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SHOPPING CEMNTRES IN CANADA
(Retail Trade)

1964

This publication is the result of the ninth As
annual survey of retail outlets in shopping centres
throughout Canada. The results obtained from these
surveys indicate that the growth of suburban re-
tailing complexes has hecome one of the most im-
portant developments in retailing today. In 1957,
approximately 2.5 per cent of all retailing activity
took place in shopping centres; by 1964, the per-
centage had risen to 7.9 per cent.

in all previous publications, shopping
centres are stratified on the basis of the number
of retail establishments operating within the centre,

Type A—Shopping centres with 5 to 15 retail
establishments

Type B—Shopping centres with 16 to 30 retail
establishments

Type C —Shopping centres with more than 30
retail establishments
. Definition

For the purpose of this survey, a shopping
centre is defined as follows:

Collection

The collection of shopping centre data was
‘“*A group of stores which are planned, devel- effected in three general stages.
oped and designed as a unit. It must contain a
minimum of five retail establishments in operation
during any part of the current year. The centre
must have a minimum of 20 thousand square feet

of usable parking area adjacent to the shopping

1. Information on new shopping centre develop-
ments was obtained through such sources as
municipal authorities, chain store organiza-
tions, newspapers, trade magazines, ete.

centre. The parking facilities must be free of 2. Current  listings of retail establishments
chiarge to the customers of that centre. For mer- within shopping centres, as well as informa-
chandising developments with paved parking tion on gross floor area and parking area,

areas of 20 thousand to 50 thousand square feet,
the ratio of parking area to gross ground floor
area must be 1.5 to 1 or better. The retail devel-
opment must contain either a grocery and com-
bination store, a department store or a chain
variety store. While a shopping centre is usually
designed as a single project, all establishments
do not necessarily have to be leased from a single
(private or collective) ownership. A retail estab-
lishment may own the building and the land on
which it is situated but still be fully integrated
with the centre. A shopping centre usually bears
a name and, as a rule, matters of common interest
to the tenants, such as children’s playground,
community activities, parking, etc., originate
from one authority.”’

were obtained primarily from the lessors of
these centres.

3. Information on sales was obtained directly
from the retail establishments within the
shopping centres.

Summary of Results

During 1964, there was uan increase of 31
shopping centres in operation throughout Canada.
This increase was slightly off-set by the loss of
8 former shopping centres which failed to meet the
requirements of the shopping centre definition. The
net result was an increase of 23 shopping centres,
raising the total from 346 in 1963 {o 369 in 1964.

Retail Trade within Shopping Centres, 1956 - 64

* Includes discount department stores,

Stores Sales
Inde-~ Depart- X lndu-”- VDvan: - ] ‘;_qu
pendent' | ment | Chain| Totall . 4o ment Chain Total

X b 4 X SE=S LSl FIT sihal S0 T a7
IS uic . sis s i saitonne s e dosaaotobn 447 11 418 876 32,551,660 56,088,469 148,861,699 237,501,828
699 16 574 1,289} 62,470,597 ! 68,680,373 (234, 172, 065 365,323, 035

976 20 726 | 1,722) 82,525,311} 84,114,677|301,808, 349 468, 148, 337

1,459 26| 1,018 2,503 114,740, 128|113,736,507{399, 242, 338 G2f STL9 1.3

1,:851 29| 1,361} 3,241(141,749,425|127,228, 186|527, 016, 884 796, 004, 495

2301 371 1,597} 3,961|193,249,541(172,717,592{628, 240, 037 994, 207, 170

2, 5958 48| 1,713 | 4,314236,369,397(213,349,391(722,393,398 (1,172,112, 186

25192 50| 1,803 | 4,6451288, 284,811(248, 407,616 {803, 456,312 (1, 340, 188,739

3,018 61f 1,920 4,999|322, 875, 906|345, 359,032919,661, 533 |1, 587,896, 471
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Practically all of the "‘new®' shopping centres
(29 of the 31)were of the type A ar“*neighbourhood”’
viarietv. The remaining two shopping centres were's
rqually divided =1 type B centre and 1 type C. All
8 centres which were dropped from the survey were
classified in 1963 as type A shopping centres.

The term “‘new' as used above refers to a
shopping complex which meets all the requirements
of the definition as stated above. This does not
necessarily imply that the actual construction and
operation of the shopping centre commenced in
1964. Many of the 31 new shopping centres in 1864,
for example, were in operation during 1963, but did
not meet all the requirements of the definition
during that year.

