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CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS 

Retail Merchandise Trade In the Maritime Provinces, 19140 

The marked expansion In consumer purchasing which has taken place in the 
Maritime Provinces since the beginning of the war Is reflected in retail tra&e statistics 
for the year 1940. Sales for the three Maritime Provinces for that year are estimated 
at $217,077,000,  up 18 per cent over 1939  and 10 per cent above the volume of business 
transacted. In 1930,  the first year for which comparable sales figures are available. 
Indexes of sales on the base 1930  equals 100 stand at 109.8 for 1940, 93.4 for  1939, 
903 for 1938,  compared with 65.8 for  1933. 

Nova Scotia lead in point of view of Increased sales with a 20 per cent gain 
over 1939.  New Brunswick came second with an Increase of 16 per cent, while a much 
smaller increase of 5 per cent was recorded in Prince Edward Island. 

The Increase in retail purchasing extended to all lines of trade, with gains 
for stores specializing in furniture or house furnishings and equipment exceeding those 
for other types of business. Furniture stores traneac 	31 per cent more dollar 
business In 19140 than In 1939,  while stores specializing In radios or musical Instruments 
recorded an advance of 27 per cent. Anticipation of higher prices resulting from new 
taxation schedules put Into effect towards the close of the year, was a stimulating factor 
affecting the business of these stores. The apparel group of retail establishments also 
registered marked Increases. Men 1 a and boyst  clothing stores increased their sales by 
27 per cent, while an only slightly smaller increase of 27 per cent was registered by 
stores specializing In the sale of womens clothing or apparel. Motor vehicle dealers 
increased their aggregate business by 16 per cent, this increase being based on the 
aggregate business of all firms engaged in the sale of motor vehicles and Including not 
only receipts from the sale of motor vehicles, but also receipts from subsidiary activi-
ties such as the sale of gas and oil and receipts from repairs or services performed.. 
Excluding deliveries to the government for war purposes, there were 10,9141 new motor 
vehicles sold in the Maritime Provinces for $12,090,211  In 1940, up 17 per cent in number 
and 22 per cent in value over the preceding year. Included in these totals are 7,899 
new passenger oars which sold, for $8,692,036,  gains of 13 per cent in number and 19 per 
cent in value over 1939.  There were also 3,042 new commercial models which sold for 
$3,398,175, up 28 per cent in number and 33 per cent in value over the preceding year. 
Department stores In the Maritime Provinces gained 20 per cent in 19140 over 1939,  while 
Increases for some other trades were 12 per cent for grocery and combination stores, 
15 per cent for meat markets, 15 per cent for hardware stores, 16 per cent for coal and 
wood yards and 15 per cent for drug stores. 

Chain Stores 

There were 65 chaIn store companies which operated a total of 506 stores In 
the Maritime Provinces in 1940. These stores had sales of $141,967,000, or 19.3  per cent 
of the total business of all retail establishments, Including both chains and independents. 
In 1939  there were 68 chain companies with 518 stores and these traneacted 18.1 per cent 
of the total retail trade, while ratios of chain to total sales for earlier years stands 
at 17.6 per cent for 1938,  16.14 per cent for 1937  and 12.5 per cent for 1930. 

Included. In the total figures mentionod above are 12 chains specializing In 
grocery or meat products and these operated 115 stores with sales of $6,539,800,  or 18.3 
per cent of the total business of all stores specializing In the sale of groceries or 
groceries and meats. Seven variety chains operated 53 stores with $7,858,800 sales, 
while 3 drug chain companies had 23 stores with sales of $857,000 or 14 per cent of the 
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total business of all drug stores. 

The proportion of retail trade transactod by chains is considerably smaller 
in Prince Edward Island than in any other province of the country. In 19140 there were 
only 10 chain companies in Prince Edward Island and each of these operated only one 
store In that province. The aggregate sales of the 10 stores amounted to $5514,800, or 
4.6 per cent of the total retail trade. In Nova Scotia there were 149  chain companies 
with 2814 stores and $118,660,000 salos, an amount which formed 20.9 per cent of the 
total retail trade of the province. Now Brunswick had 145  chain companies with 212 chain 
stores and these transactod business to the value of $16,588,900, or 19.2 per cent of 
the total retail business of this province. 

Prince Edward Island 

Retail sales in Prince Edward Island are estimated at $12,018,000 for 19140, 
up 5 per cent over the preceding year, but still 13 per cent below the level of 1930, 
indexes of sales on the 1930  base standing at 87.3 for 1940, 83.0  for  1939,  80.7 for 
1938 compared with 614.7 for 1933. 

Conforming with results for other sections of the country, the furniture and 
household group of stores led In point of view of increased business, sales for this 
group as a whole standIng 50 per cent above the level of 1939. The apparel group of 
stores increased their business by 11 per cent, country general store sales gained 14 
per cent and drug store sales were up 5 per cent. The general merchandise group, con-
sisting chiefly of department stores and variety stores, increased their business 4 per 
cent, while a decrease of one per cent was recorded by grocery and combination stores. 

