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SYMBOLS 

The following standard symbols are used in 
Statistics Canada publications: 

figures not available. 

• .. figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements of the 
Statistics Act. 

S L(;NILS CONVESTIONNCLS 

Las signes conventionnels .suivants sont emplOyés unifor-
mdment dana les publications de Statistique Canada: 

• . nombres indisponibles. 

nayant pas lieu de figurer. 

- ndant ou zero. 

-- nombres infimc. 

P nombres provis: i 

r nombres rectifiés. 

x confidential en vertu des dispositions de la Loi sur is 
statistique relatives au secret. 

NOTE 
	

NOTA 

Components may not add to totals due to rounding 
	Lea chiffres ayant dtd arrondis, les totaux no corres- 

pondent pas toujours. 



La prisente publication contient lea résultats pour 1972 
de l'enqute annuelle sur lea centres conenerciaux et our leurs 
points de vente au detail et laura Ctabliseeinents de service. 
Lea dernières données publiies provenaient de l'enqute de 
1970. Les donnies de 1971 seront disponibles aprAs Is publica-
tion des résultats du recensement du Commerce at des services 
de 1971. Certaines analyses comparatives prégentées dens lee 
numCros précédents ne sont donc pas prCsentecs cette fois-ci. 

Avant 1967 l'enquete ne portait que stir las points de 
vente au detail et sur les restaurants. Depuis, on a egale-
ment recueilli des données sur lea établissements de service 
des centres comgnerciaux. Lea données relatives aux recettes 
des restaurants et des établissemente de restauration ont été 
separies des données aur le commerce de detail et lee tableaux 
chronologiques prCsentds dana ce numéro ont été mudif tea on 
consequence. En raison des changeinents de definition,, lea 
donndes relatives a certains types de cousnerce, en particulier 
celles qui portent sur lea grands magasins avant 1966, ne peu-
vent atre comparées avec las donnCes publiées depute. 

This publication contains the result of the 1972 
annual survey of shopping centres and their retail and 
service outlets. The latest data previously published 
covered the survey year 1970. Data for 1971 will be 
available after tabulations from the 1971 Census of 
Merchandising and Services are released. Consequently, 
some comparative analyses, presented in previous issues 
are not contained in this report. 

Before 1967, only retail outlets and restaurants 
were covered by the survey. From 1967, data on service 
trades in shopping centres were also collected. Data 
on receipts of restaurants and other eating places were 
eliminated from those of retail trades and the histori- 
cal tables shown in this report were amended accordingly. 
Due to definitional changes, the data for some kinds of 
businesses, particularly those of department stores 
prior to 1966, cannot be compared with those published 
since. 

Definition 

For the purpose of this survey, a shopping centre 
is defined as: 
" A group of stores which are planned, developed and 

designed as a unit, containing a minimum of five 
retail establishments (or four retail establishments 
d a restaurant) in operation during any part of 
current year. The centre must have a minimum 
20,000 square feet of usable parking area adja- 
t to it, and the parking facilities must be free 
charge to customers. For shopping centres with 
cd parking areas of 20,000-50,000 square feet, 
ratio of parking area to gross floor area must 
1.5 to 1 or better. The merchandising develop-

sent must contain either a grocery and combination 
store, (i.e. a grocery store with sales of fresh 
meat accounting for 20 to 40%, of total sales), a 
department store, or a chain variety store. While 
ashopping centre is usually designed as a single 
project, all establishments do not necessarily have 
to be leased from a single (private or collective) 
ownership. A retail establishment may own the 
building and the land on which it is situated and 
still be fully integrated with the centre. A shop- 
ping centre usually bears a name and, as a rule, 
matters of coimnon interest to the tenants, such as 
children's playgrounds, community activities, 
parking, etc., originate from one authority". 

This definition excludes most downtown malls and 
a number of planned multi-store, multi-level shopping 
plazas because they do not allow free parking (even 
though parking may be conditionally free, i.e. contin-
gent upon a minimum purchase), or fail to meet the 
requirements of the foregoing definition in some other 
way. 

As in previous publications, shopping centres 
are stratified on the basis of the number of retail 
outlets and/or restaurants (see "Definition" above) 
operating within the centre: 
Type A - 5 to 15 outlets. 
Type B - 16 to 30 outlets. 
Type C. - Over 10 o,,tltc.  

Definition 

Mix fins de Ia prCsente enquete, le centre commerci*l 
eat: 

Un groupe de magasins prévus, conçue at amenages comae un 
tout, comprenant au moms cinq points de vente au detail 
(ou quatre points de yenta au detail et un restaurant) en 
sctivité pendant une partie quelconque tie l'anntSe en coura. 
La centre doit mettre gratuitement A Is disposition des 
clients un parc de stationnement contigu, d'une grandeur 
minimum de 20,000 pieds carrés. Loraque lea centres coimner. 
cisux ont un parc de stat ionnestent A surface revatue dont 
Ia superficie eat de 20,000 A 50,000 pieds carris, Ic rap. 
port entre cette derniAre at la superficie brute du centre 
doit Stre d'au moths 1.5. L'ensemble cosenercial doit corn-
prendre soit une êpicerie-boucherte (c'est-A-dire une 
ipicerie oO les ventea de viande de boucherie représentent 
de 20 A 40 7, du chiffre d'affaires), soit un grand magasin, 
soft un bazar faisant partie dune entreprise A auccursales 
multiples. Bien que Ic centre conenercisl soit generalement 
conçu comma un tout, il n'est pas nécessaire qua tout, las 
Ctablisaements soient loués du mCme proprtCtsire (indCpen. 
dent ou collectif). line sociéti ou un colmnerçant petit Atre 
proprtétaire du batiment ott du terrain que son établissement 
occupe dana le centre commercial. Ce dernier porte ordi. 
nairement un nom at, en regle gdnerale, lea questions qui 
intCressent l'enaemble des locstaires, coimne l'entretien du 
terrain de jeu pour enfants, les activitCs coumiunautaires, 
le stationnement, etc., relevant d'une mAma auturité". 

Cette definition exclut du champ de l'enquete la plupart 
des mails cosuserciaux du centre des villes et un certain flout-
bre de "plazas" A magasins at A étages multiples, soit parce 
qu'ils ne mettent pea A Is disposition du client des places de 
stationnement gratuites (ou alors ls place tie stat ionnement 
n'est offerte qu'aux clients dont les achsts atteignent un 
certain montant), soit parce qu'ila ne rApondent pas A l'une 
ou l'autre des exigences de Ia definition donnée plus haut. 

Comma dens les publications précédentee, lea centres 
commerciaux sont classes suivant 18 nombre de points tie yenta 
au detail ou de restaurants (voir "Definition") situCs dana le 
centre: 

Categoric A - de 5 A 15 points de vente. 
Catégorie B - de 16 A 30 points de vente. 
('atggorie C - pus dc 10 points tie vcnte 



Collection of Data 

The collection of shopping centre data was effec-
ted in three successive stages: 

Information on new shopping centre developments 
was obtained either directly from municipal 
authorities or indirectly in the course of other 
merchandising surveys and from reports published 
in trade magazines, newspapers, etc. 

Current listings of retail and service establish-
ments located in shopping centres, together with 
details of gross floor area and parking areas, 
were obtained from the lessors of these centres. 

Data for sales and receipts were obtained direct-
ly from independent operators of retail and serv-
ice establishments located in each centre. The 
questionnaire used for this purpose is reprinted 
at the end of this report. Data for sales and 
receipts of chain store outlets located in shop-
ping centres, were obtained from the Annual Chain 
and Department Store Survey. 

Summary of Results 

General Trends 

In 1972, there were 599 shopping centres in ope 
ration, containing 12,314 outlets (9,324 retail and 
2,990 service outlets) with sales and receipts totaling 
$5,693.2 million. The 9,324 retail stores reported 
sales of $5,466.7 million; the 2,990 service oulets had 
receipts amounting to $226.5 million. From 1970 to 
1972, total sales and receipts increased by $1,664.0 
million, i.e. by 41.37.. 

Receipts in service outlets in shopping centres 
increased by 39.07, from $162.9 million in 1970 to 
$226.5 million in 1972. Retail sales alone (excluding 
receipts by service outlets) increased by 41.47., i.e. 
by $1,600.4 million. 

During the period 1970 to 1972 the dominance over 
the shopping centre market enjoyed by grocery and com-
bination stores came to an end, and department stores 
captured the major share of the shopping centre market 
with an increase of 52.07 over 1970; sales accounting 
for 33.7% of retail sales through shopping centres. 

Collecte des donn.. 

La collecte des donnees cur lea 
seat faite en trois dtapea: 

Lea renseignements sur l'amenagement de nouveaux centres 
cousnerciaux ont iti obtenus soit directement des auto-
rites municipales, soit indirectement, grace a dautres 
enqu#tes cur Ia commerce de detail, ou puisés dana des 
articles publiés dana lea revuea spdcialiaées, lea 
journaux, etc. 

Les hates courantes des écablisseaents de commerce et de 
service situés dana lee centres cotnmerciaux et les don-
nêes dCtaillées sur la superficie brute des centres at 
des parca de stationnement contigus proviennent des bail-
laura des centres. 

Lea données sur lea ventes et recettes proviennent di-
rectement des exploitants indêpendants de rsagasine de 
detail et d'etablissements de services situCs dana chaque 
centre. On trouvera A Is fin de Is publication un fac-
simile du questionnaire. Las donnees sur lee ventes at 
recettes des points de yenta au detail des magasins A 
succursales situ6s dane des centres commerctaux provien 
nent de l'enquate annuelle sur lea grands inagasins at 
magasins A succursales. 

Soasnaire des rdsultats 

Tendsnces 

En 1972, 599 centres connnerciaux etaient an exploitation: 
us comptaient 12,314 pointa de vente (dont 9,324 de vente a 
detail et 2,990 de service) dont lea ventes at recettes s'l.-
vsient au total A 5,693.2 millions de dollars. Lea ventes 
déclarées par lea 9,324 magasins de detail se chiffraient I 
5,466.7 millions de dollars tandis que lea 2,990 Ctablisae 
de service ont ddclaré des recettes de 226.5 millions de d.L 
lars. De 1970 A 1972, lea ventee et recettes totales ont 
augmenté de 1,664.0 millions de dollars, soit 41.3 7,. 

Las recettes des etablissementa de services des centres 
coasnerciaux ont augmente de 39.0 7. pour passer de 162.9 millions 
en 1970 A 226.5 millions en 1972. A alIas seules (c'eet-A-dire 
A 1 exclusion des recettes des etablissementa de service) lea 
ventes au detail ont augmente de 41.4 7. (soit une hausse de 
1,600.4 millions de dollars). 

Au coura de la période 1970-1972, Is prépondCranca des 
epiceries et Cpiceries-boucheries sur le marché dee centres corn-
merciaux a pria fin et ce sont lea grands magasins qui ont pria 
Is premiere place; ils ont connu une augmentation des ventea da 
52.0 7. par rapport A laura ventea de 1970, et représentent 
33.7 7. du chiffre des ventes de dCtail des centres conmterctaux. 

Sales and receipts through retail and service 
outlets in A-size centres increased by 25.67. from 
$1,380.3 million in 1970 to $1,733.5 million in 1972. 
Those through B-size centres increased by 26.17. from 
$1,028.8 million in 1970 to $1,297.2 million in 1972, 
and through C-size centres by 64.3'/, from $1,620.1 
million in 1970 to $2,662.5 million in 1972. 

Taille at structure des centres commerciaux 

Entre 1970 et 1972, 21 nouveaux centres coeinerciaux de 
categoric C (plus de 30 points de veute) ont CtC ouverts, ce 
qui porte A un total de 84 Ia norsbre de centres dans cette 
categoric. La deuxiAme augmentation en importance a ete en-
registree parmi lea centres de catégorie A (5 A 15 magasina): 
19 nouveaux centres ont éte ouverts, portant le total de cette 
categorie A 390 centres. L'augmentatton nette Is plus faible 
a été constatCe dana le groupe de categoric B (16 A 30 maga. 
sins) qui compte maintenant 125 centres (soit 18 de plus). 

