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CENSUS OF MERCHANDISING AND SERVICE ESTABLIS}NTS 

Retail Merchandise Trade in the iaritime Provinces, 1938  

Retail sales in the Maritime Provinces amounted to $178,578,000 in 
1938, a drop of 4.9 per cent from the sales of the previous year, but nevertheless a 
gain of 7.2 per cent on the sales of 1936.  Direct comparison between 1938  and the low 
point reached in 1933  reveals a 37 per cent improvement although sales last year were 
still 9.7 per cent below the 1930 level. The index of sales for 1938  on the base 1930  
equals 100 stands at 90.3 compared with 95.0 for 1937, 64.3 for 1936 , 77.3 for 1935 
and 65.8 for 1933- 

Decreases were recorded in the sales of practically all lines of busi-
ness. In the food group retail sales amounted to 38,060,000 in 1938  compared with 
38,632,000 the previous year, a drop of 1.5 per cent. The index for the food group 
stands at 90.8 for 1938  compared with 92.1 for 1937,  85.1 for 1936 and 74.8 for 1933- 
Within the food group, grocery and combination stores had sales totalling 31,201,000, 
a decline of 1.9 per cent from 1937,  while sales of meat markets (including fish mar-
kets) amounted to t2,041,000, an increase of 39 per cent over the previous year. 
Sales of country general stores amounting to 27,236,000 were down 2.9 per cent from 
28,063,000 the previous year. 

Sales of the automotive group amounted to 92,185,000 in 1938,  a drop 
of 9.0 per cent from 05,383,000  in  1937.  Due to the marked increases of sales re-
corded by the automotive group in the preceding years, however, the Index was well 
maintained. In 1935  the retail sales of the automotive group were 21.5 per cent great-
er than in 1934,  the index being raised from 64.7 to 78.7.  In 1936  sales for the 
group were up 20.9 per cent from the previous year, while the increase of 24.4 per cent 
In 1937  over  1936  raised the index for the group to 118.3 on the base 1930  equals 100. 
The index for the automotive group stands at 107.6 for 1938;  motor vehicle dealers 
normally account for 75 per cent of the total sales of the autorotive group. 	In 
1938  these amounted to I  24,i06,0oO, a decline of 12.4 per cent from the sales of 1937. 
The index for motor vehicle dealers stands at 107.6 for 1938  compared with 122.8 for 
1937, 95.9 for  1936  and 42.1 for 1933.  Retail sales of filling stations, while not 
large in dollar value, increased 3.9 per cent in 1938  over  1937.  The index for fil-
ling stations stands at 132.2 for 1938  compared with 127.2 for 1937,  llL.L. for 1936  
and 88.6 for 1933.  Compared with other lines of business, the sales of filling 
stations have held up remarkably well. 

Retail sales of the apparel group declined from 14,371,000 in 1937  to 
1 3,!45, 000 in  1936,  a drop of 6.4 per cent. The index for the apparel group stands 

at 60.0 compared with 65.5 for 1937  and 66.0 for 1933.  Within the apparel group the 
sales of men's and boys' clothing and furnishings (including customs tailors) declined 
7.4 per cent in 1936  from  1937;  sales of women's apparel and accessories stores de-
clined 5.2 per cent and shoe store sales declined 1.8 per cent. 

Sales of the building materials group in 1938  were 6.5 per cent below 
sales for 1937,  the index for the year standing at 83.4. 7ithin this group the sales 
of hardware stores declined 6.0 per cent while retail sales of lumber and building 
rnateri1s dealers were down 12.8 per cent. Sales of furniture stores were down 12.3 
per cent; radio and music stores, 13.4 per cent; coal and wood yards, 2.3 per cent 
and drug stores, 2.8 per cent. There was little change in 1938  in the sales volume 
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of government liquor stores. In 1937, however, sales of government liquor stores in-
creased 25.5 per cent over the previous year, while in 1936  there was an increase of 
14.5 per cent over 1935.  The index for government liquor stores stands at 120.7 for 
1938 , 120.3 for 1937, 95.9 for 1936  and 73.0 for 1933- 

Chain Stores and Sales 

There were 68 chain store companies operating 518 unit stores in the 
Maritime Provinces in 1938  compared with 66 companies operating 507 stores in 1937. 
Sales rose from :.30,771,400 in 1957  to .3 1 ,375, 200 in 1 93 8 - Annual chain sales 
accounted for 17.6  per cent of the total sales of all retail stores in the Maritime 
Provinces in 1938.  In 1937 chain sales accounted for 16.4 per cent of all retail 
sales, 15.8 per cent in 1936  and 15.1 per cent in 1935-  Sales of government liquor 
stores are included in the chain figures and it is largely due to their sharply in-
creased sales in 1935, 1956  and  1937 that the ratio of chain sales to total sales has 
advanced. The proportion of grocery and combination store business transacted by 
chains has varied but little during recent years. In 1938  there were 15 different 
chain companies in this field operating 132 unit stores with soles totalling 6,045,800 
or 19.4  per cent of the annual business of all such stores including both clAms and 
independents. 	In 1937  there were 15 different chains operating 137 unit stores 
with sales of $6,129,500 or 19.3  per cent of the total business of all similar stores. 
The variety store continued to be a typical chain store field of endeavour in 193 8  
obtaining 95.7 per cent of the total annual soles of both chain and independent variety 
stores. Three drug store chain companies operating 23 unit stores with sales of 
722,800 accounted for 14.1  per cent of the annual business of all drug stores. 

