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CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS

Retail Merchandise Trade in the Maritime Provinces, 1939

Retail sales in the Maritime Provinces in 1939 increased 3 per cent
over the level of 1938 but were down 2 per cent from 1937. Direct comparison with
earlier years indicates a 42 per cent improvement over the low point of the depression
in 1933 although 1939 sales were still 7 per cent below the level of 1930. The value of
retail sales amounted to ;184,571,000 in 1939, $178,578,000 in 1938, 187,740,000 in
1937 and $166,565,000 in 1936. The index of sales for 1939, on the base 1930 equals
100 stands at 93.4 compared with 90.3 for 1938, 95.0 for 1937, 84.3 for 1936, and 65.8
for 1933. The 3 per cent increase in 1939 over 1938 was shared almost equally by the
three Maritime Previnces, New Brunswick showing a sales improvement slightly higher than
the averags.

Increases were recorded in the sales of almost all lines of trade.
In the food group, retail sales amounted to 438,905,000 in 1939 compared with 338,060,000
in the previous year, an increase of 2 per cent. The index for the food group stands at
92.8 for 1939, 90.8 for 1938, 92.1 for 1937 and 74.8 for 1933. Within the food group,
grocery and combination stores had sales teotalling 531,866,000, an advance of 2 per cent
from 1938, while sales of meat markets (including fish markets) amounted to ,2,074,000,
also up 2 per cent from the previous year. OSales of country general stores totalled
$26,752,000 in 1939 compared with (27,236,000 in 1938, a drop of 2 per cent.

The only other major kind of business group to record a drop in
sales from 1938 was the automotive group where sales decreased from 32,185,000 in 1938
to v31 870,000 in 1939, down 1 per cent. Due to the substantial increases in sales
which were registered in this group in the years 1935 to 1937, however, the sales index
of the group is still above the level of 1930 and stands at 106.5 for 1939. 1In 1937 the
automotive group index stood at 118.3 and in 1938 at 107.6. Motor vehicle dealers who
normally account for three quarters of the sales in the automotive group, had sales of
923,493,000 in 1939 compared with 24,106,000 in 1938 and $27,510,000 in 1937. The index
of motor vehicle dealers stands at 104.8 for 1939, 107.6 for 1938 and 122.8 for 1937.

Retail sales of the apparel group totalled ,14,148,000 in 1939, =
gain of 5 per cent over the 1938 total of 13,445,000. The index for this group stonds
nt 84.1 for 1939 compored with 80.0 for 1938, 85.5 for 1937 and 66.0 for 1933. Men's
end boys' clothing and furnishings steres (including custom tailors) reported sales up 7
per cent. from 1938; women's apparel and nccessory stores had sales up 4 per cent; while
ghoe stores reportod an increase in sales of less than 1 per cent.

Sales in the building materials group almost regained the level of
1937 with scles totalling 37,362,000 in 1939, an increase of 6 per cent over 1938. 1In
1938 srles in this group amounted to 6,926,000, T por cent below the level of 1937.
The index for this group stands at 88.7 for 1939, 83.4 for 1938 and 89,2 for 1937.
Within this group scles of hordware steres advenced 6 per cent over 1938 while scles of
building moteriel declers improved 8 per cent. Furniture store sanles were up 6 per
cont; redio and music stores up 12 per cent; coal and woed ynrds up 9 per cent; ond
drug stores up 4 per cent.
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In 1939 government liquor stores showed annual sales 12 per cent ebove
the level of 1938. 1In 1938 sales were approximately on a par with sales in 1937 while in

1937 sales were up 26 per cent from 1936. The sales index for government liquor stores
stands at 135.3 foir 1939, 120.7 for 1938, 120.3 for 1937 and 95.9 for 1936.

Chain Stores and Sales

There were 68 chain store companies operating 518 unit stores in the
Meritime Provinces in 1939 and en identical number of both firms and units in 1938. Chaln
store sales rose from 31,375,200 in 1938 to 33,428,400 in 1939. Chains accounted for
18.1 per cent of the sales of all retail stores in the Maritime Provinces in 1939 compared
with 17.6 per cent in the previous year. In earlier years corresponding ratios of chain
store sales to total sales were 16.4 per cent in 1937, 15.8 per cent in 1936 and 15.1 per
cent in 1935. The sales of government liquor stores which increased substantially in the
years subsequent to 1935 contributes largely to the increase in ratios of chain to total
seles, government liquor stores being included with the figures for chain stores. The
proportion of grocery and combination store business transacted by chain organizations
has shownno marked change in recent years. In 1939 there were 15 chain companies operat-
ing 133 stores with sales amounting to $6,396,300 or 20.1 per cent of the sales of all
such stores including both chains and independents. In 1938 there were 15 companies
operating 132 units with sales totalling $6,045,800 or 19.4 per cent of the total business
of all stores in the same line of trade. In the variety store field chanis maintained
the predominant position held in 1938 and 1937 and obtained 96 per cent of the business
transacted by all stores in this line. The sales volume of chain variety stores in 1939
totalled 36,067,800. Three drug store companies operating 23 stores had sales of
$748,300 in 1939 compared with sales of $722,800 in 1938 fcr the same numboer of companies
and stores.

Prince Edward Island

The dollar value of retail sales in Prince Edward Island in 1939 was
up 3 per cent from 1938 and amounted to $11,431,000 compared with $11,122,000 in 1938,
$11,748,000 in 1937, ©8,905,000 in 1933, and 913,773,700 in 1930. The index of sales on
the base 1930 equals 100 stands at 83.0 for 1939, 80.7 for 1938, 85.3 for 1937 and 64.7
for 1933.

