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introduction 

This publication contains the results of the 
1969 annual survey of shopping centres and their re-
tail and service outlets. Before 1967 only retail 
outlets and restaurants were covered by the survey. 
Since information on service trades now form a part of 
this report, receipts of restaurants and other eating 
places have been eliminated from all data for retail 
trade (including historical tables) and are included 
with data on service trades. The first of a series of 
annual surveys of shopping centres was conducted by the 
lminion Bureau of Statistics in 1956. 

When comparing retail sales by kinds of business 
over the years, it is necessary to note that trends may 
be affected not only by general marketing and economic 
forces but also by the following factors: (a) The need 
to reclassify large chain store organizations from one 
kind of business to another if the coimnodity mix of a 
firm changes. This may cause fairly substantial changes 
in the dollar sales data shown in these reports, within 
specific kinds of business on a year to year basis. 
(b) Changes made by the Dominion Bureau of Statistics 
in the definition of some kinds of business classifica-
tions. Such changes may be necessary from time to 
time (usually, but not always, in a census year), due 
to long-term changes in marketing practices or improve-
ments in reporting methods. When definitional changes 
occur, analyses of sales trends over a longer period 

time may become difficult or impossible. For exam- 
department store sales data published prior to 

1969 
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Le present bulletin présente lea rCsultats de l'enquBte 
onnuelle de 1969 sur lea centres coninerciaux, et sur lea points 
de yenta au detail et lee Ctablissements de service qui y soot 
exploites. Avant 1967, seuls lea points de vente au detail et 
lea restaurants étaient compris dane le champ de lenqu8te. 
Coimne lea services sont maintenant englobes par le champ de 
lenquBte, lea recettes des restaurants et des autres etablis-
sementa similaires ont etc éliminées des donnees sur le com-
merce de detail (y compria lea tableaux chronologiques) et in-
corporées aux statistiques sur lea services. C'est en 1956 
que le Bureau fédéral de is atatistique a mené as premire 
enquBte annuelle sur les centres colmnerciaux. 

Ii convient de souligner, avant d'analyaer l'évolution 
des ventes su detail par genre de coerce, que lea chiffres 
par lesquels cctte evolution se manifesto peuvent atre influen-
ces non seulement par des facteurs économiques ou cousnerciaux 
mais aussi par lea deux facteurs suivants: (a) Is nécessitC de 
reclasser les magasins a succursales en raison de is modifica- 
tion de l'êventail d'articles vendus (cela peut en effet entral-
ncr des modifications assez importantes, d'une annee h l'autre, 
dana les rCsultats de certains genres de colmiserce); (b) les 
changements apportds par le Bureau fCddral de is statistique 
Is definition do certaina genres de cossnerce. tIe tampa a autre, 
géneralement mats non nécessairement a l'occssion d'un recen-
sement, des changements de cette nature s'imposent en raison de, 
modifications I long tense apportdes aux techniques de coer-
cialisation et de l'omdlioratiori des methodes d'enquBte. Dc 
ce fait, lanalyse is long tense de l'evolution des venteD des 
genres de comerce dont Is definition a etc modifide eDt diffi. 
tile, voire impossible. Cost pourquoi its st;ltist{qu's sot 

S 
The 499 shopping centres with their 7,005 retail 

stores reported a sales volume in 1969 of $3,320.6 
million, 15.6 7. higher than in 1968 when there were 480 
shopping centres, comprising 6,634 retail stores with 
sales of $2,873.2 million, in addition to retail 
stores, service trades reported receipts in shopping 
centres of $144.3 million in 1969, up 16.4 7. from 1968. 

Retail sales in shopping centres accounted for an 
estimated 12.2 7. of all retail sales in Canada in 1969, 
compared with 11.2 7. in 1968. If only retail trades 
which are represented in shopping centres are taken into 
account, i.e. disregarding motor vehicle dealers, fuel 
oil dealers and general stores, retail sales in shop-
ping centres represented an estimated 15.6 7. of the com-
parable retail trade in Canada in 1969, compared with 
14.6 7, in 1968. Hence, retail trade in shopping centres 
increased at a greater rate than retail trade generally. 

The sharpest increase of retail sales, 21.1 7., 
occurred in C-size shopping centres (over 30 stores). 
A-size shopping centres (5-15 stores) reported a sales 
increase of 13.5 7. and B-size centres (16-29) stores 
had a sales increase of 10.6 7.. 

From 1968 to 1969, the total increase of sales 
and receipts in shopping centres amounted to $467.8 
million, Of this increase, $102.8 million was due to 
the net increase in the number of shopping centres, and 
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	$365.0 million to increases in sales and receipts of 
aisting shopping centres. Thus, of the total increase 

En 1969, Ic chiffre d'affaires des 499 centres comercisux 
et de leurs 7,005 points do vente au detail a éte de 3,320.6 
millions de dollars, soft 15.6 7. de plus quen 1968; cette 
annee-la, 6,634 points do vente au detail dana 480 centres cow-
mercisux avaient déclard un chiffre d'affaires de 2,873.2 mil-
lions de dollars. tIe plus, lea établissements de service situés 
dana les centres consnerciaux ont declare des recettes de 144.3 
millions de dollars, soit 16.4 7. de plus quen 1968. 

Lea ventes au detail dana lea centres connerciaux repré-
sentaient environ 12.2 7, du total des ventes au detail au Canada 
en 1969, contre 11.2 7. en 1968. Si l'on ne tenait cosnpte que 
des cousnerces qu'on trouve habituellement dana lee centres corn.. 
mercisux (c.-is.d. at ion excluait lea marchands de véhicules 
automobiles, les magasins generaux et les marchands de combus-
tible), les ventes au detail des étsblissements située dans les 
centres commerciaux reprcsenteraient 15.6 7, du total des ventes 
enregistrdes au Canada par des coelnercea de detail comparables; 
en 1968, ce pourcentage a'établisaait a 14.6 7,. On peut donc 
dire que le taux d'accroissement des ventes au detail dana lea 
centres consnerciaux est plus marque que le taux d'enaemble. 

Laugmentation la plus forte du volume des venteD su de-
tail (21.1 7.) s'est produite dana les centres conuserciaux de Is 
catCgorie C (plus de 30 points de vente). Los centres corner-
cisux do la catégorie A (de 5 1 15 points de vente) ont declare 
tan accroiasement de 13.5 7. du volume des ventea et coux tIe Is 
categorie B (de 16 1 29 points de vonte) une augmentation de 
10.6 7.. 

L'augmentation totale du volume des ventea et des rocet-
tea dens lea centres cornercisux a été, entre 1958 et 1969, de 
467.8 millions de dollars. Cette hausse pout Btre attribuee I 
deux facteura: l'augmentatiom nette du nombre de centres corn-
mercioux (102.8 millions tIe dollars) et l'accroissessent du volu-
me des ventes et des recettea des centres commerciaux existants 
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of isles and receipts which amounted to 15.6 in 1969 
over 1968, 3.4 % was due to new(l) shopping centres and 
12.2 7 to increases in sales and receipts of existing 
shopping centres. 

Definition 

For the purpose of this survey, a shopping centre 
in defined as: 

"A group of Stores which are planned, developed and 
designed as s unit, containing a minimum of five re-
tail establishments (or four retail establishments and 
a restaurant) in operation during any part of the cur-
rent year. The centre must have a minimum of 20,000 
square feet of usable parking area adjacent to it, 
and the parking facilitie, must be free of charge to 
customers. For shopping centres with paved parking 
areas of 20,000-50,000 square feet, the ratio of park-
ing area to cross floor area must be 1.5 to 1 or bet-
ter. The merchandising development must contain either 
a grocery and combination store, (i.e.a grocery store 
with sales of fresh meat accounting for 20 to 40 Z, 
of total sales), a department store, or a chain varie-
ty store. While a shopping centre is usually de-
signed as a single project, all establishments do not 
necessarily have to be leased from a single (private 
or collective) ownership. A retail establishment may 
own the building and the land on which it is situated 
and still be fully integrated with the centre. A 
shopping Centre usually bears a name, and as a rule, 
matters of common interest to the tenants, such as 
children's playgrounds, community activities, parking, 
etc., originate from one authority". 

This definition excludes most downtown malls and 
anumber of planned multi-store, multi-level shopping 
plazas because they to not allow free parking (even 
though parking may be Conditionally free, i.e. contin-
gent upon a minimum purchase), or fail to meet the 
requirements of the foregoing definition in some other 
way. 

As in previous publications, shopping centres are 
stratified on the basis of the number of retail outlets 
and/or restaurants (see 'Definition" above) operating 
within the centre: 

Type A - 5 to 15 outlets. 
Type B - 16 to 30 outlets. 
Type C - over 30 outlets. 

Collection of Data 

The collection of shopping centre data was effec-
ted in three successive stages: 

Information on new shopping centre developments 
was obtained either directly from municipal 
authorities or indirectly in the course of other 
merchandising surveys and from reports published 
in trade magazines, newspapers, etc. 

Current listings of retail and service establish-
ments located to shopping centres, together with 
details of gross floor area and parking areas, 
were obtained mainly from the lessors of these 
centres. 

(1) The term "new" as used here refers to shopping 
centres which, in 1969, met all the requirements 
of the definition of shopping centres for the first 
time. it does not necessarily mean that all these 
centres were newly constructed and began operating 
during 1969. Some shopping complexes may have 
been in Operation in earlier years, though meeting 
the definitional requirements only in 1969. 
32 "new" shopping centres began operating in 1969; 
13 existing shopping centres failed to meet the 
definition of a shopping centre or closed operations, 
leaving a net increase of 19 shopping centres. 

(365.0 millions de dollar.); ainsi, Is prise en compte de nou-
veaux(l) centres cousiercisux et l'sugmenration du volume des 
ventes et de8 recettes des centres commerciaux existants soul 
intervenues respectiveaerit pour 3.4 Z et pour 12.2 'L  de l'aug-
mentation totale de 15.6 . 

Definition 

Aux fins de l'enquBte, le Centre commercial eat: 

"Un groupe de magasina prevus, conçus et aménagés cosine un 
tout, coniprenant au moms cinq points de vente so detail (ou 
quatre points de vente au detail et un restaurant) en activitC 
pendant une partie quelconque de l'annCe en coure. Le centre 
doit mettre gratuitement a Is disposition des clients un parc 
de stationnenient contigu, d'une grandeur minimum de 20,000 
pieds carrCa. Loreque lea centres commercisux ont un parc de 
stationnenient h surface revBtue dont Is superficie eat de 
20,000 a 50,000 pieds carrés, le rapport entre cette dernière 
et Is superficie brute du centre doit Btre d'au moms 1.5. 
L'ensemble commercial doLt coinprendre soit une épicerie-bouche-
ne (une epicene oü lea ventes de viande de boucherie repré-
sentent de 20 è 40 Z do chiffre d'affaires), soit Un grand ma-
gasin, soit Un bszar faisaut partie d'une entreprise a succur-
sales multiples. Bien que le centre commercial soit generale-
ment conçu cosine tin tout, ii neat paa néceaaalre que tous lea 
établiaaeinents soient loués du mBme proprietaire (indépendant 
ou collectif). Une sociêté ou on commerçsnt peut Btre propnié-
tame du b5ttment ou du terrain que son établisaeaent occupe 
dans le centre commercial. Ce dernier porte ordinairement un 
nom et, en règle generale, lea questions qut intéressent l'en-
semble des locataires, cosine l'entretien du terrain de jeu 
pour enfants, lea activités consnunautaires, le stationnement, 
relèvent d'une uiêuie autorité". 

Cette déuinition exclut du champ de lenquBte Is plupart 
des mails cosinerciaux du centre des villes et Un certain nombre 
de "plazas" a magasins at h etagea multiples, soft parce quils 
ne mettent pas A la disposition du client des places de stat jo, 

nement grstuites (Ou alors Is place de stationnemetit n'est 
ferte qu'aux clients dont lea achats atteignent on certain 
tant), soit parce qu'ils ne repondent pas a l'une ou l'aut, 
des exigences de Is definition donnée plus haut. 

