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Data in Many Forms... 

Statistics Canada disseminates data in a variety 
of forms. In addition to publications, both 
standard and special tabulations are offered. 
Data are available on CD, diskette, computer 
print-outs, microfiche and microfilm, and magne-
tic tapes. Maps and other geographic reference 
materials are available for some types of data. 
Direct on line access to aggregated information 
is possible through CANSIM, Statistics Canada's 
machine-readable data base and retrieval system. 

How to Obtain More Information 

Inquiries about this publication 	and related 
statistics or services should be directed to: 

Retail Trade Section, 
Industry Division, 

Statistics Canada, Ottawa, K1A 0T6 (Telephone: 
951-3552) or to the Statistics Canada reference 
centre in: 

Des données sous plusieurs formes... 

Statistique Canada diffuse les données sous formes 
diverses. Outre les publications, des totalisations 
habituelles et spéciales sont offertes. Les données 
sont disponibles sur disque compact, disquette, 
imprimés d'ordinateur, microfiches et microfilms et 
bandes magnétiques. Des cartes et d'autres documents 
de référence géographiques sont disponibles pour cer-
tames sortes de données. L'accès direct a des 
données agrégées est possible par Ic truchement de 
CANSIM, Ia base de données ordinolingue et Ic système 
d'extraction de Statistique Canada. 

Comment obtenir d'autres renseignements 

Toutes demandes de renseignements au sujet de cette 
publication ou de statistiquem et services connexes 
doivent étre adressées ir 

Section du commerce de detail, 
Division de l'industrie, 

Statistique Canada, 	Ottawa, K1A 0T6 	(téléphone: 
951-3552) ou au centre de consultation de Statistique 
Canada a: 

Hall fax (1 -902-426-5331) Regina (1-306-780-5405) Halifax (1 -902-426-5331) Regina (1 -306-780-5405) 
Montreal (1-514-283-5725) Edmonton (1 -403-495-3027) Montréal (1-514-283-5725) Edmonton (1-403-495-3027) 
Ottawa (1-613-951-8116) Calgary (1-403-292-6717) Ottawa (1-613-951-8116) Calgary (1-403-292-6717) 
Toronto (1-416-973-6586) Vancouver (1-604-666-3691) Toronto (1-416-973-6586) Vancouver (1-604-666-3691) 
Winnipeg (1-204-983-4020) Winnipeg (1-204-983-4020) 

Toll-free access is provided in all provinces 
and territories, for users who reside outside 
the local dialing area of any of the regional 
reference centres. 

Newfoundland, Labrador, 
Nova Scotia, New Brunswick 
and Prince Edward Island 

	
1-800-565-7192 

Quebec 
	 1-800-361-2831 

Ontario 
	 1-800-263-1136 

Saskatchewan 
	1-800-667-7164 

Manitoba 
	 1-800-661-7828 

Alberta and Northwest Territories 1 -800-563-7828 
British Columbia and Yukon 

	1 -800-663-1551 

Teloco..unieationS Device for the 
Hearing Impaired 	1-800-363-7629 

How to Order Publications 

This and other Statistics Canada publications 
may be purchased from local authorized agents 
and other community bookstores, through the local 
Statistics Canada offices, or by mail order to 
Marketing Division, Sales and Service, Statistics 
Canada, Ottawa, K1A 0T6. 

1(613)951-7277 

Facsimile Number 1(613)951-1584 

Toronto 
Credit card only (973-8018) 

Toll Free Order Only Line (Canada 
and United States) 	1-800-267-6677  

Un service d'appel interurbain sans frais est offert, 
dans toutes les provinces et dans les territoires, 
aux utilisatours qui habitent a V extér jour des zones 
do co.munication locale des centres régionaux de con-
sultation. 

Terre-Neuve et Labrador, 
Nouvelle-Ecosse, Nouveau-Brunswick 
et tle-du-Prince-Edouard 	1-800-565-7192 

Québec 	 1-800-361-2831 
Ontario 	 1-800-263-1136 
Saskatchewan 	 1-800-667-7164 
Manitoba 	 1-800-661-7828 
Alberta et Territoires du Nord-Ouest 	1-800-563-7826 
Colombie-Britannique et Yukon 	1-800-663-1551 

Appareils do téléccmic.ations pour 
las •alentendants 	1-800-363-7629 

Comment commander les publications 

On peut se procurer cette publication et les autres 
publications de Statistique Canada auprès des agents 
autorisés et des autres librairies locales, par l'en-
tremise des bureaux locaux de Statistique Canada, ou 
en écrivant a la Division du Marketing, Ventes et 
Service, Statistique Canada, Ottawa, K1A 0T6. 

1(613)951-7277 

Numéro du télócopieur 1(613)951-1584 

Toronto 
Carte de credit seulement (973-8018) 

Nuéro sans frais pour coander 
seule.ent(Canada at ttats-Unis) 	1-800-267.6677 
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Note of Appreciation 

Canada owes the success of its statistical system 
to a long-standing cooperation involving Statistics 
Canada, the citizens of Canada, its businesses 
and governments. Accurate and timely statistical 
information could not be produced without their 
continued cooperation and goodwill. 

Note de reconnaissance 

Le succès du système statistique du Canada 
repose sun un partenariat been établi entre 
Statistique Canada et Ia population, les entreprises 
et les administrations canadiennes. Sans cetie 
collaboration et cette bonne volorité, il serait 
impossible de produtre des statistiques prCcises 
et actuelles. 



SYMBOLS 

The following 	symbols are 	used in this 
Statistics Canada publication: 

figures not available. 

figures 	not 	appropriate 	or 	not 
applicable. 

- nil or zero. 

-- amount too small to be expressed. 

p preliminary figures. 

r revised figures. 

x confidential to meet secrecy requirements 
of the Statistics Act. 

NOTE 

Percentages and totals are calculated before 
rounding. 

A NOTE ON CANSIM 

Statistics 	in 	this 	publication are not 
available from Statistics Canada computerized 
data bank 	CANSIPI (Canadian Socio-Economic 
Information Management System). 	Some current 
and historical statistics on Department store 
sales and stocks (Matrix No. 112) as well as 
other retail trade series are accessible on 
CANSIM via terminal, on computer printouts, or 
in machine readable form. For further 
information contact the CANSIM staff, Current 
Economic Analysis Division, Statistics Canada, 
Ottawa, K1A 0Z8 (telephone 613-951-8200), or 
the regional advisors at Statistics Canada 
offices locat.d across Canada. 

This publication was 	prepared under the 
direction of 

• 	G. H. Andrusiak, 	Director, 	Industry 
Division 

• 	B. Nemes, 	Assistant Director, Distribu- 
tive 	Trades 	Sub-division, Industry 
Division 

• 	B. Thóriault, Chief, Retail Trade Section, 
Distributive 	Trades 	Sub-division, 
Industry Division 

SIG1IES CONVENT IONNELS 

Las signes suivants sont employés dans cette 
publication de Statistiqu. Canada 

nombres indisponibles. 

nayant pas lieu de figurer. 

- néan* ou zero. 

-- nombres infim.s. 

p no.bres provisoires. 

r nombras rectifiCs. 

x confid.ntiel on vertu des dispositions de 
la Loi sur la statistique relatives au 
secret. 

NOTA 

Les pourcentages at les totaux sont calculés 
avant larrondissage. 

NOTE AU SUJET DE CANSIM 

Las statistiques sur cette publication no 
sont pas disponibles sur la banque do donnóes 
informatisées de Statistiqu. Canada CANSIM 
(Système canadian dinformation socio- 
économique). Cependant, certaines statisti-
qu.s actuelles at historiques sur las ventas 
at stocks des grands magasins (matrica no 112) 
ainsi qua de nombreuses autr.s series sont 
accessibles sur CANSIM per le biais dun 
ter.inal, dimprimés dordinateur ou sous une 
forma lisible par une machine. Pour plus de 
rensoignaments, sadrasser au personnel do 
CANSIM, Division de larialysa de conjoncture, 
Statistique Canada, Ottawa, K1A 0Z8 (téléphone 
613-951-8200), ou aux consaillers régionaux 
des bureaux de Statistiqus Canada situés I 
travers is Canada. 

Cette publication a CtC rédigée sous la 
direction de: 

• 	G. N. Andrusiak, 	direc*.ur, 	Division 
de lindustrie 

• 	B. 	Names, 	directeur adjoint, Sous- 
division des commerces de distributions, 
Division d. lindustrie 

• 	B. Thériault, chef, Section du commerce 
do detail, 	Sous-division des commmrces 
d. 	distributions, 	Division 	de 
1 • industrie 
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Introduction 

This publication provides a 	comprehensive 
picture of retailing in Canada for the years 
1990 and 1991. This information is necessary 
for businesses to gauge and improve their 
marketing practices, for trade associations 
to measure their performance and for all 
levels of government to develop national and 
regional economic programmes and policies. 
Retail trade is a key economic indicator used 
to measure the growth of our economy and 
gauge its performance. Retail trade repre-
sented approximately 44? of total consumer 
expenditure on goods and services in 1991 and 
about 27? of Canada, gross domestic product. 

Highlights, 1990- 1991 

• Annual retail trade totalled an estimated 
$185.2 billion in 1991 a decreas. of 5.4? 
from 1990. 

This year-over-year decrease in sales was 
the first decline in dollar value sales 
since this retail programme started in 
1985. 

The number of retail locations decreased by 
just over 10,000 to approximately 206,000 
stores. 

The automotive industries continued to be 
the largest of the six major trade groups 
even though there was a 8.3? decrease in 
retail sales for this group between 1990 
and 1991. The second largest trade group, 
the food, beverage and drug industries cat-
egory, recorded a marginal 0.8? decrease in 
retail sales. 

As a proportion of total retail trade, the 
automotive group accounted for 34.6?, the 
food, beverage and drug group, 33.0?; the 
general retail merchandising group which 
includes department stores, 11.5%) the 
shoe, apparel, fabric and yarn group, 6.2?; 
and the household furniture and appliances 
group, 5.2?.. All other retail stores 
accounted for the remaining 9.5? of total 
retail trade in 1991. 

In each province, retail sales as a percen-
tage of the Canada total corresponded 
closely with demographic size. The three 
largest provinces, Ontario, Quebec and 
British Columbia, accounted for 37.6?., 
24.1? and 13.0% respectively of all the 
retail trade in 1991. Alberta had the 
highest retail sales per capita at $7,449 
followed by British Columbia at $7031 and 
the Yukon at $6,748. Of the remaining prov-
inces and territories, annual per capita 
retail sales ranged from $6,646 in Ontario 
to $5,728 in Newfoundland. The national per 
capita average was $6,586 in 1991. 

Annual retail trade. 1991 
Statistics Canada - Cat. No 63-223 

Introduction 

Cotte publication prsento un tableau complet 
du commerce de dMail pour los années 1990 at 
1991. Ces rensoignements sont utilis6s par 
los .ntr.prises pour óvaluer at amóliorer 
leurs techniques de commorcialisation, par 
las associations de marchands pour mesuror 
leurs rendoments, at par los divers niveaux 
de gouvernement afin dólaborer des pro-
gra...s óconomiquos nationaux at formuler des 
politiquos. Le commerce de detail est un 
indicateur óconomiquo important permet-tant do 
mesurer Is croissance do notre economie at 
devaluer sa performance. En 1991, 1s com-
merce do detail cu Canada a roprés.ntó 
environ 44% do lensemble dos dépenses on 
biens at services do consommation at près de 
27? du produit intCrieur brut. 

Felts saillants 1990-1991 

• On estimo qua lensemblo du commerce do 
detail sost chiffró a $185.2 milliards on 
1991, uno baisse do 5.4? par rapport i 
1990. 

• Cotta diminution dune annee a lautro des 
vont.s est la premier, diminution, par 
ordre dimportance on dollars, depuis lo 
dbut do cc programme on 1985. 

• 1e nombro do points do vents au d'tail a 
di.inué do près do 10,000 pour so chiffrer 
C environ 206,000 magasins. 

• I. soctour do 1 automobile est toujours 1e 
plus important des six group., du commerce 
do detail avoc une diminution du taux 
annu.l do croissance do 8.3?. La deuxiCme 
groups do commerce on importance, soit 
colui des alimonts, boissons at 
mCdicaments, a diminuó do 0.8? an 1991. 

Par rapport C l.nso.ble du commerce do 
dCtail, 1s groups do lautomobilo 
représonto 34.6?., 1s groupe des aliments, 
boissons at ,nédica.ents, 33.0?., celui dos 
magasins do marchandises diverse, 
compronant Los grands magasins, 11.5?, le 
groupo des chaussuros, vâtements, tissus at 
files, 6.2?, at celui des magasins do 
moublas at dapparoils ménagers, 5.2?. Los 
autr.s magasins do vents au detail tiannent 
co.pte des 9.5? domeurant do lensemble du 
com.orce do detail do 1991. 

Los ventos au detail on pourcontago de 
lonsomblo du Canada, do chacuno dos pro-
vinces, correspondent d. prCs C la popula-
tion do la province. Los trois plus grosses 
provincos, lOntario, Is Québec at La 
Colombio-Bri tannique, ont respectivemont 
37.6?, 24.1? at 13.0? du total des ventas 
au detail do 1991. LAlberta a onregistré 
los vent., au detail par habitant las plus 
élevêes, soit $7,449 suivi par la Colombie-
Britannique avoc dos vontos da lordre de 
$7,131 at du Yukon avec $6,748. Dans los 
autros provinces, los ventos au detail 
annuolles par habitant séchelonnaient de 
$6,646 on Ontario a $5,728 a Tarre-Neuve. 
La .oyonno nationals par habitant on 1991 
etait do $6,586. 

Commerce de detail annuel, 1991 
Statistique Canada - n' 63-223 au catalogue 



LECTURES SUGGtRtES 
Choisies parmi las publications 
de Statistique Canada 

Titre Catalogue 

Vantes at stocks des grands •agasins, 63-002 
mensuel, bilingue 

Vantes des grands .agasins par region, 63-004 
rapport provisoire, ,uensusl, bilingue 

come 	da detail, sensual, bilingue 63-005 

Magasins de detail A succursales at las 
grands •agasins, annual, bilingue 43-210 

Exploitants do ditributeurs autasatiques, 43-213 
annual, bilingu. 

La vents diracte au Canada, annual, 43-218 
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Librairies da cpus, annual, bilingue 43-219 

Ccerce ds detail, annual, bilingue 43-223 

Recauil statistiqua des etudes de marchó, 63-224 
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Enquëta sur I.e •archandisss vndues au 43-541 
detail, hors série, bilingu. 

Pour obtenir une publication, veuillez téléphoner 
mu 1-613-951-7277 ou utilis.r is numéro du tóló-
copieur 1-613-951-1584. Pour appaler sans frais, 
au Canada, composez Is 1-800-267-6677. Ii nest 
pas necessaire de nous fairs parvenir uns con-
firmation pour une coe.ands faite par tóliphone 
ou tólócopieur. 

FOR FURThER READING 
Selected Publications 
from Statistics Canada 

Title 

Department Stare Sales and Stocks, 
Monthly , Bilingual 

Department Store Sales by Region, 
Advance Release, Monthly, Bilingual 

Retail Trade, Monthly, Bilingual 

Retail Chain and Department Stores, 
Annual, Bilingual 

Vending Machine Operators, Annual, 
Bilingual 

Direct Selling in Canada, Annual, 
Bilingual 

Canpus Bookstores, Annual, Bilingual 

Annual Retail Trade, Annual, Bilingual 

Market Research Handbook, Annual, 
Bilingual 

Retail Cnodity Survey, Occasional, 
Bilingual 

To order a publication you may telephone 
1-613-951-7277 or use facsimile number 
1-613-951-1584. For toll free in Canada 
only telephone 1-800-267-6677. When 
ordering by telephone or facsimile a 
written confirmation is not required. 