Slightly improved sales were recorded in almost every line of busi-
ness. Sales in the food group were up 1 per cent, the index standing at 90.5 for 1939
and 89.8 for 1938. Within the food group sales of grocery and combination stores showed
only a fractional increase while meat markets (including fish markets) reported scles up
4 per cent from the previous yoar. Country general stores had an increase in sales of 1
por cent and the gencral merchandise group (including department stores, dry goods
stores, general merchandise stores and variety stores) reported sales increased 2 por
cont over 1938. Sales of the automotive group as a whole were up 10 per cent, this gain
being shered by all kinds of business within the group including motor vehicle dealers,
filling stotions and garages. The 1939 sales of the apparel group were up 5 per cont
above the previous year, shoc storeos nlone showing a slight decremse within this group.
The building materials group, the only major kind of business group to record a declino,
reported 1939 sales 9 per cent below tho level of 1938. The furniture and houschold
group wa.s up 6 per cent, restaurants, cafoterias and oating places, up 14 per cent, fuel
declors, up 13 per cent, drug stores, up 2 per ceni, and jowellery stores, up 10 per
cont.

Retail szles in Nova Scotia in 1939 zclmost reached the 1930 level and
amounted to 398,864,000, a gain of 3 per cent ovor the previous yoear. The index stends

at 99.3 for 1939, 96.3 for 1938, 99.8 for 1937 and 69-2 for 1933.

In tho food group sales improved 2 per csnt and were valued ot
523,816,000 compared with 23,288,000 in 1938. The index for this group stands ot 96.0
for 1939, 93.9 for 1938, 94.9 for 1937 and 75.5 for 1933. BSales of country goneral
storcs in 1939 were dovm 4 per ceni from the provious year. The automotive group also
rocorded a decline in szles of 4 per cont; this drop was largely due to a decline in
sales of motor vehicle declors of 8 per cont. Filling stoation sales were up 4 per cont
end garege sales, 12 per cent. The genoral merchandise group (including department
storcs, dry goods stores, goneral merchandise stores and variety storcs) registered an
inerease in sales value of 11 per cent over 1938. The appearel group (including men's and
boys' clothing and furnishings stores, women's apparel end accossory storos, family



clothing stores and shoe stores) reported scles up 6 per cont; tho building materials
group (including hardware stores, building material dealers and electrical and paint
shops) was up by 5 per cent while the sales of the furniture and household group (inclu-
ding furniture stores, household appliance stores, other home furnishings stores and
radio and music stores) were up 7 per cent. Sales of restaurants, cafeterias and eating
places advanced 10 per cent, book store sales were up 3 per cent, coal and wood yards
were up 11 per cent, drug stores up 5 per cent, and jewellery stores up 17 per cent.

Office appliance store sales gained 9 per cent over 1938, tobacco
stores and stands 10 per cent, and government 1Zquor stores, 17 per cent. Farmers'
supply stores reported a decline in sales of 3 per cent from the previous year. =

New Brunswick

Sales of retail stores in New Brunswick were 4 per cent higher in
1939 than in the previous year, amounting to 974,276,000 in value compared with
271,637,000 in 1938. The index of sales stands at 85.0 for 1939, 84.8 for 1938, 90.9
Ry IY87 and 62.1 for 19334

] Retail sales of the stores comprising the food group amounted to
13,159,000 or 2 per cent above the value of the 1938 sales. The index for the group
as a whole stands at 87.8 for 1939, compared with 85.8 for 1938. Country general store
sales were practically unchanged from 1938 but the general merchandise group (including
department storss, dry goods stores, general merchandise stores and variety stores)

did 8 per cent more business than in 1938. Sales in the automctive group, which declin~
od 11 per cent in 1938 from 1937, recovered 2 per cent in 1939 over 1938. The index of
this group stands at 110.3, well above the 1930 level. Sales of the apparel group
geined 4 per cent in 1939 over 1938 and 2ll lines in ths grcup shared in the general
improvemont oxcepting shoe stores which roported a docline of 1 per cent. Sales of the
building materials group were up 9 por cent while szles in the furniture and housohold
group were off 1 per cont from the previous year.

Among othor lines of ‘rade whoso sales recorded increascs from 1938
were restaurents, cafeterias and eating piaces, 8 por cont; coal and wood yards, 6
per cent; drug storos, 4 por cent; jowoellery stores, 12 por cont; and tobacco stores
and stands, 5 per cent. Kinds of businsss recporting decreased szles wore, book storos,
8 per cent and offico, school and store supply and oquipment dealors, 5 por cont. Sales
of farmors' supply stores wecre unchanged from the provious year:

Scope _of Repori

The figures for 1930 given in this report arc takon from the rosults
of thc Consus of lierchandising and Scrvice Establishmonts which was token in connoction
with tho Doconnicl Consus of 1931. 1Indoxes of snles for yoars 1931 to 1939 have been
computod from annual surveys of rotcil trade for which roturns are roceived from zll
chain storo companioes ond from a ropresentative number of indepondont storos- Including
cheins and independonts, reports wore sceured from 2,540 stores in the linritimo Provincos
and it is ostimatod that theso treansacted 70 per cent of the total rotail trnde of this
division. The indexes of sales computed from returns from these reporting firms have
been applied to the total sales figures for 1930 in order to give the most accurate
estimate possible of the total retail trade in later years. It should, therefore, be
understood that the sales figures given in this repori for years subsequent to 1930 are
estimates of the total trade and do not relute to tlhe business of only those stores
included in the sample covered each year.

It should also be clearly understood that all retail sales figures
given in this report relate to stores grouped according to kind of business and not to
commodity sales. Grocery stores sell a aumber of lines of goods in addition to strict-
ly grocery items. On the other hand, grocerioes arc sold in many kinds of stores in
addition to those units classified as grocery stores.



