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SYMBOLS 

The following standard symbols are used in 
Statistic8 Canada publications: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements of the 
Statistics Act. 

SI GNES CONVENTIONNELS 

Lee signes conventionnels suivants gout employes unifor-
mément dans lea publications de Statistique Canada: 

nombres indisponiblea. 

nayant pae lieu de figurer. 

- néant ou zero. 

-- nombres infimes. 

norubres provisoires. 

r nombres rectif iCe. 

x confidentiel en vertu des dispositions de la Loi cur Is 
statistique relatives su secret. 

NOTE 
	 NOTA 

Components may not add to totals due to rounding 
	Lee chiffres ayant fte arrondis, lea totaux ne corres- 

pondent p38 toujoura. 
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INTRODUCTION 

In 1963 the Ulrst report on voiuntar\ group 
stores was published by Statistics Canada; the survey 
covered only grocery and combination stores in volun-
tary groups. In 1964, 1965, 1967 and 1968 the survey 
was extended to include voluntary group stores in all 
kinds of business. The 1969 survey was again confined 
to voluntary group stores affiliated with food 
wholesalers, as is the current (1972) report. Due to 
budgetary restraints this survey was not conducted in 
1970. In 1971 the occasional survey on food franchis-
ing took its place, the results of which are publish-
ed in Franchising in Canada's Food Serving Industry, 
catalogue 63-522. 

En 1961, Stat istiql, Canada a nnubl iS son prowLer bulletin 
sur las marchands detaillants volontairement groupés; 1'en-
qu8te portait stir les épiceries et les épiceries-boucheries 
groupees volontairement. En 1964, 1965, 1967 et 1968, l'en-
qu8te sest étendue aux marchands détaillanta volontairement 
groupds de tous lea genres d'entreprises. L'enquete de 1969 
ne touchait, 8 nouveau, que lea marchands détaillants volon-
tairement groupés associés avec des groasistes en alimentation, 
cosine c'est Ia cas du present rapport (1972). A cause de res-
trictions budgetaires, cette enqute ne f,it pas menée pour 
l'année 1970. En 1971, on Is remplaca par une enqu8te hors 
série Las concessions dana Ia secteur cgnadien de Is restaura- 

63-522 au catalogue. 

DEFINITIONS 
	

DFINITI0NS 

La definition du détaillant volontairement groupé a etC 
modifiée après 1'enqu8te de 1965. La changement le plus impor-
tant a ete i'élimination de la clause relative 8 l'existence 
dun contrat écrit ou d'un autre type de convention écrite. 
De plus, is definition precédente portait sur le groupe des 
magasins appartenant a une chaine volontaire; désormais, par 
contre, on définit le magasin affilié 8 une telle chatne. Lea 
priricipaux crit8ras prévus par is nouveile definition demandent: 
(a) qua ion puisse reconnaltre at identifier ie magasin cotinie 
appsrtenant 8 un groupe donné de magasina volontairement grou-
pea, at (b) que ie détaillant independant participe a des acti-
vitCs pubiicitaires coninunes at 8 des conventions d'achat en 
cosinun. 

Ainsi, on définit cosine détaillant volontairement groupC 
tout "detaillant inddpendant at toute société 8 auccursales 
multiples qui entretient avec Un grossiste donné des liens 
d'associstion (ou d'affiiiation) au sam d'un groupe identi-
fiable de magasins volontairement constitué aux termea d'une 
concession ou sous i'egide des détaillants, en vue de l'ach8t, 
de Is publicité et d'autres activités coimnerciales connexes. 
Lea membres du groupe doivent s'annoncer come inagasins affiliés 
par l'utiiisation d'un nom coliectif ou du nom du groasiste dont 
us sont las concessionnaires, ou encore d'ecuesons ou d'autres 
symboles(l)". (Ii ne peut exiater de chatne volontaire sans 
qua laffiliation antratne is participation 8 diverses activités 
publicitaires cosinunes at 8 des conventions d'achat en conanun, 
m8ine si aucun contrat ou autre type de convention n'a ete con-
do par écrit.) 

Las "épiceries et Cpiceries-boucheries" comprennent deux 
types de magasins: (a) las epiceries qui ne vendent paS de viande 
fratche mais dont lea ventes de produits d'épicerie cosine le 
the, le café, le sucre, Is farina, ies aiiments en botte ou 
congelea, lea fruits fraia, lea légumea, lea visndes cuites et 
préparCes, at d'articles non cossestibles come le papier hygie-
nique at autres, le savon, lea produita de nettoyage, etc. soOt 
supérieures 8 60 7. de l'enseinble des ventes, mais dont lea yen-
tea de viande, le cas echéant, sont inférieures 8 15 7.; (b) lea 
épiceries-boucheriea, c'est-a-dire lea épiceriea dont las yen-
tea de viande fratche interviennent pour 15 7. ou plus maia pour 
moms de 50 7, dana ie total des ventes at oIl lea produits d'ê-
picerie predominent largement sur lea autres types de produita. 

(1) Catte darnière condition nest pas obiigatoire lorsqu'ii 
a'agit de magasins relevant d'une chatne ou exploités 8 
titre indCpendant et appartenant 8 des grossistes ou 8 des 
fournissaurs voiontairement groupés qui en assurent l'ex-
ploitation. 

The definition of a voluntary group store was 
changed after the 1965 survey. The most significant 
change was the elimination of a clause relating to 
the existence of a written contract or other type of 
agreement. In addition, the previous definition at- 
tempted to describe a voluntary 	the present one 
refers instead to a voluntary group store. The princi-
pal criteria of the new definition are (a) the ability 
to recognize and identify the store as a member of a 
particular voluntary group, and (b) participation by 
the store in joint advertising and co-ordinated buying 
arrangements. 

Thus a voluntary group store is defined as: "An 
independent or corporate chain retailer who is associ-
ated (or affiliated) with a particular wholesaler 
within the framework of an identifiable voluntary, 
franchised or retailer-sponsored group of stores - for 
buying, advertising and other related merchandising 
activities. Voluntary group members must identify 
themselves as affiliated stores by use of a group or 
franchise operators name or by means of crests or 
other inaignia(1)'. (A voluntary group can exist 
only when the affiliation entails participation in 
various joint advertising activities and co-ordinated 
buying arrangements, whether or not supported by a 
written contract or other type of agreement.) 

"Grocery and combination stores" comprise two 
types of stores: (a) Grocery stores without fresh meat, 
where groceries such as tea, coffee, sugar, flour, can-
ned and/or frozen foods, fresh fruits, vegetables, cook. 
ed and prepared meats and non-edible items such as 
tissues, soap, cleaning agents, etc. exceed 60L of the 
total trade, but fresh meat, if any, constitutes less 
than 15% of the total trade; (b) Combination Stores, 
which are grocery stores in which the sale of fresh 
meat accounts for 15% or more, but less than 507, of 
total sales and in which the grocery items are highly 
dominant over other lines. 

(1) This latter requirement may be waived in the case 
of stores, whether chain or independent, that are 
owned and operated by voluntary group wholesalers 
or suppliers. 
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COLLECTION OF DATA 

The collection of data on voluntary group stores 
was effected in three stages: 

The names of voluntary group wholesalers and 
.5:!pplierg were derived, and continue to be 
pdated, from the annual survey of wholesale 
:erchants. Other names were added as a result 
f ther Statistics Canada surveys, as well as 

I corn trade naazines , newspapers, etc. 

':lurtarv group sernbershto lists were 	itaitted 
from these wholesalers and suppliers on written 
request, then matched against existing records 
to determine the names of firms not previously 
covered in the voluntary group survey. 

Information on sales and purchases (including 
the proportion of purchases made from or through 
the sponsoring wholesaler) was obtained directly 
from the voluntary group members. Respondents 
were also asked to supply information on commod-
ities sold, to allow classification of their 
businesses. 

