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SHOPPINC CENTRES IN CANADA 
	

LES CENTRES CO2IEKCLAUX AU CANADA 

iuiiciLin contains the results of the 
twelfth annual survey of shopping centres and their re-
tail outleta, in additfon, it includes the reaulta of 
the second annual survey of service trades operating in 
such centres. Before the 1967 survey only retail out-
lets and restaurants were covered. Since information 
on service trades now form a part of this report, re-
ceipts of restaurants and other eating places have been 
eliminated from all data for retail trade (including 
historical tables) and are included with data on serv-
ice trades. 

When comparing retail sales by kinds of businesa 
over the years, it is necessary to note that trends may 
be affected not only by general marketing and economic 
forces but also by the following factors: (a) the need 
to reclassify large chain store organizations from one 
kind of business to another if the cmiodity mix of a 
firm changes. This may cause fairly substantial changes 
in the dollar sales data shown in the reports, within 
specific kinds of business on a year to year basis; (b) 
changes made by the Dominion Bureau of Statistics in 
the definition of some kinds of business classifications 
Such changes may be necessary from time to time (usual-
ly, but not always, in a census year), due to long-term 
changes in marketing practices or improvements in re-
porting methods. When definitional changes occur, ana-
lyses of sales trends over a longer period of time may 
become difficult or impossible. For example, department 
store sales data published prior to 1966 cannot be com-
pared with those published since then. 

:(ighlights 

t1 .Ls 	receipts by retail and service 
in shopping centrea in 1968 amounted to almost 

rily $3 billion, an increase of 12.6 per cent of the 
$2.66 billion reported in 1967. Of the total sales and 
receipts in shopping centres in 1968, 95.8 per cent were 
accounted for by retail trades and 4.2 per cent by serv-
ice trades. 

Retail sales in shopping centres almost tripled 
from 1961 to 1968, rising from $976 million to $2,873 
million, in 1961, about 5.5 per cent of all retail 
sales in Canada took place in shopping centres. By 1968 
this share had more than doubled, to an estimated 11.2 
per cent. Taking into consideration only those trades 
usually found in shopping centres (excluding, princi-
pally, motor car dealers, general stores, and fuel dea-
lers), sales of retail stores in shopping centres in 
1968 accounted for 14.3 per cent of the comparable re-
tail trades in Canada. From 1967 to 1968 retail sales 
in shopping centres rose by 12.6 per cent, compared 
with an estimated increase of all retail sales in Canada 
of 6.2 per cent. 

Service establishments receipts in shopping cen-
tres in 1968 rose to more than $126 million, an increase 
of 12.9 per cent over the 1967 total of just below $112 
million. No data are available to permit a comparison 
of receipts of service establishments in shopping centres 
with those of total service establishments In Canada for 
1968, but it may be of some value to note that total 
et'vice trades receipts in 1966 amounted to $4,587 mu- 

n, (About half of these receipts were accounted for 
'.ervice establishments which are not usually found 
hopping centres, such as all outdoor recreational 

-vices, business services, cemeteries, hotela, motels 
camps.)  

Introduction 

Le pr8sent bulletin prsente lea rCsultats de Is douzième 
enqute annuelle sur les centres comnercisux et our lea points 
de vente au detail que ceux-ci renferinent. Ii donne, en outre, 
lea rdsultats de Is deuxiAme enquête annuelle our lea entrepri-
sea de service exploitees dans lea centres consnerciaux. Avant 
1967, seuls lea points de vente au detail et les restaurants 
faiaaient partie du champ de 1'enqu8te. On ccsnprendra dAs lots 
que les recettes des restaurants at autres établissements aimi-
laires aient été éliminées des donnCes relatives au comnerce de 
detail (y compris des tableaux chronologiques) pour etre com-
prises avec lea statistiques sur les services. 

Ii convient de noter, avant d'analyaer l'évolution des 
ventes au detail suivant lea genres de ccnerce, que cette Cvo-
lution peut être touchCe non seulement par des facteura écono-
miquea ou de comnercialisation en general mais encore par lea 
deux facteurs suivanta: a) Is nécessité do reclasser lea 
magssina A succuraalea dana un nouveau genre de cerca en rai-
son d'un changement de Is nature des articles vendus: cels peut 
entratner des modifications asses importantes dana lea résul-
tats, d'une annde A l'autre, de certains genres de cnerce; 
b) les changements apporrés par le Bureau f8dCral de In atatis-
tique A Is definition de certains genres de cmierce. De temps 
en temps, des changementa do cette nature s'imposent, surtout - 
mais pas toujours - lors d'un recenaement, en raison des modi- 
fications A long tense apportées aux techniques de cousnerciall-
sation et de l'amdlioration des methodes de l'enquete. Dc cc 
fait, l'analyse dci l'Avolution des ventea, sur une longue pC-
node, des genres de cousnerce dont Is definition a éte modifiée 
eat difficile sinon impossible. Ainai, lea statiatiques rela-
tives aux ventes des grands magasins publiCes avant 1966 ne peu 
vent Ctre compareea aux donnCrs publtées depuis cette date. 

Lea faits saillants 

Le chiffre d'affaires total enregistrC par lea points de 
vente su detail et lea services des centres ccnerciaux s'est 
élevé, en 1968, A presque 3 millisrda de dollars, contra 2.66 
milliards en 1967, soit une augmentation de 12.6 p. 100. Le 
cousnerce de detail figure pour 95.8 p.  100 du total, et lea 
services pour le reste. 

Les ventes au detail dana lea Centres csierciaux ont 
presque triple entre 1961 et 1968, passant de 976 millions de 
dollars 1 2,873 millions. En 1961, environ 55 p.  100 de tout 
Is cousnerce de detail du Canada se faisait dana les centres 
commerciaux; en 1968, le taux dtait estimC A 11.2 p. 100. Si 
l'on ne tenait ctsnpte que des cierces qu'on retrouve habitual-
lement dana lea centres cousnerciaux, (c'eat-A-dire en excluant, 
principalement, lea marchands de vChicules A moteur, lea mage-
sins gendraux et lea marchands de combustible), lea ventea au 
detail des Ctablissesnents situCs dana lea centres ccesnerciaux 
interviendraient pour 14.3 p.  100 du total des ventes enregis-
trees su Canada par lea coulnerces de detail identiques. Os 
1967 A 1968, lea ventes au detail dens les centres cmserciaux 
ont cr0 de 12.6 p.  100, tandis qua l'eugmentation globale esti-
mative des ventes sic detail au Canada, au cours de Is meme pC-
node, n'a ete qua de 6.2 p.  100. 

Lea recettes des établiaants de service exploités dana 
lea centres counnerciaux se sont élevées, en 1968, A plus de 126 
millions de dollars, contre un peu moms da 112 millions en 
1967, soit une augmentation de 12.9 p.  100. Il n'exiote pas de 
do'nCea permettant de comparer, pour 1968, lea recettes des ser-
vices situés dana lea centres cousnerciaox avec celles de l'en-
aemble des services exploités au Canada. Nous savons toutefois 
que le total des recettea des services sélevait A 4,587 mil-
lions de dollars en 1966. (Lea services qui ne sont habituel-
lement pas exploitea dans lea centres cousnercisux ccsmne lee 
services récréatifs en plein air, lea services coesnerciaux, lea 
cimetières, lea hOtels, lea motels et lea camps repondent pour 
pres de Is moitié de ce total,) 
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Definition 

For the purpose of this survey, a shopping centre 
is defined as: 

"A group of stores which are planned, developed and 
designed as a unit, containing a minimum of five re-
tail establishments (or four retail establishments 
and a restaurant) in operation during any part of the 
current year. The centre must have a minimum of 
20,000 square feet of usable parking area adjacent 
to it, and the parking facilities must be free of 
charge to customers. For shopping centres with paved 
parking areas of 20,000-50,000 square feet, the ratio 
of parking area to gross floor area must be 1.5 to 1 
or better. The merchandising development must con-
tain either a grocery and combination storel.l) , a 
department store, or a chain variety Store. While a 
shopping centre is usually designed as a single pro-
ject, all establishments do not necessarily have to 
be leased from a single (private or collective) own-
ership. A retail establishment may own the building 
and the land on which it is situated and still be 
fully integrated with the centre. A shopping centre 
usually bears a name, and as a rule, matters of com-
mon interest to the tenants, such as children's play-
grounds, ccmnunity activities, parking, etc., orig-
inate from one authority". 

This definition excludes most downtown malls and 
anumber of planned multi-store, multi-level shopping 
plazas because they do not allow free parking (even 
though parking may be conditionally free, i.e. contin-
gent upon a minimum purchase), or fail to meet the re-
quirements of the foregoing definition in some other 
way. 

Types of Shopping Centres 

As in previous publications, shopping centres are 
stratified on the basis of the number of retail outlets 
and/or restaurants ksee •'Definition" above) operating 
within the centre. 

Type A - 5 to 15 outlets. 
Type B - 16 to 30 outlets. 
Type C - 31 or more outlets. 

Collection of Data 

The collection of shopping centre data was effec-
ted in three successive stages: 

Information on new shopping centre developments 
was obtained either directly from municipal au-
thorities or indirectly in the course of other 
merchandising surveys and from reports published 
in trade magazines, newspapers, etc. 
Ojrrent listings of retail and service establish-
ments located in shopping centres, together with 
details of gross floor area and parking area, were 
obtained mainly from the lessors of these centres. 

Data for sales and receipts were obtained direct-
ly from the operators of retail and service es-
tablishments located in each centre. The ques-
tionnaire used for this purpose is reprinted on 
page 30 of this report. 

(I) A store in which the sales of grocery items account 
for more than 60 per cent of total sales, and the 
sales ffresh meat represent between 20 and 40 per 

Défini ti 

Aux fins de l'enquête, Un 

"Un groupe de magasins prevu, concu at aménagf 
cmnprenant au moms cinq points de vente au detail (ou qua-
tre points de vente so detail et un restaurant) en activiti 
pendant une partie quelconque de l'année en cours. Le centre 
dolt mettre gratuitement A is disposition des clients un pare 
de stationnement contigu, d'une grandeur minimum de 20,000 
pieds carrés. Lorsque lea centres commerciaux ont un part de 
stationnement A surface revCtue dont is superficie eat de 
20,000 A 50,000 pieds carrés, le rapport entre cette derniAre 
et Ia superficie brute do rez-de-chaussée du centre doit Otte 
d'au moms i.s. Lensemble cocmiercisl doit ccinprendre soit 
une épicerie-boucherie(l), soit un grand magasin, soit un 
bazar faisant partie d'une entreprise A succursales multiples. 
Bien sue le centre conuiiercial salt genéralement conçu cosine 
un tout, ii nest paa nécessaire que tous les itabiiasements 
soient loués do méme proprietaire (indépendant ou collectif). 
line sociité ou un ccstmiercant peut Btre proprietaire du bti-
ment ou do terrain que son ftablissement occupe dans le cen-
tre coumierciai. Ce dernier porte ordinairement un non at, 
en rAgle generale, lea questions qui intéressent l'ensemble 
des locataires, cosine i'entretien du terrain de jeux pour 
enfants, lea activités ccmu,unautaires, le stationnement, etc., 
relAvent d'une méme autorité". 

Cette definition exclut du champ de l'enquéte Is piupsrt 
des mails c,xinerciaux du centre des villes ci un certain non-
bre de "plazas" A magasins or étagea multiples, soit parco 
qu'ils ne mettent pas a is disposition des clients des places 
de stationnement gratuites (ou alors is place de stationnement 
n'est offerte qu'aux clients dorit lea achats atteignent on cer-
tain montant) , soit parce qii'ils no répondent pas I 

C; 

haul 

Cosine dana lea publications précédentes, 
merciaux sont classes suivant le nombre de points de vente .su 
detail ou de restaurants (voLt definition) situés dana Ic cen-
tre. 