Lea ventes at recettes des magasins do detail at des 
établissemente do service des centres de catégorie A ont a 
menté de 25.6 7. pour passer do 1,380.3 millions do dollarf 
1970 A 1,733.5 millions an 1972. L'augmentation des vent 
recettes a été de 26.1 7. dana lee centres de categoric s 
(1,028.8 millions en 1970 at 1,297.2 millions en 1972) et d 
64.3 7. dana lea centres de categoric c (1,620.1 millions en 
1970 et 2,662.5 millions en 1972). 

Size and Structural Type of Shopping Centre 

Between 1970 and 1972, a net increase of 21 C-size 
centres (31 stores and over) occurred, making a total 
of 84 C-size centres in all. The second largest net 
increase (19) occurred in the A-size group (5 - 15 
stores) bringing their total to 390 centres. The small-
est net increase (18) occurred in the B-size group 
(16 - 30 storeS), which now total 125 centres. 



I 
599 5,466,720 5,693,187 

Completely enclosed - Entilrenient couvert . 120 2,201,214 2,279,150 

Partially enclosed - Partiellement couvert 30 313,702 325,355 

Open 	- 'A 	ciel 	ouvert 	......................... 250 1,564,660 1,634,262 

Not 	indicated - Non 	indique 	.................. 199 1,387,144 1,454,419 

390 1,653,823 1,733,458 

34 187,265 194,293 

16 105,570 109,947 

195 785,335 823,462 

145 575,653 605,755 

A-size centres decreased their share of retail 
, 	.1es through all shopping centres from 34.07. in 1970 

30.3% in 1972. B-size centres decreased their mar-
't share to 22.8% as compared to 25.6% in 1970. 
.iile C-size centres dominated the shopping centre 
'.rket with 46.9% of the market as compared to 40.47. 
in 1970. 

Table A demonstrates the relationship between 
the size and structural type of shopping centres. 
Since this is the first survey year for which these 
data have been tabulated a comparative analysis cannot 
be provided. 

La part des ventes des centres de catgorie A par rapport 
A 1' ensemble des centres cousnerciaux eat pasade de 34.0 7. en 
1970 A 30.3 7, an 1972. Ii y a eu baisse 6galement de 1a part 
des centres de catégorte B (25.6 7. en 1970 ec 22.8 7. en 1972) 
tandis que lea centres de categorie C domtnient le marchd 
avec 46.9 7. en 1972 comparativement 1 40.4 '4 en 1970. 

Le tableau A donne Is relation entre is taille et le type 
de structure des centres commerciaux. C' eat la premire Iota 
que ce genre de donndea eat pr8senté; aussi n'y a-t-il aucune 
analyse comparative. 

TABLE A. Shopping Centre Sales by Type and Structural Kind of Shopping Centre 

TABLEMJ A. Ventes des centres consnerciaux selon la categorie at le type de atructure du centre 

Sales and Sales and 
Kind of Retail receipts Retail receipts 

shopping centre Number sales Number sAlea 
- - 

- Total - - Total 
Type de Nombre Venees Nombre Ventes 

centre commercial au detail Ventes at au dCtail Ventes at 
recettes recettes 

Total 
	

Type A - Categoric A 

Type B - Categoric B 
	

Type C - Categorie C 

125 1,245,050 1,297,238 All 	kind. - bus 	types 	......................... 

Completely enclosed - Entilrement couvert 38 435,178 448,918 

Partially enclosed - Partiellement couvert 11 127,994 133,459 

39 354,921 372,171 Open - 'A 	ciel 	ouvert 	......................... . 

Not 	indicated - Non indique 	................. 37 326,957 342,690 

84 2,567,848 2,662,491 

48 1,578,771 1,635,939 

3 80,138 81,949 

16 424,404 438,629 

17 484,534 505,974 
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Toe of Store Organization 

cijain stures, -xcluding deprtmcnt stores, xnunt& d to 
$2,725.9 million, i.e., 49.97, of all retail sales through 
shopping centres. Chain organizations thus did not 
quite manage to maintain the 507 they held in 1970, 
even though the number of chain store outlets in 
shopping centres rose by 39.8% as compared to 37.77 the 
previous year. 

Department stores, considered as a type of store 
organization, accounted for $1,844.2 million or 33.77 
of retail sales through shopping centres in 1972, an 
increase of over 2 percentage points from 1970. This 
gain was made at the expense of the independent group, 
who suffered a set back between 1969 and 1970 when their 
percentage share of the market dropped from 19.97 to 
18.6% and who have now suffered a further decrease of 
2.27 in market share to 16.4'i in 1972. 

Type (organisstthn) des rnagasin 

1 	........... xI{Ir.L1 
siLues dans des centres conuuerc inux, 1 1' exclusion ds grands 
msgssins, se soot élevCes a 2,725.9 millions de dollars, soit 
49.9 7, de toutea lea ventes effectuées dana lea centres commer-
ciaux. Les organisationa de magasins a succursales n'ont donc 
pee réussi a maintenir Ic chiffre de 50 7, queues avaient at-
teint en 1970, bien que le nombre de leurs points de vente 
dens les Centres Commerciaux sit sugmente de 39.8 7, compare-
tivement a 37.7 7, I'année précédente. 

Lee grands magasins, envisages cosmic type d'organisation 
de magasins, ont déclard des Venice de detail de 1,844.2 mil-
lions de dollars, soft 33.7 7. du total des ventes dana lea cen-
tres cocranerciaux en 1972 (2 points de plus de pourcentage par 
rapport 1 1970). Cette hauase s'est faite aux ddpens du groupe 
des magasins independents qui avait ddjI subi un recul entre 
1969 et 1970 (peasant de 19.9 7. du marché I 18.6 'I.) at dont is 
part a encore diminué, cette fois de 2.2 '4, 1 16.4 7, en 1972. 

Development Geographically 
	

Evolution du point de vice gdographipue 

Table B shows that the percentage distribution 
of retail sales through shopping centres lags in the 
Atlantic Provinces, Manitoba and Saskatchewan. In 
british Columbia. it is only slightly below the level 
of that province's share of the total retail market. 

Quebec continues to maintain a position below 
the comparative percentage for total retail sales. By 
definition, however, most downtown malls and multi-level 
shopping plazas are excluded from the data because they 
do not provide free parking. This is demonstrated as 
well by the data on shopping centres by selected metro-
politan area, Table C. 

In Ontario and Alberta, retail sales through shop-
ping centres are relatively better developed. In 
Alberta, the census metropolitan area of Calgary and 
Edmonton account for 53 out of the provincial total of 
64 shopping centres. In Ontario, four census metro-
politan areas account for 163 out of the provincial 
total of 247 centres in the 1972 survey universe. 

Le tableau B montre que Ia proportion des ventes de de-
tail effectuees dana lea centres commerciawc eat nettement 
plus faible dens les provinces de l'Atlantique, au 4snitohi 
en Saskatchewan. En Colombie-Britanctique, cue eat lCgerenn't 
inférieure I Is part qu'occupe cette province dana l'ensem1, 
du marché de detail. 

La Québec continue de se maintenir au-dessous du niveau 
de son pourcentage comparable pour cc qui eat du total des ceo-
tea de detail. Il faut toutefois signaler qua, par definition, 
eont excius des donndea, lee mails coninercisux et lea galeries 
marchandea I pluaieurs etages car us n'offrent pee de station-
nement gratuit. On peut Ic constater egalement dans lea don-
nées sur lea centres conmiercisux, réparties par region metro-
politaine, qui figurent au tableau C. 

En Ontario ci en Alberta lea ventes de detail dana lea 
centres conanerciaux soot relativement beaucoup plus élevdes. 
En Alberta, 53 des 64 centres cousccerciaux cia Is province se 
trouvent dana lea regions mCtropouitainea cia recenaemecxt de 
Calgary et Edmonton. En Ontario, 163 des 247 centres comrner- 
ciaux an trouvent dana quatre regions métropoliteines de recen-
sement d'aprIs lunivers de l'enquBte de 1972. 
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FlLE B. Percentage Distribution, by Province, of Total Retail Sales and Retail Sales Through Shopping Centres; 
' 	 Percentage Change of Retail Sales Through Shopping Centres, 1970 and 1972 

ABLEAU B. Repartition proportionnelle par province de l'enaemble des ventea au detail et des venIce dana lea 
centres commerciaux; taux de variation dee ventea au detail dana lea centres commerciaux, 1970 et 1972 

Percentage distribution 
- 

Repartition proportionnelle 

Percentage 
change of 

retail sales 
through shop-
ping centres 

Total 	retail Retail sales through 
Provinces sales(l) shopping centres(2) 1972/1970 

Ensemble Ventes au detail Taux de 
des ventes dana lea centres variation 

au détail(l) commerciaux(2) des venteC 
au detail 

dane lea centres 
1972 1972 cominercjaux 

CANADA 	................................................ 100.00 100.00 + 41,4 

Newfoundland, Prince Edward Island and New Brunswick - 
Terre-Neuve, 1le.du.Prince.douard et Nouveau-Brunswick 4.94 2.61 + 51.2 

Nova Scotia - Nouvelle-cosse 	.............................. 3.34 1.83 + 35.0 
25.01 21.44 + 40.8 
38.36 45.53 + 40.4 
4.33 3.86 + 35.8 

Québec 	..................................................... 

3.76 2.61 + 64.1 

Ontario 	.................................................... 
Manitoba 	................................................... 

8.19 10.49 + 43.1 
Saskatchewan 	............................................... 
Alberta 	.................................................... 

12.07 11.63 + 41.2 ir1tish Columbia - Colombie_Britannique .................... 

' 	 I) Source: Statistics Canada Catalogue 63-005, Retail Trade. - Source: Statistique Canada, Commerce de dét*il 63..005 su 
catalogue. 

• 	) Source: Table 3 of this report. - Source: Tableau 3 de ce rapport. 

TABLE C. Shopping Centre Sales and Locations by Selected Metropolitan Area 

TABLEAU C. Ventes at locaux des centres commertiaux selon certaines regions mCtropolitainee 

Sales and 
Shopping Locations Retail sales receipts 

Metropolitan area centres - 
— — Total Ventes dee Total 

Region metropolitaine Centres magaains 
commercjaux Loaux de detail Ventea Ct 

rece I tea 

number - nombre $'OOO 

91 2,031 750,106 789,409 
19 598 224,598 238,174 

Montréal 	................................................... . 

Québec 	..................................................... .. 

15 299 160,959 165,969 
21 430 261,278 270,133 

122 2,917 1,184,108 1,244,250 

Hamilton 	................................................... .. 

5 64 48,348 48,894 

Ottawa-Hull 	................................................ . 

Toronto 	.................................................... 

Winnipeg 	.................................................. 20 292 187,373 194,172 
Thunder 	Bay 	................................................ .. 

29 
. 

609 258,300 269,755 Cilgary 	.................................................... 
•lrnonton 	................................................... 24 475 257,705 265,612 

• 	............................................................. 37 7? 181 .431 9h1I1) 
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Rs.i1tc by Kind .f Iciness 

dos:inated re Lail sales in shopping centres, 	liv 1912, 
their dominant position had been supplanted by depart-
ment stores. Between 1970 and 1972, retail sales and 
receipts of department Stores increased by $630.9 mi1 
lion, an increase of 52.0% over 1970 sales. 

Grocery and combination stores increased their 
sales and receipts by $483.6 million, an increase of 
36.9% over two years, as compared to 22.6% for the one 
year period 1969 to 1970. 