COLLECTE DES DONNEES 

La collecte des doondes relatives aux d2taillantp volop-
tairetnent groupes s'est faite an trois Ctapes: 

On a dressé Ia hate des grossistes et dee fournisseurs 
de chatnes volontaires (et on la met regulierement a jour) 
en se basant our l'enqu8te annuelle sur lea grossistes. 
D'autres noma Bont venus s'ajouter a cette liste; us pro-
viennent aussi bien de renseignements fournis par d'autres 
enquêtes de Statistique Canada que des revues speciahi-
sees, des journaux, etc. 

En rdponse a one demande écrite, ces grosaistes et four-
nisseurs nous onE fait parvenir des hates de marchands 
membres; nous les avona comparées A noa propres listes 
pour voir queues entrepr18es ri'dtaient pas observees par 
lenquete. 

Lea renseignements our lea ventes et lea achats (y compris 
le pourcentage des achats auprèe du grosaiste ou par l'en-
tremise du grossiste) nous ont etA communiquAs par lea 
dAtaillants eux-tnêines. Ceux-ci ont an outre fourni des 
details sur lea merchandises vendues afin de nous permet-
tre de classer leur entreprise. 

SO1*IAIRE DES RESULTATS 

Le nombre de groupes volontairement affilies avec des 
grossistes an alimentation eat passe de 148, en 1969, a 160 an 
1972. Toutefois, cette augmentation du nombre de groupes n's 
pas Ate accompagnAe par une augmentation correspondante du nba-
bre de magasins affilids. Au contraire, cc nombre a baiss, at 
cours de cette periode, passant de 8,725 en 1969 It 7,831 en 
1972, soit une diminution de 894 inagasins. Lea épiceries ci 
lea épiceries-boucheries inddpendantes onE perdu 662 pOints de 
vents, leur noinbre passant de 7,739 an 1969 a 7,077 en 1972. 
Le nombre de magasina génAraux et de magasins de marchandises 
diverges sffiliés avec des dAtaillants volontairement groupea 
et gfrAs par des grossistes en ahimentation a ausi forteinent 
baissd; des 727 points de vente dénombrAs en 1969, on n'en 
compte plus que 428 an 1972. Par contre, lea magasins classes 
aoua Is rubrique 'autres magasins d'alimentation' sont passes 
de 259 points de vente en 1969 a 326 an 1972. 

Las modificationa de Is composition des merchandises et 
la reclassification subséquente d'un grand nombre de ces saga-
sins dane is categoric des dpiceries et Apiceries-boucheries 
expliquent to forte baisse du nombre de magasins géneraux et de 
magasins de marchandises diverges. On doit tenir compte de ccc 
reclassificationa loraqu'on interprète Is diminution du nombre 
d'épiceries et d'épiceries-boucheries. Sans cc passage d'un 
type d'entreprise a un autre, la baisse nette de 662 dpiceries 
at Apiceries-boucheries independantes aurait Ate encore plus 
grande. 

Le total des ventes au detail des epiceries et des 
epiceries-boucheries, par tous lea genres de points de vente 
seat chiffrA a 7,890.1 millions de dollars en 1972. Lea points 
de vente affiliAa representaient 30.7 Ii, de cc marchA, soit une 
baisse comparativemant a 34.0 1 en 1969. 

Le total des ventes an detail des épiceries et des Cpi-
ceries-boucheries ciassdea dana Ia categoric des marchands d-
taillants volontairement groupAs a'est chiffrA a 2,420.5 mil-
lions de dollars en 1972 comparativement a 2,174.9 millions en 
1969. Les ventes realisees par lea epiceries et lea fpiceries-
boucheries independantes volontairement groupées s'Clevaient I 
2,050.1 millions, cc qui représentait 57.2 Z des ventes au de-
tail des epiceries et des dpiceries-boucheries faites par des 
indépendants en 1972. Lea ventes des sociAtés It succursales 
multiples fonctionnant dana he cadre des dAtaihlants groups 
voloritairement s'Aievaient a 370.4 milliona de dollars. Ces 
ventes representaient 8.6 7. des ventea totales des epicerles 
et des épiceriea-boucheries faites par des magasins a succur-
sales an 1972, soit une maigre augmentation de 0.3 7 sur he 
chiffre correspondant de 1969. (Voir tableau A). 

SUMMARY OF RESULTS 

In 1969, there were 148 voluntary groups associ-
ated with food wholesalers, by 1972 this number had 
increased to 160 groups. This increase in numbers 
of groups however, was not accompanied by a corre-
sponding increase in number of stores affiliated. On 
the contrary, the number of affiliated stores dropped 
in the same period from 8,725 in 1969 to 7,831 in 1972; 
a decrease of 894. Of this decrease, independent 
grocery and combination stores accounted for 662 outlets; 
from 7,739 in 1969 to 7,077 in 1972. General stores and 
general merchandise stores affiliated with voluntary 
groups operated by food wholesalers also declined 
sharply in number, from 727 outlets in 1969 to 428 in 
1972. Stores classified as "other food stores' in-
creased from 259 outlets in 1969 to 326 in 1972. 

The sharp decline in numbers of general stores 
and general merchandise stores is accounted for by 
changes in commodity mix, and the subsequent re-
classification of a large number of these stores to 
grocery and combination stores. The decrease in 
grocery and combination stores must be interpreted 
in relationship to these re-classifications. Without 
this movement between the two kinds of business, the 
net decrease of 662 independent grocery and combination 
stores would have been significantly greater. 

Total retail sales in grocery and combination 
stores through all types of outlets reached $7,890.1 
million in 1972. Affiliated outlets accounted for 
30.77, of this market, down from the 34.0li share held 
in 1969. 

Total retail sales in grocery and combination 
stores through voluntary group Stores amounted to 
$2,420.5 million in 1972 as compared to $2,174.9 
million in 1969. Sales through independent grocery 
and combination stores in voluntary groups were 
$2,050.1 million. This represented 57.2% of all retail 
grocery and combination store sales by independents in 
1972. Sales through corporate chains operating within 
voluntary groups amounted to $370.4 million. These 
sales represented 8.67, of all grocery and combination 
store sales made by chain organizations in 1972, a 
scant 0.37 increase over the comparative percentage in 
1969. (See Table A). 
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tABLE A. Sales in Grocery and Combination Stores Affiliated with Voluntary Groups Compared 

S with Total Retail Sales of Grocery and Combination Stores 1969 and 1972 

C 	.-raison des ventea au detail des epiceries et epiceries-boucheries volontairement groupds 
vc celles de I'ensemble des dpiceries et épiceries-boucheries, 1969 et 1972 

1972 1969 

Indepen- Indepen- 
Chains dents Chains dents 

Total - - Total - - 
Magasins Inddpen- Magasins lrtdêpen- 

suc- danta b suc- dants 
cursales cursales 

All retail aales(1) - Total - Ventea au dftail(l) $'OOO 7,890,107 4,308,299 3,581,807 6,400,942 3,101,212 3,299,730 
7, 100.0 100.0 100.0 100.0 100.0 100.0 

Percentage change - 1972/1969 - Taux de variation .. + 	23.3 + 38.9 + 8.5 ... .. 

Sales in voluntary group stores - Ventes des detail- 
lants volontairement 	groupes 	......................$'OOO 2,420,538 370,403 2,050,135 2,174,873 258,649 1,916,224 

Percentage of retail sales - Pourcentage des ventes 
30.7 8.6 57.2 34.0 8.3 58.1 au 	detail 	.......................................... 

Percentage change - 1972/1969 - Taux de variation 11.3 43.2 7.0 

11\ 	Q.r1 	oalao data 	1QQ and 	1972 are a,,4e.-t 	to reulalon when the rectiltg of the 1971 Censua of Merchandisine and Services 
become available. - Lea données cur lea ventes au detail de 1969 et 1972 sont sujettes 8 rectification loraque lea 
rCsultats du recensement du comerce et des services de 1971 seront disponibles. 