Cosine dana les publications précedentes, lea centres cos,-

tnerciaux soot classes suivant le nombre de pointS de vente so 
detail ou de restaurants (voir "Definition") situés dana Is 
centre: 

Categoric A - de 5 i 15 points de vente. 
Catégonie B - de 16 a 30 points de vente. 
Categonie C - plus de 30 points de vente. 

Collecte des données 

La collecte des donnéea sur lea centres coainerciaux s'est 
faite en trois ftapes: 

(I) Lea renseignements sun l'ainenagement de nouveaux centres 
cousnercisux ont Cté obtenus soft directement de8 autori- 
tea municipales, solt indirecteinent, grsce a d'autres 
enquetea stir le commerce de detail, no puisCs dana des 
articles publiéa dana lea revuca spécialisées, les jour-
naux, etc. 

(2) Lea listes courantes des établissements de commerce et de 
service situés dane lee centres consnerciaux et lea données 
dCtaillées aur Is euperficie brute den centres et des 
parcs de atationnement contigus proviennent surtout des 
bailleurs des centres. 

(1) Le terme "nouveaux" a 'applique aux centres connnerciaux qui, 
pour Is premiere fois en 1969, sstisfaisaient entièrement 
a is definition du centre comanercial. 11 ne signifie donc 
pan nCcessairement que toua cen Centres commerciaux we- 
naient tout juate dtre construits et quils avaient etC 
inauguréa en 1969. Ainsi, certaina centres étsient petit-
Btre en exploitation suparavant, mais ila ne répondaient 
pan a Is definition. En 1969, 32 "nouveaux" centres coni-
mercisux out eté pris en compte; cosine 13 centres existut 
ne répondaient pa. h Ia definition du centre coiner 
ont été fermés, il y a eu one augmentation nette d 
centres commerciaux. I 



-5- 

S 	
Data for sales and receipts were obtained direc- 

from the operators of retail and service es-
.rr1ihments located in each centre. The ques-

r:,rnnaire used for this purpose is reprinted on 
:ea 23 and 24 of this report. 

Suary of Results; Retail Trades 

General Trends 

From 1961 to 1969 the number of shopping centres 
increased from 281 to 499, the number of retail stores 
from 3,708 to 7,005 and sales from $975.9 million to 
$3,320.6 million. In the past year, 19 new(l) shopping 
centres conmienced operations, 371 new retail stores were 
reported, and sales increased by $647.4 million. Shop. 
ping centres continued to be responsible for an increas-
ing share of total retail sales in Canada: in 1961, 
shopping centres accounted for 6.1 7, of total retail 
sales. By 1968, they had increased their share to 
11.2 7.; in 1969 they accounted for 12.2 7. of all 
retail sales. If only the trades which are rep-
resented in shopping centres are taken into consid-
eration (disregarding entor vehicle dealers, fuel 
dealers and general stores), retail sales through 
shopping centres represented 15.6 7. of retail trade 
in 1969, compared with 14.6 7, in 1968. 

Hence shopping centres continued to develop at a 
rate which was greater than that of retail trade general-
ly. In 1969, total retail sales in Canada were 6.3 7. 
higher than in 1968 (and Canadian retail sales in trades 
which are represented in shopping centres rose by 7.5 7.), 
rThile retail sales in shopping centres had increased by 
'.6 7,. This rate of expansion is slightly lower than 

I 	n.''..'r'. 	hr 	,' 	1, I 	 .-., 	 7 , ! ,  i 	r 	, 	L (  1. 	III..' 
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(3) Lea renaeignements sur lea ventes Ct lea recettea ont été 
fournis direcreinent par lea exploitants des établiasementa 
situis dana chaque centre. On trouvera aux pages 23 et 24 
fec-simile do questionnaire utilisé ii cette fin. 

Soninaire dea rdsultata - Conuuerces de detail 

Tendanc es 

Entre 1961 et 1969, le nombre de centres couanerciaux eat 
passé de 281 a 499, celui de points de vente au ditail, de 3,708 
a 7,005; pendant Is m8me pertode, le chiffre d'affaires eat pas-
sé de 975.9 millions de dollars a 3,320.6 millions. Au cours 
de l'année, 19 nouveaux(l) centres coeinerciaux et 371 nouveaux 
points de vente au detail sont entrCa dana le champs de l'enquB-
te et le chiffre d'affaires a augmente do 447.4 millions de dol-
lars. Los centres conmierciaux sont intervenus pour une plus 
large part du total des ventes au detail au Canada: en 1961, 
lea Ventes dana lea centres coninerciaux représentafent 6.1 7 du 
total des ventea au detail; en 1968, ce pourcentago Ctait passé 
è 11.2 7. et en 1969, 1.1 a attetnt 12.2 7.. Si l'on ne tient 
compte que des coninerces qu'on trouve habiruellement dana lea 
centres conanercisux (c. .a-d. at l'on exclut lea marchands de ye-
hicules automobiles, lea magaains géneraux et lea marchanda de 
combustible), lea ventes au detail des établiasementa aituCa 
dana les centres consnerciaux reprCsentaient 15.6 7, du total dea 
ventes au detail en 1969, contre 14.6 '2. en 1968. 

Ainsi, le volume des ventes au detail dana lea centres 
coninerciaux a continue a a'accrottre plus vite que dana lenaem-
ble du conanerce de detail. En 1969, le total des ventea au de-
tail so Canada a augmentC de 6.3 7, par rapport a 1968 et lea 
ventea su detail des genres d'Ctabiissements qu'on trouve géné-
ralexnent dana lea centres cousnerciaux, do 7.5 7., tandia que lea 
ventCs au detail ding les centres m2nies ont augnwntd dc 15.6 7.. 

C 	 j 	 -I::. 	 I 	C T , Ii, 	 I•1•'' - 	 CII: - 	 :1:1-i 	 - 	 III. '.' 	 II 

Over the years, C-size centres assumed an increas-
ing share of the retail sales through shopping centres 
while the share of A-size centres remained constant and 
that of 8-size centres declined. In 1969, 39.8 7, of 
retail sales were through 49 C-size centres, 27.5 7. 
through 107 8-size centres, and 32.6 7. through 343 A-size 
centres. In 1961, C-size centres accounted for only 
32.3 7., B-size Centres had the highest retail sales vol-
ume with 35.8 7,, and A-size centres accounted for 31.9 7. 
of retail sales through shopping centres. Table A shows 
that the long term trend was continued during 1969, when 
retail sales of C-size centres increased over 1968 by 
21.1 7., those of 8-size centres by 10.6 '2. and those of 
A-size centres by 13.5 7.. It is interesting to note that 
the relatively low increase in sales of 8-size shopping 
centres is not related to a relatively smaller growth of 
8-size centres or their number of stores but to a rela-
tively low increase in retail sales per store, 

Of the net increase of 19 shopping centres, 8 were 
A-size, 8 B-size and 3 C-size centres. This net increase 
resulted in an increase of sales and receipts of $102.8 
million of which A-size centres were responsible for 
$25.1 million, 8-size centres for $15.5 million, and C-
size centres for $62.2 million. 

Au cours des snnies, lea centres counnerciaux do Is catégo-
tie C sont intervenus pour one part croisante du volume des 
ventea au detail de l'ensemble des centres conanerciaux; par con-
tre, Is part des Centres coxrnierciaux de Is categoric A eat demeu-
rêe Is m8me et celle des centres comerciaux de Is categoric B 
a diminué. Ainsi, en 1969, 39.8 7, des ventes au detail ont eté 
faites dans lea 49 centres cozanerciawc de 1* catégorie C, 27.5 7, 
dana lea 107 centres de is categorie 8 et 32.6 7, dana les 343 
centres de Is catégorie A. En 1961, lea ventes dana lee centres 
cousnerciaux de Is categorie C ne reprCsentaient que 32.3 7. de 
l'enseinble, celles des centres de Is catCgorie B constituaient 
le plus fort pourcentsge des ventes au detail, soit 35.8 '2., et 
cellos des centres de Is categorie A totalisaient 31.9 7. de 
l'enaemble. Le tableau A montre bien que is tendance A long ter -
me s'est poursuivie en 1969: lea ventes su detail des centres 
conlnerciaux de Is categorie C ont augmente de 21.1 7. par rapport 
a 1968, celles des centrea de is categorie B de 10.6 7. et cellos 
dea centres de Is catigorie A de 13.5 '2.. Il eat intéressant do 
reaarquer que laugmentation relativement faible du volume des 
ventcs dana lea centres cotmnerciaux de is categoric n no ae rat- 
teche pas a one croissance plus lente de ces Centres nt do nombre 
do points de vente, mais plutOt a une augmentation relativement 
faibie des ventes so detail par établiseement. 

Sur lea 19 nouvesux centres coemorciawc, 8 Ctaiant de is 
Categoric A, 8 do Is categoric Bet 3 do Is categoric C. Cet 
accroiasement net s'est traduit par une augmentation de 102.8 
millions de dollars du chiffre d'affaires, soit 25.1 milliona 
pour lea centres de Is categoric A, 15.5 millions pour ceux de 
is catCgorie B et 62.2 millions pour Is cstégorie C. 
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TABLE A. Comparison of Shopping Centrea By Type of Centre, 1968 and 1969 

TABLEAU A. COmparaisOn entre lee centres coerciaux; par catCgorie, 1968 et 1969 

Size of chopping 
centre 

Categoric de 

1968 1969 

Variat ion 
 

Percentage changes 

1969/1968 

Sales per 
centres cosinercisux Number Sales Number Salea Number Sales store 

Nombre Ventes Nombre Ventes Nocibre Ven tea Ventes par 
point de 
vente 

$ 1000,000 $ 1 000,000 

Shopping centres - Total - Centres conriercisux .. 480 2,873.2 499 3,320.6 + 4.0 + 15.6 + 	9.5 

Stores In chopping centres - Total - Points de 
6,634 7,005 + 5.6 

335 343 + 2.4 
954.6 1,084.0 + 13.5 + 10.8 

Stores 	- Magasins 	............................. 2,785 + 2.5 

vente 	.......................................... 

99 107 + 8.1 

Centres 	........................................... 

.2.,718 

826.9 914.3 + 10.6 + 	3.0 

A - Size - Categoric A 	................................. 

2,041 2,192 + 7.4 

Centres 	............................................ 
S - Size - Categoric 	B 	.................................... 

Stores 	- Magasina 	.............................. 

46 49 + 6.5 

	

Centres 	........................................... 
C - Size 	- Categoric 	C 	.......................... 1,091.7 1,322.3 + 	21.1 + 12.0 

- 	.............. 	...................... 	....... 	

........... 
1,87S 4 	8.2 

L 

I 
Department stores, chain stores and independent 

stores expanded their sales year after year, but at 
dissimilar rates. 

Soles through department stores in shopping cen-
tres rose from $173 million in 1961 to $1,056 million 
in 1969, their share of sales from just under 18 7. to 
almost 32 7., and their numbers from 37 to 135. While in 
1961, retail soles through department stores located in 
shopping centres accounted for 11 7. of all department 
store sales, in 1969 almost 39 7. of Canadian department 
store sales were through shopping centre located outlets 
(Strictly speaking, department store sales data cannot 
be compared between 1961 and 1969, because of some for-
reaching definitional changes which were made in 1966; 
however, this would in no way diminish the order of 
magnitude of that increase.) 

Retail sales through independent stores in shop-
ping centres rose from $177 million in 1961 to $662 mil-
lion in 1969. Both the extent of their participation 
and their share of sales increased, reaching almost 20 7. 
of retail sales through shopping centres in 1969. 

Sales through chain stores located in shopping 
ceOtres rose from $623 million in 1961 to $1,603 mil-
lion in 1969. That is to soy, their sales in 1969 were 
2.57 times as high as in 1961, while retail sales 
through chain stores generally, (excluding general 
stores, motor vehicle dealers and fuel dealers, i.e. 
store types not usually represented in shopping cen-
tres, and also excluding department stores, which, for 
the purpose of this analysis, are discussed separately) 
were almost exactly twice as high in 1969 as they had 
been in 1961. The rate of sales increase through chain 
stores in shopping centres was, nevertheless, not as 
great as that of department stores or independent 

Le volume des ventes des grands magasins, des mtw i. 
succursales et des magasins independents s'est accru d.ii., 
année, mais suivant des rythmes diffCrenta. 

