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CENSUS OF MERCHANDISING AND SERVICE ESTABLIS}NTS 

Retail Merchandise Trade in the Maritime Provinces, 1939 

Retail sales in the Maritime Provinces in 1939  increased  3 per cent 
over the level of 1938 but were down 2 per cent from 1937.  Direct comparison with 
earlier years indicates a 42 per cent improvement over the low point of the depression 
in 1933  although  1939  sales were still 7 per cent below the level of 1930.  The value of 
retail sales amounted to 184,571,000  in  1939, 	178 3 578,000 in 19389  41 187,740,000 in 
1937 and  0166,565,300  in  1936.  The index of sales for 1939,  on the base 1930  equals 
100 stands at 93.4  compared with 90.3 for 1938,  95.0 for 1937,  84.3 for 1936,  and 65.8 
for 1933.  The  3 per cent increase in 1939  over  1938  was shared almost equally by the 
three Maritime Provinces, New Brunswick showing a sales improvement slightly higher than 
the average. 

Increases were recorded in the sales of almost all lines of trade. 
In the food group, retail sales amounted to '38,905,000  in  1939  compared with 38,O6O,00O 
in the prevIous year, an increase of 2 per cent. The index for the food group stands at 
92.8 for 1939,  90.8 for 1938,  92.1 for 1937 and 74.8 for 1933-  Within the food group, 
grocery and combination stores had sales totalling )31,866,000, an advance of 2 per cent 
from 1938,  while sales of meat markets (including fish markets) amounted to 2,074,000, 
also up 2 per cent from the previous year. Sales of country general stores totalled 
02 6,752, 000 in  1939  compared with ç27,236,000  in  1938,  a drop of 2 per cent. 

The only other major kind of business group to record a drop in 
sales from 1938  was the automotive group where sales decreased from 032,185,000 in 1938 
to L.31,870,000  in  1939, down 1 per cent. Due to the substantial increases in sales 
which were registered in this group in the years 1935  to  1937,  however, the sales index 
of the group is still above the level of 1930  and stands at 106.5 for 1939-  In  1937  the 
automotive group index stood at 118.3 and in 1938  at 107.6. Motor vehicle dealers who 
normally account for three quarters of the sales in the automotive group, had sales of 
23,493,000 in  1939  compared with i24,106,000 in 1938  and  027,510,000  in  1937.  The index 
of motor vehicle dealers stands at 104.8 for 1939, 107.6 for  1938, and 122.8 for 1937- 

Retail sales of the apparel group totalled i14,148,000 in 1939,  a 
gain of 5 per cent over the 1938  total of 013,445,000.  The index for this group stands 
at 84.1 for 1939  compared with 80.0 for 1938, 85.5 for  1937  and 66.0 for 1933-  Men's 
and boys' clothing and furnishings stores (including custom tailors) reported sales up 7 
per cent from 1938;  women's apparel and accessory stores had sales up 4 per cent; while 
shoo stores reported an increase in sales of loss than 1 per cent. 

Sales in the building materials group almost regained the level of 
1937 with sales totalling 7,362,000 in 1939,  an increase of 6 per cent over 1938.  In 
1938 sales in this group amounted to V6,926,000, 7 per cent below the level of 1937- 
The index for this group stands at 88.7 for 1939, 83.4 for 1938  and 89,2 for 1937- 
Ijthin this group sales of hardware stores advanced 6 per cent over 1938  while sales of 
building matorial dealers improved 8 per cent. Furniture store sales were up 6 per 
cent; radio and music stores up 12 per cent; coal and wood yards up 9  per cent; and 
drug stores up 4 per cent. 
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In 1939 ,overnment liquor stores showed annual sales 12 per cent above 
the level of 1938-  In  1938  sales were approximately on a par with sales in 1937  while in 
1937 sales were up 26 per cent from 1936.  The sales index for government liquor stores 
stands at 135.3 fo: 1939,  120.7 for 1938,  120.3 for 1937  and  95.9 for  1936. 

Chain Stores and Sales 

There were 68 chain store companies operating 518 unit stores in the 
Maritime Provinces in 1939  and an identical number of both firms and units in 1938-  Chain 
store sales rose from 31,375,200  in  1938  to Q33,428.400 in 1939-  Chains accounted for 
18.1 per cent of the sales of all retail stores in the Maritime Provinces in 1939  compared 
with 17.6 per cent in the previous year. In earlier years corresponding ratios of chain 
store sales to total sales were 16.4 per cent in 1937, 15.8 per cent in 1936  and  15.1  per 
cent in 1935.  The sales of government liquor stores which increased substantially in the 
years subsequent to 1935  contributes largely to the increase in ratios of chain to total 
sales, government liquor stores being included with the figures for chain stores. The 
proportion of grocery and combination store business transacted by chain organizations 
has shownno marked change in recent years. In 1939 there were 15 chain companies operat-
ing 133 stores with sales amounting to 36,396,300 or 20.1 per cent of the sales of all 
such stores including both chains and independents. In 1938  there were 15 companies 
operating 132 units with sales totalling 36,045,800  or 19.4  per cent of the total business 
of all stores in the same line of trade. In the variety store field chanis maintained 
the predominant position held in 1938  and  1937  and obtained 96 per cent of the business 
transacted by all stores in this line. The sales volume of chain variety stores in 1939 
totalled 6,067,800. Three drug 3tore companies operating 23 stores had sales of 
748,300 in 1939  compared with sales of 3722,800 in 1938  fcr the same number of companies 

and stores. 