Changes in the number of retail outlets within
shopping centres caused 4 number of shifts in the
classification of existing shopping centres. In
total, 7 tvpe A centres were reclassified to type B
while 6 tvpe B shopping centres were shifted back
to the type A classification. In the larger-sized
shopping centres, 5 type B centres increased theit
number of retail outlets and were reclassifivd to the
type C category, whereas 1 type C centre fell
helow the required 30 outlets and was reclassified
to the type B category.

The following tables show (1) a comparison of
the number of shopping centres in existence during
1963 and 1964 by province and by type of centre
and (2) an analytic description of the three lypes
of shopping centres —number of fetail outlets, gross
floor area and parking area.

Number of Shopping Centres in Canada, 1964, by Province and by Type

I
t Type A ' Type B Tvpe C Total
Province f R 5 Baah W i T LT
( 1963 1964 : 1963 1964 1963 1964 1 1963 1964
= ‘ ol W i Pogl .| . _— __4,-_.___._-§ e R e
! l |
Newfoundland ... vovveernnen —~ - 1 1 - - | 1 1
NOVAIS GOV b, o B A RSN 5 . ...¢ i 3 6 3 1 - |9 6 8
New BIUNSWICK oo ceeeeviecenneenn i 2 2 - - - - | o 2
Quehec .. ... R ) 36 38 27 24 3 6 | 66 68
ontario ... o T B 122 120 32 36 14 14 | 168 170
Manitoba ... f 9 | | 1 L5 9 | 11
Saskatchewan . l 8 10 2 ) - - 10 ! 12
7o el W e L -, 33 40 2 2 3 4 38 | 16
British Columbia ..ot T 39 45 4 3 3 3! 46 51
LA U S g SNy S 250 270 72 70 23 29 l 346 | 369

Area Statistics of Shopping Centres, 1964

|
gl ! Measures of central
Runge tendency 1
Type of shopping centre | 2 o §rte L ST sy i S S, i et L <
Minimum Maximum Average Median
Type A (5 -15 retail stores):
Number of retail stores..........ccceoeeeen 5 15 9 8
Gross tloor area (sq. [t ... 9, 000 199, 077 53, 554 42,780
Parking area (5q. ft.) .o cecvanry e ‘ 20,000 ! 900, 000 146, 176 105,852
I
l
Type B (16 -30 retail stores): ’
Number of retail StOres ...oiviiiiceee s 16 30 22 21
Gross floor area (sq. ft.)! .. 64,064 437, 286 167, 307 147, 200
Parking area (5q. ft.) ...ooooviirireroeccereeniereteerconans 63,780 1,547,856 463, 697 370, 000
Type C (30 or more retail stores):
Number of retail Stores.......oooviivvicirniii s 31 /] 38 33
Gross floor area (sq. t.)t.. 199, 086 1,120,357 426, 195 385, 000
PRARRINEFARE AN (ST TR .3 e -8 -en shB dusest wevt Hobushnstees 235, 964 2,439,160 963, 082 874,463

! Includes gross floor area of all premises —retail, service, offices, etc.
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The 369 shopping centres in operation during
1964 had a total sales volume of $1,587,896,471.
This is an increase of $247,707,732 or 18.5 pet.
cent over the previous year., The net addition of
the new shopping centres during 1964 accounted for
$116,261,657 or 46.9 per cent of the increase, while
the remaining $131,446,075 or 53.1 per cent was due
to an increase in the number of stares in existing

TRADE

shopping centres as well as increased sales in the
retail establishments which were in operation prior
Lo 1964.

The tollowing table contains in capsule form
the basic information on the economic organization
of retail trade within shopping centres during 1964.

Economic Organization of Retail Trade within Shopping Centres, Canada, 1964, by Type

Type A Type B Type C Total
Number of shopping centres ............coieveieverenrinnnens 470 T0 29 369
Number of stores: |
Mdepandpuiiy, o b 0 W e 1,685 827 567 | 3,079
(Gl W« T Rl e AN 667 711 542 1.920
otals @ e s, 0 om N 2,352 1,538 1,109 4, 999
Sales: | !
Idedendant .. .o mle B L $ 1 180,710,375 152,382,088 1 335, 142,475 668, 234,938
(G e e, S T M Y $ 372, 176,756 309,344,359 | 238, 140, 148 919,661, 533
llotalsic Ba fY . o 0 ). s f L e e $ 352,887, 131 461,726,347 | 573,282,893 | 1,587.8496.471
-y o ———— — S =t N SRS | NS e .