Lea ventes des grands magasins situéa dons les centres 
coimnercisux sont passCes entre 1961 et 1969 de 173 millions de 
dollars 1 1,056 millions; leur part du volume total des ventes 
est pasaée d'un peu moms de 18 7. 1 presque 32 7. et leur nombre, 
de 37 I 135. En 1961, lea ventea au detail des grands magasins 
situés dana les centres coinrercisux repr4sentaient 11 7. du total 
des veutes des grands wagasins; en 1969, cc pourcentage attei-
gnait presque 39 7.. (A proprement parler, on ne peut comparer 
les doonCes de 1961 et celles de 1969 our les ventes des grands 
magasina, car 11 y a eu en 1966 de profonds changements des 
definitions; toutefois, cela ne change en rien l'ordre de gran-
deur de cette augmentation.) 

1.es ventes au detail des magasins mndependants situés dana 
lee centres conrerciaux sont passees entre 1961 et 1969 de 177 
millions de dollars a 662 millions. Leur nombre et leur part 
du volume total des ventes ont tous deux ougmente, au point 
d'atteindre presque 20 7. des ventes au detail faitea dana lee 
centres cosmnercjaux en 1969. 

Les ventes des magasins I succursales situes dons lea 
centres concnerciaux soot passées, entre 1961 et 1969, de 623 mil-
lions de dollars 1 1,603 millions. Cest donc dire que leura 
ventea en 1969 étaient 2.57 fois plus elevees q&en 1961; de 
même, lea ventes au detail des magosins a succursales (I l'ex-
ception des inagasins généraux, des marchands de véhicules au-
tomobiles et des marchands de combustible, qu'on ne trouve gé-
néralement pas dans lea centres conrerciaux, et des grands ma-
gosina qui sont traitea aéparément aux fins de la présente 
de) ont généralement et4 deux fois plus elevees en 1969 qu'i 
1961. NCanmoins, le taux d'accroissement des ventes des 
sins a succursales aituCs dons lea centres coum,erciaux n'C: 
poe aussi ClevC que celui des grands magasins ou des magasi I 
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indépendanta; airiai, leur part du volume des ventes eat toinbCc 
de 64 7 a 48 7. En 1956, lea magasins a succursalea avaient 
déjà atteint un degre éleve de representation dana lea centres 
cosanerciaux; toutefois, depuls cinq ans, l'expansion rapide des 
grands magasins et celle, moms rapide, des magasins indépen-
dants ant ramenf Is part du marché que dftenaient lea inagaains 
1 succursales dana les centres conanerciaux I des proportions 
plus 'équitables". (En 1969, ceux-ci sont intervenua pour en-
viron 39 '1 des ventes au detail au Canada) 

volution des ventes par province 

En 1969, Is proportion de ventes au detail faites dens 
les centres commerciaux était toujours inférieure au pourcentage 
provincial de lensemble des ventes au detail dana lea provinces 
de lAtlantique, au Québec, au Manitoba et en Saskatchewan; en 
Colombie-Britannique, ella était egale au pourcentage provincial 
de lensemble des ventes au detail; en Ontario at en Alberta, 
Is proportion de ventes au detail dens les centres commerciaux 
ftait déjà relativement plus importante que le pourcentage pro 
vincial de l'enseinble. Par contre, l'augmentation des ventes 
au detail dans lea centres commerciaux entre 1968 at 1969 a ete 
supérieure I Is moyonne nationale (15.6 7) dana lea provinces de 
l'Atlantique, au Québec et dana lee Prairies, et lnffrieure a 
Is moyenne nationale en Ontario et en Colombie-Britannique. 
Cette repartition des ventes au detail apparatt dans le tableau 
suivant: 

stores, so that the chain stores share of sales dropped 
from 64 7, to 48 7.. As early as 1956, chain stores had 
reached a high degree of development in shopping cen-
tres. In the last five years, however, the rapid expan-
ion of department stores and the slower expansion of 
Lndependent store sales combined, diminished the market 
share of chain stores in shopping centres to more 'equi-
table proportions. (In 1969 they accounted for about 
39 P. of retail sales in Canada). 

Development by Province 

By 1969, the percentage distribution of retail 
sales through shopping centres by province still lagged 
in the Atlantic Provinces, in Quebec. Manitoba and Sas-
katchewan. In British Columbia it was level with that 
provinces share of the total retail market. In Ontario 
and Alberta retail sales through shopping centres were 
already comparatively more developed than retail sales 
generally. On the other hand, increases in retail sales 
in shopping centres from 1968 to 1969 were above the 
national average of + 15.6 per cent in the Atlantic Pro-
vinces, Quebec and the Prairie Provinces and below aver-
age in Ontario and British Columbia. This is shown in 
the following table: 

TABLE B. Percentage Distribution by Province, of Total Retail Sales Compared with that of Shopping Centres 
Percentage Change of Retail Sales through Shopping Centres, 1968 and 1969 

TABLEAU B. Repartition provinciale de I ensemble des ventes au detail par rapport aux ventes dens les centres coimnorciaux; 
variations en pourcontage des ventes au detail dana lea centres commerciaux, 1968 at 1969 

Percentage distribution 
Percentage 

-  change of 
Repartition en pourcentsges 

retail sales 
through shop- 
ping centres 

Tot1 retail 	Retail sales through 
1969/1968 Provinces 	 sales 	shoppin g centres 

- 	

- 

Ensemble 	Ventes ai detail 
 Variations 

des ventes 	dens lea centres 
en pourcentage 

au detail 	consserciaux des ventes 
au detail 

Lana 	lea centres 
coninerciaux 

1969 	1969 	I 	1968 

100.00 100.00 100.00 + 15.6 

8.03 3.86 3.68 + 21.2 Atlantic 	Provinces - Provinces de 	l'Atlantique 	............... . 
(2.12) (2.21) +(10.7) 

Canada 	................................................... 

25.39 20.53 19.96 + 18.8 
38.94 47.51 48.68 + 12.8 

Nova 	Scotia 	- Nouvel1e-cosse 	.............................. 3.27) 

3.43 3.28 + 20.9 

Quebec 	....................................................... 
Ontario 	...................................................... 

2.21 2.36 + 13.2 

Manitoba 	..................................................... 4.24 
Saskatchewan 	................................................. 3.86 

. 1.37 
10.96 10,58 + 19,8 Alberta 	...................................................... 8.18 

British Columbia - Colombie-Britannique 	...................... 11.50 11.57 + 14,9 

Results by kind of business 

Grocery and combination stores still dominate 
lail sales in shopping centres but they are now close-
rivalled by department stores. Almost without excep-

on, retail sales of the various kinds of businesses 
reased faster in shopping centres than in Canada 

nerally. Full details are shown in Table 7. It will 

Résultats par genre de comaerce 

Les épiceries at lea épiceries-boucheries interviennent 
toujours pour is plus grande part des ventes au detail dans les 
centres cosmierciaux, msis elles soOt cur le point d'être rejoin-
tea par lea grands magasmns. A peu d'exceptiona prIs, lea 
ventee au detail des divers genres de coranerce so soot accrues 
plus rapidement dana lea centres consnerciaux qua dens l'ensemble 
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du Cansda (voir le tableau 7). Il convient de noter qu'en 196. 
presque 25 7. des ventes su detail totales des magasins de v#t-
meats, 22 7, de celles des magasins de chaussures, 21 7, de cellis 
des bezars et 17 7, de celles des épiceriea et des épiceries-
boucheries et des pharmacies ant éte faites dana des centres corn-
mercisux. Seules lea ventes des magasins de merchandises diver-
sea (cette catégorie comprend également les comptoirs poataux 
des grands magasins) ant auginenté moms rapidement dens lea 
centres conanerciaux que dans l'ensemble du pays. Lea ventes 
totales des bazars ant augmenté de 5.6 7, et celles des bazars 
situés dana les Centres comerciaux, de 1.3 7.. 11 faut noter 
toutefois qu'en 1968, certaines ventes oat été mises su compte 
des bazars slors qu'elles aursient do l'Btre ii celui des grands 
magasins. Cela n's que peu faussé les données sur lea grands 
uiagastns, mais si ces ventes n'avaient pas été incluses dana lea 
données de 1968 sur lea bazars, l'augmentation des ventea au 
detail des bszars situés dana lea centres coamercisux serait de 
5.3 7,, ce qui eat I peu près égal I l'augmentstion globale pour 
cette cstégorie. Enfin, lea ventes des quincailleries situCes 
dans lea centres cousnerciaux oat augmente au m8me faible taux 
que celles cle l'ensemble dee quincailleures. 

Sousnaire des résultats - Services 

Lea services soot intervenus pour 4.2 7. (144.3 .illiona 
de dollars) du total des ventes au detail et des recettes des 
points de vente situés dans les centres cousnercisux (3,464.9 
millions). Sur ces 144.3 millions de dollars, 42.4 7. prove-
naient des centres coerciaux do Is categorie A, 27.7 7, des 
centres de is catégorie B et 29.9 7. des centres de is categoric 
C. Cette repartition des recettes ne difflre pas senstbiement 
de celle des ventes au detail des magasins autres que lea grands 
magasins. 

Entre 1968 et 1969, lea recettes des services ant at,m,'nté 
de 16.5 7., soit un peu plus que les ventes au detail. En 
lea services avaient déclaré des recettes de 126.3 millions 
dollars; toutefois, Ce montant comprensit les recettes d't 
blissements fournissant sux entreprises certains services 
n'entrent pas dana les actjvitCs normales dun centre conic 
del; ii flit donc décidé d'exclure des étabiissements du On  
de 1'enqute de 1969 et des enquBtes subsequentes sur lea 
centres coasnerciau,c. Parmi ces Ctabltsseaients figuraient d,s 
bureaux d'Ctudes, des bureaux d'architectes et d'autre, dont 
lea recettes (2.4 millions de dollars en 1968) provenatent 
surtout de services rendus 41 1 'extCrieur du centre coimnercial 
et dont is plupart des clients as se rendatent que rsrement 
Su centre commercial. 

Les restaurants, aver lee magasins d'alfmcnts I emporter 
at lea autres lieux de restaurstion, occupent Ct de loin Is 
place Ia plus importance parmi lea établisscments de service 
stuéa dans lea centres coussercisux, car us ant totalisé en 
1969 des recettes de 76.1 millions de dollars, soit 21.7 7. do 
plus qu'en 1968. Le groupe des services personnels a décleré 
des recettea de 53.2 millions de dollars, soit 10.2 7,  de plus. 
Celui des services récréatifs et de divertissement a enregistré 
des recettes de 13.0 millions de dollars, (+16.4 7.). Le 
données par province, suivant Is taille des centres conusercisux 
et le genre de coerce apparaissent aux tableaux 11 1 14. 

Superficie des centres consnercjaux 

Les données sur is superficte brute des centres et des 
parca de stationnement contigus oat ete publiées pour is premil-
re fois aprèa l'enquBte de 1963 sur les centres connsercisux et 
soot presentées de isçon détaillée au tableau 15. 

On constatera, en compsrant lea données de 1963, et colic. 
de 1969, qu'il y a eu relativement peu de chsngements. Dans 
lea centres consnerciaux de Is categorie C, le nombre mayen do 
points de vente en 1963 était 38 et le nombre median, 34; en 
1969, la mayenne avait atteint 43 magasins et is médisne, 41. 

En 1963, le plus grand centre conusercial comptait 58 point 
vente; en 1969, Il y avait Un centre de 83 établissements. 
Piusieurs de ces grands centres conunerciaux ont égaiement 
crottre la mayenne de Is superficie totale des galeries et 
tres locaux, bien quo is superficte moyenne des psrcs de s-
tionnement ne soit qu'uci peu plus grande en 1969 qu'en 1963 et 
que is superficie médiane des parca de stetionnement des centi. 
de la categorie C soit en fait de 20 7. inférteure a Is médian 
de 1963. 

be noted that almost 25 7. of all retail sales through 
clothing stores in 1969 were effected through shopping 
centres, 22 7. of all shoe store sales, 21 1. of all 
variety store sales, and 17 7. of all grocery and combi-
nation store and drug store sales. Only the sales 
through general merchandise stores, which include depart-
ment store mail order catalogue sales grew at a slower 
rate in shopping centres than in the country generally. 
In variety stores, total sales increased by 5.6 7, while 
sales in shopping centres are reported as having increa 
sed by 1.3 7.. However, in 1968 some sales were included 
under variety stores, which should more properly have 
been included under department stores. This would have 
had little effect on the department score data, but had 
these sales not been included in the 1968 variety store 
date, the increase of retail sales in variety stores in 
shopping centres would have been 5.3 7., which is about 
level with the general increase for this category. 
Finally, sales through hardware stores in shopping 
centres increased at the same low rate as sales through 
hardware stores generally. 