From 1970 to 1972, with the exception of variety 
stores, retail sales of the various kinds of businesses 
increased at a greater rate in shopping centres than 
in Canada generally. Table 7 shows that, in 1972, 
22.7% of grocery and combination store sales in Canada 
were made through shopping centre outlets, 50.0% of 
all department store sales, 19.7% of all variety store 
sales, 21.6% of all men's clothing store sales, 36.27, 
of all women's clothing store sales, 15.0% of all fain-
ily clothing store sales, 29.8% of all shoe store 
sales, 15.3% of all hardware store sales, 20.87, of all 
drug store sales and 19.6% of all Jeweliery Store sales 

An analysis over the past aix years showed per-
sistent increases in the percentage accounted for by 
many kinds of businesses in shopping centres of the 
total Canadian retail sales for these same kinds of 
businesses. Variety stores are the only exception: 
their shopping centre locations accounted for 22.97 of 
the total Canadian retail sales of this category in 
1967. for 20.4 in 1970, and for 1972. 

R6gultats_2artype de contmerc,s 

najent encore Ic march6 des centres connnerciaux. In 1972, 
elles ont été supplantées par les grands magasins. Entre 1970 
et 1972, lea ventes et recetteg des grands magasins ont augmen_ 
té de 52.0 7, pour atteindre 630.9 millions de do11ar. 

Les épiceries at épiceries-boucheries ont augmente leur 
ventea et recettes de 483.6 millions de dollars, soit de 36.9 7. 
en deux sns, chiffre que Von peut comparer aux 22.6 7. de Is 
période 1969-70. 

De 1970 B 1972, B l'exception des bazars, lea ventes de 
detail des différents types de commerces ont augmenté B une 
cadence supérieure dans les centres commerciaux que dana len-
semble des points de vente du pays. Le tableau 7 montre quen 
1972, 22.7 7.. des ventes des épiceriea et épiceries-boucheries 
du Canada ont été effectuées dans des centres commerciaux. 
Ce rapport était de 50.0 % pour lea grands magasins, 19.7 7. 
pour lea bazars, 21.6 7, pour les magasins de vétements pour 
hossnes, 36.2 7. pour lea magasins de v5tements pour fenanes, 
15.0 % pour los magasins de v5tements pour la farnille, 29.8 7. 
pour lea magasins de chaussures, 15.3 7. pour lea quincsilleries, 
20.8 7. pour lea pharmacies et 19.6 7. pour les bijouteries. 

Une analyse couvrant lea six derniBres années montre que, 
pour les m8ines types de commerce, lea taux de vente dana lea 
centres commercisux présentent des augmentations constsntes 
par rapport au total des ventes au Canada. Lea bazrs sont is 
seule exception: en effet, leurs points in en or o J:ins leo 
tres co,mnerciaux reprCsentalent 22.9 7 
en 1967, 20.4 2. en 1970 er 19.7 P. en 19. 

Service Trades 	 tabiisgemenr.s de services 

The most important group of service businesses 
in shopping centres continues to be restaurants, whose 
receipts of $107.7 million In 1972 represent 47.6% of 
total service receipts in shopping centres. When take-
out food shops and other eating and drinking places are 
grouped with restaurants this restaurant group repre-
sents 56.5% of total service receipts. 

Next in importance in volume of receipts are 
beauty salons, with receipts of $23.3 million, i.e., 
10.3% of total service receipts. Plants and pick_up 
offices of dry cleaners and laundries are next with 
$21.7 million receipts or 9.6% of shopping centre ser-
vice receipts. 

Kovie theatres continue to hold their place as 
the fourth largest category in receipts of service out-
lets. Their percentage gains in receipts between 1970 
and 1972, however, is a modest 27.6% as compared to 
gains of 43.57, made by restaurants and 83.1% and 84.87, 
made by take-out food shops and or her nation and drink 
ing places, respectively. 

Le groupe le plus important des établisaements de servi-
ces situés dana lea centres commerciaux eat encore celui de 
restaurants dont lea recettes atteignaient 107.7 millions de 
dollars en 1972, soit 47.6 7. des recettes de tous les établis-
sements de services des centres commerciaux. Loraque lea maga-
sins daliments B emporter et autres lieux de restauration 
sont associés aux restaurants, ce groupe reprCsente alors 
56.5 7. des recettes totales. 

Au deuxiBme rang, en tomes de recettes, so piscent lea 
salons de coiffure pour dames dont lea recettes totaiisaienc 
23.3 millions de dollars, aoit 10.3 7. des recettes de toua lea 
Ctablissements do service. Puis viennent lea ateliers et bu-
reaux de service des entrepriaes de nettoyage B Sec et de 
blanchiasage svec des recettes do 21.7 millions de dollars, 
soit 9.6 7, du total des recettes des Ctablissementa de services 
situCes dans des centres consnerciaux. 

Los salles do cinema conservent leur quatriBme place dana 
l'ordre des recettea. i.e pourcentsge d'augmentation de ces re-
cettes entre 1970 et 1972 eat cependant modeste (soit 27.6 
compsré aux 43.5 7. enregistrés par les restaurants et aux ii.. 
et 84.8 '7. enregistrCs respectivement par lea magasins dali- - 
, - ents ) e:-:porLer ci Ins autros Iiec:v do rest.1:ration. 



Amendments to the List of Shopping Centres in Canada, 1973 

Rectifications de la liste des centres commerciaux au Canada, 1973 

Name and Location - Nom et emplacement 

K-Mart Plaza, Lancaster, N.B. 

Centre D'Achats Gilbert, Fabreville, Québec 

Centre D'Achats Neufchatel, Neufchatel., Québec 

Centre Dollard des Ormeaux, Dollard Des Ormeaux, Québec 

Plaza C6te-des-Neiges, Montréal, Québec 

St-Bruno Shopping Centre, St-Bruno de Montarville, Québec 

St-Charles Shopping Centre, Kirkland, Québec 

Maple Shopping Centre, Maple, Ontario 

Fort Shopping Mall, Fort Saskatchewan, Alberta 

Grandin Shopper's Park, St. Alpert, Alberta 

Southridge Mall, Calgary, Alberta 

Newton Plaza, Newton, British Columbia 

(1) 	(1) C.M.A. 	- R.M.R. 

(Saint John) 

(Montréal) 

(Québec) 

(Montréal) 

(Montréal) 

(Montréal) 

(Montréal) 

(Toronto) 

(Edmonton) 

(Edmonton) 

(Calgary) 

(Vancouver) 

(].) Census Metropolitan Area - Region Métropolitaine du Recensement 



CATALOG(JE No. 

63-2 14 

ANNUAL-ANNUEL 

Shopping Centres in Canada, 1973 

Les centres commerciaux au Canada, 1973 

ERRATA 

In the above-named publication, 
there were errors in the list of 
shopping centres for which data were 
included in 1973. Most of the errors 
consisted of an incomplete or in-
correct listing of the Census Metro-
politan Area location. 

tn addition, some centres which 
were used in tabulating the data 
were not listed and one centre - 
Golden Gate Plaza, Toronto, was 
erroneously listed, i.e., it was 
not used for 1973 and should be 
excluded from the list. 

The other amendments are shown 
over the page, listed in alphabetical 
order, by prvicc 	t : L 

Dans la publication mentionnée ci-
dessus, des erreurs se sont glissées 
dans Ia liste des centres commerciaux 
pour lesquels des données ont paru en 
1973. La plupart se rattachent a une 
énumération incomplate ou inexacte des 
regions métropolitaines de recensement 
oi ces centres se situent. 

Qui plus est, quelques centres pris 
en compte dans la totalisation des 
données n'ont pas été portés sur Ia liste, 
et un autre, le Golden Gate Plaza de 
Toronto, a été inscrit par mégarde, 
n'ayant pas été pris en compte pour 1973 
et ne devarit donc pas figurer sur Ia 
liste. 

Les autres modifications sont pré- 
sentes plus loin, par ordre alphabtiqiie 

jir prviiic: 	(d 	:''L 
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Retail Trade in Shopping Centres as a Percentage 

P of Total Retail Trade in Canada, 1972 

Commerce de detail dans les centres commerciaux exprimé en pourcentage 
de l'ensemble du commerce de detail au Canada, 1972 

Retail Sales of Trades Usually Found 
Total Retail Sales in Canada 

	
in Shopping Centres(1) 

Ensemble des ventes au detail au Canada 
	

Ventes au detail des commerces ordinairement 
presents dans les centres conimerciaux (1 

$33.93 Billions - Milliards 
	

$26.74 Billions - Milliards 

billions 
= $5.47 

milliards 

bill ons 
= $5.47 

milliards 

1 	Fxclticlir'q Cir flrilir.. Fiiil Diilerc Gi?rlrr.il Stire; 	S. j i lc 
TI 	ii 	

I 	 H 	Ii 

Service Trades in Shopping Centres as a Percentage of Total Sales 
and Receipts in Shopping Centre Outlets, 1972 

Prestations de service dans les centres commerciaux exprimées en pourcentage 
de l'ensemble des ventes et des recettes des points de vente 

des centres commerciaux en 1972 

Total Sales and_Receipts in Shopping Centre Outlets 
Total des ventes et des recettes des points de vente 

des centres commerciaux 

$5.7 Billions - Milliards 

= $226.5 millions 
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TABLE 1. Number of Shopping Centres, by Province and by Type of Centre, 1961-1972(1) 

lEAU 1. Nombre de centres commerciaux, par province et pat catdgorie de centre, 1961-1972(1) 

Province 1961 1962 1963 1964 1965 1966 1967 1968 1969 1970 1972 

Total number of shopping centres - Nombre 
total de centres commerciaux 

2,51 305 346 369 386 420 461 480 499 541 599 

Iewfoundland - Terre- Neuve 	.....................1 1 1 1 1 1 2 2 2 2 3 
rince Edward Is land - 	le-du-Prince-Ldouard . - - - - - - - - 1 1 

4 5 6 8 8 8 8 8 8 8 9 
2 2 2 2 3 4 4 4 5 8 10 

55 57 66 68 74 85 93 102 109 127 143 
136 147 168 170 175 188 213 217 219 228 247 

6 7 9 11 11 14 14 15 16 20 23 
9 10 10 12 13 15 15 17 17 19 19 

26 32 38 46 47 52 54 55 62 59 64 
42 44 46 51 54 53 58 60 61 69 80 

lberta 	......................................... 

Number of Type A shopping centres - Nombre 
de centres consnerciaux, catégorie A 

191 212 250 270 281 301 323 335 343 371 390 

- - - - - - - - - - 1 
rince Edward Island - I1e-du-Prince-1douard ... - - - - - - - - 1 1 

2 2 3 6 6 6 6 6 S 4 5 

Fewfoundland - Terre-Neuve ...................... 

2 2 2 2 3 4 4 3 4 6 7 
24 27 36 38 41 51 54 59 68 79 85 

ova Scotia - Nouvelle-Ecosse ................... 
Few Brunswick - Nouveau-Brunswick ............... 

92 101 122 120 126 131 148 153 148 155 158 

udhec 	.......................................... 
'ntario 	......................................... 

5 6 7 9 9 12 12 13 13 16 18 

lanitoba 	........................................ 
askatchewan 	.................................... 

8 8 8 10 11 11 11 13 13 14 13 

ritish Columbia - Colombie-Britannique ......... 

22 28 33 40 39 43 43 43 48 45 43 
36 38 39 45 46 43 45 45 44 51 59 

CANADA 	...................................... 

Number of Type B shopping centres - Nombre 

67 67 72 70 73 84 95 99 107 107 125 

ova Scotia - Nouvelle-Ecosse ................... 

de centres comerciaux, catdgorie B 

Few Brunswick - Nouveau-Brunswick ............... 
ubec 	.......................................... 
-rarfo 	......................................... 

katchewan 	.................................... 

irish Columbia - Colombie-Britannique ......... 

