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Data in Many Forms... 

Statist:cs Canada disseminates data in a variety 
of forms. In addition to publications, both 
star.dard and specIal tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Maps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Des données sous plusieurs formes... 

Statistique Canada diffuse les données sous for'es 
diverses. Outre les publications, des totalisat:cns 
habitueies et spéciales sont offertes sur 1mpr:es 
d'ordnateur, sur microfiches et microfzlms et sur 
bandes magnétlques. Des cartes et d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de données. Laccès direct a des 
données agrégées eat possible par le truchement de 
CANSIM, la base de données ordmnolingue et le système 
d'eztraction de Statmst:que Canada. 

Comment obtenir d'autres renseignements 

Toutes dernandes de renseignements au sujet de cette 
publication ou de statmst.maues et services connexes 
doivent étre adressées a: 
Section du commerce de detail, 
Divtsmon de l'industrie, 

Statistics Canada, 	Ottawa, 	K1A 0Th 	(Telephone: Stat.istiaue 	Canada, 	Ottawa, 	K1A 0T6 (téléphone: 
951-3552) or to the 	Statistics Canada reference 951-3552) ou au centre de consultation de Statistique 
centre in: Canada a: 

St. 	John's 	(772-4073) 	Winnipeg 	(983-4020) St. John's 	(772-4073) 	Winnipeg (983-4020) 
Haimfax 	(426-5331) 	Regina (780-5405) Halifax 	(426-5331) 	Regina (780-5405) 
Montreal 	(283-5725) 	Edmonton (495-3027) Montréal 	(283-5725) 	Edmonton (495-3027) 
Ottawa 	(951-8116) 	Calgary (292-6717) Ottawa 	(951-8116) 	Calgary (292-6717) 
Toronto 	(973-6586) 	Vancouver (666-3691) Toronto 	(973-6586) 	Vancouver (666-3691) 

Toll-free 	access is 	provided in all 	provinces Un service d'appel 	interurban sans frais est offert, 
and 	territories, 	for users who reside 	outside dana toutes les 	provinces et 	dans lea territoires, 
the 	local 	dialing 	area of any of 	the regional aux utilisateurs qui habitant I lêaxtérieur des zones 
reference centres. de counication locale des centres régionaux de con- 

sul tat mon - 

Newfoundland and Labrador 1-800-563-4255 Terre-Neuve et Labrador 1-800-563-4255 
Nova Scotia, New Brunswick Nouvelle-Ecosse. Nouveau-Brunswick 
and Prince Edward Island 1-800-565-7192 et Ile-du-Prince-Edouard 1-800-565-7192 

Quebec 1-800-361-2831 Québec 1-800-361-2831 
Ontario 1-800-263-1136 Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 Alberta 1-800-282-3907 
Southern Alberta 1-800-472-9708 Sud de l'Alberta 1-800-472-9708 
British Columbia Colombie-Brit.annique 

(South and Central) 1-800-663-1551 (sud et centrale) 1-800-663-1551 
Yukon and Northern B.C. 	(area Yukon et nord de la C.B. 	(territoire 

served by NorthwesTel Inc.) Zenith 0-8913 desservi par la NorthwesTel 	Inc.) Zenith 0-8913 
Northwest Territories Territoires du Nord-Ouest (territoire 

(area served by desservi par la NorthwesTel 
NorthwesTel Inc.) 	Call collect 403-495-3028 Inc.) 	Appelez a frais virés au 403-495-3028 

How to Order Publications 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other communmty bookstores, through the local 
Statistics Canada offices, or by mail order to 
Publication Sales, Statistics Canada, Ottawa, 
K1A 0T6. 

1(613)951-7277 

Facsimile Number 1(613)951-1584 

National toll free order line 1-800-267-6677 

Toronto 
Credit card only (973-8018)  

Comment commander les publications 

On peut se procurer cette publication et les autres 
publicatmons de Statistique Canada auprès des agents 
autorisés et des autres librairies locales, par len-
tremise des bureaux locaux de St.atistmque Canada, ou 
en écrivant a la Section des ventes des publications, 
Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 

Numéro du télCcopleur 1(613)951-1584 

Commandes: 1-800-267-6677(sans frais partout au Canada) 

Toron to 
Carte de credit seulement (973-8018) 



Statistics Canada 	 Statistique Canada 

Industry Division 	 Division de lindustrie Erm 	etaH Trade Section 	 Section dU commerce ce detail 

Campus 	Librairies 
bookstores 	de campus 
Academic year 1990-91 	 Année scolaire 1990-91 

Published by authority of the Minister 
responsi ole for Statistics Canada 

© Minister of Industry, 
Science and Technology, 1992 

All rights reserved. No part of this publication 
may be reproduced, stored in a retrieval system 
or transmitted in any form or by any means, 
electronic, mechanical, photocopying, recording 
or otherwise without prior written permission from 
Chief. Author Services, Publications Divsion. 
Statistics Canada, Ottawa, Ontario, Canada 
K1A 0T6. 

June 1992 

Price: Canada: $22.00 
United States: US$26.00 
Other Countries: US$31.00 

Catalogue 63-219 

ISSN 0380-6286 

Ottawa 

Publication autortsée par le ministre 
responsable oe Statistique Canada 

©Ministre de Ihidustrie, des 
Sciences et Ce Ia Technologie, 1992 

bus droits réservés. II est interdit de reproduire 
ou Ce transmettre le contenu Ce Ia présente 
publication. sous quelQue forme ou par quelgue 
moyen que cc soit, enregistrernent sur support 
magnétique, reproduction étectroriique. 
mécanique, photographique, ou autre, ou de 
lemmagasiner dans un système Ce recouvre-
merit, sans Vautorisation écrite préalable du 
Chef, Services aux auteurs, Division des 
publications, Statistique Canada, Ottawa, 
Ontario, Canada K1A 0T6 

Juin 1992 

Prix: Canada: 22 $ 
Etats-Unis: 26 $ US 
Autres pays: 31 $ US 

Catalogue 63-219 

ISSN 0380-6286 

Ottawa 

Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses 
and governments. Accurate and timely statistical 
information could not be produced without their 
continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique Cu Canada 
repose sur un partenariat bien établi eritre 
Statistique Canada et Ia population, les entreprises 
et les administrations canadiennes. Sans cette 
collaboration et cette bonne volonté, il serait 
impossible de produire des statistiques précises 
et actuelles. 



SYMBOLS 

The following symbols are used in this 
Statistics Canada publication: 

figures not available. 

figures not appropriate or not applicable. 

- nil or zero. 

-- amount -too small to be expressed. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

SIGNES CONVENTIONNELS 

Les signes suivan -ts sorrt employés unifor'mément 
dans cette publication de Statistique Canada: 

nombres indisponibles. 

ri'ayant pas lieu de figurer. 

- riéarrt ou zero. 

-- nombres infimes. 

r nombres rectifiés. 

x confidentiel en vertu des dispositions do la Loi 
sur ].a statistique relatives au secret. 

