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SYMBOLS 

The following standard symbols 
are used in Dominion Bureau of 
Statistics publications: 

figures not available. 

figures not appropriate or not 
applicable. 

- nil or zero 

-- amount too small to be 
expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy 
requirements of the Statis-
tics Act. 

SIGNES CONVENTIONNELS 

Las signes conventionrLels suivants 
sont employés uniformément dans les pu-
blications du Bureau fédéral de la 
statistique: 

riombres indisponibles. 

ntayant pas lieu de figurer. 

- néant ou zero. 

-- riombres infimes. 

P nombres provisoir±s. 

r nombres rectifids. 

x confidentiel en vertu des disposi-
tions de l.a Loi sur la statisti-
que relatives au secret. 

Information Canada 
Ottawa 



INTRODUCTION 

Chaque année depuis 1963, le Bureau federal de Is statis-
tique publie les rêsultats de l'enquBte sur les marchands dê-
taillants volontairement groupes. Afin de ne p55 alourdir Is 
tBche des enquetes, l'enquBte n's pas eu lieu en 1966, annee de 
recensement. En 1963, elle seat limiter aux epiceries at aux 
epiceries-boucheries, mais en 1964, 1965, 1967 et 1968 elle 
s'est étendue a tous lea détatllanta volontairement groupéa. 
Pour l'annCe observCe, (1969) l'enquBte a de nouveau été res-
treinte: elle se limite aux dCtaillants faisant partie d'une 
chalne volontatre affiliée a on grossiste en alimentation. 

FAITS SAILLANTS 

En 1969, lea épiceries at épiceries-boucheriea indepen-
dantea asaociées en chatne volontaire ont continuC de progrea-
ser b un rythme plus rapide (+ 6.4 p.  100) que lea epiceries et 
epiceries-boucheries indfpendantea en general (+ 3.8 p.  100) 
mais plus lentement qua lensemble des épicertes et Cpiceries-
boucheries (4 7.3 p.  100). Cest-A-dire que lea ventes des 
magasina affiliés a une chatne se sont accrues plus vite qua 
celles des magaatns indépendants non affiliéa (4 0.4 p.  100), 
mais mains vite qua celles des sociétés A succursales multiples 
(+ 11.3 P. 100). Ainsi se poursuit is tendance qui seat mint-
[estee au cours des années antérieurea: l'asaociation volon-
taire a certes ralenti l'sccroissement des ventea des magasina 
a succursales multiples mais elle n's pas interrompu leur ex-
pansion continue et ne lea a paa empêchées d'elargir leur part 
du marché. 

En 1969, la valeur des ventes su detail des épiceries at 
fplceries-boucheries volontairement groupées a atteint 2,174.9 
millions de dollars. Lea ventes des Cpiceriea et épiceries-
boucheries indépendantes faisant partie de chalnes volontatrea 
ont totalise 1,916.2 millions de dollars, soit 6.4 p.  100 de 
plus qu'en 1968, at celles des magasina a auccursales multiples 
appartenant a une chalne volontaire ant atteint 258.6 millions. 
Ce dernjer chiffre eat sensiblement inférieur h celui de 1968 
du fait qua la lumilre de renseignementa rCcents certaines 
sociCtCs de magasins a succursales, qut en 1968 étaient prises 
en compte dans la statistique des chainea volontaires, en ant 
etC exclues en 1969. 

En 1969, lea ventes des êpiceries et des Cpicertes-bou-
cheries de tous types ont totaliaé 6,422.8 millions de dol-
lsrs(1), dont 33.9 p. 100 étaient attribuables aux inagasins 
affiliés b une chatne. La part de ces derniers, qui avait etC 
de 36.2 p. 100 en 1968, a donc sensiblement diminuC, et ce en 
partie du fait que certaines chalnes ant étê exclues en 1969 
(coeme ii a ete dit plus haut), at an partie en raison du fort 
taux de croissance quf a caractCrisé lea aociétéa a auccursalea 
multiples n'ayant aucun lien daffiltation avec un grossiate 
en alimentation. 

INTRODUCTION 

From 1963, an annual report on voluntary group 
rca has been published by the Dominion Bureau of 
ristics. The survey was not conducted in 1966 in 

order to minimize the burden of reporting during the 
ensus year. The 1963 survey covered only grocery and 

combination stores in voluntary groups; in 1964, 1965, 
1967 and 1968 the survey was extended to include volun-
tary group stores in all kinds of business. The current 
(1969) survey was again confined to voluntary group 
stores affiliated with food wholesalers. 

HIGHLIGHTS 

In 1969, independent grocery and combination 
stores affiliated in voluntary groups continued to grow 
at a faster rate (+ 6.4%) than independent grocery and 
combination Stores generally (+ 3.87.), but not at a rate 
as fast as that of all grocery and combination stores 
(+ 7.37.). That is to say, sales in affiliated stores 
increased faster than in unaffiliated independents 
(+ 0.47) but not as fast as in corporate chain stores 
(+ 11.35) in the grocery and combination store category. 
This continues the trend of earlier years: the affil-
iation in voluntary groups may have slowed down the 
sales increases of corporate chains, but it has not 
halted their continued growth and increased market 
share. 

Total retail sales through voluntary group stores 
in the grocery and combination store category in 1969 
amounted to $2,174.9 million. Sales through independent 
grocery and combination stores in voluntary groups were 
$1,916.2 million, or 6.4% higher than in 1968. Sales 
through corporate chains operating within voluntary 
groups amounted to $258.6 million in 1969. This is 
substantially less than in 1968, because some corporate 
chains which were included with the statistics for vol-
inrary groups in 1968 have been excluded in 1969 in 

It of recent information. 

ial retail sales in grocery and combination 
'hrough all types of outlets amounted to $6,422.8 

i'z(1) in 1969; affiliated outlets accounted for 
33.94 of this market. This is appreciably lower than 
the 36.2% share held in 1968, partly due to the exclu-
sion of some (aforementioned) chains in 1969 and partly 
to the high rate of growth of corporate chains unaffil-
iated with any food wholesaler. 

TABI,E A. Sales in Grocery and Combination Stores Affiliated with Voluntary Groups Compared 
with Total Retail Sales of Grocery and Combination Stores 1968 and 1969 

TABLEAU A. Compsraison des ventes au detail des épiceries at épiceries-boucheries volontsirement groupés 
avec celles de l'ensemble des Cpiceries et épiceries-boucheries, 1968 et 1969 

1969 

Chains 	Indepen- 
- 	dents 

Total 	Magasina 	- 
a auc- 	IndCpen- 

cursalea 	dants  

1968 

Chains 	Indepan- 
- 	dents 

Total 	Magasina 	- 
a auc- 	Indépen. 

cursales 	dants 

All retail sales - Total - Ventes au detail ..... $'OOO 6,422,8481 3,122,5511 3,300,2971 5,985.5891 2,805,6161 3,179,973 
100.0 	100.0 	100.0 	100.01 	100.01 	100.0 

Percentage change - 1969/68 - Taux de variation ..... 

Sales in voluntary group stores - Ventes des dCtail- 
lante volontsirement groupés ...................... 

Percentage of retail sales - Pourcentage des ventes 
audetail ......................................... 

Percentage change - 1969/1968 - Taux de variation 

This figure constitutes preliminary data (based on the annual sample survey but revised in accordance with the variance 
between the sample results and those derived from the 1966 census), and is subject to further revisions. - Nombre provi-
oire (fondC sur le sondage annuel mais rectifté pour correspondre a Is variance entre lea résultats de l'enqute et 
ceux du recensement de 1966) aujet a revision. 

I 	+ 7.3 I 	+ 11.3 I 	+ 3.81 

	

$ 1000 12,174,8731 	258,649 11,916,2241 2,167,653 I 	365,9161 1,801,737 

	

33.9 	8.3 	58.1 	36.2 	13.0 	56.7 
+6.4 
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Le nombre des fpiceries et des épiceries-bouchertea ii 
pendantes sffilidea eat passé de 7,589 en 1968 a 7,739 en I 
Ce qui représente une augmentation de 2.0 p. 100. En 1968 
laugmentation correspondante avait été de 13.1 p. 100 per 
port a 1967. I.e nombre de magasins des socidtés a succursel 
multiples dana le secteur des épiCeries et des épiceries-bo 
cheries volontairemenit groupees a diminué pour lea raisons que 
lon a exposées ci-dessus: en 1969, ii n'en existait plus que 
266 contre 343 en 1968 et 331 en 1967. 

DFINITIONS 

La definition du détaillant volontsirement groupé a ete 
modifiée apras l'enquBte de 1965. I.e changement le plus im-
portant a ete lélimination de is clause relative lexiaten-
Ce d'un contrst fcrit ou d'un autre type de convention écrite. 
Oe plus, is definition précédente portait sur le groupe dea 
magasins sppartenant I une chains volontaire; desormaia, par 
contra, on definit le magsain affilié I tine telle chatne. Les 
principaux critlres prfvus par is nouveile definition demandent: 

que ion putase reconnaitre et identifier le magasin comeie 
appartenant I un groupe donné de niagasins volontairement grou-
pea, et b) que le dftaillant indépendant participe I des acti-
vités publicitaires comsmes at 1 des conventions d'achat en 
conmein. 

