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Data in Many Forms... 	Des données sous plusieurs formes... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered on 
computer print-outs, microfiche and microfilm, 
and magnetic tapes. Maps and other geographic 
reference materials are available for some types 
of data. Direct access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistique Canada diffuse les données sous fornies 
diverses. Outre les publications, des totalisations 
habituelles et spéciales sont offertes sur imprimés 
dordinateur, sur microfiches et microfilms et sur 
bandes magnétiques. Des cartes et d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de données. L'accèz direct a des 
données agrégées est possible par le truchement de 
CANSIN, la base de données ordinolingue et le système 
dextraction de Statistique Canada. 

Comment obtenir d'autres renseignenients 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistigues et services connexes 
doivent être adressées a: 
Section du commerce de detail, 
Division de l'industrie, 

Statistics Canada, 	Ottawa, K1A 0T6 (Telephone: Statistique Canada, 	Ottawa, K1A 0T6 (téléphone: 
951-3552) or to the 	Statistics Canada reference 951-3552) 	ou au centre de consultation de Statmstmque 
centre in: Canada a: 

St. 	John's (772-4073) Winnipeg (983-4020) St. 	John's (772-4073) Winnipeg (983-4020) 
Halifax (426-5331) Regina (780-5405) Halifax (426-5331) Regina (780-5405) 
Montreal (283-5725) Edmonton (495-3027) Montréal (283-5725) Edmonton (495-3027) 
Ottawa (951-8116) Calgary (292-6717) Ottawa (951-8116) Calgary (292-6717) 
Toronto (973-6586) Vancouver (666-3691) Toronto (973-6586) Vancouver (666-3691) 

Toll-free access is provided in all provinces 	Un service d'appel mnterurbain sans frais est offert, 
and territories, for users who reside outside 	dans t.outes les provinces et dans les territoires, 
the local dialing area of any of the regional 	aim utilisateurs qui habitent a lextérieur des zones 
reference centres. 	 de ccunication ]ocala des centres régmonaux de con- 

sultation. 

Newfoundland and Labrador 1-800-563-4255 
Nova Scotia, New Brunswick 
and Prince Edward Island 1-800-565-7192 

Quebec 1-800-361-2831 
Ontario 1-800-263-1136 
Manitoba 1-800-542-3404 
Saskatchewan 1-800-667-7164 
Alberta 1-800-282-3907 
Southern Alberta 1-800-472-9708 
British Columbia 

(South and Central) 1-800-663-1551 
Yukon and Northern B.C. 	(area 

served by NorthwesTel Inc.) Zenith 0-8913 
Northwest Territories 

(area served by 
WorthwesTel Inc.) 	Call collect 403-495-3028 

Terre-Neuve et Labrador 	1-800-563-4255 
Nouvelle-Ecosse, Nouveau-Brunswick 
et Ile-du-Prince-Edouard 	1-800-565-7192 

Québec 	 1-800-361-2831 
Ontario 	 1-800-263-1136 
Manitoba 	 1-800-542-3404 
Saskatchewan 	 1-800-667-7164 
Alberta 	 1-800-282-3907 
Sud de l'Alberta 	1-800-472-9708 
Colombie-Britannique 

(sud et centrai.e) 	1-800-663-1551 
Yukon et nord de la C.B. (territoire 
desservi par la NorhtwesTel Inc.) 	Zenith 0-8913 

Territoires du Nord-Ouest (territoire 
desservi par la NorthwesTel 
Inc.) 	Appelez a frais virCs au 403-495-3028 

How to Order Publications 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Publication Sales, Statistics Canada, Ottawa, 
K1A 0T6. 

1(613)951-7277 

Facsimile Number 1(613)951-1584 

National toll free order line 1-800-267-6677 

Toronto 
Credit card only (973-8018)  

Comment commander les publications 

On peut. se  procurer cette publication et les autres 
publications de Statistique Canada auprès des agents 
autorisés et des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
en écrivant a la Section des ventes des publications, 
Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 

NumCro du télécopieur 1(613)951-1584 

Commandes: 1-800-267-6677(sans frais partout au Canada) 

Toronto 
Carte de credit seulement (973-8018) 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses 
and governments. Accurate and timely statistical 
information could not be produced without their 
continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sur un partenariat bien établi entre 
Statistique Canada et Ia population, les entreprises 
et es administrations canadiennes, Sans cette 
collaboration et cette bonne volonté, il serait 
impossible de produire des statistiques precises 
et actuelles. 



SYPIBOLS 

The following 	symbols are 	used in this 
Statistics Canada publication: 

figures not available. 

figures 	not 	appropriate 	or 	not 
applicable. 

- nil or zero. 

-- amount too small to be expressed. 

p preliminary figures. 

r revised figures. 

x confidential to most secrecy requirements 
of the Statistics Act. 

NOTE 

Percentages and totals are calculated before 
rounding. 

A NOTE ON CANS IN 

Statistics 	in 	this 	publication are not 
available from Statistics Canada computerized 
data bank 	CANSIM (Canadian Socio-Economic 
Information Management System). 	Some current 
and historical statistics on Department store 
sales and stocks (Matrix No. 112) as well as 
other retail trade series are accessible on 
CANSIM via terminal, on computer printouts, or 
in machine readable form. For further 
information contact the CANSIM staff, Current 
Economic Analysis Division, Statistics Canada, 
Ottawa, KIA 028 (telephone 613-951-8200), or 
the regional advisors at Statistics Canada 
offices located across Canada. 

This publication was prepared under the 
direction of 

• 	C. H. Andrusiak, 	Director, 	Industry 
Division 

• 	B. Nemes, 	Assistant Director, Distribu- 
tive 	Trades 	Sub-division, Industry 
Division 

• 	0. Code, 	Chief, Retail Trade Section, 
Distributive 	Trades 	Sub-division, 
Industry Division 

SIGNES CONVENT IONNELS 

Los signes suivants sont e,nployós dans cette 
publication de Statistique Canada: 

nombres indisponibles. 

nayant pas lieu de figurer. 

- néont ou zero. 

-- nombres infimos. 

p nombres provisoires. 

r nombres rectifiés. 

x confidentiel an vertu des dispositions do 
Ia Loi sur la statistique relatives au 
secret. 

NOTA 

Los pourcentages at los totaux sont calculés 
avant larrondissage. 

NOTE AU SUJET BE CANSIN 

Les statistiques sur cette publication no 
sont pas disponibles sur Ia banque do données 
informatisées do Statistique Canada CANSIM 
(Système canadion dinformation socio- 
économique). Cependant, certaines statisti-
ques actuelles at historiques sur los ventes 
at stocks des grands magasins (matrice no 112) 
ainsi quo do nombrousos autres series sont 
accessibles sur CANSIM par Is biais dun 
terminal, dimprimés dordinateur ou sous uno 
forme lisiblo par une machine. Pour plus do 
renseignements, s'adresser au personnel do 
CANSIM, Division de lanalyso do conjoncture, 
Statistique Canada, Ottawa, K1A 0Z8 (téléphone 
613-951-8200), ou aux conseillers régionaux 
des bureaux de Statistique Canada situós è 
travers Is Canada. 

Cette publication 	a étÔ rédigóe sous la 
direction do: 

• 	C. H. Andrusiak, 	directeur, 	Division 
do lindustrie 

• 	B. 	Nomes, 	directour adjoint, Sous- 
division dos commerces do distributions, 
Division do lindustrie 

• 	0. Code, 	chef, Section du commerce do 
detail, 	Sous-division des commerces 
do 	distributions, 	Division 	do 
1 industrie 
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Introduction 

This publication provides a comprehensive 
picture of retailing in Canada for the years 
1989 and 1990. This information is necessary 
for businesses to gauge and improve their 
marketing practices, for trade associations to 
measure their performance and for all levels 
of government to develop national and regional 
economic programmes and policies. Retail 
trade is a key economic indicator used to 
measure the growth of our economy and gauge 
its performance. Retail trade represented 
approximately 50% of total consumer expendi-
ture on goods and services in 1990 and about 
30% of Canada's gross domestic product. 

Hiqhliqbts, 1989- 1990 

• Annual retail trade totalled an estimated 
$195.9 billion in 1990 an increase of 3.3% 
over 1989. 

• The year-over-year increase in sales indi-
cated a decline in growth rate from the 
revised level of 4.5% recorded in 1989. 

• The number of retail locations decreased by 
nearly 5 1 000 to approximately 217,000 
stores. 

• The automotive industries continued to be 
the largest of the six major trade groups 
with an annual growth rate increase of 2.17 
compared to 4.0% in 1989. The second 
largest trade group, the food, beverage and 
drug industries category, increased by 6.8% 
in 1990 compared to 3.17 in 1989. 

As a proportion of total retail trade, the 
automotive group accounted for 35.87.; the 
food, beverage and drug group, 31.57; the 
general retail merchandising group which 
includes department stores, 11.2%; the shoe 
apparel, fabric and yarn group, 6.37; and 
the household furniture and appliances 
group, 5.5%. All other retail stores 
accounted for the remaining 9.7% of total 
retail trade in 1990. 

In each province, retail sales as a percen-
tage of the Canada total corresponded close-
ly with demographic size. The three largest 
provinces, Ontario, Quebec and British Col-
umbia, accounted for 38.27, 24.37 and 12.67 
respectively of all the retail trade in 
1990. Alberta had the highest retail sales 
per capita at $8,070 followed by British 
Columbia at $7,871 and Ontario at $7,674. 
Of the remaining provinces, annual per 
capita retail sales ranged from $7,046 in 
Quebec to $5,988 in Newfoundland. The na-
tional per capita average was $7,361 in 
1990. 

Introduction 

Cette publication présente un tableau complet 
du commerce do detail pour les années 1989 at 
1990. Ces renseignements sont utilisés par 
les entreprises pour évaluer at améliorer 
leurs techniques do commercialisation, par las 
associations do marchands pour mesurer leurs 
rendements, at par los divers niveaux do gou-
vernement afin d'élaborer des programmes éco-
nomiques nationaux at régionaux at formuler 
des politiques. Le commerce do detail eat un 
indicateur économique important permettant do 
mesurer la croissance do rtotre économie at 
d'évaluer sa performance. En 1990, Is com-
merce de detail au Canada a représenté environ 
507 do l'ensomblo des dépenses on biens at 
services do consommation at près do 307 du 
produit intériour brut. 

Faits saillants 1989-1990 

• On estime qua Penseeble du commerce do 
detail sest chiffré $195.9 milliards an 
1990, uno hausse do 3.37 par rapport a 1989. 

• Laugmentation dune année S Pautro des 
ventos indique une diminution du taux de 
croissarice par rapport au niveau révisé do 
4.5% enregistré an 1989. 

• La nombre da points do vente au detail a 
diminué da pras da 5,000 pour se chiffrer S 
environ 217,000 magasins. 

• La socteur de lautomobile est toujours Is 
plus important des six groupes du commerce 
do detail avec une augmentation du taux 
annual do croissance, passant do 4.07 on 
1989 5 2.17. La deuxiSma groupe do commerce 
an importance, soit colui des aliments, 
boissons at médicamants, a augmonté de 6.87 
an 1990, comparatjvament 5 3.17 an 1989. 

Par rapport S lensemble du commerce do 
detail, Is groupe de laulomobile raprésonte 
35.87, Is groupe des aliments, boissons at 
médicaments, 31.5%, celui des magasins da 
marchandisos diverses comprenant los grands 
magasins, 11.2%, Is groupa dos chaussures, 
vStements, tissus at files, 6.37, at celui 
des magasins do maubles at dappareils ména-
gars, 5.5%. Las autres magasins do yenta au 
detail tiennent compte dos 9.7% demeurant de 
lensemble du commerce do detail do 1990. 

Las ventes au detail an pourcentage da len-
sembla du Canada, de chacuna des provinces, 
correspondent do pr5s S Ia population do la 
province. Las trois plus grosses provinces, 
lOntario, Is Québec at la Colombio-Britan-
nique, ont respectivemant 38.2%, 24.3% at 
12.6% du total des ventos au detail do 1990. 
LAlbarta a ernragistré las ventes au detail 
par habitant las plus élevéas, soit $8,070 
suivi par la Colombie-Britanniqua avec des 
ventes de lordre do $7,871 at de 1Ontario 
avec $7,674. Dans lea autras provinces, las 
van-tea au detail artnuelles par habitant 
séchalonnaiont do $7,046 au Québec a $5,988 
S Terra-Neuve. La moyenne nationala par 
habitant on 1990 ótait da $7,361. 

Annual retail trade. 1990 	 Commerce de detail annuel 1990 
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LECTURES SUGGRES 
Choisies parmi les publications 
de Statistique Canada 

Titre Catalogue 

Ventes at stacks des grands .agasins, 63-002 
nensuel, bilingue 

Ventes des grands .aqasins par region, 43-004 
rapport provisoire, mensuel, bilingue 

C000erce do detail, mensuel, bilingue 63-005 
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firmation pour une commande faite par téléphone 
ou télécopieur. 
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Selected Publications 
from Statistics Canada 

Title 
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Monthly , Bilingual 

Departoent Store Sales by Region, 
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Bilingual 

To order a publication you may telephone 
1-613-951-7277 or use facsimile number 
1-613-951-1584. For toll free in Canada 
only telephone 1-800-267-6677. When 
ordering by telephone or facsimile a 
written confirmation is not required. 
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TABLE 1. RETAIL SALES AND P8MBER OF LOCATIONS, CANADA, DY MAJOR GROUP, 1989 • 1990 

1989 1989/88 

Sales Number of 	 Sales S 
Locations R.copts Change 

SIC Description Nombre do V.nt.s at Variation 

CII point do r.cetteS des v.ntes 
von tes 

CANADA * *000.000 

60 Food. $.v.rage and Drug Industries 47.050 57,680.8 3.1 

61 Shoe, Apparel. Fabric and Yarn Industries 30.550 12.367,8 4.9 

62 Household Furniture. Appliances & FurnishingS 
Industries 20.900 10.980.'. 5.9 

63 Automobile V.hiel., Parts A Accessories 
Industries. Sales & Services 57.850 68,593.7 4.0 

64 General Retail Merchandising Industries 8.950 21,619.2 7.6 

65 Other Retail Store Industries 56.100 18.474.5 6.6 

TOTAL, ALL STORES 221,350 189,716.3 4.5 

TABLE 2. 	RETAIL SALES AND M1ER OF LOCATIONS, CANADA, BY INDUSTRY GROUP, 1989 - 1990 

l98 1989/88 

Sales Number of 	 Sales & 
Locations Receipts Change 

SIC Description Nombre do V.ntes at Variation 

CTI point de r.c.ttes des v.nt.s 
ventes 

CANADA * *000.000 

601 Food Stores 37.700 42.603.9 2.8 

603 Proscription Drugs * Pt.nt Medicine Storis 6.750 9,114.2 9.6 

611 Shoe Stores 4.900 1,686.3 4.3 

612 Men's Clothing Ster•s 4.050 2.168,3 3.3 

613 Women's Clothing Stores 11.400 4,094.7 2.8 

614 Clothing Stores n...c. 7.750 3.653.3 8.1 

615 Fabric & Yarn Stores 2.400 565.2 8.8 

621 Household Furniture Stores 5 1 950 4,561.4 2.8 

622 Appliance. Television. Radio & St.r.o Stores 9.650 3,975.5 8.5 

623 Hous.bOld Furnishings Stores 5.300 2,443.5 7.5 

631 AutomObile D.alers 9 1 050 41,071.6 2.3 
632 Recreational Vehici. Dealers 2.750 2,412.9 5.2 
633 Gasoline Service Stations 17.950 13.878.2 4.9 