Prince_Edward Island 

The dollar value of rctail sales in Prince Edward Island in 1939  was 
up 3 per cent from 1938  and amounted to 311,431,000 compared with 311,122,000 in 1938, 
311,748,000 in 1937, 38,905,000 in  1933,  and  313,773,700  in  1930.  The index of sales on 
the base 1930  equals 100 stands at 83.0  for  19399 80.7 for 1938, 85.3 for 1937 and 64.7 
for 1933- 

Slightly improved sales were recorded in almost every line of busi-
ness. Sales in the food group were up 1 per cent, the index standing at 90.5 for 1939 
and 89.8 for 1938-  Within the food group sales of grocery and combination stores showed 
only a fractional increase while meat markets (including fish markets) reported sales up 
4 per cent from the previous year. Country general stores had an increase in sales of 1 
per cent and the general merchandise group (including department stores, dry goods 
etores, general merchandise stores and variety stores) reported sales increased 2 per 
cent over 1938-  Sales of the automotive group as a whole were up 10 per cent, this gain 
being shared by all kinds of business within the group including motor vehicle dealers, 
filling stations and garages. The 1939  sales of the apparel group were up 5 per cant 
above the previous year, shoe stores alone showing a slight decrease within this group. 
The building materials group, the only major kind of business group to record a doclino, 
reported 1939  sales  9  per cent be1z the level of 1938.  The furniture and household 
group was up 6 per cent, restaurants, cafeterias and oating places, up 14 per cent, fuel 
doalors, up 13 per cent, drug storos, up 2 per cent, and jovtollory stores, up 10 per 
cent. 

Nova Scotia 

Retail sales in Nova Scotia in 1939 almost reached the 1930  level and 
amountod to 398,864 0000, a gain of 3 per cent over the previous year. The index stands 
at 99.3 for 1939, 96.3 for 1938 	99.8 for 1937  and 69.2 for  1933- 

In the food group sales improved 2 per cent and were valuod at 
23,816,000 compared with 323,288,000  in  1938 . The index for this group atc.nds at 96.0 
for 1939, 93.9 for  1938,  94.9 for 1937  and  75.5 for  1933-  Sales of country general 
stores in 1939 were dovm 4 per cent from the previous year. The automotive group also 
recorded a decline in sales of 4 per cent; this drop was largely due to a decline in 
sales of motor vehicle dealers of 8 per cent. Filling station sales were up 4 per cont 
and garage sales, 12 per cent. The general merchandise group (including department 
stores, dry goods stores, goneral merchandise stores and variety stores) registered an 
increase in sales value of 11 per cent over 1938-  The apparel group (including mon's and 
boys' clothing and furnishings storos womens apparel and accossory stores, family 



clothing stores and shoe stores) reported sales up 6 per cent; the building materials 
• 

	

	group (including hardware stores, building material dealers and electrical and paint 
shops) was up by 5 per cent while the sales of the furniture and household group (inclu- 
ding furniture stores, household appliance stores, other home furnishings stores and 
radio and music stores) were up 7 per cent.. Sales of restaurants, cafeterias and eating 
places advanced 10 per cent, book store sales were up 3 per cent, coal and wood yards 
were up 11 per cent, drug stores up 5 per cents and jewellery stores up 17 per cent. 

Office appliance store sales gained 9  per cent over 1938, tobacco 
stores and stands 10 per cent, and government lquor stores, 17 per cent. Farmers' 
supply stores reported a decline in sales of 3 per cent from the previous year. 

New Brunswick 

Sales of retail stores in New Brunswick were 4 per cent higher in 
1939 than in the previous year, amounting to U74.276,000 in value compared with 
,37l,637,000 in 1938.  The index of sales stands at 88.0 for 1939, 84.8 for 1938, 90.9 
for 1937  and 62.1 for 1933- 

Retail sales of the stores comprising the food group amounted to 
)13,159,000 or 2 per cent above the value of the 1938 sales. The index for the group 
as a whole stands at 87.8 for  19392 compared with 85.8 for  1938-  Country general store 
sales were practically unchanged from 1938  but the general merchandise group (including 
department stores, dry goods stores, general merchandise stores and variety stores) 
did 8 per cent more business than in 1938-  Sales in the automctive group, which declin-
od 11 per cent in 1938  from  1937,  recovered 2 per cent in 1939  over 1938.  The index of 
this group stands at 110.3 well above the 1930  level. Sales of the apparel group 
gained 4 per cent in 1939  over  1938 and all lines in tha grcup shared in the general 
improvement excepting shoe stores which reported a decline of 1 per cent. Sales of the 
building materials group were up 9 per cent while sales in the furniture and household 
group were off i per cent from the previous year.. 