Ainsi, on definit cosine détaillant volontairement groupe 
tout Ild6taillant indCpendant et touts société I succurssles 
multiples qui entretient avec un grossiste donné des liens das-
sociation (ou daffiliation) au sein d'un groups identifiable 
de magasins volontairement constitué aux termes d'une conces-
sion ou sous l'egide des détsillants, en vue de l'achat, de is 
publicitC et dautres activités cousierciales connexes. I.es 
membres du groups doivent s'annoncer come magasina affiltés 
par I'utilisation d'un nom coilectif ou du nom du grossiste dont 
us soOt lea concessionnaires, ou encore d'écussons ou d'autrea 
symboles'. (1) Ii ne petit exister de chaine volontaire sans 
qua l'affiliation entraine Is participation a diverses aCtii 
publicitsires cosununes et I des convent Ions d acht en comrne, 
mBme Si aucun eu:tr; 	uu 11.1 t I 	[V u V (unVut ion I: 	 oll- 

clu ciu par écrit 

Lea '';r_s 	i 	'' ll,:V 	20rj 

types de n,agu:.in: 	1) lu •:pi.. 	' :o \urIV[ 	u. i 	V.10 

de frstche mats dont lea ventes de produtts ddpiceric come 
le the, le café, le sucre, is farine, lea aliments en boite ou 
congelea, lea fruits frais, lea legumes, lea viandes cuites et 
préparéea, et d'articies non comestiblea cosine Ic papier hygié-
nique at autres, is ssvon, lea produits de nettoysge, etc. sont 
supérieures 1 60 p.  100 de l'ensemble des ventes, mais dont lea 
ventes de viande, le cas échésnt, soot inférieures 1 15 p.  100; 

lea épiceries-boucheries, c'est-I-dire lea épiceries dont 
lea ventes de viande fraiche interviennent pour 15 p.  100 ou 
plus mais pour moms de 50 p.  100 dana le total des ventea et 
oil lea produits dépicerie predominant largement stir lea au-
tres types de produits. 

COLLECTE DES D0NNES 

la collecte des données relatives sum détaiilants voion-
tairement groupés s'eat faite en trois étapea: 

On a dressé la iiste des groasistea et des fournisaeura 
de chaines volontaires (at on Ia met reguiiIrement I 
jour) en se basant stir lenquBte annuelle sur leg groa-
states. D'autres noms soot venus sajouter 1 cette lisle; 
jig proviennent auasi bien de renseignements fournis par 
dautres enquntes du B.F.S. que des revues apCcialisées, 
des journaux, etc. 
En reponse I une deinande Ccrite, ces grossistes et four-
nisaeurs nous ont fail parve.nir des listes de marchanda 
meznbres; noua lea svons couipsrées I nos propres hates 
pour voir quelles entreprises n'Ctaient p55 observées par 
1' enquBte - 
Leg renseignements sur lea ventes et les achats (y com-
pris le pourcentage des achata auprls du grossiste ou par 
l'entremise du grossiste) noua ont ete coninuniquéa par ins 
détaillants eux-mBmes. Ceux-ci ont en outre fourni den 
details sur les merchandises vendues afin de nous peru - 
Ire de classer leur entrepriae. 

(1) Cette dernière condition n'est pas obligatoire lorsqu 
s'sgtt de magasins relevant dune chains ou expioites 
titre independant et sppartenant I des grossistes ou a ds 
fournisseurs volontairement groupes qui en asaurent l'ex-
ploitation. 

The number of outlets of affiliated independent 
grocery and combination stores in 1969 rose to 7,739 
from 7,589 in 1968, an increase of 2.0%. This compares 
with an increase of 13.17. in 1968 over 1967. The num-
ber of corporate chain stores in voluntary groups in 
the grocery and combination store category declined for 
the aforementioned reason: 266 such outlets operated 
in 1969, compared with 343 in 1968 and 331 in 1967. 

DEFINITIONS 

The definition of a voluntary group store was 
changed after the 1965 survey. The most significant 
change was the elimination of a clause relating to the 
existence of a written contract or other type of agree-
ment. In addition, the previous definition attempted 
to describe a voluntary 	; the present one refers 
instead to a voluntary group store. The principal 
criteria of the new definition are (a) the ability to 
recognize and identify the store as a member of a par -
ticular voluntary group, and (b) participation by the 
store in joint advertising and co-ordinated buying 
arrangements. 

Thus a voluntary group store is defined as: "An 
independent or corporate chain retailer who is asso-
ciated (or affiliated) with a particular wholesaler 
within the framework of an identifiable voluntary, 
franchised or retailer-sponsored group of stores - for 
buying, advertising and other related merchandising 
activities. Voluntary group members must identify 
themselves as affiliated stores by use of a group or 
franchise operator's name or by means of crests or other 
insignia."(l) (A voluntary group can exist only when 
the affiliation entails participation in various joint 
advertising activities and co-ordinated buying arrange-
ments, whether or not supported by a written contract 
or other type of agreement.) 

"Grocery and combination Stores" comprise two 
types of stores: (a) Grocery stores without fresh meat, 
where groceries such as tea, coffee, sugar, flour, can-
ned and/or frozen foods, fresh fruits, vegetables, 
cooked and prepared meats and non-edible items such as 
tissues, soap, cleaning agents, etc. exceed 60'i of the 
total trade, but fresh meat, if any, constitutes less 
than 15% of the total trade; (b) Combination stores, 
which are grocery stores in which the sale of fresh meat 
accounts for 15% or more, but less than 507, of total 
sales and in which the grocery items are highly dominant 
over other lines. 

COLLECTION OF DATA 

The collection of data on voluntary group stores 
was effected in three stages: 

The names of voluntary group wholesalers and sup-
pliers were derived, and Continue to be updated, 
from the annual survey of wholesale merchants. 
Other names were added as a result of other OBS 
surveys, as well as from trade magazines, news-
papers, etc. 
Voluntary group membership lists were obtained 
from these wholesalers and suppliers on written 
request, then matched against existing records 
to determine the names of firms not previously 
covered in the voluntary group survey. 
Information on sales and purchases (including the 
proportion of purchases made from or through the 
sponsoring wholesaler) was obtained directly from 
the voluntary group members. Respondents were 
also asked to supply information on conmodities 
sold, to allow classification of their businesses 

(1) This latter requirement may be waived in the case 
of stores, whether chain or independent, that are 
owned and operated by voluntary group wholesalers 
or suppliers. 
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LIMMAItY OF RESULTS 

1969 survey among all 8,991 stores affiliated 
- od wholesalers revealed total sales of 

-,311.6 million. The bulk of these sales are accounted 
for by grocery and combination stores. Their sales in 
1969 amounted to $2,174.9 million. The remainder was 
through "other food atorea" - $36.5 million, and throtigh 
general atores and general merchandise stores - $106.2 
million. 

Sales in affiliated grocery and combination stores 
constitute 33.9% of all sales through grocery and com-
bination stores. Affiliated chains account for 8.3% of 
all grocery and combination chain store sales, and af-
filiated independent grocery and combination stores 
have a 58,1% share of the total independent market in 
this field. 

When comparing the results of the 1969 survey of 
voluntary group stores with those of 1968 in the gro-
cery and combination store category, two factors should 
be borne in mind 	(a) In 1969 the position of a number 
of corporate chain stores which were considered to have 
been in a voluntary group association in 1968, was re-
defined. These chain stores are now considered as 
unaffiliated corporate chain stores. (b) A number of 
independent stores which were classified as grocery and 
combination stores in 1968, were re-classified in 1969 
to other classifications, including "other food stores, 
meat markets, general stores, and general merchandise 
stores. Both these factors resulted in an apparent 
slow-down of growth of the number and sales of affil-
iated grocery and combination stores, and contributed 
to the overall decline in market share. 

At the same time, sales through independent stores 
ffiliated with food wholesalers continued to climb at 
faster rate than sales in independent grocery and corn-

ination stores generally. While sales in the aforemen- 
oned affiliated stores rose by 8.9% from $1,891.5 

-ullion to $2,059.0 million, sales in independent gro-
cery and combination stores generally, increased by 3.81 
from $3,180.0 million in 1968 to $3,300.3 million in 
1969. Even if one compares the over-all sales in the 
independent grocery and combination store market with 
the sales through affiliated independent grocery and 
combination stores alone (excluding sales through stores 
belonging to the "other food store" category, general 
stores, and general merchandise stores affiliated with 
food wholesalers), a 6.4% increase may be noted, from 
$1,801,7 to $1,916.2 between 1968 and 1969. 

On the other hand, the rate of increase of the 
number of affiliated independent grocery and combination 
stores had slowed down from an increase of 13.17. during 
1968 to an increase of 2.07. in 1969. The number of 
independent stores affiliated with food wholesalers in 
voluntary groups which had increased from 7,500 in 1967 
to 8,297 in 1968, i.e. by 10.67., grew by only 5.2% in 
1969 to a total of 8,725. Thus a 2.0% increase in the 
number of affiliated independent grocery and combination 
stores was accompanied by an increase of 6.4% in sales, 
and a 5.2% increase in the total number of independent 
stores affiliated with food wholesalers was accompanied 
by an 8.97, increase in dollar sales. 

In the sunmiary table (Table B) following, it will 
be noted that there was an appreciable increase in 
affiliated food stores other than grocery and combina-
tion stores. For the most part these food stores are 
now classified as "grocery, confectionery and sundry 
stores". Of the 141 stores newly classified to this 
cstegory in 1969, 'births' accounted for only 32 stores. 
The remaining growth is due to re-classification of some 
grocery stores to the 'grocery, confectionery and sundry 
store' category, and to a few combination stores having 
Hid to be re-classified as 'meat markets'. 

SOMMAIRE DES RESIJLTATS 

Selon l'enquBte de 1969, les ventes des 8,991 magasins 
affilids a 72 grosaistes en alimentation ont totalisd 2,317.6 
millions de dollars. 1,es dpiceries et dptceries-boucheries ont 
repondu pour Is plus forte proportion de ce total puisque leurs 
ventes ont atteint, en 1969, urie valeur de 2,174.9 millions de 
dollars. Le reste a dte fourni par lea "autres magasins dali-
mentation" (36.5 millions), lea rnagaaina de marchandises gdné-
rales et lea magasins de marchandises diverges (106.2 millions). 