634 Automotive Parts & Accessories Stores 4,050 5,255.1 13.2 

635 Motor Vehicle Repair Shops 21.200 5.395,3 S.5 

639 Other Motor U.hielo S.rvic.s 2.850 580.6 21.1 
641 Gen.ral Merchandise Stores 8 1 950 21,619.2 7.6 

651 Book S Stationery Storos 3.350 1.425,3 17.2 

652 Florists. Lawn & Garden Centres 4.000 959.8 3.7 

653 Hardware. Paint, Glass S Wallpaper Stores 5.750 3,030.7 8.5 

654 Sporting Goods & licycle Shops 5.650 2.306.8 9.0 

655 Musical Instrument S Record Stores 2.400 964.6 16.2 

656 
657 

.Jew.11ery Stores * ,Jew.11ery R.p.ir Shops 
Camera S Photographic Supply Stor.s 

5.150 
1.550 

1.542,1 
563.4 

2.3 
-7.9 

658 Toy. Hobby. Nov.lty & Souvenir Stores 6.050 1,545.3 3.6 

659.602 Other Retail Stores 24,800 12.099.2 0.4 

TOTAL, ALL STORES 2E1,350 189,716.3 4.5 

Annual retail trade, 	1990 
Statistics Canada - Cat. No 63-223 	 2 
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TABLEAU 1. VENTES ET NONBRE DE POINT DE VENTES, COIERCE DE DETAIL, CANADA, PAR GRAND CROUPE, 1989 1990 

1990 

Number 04 Sales & 
Locations Receipts 

Nombr. d. U.ntos at 
point di rac.tt.s 

ventis 

* 6000.000 

46.550 61,616.2 

29.400 12,426.4 

15.550 	 10.756.6 

55.650 	 70,038.2 

91050 	 21.554.7 

56.350 	 19,044.3 

216,550 	 195,886.4  

I 950/85 

Sales 
Change 

	

Variation 	Description 
des ventes 

' CANADA 

	

6.8 	Industries des aliments. boissons at i,dicamonts 

	

0.5 	Industries des chaussures, vitoments. tissus it 41265 

Industries des meubles. apparoils it accassoiros 

	

-1.7 	d'a.ouble..nt de maison 

Industries deS vóhicul.s automobiles, piices at 

	

2.1 	accessoirsa. vonte at service 

	

1.6 	Industries des magasins do iiiarchandises diverses 

	

3.1 	Autre induStries do magasins de dótail 

3.3 TOTAL, TOUS LES NAGA3IN3 

SI C 
CT I 

50 

61 

62 

63 

64 

65 

TABLEAU Z. VENTES ET MOlIERE  DE POINT DE VENTES, COPIIERCE DE DETAIL, CANADA, PAR GROUPE INDUSTRIEL, 1989 - 1990 

1990 	 1950/85 

	

Number of 	 Sales & 	 Sales 

	

Locations 	 Receipts 	 Change 

	

Nojobre di 	 Vsnt.s at 	Variation 	Description 	 SIC 

	

point di 	 recotte5 	des ventes 	 CII 

ventes 

a $000,000 1 CANADA 

37.500 45.573.8 7.0 Plagasins d'alimentation 601 

6.400 9.970.8 5.4 Magasini di ..dicaiui.nts sur ordonnanoe at de midicaments brovet.S 603 

4.500 1,843.7 -2.3 Magasins do chaussuv-es 611 

3.700 2,137.5 -1.4 Magasins do vit.monts pour hOe5 612 

11,250 4.054.5 -1.0 Magasins do viteaents pour dames 613 

7.750 3.809.0 4.3 Magasins do viteaents n.c.a. 514 

21200 580.8 2.8 Magasins di tissus it do filis 515 

51900 4.633.8 1.6 Plagasins do s.ubles do maisosi 621 

8.750 3,679.1 -7.5 Magasins dapparsils m.nagers it stirio. di T.V. 	at do radio 622 

4.900 2.483.7 1.6 Magasiris daccessoires da.eubl..ent 623 

91350 41.2*7.9 0.5 Concessionaires dautoumobiloS 631 

2.300 2275.6 -5.7 Marchands do vihiculis di loisir 632 

17.500 15,127.0 9.0 Stations-service 633 

3 1 900 5.2456 -0.2 Magasins do piicis it daccessoires pour vihicules automobiles 634 

19,500 S.523.0 2.4 Ateliors do r.paration do vihiculis automobiles 635 

31100 579.0 -0.3 Autris sorvicos pour vihiculis auto.obilis 639 

5.050 21.964.7 1.6 Ilagasins do marohandises divorsos 641 

3.500 1.462.7 2.6 Librairios it papiterios 651 

4.400 1.0631 10.8 Fleurist.s at centres do jardinag. 652 

5.550 3.0310 0.0 Magasins d* quincaillorie, di pointure. 	do vitro it di papior point 653 

51150 2350.5 2.3 Magasins d'artial.s do sport it di bicyclottos 654 

2.450 959.1 -0.6 Magesins d'in:trumints do musiquos at di disques 655 

5.250 1,560.6 1.2 Sijoutorios at atiliers do riparation du montriS it di bijOux 656 

1.300 592.9 5.2 Magasins dapparoils it do fournitures photographiques 657 

6 1 800 1,679.6 8.7 Magasins do jouets, 	do souvenirs. darticlos do loisir it do fantaisie 658 

24.600 12.406.5 2.5 Autris •agasins do ventS au ditail 	 502.659 

216,310 195,886.4 3.3 TOTAL, TOIlS LES PIAGASINS 

Annual retail trade, 1990 	 Commerce de detail annuel, 1990 
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TAELE 3. RETAIL SALES AND &RIBU OF LOCATIONS, CANADA, BY INDUSTRY CLASS, 1989 - 1990 

1989 1989/88 

Number of 	Sales B Sales 
Locations Recep*s Chang. 

SIC Description Nombre do V.ntes at Varetion 

c'rz point do r.cettes des ventes 
u.n tot 

CANADA 6 *000,000 

6010 Food Stores 37.700 42.603.9 2.8 

6020 Liquor. Wine and leer Stores 2.600 5.962.7 

6031 Pharmacies 6,050 8.820,5 11.1 

6032 Patent Medicine and Tosletri.s Stores 700 293.3 -21.8 
6111 Shoe Stores 4.300 1,886.3 4.3 

6121 Mm's Clothing Storse 4,050 2,168.3 3.3 

6131 Women's Clothing Stores 11.400 4.094.7 2.8 

6140 Clothing Stores n.e.c. 7.750 3.653,3 8.1 

6151 Fabric and Yarn Stores 2.400 565.2 8.8 
6211 Household Furniture Stores with Appliances and Furnishings 1.800 2,709.7 0.9 

6212 Household Furniture Stores without Applianc.s and Furnishings 2 1 000 1.606.1 6.0 
6213 Furniture Refinishing and Repair Shops 2.150 245.6 4.0 

6221 Appliance, Television, Radio and Stereo Stores 2.100 921.1 6.7 

6222 T.levision. Radio, and Stereo Stores 4.400 2,636.6 9.5 

6223 Appliance. Television. Radio and Stereo Repair Shops 3.150 417.8 6.5 

6231 Floor Covering Stores 1.550 1.270.6 10.0 

6232 Drapery Stores 1 1 500 345.3 -1.9 
623 Other Household Furnishings Stores 2.250 827.6 8.0 

6311 Automobile (New) Dealers 5.450 39,221.0 2.1 

6312 Automobile (Used) Dealers 3.600 1,850.6 5.5 

6321 Motor Home and Travel Trailer Dealers 550 854.4 12.4 
6322 Boats, Outboard Motors and looting Accessories Dealers 1 1 100 825.2 7.9 

6323 Motorcycle and Snowmobile Dealers 980 626.8 -7.0 
6329 Other Recreational, Vehicle D.al.rs 150 106.5 12.0 

6331 Gasoline Service Stations 17.950 13,878.2 4.9 

6341 Home and Auto Supply Stor.s 580 3,356.8 12.5 
6342 Tire, 	Battery. Parts and Acc.ssories Stores 3.450 1,898.3 14.3 

6351 Garages (General Repairs) 10.450 2,307.8 3.1 

6352 Paint and Body Repair Shops 6.600 1,744.9 7.8 
6353 Muffler Replacement Shops 710 375.5 5.4 

6354 Motor Vehicle Glass Replacement Shops 550 323.4 10.2 

6355 Motor Vehicle Transmitsion Repair and Replacement Shops .. 143.1 13.7 
6359 Other Motor Vehicle Repair Shops .. 496.2 4.3 
631 Car Washes 1.150 
6399 Other Motor Vehicle Services n.e.c. 1.700 

6410 General Merchandise Stores 8.950 21,619.2 7.6 
6511 look and Stationery Stores 3.350 1.425,3 17.2 

6521 Florist Shops 3.450 662.3 0.1 

6522 Lawn and Garden Centres 580 297.5 12.7 

6531 Hardware Stores 4.250 2,468.5 9.3 

6532 Paint. Glass and Wallpaper Stores .. 562.2 5.2 
6541 Sporting Goods Stores 5.100 2,119.4 8.4 
6542 Bicycle Shops 390 187.4 16.5 

6551 Musical Instrument Stores .. 456.0 2.5 

6352 Record and Tape Stores 1.100 508.6 32.0 

6560 ,Jewellery Stores and Watch and Jewellery Repair Shops 5.150 1,542.1 2.3 

6571 Camera and Photographic Supply Stores 1.550 563.4 7.5 
6580 Toy, Hobby. Novelty and Souvenir Stores 6.050 1,545.3 3,6 
6551 Second Hand Merchandise Stores n.e.c. 3.100 433.0 4.0 

6592 Opticians' Shops 1.850 575.7 4.7 

6593 Art Galleries and Artists' Supply Stores 1.400 331.0 5.2 

6594 Luggage and Leather Goods Stores 580 189.3 7.5 

6595 Monument and Tombstone Dealers 220 40.2 -2.3 

6596 Pet Stores 1.050 305.7 10.9 

657 Coin and Stamp Dealers 270 71.2 -0.5 

6596 Mobile Home Dealers 250 216.3 6.4 

6599 Other Retail Storet n.e.c. 13.450 3,574.0 4.8 

TOTAL, ALL STORES 	 221,350 	 189,714.3 	4.5 

Annual retail trade, 1990 	 Commerce de detail annuel. 1990 
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TABLEAU 3. VENTES ET NOWRE BE POINT BE VENTES, COPSIERCE BE DETAIL, CANADA, PAR CLASSE INDUSTRIELLE, 1989 - 1990 

1990 199089 

Numb.r of 	 Salos $ Sales 
Locations Roc.ipts Change 

No..bro do V.ntos at Variation Description SIC 
point do rocattos des v.ntas CTI 

von too 

* *000.000 ? CANADA 

37.500 45.573.8 7.0 Magasins d'alioontation 6010 
2.650 6,071.7 1.5 Magasins do spirituoux, 	do yin at do biro 6020 
5,700 9,704.2 10.0 Pharmaci.s 6031 

690 266.6 -9.1 Magasins do aidicamonts brovotis at As produits do toilatts 6032 
4.500 1,843.7 -2.3 Magasins do chaussuros 6111 

3.700 2,137.9 -1.4 Magasins do uitomants pour homos 6121 
11.250 4,054.9 -1.0 Magasins As vitomonts pour daioos 6131 
7.750 3,809.0 4.3 Magasins do v6t000nts n.c.a. 6140 
2 1 200 580.8 2.8 Magasins do tissus at do +il6s 6151 
2.050 2,878.0 6.2 Magasins do moubl.s do matson (avoc apparoilo m.nagors) 6211 

1,750 1,495.0 -6.9 llagasins do moublos do maison (sans apparails minagors) 6212 
21150 260.7 6.2 At.liors do rparation do moublos 6213 
1.650 884.4 -4.0 Magasins d'appar.ils s.nagors. do pos*os do T.V. 	at do radio 6221 
4.400 2.396.2 -9.1 Magasins do postos do T.V. 	at do radio 6222 
2.700 398.5 -4.6 Atoli.rs do reparation d'apparoils mir.agors, 	do pastes at do T.V. 6223 

1,400 1 1 229.'. -3.2 Maqasins As rou6t000nts do 001 6231 
359.8 ',.2 Magasins do tanturos 6232 

2.150 894.5 8.1 Autras magasins d'accosooiros d'.am.ublom.nt 6239 
5.250 39,313.3 0.2 Concossionnairos d'automobil.s (nouvos) 6311 
4,100 1,974.5 6.7 Concossionnairos d'auto.obil.s d'ocesion 6312 

490 824.3 -3.5 Marchands do roulottus motoriSeos at do roulottos do voyago 6321 
720 712.2 -13.7 Narchands As bat.aux. 	do motours hors-bord at d'accossoiros 6322 
950 645.0 2.9 Marchands As motocyclottos at do motoneigoo 6323 
160 94.2 -11.5 Autres marchonds As vihiculos do loisir 6329 

17.500 15.127,0 9.0 Stations-sorvics 6331 

580 3,428.9 2.1 Magasins do fournituros pour la maison at pour l'auton,obilo 6341 
3.300 1.816.7 -4.3 Magasins do pnous. 	d'accumulataurs. do pilcas at d'accossoiros 6342 
91400 2.362.5 2.4 Caragos (reparations g.nsralos) 6351 
5.900 1,756.3 0.6 Atoliors do pOinturo at do carrossorto 6352 

720 423.0 11.4 Atoliors As romplacomont do silonctoux 6353 

930 344.1 6.4 Atoliors do roaplacomont do glacos pour vóhicul.s automobilos 6354 
140.6 -1.7 Atoleors do reparation 0* do romplac.mont do bastes do vit.ssos 6355 

• . 496.5 0.1 Autros atoliors do riparation do vChiculos automobiles 6359 
1.150 .. .. Lava-autos 6391 
11950 .. . . Autros soruicos pour yChiculos automobilos n.c.a. 6399 

9.050 21.964.7 1.6 Magasans do morchandis.s dtvorsos 6410 
3.500 1,462.7 2.6 Librairios at papatarios 6511 
3,950 716.1 8.1 Flouristos 6521 

347.0 16.7 Contros do jardinage 6522 
4.100 2,435.9 -1.3 Quancaillorios 6531 

595.2 5.9 Magasins do pointuros. 6. vitro at do papier point 6532 
4.700 2.197.0 3.7 Magasins d°articlos do sport 6541 

430 163.5 -12.7 Magasins do bicyclott.s 6542 
1.400 475.5 4.3 Magasins d'instrum.nts do musiquo 6551 
1.050 483.6 -4.9 Magosins do disquos at do bandos magnCtiqu.s 6552 

5.250 1,560.6 1.2 lijoutarios at atoliors do reparation do montros at do bijoux 6560 
1.300 52.9 5.2 Magasins d'appor.ila at do fournituros photographiquos 6571 
6.800 1,679.6 8.7 Magasins do jouats. d'artiol.e do loisir at do +antoisio 6580 
3.200 469.8 8.5 Magasins do marchandisus d'occaion n.c.a. 6591 
2,000 703.4 22.2 Opticions 6592 

1,600 360.5 8.9 Calories d'art at magasins do fournituros pour artistos 6593 
790 210.2 11.0 Hagasins As bogagos at do aaraquinoria 6594 
180 45.8 13.8 Marcp,ands do mon000nts funCrairos at do piorr.s tombalos 6595 

1.200 335.8 9.8 llagasins d'animaux do maison 6596 
310 89.8 26.2 Narchands do pióc.s do monnaio at do tiabros 6597 

250 207.3 -4.2 Marchands do maisons mobiles 6598 
12.450 3,912.2 -1.6 Autros magasins do vonto au ditail n.e.c. 6599 

216,550 	198,886.4 	3.3 TOTAL, TOUS LES NAGASINS 

Annual retail trade, 1990 	 Commerce de detail annuel, 1990 
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TABLE 4. RETAIL SALES AND SELECTED FINANCIAL RATIOS, CANADA, BY INDUSTRY CLASS, 1990 

Sales & 

Percentage of Sales & Rec.apts 

Closing 
Receipts Purchases Inv.ntory 

SIC Description Ventes it Stocks di 

CII recettes Achats firmetur. 