Annual retail trade. 1991 
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TABLE 1. RETAIL SALES AND IJIBER OF LOCATIONS, CANADA, BY MAJOR GROUP, 1990 • 1991 

1990 1990/89 

Hu.ber of Sales $ Sales 
locat ions Receipts Change 

SIC Description No.br. de Yantes at Vorietion 
point de recettes des ventos 

CII ventes 

CANADA * $000,000 z 

60 Food, Beverage and Drug Industries 46,550 61,651.0 6.9 

61 Shoe, Apparel, Fabric and Yern Industries 29,400 12,425.3 0.5 

62 Household Furniture, Appliances A Furnishings 
19,550 10,787.7 -1.8 

Industries 

63 Autosobile Vehicles, Parts & Accessories 
55,650 69,925.1 1.9 

Industries, Sales & Services 

64 General Retail Merchandising Industries 9,050 21,896.4 1.3 

65 Other Retail Store Industries 56,350 19,024.9 3.0 

TOTAL, ALL STORES 216,500 195,710.2 3.2 

TABLE 2. 	RETAIL SALES AND UBER OF LOCATIONS, CANADA, BY INDUSTRY GROUP, 1990 - 1991 

1990 1990/89 

Nu.ber of Sales & Sales 
Locations Receipts Change 

SIC Description Noubrede Ventes et Variation 
point de recettes des ventes 

CTI ventes 

CANADA * $000,000 Z 

37,500 45,602.2 7.0 
601 
603 

Food Stores 
Prescription Drugs & Patent Medicine Stores 6,400 9,981.9 9.5 

4,500 1,843.3 -2.3 
611 Shoe Stores 3,700 2,137.7 -1.4 
612 Mens Clothing Stores 11,250 4,054.9 -1.0 
613 Wo.en's Clothing Stores 

7,750 3,808.5 	4.2 
614 Clothing Stores n.e.c. 

2,200 580.9 	2.8 
615 Fabric & Yarn Stores 5,900 4,603.8 	0.9 
621 Household Furniture Stores 

8,750 3,699.2 -7.0 
622 Appliance, Television, Radio $ Stereo Stores 

4,900 2,484.8 	1.7 
623 Household Furnishings Stores 

631 Autosobile Dealers 9,350 
2,300 

	

41,205.7 	0.3 

	

2,282.7 	-5.4 
632 Recreational Vehicle Dealers 

17,500 15,094.5 	8.8 
633 Gasoline Service Stations 3,900 5,245.9 	-0.2 
634 Autoeotive Parts A Accessories Stores 

19,500 5,517.4 	2.3 
635 Motor Vehicle Repair Shops 

639 Other Motor Vehicle Services 3,100 
9,050 

	

579.0 	-0.3 

	

21,896.4 	1.3 
641 General Merchandise Stores 3,500 1,458.4 	2.3 
651 Book I Stationery Stores 4,400 1,063.1 	10.8 
652 Florists, Lawn & Garden Centres 

5,550 3,022.8 	-0,3 
653 Hardware, Paint, Glass & Wallpaper StoreS 

654 Sporting Goods & Bicycle Shops 5,150 
2,450 

	

2,361.6 	2.4 

	

958.9 	-0.6 
655 Musical Instru..nt & Record Stores 5,250 1,560.5 	1.2 
656 ,iqw.11ery Stores A Jeweilery Repair Shops 

1,300 590.7 	4.8 
657 Ca.era A Photographic Supply Stores 

6,800 1,680.9 	8.8 
658 Toy, Hobby, Novelty $ Souvenir Stores 

24,600 12,394.6 	2.4 
659,602 Other Retail Stores 

TOTAL, ALL STORES 216,500 195 1 710.2 	3.2 

Annual retail trade, 1991 	
Commerce de detail annuel. 1991 
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TABLEAU 1. VENTES ET H0PRE DE POINT DE VENTES, C0NERCE DE DITAIL, CAKADA, PM GRAIID GROUPE D  1990 1991 

1991 1991/90 

Muibar of 	Sales S S1es 
locations Receipts Chenge 

No..bre di Ventes it Variation Description SIC 
point di recettes des ventes CII 

von tes 

$000,000 x CAMADA 

46,400 61,170.3 -0.8 industrl.s des eli..nts, boissuns at ,ódica..nts 60 

27,350 11,435.4 -8.0 Indu$trk.$ des chaussuros, vit..ents, tissus at flue 61 

Industries des .eLlas, appareils it accessoires 62 
17,450 9,603.6 -11.0 d'aeetle.ent di .aison 

Industries des véhiculos auto.obiles, pièces it 63 
54,100 64,090.7 -8.3 eccessoires, vents it service 

8,700 21,263.3 -2.9 Induetriss des .agasins di .arthandis.s divers.s 64 

52,350 17,629.1 -7.3 Autre industries di magasins do detaIl 65 

206,300 185,192.4 -5.4 TOTAL, bUS LES PIAGASINS 

TABLEAU 2. VENTES ET HOPIBRE DE POINT DE VENTES, CONIERCE DE D6TAXL, CAMADA, PAR GROUPE INDUSTRIEL, 1990 - 1991 

1991 1991/90 

Nueber of 	Sales & Sales 
Locations Receipts Change 

No.bre di Vantes it Variation Description SIC 
point de recettes des ventes CII 

ventes 

S $000,000 z CAMADA 

37,550 45,043.2 -1.2 Nagasins dalleentation 601 
6,250 10,313.4 3.3 Nagasins di .Adlca.ents sur ordonnance it di .ódica.ents hrev.tCs 603 
4,350 1,701.7 -7.7 Nagaskns do chaussures 611 
3,550 1,835.3 -14.1 Hagasins di vôte.unts pour hoes 612 
9,950 3,772.2 -7.0 Hagasins di vitesants pour daees 613 

7,300 3,530.1 -7.3 Hagasins di vite.ents n.c.a. 614 
2,150 596.2 2.6 Ilagasins do tissus at do fllCs 615 
5,000 3,932.9 -14.6 Plagaslns di .eubles di .aison 621 
7,850 3,448.7 -6.8 Hagasins dapparells •énagers it stCróo, di T.V. it di radio 622 
4,600 2,222.0 -10.6 Nagesins daccessoirss d'eset1...nt 623 

9,200 37,118.4 -9.9 ConcessIonaires d'autoeobilis 631 
2,250 1,985.9 -13.0 Harchands di véhicules di loisir 632 

17,000 14,292.1 -5.3 StatIons-service 633 
3,950 5,038.8 -3.9 Nagasins di pièces it d'acc.ssoires pour vihicules auto.oblles 636 
19,150 5,110.8 -7.4 Ateliers di reparation di vChicules auto.obiles 635 

2,500 5447 -5.9 Autris services pour vihicules autosobiles 639 
8,700 21,263.3 -2.9 I4agaslne di .archandises diverses 641 
3,350 1,330.3 -8.8 Llbrairles at pap.t.rles 651 
3,800 981.9 -7.6 Fleurlstes it centres di jardinag. 652 
4,900 2,564.5 -15.2 Plagasins di quincaill.ri., di peinture, do vitro at di papier peint 653 

5,050 2,242.1 -5.1 Plagasins darticles de sport it di bicyclettes 654 
2,300 957.1 -0.2 Plagasins d'instru..nts do .usiques at di disques 655 
4,550 1,355.7 -13.1 Sljouteries it atellers do reparation di .ontris at di bijoux 656 
1,300 561.4 -5.0 Magasins d'apparells at di fournitures photographiquis 657 
6,000 1,617.7 -3.8 Nagasins di jouets, do souvenirs, d'articies do loisir it di fantalsii 658 

	

23,700 	11,832.0 	-4.5 	Autres .agaslns di vente ai dóteil 	 602,659 

	

206,300 	185 1 192.4 	-5.4 TOTAL, TOIlS LES MAGASIHS 

Annual retail trade, 1991 	 Commerce de detail annual, 1991 
Statistics Canada - Cat No 63-223 	 Statistuque Canada - n 63-223 au catalogue 



TABLE 3.. RETAIL SALES AND IUIBER OF LOCATIONS, CANADA, BY INDUSTRY CLASS, 1990 - 1991 

1990 1990/89 

Nu.ber of 	Sales & Sales 
locations Receipts Change 

SIC Description Noubre de Ventes at Variation 
cii point de recettes des ventes 

ventes 

CANADA I $000,000 1 

6010 Food Stores 37,500 45,602.2 7.0 
6020 Liquor, Wine and Beer Stores 2,650 6,066.7 1.7 
6031 Pharuacies 5,700 9,721.5 10.2 
6032 Patent Medicine and Toiletries Stores 690 260.4 -11.2 
6111 Shoe Stores 4,500 1,843.3 -2.3 

6121 Men's Clothing Stores 3,700 2,137.7 -1.4 
6131 Wosen's Clothing Stores 11,250 4,056.9 -1.0 
6140 Clothing Stores n.e.c. 7,750 3,808.5 4.2 
6151 Fabric and Yarn Stores 2,200 580.9 2.8 
6211 Household Furniture Stores with Appliances and FurnIshings 2,050 2,852.1 5.3 

6212 Household Furniture Stores without Appliances and Furnishings 1,750 1,490.9 -7.2 
6213 Furniture Refinishing and Repair Shops 2,150 260.7 6.2 
6221 Appliance, Television, Radio and Stereo Stores 1,700 901.8 -2.1 
6222 Television, Radio, and Stereo Stores 4,400 2,399.3 9.0 
6223 Appliance, Television, Radio and Stereo Repair Shops 2,700 398.0 -4.7 

6231 Floor Covering Stores 1,400 1,232.9 -3.0 
6232 Drapery Stores .. 359.8 4.2 
6239 Other Household Furnishings Stores 2,150 892.0 7.8 
6311 Auto.obile (Mew) Dealers 5,250 39,231.0 0.0 
6312 Auto.obile (Used) Dealers 4,100 1,974.7 6.7 

6321 Motor Hose and Travel Trailer Dealers 490 834.0 -2.4 
6322 Boats, Outboard Motors and Boating Accessories Dealers 720 712.4 -13.7 
6323 Motorcycle and Snowsobile Dealers 950 644.6 2.8 
6329 Other Recreational Vehicle Dealers 160 91.6 -13.9 
6331 Gasoline Service Stations 17,500 15,094.5 8.8 

6341 Hose and Auto Supply Stores 580 3,440.2 2.5 
6342 Tire, Battery, Parts and Accessories Stores 3,300 1,805.6 -4.9 
6351 Garages (General Repairs) 9,400 2,350.3 1.8 
6352 Paint and Body Repair Shops 5,900 1,761.5 0.9 
6353 Muffler Replace.ent Shops 720 423.0 11.4 

6354 Motor Vehicle Glass Replacauent Shops 930 344.1 6.4 
6355 Motor Vehicle Transuission Repair and Replace..nt Shops .. 140.6 -1.7 
6359 Other Motor Vehicle Repair Shops .. 497.9 0.3 
6391 Car Washes 1,150 
6399 Other Motor Vehicle Services n.e.c. 1,950 

6410 General Merchandise Stores 9,050 21,896.4 1.3 
6511 Book and Stationery Stores 3,500 1,458.6 2.3 
6521 Florist Shops 3,950 716.1 8.1 
6522 Lawn and Garden Centres .. 347.0 16.7 

6531 Hardware Stores 4.100 2,428.0 -1.6 

6532 Paint, Glass and Wallpaper Stores .. 594.7 5.8 
6541 Sporting Goods Stores 4,700 2,198.1 3.7 
6542 Bicycle Shops 430 163.5 12.7 
6551 Musical Instru.ent Stores 1,400 475.9 4.4 

6552 Record and Tape Stores 1,050 483.0 5.0 

6560 Jewellery Stores and Watch and Jewellery Repair Shops 5,250 1,560.5 1.Z 
6571 Capers and Photographic Supply Stores 1,300 590.7 4.8 

6580 Toy, Hobby, Novelty and Souvenir Stores 6,800 1,680.9 8.8 

6591 Second Hand Merchandise Stores n.e.c. 3,200 469.8 8.5 

6592 Opticians' Shops 2,000 703.4 22.2 

6593 Art GallerioS and Artists' Supply Stores 1,600 360.6 8.9 
6594 Luggage and Leather Goods Stores 790 210.2 11.0 
6595 Monu.ent and To.bstone Dealers 180 45.8 13.8 

6596 Pet Stores 1,200 335.6 9.8 
6597 Coin and Staup Dealers 310 89.8 26.2 

6598 Mobile Hope Dealers 250 203.7 -5.8 

6599 Other Retail Stores n.e.c. 12,450 3,909.0 -1.6 

TOTAL, ALL STORES 	 216,500 	195,710.2 	3.2 

Annual retail trade. 1991 	 Commerce de detail annuel, 1991 
Statistics Canada . Cat. No 63.223 	 Statistique Canada - n 63-223 au catalogue 



TABLEAU 3. VENTES ET NOPBRE DE PONT DE VENTES, COIERCE DE DITAIL, CANADA, PAR CLASSE INDUSTRIELLE, 1990 - 1991 

1991 1991/90 

Nuabar of 	Sales * Sales 
Locations Receipts Change 

Noabre do Vsntos at Variation Description SIC 
point do rocettos doe vente. CTI 

ventes 

* $000,000 x CANADA 

37,550 45,043.2 -1.2 Nagasins datl.ontetion 6010 
2,650 5,813.7 -4.2 Hagasins do spiritueux, de yin at 0. blèra 6020 
5,550 10,031.4 3.2 Phar.acies 6031 

680 281.9 8.3 Nagasins do .ódica.onts brevotis at do produits do toilotte 6032 
4,350 1,701.7 -7.7 Plagasins do chaussuros 6111 

3,550 1,835.3 -14.1 Ptagasins do vitasents pour ho..as 6121 
9,950 3,772.2 -7.0 Magasins da vêtasonts pour da.es 6131 
7,300 3,530.1 -7.3 Hagasins do vête.onts n.e.c. 6140 
2,150 596.2 2.6 Nagasins do tissue at do flue 6151 
1,750 2,440.7 -14.4 Hagasins do maublos do .aison (avoc apparails .énagors) 6211 

1,550 1,287.1 -13.7 Nagasins do •oublos do .aison (sans apparoils 	ãiag.rs) 6212 - 	- - - -. Ataliers do reparation do aeublas 6213 
1,600 756.0 -16.2 I4agasins d'appareils .ãiagers, do postos do T.V. at do radio 6221 

2,251.8 -6.1 Nagasins do postos do T.V. at do radio 6222 
2,600 440.9 10.8 Atol jars do reparation d'apparoils .ánagors, do postos at do T.V. 6223 

1,500 1,135.6 -7.9 Hagasins da rovêtoasnts do so! 6231 - - .. Hagasins do tonturos 6232 
1,950 812.9 -8.9 Autros •agaslns dacc.ssoiros d'a.oubloaant 6239 
5,400 35,303.9 -10.0 Concassionnairos d'aut000bilos (rouvos). 6311 
3,800 1,814.5 -8.1 Concassionnairos d'auto.obilas d'occasion 6312 

470 699.8 -16.1 Harchands do roulottos .otoris.ss at do roulottos do voyage 6321 
-. 571.5 -19.8 Harchands do betoaux, do .otours hors-bord at d'accassoires 6322 

820 628.8 -2.5 Harchands do •otocyclettos at do motonaigas 6323 
-. 85.8 -6.3 Autros .archands do viilculos do loisir 6329 

17,000 14,292.1 -5.3 Stations-sorvico 6331 

610 3,308.7 -3.8 Hagaslns do fournituros pour In •.ison at pour l'auto.obilo 6341 
3,350 1,730.1 -4.2 Hagasins do pn.us, deccu.ulatours, do pièces at daccossoiros 6342 
9,500 2,195.1 -6.6 Garages (reparations génArales) 6351 
5,750 1,579.0 -10.4 Ataliors do p.inture at do carrossorio 6352 

710 384.8 -9.0 Atoliors do rauplacoment do siloncioux 6353 

880 333.7 -310 Atoliors do rouplaco..nt do glacee pour véhiculos autocobiles 6354 - - 127.0 -9.7 Atoliors do reparation it do re.placa.ont da boitas do vitossos 6355 
1,850 491.3 -1.3 Autres ateliors do reparation do véhiculas auto.obilos 6359 - - 163.6 - - Lava-autos 6391 
1,650 - - .. Autros services pour vóhicu!os autoaobilos n.e.c. 6399 

