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DIRECT SELLING IN CANADA 

1971 

Concept and Definition 

Direct-selling refers to the substantial volume 
of consumer goods sold to the household consumer for 
his personal use by other than the regular retail store 
outlet - department store, chain store or independent 
retail dealer. This occurs at all levels in the move-
ment of goods from the primary producer or importer to 
the consumer: at the agricultural level by greenhouse 
and nursery operators and some market gardeners; at the 
manufacturing stage through sales exclusively to em-
ployees at company-operated on-premises' stores, - or 
through integrated Bales divisions using mail-order or 
door-to-door canvassers; by some wholesalers and im-
porters, by specialized direct-sellers and through 
vending-machine operators. 

Statistics on these "non-store" retail sales sup-
plement the regular retail trade statistics which are 
also compiled and published by the Merchandising and 
Services Division (Catalogue No. 63-005) to form the 
principal basis of the "personal expenditure on con-
sumer goods and services' component of the National Ac-
counts of Canada. 

The tables in this report, however, cover only 
the direct sales made by some primary producers (green-
houses and nurseries, etc.), manufacturers and special-
ized direct-sellers. They do not include foreign mail-
order sales to Canadians, direct sales made by Cana-
dian department stores' mail-order divisions, or direct 
sales made by wholesalers, vending-machine operators 
and service establishments. Estimates of the value of 
some of these latter categories will appear in the spe-
cial table on the value of 'total known retail trade" 
which will be published as part of the 1971 Census of 
Merchandising and Services. 

The 1971 Survey 

In order to ascertain the volume and degree of 
direct-selling undertaken, a comprehensive survey was 
conducted, in conjunction with the 1971 Census of Mer-
chandising, of all manufacturing establishments which 
produce consumer goods. A copy of the schedule used 
appears at the back of this report. For bakeries and 
dairies, the relevant questiona were included on the 
regular annual census of manufacturers' form for 1971. 

Of the 15,500 manufacturing establishments cov-
ered by this survey, over half - 8,500 - reported no 
direct sales. The data published in this report re-
flects the response of about 3,000 establishments which 
submitted usable returns. While the concept underlying 
this survey as set out in the section above would ap-
pear to be fairly clear and simple, experience garnered 
in the course of conducting this survey of manufactur-
ing establishments - the first full-scale survey in ten 
years - indicates that many respondents had undue dif-
ficulty in differentiating between 'consumer' and "cus-
tomer', 'direct" and "store' sales, and "total net 
sales" and "cost to consumer". 

The response to information requested on employ-
ment and payroll was not considered satisfactory for 
publication and in many instances the provincial dis-
tribution had to be inferred from the nature of the 
co,m,dity concerned and the. location of the manufac-
turing plant 

LA VENTE DIRECIF Al' CANADA 

1971 

Concept et D(Hii: 

Par ventea directes, on entend lea nombreuses ventes de 
biens de consonisation au consorilnateur final pour son usage per-
sonnel qui no passent pas par lea points de vents au detail 
habituels, c'est-à-dire lea grands magasins, lea magasins 1 
succursalea, les magaains do detaillants inddpendants. La 
vente directe peut intervenir I tous les stades du mouvement 
des biena ontre le producteur prirnaire ou l'importateur et le 
consommateur; dana le aecteur agricole, elle pout être faite 
par les exploitants de serres ou de pepinières et certains 
marsichers; dana le aecteur manufacturier, elle s'effectue par 
le trochetnent de magasins internes exploites par tine entreprise 
au profit de ses einployéa ou encore do services de vente par 
correspondance oti de demarchage intfgres 1 l'entrepriae. La 
vente directe est aussi le fait de certains grosaistes ot 
importateurs, &entreprises specialisees dams ce domaine et 
d'ontreprisea qut desservent lea exploitants de machines dis-
tributrices. 

Lea statistiques sur ces ventes su detail "hors magasin" 
compltent celles du cossnerce do detail normal; ces dernires 
sont egalement recueilliea et publiées par la Division du com-
merce et des services (no 63-005 au catalogue) et constituent 
le gros des données du poste "ddpenses des particuliers en 
biena do consomation et en services" des Comptes nationaux du 
Canada. 

Toutefois, les tableaux du present bulletin n'englobent 
quo lea ventes directes de quelques producteurs primaires (ox-
ploitants de serres et de pépinires, etc.), des fabricants et 
des Ctablissements spCcialisés dams Ia vente directe. Ils 
excluent lea ventes par correspondance des entreprises dtran-
gres aux conaonunateurs canadians et des grands magasins cans-
diens sinai que lea ventes directes des grosaistes, des explol-
tants do machines diatributrices et d'établiaaements de ser-
vices. line estimation de certainea de ces ventes directes ain 
exclues figurers au tableau special stir Is valour do la tots-
lire du commerce de detail connu, tableau publie dams le Recen-
sement du conmierce et des services do 1971. 

L'enqute de 1971 

X l'occasion du recensement du coimnerce do 1971, on a 
mené tine enqulte exhaustive aupra de tous lea fabricants do 
biens de consommation en vue do determiner le volume at le 
chiffro de leurs ventes directes. Le questionnaire utilisd 
cotta fin figure a la dorniêre page de ce bulletin. Pour cc 
qui eat des boulangories Ct des laitories, on a insdré lea 
questions portant stir Ia vento directe dana is formule do 1971 
du recenaement annuol des manufactures. 

Des 15,500 établissenients manufacturiers visés par l'en-
quete stir Is vente directe, plus de Is inoitiC, soit 8,500, n's 
déclaré aucune vonte directe. Lea données publiêes dens ce 
bulletin reprCsentent lea reponses des quolque 3,000 établis-
sements gyant produit uno declaration exploitable. Le concept 
de vente directe sous-jacent 	cetto enqute (voir section ci- 
dessus) semble suffisanmient simple et clair, mais l'expCrionce 
acquise au long de cette onqute stir lee établissements manufac-
tuners (Ia promire do ce genre a grande fcheile en dix ama) a 
démontré quo de nombreux onqutes avaient quand mame de la diE-
ficultd i établir tine distinction entre "consonlusteur" et 
"client", "vento dirocte" et "vente au magasin", "vente netto 
totale" et "prix au consomateur". 

Lea renseignements fournia sun lea effectifa et leur rC-
munfration étaient trop inauffisants pour être publiés et, 
dana beaucoup de caa, le repartition provinciale a etC ddduite 
de Ia mature des marchandises et de la localisation des eta-
blissements manufacturiers. 



-3- 

Another difficulty was the unavailability of the 
siplete enumeration and tabulation, by kind of bust-

oss, of trading establishments covered by the 1971 
•-nsus of Merchandising and Services. These records, 
ich are presently being processed, would have aided 

vcrification and eliminated possible duplication. 

Only preliminary data were obtainable for esti-
mates of direct-sales of bakeries, dairies and news-
papers - final estimates will be available when the 
1971 annual reports for these industries are completed 

In the course of editing and compiling the 1971 
survey returns, much data came to light which necessi-
tated substantial revisions to figures for the 1966-71 
inter-censal period originally estimated on a sample 
basis. At the total level, these revisions, which all 
tended in an upward direction, affected the former an-
nual totals by increases ranging from 8.9 7. to 12.0 7. 
over the inter-censal period. 

Sumary of Results 

It is estimated that during 1971, Canadian house-
hold consumers spent $805.0 million on consumer goods 
in addition to the $30,646 million purchased through 
regular retail outlets. Almost two-thirds of this ex-
tra spending ($524.7 million) took place right in the 
home - from home-delivery tradesmen or door-to-door 
canvassers. Sales of $203.0 million were reported for 
the traditional home-delivery items of bread, milk and 
dairy products, while the familiar newsboy collected 
another $110.0 million in the course of his rounds. 
Other sizeable items of expenditure made in the home 
were on cosmetics and costume jewellery ($75.7 mu-
lion); household electrical appliances, including 
.ctium cleaners ($33.7 million); dinnerware, kitchen-
.ire and utensils ($25.5 million); brushes, brooms and 
usehold cleaners ($22.8 million); and books ($17.5 
illion). 