CANADA $000,000 

6010 Food Stor.s 45.573.8 78 6 

6020 Liquor. Win, and Be.,' Stor.s 6,071.7 

6031 Pharmacies 9,704.2 75 14 

6032 Patent Hedicin. and Toiletries Stores 266.6 69 15 

6111 Shoe Stores 1.843.7 60 30 

6121 Men's Clothing Stor.s 2,137.9 66 28 

6131 Women's Clothing Stores 4,054.9 56 17 

6140 Clothing Stores n.e.c. 3,809.0 55 21 

6151 Fabric and Yarn Stores 580.8 62 29 

6211 Household Furniture Stores with Appliances and Furnishings 21878.0 67 21 

6212 Household Furniture Stor.s without Appliances and Furnishings 1,495.0 62 22 

6213 Furniture Refinishing and Repair Shops 260.7 52 16 

6221 Appliance, Television. Radio and Ster•o Stores 884.4 71 20 

6222 Television. Radio, and Stereo Stor.s 2,396.2 69 22 

6223 Appliance, Television. Radio and Stereo Repair Shops 398.5 59 20 

6231 Floor Covering Stores 1,229.4 64 16 

6232 Drapery Stores 359.8 60 17 

6239 Other Household Furnishings Stor•s 894.5 58 21 

6311 Automobile (New) Dialers 39,313.3 83 16 

6312 Automobile (Used) Dealers 1.974.5 80 IS 

6321 Motor Home and Travel Trailer Dealers 824.3 79 26 

6322 Boats. Outboard Motors and Boating Accessories Dealers 712.2 77 31 

6323 Motorcycle and Snowmobile Dealers 645.0 80 28 

6329 Other Recr.ational Uehicl• Dealers 94.2 77 28 

6331 Gasoline Service Stations 15,127.0 80 4 

6341 Home and Auto Supply Stores 3.428,9 71 19 

6342 Tire, Battery, Parts and Accessories Stares 1,816.7 67 19 

6351 Garages (General Repairs) 2,362.5 48 9 

6352 Paint and Body Repair Shops 1,756.3 44 9 

6353 Muffler Replacement Shops 423.0 41 9 

6354 Motor Vehicle Glass Replacement Shops 344.1 40 8 

6355 Motor Vehicle Transmission Repair and Replacement Shops 140.6 43 10 

6359 Other Motor Vehicle Repair Shops 496.5 44 10 

631 Car Washes ., 2 

639 Other Motor Vehicle Services n.e.c. .. 27 5 

6410 General Merchandise Stores 21,964.7 69 16 

6511 Book and Stationery Stores 1,462.7 58 21 

6521 Florist Shops 716.1 50 

6522 Lawn and Garden Centres 347.0 56 11 

6531 Hardware Stores 2,435.9 66 21 

6532 Paint. Glass and Wallpaper Stores 595.2 64 19 

6541 Sporting Goads Stores 2,197.0 65 28 

6542 Bicycle Shops 163.5 65 30 

6S51 Musical Instrument Stor.s 475.5 61 30 
6552 Record and Tape Stores 483.6 76 24 

6560 Jewell.ry Stores and Watch and .J.w.l2.ry Repair Shops 1,560.6 68 40 

6571 Camera and Photographic Supply Stores 592.9 62 17 

6580 Toy, Hobby. Novplty and Souvenir Stores 1,679.6 56 27 

6591 Second Hand Merchandise Stores n.e.c. 469.8 48 16 

6592 Opticians' 	Shops 703.4 

6593 Art Galleries and Artists' 	Supply Stores 360.5 60 17 

6594 Luggage and Leather Goods Stores 210.2 59 18 

6595 Monument and Tombstone Dealers 45.8 61 17 

6596 Pet Stores 335.8 64 15 

6597 Coin and Stamp Dccl.,': 89.8 77 14 

658 Mobile Ho... D.al.rs 207.3 74 17 

6599 Other R.tail Stores n.e.c. 3.12.2 72 16 

TOTAL, ALL STORES 	 195,886.4 	73 	13 
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TABLEAU A. VEPITES ET RATIOS 8' EXPLOITATION, COPIIERCE DE DTAIL, CANADA, PAR CLASSE INCUSTRIELLE, 1990 

Pour-cer.tags des Vontos at Rocottos 

	

Cost 0+ 	 Gross 	Employoo 

	

Goods Sold 	Margin 	Earnings 

	

Prix d. 	PIarg. 	Rêmuniration 	Description 
	

SIC 

	

roviont 	b6nó4iciaire 	dos employös 
	

CT I 

it it CANADA 

77 	23 10 Magasins d'alimontation 6010 
Magasins do spirituuux. do 	.in at do biira 6020 

76 	2'. 12 Pharmacios 6031 
68 	32 11 Magasins do módicam.nts brovots at do produits do 40110*40 6032 
61 	39 18 Magasins do chaussuros 6111 

67 	33 16 Magasins do vitem.nts pour hommes 6121 
56 	44 16 Magasins do vitomonts pour dam.s 6131 
55 	45 16 Magasins do vetomonts n.s.a. 6140 
61 	33 17 Magasins do tissus at do 4Uis 6151 
69 	31 12 Magasins do mouths do maison (.ues apparoils mônagors) 6211 

65 	35 12 Magasins do moublos do maison (sans apparoils mnag.rs) 6212 
52 	48 13 Atohiors do reparation do moublos 6213 
72 	28 10 Magasins dapparoi1s mCnagors. do postos do T.V. at do radio 6221 
70 	30 11 lagasins do p05405 do T.V. 	at do radio 6222 
59 	41 11 At.hiors do reparation d.apparoils minagors. do postos at do T.V. 6223 

65 	35 14 MagasinS do rouitomonts do sol 6231 
61 	33 13 Nagasins do tontures 6232 
58 	42 15 Autros magasins d'accossoiros d'am.ublomont 6239 
84 	16 8 Concossionnairos d'automobihos (nouuo) 6311 
80 	20 7 Conc.sszonnairos d'automobihss doccasion 6312 

83 	17 8 Marchands do roulottoS motorisios 04 do roulottos do voyago 6321 
80 	20 10 Marchands do bateaux. do motours hors—bord at d'aecossoir.s 6322 
80 	20 11 Marchands do mo*ocyehottos at do motonoigos 6323 
79 	21 11 Autros marchands do udhicuiss do hoisir 6329 
80 	20 7 Statiuns—soruiso 6331 

72 	28 13 Magasins do +ourniturus pour ha maison at pour lauto.sobilo 6341 
67 	33 15 Magasins do pnous. daecumulatoors.. 	do piocos at d'accossoir.s 6342 
48 	52 21 Garages (rCparations gin.ralos) 6351 
44 	56 24 Atoliors do pointuro at do sarrossorlo 6352 
42 	58 26 Atoha.rs do romphacomont do siloncioux 6353 

40 	60 24 Atohiors do romplacomont do glacos pour vihiculos automobiles 6354 
43 	57 24 Atoliers do rCparation at do romplacomont do boltos do vitoSSoS 6355 
43 	57 23 Autros atoliors do riparation do uChiculos automobilos 6359 
29 	71 24 Lavo—autos 631 
27 	73 25 Autros sorvicos pour vshicuhss auto.obil.s n.s.a. 63109  

69 	31 10 Magasins do marchandisos divorsos 6410 
58 	42 14 Librairios at papotorios 6511 	- 
50 	50 22 Flouristos 6521 
56 	44 20 Centres d. jardinago 6522 
68 	32 14 Quincai3.h.ri.s 6531 

6'. 	36 15 Magosins do pointuros, do vitro at do papior point 6532 
64 	36 14 MagaSins Varticles do sport 6541 
68 	32 I'. Magasins do bicycl.ttos 6542 
59 	41 15 Magasins dinstruoonts do musiquo 6551 	-- 
77 	23 15 Magasins do diseu.s at do bandos magn.tiquus 6552 

50 	50 18 Dijoutorios at atohiors do r.paration do montros at do bijoux 6560 
62 	38 16 Magasins dapparoihs 04 do +ournituros photographieuos 6571 
56 	44 14 Magasins do jouats. d'articlos do loisir 04 do +antaisio 6580 
46 	54 17 Megasins do marchandisos doecasion n.s.a. 6591 

Opticians 6592 

59 	41 14 Galorios dart 04 magasins do Cournitur.e pour artistos 6593 
58 	42 15 Magasins do bagagas at do marosuinorio 6594 
61 	39 17 Marchands do monuments 4undrairos at do piorros to.obahos 6595 
63 	37 13 Plagasins d animaux do maison 656 
75 	25 Marchands do plicos do monnaio 04 do timbros 6597 

75 	25 10 Plarohands do naisons mobilos 6598 
72 	28 11 Autros magasins do vents au detail n.s.a. 6539 

73 	27 11 TOTAL, TOUS LES KACASINS 
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TABLE 5. RETAIL SALES AND PRJER OF LOCATIONS, DY PROVINCE AND INDUSTRY CROUP, 1989 - 1990 

1989 1989/88 

Number of 	Sales & Sales 
Locations R.csipts Change 

SIC D.scription Nombr. de Ventes et Variation 

CII point d9 r.cett.s des ventes 
van tea 

NEWFOUNDLAND * *000.000 

601 Food Stores 1.350 887.7 2.8 

603 Prescription Drugs * Patent Pledicine Stores 160 186.9 5.5 

611 Shoe Stores 50 20.2 5.9 

612 Men's Clothing Stores 30 18.7 9.2 

613 Women's Clothing Stores 110 51.7 12. 14 

614 Clothing Stores n.e.c. 100 70.9 -25.3 

615 Fabric S Yarn Stores 40 11.5 13.8 

621 Household Furniture Stores 120 76.8 16.5 

622 Appliance. Television. Radio * Stereo Stores 95 29.' 

623 Household Furnishings Stores - 	50 23.3 

631 Autoobilo Dealers 140 607.8 -0.4 

632 Recreational Vehicle Deal.rs 60 30.6 18.2 

633 Gasoline Service Stations 460 293.0 9.2 

634 Autosotive Parts & Accessories Stores 50 91.3 6.7 

635 Motor Vehicle Repair Shops 260 59.1 9.4 

639 Other Motor Vehicle S.rviees 20 

641 General Merchandise Stores 500 511.6 4.1 

651 Book 5 Stationery Stores 30 7.6 8.2 

652 Florists. Lawn & Gordon Centres 35 8.2 21.5 

653 Hardware. Paint. Glass & Wallpaper Stores 90 51.7 18.1 

654 Sporting Goods & Bicycle Shops 65 27.1 13.2 

655 Musical Instrument S Record Stores 25 9.5 -1.7 

656 .Jewell.ry Stores & ,lewellery Repair Shops 55 20.0 9.9 

657 Camera & Photographic Supply Stores 15 3.9 

658 Toy, Hobby. Novelty & Souvenir Stores 110 

659.602 Other Retail Stores 250 126.5 -17.3 

TOTAL, ALL S1'ORES 4,Z30 3,241.7 2.4 

PRINCE EDWARD ISLAND 

60 Food. leverag, and Drug Industries 250 217.0 1.3 

61 Shoe. Apparel. Fabric and Yarn Industries 120 34.7 5.3 

62 Household Furniture. Appliances S Furnishings 
Industries 75 24.5 3.1 

63 Auto.obil. Vehicles. Parts & Accesgori.s 
Industries. Sales & Services 330 290.1 6.7 

64 	General Retail Merchandising Industries 	 65 	145.4 	4.8 

65 	Other Retail Store Industries 	 250 	62.6 	1.3 

TOTAL, ALL STORES 	 1,100 	 774.3 	 5.5 

Annual retail trade, 1990 	 Commerce do detail annuel, 1990 
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TABLEAU 5. VENTES ET NOMBRE BE POINT BE VENTES, COSIERCE BE DETAIL, PAR PROVINCE ET CROUPE INWSTRIEL, 1989 - 1990 

1990 1990/89 

Number of 	Sales & Sales 
Locations Receipts Change 

Nombr. d. V.ntes at Variation Doscription SIC 
point do rocett.s dos ventes CT! 

v on 6 0 5 

* $000.000 TERRE-NEUVE 

11250 373.5 9.7 Magasins d'alim.ntation 601 
170 215.7 15.4 Magasins do midicaments sur ordonnarieo 06 do mádicam.nts brevotó$ 603 
50 19.5 -3.6 Magasins do chaussuros 611 
30 20.4 8.8 tlaqasns do ,it.m.nts pour hommos 612 

120 52.6 119 Magasins do .,et.m.nts pour dames 613 

110 76.0 7.3 Magasins do vit000nts n.e.a. 614 
45 11.0 -.4.9 Magasins do tssus 06 do +ilós 615 
110 74.2 -3.4 Magasins do moublos do maison 621 
85 26.6 -9.6 Magasins dapparoils mónagors 06 stur.o. do T.V. 	at do radio 622 
35 21.5 -7.7 Magasins daccossoiros damoubi.em.nt 623 

140 587.3 -3.4 Concessionaires d'automobilos 631 
Marchands do u6hiculos do loisir 632 

480 321.8 9.8 Stations-servic. 633 
60 .. . . Magasins do piic.s 06 d'aocossoires pour vihiculos auto.obil.s 634 

200 51.5 -12.2 Atoli.rs do riparatlon do vihicules auto.obilos 635 

Autr.s services pour vihieul.s auto.obiios 639 
480 521.3 1.9 Magasins do marchandisos divorses 641 
30 . . .. Librairiss .6 papoterias 651 
30 9.1 11.1 Fl.urit.s •6 contres do jardinage 652 
95 57.4 11.0 Magasins do quincaillerio. 	do pointure, 	do vitro at do papier point 653 

55 26.0 -4.3 Magasins darticl.s do sport at do bicyclott.s 654 
25 10.0 5.1 Magasins dinstrum.nts do musiqu.s at do disguss 655 
50 lB.? -6.4 Sijoutorios at at.lisrs do riparatien do montr.s at do bOux 656 
15 .. .. Magasins d'apparoils at do fournitures photographiques 657 

100 .. .. Magasins do jouots, 	do souvenirs. darticlos do loisir at do 4antais. 658 

134.7 6.5 Autros magasins do vonto au ditail 	 602.659 

000 3,49.1 5.8 TOTAL, TOUS LES NACASINS 

2LE-DU-PIINCE- EDOUARD 

240 246.3 13.5 Industri.s dos a.imonts. boissons at midicamonts 60 

100 34.4 -0.7 Industrioc dos chaussuros. vitomonts. tissus at +iiis 61 

Industrios dos moublos. apparoils at accossoir.s 62 
75 23.4 -4.4 damoubiomont do •aison 

Industries dos 	,.hiculos automobiles, piicos at 63 
320 305.0 5.1 accossoirus. vote at servic. 