8,700 21,263.3 -2.9 Hagasins do marchandisas divorsos 6410 
3,350 1,330.3 -8.8 Libroirias at papotorios 6511 
3,250 623.3 -13.0 Flouristas 6521 

540 358.6 3.3 Contr.s do jardinag. 6522 
-. - - - - Quincaillorios 6531 

1,350 539.0 -9.4 Hagaslns do peinturas, do vitro at do papior point 6532 
4,600 2,084.4 -5.2 Nagasins d'articlos do sport 6541 

450 157.7 -3.5 Nagesins do bicyclettos 6542 - - 385.5 -19.0 Haqasins dinstruaonts do .usiqua 6551 
1,200 571.7 18.4 Ilagasins do disquos at do bondos •agr,étiquos 6552 

4,550 1,355.7 -13.1 Bijoutaries at atoliers do reparation do ,ontros at do bijoux 6560 
1,300 561.4 -5.0 Ilagasins d'apparoils at cIa fournituras photographiquos 6571 
6,000 1,6177 -3.8 Naqasins do jouots, d'articlos do loisir at do fantaisio 6580 
2,700 416.7 -11.3 Nagasins do asrchandis.s doccasion n.e.c. 6591 
2,100 685.1 -2.6 Opticians 6592 

1,450 304.8 -15.5 Calories d'art at .agasins do fournituros pour artist.s 6593 
820 205.1 -2.4 Ilagasins cia bagages at do •aroquinorio 6594 
190 43.2 -5.7 Ptarchands di eonuaonts funéraires at di piorros to.balos 6595 

1,350 366.7 9.3 Hagasins d'aniasux do .aison 6596 
370 110.5 23.0 Harchands do pièces do .oqwaia at do tiobros 6597 

250 168.1 -17.5 Harchands do .aisons .obiles 6598 
11,900 3,718.0 -4.9 Autros .agasins do vants as detail n.e.c. 6599 

206,300 	185,192.4 	4.4 TOTAL, TOUS LES MADASINS 

Annual retail trade. 1991 	 Commerce di detail annual, 1991 
Statistics Canada - Cat. No 63-223 	 Statlstique Canada - n 63-223 au catalogue 



TABLE Is. RETAIL SALES AND SELECTED FINA$CIAL RATIOS, CA$ABA, BY INDUSTRY CLASS, 1991 

Percentage of Sales $ R.ceipts 

	

Sales £ 	Closing 

	

Receipts 	Purchases 	Inventory 

SIC 	Description 	 Ventes at 	Stocks d 
CII 	 rucettas 	Achats 	fermeture 

CANADA $000,000 Z X 

6010 Food Stores 45,043.2 76 5 
6020 Liquor, Wine and Bsar Stores 5,813.7 55 0 
6031 Phar.acies 10,031.4 72 14 
6032 Patent Medicine and Toiletries Stores 281.9 69 14 
6111 Shoe Stores 1,701.7 60 39 

6121 Men's Clothing Stores 1,835.3 59 23 
6131 Woeens Clothing Stores 3,772.2 55 16 
6140 Clothing Stores n.e.c. 3,530.1 54 21 
6151 Fabric and Yarn Stores 5%.2 53 24 
6211 Household Furniture Stores with Appliances and Furnishings 2,440.7 66 22 

6212 Household Furniture Stores without Appliances end Furnishings 1,287.1 63 23 
6213 Furniture Refinishing and Repair Shops .. 53 16 
6221 ApplIance, Television, Radio and Stereo Stores 756.0 71 21 
6222 Television, Radio, and Stereo Stores 2,251.8 67 21 
6223 Appliance, Television, Radio and Stereo Repair Shops 440.9 53 24 

6231 Floor Covering Stores 1,135.6 63 17 

6232 Drapery Stores .. 59 17 
6239 Other Household Furnishings Stores 812.9 58 21 
6311 Automobile (New) Dealers 35,303.9 84 17 

6312 Auto.oblle (Used) Dealers 1,814.5 51 17 

6321 Motor Home and Travel Trailer Dealers 699.8 79 27 

6322 Boats, Outboard Motors and Boating Accessories Dealers 571.5 75 33 
6323 Motorcycle and Snowmobile Dealers 628.8 79 28 

6329 Other Recreational Vehicle Dealers 85.8 80 26 

6331 Gasoline Service Stations 14,292.1 80 3 

6341 Ho.e and Auto Supply Stores 3,308.7 72 20 
6342 Tire, Battery, Parts and Accessories Stores 1.730.1 67 19 

6351 Garages (General Repairs) 2,195.1 47 9 

6352 Paint and Body Repair Shops 1,579.0 42 8 

6353 Muffler Replacement Shops 384.8 40 10 

6354 Motor Vehicle Glass Replacement Shops 333.7 39 8 

6355 Motor Vehicle Transmission Repair and Replacement Shops 127.0 44 10 

6359 Other Motor Vehicle Repair Shops 491.3 43 10 
6391 Car Washes 163.6 29 3 

6399 Other Motor Vehicle Services n.e.c. .. 27 5 

6410 General Merchandise Stores 21,263.3 74 18 

6511 Book and Stationery Stores 1,330.3 61 23 

6521 Florist Shops 623.3 SO 9 

6522 Lawn and Garden Centras 355.6 58 11 

6531 Hardware Stores .. 69 21 

6532 PaInt, Glass and Wallpaper Stores 539.0 64 19 

6541 Sporting Goods Stores 2,084.4 62 30 
6542 Bicycle Shops 157.7 70 31 
6551 MusIcal Instrument Stores 315.5 61 30 
6552 Record and Tape Stores 571.7 73 24 

6560 Jewellery Stores and Watch and Jewellery Repair Shops 1,358.7 50 42 

6571 Camera and Photographic Supply Stores 561.4 61 16 

6580 Toy, Hobby, Novelty and Souvenir Stores 1,617.7 55 26 

6591 Second Hand Merchandise Stores n.e.c. 416.7 47 17 

6592 Optician,' Shops 685.1 

6593 Art Galleries and Artists' Supply Stores 304.8 59 17 

6594 Luggage and Leather Good, Stores 205.1 60 17 

6595 Monument and Toabstone Dealers 43.2 62 17 

6596 Pet Stores 366.7 64 15 

6597 Coin and Steep Dealers 110.5 78 15 

6598 Mobile Home Dealers 168.1 72 19 

6599 Other Retail Stores n.e.c. 3,718.0 72 17 

TOTAL, ALL STORES 185,192.4 73 14 

Annual retati trade lIlt 	 Commerce de deta annuel 99 
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TABLEAU 4. VENTES El RATIOS D' EXPLOITATION, COPPERCE DE DETAIL, CANADA, PM CLASSE INDUSTRIELLE, 1991 

Pourcontage dos Vantes at Pocettas 

Cost of 	 Gross 	E.ploy.. 
Goods Sold 	 Margin 	Earnings 

Prix do 	 Margo Ri.s,Aratlon Description 	 SIC 
revient bónAficiair. dos ..ployAs 	 CT! 

z Z z CANADA 

77 23 10 tagasins dalieontatlon 6010 
55 45 8 Magasins do spirituoux, do yin at do bièra 6020 
72 28 12 Pharoecios 6031 
69 31 12 lagaslns do eidlca..nts brov.tIs at do prodults do tollotta 6032 
61 39 18 Ngaains do chaussur.a 6111 

65 35 16 Magasins do vIto..nts pour hou.es 6121 
56 44 16 Magaslns do vêtsaonts pour da.os 6131 
56 44 16 Ptagaslns do vêtoasnts n.C.a. 6140 
52 48 15 Ptagaslns do tissus at do files 6151 
67 33 14 Ptagasins do ..41es do .aison (avoc apperoils 	Anagars) 6211 

63 37 12 Piegaslns do .oubios do .aison (sans eppar.ils .áiag.rs) 6212 
53 47 13 Atoliors do róperation do .e)l.s 6213 
71 29 10 Magaslns dappareils m6nagers, do postos do T.V. at do radio 6221 
68 32 12 tegaslns do postas do T.V. at do radIo 6222 
54 46 23 Atoliers do reparation dappareils .inagors, do pastes at do T.V. 6223 

64 36 15 Magaslns do ravCto.onts do sol 6231 
60 40 14 Magasins do tanturos 6232 
59 41 15 Autros •agasins dacc.ssolros d'aaubla.ont 6239 
83 17 9 Concessionnairas dauto.obIl.s (neuvas) 6311 
81 19 8 Cor,cessionnaires dauto.obilas doccaaion 6312 

82 18 8 Merchanda do roulott.s .otorisAas at do roulottes do voyage 6321 
79 21 11 Harchands do bateaux, do Sotours hors-bord at daccessoiros 6322 
79 21 12 Harchands do .otocyc!sttos at do .otonaigos 6323 
81 19 11 Autros .archands do vIhiculos do loisir 6329 
80 20 7 Stations-servica 6331 

72 28 13 Hagasins do fournitures pour 10 	elson at pour rautoaot110 6341 
67 33 15 Magasins do pnous, daccu1ateurs, do pièces at daccassoiros 6342 
47 53 21 Garages (riparations génAralos) 6351 
42 58 25 Atoliers do painturo at do carrossarie 6352 
41 59 28 Ate! lars do reoplecoont do silancleux 6353 

39 61 24 At.! iars do ro.placaont do gieces pour vAhicules euto.obil.s 6354 
44 56 24 Ataliars do reparation at do reaplac..ent do boltas do vitoss., 6355 
43 57 23 Autros ateliers do reparation do vihiculos auto.obilos 6359 
29 71 24 Lev.-autos 6391 
27 73 24 Mitre, s.rvic.s pour v4hicuia, automobiles n.c.e. 6399 

72 28 10 Magasins do s.rchandisss div.rs.s 6410 
60 40 15 Llbrairios at papot.ries 6511 
50 50 22 Flauristes 6521 
56 44 20 Centres do jardinago 6522 
69 31 14 Quincelllertes 6531 

64 36 16 Magasins do painturos, do vitro at do papier point 6532 
61 39 13 Magasins darticis do sport 6541 
70 30 14 Megasins do bicyclett.s 6542 
61 39 16 Magasins dinstruaants do musique 6551 
71 29 13 Magasins do disquos at do hondas •agnitiqu.s 6552 

51 49 19 Rljouteries at stellar, do reparation do .ontros at do bljoux 6560 
62 38 18 Hagasins dapparails at do fournituros photographiques 6571 
55 45 14 Ptagasins do jou.ts, darticlos do loisir at do fantaisl. 6580 
45 56 19 Ptegasins do .archandis.s doccasion n.c.a. 6591 

Opticians 6592 

59 41 14 Galeries dart at .agasins do fournituros pour artistes 6593 
60 40 15 Magasins do bagages at do .aroqulnerio 6594 
62 38 17 Ptarchands do eonu.ents funóraires at do pierre, toabsies 6595 
64 36 13 Magaslns dani.aux do esison 6596 
75 25 8 Marctiands do pièces ite .onnaie at do ti.bros 6597 

74 26 10 Ptarchands do .aisons .obiles 6598 
72 28 13 Autr., .agaains do yenta su dAtail n.c.a. 6599 

73 27 11 TOTAL, TOUS LU MAUSINS 

Annual retail trade, 1991 	 Commerce do detail annuel, 1991 
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TABLE S. RETAIL SALES AND IUIBER OF LOCATIONS, BY PROVINCE AND INDUSTRY GROUP, 1990 1991 

SIC 	Description 
CTI 

1990 1990/89 

Number of Sales a Sales 
Locations R.c.ipts Change 

Noubre de Ventes at Variation 
point da recattms des ventes 

ventes 

NEWFOUNDLAND 

601 	Food Stores 
603 	Prescription Drugs & Patent Medicine Stores 
611 	Shoe Stores 
612 	Men's Clothing Stores 
613 	Women's Clothing Stores 

614 	Clothing Stores n.e.c. 
615 	Fabric & Yarn Stores 
621 	Household Furniture Stores 
622 	Appliance, Television, Radio & Stereo Stores 
623 	Household Furnishings Stores 

631 	Automobile Dealers 
632 	Recreational Vehicle Dealers 
633 	Gasoline Service Stations 
634 	Automotive Parts a Accessories Stores 
635 	Motor Vehicle Repair Shops 

639 	Other Motor Vehicle Services 
441 	General Merchandise Stores 
651 	Book & Stationery Stores 
652 	Florists, Lawn & Garden Centres 
653 	Hardware, Paint, Glass £ Wallpaper Stores 

654 	Sporting Goods & Bicycle Shops 
655 	Musical Instrument & Record Stores 
656 	.Jewellery Stores I Jew.11ery Repair Shops 
657 	Ca.era I Photographic Supply Stores 
658 	Toy, Hobby, Novelty £ Souvenir Stores 

659,602 Other Retell Stores 

TOTAL, ALL STORES 

PRINCE EDWARD ISLAND 

60 	Food, Beverage and Drug Industries 

61 	Shoe, Apparel, Fabric and Yarn Industries 

62 	Household Furniture, Appliances $ FurnistingS 
Industries 

63 	Automobile Vehicles, Parts I Accessories 
Industries. Sales & Services 

64 	General Retail Merchandising Industries 

65 	Other Retail Store Industries 

TOTAL, ALL STORES 

$000,000 Z 

1,250 972.9 9.6 
170 215.7 15.4 
50 19.5 -3.6 
30 20.4 8.8 

120 52.6 1.9 

110 76.0 7.3 
45 11.0 -4.9 
110 72.7 -5.3 
85 26.6 -9.6 
35 21.5 -7.7 

140 587.3 -3.4 

480 321:8 9.8 
60 

200 51.9 -12.2 

480 521.3 
30 
30 9.1 11.1 
95 57.4 11.0 

55 26.8 -1.0 
25 10.0 5.1 
50 18.7 -6.4 
15 

100 

134.7 6.5 

4,000 3,427.9 5.7 

250 248.2 14.4 

100 34.4 -0.7 

75 23.0 -6.3 

320 303.5 46 

55 137.5 -5.4 

240 63.5 1.5 

1,000 810.2 4.6 

Annual retail trade. 1991 	
Conrnerce ce detail annuel III 
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TABLEAU S. VEHTES El NOIIBRE DE POINT DE VEWTE3, COPOIEACE DE DATAIL, PAR PROVINCE El 6ROUPE INDUSTRIEL, 1990 • 1991 

1991 	 1991/90 

Nu.bor of 	 Sales I 	Sales 
Locations 	 Receipts 	Change 

Noubre do 	 V.ntes at 	Variation 	Description 	 SIC 
point do 	 recettes 	dos ventes 	 CII 

vontes 

* $000,000 z TERRE-NEUVE 

988.5 1.6 Psagasins dallsentation 601 
170 219.4 1.7 Nagasins do .ódica..nts sur ordonnanco at d. .Adlca..nts brevetés 603 
60 223 15.6 Nagasins do chaussures 611 
35 18.4 -9.9 Nagasins do vitosents pour houses 612 

110 51.3 -2.6 Nagasins do vètea.nts pour dus.s 613 

110 . .. Plagasins do véte.onts n.c.a. 614 
45 11..6 6.2 P$agasins do tissue at do fIles 615 
85 63.9 -12.2 Hagasins de •.ules do •aison 621 
95 276 3.7 Hagasins dapparails .ónagers at stCréo, do T.V. at do radio 622 
40 22.8 5.8 Nagasins daccessoiras da.oublo.ont 623 

130 487.1 -17.1 Concessionaires dauto.obiles 631 
39.1 .. I4archands do véhiculas de lolsir 632 

480 359.6 11.7 Stations-servic 633 
55 .. .. Magasins do pièces at daccessolr.s pour vIhicules auto.obiles 634 

190 50.0 -3.8 Atoliors do róparation do véhicules aut000bilos 635 

Autres services pour váhicules auto.obiles 639 

520 515.2 -1.2 Magasins do .archandisos divors.s 641 
30 9.0 .. Librairlos at papotarios 651 
30 7.8 -13.9 Fleuristos at centres do jardinage 652 

110 63.2 9.9 Nagasins do quincaillerl., do pointure, do vitro at do papier point 653 

60 26.3 -2.0 Plagasins darticles do sport at do bicyclettss 654 

30 10.9 9.3 Nagasins dinstruaents do .usiquos at do disquas 655 
18.5 -1.3 Bijouterios at ateliers do reparation do montres at do buoys 656 

15 .. .. Nagasins deppar.ils at do fournituras photographiqu.s 657 
15.1 .. Nagasins do jousts, do souvenirs, darticles do blur at do fanteislo 	658 

133.0 -1.2 Autres magasins do vents au "tell 602,659 

4,650 3 1321.5 -3.1 TOTAL, TOUS LES PIAGASINS 

!LE-DU-PRINC[-tDOUARD 

230 276.6 11.5 Industries dos ailments, boissono at .idicasents 60 

100 32.6 -5.3 Industrlas dos chaussures, v6t000nts, tissus at flue 61 

Industries des ..ubies, appareils at ecc.ssoir.s 62 
75 24.9 8.2 da.oil,le.ent do .aison 

Industries dos vihicules auto.obil.s, pièces at 63 

310 276.4 -8.9 acc.ssoir.s, vents at service 

60 108.7 -20.9 Industries dos .agasins do .archandis.. divers., 64 

220 54.4 -14.4 Autre industries do .agasins do ditall 65 

1,000 773.6 -4.5 TOTAL, TOIlS LES M$ASINS 

Annual retail trade. 1991 	 Commerce do detail annual, 1991 
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TABLE S. RETAIL SALES AND NLPIBER OF LOCATIONS, BY PROVINCE AND INDUSTRY GROUP, 1990 - 1991 COKTXNOED 

SIC 	Description 
CTI 

1990 1990/89 

Nuaber of Sales * Sales 
Locations Receipts Change 

Noabre do Ventee at Varistion 
point do recettes des vent.s 

vent.. 