Categoric A - de 5 A 15 points de vente. 
Catégorie B - de 16 A 30 points de vente. 
Categoric C - plus de 30 points de vente. 

Coilecte des donnees 

La collecte des donnCea sur lea centres cosunercisux s'est 
faite en trois étapea: 

Lea renseignements cur l'aménagement des nouveaux centres 
cosunerciaux out etC obtenuc soit directement aes autori-
tea municipsies soit indirectement, grace A d'autres en-
quCtes sur Ic comerce de detail et aux articles publiCi 
dana les revuea profeasionnelies, les journaux, etc. 
Lea hates coursntea des Ctabliasements de comerce et 
de services situéc dana lea centres ccunnerciaux ainsi que 
lea données dCtailidea sur la superficie brute en ree-de-
chaussée et en parc de atationnement proviennent surtout 
des bailleurs des centres. 
Lea renseignementa aur lea ventes et lea recettes ont etC 
fournis directement par lea exploitants des Ctablisae-
menta situéa dana cheque centre. Le fac-similC du ques-
tionnaire utilisC A cette fin ae trouve A Is page 31 du 
present bulletin. 

(1) ftablissements dont les ventes d'erticles d'éplcerie figii-
rent pour plus de 60 p.  100 do chiffre d'affaii 
de Ia viande de boucherie entre 20 et 40 p.  I1)i. 



:LIry of Results; Retail Trades 

1 to 1968 the number of shopping centres 
281 to 480. At the same time the number 

retail stores increased from 3,708 to 6,634 (exciud- 
restaurants and other service outlets). During that 

time, the different types of shopping centres grew at 
different rates. The number of Type A shopping centres 
increased by 75 per cent, Type B shopping centres by 48 
per cent, and Type C shopping centres by 100 per cent. 
It is also noteworthy that Type C shopping centres tend-
ed to increase in size. In 1963 (earliest available 
data) the largest (i.e. Type C) shopping centre had 58 
retail stores in operation; the average Type C shopping 
centre consisted of 38 stores; the median number of 
stores in this type of centre was 34. In 1968, the 
largest centre had 81 stores, the average number of 
azores in Type C shopping centres was 43, and the medi-
an number of stores in this type of centre was 39. 
(Details, including area statistics are shown in Ta- 
ble 18.) 

The following table shows retail sales in shopping 
centres by province in 1961 and 1968, the distribution 
of sales, and the sales increaae between 1961 and 1968. 

I 
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Sceunaire des résultats - Commerce de detail 

Entre 1961 et 1968, le nc*nbre de centres cceercisux eat 
passé de 281 a 480. Au cours de cette méme période, Ia ncsnbre 
de points de vente au detail (a l'excluston des restaurants at 
des autres établiaaementa de service) eat passé de 3.708 A 
6,634. On constate que le rytbme d'accroissement du ncsnbre de 
centres ccerciawc n'a pas été le m6me pour toutea lea catego-
ries de centres coesnerciaux. Le ncmbre de centres ccsmnerciaux 
de la categoric A a cr0 de 75 p.  100, celui de is categoric B 
de 48 p. 100 et celui de Is categoric C de 100 p.  100. Il est 
egalement intCressant de constater qua La taille des centres 
consnerciaux de Is catégorie C tend A a'accrottre: en 1963 
(premiAres donneea disponibles) Ic plus grand centre conanercial 
de Is categoric c renfermait 58 points de vente au detail, Is 
moyenne s'établisssnt A 38 at Is médiane X 34; en 1968, lea 
chiffres étaient reapectivement 81, 43 et 39. (On trouvera 
Cu Tableau 18 lea details au aujet de Is auperficie.) 

La tableau suivant donne, pour lea annCes 1961 et 1968 
lea ventes an detail des centres conmerciaus, par province, 
sinai qua Is repartition des ventea et l'accroiaaeznent 8o cea 
dernières entre 1961 et 1968. 

Retail Sale,, Distribution of Sales and Growth of SaleB in Shopping Centres by Province, 1961 and 1968 

Ventea au detail, repartition des ventea et variation proportionnelle des ventes des centres 
cc*isnerciaux, par province, 1961 et 1968 

1961 1968 
Change 
1968/61 RetaiL Distribution Retail Distribution 

Sales of Sales Sales of Sales - 

- - 
- Variatiofl 

Ventes au Repartition Ventes au Repartition 1968/61 
4étail des virttes detail des ventta 

4ADA ....................................... I 	975,932,4891 	100.0 I 2,873,248,0091 	100.01 	+ 194.4 

204.544,131 20.9 573,583,754 20.0 + 180,4 Québec 	............................................. 

498,633,777 51.1 1,398,557,873 48.6 + 180.4 

96,938,361 9.9 303,846,236 10.6 + 213.4 

Ontario 	........................................... 

Alberta 	............................................. 

British Columbia - Colutbie-Britannique 	.......... 10.4 332,394,002 11.6 + 228.3 
Other Provinces - Autres provinces 	................ 

10.1,238,281 

74,577,939 7.7 264,866,144 9.2 + 255,2 
Atlantic Provinces - Provincea Atlantiquea ....... 	 I 	105,851,9601 	3.71 
Manitoba ......................................... 	I 	.. I 	94,123,2361 	3.31 
Saakatchevan ..................................... 	 I 	64,890,948 I 	2.21 

In 1968, 70 per cent of all shopping Centres were 
Type A. They accounted for 33 per cent of retail sales 
in Canadian shopping centres. Almost 21 per cent of 
shopping centres were Type B and accounted for 29 per 
cent of retail sales in shopping centres. Less than 10 
per cent of all shopping centres were classified as Type 
C. This type accounted for 38 per cent of retail sales 
in shopping centres. Since 1961 the share of retail 
sales in Type B shopping centres has dropped from 36 per 

Lt to 29 per cent, while the share of retail sales in 
pping centres by Type A has increased slightly - from 
per cent in 1961 to 33 per cent in 1968, and the 
re of retail sales in Type C centres increased in the 

ne period from 32 per cent in 1961 to 38 per cent of 
:~ ail sales in all shopping centres in 1968. 

En 1968, 70 p. 100 des centres conanerciaux entraient dana 
Is categoric A. Ils ont figure pour 33 p. 100 des ventea au 
detail des centres ccmmierciaux du Canada. PrAs de 21 p.  100 
entraient dana Is catCgorie B; ils sont intervenus pour 29 p. 
100 des ventes au detail. La categoric C, enfin, groupait mom. 
de 10 p.  100 des centres coimnerciaux; dIe a participd pour 
38 p.  100 du total des ventes au detail. Depuis 1961, is part 
des ventes des centres de is categorie B eat tceibée de 36 A 29 
p. 100, tandis que cellea des categories A at C se sont accrues, 
passant, lea premieres de 32 A 33 p. 100 at lea secondee de 32 
A 38 p.  100. 
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From 1967 to 1968, 19 new 8hopping centres came 
within the scope of this survey: 12 more Type A, 4 
more Type B and 3 more Type C centres were recorded in 
1968 than in 1967. 9 new centres were reported in op-
eration in Quebec, (including 3 Type C centres), 4 in 
Ontario (all Type A) , and one or two in each of the 
Western Provinces. This constitutes a slow-down in the 
recent growth rate: from 1965 to 1966, 34 new shopping 
centres began operations; from 1966 to 1967, 41 new 
shopping centre operations were recorded. Full details 
are shown in Table 1. 

The reduced growth rate in the number of shopping 
centres made itself felt in the growth of dollar sales. 
From 1966 to 1967, retail sales in shopping centres had 
increased by 21,5 per cent. From 1967 to 1968, retail 
sales increased by only 12.6 per cent. A comparison 
of retail sales by selected kinds of buaineaa between 
1967 and 1968 is shown in Table 5. 

The percentage distribution of retail stores and 
sales in shopping centres for the years 1966, 1967 and 
1968 is shown in Table 9. Although grocery and combi-
nation stores retained their dominance of retailing in 
shopping centres, with 33.2 per cent of total sales, 
there has been a consistent downward movement in their 
importance during the past few years. On the other 
hand, department stores continued to increase their 
share of the retail sales dollar spent in shopping cen-
tres, and in 1968 accounted for 30.2 per cent of total 
retail sales in shopping centres. 

While department stores tended to increase their 
share of shopping centre sales, the share of chain 
stores declined steadily: 1965 - 59.9 per cent; 1966 --
55.9 per cent; 1967 - 52.0 per cent; 1968 	50.1 per 
cent. Meanwhile, independent stores steadily, if not 
spectacularly, increased their share over th- vetlrs in 
1968, their 	 . 	.i 
retail sales. 

In 1968, there were 2,211 service outlets in shop-
ping centres, a 13.9 per cent increase of the 1,942 
reported in 1967. Of all outlets in shopping centres, 
one quarter were service outlets, although they account-
ed for only just over 4 per cent of total sales and 
receipts. 

Service outlets are more prevalent in Type A cen-
tres than in Type B or Type C centres. Of all outlets 
in Type A centres, 32.4 per cant are service outlets, 
accounting for 5.5 per cent of total sales and receipts; 
in Type B centres they represent 21.7 per cent of all 
outlets and 4.1 per cent of revenue; in Type C centres 
they represent 15.5 per cent of all outlets and 3.2 per 
cent of revenue. 

It is perhaps to be expected that outlets in lar-
ger shopping centres tend to have a greater sales vol-
ume than outlets in smaller centres, but this tendency 
is more marked for service outlets than for retail 
outlets, as shown in the table below. 

Entre 1967 at 1968, 19 nouveaux centres coesnerciaux son 
entrée dana le champ de l'enqu€te: 12 de La cstégorie A, 4 d 
Is categoric B at 3 de La catégorie C. Neuf nouvesux centres 
ecesnercisux (dont lea 3 de is categorie C) ont etC amCnagCs a 
Québec, 4 an Ontario (tous de is catCgorie A) ci on ou deux 
dana chacune des provinces de l'Oueat. On constate donc un ra-
lentissement du rythme de croissance par rapport aux annCes 
prCcCdentes; le nombre de centres cimnerciaux avait augmente 
de 34 entre 1965 et 1966 at de 41 entre 1966 et 1967, (Pour 
plus de details, voir te Tableau 1.) 

Cette diminution du taux de croissance du nombre de cen-
tres cumnerciaux se traduit par one diminution parsllCle du taux 
d'accroissement du volume des ventes. De 1966 a 1967, lea yen-
tea au detail des centres commerciaux avaient augmentC de 21.5 
p. 100. Dc 1967 1 1968, cc méme teux tombait 1 12.6 p. 100. 
Le Tableau 5 perutet de suivre l'Cvolution des ventea de certains 
genres de cerce entre 1967 at 1968. 

La Tableau 9 indique la repartition proportionoelle des 
points de ventes au detail et do chiffre d'affaires de ccc der-
niers pour lee années 1966, 1967 at 1968. Lea epiceries at 
Cpiceriea-boucheries, avec 33.2 p.  100 do total des ventes, 
occupent toujours une place preponderante; mais, depuis quel-
ques snnées, leur importance décroti. Suivant un mouvement in-
verse, lea grands magasins ont vu leur part des ventes au detail 
s'accrottre regulierement pour atteindre, en 1968, 30.2 p. 100. 

