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SYMBOLS 

The following standard symbols are used in Sta-
tistics Canada publicatione: 

figures not available. 

- nil or zero. 

- - amount too small to be expressed. 

P preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements of the 
Statistics Act. 

SIGNES CONVENTIONNELS 

Lee sigriee conventionnels suivants sont employs uni-
forindment dana lea publications de Sintistique Csnda: 

nombree indisponibles. 

- néant ou zero. 

-- noinbrea infimes. 

nores provisoires. 

r nombrea rectifiés. 

x confidentiel en vertu des dispositions de la Loi our is 
atatistique relatives au secret. 



toese oofl-StOrO' retail saia sup-
plemeit tie z,ular retail trade statistics which are 
also compiled and published by the Merchandlaing and 
Services Diviaton (Catalogue 63-005) to form the prin-
cipal basis of the 'personal expenditure on consumer 
goods and services" component of the National Accounts 
of Canada. 

The tables in this report, however, cover only 
the direct sales made by some primary producers (green-
houseS and nurseries, etc.), manufacturers and special-
ized direct-sellers. They do not include foreign mail-
order sales to Canadians, direct sales made by Cana-
dian department stores' nail-order divisions, or direct 
sales made by wholesalers, vending-machine operators 
nd service establishmenta. Estimates of the value of 
me of these latter categories will appear in the ape-

Lal table on the value of "total known retail trade" 
•.-lich will be published as part of the 1971 Census of 
vrchandising and Services. 

Suzinary of Results of 1973 Survey 

The results of the 1973 survey are based on returns 
from a sample of about 800 respondents. The sample 
was selected from lists of specialized direct-sellers 
as well as the 3,000 manufacturing establishments which 
reported to the special full-coverage survey in the 
1971 census-year. 

During 1973, Canadian houaehold consumers spent 
$1,034 million on direct purchases of consumer goods in 
addition to the $38,239 million purchased through reg-
ular retail outlets. Close to two thirds (63.47.) of this 
extra expending ($655.8 million) was made in the home - 
from home-delivery tradesmen or door-to-door canvassers. 
Home-deliveries of bread, milk and dairy products 
anxrunted to $233 million and newspapers another $128 
million. Other eizeable items of expenditure made at 
home were on cosmetics and costume Jewellery (9101.6 
million); household electrical appliances, including 
vacuum cleaners ($62.7 million); dinnerware, kitchen- 
ware and utoneila (38.7 million); brushes, brooms and 
household cleaners ($26.1 million); and books ($23.1 
million). 

Mail-order purchases by household consumers ac-
counted for a further 15f. of all direct sales, amount-
ing to $154.7 million, comprising chiefly books ($48.9 
million); newspaper and magazine subscriptions ($34.2 
million); phonograph records and tapes ($23.2 million); 
nd a wide range of household appliances, books, btnoc-
.lars, cameras, jewellerv, watches, radios, etc., of- 

--f  

consznuIaLioLl au cusorwatur I bat pur 800 uh1C 1. 

el gut ne passent pea par los points de vente au detail 
o.hltuels, c'est-k-dire lee granda magaains, lea magasine a 
succursale8, lea magaaina da dCtsillante independents. La 
-rore directe peut intervenir k tous lea atadee du mouvamant 
dcq biena entre le producteur primaire ou I'importateur et le 
cosoranateur; dens le aecteur agricole, die pout être faite 
pr lea exploitants de aerres ou do pepinterea et certaina 

catchers; dana le aecteur manufacturier, elle a'effectue par 
le truchement de insgaatns internea exploités per one entreprise 
c profit de see employee ou encore de services de yenta par 
crrespondance 00 de démarchege intdgrés k I'entreprtae. La 
vole directe eat ausat le fait de certains groesistea at 

-oortateura, d'entreprisea spdcialiséea dane Ce domaine at 
otreprises qut desservent lea exploitants do machines die- 

ibutrices. 

Lea etatistiques cur cea ventes au detail "hors magasin" 
complètent cellos du coasnerce do detail normal, ces dernières 
soot dgalement recuelilies et publiCes par Is Division du com-
merce et des services (catalogue 63-005) at constituent le 
gros des donndss du poste "dépenses des particuliers en biens 
de consonmiation et en services" des Comptes nstionaux du 
Canada. 

Toutefois, lee tableaux do present bulletin n'englobent 
que lea ventes directes de quelques producteura primaires (ax-
ploitants de aerres et de pépinièrea, etc.), des fabricants at 
des établissements spécialisds dane Is vente directe. 115 
exeluent les ventes par correspondance des entrepriaes étran-
geres aux consonenateurs canadiens et dee grands rnagasina cans-
diens ainsi quo lea ventes directes des grossiates, des explot-
rsnts de machines distributrices et d'établiaaements de ser -
vices. Une estimation de certainea do ces ventes directes 
ainsi exclues figurers au tableau special our Is valeur de is 
totalité do conanerce de detail connu, tableau publié dans Is 
Recensement do conenerce et des services de 1971. 

Résumé des donn6es de 1'enqute de 1973 

Lee rCsultats de 1'enqu8te de 1973 sont fondds sur lea 
declarations recuea dun dchantillon d'environ BOO enquetes. 
L'échantillonnage a dté appliqué a des hates de vendeurs 
directs apdcialiaés ainsi qu'a 3,000 dtablissements manufac-
tuners ddclarants dons le cadre de l'enquBte exhaustive ape-
ciale merrée en 1971, année du recensement. 