Les ventes des dpiceries et dpiceries-bouchertes affilides 
reprdsentent 33.9 p.  100 de l'ensemble des ventes des dpiceries 
et dpiceriea-boucheriea. Lea magosins I succursales faisant 
partie de chatnes volontaires soot intervenus pour 8.3 p.  100 
dana le total des ventes des socidtds d'dpiceriea et d'dpice-
ries-boucheries I succursales, et lea dpiceries et dpiceriea-
boucheries inddpendantes groupdes volontairement ont rdpondu 
pour 58.1 p.  100 des ventes totales de toutes lea dpiceries et 
dpiceries-boucheries independantes. 

En comparant les rdsultats de l'enquBte de 1969 our les 
magasins volontairement groupds avec ceux de l'enquBte de 1968 
our lea dpiceries et dpiceries-boucheries, il faut tenir compte 
de deux choaes: a) En 1969, Is definition d'un certain nombre 
de socidtds I succurssies multiples considdrdes an 1968 comise 
assocides en chalne volontaire, a etd modifide. Ces magasins 
soot maintenant conaiddres cosine magasins I succursales non af-
filids. b) Un certain nombre de magasins inddpendants qui, en 
1968, dtaient clasads cosine fpiceries et dpiceries-boucheriea 
ont dte transfdrds, en 1969, 1 dautres classes cosine, par exem-
ple, I celles des "autres" magasins d'alimentation, des bouche-
ries, des magasins de marchandtses gdndrales ou dea magasina de 
merchandises diveraca. Ces deux changements ont produit Un 
ralentissernent apparent de l'accroiasement du noinbre et des yen-
tea des dpiceries et dpiceries-boucheries affilides et ont con-
tribud au rétrécisaement general de Is part de ces magasins our 
le marchd. 

En mIne tenips, les ventes des magasina inddpendants affi-
lids aux grossistes en alimentation n'ont pas cease de s'accroi-
tre I un rythine plus rapide que celles des dpiceries et dpiceries-
boucheries independantes. Pendant que les ventes des magasins 
affilids en question passaient de 1,891.5 millions en 1968 1 
2,059.0 millions en 1969 (+ 8.9 p.  100), celles des dpiceries et 
dpiceriea-boucheriea inddpendantea nont augmentd que de 3.8 p. 
100 en passant de 3,180.0 1 3,300.3 millions de dollars. MIne 
si l'on se contente de comparer lea ventes totales des epicene, 
et dpicenies-boucheries independantes avec relies des dpicenies 
et dpicenies-boucheries inddpendantes volontairement groupdes 
(sauf lea ventes des 'autres inagasins d'alimentation", des ma-
gasins de marchandises gdndrales et des magasina de marchandi-
sea diverges) on peut constater une augmentation de 6.4 p.  100, 
soit de 1,801.7 millions de dollars en 1968 1 1,916.2 millions 
en 1969. 

D'autre part, le taux d'accroissement du nombre d'dpice-
nies et dpiceriee-boucheries inddpendantes affilidei eat tombd 
de 13.1 p.  100 en 1968 1 2.0 p. 100 en 1969. Le nombre de isa-
gasins independants affilids I un groasiste, qui eat passé de 
7,500 en 1967 1 8,297 en 1968 (+ 10.6 p. 100), n's enregistré 
qu'une augmentation de 5.2 p.  100 en 1969 pour arriver I un 
total de 8,725. Ainsi, le nombre d'dpiceries et d'dpiceriea-
boucheries inddpendantea affilides a augmentd de 2.0 p.  100 et 
leurs ventes se sont accrues de 6.4 p.  100 tandia que le nom-
bre des magasins inddpendanta affilids I un grossiate augmen-
tait de 5.2 p.  100, leura ventes progresaant de 8.9 p.  100. 

Le tableau soninaire (Tableau B) ci-aprIs rdvèle que le 
nombre de inagasins affilida du domaine de l'alimentation, so-
tres que lea dpicenies et epiceries-boucheriea, a'est accru 
sensiblement. La plupart de ces magasins soot maintenant clog-
sea cosine "dpiceriea, confisenies et inagasins d'articles 
divers". Sur leg 141 magasins qui soot passes I cette catdgo-
ne en 1969 s  32 seulement venaient d'ouvnir leurs portea. Le 
reste de l'augmentation provient du fait que certainea epicenes 
ont dtd reclassdes I is catdgonie "dpiceries, coufiseries et 
magasins d'articles divers" et que quelques dpicenies-boucheries 
ont do Btre reclassdes 1 Is catégonie "boucheries". On procIde 
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I de tels reclassementa chaque fois que Is ventilation des yen-
tea ddclardes par un magasin aemble le Juatifier; boo nombre de 
ces magaairis chevsuchent deux genres cie conaserce. Bien souvent, 
apr15 quelques anodes d'affiliation I une chalne volontaire, non 
seulement cea magasins se caractdrisent par une ventilation dif-
fdrente de leurs ventes par merchandise, msia encore ils aont 
en mesure de declarer une ventilation plus precise qu'avant leur 
affiliation. 

En 1969, le nombre de magasina independanta autres qua 
lea épiceries et dptceries-boucheriea affilids aux grossistea 
en alimentation était de 986, dont 259 dtaient classes come 
"autres magasina d'alioientstion" et 727 cosine magasina gene-
raux et magasins de marchandiaea diverses. En 1969, lea ventea 
de ces magasins ont totaltad 142.7 millions de dollars, dont 
36.5 millions pour les "autrea magaains d'alimentation" et 106. 
millions pour lea magasins gdndraux et lea magasina de marchan-. 
diaea diversea. 

(On notera que selon le Tableau 8, 590 magasina de mer-
chandises gdndrales et de merchandises diversea dtaient affi-
lids aux grosaistea en alimentation en 1968, alora que le bul-
letin de decembre 1970 aur lea ddtaillants volontaireinent 
groupes en 1968 en meutiorine 690. La difference provient de cc 
que, dana ce dernier bulletin, on avait pria en couipte des ma-
gasina qui n'étaient pas affilida I un groasiate en alimenta-
tion; en effet, l'enquBte de 1968 portait aur toua lea detail-
lants groupds volontairement, tandis que, dana le caa present, 
il eat uniquement question des magasins affilids exploitds par 
des grossistes en alimentation.) 

En 1969, 148 chalnes volontairea dtaient asaocides I un 
grosaiste en alimentation; elles comprenatent 8,725 magasins 
inddpendants rdpartia en dpiceries et dpiceries-boucheries, 
autrea magasins d'aliments, magaains de merchandises gdndralea 
et de marchatidisea diverses. En 1968, 11 exiatait 139 de ces 
chstnes volontairea, auxquellea 8,297 magasina inddpendants 
dtaient affilids. Le noiubre des chaines s'est donc accru di 
6.5 p.  100 et le nombre de magasina inddpendants sffilids, d 
5.2 p.  100. La valeur totale des ventea de l'enaemble de ces 
magasina a atteint 2,059.0 millions de dollars, soit 8.9 p. 100 
de plus que l'annde prdcddente. La detail par tatile des groi-
pea figure au Tableau 2. 

Such re-classifications are made when the consmdity 
breakdown of sales reported by a store seems to warrant 
it; many of these stores are on the borderline between 
one kind of business and another. Often, several years 
after affiliating to a voluntary group, such stores may 
not only change the breakdown of their sales by comod-
ity, but are able to report their conanodity breakdown 
more accurately than before affiliation, 

In 1969, 986 independent stores other than gro-
cery and combination stores were affiliated with food 
wholesalers: 259 were classified as "other food store 
stores, and 727 were classified as general stores and 
general merchandise stores. In 1969, total sales in 
these categories aunted to $142.7 million - $36.5 
million accounted for by 'other food stores" and $106.3 
million by general stores and general merchandise 
atorea. 

(It should be noted that Table B shows 590 gen-
eral stores and general merchandise stores affiliated 
with food wholesalers in 1968, while the 1968 Voluntary 
Group Store report published in December 1970 recorded 
690 of these stores. The difference is due to the 
1968 report having included in this category stores 
which were not affiliated with food wholesalers, because 
the 1968 survey dealt with all voluntary group stores, 
while the current report deals only with storea affil-
iated in groups operated by food wholesalers.) 

In 1969, there were 148 voluntary groups asso-
ciated with food wholesalers, comprising 8,725 inde-
pendent stores in the grocery and combination trades, 
other food stores, general stores and general merchan-
dise stores. In 1968, there were 139 such voluntary 
groups with 8,297 affiliated independent stores. Hence 
the number of groups increased by 6.5% and the number 
of affiliated independent stores by 5.2'l. Theae stores 
had combined sales of $2,059.0 million, up 8.9'L over 
the previous year. Details by size of groups are shown 
in Table 2. 

TABI.E B. Number of Stores and Dollar Sales in Stores Affiliated with Voluntary Groups 
Operated by Food Wholesalers, by Kind of Business, 1968 and 1969 

TABLEAU B. Nombre et ventes des magaains affilida groupea en chatnea volontairea exploitCs 
par des groastatea en alimentation, par genre de comerce, 1968 et 1969 

Kind of business 

Number of stores 

ombre de magans 

Sales 

 Ventea  
Percentage Percentage 

- change change 

Genre de cosinerce 
1969 1968 1969/1968 1969 1968 1969/1968 

Taux de Taux de 
variation  variation 

$ '000 

Independent grocery and combination stores - 
piceries et dpiceries-boucheries inddpendantes 7,739 7,589 + 	2.0 1,916,224 1,801,737 	+ 	6.4 

Chain grocery and combination stores - 	piceries 
at dpiceries-boucheries I auccursales nailtiples 266 343 - 	22.4 258,649 365,916 	- 29.3 

Other food stores - Autres magasins d'alimen- 
259 118 + 119.5 36,488 18,755 	+ 94.6 

General scores and general merchandise stores - 
Magasina generaux et magasins de marchandises 

727 590 + 	23.2 106,250 71,056 	+ 49.5 

All stores (a + b + c + d) - Total - Toua magasins 

tation 	......................................... 

diverses 	....................................... 