Among othor lines of trade whose sales recorded increases from 1938 
were restaurants, cafeterias and eating places, 8 per cent; coal and wood yards, 6 
per cent; drug stores, 4 per cent; jowollery storet, 12 per cent; and tobacco stores 
and stands, 5 per cent. Kinds of business reporting decreased sales wore, book stores, 
B per cant and office, school and storo supply and oquipm3nt dealers, 5 per cent. Sales 
of farniorst supply storos were unchanged from the provious yoar 

Soo 

The figures for 1930  given in this report are taken from the rosults 
of the Census of I"ierchandising and Service Establishments which was takon in connection 
with the Decennial Census of 1931-  Indexes of sales for years 1931  to  1939 have boon 
computod from annual surveys of retail trade for which roturns are received from all 
chain store coripanios and from a representative nurthor of indopondont stores. Including 
chains and indopondonts, reports were secured from 2,64C stores in the kiaritimo Provinces 
and it is ostimatod that those transac -ted 70 per cent of the total retail trade of this 
division. The indexes of sales computed from returns from these reporting firms have 
been applied to the total sales figures for 1930  in order to give the most accurate 
estimate possible of the total retail trade in later years. It should, therefore, be 
understoodthat the sales furesgiven in this report for years suseqent toj30 are 
.1imates of the total trade and do not rei.te to the busness of only those stores 
included in the sample covered each year. 

It should also be clearly understood that all retail sales figures 
given in this report relate to stores grouped according to kind of business and not to 
commodity 8ales. Grocery stores sell a number of lines of goods in addition to strict-
ly grocery items. On the other hand, groceries are sold in many kinds of stores in 
addition to those units classified as grocery stores. 
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Tablel.--TotalNetSalesand Sales Indexe 	findsofBusinessG 	dSelectedl<ind aol Business 

Kind of Business 	ENuxnber(1) Total Net 	EsedSa1ej?j 	( 1930 l001 	Change, 
of_Stores 	 l5 	193 j34 	 l93 l 

	

Total, All Stores ...............74 	 J:L84 dLi J-0-Q l0(LJ 71 	6.8 J 	JJ3 8j 20 0 	 i3 	.±J 
Food Group ...........................5,071 	41,924,100 38060,000 38,905,000 100.0 80..3 74.8 79.1 81.8 85.1 92.1 90.8 92.8 + 2.2 
Country General Stores ...............1,736 	30,002,900 27,236,000 26 ,752, 000 100.0 72.0 69.6 77.7 80.3 86.5 93.5 90.8 89.2 - 1.8 
General Lierchandise Group 	255 	32,423,100 27,398,000 29,843,000 100.0 69.9 67.2 73.6 76.5 83.3 91.2 84.5 92.0 + 8.9 
Automotive Group .....................1,038 	29,912.90() 32,185 ) 000 31,870,000 100.0 566 50.0 64.7 78.7 95.1  118.3 107.6 106.5 	i.o Apparel Group ............ ...........819 	16,813,400 13,44.5,000 14,148,000 100.0 69.5 66.0 71.8 73.3 77.3 85(5 80.0 84.1 + 5.2 
Building Liaterials Group .............288 	8,301600 	6,926 > 000 	7,362,000 100.0 60.9 53.7 6.5 66.4 75.5 89.2 83.4 88.7 + 6.3 
Furniture and Household Group 	246 	6,379,100 	4,687,000 	4, 845,000 100.0 58.0 49..7  62.1 63.9 71.5 82.5 73.5 76.0 + 3.4 
R3staurants, Cafeterias & Eating 

Places ............................414 	2,820,700 I 2,481,000 I 2 > 706,0001100.0 70.3 66.5 71.1 75.2  30.7 88.6 88.0 95.9 + 9.1 
0thr Retail Stores ..................1,813 I 22,288,000  170950,000 18,942,000 I1000 77.2 69.8 74.1 73.5 75.7 82.4 80.5 85.0 + 5.5 Government Liquor Stores ............. L9LQcjlL 	1. .flQ 

	

Grocery and combination stores 3,327 	33,5 15,700 31,201,000 31,866,000 100.0 81.9 76.9 81.6 84.5 87.8 94.9 93.1 95.1  + 2.1 
Heat markets (includes fish markets) 	374 	2,826,400 	2,041,000 	2,074,000 100.0 66.1 59.2 5).3 62.4 65.5 69.5 72.2 73.4 + 1.6 
Department stores ......................20 	24,212,700 18 , 627,000 19,825,000 100.0 67.1 65.7 71.0 72.6 77.6 86.7 76.9 81.9 + 6.4 
liotor vehicle dealers .................235 	22,409,500 24,106,000 23,493,000  100.0 47.8 42.1 59.4 75.5 95.9 122.8 107.6 04.8 	2.5 Filling stations(3 ...................440 	3,803,000 	5,028,000 	5,145,000 1.00.0 99 , 0 88.6 100.2 110.8 '14.4 li2 7, 2 132.2 35.3 + 2.3 
lien's and boys' clothing and furnish 
ing stores (includes custom tailors)-i 	340 	5,5059900 	4391 > 000 	4,708,000 100.0 64.5 63.2 70.1 72.8 77.1 8.1 77.8 85.5 + 7.2 