Prince Edward Island 

Retail sales in Prince Edward Island amounted to 11,122,000 in 193 8  
compared with 11,748,000 in 1937, 1411,351,000  in 1936 , $9,901,000 in 1935, $6 ,905, 000 in  1933  and  C13,773,700  in 1930 . It will be seen that sales in 1938  were 
5.3 per cent lower than in 1937  but were still 26 per cent above the low period of 
1933. The index of sales for l,38 on the base 1930  equals 100 stands at 80.7 corn- 
pared with 85.3 for 1937. 

Declining sales were recorded in practically all lines of business. 
Sales of the food group of retail stores declined 2.7 per cent, the index of sales 
falling from 924 in 1937  to  89.8 in 1938-  Tithin this group the sales of grocery 
and combination stores were down 3.1 per cent and sales of meat markets (including 
fish markets) were down 0.6 per cent. Country general stores recorded little change 
but sales of the general merchandise group, including departmental stores, dry goods 
stores, general merchandise stores and variety stores, were 4.8 per cent less than in 
1937. Sales of the automotive group, including motor vehicle dealers, accessories, 
tires and batteries stores, filling stations and garages were down 14.5 per cent 
although within the group the sales of filling stations alone were 3.4 per cent great-
er than in 1937.  The 1938  sales of the apparel group were 4.9 per cent below the 
previous year, the building materials group was down 27 per cent, furniture and 
household group, down 12.1 per cent, and restaurants, cafeterias and eating places, 
down 14.8 per cent. Sales of jewellery stores were up 5.8 per cent but sales of 
farmers' supply stores fell off 19.2  per cent, coal and wod yards, 4.0 per cent and 
drug stores, 1.7 per cent. 

Nova Scotia 

The promise of 1937,  in which year retail sales in Nova Scotia almost 
reached the 1930  level, was not borne out in 1938-  Sales fell to a dollar value of 
$95, 819, 000 , a decline of 3.5 per cent from the sales of the previous year. 	The 
index for 1938  stands at 96.3 compared with 99.8  for  1937,  88.7 for 1936,  81.6 for 
1935 and  69.2  for 1933- 



There was a decline of 1.1 per cent in the sales of the food group 
which were valued at t23,286,000 in 1936  and $23,546,000 in 1937.  The index for the 
group stands at 93.9 for  1938  compared with 94.9 for 1937, 87.2 for 1936  and 75.5 
for 1933.  Declines recorded by other groups of retail stores were as follows: 
general merchandise group (including department stores, dry goods stores, general mer -
chandise stores and variety stores), 3.6 per cent; automotive group (including motor 
vehicle dealers, dealers in accessories, tires and batteries, filling stations and 
garages), 7.0 per cent; apparel group (including men's and boys' clothing and fur- 
nishins stores, family clothing stores, women's apparel and accessory stores and shoe 
stores), 6.1 per cent; building materials group (including hardware stores, lumber 
and building materials dealers and electrical shops), 4.8 per cent; furniture and 
household group (including furniture stores, household appliance stores and other home 
furnishings stores), 10.9 per cent. 

Sales of country general stores in 1938  also declined 2.0 per cent 
from the previous year. Farmers' supply stores declined 2.4 per cent; coal and wood 
yards, 3.7 per cent; drug stores, 4.2 per cent and jewellery stores, 5.7 per cent; 
office, school and store supply and equipment dealers, 3.7 per cent. On the other 
haxd, sales of tobacco and news stands were up 2.4 per cent. 

Now Brunswick 

Sales of retail stores in New Brunswick in 1938  were 6.5 per cent 
less than in the previous year, amounting to 71,637,000 in value compared with 
76,656,000 in 1937.  The index of sales stands at 84.9 for 1938 , 90.9 for 1937, 

79.4 for 1936, 73.1 for 1935  and 62.1 for 1933. 

Retail sales of the stores comprising the food group amounted to 
e12,857,000 which was 2.0 per cent below the value of 1937  sales. The index for the 
groupas a whole stands at 85.8. 	Sales of the general merchandise group fell 10.8 
per cent from tl4,806,000  in  1937  to $13,200,000 in 1938,  the index for the group 
standing at 70.7 in 1938.  The sales of the automotive group, which, as a group has 
shown remarkable recovery since 1933,  were 11.2 per cent below the sales of 1937. 
Due to the large increase in the years immediately preceding 1938,  however, the index 
stands at 107.8. 	Sales of the apparel group also fell off in 1938,  being 7.2 per 
cent lower than in the previous year. Sales of the building materials group and 
furniture and household group declined 8.9 per cent and 10.7 per cent respectively. 

Among other retail stores whose 1938  sales recorded decreases from 
1937 were country general stores, down 4.7 per cent; restaurants, cafeterias and 
eating places, 0.7 per cent; book stores, 1.1 per cent; drug stores, 1.4 per cent; 
office, school and store supplies and equipment dealers, 3.2 per cent and tobacco 
stores and stands, 2.9 per cent. 