Again, as between 1968 and 1969, an increase in 	Tout come entre 1968 et 1969, il y a eu une augmentation 
affiliated food stores other than grocery and combina- 	du nombre de magasins d'alimentation affilids autres que lea 
tion Stores occurred with a percentage change in number 	épiceries et lea epiceries-boucheries; l'augmentation du nombre 
of stores of 2.97, accounting for a percentage increase 	de magasins a ete de 25.9 7. et s'est accompagnBe d'une augmen_ 
in si.. of !,5 / 	lrw.o 	ldnrol 1 0 72. 	 t.tior. do ehlffre des 000tes de 45.4 	, noire 1969 (t 1472. 

IAIII.IC B. Nomber of Stores .nnt 4o1 I it Sot es iii Stores Affi Ii ated wi Lli Voluntory ;rops 
Operated by Food Wholesalers, by Kind of Business, 1969 and 1972 

TABLEAU B. Nombre et ventes des magasins affiliés groupés en chaines volontaires exploités 
par des grossiates en alimentation, par genre de comerce, 1969 et 1972 

Number of stores 	 Sales 

Nombre de magasins  	Ventes  

Kind of business 	
Percentage 	 Percentage 

- 	 change 	 change 

Genre de coiterce 	
1972 	1969 	1972/1969 	1972 	1969 	1972/1969 

Taux de 	 Taux de 

Independent grocery and combination stores - 
piceries St épiceries-boucheries indépendantes 

Chain grocery and combination stores - Epicertes 
et épiceries-boucheries 8 succursales multiples 

Other food stores - Autres magasins d'alimen-
tation ........................................ 

General stores and general merchandise stores - 
MagaainB gfnéraux et magasina de merchandises 
diverses 	...................................... 

All stores (a + b + c + d) - Total - Tous magaains 
(a + b + c + d) ................................... 

Al1 grocery and combination stores (a + b) - Total - 
Epiceries et fpiceriea-boucheries (a + b) ......... 

All food stores (a + b + c) - Total - Magasina 
d'alimentation (a + b + c) ........................ 

All independent stores (a + c + d) - Total - Magasins 
indépendante (a + c + d) .......................... 

7,077 7,739 - 	8.6 2,050,135 1,916,224 + 	7.0 

286 266 + 	7.5 370,403 258,649 + 43.2 

326 259 - 25.9 54,141 36,488 + 48.4 

428 727 - 41.1 78,595 106,250 - 26.0 

8,117 8,991 - 	9.7 2,553,274 2,317,611 + 10.2 

7,363 8,005 - 	8.0 2,420,538 2,174,873 + 11.3 

7,689 8,264 - 	7.0 2,474,679 2,211,361 + 11.9 

7,831 8,725 - 10.2 2,182,871 2,058,962 + 	6.0 



-8- 

Independent grocery and combination stores which 
are members of voluntary groups differ widely in their 
"degree of affiliation" to the group wholesaler or sup-
plier. A retailer's 'degree of affiliation" is deter-
mined by comparing the value of purchases made from 
or through the group wholesaler/supplier with the re-
tailer's total purchases of goods for resale. The 
resulting ratio is known as the 'purchase factor". 
This is expressed as a percentage. Thus, if a retailer 
reports a "purchase factor" of 75%, it means that 75% 
of all goods he purchases for re-sale are purchased 
from the wholesaler-supplier with whom his group is  
affiliated, 

The degree of affiliation or purchase factor of 
a retailer may vary from year to year. The retailers 
in some groups tend to have a greater degree of affili-
ation than in other groups. Over the years, the degree 
of affiliation of store8 with a purchase factor of under 
50% and those over 50% has tended to be fairly stable. 
On the other hand, stores with a relatively high pur-
chase factor have tended to increase their degree of 
affiliation further. Consequently the segment with a 
purchase factor of 50-747, has diminished in importance 
while the segment with a purchase factor of 75-100% has 
increased. This is shown in the following table. 

La "degrd d'sffiliatio&' au grossiste ou au fournisseur 
des Apiceries at épiceries-boucheries inddpendsntes groupées 
en chatnes volontaires vane largemerit d'un magasin A i'autre. 
Le "degré d'affiliation" d'un dtaillant eat déterminé en corn-
parant Is valeur des achats auprès du grossiste ou du fournis-
aeur dii groups ou par son entremise, avec la valeur totale des 
achats du ddtsillant en vue de Is revente. La rapport gui en 
résulte s'appelle Ic "taux d'achat" qui s'exprime en pourcen-
tage. Donc, lorsqu'un ddtaillent declare in 'taux d'achat" de 
75 7., cela signifie qua 75 7. des marchandises quil achète en 
vue de is revente proviannent du grosaiste ou du fournisseur 
auquel son groupe eat affilif, 

La degré d'affiliation ou le taux d'achat d'un détaillant 
peut varier d'une aunde I l'autre. Dens certains groupes, 
l'affiliation eat plus forte que dans d'autres. En longue pd-
node, Ic degrC d'affiliatton des magasins dont Ic taux d'achat 
e8t inférieur h 50 7. et de ceux dont le taux d'achat eat supd-
rieur h 50 7. a etC plutt stable. Par contre, lee magasins 
dont Ic taux dachat dtait relativement ClevC ont tentC d'af-
fermir davantage leur degrd d'affilistion. Airisi, le segment 
dont le taux d'achat Ctait de 50-74 7. a diminud en importance 
tandis qua le segment dont Ic taux d'achat Ctait de 75-100 
s'est accru, comma l'indique Ic tableau ci'-aprèa. 

TABLE C. Degree of Affiliation of Independent Grocery and Combination Stores, 1968-1969-1972 

TABLEAU C. DegrC d'affiliation des Cpicaries et Cpicenies-bouchenies independantes, 1968-1969-1972 

Number of stores 	I 	Sales 

Purchase factor 	 Nombre de magasicis 	Verttes 

Taux d'achsts 	 I 	I 
1968 	I 	1969 	I 	1972 	I 	1968 	I 	1969 	I 	1972 

percentage - pourcentage 

	

All stores - Tous lea magasins .............................. I 	100 . 0 1 	100 . 0 1 	100.01 	100.01 	100.01 	100.0 

0-497. 	......................................................... I 	17.71 	17.41 	20.31 	13.01 	12.41 	15.2 

	

50- 747........................................................... I 	37.41 	29.11 	28.71 	30.81 	25.21 	25.1 

	

75-1007. ......................................................... I 	44.91 	53.51 	51.01 	56.21 	62.41 	59.7 

In 1969, 25.2% of total aslee of independent gro-
cery and combination stores were made by the segment 
with a purchase factor of 50-747.. In 1972 this percent-
age was almost unchanged at 25.17,. The segment with 
the largest degree of affiliation again accounted for 
the largest percentage of sales, but this percentage 
decreased slightly from a high of 62.47. in 1969 to 59.77. 
in 1972. 

Details of the relationship between number of 
stores and sales and the purchase factor are shown in 
Table 3. Regionally, the Atlantic provinces demonstrate 
the most radical change in purchase factor since the 
last published survey; the segment with a purchase 
factor of 75-100% accounting for 75.4% of sales in 1972 
as compared to 47.6% in 1969 and with the 50-74% segment 
accounting for only 18.4% of sales in 1972 as compared 
to 44.37. in 1969. 

En 1969, 25.2 7. des ventea totales des dpiceries et des 
Cpicenies-bouchenies inddpendantea Ctsient faites par le segment 
dont le taux d'achat Ctait de 50-74 7.. En 1972, ce pourcentage 
dtait pratiquement le méms, soit 25.1 7.. La segment dont Ic 
degrC d'affiliation Ctait Ia plus ClevC reprCsentait encore Is 
plus fort pourcentage des ventes, mais cc pourcentage avait un 
peu baisaC, tombant de 62.4 7. en 1969 	59.7 7. en 1972. 