' Includes traditional and discount department stores.

It is pol surprising that, aithough the majority
of shopping centres in Canada are of the neighbour-
hood variety (73.2 per cent), these centres account
for only 34.8 per cent of the total retail sales in
all shopping centres. On the other hand, the 29 tvpe
C shopping centres (7.8 per cent) account tor 36.1
per cent of the tolal sales. The importance of
regional centres, which is out of propartion to their

heavy concentration of suburban department store
ovutlets in such centres. The 28 department store
outlets in type C centres accounted tor $268, 166,384
or 46.8 poer cent of all sales in these centres.

All trades represented in shopping centres
continued to experience substantial gains in sales
volume, ranging tram 39.0 per cent for department

number, is attributable in large measure to the stores (o 7.7 per cent for hardware stores,
Sales by Selected Kinds of Business within Shopping Centres, 1964
Sales I
: i L™ g A ol Change
Kind of husiness 196463
1963 L964

T S R aF T O MY e dollars . " | g2
Grocery and combination StOTES ......o.cvivvvvooivveriereeeenn, 569, 550, 164 634,869,532 ! + 11.5
Other food and Deverage SLOTeS i 75,299,682 94,666,730 & 2007
Depantment stores ... 248,407,616 345,359,032 | e 3050
NI LY SR e O 76,425,242 ' 87,389, 934 | 18 9
Garages and service sta 9,041, 306 Pl 128, 655 { 308 )
Men's clothing stores ............ ‘ 24,627,159 29, 482, 969 | +19.7
Family clothing stores ..., V 14,708,806 | 18,305,823 + 245
Women's clothing stores... | 52,724,635 l 58, 882, 264 S0 7
Shoe stores ......ccceroeennnn.. i 30, 569, 966 ! 34, 484, 238 ik
Hardware stores ... J 25w 209,33 e Gy ST
Furniture, appliance and radio stores .. . 17,942, 443 ‘ 22,428,896 + 25.0
Restaliranbs™ e Je B0 Tl 24,440, 597 27,860,183 + 14,0
Drug stores.......... 54,816,370 | 64,699, 049 | +18.0
Jewellery stores .......... 1 9,232,970 10,955,172 | H=TIEL,T
Miscellaneous StOres .......c..cccooivviriviiriericenescoveerersreersesessnans 107, 179,650 t20, 219,258 | & 1288

[Iigtaisieal]l Uades. fa 0wt " W 0 T ‘ 1,340, 188,739 1,587,896,471 + 18.5

! Includes discount department stores.
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The following table describes the percentage
distribution of stores and sales in shopping centres.

by trades for 1963 and 1964. &

Although grocery and combination stores con-
tinte to dominate retailing in shopping centres,
with 40.0 per cent of total sales, there has been a
fairly consistent downward trend intheir importance.

In 1961, 44.6 per cent of all retail sales in shop-
ping centres were made by this trade; by 1962, the
proportion had dropped to 43.8 per cent, and it
continued to drop in 1963 to 42.5 per cent. On the
other hand, the department stores' share of the total
shopping centre market has risen from 17.4 per cent
in 1961 to 21.7 per cent in 1964.

Percentage Distribution of Stores and Sales in Shopping Centres, 1963 and 1964

Kind ol business

VnlE st onts L. B
Garages and service stations ...
MRS GOt I NBASIOTRSHE . e B o Bl e om ot
Family clothing stores ... =
Women's clothing stores ........... ool Nt ... LT
Sihg stoneset. Sl bt . %0, 1L A .. .
Hanlware stores .. ..........ocoivviveiiroinnne
Furniture, appliance and radio stores........... X
RS GANES S e oomersie 0 b J
RIS IONES . . A T I L )
Jewellery stores ... s T TN R - S S :
Miscellianeous storest

iatalsy allitiades.. . . el Mol 8 oon Sou il . . o

T

Stores } Sales
' e e R |
1963 1964 1963 1964
il | 8.4 42,5 40.0
10.6 | Isly=rcd 5.6 65.0
1. i 2 L85 28, 7
Oy, & 4.9 AT G 1)
3t 1@ 0.7 R
iR 5 1.84 1.8
i 4 1.6 | =4 ! eyl
1182 10.9 | 319 Jn?
B4 8h2 s 3 21 2
5.0 | 4.8 1.9 1.7
3500081 3.4 1.4 1.4
(S (295 1.8 1.8
675 6.7 4,1 4,1
2.9 | 2.9 0.7 0.7
22,4 | 22 .15 8.0 if 6
|

II)I).UJ 100. 0 | 100. 0 100.0

! Includes discount depariment stores.