Womens apparel & accessories stores 	233 	3,259,300 	2,052 ,C00 	2 7 129,000 100.0 69.3 58.6 61.5 60.4 61.7 66.4 63.0 65.3 + 3.8 
Shoe stores .........................116 	2,467,800 	1 ,9 65,000 	1,974,000 100.0 68.9 66.6 71.7 73.1 74.7 81.1 79.6 80.0 + 0.5 
Hardware stores .................... .. 13'.. 	4,081,900 	3,625,000 	3,835,000 100.0 65.3 59.3 69.6 72.8 81.2 94.5 88.8 94.0 + 5.8 
L.uinber and building material dealers 	37 	2 ,521 ,300 	1,706,000 	1,845,000 100.0 51.8 44.6 53.0 54.1 63.3 77.6 67.7 73.2 + 8.]. 
Furniture stores .......................76 	3,405,100 	2 ,799000 	2,965,000 100.0 63.6 56.4. 68.5 70.6 80.4 93.8 82.2  87.]. + 5.9 
iuio and music stores .................76 	1,787,200 	655,000 	736,000 100.0 47.6 38.4 42.3 40.5 40.9 42.3 36.6 4....2 +12.4. 
Coal and wood yards ...................120 	6,494,100 	4,916,000 	5,380,000 100.0 85.2 80.0 82.2 78.1 75.7 177.5 757 82.6 + 9.4 282 	5,699,100 	5,123,000 	5,343, 000 .100.0 	3.5 73.7 77.2 79.3 83.1 I  92.5 b9.9 93. , + 4.3 

The number of stores is shown only for 1930.  Total sales figures for later years are estimated upon the basis of returns from a sample 
number of firms. The total number of stores in operation in these later years is not known. 
In some instances, figures for years subsequent to 1930  have been revised. 
Sales figures for filling stations for years subsequent to 1930  have been estimated from data on gasoline consumption and retail prices. 

t. 
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Table 	Chains Chain Store 	Total Chain Store Sales and Percentagee 

a 
	 of Chain Store Sales to Total Sales 	Years 

1930 
	

193 8 
	

1939 

ALL STORES, TOTAL — 
Chains.................... 
Stores (maximum) .......... 
Chain sales .............. 
Total sales ............... 
%, chains to total ........ 

Grocery and Combination Stores — 
Chains .................... 
Stores (maximum) .......... 
C}iajnsales ......... ...... 
Total sales ............... 
I., chains to total ........ 

Variety Stores 
Chains ... 
Stores (maximum) ......... 
Chainsales ................ 
Total sa1s ............... 

chains ;o tott1 ......... 

Drug Stores 

A 

Chains ............................4 
Stores (maximum) 	23 
Chain sales ................. 3 	793400 
Total sales .................) 	5,699,100 
, chains to total 	13.9  

	

4 	3 

	

25 	23 

	

3 	638,000 	0 	722,800 
, 4198 2 000 3 5,123,000 

14.1 

3 
23 

748,300 
5,343,000 
14.0 

Q 1 X Provinces 

1930 

Maritime Provinces  
Chains... ............................. 6 
Stores (maximum) .........• 407 
Chain sales ................. 3 24,800,700 
Total sales ............... $197,665,500 

chains to total ........ 	12.5 

Prince Edward Island 	I Chains ................... 	7 
Stores (maxirnum) ......................12 
Chain sales ................. 3 	678,700 
Total sales ................. 	13,773,700 

chains to total .......  

1933 

64 
481 

19,647,700 
3130 119,000 

15.1 

5 
8 

350,900 
3 80 05,000  

3-9  

1938 	-. I 	1939 

	

68 	68 

	

518 	518 
31,375,200 3 33,428,4.00 

3178,578,000 3184,571 9 000 
17.6 	18.1 

	

8 	9 

	

9 	9 

	

3 	508,100 	3 	537,400 
3 11,122,000 3 11,431,000 

4.6 	4.7 

Stcres (maximum) .......... ...- 	227 
49 

293 
Chain sales ................. 0 12,163,300 	11,715,500 3 18,148,300 
Total sales ................. 4 995199900 3 0'8t839 s OOJ 	95,819,000 

	

, chains to total 	12.2 	17.0 	18.9 

New Brunswick — 
Chains .......................

11,958,..

42 	41 	46 
Stores (maximum) 	168 	190 	216 
Chain sales ..................•. d 	 700 	) 72581300 3 12,718,800 
Total sales ................I 	84,371 2 900 	52,375,000 3 71,637,000 

	

chains to total 	14.2 	14-5 	17.8 

49 
290 

0 19,580,000 
) 98,864 0000 

19.8 

Note--In some instances, figures for years subsequent to 1930  have been revised. 