Scope of Report 

The figures for 1930  given in this report are taken from the re-
suits of the Census of Ierchandising and Service Establishments which was taken in 
connection with the Decennial Census of 1931-  Indexes of sales for years 1931  to 
1938  have been computed from annual surveys of retail trade for which returns are re-
ceived from all chain store companies and from a representative number of independent 
stores. Including chains and independents, reports were secured from 2,555 stores in 
the ?aritime Provinces and it is estimated that these transacted 72 per cent of the 
total retail trade of this division. The indexes of sales computed from returns from 
these reporting firms have been applied to the total sales figures for 1930  in order 
to give the most accurate estimate possible of the total retail trade in later years. 
It should, therefore, be understood that the sales figures given in this report for 
years subsequent to 1930  are estivates of the total trade and do not relate to the 
business of only those stores includcidTn the sample covered each year. 

It should also be clearly understood that all retail sales figures 
given in this report relate to stores grouped according to kind of business and not 
to commodity sales. Grocery stores sell a number of lines of goods in addition to 
strictly grocery items. On the other hand, groceries are sold in many kinds of stores 
in addition to those units elas3ifi.d as grocery stores. 
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Table l.--Total Net Sales and Sales Indexes, for Kinds of Business Groups and Selected Kinds of 11usiness 

190 Indexes of Retail Sales of 
Kind of Business umber(1) 	Total Net 	Estimated Sales(2) ( 1930_-_ 100 )   _____ _____ _____  Change, rf  Stores 	Sales 	1937 	1938  1938/37 1930 ' 193 1  jJ932 1 933 1934 	1935 1_1C36 r_1937 i 1938  

Total, 	All 	stores 	................ 11,7)49 197, 665,500  187,740,000 178,578,000 100.01 87.6 71.3 65.8 73.3 77.3 b)4.3 95.0 90.3 - 	4-9  
..5,071 )41,92)4,100 38,632,000 38,060,000 100.0 92.1 80.3 74.8 1 79.1 51.8 65.1 92.1 90.8 - 	1.5 Food Group ..... 

Country General 	Stores 	.................. 1,736 30,002,900 28,063,000 27,236,000 100.0 84.7  72.0  69.6 77.7 80.3 86.5 93.5 90.8 - 	2.9 
General Merchandise Group ............ 255 32,423,100 29,564,000 27,398,000 100,0  87.3 69.9 67.2 73.6 76.5 63.3 91.2 64.5 - 	7.3 
Automotive Group 	..................... 1,038 29,912,900 35,383,000 32,185,000 100.0 75.8 56.6 50.0 64.7 78.7 95.1 118.3 107.6 - 	9.0 

819 16,813,00 14,371,000 13,445,000  100.0 86.4 69.5 66.0 71.8 73.3 77.3 85.5 80.0 - 	6.4 
288 8,oi,600 7,)409,000 6,926,000 100.0 80.5 60.9 53.7 6)4.5 66.)4 75.5 89.2 83.L1 - 	6.5 

Furniture and Household Group 	...... 246 6,379,100 5,264, 000  4,687,000 100.0 83.8 58.0 49.7 62.1 o3.9 71.5 82.5 73.5 - 11.0 
Restaurants, Careterias  and Lating 

Places 	................. ........ )4)4 2,620,700 1 	2,499,000  2,1481,000 100.0 88.8 70.3 66.5 1 	71.1 75.2 80.7 88.61 30.0 - 	0.7 

Apparel Group 	........................... 
Building Materials Group ................ 

Other Retail 	Stores 	.................. 1 9 813 22,288,000 16,372,000 17,950,000  100.0 91.0 77.2 69.8 74.1 73.5  757 1 95: 
82.L 80.5 - 	2.3 

Government Liquor Stores 	............. 69 

J 
6,799,700 8,183,000 8,210,000 100.0 l.2 96.2 73.0 76.5 83.8 9 l2O.3l2O.7 4- 	0.3 

100.0 92.)4 76.9 81.6 Grocery and combination stores 	........ 
markets (including fish markets) 

3,327 
37)4  

3,515,700 ,810,000 .. 	1
Meat 

31,201,000 
2,0)41,OOO10O.0 83.6 

81.9 
66.1 59.2 

d1.5 
62.14 

07.6 
65.5  

9)4.9 
69.5 

93.1 
59.3 72.2 + 	3 , 9 

Dcparmen 	stores 	.................... 
Motor 

20 2)4,212,700 20,507,000 18627,0OO 1O0.O 35.8 67.165.7 71.0 726 77.6 847 1 769 - 	9.2 
vehicle dealers 	........... 235 22,)4C9,500  27,5 10 , 000  24,1 06, 000  100.0 71.1 147.8 142.1 59.14 75.5 95.9 122.8 107. -. 	1 2., 

Filling 	stations 	(3) 	.................. L140 3,803,000 14,837,000  5,028,000 100.0 97.7 99.0 88.6 100.2 110.8 ii)4.Li 127.2 L32.2 + 	3.9 
Men's and boys' clothing and furnish- 
ing stores (includes custom tailors) 340 5,505,900 14,740 , 000  L,391,000 100.0 81.6 64.5 63.2 70.1 72.8 77.1 66.1 79.8 - 	7,14 

Vfornen's apparel and accessories 
stores 	........ 233 3, 295,300  2,164,000 2,052,000 100.0 88.1 69.3  58.6 61.5 60.14  61.7  66.14 63.0 - 	5.2 