Nova Scotia 

The marked. Increase which has characterized retail buying In Nova Scotia 
since the beginning of the war was continued throughout 19140 with estimated annual sales 
of $118,660,000 standing 20 per cent above 1939  and 19 per cent higher than the volume 
of business recorded. for 1930,  the first year for which figures are available. Indexea 
of sales on the 1930  base atand at 119.2  for 1940, 99.3 for 1939, 96.3 for 1938, and. 69.2 
for 1933. 

With the exception of country general stores, whose sales were only 14 per 
cent higher In 19140 than in 1939,  increases of major proportions were recorded by all 
classes of retail business. Higher purchasing power and, In some instances, anticipation 
of further price movements were stimulating factors affecting the retail trade of this 
province. The furniture and household group of stores increased their business by 28 per 
cent In the year under review, gains of 33 per cent for furniture stores and 27 per cent 
for stores specializing In radios and m,oIca1 instruments being recorded, The apparel 
group of stores also registered a marked increase of 25 per cent, results for individual 
classifications within this group reflecting increases of 314 per cent for stores special-
izing in men's clothing or furnishings, 17 per cent for family clothing stores, 27 per 
cent for womens apparel stores and 18 per cent for shoe stores. 

The general merchandise group of establishments, consisting chiefly of de-
partment stores and variety stores, tranoctcd 30 per cent more business in 19140 than 
In the preceding year, the gain for variety stores alone amounting to 34 per cent. Sales 
of grocery and combination stores (stores selling both groceries and meats) are estimated 
at $22,087,000 for 19140, an Increase of 13 per cent over the preceding year, while meat 
market sales Increased 16 per cent in the same period. Total sales of motor vehicle 
dealers are estimated at $114,200,000 for 1940, an increase of 15 per cent over the 
$12,1402,000 recorded for 1939.  Hardware store sales were up 18 per cent; restaurants, 
cafeterias and other public eating places increased their business 33 per cent; drug 
store sales advanced 17 per cent, whl)e a pronounced Increase of 53 per cent was re-
corded in the results for jowellery stores. 
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New Brunswick 
S 

A 16 per cent increase in rotail trading took place in New Brunswick 
between 1939  and 1940, estimated sales of $714.,276,000 for the earlier year comparing 
with $86,399,000  for the year under review, Indexes cf sales on the 1930  base for this 
province stand at 102.4 for 1940,  88.0 for 1939, 84.9 for 1938,  compared with 62.1 for 
1933. 

Conforming with the trend in most otlter sections of the country, increases 
in the sale of household furniture, equipment and supplies exceeded those for other 
commodities. Furniture stores in New Brunswick trcrisact3d 29 per cent more business ir. 
1910 than in the preceding year, while the gain for stores specializing in radios and 
'nusical instruments was even greater at 52 per cen;. The apparel group of etorea 
transacted 16 per cent more business in 1940 than in the preceding year, results for 
individual trades within the group reflecting increases of 12 per cent for menTs 
clothing stores, 18 per cent for family clothing stores, 23 per cent for womente apparel 
stores and 14 per cent for shoe stores. 

The general merchandise group of stores, consisting chiefly of department 
stores and variety stores, registered an increase of 15 per cent, while country general 
store sales estimated at $12,816,000 for 19.0  wrc 12 per cent higher than in 1939. 

Total sales of motor vehicle dealers arc estimated, at $11,780,000, up 
20 per cent over the preceding year, while 1ncreaos fcr some other important lines of 
retail trade include the following 11 per cent for grocery and combination stores, 
15 per cent for meat markets, 11 per cent for hardware stores, 13 per cent for drug 
stores and a major gain of 43  per cent for jewol)cry stores. 

2222 

The figures for 1930  given in this report are taken from the results of 
the Census of Merchandising and Service Establishments which was taken in connection 
with the Decennial Census of 1931.  Indexes of sales for years 1931  to 19140 have been 
computed from annual surveys of retail trade for 'which roturns are received, from all 
chain store companies and from a representative number of 1ncependent stores. Including 
chains and independents 2  reports were secured from 2,600 storeu in the Maritime Provin 
and it is estimated that these transactod 70 per cent of the total retail trade of this 
division. The indexes of sales computed from returns from these reporting firms have 
been applied to the total sales figures for 1930  in order to give the most accurate 
estimate possible of the total retail trade in later years. It should, therefore, be 
understood that the sales figures given in this report for years subent to 1930 are 
estimates of the total trade and do not relate to the business of only oBe stores in-
cluded In the sample covered each year. 