En 1973, lea achats directs do biena de conaonenation des 
consomsateurs canadiens as sont élevda A 1,034 millions de 
dollars. Ce montant a°ajoute aux 38,239 millions de dollars 
dépeneda aux points do vente au detail ordinaires. Las ra-
présentanta gui iivrent A domicile ou lea démarcheurs ont 
recu au domicile maine du consonneateur prAs des deux tiers 
(63.4 7.) des dépenses d'achat direct, soit 655.8 milliona de 
dollars. La pain, Ic lait et lea produits laitiers livrés A 
domicile sont intervenus dane cette sousne pour 233 millione at 
lee journaux pour 128 millions. Las consoslaateura ont *usi 
dépensé chez eux une soimme iruportante en cosrnétigues et bijoux 
de toilette (101.6 millions), en appereils électro-nnagers, y 
compris lea aspirateurs (62.7 millions), en couverts at an 
articles at batteries de cuisine (38.7 millions), en brosses, 
balaia et nettoyeurs d'uaage méneger (26.1 millions) et an 
livres (23.1 millions). 

Lee achata par correspondence des ménagee ont rendu 
compte de 15 7. de toutes lea ventea directes, s'etabl[saant A 
154.7 minions de dollars. us consistsient aurtout an livres 
(48.9 millions), journaux et revues (abonnementa) (34.2 mil- 
lions), disquea et bandes magnetiques (23.2 million), et en Un 
large éventail d'appareils ménagers, de livres, de jurnelles, 
d'apparetls photographiques, de bijoux, do mootrea, de radios, 

'it , 	-t-cr-ilt 	do -,it,' 
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ranu tao cur i:ig c npai is s ot pr ioo cc producers ,nounted 
to $190 million (18.47, of total direct sales), and 
included such items as furniture repair and re-uphol-
stery ($39.3 million); frozen food piana ($29.4  mil-
lion); greenhouse flowers and nursery stocks ($14.3 
million); household electrical appliances ($22 million); 
sail boats and pleasure craft ($12.5 million); aluminum 
doors, windows, screens and awnings, etc. ($9.6 mil-
lion). 

Finally, consumers also made $33.6 million pur-
chases during 1973 of greenhouse flowers, fruits, 
vegetables, etc. from temporary roadside stands and 
market stalls; meals and alcoholic beverages on air-
lines, ferries and railways, newspapers from honour 
boxes, and sail boats and other miscellaneous 
commodities at exhibitions and shows. 

Only preliminary data are available for current 
estimates of direct sales of dairy products, bakery 
products and newspapers. This survey does not cover 
the dairy products and bakery products manufacturing 
industries at all as the pertinent information is 
requested on the annual census forms for these indus-
tries. In the case of newspapers a small sample of the 
industry is surveyed but firms estimates are dependent 
on the census figures. 

Table A below shows a comparison of the magnitude 
of direct sales to retail sales, from 1969 to 1973. 
In this table retail sales data have been adjusted to 
exclude sales of cosanodities which are not ordinarily 
made through direct-selling channels. From 1969 to 
1973 total direct sales increased from $809.4 million 
to $1,034.1 million at an average annual rate of 6.37., 
a slower pare than the 8.7'!. experienced by total retmi! 
ales 	.. E . 	In sin per 

esL din eat tinottims coaraitlot i '. 0 0 

laitiers, de produits de boulangerie et de jotiiti,% ,  
sente enqute ne prend pas en colnpte lea industries de abnt-
cation de produits laitiers et de produtts de boulangerie, car 
lea renseignements qui tntressent Is statistique de 1* vente 
directe sont recueillis dane le cadre du recensement annual de 
ces industries. Dans le cas des journaux, i'enquate appr-
hende un petit échantillon de cette industrie, niais lea esti-
mations définttives repogent sur lea résultats du recensement. 

La tableau A compare lea chiffres de is yenta su dtai1 
ceux des ventes directes pour Is priode 1969-1973. Las 

données sur les ventes au detail y ant Cté ajustees de façon 
I exclure lea marchandises qul normalement ne sont pea vendues 
directement aux consoimnateurs. De 1969 1 1973, les ventes 
directes totales ont grimpé de 809.4 millions 1 1,034.1 miliSons 
de dollars; le taux annuel de croissance mayen, qui s'esr 
5tahli a 6.3 7,, a 	inf,irietir I celut des s'enreS totalet 'ii 

iii'.' 	ti 'iiOne 11rio1e 1 !, 

I 

TABLE A. Value of Direct Sales Compared WiLh Retail Sales 

TABLEAU A. Valeur des ventes directes en comparaison avec lea ventes su detail 

Change 

	

1973/1972 	1973 	1972 	1971 	1970 	1969 
Variation 

7. 	 $'OOO 

Retail sales - Total - Ensembles des ventes 

	

au detail ................................+ 12.7 	38,239,188 	33,929,716 	30,646,137 	28,033,905 	27.401,419 

Lass - Mains: 
Fuel dealers - Ventes de combustible ........ 
Motor vehicle dealers - Ventes de vdhicules 

automobiles ............................... 
Used car dealers - Ventes de voitures d'occa- 

Sian ...................................... 
Garages and service stations - Ventes des 

garages et stations-service ............... 
Liquor, beer and wine atores - Ventes de 

boiasons alcooliques, de biIre at de yin 

Sub-total - Total partiel ................. 