Shoe 	stores 	.................. 116 2,1467,800 2,002,000 1,965,000 100.0 81.5 68.9 68.6 71.7 73.1 74.7 8L1 79.6 - 	1.8 
Hardware stores 	........... 134 14,081,900 3,857,000 3,625,000 100.0 84.2  65.3 59.3 69.6 72.8 81.2 94.5 88.8 - 	6.0 
Lumber and building material dealers 37 2,521,300 1,956,000  1,706,000 100.0 73.3 51.8 L14.6 53.0 54.1 63.3 77.6 67.7 - 12.8 
Furniture stores 	................... 76 3,1405, 100  3, 193, 000  2,799,000 100.0 85.8 63.6 56.14 68.5 70.6 60.14 93.8 82.2 - 12.3 
Radio and music stores ........ 76 1,787,200 756,000 655,000 100.0 81.1 147.6 36.14 142.3 140.5 140.9 142.5 36.6 - 	13.14 

... 120 6,1494,100 5,034,000 14,916,000 100.0 93.9 85.2 80.0 82.2 78.1 75.7 77.5 75.7 - 	2.3 Coal and wood yards ...............
Drug stores 	. ...... 282 5,699,100 5,269,000 5,123,000 100.0 93.7 83.5  73.7 77.2 79.3 83.1 92.5 89.9 - 	2.3 

The number of stores is shown only for 1930.  Total sales figures for later years are estimated upon the basis of returns from a sample number 
of firms. The total number of stores in operation in these later years is not known. 
In some instances, figures for years subsequent to 1930  have been revised. 
Sales figures for filling stations for years subsequent to 1930  have been estimated from data on gasoline consumption and retail prices. 
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Table 2.--Numberof Chains, Chain Stores, TotalChain Store Sales and Percentages 

of Chain Store Sales to Total SAles, by Years 

1930 	1933 	1 	1937 	1938 

ALL STORES , TOTAL 	 I 
Chains 	 66 
Stores (maximum) ...........j 	1407 
Chain sales ..... 	 sit  214,800,700 
Total sales . .. .. . . . . . ...• 1197,665,500 

	

chains to total •........( 	12.5 

Grocery and Combination Stores 
Chains •.........,,......,..1 	 121 
Stores (maximun) ........... 	98! 
Chain8a1c3 ...... ..........$ 
Tota1a1es.........  

%, chains to tcl:o.l ......J 	13.9 

Variety Stores 
Cajn 	 3 
Store(rnaximum)...,..,,,.. 	214' 

3,398,LOO 
Tot.a3. sales 	3,655,600! 
, chains to total ..,......j 	93.0 

Drug Stores - 	 1 Chains 	 144 
Stores (maximum) .....,,,.,: 	23 
Chainsales ........ ...,,,..$ 	793,100 
Totalsa].es ................ $ 5,699,100 

chains to total ... 	
...,; 	13.9 

Table 3.-.-.Co!2arison of Total Sales and Chain Store Sales, by Provinces 

1930  1933 

Maritime Provinces - 
Chains .......... ...........J 	661 
Stores (maximum) .......... oil 	1407 
Ch&in sales ... .............j$ 24,800,7001  
Total sales . .. ............ . I$197,665,500 

chains to total ......... 	12.5 

Pix.ce Edward Island - 	 - 

5 
12 Stores (maximum) ..,.....,.. 	 8 

Chain sales ................ $ 	678,700 	 350,900 
8,905,000 

chains to total ......... 	14.9 	3.9 

Nova Scotia - 
Chains 
Stores (maxi 
Chain sales 
Total sales 
%, chains to 

14.81 
$ 19,6L17,7oo 
130, 119,000 

15.1 

	

48 	50 
mum) 	227 	283 

1i7l.00 

total 

New Brunswick - 
Chains •oo,Oe•oO.C.....,...., 

Sto - es(maxjmujn) .......,,..1 
Total sales 

, hain to total .,....,, 

1937 	1938 

NO3: In some instalao3s, figures for years sulsequent to 1930  have been revised. 



MARITIME PR0TINCES - RETAIL M1CHA1DISE TRADE, 1938  
Table 4.--PRINCE EDWARD ISLA'TD - Total Net Sales and Sales Indexes, by Kinds of Business 

Kind of Business Number(l) 
of Storesi 

1930 - 
Total Net 	Estimated 
Sales 	1937 

Sales(2)1 ______ _ 
Indexes of Retail 

(l90 = 100) 
Sales % of 

 _ Change, 
19301938/7 

r 	
1938 	1930 i  193 1  19321  1933 1 	l95JI 1 935 1  

__ 

1936 	1937 

82 .14 f 	85.3 

1 

80.7 -5-3 
Total, 	All 	Stores 	................... 851 13,773,700 11,740,000 11,122,000 	l00083. 67.14 614.7k70.3 71.9 

83.01 

89.0 

514.5 

75.71 

81.8 
146.9 

82.8 

91.0 

)4.5 

86.3 

93.14 
53.0 

:90.692J 

98.8 
52.7 

ilol. 0 
145.14 

Food 	Group 	........................... 

Grocery and combination stores ......... 
Meat markets (includes fish markets) ... 

316 

148 

..2214 

2,132,100 

1,6147,600 
328,L400 

1,969,000 

1,6614,000 

159,000 

1 ,9 1 5, 000 

1,612,000 
158,000 

100.0 
100.0 

100.0191.6 

914.0 
78.0 

89.8- 

97.8 
148.1 

2.7 

- 	3.1 
- 0.6 

Country General Stores 	.............. 