NOTE 	 NOTA 

Components may not add to totals due to 	Los chiffres ayan* éé arrondis, les totaux ne 
rounding. 	 correspondent pas toujours. 

This publication was 	prepared 	under 	the 
direction Of: 

• P.N. Triandafillou, Director, 	Industry 
Division 

• B. Ne.es, Assistant Director, Distributive 
Trades Sub-division, Industry Division 

• 0. Code, Chief, 	Retail 	Trade Section, 
Distributive Trades Sub-division, Industry 
Division 

Cette publication a eté rédigée sous la direction de: 

• 	P.N. Triandafillou, directeur, 	Division de 
1 • industrie 

• B. Nos, directeur adjoin*, Sous-divjsjon des 
commerces do distribution, Division do lindus-
trio 

• 0. Code, chef, Section du commerce do detail, 
Sous-djvjsjori des comluerces do distribution, 
Division de l'industrie 

The paper used in this publication meets the minimum 	Le papier utilisé dans Ia presente publication répond aux 
requirements of American National Standard for 	exigences minimales de LAmerican National Standard for 
Information Sciences - Permanence of Paper for 	Information Sciences - Permanence of Paper for Printed 
Printed Ubrary Materials, ANSI Z39.48 - 1984. 	 Ubrary Materials, ANSI Z39.48 - 1984 
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Highlights 

Reporting Period 

Respondents to the survey were asked to report 
for the academic year 1990-91. 

During the academic year 1990-91, total 
retail sales of campus bookstores in Canada 
were $415 million, an increase of 6 from 
the previous academic year. This total 
represents the sales of 311 bookstores on 
the campuses of 197 post-secondary educa-
tional institutions. 

• The gross annual payroll was reported at $49 
million up by 11Z from $44 million in 1989-
90. The number of bookstore employees was 
estimated at 2,029, an increase of 7% from 
the previous year. 

• Textbook 	sales 	at the 	national level 
accounted for 62Z of total net sales; other 
books, 8;'.; stationary and supplies, liZ; and 
miscellaneous items, 20Z. 

• Table 4 presents data exclusively for uni-
versity campus bookstores. Sales of these 
100 university bookstores 32Z of the total 
number of bookstores) were $284 million, 
representing 68Z of the total revenue of all 
campus bookstores. 

• The gross profit 	of campus 	bookstores 
increased to 23.2Z of total sales in 1990-91 
from 22.7Z in the previous academic year. 
This increase followed two consecutive year-
to-year increases in gross profit. 

• For the 1990-91 academic year, just over 12Z 
of all campus bookstores have annual sales 
volume of $5 million and over. However, as 
was reported in the previous academic year, 
these large sales volume bookstores 
accounted for over 50Z of total sales of all 
campus bookstores. 

Points saillants 

Périodo do declaration 

On a dernandé aux rpondants a cette enquè±e do 
dclarer pour lannée scolaire 1990-91. 

Pendant lannée scolajre 1990-91, las ventes 
au detail totales des librairies de campus 
au Canada se sort chiffrées a $415 millions, 
soit une augmentation de 6Z par rapport a 
lannée scolaire precedente. Ce total re-
presente les ventes do 311 librairies sur 
los campus de 197 établissements denseigne-
mont postsecondaire. 

• La rémunóratjon annuelle totale brute sest 
élevée 5 $49 millions, une hausse de liZ par 
rapport au montant do $44 millions observe 
lors do ].'année scolaire 1989-90. Le nombre 
demployes des librairies so to*alisait 
2,029, une hausse de 7Z par rapport au total 
de lannee précédente. 

• Les ventes do manuals au niveau national, 
ont représenté 62Z des ventes totales net-
tes; los au -tres livres, 8X; la papeterie at 
los fournitures, lIZ; at los articles di-
vers, 20Z. 

• La tableau 4 présente des statistiques sur 
los ventes au detail des librairies qul sont 
situées sur le campus dune université. Los 
ventes do ces 100 librajrjes (32Z du nombre 
total do magasins) se sont chiffrées é $284 
millions, ce qui représente 68Z du revenu 
total do toutes los librairies do campus. 

• La profit brut des exploitants do librairies 
do campus représente 23.2% des vontes tota-
las nettes pour lannée scolaire 1990-91 
comparativement a l'augmentation do 22.7Z do 
lannée précédonte. Cotta hausse fait suite 
a deux augmentations consécutives observées 
au niveau du profit brut. 

• Pour lannée scolaire 1990-91, environ 12Z 
des librairies do campus présentait un vo-
lume annual do ventes do plus do $5 mil-
lions. Tout comma lan dernier, cotta caté-
gone do volume des ventes représenta plus 
do 50Z des ventes totales do tous los ii-
brairies au Canada. 



Chart I 	 Graphique 1 

Retail Sales of Campus Bookstores, 	 Ventes au detail des librairies de campus, par 
by Province or Region, Canada, 	 province ou region, Canada, années scolaires 
Academic Years 1989-90 and 1990-91 	 1989-90 et 1990-91 

Total sales 
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Chart 2 	 Graphique 2 

Campus Bookstores; Distribution of Sales 	Librairies de campus; repartition des ventes par 
by Type of Commodity, Canada, 	 type de produits, Canada, années scolaires 
Academic Years 1989-90 and 1990-91 	 1989-90 et 1990-91 

Total sales 
Ventes totales 
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Manuels 

Other books 
Autres livres 

Stationery and supplies 
Papeteries et fournitures 

Miscellaneous items 
Articles divers 
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Table 1. 	Historical Statistics on Ca.pus Bookstores, Canada, Academic Years 1980-81 to 1990-91 

Tableau 1. Statistiques historiques sur les librairies do cpus, Canada, années scolaires 1980•81 a 1990-91 

Academic year 

Annóe scolaire 

Institutions 

9tablissaments 

Annual 

change 

Variation 

annuolle 

Campus book- 

stores 

Librairies 

do campus 

Annual 

change 

Variation 

annuelle 

Not 

sales 

Ventes 

nettes 

Annuol 

change 

Variation 

annuelle 

No. - nbre No. 	- nbre $000 

1980-81 162 +5.9 214 +1.9 138,349 +19.0 
1981-82 161 -0.6 213 -0.5 157,657 +14.0 
1982-83 162 +0.6 216 •1.4 185,314 +17.5 
1983-84 201 +24.1 274 26.9 211,760 •14.3 
1986-85 222 10.4 303 10.6 235,788 p11.3 
1985-86 213 -4.1 298 -1.7 263,636 +11.8 
1986-87 211 -0.9 305 +2.3 298,438 +13.2 
1987-88 212 +0.5 306 +0.3 336,223 +12.7 
1988-89 211 -0.5 296 -2.6 368,422 #9.6 
1989-90 199 -5.7 304 2.0 391,056r 6.1r 
1990-91 197 -1.0 311 +2.3 415,116 +6.2 