Mail-order purchases by household consumers ac-
counted for $124.2 million, comprising chiefly books 
($35.9 million); newspaper and magazine subscriptio1s 
($26.1 million); phonograph records ($14.0 million); 
and a wide range of electronic entertainment equipment 
and other leisure-time appliances offered to the credit-
card holders of gasoline oil companies ($20.0 million). 

Purchases from non-retail stores, e.g., sales of-
fices or show-rooms of manufacturing companies or Pri-
mary producers, amounted to $151.4 million and include 
such items as furniture repair and re-upholstery ($32.5 
million), frozen food plans ($18.1 million), greenhouse 
flowers and nursery seeds ($16.4 million); household 
electrical appliances ($12.8 million); sail boats and 
pleasure craft ($8.5 million); aluminum doors, windows, 
screens and awnings ($8.1 million); and canvas tents, 
sails, awnings, etc. ($6.0 million). The chief signi-
ficance of this category of direct-selling lies in the 
fact that it supplements the data on sales to household 
consumers which would otherwise be missed in this divi-
sion's estimates of total retail sales. 

Finally, consumers also made $4.7 million purcha-
ses during 1971 of meat, fish and poultry from temporary 
roadside stands and market stalls, newspapers from ho-
nor boxes, and sail boats and sundry other purchases at 
exhibitions and shows. 

On this occasion, data were also obtained showing 
the provincial distribution of these direct sales. As 
iriiplied above, a certain bias was expected to appear in 

is distribution owing to a relatively high non-res- 
se to this question and the consequent need to impute 
the missing information. However, when the provin-

il distribution of direct sales is compared with a 
nilar distribution of the regular retail trade figure 
$30,646 million for 1971, the results are not too 
simtlar. This survey shows that the two central 

line seconde difficultd était l'absence d'un dénombrement 
complet at d'une classification ddtaillde des établissements 
coimnerciaux visés par le Recensement du conmerce at des services 
de 1971. Ces données, actuellement an cours de traitement, 
aurajent facilité Ia verification at écarté Is risque que cer-
tames données fassent double eniplot. 

On n's Pu obtenir que des donnfes préliminaires sur 
l'estimation des ventes directes des boulangeries, laiteries at 
journaux; on pourra disposer des tableaux définitifs lorsque 
lea rapports de 1971 de ces industries seront terininés. 

Au coura de l'analyse des declarations de l'enquAte de 
1971, de nombreuses donnéea ont fait surgir la ndcessitd de ré-
wiser en profondeur lea chiffres de la periode intercensitaire 
1966-1971, etablis par echanttllonnage. line fois totalisées, 
ces revisions, toutes A Ia hausse, ont porte de 8.9 7 A 12.0 7 
lea totaux annuels précédents pour Is période intercenaitaire. 

Résumé des données 

On estime qu'au cours de 1971 lea consoimnateurs canadians 
ont dépense 805 millions de dollars an biens de consonunation 
débitfa par vente directe. Ce montant s'ajoute aux 30,646 mil-
lions depensés aux points de yenta su detail ordinaires. Lea 
représentants qui livrent A domicile ou lea démarcheura oat 
reçu au domicile mme do consomateur prAs des deux-tiera de 
Is sonune, soil 524.7 millions de dollars. Le pain, le lait at 
lea produits laitiets traditionnelleinent livrés A domicile fi-
gurent pour 203 millions tandis que lea jeunes vendeurs de 
journaux oat empoché 110 millions. Lea consonanateura ont aussi 
dépensé chez eux des sonanes importantes an cosmétiques at bi-
joux (75.7 millions), appareils électroménagers, y compris lea 
aspirateurs (33.7 millions), articles de table, ustensiles at 
couverts (25.5 millions), brosses, balais at nettoyeurs (22.8 
zillions), livres (17.5 millions). 

Les achats par correspondance des ménagea se sont chif-
frés A 124.2 millions. Ils consistaient aurtout an livres 
(35.9 millions), journaux at revues (abonnements) (26.1 mil-
lions), disques (14 millions), postes de radio, electrophones 
ou autres appareils pour lea loisirs offerts aux détenteurs de 
caries de credit de sociétés pétroliAres (20 millions). 

Las ventes des magasins qui ne sont pas des établisse-
meats de detail (par exemple, lea bureaux de vente ou les sal-
les d'exposition des manufacturiers ou des producteurs primal-
res) se sont élevées A 151.4 millions; elles incluatent Ia ré-
paration de meubles (32.5 millions), Ia tourniture d'aliments 
congelés par contrat (18.1 millions), las fleurs de serre at 
semences de pépiniAre (16.4 millions), les portes, fentres, 
treillis at auvents an aluminium (8.1 millions), les appareils 
Clectroménagera (12.8 millions), les voiliers at bateaux de 
plaisance (8.5 millions), lea tentes, voiles auvents, etc., de 
grosse toile (6 millions). Cea ventea directes oat leur impor-
tance puisqu'elles fournissent des données sur la consonhiiation 
des mCnages qut autrement ne figureraienr pas dans l'estimation 
du volume total da ventes au detail. 

En 1971, lea consonanateurs oat déboursé 4.7 millions pour 
l'achat de viandes, poissona at volailles at d'autres denrdes 
alimentaires dane des etalages des marches at le long des routes, 
de journaux dans les distributrices, sinai que de voiliera at 
de divers articles dans des expositions. 

Au Coors de Is m6me enquAte, on a aussi recuetllt des don-
nées sur Is repartition provinciale de ces ventes directes. 
Cosine il a éte dii précederinnent, on s'attendsit A un certain 
biaia dans cette repartition, puisque le tauX relativement éle-
we de non-réponse nous a obliges A attrtbuer des vsleurs pour 
remplacer lea données manquantea. Néanmoins, si nous comparona 
la repartition provinciale des ventes directes A celle des van-
tea au detail reguliAres, estimées A 30,646 millions an 1971, 
nous ne constatons aucune dissimilitude importanre. L'enqu4te 
montre que lea deux provinces centrales, le Québec at l'Ontario, 
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provinces, Quebec and Ontario, accounted for 70.2 7. of 
total direct sales whereas the percentage of retail tra-
de sales, for the same region, was 63.9 7,. The geogra-
phical distribution of the remaining direct sales in 
the other principal regions - the Maritimes, Prairies 
and British Columbia - were 6.0 7., 14.4 7. and 9.4 1, 
respectively. These percentages were lower in each ca-
se than those reported for the corresponding regions in 
retail trade, namely 8.2 7., 16.0 7., and 11.9 7., respec-
tively. 

Table A shows a comparison of the magnitudes of 
retail sales to direct sales, from 1967 to 1971. In 
this table retail sales data have been adjusted to ex-
clude sales of cotmnodities which are not ordinarily made 
through direct-selling channels. From 1966 to 1971 total 
total direct sales increased from $691.3 million to 
$805.0 million at an average annual rate of 3.1 7. which 
is just half the rate experienced by retail trade sales. 
In the past three years the growth in direct sales has 
been substantially less than the average, at levels of 
1.6 7. and 1.2 '4 for 1969 and 1970, with somewhat of a 
recovery to 2.9 '4 during 1971. 

rendent compte de 70.2 7. du total des ventes directes compel 
tivement a 63.9 '4 du coasnerce de detail. Les autres region 
principales - lea Maritimes, les provinces des Prairies et 
Colombie-Britannique - avec 6.0 7,, 14.4 7. at 9.4 7. respect 1.-
ment, se partagent le reste des ventes directes. Dana tous 
cas, ces pourcentages sont inférieurs i ceux du conanerce de d-
tail qui représentent 8.2 7., 16 'I. at 11.9 7,  respectivement. 

Le Tableau A compare lea chiffres de Is vente au detail 
a ceux des ventes directes pour is période 1967-1971. Lea don-
mIen sur les ventes au detail sont corrigees de façon A exciure 
lea marchandises qui normalement ne sont pan vendues aux con-
sonimateura par Is voie de is vente-directe. De 1966 a 1971, le 
total des ventes directes a grimpd de 691.3 millions a 805 
millions de dollars; le taux annuel de croissance moyen a été 
de 3.1 7., soit la moitié de celni des ventes au detail. Au 
cours des trois dernires années, Ce taux a etê de beaucoup 
inférieur A Ia moyenne, se chiffrant a 1.6 7, an 1969 at 1.2 7. 
an 1970, pour ensuite remonter A 2.9 71 an 1971. 