Sales made by retail slores located in shopping
centres during 1964 accounted for approximately 7.9
per cent of total retail trade in Canada, an increase
of 11.3 per cent over the previous year. A more
realisticappraisal of the growth of shopping centres,
however, can be obtained by comparing the sales
volume of shopping centre stores with total sales

Percentage of Shopping Centre Sales to

of similar kinds of business. If trades not common
to shopping centres, such as general stores, motor
vehicle dealers, lumber and building material
dealers, used car dealers, etc., are excluded, shop-
ping centre sales in 1964 accounted for 10.7 per
cent of all retail trade, compared with 9.6 per cent
in 1963.

Total Retail Sales by Regions, 1964

Province

Prairie Provinces
British Columbia

l
i

T

1 Shopping centres

Ptovincial1 [ L S SR
retail sales
: Percentage of
Sales total sales

WS O i £
1,199,626, 000 ' 57,407, 188 4.8
4,007,771, 000 308, 509,658 7.1
5,776, 796, 000 813,374,005 14.1
2,350, 887, 000 | 232,703, 594 9z'9
1,496,472, 000 ’ 195,902, 026 T34l

|
14,831, 552, 000 1,587,896,471 10.7
A o U | (S RN b

‘.E).(ciudes the sales of the following trades: general stores (except Newfoundland), motor vehicle dealers, lumber
and building materlals dealers, used car dealers (except Ontario), farm implement dealers and other farm stores.

! Except Prince Edward Island.
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TABLE 1. Retail Sales in Shopping Centres, Canada, by Type of Shopping Centre
and by Kind of Business, 1964

Kind of business

Grocery and combination stores . ..
Other food and beverage stores ... .
DEpartment SLOTQS v e eciiesronorom s
Variety stores . ., ...... ..

Garages and service sLﬂlinns .....

Moen's clothing stores . ...

Family clothing stores . .........

Women’s clothing stores . ...... ...
SHE SUOTES o\ omabits roomltioiems » oo
Hardware stores . .. .. ...............

Furniture, appliance and radio stores
Restaurants ...... ... ..o v onne

Drug stores..... ...
Jewellery stores . ... .. v
Miscellaneous? . ...

Totals, all trades .. ... ...

Grocery and combinalion stores ......
1

Other foad and beverage stores

Department StOres......c.eeeevvvvecieinenans
Variety sStores .........cccoovevivvecveeinenens
Garages and service stations ........
Men’s clothing sStores .......ocoooievveeeen.
Family clothing stores

Women’s clothing stores..................
SHOBESTAGES ... .o\ qomwmme o Toasassots s oo gesr
AT 17 RG] (T T I = S .

Furniture, appliance and radio stares

RestaurantSe ..o, o 8 oml s
BArlig) Sbonekspeem o0 s, o o 8 0
Jewellery stores .......cooecveeevereviinnnns
Miscellaneous?...........ceeviirinivienns

Totals, all trades ....._.............

r__
Independent
44,294,448
9,104,375
' 18.110,348
| 1
7,281,635
5,363,931
2,261,088

P4, 175,193
2,926, 166
B 3153622

4. 914850
10,029,748

28,820,575

1

30,832,736
1130,710.375

‘l-' e

r._
! Independent

1

3,972,657
268, 166, 384

1
5,676, 556
2,795, 537

| 12,057, 167
1 2, 806, 860
| 1,196,803
5,403,784
6,922,628
6,549,796
1,841,915
16, 549, 078
335, 142, 415

ijv A

Chain

290, 940, 251
26,919, 595

747,955
810,611
2,641, 890
6.601,609
5, 209, 146
1. 054,057
656, 102

7,598, 541

1
5,542,517
372, 176,756

Type C

Chain

1

25,712,092

27,802, 395
1
6,976, 280
3,178,918
15, 805, 627
10, 576, 030
7,543,643
5, 080, 502
1,203, 202
3, 250, 907
4,219, 060
19, 859, 568
238, 140, 418