Table 2. 	Cpus Bookstore Sales as a Percentage of Total Retail Sales of all Book and Stationery Stores, Canada, Academic Years 
1980-81 to 1990-91 

Tableau 2. Ventes des librairies de cpus par rapport a l'ensemble des ventes au detail des librairies et papeteries, Canada, 
annees scolaires 1980-81 a 1990-91 

	

Sales, regular book 	Sales, campus 	Total sales 	Campus bookstoro 

	

and stationery 	bookstores 2 	 sales as a proportion 
Academic year 3 	storesX 	 of total sales 

Annóe scolaire 3 	Ventes, librairi.s 	Vents, librai- 	Ventes totalas 	Ventes des librairies 

	

at papeteries 	ries do campus2 	 do campus an 

	

ordinairas 1 	 proportion des ventes 

totales 

$000 5000 - 	 5000 Z 

1979-80 362,420 116,301 478,721 24.3 
1980-81 423,686 138,349 562,349 24.6 
1981-82 447,167 157,658 604,825 26.1 
1982-83 465,894 185,314 651,208 28.5 
1983-84 513,821 211,760 725,581 29.2 

1984-85 565,295 235,788 801,083 29.5 
1985-86 715,379 263,636 979.015 26.9 
1986-87 785,824 298,438 1,084,262 27.5 
1987-88 896,153 336,223 1,232,376 27.3 
1958-89 1,018,801 368,422 1,387,223 26.6 
1989-90 1,082,547 391,056r 1,473,603r 26.5 

Data are based on the aggregate of .orithly sales for the calendar year (i.e. 1990-91 refers to the reference year 1990). Source: 
Statistics Canada, Retail Trade, catalogu, no. 63-005. 

Los donnégs provierw,ent do lagrégat des vantes emasuelles pour l'annég civile (c. -à-d. • 1990-91 represento l'annóe do róférence 

1990). Source: Statistique Canada, Co.mgrce do detail, no. 63-005 mu catalogue. 
2 Data for campus bookstores reflect the acade.ic year. 
2 Los donnéos pour les librairies de campus rgflètent l'annóe scolairo. 
Due to classification changes in catalogue 63-005, data for sales, regular book and stationery stores are not available. Hence, 

the results for the academic year 1990-91 are not given. 

Suite a des change.ents do classification dens 1a publication 63-005, los c0onn6es sur les vontes pour los libreiries at 
papeteries ordinairos no sont pas disponibles. Or, los résultats pour lannée scoleire 1990-91 no seront pas diffuses. 
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Table 3. 	Principal Statistics of Caipus Bookstores, Selected Provinces and Canada, Acadeiic Years 1988-89 to 1990-91 

Tableau 3. Statistlques principales des librairies de caipus, certaines provinces et le Canada, années scolaires 1988-89 a 1990-91 

Province 

Number of 

bookstores 

Nombre do 

tibrai- 

ries 

Number of 

employees 1  

Noabre 

d'e.- 

ployós' 

Gross 

annual 

payroll 

RA.uné- 

ration 

annuejie 

bruto 

Total net 

sales 

Ventes 

totalos 

nettes 

Purchases 

during 

year 

Achats 

pendant 

l'année 

Closing 

inven- 

tories 

Stocks 

on fin 

dexer- 

cisc 

Cost of 

goods 

sold 

Coat des 

marchan- 

discs 

vendues 

Net change in 

inventories 

Variation nette 

des stocks 

Gross 

margin 

Profit 

brut 

$'000 s000 s000 s000 s000 $000 x x 

Atlantic region 
Region de l'Atlantique 

1988-89 37 120 2,781 25,290 20,763 8,424 20,238 609 +7.8 20.0 
1989-90 40 125 2,949 26,265 21,339 8,623 21,018 +199 2.4 20.0 
1990-91 39 160 3,299 27,791 22,966 9,344 22,060 +721 +8.4 20.6 

Nova Scotia- 
Nouvelle- Ecosse 

1988-89 12 42 937 10,611 8,917 3,371 8,631 .345 +11.4 18.7 
1989-90 12 45 1,030 10,947 8,525 3,295 8,633 -76 -2.3 21.1 
1990-91 12 53 1,156 11,631 9,320 3,573 8,858 •278 +8.4 23.8 

New Brunswick - 

Nouveau -Brunswick 

1988-89 17 50 1,120 8,244 6,451 2,483 6,499 -23 -0.9 21.2 
1989-90 17 52 1,198 8,711 7,376 2,668 7,128 +185 +7.5 18.2 
1990-91 17 56 1,337 9,281 8,061 3,141 7,586 +473 +17.7 18.3 

Québec 

1988-89 74 374 7.794 73.366 59,721 12,525 58,672 *1,328 +11.9 20.0 
1989-90 73 396r 8,508r 74,478r 58,885r 12,856r 58,413r 331r +2.6r 21.6r 
1990-91 76 439 9,290 83,140 66,319 14,831 64,476 +1,975 +15.4 22.4 

Ontario 

1988-89 87 708 16,230 146,859 112,633 36,445 109,247 +3,311 +10.0 25.6 
1989-90 94 734 17,247 154,385 122,351 40,112r 118,490r 3,667r •10.lr 23.3r 
1990-91 96 744 18,689 161,321 126,091 40,991 124,757 +879 4 2.2 22.7 

Manitoba 

1988-89 14 92 1,881 17,837 14,407 3,117 14,165 +243 +8.5 20.6 
1989-90 13 97 2,148 19,278 15,740 3,752 15,130 635 +20.4 21.5 
1990-91 12 102 2,460 19,806 16,138 4,062 15,824 +310 +8.3 20.1 

Saskatchewan 

1988-89 15 67 1,404 12,283 9,893 4,687 9,390 •565 +13.7 23.6 
1989-90 16 69 1,428 13,064 9,196 4,268r 9,743r -419r -8.9r 25.4 
1990-91 16 70 1,534 14,647 10,912 4,434 10,747 166 +3.9 26.6 

Alberta 

1988-89 26 194 4,328 44,805 37,422 9,858 37,114 .66 +0.7 17.2 
1989-90 27 220 5,223 48,195 39,327r 9,836 39,168r -22 -0.2 18.7r 
1990-91 30 233 5,929 48,710 38,387 10,654 37,450 +818 •8.3 23.1 

British ColI.biaZ 
Colo.bie -SritanniqueZ 

1988-89 45 247 5,643 47,984 39,404 11,110 39,146 *317 2.9 18.4 
1989-90 41 264 6,590 55,392 42,378 13,957 40,225 +2,847 +25.6 27.4 
1990-91 42 301 7,794 59,701 44,473 14,653 43,699 •696 +5.0 26.8 

CANADA 

1988-89 298 1,802 40,061 368,422 294,244 86,166 287,973 .6,438 48.1 21.8 
1989-90 304 1,905r 44,095r 391,056r 309,216r 93,604.- 302,186.- .7,238- •8.6r 22.7 
1990-91 311 2 1 029 48,995 415,116 325,286 98,968 319,012 .5,56'. +6.0 23.2 

1 Number of employees is derived from the total number of person-hours paid during the year. See Appndix I, Definitions. 
1 Ia naubre de.ployós provient du noubre total dheures-pgrsonne payius durant lannóe. Voir App.ndico I, Definitions. 