Sunanary of Results; Service Trades 

Of the total retail sales and receipts through 
shopping Centres amounting to $3,464.9 million, service 
trades accounted for 4.2 7,,  i.e. $144.3 million. Of 
this amount, 42.4 7. was derived from A-size shopping 
centres, 27.7 7, from B-size shopping centres and 29.9 7, 
through C-size shopping centres. This distribution of 
receipts is not too different from that of retail sales 
in stores other than department stores. 

Receipts through service trades have increased by 
16.5 7. from 1968 to 1969 - slightly more than retail 
sales. It should be noted that, in 1965, receipts of 
$126.3 million were reported. However, this included 
receipts through offices devoted to providing certain 
aervices to business which have no relationship to the 
activities of the function of the shopping centre as 
such and it was therefore decided to exclude them from 
the 1969 shopping centre survey and from future surveys. 
Among these offices were engineering consultants, ar-
chitects, and others, most of which derived their re-
ceipts (which totalled $2.4 million in 1968) from ser-
vices carried out elsewhere than in the shopping centre 
and whose clients would rarely visit them at their place 
of business. 

By far the most important service trade carried 
Out in shopping centres are restaurants which, together 
with take-out food shops and other eating and drinking 
places, had receipts of $76.1 million, up 21.7 7, from 
1968. The personal service group reported receipts of 
$53.2 million, showing an increase of 10.2 7, over 1968. 
Amusement and recreational services' receipts totalled 
$13.0 million, an increase of 16.4 7. over 1968. Full 
details by province, size of shopping centre and kind of 
business are provided in Tables 11 to 14. 

Shopping Centre Area Statistics 

Statistics showing gross floor area and parking 
area statistics were first published in the Shopping 
Centre Survey for 1963, and are presented in detail in 
Table 15. 

Comparing 1963 data with 1969 data it will be 
noted that there was relatively little change. C-size 
shopping centres, which had an average of 38 stores in 
1963 and a median of 34 stores, had an average of 43 
stores in 1969 and a median of 41. The largest shopping 
centres in 1963 had 58 stores, while in 1969 one with 
83 stores was reported. Several of these large shopping 
centres also caused an increase in the average total 
floor area of the shopping concourse and other premises, 
though the average parking area was only a little larger 
in 1969 than in 1963, and the median parking area of 
C-size shopping Centres was actually 20 'I, smaller in 
1969 than in 1963. 
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TABLE 1. Number of Shopping Centres, by Province and by Type of Centre, 1961-1969 

TABLEAU 1. Nombre de centres conuserciaux, par province et par catégorie de centre, 1961-1969 

Province 1961 1962 1963 1964 1965 1966 1967 1968 1969 

Total number of shopping centres - Nombre 
total de centres coninerciaux 

281 305 346 369 386 420 461 480 499 

1 1 1 1 1 1 2 2 2 

Canada 	............................................ 

4 5 6 8 8 8 8 8 8 
Newfoundland - Terre-Neuve 	.............................. 
Nova 	Scotia - Nouvelle-Ecosse 	.......................... 

2 2 2 2 3 4 4 4 5 
55 57 66 68 74 85 93 102 109 

136 147 168 170 175 188 213 217 219 
6 7 9 11 11 14 14 15 16 

Québec 	................................................. 

9 10 10 12 13 15 15 17 17 
26 32 38 46 47 52 54 55 62 

New 	Brunswick - Nouveau-Brunswick 	....................... 

Ontario 	............................................... 

42 44 46 51 54 53 58 60 61 

Kanitoba 	............................................... 
Saskatchewan 	............................................ 
alberta 	................................................ 
British Columbia - Colombie-Britannique 	............... 

Number of Type A shopping centres - Nombre 
de centres conlnerciaux, 	catégorie A 

191 212 250 270 281 301 323 335 343 

- - - - - - - - - 

2 2 3 6 6 6 6 6 5 
ewfoundland 	- 	Terre-Neuve 	........................... 

2 2 2 2 3 4 4 3 4 

ova 	Scotia - Nouvelle-Ecosse 	......................... 
ew 	Brunswick - Nouveau-Brunswick 	..................... 

24 27 36 38 41 51 54 59 68 

Canada 	........................................... 

92 101 122 120 126 131 148 153 148 
6 7 9 9 12 12 13 13 

,uébec 	............................................... 

8 8 10 11 11 11 13 13 

ntario 	.............................................. 

22 28 33 40 39 43 43 43 48 

I:initoba 	.............................................5 
i skatchewan 	.........................................8 
1berta 	............................................... 
ritish Columbia - Coloinbie-Britannique 	............... 36 38 39 45 46 43 45 45 44 

Number of Type B shopping centres - Nonibre 
de centres conm,erciaux, categoric B 

67 72 70 73 84 95 99 107 

1 1 1 1 1 2 2 2 

Canada 	...........................................67 

. 3 3 1 1 1 1 1 2 

Iewfoundlarid - Terre -Neve 	...........................1 

rew 	Brunswick - Nouveau-Brunswick 	................... - - - 
- 

ova 	Scotia - Nouvelle-Ecosse 	........................2 
. 

26 24 27 24 27 26 29 30 28 
32 32 36 32 40 44 43 49 

!anitoba 	............................................ - - 1 1 1 1 1 1 2 
1 2 2 2 2 4 4 4 4 

)ntsrio 	..............................................31 
. 

2 2 2 2 4 5 4 7 7 

uébec 	................................................ 

4 3 4 3 5 6 10 10 12 

;askatchewan 	........................................... 
lberta 	................................................ 
Iritish Columbia - Colouibie-Britarinique 	................ 

N umber of  Type C shopping centres - Nombre 
decentrea consnerciaux, catégorie C 

23 26 24 29 32 35 43 46 49 

- - - - - - - - - 

Canada 	............................................ 

- - - 1 1 1 1 1 1 

ewfoundland -. Terre-Neuve 	........................... 

- - - - - - - - - 

ova Scotia - Nouvelle-Ecosse 	........................ 
ew Brunswick - Nouveau-Brunswick .................... 

5 6 3 6 6 8 10 13 13 
13 14 14 14 17 17 21 21 22 

1 1 1 1 1 1 1 1 1 

uébec 	............................................... 

- - - - - - - - - 

ntario 	.............................................. 
anitoba 	............................................. 
askatchewan......................................... 

2 2 3 4 4 4 7 5 7 fterta.............................................. 
rtish Columbia - Colombie-Britannique .............. 2 3 3 3 3 4 3 5 5 
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TABLE 2. Number of Retail Stores, and Retail Sales, by Chain Stores, Department Stores and licpendcr 
Stores, in Shopping Centres and Percentage Distribution of Stores and Sales, 1961-1969 

TABLEAU 2. Nombre de magasins de detail et ventes au detail, par magasins B succursales, grands magasins et iu 
inddpendants dana les centres corgserciaux, et repartition en pourcentage des magasins et des ventes, lJol-19bl.  

Stores - Magasins 

Chains 	 Department stores 	Independents 

	

Year 	 Tota 1 	 - 	 - 	 - 

	

- 	 Magasins B 	 Grands magasins 	 Nagas ins 

	

Annfe 	succursales 	independants 
Number I Percent 	Number 	Percent 	Number I Percent 	Number 	Percent 

Nombre 	Pour cent 	Nombre IPour cent 	Nombre 	Pour cen_ 	Nombre I Pour cent 

100.0 1,588 42.8 37 1.0 2,083 56.2 
1962 	........................ 100.0 1,711 42.4 51 1.3 2,271 56.3 

4,343 100.0 1,809 41.7 55 1.3 2,479 57.0 

1961 	.........................3,708 
4. ,033 

4,674 100.0 1,921 41.1 60 1.3 2,693 57.6 
4,994 100.0 2,062 41.3 69 1.4 2,863 57.3 

1963 	......................... 

5,569 100.0 2,216 39.8 78 1.4 3,275 58.8 

1964 	......................... 
1965 	......................... 

6,258 100.0 2,425 38.8 111 1.8 3,722 59.4 
1966 	......................... 
1967 	......................... 

6,634 100.0 2,527 38.1 123 1.9 3,984 60.0 1968 	......................... 
1969 	......................... 7,005 100.0 2,599 37.1 135 1.9 4,271 61,0 

Sales - Ventes 

Thousands 	 Thousands 	 Thousands 	 Thousands 
of 	 of 	 of 	 of 

dollars 	Percent 	dollars 	Percent 	dollars 	Percent 	dollars 	Percent 

Milliers 	Pour cent Milliers 	Pour cent Milliers 	Pour cent Milliers 	Pour cent 
de 	 de 	 de 	 de 

1961 ......................... 975,932 100.0 626,246 64.2 172,718 17.7 176,969 18.1 
1962 ......................... 1,150,017 100.0 726,028 63.1 225,675 19.6 198,314 17.3 
1963 ......................... 1,315,748 100.0 819,709 62.3 266,678 20.3 229,361 17. 
1964 1,560,036 100.0 951,425 61.0 343,226 22.0 265,385 7. 
1965 ........................1,831,865 100.0 1,098,041 59.9 424,725 23.2 309,099 1 
1966 ........................2,100,028 100.0 1,172,485 55.8 554,302 26.4 373,240 ii. 

1967 

......................... 

........................2,552,178 100.0 1,325,975 52.0 727,461 28.5 498,742 1. 
1968 ........................2,873,248 100.0 1,440,401 50.1 866,575 30.2 566,272 1 
1969 ........................3,320,604 100.0 1,602,826 48.3 1,055,657 31.8 662,121 1. 

Note Since 1966 Restaurants have been classed as Service Trades. Before that, they were included with Retail Trade. 	The 
data in the foregoing tables have been adjusted so that Restaurants are excluded altogether. 	A historical analysis 
of the Restaurant Trade in Shopping Centres will be found in the 1968 edition of Shopping Centres in Canada (63-214) 
1969 data for restaurants are included in this report in the statistical tables dealing with the service trades in 
Shopping Centres. - Nota: Depuis 1966, lea restaurants sont classes come établissements de service. Avant cette date, 
us étaient comptés avec les comerces de detail. Las chiffres des tableaux ci-dessus ont etC rectifiés de facon B ex- 
clure complBtement les restaurants. L'éditian de 1968 des centres cosmierciaux au Canada (n° de catalogue 63-214) 
contient une analyse chronologique du conanerce des restaurants dans lea centres commerciaux. 	La presente publication 
dorme lea chiffres de 1969 pour les restaurants darrs lea tableaux statistiques se rapportant aux dtablissements de ser- 
vice rattachés B des centres cormserciaux. 

TABLE 3. Number of Retail Stores and Sales in Shopping Centres, by Province, 1968-1969 

TABLEAU 3. Nombre et ventes des magasina de detail dana lea centres consnerciaux, par province, 1968-1969 

Number of Stores 	 Sales 

Province 	 Nombre de magas ins 	 Ventes 

1968 	I 	1969 	1968 	I 	1969 

Canada .......................................................... I 	6,634 I 	7,0051 	2,873,248 1 	3,320,604 

Atlantic Provinces - Provinces de l'Atlantique ....................... 212 235 105,852 128,308 
Nova 	Scotia - Nouvelle-Ecosse 	..................................... (120) (121) (63,587) (70,403) 

1,617 1,736 573,584 681,625 
3,034 3,128 1,398,558 1,577,629 

157 166 94,123 113.F' 

Québec 	............................................................... 

185 192 64,891 73,. 

Ontario 	.............................................................. 
Manitoba 	............................................................. 

678 731 303,846 363, 
Saskatchewan 	......................................................... 
Alberta 	.............................................................. 
British-Columbia - Colombie-Britannique .............................. 751 817 332,394 381.' 