TABLE A. Value of Direct Sales Compared with Retail Sales 

TABLEAU A. Valeur des ventes directes an comparaison avec des ventes au detail 

cnsnge 
1967 	1968 	1969 	1970 	1971 	1971/1970 

7. 

Total retail sales - Ensembles des ventes 
au detail ................................. .24,154,816 	25,710,842 	27,401,419 	28,033,905 	30,646,137 

461,078 471,414 465,672 473,052 523,261 10.0 

4,433,225 4,714,146 4,795,928 4,197,249 4,924,650 17.3 

193,383 213,809 211,587 209,027 248,887 19.1 

2,003,707 

1,047,151 

2,179,815 

1,117,004 

2,318,185 

1,244,528 

2,530,675 

1,350,913 

2,694,890 

1,486,518 

6.5 

10.0 

8,138,544 8,696,188 9,035,900 8,760,916 9,878,206 12.8 

16,016,272 17,014,654 18,365,519 19,272,989 20,767,931 7.8 

719,543 760,589 772,547 782,141 805,043 2.9 

4.5 4.5 4.2 4.1 3.9 

Less - Moms: 
Fuel dealers - Ventes de combustible ......... 
Motor vehicle dealers - Vente de vehicules 

automobiles ................................ 
Used car dealers - Vente de voitures 

d'occasion ................................. 
Garages and service stations - Ventes des 

garages at stations-service ................ 
Liquor, beer and wine stores - Ventes de 
boissons alcooliques, de bière at de yin 

Sub - total - Total partial .................. 

Comparable retail sales - Ventes au detail 
coinparables .................................. 

Direct sales - Ventes directes ................. 

Percentage - Pourcentage ....................... 

Table B sunanarises the percentage composition of 
total direct sales by selected conanodities. Over the 
intercensal period the direct sales of some selected 
cousnodities have either declined or shown negligible 
growth. Frozen food plans, patent medicines, phonograph 
records and bakery and dairy products are examples. On 
the other hand, the sales of several conunodities such as 
'other' foods, canvas products, magazines, dinnerware, 
sail boats and pleasure craft, electrical appliances, 
cosmetics, flowers and nursery stock, and the miscella-
neous categorY have grown by more than 40 7. over this 
SLIOO period. 

Le Tableau B resume Is composition an pourcentage des van-
tes directes, selon certaines merchandises. Au cours de Is pé-
node intercensitaire Is vente directe de certaines merchandises 
a soft dfclmné soft subi une hausse negligeable. A titre d'ex-
emple, citons lea contrats d'achat d'aliments congeles, lea spé-
cialités pharniaceutiques, lea disques, lea produits laitiers at 
de boulangerie. Par contre, Ia yenta de plusieurs merchandises, 
telies que "autres" aliments, articles an grosse toile, revues, 
articles de table, voiliers, bateaux de plaisance, appareils 
electriques, cosmetiques, fleurs at produits de pepmniare, ar-
ticles divers, a augmentC do plus de 40 7. au coors de Ia mme 
pd r iad. 

0 
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.&iLE B. Direct Sales of Selected Commodities Shown as Percentages of Direct 
Sales in Canada, 1966-1971 

.\1bAL 1  b. Ventes directes de certaines merchandises donndes en pourcentage de I'ensemble des 
ventes directes au Canada, 1966-1971 

Commodities - Marchandises 	1966 1 	1967 1 	1968 1 	1969 1 	1970 1 	1971 

25.7 
13.6 

Cosmetics and costume jewellery - Cosmétiques et bijoux 7.7 
Books 	- 	Livres 	..................................................... 6.6 
Household electrical appliances - Appareils électriques ménagers 4.7 

9.7 

Dairy products - Produits 	laitiers 	................................. 

Furniture, re-upholstery and repairs - Meubles, rembourrage et 

Newspapers - 	Journaux 	.............................................. 

3.9 
Dinnerware, kitchenware and utensils - Couverts, articles de 

cuisine 	et 	ustensiles 	........................................... 2.4 

reparation 	...................................................... 

Brushes, brooms, mops and household soaps and cleaners - Brosses, 

Bakery products - Produits de boulangerie 	......................... 

balais, vadrouilles et savons at nettoyeurs d'usage menager 2.5 
Frozen food plans - Contrats d'achats d'aliments congelés 3.2 

2.1 
Aluminum windows, doors, screens and awnings - Fenêtres, 
Phonograph 	records 	- 	Disques 	....................................... 

grillages, 	portes 	et 	auvents 	d'aluminum 	.........................2.0 
Greenhouse flowers and nursery seeds, stocks, etc. - Fleurs de 

serre 	et 	produits 	de pépinire 	.................................. 1.9 

per cent - pourcentage 

24.8 21.9 21.1 21.0 20.2 	'- 
13.5 13.9 14.3 15.3 15.6 
7.7 9.0 9.3 9.9 9.7 
7.1 6.9 7.0 6.5 6.7 
4.8 4.9 5.1 4.9 5.8 
8.9 7.4 6.1 5.4 5.0 

3.9 3.8 4.1 4.0 4.0 

2.6 3.4 3.2 3.4 3.2 

2.4 2.7 2.7 2.8 2.9 
3.2 3.4 3.0 2.5 2.2 
2.5 2.2 1.6 1.8 1.8 

2.0 2.0 2.3 2.0 2.1 

2.1 2.1 2.5 2.1 2.4 

Sub-total - Total 	partiel 	....................................... 

Others 	- 	Autres 	..................................................14.0 

All coamiodities - Toutes merchandises 	......................... 

86.0 85.5 83.6 82.3 81.6 81.6 

14.5 16.4 17.7 18.4 18.4 

00.0 100.0 100.0 100.0 100.0 100.0 

The principal tables in this publications - Tables 
1 to 4 - show the total value of direct-selling, by Se-
Lcted commodities, historically; the value and perceri-
age distribution of direct consumer expenditure during 
1971 on selected commodities, by channels of distribu-
ion; and, the provincial distribution of direct sales, 

by selected commodities, for this census year. 

Commentary 

Mail-order catalogue shopping and itinerant pedlar 
sales of such commodities as clothing, footwear, house-
wares, books, patent medicines, etc., are generally as-
sociated with an earlier phase of direct selling in the 
predominantly rural, unsophisticated and less affluent 
Canada of earlier decades. 

However, recent social and technological devel-
opments have wrought significant changes to the whole 
context and substance of direct-selling, by affecting 
the consumer, the products manufactured and methods of 
distribution. Even though the first direct sales in 
Canada took place more than eighty years ago,(l) direct 
selling is new in terms of modern-day application and 
innovation. Increased direct sales of frozen foods, 
travel equipment, books, housewares, cosmetics, and pho-
nograph records, reflect not only rising living Stan-
dards, which imply higher incomes, but also better edu-
cation, more leisure and an expanded demand for more 
and better products and services. In addition, they in-
dicate a high degree of improvement and refinement in 
advertising and selling techniques, which are skill-ful-
ly directed to provide information, detect and create 
wants, offer convenience and facilitate distribution. 

(1) M.S. Moyer and C. Snyder, Trends in Canadian 
Marketing, (The Queen's Printer, Ottawa, 1967) 
i'•'€• 99. 

Las prthcipaux tableaux de ce bulletin - c.--d., les ta-
bleaux 1 a 4 - établissent chronologiquement is valeur totale 
de Is vente directe, selon certaines merchandises, Ia montant 
et is composition en pourcentage des ddpenses directes des con-
soimnateurs en 1971 pour certaines marchandiaes at salon lea tao-
des de distribution, enfin Is repartition provinciale des ventes 
directes de certaines marchandises en 1971. 

Historique succinct 

On associe generalement Is vente par catalogue et le col-
portage d'art[cles conune les vgtements, les chaussures, las ar-
ticles de mdnage, les livres, las médicaments brevetds, etc., 
avec les debuts de is vente directe a une epoque antérieure, au 
moment oi le Canada était un pays en inajorite agricole, peu or-
ganisd et beaucoup plus pauvre. 