8,991 8,640 + 	4.1 2,317,611 2,257,464 	+ 	2.7 

All grocery and combination stores (a + b) - Total - 

(a + b + c + d) 	.................................... 

piceries et epiceries-boucheries (a + b) 8,005 7,932 + 	0.9 2,174,873 2,167,65 	- 

All food stores (a + b + c) - Total - Magaa ins 
8,264 8,050 + 	2.7 2,211,361 2,186,608 	4 	1.1 dalinientation (a + b + c) 	......................... 

All independent stores (a + c + d) - Total - Magasins 
inddpendants (a + c + d) 	........................... 8,725 8,297 + 	5.2 2,058,962 1,891,548 	+ 	8.9 
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olependent grocery and combination stores which 
'rs of voluntary groups differ widely in their 

gr&,e of affiliation' to the group wholesaler or sup-
her. A retailer's 'degree of affiliation is deter-
med by comparing the value of purchases made from or 
rough the group wholesaler/supplier with the retail-

er's total purchases of goods for resale. The result-
ing ratio is known as the "purchase factor". This is 
expressed as a percentage. Hence, if a retailer 
reports a "purchase factor" of 757., it means that 75'L 
of all goods he purchases for re-8ale are purchased 
from the wholesaler/supplier with whom his group is 
affiliated. (1) 

The degree of affiliation or purchase factor of 
a retailer may vary from year to year. The retailers 
in some groups tend to have a greater degree of affil- 
iation than in other groups. Over the years, the degree 
of affiliation of atorea with a purchase factor of un-
der 507, and those over 507, has tended to be stable. 
On the other hand, stores with a relatively high pur-
chase factor have tended to increase their degree of 
affiliation further. Thus the segment with a purchase 
factor of 50-747 has diminished in importance while the 
segment with a purchase factor of 75-1007 has increased. 
This is shown in the following table. 

La "degre d'affiliation' au groasiate 00 au fournisseur 
des epiceries et epiceries-boucheries indépendantes groupêes en 
chatnes volontaires vane largement d'un magaain I lautre. La 
"degré d'affiliation" dun ddtaillant eat déterminé en compa-
rant is valeur des achats auprès du grossiste ou du fournisaeur 
du groupe ou par son entremise, avec la vaieur totale des achats 
du détaillant en vue de is revente. Le rapport qut en résuite 
s'appelle le "faux d'achat' qui s'expnime on pourcentage. Done, 
lorsqu'un détaiilant declare un "taux d'achat' de 75 p. 100, 
eels signifie que 75 p. 100 des marchandiaes qu'il achlte en 
vue de Is revente proviennent du grossiste ou du fournisseur 
auquel son groupe est affilif.(l) 

Le degre d'affiliation 00 le taux d'achat d'un détaillant 
peut varier dune année I lautre. Dana certaina groupea, 
laffiliation est plus forte que dana dautres. En longue pC-
node, le degre daffiliation des magasins dont le faux dachat 
eat infCnieur 1 50 p.  100 et de ceux dont le faux d'schat est 
supénieur 1 50 p.  100 a été piutOt stable. Par contra, lea ma-
gasins dont le taux d'achat était relativement elevé ont tentC 
d'affermir davantago leur degre d'affiliation. Ainsi, le seg-
ment dant le faux d'achat érait de 50 1 74 p. 100 a diminuC en 
importance tandia que le segment dont le taux d'achat était de 
75 1 100 p.  100, seat accru, coume l'indique Is tableau ci-
après. 

TABLE C. Degree of Affiliation of Independent Grocery and Combination Stores, 1967-1969 

TABLEAU C. Degré daffiliation des Cpiceries at Cpicentes-boucheries indfpendsntes 1967-1969 

	

stores 	as 
Purchase factor  

- 	 Nombre de magasins 	Ventea 
Taux d'achats 	

1967 1 	1968 	1969 	1967 1 	1968 1 	1969 

per cent - pourcentage 

All stores - Tous lea magasins .............................. I 	100.0 I 	100.0 I 	100.01 	100.0 I 	100.01 	100.0 

	

0- 497............................................................16.2 	17.7 	17.4 	11.9 	13.0 	12.4 

	

747...........................................................42.4 	37.4 	29.1 	34.8 	30.8 	25.2 

	

-1007 ..........................................................41.4 	44.9 	53.5 	53.3 	56.2 	62.4 

It will be seen that in 1967 34.8% of total sales 
were made by the segment with a purchase factor of 
50-74% while in 1969 only 25.27; of total sales were made 
by this segment. On the other hand, in 1967 53.3% of 
all sales in affiliated independent grocery and combin-
ation stores were made by stores with a purchase factor 
of 75-1007;. This segment now accounts for 62.47; of this 
market. Full details for 1969 by province are shown in 
Table 3. There has been a radical change in the pur-
chase factor in British Columbia. In 1968, 47.0% of 
sales were made through stores with a purchase factor 
of 50-747., while 28.17; of sales occurred in stores with 
a purchase factor of 75-1007;. In 1969, the purchase 
factor was strengthened: 30.0% of sales were made by 
the segment with a purchase factor of 50-747; and 49.1% 
of sales occurred in stores with a purchase factor of 
75-1007.. 

When examining the data on purchase factors, it 
should be understood that a number of stores find im-
possible to estimate this factor. It has been the prac-
tice in the past to estimate the purchase factor of 
such stores by assigning to the non-reporting store, the 
modal purchase factor of the group with which the atone 
was affiliated. (If the largest number of stores in a 
particular group had a purchase factor of 50-747;, all 
non-reporting stores in that group were estimated to 
have had a purchase factor of 50-747; also.) This prac-
tice was continued in 1969 and the results are shown 
above and in Table 3. However, it may be argued that 
this method of estimating could lead to a bias. It 
'.s, therefore, decided also to present the results for 
rporting stores only. These results are shown in Table 

It should be mentioned that an analysis by sales-
mze of affiliated independent stores failed to reveal a 
ignificant correlation with the purchase factor. 

(I) Some stores are affiliated with more than one group. 
In 1968, there were 19 grocery and combination 
stores with such dual affiliation. In the current 
report this factor was not determined. 

On constate quen 1967 le segment dont le taux d'achat 
Be situait entre 50 et 74 p. 100, a réalisé 34.8 p. 100 des 
ventea totales et qu'en 1969, le mBme segment n'en a réalisd 
que 25.2 p. 100. D'sutre part, en 1967, 53.3 p. 100 des ventes 
des épicenies at épiceries-boucheries independantes affiliéea 
ont ete faitea par lea magasins dont le faux d'achat ae situait 
entre 75 at 100 p. 100. Ce segment rdpond maintenant pour 
62.4 p.  100 des ventes totalea. Le Tableau 3 donne tous las 
details par province pour 1969. La faux d'achat a subi Un chan-
gemene radical en Colombie-Brifannique. En 1968, lea magasins 
dont le faux d'achat se aituajt entre 50 et 74 p. 100 ont as-
sure 47.0 p. 100 des Ventes et ceux dont le faux d'achat se at-
tuait entre 75 et 100 p. 100 en ant assure 28.1 p. 100. En 
1969, le faux dachat sest raffertai: 30.0 p. 100 des ventes 
ant etf réaliafes par le segment dont le faux d'achat se situait 
entre 50 et 74 p. 100, Ct 49.1 p. 100 par le segment dont Is 
faux dacliat se situait entre 75 et 100 o. 100. 

En analysant les donnéea our lea faux dachat, il faut 
comprendre que certains magasins sont incapables destiner ce 
faux. Dans le passé, on estimait le faux d'achat de ces maga-
sins en leur attribuant le taux d'achat modal du groupe auquel 
tie ftaient associis. (Si ic taux d'achat de la plupart des 
magaains dans un groupe particulier se situait entre 50 et 74 
p. 100, on attribuait I tous les magasins non ripondants de ce 
groupe le mBme faux dachat. Ce prodécé a ifé maintenu en 1969 
et lea résultats figurent ci-deasus at so Tableau 3. On pour-
rait toutefois objecter que cette méthode d'estimation eat 
susceptible de produire un biata. On a donc décidé de présen-
ten egalement lea seuls rCaultata des magaaina qut ont répondu 
I l'enquBte. Ils sont donnés au Tableau 3a. 11 eat hon de men-
tionner qoune analyse par taille des ventes des magasins in-
dCpendants affiliés n's révClé auctme correlation significative 
ovec le faux d'achat. 

(1) Certains magasins sont affiiiés 1 plus dun groupe. En 
1968, ii y avait 19 ipicenies at épiceries-boucheriea 1 
double affiliation. Cette situation n'est pas exposêe 
dana le present bulletin. 
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TABLE 1. Retail Sales of Independent Grocery and Conbination Stores in Voluntary Groups and Retail Sales of 	.11 
Grocery and Combination Stores, by Province, 1963-1969 

TABLEAU 1. Ventes au detail des épiceries ci épiceries-boucheries indépendantes volontairement groupées at ven 
detail de toutea les épiceries et Cpiceriea-boucheries, par province, 1963-1969 

Sales share of Sales share of 
Retail(l) sales independents etail(1) sales independents 

of independents in voluntary of independents in voluntary 

Retail in voluntary groups of total Retail in voluntary groups of total 
sales groups retail sales sales groups retail sales 

Year Total Ventes(l) au Part des ventea Total Ventes(1) so Part des ventes 

detail des des marchands detail des des marchands 
Année Ventes marchands iiidépendants Ventes marchands independants 

ou indépendants volontairement au indépendants volontairement 

detail volontairement groupés par detail olontairement groupés par 
groupés rapport aux groupes rapport aux 

ventes au ventes au 
detail globales detail globales 

$'OOO 	7. $'OOO 	7. 

Atlantic Provinces 
Canada - 

Provinces de l'Atlantiaue 

4,176,115  952,645 22.8 372,637 	57,083 	15.3 
4,480,656  1,016,951 22.7 398,386 	60,851 	15.3 
4,825,321  1,168,225 24.2 427,946 	70,274 	16.4 

1966 	...................... 5,351,614 .. .. 470,729 

1963 	....................... 
1964 	....................... 
1965 	....................... 