2,100.028 2,552,178 

778,330 864,130 

32,943 44,092 
554,302(2) 727,461(2 

(1) (1) 
111,167 127,787 

19,853 27,723 

43,036 48,716 

70,938 98,504 

38,267 32,327 
45,729 60,946 
40,283 67,129 

2,873,248 3.320,604 

954,107 

44,723 
866.575 

26,585( 
110.475 

32,746 

56,283 

113,141 

37,354 
60,379 
51,290 

1,067,569 

50,451 
1,055,657 

27,316(3) 
111.890 

36,620 

65,934 

132,362 

41,841 
67,960 
52,666 
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TABLE 4. Number of Retail Stores and Sales in Shopping Centres, by Kind of Business, 1966-1969 

!ABLEAIJ 4. No,nbre et ventes des magasins de detail dana lea centres conznerciaux, par genre de cosm%erce, 1966-1969 

Kind of business 
1969 

Genre de coamerce 

All stores - Total - Tons lee magasins ...... 

Grocery and combination stores - Epiceries at 
épiceries-boucheries .......................... 

All other food stores - Tous les soiree inagasins 
dalityientation ................................ 

Department stores - Grands inagasins ............. 
General merchandise stores - Magasins de marchan- 

discs diverses ................................ 
Variety stores - Bazars ......................... 
Service stations and garages - Stations-service 

etgarages .................................... 
Men's clothing stores - Magasins de vBteinents 

pour hoimiies ................................... 
Women's clothing stores - Magasins de vBtements 

pour feusnes .................................. 
Family clothing stores - Magasins de vBtements 

pour la famille ............................... 
Shoe stores - Magasins de chaussures ............ 
Hardware stores - Quincailleries ................ 
Furniture, T.V., radio and appliance stores - 

Magasins de meubles, téléviseors, radio et 
accessoires ................................... 

Frtn'  stores - Ph;,ris.icies 	........................ 

I 

Nwnber of stores 

Nombre de magasins 

5,569 

507 

518 
78 

(1) (1) 
239 

134 

329 

618 

117 
479 
234 

156 
373 
189 

1,598 

Thousands of dollars 

Milliers de dollars 

6,258 	 6,634 	I 	7,005 

559 586 611 

602 618 643 
111 123 135 

43 42 
270 258 252 

147 146 153 

338 361 382 

712 770 839 

94 102 lOS 
519 544 579 
248 247 246 

	

196 	 207 	 216 

	

403 	 418 	 442 

	

206 	 220 	 239 

	

1,853 	 1,991 	 2.121 

All stores - Total - Tons lea magasins ...... 

Grocery and cambisation stores - picerLes et 
epiceries-boucherica .......................... 

All other food stores - Tons lea autres magasins 
d'alimentation ................................ 

Department stores - Grands magasins ............. 
General merchandise stores - Hagasins de merchan- 

dises diverses ................................ 
Variety stores - Bazars ......................... 
Service stations and garages - Stations-service 

ci garages .................................... 
Men's clothing stores - Magasins de vtcinents 

pourhossues ................................... 
Women's clothing stores - Magasins de v8tmnents 

pour fenunes ................................... 
Family clothing stores - Hagasins de v8tements 

pour Is familte ................................ 
Shoe stores - Magasins de chaussures ............ 
Hardware stores - Quincailleries ................ 
Furniture, T.V., radio and appliance stores - 

Magasins de meubles, televiseura, radio et 

I 

	

accessoires ....................................29,007 	 36,206 	 42,696 	 46,763 
Drug stores 	Pharmacies .........................87,557 	 107,105 	 116,962 	 131,965 

	

Jewellery stores - Bijouteries ...................17,601 	 22,845 	 26,622 	 30,400 
All other stores - Tons les autrea inagasins 	 231,014 	 307,208 	 333,312 	 401,210 

Included in all other stores. - Coinpris dans la categoric "Tous les autres magasins". 
Includes sales through mail order catalogue sales offices to shopping Centres in 1966 and 1967. - Pour 1966 et 1967 con-
'rend lea ventes des comptoira postaux aitués dans 1e grands inagasins. 

ludes both general merchandise store sales and sales through mail order catalogue sales offices. Excludes sales through 
I order catalogue counters in department storea these are included with department store sales data. - Comprend lea 
tea des magasins de merchandises diverges ainsi que celles des ccanptoirs postaux. Exclu lea ventes des cocoptoira pos- 

situés dens lee grands magasins; ces dernieres soot comprises dana lea donnêea des grands msgaaina. 
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TABLE S. Percentage Distribution of Retail Stores and Sales in Shopping Centres, 1966-1969 

TABLEAU 5. Repartition proportionnelle des magasins et des ventes, coerce de detail, des centres 
cousnerciaux, 1966-1969 

Kind of business 

Genre de comerce 

Stores - Magasins Sales - Ventcs 

1966 1967 1968 1969 1966 1967 1968 1969 

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Grocery and combination stores - Epiceries et épice- 
9.1 8.9 8.9 8.7 37.1 33.9 33.2 32.1 

All other food Stores - bus les autres magasins d's- 
9.3 9.6 9.3 9.2 1.6 1.7 1.6 1.5 
L4 1.8 1.9 1.9 26,4 28.5 30.2 31.8 

All stores - Total - Toua lea magasins ........... 

General merchandise Stores - Magasins de marchanatses 
.. .. 0.6 0.6 .. -. 0.9 0.8 

ries-boucheries 	...................................... 

4.3 4.3 3.9 3.6 5.3 5.0 3.8 3.4 

limentation 	.......................................... 
Department 	stores - Grands magaains 	.................... 

Service stations and garages - Stations-service et 

diversea 	.............................................. 

2.4 2.4 2.2 2.2 0.9 1.1 1.1 1.1 

Variety 	stores - Bazars 	................................ 

Men's clothing Stores - Magasins de v8tements pour 
garages 	.............................................. 

5.9 5.4 5.4 5.4 2.0 1.9 2.0 2.0 
Women's clothing stores - Magasins de vBtements pour 

11.1 11.4 11.6 12.0 3.4 3.9 3.9 4.0 
Family clothing stores - Magasins de v8teuients pour 

2.1 1.5 1.6 1,5 1.8 1.3 1.3 1.3 

fenmes 	............................................. 

8.6 8.3 8.2 8.3 2.2 2.4 2.1 2.0 

ho,mnes 	............................................. 

Is 	famille 	......................................... 
Shoe stores - Magasins de chaussures ................. 

4.2 4.0 3.7 3.5 1.9 1.8 1.8 1.6 
Furniture, T.V., radio and appliance stores - Maga- 

sins de meubles, 	tClCviseurs, radio et accessoires 2.8 3.1 3.1 3.1 1.4 1.4 1.5 1.4 

F(ardware stores - Quincaillerjes ..................... 

6.7 6.4 6.3 6.3 4.2 4.2 4.1 4.0 Drug stores - Pharmacies 	............................. 
3.4 3.3 3.3 3.4 0.8 0.9 0.9 0.9 Jewellery atores - Bijouteries 	....................... 

All other stores - Tous les autres magasins .......... 28.7 29.6 30.0 30.3 11.0 12.0 11.6 12.1 

s 	r, ;a1s ann Rcecipts Of Relail Store-s (Chains, Department Stores, Independents) and Service Outlets 
Size of Shopping Centre, 1969 

TABLEAU 6. Nombre de points de vente au detail (magasins B succursales, grands msgaaina at magasins inddpeadants) at 
d'entreprises de service, ventes et recettes de ces derniers, selon Is taille du centre conanercial, 1969 

a 

	

iCatdgorie 	 I

TypeA 	Type B 	TypeC 
Types of outlet - Categories d'établissements 	 Total 

	A Categoric B I Catéeorje C 

Number of outlets - Nombre de beaux 

Total mnnber of outlets - Retail and service - Nombre total de lo- 
9,375 4,146 2,808 2,421 caux - CoTrSnerce 	de 	detail 	et 	services 	............................ . 

7,005 2,785 2.192 2,028 Retail stores - Total - Points de vents au detail ................ 

Chain store outlets - Magasins a 	succursa1e 	.................. 2,599 
Department store outlets - Grands magasina 	.................... 135 
Independent stores - Magasins indépendants 	.................... 4,271 

804 
34 

1,947 

864 
38 

1,290 

931 
63 

1,034 

Service outlets - Total - Entreprises de service ................. 2,370 1,361 616 393 

thousands of dollars - milliers de dollars 

Dollar sales and receipts - Ventes et recettes 

Total sales and receipts - Retail and service - Ventes et recettes 
totales - Coninerce 	de 	detail 	at 	services 	......................... 3,464,921 1,145,206 954,223 1,365,493 

3,320,604 1,084,027 914,272 1,322,307 

1,602,826 605,370 504,044 493.115 

Retail sales - Total - Ventea du commerce de detail 	.............. 

1,055,657 162,585 243,030 65u.  

Chain 	stores - Magasins 	è 	suceursales 	.......................... 

662,121 316,072 167,198 175 

Department 	stores - Grands magasins 	............................ 
Independent 	stores - Magasins 	indépendants 	...................... 

Service receipts, 	total - Recettes totalea des entreprises de 
service is ....................................................... 144,316 61,179 39,951 4. 
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:tai1 Sates and Retail Sates in Shopping Centres, 

S 	 I"8snd 1969 

il et lea ventes au detail des points de vents aitués dana lea 
rciaux, 1968 et 1969 

Kind of business 

Genre de coerce 

Retail trade 

o a T 	1 

Coerce de detail 

Retail trade in 
shopping centres 

Cosanerce de detail des 
centres conunercisux 

lea centres  

Retail trade in 
shopping centres 
as a percentage 

of total 
retail trade 

Cosanerce de 
detail dana 

coaanerciaux en 
pourcentage de 
l'enseinble du 

conanerce 
de detail 

Percentage Percentage 
change change 

1968 1969 
1969/1968 1968 1969 

1969/1968 
1968 1969 

Variation Variation 

thousands of dollars thoussnds of dollars percent 

niilliers de dollars zailliers de dollars pour cent 

All stores - Total - Tous lea 
25,710.842 27,324,669 + 	6.3 2,873,248 3,320,604 + 15.6 11.2(1) 12.2(1) 

Grocery and combination stores - 
piceries et dpiceries-boucheriea 5,985,589 6,422,848 + 	7.3 954,107 1,067,569 + 11.9 15.9 16.6 

'dl other food stores - Tous lea 
autrea magasina d'aliu,entation .. 580,715 626,776 + 	7.9 44,723 50,451 + 12.8 7.7 8.0 

:epartment stores - Grands magasins 2,444,780 2,723,213 + 11.4 866,575 1,055,657 + 21.8 35.4 38.8 

eneral merchandise stores - 
Magasina de marchandises diverses 727,891 807,853 + 11.0 26,585 27,316 + 	2.7 3.7 3.4 

Variety stores - Basars ............ 513,168 541,789 + 	5.6 110,475 111,890 + 	1.3 21.5 20.7 

Service stations and garages - 
Stations-service et garages 2.179,815 2.300,391 + 	5.5 32,746 36,620 + 11.8 1.5 1.6 

Men's clothing stores - Magasins 
398,354 421,365 + 	5.8 56.283 65,934 + 17.1 14.1 15.6 

Women's clothing stores - Magasins 

magasina 	..................... 

de v8tement pour honanes ..........

de v8tements pour fenanes 501,758 536,592 + 	6.9 113,141 132,362 + 17.0 22.5 24.7 

Family clothing stores - Magasins 
de v8teznents pour 	la Faznille 	.... 381,403 389,006 + 	2.0 37,354 41,841 + 12.0 9.8 10.8 

Shoe stores - Magasins de 
chausuree 	....................... 306,499 313,697 + 	2.3 60,379 67,960 + 12.6 19.7 21.7 

Hardware stores - Quincailleries .. 392,408 402,150 + 	2.5 51,290 52,666 + 	2.7 13.1 13.1 

Furniture, T.V., radio and 
appliance stores - Magasina de 
meubles, tClCvtseurs, radio et 
accessoires 	...................... 816,078 863,299 + 	5.8 42,696 46,763 + 	9.5 5.7 5.4 

DrUg stores - Pharmacies 	..........736,552 784,084 + 	6.5 116,962 131,965 + 12.8 17.9 16.8 

Jewellery stores - Bijoutertes 213,745 222,622 + 	4.2 26,622 30,400 + 14.2 14.2 13.7 

All other stores 	Tous lea autres 
magasins 	......................... 9,532,085 9,968,987 + 	4.6 333,312 1 	401,210 + 20.4 4.2 1 	4.0 

v 	 unnn rnrnty rouna in snapping centres, e.g. generai stores, motor venicle dealers, tuet dealers, these per- 
entagea change, becoming 14.6 7. in 1968 and 15.6 7. in 1969. - En supprimant tee genres de conanerce qui sont rareinent 

omb so 	 présentés dana lea centres coerciaux (lea magaaine généraux, lea marchands de véhiculea a moteur, lee marchanda de 
usttble), cea pourcentages s'élèvent a 14.6 7. pour 1968 et h 15.6 7. en 1969. 