1 1 1 1 1 1 2 2 2 2 1 
rince Edward Island - Ile-du-Prince-Edouard - - - - - - - - - - - 

2 3 3 1 1 1 1 1 2 3 2 

CANADA 	...................................... 

- - - - - - - 1 1 1 2 

Fevfound land - Terre-Neuve ...................... 

26 24 27 24 27 26 29 30 28 29 33 

ova Scotia - Nouvelle-Ecosse 	................... 
ew Brunswick - Nouveau-Brunswick ............... 

31 32 32 36 32 40 44 43 49 47 54 
zebec 	.......................................... 
ntario 	......................................... 

- - 1 1 1 1 1 1 2 3 4 anitoba 	........................................ 
askatchewan 	.................................... 1 2 2 2 2 4 4 4 4 4 5 
lberta 	......................................... 2 2 2 2 4 5 4 7 7 5 10 
ritish Columbia - Colombie-Britannique 4 3 4 3 5 6 10 10 12 13 14 

Number of Type C shopping centres — Nombre 

23 26 24 29 32 35 43 46 49 63 84 

de centres comrnerciaux, 	catégorie C 

CANADA 	...................................... 

- - - - — - - - — — 1 
rince Edward Island - fle-du-Prince-Edouard - - - - - - - - — — - 
FovS Scotia - Nouve11e-cosse 	................... - - — 1 1 1 1 1 1 1 2 

ewfoundland - Terre-Neuve ...................... 

Few Brunswick - Nouveau-Brunswick ............... - - — — - - - - - I I 
5 6 3 6 6 8 10 13 13 19 25 

13 14 14 14 17 17 21 21 22 26 35 
1 1 1 1 1 1 1 1 1 1 1 

uébec 	.......................................... 

- - - - - - - - - 1 1 

otarlo 	......................................... 
Lanitoba 	........................................ 

2 2 3 4 4 4 7 5 7 9 11 
askatchewmn 	.................................... 
iberta 	......................................... 
ritih Columbia - Colombie-Britannique 2 3 3 3 3 4 3 5 5 5 7 

IL oars WILL nor oe svaitaote unnii rLnai resume or me iin n.ensus or nercnanarsrng ana bervices are taDutacea. - Lea 
flees de 1971 ne seront disponibles que lorsque lea réaultats définitifa du recensement du coimnerce et des services de 

:1 auront eté mis en tableaux. 
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TABLE 2. Number, Sales and Percentage Distribution of Retail Chain, Department and 
Independent Stores in Shopping Centres, 1961-1972(1) 

TABLEAU 2. Nombre, ventes et proportion des inagasins I auccurseles, des grands magasins et 
den magasina indêpendants dane lea centres connnerciaux, 1961-1972(1) 

Chains 	 Department stores 	Independents Year 
- 	 Total 	

Magasins I 	Grands magasins 	 Magasins Aunée 	
succursalen 	 indépendants 

Stores - Maganina 

number 7. number 7. number 7. number 7. 

nombre nombre nombre noinbre 

100.0 1,588 42.8 37 1.0 2,083 56.2 
1962 	........................ 100.0 1,711 42.4 51 1.3 2,271 56.3 
1963 	........................ 4,343 100.0 1,809 41.7 55 1.3 2,479 57.0 

1961 	.........................3,708 

1964 	........................ 4,674 100.0 1,921 41.1 60 1.3 2,693 57.6 
1965 	........................ 

4. ,033 

4,994 

.. 

100.0 2,062 41.3 69 1.4 2,863 57.3 
1966 	........................ 5,569 100.0 2,216 39.8 78 1.4 3,275 58.8 

.. 

100.0 2,425 38.8 111 1.8 3,722 59.4 

.. 

100.0 2,527 38.1 123 1.9 3,984 60.0 
1967 	.........................6,258 

.. 

100.0 2,599 37.1 135 1.9 4,271 61.0 
1968 	.........................6,634 
1969 	.........................7,005 

100.0 2,971 37.7 164 2.1 4,750 60.2 1970 	.........................7,885 
1972 	......................... 9 ,324 100.0 3,713 39.8 219 2.3 5,392 57.8 

Sales - Ventes 

000 

975,932 100.0 626,246 64.2 172,718 17.7 176,969 18,1 
1,150,017 100.0 726,028 63.1 225,675 19.6 198,314 17.3 
1,315,748 100.0 819,709 62.3 266,678 20.3 229,361 17.4 

1961 	......................... 
1962 	......................... 
1963 	......................... 

1,560,036 100.0 951,425 61.0 343,226 22.0 265,385 17.0 1964 	......................... 
1,831,865 100.0 1,098,041 59.9 424,725 23.2 309,099 16.° 1965 	......................... 
2,100,028 100.0 1,172,485 55.8 554,302 26.4 373,240 1 
2,552,178 100.0 1,325,975 52.0 727,461 28.5 498,742 1. 
2,873,248 100.0 1,440,401 50.1 866,575 30.2 566,272 1 

1966 	......................... 
1967 	......................... 

3,320,604 100.0 1,602,826 48.3 1,055,657 31.8 662,121 
1968 	......................... 
1969 	......................... 

3,866,305 100.0 1,931,672 50.0 1,213,291 31.4 721,342 18J 1970 	......................... 
1972 	......................... 5,466,720 100.0 2,725,916 49.9 1,844,182 33.7 896,623 1. 

!!2.c.!: Since 1966 restaurants have been classed as Service Trades. 	Before that, 	they were included with Retail Trade. 	The 
data in the foregoing tables have been adjusted so that restaurants are excluded altogether. 	An historical analysis of 
the restaurant trade in shopping centres may be found in the 1968 edition of Shopping Centres in Canada (63-214). 	- 

Nota: Depuis 1966, 	lea restaurants sont classes come établtssements de service. 	Avant cette date, 	us 8taient compr8s aver 
les commerces de d6tail. 	Lea chiffres des tableaux ci-dessus ant ete rectifiCa de façon 1 exclure compiltement lea 
restaurants. 	Lédition de 1968 des Centres coninerciaux au Canada (catalogue 63-214) contient une analyse chronologique 
du commerce des restaurants dana lea centres co,nmerciaux. 

TABLEAU 3. Number of Retail Stores and Sales in Shopping Centres, by Province, 1970 and 1972(1) 

TABLEAU 3. Noinbre et ventes des magaains de detail dana lea centres cousuerciaux, par province, 1970 et 1972(1) 

I 	Number of stores 	I 	Sales 

Province 	 Noinbre de magasina 	 Ventes 

1970 	I 	1972 
	

1970 	I 	1972 

7,885 9,324 3,866,305 5,466,720 

Atlantic 	Provinces - Provinces de 	1'Atlsntique 	...................... 276 348 168,391 242,570 
Nova 	Scotia - Nouvel1e-cosse 	..................................... (125 (147 (74,137 (100,091) 

2,064 2,521 832,374 1,172,198 

CANADA 	........................................................... 

3,366 3,970 1,772,311 2,489,081 
223 247 155,569 211,226 

Québec 	............................................................... 
Ontario 	.............................................................. 

249 247 87,023 142,811 
Manitoba 	............................................................. 

755 914 400,575 573,239 
Saskatchewan 	......................................................... 
Alberta 	.............................................................. 
British Columbia - Colombie-Britannique .............................. 952 1,077 450,061 635, 59 

(1) 	1971 	data will 	not 	be available until 	Ii nil 	to suits 	of 	the 	1971 	Con sun of Mor-h,ndj ciii 	ord 	Seroico ore 	tohilitid . 	- 

données de 	1971 	ne 	seronc disponH.•. 	 dii 	 do 	nroi. 	 r.Io' 	dr 
1971 	auront 	dtC' mis 	en tibloriux. 

I 

I 
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TABLE 4. Number of Retail Stores and Sales in Shopping Centres, by Kind of Business, 1967-1972(1) 

LEAU 4. Nombre et ventes des magasins de dftail dane lee centres commerciaux, par genre do commerce, 1967-1972(1) 

1967 	I 	1968 	I 	1969 	I 	1970 	I 	1972 
Kind of business 

Genre de conenerce 
	 Number of stores 

Nombre de magas ins 

All stores - TotSl - Tous les magasins ...... 

Grocery and combination stores - piceries et 
épiceries-boucheries .......................... 

All other food stores - Thus les suItes megssins 
d'alimentation ................................ 

Department stores - Grands magasins ............. 
General merchandise stores - Magasins de merchan- 

dises diverses ................................ 
Variety stores - Bazars ......................... 
Service stations and garages - Stations-Service 

et garages .................................... 
Men's clothing stores - Magasins de v8tements 

pour hommes ................................... 
Women's clothing stores - Magasins de vêtements 

pour femmes ................................... 
Family clothing stores - Magasins de v5tements 

pour Ia famille ............................... 
Shoe stores - Magssins de chaussures ............ 
Hardware stores - Quincaitleries ................ 
Furniture, T.V,, radio and appliance stores - 

Magasins de meubles, téléviseurs, radio et 
accessoires ................................... 

rug stores - Pharmacies ........................ 
ewellerv stores - Rijouterie .................. 

6,258 6,634 7,005 7,885 9,324 

559 586 611 682 744 

602 618 643 707 781 
111 123 135 154 219 

(2) 43 42 46 53 
270 258 252 250 229 

147 146 153 161 187 

338 361 382 412 502 

712 770 839 1,003 1,179 

94 102 105 120 229 
519 544 579 657 792 
248 247 246 248 233 

196 207 216 236 238 
403 418 442 468 500 
206 220 239 267 322 

1,853 1,991 2,121 2,458 3,116 

Thousands of dollars 

Millier, do dollars 

All stores - Total - Tous lea magesins ...... 

Grocery and combination Stores - Epiceries et 
êptceries-boucheries .......................... 

All other food stores - Tous lee autres magasina 
d'alimentation ................................ 

Department stores - Grands magasina ............. 
General merchandise stores - Magasins de marchan- 

dices diverses ................................ 
Variety stores - Bazars ......................... 
Service stations and garages - Stations-service 

ci garages .................................... 
Men's clothing stores - Magasins de vgtements 

pour homuies ................................... 
Women's clothing stores - Magasins de v5tements 

pour femmes ................................... 
Family clothing stores - Magasiris de vêtements 

pour Ia famille ............................... 
Shoe stores - Magasins de chaussures ............ 
Hardware stores -Quincailleries ................ 
Furniture, T.V., radio and appliance stores - 
Magasins de meubles, tfléviseurs, radio et 

2,552.178 2,873,248 3,320,604 3,866,305 5,466,720 

864,130 954,107 1,067,569 1,309,431 1,792,952 

44,092 44,723 50,451 53,392 75,710 
727,461(3) 866,575 1,055,657 1,213,291 1,844,182 

(2) 26,585(4) 27,316(4) 35,612(4) 53,511(4) 
127,787 110,475 111,890 112,911 121,066 

27,723 32,746 36,620 40,175 51,603 

48,716 56,283 65,934 78,014 110,010 

98,504 113,141 132,362 160,260 243,472 

32,327 37,354 41,841 47,857 58,637 
60,946 60,379 67,960 76,376 108,251 
47,129 51,290 52,666 55,586 68,400 

	

accessoires ............................. ... ... ...36,206 	42,696 	46,763 	53,569 	68,820 

	

Drug stores - Pharmacies .................. ...  ... ..107,105 	116,962 	131,965 	152,882 	203,513 

	

Jewellery stores - Bijouteries .................. ...22,845 	26,622 	30,400 	33,444 	51.516 
All other stores - Tous lee autres magssins 	307,208 	333,312 	401,210 	443,504 	605,068 

(1) 1971 data will not be available until final results of the [971 Census of Merchandising and Services are tabulated. - Lea 
donnfes de 1971 ne seront diaponibles qua lorsque lea résultats définitifs du recenaement du commerce at des services do 
1971 auront été mis en tableaux. 