Le tableau 3 indique plus en details le rapport entre le 
nombre de magasins et lea ventes dune part, et le taux d'achat 
d'autre part. C'est dana lea provinces de l'Atlantique qua le 
changement le plus radical s'est manifestC depuis la dernière 
enquête publide. La segment doot le taux d'achat eat de 
75-100 7. raprCsentait, dana cette region 75.4 7. des ventea 
comparativement A 47.6 7. en 1969, tandis que le segment 50-74 
ne repreaentait qua 18.4 7. des ventea en 1972 comparativement ?i 
44.3 7. en 1969. 

I 
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Manitoba and Saskatchewan both showed a fairly 
significant shift from the 50-74% segment to the 
5-1007. segment. Comparative percentages are: Manitoba 

38.17. (1972) as compared to 45.57. (1969) in the 50-74% 
segment and 42.37. (1972) as compared to 36.37. (1969). 

Similarly, Saskatchewan showed the following per-
centages: 34.5% in the 50-74% segment in 1972 as com-
pared to 43.17. in 1969 and 56.9% in the 75-100% seg-
ment in 1972 as compared to 46.97. in 1969. 

Because a number of stores find it impossible to 
provide their purchase factor, it has become the prac-
tise to estimate the purchase factor for them. This 
is done by assigning the modal purchase factor of the 
group with which the store was affiliated. (If the 
largest number of stores in a particular group had a 
purchaae factor of 50-747.. all non-reporting stores in 
that group were estimated to have had a purchase fac-
tor of 50-747. also.) These data are shown in Table 3. 
Similar data, based on the results for reporting stores 
only are shown in Table 3A. 

Dane lea provinces dii Manitoba et de Is Saskatchewan ii 
y a eu un glissement asaez net du segment 50-74 7. au segment 
75-100 7.. Voici les pourcentages comparatifs: le Manitoba eat 
passé de 45.5 7. (1969) A 38.1 7. (1972) an ce qui concerne le 
segment 50-74 7., et de 36.3 7, (1969) 1 42.3 7. (1972) pour Ic 
segment 75-100 7.. 

Pour la Saskatchewan lee pourcentages sont lea auivants: 
de 43.1 7. en 1969 A 34.5 7. en 1972 pour le segment 50-74 7. at 
de 46.9 7. en 1969 a 56.9 7. pour Ic segment 75-100 7.. 

Cousne ii semble impossible I on bon nocibre de magasins 
d'dvaluer le taux d'achat, nous avons pris l'habitude de le 
faire pour eux en leur attribuant le taux dachat modal du 
groupe auquel ils soot associés. (Si Ic taux d'achat de is 
plupart des magasins dana on groupe particulier ae situe entre 
50-74 7., on attribue I tous les magasins non répondant de ce 
groupe Is uiauie taux d'achat.) Ces donnéea figurent au tableau 
3. Des données semblablea bssées sur lea réaultata des maga-
sins ayant répondu 1 lenquBte figurent également au tableau 
3A. 

Caution to Users 

From its inception the survey on voluntary groups 
has been subject to statistical weaknesses of various 
kinds; this problem is shared by Statistics Canada with 
the various private atudies on the voluntary chain 
movement in Canada(1). Conflicting statements are 
still received from the wholesaler and the retailer on 
the membership status of the retail outlet. The lim-
its imposed by the definition continue to cause prob-
lems, as do the fluctuations in percentage distribu-
tona of commodities within outlets from one survey 
year to the next. 

(I) See Trends in Canadian Msrketin, p.p. 312-316, 
Queen's Printer, Ottawa, 1967. 

Misc en garde 

Depuis ses debuts, lenquéte sur lea détaillants volon-
tairement groupes a été exposée I des erreurs statistiques de 
toutes sortes; de nombreusea etudes privées portant sur Ic 
mouvement des sociCtCs I succursales au Canada ont dO faire 
face aux mêmea difficultfs que Statistique Canada(l). Nous 
recevons toujours des rapports contradictoires de la part des 
grossistes at des détaillants concernant Is situation de membre 
du point de vente au detail. Lee limites imposCes par Ia dé-
fintrion continuent de causer des difficultés, tout cosmic lea 
variations de Ia repartition en pourcentsge des marchandiaes 
dane las points de vente dune annCe denquete I I'autre. 

(1) Voir "Trends in Canadian Marketing", p.  312-316, Imprimeur 
de la Reine, Ottawa 1967. 
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TABLE 1. Retail Sales of Independent Grocery and Combination Stores in Voluntary Groups and Retail Sales of all 
Grocery and Combination Stores, by Province, 1965-1972 	 is 

TABLEAU 1. Ventes au detail dea épiceries et épiceries-boucheries inddpendantes volontairement groupées et ventes a 
detail de toutes les épiceriee et ipiceries-boucheries, par province, 1965-1972 

Sales share of Sales share of 
Retail sales independents Retail sales independents 
of independents in voluntary of independents in voluntary 

Retail in voluntary groups of total Retail in voluntary groups of total 
sales(l) groupa(2) retail sales sales(l) groups(2) retail sales 

Year Total Ventes au Part des ventes Total Ventes au Part des ventes 

Anfl e 
detail des des marchands detail des des marchands 

Ventes marchands independents Ventes marchands indCpendants 
au independents volontairement au indépendsnts volontairement 

détail(l) olontairement groupéa par détsil(l) volontairement groupds par 
groupes(2) rapport aux groupes(2) rapport aux 

verites su venteS au 
detail globales detail globales 

$'OOO 7. $'OOO 1 7. 

Atlantic Provinces 
Canada - 

Provincea de l'Atlantique 

4,825,321 1,168,225 24.2 427,946 70,274 16.4 1965 	....................... 
5,351,614 . 	 . . 	 - 470,729 - 

1967(3) 	................... 5,685,513 1,579,197 27,8 497,597 98,098 19.7 
5,985,589 1,801,737 30.1 525,686 114,498 21.8 

1966 	....................... 

6,400,942 1,916,224 29.9 532,592 124,397 23.4 
1968 	....................... 

6,849,224 

.. 

.. - 574,872 
1969 	....................... 
1970 	....................... 

7,260,204 . 	 . . 	 . 607,413 .. . 	 - 1971 	....................... 
1972 	....................... 7,890,107 2,050,135 26.0 657,493 135,144 20.6 

Québec 	I 	 Ontario 

1965 	...................... 1,435,078 371,902 25.9 1,808,450 392,560 21.7 
1,581,351 . 	 . . 	 . 2,016,763  

1967(3) 	................... 1,683,722 565,521 33.6 2,146,580 498,522 23.2 
1968 	...................... 1,733,173 664,096 38.3 2,257,403 556,863 24.7 

1966 	.. ...... ...... 
. ...... 

.. 

1969 	...................... 1,861,544 

.. 

715,212 38.4 2,430,581 561,616 23.1 
1,955,304 

.. 

.. 

, 	 . . 	 . 2,621,077 . 1970 	....................... 
1971 	...................... 

.. 

.. . 	 . 2,781,035 . 

1972 	....................... 
2.,058,198 
2,217,931 819,492 36.9 3,027,161 544,216 18.0 

Manitoba 	I 	 Saskatchewan 

194,969 52,448 26.91 166,681 54,121 32.5 
213,971 . 	 . . 	 . 185,579 . 

221,941 64,775 29.2 189,195 54,756 28.9 

1965 	....................... 

238,614 82,638 34.6 194,603 68,278 35.1 

1966 	....................... 

253,237 90,523 35.7 200,211 70,154 35.0 

1967(3) 	.................... 