	

55 	138.3 	-4.9 	Industries dos magasins do marohandises div.rs.s 	 64 

	

240 	64.2 	2.7 	Autru industries do magasins d. ditail. 	 65 

	

11050 	811.6 	4.8 TOTAL, TOUS LES NAGASINS 

Annual retail trade. 1990 	 Commerce de detail annuel, 1990 
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TABLE S. RETAIL SALES AND MIBER OF LOCATIONS, DV PROVINCE AND INDUSTRY GROUP, 1989 - 1990 - CONTIIRJED 

1989 1989188 

Sales Number o4 	Sales & 
Locat2ons R•e.ipts Change 

SIC Description Nombre do Ventes at Varsation 

CII point de r.c.ttes des vontes 
vontoS 

NOVA SCOTIA * $000,000 It 

601 Food Stores 1.350 1,438.6 2.4 

603 Prescription Drugs & Patent Medicine Storos 230 372.0 11.3 

611 Shoe Stores 150 43.5 -3.1 

612 Men's Clothing Stores 100 58.9 -2.4 

613 Woman's Clothing Stores .. 99.5 2.2 

614 Clothing Stores n.e.c. 170 77.0 23.7 

615 Fabric & Yarn Stores 50 

621 Household Furniture Stores .. 109.6 -6.0 

622 Appliance. Television. Radio & Stereo Stores 260 92.7 -8.1 

623 Household Furnishings Stores 90 41.4 21.8 

631 Automobile Dealers 390 1,348.1 -0.1 

632 Recreational Vehicle Dealers 75 39.9 

633 Gasoline Service Stations 720 545.5 7.0 

634 Autootiue Parts $ Accessories Stores 110 198.8 22.0 

635 Motor Vehicle Repair Shops 570 112.7 16.6 

639 Other Motor Vehicle Seruicss 
641 General Merchandise Stores 480 838.9 2.1 

651 Sook & Stationery Stores 130 39.1 -6.2 

652 Florists, 	Lawn & Garden Centres .. 17.4 -2.5 

653 Hardware, Paint, Glass S Wallpaper Stores 140 84.6 14.1 

654 Sporting Goods & 5icycl. Shops 190 59.2 

655 Musical Instrument & Record Stores 60 26.7 17.2 

656 Jowellery Stores & Jewellery Repair Shops 130 47.9 5.7 

657 Camera & Photographic Supply Stores 
658 Toy, Hobby. Novelty & Souvenir Stores 210 34.9 3.1 

659.602 Other Retail Stores 650 428.7 8.3 

TOTAL, ALL STORES 4,950 6pZ00.7 4.0 

NEW DRUNSWXGR 

601 Food Stores 1.050 1.064,6 2.2 

603 Prescription Drugs S Patent Medicine Stores 170 251.5 2.8 

611 Shoe Stores 110 33.8 6.3 

612 Men's Clothing Stores 75 40.1 2.'. 

613 Women's Clothing Stores 260 90.0 11.3 

61'. Clothing Stores n.e.c. 170 79.2 8.7 

615 Fabric & Yarn Storas 
621 Household Furnitura Stores 140 93.2 5.1 

622 Appliance. T.l.vision. Radio & Stereo Stores 190 54.7 -8.2 

623 HousehOld Furnishiu,s Stores .. 39.7 

631 Automobile Dealers 220 870.6 

632 Recreational Vehicle Dealers 65 41.8 2.1 

633 Gasoline Service Stations 560 379.1 10.4 

634 Automotive Parts & Accessories Stores .. 143.5 20.8 

635 Motor Vehicle Repair Shops 540 102.2 6.3 

639 Other Motor Vehicle Services 
641 General Merchandise Stores .. 664.0 1.3 

651 300k 8 Stationery Stores 80 27.4 7.8 

652 Florists. Lawn & Garden Centres 110 17.0 1.6 

653 Hardware, Paint. Glass $ Wallpaper Stores 150 73.5 

654 Sporting Goods & Sicyela Shops 130 41.5 0.6 

655 Musical Instrum.nt $ Record Stores 80 14.4 2.6 

656 .iew.11ery Stores & Jewellery Repair Shops .. 34.8 2.1 

657 Camera & Photographic Supply Stores 30 7.0 -3.2 

658 Toy. Hobby. Novelty 3 Souvenir Stores 130 21.1 0.4 

659.602 Other Retail Stares 259.9 3.8 

TOTAL, ALL STORES 5,550 4,46E.5 3.1 

Annual retail trade, 1990 	 Commerce de detail annual, 1990 
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1.300 
	

1,512.1 
	

5.1 

	

220 
	

386.6 
	

3.9 

	

140 
	

40.8 	-6.0 

	

110 
	

58.8 	-0.3 

	

280 
	

101.5 
	

1.9 

	

170 
	

75.7 

	

45 
	

14.8 

	

160 
	

106.6 	-2.7 

	

210 
	

87.1 	-6 • 0 

	

100 
	

47.8 
	

15.6 

	

380 
	

1.294.0 	-4, 0 

	

65 
	

37.6 	-5.7 

	

580 
	

536.3 	-1,7 

	

17.7 	-9.6 

	

480 
	

111.1 

470 837.2 -0.2 

1 20:5 17:4 
140 93.7 10.8 

180 56.1 -5.3 
60 27.9 4.2 

130 49.2 2.8 

34.5 

570 421.5 -1.7 

Magasins dalim.ntation 601 
Maqasins do mddicamonts sur ordonnance at do mddica,o.nts bravotis 603 
Plagasins da chaussuros 611 
Magasuns do vitomonts pour homm.s 612 
Nagasns do vit.m.nts pour dames 613 

Magasins do v6t000nts n.s.a. 614 
Magasins do tissus at do 4i14s 615 
Magasins do moubJ.os do maison 621 
Magasins dappar.ils ainagors at stir.o. 	do T.V. 	it do radio 622 
Magasins daccossoires damoublomont 623 

Conc.tsionair.s dautomobilos 631 
Marchands do vghjculos do loisir 632 
Stations-sorvico 633 
Magasins do piie.s at d'aceossoiros pour vihiculos auto.obil•s 634 
Ateli.rs do reparation do vihisulos autoobilis 635 

Autros s.rvicos pour vohiculos autoesobil.s 639 
Magasins do marchandisos divorsos 641 
Librairios at papotorios 651 
Flouristos at sontros do jardinago 652 
Nagasins do quincafl.lorio. 	do pOintur.. 	do vitro at do papior point 653 

Maqasins darticlos do sport at do bieyclsttos 654 
Maqasins d'instrum.nts do musiques at do disquas 655 
lijoutorios at atoli.rs do reparation do montros at do bijoux 656 
Magasins dapparoils 04 do #ournitur.s photographiquos 657 
Magasins do jouots. do souvonirs. 	darticl.s do loisir at do 4antaisio 658 

Autros magasins do vent* au ditail 	 602.659 

TAZLEAU S. VENTES El' NOIIBRE DE POINT DE VENTES, COIERCE DE DETAIL, PAR PROVINCE El' GROUPE INDUSTRIEL, 1989 	1990 
SUITE 

1990 
	

1990/89 

	

Numb.r 04 
	

Salos 6 
	

Sales 

	

Los at ions 
	

Pocoipes 
	

Charigo 

	

Noimbro do 
	

Ventos at 
	

Variation 	Description 
	

SI C 

	

point d. 	rocotteS 
	

des vontos 	 CT I 
von 4.5 

	

* 	$000 .000 
	

.' NO(NELLE EcOSSE 

6,450 	6,206.9 	0.1 TOTAL, TOU3 LES NACASINS 

NOUVEAU -BRUNSWICI( 

11000 1,083.2 1.7 Magasins daliaortation 601 
160 290.4 15.5 Magasins do médicamonts sur ordonnance at do midicamonts br.v.tis 603 
110 32.3 -4.3 Magasins do chaussur.s 611 
75 40.9 1.8 Magasins do vitoments pour hoos 612 

240 93.4 3.8 Magasins do vitamonts pour da..s 613 

180 84.2 6.4 Magasins dø vit000nts n.s.a. 614 
Magasins do 	tissus at do filis 615 

130 95.5 2.5 Magasins do m.ubl.s do maison 621 
180 60.7 10.9 Magasirs d'appar.ils 	ninagors at st.rio. 	do T.V. 	at d. radio 622 
95 .. .. Mogasins d'acaossoiros d'am.ublo.ont 623 

240 977.9 12.3 Concossionairos d'autaaobil.s 631 
47.9 14.4 Marchands do vihieulos d. loisir 632 

690 428.6 13.1 Stations-sorvie. 633 
95 130.6 -9.0 Magasirs do pisces at dacc.ssoirss pour vihiculos automobiles 634 

470 96.7 -5.4 Ateliors do riparation do vihiculos auto.obilos 635 

11.5 .. Autros services pour v.hicul.s automobilos 639 
0.2 0.9 Ma gasins agasins do marchandisos divers.. 641 

75 27.2 -0.9 Librairios at papot.rios 651 
Flourist.s 04 contr.s d. jardinag. 652 

120 70.1 -4.5 lagasins do quincaill.ri.. do pointuro. 	do vitro at do papior point 653 

160 45.0 8.4 Magasins darticl.s do sport at do bicyclettos 654 
45 15.6 8.7 Magasins d'instruments do musiquos at do disquos 655 
110 36.0 3.5 Sijoutorios at atoliors do riparation do montros at do bijoux 656 
20 6.8 -3.1 Magasins dapparoils at do fournatures photographiqu.: 657 

Magasins do jouots. 	do souvenirs. darticl.s do loiir at do +antaisio 658 

Autr•s magasins do vonto au ditail 	 602.659 

5,650 	4,769.5 	6.9 TOTAL, TOUS LES NAGASINS 

Annual retail trade, 1990 	 Commerce do détal annuel, 1990 
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TABLE S. RETAIL SALES AND PU8ER OF LOCATIONS, DY PROVINCE ANO INDUSTRY GROUP, 1989 - 1990 - CONTIMJED 

1989 1989/88 

NUmb.r of 	 Sale: $ Sal.. 
Locat0ns Receipts Change 

SIC Description Noumbre do V.nt.s et Variation 

CII point de recettes des v.nt•s 
v.nt*S 

QUEBEC 6 6000.000 

601 Food Stores 12.950 11.933,8 2.0 

603 Prescription Drugs & Patent M.dicin. Stores 21050 2 1 291.4 12.1 

611 Shoe Stores 1.800 649.3 2.1 

612 Mens Clothing Stores 1.200 561.7 1.8 

613 Wo..n': Clothing Stores 3.950 1.170.4 0.8 

614 Clothing Stores n.•.c. 2.600 1 1 205.1 7.9 

615 Fabric & Yarn Stor.s 690 155.5 12.0 

621 Household Furniture Stores 1.850 1.356.8 -0.7 

622 Appliance. Television. Radio & Stereo Stores 2.300 907.6 4.1 

623 Household Furnishings Store. 1.550 612.7 -1.4 

631 Auto.mobile Dealers 2.550 10,106.0 -1.0 

632 Recreational Vehicle Dealers 660 522.9 6.1 

633 Gasoline Service Stations 4.850 3.468.2 8.5 

634 Autoimotive Parts & Accessories Stores 1 1 050 11196.5 11.1 

635 Motor Vehicle Repair Shops 61000 1,462.9 0.6 

639 Other Motor Vehicle Services 520 97.0 

641 General Merchandise Stores .. 3,779.5 8.2 

651 300k 6 Stationery Stores 750 327.4 9.3 

652 Florists. Lawn & Garden Centres 990 188.8 0.0 

653 Hardwar•. Paint. Glass S Wallpaper Stores 1.750 961.2 2.6 

654 Sporting Goods & licycle Shops 1.550 571.5 10.5 

655 Musical Instrument & Record Stores 520 189.4 6.7 

656 .Jewellery Stores & .l.w.11ery R.pair Shops 11250 260.3 -.4.1 

657 Camera & Photographic Supply Stores 390 
658 Toy. Hobby. Novelty & Souvenir Stores 990 281.6 0.6 

659.602 Other Retail Stores 

TOTAL, ALL STORES 	 63,150 	 46,860.7 	 2.3 

ONTARIO 

601 Food Stores 11.500 15.121.0 1.8 

603 Prescription Drugs & Patent Medicine Stores 21200 3.505.0 11.1 

611 Shoe Stores 1.750 732.2 5.8 

612 Men'S Clothing Stores 1 1 550 894.0 4.1 

613 Wo.en's Clothing Stores 3.950 1,641.3 2.0 

614 Clothing Stores n.e.c. 2.750 1.278.7 13.0 

615 Fabric S Yarn Stores 970 204.5 5.5 

621 Household Furniture Stores 2.100 1,799.5 3.1 

622 Appliance. Telsvision. Radio & Stereo Stores 31550 1.684.'. 11.8 

623 Hou.eheld Furnishings Store. 2.100 1,088.4 14.0 

631 Auto.Obile Dealers 3 1 150 16,345.7 1.9 

632 Recreational Vehicle Deal.rs 970 986.5 4.6 

633 Gasoline Service Stations 5 1 650 5,048.1 4.9 

634 Auto.otive Parts 3 Accessories Stores 1.200 2,217.7 12.5 

635 Motor Vehicle Repair Shops 6.800 2.003.3 7.1 

639 Other Motor Vehicle Service. 1.200 247.4 22.0 

641 General Merchandise Stores .. 8,342.2 6.5 

651 Sook S Stationery Stores 1.250 620.0 21.2 

652 Florists. Lawn & Gordon Centres 1.450 446.9 2.9 

653 Hardware, Paint, Glass S Wallpaper Stores 1.900 1 1 058.4 7.7 

654 Sporting Goods & licycle Shops 1.950 811.0 6.7 

655 Musical Instrument & Record Store. 980 448.0 29.1 

656 .Jewellery Stores & Jewellery Repair Shop. 1.950 674.0 2.4 

657 Camera 3 Photographic Supply Stores 540 263.2 -13.6 

658 Toy, Hobby. Novelty & Souvenir Store. 2.550 664.9 4.3 

659.602 Other Retail Store. .. 5,253.2 3.9 

TOTAL, ALL STORES 76,850 73,399.4 4.7 

Annual retail trade. 1990 	 Commerce do detail annuel, 1990 
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TABLEAU 5. VENTES ET NOIBRE DE POINT DE VENTES, COIIIERCE DE DETAIL, PAR PROVINCE ET CROUPE INDUSTRIEL, 1989 - 1990 
SUITE 