+ 	6.8 618,062 578,965 523,261 473,052 465,672 

+ 19.5 6,764,408 5,662,932 4,924,650 4,197,249 4,795,928 

+ 	7.9 295,670 274,009 248,887 209,027 211,587 

+ 	9.7 3,172,836 2,892,099 2,694,890 2.530,675 2,318,185 

+ 11.9 1,824,2411 1,630,7561 1,486,518 1,350,9131 1,244,528 

+ 14.8 12,675,217 11.038,761 9,878,206 8,760,916 9,035,900 

Comparable retail sales - Ventes au dCtail 
comparables ................................ 

Direct sales - Ventes directes ................ 

Percentage - Pourcentage ...................... 

	

+ 11.7 	25,563,971 	22,890,955 	20,767,931 	19,272,989 	18,365,51 

	

+ 10.6 	1,034,133 	934,660 	849,47or 	817,873t 	809,4,.tic 

	

4.0 	4.1 	4.1 	4.2 	4.t I 
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Table B shows the annual percentage change in 
irect sales by channels of distribution as well as 
'r selected conodities. Over the past year the to-

tal average growth rate of 10.6% was exceeded in the 	I 
case of several of the coassoditles shown; notably, by 
household electrical appliances, frozen foods and 
dinnerware with only phonograph records and tapes and 
brushes, brooms and cleaners showing absolute declines. 

Le tableau B présente Ia variation annuelle en pourcen-
tage des ventes directes selon lea canaux de distribution sinai 
que pour certains produita. Au cours de Is dernière année. 
en cc qui concerne Is croissance des ventes directea, plusleure 
produita viBes at en particulier lea appareila_ménagera, lea 
ailments congelda et lea couverts, articles de cuisine et us-
tensilea ont dépassé Ic taux de croissance moyen total de 
10.6 7.. aeuls lea disques et bendes magnétiques atnat que lea 
broaaea, balala, vadroullies, savons at nettoyeurs d'usage m4. 
nager ont accuse une baisse on chtffrea absolus. 

TABLE B. Annual Percentage Change in Direct Sales - By Channel of Distribution and Selected 
Comuodities, 1968.1973 

TABLEAU B. Variation procentuelle annuelle des ventea directea, par moyen de distribution at pour 
certaines merchandises, 1968-1973 

Channels and corissoditiea 1973 1972 1971 1970 1969 

Moyens des distributions et marchandisea 1972 1971 1970 1969 1968 

Channel ofdistribution - Moyen de distribution: 
+ 13.9 + 11.9 
+ 10.4 + 16.1 

From premires - Chez 	le 	fabricant 	........................................ 

4  10.1 4 	8.1 
Bymail_order - Par 	Is 	poste 	............................................. 
D c. 	, r_to_doo) 	sales 	- Démarchage 	.......................................... 

I, 	'er 	chann;ls 	- Autrea 	moyens 	........................................... 4 	4.9 + 11.8  

+ 10.6 + 10.0 + 	3.9 + 	1.0 + 	2.3 FL, 	'. -,t's 	 .......................... 

Selected cocsso,Iities - Certaines marchandiaes: 
Frozen food plans - Contrats dachata daliments congelCs 	...............+ 24.5 + 30.5 - 	6.3 - 15.6 - 10.7 
Bakery 	products 	- Produits 	de boulangerie 	...............................+ 8.2 - 	1.9 + 	1.0 - 	9.6 - 16.7 
Clothing 	- 	Vfterwnta 	....................................................+ 6.9 - 28.8 - 	2.3 - 	2.5 - 	0.2 
Furniture - re_upholstery and repairs - Meublea, rembourrage et 

reparation 	............................................................+ 9.2 + 10.6 + 	4.6 - 	3.1 4 	9.2 
Books 	- 	Ltvrea 	..........................................................+ 13.8 4 	17.3 + 	5.4 - 	5.7 4 	3.8 

Newspapers 	- 	lournaux 	...................................................+ 7.0 4 	5.1 + 	8.3 4 	8.8 + 	4.2 
Magazines 	R.wues 	...................................................... 4  10.5 + 11.5 + 16.7 + 16.5 + 19.0 
Dinnerware, k .tchenware and utensils - Couverts, articles de cuisine at 

usteneiles 	........................................................... 4  22.5 + 23.8 - 	4.9 + 	8.9 - 	3.7 
+ 34.4 + 35.4 + 22.1 - 	3.0 + 	4.9 

Brushes, brooms, mops and household soaps and cleaners - Broaaes, balais, 
vadrouilles, 	savons et nettoyeurs d'uaage mCnager 	.....................- 4.6 4 16.5 + 	5.4 + 	7.7 + 	1.4 

Cosmetics and costume Jewellery - Cosmétiques et bijoux .................+ 12.7 + 17.5 4 	0.6 4 	7.3 4 	4.6 

Household electrical appliancea -Appareils electriques menagers ......... 

Phonograph recrds and tapes - Disques at bandes magnetiques ............- 12.2 4 85.3 + 	0.6 4 12.4 - 25.1 
Greenhouse flosera and nursery products - Fleura de serre et produits de 

pepintere 	.............................................................+ 15.9 + 29.3 + 18.3 - 12.7 4 19.5 

Table C eumMrises the percentage composition of 
total direct sale; by selected comodittes since 1968. 
The loss in msrke: share by bakery, dairy and frozen 
food products amounting to 7.8 percentage points since 
1968 has been math up by small increases in share, by 
1973, of almost all the other cosseodity groups shown, 
with household ap1iances making the largest gain of 
3.5 percentage points. 