Includes Yukon Territory. 

V compris Ia Territoire du Yukon. 
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Table 4. 	Principal Statistics of University Cpus Bookstores, Selected Provinces and Canada, Acadeuic Years 1988•89 to 1990•91 

Tableau 4. 	Statistiques principales des librairies universitaires, certaines provinces et le Canada, années scolaires 1988'89 a 
1990'91 

Number of Number of Gross Total net Purchases Closing Cost of Net change in Gross 

bookstores employees' annual sales during invon- goods inventories margin 

payroll year tories sold 

Province 

Nombre de Nombre Rimuné- Ventas Achats Stocks Coat des Variation nette Profit 

librai- d'am- ration totales pendant an fin nierchan- des stocks brut 

rims ploy6s 1  annualle nettos lannée dexer- dises 

brute cise venduas 

5 1 000 $ • Q $ 1 000 S'OOO $000 $000 Z Z 

Atlantic region 	Region 
de l'Atlantique 

1988-89 18 99 2,270 22,153 17,676 7,051 17,244 +558 +8.6 22.2 

1989-90 18 101 2,405 23,011 18,182 7,282 17,984 •231 +3.3 21.8 

1990-91 17 109 2,616 23,993 19,301 7,774 18,592 +492 +6.8 22.5 

Nova Scotia- 
Nouvelle.tcosse 

1988-89 10 41 879 10,272 8,629 3,180 8,350 +406 +14.6 18.7 

1989-90 10 43 965 10,558 8,210 3,100 8,323 -80 -2.5 21.2 

1990-91 9 50 1,067 11,029 8,804 3,312 8.375 -212 +6.8 24.1 

Québec 

1988-89 21 207 4,570 43,822 35,559 7,557 34,801 +714 +10.4 20.6 

1989-90 22 228r 5,176r 48,103r 37,119r 7,901r 37,048r +344r +4.6r 23.Or 

1990-91 22 259 5,800 53,579 42,144 9,445 40,621 '1,544 +19.5 24.2 

Ontario 

1988-89 28 475 10,766 100,095 74,608 23,333 72,722 +2,902 +14.2 27.3 

1989-90 29 496 11,542 105,781 82,884 26,689r 79,708r +3,356r •14.4r 24.6r 

1990-91 30 507 12,384 108,567 83,908 27,077 82,888 '388 +1.5 23.7 

Manitoba and • et 
Saskatchewan 

1988-89 12 141 2,875 24,996 19,730 5,525 19,341 '518 '10.3 22.5 

1989-90 13 146 3,102 26,848 21,039 5,956 Z0,638 +431 +7.8 23.1 

1990-91 13 151 3,490 28,493 22,730 6,560 22,124 +604 +10.1 22.4 

Alberta and British - 
Collmbia - Alberta et 
Coloubie-Britannique 

1988-89 12 276 6,215 59,580 48,955 11,711 49,460 -429 -3.5 17.0 

1989-90 13r 302r 7,390r 67,103r 54,030r 13,196r 52,670r +1,485r +12.7r 21.5r 

1990-91 18 348 8,648 68,908 52,965 15,106 51,569 .1,910 +14.5 25.2 

CANADA 

1988-89 91 1,198 26 )695 250,647 196,528 55,176 193,587 .4,262 '8.4 22.8 
1989-90 95r 1,273r 29,614r 270,847r 213,254.- 61,024.- 208,047r 45,848r e10.br 232r 
1990-91 100 1,374 32,939 283,540 221,047 65,962 215,794 .4,938 48.1 23.9 

Number of employees is derived from the total number of person-hours paid during the year. See Appendix I, Definitions. 
to nombre d'e.ployis provient du no.bre total dhoures-personno payáas dura,t iannóe. Voir Appendice I, Dófinitions. 
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Table S. 	Percentage Distribution of Retail Sales of Campus Bookstores, by Type of CoNeodity, Selected Provinces and Canada, 
Acadic Years 1988-89 to 1990-91 

Tableau 5. R6partition proportionnelle des ventes au detail des librairies de cpus, par type de produits, certaines provinces 
ct le Canada, années scolaires 1988-89 a 1990-91 

Total net 
sales 

Vontes totales 
nettes 

Textbooks 1  

Manuals 1  

Other 
books2  

Autres 
livres 2  

Stationery 
and supplies 3  

Papeterie at 
fournjtures 3  

Miscella- 
focus' 

Articles 
divers 4  

5 1 000 Z Z 1 Z 

25,290 71.2 4.4 10.8 13.6 
26,265 73.1 4.1 8.9 13.9 
27,791 73.6 4.4 8.4 13.6 

10,611 77.2 2.9 7.1 12.8 
10,947 77.2 2.2 7.4 13.1 
11,631 77.5 2.5 7.4 12.6 

8,244 63.0 8.5 15.7 12.8 
8,711 68.0 8.2 9.5 14.3 
9,281 67.8 8.6 8.8 14.8 

73,366 62.0 8.3 13.6 16.2 
74,478r 59.7r 8.8r 12.5r 18.9r 
83,140 56.5 7.5 130 22.9 

146,859 62.7 7.5 10.0 19.8 
154,385 65.5 6.1 10.3 18.2 
161,321 65.0 8.7 10.4 15.9 

17,837 52.4 7.4 8.5 31.8 
19,278 53.0 7.3 8.9 30.8 
19,806 55.3 7.7 8.4 28.6 

12,283 66.1 8.6 9.1 16.2 
13,064 64.4 8.5 9.4 17.7 
14,647 65.3 8.4 8.7 17.7 

44,805 60.3 6.2 10.4 23.1 
48,195 60.Or 7.3r 9.6r 23.0 
48,710 63.4 7.9 9.6 19.1 

47,984 54.5 10.8 13.1 21.6 
55,392 53.0 10.3 10.9 25.8 
59,701 54.7 9.6 10.6 25.1 

368,422 61.4 7.7 11.1 19.8 
391,056r 61.8s- 7.4r 10.5 20.3r 
415,116 61.7 8.2 10.6 19.5 

Province 

Atlantic region • Region de l'Atlantique 
1988-89 
1989- 90 
1990-91 

Nova Scotia Nouvelle-Ccosse 
1988-89 
1989-90 
1990-91 

New Brunswick - Nouveau -Brunswick 
1988-89 
1989-90 
1990-91 

Québec 
1988-89 
1989-90 
1990-91 

Ontario 
1988-89 
1989-90 
1990-91 

ManitoOa 
1988- 89 
1989-90 
1990-91 

Saskatchewan 
1988-89 
1989-90 
1990-91 

Alberta 
1988-89 
1989- 90 
1990-91 

British Colbia8 Colo.bie-Britannique$ 
1988-89 
1989-90 
1990-91 

CANADA 
1988-89 
1989-90 
1990-9 1 

1 Professional, educational, trade and other books reco..gnded for courses. 
Ouvrages pédagogiquos, techniques at tous autres ouvragas recomaandós pour las cours. 