2) Included in "all other stores". -Compris dane Is categoric "Thus lea soIree msgssins". 
) Includes sales through mail order catalogue sales offices in shopping centres in 1967. - Pour 1967 comprend lee venIce des 
comptoira postaux situCs dana lea grands magsains. 

') Includes both general merchandise store sales and sales through mail order catalogue sales officee. Excludes sales 
through mail order catalogue counters in department stores; these are included with department store esles data. - Com. 
prend lea venres des magasins de marchandises diverses ainsi que celles des comptoirs postaux. Exclu lea ventee dee comp_ 
lairs postaux situéa dens lea grands magaains; ces dernières sont comprises dans les donnCes des grands magasine. 
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TABLE 5. Percentage Distribution of Retail Stores and Sales in Shopping Centres, 1967-1972(1) 

TABLEAU 5. Repartition proportionneile des magasins et des ventes, commerce de detail, des centr 
consnerciaux, 1967-1972(1) 

Kind of business 

Genre de commerce 

Stores - Magasins Sales - Ventes 

1967 1968 1969 1970 1972 1967 1968 1969 1970 1972 

100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 

Grocery and combination stores - 9picer1es et dpice- 
8.9 8.9 8.7 8.6 8.0 33.9 33.2 32.1 33.9 32.8 

All other food stores - Tous les autres magasins d'a- 
9.6 9.3 9.2 9.0 8.4 1.7 1.6 1.5 1.4 1.4 
1.8 1.9 1.9 2.1 2.3 28.5 30.2 31.8 31.4 33.7 

General merchandise Stores - Magasins de marchandises 
.. 0.6 0.6 0.6 0.6 .. 0.9 0.8 0.9 1.0 

ries-boucherjes 	........................................ 

4.3 3.9 3.6 3.2 2.4 5.0 3.8 3.4 2.9 2.2 
Service stations and garages - Stations-service et 

All stores - Total - Tous les magasins 	............. 

2.4 2.2 2.2 2.1 2.0 1.1 1.1 1.1 1.0 0.9 

l imentation 	............................................ 
Department 	stores - Grands magasins 	...................... 

Men's clothing stores - Magasins de v8tements pour 
5.4 5,4 5.4 5.2 5,4 1.9 2.0 2.0 2.0 2.0 

L4omen's clothing stores - Magasins de vBtements pour 

diverses 	............................................... 
Variety 	stores - 	Bazars 	................................. 

fenanes 	.............................................. 11.4 11.6 12.0 12.7 12.6 3.9 3.9 4.0 4.2 4,5 

hommes 	................................................. 

Family clothing stores - Magasins de v8tements pour 

garages 	................................................ 

1.5 1.6 1.5 1.5 2.4 1.3 1.3 1.3 1.2 1.3 
Shoe stores - Magasins de chaussures 	................... 8.3 8.2 8.3 8.3 8.5 2.4 2.1 2.0 2.0 2.0 

4.0 3.7 3,5 3.1 2,5 1.8 1.8 1.6 1.4 1.3 

Is 	famille 	........................................... 

Furniture, T.V., radio and appliance stores - Haga- 
sins de meubles, 	t4léviseurs, radio St accessoires 3.1 3.1 3.1 3.0 2.6 1.4 1.5 1.4 1.4 1.3 

hardware stores - Quincailleries 	....................... 

6.4 6.3 6.3 5.9 5.4 4.2 4.1 4.0 4.0 3.7 
3.3 3.3 3.4 3.4 3.5 0.9 0.9 0.9 0.9 0.9 

Drug stores - Pharmacies 	............................... 
Jewellery stores - Bijouteries 	......................... 
p.11 other stores - Tous lea autres magasins ............ 29.6 30.0 30.3 31.2 33.4 12.0 11.6 12.1 11.5 11.1 

TASLE 6. Number, Sates and Receipts of R&ta ii Stores, Chain, lttdepondeot mmd [)oparLmeut Stores 
and Service Outlets by Size of Shopping Centre, 1972 

TABLEAU 6. Nombre de points de vente au detail (magasins I succursales, magasins indCpendants et grands magasins) cc 
d'entreprises de service, ventes et recettes de ces derniers, selon is taille du centre commercial, 1972 

Type A

Lt6Qorf 

 Type B 	I Type C 
Types of outlet - Categories d'établisaements 	Total 	

catéerie A 	 e B 	Catecorie C 
number - 

Number of outlets - Nombre de locaux 

Total number of outlets - Retail and service - Nombre total de lo- 

	

caux - Commerce de detail et services ........................... 	12,314 
	

4,526 
	

3,216 
	

4,572 

	

Retail stores - Total - Points de vente au detail ............... 	9,324 
	

2,979 
	

2,494 
	

3.851 

	

Chain store outlets - Magasins a succursales .................. 	3,713 
	

905 
	

918 
	

1.890 

	

Department store outlets - Grands magasins .................... 	219 
	

51 
	

58 
	

110 

	

Independent stores - Magasins inddpendants .................... 	5,392 
	

2,023 
	

1,518 
	

1,851 

	

Service outlets - Total - Entreprises de service ................ 	2,990 
	

1,547 
	

722 
	

721 

of dollars - 

I 

Dollar aales and receipts - Ventes et recettes 

Total sales and receipts - Retail and service - Ventes et recettes 
totales - Commerce de detail et services ........................ 

Retail sales - Total - Ventes du cmnerce de detail ............. 

Chain stores - Magasina a succursaies ......................... 
Department stores - Grands magasina ........................... 
Independent stores - Magasins indépendants .................... 

Service receipts, total - Recettes totales des entreprises de 
service ....................................................... 

5,693,189 1,733,458 1,297,238 2,662,493 

5,466,720 1,653,823 1,245,050 2,567,848 

2,725,916 985,794 687,115 1,053,005 
1,844,182 289,290 344,307 1,210,5 

896,623 378,739 213.628 304,27 

226,468 79,635 52,188 94,6 

r 

(1) 1971 data will not be available until final results of the 1971 Ce isus of Merchandising and Services are tabulated. - i. 
donnCes de 1971 ne seront disponibles que loraque lea résultats dé Einitifs du recensement do conanerce et des services de 
1971 auront Cré mis en tableaux. 
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tail Sales and Retail Sales in Shopping Centres, 

P 	 !70 and 1972 

au ditail et lea ventes au detail des points de vente des 
rtt, 	c'.rnnerciaux, 1970 et 1972 

Kind of business 
- 

Genre do conerce 

Retail trade(l) 

Total 

Coninerce de detail(1) 

Retail trade in 
shopping centres 

Coninerce de detail des 
centres coesnerciaux 

Retail trade in 
shopping centres 
as a percentage 

of total 
retail trade 

Conanerce de 
detail dana 
lea centres 

comnterciaux en 
pourcentage de 
1'enemb1e du 

counnerce 
do detail 

Percentage Percentage 
change change 

1970 1972 
1972/1970 

1970 1972 
1972/1970 

1970 1972 

Variation Variation 

thousands of dollars thousands of dollars percentage 

inilliers de dollars milliera de dollars pourcentage 

All Stores - Total - Tous lea 
magasins 	.................... 28,033,905 33,929,716 + 21.0 3,866,305 5,466,720 + 41.4 13.8(2) 16.1(2) 

Grocery and combination stores - 
Ipiceriea at dpiceries-boucheries 6,849,224 7,890,107 + 15.2 1,309,431 1,792,962 + 36.9 19.1 22.7 

1 other food stores - Tous lea 
.,utres magasins d'aljmentation .. 640,055 717,729 + 12.1 53,392 75,710 + 41.8 8.3 10.5 

partment stores - Grands magasins 2,852,320 3,687,912 + 29.3 1,213,291 1,844,182 + 52.0 42.5 50.0 

eral merchandise stores - 
'lagasins de msrchandises diveraes 848,454 1,023,573 + 20.6 35,612 53,511 + 50.3 4.2 5.2 

Variety stores - Bazars 	........... 552,907 613,352 + 10.9 112,911 121,066 + 10.7 20.4 19.7 

Service stations and garages - 
Stations-service et garages 2,530,675 2,892,099 + 14.3 40,175 51,603 + 28.4 1.6 1.8 

Men's clothing stores - Magasins 
de vOtetnent pour hoimnea ......... 508,346 + 14.0 78,014 110,010 + 41.0 17.5 21.6 

Women's clothing stores - Magasins 
de v8tenients pour femes ........ 561,411 

.. 

672,455 + 19.8 160,260 243,472 + 51.9 28.5 36.2 

Family clothing Stores - Magnains 
de v8tetnents pour Is famille .... 397,516 

.. 

458,105 + 15.2 47,857 68,637 + 43.4 12.0 15.0 

Shoe stores - Magasins de 
chausaures 	...................... 327,510 363,385 + 11.0 76,376 108,251 + 41.7 23.3 29.8 

Hardware stores - Quincailleries .. 

..445,976 

382,830 447,943 + 17.0 55,586 68,400 + 23.1 14.5 15.3 

F'urniture, T.V., 	radio and 
appliance stores - Magasins de 

.. 

meubles, tCléviseurs, radio et 
acceesoires 	..................... 1,068,955 4- 26.1 53,569 68,820 + 28.5 6.3 6.4 

Drug stores - Pharmacies .......... 

.. 

840,017 980,768 + 16.8 152,882 203,513 + 33.1 18.2 20.8 

Jewellery stores - Bijoutertea .... 

..847,403 

218,503 262,878 + 20.3 33,444 51,516 + 54.0 15.3 19.6 

All other stores - Tous lea autrea 

.. 

magasius 	........................ ..9,739,104 12 1 342 1 109 + 26.7 443,504 605,068 + 36.4 4.6 4.9 

rce or recais crane aaca is bEaElSrICS canada catalogue b5-UU, Retail Trade. Data are subject to revision. - Lea don-

P .  s sur le corce de detail proviennent de la publication de Statistique Canada: Coennerce do detail (63-005 au catalo-
-). Ces données sont sujettes a revision. 

removing trades rarely found in shopping centres, e.g. general stores, motor vehicles dealers, fuel dealers, these par-
entages change, and become 17.07. in 1970, and 20.47. in 1972. - En suppriment lea genres de conanerce qut sont rarement 
raprCsentCs dana lea centres comnerciaux (lea raagasins géneraux, lee marchands do vChicules A moteur, lea marchanda de 
combustible), cea pourcentages s'élBvent a 17.0 Zen 1970 et h 20.4 Zen 1972. 

P 
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TABLE 8. Retail Sales in Shopping Centres, by Kind of Business, by Province, 1972 

TABLEAU 8. Ventes de detail des centres coainerciaux, par genre de corce et par province, 1° - 

Kind of business 

Genre de coerce 

Atlantic 
Provinces 

Canada 	 -Provinces 	Quebec 	Ontario 

de l'Atlan. 
tique 

thousands of dollars - milliers de dollars 

All stores - Total - Tous lea magaains .............. 

Grocery and combination Stores - 'piceriea et épiceries- 
boucheries ............................................ 

All other food stores - Tous les sutres magasins d'ali- 
reentation ............................................. 

Department stores - Grands magasins ..................... 
General merchandise stores - Magasins de marchandises di- 

verses ................................................ 
Variety stores - Barars ................................. 
Service stations and garages - Stations-service et 

garages ............................................... 
Men's clothing stores - Magasina de 01tmnent pour homees 
Women's clothing stores - Magasins de vBtement pour 

feimnes ................................................ 
Family clothing stores - Magasins de vBteinent pour is 

famille ............................................... 
Shoe stores - Magasins de chaussurea .................... 
Hardware stores - Quincailleries ........................ 
Furniture, T.V,, radio and appliance stores - Magasins 

de meubles, téléviseurs, radio at accessoires ......... 
Drug stores - Pharmacies ................................ 
Jewellery stores - Bijoureries .......................... 
All other stores - Tous lea autres magasins ............. 