1968 	....................... 

269,713 .. . 	 . 201,832 . 

1969 	....................... 
1970 	....................... 

286,110 . 	 . . 	 . 213,377 . 1971 	....................... 
1972 	....................... 315,274 73,499 23.3 233,639 71,051 30.4 

Alberta 	I 	 - 

300,995 106,819 35.5 491,202 120,100 24.4 

331,101 .. . 	 . 552,120 1966 	
...... ... .. ...... .. ... 358,018 135,341 37.8 588,460 162,184 27.6 

388,594 162,513 41.8 647,516 152,851 23.6 

1965 	....................... 
. 

421,292 175,311 41.6 701,485 179,011 25.5 

1967(3) 	.................... 
1968 	....................... 

444,180 .. .. 782,246 
1969 	....................... 
1970 	....................... 

469,705 .. . 	 . 844,366 1971 	....................... 
1972 	....................... 511,116 196,526 38.4 927,493 210,207 22.7 

(I) Retail sales data, 1967 to 1972 inclusive are subject to revision when the results of the 1971 Census of Merchandising and 
Services become available. - Lea donndes sur lea ventes au detail de 1967 a 1972 inclusivement sont sujettes a recti-
fication lorsque les résultats du recensement du corce et des services de 1971 seront diaponibles. 
Excludes corporate chains in voluntary groups. - Sans lea sociétés de magasins I succursales faisant partie de chatnes 

volontaires. 
Change in definition took effect in 1967. - Définition modifiée en 1967. 
Includes Yukon and Northwest Territories. - Y compris le Yukon et lea Territoires du Nord-Ouest. 
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TABLE IA. Retail Sales of Independent Stores other than Grocery and Combination Stores in Voluntary Groups Affiliated 

10 	 with Food Wholesalers, 1972 

TABLEAU IA. Ventes au detail des marchanda indépendants autres que les exploitants d'épiceries et d'épiceries-boucheries 
volontairement affilles B des grossistes du secteur ali!nentaire, 1972 

Total 
Other food stores 

- 

Tous las autres magasins 
d'aliments 

General stores and 
general merchandiae 

stores 
- 

Magasins généraux et 
magasins de marchandisea 

diverses 

Retail 
Number sales Number Retail sales Number Retail sales 

Nombre Ventes au Nombre Ventes mu Nombre Ventes au 
detail detail detail 

$'OOO $'OoO $'OOO 

754 132,736 326 54,141 428 78,595 

Atlantic Provinces - Provinces de 1'Atlantique 24 10,652 - - 24 10,652 

158 30,216 92 18,769 66 11,447 

Canada 	..................................... 

233 39,294 88 16,077 145 23,217 

65 10,889 28 6,183 37 4,706 

Québec 	......................................... 

Ontario 	........................................ 

Manitoba 	....................................... 

45 6,390 6 760 39 5,630 
Saskatchewan ................................... 

42 21,423 66 7,267 76 14,156 
Alberta 	........................................ 

British Columbia - Colombie-Britannique(l) 87 13,872 46 5,085 41 8,787 

L) incivaes IUKOIS ano NorcnwesE jerricorles. - I compris ie lukon ec jes jerritoires uu NorO-Uuest. 

TABLE 2. Retail Sales of Independent Stores in Voluntary Groups Affiliated to Food Wholesalers by 
Number of Stores in Group, Canada, 1972 

TABLEAU 2. Ventes au detail des marchanda indépendants volontairement groupés et affiliés a des groasistes du 
secteur alimentaire, selon le nombre de magasins dana chaque groupe, Canada, 1972 

Average 
Number of Number of sales 
voluntary affiliated per 

Number of stores groups stores Sales store 

Nombre de magasins Nombre Noinbre de Ventes Ventes 
d'associa- magasins moyennes 
tions vo- affilids par 
lontaires magasin 

$000 dollars 

160 7,831 2,182,871 278,747 
All groups - Total - Tous lea groupes .................... 

4- 	29 	...................................................... 86 1,317 310,651 235,878 

30- 	59 	...................................................... 39 1,700 567,687 333,934 

17 1,290 374,513 290,320 60- 	99 	...................................................... 

10 1,301 402,556 309,420 100-149 	...................................................... 

150 or over - 150 at plus 	.................................... 8 2,223 527,463 237,275 



Total 

0- 24 .................. 

25- 49 .................. 

50- 74 .................. 
75-100 .................. 

100.0 73,499 100.0 434 

5.1 2,914 4.0 20 
14.0 11,484 15.6 23 
41.6 27,986 38.1 151 
39.3 31,115 42.3 240 

100.0 71,051 

4.6 2,583 
5.3 3,547 

34.8 24,532 
55,3 40,389 

392 

20 
55 
163 
154 

100.0 

3.6 
5.0 
34.5 
56.9 
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TABLE 3. Nimiber, Sales and Percentage Distribution of Independent Grocery and Combination Stores in Voluntary Groups. 
by Province and by Purchase Factor(l), 1972 

TABLEAU 3. Nombre, ventes et repartition proportionnelle des epiceries et Cpiceries-boucheries 

indépendantes volontaireinent groupées, par province et par taux d'achata(l), 1972 

Percentage Percentage Percentage Percentage 

distribu- distribu- distribu- djstrjbu- 

Purchase factor Outlets tion Sales tion Outlets tion Sales tion 

Taux d'achats Magasins Repartition Ventes Repartition Magasins RepartitiOn Ventes Repartition 

propor- propOr- propor- propor- 

tionnelle tionnelle tionnelle tionnelle 

No. - nomb. 	7, 	$000 	7, No. - nomb. 	7. 	1 	$000 

Atlantic Provinces 

Canada - 

Provinces de l'Atlantique 

7,077 100.0 2,050,135 100.0 311 100.0 135,144 100.0 

498 7.0 89,343 4.4 13 4.2 3,164 2.3 

940 13.3 220,563 10.8 21 6.7 5,193 3.9 

2,031 28.7 515,321 25.1 93 29.9 24,900 18.4 

3,608 51.0 1,224,908 59.7 184 59.2 101,887 75.4 

Québec Ontario 

Total 

0- 24 .................. 

25- 49 .................. 

50- 74 .................. 

75-100 .................. 

Total 

0- 24 .................. 
25- 49 .................. 

50- 74 .................. 
75-100 .................. 

2,993 

240 
542 
850 

1,361 

	

100.0 	819.492 

	

8.0 	47,438 

	

18.1 	123, 526 

	

28.4 	199,191 

	

45.5 	449,337 

100.0 

5.8 
15.1 
24.3 
54.8 

1,520 

86 
176 
397 
861 

	

100.0 	544,216 

	

5.7 	14,992 

	

11.6 	38,786 

	

26.1 	107,250 

	

56.6 	383,188 

100.0 

2.8 
7.1 

19.7 
70,4 

Manitoba 
	 Saskatchewan 

British Columbia(2) 

Alberta 

Total ............... I 	7761 	100.01 	196,5261 	100.01 	6511 	100.01 210,207 I 	100.0 

	

0- 24 ................... .45 	5.8 	6,338 	3.2 	74 	11.4 	11,914 	5.7 

	

25- 49 ................... . 56 	7.2 	9,140 	4.6 	67 	10.3 	28,887 	13.7 

	

50- 74 ................... .218 	28.1 	56,894 	29.0 	159 	24.4 	74,568 	35.5 

	

75-100 ................... 457 	58.9 	124,154 	63.2 	351 	53.9 	94,838 	45.1 

The purchase factor of any store which was unable to report it, was estimated to be the modal nurchase factor of the volur.-

tary group with which the store was affiliated. - Pour tout magasin incapable d'estimer le tatix iachats, on a attrihI16 ic 

taux d'achats modal du groupe auquel 11 était associé. 
Includes Yukon and Northwest Territories. - Y compris Ic Yukon et les Territoires du Nord -1 .1. 
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TABLE 3A. Number, Sales and Percentage Distribution of Independent Grocery and Combination Stores in Voluntary Groups, 