General Merchandise Croup 

168 3,253,200 2,726,000 2 ,729,000 100.0 00.6 67.1 67.0 70.8 70.7 85.0 83.8 83.9 

82.0 

+0.1 

-14.8 
8 2,3014,900 1,985,000 1,869,000 100.0 76.1 66.5 65.3 69.2 72.2 814.9 86.1 

76 1,960,700 1,722,000 1,1472,000 100.0 85.6 52.14 147.6 514.5 59.6 75.7 07.8 75.1 -114.5 
Automotive Group .................... 

Motor vehicle dealers 	.................... 
Filling stations(3) 	...................... 

21 
23 

52 

1,608,800 
165,1400 

1,298,600 

1,3814,000 
178,000 

1,172,000 

1,128,000 
1814,000 

1,115,000 

100.0 
100.0 

100.0 

83.7 
101.0 

93.1 

145.5 
91.9 

71.5 

140.7 
88.3 

75.0 

1 9.6 
91.9 

77.6 

55.8 
86.5 

77.2 

73.5 
97.9 

81t.5 

86.0 
107.6 

90.3 

70.1 
111.2 

85.9 

-18.5 
+ 3.14 

- 

33 
6 

5 
11 

L_13 

2148 ,300  
797,500  
1914,200 

1429,600 

255,000 
691,000 
180,000 

291,000 

2146,000 
6514,000 
167,000 

283,0001 

100.0 
100.0 
100.0 

100.0 

914.2 
89.3 

107.6 

76.6 

77.3 
614.6 
89.6 

56.3 

72.5 
73.6 
83.9 

50.5 

714.9 
78.0 
81.9 

60.3 

714.9 
77.5 
80.3 

61.2 

85.8 
814.1 
87.5 

70.8 

102.7 
86.6 
92.7 

67.7 

Apparel Group 	....................... 

Men's and boys' clothing and furnishings 
(includes custom tailors) ...............

Family clothing stores ....................
Shoe stores ............................... 

Building Materials Group .............

Furniture and Household Group ......

Restaurants, Cafeterias nd Eating 

99.1 
82.0 
66.0 

65.9 
92.6 

- 3.5 
- 5.14 
- 7.2 

- 2.7 

-12.1 
1406,200 1428,000 376,000 100.0 714.8 58.3 52.9 76.1 79.8 89.9 105.14 

!1aces 	.......... 19 1141,900 115,000 98,000 100.0 88.1 69.8 66.9 614.3 68.14 73.3 61.0 69.1 -114.8 
188 1,8146,500 1 ,3140,000 1 , 2145, 000  100.0 85.1 63.7 63.5 69.5 67.2 72.7 72.6 67.14 - 7.1 

Other Retail Stores 	................ 

Farmers' 	supply stores 	................ 16 14314,300  2114,000 173, 000  100.0 60.1 143.5 141.14 55.5 514.8 614.5 39.8 -19.2 Coal and wood yards 	............. 
Drug stores 	........ 

7 1477,700 372,000 357,000 100.0 100.9 81.2 73.3 78.5 73.5 73.3 77.9 7147 - 14.0 

Jewellery stores 
20 352,600 296,000 291,000 100.0 93.0 76.0 73.2 714.6 73.7 77.7 83.9 82.5 - 1.7 ....................... 9 1  97,600 69,000 73,000 100.0 76.8 61.5 53.3 57.14 58 .14 71.7 70.7 714.8 + 58 

The number of stores is shown only for 1930 . Total sales figures for later years are estimated upon the basis of returns from a sample number of firms. 	The total number of stores in operation in these later years is not known. 
In some instances, figures for years subsequent to 1930  have been revised. 
Sales figures for filling stations for 

Note: Group totals 	include 
years subsequent to 1930  have been estimated from data on gasoline consumption and retail prices. 

may 	figures for classifications not separately shown. 



MARITIE PR0TINCES - RETAIL M}RCHARDISE TRADE, 1938  

Table 5.__NOVA SCOTIA - Total Net Sales and Sales Indexes, by Kinds of Business 

11 	 1930 	I 

Kind of Business 	Nber(l) 	Total Net 
of Stores 	Sa]es 

Estimated Sales(2) 

inuexes 01 	i-(Ct1J. 	zz>aies 	I 	7 	or 

	

_____  	( 1930_-  100)   	Change, 

	

l93O 	193 1 	1932 	l933 	193L1. 	1935 	1936 	1937 	1936 	1938/7 938  

Total, 	All 	Stores 	................. ...6,)46)4 

- 

99,519,900 Y9,336 , 000  95,619,000 100.0 90.3 75.1 69.2 77.2 81.6 88.7 96.3 - 3.5 

Food 	Group 	.............. .......... 2,937 24,809,.500 23,5L,000 23,288,000 100.0 93.8 81.0 75.5 80.5 B3.61 87.2 94.9 93.9 - 	1.1 

:ocery and combination stores 	......... 

eat markets (includes fish markets) 

1,889 
209 

.. 

2 , 209,300  
19,674, 000  
1,574,900 

1,826,000  
19,325, 000  
1,165,000 

1,753,000 
19, 093, 000  
1,210,000 

100.0 
100.0 
100.0 

94.0 

94.1  
89.7 

75.7 
82.6 
72.0 

66.6  
78.0 

61.4 

73.7 
83.6 

59.3 

72.2  
86.8 
63.4 

73.9 
90.5 

67.5 

82.7 
98.2 
74.0 

79.3 
97.0 

76.8 

- 4-0 
- 	1.2 

+ 	3.9 

andy and confectionery stores 	..........514 

862 

.. 