NOVA SOOTIA 

601 	Food Stores 
603 	Proscription Drugs $ Patent Medicine Stores 
611 	Shoe Stores 
612 	Mens Clothing Stores 
613 	Wo.ens Clothing Stores 

614 	ClothIng Stores n.e.c. 
615 	Fabric & Yarn Stores 
621 	Household Furniture Stores 
622 	ApplIance, Television, Radio & Stereo Stores 
623 	Household Furnishings Stores 

631 	Auto.obiie Dealers 
632 	Recreational Vehicle Dealers 
633 	Gasoline Service Stations 
634 	Autootiva Parts $ Accessories Stores 
635 	Motor Vehicle Repair Shops 

639 	Other Motor Vehicle S.rvices 
641 	General Merchandise Stores 
651 	Book & Stationery Stores 
652 	Florists, Lawn $ Gordon Centres 
653 	Hardware, Paint, Glass a Wallpaper Stores 

654 	Sporting Goods A Bicycle Shops 
655 	Musical Instru.ent & Record Stores 
656 	Jewellery Stores & Jewellary Repair Shop. 
657 	Ca..ra & Photographic Supply Stores 
658 	Toy, Hobby, Novelty & Souvenir Stores 

659,602 Other Retail Stores 

TOTAL, ALL STORES 

NEW BRUNSWICK 

601 	Food Stores 
603 	Prescription Drugs & Patent Medicine Stores 
611 	Shoe Stores 
612 	Men5 Clothing Stores 
613 	Wo.ens Clothing Stores 

614 	Clothing Stores n.e.c. 
615 	Fabric a Yarn Stores 
621 	Household Furniture Stores 
622 	Appliance, Television, Radio S Stereo Stores 
623 	Household Furnishings Stores 

631 	Autouobila Dealers 
632 	Recreational Vehicle Dealers 
633 	Gasoline Service Stations 
634 	AutoeotiVa Parts A Accessories Stores 
635 	Motor Vehicle Repair Shops 

639 	Other Motor Vehicle Services 
641 	General Merchandise Stores 
651 	Book $ Stationery Stores 
652 	Florists, Lawn & Garden Centres 
653 	Hardware, Paint, Glass a Wallpaper Stores 

654 	Sporting Goods A Bicycle Shops 
655 	Musical Instru.ent & Record Stores 
656 	.lew.11ery Stores & Jewellery Repair Shops 
657 	Ca..ra A Photographic Supply Stores 
658 	Toy, Hobby, Novelty & Souvenir Store. 

659,602 Other Retail Stores 

TOTAL, ALL STORES 

a $000,008 z 
1,300 1,517.1 5.5 

220 386.6 3.9 
140 40.8 -6.0 
110 58.8 -0.3 
280 101.5 1.9 

170 75.7 -1.7 
45 14.8 

160 106.6 -2.7 
210 87.1 -6.0 
110 48.6 17.5 

380 1,293.9 -4.0 
65 37.6 -5.7 

580 536.3 -1.7 
179.7 -9.6 

480 111.1 -1.4 

470 836.4 -0.3 

110 20.5 17:4 
140 93.7 18.8 

180 56.1 -5.3 
60 27.9 4.2 
130 49.2 2.8 

34:5 -1.3 

570 421.5 -1.7 

6,610 6,211.8 0.2 

1,000 1,080.3 1.5 
160 288.4 14.7 
110 32.1 -5.1 
75 40.9 1.8 

240 93.4 3.8 

180 84.2 6.4 

130 95.5 2.5 
180 60.7 10.9 
95 

240 970.2 11.4 
47.9 14.4 

690 428.6 13.1 
95 130.6 -9.0 
470 96.7 -5.4 

11.5 
340 675.5 1.7 
75 27.2 -0.9 

120 70:1 4:5 

160 45.0 8.4 
45 15.6 8.7 
110 36.0 3.5 
20 6.8 -3.1 

5,650 4,761.9 6.7 

Annual retail trade, 1991 	 Commerce do detail annuel. 1991 
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890 
	

1,055.9 
	

-2.3 
140 
	

284.6 
	

-1.3 
75 
	

26.3 
	

-17.9 
70 
	

33.6 
	

-17.8 
220 
	

86.3 
	 -7.6 

210 

130 
	

77.8 
	

-18.5 
180 
	

50.6 
	

-16.7 

250 
	

818.0 
	

-15.7 

550 
	

426.1 
	

-0.6 
95 
	

133.8 
	

2.4 

	

96.5 
	

-0.2 

330 638.5 -5.5 
85 31.8 17.1 

120 75.9 8.2 

120 40.4 -10.3 
45 14.7 -5.9 

120 31.1 -13.6 
20 6.5 -5.2 

27.5 

Ptagasins dalf.antation 601 
Ptagasins do sódice.onts our ordonnonc. at do .édico.gnts brovotCs 603 
tegasins do chaussuros 611 
Plagasins do vite.snts pour hoas 612 
Ptags ins do vCte.ents pour da.as 613 

Ptsgssins do vAte.ants n.C.S. 614 
Magasins do tissus at do fIlis 615 
P$agasins do .eubles do saloon 621 
Plagesins d'apperolls .óneg.rs at stéréo. do T.V. at do radio 622 
Ptagasins d'eccossoir.s d'a.oublo..nt 623 

Concasslonafr.s d'aut000bllos 631 
Narciwids do véhicules do loisir 632 
Stations-service 633 
Plagesins do piCcos at d'eccossoires pour véhiculos autoaobilss 634 
Atellors do reparation do vii,icul.s automobiles 635 

Autros s.rvicas pour vóhicul.s aut000bliSs 639 
Magasins do sarchandisos diverses 641 
Librairios at papatorios 651 
Flouristes at cntras do jordinag. 652 
Ptagasins do quincaillorie, do pointur., do vitro at do papier point 653 

Ptagasins d'articl.s do sport at d* bicycl.tt.s 654 
Nagasins d'instru.onts do .uslquos at do disqu.s 655 
Sijoutorios at ataliors do reparation do .ontros at do bijoux 656 
Magasins dapperoils at do fournituros photogrephiquos 657 
Nagasins do jouots, do souvenirs, d'articlos do loisir at do fentaisie 658 

TABLEAU S. VENTES El HOPISRE DE P011(1 DE VEHTES, CCPIIERCE DE DtTAIL, PAR PROVINCE ET GROUPE INDUSTRIEL, 1990 • 1991 
SUITE 

1991 1991/90 

Hu.b.r of 	 Sales & Sales 
Locations R.celpts Change 

Noebro do Vontas at Veriation Description SIC 
point do r.cattes dos vontos CT! 

ventSS 

I *000,000 1 NOUVELLE tcOSSE 

1,614.5 6.4 Magasins d'ail.entatlon 601 
210 401.3 3.8 Magasans do .ódic.ants our ordorinance at do .idica.onts br.votAs 603 
110 38.2 -6.4 Plagasins do cheussures 611 
90 45.6 -223 Ptagesins do vOtosonts pour ho..os 612 

250 98.7 -2.7 Ptagasins do vAto.onts pour do.., 613 

180 74.9 -1.1 Ptage,Ins do vêto.ants n.c.a. 614 
45 12.9 -13.2 Magasins do tissus at do ff18. 615 

130 88.5 -17.0 Ptagasins do .oubies do .aison 621 
240 91.3 4.7 Ptagosins d'epparails m4nagers at stóróo, do T.V. at do radio 622 
95 37.6 -22.7 Plagasins d'eccossoir.s da..t,1e.ont 623 

420 1,040.8 -19.6 Concossionairos d'auto.obil.s 631 
65 37.6 0.2 Ptarchends do vAhicuiss do loisfr 632 

690 566.4 5.6 Stations-service 633 
164.6 -8.4 Magasins do piècos at d'accassoiros pour vihiculos aut000hllos 634 

490 107.1 -3.6 Atoll.rs do reparation do vóhiculos auto.ol1os 635 

Autr., sorvicas pour vIhicules auto.oblIss 639 
765.8 -8.4 Nagasins do sarchandisos dlversos 641 

-. .. .. Librairios at papoterios 651 
95 17.3 -15.5 Fleurlstos at centres do jardlnago 652 

90.7 -3.2 Piagasins do quincaillorio, do p.inture, do vitro at do papior point 653 

130 50.2 -10.5 Nagaslns darticlos do sport at do bicyclettes 654 
70 27.8 -0.3 Nagasins d'instru.onts do .usiques at do dicquos 655 

120 42.5 -13.7 Bijoutories at atoiiers do riparetlon do .ontr.s at do bijoux 656 
Hagasins d'apporoils at do fournituros photogrsphiqu.s 657 
Magasins do jousts, do souvenirs, d'articlos do loisir at do fantoisfa 658 

	

406.9 	 -3.5 Autres sagasins do v.nts au dótail 	 602,659 

6,850 	 5,924.6 	 -4.6 TOTAL, TOIlS 11$ MAGASINS 

NOUVEAU-BRUNSWICK 

Autras sagasins do vents au d6tall 	 602,659 

5,300 
	

4,412.7 	 -7.3 TOTAL, TOIlS LES MAGASINS 

Annual retail trade, 1991 	 Commerce de detail annuel, 1991 
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TABLE 5. RETAIL SALES AND NiliBEfi OF LOCATIONS, BY PROVINCE AND INOIJSTRY GROUP, 1990 1991 CONTINuED 

SIC 	Description 
CTI 

1990 1990/89 

Niab.r of Sale. & Sa1.s 
Locations Receipts Change 

Nosbre de Vsntes at Variation 
point de rec.tt.s des v.ntes 

vont•s 

QUEBEC 

601 	Food Store, 
603 	Prescription Drugs $ Patent Medicine Stores 
611 	Shoe Stores 
612 	MenUs Clothing Stores 
613 	Wo.ens Clothing Stores 

614 	Clothing Stores n...c. 
615 	Fabric $ Yarn Stores 
621 	Household Furniture Stores 
622 	Appliance, Tl.vision, Radio & Stereo Stores 
623 	Household Furnishings Stores 

631 	Automobile Dealers 
632 	Recreational Vehicle Dealers 
633 	Gasoline Service Stations 
634 	Automotive Parts & Acceesori.s Stores 
635 	Motor Vehicle Repair Shops 

639 	Other Motor Vehicle Services 
641 	General Merchandise Stores 
651 	Book & Stationery Stores 
652 	FlorIsts, Lawn A Garden Centres 
653 	Hardware, Paint, Glass & Wallpaper Stores 

654 	Sporting Goods & Bicycle Shops 
655 	Musical lnstru..nt & Record Stores 
656 	Jowellery Stores & Jewellery Repair Shops 
657 	Ca..re & Photographic Supply Stores 
658 	Toy, Hobby, Novelty $ Souvenir Stores 

659,602 Other Retell Stores 

TOTAL, ALL STORES 

ONTARIO 

601 	Food Stores 
603 	Prescription Drugs a Patent Medicine Stores 
611 	Shoe Stores 
612 	Mens Clothing Stores 
613 	Wo.ens Clothing Stores 

614 	Clothing Stores n.e.c. 
615 	Fabric I Yarn Stores 
621 	Household Furniture Stores 
622 	ApplIance, Television, Radio & St.reo Stores 
623 	Household Furnishings Stores 

631 	Automobile Dealers 
632 	Recreational Vehicle Dealers 
633 	Gasoline Service Stations 
634 	Auto.otiv. Parts & Accessoriss Stores 
635 	Motor Vehicle Repair Shops 

639 	Other Motor Vehicle Services 
641 	General Merchandise Stores 
651 	Book I Stationery Stores 
652 	Florists, Lawn £ Garden Centres 
653 	Hardware, Paint, Glass & Wallpaper Stores 

654 	Sporting Goods & Bicycle Shops 
655 	Huical Instru.*nt a Record Stores 
656 	Jew.11ery Stores A Jewellery Repair Shops 
657 	Caaera & Photographic Supply Stores 
656 	Toy, Hobby, Novelty & Souvenir Stores 

659,602 Other Retail Stores 

TOTAL, ALL STORES 

0 *000,000 z 

12,300 12,264.5 218 
1,750 2,580.1 12.6 
1,650 647.7 -0.2 

530.1 -5.6 
3,450 1,085.5 -7.3 

2,750 1,311.7 8.8 
750 156.9 0.9 

1,394.5 2.8 
2,000 782.6 -13.8 
1,400 628.4 2.6 

2,900 10,115.1 0.1 
S70 472.4 -9.7 

4,450 3,567.5 2.9 
1,000 1,195.9 0.0 
5,700 1,473.9 0.8 

1,450 4,038:2 6:8 
760 332.8 1.7 

1,550 920:0 4.3 

1,500 580.8 1.6 
440 192.2 1.5 

1,300 266.2 2.3 
240 110.5 
990 291.5 3.5 

2,384.8 

59,550 47,641.8 1.7 

11,950 16,427.3 8.6 
2,200 3,774.5 7.7 

672.5 -8.2 
1,500 858.0 -4.0 
4,300 1,682.9 2.5 

2,500 1,278.0 -0.1 
780 202.0 -1.2 

2,350 1,752.4 -2.6 
3,300 1,476.8 -12.3 
2,000 1,039.6 -4.5 

3,150 15,659.0 -4.2 
872.7 -11.5 

5,550 5,550.3 9.9 
1,200 21221.5 0.2 
6,100 2,058.0 2.7 

1,300 253.3 2.4 
3,950 8,258.4 -1.0 
1,400 619.5 -0.1 
1,600 493.2 10.4 
2,150 1,090.4 3.0 

1,600 818.8 1.0 
1,000 413.8 -7.6 
2,050 657.9 -2.4 
610 309.0 17.4 

2,950 729.2 6.5 

9,700 5,560.3 5.8 

77,500 74,729.4 1.8 

Annual retail trade, 1991 	
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TABLEAU S. VENTES El NOPR[ DE POINT DE VENTES, 0009IERCE DE DITAIL, PAR PROVINCE El GROUPE INDUSTRIEL, 1990 1991 
SUITE 