MARITIIE PROVINCES - RETAIL LERCHANDISE TRADE, 1939

Table 1.--Total Net Sales and Sales Indexes, for Kinds of Business Groups and Selected Kinds of Business

T W S St B a7 e 3T Indexes of Retail Sales 7 of
Kind of Business yumber(l) Total Net :__ Estimated Sales(2) (1930 = 100) eeeroe.| Change,
——— i D of Stores Sales anzaﬁhﬂﬁg__ %30 _19301 19321 19337 1934 ; 1935 123§1P123Zﬁ_;23§~";212__;232£§
T, WY SHEEes . jne et -+ 121,749 _1197,665,500 1178,578,000 |184,571,0001100.0 | 71.3! 65.81 73.3 77-3184-3195:0}90-3}93:4 1+ 3.4 _
LTy I S N o T 5,071 | 41,924,100 | 38,060,000 | 38,905,000{100-0 | 80.3| 74.8] 79.1| 81.8 | 85.1{92.1]|90.8|92.8 |+ 2.2
Country General Stores «........... o 1,736 | 30,002,900 | 27,236,000 | 26,752,000{100.0 | 72.0| 69.6} 77.7| 80.3]86.5]93.5| 90.8 | 89.2 | - 1.8
General lierchandise Group «-......... 255 | 32,423,100 | 27,398,000 | 29,843,000{100.0 | 69.9| 67.2| 73.6| 76.5]83.3|91.2 | 84.5 | 92.0 | + 8.9
Automotive Group +ececevcriiiv.iaes 1,038 | 29,912,900 32,185,000 | 31,870,000{100.0 | 56.6] 50.0} 64.7 | 78.7 ! 95.1 h18.3 07.6 }106.5 | « 1.0
Ajpamel Bropgp v .. ... ST 819 | 16,813,400 ! 13,445,000 | 14,148,000}100.0 | 69.5| 66.0| 71.8| 73.3| 77.3 | 85.5 | 80.0 | 84.1 | + 5.2
Building katerials Group «........... 288 8,301,600 | 6,926,000 7,362,000/100.0 | 60.9| 53.7| 63.5| 6b.4]75.5]|89.2|83.4|88.7 |+ 6.3
Furniture and Household Group ......-. 246 6,379,100 ! 4,687,000 4,845.000{100.0)58.0] 49.7| 62.1| 63.9 | 71.5 | 82.5 73.5176-0 | + 3.4
Rzstaurants, Cafeterias & Eating .. - -
Mlces .05, . ... P | S At 414 2,820,700; 2,481,000 | 2,706,000{100.0 | 70-3| 66.5| 71.1| 75.2 | 80.7 | 88.6 | 88.0 [ 95.9 | + 9.1
Othar Sed@sll™ Stotes - -¢:. .. ..0nuvuss 1,813 | 22,288,000 ; 17,950,000 | 18,942,000{100.0 | 77.2 | 69.8| 74.1| 73 5| 75.7 | 82.4 80.5 | 85.0 | + 5.5
Government Liquor Stores ............ ;-,_n_,gil"M_JéL122¢ZQQ4&"ﬁ42&9m9991__2é32§4229*%gQ;qugé;gg:li;Q.hléaiJuﬁégﬁx,ZE;iml%Qi} 120 7 135:2 ¢ $12.0 |
Grocery and combination stores ..... 3,327 | 33,515,700 | 31,201,000 | 31,866,000100.0 | 812.9| 76.9] 81.6 | 84.5 | 87.8 | 94.9 | 93-2|95-1 |+ 2.1
Heat markets (includes fish markets) |l 374 2,826,400 | 2,041,000 ; 2,074,0001100-0 i 66.1{ 59.2} 59.3] 62.4 | 65.5169.5|72.2 | 73.4 | + 1.6
Department stores .................. i 20 | 24,212,700 | 18,627,000 | 19,825,000{100.0 | 67.1 65.7| 71.0 | 72.6 | 77.6 | 84.7 { 769 | 81.5 | + 6.4
lotor vehicle dealers .............. 235 | 22,409,500 | 24,106,000 | 23,493,000 |100.0 | 47.8 | 42.1] 59.4 { 75.5 | 95.9 |122.8 n07.6 n04.8 | ~ 2.5
Filling stations(3}.....-........... : 440 | 3,803,000 | 5,028,000 ! 5,145,000(100.0 | 99,0 88.6 {100.2 110.8 jl4-4 li27.2 132.2 035.3 1+ 2.3
lien's and boys' clothing and furnish- 1
ing stores (includes custom tailors) 340 5,505,900 | 4,391,000 4,768,000{100.0 [64.5| 63.2 70.1| 72.3 | 77-1!85.1 | 79-8|85.5 | + 7.2
Women's apparel & accessories stores 233 3,259,300 | 2,052,000 | 2,129,000|100-0 [69-3| 58.6| 61.5| 60.4 | 61.7{66-4]63.0|65.3+ 3.8
Showl "Hlles S . . ... m W ree g 116 2,467,800 | 1,965,000 1,974,000{100.0 | 68.9) 66.6| 71.7{ 73-11{ 74.7181.1| 79.6 | 80.0 | + 0.5
HARQWaFS atores —. . < . iebvesveen 134 4,081,900 | 3,625,000 | 3,835,000}100.0 |65.3} 59-3| 69.6 72.8 | 81.2 | 94.5 | 88.8 | 94.0 | + 5.8
Lumber and building material dealers 37 2,521,300 { 1,706,000 1,845,000/100.0 |51.8 | 44.6| 53.0{54.163.3|77.6|67.7]73.2 |+ 8.1
Fupndthisscliisas ™. o, . %= B Nesl 76 3,405,100 i 2,799,000 | 2,965,000 100.0 |63.6| 56.4 | 65.5170.6!80.4]93.8|82.2|87.1]+ 5.9
nadio and music stores «.c..v..u.... ‘ 76 1,787,200 655,0C0 736,000 }100.0 |47.6 38-4; 42.3140.5140.9142.3] 36.6 %5-2 +12.4
Conl aNid Wood yaesda '~ e . .50d.%: ot 120 6,494,100 | 4,916,000 80,000 {100.0 .2180.0182.2178.1:75. . s7182.8 1+ 9.4
e AL IR o o e R L 28] 5:835:88 | £ | £:309:0001100:8 1852 (839 1 852 I8y BTN B 18 182k |1 ug

(1) The number of stores is shown only for 1930. Total sales figures for later years are estimated upcn the basis of returns from a sample
number of firms. The total number of stores in operation in these later years is not known.