14,513,500 13,355,000 132 088,000 100.0 84.4 7)4.)4 70.1 75.1 81-71  86.2 92.0 90.2 - 	2.0 Country General Stores .............. 

1)49 11 ,43 8 ,300  12 ,773, 000  12,309,000 100.0 90,9 78.3 75.0 85.0 88.3 98.8 111.7 107.6 - 	3.6 General Merchandise Group ...........

Variety 	stores 	........................... 22 1,990,400 2,641,000 2,726,000 100.0 96.6 86.6 81.5 91.8 100.2 117.3  132.7  137.0 ' 	3.2 

Automtoive Group 	.................. 511 16,25)4,)4O0  19,144,000 18,100,000 100.0 77.9 60.3 54.6 69.3 82.5 98.6 119.7  lll.)4 - 	7.0 

otor vehicle dealers...............

Filling 	stations(3) 	................... 

Garages 	.............................. 

101 

229 
160 

11,829,800 
2 , 148 ,300  
1,853,500 

14,996,000 
2,812,000 
1,358,000 

1 3,45 1 , 000  
3,005,000 

1,347,000  

100.0 
100.0 
100.0 

73.9 
99.6 
80.2 

51.4 

'.07.2 
63.5 

46.0 

99.5 
56.8 

63.2 
.13.5 
60.2 

78.4 
126.6 
63.2 

100.0 
125.4 
66..)4 

126.8 
130.9 

73.3 

113.7 

139.9 
72.7 

- 10.3 
+ 	6.9 
- 	0.8 

Apparel 	Group 	..................... ..)460 9, 1)4,500  7, 894, 000  7,409, 000  100.0 85.2 68.7 66.1 73.2 74.3 77.2 86.4 81.0 6.1 

Men's and boys' clothing and furnishings 
(includes custom tailors) 	............ 

VIomen's apparel and accessories stores 
Shoe 	stores 	.......................... 

193 
70 

125 
72 

3,398,700  
2,491,900  
1,859,100 

1,591,800  

3,007,000 
2,571,000 

1,253,000  
1,063,000  

2,603,000 
2,383,000 
1,180,000 

1,043,000  

100.0 
100.0 
100.0 
100.0 

81.6 

9)4.)4 
87.1 
75.1 

65.5 
80.3  
65.6 
60.0 

64.3 
74.3  
57.9 
66.7 

71.5 
83.1 
63.8 
72.1 

73.2 
85.6 
63.2 
71.6 

77.9 
89.7 
63.6 

71.1 

88.5 
103.2 
67.4 
76.4 

82.5 
95.6 
63.5 

74.9 

- 	6.8 

- 	7.3 
- 	5.8 

- 	1.9 

Family clothing stores 	........... 

162 4,5 1 3, 000  3,905,000 3,717,000 100.0 78.9 62.2 54.5 63.5 66.0 75.7 86.5 82.4 - 	4.8  Building Materials Group ............ 

Hardware stores ......... ................. 
Lumber and building material dealers ... 

83 
21 

2 ,L1)43,500  
1,446 ,i 0O 

2,285,000 
1,158,000 

2,152,000 
1,060,000 

100.0 
100.0 

78.2 

79.7 

63.1 
60.4  

58.4 

14.3  
69.7 
53.6 

73.1 
56.3 

80.1 

69.3 
93.5 
80.1  

88.1 

73.3 

* 	5.8 
- 	8.5 

(1), (2) and (3): See footnotes on Page 8. 

IF 



MARITIME PROVINCES -RETAIL MERCHANDISE TRADE, 1938 
Table 5--NOVA SCOTIA - Total Net Sales and Sales Indexes, by Kinds of Business (Cont'd.) 

Kind of Business Number(1) 
of Stores 

1930  
Estimate Sales(2) 

Indexes of 
 ( 1930  

Retail 
100) 

Sales 7. of fhange 
938/7 

Total Net 
Sales 

1 
1937 1938  1930  1931  1932  1933 l93II 1935 1936  1937 

_____ 
1938 

- 10.9 
Furniture and Household Group ..... 146 3,380,600 2,612,000 2,326,000 100.0 83.5 61.0 53.5 62.14 62.1 66.9 77.3 68.8 

140 
51 

1,L.6i,6O0 
1,21.4.2,800 

1,376,000 
553,000 

1,208,000 
1465, 00C)  

100.0 
100.0 

90.8 
7Lj..7 

70.5 
148.6 

614.2 
14.9 

72.8 
145. 1  

71.6 
143.0 

78.0 
144..3 

914.1 82.6 
37.14 

- 12.2 
- 15.9 

Furniture 	stores............... . ....... 

Restaurants, Cafeterias and 

. 
Radio and music stores .................. 

Eating Places 	....., 	........ 221 1,14714,500 1,310,000 1,317,000 100.0 88.9 70.14 66.6 71.1 75.14 81.5 88.8 89.3 + 	0.5 
Other Retail Stores(14) 	............ 9614 11,996,500 9,829,000 9,580,000 100.0 90.3 75.8 69.8 714.0 73.9 75.0 81.9 79.9 - 	2.5 

56 
21 
60 

63 

897,000 
317,900 

3,590,300  
3,015,500 

9142,900  

823,000 
3714, 000 

2,837,000 
2,5143, 000  
663,000 

803,000 
377,000 

2,732,000  
2 ,1436 , 000  
625,000 

100.0 
100.0 
100.0 
100.0 
100.0 

89.3 
914.1 
93.1 
86.2 

100.9 

68.2 
714.2 
86.5 
76.0 
63.1 

63.0 
73.6 
83.7 
68.5 
55.7 

75.3 
86.2 
814.7 
72.5 
59 , 9 

79.14 
95.9 
80.3 
75.1 
63. i. 