2 Books of general interest, not course-related. 
2 Livres dintérôt général, non relies au cours. 

Includes all course-related supplies (art and drafting equip.ant, uniforms, etc.) except calculators and computers. 
V coupris toutes fournjtures relióas a des cours (équip,ent dart at de dessins, uniformes, etc.) sauf las calculatrices at las 
ord ineteurs. 
Includes newspapers, magazines, records and tapes, calculators, co.puters, clothing, personal ite.s. 

' V co.pris les journaux, las revu.s, las disquas at las rubans, los calculatrices, las ordinateurs, lhabillmaant, las articles 
personnols. 
Includes Yukon Territory. 

S V co.pris le Territoire du Yukon. 
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Table 6. 	Hber and Sales of Cpus Bookstores, Canada, by Annual Sales Voluie, 1988-89 to 1990-91 

Tableau 6. Noubre et ventes de librairies de cpus, Canada, solon le chiffre de ventes annuelles, 1988-89 a 1990-91 

Annual sales volume 

Volume annual des vontes 

Institutions 

Etablissement 

Campus book- 
stores 

Librairies 
du campus 

Not 
sales 

Ventos 
nettes 

No. Z No. 7 $'OOO Z 

nbro nbra 

1988•89; 

Under $100,000 - Mains do $100,000 27 12.8 27 9.1 1,500 0-4 

$ 	100,000 	- 	S 	249,999 28 13.3 33 11.1 5,020 1.4 

250,000 	- 	499,999 37 17.5 45 15.1 12,671 3.4 

500,000 	- 	999,999 37 17.5 46 15.4 27,562 7.5 

1,000,000 	- 	1,999,999 35 16.6 52 17.4 49,827 13.5 

2,000,000 	- 	4,999,999 29 13.7 64 21.5 96,945 26.3 

5,000,000 and over - at plus 18 8.5 31 10.4 174,896 47.5 

TOTAL 211 100.0 298 100.0 368,422 100.0 

1989-90: 

Under $100,000 - Moms do $100,000 17 8.5 17 5.6 732 0.2 

$ 	100,000 	- 	$ 	249,999 24 12.1 33 10.9 4,206 1.1 

250,000 	- 	499,999 37 18.6 39 12.8 12,991r 3.3 

500,000 	- 	999,999 31r 15.6r 42r 13.8r 23,01lr 5.9r 

1,000,000 	- 	1,999,999 40r 20.1r 75r 24.7r 54,858r 14.Or 

2,000,000 	- 	4,999,999 30 15.1 63 20.7 98,150 25.1 

5,000,000 and over - at plus 20 10.1 35 11.5 191,109 50.4r 

TOTAL 199 100.0 304 100.0 391,056r 100.0 

1990-91: 

Under $100,000 - Moms do $100,000 16 8.1 16 5.1 689 0.2 

$ 	100,000 	- 	$ 	249,999 21 10.7 29 9.3 3,584 0.9 

250,000 	- 	499,999 37 18.8 38 12.2 13,765 3.3 

500,000 	- 	999,999 27 13.7 39 12.5 20,006 4.8 

1,000,000 	- 	1,999,999 43 21.8 82 26.4 62,937 15.2 

2,000,000 	- 	4,999,999 31 15.7 68 21.9 102,638 26.7 

5,000,000 and over - at plus 22 11.2 39 12.5 211,497 50.9 

TOTAL 197 100.0 311 100.0 415,116 100.0 



Appendix I 

Survey Coverage 

This report presents the results of an an-
nual survey covering bookstores located on the 
campuses of universities and other educational 
institutions which offer post-secondary in-
struction. These stores are not included in 
the regular monthly retail trade survey 	(Re- 
tail Trade, 	Catalogue 63-005), because of 
their location, their generally specialized 
method of operation and their seasonal nature. 
This survey, which has been conducted annually 
since 1966, is designed to provide comprehen-
sive coverage of campus bookstores in Canada. 

Statistics on these retail sales of campus 
bookstores supplement the regular retail trade 
statistics which are compiled and published by 
the Industry Division, in order to provide as 
complete a coverage as possible of the "per-
sonal expenditure on consumer goods and ser-
vices" which is an essential component of the 
National Accounts of Canada. 

The survey universe is maintained with the 
cooperation of the Education, Culture and 
Tourism Division of Statistics Canada. 

Appendice I 

Champ do l'anquète 

Cette publication prsente les résultats 
d'une enquéte annuelle sur los librairies 
situées dans les campus des universités at des 
autres é*ablissements d'enseignement offrant 
de léducation postsecondaire. Ces magasins no 
sont pas comptés dans l'enquête mensuelle sur 
le commerce do detail (Coerce do detail, 
no 63-005 au catalogue), an raison de leur 
situation, do leur mode dexploitation qui est 
généralement *rês particuliar at du carac*re 
essentiellement saisonnier de leur activité. 
Le champ do cette enquête, qui a été menée 
annuellement depuis 1966, a pour but do dres-
ser un tableau complot do Pimportance do ce 
commerce au Canada. 

Les statistiques sur los ventes au detail 
des librairies do campus compltent cellos du 
commerce de detail normal qui sont recueillies 
at publiées par la Division de l'industrie 
elles visent a rendre aussi exhaustives qua 
possible los données du poste dépenses des 
particuliars an biens do consommation at an 
services', composante essentielle des Comptos 
nationaux du Canada. 

L'univors enquate est tenu A jour grCce A la 
collaboration do la Division do l'éducation, 
do la culture at du tourisme de Statistique 
Canada. 

Definition 

Campus bookstore. 	A bookstore where students 
can purchase books, stationery and school 
supplies, and which is located on the premises 
or in the environs of a university or other 
educational institution which offers post-
secondary instruction (such as a community 
college, CEGEP, seminary, etc.). 

Net sales. 	Gross sales less returns, adjust- 
ments, discounts, goods and services 	tax 
and provincial sales taxes. 

Inventories. 	The value of goods held for 
resale in campus bookstores and warehouses. 
No attempt is made to standardize the method 
of valuation. 

Purchases. 	The total net purchases (gross 
value less returns, adjustments and discounts) 
at delivered price including freight, insur-
ance and other related costs. In other words 
the cost of new and used goods purchased for 
resale, including the appraised value of goods 
taken in trade. 

Cost of goods sold. 	This value is obtained 
by calculating: opening inventory + total 
purchases - closing inventory. 

Definitions 

Librairie do campus. 	Une librairie, située 
sur les terrains ou dans los environs dune 
université ou dautres établissement d'erisei-
gnement postsecondaire (tels quo college con-
munautaire, CEGEP, séminaire, etc.), o6 las 
étudiants peuvont acheter des livres, do la 
papeterie at des fournitures scolairas. 