La tableau C récapitule Is composition en pourcentage 
des ventea directes totalea de certains produits depuis 1968. 
Au cours des cinq dernières années, le recul de 7.8 points de 
l'tmportance relative sur le marchC eubi par des produits de 
boulangerie, des produits laitiers et des contrats d'achats 
d'alimenta congelés, fut compercsC par de petites augmentations 
obaervées pour presque tows lea autres groupes représentée et 
surtout pour Ic groupe des appareils Clectro-ménagers qui a 
enregistrC une augmentation de 3.5 points. 
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TABLE C. Direct Sales of Selected Coesnodities Shown as Percentages of Direct 
Sales in Canada, 1968-1913 

TABLEAU C. Ventes directes de certainea merchandises donn&e en pourcentage de l'ensemble des 
ventes directes au Canads 1968-1973 

Coesnodities - Marchandiae 
	

1973 J 1972 1 	1971 1 	1970 1 	1969 1 	1968 

percentage - pourcentage 

Dairy products - Produits laitiers .............................. 
Newspapers - Journaux ........................................... 
Cosmetics and costume Jewellery - Cosmtiques at bijoux ......... 
Books - Livres .................................................. 
Household electrical appliances - Appareila électriquea ménagere 
Bakery products - Produits de bouiaogerie ....................... 
Furniture, re-upholstery and repairs - Heubles, rembourrage et 

rdparation .................................................... 
Dinnerware, kitchenware and utensils - Couverts, articles de 

cuisine et ustensites ......................................... 
Brushes, brooms, mops and household soaps and cleaners - Brosses, 

balsis, vadrouilles et savona et nettoyeurs dusage m6nager 
Frozen food plans - Contrats dachats d'altmenta congelés ....... 
Phonograph records and tapes - Disques et bandes magnétiques 
Aluminum windows, doors, screens and awnings - FenBtres, 

grillages, portes et auvents d'aluminium ...................... 
Greenhouse flowers and nursery seeds, stocks, etc. - Fleurs de 

eerre et produits de ppinière ................................ 

Sub - total - Total partial ..................................... 

Other -  Autres ................................................. 

All commodities 	Toutes marchndises ....................... 

The principal tables in this publication - Tables 
1,2, and 3 - show the total value of direct selling, 
by selected coninodities, historically, and the values 
and percentage distribution of direct sales on selected 
corirtodities, by channels of distribution, for both 1972 
and 1973. No provincial distribution of direct selling 
was obtained on this occasion but interested users are 
referred to the data published in the 1971 report. Also 
included in the back pages of this publication are 
copies of the questionnaire. 

Len principaus tableaux de cc bulletin, I savoix Its ta-
bleaux 1, 2 at 3, prdsenteut chronologiquemerit la valeur to 
tale des ventes directes selon certaines marchandises, et, 
pour 1972 et 1973, lea valeurs et Ia repartition art pourcentage 
des ventes directes de certains produits scion lee canaux de 
distribution. On n'y offre aucune repartition provinciale des 
ventes directes; lea utilisateurs intéressés sont doric priés 
de se reporter a cat Cgard aux donnCes publiées dana le bulle-
tin de 1971. Lea dernières pages de cette publication préseri-
tent egalement une reproduction du questionnaire. 

r 
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All coimuodities - Toutea marchandisel ....................... 

Meat, fish and poultry - Viande, poisson at volaille ............ 

Frosen food plans - Contrats d'achata d'alimenta congelds ....... 

Dairy products - Produits laitiera .............................. 

Bakery products - Produits de boularigerie ....................... 

All other foods and beverages(l) - Tous autres aLiments et 
boissons(1) ................................................... 

canvas, awnings, seils, tents. etc. - Auvents, tentea, voiles, 
etc 	de toile ................................................. 

Clothing - Vêtements ............................................ 

Cur goods - Articles de fourrure ................................ 

Furniture. re-upholstery and repairs - Meubles, rembourrege et 

I 

35,712 34,362r 33,148r 34,308r 

6,032 5,549 6,437 5,314 

9,878 9,244 12,981 13,284 

8,262 7,067 7,046 6,115 

34,086r 

5,053 

13,628 

5,200 
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rABLE 1. Direct Selling in Canada, by Coimodity, 1968 to 1973 

FAll L Vente directe an Canada. par marchandises, 1968 A 1973 

Cosoditie 
- 	 1973 	1972 	1971 	1970 	1969 	1968 

( I 

	
Marchandisee 

	

- mutilers 

	

1,034,133 	934,660' 849,470r 

	

14,263 	12,571 	11,612 

	

29,352 	23,568 	18,062 
- 

187,757P 184,075 1  185,000 

	

45,5331 - 42,082 1 	42,897  

817,8731 809,449'1 791 , 587r 

	

10,612 	9,356 	8,040 

	

19,282 	22,838 	25,572 

	

184,000 	183,000 	181,000 

	

42,471 	46,983 	56,400 

30, 926r 

4,587 

13,661 

4,285 

	

reparation .....................................................39,290 	35,980 	32.535 	31,000 	32,000 	29,300 

	

Books - Livres ................................................. ..72,022 	63,287 	53,975 	51,197 	54,295 	52,290 

	

Newspapers - Journaux ............................................146,237 	136,670 	130,000 	120,005 	110,257 	105,847 

	

Magazines - Revues .... ................................... . ...... .20,135 	18,227 	16,348 	14,013 	12,030 	10,110 

Al,m,inuui windows, doors, screens and awnings - FeoCtree, grilla. 