1991 1991/90 

Htbar of Sales A Sales 
Locations Rocoipts Change 

Noabre do Vontos at Variation Description SIC 
point de recottas des vantos CII 

vontOS 

$000,000 QUEBEC 

12,550 11,917.2 -2.8 Kogasins dal1.ontation 601 
1,500 2,657.7 3.0 Kagasins do •ódica.onts sur ordoanance at do aódica.ents brov.tAs 603 
1,600 609.5 -5.9 Nagasins do cheussures 611 

880 454.9 -14.2 Magasins do vite.ents pour ho..es 612 
2,900 1,003.3 -7.6 Magasins do vito.ents pour da.es  613 

2,550 1,215.8 -7.3 Nagasins do vèto.onts n.c.a. 614 
730 158.3 0.9 Nagasins do tissus at do files 615 

1,115.4 -20.0 Nagasins do .eublos do maison 621 
1,550 638.1 -18.5 Magasins d'apperoils .ónagors at stCréo, do I.V. at do radio 622 
1,350 561.4 -10.7 I4agasins d'ecc.ssoiros da.oublo.ont 623 

2,750 9,285.3 -8.2 Concessionaires d'auto.obilos 631 
550 456.8 -3.3 Narchands do vóhiculos do blair 632 

4,250 3,255.8 -6.7 Stations-service 633 
1,100 1,185.2 -0.9 liegasins do pièces at d'eccossoires pour vóhicubas euto.obil.s 634 
6,100 1,422.3 -3.5 Atoliers do reparation do véhiculas auto.obilas 635 

Autra, services pour vótiiculos autouobiles 639 
1,450 3,989.7 -1.2 Megasins do .archandisos divorsas 641 

620 311.5 -6.4 Librairios at papeterios 651 
Flouristos at centres do jordinag. 652 
Magasins do quincailborio, do painturo, do vitro at do papi.r point 653 

Nagasins d'articles do sport at do bicyclottos 654 
510 202.6 5.4 Magasins dinstruaants do ousiquos at do disquas 655 

1,250 236.9 -11.0 Bljoutsrios at ataliers do reparation do .ontres at do bijoux 656 
106.6 -3.5 Nagasins d'apperoils at do fournituros photographzques 657 

640 252.4 -13.4 Magesins do jouots, do souvenirs, dertic1es do loisir at do fantaisie 658 

	

6,250 	2,182.9 	-8.5 Autres .agsins do vent* au dátetl 	 602,659 

	

56,850 	 44,674.7 	 -6.2 TOTAL, TOIlS LES MA9ASINS 

ONTARIO 

11,650 15,703.6 -4.4 Maqaslns da1i.entation 601 
2,250 3,927.5 4.1 Nagasins do .idica.onts sur ordonnance at do .idlca..nts brovt.s 603 
1,550 611.3 -9.1 Magosins do chaussuras 611 
1,500 744.0 -13.3 Negasins do vCtoeonts pour ho..es 612 
3,800 1,506.4 -10.5 Nagasins do vCte.ents pour da..s 613 

2,300 1,149.3 -10.1 Magasins do vitaaents n.c.o. 614 
660 199.3 -1.3 Hegasins do tissus at do files 615 

1,850 1,457.0 -16.9 Negasins do maublas do .aison 621 
3,150 1,413.4 -4.3 Nagasins d'appareils oón.g.rs at stiróo, do T.V. at do radio 622 
1,800 896.4 -13.6 Magasins dacc.ssoiros d'auoublaaent 623 

3,150 14,024.6 -10.4 Concessionaires d'euto.obilos 631 
681.9 -21.9 Narchands do vihiculos do lolsir 632 

5,150 5,099.7 -8.1 Stotions-servico 633 
1,250 2,117.0 -4.7 Nagosins do pièces at daccessoirss pour véhiculos auto.obil.s 634 
6,300 1,922.5 -6.6 Ateliers do rèper-ation do véhiculos autoeobllos 635 

1,050 233.6 -7.8 Autr.s services pour vihiculas outo.obilos 639 
3,750 7,945.5 -3.8 Nagasins do .archondisos divarsos 641 
1,350 531.9 -14.1 Llbrairios at papotarias 651 
1,500 461.5 -6.4 Flouristos at centres do jardinag. 652 
1,750 894.4 -15.0 Nagasins do quincaillerle, da p.inture, do vitro at do papier paint 653 

808.7 -1.2 Hagaains darticlos do sport at do bicyclottas 654 
880 393.0 -5.0 Hagasins dinstru.ents do .usiques at do disquos 655 

1,600 542.7 -17.5 Bijoutorios at ataliers do reparation do •ontros at do bijoux 656 
560 277.5 -10.2 Hagasins dapperoils at do fournitures photographiques 657 

2,350 696.7 -4.5 Hagasins do jouets, do souvenirs, darticlos do loisir at do fant.isie 658 

9,650 5,347.7 -3.8 Autres .agasins do yenta au detaIl 	 602,659 

73,200 69,589.2 '6.9 TOTAL, TOUS LU MAGASINS 
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TABLE S. RETAIL SALES AND UER OF LOCATIONS, BY PROVINCE AND INDUSTRY ORDUP, 1990 • 1991 • COSITIIIJED 

1990 1990/89 

N.ber of 	Sales $ Sales 
Locations R.ceipts Change 

SIC Description Noubre 6. Ventes at Variation 
CII point 6o recettes des vantes 

v.ntSS 

MANITOBA 0 1000,000 z 

601 Food Stores 1,250 1,667.9 9.6 
603 Prescription Drugs 6 Patent Medicine Stores 240 247.6 6.8 

611 Shoe Stores 110 45.0 -3.9 

612 Hens Clothing Stores .. 71.3 1.4 

613 Wo..n's Clothing Stores 320 123.2 -4.3 

614 Clothing Stores n.e.c. 240 116.6 5.6 
615 Fabric & Yarn Stores 70 .. . - 
621 Household Furniture Stores 160 124.9 -6.0 

622 Appliance, Television, Radio A St.r.o Stores 390 132.5 -1.0 

623 Household Furnishings Stores 120 45.6 -5.9 

631 Auto.obile Dealers 440 1,282.6 2.1 

632 Recreational Vehicle Dealers 
633 Gasoline Service Stations 790 
634 Auto.otive Parts * Accessories Stores 150 186.0 21.5 

635 Motor Vehicle Repair Shops 770 183.2 -3.4 

639 Other Motor Vehicle Services 
641 General Merchandise Stores 450 941.5 -4.3 

651 Book & Stationery Stores .. 49.3 10.5 

652 Florists, Lawn & Garden Centres .. 32.8 
653 Hardware, Paint, Glass & Wallpaper Stores .. 69.8 -15.4 

654 Sporting Goods & Bicycle Shops 160 82.5 5.6 

655 Musical Instru.ent $ Record Stores 75 34.9 -5.7 

656 Jewellery Stores 8 Jewellery Repair Shops 130 56.6 -2.9 

657 Ca.era A Photographic Supply Stores 35 18.2 36.2 

658 Toy, Hobby, Novelty & Souvenir Stores 210 51.4 35.5 

659,602 Other Retail Stores .. 331.9 

TOTAL, ALL STORES 7,550 6 1 869.8 4.5 

SASKATCHEWAN 

601 Food Stores 1,300 1,393.7 8.7 

603 Prescription Drugs $ Patent Medicine Stores 280 502.4 0.6 

611 Shoe Stores 120 42.2 2.7 

612 Men's Clothing Stores 140 65.0 3.7 

613 Wo.ens Clothing Stores 340 114.0 

614 Clothing Stores n.e.c. 270 95.0 -0.5 

615 Fabric & Yarn Stores 65 21.3 

621 Household Furniture Stores 200 85.6 -2.5 

622 Appliance, Television, Radio & Stereo Storss 330 88.6 5.8 

623 Household Furnishings Stores 150 61.4 

631 Auto.obile Dealers .. 1,521.7 5.8 

632 Recreational Vehicle Dealers .. 91.0 -5.8 

633 Gasoline Service Stations 870 539.9 13.8 

634 Autoaotive Parts & Accessories Stores 
635 Motor Vehicle Repair Shops 820 178.0 -3.2 

639 Other Motor Vehicle Services 
641 General Merchandise Stores 470 867.4 

651 Book I Stationery Stores 110 29.9 6.3 

652 Florists, Lawn & Garden Centres 130 28.9 -11.5 

653 Hardware, Paint, Class $ Wallpaper Stores 230 92.0 -. 

654 Sporting Goods & Bicycle Shops 180 65.3 11.0 

655 Musical Instru.ent & Record Stores 80 26.5 -5.3 

656 Jewellery Stores * Jawellory Repair Shops 150 47.2 -4.9 

657 Ca.era & Photographic Supply Stores .. 10.5 

658 Toy, Hobby, Novelty 8 Souvenir Stores .. 27.0 -17.4 

659,602 Other Retail Stores 920 .. -. 

TOTAL, ALL STORES 8,230 6,072.8 3.3 

II 
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TABLEAU S. VENTES El NOMBRE DE POINT DE VEMTES, COPOIERCE DE DITAIL, PAR PROVINCE El GDROUPE INDUSTRIEL, 1990 1991 
SUITE 

1991 1991/90 

Nuar of 	 Sale
ts

s & Sales 
Locetions Receip Change 

P4o.bredo Ventes at Variation Description SIC 
point do recettes des ventes CTI 

vsnt•s 

* s000,000 x MAIIITOSA 

1,150 1,843.6 -1.3 legesins d'ali.antation 601 
230 251.9 1.8 Magesins do w4dicamentS cur ordonnance at do .édicusents bravetAs 603 

100 37.9 -15.8 Magasins de chaussuros 611 
95 58.3 -18.2 Magasins do vita.ents pour houses 612 

280 117.6 -4.5 Magasins do vitesenta pour da.es 613 

230 108.9 -6.6 Magasins de vAte..nts n.c.a. 614 
20.6 .. Magasins do tissus at do files 615 

119.2 -4.6 Magasins do ..ubles do season 621 

340 129.3 -2.4 Magasins d'apparoils mAnagers at stAróo, do T.V. at do radio 622 
-. 51.9 13.8 Magasins d'accassoiros d'aseuble.ent 623 

350 1,249.0 -2.6 Concessionaires deuto.obilei 631 
75 50.9 .. Marchands do vAhiculus do loisir 632 

860 676.4 .. Stations-service 633 
190 197.0 5.9 Kagasins de pièces at d'accessoires pour vAhicules autoeobilus 634 

800 173.9 -5.0 Ateliers de reparation de vAhicules autouobiles 635 

Autres services pour vAhicules automobiles 639 
390 885.8 -5.9 Magasins do merchandises div.rsos 641 

110 .. .. Librairios at papot.ries 651 
34.5 5.3 Fleuristos at centres do jardinage 652 

Magasins do quincaillerie, do peinture, do vitre at do papier point 653 

140 .. .. Magasinc d'articles do sport at do bicyclettos 654 
70 32.1 -8.1 Magasins d'instru.ents do .usiques at do disquos 655 

51.5 -9.0 Bijouteries at ateliors do rperatkon do .ontros at do bijoux 656 
30 17.9 -1.4 Magasins d'appareils at do fournitures photographiques 657 

150 45.4 -11.7 Magasins do jouats, do souvenirs, d'urticles de loisir at do fantaisie 658 

	

330.4 	 -0.4 Autres segasins do vente au dAtail 	 602,659 

7,050 	 6,680.4 	-2.8 TOTAL. TOUS LES MAGASINS 

SASKATcIIEWAII 

1,200 1,433.4 2.9 Magesins d'eli.entat ion 601 
280 318.8 5.4 I4agesins do sAdicaments sur ordonnaoco at do .Adicasents brevetAs 603 
110 39.0 -7.7 Magesins do chaus5ures 611 
110 52.6 -19.1 Magasins do vAto.onts pour houses 612 
310 110.3 -3.3 Plegasins do vât..ents pour dusSs 613 

240 94.2 -0.8 Magasins do vôte.onts n.c.a. 614 

75 19.6 -7.9 Plagasins do tissus at do files 615 
150 79.0 -7.7 Plagasins do .oublas do •aison 621 
270 80.2 -9.5 Plagasins d'apparoils ..nagars at stArAo, do T.V. at do radio 622 
120 .. .. Plagasins d'accassoiros daseubl.mwt 623 

370 1,138.0 -13.9 Concessionaires douto.abilee 631 
Marchands do véhiculee do loisir 632 

990 541.9 0.4 Stations-service 633 
Nagesins do picos it d'accessoires pour vAhicules eutosobiles 634 

780 166.5 -6.5 At.1 jars do reparation do vAhicules auto.obiles 635 

Autres s.rvices pour vAhicuies auto.obil.s 639 
• 	- 821.4 -5.3 Megasins do merchandises divorces 641 

120 30.6 2.1 Librairies at papeteries 651 
130 28.3 -2.4 Flouristes at centres do jardinag. 652 
210 85.7 -6.9 PPagasins do quincailleri., do p.inturo, do vitro at do papier point 653 

61.2 -6.3 Negacins dertjcl.s do sport it do bicyclettes 654 

80 24.4 -8.1 Magasins dinstru.ents do susiquos at do disquoc 655 

130 44.8 -5.0 Bijouteries at eteliers de róparation do .ontros at do bijoux 656 
35 10.7 1.7 Magasins dappareils at de fournitures photographiquos 657 

23.9 -11.4 Magasins do jouots, do souvenirs, d'articles do laisir at do fantaisia 658 

Autres .agasins do vents au dAtail 	 602,659 

7600 	 5,803.1 	-4.4 TOTAL, TOUS US MA6ASINS 

A-mai etaiE Irade 	991 	 Commerce de ceta annue: 1 991 
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TABU S. RETAIL SALES MD I0JBER OF LOCATIONS, BY PROVINCE AND INDUSTRY BROUP, 1990 1991 CONTIIRJED 

SIC 	Description 
CT I 

1990 1990/89 

Number of Sales $ Sales 
Locations Receipts Change 

Noebre de Ventes at Variation 
point de 

v.ntes 
recett.s des ventes 

ALBERTA 

601 	Food Stores 
603 	PrescrIption Drugs & Patent Medicine Stores 
611 	Shoe Stores 
612 	Mans Clothing Stores 
613 	Wo..n5 Clothing Stores 

614 	Clothing Stores n.e.c. 
615 	Fabric & Yarn Stores 
621 	Household Furniture Stores 
622 	ApplIance, Television, Radio & Stereo Stores 
623 	Household Furnishings Stores 

631 	Automobile Dealers 
632 	Recreational Vehicle Dealers 
633 	Gasoline Service Stations 
634 	AutomotIve Parts A Accessories Stores 
635 	Motor Vehicle Repair Shops 

639 	Other Motor Vehicle Services 
641 	General Merchandise Stores 
651 	Book & Stationery Stores 
652 	Florists, Lawn & Garden Centres 
653 	Hardware, Paint, Glass I Wallpaper Stores 

654 	Sporting Goods & Bicycle Shops 
655 	Musical Instrument & Record Stores 
656 	Jewellery Stores A Jawellery Repair Shops 
657 	Camera & Photographic Supply Stores 
658 	Toy, Hobby, Novelty & Souvenir Stores 

659,602 Other Retail Stores 

TOTAL, ALL STORES 

BRITISH COLIRIBIA 

601 	Food Stores 
603 	Prescription Drugs & Patent Medicine Stores 
611 	Shoe Stores 
612 	MenUs Clothing Stores 
613 	Wo..ns Clothing Stores 

614 	Clothing Stores n.e.c. 
615 	Fabric & Yarn Stores 
621 	Household Furniture Stores 
622 	Appliance, Television, Radio & Stereo Stores 
623 	Household Furnishings Stores 

631 	AutomobIle Dealers 
632 	RecreatIonal Vehicle D.alers 
633 	Gasoline Service Stations 
634 	Automotive Parts I Accessories Stores 
635 	Motor Vehicle Repair Shops 

639 	Other Motor Vehicle Servicas 
641 	General Merchandise Stores 
651 	Book & Stationery Stores 
652 	Florigtc, Lawn * Garden Centres 
653 	Hardware, Paint, Glass & Wallpaper Stores 