Toutefois, les rdcents progras sociaux et technologiques 
ont transformé tout le contexte et Is nature m&tne de la vente 
directe, en atteignant i Is fois le consossnateur, las produits 
manufactures et les méthodes de distribution. Las premires 
ventes directes au Canada datent de plus de 80 ans,(i) mais Is 
vente directe telle qua nous Ia connaissons aujourd'hui conati-
toe une innovation. L'augmentation des ventes directes dali-
ments congeles, de materiel de voyage, de livres, d'articles 
de mdnages, de produits de beautd et de disques refl4te non seu-
lement un relavement do niveau de vie, Ce qui suppose une haus-
se des revenus, mais aussi un meilleur nivesu d'instruction, 
plus de loisirs, ainsi qu'une demande accrue de produits at de 
services plus nombreux et cle meilleure qualite. Ella révêle en 
outre que las techniques de publicitf et de vente oat atteint 
un haut niveau de perfection et de raffineinent dana i'art de 
renseigner habilement le consonunateur, de ddceler at de crder 
des besoins, d'acconunoder le client at de faciliter is distri-
bution. 

(I) M.S. Moyer and C. Snyder, Trends in Canadian Marketing 
(L'imprinieur de la reine, Ottawa, 1967) p.  99. 
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Despite growing urbanization and rapidly-spread-
ing neighbourhood and coahiiunity shopping-centres, dis-
tributors of certain cousnodities, very similar to those 
sold in regular retail outlets, have successfully em-
ployed the direct-selling methods of door-to-door can-
vassing or mail-order selling, exclusively. They have 
found that well-briefed and highly trained itinerant 
sales' staffs, concentrated selling-techniques, copious 
and lucid advertising material, good quality and well-
packaged products, can effectively counter the many 
acknowledged advantages offered by mass-merchandising 
houses. 

L'expansion des vilies at la multiplication des centr& 
coimnerciaux, petits et grands, n'ont pas ernpché les distrfl' - 
teurs de certains produits presque identiques i ceux qu'on vi -
dana des coninerces de detail ordinaires, d'utjljser exclusive-
ment et avec succes les méthodes de vente directe telles que 
is demarchsge et la vente par catalogue, us ont conataté que 
les démarcheurs bien prepares et bien forinés, Is concentration 
des techniques de vente, une publicité abondante et judicieuse, 
des produits de bonne qualité et bien présentCs peuvent faire 
one concurrence efficace aux multiples avantages que l'on re-
connalt sux maisons de coimnerce. 

This is particularly applicable in the case of 	 C'est particulirement le cas pour les produits relati- 
relatively inexpensive commodities having a post-pona- 	vement peu coteux dont la demands peor atre "différée', coimne 
ble demand, such as books, records, comestics, jewel- 	 par exeniple, lea livres, les disques, lea produits de beauté, 
lery, cookware, brushes, etc. Not only does this form 	les bijoux, lea articles de cuisson, lea broases, etc. Cette 
of purchasing offer the consumer convenience and relief 	forms d'achst non seulement epargne aux conaommateurs lea pro- 
from the problems and expense of driving and parking; 	 blames at les frais du dCplacement et du stationnement, mis 
it also has the advantage of facilitating buying deci- 	elle facilite aussi le choix, qui peut être fort difficile 
aions which can be overwhelming amid the varied arrays 	faire face i la grande variété d'articles qu'offre le super- 
of choice faced on a visit to the supermarket or de- 	 marché ou le grand Inagasin. 
partinent store. 

	

SYMBOLS 	 S tONES CONVENTIONNELS 

The following standard symbols are used in Sta- 	 Lea signes conventionnels auivants soot employés unifor- 
tistics Canada publications: 	 mément dana lea publications de Statistique Canada: 

figures not available. 	 .. nomhres indisponibies 
- nil or zero. 	 - néant ou zero. 
-- suX,unt too small to be expressed 	 -- nornbres infimea. 
p preliminary figures. 	 p nombrea provisoires. 
r revised figures. 	 r nombres rectiflCs. 
x confidential to meet secrecy requirements of the 	 x confidentiel en vertu des dispositions de Is Loi sur Ia 

Statistics Act. 	 statistique relatives au secret. 

	

NE 	 NOTA 

Due to rounding some components may not add to 	 Les chiffres ayant éte arrondis, 1.s totaus ne corns- 
totals. 	 pondent pas nécessairement i la sonune des éléments. 
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.\BLE I. Direct Selling in Canada, by Commodity, 1966 to 1971 

AHI.EAU 1. Vente directe au Canada, par marchandises, 1966 A 1971 

Commodities 
- 	 1971 	1970 	1969 	1968 	1967 	1966 

Merchandises 

sands ot dollars - mutters de dollars 

All commodities - Toutes merchandises ....................... 

Meat, fish and poultry - Viande, poisson et volaille ............ 

Frozen food plans - Contrats d'achats d'aliments congelés ....... 

Dairy products - Produits laitiers .............................. 

Bakery products - Produits de boulangerie ....................... 

All other foods and beverages - Tous autres aliments et 
boissorts ...................................................... 

Canvas, awnings, sails, tents, etc. - Auvents, tentes, voiles, 
etc. de toile ................................................. 

Clothing - Vêrements ............................................ 

or goods - Articles de fourrure ................................ 

1 -- iture, re-upholstery and repairs - Meubles, rembourrage et 
paration .................................................... 

/ 

- Livres .................................................. 

Newspapers - Journaux ........................................... 

Magazines - Revues .............................................. 

Aluminum windows, doors, screens and awnings - Fenêtres, grilla-
ges, portes et auvents d'aluiainium ............................ 

Dinnerware, kitchenware and utensils - Couverts, articles de 
cuisine et ustensiles ......................................... 

Sail boats and pleasure craft - Bateaux h voiles et embarcations 
de plaisance .................................................. 

Household electrical appliances - Appareils diectriques mdnagers 

Pharmaceuticals and medicines - Médicaments et produits pharma- 
ceutiques ..................................................... 

Brushes, brooms, mops and household soaps and cleaners - Brosses, 
balais, vadrouilles et savons et nettoyeurs d'usage menager 

Cosmetics and costume jewellery - Cosmétiques et bijoux ......... 

Phonograph records - Disques .................................... 

Greenhouse flowers and nursery seeds, stocks. etc. - Fleurs de 
serre et produits de pdpiniere ................................ 

Miscellaneous - Articles divers(1) .............................. 

1 	I-cludes leather goods, textiles, stamps, coins and personal s 
1 yasoline oil companies, etc. - Coniprend los articles de ciii 

I. 

0 
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TABLE 2. Direct Selling in Canada, Method of Distribution by Commodity - 1971 

TABLEAU 2. Vente directe au Canada, par mode de distribution, par marchandiaes - 

Commodities 

Marchandisea 

Total By door- Through 
direct From By to-door other 
sales premises mail canvassing channels(l) 

Ventes Chez le Par Is Ddmarchage Autres 
directes fabricant poste moyens(l) 
tots lea 

thousands of dollars - milliers de dollars 

All commodities - Toutes merchandises ....................... 

Meat, fish and poultry - Viande, Poisson et volaille ............ 

Frozen food plan8 - Contracts d'achats d'aliments congelds ...... 

Dairy products - Produits laitiers .............................. 

Bakery products - Produits de boulangerie ....................... 

All other foods and beverages - bus autres aliinents et boissons 

Canvas, awnings, sails, tents. etc. - Auvents, tentes, voiles, 
etc. de toile ................................................. 

clothing - V8tements ............................................ 

Fur goods - Articles de fourrure ................................ 

Furniture, re-upholstery and repairs - Meublea, rembourrage ci 
reparation .................................................... 

Books - Livres .................................................. 

Newspapers -  Jourriaux ........................................... 

Magazines - Revuea .............................................. 

Aluminum windows, doors, screens and awnings - Fenêtres, 
grillages, portes et auvents d'aluminium ...................... 

Dinnerware, kitchenware and utensils - Couverta, articles de 
cuisine et ustensilea ......................................... 

Sail boats and pleasure craft - Bateaux 8 voiles et embarcations 
deplaisance .................................................. 

Household electrical appliances - Appareila électriques m6nagers 

Pharmaceuticals and medicines - Mddicaments et produits 
pharmaceutiques ............................................... 

Brushes, brooms, mops and household soaps and cleaners - Brosses, 
balsis, vadrouillea et savons at nettoyeurs d'usage mCnager 

Cosmetics and costume jewellery - Cosmetiques Ct bijoiix ......... 