(2) In some instances, figures for years subsequent to 1930 have been revised.

(3) Sales figures for filling stations for years subsequent to 1330 have been estimated from data on gascline consumption and retail prices.

-
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MARITILE PROVINCES
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Table 2. --Number of Chains, Chain Stores, '

- RETAIL MERCHANDISEZ TRADE, 1939

Total Chain Store Sales and Percentages

of Chain Store Sales to Total Sales, by Years

—

- A2t 1930 1933 1938 1989 7 L
ALL STORES, TOTAL -
Saling ..o..00.. sl o RALE 66 64 68 68
Stores (meximum) «......... 407 481 518 518
ChRRY SEERE o et o5 oofh g ; ¢ 24,800,700 | § 19,647,700 % 31,375,200 | 3 33,428,400
BQEL ool - v viva dinitng 197,665,500 | 3130,119,000 | 5178,578,000 | $184,571,000
%, chains to total ..... . 12.5 15.1 17.6 7.
Grocery and Combination Stores -
BRRINS . oo Bl oo P 12 &7 15 15
tores (maximum) ..... Y 98 156 132 133
SN seles, apet b s o s om @ 4,664,500 % 5,474,600} % 6,045,800 |3 6,396,300
Towel cales 2. .. o:.. soeerell G 33,515,700 | % 25,779,000 | § 31,201,000 | § 31,866,000
%, chains to total ...... +e 13-9 218 19.4 20:1
Variety Stores -
EEINENS atwe s e fi e 3 B 6 7
Stores (maximum) .......... 24 24 48 53
AL sales . 0 .in e $ 3,398,4001 4% 2,720,300 |5 4,919,400 |5 6,067,800
Bl Sales -5 . .vl e $ 3,655,500 | ¢ 2,937 0004 5,138,000 | 6,293,000
%, chains %o total . 93.0 92.6 95.17 96.4
i !
Drug Stores -
o A T R P 4 4 3 3
Stores (max*mum) .......... 37 9% 23 23
RS sales’ ...0. 0. 4. 0.l 3 793,100 | % 638,000 | 722,800 |9 748,300
BL sB1es i ai dasfudk g ? 5,699,100 | % 4,198,000 | 4 5,123,000 ($ 5,343,000
%, chains to total ....... 4 13.9 1542 141 14.0
Jable 3.--Comparigon of Total Sales and Chain Sgggg_Saleq by Provinces
-l f 1930 1933 1938 1939
i i
Maritime Provinces - l
CHREANS oo« opc o oiars - anes Nt . 65 64 68 68
Stores (maximum) ........ ool 407 481 518 518
Chain S8Les + v vvrvrvnnsn. $ 24,800,700 ! 3 19,647,700 | 31,375,200 |5 33,428,400
Total sales «........... v ofl 9297,6€5,500 | $130,119,000 | 178,578,000 |$184,571,000
%, chains to total -...... o 12.5 15.1 i 4 )
!
Prince Edward Isiland -
Ch&ins --------- Ocoxfe o oo . 7 5 8 9
Stores (maximum) ...... - 13 8 9 9
Chain 9816S ccvvereneesrss o & 6i8.700 | 350,900 |4 508,100 |3 537,400
SRRy calliod glall . i 0. . b + 13,773,700 ; 3 8,505,000 |§ 11,122,000 |$ 11,431,000
%, chains o Sotal .J..... h. 4.9 3.9 4.6 4.7
Nova Scotia - ,
BRRRRE - cm el an e e ro 48 50 49 49
Stores (maximum) ......... ‘ 829 283 293 290
B, 58108 M . iovsdiias. . ¢ 12,163,300 | § 11,715,500 |§ 18,148,300 |5 19,580,000
Total sales ..... o . -oeff ¥ 99,519,906 | % 68,639,000 !5 95,819,000 | 98,864,000
g chains toutelal el &3 17.0 13.9 19.8
New Brunswick -
T R T SRTRR B wred 42 41 46 46
Stores {meximum) .+ o+-:... 168 190 216 219
CRain 88188 sha.-v: 1ocoves 2 11,958,700 V' 7,581,300 {3 12,718,800 ]b 13,311,000
Total 88168 «-oec-ueernnn ol U 84,371,900 | ; 52 52,375,000 v 71,637,000 ;y 74,276,000
%, chains to total ........ 142 | 14.5 iy 17.9

Note:~-In soms instances, figures for years subsesqueni to 1930

< i e S - -—

have been revised.



MARITIME PROVINCES - RETAIL MERCHANDISE TRADE, 1939

Table 4.--PRINCE EDVARD ISLAND - Total Net Sales and Sales Indexes, by Kinds of Business