	

5,466, 720 
	

242,5701 	1,172,198 I 	2,489,081 

	

1,792,962 
	

64,021 
	

429,618 
	

865,419 

	

75,710 
	

833 
	

14,355 
	

39,387 

	

1,844,182 
	

99,678 
	

288,612 
	

761,081 

	

53,511 	x 	 19,526 
	

14,067 

	

121,066 
	

12,366 
	

32,037 
	

50,105 

	

51,603 
	

509 
	

7,264 
	

19,720 

	

110,010 
	

3,565 
	

32,466 
	

55,152 

	

243,472 
	

8,960 
	

72,372 
	

114,642 

	

68,637 	x 	 29,494 
	

15,890 

	

108,251 
	

3,876 
	

39,476 
	

45,840 

	

68,400 
	

1,015 
	

38,122 
	

23,135 

	

68,820 
	

5,103 
	

9,920 
	

39, 447 

	

203,513 
	

8,766 
	

41,330 
	

108,322 

	

51,516 
	

3,556 
	

11,021 
	

20,42 

	

605,068 	24,370 
	

106,584 
	

316,445 

British 
Columbia 

Manitoba 	Saskatchewan 	Alberta 	 - 
Colombie - 

Britannique 

thousands of dollars - milliers de dollars 

All stores - Total - Tous lee magaains .............. 

Grocery and combination stores - 4iceries at épiceries- 
boucherles ............................................ 

All other food stores - Tous lea autres magasins d'ali- 
mentation ............................................. 

Department stores - Grands megasins ..................... 
General merchandise stores - Magaains de merchandises di- 

verses ................................................ 
Variety stores - Bazars ................................. 
Service stations and garages - Stations-service et 

garages ............................................... 
Men's clothing Stores - Magasins de vBtement pour hoimnes 
Women's clothing stores - Magasins de v8teinent pour 

fesenes ................................................ 
Family clothing stores - Magasins de v8tement pour Ia 

famille ............................................... 
Shoe stores - Magasins de chsusaurea .................... 
Hardware storeS - Qujncsillerjes ........................ 
Furniture, T.V., radio and appliance stores - Magaaina 

de ineub1e, téléviseura, radio at accessoirea ......... 
Drug storeS - Pharmacies ................................ 
Jewellery stores - Bijouteries .......................... 
All other stores - Tcius les autres magasins ............. 

211,226 142,811 

70,404 41,840 

808 1,282 
92,235 49,807 

x 	 x 

	

4,869 
	

2,941 

	

3,718 
	

4,556 

	

2,325 
	

1,882 

	

7,912 
	

5,810 

x 	 x 

	

2,661 
	

2,075 

	

484 
	

849 

	

1,580 
	

682 

	

5,586 	7,397 

	

2,085 
	

1,608 

	

1 4,639 	15,876  

573,239 I 	635,595 

140,647 181,013 

8.793 10,252 
277.800 274,969 

x x 
6,342 12,405 

9,751 6,084 
7,614 7,005 

15,138 18.637 

x 	 x 

	

6,435 	7,887 

	

2,020 
	

2,775 

	

3.391 
	

8,697 

	

14,251 
	

17,860 

	

5,203 
	

7,616 

	

65,975 	f1 . 179 

I 
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,A I.E 9. Retail Sales in Shopping Centres, by Type of Shopping Centre and by Kind of Business, 1972 

A3LEAU 9. Ventes du comerce de detail des centres comerciaux, suiv5nt la categoric de centre 
commercial et le genre de commerce, 1972 

Kind of business Chains Independents I 	Chaina Independents 
- 

Genre de commerce 
Total - 

'gasina A - Magasins Total - 

I 	Magasina A 
- 

Magasina 
succursales independants auccursales indépendants 

Type A 
Total - 

Categoric A 

thousands of dollars - milliers de dollara 

All stores - Total - Tous lea 
5,466,720 4,570,098 896,623 1,653,823 1,275,084 378,739 

Grocery and combination stores - 	pice- 
1,792,962 1,641,372 151,590 875,780 752,028 123,752 

All other food stores - Tous lea autres 
21,122 54,587 25,266 3,432 21,834 

Department stores - Grands magasins ..... 1,844,182 1,844,182 - 289,290 289,290 - 

General merchandise stores - Magasins de 
53,511 x x 17,073 x x 

121,066 x 37,901 x x 

magasins 	........................... 

ries et fpiceries-boucheries 	........... 

Services Stations and garages - 

magasins 	d'alimentation 	................ 75,710 

51, 603 12,166 39,437 28,787 3,398 25,389 
Men's clothing stores - Magasins de 

110,010 50,930 59,079 12,687 2,158 10,529 

merchandises diverses ..................
Variety stores - Bazars 	.................. 

Stations-service at garages ............ 

Women's clothing stores - Magasins de 
vetements pour hoesnes 	.................. 

243,472 155,347 88,125 25,588 13,705 11,883 
Family clothing stores - Magasina de 

vStements pour femmes .................. 

68,637 51,342 17,295 16,138 11,875 4,263 
Shoe stores - Magasins de chaussures .... 108,251 85,292 22,959 13,341 8,360 4,981 

68,400 41,003 27,397 15,149 1.065 14,085 
niture, T.V., 	radio and appliance 
t,res - Magasins de meubles, t1é- 

68,820 33,762 35,058 16,101 5,525 10,575 
203,513 68,984 134,529 95,828 21,480 74,348 

vetements pour is familie .............. 

51,516 31,173 20,343 5,424 1,147 4,217 

I.Iware stores - Quincailieries ......... 

stores - Pharmacies .................

All other stores - Tous lea autres 

.surs, radio at accessoires ..........

Rwellery stores - Bijouteries ........... 

605,068 365,204 239,864 179,469 111,064 68,405 rsagasins 	............................... 

Type B Type C 

Categoric B Categoric C 

thousands ot dollars - niilliers de dollars 

All stores - Total - Tous lea 
1,245,050 1,031,422 213,628 2,567,848 2,263,593 304,257 

Grocery and combination stores - 	pice- 
471,367 448,865 22,502 445,815 440,480 5,336 

All other food stores - Tous las autres 
magasins d'alimentation 	............... 16,917 4,208 12,710 33,526 13,483 20,043 

magasins 	........................... 

rica 	et Cpiceries-boucheries 	........... 

Department stores - Grands magasins 344,307 344,307 - 1,210,586 1,210,586 - 

General merchandise stores - Magasins de 

.. 

19,477 19,477 - 16,961 x x 
32, 550 30,904 1,646 50,615 x 

Service stations and garages - 
Stations-service et garages 13,456 3,879 9,577 9,360 4,890 4,471 

Men's clothing stores - Magasins de 
20,324 7,149 13,175 76,998 41,623 35,375 

Women's clothing stores - Magasins de 
45,643 25,572 20,071 172,240 116,070 56,170 

Family clothing stores - Magasins de 

uiarchandiae8 	diverses 	.................... 
Variety stores - 	Bazars 	.................... 

16,680 12,467 4,214 35,818 27,001 8,818 
Shoe stores - Magasins de chaussures .. 25,052 18,458 6,594 69,858 58,474 11,384 
Hardware stores - Quincailleries 13,308 5,951 7,357 39,943 33,988 5,955 

v8tements 	pour hommes 	.................... 

Furniture, T.V., 	radio and appliance 

vetements 	pour 	fetmnea 	.................... 

stores - Magasins de meubles, tClC- 

vetemeats pour 	is famille 	................ 

viseurs, radio et acceasoires 14,827 6,071 8,756 37,892 22,166 15,726 
50,507 17,765 32,742 57,177 29,739 27,438 

ewellery stores - Bijouteries 12,720 5,662 7,058 33,371 24,363 9,008 
rug 	storea - Pharmacies 	................... 

.\11 other stores - Tous lea autres 
rsagssins 	............................... 147,912 80,687 67,225 277,687 173,452 104,235 p 
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TABLE 10. Number of Retail Stores in Shopping Centres, by Type of Shopping Centre and by Kind of Business, 1972 

TABLEAU 10. Noinbre de magasins de detail des centres commerciaux, suivant Ia catégorie de 
centre cossnercial cc le genre de conr,erce, 1972 

Chains 	Independents 	Chains 	independents 

Total 	- 	- 	Total 	- Magasins 	Magaains 	Magasins a 	Magasins Kind of business 	
succursales 	indépendants 	succursales 	indépendanta 

Genre de coierce 

number - nombre 

All stores - Total - Tous les 
9,324 3,932 5,392 2,979 956 2,023 

Grocery and combination stores - 	pice- 
ries et Cpiceries-boucheries 744 558 186 469 329 140 

All other food stores - Tous lea autres 
781 198 583 282 27 255 

Department stores - Grands magasins 219 219 - 51 51 - 

General merchandise stores - Magasins de 
53 51 2 15 14 1 

229 190 39 101 70 31 

magasins 	........................... 

Service stations and garages - Stations- 
187 25 162 118 6 112 

Men's clothing stores - Magasins de 
502 166 336 112 15 97 

marchandises 	diversea 	.................. .... 

Women's clothing stores - Magasins de 

magasins 	d'alimentation 	................ .. 

Variety 	stores - Bazars 	.................. .. 

1,179 553 626 193 59 134 
Family clothing stores - Magasina de 

vStements pour la famille 229 134 95 73 39 34 

service 	et 	garages 	..................... ... 

Shoe stores - Magasins de chaussures 792 576 216 175 99 76 
Hardware stores - Quincailleries 233 35 198 126 4 122 

v6tements 	pour hmnes 	.................. .. 

v8tenients 	pour 	feusnes 	.................. . 

Furniture, T.V., radio and appliance 
stores - Magasins de meubles, 	tele- 
viseurs, radio et accessoires 238 85 153 67 10 57 

500 161 339 295 73 222 
Jewellery Stores - Bijouteries 322 120 202 72 7 65 
Drug stores - Pharmacies 	................. .. 

All other stores - Tous les autres maga- 
sins 	................................... 3,116 861 2,255 830 153 677 

TypeB 	 TypeC 

Categoric B 	 CatCgorie C 

number - nombre 

All stores - Total - Tous lea 
2,494 976 1,518 3,851 2,000 1,851 

Grocery and combination Stores - 	pice- 
rice et Cpiceries-boucheries 161 131 30 114 98 16 

All other food stores - Tous lea autre8 
201 56 145 298 115 183 

magasins 	........................... 

Department stores - Grands magasins 58 58 - 110 110 - 

General merchandise stores - Magasins de 
22 22 - 16 15 

54 7 67 66 1 

magasins 	d'alimentation 	................ 

merchandises 	diverses 	.................. . 

Service stations and garages - Stations- 
45 

. 35 

8 37 24 11 13 

Variety stores - Bazars 	.................. 61 

Men's clothing stores - Magasins de 
41 94 255 110 145 v6tmnents 	pour 	ho,x snea 	.................. . 

Women's clothing stores - Magasins de 
305 126 179 681 368 313 

Family clothing stores - Magasins de 
vSteuients pour is famille 65 35 30 91 60 31 

service 	at 	garages 	..................... . 