5,685,513  1,579,197 27.8 497,597 	98,098 	19.7 

1968 	...................... 

.. 

5,985,589 1,801,737 30.1 525,686 	114,498 	21.8 
1967(2) 	.................... . 

1969 	....................... 6,422,848 ( 3 ) 
.. 

1,916,224 29.8 543,042(3) 	124,97 	22.9 

Québec 	I 	 Ontari 

1 , 231,100  275,684 22.4 1,577,162 348,713 22.1 
1 , 331,046  313,221 23.5 1,681,464 354,433 21.1 
1 , 435,078  371,902 25.9 1,808,450 392,560 21.7 

1963 	....................... 

1,581,351 .. .. 2,016,763 

1964 	....................... 
1965 	....................... 

1967(2) 	................... 1,683,722 565,521 33.6 2,146,580 498,522 23.2 
1966 	....................... 

1 , 733 , 173  
. 

664,096 38.3 2,257,403 556,863 24.7 1968 	....................... 
1969 	....................... 1 , 819 , 186 ( 3 ) 715,212 39,3 2,490,511(3) 561,616 22.5 

Manitoba 
	 Saskatchewan 

177 , 061  47,850 27.0 140,692 40,881 29.1 

187 , 280  45,805 24.5 154,281 46,199 29.9 
1963 	....................... 
1964 	....................... 

1 94, 969  52,448 26.9 166,681 54,121 32.5 

1966 213,971 .. .. 185,579  
221, 941  64,775 29.2 189,195 54,756 28.9 

1965 	....................... 

238 , 614  82,638 34.6 194,603 68,278 35.1 

....................... 

1967(2) 	.................... 

251,949(3) 90,523 35.9 199,6170 70,154 35.1 
1968 	....................... 
1969 	....................... 

British Columbia(4) 
Alberta - 

Colombie-Britanniaue(4) 

1963 267,158 84,596 31.7 410,305 97,840 23.8 

282 , 799  91,409 32.3 445,400 105,031 23.6 

300 ,995 106,819 35.5 491,202 120,100 24.4 

....................... 

1966 331,101 .. .. 552,120 

1964 	....................... 
1965 	....................... . 

358,018 135,341 37.8 588,460 162,184 27.6 
....................... . 

1967(2) 	.................... . 

388,594 162,513 41.8 647,516 152,851 23.6 1968 	....................... . 

1969 	....................... 424,938(3 175,311 41.3 693,605(3 179,011 2.8 

Excludes corporate chains in voluntary groups. - Sans lea soclétés de magasins I succursales faisant panic de chatn 

volontaires. 
Change in definition took effect in 1967. - Definition modifiée en 1967. 	 41 
1969 retail sales: Preliminary data revised to 1966 Census but subject to further revisions. - Ventes au detail en 196 1) 
Données provisoires, revisées & Ia suite do recenaement do 1966, et passibles de revisions ultérieures. 
Includea Yukon and Northwest Territories. - Y compris le Yukon et les Ternitoires du Nord-Ouest. 
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lA. Retail Sales of Independent Stores other than Grocery and Combination Stores in Voluntary Groups Affiliated 
with Food Wholesalers, 1969 

\ir LA. Ventes au detail des marchands indépendanta autres que lea exploltanta d'dpiceriea et d'Cpiceriea-boucheries 
volontairement affilids a dee grossistes du aecteur alimentaire, 1969 

Total 
Other food stores 

- 

Tous les autres magasins 
d'aliments 

General stores and 
general merchandise 

stores 
- 

Magasins generaux at 
magasins de marchandises 

diversea 

Retail 
Number sales Number Retail sales Number Retail sales 

Nombre Ventes au Notnbre Ventes au Notnbre Ventea au 
detail detail detail 

$ 1 000 $'OOO $ 1 000 

986 142,738 259 36,488 727 106,250 

Atlantic Provinces - Provinces de l'Atlantique 39 9,726 2 37 x 

Canada 	..................................... 

211 34,760 60 10,937 151 23,823 Qu4bec 	......................................... 

Ontario 	........................................ 273 38,797 84 12,817 189 25,980 

Manitoba 	....................................... 87 10,495 24 2,126 63 8.369 

Saskatchewan 	.................................. 87 11.368 9 x 78 x 

172 20,899 40 3,761 132 17,138 Alberta 	........................................ 

iritish Columbia - Coloeibie-Britannique(1) 117 16,693 40 5,503 77 11,190 

(1) Includes Yukon and Northwest Territories. - Y compris le Yukon at lea Territoirea du Nord-Uuest. 

TABLE 2. Retail Sales of Voluntary Groups Affiliated to Food Wholesalers by Size (i.e. Number of Stores) 
of Group, Canada, 1969 

TABLEAU 2. Ventes au detail des marchands détaillants independants volontairement groupés et affiliCs a des grossistes du 
secteur altmntaire, par taille de Is chatne (c.-A-d. nombre de cominerces), Canada, 1969 

Average 
Number of Number of sales 
voluntary affiliated per 

Size groups stores Sales store 

Taille Nombre Nombre de Ventes Ventes 
d'aasocia- magasins moyennes 
tions vo- sffilifs par 
lontaires magastn 

$'OOO dollars 

148 8,725 2,058,963 235,984 

69 1,179 229,903 194,998 

39 1.686 424,896 252,014 

All groups - Total - TOUS lea groupes ......................... 

4- 	30 	........................................................... 

18 1,294 312,974 241,866 

31- 	60 	........................................................... 

	

61-100 	........................................................... 

. 1,102 396,327 359,643 

	

101-150 	.......................................................... 9 

,r 	150 	- 	P1 	de 	150 	...................................... ......3 3.464 694,863 200.596 
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TARLE 3. Nasber, Sales and Percentage Distribution of Independent Grocery and  
by Province and by Purchase Factor(l), 1969 

TABLEAU 3. Nombre, ventes et repartition proportionnelle des épiceri- I 

indépendantes volontairement groupees, par province et par taux dch.ts(1I, 199 

	

Percentage 	Percentage 	Percentage 	Percentage 

	

diatribu- 	distribu- distribu- 	distribu 
Purchase factor 	Outlets 	tion 	Sales 	tion 	Outlets 	tion 	Sales 	tion 

Tatix d'achats 	Magasins 	Repartition 	Ventes 	Repartition 	Magasins 	Repartition 	Ventes 	Repartition 

	

procen- 	procen- 	prOcen- 	procen- 
tuelle 	tuelle 	tuelle 	tuelle 

	

No. - nomb. 	$000 	7 	No. - nomb. 	7, 	$000 	7, 

Atlantic Provinces 
Canada 	 - 

Provinces de l'Atlantique 

	

Total ................7,739 	100.0 	1,916,224 	100.0 	353 	100.0 	124,397 	100.0 

	

0- 24 ...................407 	5.1 	58,157 	3.0 	18 	5.1 	4,973 	4.0 

	

25- 49 ...................955 	12.3 	179,595 	9.4 	25 	7.1 	5,056 	4.1 

	

50- 74 ...................2,248 	29.1 	483,299 	25.2 	133 	37.6 	55,064 	44.3 

	

75-100 ...................4,129 	53.5 	1,195,173 	62.4 	177 	50.2 	59,304 	47.6 

Québec 	 Ontario 

	

Total ................3,041 	100.0 	715,212 	100.0 	1,811 	100.0 	561,616 	lOOJ 

	

0- 24 ...................147 	4.8 	22,070 	3.1 	87 	4.8 	13,275 	2.4 

	

25- 49 ...................503 	16.5 	93,123 	13.0 	152 	8.4 	26,966 	4.8 

	

50- 74 ...................742 	24.5 	159,022 	22.2 	396 	21.9 	89,931 	16.0 

	

75-100 ...................1,649 	54.2 	4.40,997 	61.7 	1,176 	64.9 	431,444 	76.8 

Manitoba 	 Saskatchewan 

	

Total ................524 	100.0 	90,523 	100.0 	458 	100.0 	70,154 	100.0 

	

0- 24 ...................48 	9.2 	2,977 	3.3 	13 	2.9 	1,359 	2.0 

	

25- 49 ...................83 	15.9 	13,516 	14.9 	36 	7.9 	5,642 	8.0 

	

50- 74 ...................221 	42.1 	41,171 	45.5 	199 	43.4 	30,255 	43.1 

	

75-100 ...................172 	32.8 	32,859 	36.3 	210 	45.8 	32,898 	46.9 

British Columbis(2) 
Alberta 	 - 

Total ............... I 	8521 	100.01 	175,3111 	100.01 	7001 	100.01 179,0111 	100.0 

	

0- 24 ................... ..25 	2.9 	2,841 	1.6 	69 	9.9 	10,662 	6.0 

	

25- 49 ................... .68 	8.0 	8,640 	4.9 	88 	12.6 	26,652 	14.9 

	

50- 74 ................... .283 	33.2 	54,229 	30.9 	274 	39.1 	53,627 	30.0 

	

75-100 ................... 476 	55.9 	109,601 	62.6 	269 	38.4 	88,070 	49.1 

The purchase factor of any store which was unable to report it, was estimated to be the modal purchase factor of the volun-
tary group with which the store was affiliated. - Pour tout magasin incapable destimer le taux d'achats. on a attrih,té le 
taux dachats modal du groupe auquel ii êtait assoclC. 
Includes Yukon and Northwest Territories. - Y compris Ic Yukon et let Territoires du Nord-Ouest. 
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3A. Number, Sales and Percentage Distribution of Independent Grocery and Combination Stores in Voluntary Groups, 
by Province and by Purchase Pactor, 1969 (As Reported) 

TABLEAU 3A. Nombre, ventes et repartition proportionnelle des épiceries et Cpiceries.boucheries indépendsntes 
volontairement groupees, par province et par taux d'achats, 1969 (guivant lea declarations) 

	

Percentage 	 Percentage 

	

distribution 	 distribution 
Percentage 	of stores 	Percentage 	of stores 

	

distribution reporting 	distribution reporting 

	

of all 	their pur- 	of all 	their pur- 

Purchase factor 	Outlets 	stores 	chase factor 	Sales 	stores 	chase factor 

Tsux d'achats 	Magasins 	Repartition Repartition 	Ventes 	Repartition Repartition 

	

proportion- proportion- 	proportion- proportion- 

	

nelle de 	nelle des 	nelle de 	nelle des 

	

toua les 	magasins 	toua lea 	magasins 

	

isagasins 	déclarant 	magasina 	declarant 

	

leur fscteur 	 leur facteur 

	

d'achats 	 d'achats 

	

No. - nomb. 	4 	$'OOO 	7. 