S by Province and by Purchase Factor, 1972 (As Reported) 

TABLEAU 3A. Nombre, ventes et repartition proportionnelle des épiceries et épiceries-boucheries independantes 
volontairement groupees, par province et par faux d'schsts, 1972 (suivant lea declarations) 

	

Percentage 	 Percentage 

	

distribution 	 distribution 

	

Percentage 	of stores 	Percentage 	of stores 

	

distribution reporting 	distribution reporting 

	

of all 	their pur- 	of all 	their pur- 
Purchase factor 	Outlets 	stores 	chase factor 	Sales 	stores 	chase factor 

Tsux d'achats 	Magasins 	Repartition Repartition 	Ventes 	Repartition Repartition 

	

proportion- proportion- 	proportion- proportion- 

	

nelle de 	nelle des 	nelle de 	nelle des 

	

tous lea 	magasins 	tous lea 	magasins 

	

magasins 	déclarant 	inagssins 	déclarant 

	

leur facteur 	 leur facteur 
d'achats 	 d'schats 

	

No. - noah. 	7. 	$•000 	7. 

Canada 

All stores - Total - Tous lea magasins 	7,077 	100.0 	2,050,135 	100.0 

Stores reporting purchase factor - Magasins 
dCclarant leur facteur d'achats 	6,688 	100.0 	1,951,821 	100.0 

	

0- 24 ................................... .491 	6.9 	7.3 	88,616 	4.3 	4.5 

	

25- 49 ................................... 924 	13.1 	13.8 	218,258 	10.7 	11.2 
50- 74 .................................. 	

.. 

	

. 944 	27.5 	29.1 	502,541 	24.5 	25.8 
75-100 .................................. 	3. ,329 	47.0 	49.8 	1,142,405 	55.7 	58.5 

S 	Purchase factor not reported - Facteur 

	

d'achats non déclaré ..................... 389 	5.5 	98,314 	4.8 

Provinces de 1' 

All stores - Total - Tous lea magasins 311 100.0 135,144 100.0 

Stores reporting purchase factor - Magaaina 
déclsrant leur facteur d'achats 303 100.0 132,987 100.0 

4.2 4.3 3,164 2.3 2.4 

. 77 

6.7 6.9 5,193 3.9 3.9 
29.6 30.4 24,728 18.3 18.6 

	

0- 	24 	................................... 13 

	

25- 	49 	................................... 21 

	

50- 	74 	................................... 92 

	

75-100 	.................................. 56.9 58.4 99,902 73.9 75.1 

Purchase factor not reported - Facteur 

. 

d'achata 	non 	déclaré 	..................... 8 2.6 2,157 1.6 

Québec 

All stores - Total - Toug les reagasins 2,993 100.0 819,492 100.0 

Stores reporting purchase factor - Magasins 
déclarant leur facteur d'achats 2,874 100.0 798,045 100.0 

0- 	24 	................................... 240 8.0 8.3 47,438 5.8 5.9 

.. 286 

17.7 18.5 121,791 14.9 15.3 
27.3 28.4 193,874 23.6 24.3 

25- 	49 	................................... 532 

	

75-100 	.................................. 43.0 44.8 434,942 53.1 54.5 

50- 	74 	................................... 816 

Purchase factor not reported - Facteur 

. 

dachsts 	non déclaré 	..................... S 1 19 4.0 21,447 2.6 
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TABLE 3A. Number, Sales and Percentage Distribution of Independent Grocery and Combination Stores in V01unt1 - y Groups, 
by Province and by Purchase Factor, 1972 (As Reported) - Continued 

TA8LEAIJ 3A. Nombre, ventes et repartition proportionnelle des epiceries et epiceries-h I.hrL€ indepenuautes 
volontairement groupees, par province et par taux d'achata, 1972 (auivant lea declarations) - suite 

	

Percentage 	 Percentage 

	

distribution 	 distribution 

Percentage 	of atores 	Percentage 	of stores 

	

distribution reporting 	distribution reporting 

	

of all 	their pur- 	of all 	their put- 

Purchase factor 	Outlets 	Stores 	chase factor 	Sales 	stores 	chase factor 

Taux d'achats 	Nagasine 	Repartition Repartition 	Ventes 	Repartition Repartition 

	

proportion- proportion- 	proportion- proportion- 

	

nelle de 	nelle des 	nelle de 	nelle des 

	

tous lea 	magasins 	tous lea 	magasins 

	

magasins 	declarant 	magasins 	declarant 

	

leur facteur 	 leur facteur 

	

d'achats 	 d'achats 

7. 

100.0 

100.0 

	

2.8 	3.0 

	

7.0 	7.6 

	

18.9 	20.4 

	

64.2 	69.0 

7.1 

All stores - Total - Toua lea magasina 

No. - nomb. f 	7, 	J 	$000 

Ontario 

1,520 100.0 544,216 

Stores reporting purchase factor - Magaains 
déclarant leur facteur d'achats 1,420 100.0 505,493 

5.7 6.1 14,992 

25-49 	.................................. 172 11.3 12.1 38,325 
371 24.4 26.1 103,088 

0- 	24 	................................... 86 

791 52.0 55.7 349,088 

	

50- 	74 	................................... 

	

75-100 	................................... 

Purchase factor not reported - Facteur 
d'achats 	non 	declare 	..................... 100 6.6 38,723 

Manitoba 

	

All stores - Total - Tous lea magasins I 	392 I 	100.0 I 	I 	73,499 

Stores reporting purchase factor - Magasins 

	

dCclarant leur facteur d'achats ......... I 	373 I 	I 	100.0 I 	71,433 

20 5.1 5.4 2,914 
53 13.5 14.2 11,375 

50- 	74 	.................................. 37.2 39.1 26,029 

0- 	24 	................................... . 
25- 	49 	................................... .. 

154 39.3 41.3 31,115 75-100 	................................... 

Purchase factor not reported - Facteur 

14. 6 

d'achats non declare 	..................... 19 4.9 2,066 

Saskatchewan 

All stores - Total - Tous lea niagasins 1 	434 1 	100.0 I 	I 	71,051 

Stores reporting purchase factor - Magasins 
déclarant leur facteur d'achats 416 100.0 68,646 

4.6 4.8 2,583 

. 47 
5.3 5.5 3,547 

50- 	74 	.................................. 33.9 35.4 24,076 

0- 	24 	................................... 20 
25- 	49 	................................... 23 

226 52.1 54.3 38,440 75-100 	................................... 

Purchase factor not reported - Facteur 

. 

d'achats 	non 	declare 	..................... 18 4.1 2,405 

100.0 

 

4.0 
15.5 
35.4 
42.3 

2.8 

100.0 

4.1 
15.9 
36.4 
43.6 

100.0 

100.0 

3.6 3.7 
5.0 5.2 

33.9 35.1 
54.1 56.0 

3.4 1 



- 17 - 

1AIILE 3A. Number, Sales and Percentage Distribution of Independent Grocery and Combination Stores in Voluntary Groups, 
by Province and by Purchase Factor, 1972 (As Reported) - Concluded 

TABLEAU 3A. Nombre, ventes et repartition proportionnelle des epiceries et épiceries-boucheries ind4pendantes 
volontairement groupées, par province et par taux d'achats, 1972 (suivant lea declarations) - fin 

	

Percentage 	 Percentage 

	

diatribution 	 distribution 

	

Percentage 	of stores 	Percentage 	of atores 

	

distribution reporting 	distribution reporting 
of all 	their pur- 	of all 	their pur- 

Purchase factor 	Outlets 	Stores 	chase factor 	Sales 	stores 	chase factor 

Taux d'achsts 	Magasins 	Repartition Repartition 	Slentes 	Repartition Repartition 

	

proportion- proportion- 	proportion- proportion- 

	

nelle de 	nelle des 	nelle de 	nelle des 

	

tous lea 	magasins 	tous lea 	magasins 

	

magasins 	déclarant 	magasins 	déclarant 

	

leur facteur 	 leur facteur 

	

dachats 	 d'achats 

	

No. - nomb. 	7 	$000 	7. 