La part des magasins I succurssles a ddcr-6 sans cease: 
atteignant 59,9 p. 100 en 1965, ella passait 1 55.9 p. 100 en 
1966, 1 52.0 p. 100 en 1967 pour tomber finalement 1 50.1 p. 
100 en 1968. Fir centre, cc lie des naeasi:is lad ,endtnts Ft - 
gress 	 1 
p. 	hi 

- ....it ...-. 	Ct 

En 1968, ii y avait 2,211 Ctablissements de service dens 
lea centres ccserciaux contre 1,942 an 1967, soit une augmen-
tation de 13.9 p.  100. tin quart dci tous lea établissements 
ccminerciaux exploités dane les centres entrait dana la catCgo-
ne des services; us tic participaient, toutefois, que pour on 
peu plus de 4 p. 100 1 l'eosemble des ventes et des recettes. 

Lea services soot plus reprCsentCs dana lea centres con-
merciaux de la categoric A que dens ceux des deux autree cate-
gories. Dc tous les Ctsblissements situCs dens lea centres 
ccer.nerciaux de Is categorie A, 32.4 p. 100 fournissent des ser-
vices; Lie figurent pour 5.5 p. 100 du total des ventes at dec 
recettes. Leurs parts dana icc centres ccmcserciaux des catC-
gonies B et C soot, respectivement, de 21.7 et 4.1 p. 100 at de 
15.5 at 3.2 p. 100. 

Xl eat peut-etre normal que Ic volume des ventes des eta-
blissements situés dana lea grands centres coninerciaux soit 
pius important cue eelui des autres, mais cette tendance eat 
pius prononcée pour les services que pour le cceunerce de dC-
tail, telle que presentée dens le tableau suivant. 

	

Type A 	Type B 	Type C 
Description 	 - 	 - 	 - 

Categoric A 	Catégorie B 	Categoric C 
$ 

Average sales per retail outlet - Ventes moyennes per point de vente au detail 	351,211 	I 	405,166 	5 

Average receipt per service outlet - Racettes moyennes par Ctablisement 

	

de service ....................................................................42,454 	62.437 
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Lea restaurants occupent, et de loin, Ia place Is plus 
importante panni les services dana lea centres cceuaerciaux: 
leurs recettes s'glevaient a 55.6 millions de dollars en 1968 
contre 51,4 millions en 1967, soit une augmentation de 8.2 p. 
100. 

Suivent lea ateliers et lea dépôts des entreprises de net-
toyage a sec et des buanderies, dont lea recettea Se soOt le-
vêes, en 1968, a 16.7 millions de dollars, ce qui représente un 
accroissement de 7 p. 100 par rapport a 1967. Lea salons de 
beauté occupent une place a peu près égale avec des recettes de 
16 millions de dollars et one augmentation, entre 1967 at 1968, 
de 5.1 p. 100. 

La repartition proportionnelle des recetres des diffe-
rents établissements de service dens lee centres cianerciaux 
eat indiquée au Tableau 14. Lea felts saillants sont prC-
sentés dana te tableau qul suit. 

estaurants in shopping centres are by far the 
.portant of the service trades in terms of dollar 

in 1968 receipts were $55.6 million, an in- 
ise of 8.2 per cent over the 1967 volume of $51.4 

dijon. 

The next most important category included plants 
and pick-up offices of dry cleaning and laundry plants. 
Receipts of these trades during 1968 were $16.7 mil-
lion, an increase of 7.0 per cent over the 1967 figure. 
Almost equal in importance were beauty parlours with 
receipts of $16 million in 1968 - 5.1 per cent higher 
than in the previous year. 

The percentage distribution of receipts of various 
kinds of service trades in shopping centres is shown in 
Table 14. Highlights are shown in the table below. 

Kind of business 

Genre de csmnerce 

Percentage 
distribution 
of number of 

service outlets 

Réparti tion 
proportionnelle 

do nouibre 
d 'établissements 

de service 

Percentage 
distribution 

of receipts of 
service outlets 

RCparti tiom 
propor tionnelle 
des recettes des 
etablissements 

de service 

Restaurants ......................................................................... 
v cleaning and laundries - Entreprises de nettoyage I sec et buanderies ........... 
rnty salons - Salons de beauté .................................................... 
rber shops - Salons de coiffure pour hcaes ....................................... 
vie theatres - Cinmas ............................................................ 
If -service laundries - Laveries autonstiques ...................................... 
wling alleys - Salles de quilles .................................................. 

21.1 44.0 
15.0 13.3 
18.8 12.6 
17.0 5.8 

1.1 4.0 
7.6 2.9 
2.3 2.9 
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GRAPHIQUE- 

RETAIL TRADE IN SHOPPING CENTRES AS A PERCENT 
OF TOTAL RETAIL TRADE IN CANADA, 1968 

COMMERCE DE DETAIL DANS LES CENTRES COMMERCIAUX EXPRIMIf EN POURCENTAGE 
DE L'ENSEMBLE DU COMMERCE DE DETAIL AU CANADA EN 1968 

RETAIL TRADES USUALLY FOUND IN SHOPPING CENTRES 

ALL RETAIL TRADES 	 COMMERCES DE DETAIL ORDINAIREMENT PRESENTS 
DANS LES CENTRES COMMERCIAUX 

ENSEMBLE DU COMMERCE DE DETAIL CANADIAN RETAIL SALES OF TRADES USUALLY FOUND IN SHOPPING CENTRES(I) 

	

TOTAL RETAIL SALES FOUND 	IN CANADA 	 VENTE DES CONMERCES DE DETAIL AU CANADA 	ORDINAIREMENT PRESENTS 
ENSEMBLE DES VENTES AU DETAIL EN PRESENCE AU CANADA 	 DABS LES CEPITRES COMMRCIAUX (I) 

	

$2557 BILLIONS 	 $2007 BILLIONS 

	

MILLIARDS 	 MILL lARDS 

= $287 BILLIONS 
MILLIARDS 

BILLIONS - 	
86 MILLIARDS 

Source. TeAl. 5— TobI,ou 5 
IIEXCLUDING CAR DEALERS, FUEL DEALERS, GENERAL STORES 

IIISANS LES MARCHANDS D'AUTOMO8ILES, DE COMBUSTIBLES, 
NI LES MAGASINS DE MARCHANDISES EN GNERAL 

Source UepubI,shId corAsIreots - Documents du I,ou0I iron pubIiir. 

SERVICE TRADES IN SHOPPING CENTRES AS A PERCENT OF TOTAL SALES 
AND RECEIPTS IN SHOPPING CENTRE OUTLETS, 1968 

PRESTATIONS DE SERVICE DANS LES CENTRES COMMERCIAUX EXPRIMEES EN POURCENTAGE 
DE LENSEMBLE DES VENTES El DES RECETTES DES POINTS DE VENTE 

DES CENTRES COMMERCIAUX EN 1968 
TOTAL SALES AND RECEIPTS IN SpIOPPING CENTRE OUTLETS 

TOTAL DES VENIES El DES RECETTES DES POINTS OE VENTE 
DES CENTRES COMUERCIAUX 

13 BILLIONS 
MILLIARDS 

= $126 MILLIONS 

Source: led —Taint 
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GRAPHIQUE- 2 

RETAIL SALES IN SHOPPING CENTRES, 1956-1968 

BILLIONS 
	 VENTES DEDETAIL DES CENTRES COMMERCIAUX, 1956-1968 
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TANLE 1. Number of Shopping Centres, by Province and by Type. 1961-1968 

JLEAU 1. Nombre de centres cousnerciawc, par province et par catAgorie, 1961-1968 

Province 1961 1962 1963 1964 1965 1966 1967 1968 

Total number of shopping centres - Nouibre total de 
centres comnercisux 

281 305 346 369 386 420 461 480 

1 1 1 1 1 1 2 2 
4 5 6 8 8 8 8 8 
2 2 2 2 3 4 4 4 

55 57 66 68 74 85 93 102 
147 168 170 175 188 213 217 

ewfotind1and - Terre-Neuve 	.................................... 

7 9 11 11 14 14 15 
9 

. 

10 10 12 13 15 15 17 
Uberta 	..................................................... 26 32 38 46 47 52 54 55 

42 
.. 

44 46 51 54 53 58 60 

Number Type A ehopping centres - Nombre de centres 

CANADA 	................................................... 

cousnerciaux, catégorie A 

ova 	Scotia - Nouve11e-cosse 	................................. 
ew Brunswick - Nouveau-Brunswick 	............................. 
uébec 	........................................................ 

191 212 250 270 281 301 323 335 

)ntario 	......................................................136 
4anitoba 	.....................................................6 

- - - - - - - - 

ritish Columbia - Colombie-Britannique 	....................... 

2 2 3 6 6 6 6 6 
2 2 2 Z 3 4 4 3 

24 27 36 38 41 51 54 59 
92 101 122 120 126 131 148 153 

CANADA 	................................................... 

5 6 7 9 9 12 12 13 
8 8 8 10 11 11 11 13 

ova 	Scotia - Nouve1te-cosse 	................................. 

22 28 33 40 39 43 43 43 

$askatchewan 	.................................................. 

ewfound1and - Terre-Neuve 	.................................... 

ikatc1ewan 	.................................................. 

dtish Columbia - Coloisbie-Britannique ...................... 36 38 39 45 46 43 45 45 

Number of Type B shopping centres - Nombre de centres 

lherta 	....................................................... 

coirsnerciaux, catégorie B 

•w Brunswick - Nouveau-Brunswick ............................. 

nitoba 	...................................................... 

67 67 72 70 73 84 95 99 

ubec 	........................................................ 
tario 	....................................................... 

1 1 1 1 1 1 2 2 
2 3 3 1 1 1 1 1 

- - - - - - - 1 
26 24 27 24 27 26 29 30 
31 32 32 36 32 40 44 43 

uébec 	....................................................... 

- - 1 1 1 1. 1 1 
)ntarlo 	...................................................... 
anitoba 	..................................................... 

1 2 2 2 2 4 4 4 

Iewfoundjand - Terre -Neuve ................................... 
ova Scotia - Nouve1le-coaae ................................ 

2 2 2 2 4 5 4 7 

1ev Brunswick - Nouveau-Brunswick ............................ 

4 3 4 3 5 6 10 10 Iritiah Coltunbia - Colombie-Britannique ...................... 

Number of Type C ahopping centres - Nombre de centres 

CANADA 	................................................... 

cotmnerciaux, 	catégorie C 

askatchewan 	................................................. 

23 26 24 29 32 35 43 46 

Llberta 	...................................................... 

- - - - - - - - 

- - - I 1 1 1 1 
- - - - - - - - 

5 6 3 6 6 8 10 13 

CANADA 	................................................... 

13 14 14 14 17 17 21 21 

Iewfoundland - Terre -Neuve 	................................... 
ova Scotia - Nouvelle-I!cosse 	................................ 

1 1 1 1 1 1 1 1 

1ev Brunswick - Nouveau-Brunswick ............................ 
uébec 	....................................................... 

- - - - - - - - 

'tario 	...................................................... 
.nitoba 	..................................................... 

2 2 3 4 4 4 7 5 
katchewan 	................................................. 

.berta 	...................................................... 
rtish Columbia - Cotombie-Britannique ...................... 2 3 3 3 3 4 3 5 
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TABLE 2. Retail Trade in Shopping Centres, 1956-19-

TABLEAU 2. Corseerce de detail des centres coninerciaux, l- 

Retail trade - Cotmnerce de detail 

Year 
- Department 

Année Chain stores Independent 
- - - Total 

Nagasins Grands Magasins 
succursales magasina inddpendants 

Stores - Magasina 

11 406 834 
16 630 1,218 

723 
.. 013 

20 877 1,620 

1956 	............................................................. 417 

1959 	............................................................ 26 1,306 2,345 

1957 	............................................................. 572 
1958 	............................................................. . 