e AN i = | e . " Indexes of Retail Sales o 7 of
Kind of Business Number(1)| Total Net| Zstimated Sales(2) ol Ty (1930 = 100) _y#Change,
»__Tq_f’_Stores _Sales 1938 1939 193011932 11933 1193411935 ¢ 1936 i 1937 11938 1 193911939/8
¥ @ ) '
Holaly Aldl SHEenRS: - i - . s g0l .09k (13,773,700111,122,000 11,431,000 100.0 1 67-4 ] 64.7 1 70.3i 71.9 82.4 {85.3 ]80.7 83.01 + 2.8
B, SOBIE - wiind W - oo 11+ o s o Wy .36 12,132,100} 1,915,000} 1,930,000 ] 100.0 | 83.0 | 75.7 | 82.8 | 86.3 90.6 | 92-4 189.8 |90.5| + 0.8
Grocoery anc combination stores ... ...... 224 1,647,600} 1,612,000 | 1,614,000 | 100.0 | 89.0 | 81.8 {91.0| 93.4 | 98.8 o1.0 {97.8 {98.0| + 0.1
iileat markets (includes fish markets) ... 48 328,400 158,c00 165,000 | 100.0 | 54.5 | 46.9 | 44.5 | 53.0 | 52.7 | 48.4 | 48.1 | 50.2| + 4.4
Country General Stores ..-......... .68 1 3,253,200 2,729,000 ) 2,748,000 100.0 1 67.1 167.0 1 70-8 ) 70.7185.0)83-8 183.9 184.5] + 0.7
General Herchandise Group -........ L il 2,304,900 1,889,00C | 1,927,000 | 100.0 | 66.5 | 65.3 [69.2 | 72.2 | 84.9 | 86.1 | 82.0 J 83-6] + 2.0
Automotive Group -+ -v-veveviva.nn. 76 1,960,700 1,472,000 | 1,625,000 | 100.0 | 52.4 47:6 154-5159-6175.7.187.8 175.1182.9 +10.:4
dotor vehicle dealers ... ....cvevnaoan 21 1,608,800 1,128,000 | 2,250,0C0 | 100.0 | 45.5 | 40.7 | 29.6 | 55.8 ! 73.5 | 86.0 | 70.1 77-7] +10.8
Filldne stataengl I .. cvnep.ooon i 23 165,400 184,000 202,000 | 100.0 | 91.9 | 88.3 {91.9 | 86-.5 | 97-9 p0T7.6 011.2 p22.1| + 9.6
ADpareSIGROWR] - - o b . BT AT _EZC 112989630“‘__]_.&_]1:};2&999_ 1!]._75",9_0_('):‘4“1_90-0 TS NSO |77 6 762 84: 90.3 85-9 30»5 + 5»4’
lien’s and boys' clothing and furnishings ‘ '
(includes custom tailors) ....... .... 33 248,300 274,000 259,000 | 100.0 | 77-3 | 72.5 | 74.9 | 74-9 | 85.8 p02.7 | 99.1 ho4.3| + 5.3
Family clothing stores ............ 6 197,50C 654,000 695,000 | 100.0 | 64.6 | 73.6 | 78. 0745 | Ble L 1iB6e6, 18E.0 | 8. 1 +6o8
Shoel e Bl .. - e e e el .y 5 194,200 167,000 166,000 | 100.0 | 89.6 | 83.9 | 81.9 | 80.3 | 87.5] 92.7 | 86.0 {85.5] ~ 0.6
Building liaterials Group .......... S 429,600 _ 283,000 | 259,000 !100.0 563 {50.5 |60.3|61.2 |70.8]67.7 69:9 160-3] - 8.5
Furniture and Household Group -....|l 13 406,200 | 376,000 | 397,000 | 300.0 | 58-3 j52.9 |76.1}79-8 !89.9 105-4 192.6 197-71 + 5.6
Restaurants, Cafeterias and Eating i
EliEnis ot - e a s st 81 ool 012 1 141,9001 98,000) 112,000 | 100.0 | 69.8 | 64.9 164.8 | 68.4 |1 73.3181.0 {69.1 |78.9] +14.3
Other Retail Stores ............ -o-|l. 288 | 1,846,500} 1,245,000 | 1,258,000 | 100.0 [ 68.7 |63.5169.5 | 67.2 | 72.7 | 72.6 1 67-4 | 68.2] + 1.0
Farmers' supply stores ................ 4 16 434,300 173,000 109,000 | 100-0 | 43.95 | 41.4 | 55.5 | 54.8 | 64.549.3 | 39.8 |25.1| =37.0
Scal Gl W Rl - sl T T 477, T8 357,000 403,000 { 100.0 | 81.2 [73.3 [ 78.5 [ 73-5 {73-3| 77-9 ! 74.7 | 84.4| +12.9
B R R R N T o 20 352,600 | 291,000 298,000 | 100.0 | 76.0 [73.2 [74.6 }73.7 | 77.7]83.9 | 82.5 |84.5| + 2.4
Jem o ey N R S ... 5 sl = 7%y 2 bl kel 9 97,600 73,000 80,000 | 100.0 | 61.5 [ 53.3]57.4158.4 | 71.7 70.7 ‘.74.8 ’82.0 + 9.6

(1) The number of stores is shown only for 1930. Total sales figures for later years are estimated upon the basis of returns from a sample number
of firms. The total number of stores in operation in these later years is not known.

(2) In some instances, figures for years subsequent to 1930 have been revised.

(3) sales figures for filling stations for years subsequent to 1930 have been estimated from data on gasoline consumption and retail prices.

Hote:-=Group totels may include figures for classifications not separately shown.



MARTTIME PROVINCES - RETAIL MERCHANDISE TRADE, 1939

Table 5.--NOVA SCOTIA - Total Net Sales and Sales Indexes, by Kinds of Business

r 19 30 Tndexes of Ketail Sales 7 of
Kind of Business Number(1l); Total Net! Bstimated Sales(2) ~= (1930 = 100) Change,
of Stores Sales 1938 1939 1930, 1932 19331 19341 19351 1936 { 1937 « 1938} 193911939/8
RetRdg ALY SYRBG. ~wmis  ame b ¢ i a0 58&.&&‘%&&%%:042} 6L2~r-_7_—"”=2ril;éM“8 08:3199:3 A
Food Group «- .+ ..cocvinnnn o Lul, 1 2937 24,809,500.23,288,000 123,816,000 | 100.0 81.0) 75.5] 80.5 83.6] 87.2| 94.9 | 93.9] 96.0] + 2.3
i .