All stores

do
335, 234,699

36.023. 970
18,110, 348
25, 887, 4330
8,029, 590
6, 174,542
4,902,978
10,776,802
8,135,312
9,369,679

5,570,629
10,029,748

36,419,116

1,847,035
86, 31715,.1253
352,887, 131

All stores

do

106, 533, 380
29,684,749
268, 166, 384
217, 802, 395
1,602, 124
12,652, 836
5,974,455
27, 862, 794
13,382,890
8,740, 446
10, 484, 286
8, 125, 830
9, 800, 703
6,060, 975
36, 408, 646
573, 282, 893

Independent

Hars
1

5, G612
59,082,300
1
1
5.567.436
2,848,491
6,457,532
1.688.639
4,649,538

3,198, 103
ORI 935

10,691,496
1

34,573,315

152,382, 088

Independent

Llars
49,589, 598

18,723, 244
345,359,032
2,846,634
9,138, 240
16,607,923
7.905, 116
22,689,892
7,421,665
14,161,963
14,243,014
25,964,311
46,061,867
5,567,310
81,955,129
668, 234, 938

Type B

Chain

2353 T00)

5,088, 155
4,579,899
13,785, 136
11,277,397
4,408, 074

2,449, 278
692,670

7,787,734

1
12,862,044
309, 344, 359

Total

Chain

585, 279, 934
75, 943, 486
84, 543, 299

1,987,415
12, 875, 046
10, 400, 707
36, 192, 372
27,062, 573
13,005, 774

8, 185,882

1,895, 872
18.637, 182

5,387, 862
38, 264, 129

919,661, 533

All stores

193, 101, 453
28,958,011
59,082,300
33,700, 108

1985011
10,655,591
7,428,390
20, 242,668
12, 966, 036
9,057,612

6,373,981
9,704,605

18,479, 230
3,047,162
47,435, 359
461,726, 447

All stores

634,869, 532
94,666, 730
345,359, 032
87,389, 933
11,125,655
29, 482, 969
18,305, 823
58, 882, 264
34,484, 238
27, 167,737
22, 428, 896
27, 860, 183
64,699, 049
10, 955, 172
120, 219, 258

1,587,896,471

ndicates figures withheld to avoid disclosing individual operations but included in totals,
? Includes discount department stores.
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8
TABLE 2. Number of Stores in Shopping ( entres, Canada, by Type of Shopping Centre
and by Kind 0! Business 1964
Type A il Type B
Kind of husiness I 1 i I rediav i] L1 ‘ , Ll ‘ .
penden lain l stores f ndependent [ Chain l Ali hAm,reﬁ_,
number
Grocery and combination stofes ......... t 74 | 223 1 297 | 10 | 5 E 85
Other food and beverage stores ... 206 ; 85 ' 291 1 6 | 85 : 161
Bl mENES LODgS. Lo e, 12 | - 12 Rl -= gl
FAMEALY, SHOECS) - csosertiare-sfonstiBlaississse o rsrs 36 [ 81 LI7T4S 2 BG | 88
Garage and Service Sations ... 61 | 6 67 1 3 10
Men's clothing SLOFCS oo ' 82 | 11 | 93 57 36} 93
Family c1othing SLOreS o nrereorenron | 27 | 13 | 40 12 | Lk 23
Wonen's clothing stores ......vveveeeennnnn. 95 ! 62 L5H o 115 5 206
SHO® SIOIES wrmvevrrcrerrrcsnss | 7| 93 | 164 23 | 123 145
Hardware stores .......c.coveecvnn., , 147 | 1L 158 44 19 63
Furniture, appliance and radio stores 64 | 4 ‘ 68 85 16 51
ROSIEMUTANLS .. oo fitmmzs oot s assessssesanasios 193 | . 193 1 16 | am 79
DIUE SLOTES orervrereereerer oo | 183 45 | 228 44 ! 29 4 8
8 [T 0 S T 56 | 2 | 574 12 | T 53
MisSCelanCOUS® .oooervers e 379 31 410 ! 288 | 99 | 287
Totals, anlrude.s.......................‘......) I, 685 667 I 2,352 | 827 { Lo 1,538
Type C ! Total
; =- -
| lndepandunt: Chain é All stores l;Independent ; Chain 1 All stores
number