1990 
	

1 990/89 

Number 0+ 
	

Sales S 
	

Sales 
Locations 
	Rocoipts 

	
Change 

Nombro do 
	

Vontes at 
	

Variation 	Description 
	 SI C 

pojflt do 
	race ttas 

	
dos vontus 
	 CT I 

vu rites 

I 0000.000 ? QUEBEC 

12,300 12,291.2 3.0 Magsins dalimontation 601 
1.750 2,575.2 12.4 tlagasins do aódicamonts cur ordonnanco at do médicamonts brav.tis 603 
1.650 647.7 -0.2 Nagasins do chaussuros 611 

530.3 -5.6 Magasins do v4t000nts pour hOUUs 612 
3.450 1.085.5 -7.3 Magasins do vitoments pour dames 613 

2.750 1,312.6 8.9 Magasins do vitements n.y.c. 614 
750 156.3 0.3 Magasins do tissus at do 4ilös 615 

1,419.5 4.6 Magasins do moubles do liaison 621 
2 1 000 767.8 -15.4 Magasins d'appareils mánagors at stóróo. 	do T.U. 	at do radio 622 
1.400 630.3 3.0 Magasins dacc.ssoir.s d'am.ubl.m.nt 623 

2.300 10,114.0 0.1 Concessionaires d'automobilos 631 
570 468.2 -10.5 Marchands do véhiculas do loisir 632 

4.450 3,579.1 3.2 Stations-service 633 
1.000 1,199.2 0.2 Magasins do piicss at d'accassoiros pour vihiculus automobiles 63'. 
5.700 1,473.3 0.7 Atoliors do róparation do vôhiouios automobileS 635 

• .. .. Autr-os s.ruicos pour vihiculos automobiles 633 
1,450 4.037,6 6.8 Magasiris do marchandises divorsos 641 

760 337.1 3.0 Librairi.s at papotorios 651 
Flouristes ot cantres do 	ardinag. 652 

1,550 320.0 -4.3 Magasins do quinc.ill.ria. do peinturo, do vitro at do papior point 653 

1.500 580.8 1.6 Magasins d'artielos do sport at do bicyclettas 654 
440 192.2 1.5 Magasins dinstrua.nts do musiquas at do disguos 655 

1.300 266.2 2.3 Oijoutori.s at atoliors do rdparation do montros at do biioux 656 
240 112.7 .. Magasins dapparoils at do 4ournituros photographiquos 657 
990 231.5 3,5 Nagasins do jousts, do souvenirs. 	d'articlos do loisir at do +antaisi. 658 

2.383.2 .. Autras magasins do vonto cu d.tail 602.653 

59,600 47,491.6 1.8 TOTAL, TDUS LES MGASINS 

ONTARIO 

11.350 16.433.3 8.7 Maasins d'alimontation 601 
2.200 3,770.8 7.6 Magasins do midicamonts sur ordonnanco at do midica.onts brovotes 603 

672.6 -8.1 Magasins do chaussur.s 611 
1.500 858.0 -4.0 Magasins do vitemonts pour hommas 612 
4.300 1.682.3 2.5 Magasins do vitomants pour dames 613 

2.450 1.277.7 -0.1 Magasins do vitomonts n.c.a. 614 
780 202.0 -1.2 Magasins do tissus at do filis 615 

2.350 1.755.'. -2.5 Magasins do maublas do maison 621 
3,300 1.474.'. -12.5 Magasins d'apparails esnagors at StirOO. do T.V. at do radio 622 
2 1 000 1,033.6 -4.5 Magasins d'accossoir.s d'am.ubl.m.nt 623 

3.150 15.723.8 -3.8 Concessionaires d'autosobilos 631 
870.2 -11.8 Ilarchands do vshicules do loisir 632 

5.550 5.553.7 10.0 Stations-sorvico 633 
1.200 2.219.4 0.1 Magasins do piicos at d'accossoir.s pour vihiculos automobiles 634 
6.100 2.065.4 3.1 Atoliors do riparation do vhiculos automobiles 635 

1.300 253.3 2.4 Autras s.rvicas pour v6heu1os automobiles 633 
3,350 8,262.4 -1.0 Plagasins do marchandiSes diverses 641 
1.400 613.5 -0.1 Librairios at papot.ri.s 651 
1.600 493.2 10.4 Flauristes at centres do jardinage 652 
2.150 1,033.2 3.3 Magasins do quincaillorie. du painturo. d. vitro at do papier paint 653 

1.600 813.4 1.0 Nagasins darticlos do sport at do bicyclottos 654 
1.000 413.8 -7.6 Plagasins d'instrum.nts do musiquos at do disques 655 
2.050 657.9 -2.4 Bijoutorios at ataliers do róparation do montras at do bieux 656 

610 309.0 17.4 Magasins d'apparails at do 4ournitur.s photographiques 657 
2.50 729.2 6.5 Magasins do jousts, do souvenirs. 	d'articlos do loisir at do 4antaisio 658 

9,700 5.567.6 6.0 Autr.s magasins do yenta au ditail 602,659 

77,500 74,817.6 1.9 TOTAL, TDUS LES KACASINS 
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TABLE S. RETAIL SALES AND M.RWER OF LOCATIONS, BY PROVINCE AND INDUSTRY GROUP, 1989 • 1990 - CONTINUED 

1989 198988 

Number of 	Sales S Sales 
Locations Receipts Change 

SIC Description No.br. de Vent.s at Variation 

CTI point do recettes des ventes 
u.ntes 

NANITOBA * $000,000 

601 Food Stores 1.200 1,700.9 3.3 

603 Prescription Drugs & Patent Medicine Stores 230 236.2 -3.4 

611 Shoe Stores 130 46.8 2.4 

612 Men's Clothing Stores 120 70.3 6.9 

613 Women's Clothing Stores 380 128.7 0.4 

614 Clothing Stores n...c. 240 110.4 7.0 

615 Fabric S Yarn Stores 60 20.7 0.4 

621 Household Furniture Stores 220 132.9 -3.3 

622 Appliance. Tolevision. Radio $ Stereo Stores 490 133.8 6.9 

623 Household Furnishings Stores 180 48.4 -0.1 

631 Automobile Dealers 340 1,255.7 -4.0 

632 Recreational Vehicle Dealsrs 120 80.8 -9.6 

633 Gasoline Service Stations 790 525.6 1.0 

634 Automotive Parts & Accessories Stores 130 153.1 20.1 

635 Motor Vehicle Repair Shops 070 189.7 6.7 

639 Other Motor Vqhicle S.rvic.s 
641 General Merchandise Stores 420 984.1 8.5 
651 look & Stationery Stores 120 44.6 11.9 

652 Florists. Lawn & Garden Centres 
653 Hardware, Paint, 	Glass $ Wallpaper Stores . . 82.5 1.6 

654 Sporting Goods & Sicycle Shops 220 78.2 8.4 

655 Musical Instrument & R.cord Stores 110 37.0 8.5 

656 .lew.11ary Stores & Jew.11.ry Repair Shops .. 58.3 0.0 

657 Camera S Photographic Supply Stores 35 13.3 1.4 

658 Toy. Hobby. Novelty $ Souvenir Stor.s 170 38.0 8.0 

659,602 Other Retail Stores 	 960 	351.7 	3.6 

TOTAL, ALL STORES 	 8,300 	 61571.5 

SASKATWEWAN 

601 Food Stor.s 1 1 200 11282.2 1.6 

603 Prescription Drugs $ Patent Medicine Stores 380 300.7 10.7 

611 Shoe Stor.s 120 41.1 6.9 

612 Men's Clothing Stores 120 62.7 8.0 

613 Women's Clothing Stores 360 115.7 8.0 

614 Clothing Stores n.e.c. 240 95.5 

615 Fabric S Yarn Stores 75 
621 Household Furniture Stores 200 87.8 3.0 

622 Appliance. Television. Radio $ Stereo Stores .. 83.8 6.0 
623 Household Furnishings Stores 

631 Automobil. Dealers 420 1.249.1 0.9 

632 Recreational Vehicle D.alers 90 96.7 -1.4 

633 Gasoline Service Stations 930 474.4 2.2 

634 Automotive Parts & Accessories Stores 240 
635 Motor Vehicle Repair Shops 900 183.9 3.7 

639 Other Motor Vehicle S.rvices 
641 General Merchendis. Stores 510 909.9 5.8 

651 Book & Stationery Stores 110 28.2 5.1 

652 Florists, Lawn S Garden Centres 160 32.7 6.0 

653 Hardwar.. Paint. Glass & Wallpaper Stores 

634 Sporting Goods ft Bicycle Shop. 160 58.8 

655 Musical Instrument & Record Stores 100 28.0 -10.5 

656 Jewellery Stor.s S .Jewellery Repair Shops 160 49.6 -9.7 

657 Camera & Photographic Supply Ster.s 
650 lay. Hobby. Novelty $ Souvenir Stores .. 32.6 9.6 

65.602 Other Retail Stores 

TOTAL, ALL STORES 8,650 5,879.9 1.6 

Annual retail trade, 1990 	 Commeroe do detail annuel. 1990 
Statistics Canada - Cat No 63-223 	 14 	 Statistique Canada - n' 63-223 au catalogue 



TASI.EAU S. VENTES ET NOPRE DE POINT DE VENTES, COIERCE DE DETAIL, PAR PDVXNCE El GROUPE INJSTRIEL, 1989 	1990 
- YJITE 

1990 1990/89 

Number of 	 Solos 6 Sales 
Locations Receipts Change 

Nombre do Vantos at Variation Description SIC 
point do recettes dot vor.tos CT! 

v en tot 

* $000,000 it MNITOBA 

1 1 250 1,666.9 9.8 Maqasins d'alimor.tation 601 
240 247.6 4.8 Magasins do midicamonts sur ordonnance at do midicamonts brevotis 603 
110 45.0 -3.9 Magasins do chaussur.s 611 

71.3 1.4 Magasins do vitoloonts pour hoimmos 612 
320 123.2 -4.3 Plagosins do vitomonts pour dames 613 

240 116.4 5.5 Magasins do vitem.nts n.c.a. 614 
70 .. .. Magasns di tissus at do filis 615 

160 127.7 -3.9 Magasins ds moublos do maison 621 
390 129.8 -3.0 Magosins d'apparoils minagors at stirio. 	do T.V. 	at do radio 622 
120 45.6 -5.9 Magasins d'aec.ssoiros d'amoubl.mont 623 

440 1.292.3 2.9 Conc.ssionares d'automobiles 631 
• .. .. Marchands do vihiculos do loisir 632 

790 .. .. Stations-service 633 
150 186.0 21.5 Magasins do piic.s at d'accassoires pour vihculas automobilos 634 
770 183.2 -3.4 Atelsors do reparation do vihiculos auto.obil.s 635 

Autres services pour vihiculos automobiles 639 
'.50 927.2 -5.8 Magasins do marchandisos diverses 641 

69.3 10.5 Librairios at papotorias 651 
32.8 .. Fleuristos et centres do jardinage 652 
69.8 -15.4 Magasins do quincaillorio, 	do pointura. 	do vitro at do papier point 653 

160 82.5 5.6 Magasins darticlos do sport at do bicyclattos 654 
75 36.9 -5.7 Magasins d'snstrum.nts d. musigues at do disgust 655 

130 56.6 -2.9 Itiouterios at atoli.rs do riparation do montros at do bi3oux 656 
35 18.2 36.2 Magasins d'apparoils at do fournituros photographiquos 657 

210 47.8 25.8 Magasins do jouets, do souvenirs. d'articlos do loisir 06 do fantaisio 658 

	

335.5 	 -4.6 	Autras magasins do vonto au ditail 	 602.659 

7,550 	 6,843.4 	 4.4 TOTAL, TOU3 LES NACASINS 

SASKATCHEWAN 

1.300 11391.5 8.5 Magasins dalim.ntation 601 
280 302.4 0.6 Magasins do midicaioents sur ordonnanco at do midicaeonts brovot.s 603 
120 42.2 2.7 Magasins do chaussures 611 
140 65.0 3.7 Magasins do vitom.nts pour homm.s 612 
340 114.0 -1.4 Magasins do vitemonts pour dames 613 

270 95.0 -0.5 Magasins do vitomonts n.c.a. 614 
65 21.3 .. Magasins do tissus at do files 615 

200 83.7 -4.6 Magasins do meubles de maison 621 
330 88.6 5.8 Magasins d'appar.ils m.nagers at stirio. do T.V. 	at do radio 622 
150 61.4 .. Ilagasins d'accossoiret d'ameublomont 623 

1.323.6 6.0 Concessionaires d'automobilas 631 
90.7 -6.1 Marchandt do vihiculos do loisir 632 

880 543.3 14.5 Stations-service 633 
Magasins do piic.s at d'aecessoires pour vihicules automobilos 634 

820 178.0 -3.2 Ateliors do riparation do yihicul.s autoobiles 635 

Autros sarvices pour vohiculos automobilos 639 
470 882.5 -3.0 Magasiuss do ..archandisos divortot 641 
110 29.9 6.3 Librairies at papetarios 651 
130 28.9 -11.5 Fleuristos at contrOs do jardinage 652 
240 95.9 .. Magasins do quincaillarto, 	do peinturo. do vitr, at de papier point 653 

180 64.4 9.5 Magasins darticlos do sport at do bicyolettes 65'. 
80 26.5 -5.3 Hagasins dinstrumonts do musiqu.s at do disqu.a 655 