S 
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TABLE 8. ketail Sales in Shopping Centres, by Kind of Business, by Province, 1969 

TABLEAU 8. Ventee de detail des centres coaunerciaux, par genre de comerce et par province, 	l9 

Atlantic 

Kind of business Prov- inces (1) 

- Canada 
Provinces Québec Ontario 

Genre de coerce 
de I'Atlan- 

tique (1) 

thousands of dollars - milliera de dollars 

3,320,604 128,308 681,625 1,577,629 

Grocery and combination stores - 	piceries et épiceries- 
boucheries 	......... ................................... 1,067,569 34,731 236,944 545,750 

All other food stores - Tous las autres magasins d'ali- 

All 	stores - Total - Tous lea magasine 	............... 

mentation 	............................................. 50,451 862 9,511 27,260 
ni Department 	stores - Grands 	agaains 	..................... 1,055,657 44,548 166,812 445,393 

General merchandise stores - Magasins de marchandises di- 
verses 	................................................ 27,316 x 5,052 11,957 

Variety 	stores - 	Bazars 	................................. 111,890 

. 

8,831 28,358 52,965 
Service stations and garages - Stations-service et 

.. 

garages 	........... . ................................... 36,620 

. . 

272 3,993 14,011 
Men's clothing stores - Magasins de vBtement pour homnes 65,934 2,247 19,658 36,028 
Women's clothing stores - Magasins de vBtement pour 

132,362 

. 

4,838 38,922 60,947 
Family clothing stores - Magasina de vBteisent pour is 

41,841 x 23,000 7,502 
Shoe stores - Magasins de chaussures ..................... 67,960 2,430 22,614 30,710 

52,666 739 26,053 19,690 
Furniture, T.V., radio and appliance Stores - Magasins 

fesines 	................................................. 

de meubles, 	téléviseurs, 	radio et accessoires 46,763 3,185 6,850 29,075 

famille 	................................................ 

Hardware stores - Quincailleries ......................... 

131,965 4,355 29,309 65,024 
30,400 2,20 6,263 12,96; 

Drug stores - Pharmacies .................................
Jewellery stores - Bijouteries ........................... 

401,210 16,590 58,283 218,401 All other stores - Tous las sutres magasins .............. 

British 
Columbia 

Manitoba Saskatchewan Alberta - 
Colombia- 
Britannique 

inilliers de dollars thousands of dollars - 

All 	stores - Total - Tous lea magasine 	............... 113,803 73,439 363,994 381,805 

Grocery and combination stores - Epiceries at épiceries- 
30,910 28,333 100,088 90,812 

All other food stores - Tous las autres magasins d'ali- 
608 

52. 295 
891 5,264 6,055 

boucheries 	............................................. 

Department stores - Grands magasins ..................... 13,653 153,445 179,511 
General merchandise Stores - Magasins de marchandises di- 

mentation 	.............................................. ... 

verses 	................................................ x 

. 

x 2,322 x 
Variety 	stores - 	Bazars 	................................. 2,917 

.. 
2,254 6,549 10,016 

Service stations and garages - Stations-service et 

4,043 8,059 4,198 
Men's clothing stores - Magasins de vBtement pour honines 841 488 3,496 3,175 

garages 	................................................ 2,045 

Women's clothing stores - Magasins de vBtniient pour 

3,974 2,154 9,602 11,924 
Family clothing stores - Magasins de vBtement pour Ia 

famille 
Shoe 

3,206 

fenines 	................................................ 

1,320 970 4,958 4,957 stores - Magasins de chaussures ..................... 
393 680 2,198 2,912 

Furniture, T.V. • radio and appliance stores - Magasins 
de meublea, 	téléviseurs, radio et accessoires 506 518 2,729 3,950 

Hardware stores - Quincailleries ......................... 

2,945 4,895 10,075 15,362 Drug stores- Pharmacies ................................. 
1,397 426 2,581 4,56 Jewellery stores - Bijouteries ...........................

All other stores - Toua lea autres magasins 12,271 10,132 49,421 361 

(I) Excludes Prince Edward Island (No shopping centres as defined in this survey). - Ne comprend Pas 1'he-du-Prince-dor 
(Aucun 	centre comnerc iii 	qui 	repoIlc]e I Is dé finition) 
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LI 9. Retail Sales in Shopping Centres, by Type of Shopping Centre and by Kind of Business, 1969 

I\;LFAIJ 9. Ventes du comerce de detail dane lea centre coimeerciaux, suivant Is catégorie do centre 
coessercial at Is genre do comnerce, 1969 

Kind of business Chaths Independents Chains Independent. 

- 

Genre de coemierce 
Total 

Magasins& - Magasins Total - 
Magasins h 

- 
Magaatna 

succursales inddpendaate soccursalea indépendants 

Type A 
- Total - 

Categoric A 

thousands of dollars - milliere de dollar. 

All stores - Total - Toua lea 
3,320,604 2,658,483 662,121 1,084,027 767,955 316,072 

Grocery and combination stores - 	pice- 
1,067,569 946,042 121,527 549,610 444,461 105,149 

All other food stores - Tous lea autrea 
niagasins d'alimentation 	............... 50,451 12,919 37,532 19,052 2,310 16,742 

Department stores - Grands magasins 1.055,657 1,055,657 - 162,585 162,585 - 

General merchandise stores - Magasins de 
niarchandises 	diverse 	................. 27,316 26,418 898 8,732 x a 

Variety stores - 	Bazars 	................. 111,890 106,747 5,143 31,639 27,553 4,086 

magasins 	........................... 

Services stations and garages - 
Stations-service at garages 36.620 4,832 31,789 21,981 x a 

ries et épiceriea-boucheriea 	........... 

Men's clothing stores - Magasins de 
26,042 39,892 10,567 1,380 9.187 

Women's clothing stores - Magasins de 

.. 

. 32,362 in veteents 	pour 	fesnnes 	................. 

.. 

71,440 60,922 20,880 9,691 11,189 
Family clothing stores - Magasins de 

.. 

24,281 17,560 8,297 5,085 3,212 
Shoe stores - Magasins de chaussures .... 67,960 

.. 

47,675 20,285 11,988 6,304 5,684 
vetelnents pour 	la 	famulle 	..............41,841 

28,167 24,499 14,426 954 13,472 

vetements 	pour hossnes 	..................65,934 

rdwire stores - Quincailleries 	.........52,666 
:ture, 	T.V., 	radio and appliance 
es - Magasins de cieubles, t61- 

. 

:urs, radio et accessoiras 46,763 19,220 27,542 13,319 3,433 9,886 
,tores - Pharmacies 	................ 32,065 99,900 69,492 13,058 56,433 

15,080 15,319 4,540 811 3,729 
.11 other stores - Tous las autres 

.31,965 
[cry stores - Bijouteries 	...........30,400 

magasins 	............................... 401,210 241.897 159,313 136,920 79,431 57,489 

Type B 	 Type C 

Categoric B 	 Catégorie C 

thousands of dollars - mulliers de dollars 

All stores - Total - Tous lea 
magasins .......................... 

Grocery and combination stores - pice- 
ries at épiceries-boucheries .......... 

All other food stores - Tous lea autres 
magasina d'alimentation ............... 

Department stores - Grands magasins ..... 
General merchandise stores - Magasins de 
marchandjses diveraes ................. 

Variety stores - Bazars ................. 
Service stations and garages - 

Stations-service et garages ........... 
Men's clothing stores - Magasina de 

vtenients pour hou.nes ................. 
Women's clothing stores - Magasins de 

vetements pour fenunes ................. 
Family clothing stores - Mogasins de 

vetements pour is famille ............. 
Shoe stores - Mogasins de chaussures 
Hardware stores - Quincailleries ........ 
Furniture, T.V., radio and appliance 

stores - Magasins de meubles, téle- 
viseurs, radio et accessoires ......... 
rug stores - Pharmacies ................ 
vellery stores - Bijouteries .......... 
Ii other stores - Tous lea autres 
magasins .............................. 

914,272 1 	747,014 1 	167,198 1 	1,322,307 I 	1,143,4551 	178,852 

308,637 297,079 11,557 209,322 204,501 4,821 

15,195 3,944 11,251 16,204 6,665 9,539 
243,030 243,030 - 650,042 650,042 - 

12,691 x a 5,894 5,894 - 

42,398 41,341 1,057 37,853 37,853 - 

9,073 a a 5,566 1,629 3,936 

18,622 7,017 11,605 36,745 17,646 19,099 

35,095 21,274 13,821 76,387 40,476 35,912 

18,069 12,713 5,356 15,476 6,484 8,992 
21,234 16,114 5,120 34,738 25,257 9,480 
16,137 8,171 7,967 22,102 19,043 3,060 

12,541 4,099 8,443 20,903 11,689 9,214 
36,331 11,690 24,641 26,142 7,317 18,826 
9,937 3,274 6,663 15,922 10,995 4,927 

115,280 64,501 50,778 149,011 97,965 51,045 
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TABLE 10. Number of Stores in Shopping Centres, by Type of Shopping Centre and by Kind of Business, 1 

	

TABLEAU 10. Nombre de magasins aituéa dane lee centres cc,muerciaux, suivant la catégorie e 	 I 
centre conisercial et le genre de comerce, 1969 

	

Chains 	Independents 	 Chains 	111dependents 

Total 	- 	 - 	Total 	- 	 - 

	

Magasins 	Magasins 	 MagaBins a 	Magasins 
Kind of business 	 succuraales indépendants 	 succursales 	inddpendants 

Genre de corce 	 - 	 A 

	

Total 	 - 
Categorie A 

All stores - Total - Toua lee 
magas ins .......................... 

Grocery and combination stores - Ipice- 
ries at épiceries-boucheries .......... 

All other food stores - Tons lea autres 
nagasine d'alimentation ............... 

Department stores - Grands niagasins ..... 
General merchandise stores - Magasins de 

merchandises diverses ................. 
Variety stores - Bazars ................. 
Service stations and garages - Stations- 

service et garages .................... 
Men's clothing stores - Magasins de 

vetements pour houmes ................. 
Women's clothing stores - Magasins de 

vBtements pour feusses ................. 
Family clothing stores - Magasins de 

vBtements pour is fsmille ............. 
Shoe stores - Magasins de chaussures 
Hardware Stores - Quincailleries ........ 
Furniture, T.V., radio and appliance 

stores - Magasins de meubles, tdld- 
viseurs, radio et sccessoires ......... 

Drug stores - Pharmacies ................ 
.Tewellery stores - Bijouteries .......... 
All other stores - TOus lee autres nags- 

sins .................................. 

7,005 2,734 4,271 2,785 838 1,947 

611 451 160 407 277 130 

643 177 466 274 39 235 
135 135 - 34 34 - 

42 36 6 15 12 3 
252 208 44 121 84 37 

153 14 139 105 8 97 

382 114 268 115 13 102 

839 360 479 194 63 131 

105 60 45 43 22 21 
579 385 194 183 94 89 
246 30 216 149 5 

216 67 149 78 12 
442 110 332 277 53 22 
239 66 173 71 6 

2,121 521 1,600 719 116 601 

I 
Type B 	 Type C 

Categorie B 	 Catégorie C 

All stores - Total - Tons les 
magasins .......................... 

Grocery and combination stores - pice- 
ries et épiceries-boucheries .......... 

All other food stores - Tous lea autres 
magasins d'alimentation ............... 