80.2 
103.2  
77.3 
77.2 
65.2 

91.8 
117.6 
79.0 
814.3  
70.3 

89.5 
118.6 
76.1 
80.8 
663 

- 	2.14 
+ 	0.8 
- 	3.7 
- 	4.2 
- 	5.7 

Farmers' 	supply stores 	.............. 
Book stores 	............ 
Coal and wood yards .. ..... 
Drug 	stores 	....... . .................... 
Jewellery stores 	............ 
Office, school and store supplies and 

equipment dealers 	.............. 
Tobacco stores and stands 	....... 
Miscellaneous kinds of business 

(includes secondhand stores) 	...... 
ovcrnmont liquor stores 	............. 

..1147 

17 
51 

551 
32 

606,300 
823,800 

1,636,900 
1,998,100 

1475, 000  
5714,000 

1,1409,000 
14, 6148,000 

1457,000 
588,000 

1,1437,000 
14,685,000 

100.0 
100.0 

100.0 
100.0 

69.8 
91.9 

91.0 
148.1 

51.5 
72.2 

73.14 
188.5 

L 4.9 
59.8 

66.3 
1140 .6 

514.4 
63.0 

71.1 
1146.1 

59.7 
61.1 

67.7 
166.1 

63.0 
63.6 

73.6 
191.7 

78.3 
69.7 

86.1 
232.6 

75,14 
71.14 

87.8 
2314.5 

- 	3.7 
+ 	2.14 

+ 	2.0 
+ 	0.8 

The number of stores is shown only for 1930. Total sales figures for later years are estimated upon the basis of returns from a sample number 
of firms. The total number of stores in operation in these later years is not known. 

In some instances, figures for years subsequent to 1930  have been revised. 

Sales figures for filling stations for years subseient to 1930  have been estimated from data on gasoline consumption and retail prices. 

(14) Government liquor stores not included. 
Note: Group totals may include figures for classifications not separately shown. 

L 
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WARITIME PROVINCES - RETAIL MERCh4DISE TRADE, 1938 

Table 6.--NEW BRUNSWICK - Total Net Sales and Sales Indexes, by Kinds of Business 

	

'1 	1930 	 Indexes of 
Kind of Business 	Number(l), Total Iet 	Estimated Sa1es(2) 1 (1930 = 100) 	 _ 	Change, 

of Stores 	Sales 	1937i 	1938 	l93O 193 1  l932 1933 1 3L1935 1936  19TT7 ..938/7 

Total, All Stores . ................... ' 24,24324 	824,37l,900  76,656,0O07l,&37,C00 100.0 85.01j 5.0 67.0 t.1 69.1 73.1 79.24j_.9 oL,.9 - 6.5 H  Food Group ..........................l1,818 h124,982,50013,117,000I12,857,000100.0 89-5 1  76.8 73.6 76.2 76.5 30.7 87.5 55.5 	2. 

	

Candy and confectionery stores ...............26 	975,500 	866,000 	899,000 100.0 95.8 83.1 77.0 77.3 76.5 77.8 88.8 92.2 	3.8 

	

Grocery and combination stores ........... 	1,2124 	12,19L1.,l00 10,821,000 10,2496,000 100.0 89.5 79.9 7L.5 77.2 79.61 81.9 88.7 86.1 - 3.0 

	

Meat markets (including fish markets) .... 	 117 	923,100 	6)-o,000 	673, 000  100.0 76.3 60.1 59.9 624.6 624.0 66.7 69.3 72.9 + 5.2 

Country General Stores .............. 	706 	12,236,200 11,982,000 11,249,000 100.0 862 70.24 69.7 79.0 81.3 87.3 97.9 93.3 - 24.7 

General Merchandise Group .............98 	18,679,900  i ll 806, 00o 13,200,000 100.0 86, 24 65.1 62.6 67.3 69.7 73.6 79.31 707110.8 

Automotive Group ............. ..... 	11,697,800 124,197,00012,613,000 100.0 71.2 52.0 	60.1 

Motor vehicle dealers 	................... .1 113 	1 8,970,900 11,130,000 9,527,000100.0 65.3 243.5 
Filling 	stations(3) 	., 	.................... 188 1 ,489,300 11 1 , 8247, 000  1,839,000i00.0 924.7 
Garages 	.................................... 136 1,108,4001 1 , 1 33, 000 i 1,161,000100.0 88.3 

1 87 , 9 
72.1 

37.2 56.3 75.2 924.24!12L1!106.2!- i1.' 
72.8 51.9 90 .7 I100 .i224, o23 , 5 ,. 0.24 
58.8 162.3 71.01 80 . 8 !1 02 .2j1024 , 7 -r 2.5 

Apparel Group 
	

6 ,373,300  5,305,000 24,921,000 100.0 86.7 70.3 624.1 68.6 2! 76.0 

Men's and boys' clothing and furnishings 
(includes custom tailors) .............. 

Fainilyclothingstores ............ ...... 

Women's apparel and accessories stores ... 

Shoe stores ........................... 