	

gee, portes et auvents daluminium ...... .......................L21,354 	18,386 	16,944 	15,656 	17,910 	15,349 

Dinnerware, kitchenware and utensils - Couverts, articles de 

	

cuisine et ustensiles ......................... . ............... ..38,731 	31,625 	25,535 	26,863 	24,657 	25,596 

Sail boats and pleasure craft - Bateaux & voiles et embarcations 

	

de plaisance ....................................................12 , 528 	9,186 	8,799 	8,397 	8,388 	6,857 

	

Household electrical appliances - Appareils êlectriques ménagers 	84,750 	63,053 	46,582 	38,154 	39,341 	37,516 

Pharmaceuticals and medicines - Mddicaments et produits phann5- 

	

ceutiques ........................................................3 , 455 	5,172 	4,897 	5,964 	5,250 	5,423 

Brushes, brooms, mops and household soaps and cleaners - Brosses, 

	

balais, vadroutlies et savona cc nettoyeurs dus*ge mdnager ... 	 26.099 	27,352 	23,471 	22,270 	20,679 	20,398 

	

Coemetics and costume jewellery - Coametiques at bijoux .......... 102,972 	91,386 	77,744 	77,266 	71,995 	68,822 

	

Phonograph records and tapes - Disquea et bandee magndtiquea .... 	 23,190 	26,421 	14,260 	14,180 	12,617 	16,852 

Greenhouse flowers and nursery seeds, stocks, etc. - Fleurs de 

	

serre Ct produits de pCpinière ................................. 29, 499 	25,461 	19,688 	16,643 	19,060 	15,952 

	

Miscellaneous(2) - Articles divers(2) ............................ 77,082 	63,936 	61,509 	60,819 	60,826 	56,804 

, - 

	 I 
1) Data revised to include sales of meals and alcoholic beverages on airlines and railways. - Donnêes rectifiées afin 

dinclure lee ventes de repas at de boissons alcooliques en cours de voyages en avion, en traversier et en chemin de fer. 
(2) Includes leather goods, textiles, stamps, coins and personal stationery and sales of merchandise to credit-card holders of 

gasoline oil companies, etc. - Comprend lea articles de cuir, lea textiles, lea timbres, les pièces de monnaie, Is pape-
tens d'uaage personnel, lea ventea de produits aux ddtenteura de csrtea de credit des aocidtCs pétrolières, etc. 
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TABLE 2. Direct Selling in Canada - Method of Distribution by Commodity, 1972 and 1971 

TABLEAU 2. Vente directe au Canada - par mode de distribution, par marchandises, 1972 et P4 - 3  

Total By door- Through 
direct From By to-door other 

Commodities sales premises mail canvassing channels(l) 

Merchandises Ventes Chez le Par Is Démarchage Autres 
directea fsbricant poste moyens(l) 
totales J 

thousands of dollars - milliers de dollars 

All consnoditiea -Toutes marchandises ............. 1973 1,034,133 189,949 154,715 655,826 33,643 
1972 934,660' 166,816r 140,079r 595,694r 32 , 07 1 r 

Meat, fish and poultry - Viande, poisson at volaille .. 	1973 14,263 12,280 - - 1,983 
1972 12,571 11,113 - - 1,458 

Frozen food plans -Contrats d'achats d'aliments 	1973 29,352 29,352 - - - 
congeles. 	 1972 23,568 23,568 - -. 

Dairy products - Produita 	laitiers 	.................... 1973 187,757 - - 187, 7571 - 
1972 184,075 - - 184,0751 

Bakery products - Produits de boulangerie 	............. 1973 45,533 - - 45, 5331 
1972 42,082 - - 42,082 

All other foods and beverages -Tous autres ailments at 1973 35,712 1,484 - 21,340 12,888 boiasons. 	 1972 34,362 3,558 - 16,098 14,706r 

Csnvss, awnings, sails, tents, etc. - Auvents, teates, 	1973 6,032 5,574 - 458 - 
voile8, etc. de toile. 	 1972 5,549 5,100 - 449 - 

Clothing - Vêtements 	.................................. 1973 9,878 7,715 - 2,163 - 
1972 9,244 7,322 - 1,922 - 

Fur goods - Articles de fourrure 	...................... 1973 8,262 8,262 - - - 
1972 7,067 7,067 - - - 

Furniture, re-upholstery and repairs - Meublea, rem- 	1973 39,290 39,290 - - 
bourrsge at reparation. 	 1972 35,98or 35,980 - - - 

Books 	- Livree 	........................................ 1973 72,022 - 48,903 23,119 - 
1972 63,287 340 43,411 19,536 - 

Newspapers 	- .lournaux 	................................. 1973 146, 2371' 440P 14,04OP 128 ,  100p 3,657P 
1972 136 , 670r 410r 13,120' 119,723r 3 , 417r 

Magazines 	- Revues 	.................................... 1973 20,135 - 20,135 - 
1972 18,227 - 18,227 - - 

Aluminum windows, doors, screens and awnings - 	1973 21,354 9,588 - 11,766 - Fenêtres, grillages, portea et auventa d'aluminium. 	1972 18,386 13,036 - 5.350 - 
Dinnerware, kitchenware and utensils - Couverts, ax- 	1973 38,731 - - 38,731 - tides de cuisine et ustensiles. 	 1972 31,625 - - 31,625 - 
Sail boats and pleasure craft - Bateaux a voiles et em- 1973 12,528 12,528 - - - 
barcations de plaisance. 	 1972 9,186 9,186 - - - 

Household electrical appliances -Appareile electriques 1973 84,750 22,035 - 62,715 - ménagers. 	 1972 63,053 13,730 - 49,323 - 
Pharmaceuticals and medicines - Mddicaments at produits 1973 3,455 - 435 3,020 - pharmaceutiques. 	 1972 5,172 383 243 4,546 - 
Brushes, brooms, mops and household soaps and 	1973 26,099 - - 26,099 - cleaners - Broasea, balaia, vsdrouilles et savons et 	1972 27,352 155 - 27,197 - nettoyeurs d'usage mdnager. 