Canada 

	

All stores - Total - Tous lea siagasins 	7,739 	100.0 	1,916,224 	100.0 

Stores reporting purchase factor - Msgaains 
declarant leur facteur d'achats 	5,614 	100.0 	1,491,508 	100.0 

	

0- 24 ................................... 320 	4.1 	5.7 	46,776 	2.4 	3,1 

	

25- 49 ................................... 838 	10.8 	14.9 	160,888 	8.4 	10.8 

50- 74 	.................................. 	

.. 

	

. 690 	21.8 	30.1 	397,266 	20.7 	26.6 

	

75-100 ...................................2,766 	35.8 	49.3 	886,578 	46.3 	59.5 

S 	
ir.h s f,tor rt rportcd - Ficteu 

	

2,125 	27.5 	424,716 	22.2 

Atlantic Provinces 

Provinces de l'Atlantiaue 

All stores - Total - Tous lea magasins 353 100.0 124,397 100.0 

Stores reporting purchaae factor - Magasins 
déclarsnt leur facteur d'achata 268 100.0 99,920 100.0 

12  3.4 4.4 3,708 3.0 3.7 
19  5.4 7.1 4,107 3.3 4.1 

102  28.9 38.1 44,513 35.8 44.6 

0- 	24 	................................... .. 
25- 	49 	................................... .. 

135 38.2 50.4 47,592 38.2 47.6 
50- 	74 	................................... . 

	

75-100 	................................... 

Purchase factor not reported - Facteur 
d'achats 	non 	dCclaré 	..................... 85 24.1 24,477 19.7 

Québec 

All stores - Total - Tous lea magasina 3,041 100.0 715,212 100.0 

Stores reporting purchase factor - Magsaina 
déclarsnt leur facteur d'achats 2,268 100.0 565,186 100.0 

0- 	24 	................................... 143 
25- 	49 	.................................. 421 
50- 	74 	.................................. 620  

1,084 

4.7 
13.8 
20.4 
35.7 

6.3 
18.6 
27.3 
47.8 

21,650 
79,812 

144,374 
319,350 

3.0 
11.2 
20.2 
44.6 

3.8 
14.1 
25.6 
56.5 75-100 	................................... 

rchage factor not reported - Pacteur 
d'achat8 non declare ..................... 773 25.4 150,026 21.0 
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TABLE 3A. Number, Sales and Percentage Distribution of Independent Grocery and Combination Stores in Voluntary Cr 
by Province and by Purchase Factor, 1969 (As Reported) - Continued 

TABLEAIJ 3A. Noinbre, ventes et repartition proportionnelle de8 epiceries et epiceries-boucheries indépendant 
volontairement groupées, par province et par taux d'achata, 1969 (suivant lea declarations) - suLte 

Percentage Percentage 
distribution distribution 

Percentage of stores Percentage of stores 
distribution reporting distribution reporting 

of all their pur- of all their pur- 

Purchase factor Outlets stores cha8e factor Sales stores chase factor 

Taux d'schats Magasina Répattition Repartition Ventes Repartition Repartition 
proportion- proportion- proportion- proportion- 
nelle de nelle des nelle de nelle des 
tous lea magasins tous lea magasins 
magasins declarant magasina dCclarant 

leur facteur leur facteur 
d'achats d'achats 

No. - nomb. 7. 8 , 000 

Ontario 

All stores - Total - Tous les magasins 1,811 100.0 561,616 100.0 

Stores reporting purchase factor - Magasins 
déclarant leur facteur d'achsts 1,213 100.0 428,614 100.0 

87 4.8 7.2 13,275 2.4 3.1 
149 8.2 12.3 26,840 4.8 6.3 
297 16.4 24.5 74,415 13.2 1  17.4 

0- 24 	................................... 

680 37.6 56.0 314,084 559 

	

25- 49 	................................... 

	

50- 	74 	................................... 

	

75-100 	................................... 

Purchase factor not reported - Facteur 
d'achats non declare ..................... 598 33.0 133,002 23.7 

Manitoba 

All stores - Total - Tous lea magastns 524 100.0 90,523 100.0 

Stores reporting purchase factor - Magasina 
declarant leur facteor d'achats 375 100.0 71,858 100,0 

15 2.9 4.0 1,193 1.3 1.7 
66 12.6 17.6 10,878 12.0 15.1 25- 49 	................................... 
145 27.7 38.7 31,256 34.6 43.5 

	

0- 24 	................................... 

	

50- 74 	................................... 
149 28.4 39.7 28,531 31.5 39.7 

Purchase factor not reported - Facteur 
149 28.4 18,665 20.6 

75-100 	................................... 

Saskatchewan 

All stores - Total - Tous lea magasins 458 100.0 70,154 100.0 

d'achats non dCclarC ..................... 

Stores reporting purchase factor - Magasins 
déclarant leur facteur d'achats 383 100.0 59,780 100.0 

13 2.8 3.4 1,359 1.9 2.3 0- 24 	................................... 
36 7.9 9.4 5,642 8.1 9.4 

165 36.0 43.1 24,652 35.1 41.2 
169 36.9 44.1 28,127 40.1 67.1 

	

25- 49 	................................... 

	

50- 74 	................................... 

	

75-100 	................................... 

Purchase factor not reported - Facteur 
dachats non déclaré ..................... 75 16.4 10,374 14.8 
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, 	

3*. Number, Sales and Percentage Distribution of Independent Grocery and Combination Stores in Voluntary Groups, 
by Province and by Purchase Factor, 1969 (As Reported) - Concluded 

TABLEAU 3*. Nombre, ventes et repartition proportionnelle des épiceries et épiceries-boucheries independantea 
volontairement groupées, par province et par taux d'achats, 1969 (suivant lea declarations) - fin 

Percentage Percentage 
distribution distribution 

Percentage of stores Percentage of stores 
distribution reporting distribution reporting 

of all their pur- of all their pur. 

Purchase factor Outlets stores chase factor Sales stores chase factor 

Taux d'achats Magasins Repartition Repartition Verites Repartition Repartition 
proportion ,  proportion- proportion ,  proportion- 
nelle de nelie des nelle de nelle des 
tous lea magasins tous lea magasina 
magasins déciarant magasinS déclarant 

leur facteur leur facteur 
d'achats d'achats 

No. - nomb. I 	7. 	$'OOO 	7. 

Alberta 

All stores - Total - Tous lea magasins 852 100.0 175,311 100.0 

Stores reporting purchase factor - Nags- 
sins dCclarant leur fscteur d'achats 	.... 640 100.0 131,191 100.0 

25 2.9 3.9 2,841 1.6 2.2 
8.0 10.6 8,640 4.9 6.6 

216 25.4 33.8 44,622 25.5 34.0 

	

0- 	24 	................................... . 

	

25- 	69 	................................... 68 

	

50- 	74 	................................... 
331 38.8 51.7 75,088 42.8 57.2 75-100 	................................... 

Purchase factor not reported - Facteur 
d 	c 	tsn'n 212 24.9 44,120 25.2 

Columbie-Br"annigue(l)  

- 	- Tour. 	ies.1gasin. 700 100.0 179,011 100.0 

reporting purchase factor - Magasins 
déclarant leur facteur d'achats 467 100.0 134,959 100.0 

0- 	24 	.................................. 25 3.6 5.4 2,750 1.5 2.0 

25- 	49 	.................................. 79 11.3 16.9 24,969 14.0 18.5 
145 20.7 31.0 33,434 18.7 24.8 
218 31.1 46.7 73,806 41.2 56.7 

	

50- 	74 	................................... 

	

75-100 	................................... 

Purchase factor not reported - Facteur 
d'achats non declare ..................... 233 33.3 44,052 24.6 

(1) Includes Yukon and Northwest Territories. - Y coinpris le Yukon et lea Territoires du Nord-Quest. 

TABLE 4. Number and Sales of Corporate Chain Stores in Voluntary Groups, Grocery and Combination Stores, by Province, 1969 

TABLEAU 4. Nombre et ventes des sociCtCs de magasins a succursales volontairement groupees, eptceries et 
dpiceries-boucheries, par province, 	1969 

Province 	 Outlets - Magasins I Sales - Ventes 

No. - nomb. 	$'OOO 

Canada ...........................................................................266(1) 	258,649(1) 

Atlantic Provinces - Provinces de l'Atlantique .......................................29 	20,549 

Quebec ...............................................................................99 	77,680 

ontario ..............................................................................36,858  

Manitoba .............................................................................16 X 

Saskatchewan .........................................................................X 

Alberta ..............................................................................-  - 

British Columbia(2) - Colombie-Britannique(2) .......................................86 	110,506 

(1) This excludes certain corporate chains which were included in previous years. These chains are wholly owned by whole- 
slers who also sponsor voluntary groups, but the corporate chains have their own buying offices and do not participate 

th other groups or individually owned stores in coninon purchasing practices. - Ce noinbre exciut certaines societes 
nagasins a succursales comprises dana lea années antCrieures. Riles sont Is propriete exclusive de grossistes qut 

plottent d'autres chatnes volontaires et la societe A auccursalea a son propre bureau d'achats et ne participe 
Lucune façon svec Ia chatne volontaire ou les magasins independants aux activités d'achata en coimnun. 
ludes Yukon and Northweat Territories. - '1 coinpris Ic Yukon et lea Territoirea du Nord-Oueat. 