259,000 100.0 77.3 72.5 I749 74.9 85.8 1102.7  99.1  104.3 + 5.3 
695, 000 100.0 64.6 73.6 178.0 177.5 84.1 J 86.6 82.0 87.1 + 6.3 
166,000 100.0 89.6 83.9 81.9 80.3 87.5 92.7 86.0 85.5 0.6 
25900C 1000 5O460.34.2 7q46j 6.j ,6q.j -8.5 
97,00041oo.o 5. 52.976 J.8 1 )1 05.4 2.L. 61 7J +5.6 

12p 	oo 	68 E 6(.9  68J68.4tn 	+14.3 

29L2OQ 68.7 63. 69.5 67.2 jgi 72.6 14 68.1 +i.o 
109,000 100...0 43.5 41.4 55.5 54.8 64.5 49.3 	39.8 25.1 -37.0 
403,000 100.0 81.2 73.3  78.5  73.5 73.3 77.9 	74.7 84.4 +12.9 
298,000 100.0 76.0 73.2  74.6  73.7 77.7 83.9 	82.5 84.5 + 2.4 
80,000 100.0 61.5 53.3 57.4 58.4 71.7 70.7 	74.8 182.0 + 9.6 

MkRITIME PROVINCES - RETAIL LRCHANDI3E TRhDE, 1939 

Table 4. --PRINCEEIY.7ARD ISLAND - Total Net Sales and Sales Indexes, by Kinds of Business 

Indexes oRetai1Saj of 
Kind of Business 	Nunlber( 1 )1 Total Net Estimated Sale()j_ 	- 	_k23J0.L.._. 	- 	Change, 

of  t2r 	IJi31-.. j0 
 

1 3 	31 11914 1 1235 -1236 1937 1 1918 192 i2.2L. 
Total, All Stores ................. ..-8 	3JQQ 	122Q U300 100.0 67 	64.7 	86 	8 Q 
Food Group .......................... 	 15.LL 	 , 	.2.P 	4 0. 

	

Grocery anc' combination stores ...........224 	1,647,600 1,612,000 1,614,000 100.0 89.0 81.8 91.0 93.4  98.8 L0l..0 97.8 98.0 + 0.1 
ileat markets (includes fish markets) 	48 	328,400 	158,000 	165,000 100.0 54.5 46.9 44.5 53.0  52.7 48.4 48.1 50.2 + 4.4 

	

Country General Stores ..............168 	,j22Ofl LL2 q 00 2 7 48 	!Qc..Q ..€Y 	M 	 .t 
General kierchandise Group ......... ....L 	3O9OO 	,889Q 	92JO 100.0 665 	J... 69.2 72.2 j9 86.1 82.0 	6 *2.O 

	

Automotive Group ....................J6 	QtQ 	 Ij j8  5.lI 82 9 ±q_ZL 

	

}btor vehicle dealers .....................21 	i,6o8,800 1,128,000 1,250,000 100.0 I 45.5 40.7 49.6 55.8 73.5 86.0 70.1 77.'7 	-io.8 

	

Filling stations(3) .......................23 	165, 400 	184,000 	202,000 100.0 91.9 88.3 91.9 86.5 97.9 L07.6 .11.2 22.1 + 9-8 

	

Apparel Group .........................52 	_.LPS 	i2PQ 	75QP P92J11 .'l5P_ .0 	iii ..Q 	 ici _±& 
lien's and boys' clothing and furnishings 

33 248,300 2 1 6,000 
6 797,500  654,000 

(includes 	custom tailors) 	................... 

5 194,200 167,000 Shoe 	stores 	............................. 

Building Iiaterials Group ............ 11 42,600 200O 

Family clothing stores ................... 

ii 4O62oo _3750 Furniture and Household Group ........

Restaurants, Cafeterias and Eating 
iyoo po 

j1 4,,5O0 
Places ................ . ...... ....... 

188 

16 173,000  

Other Retail Stores .................. 

434,300 
7 477,700 357,000 

Farmers' 	supply 	stores 	................... 
ccd 	yds 	........................ 

D,.ug 	stores 	............................ 20 352 , 600 291,000 
Jev,ellery 	stores 	......................... 

.. 
9 97,600 73,000 

(].) The number of stores is shown only for 1930-  Total sales figures for later years are estimated upon the basis of returns from a sample number 
of firms. The total number of stores in operation in these later years is not known. 

In some instances, figures for years subsequent to 1930  have been revised. 
Sales figures for filling stations for years subsequent to 1930  have been estimated from data on gasoline consumption and retail prices. 

Ncte:--Group totals may include figures f or classifications not separately shown. 
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Kind of Business 

MARITIME PROVINCES - RETAIL kERCHkNDISE TRADE, 1939 

Table 5. --NOVA SCOTIA - Total Net Sales and Sales Indexes, by Kinds of Business 

1 9 3 0 	 Indexes of Reta 
Number(l) Total Net Estimated Sales(2)   	(1930 = 1 
of Stores 	Sales 	1938 	1939 	1910, 193 	19111 1934  1  19351  

Sales of 

Total, All Stores ..................6,464 	.99.519.900 95.819.000 98.864.000 100.0 ?i go 0 	17 0 Al f. QA 	I 	0 

2,jJJ 

541 
1,889 

Candy and confectionery stores ........ 
Grocery and combination stores ......... 

Food 	Group 	.. ................... 

Meat markets (includes fish markets) ... 209 

Country General Stores ............. 862 

.. 

General Merchandise Group ......... 

22 Variety 	stores 	.......................... 

Automotive 	Group 	.................. 

liotor 	vehicle 	dealers 	.............., 101 
229 
160 

460 

193 

Filling 	stations(3) 	..................... 
Garages 	................................ 