Alberta 

	

All stores - Total - Tous lea magasins 	776 	100.0 	 196,526 	100.0 
Stores reporting purchase factor - Maga. 

	

sins déclarant leur facteur d'schats .... 	723 	 100.0 	185,585 	 100.0 

	

0- 24 ................................... .45 	5.8 	6.2 	6,338 	3.2 	3.4 

	

25- 49 ................................... ..56 	7.2 	 7.8 	9,140 	4.6 	4.9 

	

50- 74 ................................... .214 	27.6 	29.6 	56,247 	28.6 	30.3 

	

75-100 .................................. 	40. 8 	52.6 	56.4 	113,860 	57.9 	61.4 
Purchase factor not reported - Facteur 

	

d'chats non d,cl.,r(.  .................... . 53 	6.8 	 10,941 	5.7 

S 
All 	stores - Totel - Tous 	les 	nsgasins 

Dhtujall 	¼.uhuJIIuna..1) 

Colombie-Britannique (1)  

651 100.0 210,207 100.0 
Stores reporting purchase factor - Magasins 

déclarant leur facteur d'achats 579 100.0 189,631 100.0 
0- 	24 	.................................. 67 10.3 11.6 11,188 5.3 5.9 

25- 	49 	.................................. 67 10.3 11.6 28,887 13.7 15.2 
158 24.3 27.3 74,497 35.5 39.3 
287 44.1 49.5 75,059 35.7 39.6 

	

50- 	74 	................................... 

	

75-100 	................................... 

Purchase factor not reported - Facteur 
dachats non déclaré ..................... 72 1110 20,576 9.8 

(1) Includes Yukon and Northwest Territories. - Y compris le Yukon et lee Territoires du Nord-Ouest. 

TABLE 4. Number and Sales of Corporate Chain Stores in Voluntary Groups, Grocery and Combination Stores, by Province, 1972 

TABLEAU 4. Nombre et ventes des sociétés de magasins h succursales volontairement groupées, épiceries et 
épiceries-boucheries, par province, 	1972 

Province Outlets - Magasins Sales - Ventes 

No. - nomb. $'OOO 

286 370,403 Canada........................................................................... 

so 50,035 Atlantic 	Provinces - Provinces de 	l'Atlantique ....................................... 
Quebec .............................................................................. 48 43,048 
Ontario ............................................................................. 55 67,795 

15 13,440 
1 361 

Manitoba.............................................................................
Saskatchewan 	......................................................................... 

' 	 Alberta 	.............................................................................. 19 18,281 
British Columbia(1) - Co1nbie-Britannique(1) 	....................................... 98 177,443 

(1) Includes Yukon and Northwest Territories. - Y cnpria le Yukon at lea Territoires du Nord-Ouest. 
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TABLE 5. Sales and Rates of Growth in Chain Stores, Independent Stores and Voluntary Group Store8 in Grocery 
and Combination Trade, 1965-1972 

TABLEAU 5. Ventes et taux d'accroissement des magasins 1 auccursalea, des magasins indépendants et des magasins 
volontairement groupés, dana le cerce de l'épicerie et de l'épicerie.boucherie, 1965-1972 

nt stores 

All grocery 

	

and corn- 	Corporate 

	

bination 	chain 

	

stores(l) 	stores(l) 

	

Toutes 	Magasins 

	

épiceries 	I 

	

et épice- 	auccur- 

	

ries- 	sales(l) 
bouche - 
rims 

Non-a 
filiated 

independent 
stores 

Total(l) 	- 
Marchands 

indépendants 
non groups 

Voluntary 
group 
stores 

Marchands 
détaillants 
volontaire-
ment groupés 

uuJ 

1965 

Sales 	- 	Ventes 	.....................................$'OOO 4,825,321 2,249,427 2,575,894 1,407,669 1,168,225 
Percentage change - 1965/1964 - Variation propor- 

tionnelle 	........................................ .+ 7.7 + 	8.8 + 	6.7 + 0.8 + 14.9 

1966 

.. 

Sales 	- 	Ventes 	.....................................$000 551,614 2,400,742 2,950,872 
Percentage change - 1966/1965 - Variation propor- 

tionnelle 	........................................ .+ 10.9 + 	6.7 + 14.5 

1967 

. 

Sales 	Ientes 	.....................................$'OOO 5685,513 2,610,726 3,074,787 1,495,590 1,579,197 
Percentage change - 1967/1966 - Variation propor- 

6.2 + 	8.3 + 	4.2 

1968 

Sales 	- 	Ventes 	.....................................$'OOO 5,985,589 2,805,616 3,179,973 1,378,236 1,801,737 
Percentage change - 1968/1967 - Variation propor- 

5.3 + 	7.5 + 	3.4 - 7.8 + 14.1 

1969 

Sales 	- 	Ventes 	.....................................$'OOO 6,400,942 3,101,212 3,299,730 1,383,506 1,916,224 
Percentage change - 1969/1968 - Variation propor- 

6.9 + 10.5 + 	3.8 + 0.4 + 	6.4 

1970 

Sales 	- 	Ventea 	.....................................$000 6,849,224 3,522,288 3,326,936 

tionnelle 	........................................ ..+ 

Percentage change - 1970/1969 - Variation propor- 
+ 	7.0 + 13.6 + 	0.8 

tionnelle 	........................................ ..+ 

1971 

. 

Sales 	- 	Ventes 	.....................................$'OOO 7260,204 3,868,145 3,392,059 

tionnelle 	........................................ .+ 

Percentage change - 1971/1970 - Variation propor- 
6.0 + 	9.8 + 	2.0 .. - 

tionnelle 	........................................ .. 

1972 

. 

Sales 	- 	Ventes 	.....................................$'OOO 7890,107 4,308,299 3,581,807 1,398,775 2,183,032 

tionnelle 	........................................ .+ 

Percentage change - 1972/ 1969 - Variation propor- 
+ 23.3 + 38.9 + 	8.5 + 1.1 + 13.9 

Percentage change - 1972/1965 - Variation propor- 
tionnelle 	........................................ . 

+ 63.5 + 91.5 + 39.1 - 0.6 + 86.9 tionnelle 	........................................ . 
Percentage distribution - Repartition proportion- 

aelle 	............................................ . 100.0 54.6 45.4 17.7 27.7 

(1) 1965 data from: Retail Trade, Revisions to Intercensal Estimates, Statistics Canada Catalogue 63-517. 1966-1968 data 
from: Retail Trade, Revisions to Poatcensal Estimates, Statistics Canada Catalogue 63-519. 1969-1972 data from: Retail 
Trade, Statistics Canada Catalogue 63-005. - Lea donnéea pour l'année 1965 ont éte tiréea de Is publication Coiirnierce de 
detail, Rectification des estimations intercensales, catalogue 63-517. Les donnéea de 1966 1 1968 Oat ete tirées de la 
publication Coirnnerce de detail, Rectification des estimations postcensales, catalogue 63-519. Les données de 1969 1 
1972 ont etC tirCea de Is publication Ccunerce de detail, catalogue 63-005. 



I+ Stahstks Canada Statistique Canada 

Merchandising and Services Division 

SURVEY OF INDEPENDENT 
"GROUP" STORES, 1972 

Complete and mailone copy within 
30 days of receipt. 

l'lv.t',v report ONLY for this location 
(see Instructions) 

Authority - Statistics Art. Chapter 15, 
Statutes of Canada 1970.7172. 