Candy and confectionery stores -....... . 541 2,209,300f 1,753,000} 2,821,000 { 100.0| 75.7} 66.6| 73.7| 72.2{ 73.9 | 82.7 79-3( 82.4} + 3.9
Grocery and combination stores ......... ! 1,889 19,674,000(19,093,000 [19,494,000 | 100.0| 82.6| 78.0] 83.6| 86.8 90.5 | 98.7 | 97.01 99-11 + 2.1
Meat markets (includes fish markets) ... 209 1,574,900| 1,210,000 1,263,000 | 100.0{ 72.0| 61.4| 59.3 | 63.4| 67.5| 74.0| 76.8| 80.2] + 4.4
Country General Stores .......... "IL-862 14,513,500113,088,000}12,551,000 | 100.0} 74.4] 70.1] 78.1§81.7186-2]92.0!90.2| 86.5 L 4.1

General Merchandise Group ......... 149 11,438,300112,309,000 {13,699,000 | 100.0| 78-3] 75.0] 85.0{ 88.3 | 98.8 111.7 N07.6 {119.8 | +2.
Varicty Stallass 8. it . on ... . L . 22 1,990,400 2,726,000 | 3,478,000 | 100.0 | 86.6| 81.5| 91.8 [100.2 {117.3 {132.7 137.0 |174.7 ~;27.6
Avtienotime’ Geoub - 4. . 1. v o.oh .. el AR 16,254,400]18,100,000 17,337,000 | 100.0 | 60.3] 54.6 | 69.31 82.5| 98.6 139.7 [111.4 N06.7 ) - 4.2
liotor vehicle dealers .............. ....“ 101 11,829,800§13,451,000 (12,402,000 | 100.0 | 51.4] 46.0| 63.2 | 78.4 [100.0 [126.8 113.7 D0o4.8] - 7.8
Fillimg SRniuoamiey — . ... .......%...500 229 2,148,300| 3,005,000 3,137,000 | 100.0 |107-2 99.5 |113.5 [126.6 p25.4 130-9 D39.9 N46.0] + 4.4
GalsRgR e - o e b P Myt T - S e 160 1,853,500 1,347,000 | 1,506,000 | 100.0| 63.5] 56.8 | 60.2 | 63.2 | 66.4 73-3]72-7| 81.3| +11.8
BTSN Gril - oo e s et - P 460 9,141,500 7,409,000 7,851,000 [100.0 | 68.7] 66.1173.2174.3177.2186.41!81.0 85.9 ; 6.0

Men's and boys' clothing and furnishings

(includes custom tailors) ............ 193 3,398,700{ 2,803,000} 3,047,000 |[100.0 | 65.5| 64.3 1 71.5 | 73.2 | 77.9 88.5 1 82.5|89.7] + 8.7
Fargilly QUNIRne HordE . . .- -+ - cboilonn . 70 2,491,900| 2,383,000 | 2,526,000 | 100.0 | 80.3| 74-3 { 83.1[85.6 | 89.7 103.2 | 95.6 pol1.4 | + 6.0
Women's apparel and accessories stores . 125 1,859,100 1,180,000 | 1,220,000 |100.0 | 65.6{ 57.9 63.-8 163.2 | 63.6 [ 67-4163.5[65.6] + 3.4
Sinod Holcn e WEealE e T o R g d 72 1,391,800 1,043,000 ; 1,058,000 {100.0 | 60.0| 66.7 ! 72.1172.6 | 71.1 | 76.4 74.9 | 76.0 | + 1.4
Building laterials Group -.vecce..- 162 4,513,000 3,717,000 3,907,000 }100.0 |} 62.2| 54.5 |63.5 1 66.0 175-7 [86.5182.4186.6| + 5.1
Har SRS, SR GTEE e = ctimsne o ol ol Sisnsd S & 83 2,443,500| 2,152,000 | 2,214,000 |100.0 ] 63.1| 58.4 !69.7 73-1180.1]93.5|88.11}90.6 } 2.9
Lumber and building material dealers . 23 1,446,100] 1,060,000 | 1,181,000 {100.0 | 60.4 | 48.3 { 53-6 | 56.3 |69.3{ 80.1 73.3 ! 81.71 +11.4

(1), (2) and (3): See footnotes on Page 8.



Table 5.--NOVA SCOTIA - Total Net Sales and Sales Indexes, by Kinds of Buginess-{Cont.)