Grocery and combination stores .......... p | 36 | 38 86 I 334 i 420
Other food and beverage stores ... 48 } 61 ! 109 ! 330 | 231 ; 561
Department SLOFES o iieeceeereeneeeeeeran, 28 2 taol 28 | 61 { -~ 61
Variety StOres covoviiinienrsreessieneene. | 41 41 | 38 " 208 246
Garages and scrvices stations ............ Wil 3 7 72 10 84
Men's clothing sLofes ..ooevieevviveennnn, i 38 ‘ 38 70 \ 177 i 79 ' 256
Family CIOting SLOres ..ouvvumecresssenen 1 8! § 15 a1 ’ 3t | 78
Women’s clothing stores ..., 93 : 90 183 2179 ' 8617 546
SO SUUES weverrror s oot | 24 | 8 102 | 117 I 294 | 411
JatrdWRALE SLOIES wuieeiiieeiiieenirerseeoneasions | 7 10 T 198 | 40 : 238
Flurniture, appliance and radio stores | 26 25 ' 51 l 125, 43 ' 170
Restaurants 48 5P 53 | 317 8.1 325
TR TR | 19 i 15 | 34 | 246 | 89 | 335
Jewellbry, SLOress. . ki, Mo e ! 18 18 | 36 115 | 31 | 146
MiScellieous™4 0 o 0 o | 204 121 ; 325 871 251 I 19229
Totals, all trades ..__.........ccoeoee.o.. J' 367 342 ![ 1,109 | 3,079 1,920 : 4,999

! Includes discount department stores.
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TABLE 3. Retail Sales in Shopping Centres, by Provinces and Kind of Business 1964
T
Kind of business Canada Qt}ébec Ontario Alberta C%{Ltr;?)qa proovitggfas‘
g~ g == v dollars T
|

Grocery and combination stores ....... | 634,869,532 145,784,097{314,952, 284 | 55,654,168 66,252, 177| 52,226, 806
Other food and beverage stores ........ ! 94,666.730| 4,186,966; 55,523.651| 12.768,946| 9.821, 162} 12, 366.005
Department stores ."n““”n""nn“nnn.: 345,359,032] 37.202,768] 171.715.439| 52.346.336/ 60.980,748 23,113,741
ROIE T SUOTES™ . oMl i o S 87.389.933 23.807.864i 41,647, 741 6,889,619 4,837.514( 10,207. 195
Garages and service stations ... 11,125,655 716,451 3,824. 064 2,667.920| 2,334, 966 1,582, 254
Men’s clothing stores ... 29,482,969 7,442,377 17,976,566 05 a5 1. 246,008 1,505,803
Family clothing stores ... ‘ 18,305,823 9,220,998 3.868, 295 1,928.9501 2,301,174 986, 406
Women's clothing stores ..., E 58, 882, 264 14.062.9611 32,629,045 3, 344,757 4,544,823 4,300,678
SRACRSHOr TSpliT N w8 | fi. o8, 38 K 34, 484, 238 10.072.944i 18,133.994 2. 153,074 2,061, 468 2,057,738
Hurdware Stores .......oocviviieeineennne ‘ 2 16T 3T Wil u7ARRl0=60 2, el sl L80ar 2020 120 136,807 1, 320, 089

Furniture, appliance andradio stores

Restaurants

Drug stores

Juwellery stores

Miscellaneous?

Totals, all trades

|
i

22,428, 896
27.860, 183
64, 699, 049
10, 955, 172

120, 219, 258

1,587,896, 471

Y Atianite Proviaces (except Prince Edward Island), Manitoba

* Ineludes discount deparanent stores,

1,241,365
5,948,563
12,718, 176
I, 934, 827

22,456,904

308, 509, 658

15.567.091

14. 465,617

32, 506. 215

6.078.752

73.793.079

813,474,005 159, 614, 157

S el

1,886,716
2. 224,544
6,099, 663

ORI

8, 333,750

and Saskiatehewan.

1, Q385 124
2,894,552
{50888 79:1
1. 216,977

6.307.732

175, 902, 026

2,700,597
2,326,907
5,441,204
1,003, 389

9,327,793

130, 496, 625
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