(Exemplalr.s franca)s disponibles nut d.mond.) 

Revise name or address it not correct 

SECTION 1 - DEFINITION 

A group store is defined as "an independent retailer who is associated (or affiliated) with a particular wholesaler within the framework of an 
identifiable voluntary, franchised or retailer-sponsored group of stores - for buying,  advertising and other related merchandising activities'. Group 
members must identify themselves as affiliated stores, by use of a group or franchise operator's name or by means of crests or other insignia. A 
group can only exist when the affiliation entails participation in various joint advertising activities and co-ordinared buying arrangements, whether 
or not supported by a written contract or other type of agreement. 

SECTION 2 - INSTRUCTIONS 

Report for your fiscal year (normal business year) ending at any time between April 1, 1972, and March 31, 1973. 

A separate form should be completed for each location which operates within a recognized retail group. If you have not received sufficient forms, 
please indicate in the "Remarks" section. 

(Omit Cents) 

SECTION 3 - FINANCIAL DATA (1972) 

Total Net Soles and Receipts. Report total sales of merchandise and receipts from repair, equipment rental, restaurant 
and other services, less returns, adjustments and discounts. Do not deduct trade-is allowances. Include commissions 
earned from sales of goods owned by others and proprietors' withdrawals of goods for personal use (at retail). Exclude 
non-trading revenues, bad debts recovered and sales taxes collected by you for remittance to a governmsrtt agency .... 

Purchosei 

Report total net purchases (gross value less returns, adjustments and discounts)at deliveredprice, including freight, 
i nsurance and other reLated costs ............................................................................................................................................ 

Or 

Amount or percentage of item Ii) purchased from (Or tlrroiigl:) thr group wholv-sakr (a,, ,'stimate will suffice) .......... 

SECTION 4 - DESCRIPTION OF BUSINESS 

Kind of business. Check (v) the item below wltich most accurately describes your busivess. 

Grocery store with fresh meat 	 Grocery, confectionery and sundries store 

EJ Grocery store without fresh meat 	 EJ Other (specify) 

Commodity description. Name the main types of commodities which you sold during the year, and state what percentage these formed of your 
total sales, (Example: groceries, meat, hardware, sundries) 

Multiple offiliotion. If this location operated within more than one group, provide the name of each group and its supplier. 

Name of group 
	

Supplier 

Name of group 	 Supplier 



SECTION 5 - CHANGES IN OWNERSHIP AND/OR GROUP AFFILLIATION 

If there have been any changes in ownership and/or your group affiliation during 1972, please provide details below 

From 

Name (please print) 

ure 

CERTIFICATE 

This is to certify that the information contained in this report is correct and complete to the 
best of my knowledge and belief and covers the period 

19 	To '9- 

 

Official title 

Telephone number 

 

I 

Address 	 Date of this report 

REMAR KS 



S U + Statstks Canada Statistique Canada 

Division du commerce or des services 

ENQUETE SUR LES MARCHANDS 
INDPENDANTS VOLONTAIREMENT 

GROUPS, 1972 

Renvoyer un exemplaire dmonr rempli dans 
los 30 jours suivant Is rception. 

4 	maVotre declaration NE DOlT VISER QUE Ic 
gasin indiquC ci-contre (voir les Instrucitons) 

Declaration esigCe en vercu do Ia Loi sun Is nratistiqne, 
ehapirre 15. Staiuts du Canada do 1970-71-72. 

(English copies available on r.qs.nt) 

Conniger It nom ci ladresoc sil p a lieu 

SECTION 1 - DFlNlTlON 

Lexpression "marchands indCpendants volonrairement roupCs' dCsigne "les dCcaillants indC,endanrs qui sont associCs (ou aufiliCs) un gros-
siste on particulier au scm dun groupemenc identifiable compose de concessionnatres ou de detaillants ayanr eux-memen donnC naissance 1 leur 
association aux fins d'achac,de publicilé vi d'autres initiatives commerciaLes connexes. Les membres doivent sidenrifiercomme marrhands affiliCs, 
au rnoen dune appellation collective ou de Ia raison socialo dv l'enploirant do La concession ou au moyeri dCcussons ou d'autres insignes. line 
association do cc genre no peat 05151cr quc vi laffiliatcon entramne La participation do sen membres i diverses initiatives conjoinves on marire de 
publicicC or 1 des entenres visant des achat s collectits, queues sappuient ou non nor un contrat ncrit ou sun on aucre genre daccord. 

SECTION 2 - INSTRUCTIONS 

a) Fai(es porter sorry dCclaraiion sun lanne Iinanc,Cre IannCe norniale d'affaires) so terrnjnant encr, le let avril 1972 or Ic 31 mars 1973. 

bi II faut remplir un questionnaire distinct pour choque mogosin ex?IoitC au sein dun groupe roconnu do dCtaillarstn. Si vous avez besoin do ques-
tionnaires supplCmentaires, veujtlee Ic mentionner La section • Remarques" 

(sans les Cents) 
SECTION 3 - DONNES FINANCIRES (1972) 

Vent.s at RecesSes Totoles Nettes. DCclarer Los scares de marchandises et 1ev recettes provenant dos rCparations, do 
Ia location do materiel, de Ia venie de repas ci autres services, moms len ristournes, los rectifications cc Los escomptes. 
Ne pox dCduire 1ev reprises. lncfure los commissions provenant do Ia sente de marchandises apparcenant 1 aurrui et Les 
rerralis do marchandises des propriCtaires pour leurusage personnel (au deraiL). Encore Los recedes non commerciales, 
los recousronients de mauvaises crCances or len taxes de vente percues pour Ic compte dun organisme public .............. 

Achots 

Indiquer Ic monranr net des achats (valour brute, diminuCe du prix den merchandises rerournics, des ajusrements Cl 
des rahiuis) renidus magasins, y compris Los Irais do transport, d'assurance or autres frais connexes ............................ 

Montant ou pourcontage den marchandises do Is catCgonie i) achetCes des grossistes qui approvisionnonr Ic groupe 
ou par leur mntermtdiaire. (Donnez une estimation Si VOUS flayer pas Its chifirce exacts) ......................................... 

SECTION 4 - DESCRIPTION DE LENTREPRISE 

Genre de commence Cocher ()) Ia dCsignation ci-dessous qui d&rir Ic mieux vorre entreprise. 

Epicene avec viande frakho 	 fl picenie, confiserie cc magasin darriclos divers 

Epicene sans siande fratche 	 Aurres (prCcisez) 

Description den marchandises. Indiquer los pnincipoux genres de merchandises que vous avez vendues pendant IannCe et Lo pourcencage do vos 
scares gLobales queues reprCsentent. (ExernpLe: Cpiceries, viande, quincaillenie, articles divers) 

S ou 

c) Affiliation multiple. Si vorro magasin esc alfiLiC i plus d'un groupe, inscrivez Ic nom do chacun ci celui de son Iournisseur. 

Mom do groupe 
	

Eournisscur 

Nom lu groupe 
	

Fournisseur - 

6405-s..' 6-I 

S 



SECTION 5 - CHANGEMENTS DE PROPRIETAIRE ET (OU) DAFFILIATION 

Si vocre magasin a change de propriétaire et (ou) d'a(filiation i un autre groupe en 1972, donnez des prCcisions ci-dessous: 

ATTESTATION 

c dCclare que les renseignements donnCs dans Ic present rapport sont de bonne loi ci, 
autant que ic sache, complets er exacts, et qu'iIs portent sur Is pCriode allant 

du 

Norn (en Iettres moulCes) 

Signature 

Adre sac 

19__su 	 19— 

Fonclion 

NumCro de téléphone 

Date de cc rapport 

REMARQUES 

64O8-. 2 
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