1960 	............................................................ 1,353 29 1,664 3,046 
1961 	............................................................ 1,588 

. . 

. 

37 2,083 3,708 
1962 	............................................................ 1,711 

. . 
51 2,271 4,033 

1963 	............................................................ 1,809 55 2,479 4,343 
1964 	............................................................ 1,921 60 2,693 4,674 

2,062 

. . 

69 2,863 4,994 1965 	............................................................. 
2,216 

. . 

.. 

78 3,275 5,569 1966 	............................................................. 
2,425 111 3,722 6,258 1967 	............................................................. 

1968 	............................................................. 2,527 123 3,984 6,634 

Sales - Ventes 

$ 000 

148,762 56,088 28,916 233, 1956 	............................................................. 
1957 	............................................................. 233,932 68,680 56,991 359, 

301,366 84,115 75,482 460, 1958 	............................................................. 
1959 	............................................................. 398,503 113,737 105,065 
1960 	............................................................. 525,673 127,228 128,661 781. 
1961 	............................................................. 626,246 172,718 176,969 975,932 

726,028 225,675 198,314 1,150,017 1962 	............................................................. 
1963 	............................................................ 819,709 266,678 229,361 1,315,748 
1964 	............................................................ 951,425 343,226 265,385 1,560,036 

1,098,041 424,725 309,099 1,831,865 
1,172,485 554,302 373,240 2,100,028 

1965 	............................................................. 

1,325,975 727,461 498,742 2,552,178 
1966 	............................................................. 
1967 	............................................................. 
1968 	............................................................. 1,440,401 866,575 566,272 2,873,248 

TABLE 3. Number and ReceiptS of Restaurants in Shopping Centres, 1956-1968 

TABLEAU 3. Noinbre et recettes des restaurants dens lee centres coierctaux, 1956-1968 

Year 	 Number of locations 	Sales 

AnnCe 	 Nombre de locaux 	Ventes 

$ '000 

3,735 

. 02 
5,719 

1958 	............................................................. 7,487 
158 10,414 
195 14,441 
253 18,275 

1956 	............................................................. 42 

1959 	............................................................. 
1960 	............................................................. 

281 22,095 

1957 	............................................................. 71 

1961 	............................................................. 

302 24,441 
325 27,860 

1962 	............................................................. 

355 33,469 

1963 	............................................................. 
1964 	............................................................. 

442w 45,209r 
1965 	............................................................. 
1966 	............................................................. 

442' 51353 '  1967 	............................................................. 
1968 	............................................................. 467 55,573 
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LE 4. Number, Sales and Receipts of Retail Stores (Chains, departments, and independents) and Service Outleta by 
' 	 Size of Shopping Centre, Canada, 1968 

iEAU 4. Nombre de points de Vents •u detail (magastos a succursalea, grands magasins at magasine independents) at 
tablissements de service, Ventes at recettes de ces derniers, selon Is taille du centre coumriercial, Canada, 1968 

	

Type 	 I FypeB 	TypeC 
Types of outlet - Categories d'Ctablissementa 	 Total 	

- 	 - 	81 Catorie C I Cet8gorie A Categoric 

Number of outlets - Nombre de locaux 

Total number of outlets - Retail and service - Nombre total de 
locaux - Coirinerce de detail 	at services 	............................. ..8,845 4,018 2,607 2,200 

6,634 2,718 2,041 1,875 

2,527 799 835 893 

Retail stores - Total - Points de vents au detail 	.................... 

30 38 55 
Chain store outlets - Magasins a succursalea 	....................... 
Department 	store outlets - Grands magasins 	......................... 123 
Independent stores - Magasins independents 	........................ 3,984 1 1 889 1,168 927 

Service outlets - Total - 	 tablisaements de service 	.................. 2,211 1,300 566 345 

Dollar sales and receipts - Ventes at recettes 

Total sales and receipts - Retail and service - Ventas at recettes 
2,999,512 1,009,780 862,282 1,127,449 totales - Conanerce de detail 	at 	services 	............................. 

2,873,248 954,590 826,943 1,091,715 

1,440,401 554,752 455,281 430,368 

Retail sales - Total - Ventes du coerce de detail 	.................. 

866,575 114,446 234,898 517,231 

Lain 	stores - Megasins 	a 	succursalee 	.............................. 
partment 	stores - Grands 	magasins 	................................ 

566,272 285,393 136,764 144,116 :Iependent stores - Magaains 	independants 	......................... 

vice receipts, total - Recettes totates des étab1issnts de 
rvice 	..................... . ....................................... 	. 126,264 55,190 35,340 35,734 

TABLE 4A. Percentsge Distribution of Chain, Department Stores and Independent Outlets; 
number of Stores and Dollar Sales, 1956-1968 

TABLEAU 4A. Repartition proportionnelle des magasins a succureales, des grands magasins at des magasins indCpendants, 
suivant Is nombre de points de vente at lee ventes, 1956-1968 

Year 
- 

Number of stores 

Nombre de points de venre 

Dollar sales 

Ventes 

Department Department 
AnnCe Chain stores Independent Chain stores Independent 

Magasins A Grands Magasins Magasins Grands Magasins 
succursales magasins independents succursales magasins indépendants 

per cent - pourcentage 

1956 50.0 1.3 48.7 63.6 24.0 12.4 
1957 46.9 1.3 51.8 65.1 19.1 15.8 
1958 44.6 1.2 54.2 65.4 18.2 16,4 
1959 43.2 1.1 55.7 64.6 18.4 17.0 
1960 

..................................... . 

..................................... . 

44.4 1.0 54.6 67.3 16.3 16.4 
1961 42.8 1.0 56.2 64.2 17.7 18,1 
1962 

..................................... . 

..................................... . 

42.4 1.3 56.3 63.1 19.6 17.3 
1963 

..................................... . 

41.7 1.3 57.0 62.3 20.3 17.4 
964 

..................................... . 

41.1 1.3 57.6 61.0 22.0 17.0 
965 

..................................... 

41.3 1.4 57.3 59.9 23.2 16.9 
' %6 

..................................... 

..................................... 

..................................... 

39.8 1.4 58.8 55.8 26.4 17.8 
967 

..................................... 

38.8 1.8 59.4 52.0 28.5 19.5 
968 ..................................... 38.1 1.9 60.0 50.1 30.2 19.7 
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TABLE 5. Couarative Analysis, Total Retail Sales and Retail Sales in Shopping Centr 
Canada, 1967 and 1968 

TABLEAU 5. Cotaparaison entre le total des ventes au detail et lea ventes au detail des points de ventr . 
centres cousnercisux, Canada, 1967 et 1968 

Kind of business 
- 

Genre de cerce 

Retail trade 

Total 

Coennerce de detail 

Retail trade in 
shopping - centres 

Conrwrce de detail des 
centres cousnercisux 

Retail trade in 
shopping centres 
as a percentage 

of total 
retail trade-  

Comeerce de 
detail dana 

 
lea centres 

consnerciaux en 
pourcentage de
l'enseinble du 

consnerce 
de detail 

Percentage Percentage 
change change 

1967 1968 
1968/1967 

1967 1968 1968/1967 
1967 1968 

Variation Variation 
1968/1967  1968/1967  

$ , 000 $'000 1 

All stores - Total - Tous lea 
24,064,811 25,569,031 + 	6.2 2,552,178 2,873,248 + 12.6 10.6(1) 11.2(1) 

Grocery and combination stores - 
piceriea et dpiceries-boucherie. 5,328,910 5,618,576 + 	5.4 864,129 954,107 + 10.4 16.2 i 

All other food stores - Toua les 

inagasina 	..................... 

autres magasins d'alimentation .. 845,365 850,025 + 	0.6 44,092 44,723 + 	1.4 5.2 

Department atores -Grands niagasine 2,157,825 2,395,645 + 11.0 727,461 866,575 + 19.1 33.7 36.: 

General merchandise stores - 
Magaaina de marchandises diversee 723,505 779,222 + 	7.7 14,262 26,585 + 86.4 2.0 3.4 

540,786 - 	2.9 127,787 110,475 - 13.5 22.9 19.8 Variety stores - Bazare ............557,454 

Service stations and garages - 
Poatea d'eaaence et garages 2.196,863 2,388.936 + 	8.7 27,723 32,746 + 18.1 12.6 13.7 

Men's clothing stores - Magasins 
349,783 375,565 + 	7.4 48.716 56,283 + 15.5 13.9 15.0 

Women's clothing stores - Magasins 
434,855 461,456 + 	6.1 98,504 113,141 + 14.9 22.7 24.5 

Family clothing stores - Msgaeins 
de vCtements pour Is fatnille 	... 342,238 344,669 + 	0.7 32,327 37,354 + 18.7 9.6 10.8 

Shoe stores - Magasins de 
299,552 322,242 + 	7.6 60,946 60,379 - 	0.9 20.3 18.7 

Hardware stores - Quincsillerie. .. 379,796 406,636 + 	7.1 47.129 51,290 + 	8.8 12.4 12.6 

de vetements pour honinea ............ 

Furniture. T.V., radio and 

de vAtements pour fenanes ........... 

appliance stores - Magaains de 
meubles. te1eviaeura 	radio et 

chausaures 	......................... 

accessoires. 	.................... 818,883 848,476 + 	3.6 36,206 42,696 + 17.9 4.4 5.0 

696,756 730,043 + 	4.8 107.105 116.962 + 	9.2 15.3 16.0 Drug stores - Pharmacies 	............. 

Jewellery stores - Bijouteriea 227,324 

... 

234,774 + 	3.3 22,845 26,622 + 16.5 10.0 11.3 

All other stores - 	Toua lea autres 
inagasins 	......................... 8,705,701 9,271,983 + 10.7 1 	292,946 333,312 + 11.4 3.4 3.i 

(1) By removing trades rarely found in shopping centres, e.g. general stores, motor vehicle dealers, fuel dealers, these p 
cenrages change, becoming 13.5 per cent in 1967 and 14.3 per cent in 1968. - En supprimant lea genres de conmierce qui 
rareinent reprdeentds dana lea centres cornmerciauK (lea magasins gdnfraux, les inarchands de vdhicules I moteur, lea mar 
chands de combustible), cea pourcentages s'C1vent I 13.5 p.  100 pour 1967 et 1 14.3 p.  100 en 1968. 
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I3LE 6. Rates of Growth, Service Trades in Shopping Centres, 
by Kind of Business, 1967-1968 (Canada) 

PLEAU 
. raux de croissance des entreprises de services des centres coimnerciaux, 

suivant le genre d'exploitation, Canada, 1967-1968. 

Kind of business 	 Percentage  
- 	 1967 	1968 	

change 
 

Genre de commerce 
Variation 

$ , 000 

Alltrades - Total - Tous commerces ......................... 	111,824 1 	126,264 
	

+ 12.9 

Amusement and recreational group - Groupe des services récratifs 
et de divertissement 

Regular theatres - Cinmas ordinaires ......................... 
Billiard parlours - Sa].les de billard ......................... 
Bowling alleys - Salles de quilles ............................ 
Other amusement and recreation services - Autres services 
récratifs et de divertissement ............................. 

3,495 
1,156 
3,227 

1,049 

5,007 
972 

3,654 

1,502 

+ 43.3 
- 15.9 
+ 13.2 

+ 43.1 

personal services groui - Grouee des services personnels 

Barber shops - Boutiques de barbier ........................... 
Beauty salons - Salons de beauté .............................. 
Dry cleaning and laundries - Etablissements de nettoyage a sec 

et buanderies: 
Plants and pick-up offices - Ateliers et bureaux de service 
Self-service (laundromats and launderettes) - Libres- 

services (laveries automatiques) .......................... 
Shoerepair shops - Cordonniers ............................... 
Other personal services - Autres services personnels .......... 