654 	Sporting Goods & Bicycle Shops 
655 	Musical Instrument & Record Stores 
656 	Jew.11ery Stores I Jewllery Repair Shops 
657 	Ca..ra & Photographic Supply Stores 
658 	Toy, Hobby, Novelty A Souvenir Stores 

659,602 Other Retail Stores 

TOTAL, ALL S1•ORES 

I $000,000 X 

2,650 3,958.1 9.0 
750 970.8 12.2 

150.7 2.7 
410 258.6 6.1 
940 344.9 -3.2 

670 359.8 6.9 
50.7 0.5 

490 438.4 4.7 
880 442.9 

227.0 7.9 

6,432.8 8.0 
220 294.4 7.2 

2,000 1,384.9 15.0 
530 550.9 -1.6 

2,150 602.8 3.0 

680 2,748.1 2.3 
350 145.2 

530 248.5 0:1 

490 303.3 -1.2 
114.0 5.2 

560 193.0 8.5 
140 48.3 -6.8 

2,350 1,275.6 -3.0 

20,150 19,953.6 5.7 

4,250 5,860.1 10.1 
620 1,144.4 9.5 
430 184.9 11.1 
440 228.9 7.5 

1,200 423.2 4.1 

820 396.2 2.8 
300 89.6 16.7 

519.8 
1,300 587.2 11.1 

890 5,286.9 1.2 

420 363.7 11.1 
1,950 1,953.0 5.9 
480 473.3 -7.3 

2,700 732.3 9.8 

330 
580 2,658.8 4.0 
460 185.0 10.8 
570 130.0 9.8 

358.0 0.0 

780 371.8 8.5 
120.7 20.0 

750 226.6 6.8 
150 64.1 -1.7 

287.4 19.0 

3,050 1,563.1 4.4 

25,800 24,6.36.7 7.3 

Annual retail trade. 1991 	 Commerce de detail anrtuel 1991 
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$O 00 , 0 00 

	

2,550 
	

4,087.9 
	

3.3 

	

860 
	

1,008.2 
	

3.9 

	

340 
	

146.1 
	

-3.0 

	

390 
	

222.5 
	

-13.9 

	

890 
	

350.9 	 -3.8 

	

352 .6 
	

-2.0 

	

58.0 
	

14.4 

	

424.1 
	

-3.3 

	

445.5 
	

0.6 

	

340 
	

194.3 
	

-14.4 

	

800 
	

4,061.5 
	

-8.6 

	

220 
	

263.1 
	

-10.6 

	

1,850 
	

1,375.0 
	

-0.7 

	

460 
	

508.4 
	

-7.7 

	

1,800 
	

512.1 	 -15.1 

	

660 
	

2,729.1 

	

150.7 
	

3.8 

	

530 
	

253:7 
	

2.1 

	

500 
	

297.8 
	

-1.8 

	

121.4 
	

6.5 

	

460 
	

171.6 
	

-11.1 

	

130 
	

48.6 
	

0.6 

	

4,050 
	

6,117.1 
	

4.4 

	

590 
	

1,174.6 
	

2.6 

	

420 
	

163.8 
	

-11.4 

	

400 
	

200.5 
	

-12.4 

	

1,150 
	

432.9 
	

2.3 

	

392.9 
	

-0.8 

	

620 
	

494.1 
	

-4.9 

	

559.8 
	

-4.7 

	

590 
	

353.5 

	

930 
	

4,799.3 
	

-9.2 

	

400 
	

344.7 
	

-5.2 

	

2,000 
	

1,856.7 
	 -4.9 

	

460 
	

443.6 	 -6.3 

	

631.5 
	

-13.8 

620 2,650.2 -0.3 
470 176.0 -4.9 

122.3 -5.9 
530 337.8 -5.6 

900 396.5 6.7 
126.9 5.1 

680 209.0 -7.8 
170 75.5 17.9 

1,150 304.0 5.7 

2,800 1,546.0 -1.1 

Ptagasins dali.ontatlon 601 
Magasins do •Cdicaaents sur ordonnance at do .ódicmewnts brevotCs 603 
Magasins de chaussuros 611 
Magasins do vCtoments pour ho..es 612 
Negasins do vCteisonts pour dmees 613 

Nagasins do vCte.onts n.c.a. 614 
Nagasins do tissus at do thés 615 
liagasins do meubbos do maison 621 
Magasins d'apparoils .Cnagors at steno, do T.V. at do radio 622 
Nagasins daccessoiros da.eublo.ont 623 

Concossionairos d'auto.obhles 631 
Marchands do véhicubos do loislr 632 
Stations-service 633 
Magasins do pièces at daccessoires pour véhicules autosioblles 634 
Ateliers do reparation do véhiculos automobiles 635 

Autres services pour véhicubes autouobiles 639 
Nagasins do merchandises diversos 641 
Librairlos at papetorios 651 
Fleuristes at centres do jardlnage 652 
Nagasins do quincahllorlo, do peintura, do vitro at do papier point 653 

Nagasins d'articles do sport at do bicyclettas 654 
Magasins d'instrumonts do .usiquos at do disquos 655 
Bijouterias at ateliors do reparation do montres at do bijoux 656 
Hagasins d'appareils at do fournitures photographiques 657 
Hagasins do jouets, do souvonirs, darticles do loisir at do fantaisie 658 

Autros •agas ins do vents au detail 	 602,659 

TABLEAU 5. VENTES ET HOMBRE DE POINT DE VENTES, COERCE DE DTAIL, PAR PROVINCE El GRJPE INDUSTRIEL, 1990 • 1991 
- SUITE 

1991 

Number of Sales S 
Locations Receipts 

No•bre do Ventea at 
point do rocettes 

ventos 

1991/90 

Sales 

Variation Description 	 SIC 
dos vantes 	 CTI 

ALBERTA 

Hagasins d'ali.entatlon 601 
Hagasins do •édlcaaonts sur ordonnanco at do .ódica.ants brevetis 603 
Nagasins do chaussures 611 
Hagasins do vôte.ents pour houes 612 
Magasins do vôto.onts pour dames 613 

Magasins do vita.onts n.c.a. 614 
Magasins do tissus at do filás 615 
Magasins do meublos do melson 621 
Magasins dapparoils •ónagors at stáróo, do T.V. at do radio 622 
Magasins daccessoiras da.oubl.ont 623 

Concessionaires dauto.obilos 631 
Harchands do vóhiculos do blair 632 
Stations-service 633 
Magasins do pièces at daccessoiros pour vIhicules auto.obibes 634 
Atoliers do reparation do v6icu1.s autoaobiles 635 

Autres services pour véhiculos auto.obilos 639 
Magasins do merchandises divorsas 641 
Librairios at papotorios 651 
Fbeuristes at centres do jardinago 652 
Hagasins do quincaillerie, do pointuro, do vltre at do papier point 653 

Hagasine darticles do sport at do blcyclottss 654 
Magasins dinstrue.nts do susiques at do disquos 655 
Sijoutorios at atoliors do rCparotlon de montros at do bijoux 656 
Magasins d'apparoils at do fournituros photographiques 667 
Magasins do jouoks, do souvenirs, d'articl.s do loisir at do fanteisie 658 

	

1,218.4 	 -4.5 Autras .agasins do yenta au dótall 	 602,659 

19,350 
	

19,369.1 	-2.9 TOTAL, TOIlS LES MAGASINS 

cOLcPBIE-BRITAHNXQUE 

24,000 	24,051.1 	-2.3 TOTAL, TOIlS LES MAGASINS 

Annual retail trade, 1991 	 Commerce de detail anriuel, 1991 
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TABLE S. RETAIL SALES AND IJBER OF LOCATIONS, BY PROVINCE AND INDUSTRY GROUP, 1990 - 1991 - CONCLUDED 

1990 1990/89 

Nu.b.r of 	Sales & Sales 
Locations Receipts Change 

SIC Description Noebr. do Ventas at Variation 
CII point do rec.tt.s des ventas 

venta$ 

YUKON 0 $000,000 Z 

60 Food, Beverage and Drug Industries 30 41.4 -1.9 

61 Shoe, Apparel, Fairic and Yarn Industri.s 25 7.2 41.1 

62 Household Furniture, Appliances & Furnishings 
Industries 20 8.4 29.6 

63 Autouobile Vahiclas, Parts a Accessories 
Industries, Sales & Services 70 83.0 46.3 

64 General Retail Merchandising Industries 20 45.3 0.3 

65 Other Retail Store Industries 80 23.1 39.8 

TOTAL, ALL STORES 240 215.0 20.3 

NORThWEST TERRITORIES 

60 Food, Beverage and Drug Industries 50 104.2 35.8 

61 Shoe, Apparel, Fabric and Yarn Industries 15 4.9 74.4 

62 Household Furniture, Appliances & Furnishings 
Industries 30 10.2 66.2 

63 Auto.obile Vehicles. Parts & Accessories 
Industries, Sales & Services 45 68.9 15.2 

64 General Retell Merchandising Industries 80 167.2 7.7 

65 Other Retail Store Industries 65 23.0 7.2 

TOTAL, ALL STORES 290 378.4 17.4 

Annue retai trade 	dEl 	 Commerce de detai annuel. 1991 
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TABLEAU 5. VENTES ET NOIIBRE DE POINT DE VENTES, COPPIERCE DE DETAIL, PAR PROVINCE ET GROUPE INDUSTRIEL, 1990 1991 
FIN 

1991 1991/90 

?kib.r o4 	Sales & Sales 
Locations Roce3pts Change 

Noubre de Ventas at Variation Description SIC 
point de recettes des ventes cii 

vuntes 

$000,000 x YUKOII 

35 41.1 -13.3 Industries des ali.ents, boissons at •idica.ents 60 

20 6.1 -16.0 Industries des chaussures, vôta.ants, tissus at files 61 

Industries des •eubles, appereils at accessoires 62 
15 6.8 -18.9 de..le.ant de .aison 

Industries des vétiicules auto.obilas, pièces at 63 
75 76.3 -8.7 accessoires, yenta at service 

20 45.1 -0.3 Industries des uaoasins de aerchandises diverses 64 

75 20.3 -12.2 Autre industries do •agasins d. detail 65 

240 195.7 •9.0 TOTAL, TOUS LES MAGASINS 

TERRITOIRES DI) HORD•OUEST 

45 96.7 -7.2 Industries des ali.ents, boissons at uIdica.ents 60 

20 5.3 6.8 Industries des chaussures, vite.ents, tissus at flue 61 

Industries des woubles, appareils at acc.ssolres 62 
15 7.6 -25.7 d'a.auble.ent da .aison 

Industries des véhiculas autoaobiles, pièces at 63 
45 65.2 -5.3 accessoires, vente at service 

75 168.2 0.6 IndustrIes des .agasins de .archandisos dlversas 64 

70 23.7 3.2 Autre industries do magasins do dótail 65 

270 36.6 -3.1 TOTAL, TOIlS LES MAGASINS 

Annual retail trade. 1991 	 Commerce de detail annuel, 1991 
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DEF ZN IT IONS 

Location. 	A business 	outlet (usually a 
store) in which the principal activity is the 
sale of merchandise and related services to 
the general public for household or personal 
consumption. 	The sales values of chain store 
outlets which operated as concessions 	in 
department stores can be found in retail out-
let sales and not in the department store 
sales. 

Purchases. 	The total not purchases (gross 
value less returns, adjustments and discounts) 
at delivered price including freight, insur-
ance and other related costs. 

Cost ol goods sold. 	This value is obtained 
by calculating: opening 	inventory + total 
purchases - closing inventory. 

Gross margin. 	This value is obtained by 
calculating: total sales - cost of goods sold. 

Employee earnings. 	The total payroll for the 
year for all employees (including head office 
and warehouse personnel), before deductions 
for income tax, unemployment insurance, em-
ployee social security contributions, etc. 

Sales & Receipts. 	The total sales of mer- 
chandise and receipts from repairs, equipment 
rental, restaurants and other services, less 
returns, adjustments and discounts. Trade-in 
allowances are not deducted. Commissions 
earned from the sale of goods owned by others 
and proprietors withdrawals of goods (at the 
retail level) for personal use are included. 
Non-trading revenues, bad debts recovered and 
direct sales taxes are excluded. 

Retail trade estimates exclude sales from any 
form of direct 	selling which bypasses the 
retail store, for 	example, house-to-house 
canvassing, sales of newspapers or magazines 
made directly by the printers or publishers, 
sales made by book and record clubs and sales 
made through automatic vending machines. 

Closing inventories. The value of goods held 
for resale at fiscal year end in stores and in 
warehouses including inventory in transit in 
Canada or on consignment to others in Canada. 
Excluded are goods consigned by others, store 
and office supplies and any other supplies not 
to be sold. Inventory data can be reported at 
cost price, market price (current replacement 
cost), lower of cost or market price, or 
selling price. 

Annual retail trade, 1991 
Statistics Canada - Cat No 63-223 

OtFINITIONS 

Point do vante. 	Un local daffaires (habi- 
tuallemant un magasin) dont lactivité princi-
pale est la vente de merchandises at de servi-
ces connexes au grand public pour la consomma-
tion ménagèra ou personnalle. Les ventes par 
les locaux daffaires des magasins a succursa-
los situés dans los grands magasins peuvent 
être rmpérées dans les ventes des locaux daf-
faires at non dams les ventas des grands maga-
sins. 

Achats. 	Ii sagit du montan-t net des achats 
(leur valour brute, diminuée des rendus, des 
ajustoments at des rabais) livrés au magasin, 
y compris les frais de transport at dassu-
rance at los autres frais connexes. 

Prix do ravient. 	On obtien-t cotta valour an 
calculant: los stocks douverture + las acha-ks 
totaux - los stocks do fermeture. 

Marga bdmdticiaire. 	On obtient cette valour 
an calculant: las ventes totales - le prix da 
revient. 

Rémundration des e.ployds. Cest la rémuné-
ration globale do fous las employós ty compris 
los amployés du siôge social of des entrepâts) 
pour lannéa, avant los deductions des impôts 
sur le revenu, de la prime dassurance-chôma-
go, des charges socialos do lemployé, etc. 

Vantos at recattos. 	Ii sagit du total des 
venfes de merchandises at des recetfes prove-
nant do reparations, do la location do maté-
rial, do Ia vente da rapes at dautras servi-
ces, moms lee rendus, las ajus+oments at las 
rabais. La valour dos roprisos nest pas dé-
duita. Los commissions sur la vento da mar-
chandisos appartenant a autrui at la valour 
au detail) des merchandises prólevéas par Is 
propriétaira pour son usage personnel mont 
compfóes. Los rocettas hors exploitation, los 
rentréos sur créancos radiéas at les taxes do 
vente directes sont excluos. 

Las estimations relatives au commerce de dC-
tail no tiennent pas compta des von-kas direc-
tas, cast-a-dire las ventes qui no sont pas 
faites par lintermédiaira dun point de yenta 
au detail, par example, las vantes directes 
par solicitations lee ventes do journaux ou do 
revuas faitos directement par las imprimaurs 
éditeurs, los vontas faites par las clubs de 
livres at do disques at los ventas per distri-
bufeurs automatiques. 

Stocks do formeture. 	Cast la valour des 
marchandisas détanues a la fin do lannéo 
financière, pour la revente dens las magasins 
at les antrepôts, y compris las stocks an 
transit au Canada ou an consignation au Cana-
da. On me compto cependant pas los merchandi-
ses dCtenues an consignation, ni las fournitu-
rae do magasin at do bureau, ni los autres 
fournitures non dastinéas pour la revenfe. Los 
données sur lee stocks peuvent okra déclarées 
au prix coüfant, au prix du marché (au cof 
courant do ramplacemont), plus bas quo Ia prix 
coGtant ou du marché at au prix da vente. 

21 	 Commerce de detail annuel. 1991 
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DATA QUALITY AND METhODOLOGY 

The annual estimates are compiled from both 
survey and non-survey data. 

Statistics Canada Survey Data 

The Annual Retail Chain and Department 
Store Survey: provides complete cover-
age of all known chain and department 
store organizations, with total sales 
above thresholds which may vary from 
province to province. 

The Annual Retail Trade Survey: covers 
all known independent retailers which 
are not covered by the Annual Chain and 
Department Store Survey, and report 
total sales above thresholds which may 
vary from province to province. 