Phonograph records - Disques .................................... 

Greenhouse flowers and nursery seeds, stocks, etc. - Fleurs de 
serre et produits de pépinière ................................ 

Miscellaneous - Articles divers ................................. 

Other channels indicated were roadside stands, market stalls, 
play and demonstration venues. - Les autres moyens de distribL 
un marchf, lea kiosques, lea étslages hors des locaux, les cxc 
Includes sales of merchandise to credit-card holders of gasoll 
produits aux détenteurs de caries de credit des sociétds pétrc 

805,043 

11,612 

18,062 

l63,OOO 

40, 000P 

18,037 

6,437 

12,981 

7,046 

32,535 

53.975 

125, 581P 

16,348 

16,944 

25,535 

8,799 

46,582 

4,897 

23,471 

77,744 

14,260 

19,688 

61,509 
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Iières ($20. 
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10,359 
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3,291 

6,033 

4,275 
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32,535 

554 

402 

8,087 

8,548  

12,849 

380 

571 

2,032 

288 

16,401 

19,719 

-premises' s 
a étaient: 1 
d'autrcs Fe 

aies ($20(1 
I nillirri 

524,694 4,716 

- 1,253 

163,000 - 

40,000 - 

14,746 - 

404 - 

2,365 - 

17,489 

110,020 3,112 

2,344 - 

8,857 - 

25,535 - 

- 251 

33,733 - 

4,274 - 

22,823 - 

75,712 - 

3,392 100 

tions, and other dis- 
au bord de la route, I 
ge et demonstration. 

ourpre rid 	le s yen Los 	di 

124,201 

6,341 

35,932 

12,047 

14,004 

243 

77 

13,972 

3,287 

38,298(2) 

hows, exhibi 
as étalages 
rmes Vftala 
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• 	 TABLE 1 Percentage Distribution of Direct Sales in Canada Among Channels of Distribution, by Codity, 1971 

TABLEAU 3. Rdpartition proportionnelle des ventes directes su Canada, aulvant lea moyens 
de distribution, par marchandise, 1971 

Total 	 By door- 	Through 
direct 	From 	By 	to-door 	other 

Coamiodities 	 sales 	premises 	mail 	canvassing channels(l) 

Marchandises 	 Ventes 	Chez le 	Par 	Demarchage 	Autres 
directes 	fabriquant 	la poste 	moyens(l) 
tots lea 

per cent - pOurCefltage 

All commodities - Toutes marchandises 	.... 	.................. 805,043 18.8 15.4 65.2 0.6 

11,612 89.2 - - 10.8 Meat, 	fish and poultry - Viande, 	poisson et volaille 	............... 

Frozen food plans - Contrats d'achats d'aliments congeles 18,062 10010 - - - 
163,000 - - 100.0 - 
40,000 - - 100.0 - 

All other foods and beverages - Tous autrea ailments et 

Dairy 	products 	- 	Produits 	laiciers 	............................... 

boisaons 	........ 	......... 	................................... 18,037 

. 

18.2 - 81.8 - 
Canvas, 	awnings, 	sails, 	tents, 	etc. - Auvents, 	tentes, 

voiles, 	etc. 	de 	toils 	.................. 	...................... 93.7 - 6.3 - 
Bakery 	products - Produits 	de boulangerie 	......................... 

12.981 32.9 48.9 18.2 - 
Fur 	goods 	-Articles 	de 	fourrure 	....... 	........................ 

... 

7,046 10010 - - - Clothing 	- 	Vêtements 	............................................... 

Vurniture, 	re-upholstery and repairs - Meubles, rembourrage Ct 

...6,437 

reparation 	..... 	............................................... 

.... 

100.0 - - - ...32,535 

53,975 1.0 66.6 32.4 - 
Newspapers 	- 	Journaux 	........ . ....... . .......................... 125,581 0.1 9.6 87.8 2.5 

Magazines 	- 	Revues 	.............. 	............................... 16,348 - 85.7 14.3 - 
Aluminum windows, doors, screens and awnings - Fenétres, 

Books 	- 	Livres 	..................................................... 

16,944 

. 
47.7 - 52.3 - 

Dinnerware, kitchenware and utensils - Couverts, articles de 
25,535 - - 100.0 - 

Sail boats and pleasure craft - Bateaux A voiles et 
8,799 97.1 - - 2.9 

cuisine 	et 	ustensiles 	.......................................... 

Household electrical appliances - Appareila diectriques 

.. 

grillagea, 	portes 	et 	auventa 	d'ahmiinium 	........................ 

46,582 27.6 - 72.4 - mdnagera 	....................................................... 

Pharmaceuticals and medicines - Médicamenta et produits 

embarcations 	de 	plaisance 	........................................ 

4,897 7 . 7 5.0 87 . 3 - 
Brushes, brooms, mops and household soaps and cleaners - 

Brosaes, 	balaia, vadrouilles at aavons et nettoyeurs 
23,471 2.4 0.4 97.2 - d'usage 	menager 	................................................ 

Cosmetics and costume jewellery - Cosmdtiques et bijoux .......... 77,744 2.6 97.4 

pharmaceutiquea 	................................................ 

14,260 2.0 98.0 - - 
Greenhouse flowers and nursery seeds, 	stocks, etc. - Fleurs de 

Phonograph 	records - Disques 	..................................... 

19,688 83.3 16.7 - - serre 	et 	produits 	de 	pCpinière 	................................. 

'liscellaneous - Articles 	divers 	....... .. ......... .... ...... ...... 61,509 32.1 62.3 5.5 0.1 

uadside stands, market stalls, kiosks, 	shows, exhibitions and other display and demonstration venues. 	- Las étalages au 
'ord de is route, A un marché, lea kiosques, las etalages hors des locaux, lea expositions, et d'autres formes d'etslage et 

• 
Je demonstration. 



- 10 - 

TABLE 4. Direct Selling, by Coninodities, for Canada and the Provinces, 1971 

Prince 
New- Edward Nova New 

foundland Island Scotia Brunswick 
Coninodities Canada - - - - 

Terre- Ile-du- Nouvelle- Nouveau- 
Neuve Prince- tcosse Brunswick 

douard 

	

I 	All consnoditiea ...........................805,042,782 	6,776,852 	3,381,176 	21,105,681 	17,416,892 	236,664,703 

	

2 	Meat, fish and poultry ................... . ... ..11,612,464 	- 	136,726 	367,992 	94,299 	3,602,396 

	

3 	Frozen food plans ............................ ..18,061,946 	- 	- 	- 	- 	3,639,145 

	

4 	Dairy products ............................... 	

. 

	

.63,000,000 	815,000 	1,304,000 	4,075,000 	2,771,000 	64,222,000 

	

5 	Bakery products .................................40,000,000 	480,000 	40,000 	1,200,000 	1 9 280,000 	13,720,000 

	

6 	All other foods and beverages ...................18,036,993 	16,156 	22,242 	94,210 	769,271 	6,961,445 

	

7 	Canvas, awnings, sails, tents, etc . .......... ....6,436,830 	- 	- 	171,399 	8,340 	2,395,187 

	

8 	Clothing ........................................12,981,323 	- 	- 	220 9 586 	182,515 	4,790,612 

	

9 	Fur goods ........................................7,045,632 	- 	- 	- 	- 	4,057,764 

	

10 	Furniture, re-upholstery and repairs ...........32,534,548 	59,988 	- 	327,210 	230,834 	9,301,237 

	

11 	Books ...........................................53,975,045 	227,638 	167,249 	2,151,208 	1,509,905 	10,313,594 

	

12 	Newspapers ....................................125,581,000 	879,067 	502,324 	3,139,525 	2,105,993 	27,125,496 

	

13 	Magazines .................................... ..16,347,799 	158,696 	226,225 	346,445 	562,584 	3,235,920 

	

14 	Aluminum windows, doors, screens and awnings 	16,944,474 	- 	- 	521,38 	314,064 	5,751,826 

	

15 	Dinnerware, kitchenware and utensils ......... ..25,534,630 	226,054 	51,671 	773,966 	522,997 	8,275,435 

	

16 	Sail boats and pleasure craft ..................8,799,222 	- 	- 	490,016 	144,135 	912,016 

	