Cosmetics and cOst,me jewellery - Coamétiques at bijoux 1973 102,972 1,339 - 101,633 - 
1972 91,386 1,070 - 90,316 - 

Phonograph records - Disquas 	.......................... 1973 23,190 - 23,190 - - 
1972 26,421 - 26,421 - - 

Greenhouse flowers and nursery seeds, stocks, etc. - 	1973 29,499 14,316 2,303 - 12,880 Fleurs de eerre at produits de pépinière. 	1972 25,461 12,922 1,339 - 11,200 
Miscellaneous - Articles divers 	....................... 1973 77,082 25,746 45,709 3,392 2,235 

1972 63,936 21,876 37,318 3,452 1,290 

(1) Other channels indicated were: 	roadside stands, market stalls, dining facilitiejn airlines, ferries and railways, 	- 	-- kiosks, off-premises' shows, exhibitions, and other display and demonstration venues. - Lea autres moyens de distributic 
indtqués étaient: 	lea Ctalages au bord de is route, I un marchC, schats de nourriture et boissons en cours de voyages en 
avion, an trsveraier Ct en chemin de icr, 	les kiosquea, lea étaisges hors des beaux, lea expositions, et d'autres fornw- 
d'etalage et demonstration. 

I 

I 
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• 	ige Distribution of Direct Sales in Canada Among Channels of Distribution, by Commodity, 1972 and 1973 

ABLEAIJ 3. Repartition proportionnelle des ventes directee au Canada, suivant lee moyens 
de distribution, par merchandise, 1972 et 1973 

Total By door- Through 
direct From By to-door other 

Commodities sales premisea mail canvassing channels 

Marchandises Ventea Chez le Par Démarchage Autres 
directes fabriquant Is poste moyens 
tote lea 

$ 1 000 
	 percentage - 

I 

All commodities - Toutes marchandises ............. 1973 
1972 

Meat, fish and poultry - Viande, poisson et volaille .. 1973 
1972 

Frozen food plane - Contrats d'achats d'alimenta 	1973 
congeles. 	 1972 

Dairy products - Produits laitiera .................... 1973 
1972 

Bakery producta - Produits de boulangerie ............. 1973 
1972 

All other foods and beverages - Tous autres alimente et 1973 
bojsons, 	 1972 

Canvas, awnings, sails, tents, etc. - Auvents, tentes, 1973 
voilee, etc. de tofle. 	 1972 

•lothtng - VBtements .................................. 1973 
1972 

ur goods - Articles de fourrure ...................... 1973 
1972 

urniture, re-upholstery and repairs - Meubles, 	1973 
rembourrage at reparation. 	 1972 

Books - Livres ........................................ 1973 
1972 

Newspapers - Journaux ................................. 1973 
1972 

Magazines - Revues .................................... 1973 
1972 

Aluminum windows, doors, screens and awnings - Fenê- 	1973 
trea, grillages, portes et auvents d'aluxainium. 	1972 

Dinnerware, kitchenware and utenails - Couverts, 	1973 
articles de cuisine et ustensiles. 	 1972 

Sail boats and pleasure craft - Bateaux A voilee et 	1973 
embarcations de plaisance. 	 1972 

Household electrical appliances - Appareils electriques 1973 
inénagers. 	 1972 

Pharmaceuticals and medicines - Médicanients et produits 1973 
pharinaceutiques. 	 1972 

Brushes, brooms, mops and household soaps and clean- 	1973 
era - Broases, balais, vadrouilles et savons et 	1972 
nettoyeurs d'usage nienager. 

Cosmetics and costume jewellery - Cosmdtiques St bijoux 1973 
1972 

Phonograph records - Diequea .......................... 1973 
1972 

Greenhouse flowers and nursery seeds, stocks, etc. - 	1973 
Fleurs de serre at produits de pepinière. 	 1972 