Apparel 	Group 	...................... 

Men's and boys' clothing and furnishings 
(includes custom tailors) 	............. 

Family clothing stores 	................70 
Women's apparel and accessories stores 
Shoe 	stores 	..........................72 

125 

Building 	iateria1s Group .......... - 	 162 .. 

Harthiare 	stores 	.........................83 
Lumber and building material dealers ... 21 

(1) , (2) and (3) See footnotes on Page 8. 

24 , 809500  3.O0O 2J816OQO 100.0 81.0 75.5 80.5 - 	82 12 9.39 	2.3 

2,209,300 1 ,753,000 1,821,000 100.0 75.7 66.6 73.7 72.2 73.9 82.7 79.3 82.4 + 3.9 
19,674,000 19, 093, 000 19,494,000 100.0 82.6 78.0 83.6 86.8 90.5 98.2 97.0 99.1 + 2.1 
1,574,900 1,210,000 1,263,000 100.0 72.0 61.4 59.3 63.4 67.5 74.0 76.8 80.2 + 4.4 

,5l3,5000 J QQ 12,551,000 1004 0 7..4 10.1 • 781 81.1 86.2 12.0 90.2 86.5 -4.1 

	

11,438,300 123O9,000 3,6.99,O0O 100.0 j 	15.0 85.0 88. 	98.8 1117_ 107.6 119.8 

1,990,400 2,726,000 3,478,000 100.0 86.6 81.5 91.8 100.2 117.3 132.7 137.0 174.7 +27.6 

	

92 18 100,000 17,337,000 100.0 1 60 	54.6 69.3 82 	38.6 lig. 	L06.7 . 4.2 

11,829,800 13, 45 1 , 000 12,402,000 100.0 51.4 46.0 63.2 78.4 100.0 126.8 113.7 104.8 - 7.8 
2,148,300 3,005,000 3,137,000 100.0 107.2 99.5 113.5 126.6 25.4 .30.9  39.9 .46.0 + 4.4 
1 , 853,500 1 ,347,000 1 ,506 ,000 100.0 63.5 56.8 60.2 63.2 66.4 73.3 72.7 81.3 +11.8 

tP2-'P_ j85i,000 100.0 68.7 66.1 _73.2 74.3 77.2 86.4 81.0 85.9 + 6.0 

3,398,700 2,803,000 3,047,000 100.0 65.5 64.3 71.5 73.2 77.9 88.5 82.5 89.7 + 8.7 
2,491,900 2 ,383,000 2 ,526 ,000 100.0 80.3 74.3 83.1 85.6 89.7 103.2 95.6 101.4 + 6.0 
1,859,100 1,180,000 1,220,000 100.0 656 57.9 63.8 63.2 63.6 67.4 63.5 65.6 + 3.4 
1,391,800 1,043,000 1, 058 ,000 100.0 60.0 66.7 72..1 71.6 71.1 76.4 74.9 76.0 + 1.4 

53,000 3,717,000 107,000 100.0 62.2 54.5 	j 66.0 1 15.J_  86.5 82.4. 86.6 + 5.1 

2,443,500 2,152,000 2,214,000 100.0 63.1 58.4 69.7 73.1 80.1 93.5 88.1 90.6 + 2.9 
1,446,100 1,o6o,000 1,181,000 100.0 60.4 48.3 53.6 i56.3  69.3 80.1 73.3 81.7 +11.4 



A . 
LkRITIHE FROVINCiS - RETAIl. hERCHkNDISE, TRkDE, 1939 

Table 5. --NOVA SCOTIA - Total Net Sales and Sales Indexes, by Kinds of Busiriess-(Cont.) 

_i 9 30 	 Indexes of Retail Sales 	of 
Kind of Business Number(1)' 	Total Neti 	Estimated Sales(2) 	' 	- 	 (1930 r 100)   	Change 

of Stores 	Sales 	1938 	1939 	- 	19 30 	1932 	1933 	1934 	1935 	1936 	1937 	1938 	91 1939/8 

Furniture and Household Group 146 3,38060O 2326,000 247700 100.0 61.0 53.5 62.41 62.11  
66.9 68.8 73.3 +6. 

40 1,461,600 1,208,000 1,308,000 100.0 70.5 64.2 72.8 71.6 78.0 94.1 82.6 89.5 + 8.3 Radio and music stores 	................... 51 1,242,800 465,000 532 1000 100.0 48.6 41.9 45.1  43.0 44.3 44.5 37.4 42.8 +14.4 

Restaurants, Cafeterias and 

Furniture 	stores 	......................... 

221 17 4500 jd17,000  1445,000 100.0 70.4 66.6 71.1 75.4 81.5 88.8 89.3 jQ + 9.7 
Other Retail Stores(4) 	................ 45Q0 95jQ00O 10,298,000 100.0 75.8 69.8 74.0 73.9 79 819J9.9 5.8  

56 897,000 803,000 783,000 100.0 68.2 63.0 75.3 79.4 80.2 91.8 89.5 87.3 - 2.5 Farmers' 	supply 	stores 	.................... 
21 317,900 377,000 390,000 100.0 74.2 73.6 86.2  95.9 103.2 117.6  118.6 122.7 + 3.4 Book 	stores 	............................... 
60 3,590,300 2,732, 000 3,035,000 100.0 86.5 83.7 84.7 80.31 77.3 79.0 76.1 84.5 +11.1 

Eating Places 	..................... 