I 

Alberta Grocers Wholesale Lcd. 
Alberta Grocers Stores 
Q-Mart Stores 
Super A Stores 

Alimentation Centrale Ltfe 
Magasins EPI 

Associated Grocers Ltd. 
A G Food Stores 
Solo Stores 
Thriftway Stores 

Atlantic Trading Co. Ltd. 
Magasins Normandie 
Marches D'Alimentation Budget 
Hagasins Trana-Kébec 

Atlantic Wholesalers ltd. 
Save Easy Stores 
Red & White Stores 
Lucky Dollar Store 

Conrad Bergeron Lti 
Magasins Du Lac 
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TASLE 5. Sales and Rates of Growth in Chain Stores, Independent Stores and Voluntary Group Stores in Grocer, 
and Combination Trade, 1963-1969 

TABLEAU 5. Ventes cc taux d'accroissemenc des magasins A succursales, des magasins inddpendants et des Inagasis 
volontairement groupCs, dens le comeerce de l'épicerie et de l'epicerie-boucherie, 1963-1969 

All grocery 
and cam- 
bination 
stores(1) 

- 

Toutes 
epiceries 
at Cpice- 

ries- 
bouche 

Corporate 
chain 

storea(l) 
- 

Magaains 
A 

succur- 
ssles(1) 

ries(l)  

Independent 
stores(1) 

Total 

Marchands 
indépen- 
dants(l) 

Non-sf- 
filliated 

independent 
stores 
- 

Marchands 
IndCpendants 
non groupds 

Voluntary 
group 
stores 

- 

Marchands 
détaillants 
volontaire-
meat groupds 

1963 

Sales - 	Ventes 	....................................$'OOO 4,176,115 1,889,782 2,286,333 1,333,688 952,645 
Percent distribution - Repartition proportionnelle 100.0 45.3 54.7 31.9 22.8 

1964 

Sales - 	Ventes 	.....................................$'OOO 4,480,656 2,067,750 2,412,906 1,395,955 1,016,951 
Percent change - 1964/1963 - Variation proportion- 
cue 	............................................. + 7.3 + 9.4 + 5.5 + 4.7 + 6.8 

1965 

Sales 	- Ventes 	.....................................$'OOO 4,825,321 2,249,427 2,575,894 1,407,669 1,168,225 
Percent change - 1965/1964 - Variation proportion- 

+ 7.7 + 8.8 + 6.7 + 0.8 + 14.9 nelle 	............................................. 

1966 

SaleB - 	Ventes 	.....................................$'OOO 5,351,614 2,400,742 2,950,872 - 

1967 

Sales 	- 	Ventes 	..................................... $ 1 000 5,685,513 2,610,726 3,074,787 1,495,590 1,19J 	I, 

1968 

Sales - 	Ventes 	.....................................$'OOO 5,985,589 2,805,616 3,179,973 1,378,236 1,801,737 
Percent change - 1968/1967 - Variation proportion- 

+ 5.3 + 7.5 + 3.4 - 7.8 + 14.1 nelle 	............................................. 

1969 

Sales 	- 	Ventes 	.....................................$'OOO 6,422,848 3,122,551 3,300,297 1,384,073 1,916,224 
Percent change - 1969/1968 - Variation proportion- 
nelle 	............................................ + 7.3 + 11.3 + 3.8 + 0.6 + 6.4 

Percent change - 1969/1963 - Variation proportion 
nelle 	............................................ + 53.8 + 65.2 + 44.3 + 3.8 + 101.1 

Percent distribution - Repartition proportionnelle 100.0 48.6 51.4 21.6 29.8 

(1) 1963-1965 data from: Retail Trade, Revisions to Intercensal Estimates OIlS Catalogue No. 63-517. 1966-1969 data from: Retail 
Trade, Revisions to Potcensa1 Estimates, DES Catalogue No. 63-519. - Lea données pour lea années 1963 A 1965 oat été 
tirées de is publication Coimnerce de detail, Rectification des estimations Intercensales de 1961 a 1966 Catalogue No. 
63-517. Lea données de 1966 6 1969 oat ete tirées de Is publication Comeerce de detail, Rectification des estimations 
postcensales, 1966 6 1970, Catalogue No. 63-519. 

Appendix A. Food Wholesalers and Voluntary Groups, 1969 

Annexe A. Grossistes en alimentation at associations volontaires, 1969 
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-adix A. Food Wholesalers and Voluntary Groups, 1969 - Continued 

Grossistes en alimentation at associations volontaires, 1969 - suite 

Bolands Ltd. 
IGA Stores 

Brochet & Tremblay Ltée 
Trans -1(ébec 
Magasins Normandie 

.1. Maurice Brunepu Inc. 
Magasins Carillon 

L. H. Chernin & Sons Ltd. 
Lucky Dollar Stores 
Red & White Stores 

Codyjile Co. Ltd. 
Mach More Stores Saskatchewan 
ICA Stores 

The Codville Co. Ltd. 
Mach More Stores ) Manitoba 
IGA Stores 

Leopold Comtois Ltde 
Marches Uni 
Magaains LECO 
Marches Minipri Co-op 

Consolidated Grocers Ltd. 
Consolidated Grocers Stores 

Couvretie & Provost Ltée 
Super Marches F.D.L. 
Magasins Coronet 

ouvrette & Provost (Maurice) Ltée 
piciers Rouge & Blanc 

Magasins Métropole 
March4s Supreme 
Magasins Champion 
Marches Radisson 

L R. d'Anlou 	Cie 
Magsstas L.R.D. 
Magasins E.M.I. 

P. DAoust Ltée 
Magasins Champion 
Magasins Excel 

E. Deaudelin Inc. 
Magssins Cena 
Magasins L'tquipe 
Magasins EDI 
Elite Stores 

Dc Blois Bros. Inc. 
Clover Farm Stores 

Delisle & Langevin Inc. 
Magaaina C.E.P. 

Denault Ltée 
Marches Alouette 
Magasins Rouge & Blanc 
Magssins Cardinal 
Magasins SuprBme 

Stewart Densult & Co. Ltd. 
Marches Indépendants 
Marches Chanteclerc 
Marches Super S.D. 

A.  )rouin Inc. 
1 ja5ins IGA 

More Stores  

Elliott Marc & Co. Ltd. 
United Buyer Stores 
Superior Stores 

Las 1piciers Co-Operatifs LtCe 
A.E.R. Stores 
Magasins Trans-KCbec 
Magasins Normandie 

tpiciers Unts Inc. 
Magasins ANt 
Magasins GEM 

Alexsndre Gaudet LtCe 
Magasins Normandie 
Marches D'Altmenta Budget 
Magasins Trans-Kébec 

Halifax Wholesalers Ltd. 
Pie N Pay Stores 
Thriftway Stores 

Hargraft & Søns Ltd. 
Hands Stores 

Henri Harwood Fils & Cie 
Magasins NB 

Home & Pitt ield Foods Ltd. 
IGA Stores 
Mach More Stores 

Madon & Orsali (Québec) LiCe 
Magasins IGA 

The Independent Wholesale Ltd. 
Buy Well Food Stores 

Jackson Wholesale Grocers Ltd. 
Clover Farm Stores 
Mini Mart Stores 

Johnson & MacDonald Ltd. 
P.R. Food Markets 

Nelly Douglas & Co. Ltd. 
Associated Stores 
Red & White Stores 
Super Valu Stores 

E. Knechtel Wholesale Grocers Ltd. 
Kwig Stores 

J.H. Lsmarche LiCe 
Msgaains Excel 
Magasins JilL 

Lamontsgne Inc. (Québec) 
Magasins Alliance Trans-Kébec 
Marches D'Alimentation Normandie 
Marches D'Alimentation Budget 

Lamontsgne Inc. (Chicoutlini) 
Magas ins Trans -KCbec 
Magasina Laval 
Magasins Normandie 
Magasins SP 
Marches IdCal 

Lamonta,e Inc. 
Magasins EPI 
Magsslna Excel 
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Appendix A. Food Wholesalers and Voluntary Groups, 1969 - Concluded 

Annexe A. Grossistes en alimentatioti et associations volontaires, 1969 - 

D. Leduc Inc. 
Magasins Affiliés 
Magasins Trans-Kébec 
Magasins Norinandie 

Legault & Masse Ltde 
Magasins LM(Lucerne) 
Magasins Kom-Pa-Gnon 

M,Loeb Ltd. 
Much More Stores 
IGA Stores 

H. Loeb (London) Ltd. 
IGA Stores 

H. Loeb (Sherbrooke) Ltd. 
Much More Stores 
IGA Stores 

H. Loeb (Sudbury) Ltd. 
IGA Stores 

H.Y. Louie Co. Ltd. 
IGA Stores 
Much More Stores 

Lumeden Bros. Ltd. 
Best Valu Stores 
Clover Farm Stores 

W. H. Malkin Ltd. 
Lucky Dollar Stores 
United !kirity Stores 
Shop Easy Stores 

Merchants Con&oljdared Ltd. 
Solo Stores 
United Stores 

Les Marches d'Aliments Mdtro-Lasalle Ltée 
Magasins Lssalle 
Magasins Metro 

National Grocers Co. Ltd. 
Lucky Dollar Markets 
Red & White Markets 
Maple Leaf Stores 
Super Save Markets 