17 	Household electrical appliances ...............46,581,801 	742,072 	199,111 	1,214,761 	1,102,697 	15,691,095 

	

18 	Pharmaceuticals and medicines ..................4,896,806 	- 	- 	136,203 	118,386 	2,355,562 

	

19 	Brushes, broom8, mops and household soaps and 	23,470,658 	117,169 	63,738 	315,702 	691,672 	7.291 726 
cleaners.  

	

20 	Cosmetics and costume jewellery ...............77,744,602 	2,149,429 	411,050 	3,062,043 	2,359,087 	23,276,588 

	

21 	Phonograph records ............................14,260,492 	87,973 	41,040 	381,286 	315,991 	1,282,586 

	

22 	Greenhouse flowers and nursery aeeda, stocks, 	19,688,004 	450,692 	19,154 	290,172 	165,866 	3,179,767 
etc. 

	

23 	Miscellaneous .................................61,508,513 	366,918 	146,646 	1,826,570 	2,167,256 	15,283,306 

Québec 
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TABLEAU 4. Vente directe par marchandise, Canada et provinces, 1971 

S 
British 

Sa ska t - 	
Columbia 

Ontario 	Manitoba 	
chewan 	Alberta 	- 	 Merchandises 

Colombie. 
Britannique 

No  
dollars - 

328,349,632 33,816,388 23,797,363 58,054,563 75,679,532 Toutes 	,narchandises 	............................... 

2,189,669 1,436,693 874,142 1,651,960 1,258,587 2 

12,081,250 49,134 - 2,292,417 - 3 

57,539,000 5,379,000 4,564,000 10,758,000 11,573,000 4 

15,160,000 1,440,000 1,040,000 2,320,000 3,320,000 5 

8,537,110 777,211 172,134 203,690 483,524 6 

2,325,533 370,101 146,025 686,094 334,151 

Contrats d'achats, 	daliments 	congelés 	.................. 

7 

5,519,484 512,527 181,165 624,199 950,235 

Viande, 	poisson 	et 	volaille 	.............................. 

8 

1
. 1 44,660 221,777 - - 121,431 

Produits 	laitiers 	........................................ 

9 

11.888,866 1,324,958 386,885 2,558,288 6,456,282 

Produita 	de 	boulangerie 	.................................. 

Toua 	autres 	ailments 	et 	boissons 	......................... 

Auvents, 	tentes, 	voiles, 	etc. 	de 	toile 	................... 

10 

.L,152,435 2,978,684 2,081,743 5,595,085 7,797,504 

Vêtements 	................................................ 

11 

62,229,981 6,655,793 3,440,092 7,949,277 11,553,452 

Articles 	de 	fourrure 	..................................... 

Meubles, 	rembourrage et 	reparation 	..................... 

12 

7,391,223 754,903 515,207 1,333,418 1,823,178 Revues 	................................................. 13 

7,307,407 283,458 1,212,359 134,578 1,419,395 FenBtres, grillages, portes et auvents daluminium . 14 

7,560,389 1,555,733 895,466 3,097,409 2,575,510 

Livres 	.................................................. 

15 

4,202,185 199,909 - 237,850 2,613,111 

Journaux 	................................................ 

16 

15,281,791 1,697,788 1,649,467 4,272,988 4,730,031 17 

985,970 782,297 201,302 191,845 125,241 

Couverts, 	articles de cuisine at uatensiles 	............ 

Bateaux a voiles et embarcations de plaisance .......... 

18 

8,590,993 1,592,963 1,396,635 1,414,088 1,995,972 

Appareils 	électriques ménagers 	......................... 

Brosses, balais, vadrouille8, 	savons et nettoyeurs 19 

Mddicainents et produits 	pharmaceutiques 	................ 

d'usage menager. 

28,406,642 2,781,612 2,619,380 5,903,14.4 6,775,627 Coamdtlques 	et 	bijoux 	.................................. 20 

9,600,463 395,478 209,580 748,380 1,197,715 Disques 	................................................ 21 

1.069,847 315,520 121,368 2,196,752 1,828,866 22 

S -  :0,684,734 2,310,849 2,090,413 3,885,101 6,746,720 

Fleurs de serre et 	produits de pépinière 	............... 

Articles 	divers 	.............. 23 
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Selected List of Direct Sellers, 1971 

Certaina établissements Se apécialisant dana Is ye 

Name - Horn 
	

Address - Adresse 

Alsi Compagnie Ltee .........................................150 Rue Seigneuriale, Besuport 5, Que. 

Ambassador Leather Goods Ltd . ............................... 4457 Chesawood Dr., Downsview, Ont. 

Amway of Canada Ltd . ........................................ Highway No. 135 R. R. 4, London, Ont. 

Avon Products of Canada Ltd . ................................ P. 0. Box 8000, Montreal 101, Que. 

Belkraft International Ltd . ................................. 1485 Lauzon Rd., Windsor 15, Ont. 

Better Homes S Gardens ......................................3333 Metropolitan Blvd. East, Montreal 38, Que. 

Bonel Ltd ...................................................4 E. Ave. Centre Industrial, St. Romuald, Que. 

Book of the Month Club (Canada) Ltd. ........................ 3333 Metropolitan Blvd. East, Montreal 38, Que. 

Breuvages Kiri Ltee. ........................................ St. Felix De Valois, Cte. Joliette, Que. 

Breuvages Lucky One Inc . .................................... P. 0. Box 231, Place Bonaventure, Montreal, Que. 

Canadian Book Club Centre Ltd ...............................970 McEachan Ave., Montreal 256, Que. 

C. B. C. Publications .......................................P. 0. Box 500, Terminal 'A', Toronto, Ont. 

Capdor Beverage Co. Ltd .....................................10048 London St., Montreal North 459, Que. 

Capitol Record Club .........................................140 East Drive, Bramalea, Ont. 

Columbia Records of Canada Ltd. ............................. 1121 Leslie St., Don Mills 403, 0t 

Debutante Furnishings Ltd. .................................. 1761 Avenue Rd., Toronto 382, Out. 

Dominion Seed House .........................................115 Cuelph St., Georgetown, Ont. 

Doubleday Canada Ltd ........................................105 Bond Street, Toronto 200, Out. 

Electrolux (Canada) Ltd. .................................... 2751 Trans-Canada Highway, Pointe Claire, Que. 

Encyclopedia Britannica Publications Ltd. ................... 151 Bloor St. West, Toronto 181, Out. 

Familex Products Ltd . ....................................... 1600 Delorimier St., Montreal 24, Que. 

Filter Queen Corp. Ltd. ..................................... 205 Noraeman St., Toronto 18, Out. 

Fine Arts Sterling Silver Co. of Canada Ltd .................15 Ingram Drive, Toronto 385, Out. 

Fuller Brush Company Ltd. ................................... 1115 Cuelph Line Rd. • P. 0. Box 519, Burlington, Out. 

Garcelons Stamp Co. Ltd. .................................... 123 Water Street, St. Stephen, N. B. 

Greystone Press .............................................41 Sertal Rd., Toronto 337, Out. 

Grolier Ltd .................................................200 University Ave., Toronto 1, Out. 

Gulf Oil Canada Ltd. ........................................ 800 Bay St., Toronto 101, Out. 

Home Juice Co., Ltd. ........................................ 175 Fenrnar Drive, Weston 485, Out. 

Imperial Imports - Exports Co. , Ltd .........................160 Bay St., Toronto 116, Out. 

Imperial Oil Ltd. ........................................... Ill St. Clair Ave., W., Toronto, Out. 

Lifetime Stainless Steel Cookware ...........................4777 Kent St., Niagara Falls, Out. 

Mail Order House Quelle Ltd. ................................ 2375 Ekers East Ave., Montreal 26, Que. 

Maw-Vack of Canada Ltd . ..................................... 1263 S. Chillicothe Rd., Aurora, Ohio 44202. 

McConnell Nursery Co. Ltd ...................................186 Nova Scotia Street, Port Burwell, 
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S Lected List of Direct Sellers, 1971 - Continued 

ssents Se spécialisant dana is vente directe, 1971— suite 

Name - Nom 	 Address - Adresse 

McGraw-Hill Ryeraon Ltd. .................................... 330 Progress Avenue, Scarborough, Ont. 