150 47.2 -4.9 Iioutories at atoliers do riparation do montros at do bijoux 656 
10.5 .. Magasins d'appareils at do +ournituros photographiques 657 
27.0 -17.4 Magasins do joUets. do souvsnirs. darticles do loisir at do fantaisio 658 

920 .. . . Autros magasins do vonte au ditail 	 602.659 

8,230 6,092.0 3.6 TOTAL, TOUS LES NAGASINS 

Annual retail trade, 1990 	 Commerce de detail annuel, 1990 
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TAZLE S. RETAIL SALES AND MJER OF LOCATIONS, BY PROVINCE AND INDUSTRY GROUP, 1989 • 190 • C)KrIIJED 

1989 1989/88 

Numb.r of 	Sales & Sales 
Locations R.ceipts Change 

SIC Description Nombri d. Ventes at Variation 

Cr1 point de recettes des venteS 
v.ntSs 

ALBERTA * *000.000 

601 Food Stores 2.650 31630.8 4.1 

603 Prescription Drugs & Patent Medicine Stores 680 864.9 10.6 

611 Shoe Stor.s .. 146.8 8.2 

612 Man's Clothing Stores 420 243.7 3.3 

613 Wo.ns Clothing Stor.s 980 377.0 7.0 

614 Clothing Stores n...c. 700 336.4 -1.0 

615 Fabric & Yarn Stor.s .. 50.4 12.7 

621 Household Furniture Stores 460 418.6 6.7 

622 Applianc., Television. Radio & Stereo Stores 
623 Household Furnishings Stores 440 210.4 10.4 

631 Automobile Deal.rs 880 4,105.4 3.7 

632 Recreational Vehicle Dealers .. 274.6 8.9 

633 Gasoline Service Stations 1.750 1,204.0 -2.4 

634 Auto*otiv. Parts & Accessories Stores 550 560.2 7.9 

633 Motor V.hicls Repair Shops 2.400 585.2 9.4 

639 Other Motor Vehicle Services 
641 Gen.ral M.rchandiSe Stores 750 2.687.5 9.0 

651 look & Stationery Stores 
652 F3.orists, 	Lawn S Garden C.ntr•s 360 89.2 6.9 

653 Hardware, Paint. Glass * Wallpaper Stores 500 248.2 7.1 

654 Sporting Goods S licycl. Shops 520 307.1 12.0 

655 Musical Instrument & Record Stor.s .. 108.3 12.7 

656 Jawell.ry Stores & J.wellery Repair Shops 520 177.9 9.6 

657 Camera & Photographic Supply Stores 140 51.8 3.3 

638 Toy. Hobby. Novelty & Souv.nir Stores 

659.602 Other Retail Stores 	 2,250 	1,315.2 	8.5 

TOTAL, ALL STORES 	 20 1 250 	 18,870.9 	 6.1 

BRITISH COLLJIA 

601 Food Stores 4.200 5,320.6 7.0 

603 Prescription Drugs & Patent Medicine Stores 640 1,044.8 3.8 

611 Shoe Stores 420 166.5 4.9 

612 Mens Clothing Stores 440 212.8 3.3 

613 Wo..n's Clothing Stores .. 406.4 4.6 

614 Clothing Stores n.e.c. 820 385.4 12.4 

615 Fabric & Yarn Stores 300 76.8 9.9 

621 Household Furniture Stores 670 

622 Appliance, Television. Radio & Stereo Stores .. 528.4 8.8 

623 Hous.hold Furnishings Stores 610 306.9 12.4 

631 Automobile D.al.rs 890 4.929.5 13.2 

632 R.cr.ationl Vehicle D.alers 500 327.3 8.8 

633 Gaolin. Service Stations 2.050 1,543.6 3.8 

634 Automotive Parts S Acc.ssori.s Stores 590 510.6 20.7 

635 Motor Vehicle Repair Shops 2.700 666.7 6.5 

639 Other Motor V.hicle Services 360 

641 G.n.ral M.rchandise Stores 590 2,555.7 14.0 

651 look * Stationery Stores 500 167.0 22.3 

652 Florists. Lawn & Garden Centres .. 118.3 5.8 

653 Hardware, Paint, Glass I Wallpap.r Stores 620 358.0 38.0 

634 Sporting Goods & licyals Shops 860 342.5 14.4 

635 Musical Instrument & Record Stores .. 100.6 5.8 

636 J.w.11ary Stores & Jewellery Repair Shops 730 212.1 10.S 

657 Camera & Photographic Supply Stores 240 65.2 -11.4 

658 Toy, Hobby. Novelty & Souv.nir Stores 990 241.5 2.5 

659.602 Other R.tail Stores 3 1 100 1,497.9 -0.8 

TOTAL, ALL STORES 25,900 Z2,953.7 9.1 
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TABLEAU S. VENTES CT NOBRE DE POINT DE VENTES, COIIERCE DC DETAIL, PAR PROVINCE El GRO4JPE INDUSTRIEL, 1989 1990 
surrt 

1990 1990/89 

Number o4 	 Sales & Sales 
Locations Receipts Change 

Nombro do Ventet at Variation Description SIC 

point do racettos dos vanteS CII 
von tOs 

* $000,000 ALBERTA 

2.650 3,901.3 7.5 Magasins d'alim.ntation 601 
740 966.3 11.7 Magasins do nódicaments sur ordonnance at da ,nidicamants brov.ts 603 

150.7 2.7 Maqasiris de chaussuros 611 
410 258.6 6.1 Magasins do vitoments pour komlues 612 

940 364.9 -3.2 Magasins do vitomants pour dames 613 

670 359.8 6.9 Magasins do vitomontS n.c.a. 614 
50.7 0.5 Magasins do tissus at do 4ilós 615 

490 438.4 4.7 Magasins da aaubj.es de maison 621 
880 442.9 .. Magasins d'appareils mönagors at stdrio. 	do T.V. at do radio 622 

227.0 7.9 Magasins daccOSsOires d'am.ublem.nt 623 

4,436.6 8.1 Concossionair.s d'autoiu,obilos 631 
220 294.3 7.2 Marchands do v.hicules do loisir 632 

2.000 1,386.5 15.2 Stations-service 633 

530 550.9 -1.6 Magasires do piicos at d'aec.ssoires pour vehicules automobiles 634 
2.150 602.8 3.0 Ateliors do róparation do vóhicules automobiles 635 

Autros services pour vihiculos automobiles 639 
690 2.804,3 4.3 Ilagasins do marchandises divorsos 641 
350 145.2 .. Librairies at papotori.s 651 

Flauristes at centres do jardinago 652 
530 249.7 0.6 Magasins da quincaillaria. 	do peinture, 	do vitre at do papier point 653 

490 303.3 -1.2 Magasins d'articlos do sport at do bicyciottos 654 
113.6 4.9 Magasins d'intrumonts do musiquos at do disques 655 

560 193.0 8.5 Dijouteries at atoliors do ,paration do montres at do bijoux 656 
140 48.3 -6.8 Magasins d'apparoils at do $ournitures photographiquos 657 

Magasins do jouots, do souvenirs. d'articles do loisir at do fantaisie 658 

2 1 350 	 1,275.6 	-3.0 	Autros magasins do vents au djtajl 	 602.659 

0,150 	19,95.4 	5.8 TOTAL, TOUS LES MAGASINS 

OLOPIBI C-BR ITANNIQUE 

4.250 5,865.2 10.2 Magasins d'alimontation 601 
620 1,144.3 9.5 Magasins do m.dica.ents sur ordonnanco at do m6dica.onts brovotis 603 
430 184.9 11.1 Magasins do ehaussures 611 
440 228.9 7.5 Magasins da vituOnts pour homet 612 

1 1 200 423.2 4.1 Magasins do vit..onts pour da.os 613 

820 396.2 2.8 Magasins do vitamonts n.c.a. 614 
300 89.6 16.7 Magasins do tissus at do filis 615 

319.6 .. Magasins do moubios do saison 621 
1.300 586.6 11.0 Magasins d'apparesls minagors at stirio. do T.V. 	at do radio 622 

Magasins d'acc.ssoir.s d'amoublomont 623 

80 5,283.3 7.2 Concessionaires d'automobilos 631 
420 363.7 11.1 Marchands do vihiculos do loisir 632 

1,950 1,964.4 6.6 Stations-sorvico 633 
480 471.8 -7.6 Plagasins do piicos at d'accossoiros pour v.hiculos automObiles 634 

2.700 729.7 9.4 Atoliors do riparation do uihculos automobiles 635 

330 .. .. Autros services pour vihicuies automobiles 639 
580 2.66.6 4.5 Magasins do •archandisos divorsos 641 
460 185.0 10.8 Librairias 06 papetorios 651 
570 130.0 9.8 Flouristos 06 centres do jardinago 652 

358.0 0.0 Magasins do quincaillorie. 	do pointure. 	do vitro at do papier point 653 

780 371.8 8.5 Magasins darticlos do sport 06 do bicyclottos 654 
121.3 20.6 Magasins diristruments do musiquos at do disques 655 

750 226.6 6.8 lijoutorios at atoliors do reparation do montros at do bijOux 656 
150 64.1 -1.7 tlagasins dapparoils at do fournituros photographiquos 657 

287.2 18.9 Magasins da jouots. 	do souvenirs. 	d'articios do loisir at do fantaisie 658 

3,050 1.564.7 4.5 Autros magasins do vurito au ditail 602.65 

E5,800 24,654.5 7.4 TOTAL, TOUS LES MAGASINS 

Annual retail trade. 1990 	 Commerce de detail annuel, 1990 
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TABLE S. RETAIL SALES AND MIlDER OF LOCATIONS, BY PROVINCE AND INDUSTRY GROUP, 1989 - 1990 - CONCLUDED 

1983 1989/BC 

Numb.r 04 	Sales & Sales 
Locations Rec.ipts Change 

SIC D.seriptiori Noimbro da V.nt.s et Variation 

CII point da recettes des ventas 
ventis 

YUKON AND NORTE3T TERRITORIES * *000.000 

60 Food. Severag. and Drug Industri.s 70 125.1 5.5 

61 Shos. Apparel. 	Fabric and Yarn Industries 30 7.5 —14.9 

62 Household Furniture. Appliances & Furnishings 
Industries 30 12.6 28.1 

63 Auto.obii. Vehicles. Parts & Accessories 
Industries. 	Sales & Services 110 116.5 15.7 

64 Seneral Retail Merchandising Industries 95 200.5 5.7 

65 Other Retail Stora Industries 130 38.0 18.3 

TOTAL, ALL STORES 	 470 	 SOLO 	 8.8 

Annual retail trade. 1990 	 Commerce de détait annuel, 1990 
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TABLEAU S. VENTES ET NBRE DL POIP(1 DL VENTES, CCtIERCE CE DtTAIL, PAR PROVINCE ET GROVPE INDU3TRIEL, 1909 - 1990 
FIN 

10 	190,89 

Number of 	Sal.s * 	Sales 
Locations 	Receipts 	Change 

Nombre di 	Ventes it 	Variation 	Description 	 SIC 
point de 	rscettes 	des ventes 	 CII 
ventes 

N *000.000 1 YUKON El TERRXTOIRES CU NORD-OUEST 

80 148.6 18.9 Industries des aii..nts 	boissons at midicaments 

40 12.2 53.0 Industries des chaussures. vitem.nts, 	tissus at fils 

Industries das meublas, 	appareils at aecassoires 
50 18.6 47.4 d'am.ubl.m.nt di maison 

Industries des '.hicules automobiles. piic.s at 
120 153.1 31.0 accessoires, vint, at service 

100 214.0 6.7 Industries des magasins de marchandis.s diverses 

150 46.9 23.4 Autre industries do magasins di ditail 

530 593.4 18.4 TOTAL, TOUS LED NAGASINS 

60 

61 

62 

63 

64 

65 
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DEFINITIONS 

Location. 	A business outlet (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public for household or personal 
consumption. 	The sales values of chain store 
outlets which operated as concessions 	in 
department stores can be found in retail out-
let sales and not in the department stare 
sales. 

Purchases. 	The total net purchases (gross 
value less returns, adjustments and discounts) 
at delivered price including freight, insur-
ance and other related costs. 

Cost of goods sold. This value is obtained 
by calculating: opening inventory + total 
purchases - closing inventory. 

Grass •argin. 	This value is obtained by 
calculating: total sales - cost of goods sold. 

Eaployee earnings. 	The total payroll for the 
year for all employees (including head office 
and warehouse personnel), before deductions 
for income tax, unemployment insurance, em-
ployee social security contributions, etc. 

Sales & Receipts. 	The total sales of mer- 
chandise and receipts from repairs, equipment 
rental, restaurants and other services, less 
returns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sale of goods owned by others 
and proprietors' withdrawals of goods (at the 
retail level) for personal use are included. 
Non-trading revenues, bad debts recovered and 
direct sales taxes are excluded. 

Retail trade estimates exclude sales from any 
form of direct 	selling which bypasses the 
retail store, f or 	example, house-to-house 
canvassing, sales of newspapers or magazines 
made directly by the printers or publishers, 
sales made by book and record clubs and sales 
made through automatic vending machines. 

Closing inventories. The value of goods held 
for resale at fiscal year end in stores and in 
warehouses including inventory in transit in 
Canada or on consignment to others in Canada. 
Excluded are goods consigned by others, store 
and office supplies and any other supplies not 
to be sold. Inventory data can be reported at 
cost price, market price (current replacement 
cost), lower of cost or market price, or 
selling price. 

Annual retail trade. 1990 
Statistics Canada - Cat No. 	 21 

OFINITI0NS 

Point do vents. 	Un local d'affaires (habi- 
tuellement un magasin) don* Pactivit prirtci-
pale est Ia vante de marchandises at do servi-
ces connexes au grand public pour la consomma-
tion mónagère ou personnelle. Les vantes par 
les locaux d'affaires des magasins a succursa-
las situs dans los grands magasins peuvent 
atre repéróes dans les ventes des locaux d'af-
faires at non dans les ventes des grands maya-
sins. 

Achats. 	II s'agit du montant net des achats 
(Jour valeur brute, diminuée des rendus, des 
ajustements at des rabais) livrés au magasin, 
y compris les frais de transport at d'assu-
rance at les autres frais connexes. 

Prix do revient. On obtient cette valeur on 
calculant: los stocks d'ouverture + los achats 
tofaux - los stocks de fermeture. 

Narge bénéficiaire. On obtient cette valeur 
an calculant: los ventes tofales - Is prix do 
revient. 

Ré.unëratian des e.ployés. Cest la rémuné-
ration globale de fous los employés (y compris 
los employés du siage social at des entrepôts) 
pour lannóe, avant les deductions des impâts 
sur 1e revenu, do la prime d'assurance-chôma-
go, des charges sociales do l'employé, etc. 