Shoe stores - Magasins de chaussures 234 166 68 383 311 72 
Hardware stores - Quincaillerjes 59 6 53 48 25 23 
Furniture, TV., radio and appliance 

v6tements 	pour 	feusnes 	.................. 

stores - Magasins de meublea, télévi- 
seurs, radio et accessoires 56 16 40 115 59 56 

44 76 85 44 41 
Jewellery stores - Bijouteries 106 34 72 144 79 65 
Drug storeS - Pharmacies 	................. 120 

All other stores - Tous lea autres Inaga- 
aths 	................................... 866 179 687 1,420 529 891 

Type A 
Total 	 - 

Categoric A 

I 
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. Receipts of Service Trades in Shopping Centres, by Kind of Business, 1970-1972(1) 

I 	\LEAIJ 11. Recettea des entreprises de service des centres commerciaux, suivant 
le genre de cerce, 1970-1972(1) 

Percentage 
Kind of business 	 change 

- 	 1970 	 1972 	 - 
Genre de cierce 	 Variation 

proportionnelle 

thousands of dollars 

milliers de dollars 

All trades - Total - Toutes lee entreprises .............. 162,927 	1 	226,468 	 + 39.0 

Amusement and recreational group - Groupe des services 
récréatifs et de divertissement 

10,199 13,019 + 27.6 

Billiard 	parlours - Sallea 	de billard 	..................... 1,091 1,466 + 34.4 

Bowling alleys - Salles de quilles 	........................ 8,011 + 37.9 

Other amusement and recreation services - Autres services 

.. 

2,120 + 37.8 

Personal se rv ices group - Groupe des serv ices personnels 

5. ,810 

. 8,963 

10,405 + 19.0 rher 	shops - Coiffeurs pour hea 	. ....... . ......... . ... 

Regular theatres - Cinémas ordinaires 	...................... 

s 

.8,743 

+ 22.9 sty salons - Coiffeurs 	pour dames 	...................... 23,310 

récr4atif.9 	et 	de 	divertissement 	.......................... 1,539 

cleaning and laundries - Etablissements de nettoyage h 
sec et busnderies 

Plants and pick-up offices - Ateliers et bureaux de ser- 
19,176 

. 

21,729 + 13.3 

Self-service (laundromats and launderettes) - Librea- 

vice 	................................................... 

4,149 4,881 + 17.6 services 	(laverieB 	autoinatiques) 	....................... 

2,085 3,378 + 62.0 Shoe repair 	shops - Cordonneries 	........................... 

Other personal services - Autres services personnels 3,522 6,590 + 87.1 

Miscellaneous services group - Croupe des services divers 

Miscellaneous services (photographers, automobile and truck 
rentals, driving schools, etc.) - Services divers (en- 
treprises de photographie, de location d'automobiles at 
de cainiona, auto.coles, etc.) ........................... .1,564 	 3,586 	 + 129.3 

Restaurant group - Groupe des restaurants 

75,063 107,704 + 	43.5 

Take-out food shops - Magasins d'alitnents a emporter 5,600 10,252 + 	83.1 

Restaurants 	................................................ 

Other eating and drinking places - Autres endroits de 
restauration 	............................................. 5,422 10,018 + 	84.8 

I)1971 data will not be available until final results of the 1971 Census of Merchandising and Services are tabulated. - 
Ionnéea de 1971 ne seront disponiblea que lorsque lea résultata définitifs du recensement du coemerce et des services de 
1971 auront été mis en tableaux. 



	

21, 729 	587 

	

4,881 	173 

	

3,378 	341 

	

6,590 	x 

3,407 6,140 
- 1,002 

1,337 4,006 

1,216 

2,737 4,310 
5,752 9,963 

5,104 9,926 

273 2,504 
333 1,661 

2,244 3,098 

13,019 703 
1,466 x 
8,011 470 

2,120 x x 

10,405 368 
23,310 759 

	

3,586 	x 	777 	1,775 

	

107,704 	3,334 	34,895 	47,191 

	

10,252 	x 	1,108 	5,34b 

	

10,018 	x 	x 	3,64 

British 	- 
Columbia 

Manitoba 	Saskatchewan 	Alberta 	- 
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TABLE 12. Receipts of Service Trades in Shopping Centres, by Kind of Business, by Province, 1972 

TABLEAU 12. Recettes des entreprises de service des centres coninerciaux, par genre de cousnerce et par province, 19, 

Atlantic 

Kind of business 	 Provinces  
- 	 Canada 	 Québec 	Ontario Provinces Genre de coerce 	

de I'Atlan- _______________________________________________________________ 	
tiaue  

thousands of dollars - niilliers de dollars 

All trades - Total - Toutes les entrepriges 	226,468 	10,207 I 	59,064 I 	101,792 
Azmisenent and recreational group Groupe des services 

rdcréatifa at de divertissament 
Regular theatres - Cinémas ordinairea ................. 
Billiard parlours - Salles de billard .................. 
Bowling alleys - Salles de quilles .................... 
Other amusement and recreation services - Autres ser- 
vices récréatifs et de divertissement .............. 

Personal services group - Groupe des services personnels 
Barber shops - Coiffeurs pour homes .................. 
Beauty salons - Coiffeurs pour dames .................. 
Dry cleaning and laundries - tablisseznents de nettoy- 
age B sec et buanderies: 
Plants and pick-up offices - Ateliera ci bureaux 
de service ........................................ 

Self-service (laundromats and launderetteg) - Librea- 
services (laveries automatiques) .................. 

Shoe repair shops - Cordonneries ..................... 
Other personal services - Autres services personnels 

Miscellaneous services group - Groupe des services divers 
Miscellaneous services (photographers, automobile and 

truck rentals, driving schools, etc.) - Services 
divers (entreprises de photographic, de location 
d'autouaobiles at de cainions, auto-écoles, etc.) ..... 

Restaurant group - Groupe des restaurants 
Restaurants ........................................... 
Take-out food shops - Magasins d'aliment8 B emporter 
Other eating and drinking places - Autres endroits de 

restauratjon ........................................ 

All trades - Total - Toutes lea entreprises ......... 

Amusement and recreational group - Groupe des services 
recrdatifs et de divertissement 
Regular theatres - Cindmas ordinaires ................. 
Billiard parloura - Salles de billard ................. 
Bowling alleys - Salles de quilles .................... 
Other amusement and recreation services - Autres ser- 
vices rBcréatifs et de divertissement ............... 

Personal servicer group - Groupe des services personnels 
Barber shops - Coiffeurs pour homes .................. 
Beauty salons - Coiffeurs pour dames .................. 
Dry cleaning and laundries - tablissements de nettoy- 

age B sec ci buanderies: 
Plants and pick-up offices - Ateliers ci bureaux 
deservice 	........................................ 

Self-service (laundroinats and Launderettes) - Libres- 
services (laveries automatiques) .................. 

Shoe repair shops - Cordonneries ...................... 
Other personal services - Autres services personnels 

Miscellaneous services group - Groupe des services divers 
Miscellaneous services- (photographers, automobile and 

truck rentals, driving schools, etc.) - Services 
divers (entreprises de photographic, de location 
d'sutomobiles et de camions, auto-écoles, etc.) ..... 

Restaurant group - Gtqupe des restaurants 
Restaurants ........................................... 
Take-out food shops - Magasins d'aliments B einporter 
Other eating and drinking places - Autres endroits de 

restsuration ........................................ 

7,015 

x 

x 

392 
821 

979 

128 
K 

K 

194 

2, 797 
332 

754 

__________  
Colombie- 
Britannigue 

of dollars - milliers de dollars 

5,073 21,350 21,966 

x 1,522 717 
- K x 

x 1,053 756 

x 692 - 

130 1,213 1,254 
674 1,917 3,423 

400 2,442 2,291 

189 590 1,024 
x 410 454 

- x x 

a 	354 
	

276 

	

2,615 	7,772 
	

9,093 
a 	1,165 
	

925 

	

413 	1,181 
	

1,490 



3 10 
16 5 
38 26 

9 13 

287 121 
305 124 

249 99 

137 45 
50 43 
32 19 

50 
30 
82 

32 

499 
525 

420 

208 
133 
68 

37 
9 
18 

10 

91 
96 

72 

26 
40 
17 

94.645 

28 

221 
26 
30 

13,019 547 
1.466 669 
8,011 3,082 

2, 120 311 

10,405 4,230 
23,310 10,925 

21,729 I 	11,995 

4,881 3,022 
3,378 992 
6,590 2,843 

3,586 1,046 

1,313 11,159 
305 492 

2.672 2.257 

602 1,208 

2,587 3,588 
5.980 6,406 

5,122 4,613 

1,181 679 
1,035 1,350 
1,957 1,790 

1,052 I 	1,488 

	

107,704 	30.438 	23,955 	53,310 

	

10,252 	6,057 	1,826 	2,369 

	

10,018 	3,479 	2,602 	3.936 

65 

662 289 152 
139 89 24 
77 

21 16 

	

22 	25 

thousands of dollars - milliers de 

226,468 	79,635 	52,188 
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TABLE 13. Service Trades in Shopping Centres, 1972 

ABLEAU 13. Entreprises de service des centres coeinerciaux, 1972 

.ro of business 	 Type A 	Type B 	Type C 
- 	 Total 	- 	- 

Genre de coalnerce 	 ICat6gorie  A Categorie B Categoric 
number - nnqnbre 

All trades - Total - Toutes lea entreprises ..................... 	2,990 
	

1.547 	722 
	

721 

Amusement and recreational group - Groupe des services récréatifs et 
de divertissement 
Regular theatres - Cinémas ordinaires ............................. 
Billiard parlours - Salles de billard ............................. 
Bowling alleys - Salles de quilles ................................ 
Other amusement and recreation services - Autres services récrd- 

atifs et de divertissement ...................................... 

Personal services group - Croupe des services personnels 
Barber shops - Coifieurs pour honines .............................. 
Beauty salons - Coiffeurs pour dames .............................. 
Dry cleaning and laundries - Etabliasements de nettoyage A Sec et 

buanderies 
Plants and pick-up offices - Ateliers et bureaux de service ..... 
Self-service(laundroinats and launderettes) - Libres-serv -ices 

(laveries automatiques) ....................................... 
Shoe repair shops - Cordonneries .................................. 
Other personal services - Autres services personnels .............. 

Miscellaneous services group - Groupe des services divers 
Miscellaneous services (photographers, automobile and truck 

rentals, driving schools, etc.) - Services divers (entreprises de 
photographic, de location d'automobiles et de camions, auto - 
Scoles, etc.) 	................................................... 

.iurant group - Groupe des restaurants 
,taurantS ....................................................... 
ke-out food shops - Magasins d'aliments 8 emporter .............. 
her eating and drinking places - Autres endroits de restauration 

All trades - Total - Toutes lea entreprises ..................... 

- 

Amusement and recreational group - Groupe des services récrfatifs et 
de divertissement 
Regular theatres - Cinéinas ordinaires ............................. 
Billiard parlours - Sslles de billard ............................. 
Bowling alleys - Salles de quilles ................................ 
Other amusement and recreation services - Autres services récré- 

atifa et de djvertisseinent ...................................... 

Personal services group - Groupe des services personnele 
Barber Shops - Coiffeurs pour homes .............................. 
Beauty salons - Coifeurs pour dames .............................. 
Dry cleaning and laundries - 1tablissements de nettoyage I sec et 

buanderies: 
Plants and pick-up offices - Ateliers et bureaux de service ..... 
Self-service(laundromats and launderettes) - Librea-aervices 

(laveriea sutomatiques) ....................................... 
Shoe repair shops - Cordonneries .................................. 
Other personal services - Autres services personnels .............. 

Miscellaneous services group - Groupe des services divers 
Miscellaneous services (photographers, automobile and truck 

rentals, driving schools, etc.) - Services divers (entreprises de 
photographic, de location d'sutouiobiles ci de camions, auto - 
ecoles, etc.) 	................................................... 

tiurant group - Groupe des restaurants 
.taurants ....................................................... 
he-out food shops - Hagasins d'aliments I emporter .............. 
er eating and drinking pIsces - Autres endroits de restauration 
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TABLE 14. Percentage Distribution of Service Trades in Shopping Centres, 1968-1972(1) 

TABLEAU 14. Repartition proportionnelle des entreprises de service dee centres conmierciaux, 1968-1972. 