Michigan Bulb Co. of Canada Ltd. ............................ 943 Queen St. East, Dept. SD-840, Toronto 252, Ont. 

Monarch Massage Equipment Ltd. .............................. 12 Hagey Ave., Box 1069, Fort Erie, Ont. 

Niresk Industries of Canada Ltd . ............................ 30 Duncan St., 2nd Floor, Toronto 23, Ont. 

North American Fashion Frocks Ltd . .......................... 9900 Bout. Parc Georges, Montreal Nord 459, Que. 

P. F. Collier & Son Ltd . .................................... 866 Third Ave., New York, N. Y. 10022, U. S. A. 

Produits Florence Inc ....................................... 5016 Papineau Ave., Montreal 177, Que. 

Produits Sanitaires Meteor Inc. ............................. 903 Rosemont Blvd., Montreal 326, Que. 

Quality Mail Order House Inc ................................ 7080 Alexandra St. • Montreal 327, Que. 

W. T. Rayleigh Co. • Ltd . .................................... 4005 Richelieu St., Montreal 30, Que. 

Readers Digest Assn. (Cansda) Ltd. .......................... 215 Redfern, Montreal 6, Que. 

Records Unlimited of Canada Ltd . ............................ P. 0. Box 516, Manchester, Pa. 17345, U. S. A. 

Red Indian Herbs Ltd ........................................ 815 Bancroft Ave., Pointe Claire 730, Que. 

Regal Stationery Co., Ltd. .................................. 939 Eglinton Ave., East, Toronto 350, Ont. 

na-Ware Distributors Ltd. ................................. 222 - 112th Street N. E., Bellevue, Washington, U. S. A. 

:xair Sales and Service .................................... 15115 Stony Plain Rd., Edmonton 50, Alberta. 

Yves Robitaille Inc . ........................................ Ste. Anne Dc L.a Pocetiere, Que. 

Saladmasters Sales & Service of Quebec Inc. . ................ 700 Durand, Trois Rivieres, Que. 

Sarah Coventry of Canada Ltd . ............................... 1036 Lake Shore Road East, Port Credit, Ont. 

Shell Canada Ltd. ........................................... P. 0. Box 400, Terminal A, Toronto 1, Ont. 

Sheridan Nurseries Ltd. ..................................... 700 Evans Ave., Etobicoke 653, Ont. 

Shully's Industries Ltd. .................................... 100 Toryork Ave., Weston 486, Ont. 

Sovereign Family Fashions ................................... 831 Sydney St., Cornwall, Ont. 

Spencer Supports (Canada) Ltd . .............................. Rock Island, Que. 

Stanley Home Products of Canada Ltd . ........................ 140 Ann St., London 12, Ont. 

Star Brush Ltd. ............................................. 7955 St. Michel Blvd., St. Michel, Que. 

Stokes Seeds Ltd. ........................................... 37839 James Street, St. Catharines, Ont. 

Sun Oil Ltd. ................................................ 85 Bloor St., East, Toronto 5, Ont. 

Sunrise Industries Ltd. ..................................... 1574 The Queensway, Toronto 540, Ont. 

T. & T. Seeds Ltd ........................................... 120 Lombard Ave., Winnipeg 2, Man. 

Texaco (Canada) Ltd. ........................................ 1425 Mountain St. Montreal 1, Que. 

Time Canada Ltd. ............................................ Time & Life Bldg., Rockefeller Center, New York, N. Y. 10020 

ronto Budget Household Products ........................... 55 Wingold Ave., Toronto 595, Ont. 

Iriple-Ware (Eastern) Ltd . .................................. 1984 Avenue Rd., Toronto 380, Ont. 

lpperware Noise Parties Ltd . ................................ Grand Blvd. South, P. 0. Box 50, Cowansville, Que. 
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Selected List of Direct Sellers, 1971 - Conclti. 

Certains ktablissements se spcialisant dens Ia vente dire H 	971 	H 

Name - Now 
	

Address - Adresse 

Vanda Beauty Counselor Ltd . ................................. 1400 Windsor Ave., Windsor 14, Ont. 

Vita Beverages Ltd. ......................................... 150 Ormont Drive, Weston 485, Ont. 

W.W. Distributors & Co., Ltd ................................473 St. Mary's Rd., Winnipeg, Man. 

Watkins Products Inc. ....................................... E. Higgins & Annabella Sts., Winnipeg, Man. 

West Bend of Canada Ltd. .................................... 191 John St., Barrie, Ont. 

World Book Childcraft of Canada Ltd. ........................ 552 Merchandise Mart Plaza, Chicago Illinois, 60654, U. S. A. 

World's Finest Chocolate Canada, Ltd. ....................... 2nd Street, Campbellford, Ont. 

n 



I '*' Statistique Canada Statistics Canada 

Rl.(E\SEkII.NT flU COMMERCE El DES 

5 	 SERVICES 1971 

VENTE DIRECTE 

DCLARATION DE 
RECENSEMENT 

Declaration esigCe en 
vertu de Ia lot cur la 

s tat is r iq uc 

Renvoyer dmentrempli 
Du plus tard 30 jours 

apres rception. 

DCLA RATION 
CON F I DENTI EL L E 

Corrige, It floe ou Padres .r fill V.i I lea 

RENSEIGNEMENTS GNERAUX 

Le recensement du commerce de cette année permetira de réunir des dortnCes de référeoce 
indispensables sur les activ!tCs conimerciales de toutes les entreprises de vente en gros et au 
detail du Canada. Ces statistiques formeront on des principaux indicateurs de l'Cconomie can-
adienne et pourront orienter les chefs d'entreprise et lea corps publics dana leurs decisions 
d'ordre Cconomique. 

Le but de none enqute est d'obtenir une mesure plus precise en rCcenne du volume déjà im-
portant et nou,ours croissant des ventes qui sont faites en passant outre aux points de verne 
traditionnels, tels les grands magasins, les magasins a succursales multiples, ou les magasins 
tndépendants. L'enquete vise les entreprises dont l'activicC principale n'est pas Ia vente au dC-
tail, par exemple des fabricants, des grossistes, des importateurs, mais qui vendent des biens de 
consummation directement aux ménages pour usage personnel, en les entreprises spCcialisCes 
danc Ia verne directe. 

S Faites porter votre diclaration sur t'annCe financiire (annee normale d'affaires) Se terminont 
entr e le let avril 1971 ot I. 31 mars 1972. 

Si vous n'ovez pas fait de vente directe en 1971, veuillez nous renvoy.r un exemplaire du 
questionnaire avec I. mention "nCant" sans quoi vous r.cevrez des rappels automatiques. 

Total des 	 Prix au 
semen 	Consommareur 

I. lndiquez Ia valeur den mo,chor,dises vendues an 1971 par lea methodea suivontel: 	 ne,tes 	 mnager 

A. Verne dtrecre i des ntCnages ou particuliers, pour usage personnel: 	 $ (sass les cents) 

(I) par lentremise de von locaux de fabrication ou tIe von salles dexposition 00 au comptoir (i von em- 

	

ployés 00  au grand public) ..................... ................. ........... .................................................. .............................. 	______________________________ 

par Is poste ou par ahonnement .................... 

par dCmarchage, c,-à-d. par Ic porte-a-porte (par von employés, des démarcheurn 	leur propre compre, 
desvendeurs de journaux, etc.). Comptez les venres i sos dCmarcheurs indCpendants qui font i leur 
tourdu porte-a-porte ........................................................................................................................................ 

pa: lout aucre moyen de vence directe, par exemple, des stands au bord de Ia route ou un marchC, 
des dCmonsrrarjons é domicile ci d'autres modes détalage cc d'exposition. 

Préc isez 

TOTAL 	A (somme tie (i) i (iv) ) 	................ ...... ...  ..... ...... ........... ............. ...................... ......... .... ................ ..... . I  

B. Toutis ourres ventes faites, par exemple par vos magasins tie gros er tie detail; a d'aurres dCbouchCs tie 
gros, tie detail et tie service; a des clubs. Crablissements, organismes, associations, autres utilisateurs 
commerciaux, etc......  ............................................... ............ .......... ....................................................................... ....... 

TOTAL DES VENTES (A 	B) ............................................ 	. 