	

7,286 	7,298 	+ 	0.2 

	

15,210 	15,981 	+ 	5.1 

	

15,654 	16,747 	+ 	7.0 

	

3,204 	3,743 	+ 16.8 

	

1,614 	1,905 	+ 18.1 

	

1,196 	2,651 	+ 121.8 

Miscellaneous services group - Groupe des services divers 

Business services (advertising, accounting, etc.) - Services 
conunerciaux (publicité, comptabilit4, etc.) ..................1,924 

Repair services - Services de reparation .......................295 
Other miscellaneous services - Autres services divers 1,615 

2,258 1 + 17.3 

	

152 	- 48.6 

	

1,878 	+ 16.3 

Restaurant group - Groupe de restaurants 

	

estaurants ....................................................51,353 	55,573 	+ 	8.2 

	

ke-out food shops - Magasins de nets a emporter ..............1,445 	3,274 	+ 126.6 
u- 

, 	
r eating and drinking places - Autres endroits de resta 

	

tion .......................................................2,101 	3,668 	+ 	74.6 
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TABLE 7. Retail Sales in Shopping Centres, by Kind of Business, by Province, 1968 

Atlantic 
Provinces(l) 

Kind of business 	 Canada 	Québec 
Provinces 
de lAtlan- 

__________________________________________________________________________ 	tigue(l) 
thousands of dollars - milliers de dollars 

TOTAL, ALL STORES ............................................12,873,248 1 	105,852 	573,584 I 	1,398,558 

No. 

I 

2 954,107 
3 
4 
5 General merchandise 	stores 	...................................... 26,585 
6 Variety 	stores 	.................................................. 110,475 
7 
8 Men's 	clothing 	store8 	........................................... 56,283 

.. 

9 

Grocery 	and 	combination 	stores 	................................... 

Women's 	clothing 	stores 	......................................... 
10 

All 	other 	food 	stores 	............................................64,723 
Department 	stores 	................................................866,575 

Service 	stations 	and 	garages 	..................................... 2,746 3

.13,141 

11 

.. 

.. 

12 

. 

13 

Family 	clothing 	stores 	...........................................37,354 

14 

Shoe 	stores 	......................................................60,379 
Hardware 	stores 	..................................................51,290 

Drug 	stores 	..................................................... 
15 

Furniture, 	T.V., 	radio and appliance stores 	......................42,696 
.16,962 

16 
Jewellery 	stores 	.................................................26,622 
All 	other 	stores 	................................................. 333,312 

(1) Excludes Prince Edward Island (No shopping centres as defined in this survey). 

	

33,363 
	

214,091 
	

489,771 

	

686 
	

9,154 
	

24,540 

	

32,101 
	

118,296 
	

383,020 

	

'C 
	

3,999 
	

11,925 

	

7,808 
	

28,083 
	

54,313 

	

264 
	

4,054 
	

11,674 

	

1,742 
	

16,039 
	

32,435 

	

3,909 
	

29,298 
	

58,464 

	

'C 
	

20,784 
	

5,277 

	

1,873 
	

20,045 
	

28,176 

	

726 
	

25,738 
	

19,250 

	

3,009 
	

5,236 
	

28,338 

	

3,641 
	

25,635 
	

58,687 

	

1,481 
	

6,216 
	

11,966 

	

13,773 
	

46,917 
	

180,722 

TABLE B. Receipts of Service Trades in Shopping Centres, by Kind of Business, by Province, 1968 

Atlantic 
Provinces (1) 

Kind of busineas 	 Canada 	Québec 
Provinces 
de lAtlan- 

No. 	ttgue(1) 
thousands of dollars - milliers de 	11i: 

TOTAL, ALL TRADES ............................................126,264 I 	4,848 I 	29,126 I 	59,723 

Aimisement and recreational erou 

	

2 	Regular theatres ............................................ ... 5,007 

	

3 	Billiard parlours .............................................. 972 

	

4 	Bowling alleys ................................................ 	3,654 

	

5 	Other amusement and recreation services .............. . ........ . 1,502 

Personal services group 

	

6 	Barber shops ................................................... 7,298 

	

7 	Beauty salons ................................................. 	15,981 
Dry cleaning and laundries: 

	

8 	Plants and pick-up offices ...................................16,747 

	

9 	Self-service (laundromats and Isunderettes) ........... ....... 3,743 

	

10 	Shoe repair shops ........................................ ...... 1,905 
II Other personal services ........................................ 2,651 

Miscellaneous services group 

	

12 	Business services (advertising, accounting, etc.) .............. 2,258 

	

13 	Repair aervicea ................................................ 152 

	

..14 	Other miscellaneous services ................................... 878 

Restaurant group 

	

15 	Restaurants ............................................. .......55,573 

	

16 	Take-out food shops ..................................... ....... 3,274 

	

17 	Other eating and drinking places ............................... 3,668 

(1) Excludes Prince Edward Island (No shopping centres asdeftned in this survey). 

	

x 	1,279 
	

2,208 

	

- 	 'C 
	

745 

	

367 	697 
	

1,494 
885 

	

205 	1.946 
	

3,176 

	

352 	3,326 
	

7,067 

	

439 	3,290 
	

8,296 

	

86 	213 
	

2,014 

	

'C 	 190 
	

926 

	

x 	1,406 
	

1,019 

	

x 	713 
	

1,153 

	

- 	 'C 
	

'C 

	

x 	x 	'C 

	

1,801 
	

14,604 
	

281 

	

'C 
	

242 
	

1 , 

	

x 
	

178 



I 
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TABLEAU 7. Ventes de detail des centres coninercisux, par province et genre de coninerce, 1968 

British 
Columbia 

skstchewan 	Alberta 	- 	 Genre de coerce 
Coloubie- 

Britannique 	 80 
thousands of dollars - milliers de dollars 

94,123 I 	64,891 I 	303,846 	332,394 	TOTAl., TOUS MAGASINS .......................................I 

Ne 

24,871 
533 

41,364 
x 

2,707 
1,900 

407 
2,148 

x 
1.091 

444 
671 

2,541 
746 

11,890 

p55 

23,733 
564 

10,936 
K 

2,259 
3,661 

377 
1,914 

x 
1,018 

733 
549 

4,530 
383 

10,368 

79,719 
4,082 

130,263 
2,831 
6,029 
6,957 
2,793 
8,034 
3,396 
4,182 
1,982 
1,617 
8,113 
2,234 

41,614 

88,558 Epiceries et Cpiceries-boucheries ..............................2 
5,165 Tous les autres magasins d'alimentation ........................3 

150,595 Grands magasins ................................................4 
2,462 Magasins de marchandises diverges ..............................5 
9,276 Bazars .........................................................6 
4,235 Postes d'essence St garages ....................................7 
2,489 Magasins de v8tementa pour hoirines ..............................8 
9,375 Magasins de v8tements pour fmmnes ..............................9 
5,114 Nagasins de vte1nents pour Ia famtlle ..........................10 
3,993 Magasins de chaussures .........................................11 
2,416 Quincailleries .................................................12 
3,275 Magasins de ineubles, téléviseurs, radio et accessoires .........13 

	

13,815 	Pharmacies .....................................................14 

	

3,596 	Bijouteries ....................................................15 
28,028 Tous les autres magasina .......................................16 

centre conir,ercial aui réponde a la definition). 

TABLEAU 8. Recettea des entreprises de service des centres coninerciaux, par province Ft genre de coninerce, 1968 

British 
Columbia 

mitobe 	Saskitchewan 	Alberta 	- 	 Genre de coninerce 
Colombie- 

Britannique 	 80 
thousands of dollars - milliers de dollars 	 - 

2,944 I 	3,296 I 	14,037 I 	12,289 	TOTAL, TOIlS CO24ZIES ..................................... 

Croupe des services rCcréatifs St de divertissement 

K - 

x x 

220 141 
450 662 

795 310 
101 157 

x 
K - 

- K 

K K 

	

1,212 	1,463 	3,854 
' 	 K 	 x 	265 

	

- 	 x 	1,644 

;e coinprend pas l'tle-du-Prince4douar 

	

x 	Ciméuias ordinsires ............................................2 

	

- 	Salles de billard .............................................3 

	

237 	Salles de quiliss ............................................4 

	

x 	Autres services récrOtifs et de divertissement ..............5 

Grouoe des services personnela 

	

763 	Boutiques de barbier .........................................6 

	

2,219 	Salons de beauté .............................................7 
tab1issements de nettoyage 1 Sec et buanderies: 

	

1,406 	Ateliers et buresux de service .............................8 

	

868 	Libres-services (laveries autcinatiques) ....................9 

	

331 	1 	Cordonniers ..................................................10 

	

x 	Autres services personnels  ......................... .... ......11 

Groupe des services divers 

	

x 	Services consnerciaux (publicite, comptabilitC, etc.) .........12 

	

- 	Services de reparation .......................................13 

	

310 	Autres services divers .......................................14 

Groups des restaurants 

	

4,488 	Restaurants ..................................................15 

	

364 	Magasins de mets I emporter ..................................16 

	

712 	Autres endroits de restauration ..............................17 

centre coninercial qui rCponde I Is definition). 

869. 
 

684 
K 

847 
1,906 

2,212 
304 
344 
145 

282 
x 

183 
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TABLE 9. Percentage Distribution of Retail Stores and Sales in Shopping Centres, 1966-1968 

TABLEAU 9. Repartition proportionnelle des magasins et des ventes, cousnerce de detail, des centr 
cornmerciaux, 1966-1968 

Kind of business 	Store8 - Magasins 	Sales - Ventes 

Genre de conunerce 	1966 1 1967 1 L968 	1966 1 1967 	1968 

All stores - Total - Tous lea magasins .......... I 100.0 I 100.0  I 100.0  I 100.0 I 100.0 I 100.0 

Grocery and combination stores - 	piceries et 
9.1 8.9 8.9 37.1 33.9 epiceries-boucheries 	................................ 

All other food stores - Tous les autres magasins 
d'alimentation 	...................................... 9.3 9.6 9.3 1.6 1.7 

1.4 1.8 1.9 26.4 28.5 Department stores - Grands magasins 	................... 

4.3 4.3 3.9 5.3 5.0 

Service stations and garages - Postes d'essence et 
2.4 2.4 2.2 0.9 1.1 1. 

Variety 	stores - 	Bazars 	............................... 

Men's clothing stores - Magasins de vètements pour 

. 

5.9 5.4 5.4 2.0 1.9 2.0 

garages 	............................................. 

Women's clothing stores - Magasins de vtements pour 
fenmies 	............................................ .1.1 11.4 11.6 3.4 3.9 3.9 

hommes 	.............................................. 

Family clothing stores - Magas ins de vtements pour 
2.1 1.5 1.6 1.8 1.3 1.3 

8.6 8.3 8.2 2.2 2.4 2.1 Shoe stores - Magasins de chaussures 	.................. 

4.2 4.0 3.7 1.9 1.8 1.8 

la 	famille 	.......................................... 

Furniture, T.V., radio and appliance stores - Maga- 

Hardware stores - Quincailleries 	...................... 

sins de ineubles, 	téléviseurs, 	radio et accessoires 2.8 3.1 3.1 1,4 1.4 1.5 

6.7 6.4 6.3 4.2 4.2 4.1 Drug 	stores - Pharmacies 	.............................. 

3.3 3.3 0.8 0.9 0.11  Jewellery stores - Bijouteries 	.......................3,4 

All other stores - Tous lea autres magasins 	.......... 28.7 29.6 30.6 11.0 12.0 12. 