FARITTHE PROVINCES - RETAII. MERCHANDISE TRADB, 1939

—

1930 i Indexes of Retail Sales % of
Kind of Business Number(l)! Total Neti Estimated Sales(2) {1930 = 100) Change,
- of Stores Seles | 1938 1939 1930 19321719331 1934 | 1935 19367 3937 [ 319387 19391 1 8
5 G 5 |
Furniture and Household Group -.... 146 3,380,6001 2,326,000} 2,477,000} 100.0| 61.0] 53.51 62.4 ! 62.1] 66.9177.3168.8] 73.3 | + 6.5
Furnitupe mhiales . <s . .57 i 0d icrion coes 40 1,461,600 1,208,000 | 1,308,000 | 100.0| 70.5| 64.2| 72.8| 71.6| 78.0| 94.1| 82.6| 89.5 | + 8.3
Radio and music stores ............ - 51 1,242,800 465,000 532,000 | 100.0 | 48.6| 41.9 45.1| 43.0i 44.3 | 44.5| 37.4] 42.8 | +14.4
Restaurants, Cafeterias and
EE%gam PIaeEs - - . ...t .. oindd 20% 1,474,500] 1,317,000 | 1,445,000 | 100.0 ) 70.4 ] 66-61 71.1] 75.4)1 81.5]88.889.3] 98.0 |+ 9.7
Other Retail Stores{4) ............ 984 11,996,500} 9,580,000 (10,298,000 | 100.0| 75-8] 69.8| 74.0!73.9] 75-0]81.9] 79-9/ 85.8 + 1.5
Farmers' supply stores ................. 56 897,000 803,000 783,000 | 100.0 | 68.2 | 63.0| 75.3| 79.4) 80.2 | 91.8 | 89.5| 87.3 - 2.5
Bl SIRGREIE IR s oz = + emwioie o 3 oo o o o aga 21 317,900 377,000 390,000 | 100.0 | 74.2 | 73.6| 86.2 | 95.9'103.2 [117.6 118.6{122.7 | + 3.4
Coall, aRa R andl <= <o de Fims o oo umy 60 3,590,300 | 2,732,000 | 3,035,00C | 100.0 | 86.5| 83.7 | 84.7{80.3| 77.3|79.0| 76-1| 84.5 | +11.1
LT o A e : 147 3,015,500 | 2,436,000 | 2,560,000 | 100.0 | 76.0 | 68.5| 72.5 | 75-1| 77.2 | 84.3| 80.8| 84.9 | + 5.1
JEn SR O . b Pt 255 - eile . 0D o e 63 942,900 625,000 733,000 | 100.0 | 63.1{55.7} 59.9 ] 63.1| 65.2 | 70.3 | 66.3| 77.7 | +17-3
Office, school and store supplies -
and equipment dealers .......c...... 3 o 606, 300 457,000 497,000 | 100.0 | 51.5 | 44.9 | 54.4 | 59.7| 63.0[ 78-3| 75.4| 82.0 | + 8.8
Tobacco stores and stands --cvevvevvon., 51 823,800 588,000 644,000 | 1000 | 72-2 { 59.8| 63.0 | 61.1}| 63.6 | 69.7| 71.4] 78.2 | + 9.5
liiscellaneous kinds of business ¢
(includes secondhand stores) ........ 551 1,636,900 1,437,000 | 1,529,000 | 1000 | 73.4 { 66.3 | 71.1| 67.7| 73.6| 86.1| 87.8] 93.4 | + 6.4
Government liguor stores ............... 32 1,998,100 4,685,000 | 5,483,000 | 100.0 [188.5 [140.6 [146.1 [166.1 {191.7 [232.6 [234.5 [274.4 | +17.0
| ! o

(1) The number of stores is shown only for 1930

of firms.

(2) In some instances, figures for years subsequent to 1930 have been revised.

(3) Sales figures for filling stations for years subsequent to 1930 have been estimated from data on gasoline consumption and retail prices.

(4) Government liguor stores not included.

Hote:=-Group totals may include figures for classifications not separately shown.

Total sales figures for later years are estimated upon the basis
The total number of stores in operation in these later yearsg is not known.

of returns from a sample number



MARITILE PROVINCES - RETAIL kERCHANDISE TRARE , 1939

Table 6.--NEW BRUNSWICK - Total Net Sales and Sales Indexes, by Kinds of Business

B ettt g e e ===

j 1930

Indexes of Retail Sales of
Kind of Business Number(1)! Total Net| Istimated Sales(2) (1930 = 100) Change,

of Stores| Sales 1938 T 1939 1930 1 1932 1 1933 1 1934 | 19351 19361 1937 [ 1938 1 1939(1939/8

H ? 3

Totak, A3 SEREEE .o .. oo i s el 4,434 184,371,900 171,637,000 174,276,000 _100.0 | 67-61 62.1]69.1]73.1 -4]90.9] 84.9| 88.0! + 3.7

Foga “@Pmll -.. - ..."..... 0 ...t 1,818 | 14,982,500 112,857,000 |13,159,000 | 100.0 | 78.8] 73-6 { 76.2 | 78.3 80=7 87.5 1.85.8 487581 -+ .2.3
Candy and confectionery stores ......... 236 975,500 899,000 965,000 | 100.0 | 83.1f 77.0 | 77-3}76.5,77-8]88.8]92.2/98.9] + S
Grocery and combination stores ......... 1,214 112,194,100 110,496,000 {10,758,000 | 100.0 | 79.9| 74-5 | 77-2 | 79.6 | 81.9 88.7| 86.1| 88.2] # 2.5
iieat markets (includes fish markets) ... 117 923,100 673,000 646,000 | 100.0 [ 60.1| 59.9 | 64.6 | 64.0 | 66.7 | 63.3{ 72.9 70.0] = 4.0
Country Gemeral Stores ............ 706 112,236,200 11,419,000 }31,453,000 | 100.0 | 70.4 | 69.7 1 79.0 ] 81.3 87.3197:9193:3193.6] + 0.3
General llerchandise Group ......... 98 118,679,900 113,200,000 (14,217,000 | 100.0 | 65.1 62.6 | 67.3 ] 69.7 1 73.6 79 WEIDL T U 6.8 |- st
Aytongtive Ge@uD. - . -, .. -.. . L. woonws 451 111,697,800 112,613,000 12,908,000 | 100.0 | 52.0| 44.0 | 60.1 ] 76.5 | 93.5 1121.4 |107.8 }10.3 + 2.3
lotor vehicle dealers .................. 113 | 8,970,900 | 9,527,000 | 9,841,000 | 200.0 | 43.5| 37.2 {56.3 [ 75.2 | 94.4 [124.1 |106.2 (109.7] + 5e3
Filling stemlemgll) .- .- --.atu.':..0000 188 1,489,300 | 1,839,000 | 1,806,000 | 100.0 | 87.9 | 72.8 | 81.9 | 90.7 hoo.4 [124.0 123-5823. 31 ~ 28
Cetdbng . e . 0. 17 4. .. < it - 136 1,108,400 | 1,162,000 | 2,177,000 | 100.0 | 72-1 | 58.8 | 62.3 | 71.0 ! 80.8 J102.2 104.7 106.2| + 1.4
Ohphre W Oaup, " - ccaissta .o 307 6,373,300 | 4,921,000 5,122,000 | 100.0 [ 70.3) 64.2 [68.6 | 71.1 ROOSL BB 2 7 T2 (L B & % Sl