Ventes nettes. 	Vontes brutes moms los ron- 
dus, las ajustoments, las rabais, la taxe sur 
los produits at services at las taxBs do 
vente provinciales. 

Stocks. 	Cest la valour des marchandises 
détenues pour la ravente dans les librairies 
da campus at los entrepéts. Aucuna tentative 
na été faite afin duniformiser la méthode 
devaluation. 

Achats. 	Il sagit du montant total not dos 
achats (lour valour brute djminuóa des rendus, 
des ajustements at des rabais) livrés au maga-
sin, y compris las frais do transport at das-
surance at los autres frais connexes. Autre-
ment dit, cest le coat des marchandjsos neu-
yes ou doccasion ache*óes an vua do leur 
revente, y compris la valeur estimative des 
reprises. 

CoUt des •archandises vendues. 	On obtient 
cette donnée an calculant: las stocks d'ouver-
turo + los achats totaux - las stocks do for-
mature. 



16 

Gross margin (percent). 	This value is ob- 
tamed by calculating: total sales - cost of 
goods sold. The result is then divided by 
total sales. 

Salaries and wages. 	The total payroll for 
the academic year for all bookstore employees 
before deductions for income tax, unemployment 
insurance and employee social security contri-
but ions. 

Number of employees. 	Starting with the pub- 
lication for the 1986-87 academic year, the 
number of employees is based on the total 
number of person-hours paid during the year 
divided by a factor of 1,820, to produce an 
annualized equivalent of full time employment. 
Data for 1985-86 have been revised on this 
basis. Data for earlier years are not compar-
able. 

Data Reliability 

Non - sampling errors 

This annual survey is a complete enumeration 
of all known post-secondary campus bookstores 
in Canada. The fact that this is an exhaustive 
survey precludes the possibility of sampling 
error; however, it does not preclude the pos-
sibility of non-sampling errors, which may 
occur both in exhaustive surveys and in sample 
surveys. Such errors stem from one or more of 
the following causes. 

Coverage error. 	This error may result from 
incomplete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the questions, inability or unwilling-
ness of the respondent to provide correct 
information, misinterpretation of the ques-
tions because of definitional difficulties and 
different tendencies of different interviewers 
in explaining questions or interpreting re-
sponses under different modes of communica-
tion. 

Non-response error. 	Some respondents may 
refuse to answer questions, some may be unable 
to respond, while others may be too late in 
responding. Data for the non-responding units 
can be imputed using the data from responding 
units or some earlier data on the non-respond-
ing units if available. The extent of error 
due to imputation is usually unknown and is 
very much dependent on any characteristic 
differences between the respondent group and 
the non-respondent group in the survey. This 
error generally decreases with increases in 
the response rate and attempts are therefore 
made to obtain as high a response rate as 
possible. 

Prolit brut (pourcentage). 	On obtient cette 
donnée an calculant: les ventes totales - le 
coü± des marchandises vendues. Ce résultat est 
ensuite divisé par le total des ventes. 

Traitements at salaires. 	La rémunération 
globale de tous les employés pour lannée 
scolaire avant las deductions do limpôt sur 
le revenu, lassurance-chômage at los contri-
butions des employés a des regimes de sécurité 
sociale. 

Noebre d'employés(es). 	Débutant 	avec la 
publication do lannée scolaire 1986-87, le 
nombre demployés(es) est base sur le nombre 
dheures-personne totales payées durant lan-
née, divisé par un facteur de conversion égal 
a 1,820, obtenant ainsi une valeur annualisée 
équivalente au plein-emploi. Les données de 
1985-86 ont été révisóes sur cette base. Los 
données pour les années antécédentes no sont 
pas comparables. 

Fiabilité des données 

Erreurs non ilécs a l'échantillonnage 
Cette enquête annuelle porte sur toutes les 

librairies de campus postsecondaires au Cana-
da. Puisqu'il sagit dun recensement exhaus-
tif de la population observée, 11 ny a aucun 
risque d , y déceler des erreurs déchantillon-
naga. Cependant, cette procedure nexclut pas 
les erreurs dites non hoes léchantillon-
nage, lesquelles se retrouvent tank dans les 
recensements exhaustifs que dans los enquêtes 
par Ochantillonnage. Elles sont causOes par un 
ou plusieurs facteurs parmi les suivants. 

Le champ couvert par l'enquête. 	Lerreur 
peut résulter dun listage incomplet at dune 
couverture insuffisante do la population vi-
see. 

La répamse. 	Ici l'erreur peu*-être attribua- 
ble a la conception du questionnaire at aux 
caractOristiques des questions, a lincapa-
cite ou au refus de lenquêté de fournir des 
renseignements exacts, 5 linterprOtation 
fautive des questions due a des problèmes 
dordre sémantique, ou aux variations dun 
interviewer a lautre dans le mode do communi-
cation retenu, lorsqu' il sagit dexpliquer 
des questions at dinterpréter des rOponses. 

La non-répanse. 	Certains enquêtOs refusent 
de répondre, tandis quo dautres an sont inca-
pables ou encore répondent trop tard. Los 
donnOes relatives aux non-répondants peuvent 
être i.putOes a partir des chiffres fournis 
par los répondants ou a laide des statisti-
ques antérieures sur los non-répondants, hors-
quo colles-ci existent. On no connaIt généra-
lement pas avec precision limportance do 
lerreur dimputation; celle-ci vane beaucoup 
solon los caractéristiques qui distinguent les 
répondants des non-répondants. Comme cc type 
derreur diminue habituellement a mesure 
quaugmente le taux do réponse, on sefforce 
dobtenir lo meilleur taux de réponse possi-
ble. 
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Processing error. 	These are the errors that 
may occur at various stages of processing such 
as coding, data entry, verification, editing, 
weighting, tabulation, etc. 

Non-sampling errors are 	difficult to 
measure. More important, non-sampling errors 
require control at the level at which their 
presence does not impair the use and interpre-
tation of final results. With regard to the 
estimates of this publication, all attempts 
have been made to minimize non-sampling er-
rors: the questionnaire used in the survey has 
been carefully designed to minimize different 
interpretations; detailed acceptance testing 
has been carried out for the different stages 
of editing and processing; every possible 
effort has been made to reduce the non-
response rate as well as the response burden. 

Data Confidentiality 

Statistics Canada is prohibited by law 
from publishing any statistics which would 
divulge information relating to any identifi-
able business without the previous written 
consent of that business 1 . The disclosure of 
data likely to reveal specific information on 
the activity of a particular company is there-
fore systematically and rigorously controlled 
and regulated to prevent the publication or 
disclosure of any information deemed confiden-
tial. The rules regarding the confidentiality 
of parts of the results of retail surveys are 
therefore applied in such a way that no data 
are shown for cells (Or statistical units) 
composed of fewer than three companies or of 
three or more if these are dominated by one or 
two companies. Then, in the publication it-
self, the information is withheld on this 
designated cell by entering an OX' ,  in the 
appropriate box. 