33.2 

1.6 

30.2 
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, 	

10. Retail Sales in Shopping Centres, Canada, by Type of Shopping Centre and by Kind of Businese, 1968 

IEAU 10. Ventes du coamerce de detail dens lee centre commerciaux, suivant Is categorte de centre 
cossnercial et le genre de comserce, Canada, 	1968 

Chain 	Independent 	 Chain 	Independent 

-- 	- Total Magaains a 	Magasine 	Total 	Magasine a 	Magasins Kind of business 	 succursales 	independents 	 succurealea 	inddpendants 
Genre de coerce 

Type A 
Total 	 - 

Categoric A 

$ 1 000 

All stores - Total - Tous lea 
2,306,976 566,272 2,873,248 669,198 285,392 954,590 

Grocery and combination stores - 	pice- 
ries at Cpicertes-boucheries 846,067 108,040 954,107 410,612 91,917 502,529 

All other food stores - Tous lea autres 
12,805 31,918 44,723 2,953 14,484 17,437 

Department stores - Grands inagasina 866,575 - 866,575 114,446 - 114,446 
General merchandise stores - Magasins de 

25,649 936 26.585 x x 7,403 
105,709 4,767 110,475 30,438 3,829 34,267 

Services stations and garages - Postes 

magasins d'alimentation ................ 

5,281 27,465 32,746 x 20,768 
Men's clothing stores - Magasina de 

23,009 33,274 56,283 1,579 8,995 10,574 
Women's clothing stores - Magasias de 

magaains 	........................... 

v8tements pour homes .................. 

62,686 50,455 113,141 9,413 10,589 20,002 vBtemeats pour feimnes ..................
Family clothing stores - Magaains de 

23,543 13,810 37,353 4,388 4,415 8.803 
hoe stores - Msgaains de chausaurea 	.. . 43,827 16,551 60,378 6,527 4,324 10,851 

merchandises diverses ..................
Variety stores - Bazars 	.................. 

Irdware stores - Quincaillertes , 27,016 24,274 51,290 854 13,712 14,566 
iiture, 	T.V., 	radio and appliance 

dessence et garages ................... 

t'res - Magasins de meubles, tele- 
.eurs, radio et acceaaoires 17,011 25,685 42,696 3,084 10,007 13,091 

32,477 84,484 116,961 11,075 52,498 63,573 

v8tements pour Is famille .............. 

.Jewcllery stores - Bijouteries 14,272 12,349 26,621 412 3,298 3,710 
All other stores - Tous lea autres 

stores - Pharmactes ................. 

201,048 132,264 333,312 64,003 48,564 112,567 magssins 	............................... 

Type B Type C 

Categoric B Categoric C 

•01)0 

All stores - Total - bus lea 
magsaina 	.......................... 690,179 136,764 826,943 947,599 144,116 1,091,715 

Grocery and combination stores - 	pice- 
rice et épiceries-boucheriea 265,923 13,361 279,284 169,531 2,761 172,292 

All other food stores - Tous lea autrea 
3,639 9,421 13,060 6,213 8,013 14,226 

Department stores - Granda magaaina 234 ,898 - 234,898 517,231 - 517,231 
General merchandise stores - Magasins de 

x x 10,626 8,557 - 8,557 
36,685 937 37,622 38,586 - 38,586 

Service stations and garages - Poatea 
x x 7,082 1,752 3,143 4,895 

Men's clothing stores - Magasins de 
6,397 

.. 

9 1 908 16,305 15,033 14,371 29,404 
Women's clothing stores - Nagasins de 

21,296 10,417 31,713 31,976 29,449 61,425 

magaatha 	d'alimentation 	................... 

Family clothing stores - Magaains de 

merchandises diverses 	...................... 

10,121 2,132 12,253 9,034 7,263 16,297 

Variety 	stores - Bazara 	................... 

Shoe stores - Magasins de chausaures 14,994 4,738 19,732 22,306 7,489 29,795 

d'easence et 	garages 	........................ 

.irdare stores - Quincailleries 6,891 7,413 14,304 19,272 3,148 22,420 

v8tements 	pour honinea 	.................... 

titure, T.V., 	radio and appliance 

vBtenta 	pour 	fenea 	................... 

- Megasina de meublee, tele- 

vBtements 	pour 	IS 	faniille 	............... 

seura, radio et accessoires 3,303 7,569 10,872 10,623 8,110 18,733 
13,190 17,991 31,181 8,213 13,995 22,208 

..'Llery storea - Bijouteriea 3,209 4,762 7.971 10,651 4,289 14,940 
I'ry 	stores 	- Pharmacies 	.................. 

11 other stores - Tous lea autres 
magastna 	............................... 58,423 41,615 100,038 78,621 42,085 120,706 
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TABLE 11. Number of Stores in Shopping Centres, Canada, by Type of Shopping Centre and by-Kind of Business-, H- - 

TABLEAU 11. Nombre de inagasins situés dane lea centres cousnerciaux, suivant Is categorie de 

centre conanercial at le genre de coamerce, Canada, 1968 

Chain 	Independent 	Chain 	Independent 

Magasins A 	Magasina 	Total 	Magasins 	Magasina 	
Total 

Kind of business 	succursales indCpendants 	auccursalea indCpendants 

Genre de comeerce 	 l'e A 
Total 	 - 

CatCgorie A 

All stores - Total - Thus les 
magas ins .......................... 

Grocery and combination stores - pice- 
rica et epiceries-boucheries .......... 

All other food stores - Tous las autres 
magasina d'alicnentation ............... 

Department stores - Grands magasins ..... 
General merchandise stores - Magasins de 
marchandises diverses ................. 

Variety stores - Bazars ................. 
Service stations and garages - Poatea 
d'essence at garages .................. 

Men's clothing stores - Magasins de 
v8tementa pour homes ................. 

Women's clothing stores - Magaains de 
vtementa pour femes ................. 

Family clothing stores - Magasins de 
v8tements pour Is famille ............. 

Shoe stores - Magasins de chaussures 
Hardware stores - Quincailleries ........ 
Furniture, T.V., radio and appliance 

stores - Magasins de meubles, télC- 
viseurs, radio at accessoiras ......... 

Drug stores - Pharmacies ................ 
Jeweilery stores - Bijouteries .......... 
All other stores - Tom las autres 

nagasins .............................. 

2,6501 	3,984 I 	6,6341 	8291 	1,889 I 	2,718 

428 158 586 270 128 398 

191 427 618 47 226 273 
123 - 123 30 - 30 

37 6 43 11 3 14 
211 47 258 84 41 125 

16 130 146 8 96 104 

112 249 361 16 101 117 

336 434 770 61 128 189 

59 43 102 20 25 'H 
370 174 544 101 80 Hi 
32 215 247 5 145 1 

60 147 207 11 64 
113 305 418 51 216 2' 
61 159 220 4 61 65 

501 1,490 1,991 110 575 685 

Type C 

Categorie B Categoric C 

L 

All stores - Total - Tous lea 
magasina .......................... 

Grocery and combination stores - pice- 
ries at Cpiceries-boucheries .......... 

All other food stores - Tous lea autrea 
inagasins d'alimentation ............... 

Department stores - Grands inagasins ..... 
General merchandise stores - Magasins de 
marchandiaes diverses ................. 

Variety stores - Bazars ................. 
Service stations and garages - Postes 
d'essence at garages .................. 

Men's clothing stores - Magaains de 
v8tements pour homes ................. 

Women's clothing stores - Kagasina de 
v8tements pour fames ................. 

Family clothing stores - Magasins de 
v8tements pour La famille ............. 

Shoe stores - Magaains de chaussures 
Hardware stores - Quincailleries ........ 
Furniture, T.V., radio and appliance 

stores - Magasins de nieubles, tClévi- 
seurs, radio at accessoirea ........... 

Drug stores - Pharmacies ................ 
Jewellery 8tores - Bijouteries .......... 
All other storeS - ToiLs les autres 
magasins .............................. 

873 1,168 2,041 948 927 1,875 

102 23 125 56 7 63 

68 109 177 76 92 168 
38 - 38 55 - 55 

12 3 15 14 - 14 
77 6 83 50 - 50 

3 25 28 5 9 14 

37 81 118 59 67 126 

132 129 261 143 177 320 

22 10 32 17 8 25 
140 53 193 129 41 170 

9 55 64 18 15 

14 50 64 35 33 
39 61 100 23 28 
24 63 87 33 35 

156 500 656 235 415 

I 



All stores - Total - Tous lee 
magasins .......................... 

Grocery and combination stores - pice- 
ries et Spicertes-boucheries .......... 

All other food stores - Tous les sutres 
inagasins d'eltmentation ............... 

Department stores - Grands magasins ..... 
General merchandiac Stores - Magasine de 

merchandises diverses ................. 
Variety stores - Bazars ................. 
Service stations and garages - Postea 

d'essence et garages .................. 
Men' a clothing stores - Magasina de 

v8temerits pour hommes ................. 
Women's clothing stores - Magasins de 

v8tementa pour femmes ................. 
Family clothing stores - Msgaains de 

vCtements pour Is fainille ............. 
hoe stores - Magaaine de chaussurea 

dare stores - Quincailleries ........ 
Lture, T.V., radio, and appliance 
'res - Magasins de meubles, tele- 
eurs, radio et accessoires ......... 
storeS - Pharmacies ................ 

Jcwcllery stores - Uijouteriea .......... 
All other stores - Tous lea autres 

magasins .............................. 

p 
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ABLE 12. Percentage Distribution of Retail Trade in Shopping Centres, Canada, by Type 
of Shopping Centre and by Kind of Business, 1968 

;,i.Au i.. 1, partition proportionnelle du conerce de detail dana lea centres coercisux, suivant Is categoric de 
centre coesnercial et le genre de cerce, Canada. 1968 

	

ChainI Independent I 	 Chain 	I Independent 

Kind of business 	

I 
- 	

- 	Total  
Magasins a 	Magasins 	 Total 

	

I 	Magasins a 	I Magasins 	I 

	

succursales independants 	 succursales 	independents 

Genre de cerce Type A 
Total 	 - 

Categoric A 

100.0 I 	100.0 I 	100.0 I 	100.0 I 	100.0 I 	100.0 

36.7 19.1 33.2 61.4 32.2 52.6 

0.6 5.6 1.5 0.4 5.1 1.8 
37.6 - 30.2 17.1 - 12.0 

1.1 0.2 0.9 x x 0.8 
4.6 0.9 3.8 4.5 1.3 3.6 

0.2 4.8 1.1 x x 2.2 

1.0 5.9 2.0 0.2 3.2 1.1 

2.7 8.9 3.9 1.4 3.7 2.1 

1.0 2.4 1.3 0.7 1.5 0.9 
1.9 2.9 2.1 1.0 1.5 1.1 
1.2 4.3 1.8 0.1 4.8 1.5 

0.7 4.5 1.5 0,5 3.5 1.4 
1.4 14.9 4.1 1.6 18.4 6.7 
0.6 2.2 0.9 0.1 1.2 0.4 

8.7 23.4 11.7 9.6 17.0 11.8 

Type B Type C 

Categoric B Categoric C 

p 

All stores - Total - Thus lea 
magasins .......................... 

Grocery and combination stores - pice- 
rice et dpiceriee-boajcheries .......... 

All other food stores - Tous lea autres 
magasins dalimentation ............... 