Percentage distribution Percentage distribution 
of number of outlets of receipts 

Kind of business Repartition proportionnelle Repartition proportionnelle 
- Genre de conmerce 

 du nombre d'dtablissernent des recettes 

1968 1969 1970 1972 1968 1969 1970 1972 

100.0 100.0 100.0 100.0 100.0 100.0 100.0 	100.0 

Amusement and recreational group - Groupe des services 
récréatifs et de divertissement 

1.1 1.2 1.6 1.7 4.0 4.3 6.2 	5.7 

1.1 1.1 1.1 1.0 0.8 0.7 0.7 	0.6 

2.3 2.2 2.6 2.7 2.9 2.9 3.6 	3.5 

Other amusement and recreation services - Autres services 
recréatifs et de divertissement 	.......................... 0.9 0.9 0.8 1.1 1.2 1.1 0.9 	0.9 

Personal services group - Groupe des services personnels 

17.0 17.6 17.3 16.7 5.8 5.9 5.4 	4.6 

All 	trades - Total - Toutes 	lea entreprises 	.............. 

18.8 18.8 18.7 17.6 12.6 12.3 11.6 	1(. 

Dry cleaning and laundries - Etablissements de nettoyage 

Regular 	theatres - Cindmas ordinaires 	........................ 

Billiard parlours - Salles de billard 	........................ 

I Sec at buanderies: 

Plants and pick.up offices - Ateliers at bureaux de 
15.0 15.1 15.1 14.0 13.3 12.4 11.8 	9.6 

Self-service (laundromats and launderettes) - Libres- I  

7.6 7.5 7.4 7.0 2.9 2.7 2.5 	2.2 

5.7 5.5 4.9 4.4 1.5 1.4 1.3 	1.5 

Bowling 	alleys - Salles de quilles 	......................... 

Other personal services - Autres services personnels 1.6 1.6 1.7 2.3 2.1 2.2 2.2 	2.9 

Miscellaneous services group - Groupe des services divers 

Barber shops - Coiffeurs pour hoesnea 	....................... 

Beauty salons - Coiffeurs pour dames 	....................... 

Business services (advertising, accounting, etc.) - Servi- 
1.6 . 	 . ,. ,. 1.8 

service 	................................................ 

0.3 .. .. .. 0.1 

services 	(laveries automatiques) 	....................... 

Other miscellaneous services (photographers, 	automobile and 

Shoe repair shops - Cordonneries 	........................... 

truck rentals, 	driving schools, etc.) - Autres services 
divers (entrepriaes de phorographie, de location d'auto- 

1.7 1.9 2.0 2.2 1.5 1.4 1.0 	1.6 

ces coiaserciaux (publtcite, 	comptabilitC, etc.) 	.......... 

Repair services - Services de reparation 	................... 

Restaurant group - Groupe des restaurants 

mobiles et de camions, auto-écoles, etc.) 	................ 

21.1 21.6 21.1 22.1 44.0 46.4 46.1 	47.6 Restaurants 	................................................ 

Take-out food shops - Magasias dtalimerits I emporter 2.9 3.4 3.6 4.6 2.6 3.4 3.4 	4.5 

Other eating and drinking places - Autres endroits de 
reatauration 	............................................. 1.3 1 	1.5 2.0 2.6 2.9 2.9 3.3 	4.4 

a, Lvii data wij..t not be avetlanle ufltli final results of the 1971 Census of Merchandising and Services are tabulated. - Lea 
donndes de 1971 ne seront disponibles qua lorsque lee résultats ddfinitifs du recensement du coasnerce at des 8ervices de 
1971 auront eté mis en tableaux. 
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¼lcrcbandising and Services Division 

SHOPPING CENTRE SURVEY. 1972 

Re. 	 -- 	 - •Scihotor—Snaii.siea Art, Ch.p.I , ,SC 1970.71 	-- 	 - 

PLEASE READ BEFORE COMPLETING QUESTIONNAIRE 

• Report only for she location orated shove. 

• II you did not operate at his location for a foil year, please complete this reporr for that part of the year during which you were active in this location, 

• Reg-ort for yost fiscal yo.sr (otors1 businesn year) ending at any time between April I, 1972 and  March 91, 1973, 

1, DESCRIPTION OF BUSINESS 

(al I)e)pne your bovines, as it in generally known to the public. Be as apec)fic an psssibl•. lEnamplen: procely nrore without fresh wear, drug 
stare, patent medicine store, fumiture store, forninore, T.V.. radio gnu appliances store. For clothing in shoe stout., speci(y ''men's''. 
''wanton'.", "children's" or ''family''.) 

Kind of btisisevn  

(Iii Has many oatirts were opeeated in Canada, by this fires, during 1972t 

j Less titan I 	 4 or more __,___ 	inme onul adulgens of head oilier: 

mama I 

)c) II reporting for the first time - 

On what date did you continence opeesrinnn at this Invar ian t ........................................................ 

riOt, (nail SALEg AND RECEIPTS 

ru tntnl usIa. or merchandise irs. returns. adjnntwent. and dincsnnts, and Intel rannipt. lien, rip-ni. eqaup' 
rent ii. restaurant. bonbet, hairdressing, and ether nervucen for the entire trailer, including than of canons' 

-tairo. operating in your o,urlei. Include contmi moos rained from hr soc ol gou.uis o'oe,i byother.. Eucludn 
no ses collected by you hit remittance to a government agency, nLin'irOdintrcenueugu,i had dcbis cc crete), 

-'i deduct rraule'in uliowunren 	................................ .... .... 	I 	- 

ensure correct classification of your buuineun, same the main commonl ity groups sold and ptincipa) oenvices 
provided, and show the appronimste percentage which each contributes to your total sales and receipts. 

Slain commirdiry groups sold, and services provided 	 01 tOtal safes 
and receipts 

(o) Other commodities aohJ .................................................................................................................................................... 

(vi) tithe terries provided 	............................................................................... 

TOTAL . .................................... ................. ..................  .................... ....................................... 	.
100% 

3, DATA CONCERNING THE PREMISES 	
q.ft. 

(u) ito:.. atOl el pierrivon (total fiuroi area of locnrir'nioclorirngsrorngv, oIlier' an,l ref frcg tress I 	 - 

(h) brat ccuupaucy vupennen including rent I or tm is) value if premises are owned), all athnr payments to lessor. 
paymvntn lot maintenance sersiceo, shopping centre advertising, heat, light and power, municipal nines, permirs 
and licenses. propei ny insurance, cost of maintaining premises, but eaciod)ng fiusrnn's. razes ............................... 

CERTIFICATE 

Th 	 cer is is so 	tify that the information contained in this report is correct and complete to tIne bent of my knowledge anti belief, and covers 
the period 

froas _________________ 	- .-- 	- .___ IS _______ to _______________________________________________ IS 

Name (please print) 	- - - -- -- - 	 Title 

Signature 	 Telephone nnmber 

yes. 	 Dare of this eepoet 
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tWaaflt a reception 

Division do commerce ci den services 

ENQUTE SUR LES CENTRES 
COMMERCIAUX, 1972 

INSTRUCTIONS A LIRE ATTENTJVEMENT AVANT DE REMPLIR LE QUESTIONNAIRE 

• Voirt declaration ne doir viscr qar Jr I ova1 dollaires rndiqsC ci-:lr,siic. 

• Si nose nave, pa, rxplour cc local dalleirc, pendant use ounCe en ciCri, Crablin sea cotre dCclaretiori pour Ia pCriodr aá noes aver raploitC. 
• baiter porter store dCti uiarion sar I snore lin.nnciète Il'.rnnCe sorrnale d allaire.) cr treatment tnt ii, I — 	19 7 2 cc 1, 31 rears 1973.   

I. DESCRIPTION DE L'ENTREPRISE 

a) DCIi nisrra votrrrntrrpriur Jr In 1e3ne dnnt rile net gerrCrnlenrenr connar do pnblic. 5oyn. eons) prenln qna peas bIn. (bnetnplen: pieenir 
sans viasde lraichn phirmarir, magnum Jr nedicumonra brrvoirs, majusin fr mrulrlrn, Jr irlinisrsns, Jr radio. ci ml'appareils mCnagrea. 
Dane it Lao de maguelnu di vrteteenrs on Jr choasmiorep, precise? 'pour hotnmrvrv'. "poor James', ''pour esrlants -  "Pa., I. (arnille''.) 

Genre Jr cme,ce  

hI Cnrnbicn Jr points Jr crete vorrern rreprise esploirair-elle as Canada en 19721 

j (Join. Jr 4 	E  4 all plus ___...,...,. \om cc odresue d. siege social: 

ledrenar) 
ci S'iI nngit Jr votre premiere déclararion: 

A qarlir dare ascovour, eommrncC Icoploirution Jr Ce local J'allaires' 	......................
late  

2. VENTES El' RECETTES secret) TOTALES 

a) indiqara Its dens icicles mit mnichavdim.rs, trios IC, rrndni Imarutrandixco rcromscurCcsl, len a,untemenrs, ft 
cscornpres Jr causse Cr irs ,rmrsrs car iacrurc, or lea regattas torSos promirnant Jr reparations. Jr in location 
mnririri. Jr services Jr tecrusratuon, de coil)ure tr autres linac tout Ic pcsmni Jr crete, y nnmpnis inn nente. at 
essence des conoesnions cuploitrr, dues votrr point Jr Cerrtc'. 	es cnnsmimixions ucagners cur Ia 
mart-huodmut's npparrcnsnr1 des tiers. Na complex pen its taxes Jr crete prryurs pour It nompte a unor5nnus 
public, at I en rrcrttru hera cxplaitottoo, nm Its recouvrrsrenx, Jr macnines reenters. Ne compner pan len dCdu. 
liOns J)Ouit erpnisen 

hi 13rn.enuCrr nor sees pains ions burn nasser ucire entreprtce, indiqsrz Ira prianipeten groape. Jr marchandiece nrc-
dues Cr len prinnipann services ohms, or indiqueo Jr pourcentegr npprosirueiii Jr chocun par rapport i l'rnnrmble 
den Crates ci Jrs rev tires, 

Princupaon proupes Jo merchandises urnduex cc pruncip005 services offerts 	 tO p.r rapport 
our Centre Ci 

recmtnes turtle. 

vi Aatres mnchandi.ee .endtaen .. ......................................................................... ............... _ ....- ....-............................  

vu) Antic a services oIlcan. 	.................... .................. ............ ............... ........................................................  

TOTAL 	 .........................................................................................100%  

3. LOCAUX 	 Pi, vu. 
sI Superfine brute des brad lssrl.rcr comic Jr puncher Jo local d'affaires.,. coenprie len esgraceed'eatreposage, 

iou baroaux rt In maucrnl 	. 	 .........................................................................................  

b) Total des (rein J'oucapation. p comprus lv loper 1oa Is saleur Jr location xi lea beans conan appatnironenri, loan 
len aurrru puiernents no bailIru,. Irs pniernrnrs pour be, crevices d' rnnremien, In psbbioisC du centre commercial, Ic 
chuulfage. I'Ccbnurogr ri lCnorgie, br's umpdcc loncmers, Ins Ii veneerer irs peneic, it. assurances. Jr coCt Jr len-
reerirn den lncaae, rnuis san, Jr. rests d alfeirrs ............................... .... ..... ............. ............. ......................  

ATTESTATION 

Jr declare 9ae lea renneignemesra JoneS. Jan. Ic preteen rapport none Je boner (01 ri, earner qar it ssvhe, coerrplers cc easels, en qe'iln 
portent our Jo prriodr s'Jtendsor 

do_______________________________ 19 _____ an _______ - 	19................... 
Nom (Ca Inure mnulho) 	 Tine o((iciel 

Srgnsrnre 	 Namers Jr c(lJpleoee 

Adresne 	 Dare Je cc rapport 

L 
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1 0107 1 4473 