147 3, 0 15,500 2,436,000 2,560,000 100.0 76.0 68.5 72.5 75.1 77.2 84.3 80.8 84.9 + 5.1 Jewellery 	stores 	........................ 63 942,900 625,000 733,000 100.0 63.1 55.7 .59.9 63.1 65.2 70.3 66.3 77.7 +17.3 Office, 	school and store supplies - 

Coal 	and wood 	yards 	....................... 

17 606,300 457,000 497,000 100.0 51.5 44.9 54.4 59.7 63.0 78.3 75.4 82.0 + 8.8 

Drug 	stores 	............................... 

and equipment dealers 	................... 
...51 823,800 588,000 644,000 100.0 72.2 59.8 63.0 61.1 63.6 69.7 71.4 78.2 + 9.5 Iiiscellaneous kinds of business 

Tobacco stores and 	stands 	................. 

551 1,636,900 1,437,000 1,529,000 100.0 73.4 
I 
f 66.3 71.1 67.7 73.6 86.1 87.8 93.4 + 6.4 (includes 	secondhand stores) 	........... 

Government liquor 	stores 	................. 32 1,998,100 4,685,000 5,483,000 100.0 188.5 
F406 

l46.l 166.1 191.7 232.6 34.5  274.4 +17.0 

(i) The number of stores is shown only for 1930. Total sales figures for later years are estimated upon the basis of returns from a sample number 
of firms. The total number of stores in operation in these later years is not known. 

In some instances, figures for years subsequent to 1930 have been revised. 

Sales figures for filling stations for years subsequent to 1930 have been estimated from data on gasoline consumption and retail prices. 

Government liquor stores not included. 

ote:--Group totals may include figures f or classifications not separately shown. 
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Kind of Business 

WRITILTEI PROVINCES - RETAIL IdCHMDI SE TRADE, 1939 

Table 6. --NEW BRtJN6ICK - Total Net Sales and Sales Indexes, by Kinds of Business 

1 9 3 0 	 Indexes of Retail Sales 
Number(l) Total Net ' l Estimated Sales(2)   	 (1930 = ioo)  11 of Storesi Sales 	1 1938 	1939 - 1930 1932i 1933 1934 1335 1936 1 

C p 

Total, All 	Stores 	.................. 4,434 84i371900 7...4276 i 000 100.0 167.6 62.1 69.1 73.1 79.4 90.9 1 84.9 1  88.0 -+ 3.7 f7 i 637.000 

100.0 78.8 73.6 76.2 '18.3 80.7 37.5 85.8 1,818 14,982,500 112,857,000 13, 159,000 + 2.3 

236 
1,214 

117 

975,500 
12,194,100 

923,100 

899,000 
.0,496,000 

673,000 

965,000 
10 ,758 ,000 

646,000 

100.0 
100.0 
100.0 

83.3. 
79.9 
60.1 

77.0 
74.5 
59.9 

77.3 
77.2 
64.6 

76.5  
79.6 
64.0 

77.8 
81.9 
66.7 

88.8 
88.7 
69.3 

92.2 
86.1 
72.9 

98.9 
88.2 
70.0 

Food 	Group 	......................... 

Grocery and combination stores ..........
Ileat markets (includes fish markets) 

+ 7.3 
+ 2.5 

4.0 

106 90Q 3QOO _100.0 70.4 69. 79.0 84J 87.3 9L 93.3 + 

Candy and confectionery stores ........... 

1L.. I 	679,o0U.1.g.g,oQ 14 2 ,O00  100.0  65.1 62.6 69 736  7..2.1. _70 .7 76.1 ±ii 
Automotive Group ................... uy,.,800 1poo joo.o 52.0 44.0 60.1 121.4  1107._8  1lO _43 

113 
188 
136 

8,970,900 
1 1 489,300  
1,108,400 

9,527,000 
1,839,000  
1,161,000 

9,841,000 
1 ,806, 000  
1 ,177, 000 

100.0 
100.0 
100.0 

43.5 
87.9  
72.1 

37.2 
7 2.8 
58.8 

56.3 
81.9 
62.3 

75. 2  
90.7 
71.0 

94.4 
.00.4 
80.8 

124.1 
124.0 
102.2 

106.2 
123.5 
104.7 

109.7 
121.3 
106.2 

Country General Stores .............

General lIerchandise Group .......... 

Filling stations(3) 	..................... 
+ 3.3 

1.8 
+ 1.4 

liotor vehicle dealers 	................... 

Garages 	................................. 

Apparel 	Group 	....... .. 	...........  - 	307 7333 22 000 100.0 1QJ. 64.1 68.6 U:-' 8 1:.. 71.2 + 4.1 
. 

