllCes(tablettes 
dt, chorolal, bonbons, etC), 
Saul ptissetieu .................... 

ci Pttisscrics seulement )glrcauu, 
lucre. lane letros,ht ijrrcs, tic.) 

d) AIlments s grignoter ( 
tilles, mais soufflé, hiscuttu, 
irnquelrnn, etc.) 

el Soupes ci aIlments rhauds to 

Ii (.rme glacCc (corners, tablet-
to., sandwichs) ................. 

g) Aliments Ira,. 

hI Chauds (c.ugnats, "hot 
dog."."hambutgers", etc.) 

(h) Froids (nanduich.. sula-
den. etc.) 

(iii) Chauds er Iroids combine. 

51 Aarre. distributors Jr conuise-
n,enet du(,mentu (fruits. oeufa. 

PrCcisca  

You, nutria d,stribut.ura 

stributrurscombinCs oIlmen-
tOuts Ct non alimentau,ts ...... 

hI Non alimenruire, )aspirines, 
prignos, prodairs do beautC. 
bus, crayons, timbres, pspter, 
ournaus, cigarns, glace, ctc,l 

ci Totis attires dmstnibareurs (Saul 
len machines Jr .Itnertisscment, 
Its machinesdisqurs, its ma 
chi or, a octet Its nCcheuseal 

S 

-1 	- -- 	-- - 



DECLAREZ LE NOMBRE DE DISTRIBUTEIJRS AUTOMATIQUES SITUES DAMS LES LIEUX D'EXPLOITATION 
A LA FIN DE LANNEE 1980 

Ii lv I it s in it 

LIIUX DEXPLOIlATION 

- Ce; 
de 

a -
non ll&-tcls, 

ini,iri- 

GENRE CE DISTI(IBUTEOR 
•hr 

et norek, . 	tons , Asttrs 
ts AUTOMATIQUE 	 Tot I B d: 

' 

'. •ndrsins (sires (tine- 
trids ma,. 

rarer. . 	. 
garages 	sites, ci tie 

endroirs 

suits 
nes, 
mess coles. service 

tie etc.) 

qoilles. sea 

'istribytsurs di CigarqtnOs (en paguen intiividuel seulemeni) 

• - Darriboreurs tie boIs.00s 

(II Solsbly.'srtch 	a (told 

(,n) As percolalesr 	par golrelet) 

b) Eaus g.,eu.vs 

Ii> 	Embosueilltes 	................................................................. 

liiIEnbo?rc 	................ 	... 	... 	... ...................... 	... 	.... 	.... 	.... 	..__. - 

(lii> tin bolr as to houreifle 

(lv) (lobylci (i mIsnger) - 

lv) (jobelel (rnlartg) - 

-- 

dl Aurreu disrrihuteurs tie bossons (chorolar ciraud, bouillon 
chuud (saul on conserve ), ccc.) - 

7 ci 	huraurs d* cool modes at d'slimevte 

nliserles 

 

on nrac (bonbon,, arachides, gonsme I micher) 

- 	nliseeirsrmball,es 	(cablecres 	tie 	chocolat, 	bonbon., 

- - 
unsent. 	seulement 	(jçireaua, 	runes, rarreletres, bci- 

err.) 	. ............. ................ ... .............................................. .. 

Alinrents a grignorer (ecousrilles. mars 	nouffl. biscuits, 
craquelins, etc.) - 

el Soupr or ailments chauds on conserve - 

I) Ceême glace (corners, rablerres. sandwichs) 

gi Ailments (tam 

c) Lair conditionné, put Cr aromarrs, p rorrrpris IC, ju3 	 .......... 

Ii) Chauds (ragout., "ho; dogs'', ''hamburgers". etc.) 

(ii) 	Froid, 	(sandwich., 	sulude,, etc.) 	......................... 

till) 0usd, or hoidv cor,rbins 	. 