Department stores - Grands magasina ..... 
General merchandise stores - Magasins de 

marchandises diverses ................. 
Variety stores - Bazsrs ................. 
Service stations and garages - Postea 

deseence et garages .................. 
Men's clothing stores - Magaains de 

vêtements pour honenes ................. 
Women' s clothing stores - Magssins de 

vgtements pour fenanes ................. 
Family clothing stores - Msgasins de 

v8tements pour is famille ............. 
Shoe stores - Magsaina de chaussures 
fl.rdware stores - Qutncsilleries ........ 

ril ture , T.V., radio and appliance 
rca - Magasina de meubles, tele- 
.eurs, radio et accessoires ......... 
stores - Pharmacies ................ 

ilery stores - Bijouteries .......... 
dl other Stores - Tous lea autres 
magasins .............................. 

100.0 100.0 100.0 100.0 100.0 100.0 

38.5 9.8 33.8 17.9 1.9 1.8 

0.5 6.9 1.6 0.6 5.6 1.3 
34.0 - 28.4 54.5 - 47.3 

x x 1.3 0.9 - 0.8 
5.3 0.7 4.5 4.1 - 3.6 

x x 0.9 0.2 2.2 0.4 

0.9 7.2 2.0 1.6 10.0 2.7 

3.1 7.6 3.8 3.4 20,4 5.6 

1.5 1.6 1.5 1.0 5.0 1.5 
2.3 3.5 2.4 2.4 5.2 2.7 
1.0 5.4 1.7 2.0 2.2 2.1 

0.5 5.5 1.3 1.1 5.6 1.7 
1.9 13.2 3.8 0.9 9.7 2.0 
0.4 3.5 1.0 1.1 3.0 1.4 

8.5 30.4 12.1 8.3 29.2 11.1 
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TA1LE 13. Percentage Distribution of Number of Stores in Retail Trade in Shopping Centres, CanaL 
by Type of Shopping Centre and by Kind of Business, 1968 

TA8LEAU 13. Repartition proportionnelLe du nombre de points de vente au detail situCs dane lea centres consncria 
suivant is catégorie de centre cosinercial et le genre de cource, Canada, 1968 

Chain 	Independent 	 Chain 	Independent 
- 	

-  
Kind of business 	

- Magasins a 	Magasins 	 Magasins a 	Magasins 
auccursales 	

Total 

indépendants 	 succursales 	independants 	

Total 

Genre de coiiinerce Type A 
Total 	 - 

Catégorie A 

100.0 100.0 100.0 100.0 100.0 100.0 

16.1 3.9 8.9 32.6 6.8 14.6 

7.2 10.7 9.3 5.7 12.0 10.0 
4.6 - 1.9 3.6 - 1.1 

1.4 0.1 0.6 1.3 0.2 0.5 
8.0 1.2 3.9 10.1 2.2 4.6 

0.6 3.3 2.2 1.0 5.1 3.8 

4.2 6.2 5.4 1.9 5.3 4.3 

12.7 10.9 11.6 7.4 6.8 7.0 

2.2 1.1 1.6 2.4 1.3 I 
14.0 4.4 8.2 12.2 4.2 

1.2 5.4 3.7 0.6 7. 

2.3 3.9 3.1 1.3 31 
4.3 7.6 6.3 6.1 11.4 
2.3 3.9 3.3 0.5 3.2 	2.4 

18.9 37.4 30.0 13.3 30.4 	25.2 

I 

Type B 	 Type C 

Categorie B 	 C*tégorie C 

100.0 100.0 100.0 100.0 100.0 100.0 

11.7 2.0 6.1 5.9 0.8 3.4 

7.8 9.3 8.7 8.0 9.9 9.0 
4.4 - 1,9 5.8 - 2.9 

1.4 0.3 0.7 1.5 - 0.7 
8.8 0.5 4.1 5.3 0.1 2.7 

0.3 2.1 1.4 0.5 1.0 0.7 

4.2 6.9 5.8 6.2 7.2 6.7 

15.1 11.0 12.8 15.1 19.1 17.0 

2.5 0.9 1.6 1.8 0.8 1.4 
16.0 4.5 9.5 13.6 4.4 9.1 
1.0 4.7 3.1 1.9 ii 

1.6 4.3 3.1 3.7 3." 
4.5 5.2 4.9 2.6 
2.8 5.4 4.3 3.5 3.8 

17.9 42.9 32.0 24.8 44.7 	34.7 

All stores - Total - Tous lea 
magasins .......................... 

Grocery and combination stores - pice- 
rica et épiceries-boucheries .......... 

All other food stores - Tous lea autres 
magasina d 'alimentation ............... 

Department stores - Grands magasins ..... 
General merchandise stores - Magasins de 

marchandises diverges ................. 
Variety stores - Eazars ................. 
Service stations and garages - Postes 

d'essence et garages .................. 
Men's clothing storeS - Magasins de 

vêtemeats pour houmes ................. 
Women's clothing stores - Magasins de 

vCtements pour fenanes ................. 
Family clothing stores - Magasins de 

vêtements pour La famille ............. 
Shoe stores - Magasins de chaussures 
Hardware stores - Quincailleries ........ 
Furniture, T.V., radio and appliance 

stores - Magasins de meubles, tele. 
viseurs, radio et accessoires ......... 

Drug stores - Pharmacies ................ 
Jewellery stores - Bijouteries .......... 
All other stores - bus lea autres 

magasins .............................. 

All stores - Total - Thus lee 
magasins .......................... 

Grocery and combination atores - Epice- 
rica at fptceries-boucheries .......... 

All other food stores - Tous les autres 
magasins dalimentation ............... 

Department stores - Grands magasins ..... 
General merchandise stores - Magasins tie 

merchandises diverses ................. 
Variety stores - Bazars ................. 
Service stations and garages - Poates 

d'essence et garages .................. 
Men's clothing stores - Magasins de 

v8tements pour hommes ................. 
Women's clothing stores - Magasirts de 

vêtements pour fenanes ................. 
Family clothing stores - Megasins de 

vêtements pour Is famille ............. 
Shoe stores - Magaain8 de chaussurea 
Hardware stores - Quincailleries ........ 
Furniture, T.V., radio and appliance 

stores - Magaains de meubles, tél- 
viseurs, radio cc accessoires ......... 

Drug stores - Pharmacies ................ 
Jewellery stores - Bijouteries .......... 
All other stores - Tous lea autres 

inagasins .............................. 
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?.rce Locatton8 in Shopping Centres, by Type of Shopping Centre 
md of Business, Canada, 1968 

1 types shopping centres 

..reprises de service des centres consserciaux, par catégorie de 
centre coimnercial et de genre de conenerce, Canada, 1968 

Centres coianerciaux, toutes categories 

Kind of busineas 

Genre decoasserce 

Number 

Noinbre 

Percentage 
distribution 

RCpartition 
proportion- 

nel.le 

Receipts 

Recettes 

Percentage 
distribution 

Repartition 
proportion- 

nelle 

$ , 000 

100.0 126,264 100.0 

Amusement and recreational group - Croupe des services récr4atifs g.  
de divertissement 

All 	trades - Total - bus coerces 	.............................. 2,211 

1.1 5,007 4.0 

1.1 972 0.8 

Regular theatres - Cinémas ordinaires .............................. 24 

Billiard parlours - Sallee de bjllard 	.............................. 24 

2.3 3,654 2.9 Bowling alley. - Sslles de quilles 	................................. 50 

ansisentent and recreation services - Autres services récrC- 

20 
0.9 1,502 1.2 

let scual 	serv I 	es gniup - Croupe des 	sen;rce s per soiineis 

17.0 7,298 5.8 

18.8 15,981 12.6 

Dry cleaning and laundries - 	tablisseinents de nettoyage 	sec et 
buanderies: 
Plants and pick-up offices - Ateliers at bureaux de service 	331 15.0 16,747 13.3 

Barber shops - Boutiques de barbier ................................377 

Self-service (laundrosnata and launderettea) - Libres-aervices 
7.6 3,743 2.9 

5.7 1,905 1.5 

Other personal services - Autres services personnels 	 35 1.6 2,651 2.1 

(laveries 	automatiques) 	........................................169 

Miscellaneous services group - Groupe des service, divers 

Beauty salons - Salon de beautd ....................................415 

Business services (advertising, accounting, etc.) - Services corn- 
mercisux (publicitC, cozuptabilité. etc.) .........................35 1.6 2,258 1.8 

0.3 152 0.1 

Shoe repair shops - Cordonniers ....................................127 

Other miscellaneous services - Autres services diver 	 37 1.7 1,878 1.5 

Repair service. - Services de reparation ...........................6 

Restaurant group - Groupe des restaurants 

21.1 55,573 44.0 Restaurants 	........................................................467 

2.9 3,274 2.6 :.,ke-out food shops - Magasins de mets 	etaporter ..................64 

01cr eating and drinking places - Autrea endroits de restauration 	30 1.3 3,668 2.9 
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TABLE 15. Number and Receipts of Service Locations in Shopping 
and by Kind of Business, Canada, 1* 

Type A shopping centres 

TABLEAU 15. Nombre et recettes des entreprises de service des centres coasnerciaux, jar categoric de 
centre coizinercial et de genre de coniserce, Canada, 1968 

Centres coiiinerciaux, catégorie A 

Percentage Percentage 

Kind of business Number distribution Raceipts distribution 

Oenre decceiserce Nombre Repartition Recettes Repartition 
proportion- proportion- 

ache nelle 

$ 1 000 

1,300 100.0 55,190 100.0 

usement and recreational group - Groupe des services récrCatifs et 
de divertissement 

3 0.2 400 0.7 Regular theatres - Cinémaa ordinatres .............................. 

16 1.2 631 1.2 

26 2.0 1,523 2.8 

Billiard parlours - Salles de bihlsrd ..............................

Bowling alleys - Salles de quillea .................................

Other airsisement and recreation services - Autres services rCcrC- 
8 0.6 

personal services group - Groups des services personnels 

235 18.1 3,591 6.5 

265 20.4 7,978 14.5 

Dry cleaning and laundries - 	tab1issements de nettoyage I see et 
buanderies: 
Plants and pick-up offices - Ateliers et bureaux de service 207 15.9 9,220 16.7 

All trades - Total - Tous conerces .............................. 

Self-service (laundromats and launderettes) - Libres -services 
(laveries autotnatiquea) 	........................................ 112 8.6 2,212 4.0 

Shoe repair shops - Cordonniers .................................... 55 4.2 558 1.0 

Other personal services - Autres services personnels 21 1.6 782 1.4 

atifa at de divertissement ....................................... 

Miscellaneous services group - Groupe des services divers 

Barber shops - Boutiques de barbier ................................ 

Beauty salons - Salons de beautC ................................... 

Business services (advertising, accounting, etc.) - Services cola- 
merciawt (publicité, comptabilité, etc.) ......................... 15 1.2 784 1.4 

2 0.1 x x 

Other miscellaneoua services - Autres services divers 15 1.2 462 0.9 

Repair services - Services de reparation ........................... 

Restaurant group - Groupe des restaurants 

257 19.8 21,425 Restaurants 	........................................................ 

47 3.7 2,528 Take-out food shops - Magasins de mats I emporter ..................

Other eating and drinking places - Autres endroits de restauration 16 1.2 2,444 
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	r.ie Locations in Shopping Centres, by Type of Shopping Centre 
rid of Business, Canada, 1968 

vpe B shopping centres 

..:-..- - :::eprises de service des centres cerciaux, par cat4gorie de 
centre counnercial et de genre de collinerce, Canada, 1968 

Centres coserciaux, categoric a 

Kind of business 

- 
Genre de coerce 

Number 

Nombre 

Percentage 
distribution 

Rpartition 
proportion- 

nelle 

Receipts 

Recettes 

Percentage 
distribution 

RCpartition 
proportion- 

ache 

$ '000 

All 	trades - Total 	- Tous 	coilanercea 	.............................. 566 100.0 35,340 100.0 

Anszsement and recreational group - Groupe des services rCcréatifs et 
de divertissement 

7 1.2 1.365 3.9 

019 181 0.5 

Regular 	theatres - Cinémea 	ordinaires 	.............................. . 