114 
54 

100 
39 

1 ,858,900 
2,291 0 000 
1 ,3 4 1,600 
88i,800 

1,342,000 
2,000,000 

824,000 
755,000 

1,402,000 
2,116,000 

854 0 000 
750 , 000 

100.0 
100.0 
100.0 
100.0 

61 . 0  
72.6 
74.0 
78.4 

59.9 
69.0 
58.9 
68.4 

66.8 
76.1 
58.1 
68.8 

72.0 
78.2 
56..i 
73.8 

74.3 
87.1  
.58.6 
77.6 

79.5 
96.2 
64.5 
86.1 

72.2 
87.3 
61.4 
85.6 

75.4. 
92.4 
63.7 
85.1 

lien's and boys' clothing and furnishings 

Family clothing stores ..................
Joinen's apparel and accessories stores 
Shoe 	stores 	............................. 

+ 4.5 
+ 5.8 
+ 3.6 
. 0.7 

(includes custom tailors) 	............. 

Building Materials Group ........... 115 3.359,000 2,926,000 3,196,000 100.0 598 53.0 66.5 67.7 75.3  9 5. 7  87.1 95.1 + 9.2 

4.7 
13 

1 ,553,100 
830 1 800 

1,424,000 
488,000 

1,571,000 
536,000 

100.0 
100.0 

69.5 
37.9 

61.5  170-7  
38.6 150.6 

73.9 
48.3 

84.3 
51.4 

98.2 
75.8 1  

91.7  
58.7 j 

~01.2  
64.5 

Hardware 	stores 	......................... 
Lumber and building material dealers ... 

+10.3 
+ 9.8 

(1), (2) and (3): See footnotes on Page 10. 



MRITILiE PROVINCES - PETAiL}EJCHt1NDIsE TRADE, 1939 

Table 6. --NE1 BRUNSWICK - $otal Net Sales and Sales Indexes, by Kinds of Business-(Cont.) 

1 93 0 	 Indexes of Retail Sales 	Of 
Kind of Business 	Number(1): Total Net i Estimated Sales(2) 1 	(1930 = 100)  	lChange. 

of Stor 	Sales J 1938 	I 	 19 	1912 l93 1934 9'1J7J3 13893i193978 

Furniture and Househo.d Group 	87 . 	 2 .59 2 3P_ i985,OoQ 17100 i 100.0 51.9 44.2 59.6 	8 Jj  85.8 76.6 j.o -0 .7 

	

Furniture stores .......................35 	1,678,000 1,299,000 1,347,000 100.0 57.9 49.3 61.3 66.2 78.2 88.4 77.4 80.3 + 3.7 

	

Radio and music stores .................. 22 	460,600 	155,000 	164,000 100.0 44.9 28.7 35.0 32.8 31.0 34.7 33.7 35.6 + 5-8 
Restaurants., Cafeterias and 
Eating Places ..................... 	i,20J00 ]o6.Oo 149QQQ 100.0 	O.2 66.4 71.7 J,5. 6  8Qj 89.2 88.5 2  

OtherRetail Stores(4) ..............j_ 	 g_gQ jj250O0 7,386,000 100.081.]. 71.3 75.3 74.3  77.4 	 .; .1 

	

Farmers' supply stores .....................40 	759,100 	690,000 	69 0 ,000 100.0 72.7 68.8 76.8 75.1 76.4 88.4 90.9 90.9 	0.0 

	

Book stores ................................15 	350 ,500 	276,000 	253,000 100.0 63.9 59.9 64.2 67.0 71.3 79.6 78.7 72.2 - 8.3 

	

Coal and wood yards ........................53 	2,426,100 1,827,000  1,942,000 100.0 84.0 75.9 79.2 75.7 73.8 75.2 75.3 80.1 + 6.3 
1-1 

	

Drug stores . -. ...........................115 	2 ,33 1 , 000 2,396,000 2,485,000  100.0 94.3 80.4 83.8 85.6 91.5 104.2 102.8 .06.6 + 3.7 

	

Jeviellery stores ...........................37 	502,900 	413,000 	463,000 100.0 64.2 56.3 65.2 68.8 75.4 81.3 82.1 92.1 +12.1 
Office, school and store supplies 

	

and equipment dealers ....................11 	297,600 	245,000 	232,000 100.0 43.0 39.3 52.4 56.1 65.2 85.0  82.3 78.0 	5.3 

	

Tobacco stores and stands ..................43 	608,500 	443,000 	467,000 100.0 87.1 74.8 70.2 66.2 70.7 74.9 72.8 76.7 + 5.4 
iiscellaneous kinds of business 

	

(includes secondhand stores) ........... 310 	967,000 	692,000 	709,0001 100.0  69.6 60.0 64.8 60.9 66.9 77.1 71.6 73.3 + 2.5 

	

Government liquor stores ................. 37 	4,801,600 13,525 P O00 1 3,715,000 100.0 1 57.8 j 44.9 ? 47.5 49.5 56.0 73.6 73.4 77.4 + 5.4 

(i) The number of stores is shown only for 1930.  Total sales figures for later years are estimated upon the basis of returns from a sample number 
of firms. The total number of stores in operation in these later years is not known. 

In some instances, figures for years subsequent to 1930  have been revised. 

Sales figures for filling stations for years subsequent to 1930  have been estimated from data on gasoline consumption and retail prices. 

Government liquor stores not included. 

Note :-.-Group totals may include figures for classifications not separately 5hown. 
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