Selected data from The Annual Survey of 
Hholesale Trade: retail sales reported 
by wholesale merchants who operate one 
or more retail outlets as a secondary 
business activity. 

Non-survey Data f roe Adoinistrative Records 

(i) Corporations: data from corporation 
income tax returns 112's) of all retail 
enterprises with sales between $25,000 
and thresholds which may vary from 
province to province. 

QUALIT DES DONNtES ET MThODOLOGIE 

Los estimations annuelles sont calculées è 
partir de donnóes provenant donquetes at 
d'autros donnéos. 

Donnêos provenant d 'enquët.s de Statistique 
Canada 

L'enquôte annuelle sur los magasins 
succursales at les grands magasins: 
fournie une couverture complôte de tou-
tes los entreprises do magasins a suc-
cursales at do grands magasins connues, 
déclarant dos vontos totales au-dessus 
do différants seuils provincimux. 

Lenquête anrtuollo sur Is commerce do 
detail: cotto onquête porte sur tous 
los détaillants indépendants connus qui 
no sont pas dens Is champs de l'enquête 
annuelle sur los magasins a succursales 
at los grands magasins at déclarent des 
vontos totales au-dessus des différents 
seuils provinciaux pré-déterminés. 

Certaines données do lenquête annuelle 
sur Is commerce de gros: ii sagit des 
ventes au detail déclarées par des corn-
mercants an gros dont lactivité corn-
merciale secondaire consists a exploi-
ter un ou plusiaurs points do vents au 
detail. 

Autres données provenartt de dossiers adoinis-
tratifs 

(i) 	Sociétés: Los données sont tiréos des 
dóclarations d'imp6ts(T2) do toutes los 
sociétés do commerce do detail dont las 
ventes variont entre $25,000 at diffé-
rents seuils provinciaux pré-détermi- 
fibs. 

(ii) 	Unincorporated businesses: data esti- 	(ii) 	Entraprises non constituées an socibtb: 

	

mated from a sample of income tax re- 	los donnbes sank ostimbos i partir dun 

	

turns (Ti's) of self-employed retailers 	bcharitillon do declarations d'impôt(Tl) 

	

which report gross business income be- 	dos dbtaillants autonomes dbclarant un 

	

tween $25,000 and thresholds which may 	revenu brut tire 	dune 	entroprise 
vary from province to province, 	variant entre $25,000 at différents 

seuils provinciaux prb-dbterminbs. 

	

Although the proportions vary by province and 	Bien quo les pourcentages variant solon Is 

	

by type of business, the surveyed portion 	province at Is typo dentroprise, los donnbes 

	

represented 73X of the retail estimatesand 	prov.nant des onquôtes représentent, an 1991, 
the unsurveyed, 27Z, in 1991. 	73% dos estimations du commerce do detail, at 

los autres, 27?.. 

Not included in the estimates are retail busi- 
flosses with income less than $25,000 for 1991. 

The surveys indicated above as well as the 
administrative records relating to corpor-
ations are complete enumerations of the popu-
lation under consideration. Hence, the con-
tributions to the survey estimates from these 
sources are not subject to sampling error. On 
the other hand, estimates relating to unincor- 

On ne tiont pas compte dens los estimations, 
des entreprises do commerce do detail dont los 
rocettos sank infbrioures a $25,000 an 1991. 
Los enguôtes sus-mentionnbes, do même quo los 
dossiers administratifs ayant trait aux socib-
tbs, constituent des dbnombremants complets do 
Is population an cause. Par consequent, il ny 
a pas derreur dbchantillonnage dans Is cas 
des données tirées do cos sources qui servant 
I ólaboror los estimations denquête. Par all- 
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porated businesses are based on a sample of 
income tax returns of self-employed retailers 
and thus are subject to sampling variability. 
Since the contribution of estimates of unin-
corporated businesses to the survey estimates 
given in this publication are s.all, the samp-
ling error is expected to have only a minimal 
impact on the quality of the survey estimates. 

Estimates of the coefficient of variation 
which is a measure of the sampling error of 
survey estimates are given in the following 
table. Those coefficients of variation relate 
to the estimates of total sales and receipts 
at the national and provincial levels for the 
1991 reference year. 

leurs, lea estimations se rapportant aux en-
treprises non constituóes an sociétê sont 
fondóes sur un óchantillon dm dclara*ion 
dimpôt des d6taillanks autonomes et sont donc 
sujettes a Ia variation déchantillonnage. 
tant donné que les estimations des entrepri-
ses non cons'tituêes an sociótó jouent un role 
minime au plan de lélaboration des estima-
tions denquête dont ii est fait état dans la 
presents publication, on sattend que lerreur 
déchantillonage naura quune influence né-
gligeable sur la qualitC des esti.ations d'en-
quâte. 

Lea estimations du coefficient de variation, 
qui est une mesure de lerreur déchantillon-
nage des estimations denquête, figurent dans 
le tableau suivant. Ces coefficients de var-
iation se rapportent aux estimations des 
ventes at recettes totales au niveau national 
at provincial pour l'annóe de rCférence 1991. 

Coefficient of Variation Estisates for 1991 

Estisations du coefficient de variation pour 1991 

Sales and Receipts in 	Coefficient of 
millions of dollars 	 Variation 

Ventes at rocettes an 	Coefficient 
millions de dollars 	de variation 

Province 	 Z 

Newfoundland - Terre-Neuve 
Prince Edward Island - 
jle-du-Prince-douard 

Nova Scotia - Nouvelle-Ecosse 
New Brunswick - Nouveau-Brunswick 
Québec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia - Colombia-Britannique 
Yukon 
Northwest Territories - 

Territoires du Nord-Quest 

Canada Total - Total Canada 

In addition to sampling error, the published 
estimates are also subject to non-sampling 
errors. 

For 	survey data, non-sampling errors can be 
attributed to one or more of the following 
sources: 

Coverage error. 	This error results from 
incomplete listing and inadequate coverage of 
the population of interest. 

Data response error. This error may be due 
to questionnaire design and the characteris-
tics of the questions, inability or unwilling-
ness of the respondent to provide correct 
information or misinterpretation of the ques-
tions because of definitional difficulties. 

3,322 	 0.35 

774 0.39 
5,925 0.45 
4,413 0.35 
44,675 0.37 
69,589 0.20 
6,660 0.70 
5,803 0.33 
19,369 0.13 
24,081 0.17 

196 0.70 

	

367 	 0.17 

	

185,192 	 0.12 

Outre lerreur dóchantillonnage, les estima-
tions diffusCes sont egalement sujettes a des 
erreurs non dues a léchantillonnage. 
Dana le cas des donnécs denquête, les erreurs 
non dues a lâchantillonnage peuvent être 
attribuCes a Puno ou plusieurs des sources 
suivantes: 

La chp de l'enquëte. 	Lerreur résulke dun 
listage incomplet at dune couverture insuff i-
sante de Ia population visóe. 

La répanse. 	Id, lerreur peut okra attri- 
buable 0 la conception du questionnaire at aux 
caractéristiques des questions, 0 lincapacité 
ou au refus de lenquOtó de fournir des ren-
seignements exacts ou I linterprétation fau-
tive des questions due a des problèmes dordre 
sémantique. 

Annual retail trade. 1991 24 
Statistics Canada - Cat No 63.223  

Commerce de detail annuel. 1991 
Statistique Canada - n 63-223 au catalogue 



Non-response error. 	Some respondents may 
reFuse to answer questions, some are unable to 
respond, while others may be too late in re-
sponding. Data for the non-responding units 
can be imputed using the data from responding 
units. The extent of error due to imputation 
is usually unknown and is very much dependent 
on any characteristic differences between the 
respondent group and the non-respondent group 
in the survey. This error generally increases 
with increases in the non-response rate and 
attempts are therefore made to obtain as high 
a response rate as possible. 

Processing error. 	These are the errors that 
may occur at various stages of processing the 
data such as coding, data entry, verification, 
editing, weighting, tabulation, etc.. 

All reasonable efforts are made to control 
non-sampling error in the survey data through 
careful questionnaire design, use of precise 
definitions of retail establishments, loca-
tions and variables for which data are col-
lected, liaison with major respondents, edit-
ing of data for inconsistencies and subsequent 
follow-up and quality control of manual pro-
cessing operations. Furthermore, extensive 
efforts are made to maximize the response rate 
in order to minimize the bias ste..ing from 
non-response. 

Ainistrative data from Revenue Canadas 
tax returns are used for records relating to 
small retailers (i.e. these retailers whose 
total sales were below predetermined thresh-
olds) for the purpose of reducing response 
burden on the small business community. How-
ever, its use involves a compromise on data 
quality since income 	tax forms are not 
designed for survey purposes. 	Data quality 
problems include differences in classifying 
small businesses to retail or non-retail and 
in classifying a retailer to a particular type 
of retail business. In addition, the use of 
gross business income from the tax records as 
a proxy for retail sales introduces a positive 
bias in the published estimates as gross busi-
ness income includes revenues besides those of 
retail sales such as investment income and 
gains in sales of fixed assets. Furthermore, 
there are no follow-ups with tax filers as 
there are with survey respondents to clarify 
or verify data. 

The symbol ".." on the tables in this publica-
tion usually indicates that reliable data are 
not available because of problems with the 
unsurveyed portion. 

La non-réponso. 	Certains enquôtós ref usent 
de répondre, dautres an sont incapables at 
dautres encore répondent trop tard. Los don-
nies relatives aux non-répondants peuvent être 
imputées a partir des chiffres fournis par les 
répondants. On no connalt généralement pas 
limportance do lerreur dimputationt celle-
ci vane beaucoup solon los caractéristiques 
qui distinguant los répondants des non-répon-
dants. Comme cc type derreur prend habituel-
lement de lampleur a mesure quaugmente le 
taux de non-réponse, on sofforce dobtenir le 
meillour taux do réponse possible. 

La traito.ent. 	Lerreur peut so produire 
lors des diverses étapes du traitoment des 
données, telles quo Is codage, lentrée, la 
verification, la pondération, la totalisation, 
etc.. 

Nous faisons notre possible pour contrôler 
lorreur non due a léchantillonnage dans les 
données denquêto an soignant la conception du 
questionnaire, an définissant do facon precise 
les ótablissements do commerce de detail, les 
emplacements at les variables pour lesquels 
des donne.s sont recueillios, on of fectuant la 
liaison avec los principaux répondants, an 
corrigeant los donnóes pour an éliminor los 
incohérances at an affectuant, par la suite, 
le suivi at 1s contrôle do la qualité des 
operations de traitement manuel. En outre, 
nous déployons des efforts considérablos pour 
maximiser le taux de róponse afin do réduire 
au minimum lerreur systématique découlant do 
la non-réponse. 

Los données administratives provenant dos 
declarations dimpôt do Revenu Canada sont 
utilisés pour los dossiers ayant trait aux 
petits détaillants (cest-à-diro ceux dont le 
total dos ventes est infériour a des seuils 
prédéterminés) aux fins do réduire le fardeau 
do réponse des petites entroprises. Toutefois, 
lutilisation do cos enregistrements nous 
oblige a faire des compromis quant a la qua-
li'té des donnóes, ótant donné que los formu-
lames do declarations dimpôt no sont pas 
congus a des fins denquôte. Au nombre des 
problèmos relatifs a la qualité des données, 
mentionnons los divergences au plan de la 
classification des petites entreprises dans 
les categories du commerce do detail ou autres 
at do La classification dun détaillan* dans 
uno categoric particuliôre dans Is commerce de 
detail. En outre, lu'tilisation du revenu brut 
des entreprises dóclaré sur los formulaires 
dimpôt, an remplacement des ventos au detail, 
entraIno uno erreur systématique positive dans 
les estimations diffusóes étant donné quo le 
revenu brut des entreprisos englobe des recek-
tes provenant dautres sources quo des vontes 
au detail, notamment le revenu de placement at 
les gains découlant des ventes do biens immo-
bilisés. En outre, les déclarants no font 
lobjet do suivi pour clarifier ou verifier 
las données comme dans le cas des enquêtés. 

Ic symbolo ".." quon retrouve dans los ta-
bleaux de la présente publication indique 
généralement quil nest pas possible davoir 
accès a des donne.s fiables an raison do pro-
ble.es poses par los données do léchantillon 
qui no découlent pas donquêtes. 
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Statistics Canada staff work closely with 
Revenue Canada on a continuing basis to 
improve the statistical use of administrative 
data. 

When data for the current reference year are 
compiled, revisions are also made to the sur-
vey data relating to the previous reference 
year. These revisions mainly stem from errors 
detected in previous years data when year-to-
year comparisons are made during the process-
ing of the current years data. Historically, 
revisions made to retail sales at the Canada 
level resulted in changes which were less than 
0.5Z in magnitude. 

The response rates for the survey portions of 
the Annual Retail Trade program are improved 
as much as possible during data collection by 
carrying out extensive follow-ups on firms 
from which no response has been received. This 
extensive follow-up work is designed to mini-
mize the potential impact of any non-response 
bias which may be introduced into the survey 
estimates when estimations are produced for 
non-responding firms. Emphasis on follow-ups 
is placed on those firms which reported size-
able retail sales figures for the previous re-
ference year. Several follow-up attempts are 
made before estimates are imputed for non-re-
sponding firms. 

For the annual survey on retail chain and de-
partment stores, about 83% of the records con-
tain no imputed estimates for any of the var-
iables requested by this survey. With respect 
to the remaining 17X of the records, about 8Z 
contained reported data for retail sales but 
required estimations for one or more of the 
following variablesi namely, purchases (or 
cost of sales), opening inventories, closing 
inventories and employees earnings and about 
9Z required estimations for all the variables 
requested by the survey. 

For the annual survey on independent retail 
stores, close to 90Z of the records required 
no estimations, about 3< contained reported 
data for retail sales but required imputed 
estimates for at least one of the other survey 
variables and just over 7Z of the records re-
quired estimations for all survey variables. 

Users attempting to make year-to-year compari-
sons of sales data should take into account 
such factors as the emergence and disappear-
ance of retail organizations, changes in the 
number of locations operated and price 
changes. 

Caution should also be exercised when making 
comparisons between the estimates contained in 
this publication and those published in the 
monthly Retail Trade Publication (catalogue 
63-005). There are a number of factors which 
contribute to the differences in the retail 
estimates between the annual and monthly sur-
veys. They include the following: 
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Le personnel de Statistique Canada collabore 
étroite.ent an permanence, avec celui de 
Revenu Canada afin daméliorer lutilisafion 
statistique des donnóes administratives. 

Lorsque ion rassemble las 	données 	pour 
lannéa de référenca actuelle, on revise aussi 
les données denquête se rapportant a i'année 
de référence précédente. Ces revisions sex-
pliquent principalement par les erreurs re-
levees dans las donndes des années antérieures 
lors des comparaisons annuelles, qui sont 
établies durant le traitement des données de 
lannóe courante. Dans 1e passé, les revisions 
des ventes au detail au Canada ont entrainC 
des variations de moms de 0,5Z an importance. 

On améliore 1e plus possible las faux de ré-
ponse aux enquêtes faisant partie du programme 
du commerce de detail pendant Ia collecte des 
données an affectuant pour cela des suivis in-
tensifs des entreprises qui nont pas répondu. 
Ce travail a pour but de minimiser las even-
tuelles consequences des biais de non-rdponse 
qui pourraien* se glisser dans las estimations 
denquête lors de la production des estima-
tions pour les non-répondants. On effectue ces 
suivis surtout pour las entreprises donk las 
ventes au detail ont êté considdrablas lannée 
de référence précédente. On tente den faire 
plusisurs avant limputation des estimations 
pour las entreprises qui nont pas répondu. 

Pour cc qui act de lenquête annuelle sur les 
magasins a succursales at las grands magasins, 
environ 83Z des enregistrements no contenaient 
aucune estimation imputée pour 'toutes les var-
iables requises par cette anquête. Quant aux 
17Z des enregistremen*s restants, a peu près 
8Z incluaient des données déclarées pour las 
ventes au detail, mais ndcessitaient des esti-
mations pour une ou plus dune des variables 
suivantes: achats iou prix de revient), stocks 
douverture, stocks de fermeture at rémundra-
tion des employCs. Environ 9Z ndc.ssitaient 
des estimations pour toutes les variables né-
cessaires a lenquête. 