Billiard 	parlours 	- Salles 	de billard 	.............................. 5 

14 2.5 1,031 2.9 

jse.nent and recreation services - Autres services récr6- 

Bowling 	alleys 	- Salles 	de 	quilles 	................................. 

9 1.6 641 1.8 

93 16.4 1,944 5.5 

96 17.0 4,615 13.1 

Dry cleaning and laundries - 	tabhisseinents de nettoyage I see et 
buanderjes: 
Plants and pick-up offices - Ateliers et bureaux de service 86 15.2 4,872 13.8 

Barber shops - Boutiques de barbier ................................ 

Self-service (l.madrotnats and launderettes) - Libres-services 

Beauty salons - Salona de beaute 	................................... 

39 6.9 971 2.7 

42 7.4 544 1.5 

(1weries automatiques) 	........................................ 

Shoe repair shops - Cordonniers 	.................................... 

Other personal services - Autrea services personnels 10 1.8 1,127 3.2 

Miscellaneous services group - Groupe des services divers 

Business services (advertising, accounting, etc.) - Services corn- 
merciaux 	(publiciti, 	comptsbilite, 	etc.) 	........................ 14 2.5 1,110 3.1 

Repair services - Services de reparation 	.......................... - - - - 

Other miscellaneous services - Autres services divers 11 1.9 1,159 3.3 

t,,rant group - Groupe des restaurants 

. 

17 20.6 14,461 40.9 .taurants 	........................................................ 

14 2.5 522 1.5 -out food shops - Msgssins de mets I emporter ..................

Iir eating and drinking places - Autres endroits de reatsuration 9 1.6 796 2.3 
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TABLE 17. Number and Receipts of Service Locations in Shop'i 
and by Kind of Business, Can 

Type C shopping cenLi 

TABLEAU 17. Noebre et recettes des entreprises de service 	 LgiL- 
centre conseercial et de genre de cousnerce, Canada, 1968 

Centres cerciaux, categoric c 

Kind of business 

- 

Genre de cerce 

Number 
- 

Ncsnbre 

Percentage 
distribution -- 

Repartition 
proportion- 

nelie 

Receipts 
- 

Recettes 

Percentage 
distribution 

- 

RCpartition 
proportion- 

nelle 

$ '000 

345 100.0 35,734 100.0 

Amusement and recreational group - Croupe des services recreatifs et 
de divertissement 

4.1 3,242 9.1 

All 	trades 	- Total - Tons 	coninerces 	.............................. 

3 0.9 161 0.4 

Bowling alleys 	- Salles de 	quilles 	................................ 

. 

2.9 1,101 3.1 

Other annisement and recreation services - Autres services rCcré- 
3 0.9 

Billiard 	parlours - Salles 	de 	billard 	.............................. . 

Personal services group - Groupe des services personnels 

Regular 	Theatres - CinAmas 	ordinaires 	.............................. 14 

.0 

49 14.2 1,764 4.9 

54 15.7 3,389 9.5 

atifs 	et 	de 	divertissement 	....................................... . 

	

Dry cleaning and laundries - 	tab1issemeate de nettoysge a sec Ct 
buanderiea: 
Plants and pick-up offices - Ateliers et bureaux de service 38 11.0 2,655 7.4 
Self-service (laundrouiata and launderettea) - Libres-aervices 

18 5.2 559 1.6 

30 8.7 803 2.3 

Barber 	shops - Boutiques de 	barbier 	................................ 

Beauty 	salons 	- Salons de 	beauté 	................................... . 

Shoe repair shops - Cordonniers ....................................

Other personal services - Autres services personnels 4 1.1 742 2.1 

	

(laveries eutonatiques) 	........................................ 

	

Miscellaneous services grou p 	Groupe des services divers 

Business services (advertising, accounting, etc.) - Services corn- 
merciaux (publictté, conptabilité, etc.) ......................... 6 1.7 364 1.0 

4 1.1 x x Repair services - Services de reparation ...........................

Other miscellaneous services - Autre8 services divers 11 3.2 257 0.7 

Restaurant group - Croupe des restaurants 

93 27,0 19,687 Restaurants 	........................................................ 

3 0.9 225 Take-out food shops - Magasins de mets A emporter ..................

Other eating and drinking places - Autrea endroits de restauration 5 1.4 428 1... 
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LE 18. Area Statistics of Shopping Centres, 1968 

EAU 18. Superficie des centres coesnerciaux, 1968 

Measures of central 
Range 	 tendency 

Type of shopping centre 	 Superficle 	 Mesures de is 
-  Categoric de centre cxiuercial 	 tendance centrale 

Average 	Median 
Minimum 	Maximum 	- 	 - 

Tvoe A (5-15 retail stores) - Catésorie A (5-15 masasin3 
de dCtail) 
Number of retail stores - Nbre de inagasins de detail 5 15 9 8 
Gross floor area (sq. ft.)(1) - Superficie brute des locaux 

(pied csrrC)(l) 	.............................................. 9,100 250,000 60,071 48,000 
Parking area (sq. ft.) —Aire de stationnement (pied carrC) 20,000 743,520 152,186 114,112 

Type B (16-30 retail stores) - Categoric B (16-30 magasins 
de detail) 
Number of retail stores - Ncaabre de magasins de détaU 16 30 22 21 
Gross floor area (sq. ft.)(1) - Superficie brute des locaux 

(pied 	carrC)( 1 ) 	.............................................. 30,192 443,516 171,342 155,443 
Parking area (eq. ft.) - Aire de stationnement (pied carré) 30,000 1,611,720 477,249 360,000 

Type C (more than 30 retail stores) - Categoric C (plus de 
30 niagasins de detail) 
Number of retail stores - Nceibre de magasins de detail 31 81 43 39 
Cross floor area (sq. ft.)( 1 ) - Superficie brute des iocaux 

115,800 1,340,193 422,381 378,615 (pied 	carré)( 1 ) 	.............................................. 
Parking area (sq. ft.) - Aire de stationnement (pied carré) 235,964 2,569,822 975,119 800,175 

(1) Includes gross floor area of all premises - retail, services, offices, etc. - Cranprend Is superficie brute de tous lea 
beaux - detail, services, bureaux, etc. 



I PLEASEE R ETU RN OH E 
COMPLETED COPY 

I WITHIN ONE MONTH 
OF RECEIPT. 

CONFIDENTIAL 	 DOMINION BUREAU OF STATISTICS 

Merchandising and Services Division 

OTTAWA 

SHOPPING CENTRE SURVEY 
1968 

I'frasc correct arty mistakes in name or address 

Taken In conformity with the requirements of the Statistics Act, Chapter 257, Revised Statutes of Canada, 1952. 

INSTRUCTIONS 

II you did not operate or this location for a full year, please complete this report for that part of the year during which you were active in 
this location. 
Even though you may operate more than one business, please complete this report only for the business identified above. 
Please report on a calendar.s'ear basis, if at all possible, or for your financial year coinciding most closely with the 1968 calendar year. 

DESCRIPTION OF BUSINESSi 

(a) Define your business as it is generally known to the public. (Examples: grocery store, combination grocery and meat store, women's clothing 

nore, drug store, men's clothing store service station, hardware furniture store, eweIlery store, restaurant, theatre, barber shop, bowling 
ley, dry cleaning store, etc.) 

Kind of business  

(h) On what date did your firm commence operations at this l ocat ion  

How many outlets were operated in Canada, by this firm, during 1968? ............. ................. ............................................ 

NET SALES AND RECEIPTS 
Report total net sales (gross sales less returns and allowances, other than trade.ins) and service receipts for the year 
l968. Exclude direct sales tases and non-trading revenues such as dividends, rent and bad debts recovered ....................$ 

ONLY RETAIL STORES SHOULD COMPLETE THIS SECTION 

To better classify your business, please indicate the percentage of the main commodity groups sold. (Example: groceries, 55%; men's clothing. 
5%; haidware. 25%; drugs, 15%.) 

What percentage of this store's receipts, if any, is derived from repairs, services or wholesale sales' ........................................ _____________S 

CERTIFICATE 

THIS IS TO CERTIFY that the information contained in this report is correct and complete to the best of my knowledge and belief, and covers the 
period: 

from 
	

19 	 to 
	

19 

Signature 
	

Date 

6403-69: 2-5-68 

I 

r 



CONFIDENTIEL 	 OF LA STA1ISTIQ1, F 	
E rPRRE DE RENvOYER UN 

)ivisjon du commerce et des services 	
QUI SUIT LA RECEPTION 

 COPIE L.
DANS I OTTAWA 	 DU QUESTIONNAIRE. 

ENQUETE SUR LES CENTRES D ' ACHATS 
1968 

Ptière 4e corrier It nom et 'adresse sil y a lieu. 

Effectu.* an vertu dee diapocitions tIe In loi cur In atatistiqu.. Chepltre 257, Statute esyleec do Cenodo, 1952. 

INSTRUCTIONS 

Si coos n'avez pus eté en activité dans yes locaux durani I'année enrière, prière tIe completer It present questionnaIre ptitic Li pircic I lannCc 
DU VOUS I'avez etC. 
MCme xi vous explortex lus d'un commerce, pnière de ne completer It present rapport quepour celiti qoi eat indiquC ci-dcisu. 
Prièrr de faire rapport d après I'annCe civile, xi possible, ou pour I'exercice xc terminant Ic plus près do 31 decembre 196. 

DESCRIPTION DU COMMERCE: 

a) DCfinir voice commerce tel qu'iI estgCnCralemeni connu do public. (Exemples: epicene. Cpicerie-boucherie, magasin Jr vCtrmente poor Iemnies, 
pharmacie. magaain de vècemeus pour hommes, posre d'essence, quincaillerie, inagasin de meubles, bijouterie, restaurant, cingma, boutique 
de barbier, salle de quillex, comproir de netcoyage, etc.) 

Genre de commerce  

' 1 A queue date torte maison ext-elk entrée en allaires 1 cet endroit' .................................................. ___________________________ 
(molt) 	 (sante) 

(ombien de dCbouchCs Ctaien: exploites au Canada par cette maison en 1968' .......... . .............. .... ............... .... ..............___. - 	 - 

VENTES NETTES, TOTAL ES: 

DCclaret it total d 	venics neltes (sen(es brutes moms les reprises crIes remises. aurres qite Irs allocsiions d'Ccharige) 
ci Irsrecettes prosenant des serrices pour l'annCe I%8. Exclure les taxes de sentes directes et les tecciles hors 
commerce idles quc dividendes, Ioyers cc recourements tIe mausaises crCances...... .............................................. ..... .... ...____________________ 

SEUL LES MAGASINS DE DETAIL DOIVENT REMPLIR CETTE SECTION 

Alin tIe micux classer voice cofihinerce, ieuillez indiquer Ia proportion tIe chaque groupe principal de marchandises. (Esemple: Cpiccniea, 55%; 
vetenients pour hommes, 5%; quincaillenie, 25%; mtdicamerus, 15%,) 

Quel poorcentage des reccues tIe cc niagasin. s'il y en a, decode des reparations, des services cu des vences en gras' ........ 

CERTIFICAT 

F. DECLARE qoe Its renseignements donnes dans It present rapport sont tIe bonne mi, autani que je sache, complets et exacts, cc se rapporcenc 
a Ia pCriode s'étcndanc: 

du 
	

19 	 so_______________________________ 19 

Signature 
	

Date 

6403-69: 2-3-68 
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