Another way of preserving data confiden-
tiality without having to enter an "X' is to 
combine (consolidate) the information for 
selected regions or selected kinds of busi-
ness. The data in question can then be aggre-
gated and published in a less detailed, but 
still confidential form. For example, data for 
the Yukon Territory are combined with British 
Columbia. 

The rigorous application of these rules 
preserves the confidentiality of the informa-
tion and ultimately has little effect on the 
dissemination of the survey results. 

See Section 16 of the Statistics Act 
(Chapter 15), entitled "Secrecy". 

Le traiteent. 	L'erreur peut so produire 
lors des diverses é*apes du traitement, telles 
quo le codage, l'en*rée, la verification, la 
pondération at la totalisation, etc. 

Ii est difficile de mesurer los erreurs non 
liées a l'échantillonnage. Do plus, il faut 
les corner a un niveau oCi elles ne nuisent pas 

l'utilisa±ion ou a linterprétation des 
chiffres définitifs. Quant aux estimations du 
present bulletin, tout a é±é mis an oeuvre 
afin de minimiser les erreurs non liées è 
l'échantillonnage. Ainsi, le questionnaire a 
été concu avec soin afin do réduire au minimum 
les différentes interpretations possibles; los 
diverses étapes de verification at do traite-
ment ont fait l'objet de contrôles daccepta-
tion détaillés; on n'a absolument rien negligé 
pour quo le taux do non-réponse at le fardeau 
de réponse soient faibles. 

Confidentialité des données 

La loi interdit a Statistique Canada do 
publier des statistiques qui permetkraient 
d'idenfifier une entreprise sans que cello-cl 
an ait donné lautorisation par écrit au préa-
lable'. Ainsi, le dévoilement de données sus-
ceptibles do reveler des renseignements précis 
sur ].activité dune entreprise particulière 
est systématiquement con*rôlé suivant des 
dispositions strictes de telle sorte qu'aucun 
renseignement jugé secret no soit publié ou 
divulgué. L'application des régles sur le 
caractare secret dune partie des résultats 
des enquêtes sur le commerce do detail s'éta-
but donc de maniôre a cm qu'aucune donnée ne 
soit révélée pour des cellules (ou unites 
statistiques) composées do coins do trois 
compagnies, ou encore do trois ou plus lorsque 
celles-ci sont dominées par uno ou deux compa-
gnies. Par Ia suite, l'information concernant 
ces cellules est dissimulée an inscrivant un 
"X" aux différents postes visés dans la publi-
cation. 

line autre façon do preserver le caractèra 
confidontiel do 1 information sans pour autant 
avoir é mettre un "X', consiste i grouper 
(consolider) los dorinées pour certaines ré-
gions ou certains genres do commerce. Il suf-
fit alors dagréger lea données viséos at do 
los presenter sous une force moms détaillée 
mais qui respecte la consigne do confidentia-
lité. Par exemplo, dans bien des cas, les don-
noes relatives au Territoire du Yukon sont 
incluses avec cellos do la Colombie-Britan-
nique. 

Ainsi, par l'application rigoureuse do ces 
régles, lo carac*ère privO de l'information 
eat préservé at n'affecte que tras margina-
lemont an fin do compte la diffusion des ré-
sultats do l'oriquête. 

1 Vojr l'artjcle 16, intitulé Secret, du cha-
pitre 15 do la Loi sur la statistique. 



Appendix II - Appendice II 
List of Campus Bookstores, 1990-91 - Repertoire des Librairies do Campus, 1990-91 

Newfoundland - Terre-Neuve 

Cabot Institute of Applied Arts & Technology 
Memorial University of Newfoundland 
NF & Labrador Institute of Fisheries & Marine 

Technology 
Hestern Community College 

Prince Edward Island 	2le-du-Prince-jJard 

Holland College 
University of Prince Edward Island 

Nova Scotia - NoUVglle-cosse 

Acadia University 
College of Geographic Sciences 
Dalhousie University 
Mount Saint-Vincent University 
Nova Scotia Agricultural College 
Nova Scotia Teachers College 
N.S. College of Art & Design 
Saint Francis Xavier University 
Saint Marys University 
Technical University of Nova Scotia 
Université Ste-Anne (Librairie Sigogne) 
University College of Cape Breton 

New Brunswick - Nouveau-Brunswick 

Bathursi School of Nursing 
Mount Allison University 
New Brunswick Community College 
Université do Moncton (CUSLM) 
Unjversjté de Moncton (Librairie Acadienne) 
Université do Shippegan 
University of New Brunswick 

Québec 

Bishops University 
CEGEP Ahuntsic 
CEGEP André Laurendeau 
CEGEP Beauce-Appalache 
CEGEP Bois de Boulogne 
CEGEP de Baie Comeau 
CEGEP de Drupnmondvjllo 
CEGEP de la Pocatière 
CEGEP de Levis Lauzon 
CEGEP de Limojlou 
CEGEP dm Matano 
CEGEP do Rivière du Loup 
CEGEP de Saint-Jerome 
CEGEP do Saint-Laurent 
CEGEP do Sept-Iles 
CEGEP do Sorel Tracy 
CEGEP de Sto-Foy 
CEGEP de St-Hyacinthe 
CEGEP do Victoriaville 
CEGEP du Vieux Montréal 
CEGEP Edouard Plontpetit 
CEGEP Francois-Xavier Garneau 
CEGEP Regional Champlain 
CEGEP Saint-Jean-sur-Rjcheljeu 
College dAlma Saguenay Lac St-Jean 
College de Chicoutimi 
College do Jolie*te 
College do 1 Abitibi-Témiscamingue 
College do lAssomption 

Québec - Concluded - fin 

College do Ia Region de lAmiante 
College de Maisonneuvo 
College de Rimouski 
College do Rosemont 
College de St-Félicien 
College de Valleyfield 
College Jean do Brébeuf 
College John Abbot 
College Lionel Groulx 
College Marie-Victorin 
College Vanier 
Concordia University 
Dawson College 
Ecole Polytechnique 
Hautes Etudes Commarcjales 
Institut Teccart Inc. 
Institut Technologique Agro- 
Alimentaire 

La Margelle Inc. 
LEncrier Etudiante Inc. 
Librairie Etudjnte U.Q.A.T. Inc. 
Librairjo Massjcotte Enr. 
Librairio Science at Culture Enr. 
MacDonald College 
McGill University 
Petit Séminaire de Québec 
Université de Laval 
Université de Montréal 
Universjté du Québec C Chicoutimj 
Université du Québec & Hull 
Univer-sité du Québec C Montréal 
Université du Québec C Rimouski 
Université du Québec C Trois-RivjCres 

Ontario 

Algoma University College 
Algonquin College of Applied Arts & Technology 
Brock University 
Cambrian College of Applied Arts & Technology 
Canadian Memorial Chiropractic College Inc. 
Canadore College of Applied Arts & Technology 
Carleton University 
Centennial College of Applied Arts & 