iscellaneous - Articles divers ....................... 1973 
1972 

1,036,133 18.4 15.0 63.4 3.2 
179r ls.or 63.7r 3 4r 

14,263 86.1 - - 13.9 
12,571 88.4 - - 11.6 

29,352 100.0 - - - 

23,568 100.0 - - - 

187,757P - - 100.0 - 

I84 075w - 
- 100.0 - 

45,533P - - 100.0 - 

42 ,082r - 
- 100.0 - 

35,712 4.1 - 59.8 36.1 
34,362r 10.4r - 468r 428r 

6,032 92.4 - 7.6 - 

5,549 91.9 - 8.1 - 

9,878 78.1 - 21.9 - 

9,244 79.2 - 20.8 - 

8,262 100.0 - - - 

7,067 100.0 - - - 

39,290 100.0 - - - 

35,980r 100.0 - - - 

72,022 - 67.9 32.1 - 

63,287 0.5 68.6 30.9 - 

l46,237P 0.3 9.6 87.6 2.5 
136,670r 0.3 9.6 87.6 2.5 

20,135 - 100.0 - - 

18,227 - 100.0 - - 

21,354 44.9 - 55.1 - 

18,386 70,9 - 29.1  

38,731 - - 100.0 - 

31,625 - - 100.0 - 

12,528 100.0 - - - 

9,186 100.0 - - - 

84,750 26.0 - 74.0 - 

63,053 21.8 - 78.2 - 

3,455 - 12.6 87.4 - 

5,172 7.4 4.7 87.9 - 

26,099 - - 100.0 - 

27,352 0.6 - 99.4 - 

102,972 1.3 - 98.7 - 

91,386 1.2 - 98.8 - 

23,190 - 100.0 - - 

26,421 - 100.0 - - 

29,499 48.5 7.8 43.7 
25,461 50.7 5.3 - 44.0 

77,082 33.4 59.3 4.4 2.9 
63,936 34.2 58.4 5.4 2.0 



10  Statistics Canada Statislique Canada 

ercharlisirig and S,I vices l)1v1s20r1 

SURVEY OF DIRECT SELLING 
IN CANADA 

1973 

Complete and mail one copy within 30 days 
of receipt. 

(Ercemplaires francais disponibles 
sat deinande) 

Refine name at sddrcss if not correct 

PLEASE READ BEFORE COMPLETING QUESTIONNAIRE 
I. This survey is undertaken in conformity with the Statistics Act, Chapter 15, Statutes of 

Canada 1970-71 -'2. The completion and returnol this questionnaire within 30 days is a 
legal requirement. The Act ensures that any information you supply must be treated in the 
strictest confidence and divulged to no one outside Statistics Canada, not even another 
government department or agency, without your written permission. 

2. This form is being sent to primary producers, manufacturers, and wholesale merchants 
and other distributors who sell all or part of their goodsdirectly to the individual house-
hold consumer for his personal or household use. 

3, "Direct sales" are retail sales which by-pass the regular retail outlets, such as, chain, 
department or independent retail stores. These sales are made on factory premises (to 
employees), through manufacturers' showrooms and counter-sales, by mail-order and sub-
scriptions, via door-to-door canvassing, at house-parties, fairs, exhibition booths, mar-
ket stalls etc. 

Please report for your normal business year ending at any time between 1st April 1973 
and 31st March 1974. A self-addressed envelope is enclosed for your convenience. 

The results of this survey, which are published in the report Direct Selling in Canada 
(Catalogue No. 63-218), are useful to the business community as well as to the govern-
ment. 

For any information regarding this survey please contact the Special Projects Section, 
Merchandising and Services Division, Statistics Canada, Ottawa, KIA 0V4, Ontario 
(Telephone No. 613-996-9301) or telex 053-3585). 

I 
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p 

DIRECT SELLING SURVEY 
(Soles of goods to household con%um.rs) 

1973 

	

1. Report the value of merchandise sold in 1973 by  the following m.thods: 	 Tot.l net 	Cost to the  
sales 	 consumer 

	

A. Direct sates to household consumers or individuals for personal use: 	 cents) 

Through your own manufacturing and showroom premises and counter sales (to your own employees or 
generalpublic) 	..................................................................................................................................................... 

By mail-order or subscription sales .................................................................................................................... 

By door-to-door sales (by your employees, self-employed canvassers, newsboys, etc.). Include sales to 
your independent canvassers who in turn make house-calls .......................................................................... 

Any other direct sales channels, for example, roadside stands, market scall, house-parties, and other 
displa y  and demonstration venues. 

Spectly - 	 ----- .......... ..________________  

(vi TOTAL 	A (add items (U to (iv)) ........................................................................................................................ 

B. All other iales; such as, through yoarown wholesale and retail stores to other wholesale, retail and service 
outlets: to clubs, inStitutions, government agencies, associations, other commercial users, etc. . ............... 

TOTALSALES 	(A 	B) 	..................................................................................................................................... 

sales - gross sales less returns, allowances, discounts, sales raxes, etc. 
the amount for this column should be estimated if different from your selling price to show gross commission margin excluding sates taxes. 

2. List the main commodities sold as a percentage of Total 1 A (v) above: (- 100.0%) 

COMMODITY % COMMODITY S . 

 

- 

-.1 --  -  

3. Employment: Indicate the number of persons who were actually engogad in selling your products directly to household consumers (Total 1 A (v) above) 
during the last week of September or closest pay period. 

number 

(s) Self-employed canvassers, newsboys, etc. ... ...................................... 

(b) Employed by you as salesmen, mail-order or distribution staff, etc. 

CERTIFICATE 

This is to certify that the information contained in this report is correct and complete to the best of my knowledge and belief, and covers 
the period: 

from._. 	 19 __to_.____-. 	 19  

Name (please print) 
	

Official title 

Telephone number 

Date of this report 



- 12 - 

I + Statistics Canada Statistique Canada 

Division du commerce cc des services 

ENQUETE SUR LA VENTE DIRECTE 
AU CANADA 

1973 

Rcnvoyer on exemplaire Jmenc rempli 
dans leo 30 joura suivant In rception. 