11)4 1 , 358 ,900 1 1,2478,000  1,3242,000  100.0 80.0 
524 2,291,000 2,203,000 2,000,000 100.0 91.0 

100 1,3)4, 600 865,000 -' 	8224,000 100.0 89.3 
39 881,800 759,000 755,000 100.0 86.0 

61.0 59 , 9 66.8 72.0 724.3 79.5 72.2 - 9.2 
72.6 69.0 76.1 78.2 67.1 93.2 1 37.3 - 9.2 
724.0 58.9 58.1 56.1 58.6 624.5 61.24 - 24.7 
78.24 68.24 66.8  73.8 77.6 86.1 85. 	- 0.' 

Building Materials Group ............ 

Hardwarestores .....................  

Lumber and building material dealers 

115 I 3,359, 000 1 3,213,000 I 2,926,0001100.0  I 83.2 159.8 153.0 
247 1 1,553,100 1,525,000 1,2424,000  100.0  93.9 169-5 161.5 
13 	830,800 	630,000 	2468,000 100.0 63.0 37.9 38.6 

66.5 67.7  75.8 195.7 37 , 1- 8.9 

70.7 
50.6 

73.9 
248.3 

824.3 
51.24 

98.2 
75.8 

91.7 
58.7 

- 	 6.6 
- 22.5 

(1), (2) and ( 3) 	See footnotes on page 10. 



MARJTIMi F1R0lNO5S - I-TAIL MERCHMDlS! TRADE, 193 8  

Table 6.--NEW BRUNSWICK - Total Net Sales and Sales Indexes, by Kinds of Business (Cont'd.) 

Kind of Business 
1930 	4 

Estimated Sales(2) 
Indexes of Retail Sales 

   ( 1930  =_ioo)  	change Number(l) Total Net 
of Storesi Sales 19301 	19311 	1932! 1933[ 1934 1 	1935`1 1936 	1937 	1938 193/7 1937 	1938 

Furniture and Household Group 87 2,592,300 2,224,000 1,985,000 100.0 85.7 53.9 L4.2  59.6 63.8  724.5 85.8 76.6 - 10.7 

Furniture 	stores 	......................... 
Radio and music 	stores 	................... 

35 
22 

1,678,000 
2460,600 

1,24824,000 
160,000 

1,299,000 
155,000 

100.0 
100.0 

83.5 
99.2 

57.9 
44.9 

49.3 
28.7 

61.3 
35.0 

66.2 
32.8 

78.2 
3 1 - 0 1 

88.4 
324.7 

77.24 
33.7 

- 12.5 
- 	3.1 

Restaurants, Cafeterias and 
Eating Places 	...................... 1724 1,2024,300  1,0724,000  1,066,000 100.0 88.8 70.2 66.24 71.7 75.6 50.5 89.2 38.5 - 	0.7 

Other Retail 	Stores(24) 	.............. 614 8 ,24245, 000  7,203,000 7,125,000 100.0 93.3 81.1 71.3 75.3 724.3 77.24 55.3 - 	1.1 

Farmers' 	supply stores 	.................. 
Book 	stores.............................. 
Coal and wood yards 	....... 
Drug 	stores 	.............................. 
Jewellery stores.................... 

240 
15 
53 

115 
37 

759,100 
350,500 

2,2426,100 
2,331,000 

502,900 

671,000 
279,000 

1,825,000 
2 ,2430 , 000  

2409,000  

690,000 
276,000 

1,827,000 
2,396,000 

241 3, 000  

100.0 
100.0 
100.0 
100.0 
100.0 

92.2 
81.0 
93.7 

103.6 
76.24 

72.7 
63.9 
824.0  
924.3 
624.2 

68.8 
59.9 
75.9 
80 .24 
56.3 

76.8 
624.2 
79.2 
83.8 
65.2 

75.1 
67.0 
75.7 
85.6 
8 6.8 

76.4 
71.3 
73.8 
91.5 
75.24 

884 
79.6 
75.2 

1024.2  
81.3 

90.9 
78.7 
75.3 

102.8 
82.1 

+ 	2.8 
- 	1.1 
+ 	0.1 
- 	1.24 
+ 	1.0 

Office and school and store supplies 
and equipment dealers 	. ................ 

. 

.297,600 
608,500 

253,000 
2456,000 

2245, 000  
4243, 000  

100.0 
100.0 

669 
102.2 

243. 0  
87.1 

39.3 
724.8 

52.24 
70.2 

56.1 
66.2 

65.2 
70.7 

85.0 
724.9 

82.3 
72.8 

- 	3.2 
- 	2.9 

Miscellaneous kinds of business 

..11 
Tobacco 	stores and 	stands 	..................243 

310 967,000 7246 , 000  692,000 100.0 83.8 69.6 60.0  624.8  60,9 66.9 77.1  71.6 - 	7.2 (includes 	secondhand stores) 	............. 
Government liquor stores 	................... 37 24,801,600 3,535,000 3,525,000 100.0 78.2 57.8 44.9 247.5 249.5 56.0 73.6 73.24 - 	0.3 

(i) The number of stores is shown only for 1930. Total sales figures for later years are estimated upon the basis of returns from a sample number 
of firms. The total number of stores in operation in these later years is not known. 

In some instances, figures for years subsequent to 1930  have been revised. 

Sales figures for filling stations for years subsequent to 1930  have been estimated from data on gasoline consumption and retail prices. 

(24) Government liquor stores not included. 

Note: Group totals may include figures for classifications not separately shown. 
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