Department stores - Grands msgasins ..... 
General merchandise stores - Magasins de 

inarchandises diverses ................. 
Variety stores - Bazars ................. 
Service stations and garages - Stations- 

service et garages .................... 
Menus clothing stores - Magasins de 

vBtements pour hoesnea ................. 
Women's clothing stores - Magasins de 

vB tenants pour feimnes ................. 
Family clothing stores - Magsains de 

vBtements pour is fatnille ............. 
Shoe stores - Magasins de chaussures 
Hardware stores - Quincaillertea ........ 
Furniture, TV., radio and appliance 

stores - Magasins de meubles, télévi- 
seurs, radio et accessoires ........... 

Drug stores - Pharmacies ................ 
Jeveilery stores - Bijouteries .......... 
All other stores - Tous les autres nags- 

sins .................................. 

2,192 902 1,290 2,028 994 1,034 

130 113 17 74 61 13 

187 65 122 182 73 lOP 
38 38 - 63 63 - 

16 13 3 11 11 - 

84 77 7 47 47 - 

33 2 31 15 4 11 

132 39 93 135 62 73 

284 135 149 361 162 199 

40 27 13 22 11 11 
209 150 59 187 141 46 

68 9 59 29 16 13 

68 18 50 70 37 33 
110 36 74 55 21 

93 21 72 75 39 

700 159 541 702 246 
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TABLE 11. Rates of Growth, Service Trades in Shopping Centres, by Kind of Business, 1968-1969 

TABLE.0 11. Taux de croissance des entreprises de services des centres cerciaux, suivant 
le genre de couerce, 1968-1969 

Kind of business Percentage  
- 1968 1969 change 

Genre de cossnerce - 
Variation 

thousands of dollsxs 

milliers de dollars 

126,261k 144,316 + 14.3 All trades - Total - Toutes les entreprises 	.............. 

Amusement and recreational group - Croupe des services 
récriatifa et de divertissement 

Regular theatres - Cinéisas ordinaires 	..................... 5,007 6,166 + 23.1 

1,083 + 11.4 Billiard 	parlours - Salles 	de billard 	...................... 972 

Bowling alleys - Salles 	de quilles 	........................ 3. 654 4,116 + 12.6 

Other amusement and recreation services - Autres services 

. 

récréatifs 	et 	de 	divertissement 	......................... 

.. 

1,502 1,599 + 6.5 

Personal services group - Groupe des services personnels 

.. 

. 5,981 

7,298 8,486 + 16.3 

suty salons - Coiffeurs pour dames 	...................... 17,699 + 10.8 

ry cleaning and laundries - Etablissements de nettoyage B 
Sec at buanderies: 

.irber shops - Coiffeurs 	pour honmies 	....................... . 

Plants and pick-up offices - Ateliers et bureaux de ser - 

. 

16,747 17,915 + 7.0 

Self-service (laundroniats and launderettes) - Libres- 

vice 	................................................... 

3,955 + 5.7 

Shoe repair shops - Cordonnerjes 	.... ...................... 1,905 2,001 + 5.0 

Other personal services - Autres services personnels 2,651 3,189 + 20.3 

services 	(laveries automatiques) 	....................... 3,743 

Miscellaneous services group - Groupe des services divers 

.. 

Business services (advertising, accounting, etc.) - Ser- 
vices conunerciaux (publicité, comptabilit8, etc.) 2,258 

152 

Other miscellaneous services (photographers, automobile and 

Repair services - Services 	de 	riparation 	................... . 

truck rentals, driving schools, etc.) - Autres services 

.. 878 
divers (entreprises de photographie, de location d'auto- 
mobiles et 	de camions, 	auto-8coles, 	etc.) 	............... 2,042 + 8.7 

Restaurant group - Croupe de restaurants 

.. 

55,573 66,948 + 20.5 Restaurants 	................................................ 

ke-out food shops - Magssins d'aliments B emporter 3,274 4,851 + 48.2 

S Other eating and drinking places - Autres endroits de 
restauration 	............................................. 3,668 4,267 + 16.3 



6,166 x 
1,083 x 
4,116 374 

1,599 - 

8,486 256 
17,699 414 

	

17,915 	494 

	

3,955 	77 

	

2,001 	97 

	

3,189 	x 

	

2,042 	x 

	

66,948 	2,167 

	

4,851 	x 

	

4,267 	x 

Manitoba 	I Saskatchewan 
	

Alberta 

thousands of dollars - milliers de dollars 

	

3,5731 	3,234 I 	16,925 I 

	

- 	1,009 

	

x 	- 	x 

	

x 	x 	655 

x 

	

243 
	

172 	1,228 

	

511 
	

680 	2,068 

	

741 
	

320 	2,525 

	

89 
	

151 	358 

	

x 	x 	340 

	

x 	- 	176 

1,268 
x 

770 

2,198 
3,887 

3,827 

370 
199 

1,617 

565 

19,906 
582 

x 
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TABLE 12. Receipts of Service Trades in mopping Centres, by Kind of Business, by Province, 1969 

TABLEAU 12. Recettes des entreprises de service des centres comerciaux, par genre de cerce et par province, 19b9 

- 	 Atlantic 

Kind of business 	
Provinces(l)

- 
- 	 Canada 	

Provinces 	
Québec 	Ontario 

Genre de cerce 	 de l'Atlan- 
________________________________________________________ 	tique(l)  

thousands of dollars - milliers de dollars 

All trades - Total - Toutes lea entreprises 	164,3161 	5,5331 	35.397 I 	65,218 

Amusement and recreational group - Groupe des services 
rdcrdatifs et de divertissmnent 
Regular theatres - Cinémas ordinaires ................. 
Billiard parloura - Salles de billard .................. 
Bowling alleys - Salles de quilles .................... 
Other amusement and recreation services - Autres ser- 

vices rdcrdatifs et de divertissentent ............... 

Personal services group - Groupe des services personnels 
Barber shops - Coiffeurs pour hoimnea .................. 
Beauty salons - Coiffeurs pour dames .................. 
Dry cleaning and laundries: - tablissmnents de nettoy- 

age a sec et buanderies: 
Plants and pick-up offices - Ateliers et bureaux 
de service ........................................ 

Self-service (laundromats and launderettes) - Libres- 
services (laveries autolnatiques) .................. 

Shoe repair shops - Cordonneries ..................... 
Other personal services - #sitres services personnels 

Miscellaneous services group - Croupe des services divers 
Miscellaneous services-(photographers, autcaibile and 

truck rentals, driving schools, etc.) - Services 
divers (entreprises de photographie, de location 
d'automobiles et de cantons, auto-écoles, etc.) ..... 

Restaurant group - Croupe des restaurants 
Restaurants ........................................... 
Take-out food shops - Magasins d'eliments a emporter 
Other eating and drinking places - Autrea endroits de 
restauration ........................................ 

All trades - Total - Toutes lea entreprises ...... 

Amusement and recreational group - Groupe des services 
ricrdatifs at de divertissement 
Regular theatres - Cinimas ordinaires ................. 
Billiard pariours - Salles de billard ................. 
Bowling alleys - Salles de quilles .................... 
Other amusement and recreation services - Autres ser- 
vices récréatifs et de divertissement ............... 

personal services group - Croupe des services personnels 
Barber shops - Coiffeurs pour hoimnes .................. 
Beauty salons - Coiffeurs pour dames .................. 
Dry cleaning and laundries: - tablissements de nettoy-

age a sec et buanderies: 
Plants and pick-up offices - Ateliers et bureaux 

de service ........................................ 
Self-service (laundroinata and launderettes) - Libres- 

services (laveries autontatiques) .................. 
Shoe repair shops - Cordonneriea ...................... 
Other personal services - Autres services personnels 

Miscellaneous services group - Groupe des services divers 
Miscellaneous services-(photographers, autonxbile and 

truck rentals, driving schools, etc.) - Services 
divers (entreprises de photographic, de location 
d'automobiles et de cmnions, auto-écoles, etc.) ..... 

Restaurant group - Groupe des restaurants 
Restaurants ........................................... 
Take-out food shops - Magasins d'aliments a emporter 
Other eating and drinking places - Autres endroits de 

restauration........................................ 

(1) Excludes Prince Edward Island (No shopping centres as defined in this survey). - Ne coinprend pas llle-du 
(Aucun centre coamiercial qui réponde B la definition). 

	

x 	x 	212 

	

1,551 
	

1,264 	4,876 

	

184 
	

x 	777 

	

372 	2,121 

5,21 
37 

- Prince-douar 

2,958 
769 

1,860 

941 

3,380 
7,526 

8,336 

2,012 
958 

1,056 

758 

31 ,96h 
2,4 3u 

2 

British 
Columbia 

Colombie- 
r i tann igue 

14,436 

x 

270 

x 

1,009 
2,615 

1,670 

897 
383 
152 

329 



29 	5 
27 	18 
51 	27 

21 	7 

418 	260 
445 	274 

357 I 	220 

178 	114 
131 	54 
39 	24 

46 	18 

512 	269 
81 	53 
35 	18 

thousands of dollars = 

144,316 1 	61,179 

	

7 	17 

	

5 	4 

	

16 	8 

	

7 	7 

	

103 	55 

	

110 	61 

	

901 	47 

	

47 	17 

	

44 	33 

	

12 	3 

	

Il 	17 

	

131 	112 

	

23 	5 

	

10 	7 

iers de dollars 

	

39,951 	1 	43,186 

6,166 497 
1,083 686 
4,116 1,794 

1,599 500 

8,486 4,200 
17,699 8,579 

17,915 9,817 

3,955 2,260 
2,001 570 
3,189 1,280 

2,042 586 

1,235 4,434 
211 185 

1,322 999 

457 642 

2,165 2,122 
5,097 4,022 

5,1971 	2,901 

1,221 474 
562 868 

1,312 597 

769 687 

	

66,948 
	

24,693 
	

18,053 
	

24,202 

	

4,851 
	

2,932 
	

1,417 
	

501 

	

4,267 
	

2,784 
	

932 
	

550 
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TABLE 13. Service Trades in Shopping Centres, 1969 

rABLEAU 13. Entreprises de service des centres coemiercisux, 1969 

Kind of business 	 Type A 	Type B 
- 	 Total 	- 	- 

Genre de coerce 	 Catégorie A Categoric B I Ca 
number - nombre 

All trades - Total - Toutes lea entreprises ..................... 	2,370 I 	1,3611 	616 I 	393 

Amusement and recreational group - Groupe des services récrCatifs et 
de divertissement 
Regular theatres - Cinémas ordinaires ............................. 
Billiard parlour8 - Salles de billsrd ............................. 
Bowling alleys - Salles de quilles ................................ 
Other amusement and recreation services - Autres services récré- 

atifs et de divertissement ...................................... 

Personal services group - Groupe des services personnels 
Barber shops - Coiffeurs pour homes .............................. 
Besuty salons - Coiffeurs pour dames .............................. 
Dry cleaning and laundries - Etablissements de nettoyage a sec et 

buanderies: 
Plants and pick-up office - Ateliers et bureaux de service ...... 
Self-service(laundromats and launderettes) - Libres-services 

(laveries automatiques) ....................................... 
Shoe repair shops - Cordonneries .................................. 
Other personal services - Autres services personnels .............. 

Miscellaneous services group - Groupe des services divers 
Miscellaneous services (photographers, automobile and truck 

rentals, driving schools, etc.) - Services divers (entreprises de 
photographic, do location dautomobiles et de camions, auto - 
Ccoles, etc.) 	................................................... 

S
s

urant group - Groupe des restaurants 
taUrsflts ....................................................... 
-out food shops - Magasins d'aliments A emporter .............. 

thr eating and drinking places -Autres endroits de reatauration 

All trades - Total - Toutes les entreprises ..................... 

Amusement and recreational group - Croupe des services r4crCatifs et 
de divertissement 
Regular theatres - Cinémas ordinaires ............................. 
Billiard parlours - Salles de billard ............................. 
Bowling alleys Salles de quilles ................................ 
Other amJsement and recreation services - Autres services récré- 
atife at do divertissement ...................................... 