Ventas at recettes. 	Ii s'agit du total des 
ventos do marchandises at des recettes prove-
nant do reparations, do la location do maté-
riel, do la vents de repas at d'autres servi-
ces, moms los rondus, los ajustements at los 
rabais. La valour des reprises n'est pas dé-
duito. Los commissions sur la vents do mar-
chandises appartenant a autrui of Ia valour 
(au detail) des narchandises prólevées par le 
propriétaire pour son usage personnel sank 
comptées. Los recottes hors exploitation, los 
rentrées sur créances radiées at los taxes do 
vent e diroctes sont exclues. 

Los estimations relatives au commerce de dé-
tail no fionnent pas compte des verttes direc-
tos, c'ost-ä-dire las ventes qui no sont pas 
faites par l'intermédiaire d'un point do vents 
au detail, par exemple, los ventes directes 
par solicitations las ventos do )ourrtaux ou do 
revues faitms directament par los imprimeurs 
óditeurs, las ventes faites par las clubs do 
livres of da disques at las ventes par distri-
buteurs automatiques. 

Stocks do fereeture. 	C'est la valour dos 
marchandjses détanuas a la fin do l'année 
financiers, pour la revente dans los magasins 
of los antrepôts, y compris las stocks an 
transit au Canada ou an consignation au Cana-
da. On no compte cependant pas las marchandi-
ses détenuos an consignation, ni los fournitu-
res do magasin at do bureau, ni los autras 
fournitures non destinées pour la revente. Los 
données sur las stocks peuvent être déclarées 
au prix coütant, au prix du marché (au co* 
courant do remplacement), plus bas qua le prix 
coCàtant ou du marché at au prix do yenta. 

Commerce Os detail annuel 1990 
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DATA QUALITY AND METHODOLOGY 

The annual estimates are compiled from both 
survey and non-survey data. 

Statistics Canada Survey Data 

QUALITt DES DONNEES El NETH000LOGIE 

Les estimations annuelles sont calculóos a 
partir de données provenant denquêtes at 
d'autres données. 

Dannéos pravonant d'onquetes do Statistique 
Canada 

The Annual Retail Chain and Department 	Li) 	Lenquate annuelle sur les magasins a 
Store Survey: provides complete cover- 	succursales at los grands magasins: 
age of all known chain and department 	fournie une couverture complete de ±ou- 
store organizations, with total sales 	tes Las entreprises do magasins a suc- 
above thresholds which may vary from 	cursales at de grands magasins connues, 
province to province. 	 déclarant des vontes totales au-dessus 

de différents seuils provinciaux. 

The Annual Retail Trade Survey: covers 	(ii) 
all known independent retailers which 
are not covered by the Annual Chain and 
Department Store Survey, and report 
total sales above thresholds which may 
vary from province to province. 

Lenquete annuelle sur Is commerce do 
dtail: cette enquôte porte sur tous 
los détaillants indépendants connus qui 
ne sont pas dans Is champs do lenquête 
annuelle sur les magasins a succursales 
at les grands magasins at déclarent des 
ven -tes totales au-dessus des différonts 
seuils provinciaux pré-déterminés. 

Selected data from The Annual Survey of (iii) 	Certaines données do lenquête annuelle 
frholesale Trade: 	retail sales reported sur 	Is commerce de gros: 	ii sagit des 
by wholesale merchants who operate one ventes su detail déclarées par des corn- 
or more retail 	outlets as 	a secondary morcarits on gros dont 	lactivité 	com- 
business activity. merciale secondaire consiste A 	exploi- 

ter un ou plusieurs points do 	vente au 
detail. 

Non-survey Data fron Adoinistrative Records 	Autres données pravonant do dossiers adoinis- 
tratifs 

(i) 	Corporations: 	data 	from 	corporation (i) 	Sociétés: 	Les données 	sont 	tirées des 
income tax returns (T2s) 	of all retail declarations dimp6ts(T2) do toutes les 
enterprises with sales between 	$25,000 sociétés do commerce do detail dont Los 
and 	thresholds 	which 	may 	vary 	from ventes varient entre $25,000 at 	diffé- 
province to province, rents seuils 	provinciaux 	pré-détormi- 

nés. 

(ii) 	Unincorporated 	businesses: 	data osti- (ii) 	Entreprises non constituées an société: 
mated from a sample of income 	tax 	re- los données sont estiméas 5 partir dun 
turns (Tis) of self-employed retailers échantillon do declarations d'impôt(Tl) 
which report gross business income 	be- des détaillants autonomes déclarant 	un 
twoon $25,000 and thresholds which 	may revenu 	brut 	tire 	dune 	entreprise 
vary from province to province, variant 	entre 	$25,000 	at 	différents 

sculls provinciaux pré-déterminés. 

Although the proportions vary by province and 	Bien quo los pourcentages varient scion la 
by type of business, the surveyed portion 	province at Is type dentreprise, los données 
represented 74% of the retail estimates and 	provenant des enquêtes représentant, an 1990, 
the unsurveyed, 26Z, in 1990. 	74Z dos estimations du commerce de detail, at 

los autros, 26?.. 

Not included in the estimates are retail busi- 
flosses with income less than $25,000 for 1990. 

On no tient pas compte dans los estimations, 
des entroprises do commerce do detail dont los 
recettes sont inférieuros C $25,000 an 1990. 
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The surveys indicated above as well as the 
administrative records relating to corpor-
ations are complete enumerations of the popu-
lation under consideration. Hence, the con-
tributions to the survey estimates from these 
sources are not subject to sampling error. On 
the other hand, estimates relating to unincor-
porated businesses are based on a sample of 
income tax returns of self-employed retailers 
and thus are subject to sampling variability. 
Since the contribution of estimates of unin-
corporated businesses to the survey estimates 
given in this publication are small, the samp-
ling error is expected to have only a minimal 
impact on the quality of the survey estimates. 

In addition to sampling error, the published 
estimates are also subject to non-sampling 
errors. 

For survey data, non-sampling errors can be 
attributed to one or more of the following 
sources: 

Coverage error. 	This error results from 
incomplete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the questions, inability or unwilling-
ness of the respondent to provide correct 
information or misinterpretation of the ques-
tions because of definitional difficulties. 

Non-response error. 	Some respondents may 
refuse to answer questions, some are unable to 
respond, while others may be too late in re-
sponding. Data for the non-responding units 
can be imputed using the data from responding 
units. The extent of error due to imputation 
is usually unknown and is very much dependent 
on any characteristic differences between the 
respondent group and the non-respondent group 
in the survey. This error generally increases 
with increases in the non-response rate and 
attempts are therefore made to obtain as high 
a response rate as possible. 

Process3.nq error. 	These are the errors that 
may occur at various stages of processing the 
data such as coding, data entry, verification, 
editing, weighting, tabulation, etc.. 

All reasonable efforts are made to control 
non-sampling error in the survey data through 
careful questionnaire design, use of precise 
definitions of retail establishments, loca-
tions and variables for which data are col-
lected, liaison with major respondents, edit-
ing of data for inconsistencies and subsequent 

Les enquêtes sus-mentionnées, de même quo las 
dossiers administratifs ayan* trait aux soci-
tés, constituent des dénombrements complets do 
la population on cause. Par consequent, ii ny 
a pas derreur déchantillonnage dans le cas 
des données tirées de ces sources qui servant 
a élaborer les estimations denquête. Par au-
leurs, los estimations se rapportant aux en-
treprises non constituées an sociétd sont 
fondéas sur un échantillon do declaration 
dimpât des détaillants autonomes at sont donc 
sujettes a la variation déchantillonnage. 
tant donné que los estimations des entrepri-

sos non constituées an société jouent un role 
minima au plan do lélaboration des estima-
tions denquOta dont il est fait état dans la 
présente publication, on sattend quo lerreur 
déchantillonage naura quuna influence né-
gligeable sur la qualité des estimations den-
quêto. 

Outre lerreur déchantillonnage, los estima-
tions diffuséas sont égalament sujettas a des 
erreurs non dues a léchantillonnage. 
Dans le cas des données denquOte, los erreurs 
non duos a léchantillonnage peuvent être 
attribuées 5 lune ou plusieurs des sources 
suivantes: 

La chap de l'enquëta. 	Lerreur résulte dun 
listage incomplet at dune couverture insuffi-
sante do la population visée. 

La réponsa. 	Ici, Perreur peut Otre attri- 
buable 5 la conception du questionnaire at aux 
caractéristiques des questions, a lincapacité 
ou au rafus do lenquOté da fournir des run-
seignaments exacts ou a linterprétation fau-
tive des questions due 5 des problèmes dordre 
sémank i quo. 

La non-réponse. Certains enquOtés refusent 
do répondre, dautres an sont incapables at 
dautres encore répondent trop tard. Las don-
nées relatives aux non-répondants peuvertt Otre 
imputées a partir des chiffres fournis par los 
répondants. On no connaIt généralement pas 
limportance do lerreur dimputation celle-
ci vane beaucoup salon los caractéristiques 
qui distinguerit las répondants des nor,-répon-
dants. Comma ce type derreur prend habitual-
lament do lampleur a mesure quaugmente le 
taux da non-réponse, on s'efforce dobtenir la 
meilleur taux do rCponse possible. 

La traitnoent. 	Lerreur pout se produire 
lors des divurses étapes du traitement des 
données, telles qua le codage, lon*rée, la 
verification, la pondération, la totalisation, 
etc.. 

Pious faisons notre possible pour contrOler 
lerreur non due a léchantillonnaga dans los 
données danquô*e an soignant la conception du 
questionnaire, an définissant de laçon precise 
los établissements do commerce de detail, las 
emplacements at las variables pour losquels 
des donnOes sont recuoillies, an affectuant la 
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follow-up and quality control of manual pro-
cessing operations. Furthermore, extensive 
efforts are made to maximize the response rate 
in order to minimize the bias stemming from 
non-response. 

Ainistrative data from Revenue Canadas 
tax returns are used for records relating to 
small retailers (i.e. these retailers whose 
total sales were below predetermined thresh-
olds) for the purpose of reducing response 
burden on the small business community. How-
ever, its use involves a compromise on data 
quality since income tax forms are not 
designed for survey purposes. Data quality 
problems include differences in classifying 
small businesses to retail or non-retail and 
in classifying a retailer to a particular type 
of retail business. In addition, the use of 
gross business income from the tax records as 
a proxy for retail sales introduces a positive 
bias in the published estimates as gross busi-
ness income includes revenues besides those of 
retail sales such as investment income and 
gains in sales of fixed assets. Furthermore, 
there are no follow-ups with tax filers as 
there are with survey respondents to clarify 
or verify data. 

The symbol ". . on the tables in this publica-
tion usually indicates that reliable data are 
not available because of problems with the 
unsurveyed portion. 

Statistics Canada staff work closely with 
Revenue Canada on a continuing basis to 
improve the statistical use of administrative 
data. 

Users attempting to make year-to-year compari-
sons of sales data should take into account 
such factors as the emergence and disappear-
ance of retail organizations, changes in the 
number of locations operated and price 
changes. 

Caution should also be exercised when making 
comparisons between the estimates contained in 
this publication and those published in the 
monthly Retail Trade Publication (catalogue 
63-005). There are a number of factors which 
contribute to the differences in the retail 
estimates between the annual and monthly sur-
veys. They include the following: 

liaison avec los principaux répondants, an 
corrigeant los données pour an 61iminer les 
incohérances at an affecLuant, par la suite, 
Is suivi at Is contrôle de la qualité des 
operations de traitement manuel. En outre, 
nous déployons des efforts considerables pour 
maximiser Is taux do réponse afin de réduire 
au minimum lerreur systématique découlant do 
Is non-réponse. 

Les donnóes 	administratives provenant des 
declarations dimpôt do Revenu Canada sont 
utilisés pour les dossiers ayant trait aux 
petits détaillants (cest--dire ceux dont Is 
total des ventes est inférieur a des seuils 
prédéterminés) aux fins do réduire Is fardeau 
do réponse des petites entreprises. Toutefois, 
lutilisation do ces enregistroments nous 
oblige a faire des compromis quant a la qua-
lité des données, étant donné que les formu-
lairos do declarations dimpôt no sont pas 
concus a des fins denquète. Au nombre des 
problèmes relatifs 5 la qualité des données, 
mentionnons los divergences au plan do la 
classification des petites entreprises dans 
los categories du commerce do detail ou autres 
at do la classification dun détaillant dans 
uno catégorie particuliare dans Is commerce de 
détaij.. En outre, lutilisation du revenu brut 
des entreprises déclaré sur los fori.ulaires 
dimpôL, on remplacement des ventes au detail, 
entraIne une erreur systématique positive dans 
los estimations diffusées étant donné quo Is 
revenu brut des entreprises englobe des recet-
tes provenant dautres sources que des ventes 
au detail, notamment Is revenu de placement at 
les gains découlant des ventes do biens immo-
bilisés. En outre, los déclarants no font 
lobjet do suivi pour clarifier ou verifier 
les donnéos comme dans Is cas des enquêtés. 

Le symbolo ". ." quon retrouve dans los ta-
bleaux do la présente publication indique 
généralement quil nest pas possible davoir 
accès a des données fiables an raison do pro-
blèmes poses par los donnêes do léchantillon 
qui no découlenk pas denquêtes. 

Le personnel do Statistique Canada collabore 
étrojtement an permanence, avec celui do 
Revenu Canada af in daméliorer 1 utilisation 
statistiquo des donnéos administratives. 

Los utilisateurs qui tentent do procéder a des 
comparaisons annuolles dos données relatives 
aux ventes doivent tenir compte do divers 
facteurs, notamment lapparition at la dispa-
ration do commerees do detail, los variations 
du nombre demplacement at los fluctuations do 
prix. 

Ii faut égalomank faire preuva de prudence 
lorsque lon compare les estimations qui figu-
rent dans la présento publication at cellos 
qui sont diffusées dans la publication men-
suello sur Is commerce do detail (numéro 63-
005 au catalogue). Il existe un certain nombre 
do facteurs qui expliquent los divergences au 
niveau dos estimations du commerce do detail 
entre los onquê*os annuelles at monsuelles. 
Parmi ceux-ci, mentionnons: 
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Reference Periods: 

The annualized sales estimates derived from 
the monthly Retail Trade survey relate to the 
calendar year. Survey estimates for the 
annual Retail Trade Survey, however, relate to 
a mixture of fiscal year periods ending 
between April 1 of the survey reference year 
and (larch 31 of the following year. 

Positive Sales Bias in the Annual Retail 
Trade Survey 

For small retailers whose total retail sales 
are known to be less than predetermined thr-
esholds (which can vary from province to prov-
ince), gross business income extracted from 
the tax records of Revenue Canada is used as a 
proxy for total retail sales. For tax records 
relating to corporations, the gross business 
income includes revenues between those relat-
ing to total sales such as investment income 
and gains on sales of fixed assets. As a 
result, the use of tax records will introduce 
a positive bias in the estimates produced by 
the annual Retail Trade survey. 