I otal des ventes nettes vences brutes moms les rendus, rabais escomptes, taxes tIe venre, etc. Si sons remplissez Ia formule du Recensement 

S 	des manufactures, indique: Is valeur de vente des Iivraisons de lusine. 
sites unc estimation pour relic colonne, si Ic monrant diffrc tie cotre prix de verne, pour indiquer Ia marge brute de commission, sans Irs 

taxes tIe venre. 

S (sans len 
cents) 

2. Prix de revlon?: A remplir par rous sauf len fabricanrs. lndiquez Ic pria de revieni des marchandises vendues directemeni a des 
mCnages ou 5 des particuliers pour usage personnel seulement, c-a-ti. Ic prix tie revient du moatant indiquC en IA. ci-dessus. 
Indiquez Ia vnleur telle queIIe figure dans sos livres ........................................................................................................................... 



. Marchondines venduen: Indiquez les princtpales marchandises sendues directc.ment i des ménages ou i des particuliers pour usage personnel, ct 
lonner Ic pourcentage ic ehacune par rapport au total, c..-d. par rapport i IA. (e). 

4archandise 	 %larchandise 

(j) 	 (iii) 

- 	 I 

1. Emploi: indique Le nombre de personnes qui étaient et(ectvement occupn 6 vendre von produits drectement . des mtnages ([otal IA ('.)) Pen. 
dant a dernière semaine de septembrc ou Ia periods- ,le paic la plus proshe: 

(a) Démaaheurs t Icur propre compre, vendeurs de journaun, crc. 	........... ... ....... ...... .. .... ....... ............... ....... .................. Nombre  

(I,) Personnes emptove'es par costs conime vendeurs. prCposCs aur cornmandcs postales ou 	a distribution, etc.: 

Nombre 	...................................................... 	. 	. 	. 	. . 

Rcrnuneraricsns, gratifications, etc., pour lannec................................... ... ... ... ......... ........... ...... ............. 	$ 

S. Rpartition par province des ventes d,ectes (lÀ. (0)— P,,, no consommoteur, et effectils occupos pendant Ia clern4re sen,oine de nepsembre ou 
Ia priode tIe poie (a plun proche. A défout de chdfres esocts, dannea votre eStirnal ion 10 pl u s precise: 

Elfectils stecupés 

Prosince en I es  
directes 	 I 	k lear SalariCs 	

compte 

	

(Sans len cents) 	 I 

Terre-Neuve ............................... ...................................................... .................................................... ._________________  

lle-du-Princsr-Idouard ........................................................................................................................._________________  

Nc,uvellc.Ecosse ....... .................... ..... .......................................... ...................................................... ._______________  

Nouveau.F3runswick ... ....... ............. ... ..................... ... .... ..... ..... .. ..... ............ .............. .................... 

QuCbec ....... ................................................................................................. ................... ....................... .______________ 

Ontario ...................................................................................................................................................__________________ 

Manitoba ................................................................................................................................................ 1  
siskatchean ................... .......................................... ... ...................................... .......................__________  

Alberta 	................................................... 	.... 	..... ... ... 	... .............................................. _______________  

(:olombie.Elrittnnique (y compris Ic Yukon et les Territoires du N. -0.) ............................... 

ATTESTATION 

It s-collie que les renseignements donnCs dans La prescore dCclarat ion scot, ,suranl quo 
xacts cc compless cc qu'ils visent La periode: 

du 	 19 	au 	 I') 

Nom (en Iet(res moulées) 	 Fonction 

Signature 	 NumCro tIc ifléphone 

Adresse 
	

Date 



I Statistics Canada Statistique Canada 
CENSUS REPORT 

laken in comforntity 
with the require- 

I \'l ' 01 \11 RCIIANDISING AND SERVICE 	 meats of the 

:1 SINESSES 1971 
 

DIRECT SELLING 
Complete and mail 
one coon w,thin 

30 days of receipt. 

CONFIDENTIAL 

Revise name or address it not coErce, 

GENERAL INFORMATION 

The major Census of Merchandising being conducted this year will provide essential bench-

mark data on the business activity and operations of every wholesale and retail trade business 
operating in Canada. The statistics obtained will serve as one of the key business indicators 
of the Canadian economy and form the basis upon which major economic decisions are made by 

the business community and government authorities. 

The purpose of this survey is to obtain a more up-to-date and precise measure of the size-

able and growing volume of inerchandis ing which is known to by-pass regular retail trade outlets 
such as, department stores, chain stores or independent stores. This occurs when non-retailing 
businesses, such as, manufacturers, whoksalers, importers, and specialist ''direct-sellers" 
make sales of consumer goods directly to individuals and household consumers for their person-
rI consumption. 

Report for your fiscal year (normal business year) ending at any time between April 1, 1971 
and March 31, 1972. 

If you did not engage in direct selling in 1971 send in a "nil" report to avoid automatic fol-

iow-up reminders. 

I. Report the value of merhondise sold in 1971 by the following methods: 

A. l)ireci sales to household consumers or individuals for persooal use: 

(ii Through your own manufacturing and showroom premises and counter sales (to your own employees or 
generalpublic) 	.................................................................................................................................................... 

(iii Ity mail order or subscription sales 	................................................................................................................ 

(iii) By door-ronjoor sales (by your employees, sell-employed canvassers,newsboys,etc.). Include sales to 
your independent canvassers who in turn make house-calls ......................................................................... 

(it') Any other direct sales channels, for example, roadside stands, market stalls, house parties, and other 
display and demonstration venues. 

Specify 

IvITOTALA(a.tIjicms(ilic,(iv() 	I ,........ 

B. All other safes: such is ,rhrough your own wholesale and retail stores; to other wholesale, retail and service 
outlets, to labs, institutions, government agencies, associations, other commercial users. cit . .. ..... . .... ...  

TOTAL 5ALES (A ' B)  

Cost to 
'total net 	 household 
sales' 	 consumer 

S (omit rent!t 

I otal net sales 	cross sales less returns. .sllouances, discounts, sales taxes, etc. II you complete the Annual Census of Manufactures' form 
hw scllt,ig Ca I, 	,f l.icrory shipments. 

- . I he amount for ihi, LOItIFT111 shulJ hr esrtm,irvd if different from your selling prier to show gross commission margin excluding sales taxes. 

S (omit cenis) 

2. Cost of goods sold - la he i ompleted by ri,rn-tnanul.icturers only. Report c,,si of goods sold directly to household consumers or 
individuals icr persv,nal use only, i.e. the cost of sales reporied under IA above. Report value as shown in your books ................ 

1iii. t 	'5.5.7  I 



3. CommodIties sold - List the main commodities sold directly to household consumers or individuals forpersonal use and show the percentage that 
each hears to the total, i.e. to IA (v). 

Commodity Commodity 

(i) (iii) 

(ii) (iv) 

4. Employment — Indicate the number of persons who were actually engaged in selling your products directly to household consumers (Total 1A (v) 
as of the last week of September or closest pay period: 

Self-employed canvassers, newsboys, etc. 	................. ... ........ ..... ........... ..................................................................................... Number  

Employed by you as salesmen, mail-order or distribution staff, etc.: 

(i)Numhcr 	................................. ......................... ..... ......  .... ...... ___ . 	...... ............ ....... ................ ...................................................... ......... ....____________ 

(ii) Salaries, wages, bonu sea, etc. for year ............................................................................................................................................$ 

5, Provincial distribution of direct soles (IA (v)) - Cost to household consumer, and number of persons engaged as of the last week of September 
or closest pay period. If actual figures are not available, give your best estimates: 

Province 

Number of persons 

Direct 	
engaged 

sales 	 Self- 
Employees 	employed 

(om,t cCsts) 

Newfoundland ........................................................ 

Prince Edward Island .......................................... 

NovaScotia ............................................................ 

New Brunswick ...................................................... 

Quebec.................................................................... 
	 I 

Ontario.................................................................... 

Manitoba............................................................. 

Saskatchewan........................................................ 

Alberta.................................................................... 

ltrrrrsh Columbia (including Yukon and N.W.T.) 

CERTIFICATE 

This is to certify that the information contained in this report is correct and complete to the best of 
my knowledge and l,elief, and covers the period: 

from 	 19 	to 	 19 

Name (please print) 
	

Official title 

Signature 

Address 	 of this report 

17, 

I iv. 
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