Newhouse Wholesale Ltd. 
Solo Stores 
Hi-Low Stores 

The Oshawa Wholsale Ltd. 
IGA Stores 

Alex Pelletier & Fils Inc. 
Marches APF 
Magasins Laurent iens 

Progressive Wholesale Grocery Co. Ltd. 
FNS Stores 

Reed Co. Ltd. 
Sunshine Food Markets 

Epiceries Richelieu Ltée 
piceries Richelieu 

La Cie de Provisions de St. Felix Ltde 
Marches Ideal 
Magasins ECO 

Provisions St. Felix Ltde 
Magasins Trans-Kébec 
Magasins t4ormandie 

Sell-Rite Wholesale Ltd. 
Sell-Rite Stores 

Shelly Bros. Ltd. 
Shop-Rite Stores 

J.M. Sinclair Ltd. 
IGA Stores 
Much More Stores 

Sylvestre & Fils Inc. 
Magasins Normandie 
Magasins Alliance Tran - 

La Système Comptant Ltc 
Magasins Clover Farm 
Magasins Favori 

T.R.A. Ltd. 
Riteway Stores 

Victoria Coszminity Grocers Co-Op 
Low Cost Stores 
Payless Stores 

Weidman Bros. Ltd. 
Best Valu Food Markets 
Clover Farm Stores 

Western Grocers Ltd. 
Lucky Dollar Stores 
Tom Boy Stores 
Red & White Stores 
United Purity Stores 

York Trading Ltd. 
Carload Food Markets 
Superior Food Markets 

Appendix B. Corporate Chains Operated in Voluntary Groups, 1969 

Annexe B. SocietCs de magasins a succursales opérds en association volontaire, 1969 

Atlantic Wholesalers Ltd. 	 The Oshawa Wholesale Ltd. 
Chernin Newfoundland Ltd. 	 Paquette & Grennon Compagnie LtCe 
The Codville Company Ltd. 	 Remington Ltd. 
Ferraros Ltd. 	 Save-Easy Super Msrkets(1967) Ltd. 
R. Crenier et Frères Ltée 	 Shopping Bag Markets Ltd. 
Gordon's Super Markets Ltd. 	 Shop.Easy Stores (Div i 	I ati l 	..' 
.Joanisse Ltd. 	 Shop-Easy Stores Ltd. 
Henri Laflau.ne Inc. 	 Shop & Save(1957) LI 
Lsmontagne Ltée 	 Super-Valu Stores Ii. 
Lodom Moldings Ltd. 	 J.P. Vincent & Frèrc" 1.1 
Mayrand Ltée 	 F.E. Wade Ltd. 



CONFIDENTIAL 	
DOMINION BUREAU OF STATISTICS — OTTAWA 

Taken in conformity with the 	 Merchandising and Services Division 
re q ulrementsof the Statistics 
Act, Chapter 257, Revised 	 OTTAWA, CANADA 
Statutes of Canada, 1952 

Complete and mall one 
copy within one month 

of receipt, 	j 

SURVEY OF INDEPENDENT "GROUP" STORES — 1969 
(Voluntary groups, franchised groups, etc.) 

-. —PLEASE REPORT ONLY 
FOR THIS LOCATION. 
(SEE INSTRUCTIONS) 

Kerise name or address if not correct 	 - 

SECTION 1 — DEFINITION 

A group store is defined as "an independent retailer who is associated (or affiliated) with a particular wholesaler within the framework of an 
identifiable voluntary, franchised or retailer-sponsored group of stores - for buying, advertising and other related merchandising activities". Group 
members must identify themselves as affiliated stores, by use of it group or franchise operator's name or by means of crests or other insignia. A 
group can exist only when the affiliation entails participation in various joint advertising activities and co-ordinated buying arrangements,wheiher 
or not supported by a written contract or other type of agreement. 

SECTION 2 — INSTRUCTIONS 

Report on a calendar year basis, if possible, or for your financial year coinciding most closely with the calendar year 1969. 

A separate form should be completed for each location which operates within a recognized retail group. If you have not received sufficient 
forms, please indicate in the "Remark" section. 

$ 

SECTION 3 - FINANCIAL DATA (1969) 

a) Total Net Soles and Receipts. Report total sales of merchandise and receipts from repair, equipment rental, res-
taurant and other services, less returns, adjustments and discounts. Do not deduct trade-in allowances. Include 
commissions earned from sales of goods owned by others and proprietors' withdrawals of goods for personal use (at 
retail). Exclude non-trading revenues, bad debts 'recovered and direct sales taxes ....................... .. ................................ 

(b) Purchases. 

Total purchases of merchandise for resale ............................................................ ......................................................  

Amount or percentage of ILOtfl (i) purchased from (cud through) the group wholesaler .................................................. 

SECTION 4 - DESCRIPTION OF BUSINESS 

Krnd of business. Describe how your store is generally known to the public. (Examples: grocer and butcher, confectionery store, general 
store, drug store, hardware store, etc.) 

Commodity D.scription. Name the main typ.a of commodities which you sold during the year, and state what percentage these formed of your 
total sales. (Example: groceries, 40%; hardware, 25%; dry goods, 20% and sundries, 15%.) 

—% 

Multiple affiliation. If this location operated within more than one group, provide the name of each group and its supplier. 

Name of group 
	 Supplier 

Name of group 	 Supplier 

6403-5.1: 18-8-69 



SECTION 5 - CHANGES IN OWNERSHIP AND OR GROUP AFFILIATION 

If there have been any changes in ownership and/or your group affiliation during 1969, please provide details below: 

CERTIFICATE 

This is to certify that the information contained in this report is correct and complete to the best of my knowledge and belief, and covers 
the period 

From 	19 	 to _____________________________________________ 19 

Name (please print) 	 Official title 

Signature 	 Telephone number 

Address 	 r)ate of this report 

Remarks: 

64O3-. 

I 
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ENQUETE SUR LES MARCHANDS INDEPENDANTS VOLONTAIREMENT GROIJPES - 1969 
(en libre association, groupes de concessionnalres, etc.) 

VOTRE DECLARATIOtI NE DOlT VISER OUE 
LE MAGASIN INDIQUE CI.CONTRE. 
(VOIR LES INSTRUCTIONS) 

(orriger It OOC Cu ladresSe vii S a lieu 

SECTION 1 - DEFINITION 

1.'exprossion ''marchands indépendants voloncairemenc groupés" désigne "les décaillants indépendants qui sont assoclés (ou affiliés) i un 
grossiste en particulior au scm d'un groupemont id.ntifiable compose de concessionnaires ou de dCtailisnis ay.nt eux-mCmes donnC naissance 

lout association aux fins d'achut,do publicicé etd'autres initiatives commorciales connexes". Los membres doivent s'identifcer commo marchands 
uffiliCs, au moyen d'une appellation collective ou do Is raison sociale do l'osploitanc do Is concession ou au moyrn d'écussons nu d'autros 

ui usignes. Une association do cc genre ne pout eltistor quo si I'afIiliation entratno Is participation do sea mombres i diverses initiatives con-
;oinces en mac.re do publicitC cc i des encentes visant dos achacs colleccifs, qu'olles s'appuient ou non sur on concrac Ccric ou sur on autre genre 
ii • accord. 

SECTION 2 - INSTRUCTIONS 

Fakes vocre declaration pour lannCc civile, si possible, ou pour Is pCriode financire qui se rapproche It plus de lannCe civile 1969. 

II fauc remplir un questionnaire distinct pour cheque mo gosin eploicC au seind'ungroupe reconnu do dCcaillants.Si vous aver besoin de ques-

tionnaires supplCmencaires, vouillez It mentionner i Is section "Reinarquos". 

S 	
•ECTcON 3 - DONNEES FINANCIERES (1969). 

V ,'otes at Rec,tt.s Totales Nettes. Declarer Its scares de merchandises cc lea recectes provonant des reparations, 
.0 location de materiel, do Ia vonce de repas cc autros services, moms les riscournos, los rectifications et Its 

•.rnptes. N. pea dCduire les reprises. Inclure Its commissions provenant de Is vence do marchandises appartenant 

uurui ot Its retraits do marchandises des propriCtairos pour lout usage personnel (au detail). Exclure Its recettes 
ommerciales, Its recouvremencs do mauvaises crCances cc Its taxes de vence directes .......................................... 

b) Aehots. 

Total des achscs do marchundises pour Is revente .............................................................................................................. 

Montant ou pourcentage dos rnarchandises do is categoric (i) achetCes des grossisces qui approvisionnenc Ic 
grouc ou par tour intcrmCdiirc ........................ ... ............................................................................................ - .................. 

SECTION 4 - DESCRIPTION DE LENTREPRISE 

Genre d'enteepriss. lndiquez 5005 queUe designation Ic public en gCnCral cannalt votre magasin. (Exemple: Cpicerie-boucherie, confisorie, 
magasin gCnCral, pharinacie, qumncaillorie, etc.) 

Description des morchondisos. lndiquoz Its princlpaux genres do marchandises quo vous aver vertdues pendant I'annCe CS It poutcentage de 

sos ventes globalos qu'elles reprCsentent. (Esemple: Cpiceries, 40 P.  100; quincaillerie, 25 p. 100; merchandises siches, 20 p.100cc articles 

divers, 15 p. 100). 

—% 	 —% 	 —% 

c) Affiliation multiple. Si vorre magasin est affilié i plus dun groupe, inscrivez Ic nom do chacun et celui de son fournisseur. 

Nom du groupe 
	 Fourn is sour 

Nom do groupe 	 Fournisseur 

6403-5.2: 18-8.69 

S 



STAT!T( 'ANAflA LIBPI'PY 

l I 	II 	II 
1010714485 

I 
SECTION 5 - CHANGEMENTS DE PROPRIETAIRE ET (OIJ) DAFFILIATION 

Si votre magasin a changi de propriétaire et (ou) s'esc affilii I un autre groupe en 1969, donner des précisions ci-dessous 

ATTESTATION 

e declare que les renseignements donnCs dans Ic present rapport sont de honne foi et, autant que je sadie, complers ci esacis, et 
qu'ils portent stir Ia pCriode s'Ctendant 

du 19___au _________________________________19 

Note (en lerires nioulCes) 	 Titre ofticiel 

Signature 	 NumCro de téléphone 

Adresse 	 Date de cc rapport 

10Th 

Remazques: 

I 