lien's and boys' clothing and furnishings

(includes custom tailors) ......... o 114 1,858,900 | 1,342,000 | 1,402,000 | 100.0 | 61.0 | 59.9 | 66.8 | 72.0 74-31 79«5 72.2| 75-4| + 4.5
Famlly cllpERENE Bhares - -- -0 ccc0anoms 54 2,291,000 | 2,000,000 | 2,116,000 | 100.0 [ 72.6 | 69.0 | 76-1 | 78.2 | 87.1]96.2| 87.31 92.4{ + 5.8
‘fomen's apparel and accessories stores 4 100 1,341,600 824,000 854,000 | 100.0 | 74.0| 58.9 | 58.1 | 56.1 | 58.6 | 64.5| 61.4( 63.7] + 3.6
St~ Badgies Sl 5.0 Mow ... ... 5. o0l 39 881,800 755,000 750,000 { 200.0 | 78.4 1 68.4 168.8 | 73.8 | 77-6 | 86.1{ 85.6| 85.1] « 0.7
Building Materials Group .......... 115 3,359,000 1 2,926,000 | 3,196,000 | 100.0 |59.8 | 53.0 {66.5 | 67.7 175-8195-7187-2495.1{ + 9.2
Hanawgnes ol e esitons op i - o ansn viel oot 47 1,553,100 | 1,424,000 { 1,571,000 | 100.0 | 69.5 | 61.5 | 70-7 |73.9 | 84.3 | 98.2 | 91.7 po1.2 | +10.3
Lumber and building material dealers ... 13 830,800 488,000 536,000 | 100.0 | 37-9 | 38-6 {50.6 |48-3 {51.4 | 75.8 58.7 | 64.5| + 9.8

(1), (2) and (3):

See footnotes on Page 10.



MARITIiiE PROVINCES - RETAIL MERCHAMDISE TRADE, 1939

Table 6.--NEW BRUNSWICK - Total Wet Sales and Sales Indexes, by Kinds of Business-(Cont.)

=y i 1930 ] T MR Indexes of Retail Sales S T
Kind of Business \Number (1)} Total Net; Estimated Sales(2) 2 (1330 =-100) = o] Change,
of Stores| Sales 1938 | 1939 19307 1932 | 19337 1934 1935 | 1936 [ 1537 | 1938 1 193911939/8
¢ ? 3 i [
Furniture and Household Group ..... L9 21592:1991hl;2§51900 1,971,000 100.0| 53.9 | 44.2159.6} 63.8! 74.5]85.8] 76.6 { 76.01 - Q7
e faca SEEEEE. 15,0 M oo Bieaomn s - b 35 1,678,000 | 1,299,000 | 1,347,000| 100-0 | 57-9{ 49.3| 61.3| 66.2 | 78.2 | 88.4} 77.4 | 80.3! + 3.7
RAdY6 ond JOHELE SHRGECE. - - o oas o - ogeiae sganl 38 22 460,600 155,000 164,000 | 100.0 | 44.9 | 28.7| 35.0| 32.8 | 31.0 | 34-7| 33.7 | 35-6] + 5.8
Restaurants, Cafeterias and
TR T P S 174 1,204,300 | 1,066,000} 1,149,000| 100.0170.2 | 66.4171.7175:6180.5)89.2]88.5!{95.4! + 7.8
Other Retail Stores(4) ....oc..inul. 641 8,445,000} 7,125,000) 7,386,000} 100.0{ 81.1171.3/75-3174.3)77.4]85.3] 84.487.5 ; 3.1
Farmers' supply stores -........ P 40 759,100 690,000 690,000 | 100.0| 72.7 | 68.8| 76.8] 75.1| 76.4 | 88.4| 90.9 | 90.9 0.0
T I P S 15 350,500 276,000 253,000 ] 100.0| 63.9 | 59-9| 64.2 | 67.0| 71.3{79-6| 78.7 | 72.2| - 8.3 ¢
Colld "l Bled Parllsn e vde 527 5t Bhpen 53 2,426,100 | 1,827,000 | 1,942,000} 100-0 | 84.0 | 75-9} 79-2 | 75-7{ 73.8{75-2| 75.3 | 80.1| + 6.3 .
B I e 42 5% i dasmaline § KA ] Do Sl 1 2,331,000 | 2,396,000 | 2,485,000 { 100.0} 94.3 | 80.4 | 83.8} 85.6 ] 91.5 104.2 [102.8 [106.6| + 3.7 ©
Jewellothy SOENES o~ . ¢ o caasees i . 5o oo o s 37 502,900 413,000 4633000 | 100+0 | 64.2 | 56.3 | 65.2 | 68-87] 75-4 ] 81.3 | 82.1 | 92:1 | +12.1 d
Office, school and store supplies i
and equipment dealers .- --....c....... b 297,600 245,000 232,000 | 100.0} 43.0  39.3{ 52.4| 56.1165.2(85.0]82.378.0| = 5.3
Tobacco stores and stends «............. 43 608,500 443,000 467,000 | 100.0( 87.1| 74.8 | 70.2 | 66.2 | 70.7 ! 74.9| 72.8 | 16.7| + 5.4
tiiscellaneous kinds of business ! :
(includes secondhand stores) ......... 310 967,000 692,000 709,000 | 100.0! 69.6160.01 64.8] 60-9}66.9(77-3|71.673.3} + 2.5
Government liquor stores ............... ' 3% ¢,801,600 { 3,525,000 3,715,000 | 100.0, 57-8 §44.9 47-5; 49.5]|56.0| 7361 73-4 | 77.4 | + 5.4
! ) ! '

(1) The number of stores is shown only for 1930. Total sales figures for later years are estimated upon the basis of returns from a sample number
of firms. The total number of stores in operation in these later years is not known.

(2) In some instances, figures for years subsequent to 1930 have been revised.
(3) Sales figures for filling stations for years subsequent t0 1930 have been estimated from data on gasoline consumption and retail prices.
(4) Government liquor stores not included.

Note:--Group totals may include figures for classifications not separately shown.
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