Undercoverage in the Monthly Retail Trade 
Survey 

For small businesses (i.e. those retailers 
whose total retail sales are known to be below 
predetermined thresholds) on the payroll de-
duction portion of the Central Frame Data 
Base, there is some undercoverage due to clas-
sification problems. Non-retail records sam-
pled as retail are re-classified to their 
proper industry. However, retail records sam-
pled as non-retail by other surveys may not be 
properly re-classified to retail. Those re-
cords not re-classified to retail will not be 
covered in the monthly Retail Trade Survey. 

Annual Retail Sales - Covaraqa Adjusent 

Beginning with the 1990 reference year, the 
Annual Retail Trade Survey was hooked to the 
Central Frame Data Base. This hook-up 
resulted in an additional number of retail 
businesses being included in the annual sur-
vey. Many of these additions are births(i.e. 
retail businesses which were active in 1990 
but did not exist or were classified as non-
retail for the 1989 reference year). How-
ever,a proportion of these additions were 
active in the retail industry in 1989. The 
additions to the 1990 Annual Retail Trade 
Survey resulted in about $3 million dollars 

1) Los périodes do référence 

Los estimations des ventes caiculées sur une 
année découlant de lEnquête mensuelie sur Is 
commerce de detail se rapportent a iannée 
civilo. Toutefois, les estimations de lEn-
quête annuelle sur Is commerce do detail ren-
voienk a divers exercices financiers qui pron-
nent fin entre Is ler avrii de l'année do 
référence de lenquête at le 31 mars de Pan-
née suivante. 

21 Erreur systématique positive des ventes de 
l'Enquêke annuelle sur le commerce des detail 

Dana le cas des petits détaillants dont lea 
ventes globalos sont inférieures au seuji 
prédéterminés (qui peuvent varier d'une pro-
vince a l'autre), on so sort du revenu den-
kreprise brut tire des dossiers fiscaux de 
Revenu Canada an remplacement du total des 
vontes au detail. Pour ce qui est des dossiers 
fiscaux ayank trait aux sociétés, Is revenu 
den*reprise brut onglobe los rece*kes qui 
sont comprises entre cellos so rapportant aux 
ventes totales, notamment Is revenu do place-
ment at los gains découlant des vontes do 
biens immobilisés. Par consequent, lutilisa-
tion des dossiers fiscaux entralnera une or-
reur systématique positive dans los estima-
tions produites aux termes de PEnquête an-
nuelle sur Is Commerce do detail. 

3) Sous-dénombrement do PEnquête monsuelle 
sur le commerce de detail 

Dana le cas dos potites antreprises (cost-a-
dire los détaillants dank on sait quo Is total 
des ventes au detail atteint los seuils prédé-
terminés) qui font partio de la portion des 
deductions a Ia source do la Base des donrtées 
du registro central, on constate un certain 
sous-dénombrement attribuable a des problèmes 
de classification. Los dossiers des établisso-
monks autres que los comeerces do detail qul 
font néanmois partie dun échantillon do cc 
type do commerce sont reclassés dana Ia bran-
che dactivité a laquelle us appartionnent. 
Toutofois, ii so pout quo, dana lo contexte 
dautres enquôtes, los dossiers des établisse-
ments do detail qui font partie do léchantil-
ion a titre do commorces autres quo los dé-
taillants no soiont pas correctement replaces 
dana la bonne catégorie. Il no sera donc pas 
tenu compte do ces dossiers dans iEnquête 
mensuelle sur Is commerce do detail. 

Vontos annuelles au detail - ajuste.ent do la 
cauverture 

A partir do lannée do référenco 1990, lEn-
quêto annuelle sur le commerce do dótaii a 
raccordée a la Base do données du registro 
central. Co raccordoment explique quo ion-
quête annuoile porte sur un plus grand nombro 
do commorcos do detail. Dana bien des cas, ii 
sagit do nouvelles entreprises (example, ls 
commercos do detail on exploitation on 1990 
teals qui noxistaient pas an lannóe do réfé-
rence 1989 ou qui faisaiont alors partie do la 
catégorie des commerces autres quo lea detail-
lanka.) Toutefois, un certain nombre des en-
troprises ajou*ées étaiont an exploitation 
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added to the total retail sales for 1990. Had 
the hook-up to the Central Frame Data Base 
taken place for the 1989 reference year, the 
1989 retail sales estimates would have been 
approximately $1.6 billion higher than the 
published estimates. The provincial distribu-
tion of the additional $1.6 billion dollars to 
the 1989 sales estimate is given in the fol-
lowing table. 

dans la branche dactivité du commerce do 
detail an 1989. Ces ajouts a lenquête an-
nuelle do 1990 sur Is commerce de detail se 
sont solidés par une hausse denviron $3 mil-
lions du total des ventes au detail an 1990. 
Si le raccordement a la Base do données du 
registre central avait 6t6 effectué pour lan-
née do référence 1989, los estimations des 
ventes au detail pour cette annóe aurait óté 
supérieures denviron $1.6 milliards aux esti-
mations diffusées. Vous trouverez dans Is 
tableau ci-joint la repartition provincials de 
ce montant do $1.6 milliards qui vient sajou-
ter a lestimation des ventes do 1989. 

Annual Retail Sales - Coverage Adjustment 

Ventes au detail annualles - Ajusteent do Ia couvertura 

Province 	 $000,000 

Newfoundland - Térre-Neuve -  17.6 
Prince Edward Island - Ile-du-Prince-Edouard 8.7 
Nova Scotia - Nouvelle-Ecosse 43.1 
New Brunswick - Nouveau-Brunswick 48.5 
Québec 473.6 
Ontario 496.5 
Manitoba 43.4 
Saskatchewan 76.0 
Alberta 132.5 
British Columbia - Colombie-Britannique 253.5 
Yukon & Northwest Territories - Yukon & Territoires du Nord-Ouest 6.6 
Canada Total - Total Canada 1,600.0 

Thus, the 	annual retail sales 	estimates of Par 	consequent, 	los 	estimations des 	ventes 
$196 million dollars 	for 1990 	is 	2.5Z higher annuellas au 	detail qui sétablissent 	5 $196 
than the resulting 1989 sales 	estimates after millions pour 1990 dépassent do 2.5Z los esti- 
the coverage adjustment has been 	applied to mations des ventes de 1989, a lissue do 	la- 
the 1989 published retail sales estimates. justement 	do 	la 	couverture 	applicable 	aux 

estimations 	des 	ventes 	au detail 	diffusées 
pour cette même année. 

Data Confidentiality 

Statistics Canada is prohibited by law from 
publishing any statistics which would divulge 
information relating to any identifiable busi-
ness without the previous consent in writing 
of that business. The disclosure of data like-
ly to reveal specific information on the ac-
tivity of a particular company is therefore 
systematically and rigorously controlled and 
regulated to prevent the publication or dis-
closure of any information deemed confiden-
tial. The rules regarding the confidentiality 
of parts of the results of merchandising sur-
veys are therefore applied in such a way that 
no data are shown for cells (or statistical 
units) composed of fewer than three companies 
or of three or more, if these are dominated by 
one or two companies. Information is withheld 
on this designated cell by entering an "X" in 
the appropriate boxes. 

Another way of preserving data confidentiality 
without having to enter an 'X is to combine 
(consolidate) the information for selected 
regions or selected kinds of business. The 
aggregated data can then be published. 

ConlidentialitC des Dorinées 

La loi interdit a S*atistique Canada do diffu-
ser au grand public des données qui pourraient 
servir a identifier une entreprise ou certai-
nes do sos caractéristiques, sans avoir obtenu 
au préalable, lautorisation écrite do cotta 
dernière. Ainsi, le dévoilement do données 
susceptibles do révéler des ronseignements 
précis sur l'activité dune entreprise parti-
culière est systématiquement contrôlé suivant 
des dispositions strictes do telle sorte 
quaucun renseignement jugé secret no soit pu-
blió ou divulgué. L'application des règles sur 
le caractère secret dune partie des résultats 
des enquêtes sur le commerce sétablit doric do 
manière a ce qu'aucune donnée no soit révéléa 
pour des cellules (ou unites statistiques) 
composées de moms do trois compagnies), ou 
encore do trois ou plus lorsque celles-ci sont 
dominéss par une ou deux compagnies. Linfor-
mation concernant ces cellules est dissimulée 
an inscrivant un "X" aux différents postes 
visés. 

Une autre facon do preserver le caractere 
confidential do linformation sans pour autant 
avoir a me*tre un "X", consists a grouper 
(consolidar) los données pour certaines ré-
gions ou certains genres de commerce. Los 
données ainsi agréger peuvent par la suite 
être publiées. 
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STANDARD INDUSTRIAL CLASSIFICATION 1980 

60 Food Beverage and Drug Industries 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 
6013 Bakery products stores 
6014 Candy and nut stores 
6015 Fruit and vegetable stores 
6016 Meat markets 
6019 Other specialty food stores, n.e.c. 

6021 Liquor stores 
6022 Wino stores 
6023 Beer stores 
6031 Pharmacies 
6032 Patent medicine and toiletries stores 

61 Shoe, Apparel, Fabric and Yarn Industries 

6111 Shoe stores 
6121 Mens clothing stores 
6131 Wome&s clothing stores 
6141 Childrens clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

62 Household Furniture, Appliances and 
Furnishings Industries 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

63 Auto.ative Vehicles, Parts and 
Accessories Industries, Sales and 
Services 

CLASSIFICATION TYPE DES INDUSTRIES, 1980. 

60 Industries dos aliments, boissans, 
•édicents 

6011 Supermarchs dalimentation 
6012 Epiceries (sauf les supermarchés) 
6013 Boulangeries-pâtisseries 
6014 Confisaries at magasins do noix 
6015 Magasins de fruits at legumes 
6016 Marches do viandes 
6019 Autres magasins dalimenta*ion 

spécialisés, n.c.a. 
6021 Magasins de spiritueux 
6022 Magasins de yin 
6023 Magasins do bière 
6031 Pharmacies 
6032 Magasins de médicaments brevetés at do 

produits de toiletta 

61 Industries des chaussures, vêteonts, 
tissus at files 

6111 Magasins do chaussures 
6121 Hagasins de vétements pour hommes 
6131 Magasins de vêtements pour dames 
6141 Magasins do vètements pour enfants 
6142 Magasins d'ar*icles de fourrure 
6149 Autros magasins de vô*eoents, n.c.a. 
6151 Magasins do 'tissus at do files 

62 Industries de iaoubles, appareils at 
accessoires d' a.eublesent do •aison 

6211 Magasins do meubles do maison 
(avoc appareils ménagers at accessoires 
d • ameublement) 

6212 Magasins do meublos do maison 
(sans appareils ménagers ni accessoires 
d amoubleiuen -t) 

6213 A'teliers do reparation do meubles 
6221 Magasins dappareils ménagers, da postos 

do télévision at do radio at dappareils 
s'téréophoni ques 

6222 Magasins do postes do télévision at de 
radio at dappareils stéréophoniques 

6223 Ateliors do reparation dappareils 
ménagers, de postes do télévision at do 
radio at dappareils stéréophoniques 

6231 Magasirts do revêtements do sol 
6232 Magasins do 'tentures 
6239 Autros magasins damoublement do maison 

63 Industries des vChiclules autouobiles, 
pièces at accessoires, vente at service - 

6311 Automobile(new) dealers 6311 Concossionnajres dautomobiles neuvos 
6312 Automobilo(usod) dealers 6312 Concessionnaires dautomobjies doccasion 
6321 Motor home and travel trailer dealers 6321 Ilarchands do roulottas mo'torisóos at do 

roulottes do voyage 
6322 Boats, outboard motors and boating 6322 Marchands do bateaux, do moteurs hors- 

accessories dealers bord at dacessoiros pour bateaux 
6323 Motorcycle and snowmobile dealers 6323 Marchands do motocyclettos at de 

motoneigos 
6329 Other recreational vehicle dealers 6329 Autres marchands do véhicules do loisir 
6331 Gasoline service stations 6331 Stations-services 
6341 Home and auto supply stores 6341 Magasins do fournituros pour la maison at 

pour Pautomobile 
6342 Tire, battery, parts and accessorias 6342 Magasins do pneus, daccumlatours, do 

stores pièces at daccessojres 
6351 Garagas(general ropairs) 6351 Garagos(réparations généralos) 
6352 Paint and body repair shops 6352 Ateliors do pein'ture at do carosserie 
6353 Muffler replacement shops 6353 Ateliars do remplacomen* de silencioux 
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63 Autceotivo Vehicles, Parts and 
Accessories Industries, Sales and 
Services - continued 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes 
6399 Other motor vehicle services, n.B.C. 

64 General Retail Merchandising Industries 

6411 Department stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandise stores) 

65 Other Retail Stores Industries 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6541 Sporting goods stores 
6542 Bicycle shops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561 Jewellery stores 
6562 Hatch and jewellery repair shops 

6571 Camera and photographic supply stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians shops 
6593 Art galleries and ar*ists supply stores 

6594 Luggage and leather goods stores 
6595 Monument and tombstone dealers 

6596 Pet stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c.  

63 Industries des véhiclules autoeobiles, 
pièces at accessaires, vente at service - 
suite 

6354 Ateliers do remplacement do glaces pour 
vóhicules automobiles 

6355 Ateliors de reparation at de 
remplacement de boIIes do vitosso de 
véhicules automobiles 

6359 Autres atoliers de reparation do 
vIhiculos automobiles 

6391 Lava-autos 
6399 Autres services pour vóhicules 

automobiles, n.c.a. 

64 Industries dos •agasins do marchandisas 
diverses 

6411 Magasins a rayons 
6412 tlagasins généraux 
6413 Autres magasins do marchandises diverses 

(bazars at magasins do narchandises 
diverses) 

65 Autres industries do magasins da detail 

6511 Librairies at papotories 
6521 Flouristos 
6522 Centres do jardinage 
6531 Quincailleries 
6532 tlagasins de peinture, do vitro at do 

papier point 
6541 Magasins darticles do sport 
6542 Magasins do bicyclettes 
6551 Magasins dinstruments do ususique 
6552 Magasins do disques at do bandos 

magnet iquos 
6561 Bijoutorios 
6562 Ateliers de reparation do montros at do 

bijoux 
6571 Magasins dappareils at do founitures 

photographiquos 
6581 Magasins do jouots at darticles de 

loisir 
6582 Magasins do cadoaux, darticles do 

fantaisie at do souvenirs 
6591 Magasins do marchandises doccasion, 

n.c.a. 
6592 Opticians 
6593 Galories dart at eagasins do 

fournitures pour artistos 
6594 Magasins do bagages at do ,earoquinerie 
6595 Magasins do monuments funéraires at de 

piorres tombalas 
6596 Magasins danimaux do maison 
6597 Marchands do piacos do monnaia at do 

timbras 
6598 Marchands do •aisons mobiles 
6599 Autres magasins do yenta au detail, 

n.c.a. 
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