(English copies available on request) 

Coniger It flora ci l'adresse s'aI y a lieu 

PRIERE DE LIRE AVANT DE REPONDRE AU QUESTIONNAIRE 

La présente enquie eat mende en vercu tIe Ia Loi sur In staciscique, chapirre 15 des 
Sracutsdu Canada de 1970-71-72,selon laquelle vous êtes cenu de remplir cc question-
naire ec de nous lcrenvoyer dans les 30 jours qui suivene Ia dote de reception. En vercu 
de Ia loi, Staciscique Canada s'engage a trailer dans La plus snide confidence lea ren-
seignements que vous fournirez et 1 ne pas divulguer sans vocre consentement écrit, 
qui que cc soil hots de Scatistique Canada, méme pas a d'autres ministérea ou organismes 
publics. 

Ce questionnaire est envoyC aux producteurs primaires, aux labricants ci aux marchamI 
tIe gros ainsi qu'à d'aucres discribuceurs qui vendent Ia cotalitC ou uric partie de leir, 
produits dir.ct.m.nt au consommateur pour son usage domestique ou personnel. 

Par ventes directes, on enrend les ventes au detail qui ne passent pas par les points d, 
vente au detail habituels, c'esc-a-dire les magasins A succursalcs, les grands magasin., 
et lea magasins de dCtaillants indépcndancs. Ccx ventes peuvent s'effectucr sur 1ev lieux 
mémes de l'entreprise(aux employés), pat le truchemenc de salles d'exposition et d'éta. 
lages, par catalogue ou abonnemenis, par dCmarchage, ou encore par demonstrations 
domicile, foires, kiosques d'exposition, stands au marchC, etc. 

Veuillez faire porter votre declaration sur votre annCe financiCre (année normale d'af-
faires) se terminant entre le 1er  avril 1973 et Ic 31 mars 1974. Servez-vous de l'enveloppe. 
réponse ci-jointe pour nous Ia faire parvenir. 

Lea résultats de l'enquCte sont publiCs dams ic bulletin intirulC Lavente directe au 
Canada (N°  63-218 au catalogue) et servenc aussi bien au monde des affaires qua l'admi-
nistracion publique. 

Pour tout renseignement au sujet tIe cetce enquCte, veuillez communiquer avec La Section 
des travaux spCdlaux, Division du commerce cc des services, Scatistique Canada, 
Ottawa (Ontario) KLA 0V4 (N°  de téléphone: 613-996-9301 ou telex 053 -3585). 
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ENQUETE SUR LA VENTE DIRECTE 
(Vente do merchandises direct.ment au consommatour mnag.r) 

1973 

VALEUI( DES VENTES 

Total des 
1. Indlquex Ia valour des merchandises venduos on 1973 par los mthod.s suivanles: 	 ventes 

nettes FC—P.—I .71  

A. Ventes directes a des ménages ou parriculiers, pour usage personnel: 	 $ sans les cents) 

par Ientremise de sos beaux de fabrication ou de von saiies d'ezposition ou Cu cotnptoir (& von em-
ploycs OU Cu grand public) 	................................................................................................................................. 

par In poste ou par aboanement 	.......................................................................................................................... 

par dérnarchajçe, c.''d. par ie porte-i-porte (par von employés, des démarcheurs i leur protire compte, 
des canielots, etc.). Comptez len ventes a sos démarcheurs indépendants qui font a leur tour du 
porte-a-porte 	.......................................................................................................................................................... 

par tout CutEr inoyen de vence directe, par exemple, étalages au bord de Ia route, emplacement au 
marché, demonstrations i domicile er aucres modes d'Ctalage cc d'exposition. 

PrCcisez 

TOTAL 	A (somme de (I) ii (iv)) ................................................... ................... ................. ...  ........................ ........ .I -- 

B. Tout.s duties senSes: par exemple par sos propres magasins de gros cc de detail; i d'aucres dCbouchCs de 
gros, de detail et de service; a des clubs Crablissements, organismes, associations, aurres urilisateurs 
CO,flIflrrCiliUX, etc.. ............................................................................ ............................................................................. 

' 	 TOTAL DES VENTES (A • B) .........................................................................................................................I 	 . 

I 	's ventes riettes = scares brutes moms len rendus, rahais, escomptes de caisse, taxes dc scare, ccc. 
I.:trs uric estimation pour retce colonne, si Ic montant dilkre dc noire prix de scare, pour mndiquer In marge brute de commission, sans 1ea 
razes de vente. 

2. EnunrCrez lea principales marchandises vendues et donnez Ia distribution procentuelle du Total 1 A Cv) ci-dessus: (= 100.0%) 

MARCHANDISE % MARCHANIMSE 

1. 3. 

2. 4. 

3 Eftectil: lndiquez be nombre de personnes qui s'adonnaicnc .ff,ctivemont Ia vonte direct, do sos prodults a des mCnages (Total 1 A (v) ci. 
dsssus) au cours de Ia derniCre semamne dc septembre ou de In pCriode de paye Ia plus rapprochCe. F nombre 

DCmarcheurs autonomes, camelocs, etc. ............ . ......................................... . .............. ................................................................................. 

EmrbovCs oar vous comme vendeurs, preposés sun cominandes postalt's ou & Is distribution . .......... ............................................... 

ATTESTATION 

e declare que len renseignements donnCs dans Ic present rapport sorit dt bonne loL cc, aucant que je natrhe, complets cc exacts, cc quils por-

tent sur Is pCriode sCtendarit 

du _____________ 	 _.......19 .___au 	 19 

- Nom (en letires moulees 
	 I litre 

Signature 
	 Numero dc telephone 

e de cc rapport 
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