It) Aurren disrribureurs 	dci 	conliseries or 	dalinrenis 	(fruits, 
oeu(s, etc.) 

loss stair., distribute.,. 

i),siiihsresrs c,rmbinri, ulimenraires or son alimenraires 

Non alimenrairen 	(ospirines, peignes, 	produits tie heaur, 
has, 	crayons. 	rimbres, 	papier, 	journaux, 	cigures, 	glare, 

Toss suites dusrrihureurs (saul Its n,uchines tie diverrisse' 
men,, irs machine, i dinques, its machines a (aver er Its 
sécheusesi 	------------------ ------ 

TOTAL 

MATRIEL AUXILIAIRE 

I. Fours 

a) Micro'ocdes 

i(ra'roage 	............................................................. 

lair. Is msnnsie 

	

S de monnale 	..... .......................... 

- 	hera tie bisque 	.................................................... 

cv- 34 



ATTESTATION 

c dclare quo lea renueignemencs donnés dana to present rapport non,, au,.nr que je sache, exacts ercL: 
piers cc quils portent oar I. période 

Ailuoc do: 	 Au: 	 - 

19 
	

19 

Nom do I. pera000e qui a rempli I. formule(en letters muslin): 	Friction: 

Adresse 	 ICode postal 	 INumiris do téléphone cc indicarif réxional: 

Signacure 	 Date do Ce rapport: 

Pour quo trite enquête Connie tousles exploitanrn do disiribareurs aucocsatiquen,pourriez-rous dresser ti-Jensen. Ia lure do routes Its nouvelles 
Hanes qui at fair tour entrée nut Ce marché Ian dernier.  

Nero 	 Ariresse 

REMARQUES 

S 



SELECTED PUBLICATIONS 
	

CIIOIX DE PUBLICATIONS 

S 

S 

The following are some other selected 
publications of Statistics Canada relating 
to merchandising. 

Catalogue 

11-003E Canadian Statistical Review, H., E. 
and F. 

62-002 Prices and Price Indexes, M., 811. 

63-002 Department Store Sales and Stocks, 
H., Ru. 

63-005 Retail Trade, M., Bil. 

63-007 New Motor Vehicle Sales, M., Bil. 

63-008 Wholesale Trade, M., Bil. 

63-210 Retail Chain and Department Stores, 
A., 811. 

63-218 Direct Selling in Canada, A., Bil. 

63-219 Campus Book Stores, A., Bil. 

63-526 Retail Commodity Survey, 0., 811. 

97-702 1971 Census - Retail Trade, 0., Ru. 

A. - Annual 	M. - Monthly 	0. - Occasional 

E. - English F. - French 	811. - Bilingual 

Voici quelques unes des publications de 
Statistique Canada portant stir le m&ne domaine. 

Catalogue 

11-003F Revue statistique du Canada, H., F. et 
Angi. 

62-002 Prix et indices des prix, M., Bil. 

63-002 Ventes et stocks des grands magasins, H., 
Bli. 

63-005 Commerce de detail, M., 811. 

63-007 Ventes de vehicules automobiles neufs, 
H., Bil. 

63-008 Commerce de gros, M., 811, 

63-210 Magasins de detail A succursales et les 
grands magasins, A., Bil. 

63-218 La vente directe au Canada, A., 811. 

63-219 Librairies de campus, A., Ru. 

63-526 EnquCte sur les marchandises vendues au 
d&ail, US., Bil. 

97-702 Recensement du Canada, 1971 - Commerce de 
detail, MS., Bil. 

A. - Annuel 	M. - Mensuel 	US. - Hors eerie 

F. - Français 	Angi. - Anglais 	Bil. - Bilingue 

In addition to the selected publications 
listed above, Statistics Canada publishes a 
wide range of statistical reports on 
Canadian economic and social affairs. A 
comprehensive catalogue of all current 
publications is available free on request 
from Statistics Canada, Ottawa, K1A 0T6. 

Outre les publications ci-dessus enumerees, 
Stotistique Canada publie une grande variete de 
rapports statistiques sur le Canada tant dans le 
domaine economique que social. On peut se 
procurer gratuitement un catalogue complet des 
publications courantes A Statistique Canada, 
Ottawa, KIA 0T6. 
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