Technology 
College Dominicain de Philosophie at do 

Théologie 
College Universitaire do Hearst 
Conestoga College of Applied Arts & Technology 
Confederation College of Applied Arts & 

Technology 
Durham College of Applied Arts & Technology 
Fanshawe College of Applied Arts & 

Technology 
George Brown College of Applied Arts & 

Technology 
Georgian College of Applied Arts & Technology 
Humber College of Applied Arts & Technology 
Kemptville College of Agricultural Technology 
Lakehead University 
Laebton College of Applied Arts & Technology 
Laurentian University of Sudbury 
Loyalist College of Applied Arts & Technology 
McMastor University 
Mohawk College of Applied Arts & Technology 
Niagara College of Applied Arts & Technology 
Northern College of Applied Arts & Technology 
Ontario Bible College & Seminary 
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Ontario - Concluded - fin 

Ontario College of Ark 
Ottawa Brennan Inc. 
Queens University 
Ryerson Polytechnical Institute 
Sault College of Applied Arts & 
Technology 

Seneca College of Applied Arts & 
Technology 

Sheridan College of Applied Arts & 
Technology 

Sir Sandford Fleming College of 
Applied Arts 

St. Clair College of Applied Arts 
& Technology 

St-Lawrence College of Applied Arts 
& Technology 

Toronto Institute of Medical Technology 
Trent University 
Université St-Paul 
University of Guelph 
University of Toronto 
University of Waterloo 
University of Western Ontario 
University of Windsor 
Victoria University 
Wilfrid Laurier University 
York University 

Manitoba 

Assiniboine Community College 
Brandon University 
Canadian Mennonite Bible College 
Canadian Nazarene College 
Keewatin Community College 
Mennonite Brethren Bible & Arts College 
Red River Community College 
School of Psychiatric Nursing 
Si. Andrews College 
University of Manitoba 
University of Winnipeg 

Saskatchewan 

Canadian Bible College 
College of Emmanuel. and St. Chad 
Lutheran Theological Seminary 
Saskatchewan Institute of Applied Science 

& Technology 
- Kelsey Campus 
- Palliser Campus 
- Hascana Campus 
- Woodland Campus 

St. Peter's College 
University of Regina 
University of Saskatchewan 

Alberta 

Alberta College of Arts 
Camrose Lutheran College 
Concordia College 
Fairview College 
Grande Prairie Regional College 
Grant MacEwan Community College 
Keyano College 
Kings College 
Lakeland College 
Lethbridge Community College 
Medicine Hat College 
Mount Royal College 
Northern Alberta Institute of Technology 

(N.A.I.T. 	Bookstore) 
Northern Alberta Institute of Technology 

(Westerra Bookstore) 
Olds College 
Red Deer College 
Southern Alberta Institute of Technology 
University of Alberta 
University of Calgary 
University of Lethbridge 

British Colibia - CoIo.bie-Britannique 

British Columbia Institute of Technology 
Camosun College 
Capilano College 
Cariboo College 
College of New Caledonia 
Columbia College 
Douglas College 
East Kootenay Community College 
Fraser Valley College 
Kwantlen College 
Malaspina College 
Northern Lights Community College 
Northwest Community College 
Okanagan College 
Open Learning Institute 
Selkirk College 
Simon Fraser University 
Trinity Western College 
University of British Columbia 
University of Victoria 
Vancouver Community College 

Yukon Territory - Territoira du Yukon 

Yukon College 



FALI la. 

ORDER FORM 
Statistics Canada Publications 

MAIL TO: 	 FAX TO: (613) 951 - 1584 
Publication Sales 	 This fax will be treated as an 
Statistics Canada 	 original order 	Please do not 
Ottawa, Ontario, KIA 016 	send confirmation 

(Please print) 

Company 

Department  

Attention 

Address 

City 	Province  

Postal Code 	Tel.  

METHOD OF PAYMENT 

D 	Purchase Order Number (p/ease enc/ose)  

Payment enclosed 	 $ 

D 	Bill me later (max. $500) 

Charge to my- 	0 	MasterCard 	0 VISA 

I 	I 	I 	 I 	I 
 Expiry Date 	 1 

Signature  

Client Reference Number  

Catalogue 
Number 

Title Required 
Issue 

Annual Subscription 
or Book Price 

Qty 

US$  

Tota' 
$ 

Canada 

$ 

United 
States 
USS 

Other 
Countries 

SUBTOTAL 

Canadian customers add 7% Goods and Services Tax. 
GST (7%) 

Please note that discounts are applied to the pnce of the publication and not to the total amount which 
might include special shipping and handling charges and the GST. GRAND TOTAL 

Cheque or money order should be made payable to the Receiver Generai for CanadaiPublicavons. Canadian clients pay in Canadian funds. 
Clients from the United States and other countries pay total amount in US funds drawn on a US bank. 

For laster service 	 1-800-267-6677 P 	 VISA and MasterCard' 
Accounts 

PF 
03681 

1991 -01 

Version française de ce bon de commande disponible sur demande 

Isi Statistics Statistique Gmad'a  Canada Canada 



BOW DE COMMANDE 
Publications de Statistique Canada 

Vente des publicat 	ii'! I 	Ill! II 11111 J(JJ if 	'51-1584 

1010118109 Statistique Canada 
Ottawa (Ontario) K1A 0T6 	oas envoyer Ce confirmation 

(En caracteres d'impr,merie s vp) 

Entrepruse  

Service  

A lattention Ce 

Adresse 

Ville 	Province  

Code postal 	Tel.  

Numero dordre dachat (inchure S.v.p.)  

Patement inclus  $ 

Envoyez-mou Ia tacture plus lard (max. 500 S) 

Portez a mon compte: 	MasterCard 	 VISA 

N O cie cornpte   

 Date dexpiration 	L 	I 
Signature  

Numérci de rélérence dii client  

Numero au 
catalogue 

Titre Edition 
demandée 

Abonnement arinuel 
Ou prix de a publication 

Ole 

$US  

Total 
$ 

Canada 

$ 

Etats- 
Unis 
$US 

Autres 
pays 

TOTAL 

Les clients canadiens aloutent Ia taxe de 7 % sur les produits et services. 
TPS (7 %) 

Veuillez noter que les reductions sappliquent au prix des publications et non au total general; ce dernier 
pouvant inclure des I rats Ce port et de manutentlon particuliers et Ia TPS. TOTAL G 	RAL  ENE 

Le cheque ou mandat-poste doit étre fail a Iordre Cu Receveur general Cu Canada - Publications. Les clients canadiens patent en Collars 
canadiens; les clients a létranger patent le montant total en dollars US tires sur une banque améncaine. 

Pour un service plus 	 1-800-267-6677 rapide, composez 
____ 

Corn ptes VISA et 
MasterCard j 

I 	PF 
03681 

199 1-01 

This order coupon is available in English upon request 

	

I I Statistique Statistics 	 Canaaa  Canada 	Canada 