En cc qui concerne lenquête annuelle sur los 
dCtaillants indCpendants, aucuna estimation 
nétait nécessaire pour près de 907 des enre-
gistrements. Quelque 3Z confenaient des don-
noes dOclarOes pour las ventes au detail, mais 
nOcessitaiant des estimations imputées pour au 
coins une des autres variables denquête, at 
un peu plus de 7, pour toutes las variables. 

Les utilisafeurs qui tentent de procOder I des 
comparaisons annuelies des donnOes relatives 
aux ventes doivent tenir compte de divers 
facteurs, notamment lapparition at la dispa-
ration de commerces de detail, les variations 
du nombre demplacement at les fluctuations de 
prix. 

Ii faui Ogalement faire preuve de prudence 
lorsque ion compare les estimations qui figu-
rent dans Ia presents publication at celles 
qui sont diffusO.s dans la publication men-
suelle sur le commerce de detail (numOro 63-
005 au catalogue). Xl existe un certain nombre 
da facteurs qui expliquant les divergences au 
niveau des estimations du commerce da detail 
antre les anquItes annuellas at mensuelles. 
Parmi caux-ci, mentionnons: 
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Reference Periods: 

The annualized sales estimates derived from 
the monthly Retail Trade survey relate to the 
calendar year. Survey estimates for the 
annual Retail Trade Survey, however, relate to 
a mixture of fiscal year periods ending 
between April 1 of the survey reference year 
and March 31 of the following year. 

positive Sales Bias in the Annual R.tail 
Trade Survey 

For small retailers whose total retail sales 
are known to be less than predetermined thr-
esholds (which can vary from province to prov-
ince), gross business income extracted from 
the tax records of Revenue Canada is used as a 
proxy for total retail sales. For tax records 
relating to corporations, the gross business 
income includes revenues besides those relat-
ing to total sales such as investment income 
and gains on sales of fixed assets. As a 
result, the use of tax records will introduce 
a positive bias in the estimates produced by 
the annual Retail Trade survey. 

Undercoverage in the Monthly Retail Trade 
Survey 

For small businesses (i.e. those retailers 
whose total retail sales are known to be below 
predetermined thresholds) on the payroll de-
duction portion of the Central Frame Data 
Base, there is some undercoverage due to clas-
sification problems. Non-retail records sam-
pled as retail are re-classified to their 
proper industry. However, retail records sam-
pled as non-retail by other surveys may not be 
properly re-classified to retail. Those re-
cords not re-classified to retail will not be 
covered in the monthly Retail Trade Survey. 

Data Confidentiality 

Statistics Canada is prohibited by law from 
publishing any statistics which would divulge 
information relating to any identifiable busi-
ness without the previous consent in writing 
of that business. The disclosure of data like-
ly to reveal specific information on the ac-
kivity of a particular company is therefore 
systematically and rigorously controlled and 
regulated to prevent the publication or dis-
closure of any information deemed confiden-
tial. The rules regarding the confidentiality 
of parts of the results of merchandising sur-
veys are therefore applied in such a way that 

Las périodes de réfórence 

Las estimations des ventes calculées sur una 
annóe dócoulan* de lEnquôte mensuelle sur Is 
commerce de detail cc rapportent I l'année 
civile. Toutefois, les estimations de lEn-
quIte annuella sur 1s commerce de dótail ran-
voient I divers exercices financiers qui pren-
nent fin antre Is Icr avril de lannée de 
référence de lenquIte at Is 31 ears de lan-
née suivante 

Erreur systématique positive des ventes de 
l'EnquI*e annuelle sur Is commerce des detail 

Dens Is cas des petits détaillants dont lee 
ventes globales sont infCrieures au seuil 
prédétarminés (qui peuvent varier duno pro-
vince a Pautre), on se sert du revenu d'en-
treprise brut tire des dossiers fiscaux de 
Revenu Canada an remplacement du total des 
ventes au detail. Pour ce gui est des dossiers 
fiscaux ayant trait aux sociétés, Is revenu 
dentreprise brut englobe lee racettes qui 
sont comprises entre celles se rapportant aux 
ventes totales, notamment 1s revenu de place-
ment at les gains découlant des ventes de 
bians immobilisés. Par consequent, lutilisa-
tion des dossiers fiscaux en*rainera una er-
reur systématique positive dane lee estima-
tions produites aux termes de lEnquête an-
nuelle cur Is commerce de detail. 

31 Sous-dénombre.ent de lEnquIte mensuelle 
sue 1s commerce de detail 

Dans Is cas des petites entreprises (cest-I-
dire las détaillants dont on sait qua Is total 
des ventas au détail attaint lee seuils pródé-
terminés) gui font partie de la portion des 
deductions I Is source de la Base des données 
du registre central, on constate un certain 
sous-dénombrenent attribuable I des problèmes 
de classification. Las dossiers des établisse-
ments autres que las commerces de detail gui 
font néanmois partie dun échantillon de cc 
type de commerca sont reclassés dans la bran-
che dactivitC I laquella ils appartiennent. 
Toutefois, ii se peut que, dane 1s contexts 
dautres enqultes, las dossiers des ótablisse-
ments de detail qui font partie de léchantil-
Ion I titre de commerces autres quo las dé-
taillants no soient pas correctemant replaces 
dane la bonne categoric. ii ne sara donc pas 
tenu coepte de ccc dossiers dane lEnquête 
mensualle sue Is commerce de detail. 

contidentialite des Donndas 

La loi interdit I Statistique Canada de diffu-
ser au grand public des données qui pourraien* 
servir a identifier una entreprise ou certai-
nec de see caractéristiques, sans avoir obtenu 
au próalabla, lautorisation ócrite de cette 
darnière. Ainsi, Is dévoilement de données 
susceptibles de révéler des renseignements 
précis sur lactivité dune entreprise parti-
culilre est systématiquement contrôlé suivant 
des dispositions strictes de telle sorts 
quaucun renseignement jugé secret no soit pu-
blié ou divulgué. Lapplication des rIgles cur 
le caractre secret dune partie des résultats 
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no data are shown for cells (or statistical 
units) composed of fewer than three companies 
or of three or more, if these are dominated by 
one or two companies. Information is withheld 
on this designated cell by entering an "X in 
the appropriate boxes. 

Another way of preserving data confidentiality 
without having to enter an "X" is to combine 
(consolidate) the information for selected 
regions or selected kinds of business. The 
aggregated data can then be published. 

Not. to Us.rs 

Retail sales estimates exclude the Goods and 
Services Tax (GST). Prior to January 1991, 
sales data included the federal sales tax 
(FST). Due to this change in indirect taxes, 
data for 1991 are not strictly comparable with 
those of previous years. For users interested 
in deriving comparable data, an estimate of 
the amount of FST included in retail sales for 
1990 is available for Canada. The reliability 
of this estimate does not permit adjustments 
at the provincial or SIC level. 

des enquêtes sur Is commerce sótablit donc de 
manière a cc quaucune donnée no soit révólée 
pour des callules (ou unites statistiques) 
composées de moms de trois compagnies), ou 
encore de trois ou plus lorsqua celles-ci sont 
dominées par une ou deux compagnies. Linfor-
•ation concernant ces cellules est dissimulóe 
an inscrivant un X" aux différents postes 
vis's. 

Une autre facon de prCserver In caractere 
confidential de linformation sans pour autant 
avoir a .ettre un "X, consiste a grouper 
(consolider) lea données pour certaines ré-
gions ou certains genres de commerce. Lea 
donnóes ainsi agréger peuvent par la suite 
être publióes. 

Note aux utilisateurs 

Las estimations des ventes au detail excluent 
la taxe sur les produits at las services 
(TPS). Las données sur los ventes antérieures 
janvier 1991 incluent la taxe da vente fed-

érale (TVF). DQ a cc changement dans lea taxes 
indirectes, las donnéas pour 1991 no sont pas 
tout it fait comparables avac celles des années 
précédantes. Pour lea utilisateurs intéresses 
calculer des donnóes comparables, une esti-

mation du montant do la lYE inclus dans las 
ventos au detail pour 1990 eat disponible 
pour Is Canada. C.tte esti.ation nest pas 
suffisament fiabla pour permeftre des ajuste-
mants au nivaau provincial ou au nivoau do Ia 
classification type des industries. 
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STANDARD INDUSTRIAL CLASSIFICATION 1980 

60 Food Beverage and Drug Industries 

6011 Supermarkets 
6012 Grocery stores (except supermarkets) 
6013 Bakery products stores 
6014 candy and nut stores 
6015 Fruit and vegetable stores 
6016 Most markets 
6019 Other specialty food stores, n.e.c. 

6021 Liquor stores 
6022 Mine stores 
6023 Beer stores 
6031 Pharmacies 
6032 Patent medicine and toiletries stores 

61 Shoe, Apparel, Fabric and Yarn Industries 

6111 Shoe stores 
6121 Mans clothing stores 
6131 Homens clothing stores 
6141 childrens clothing stores 
6142 Fur goods stores 
6149 Other clothing stores, n.e.c. 
6151 Fabric and yarn stores 

62 Household Furniture, Appliances and 
Furnishings Industries 

6211 Household furniture stores (with 
appliances and furnishings) 

6212 Household furniture stores (without 
appliances and furnishings) 

6213 Furniture refinishing and repair shops 
6221 Appliance, television, radio and stereo 

stores 

6222 Television, radio and stereo stores 

6223 Appliance, television, radio and stereo 
repair shops 

6231 Floor covering stores 
6232 Drapery stores 
6239 Other household furnishings stores 

63 Autceetiva Vehicles, Parts and 
Accessories Industries, Sales and 
Services 

CLASSIFICATION TYPE DES INDUSTRIES, 1980. 

60 Industries des aliwits, boissons, 
•édicanents 

6011 Supermarchés dalimentation 
6012 Epiceries (sauf les suparmarchés) 
6013 Boulangeries-ptisseries 
6014 Corifiseries at magasins de noix 
6015 Magasins de fruits at legumes 
6016 Marches de viand.s 
6019 Autres magasins dalimentation 

spécialisés, n.c.a. 
6021 Magasins de spiritueux 
6022 Magasins de yin 
6023 Magasins de bier. 
6031 Pharmacies 
6032 Hagasins de médicaments bravetés at de 

produits de toilatte 

41 Industries des chaussures, vêtanents, 
tissus at files 

6111 Magasins da chaussures 
6121 Hagasins de vê*ements pour hommes 
6131 Magasins de vétements pour dames 
6141 Magasins de vétaments pour anfants 
6142 Magasins darticles de fourrure 
6149 Autres magasins da vête.ents, n.c.a. 
6151 Magasins da tissus at de files 

42 Industries de •eubles, appareils at 
accessoires d'aeubluoont de maison 

6211 Magasins de meubles de maison 
avec appareils mCnagers at accassoires 

d • ameublement) 
6212 Magasins de meublos de maison 

(sane appareils ménagers ni accessoires 
d • ameublement) 

6213 Ateliers de reparation de maubles 
6221 Magasins dappareils ménagers, de postes 

de télCvision at de radio at dappareils 
stéréophoniques 

6222 Hagasins do postes do télCvision at de 
radio at dappareils stéréophoniquas 

6223 Ateliers da reparation dappareils 
ménagers, de poskes de télévision at de 
radio at dappareils stéróophoniques 

6231 Magasins de revêtements de sol 
6232 Magasins de tentures 
6239 Autras magasins dameublement de maison 

63 Industries des véhiclules automobiles, 
pièces at accessoires, vante at service - 

6311 Automobilenew) dealers 6311 Conc.ssionnaires dautomobilas nauvas 
6312 Automobile(usad) dealers 6312 Concessionnaires dautomobiles doccasion 
6321 Motor home and travel trailer dealers 6321 Marchands de roulottes notorisées at de 

roulottes de voyage 
6322 Boats, outboard motors and boating 6322 Harchands de bateaux, de moteurs hors- 

accessories dealers bord at dacassoires pour bateaux 

6323 Motorcycle and snowmobile dealers 6323 Harchands de motocyclettes at de 
motonei gas 

6329 Other recreational vehicle dealers 6329 Autros marchands de véhicules de loisir 
6331 Gasoline service stations 6331 Stations-services 
6341 Home and auto supply stores 6341 Magasins de fournitures pour la nelson at 

pour lautomobile 

6342 Tire, battery, parts and accessories 6342 Magasiris de pneus, daccumlateurs, de 
stores pièces at daccessoiras 

6351 Garages(ganeral repairs) 6351 Garagas(réparations gdnéralas) 
6352 Paint and body repair shops 6352 Ateliers da painture at de carosserie 
6353 Muffler replacement shops 6353 Ateliars do re.placeant de silencioux 
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63 Autu.otivo Vehicles, Parts and 
Accessories Industries, Sales and 
Services - continued 

6354 Motor vehicle glass replacement shops 

6355 Motor vehicle transmission repair and 
replacement shops 

6359 Other motor vehicle repair shops 

6391 Car washes 
6399 Other motor vehicle services, n.e.c. 

64 General Retail Nerchandising Industries 

6411 Department stores 
6412 General stores 
6413 Other general merchandise stores 

(variety and general merchandise stores) 

65 Other Retail Stores Industries 

6511 Book and stationery stores 
6521 Florist shops 
6522 Lawn and garden centres 
6531 Hardware stores 
6532 Paint, glass and wallpaper stores 

6541 sporting goods stores 
6542 Bicycle shops 
6551 Musical instrument stores 
6552 Record and tape stores 

6561 Jewellery stores 
6562 Hatch and jewollery repair shops 

6571 Camera and photographic supply stores 

6581 Toy and hobby stores 

6582 Gift, novelty and souvenir stores 

6591 Second-hand merchandise stores, n.e.c. 

6592 Opticians shops 
6593 Art galleries and artists supply stores 

6594 Luggage and leather goods stores 
6595 Monument and tombstone dealers 

6596 Pet stores 
6597 Coin and stamp dealers 

6598 Mobile home dealers 
6599 Other retail stores, n.e.c. 

63 Industries dos véhiclules autoeobiles, 
pieces at accessoires, vento at service - 
suite 

6354 Ateliers do remplacemant de glaces pour 
véhicules automobiles 

6355 Ateliers do reparation at de 
re.placement de boltes do vitesse de 
véhiculos automobiles 

6359 Autres ateliars do róparation do 
vChicules automobiles 

6391 Lave-autos 
6399 Autres services pour véhicules 

automobiles, n.c.a. 

64 Industries des •agasins do merchandises 
diverses 

6411 Magasins a rayons 
6412 Plagasins généraux 
6413 Autres magasins de marchandises diverses 

(bazars at magasins do merchandises 
diverses) 

65 Autros industries do maqasins do detail 

6511 Librairies at papeteries 
6521 Fleuristes 
6522 Centres do jardinage 
6531 Quincailleries 
6532 Plagasins de peinture, do vitro at de 

papier point 
6541 Plagasins d'articles de sport 
6542 Magasins do bicyclettes 
6551 Magasins dinstruments de musique 
6552 Magasins do disques at de bandas 

magnet i ques 
6561 Bijouteries 
6562 Ateliors do reparation do montres at do 

bijoux 
6571 Magasins dappareils at de founitures 

photographi ques 
6581 Magasins do jouots at darticles do 

loisir 
6582 Magasins do cadeaux, d'articlos do 

fantaisio at do souvenirs 
6591 Magasins do merchandises d'occasion, 

n.c.a. 
6592 Opticions 
6593 Galeries dart at magasins do 

fournitures pour artistos 
6594 Magasins do bagages at do maroquinerie 
6595 Magasins do monuments funéraires at do 

piarres tonbalos 
6596 Magasins danimaux do maison 
6597 Marchands do pièces do monnaio at de 

timbres 
6598 Marchands do maisons mobiles 
6599 Autres magasins do yenta au detail, 

n.c.a. 
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