Personal services group - Groupe des services personnels 
Barber shops - Coiffeurs pour homes .............................. 
Beauty salons - Coiffeurs pour dames .............................. 
Dry cleaning and laundries - tablissements de nettoyage A sec et 

buanderies: 
Plants and pick-up offices - Ateliers et bureaux de service ..... 
Self-service(laundroinsts and launderettes) - Libres-services 

(laveries automatiques) ....................................... 
Shoe repair shops - Cordonneries .................................. 
Other personal services - Autres services personnels .............. 

Miscellaneous services group - Groupe des services divers 
Miscellaneous services (photographers, automobile and truck 

rentals, driving schools, etc.) - Services divers (entreprises de 
photographie, de location d'automobiles et de camions, auto - 

	

ecoles, etc.) 	................................................... 

R t.urant group - Groupe des restaurants 

S 	tauraflt8 ....................................................... 
T.e-out food shops - Magasins d'aliments A emporter .............. 
rher eating and drinking places - Autres endroits de restauration 
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TABLE 14. Percentage Distribution of Service Tradea in Shopping Centres, 1967-1969 

TABLEAU 14. Repartition proportionnelle dee entreprises de service dana lea centres comeercisux. 

Percentage distribution Percentage distrj 

Kind of business 
of number of outlets 

- 
of receipts 

- 

- 
Genre do conterce 

Repartition proportionelle Repartition proportionnelle 
du nombre d'étbiissement des recettes  
1967 1968 1969 1967 	1968 1969 

100.0 100.0 100.0 100.0 100.0 100.0 

Amusement and recreational group - Croupe des services récrearifs 
et de divertissement 

1.0 1.1 1.2 3.1 4.0 4.3 
1.2 1.1 1.1 1.0 0.8 0.7 
2.1 2.3 2.2 2.9 2.9 2.9 

Other amusement and recreation services - Autres services ré- 
0.8 0.9 0.9 0.9 1.2 1.1 

Regular theatres - Cinfmas ordinaires .......................... 

Personal services group - Groupe des services personnels 
17.9 17.0 17.6 6.5 5.8 5.9 

All trades - Total - Toutes lee entreprises .................. 

18.9 18.8 18.8 13.6 12.6 12.3 
Dry cleaning and laundries - thablissements de nettoyage 	Sec 

Barber shops - Coiffeurs pour homees 	........................... 
Beauty salons- Coiffeurs pour dames 	........................... 

et buanderies; 
Plants and pick-up offices - Ateliers et bureaux de service 15.2 15.0 15.1 14.0 13.3 12.4 
Sd f-service (laundromats and launderettea) - Libres -services 

7.4 7.6 7.5 2.9 2.9 2.7 

créatifs at de divertissement 	................................ 

5.6 5.7 5.5 1.4 1.5 1.4 

Billiard parloura- Salies de billard 	.......................... 

Other personal services- Autres services personnels 1.1 1.6 1.6 1.1 2.1 2.2 

Bowling alleys - Salles de quilles 	............................. 

Miscellaneous services group - Croupe des services divers 
Business services (advertising, accounting, etc.) - Services 

(laveries automatiques) 	.................................... 
Shoe repair shops - Cordonnertes ............................... 

1.6 1.6 .. 1.7 1.8 
0.4 0.3 .. 0.3 0.1 

Other miscellaneous services (photographers, automobile and 

commercisux (publicité, comptabilite, etc.) 	.................. 
Repair services- Services de reparation ....................... 

truck rentals, driving schools, etc.) - Autres services di- 
vers (entreprises de photographie, de location d'aut000biles 

1.3 1.7 1.9 1.4 1.5 

Restaurant group - Croupe des restaurants 

et de cmsions, 	auto-Ccoles, 	etc.) 	............................ 

22.7 21.1 21.6 45.9 44.0 
1.9 2.9 3.4 1,3 2.6 

Restaurants 	.................................................... 
Take-out food shops- Magasins d'aliments 	emporter ........... 
Other eating and drinking places - Autres endroits de restau- 

ration 	....................................................... 0.9 1.3 1.5 1.9 2.9 2.9 

TABLE 15. Area Statistics of Shopping Centres, 1969 

TABLEAU 15. Superficie des centres consnerciaux, 1969 

Measures of central 
Range tendency 

Type of shopping centre - - 
- Superftcie Mesures de is 

Categoric de centre comeercial _____________ _____________ tendance centrale 
Average Median 

Minimum Maximum - - 

Moyenne Médiane 

Type A (5-15 retail stores) - Catégorie A (5-15 magasins 
de detail) 
Number of retail stores - Noinbre de magasins de detail 5 15 9 8 
Cross floor area (sq. ft.) (1) - Superficie brute des locaux 

(pied 	carré)(1) 	............................................ 9,100 246,581 59,782 47,120 
Parking area (sq. 	ft.) - Aire de stationnement (pied carré) 20,000 900,000 156,173 108,900 

Type B (16-30)retail stores) - Categorie B (16-30 magasins 

.. 

de detail) 
Number of retail stores - Nombre de magasins de detail 16 30 22 21 
Gross floor area (sq. 	ft.)(l) - Superficie brute des locaux 

454,477 161,003 141,851 
Parking area (sq. ft.) - Aire do stationnement (pied carré) 30,000 1,547,856 420,290 349,145 

Type C (more than 30 retail stores) - Catégorie C (plus de 

. 11,350 

(pied 	carré)(i) 	.............................................. 30,192 

30 magasins de detail) 
Number of retail stores - Nombre de magasins de detail 31 83 43 61 
Gross floor area (sq. 	ft.)(l) - Superficie brute des beaux 

1,340,173 437,458 375.7 (pied 	carrC)(1) 	.............................................. 
Parking area (sq. ft.) - Airs de stationnement (pied carré) 235.964 2,569,822 971,287 715,7i 

(1) Includes gross floor area of all premises - retail, services, offices, etc. - Comprend la superficie brute do tous lee 
bocaux - detail, 	services, bureaux, etc. 
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CONFIDENTIAL 

Taken in ronionnity with the tequiremenIs 
of the Statictirs Art, Chapter 1'i. 
Ri-riced 

 
140,5,,, of Canada, 1952 

I)iiiiIl\lO\ 	II( I:) 	II 	ii 	I I'. II> 

Merchandising and Services Division 

tTTAA, C Yc 'ii).'> 

SHOPPING CENTRE SURVEY 
1969 

COMPLETE AND MAIL 
ONE COPY WITHIN ONE 
MONTH OF RECEIPT 

4 REPORT ONLY FOR 
THIS LOCATION 

Penn, nam, or address it not 'rrect. 

INSTRUCTIONS 

I. If you d id not operate at this Icc - at ion for ., full 	I' I 	e complete this report for that part of the year dur ng wit ich YOU were act ire in 
this Ioc.,tion, 

2. Report on a calendar year basis if possible, or for your financial year coinciding most closely with the cwlcncl.,r year 1 969. 

DESCRIPTION OF BUSINESS: 

i-fine your business as it is cuetaI ly known tic cIt public. (Exan,1'les: grocery store, combination grocers md meat store, won,cn's clociliny 
--tore, drug store, men's clothing StorO, screice station, hardware, furniture store, jiwellery store, restaurant, theatre, barber shop, howling 

S 	
lIcy, dry cleaning store, etc.I 

nJ of business  

-A reporting for the first rime: 

on what date did your firm commence operatiotis at this iocacii.cii' ......................................................  

	

I month) 	 (year) 

(c) Hou ntitny outlets were operated in Canada, h) this firm, during 19a9? 	 less than 4 	L I or more 

TOTAL NET SALES AND RECEIPTS: 

Report t,,tal sales of mcrchctr.clise and receipts from r' uir,r qulpmeiic :ent.il, restuuranr mud other servLcs less returns, 
ad1ustmcnts and di%courii5. Dci net deduct trade-i,, allowances. Include cccninissicans earned from s.iIcs of goods ccaneiJ 
by others in.1 proprietors' withdrawals of goods for personal use (at retail). Enclude nan-trading revenues, bad debts 
recovered and direct sales c.,scs ........... ........................... ........ .................................... .................................................................... $ 	. 	— 

ONLY RETAIL STORES SHOULD COMPLETE THIS SECTION: 

To better classify your business, name and indicate the percentage of the mnin commodity groups si,ld. (Escimpic: groceries, 3Sr:  m,ii's clotlting, 
r:r;. hardware, 25%; drugs, 15%.) 

CERTIFICATE 

'This is to c. irtify that the irilormation ,.ontait,cd in this report is c airec t and complete to clic best c-I mn know ledge .t,cd  
the period 

from 

Name (please prhct) 

Signctt tire 

ID 

IS ...._...ca 

Telephone nutitbir 

-- 	

- 	1 I')cmtt- of this report 

(c) — -- 



- 
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CONFIDENTIEL 1tLRL 	ll \1 	I)FR.'L fl l I STATISTIQIl 	 UN EXEMPLAIRE COMPLETE I 
Effectuée con1ormm 	

DOlT TRE RETOURN 
encauz dispositions 	 Division du commerce cc des services 	

[ 	D'ICI UN MOIS. dv Ia Loi sur is atacisoque, OTTAA, (ANAI)A 
rhapitre 257, Scaruts rrriss 	I 

dx Canada. 1952 

ENQUETE SUR LES CENTRES DACHATS 
1969 

- - 	Votre DcIorolion NE DOlT VISER 
QUE LE MAGASIN INDIQUE CI-CONTRE 

- 	 - 	 Corriger I. nor ou 'adresse sri V a lieu 	- 	- - 	- 

INSTRUCTIONS 

Si vous n'acez pus Eli en activit4 dana ces tocaur duranc l'anne cncire, priire tie completer Ic prCsent questionnaire pour Is psxtIr Jr i'annCe 
oil vous I'avez CrC. 

Faices vetre diiciarxtion pour I'annCe civile, si possible, ou pour Ia pCriode financière qul Se rapproche Ic plus Jr I'annCe civile 1969. 

DESCRIPTION DU COMMERCE: 

a) DC(rnix votre commerce tel qu'il car gCnCrrilemenc connu du public. (Exemplea: épiceric-, épicerie-houcherie, magarcin de vremenra pourfemmr 
pharmarie, magasin de vitemenis pour hnmmcs, pos 	dr-scenic, qtIiflt.IilItrIt, m,,i.,Ir, Ic mcut'Ics, Iiiotirtrie, rrsriurairl, 
tie harbier, salle Jr quilles, ci;.: ic 	 ,,,r: it  rr, 	 .1 

Genre tie commerce ________ 

hI S'iI s'agic tie actor premier rapport: 

A queue dare votre maison esc-elie entrée en alfairen il eec endroir' ..................................................  

(moix) 

rl (ombien tie dCbouchCs Ccaienc esploicCs au Csada par cere maison en 1969? 	fl Moms de 4 	[]4 nu plus 

VENTES ET RECETTES TOTALES NETTES 

l)Cclarer lea ve-nrcs Jr marchandises cc les recetces provenant des reparations, tie Ix location de materiel, tie Is vence 
dr repas cc actors services, cooing lea ristournes, lea rectifications cc lea escompres. N. pox dCduire lea reprisca. 
Inclure lea commissions provenantde Ia venrc, tie znarchantiises appartenanc s aucrui cries retracts tie marchandisesdes 
propriCcairci pour leur usage personnel (au derail). Exckc'e Irs rececres non commerciales, Irs recouvorments de ma,.-
'raises créances er lea taxes tie vence direcces ........................................ .................................................................................... S 

(snn-e) 

SEUL LES MAGASINS DE DETAIL DOIVENT REMPLIR CETTE SECTION: 

Afin de mieux classcr vorre commerce, aruiller indiquer Ic jçenre cc Ia proportion tie ehaqur groupe principal de marchandisea 
(Exemple: Cpiceries, SS%; vCtemenrs pour hommes, 25%; quincaillerie, 25%: mCdicaments, 15%.) 

ATT ESTA T ION 

Je dtclare que crc rcnseignemcnts tionnCs dana Ic present rapport sent tir- borne (ci cc, aucanc que le sadie, complets cc exacts, et qu'ils 
portent stir ix pCriode s'Ccendant 

dii 1 9  ________ xii ____________________________ 19  

Nom (en letire moulCes) 	 Tirre ofliciel 

Signature 	 NumCro tie téléphone 

Adresse 	 Date de cc rapport 

6403-69: 18-8.69 