It should also be clearly underetrod that all retail sales figures given 
in this report relate to stores grouped according to kind of business and not to coninodity 
sales. Grocery stores sell a number of lines of goods in addition to strictly grocery 
items. On the other hand, groceries are sold in many kinds of stores in addition to 
those units classified as grocery stores. 
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MARITflIE ROVIN1LS - RETAU MCHDISE ThADE, 1940 

Table 1. --Total Net Sales and Sales Indexes, for Kinds of Business Groups and Selected Kinds of Business 

1 
Kind of Business 	I Number(l) 

I of Stores 

Total, A].lStores ............ 1 	11 

3 0 	 Indexes of Retail Sales 
Total Net 	Estimated Sales(2) 	(1930 = 100) 

Sales 	- 1939 	1930 1933 19341 19351 19361 19371 193 
$ 	$ 	$ 

197,665,5ooi 184,571,000 217,077,000 1100.01 65.8 73.3 77.3 811.3  95.0 90.3 

% of 

r.0 

•44 109.8 1+ 17.6 

Food. Group .......................... 
Country General Stores .............. 
General Merchandise Group ........... 
Automotive Group . ................... 
Apparel Group ....................... 
Building Materials Group ............ 
Furniture and Household Group ....... 
Restaurants, Ctfeter1ae & Eating 

P1a.cee ............................ 
Other Retail Stores . ................ 
Government Liquor Stores ............ 

5,071 111,924,100 38,905,000 44,066,000 100.0 714.8 79.1 81.8 85.11 92.1 90.8 92.8 107.1 + 13.3 
1,736 30,002,900 26,752,000  28,726,000 100.0 69.6 77.7 80.3 86.5 95.5 90.8 89.2 95,7 + 	7.4 
255 32,1423,100 29,843,000 36,074,000 100.0 67.2 73.6 76.5 83.3 91.2 92.0 111.3 + 20.9 

1 0 038 29 0 912,900 31,870,000 36,729,000 100.0 50.0 64.7 78.7 95.1 118.3 107.6 106.5 122.8 + 15.2 
819 16,813, 1 .00 141 148,000 17,091,000 100.0 66.0 71.8 73.3 77.3 85.5 80.0 84.1 101.7 + 20.8 
288 8,301,600 7,362 0 000 8,914,000 100.0 53.7 64.5 66.4 75.5 89.2 83.4 88.7 107.4 + 21.1 
246 6,379,100 4,845 1 000 6,244,000 100.0 49.7 62.1  63.9 71.5 82.5 73.5 76.0 97.9 + 28.9 

414 2,820,700 2,706,000 3,388,000 100.0 66.5 71.1 75.2 80.7 88.6 88.0 95.9 120.1 + 25.2 
1 1 813 221288;000  18,914.2,000  22,178,000 100.0 69.8 74.1 73.5 75.7 82,4 80.5 85.0 99..5 + 17.1 

69 6,799,700 9,198,000 13.667.000  100.0  75.0 76.5 83.8 95.91120.3 120.7 135.5 Poi 

Grocery and combination stores ..... 
Meat markets (includes fish markets) 
Departirnt stores .................. 
Motor vehicle dealers .............. 
Filling etationa(3) ................ 
Men's and boys' clothing and furnish- 
ing stores (includes custom tailors) 

Woment a apparel & accessories stores 
Shoe stores ........................ 
Hardware stores .................... 
Ltmiber and building material dealers 
Furniture stores ................... 
Radio and music stores ............. 
Coal and wood yards ................ 
Drug stores ........................ 

+ 11.9 
+ 14.8 
+ 19,5 
+ 15.7 
+ 13.5 

4,708,000 5,960,000 100.0 63.2 70.1 72.8 77.1 86.1 79.8 85.5 108.2 
2,129,000 2,655,000  100.0 58.6 61. 60.11 61.7 66.4 63.0 65.3 81.5 
1,974,000 2,277,000  100.0 68.6 71.7 73.1 74.7 81.1 79.6 80.0 92.3 
5,835,000 4,395,000 100.0  59.3 69.6 72.8 81.2 94.5 88.8 94.0 107.7 
1 1 811.5,000 21409,000  Iloo.o 144.6 53.0  54.1 63.3 77. 67.7 73.2 95.5 
2,965,000 3,877,000 100.0 56.4 68.5 70.6 80.4 93.8 82.2 87.11113,9 

736 0 000 937,000 100.0 38.4 142.3 40.5 110.9 142.3 36.6 41.2. 
62.51 

52.14. 
5,380,000 6 1 260,000 100.0 80.0 82.2, 78.1 75.7 77.5 75.7 96.4 
5,343,000 6 1 135,000 l00.0 173.7 77.2? 79.3 83.i 92.5  89.9 93.81O7.6 

3,327 
3714. 
20 

235 
440 

340 
233 
116 
1311. 
37 
76 
76 
120 
282 

33,515,700 
2,826,14.00 
24,212,700 
22,409,500 
3,803,000 

5,505,900 
3,259,500 
2,467,800 
4,081,900 
2,521,300 
3,405,100 
1,787,200 
6,494,100 
5,699,100 

+ 26,6 
+ 24,7 
+ 15.3 
+ 111.6 
+ 30.6 
+ 30.8 
+ 27.3 
+ 16.11. 
+ 14.8 

The ntunber of stores is shown only for 1930. Total sales figures for later years are estimated upon the basis of returns from a. sample number 
of firms. The total number of stores in operation in these later years Is not known. 

In some instances, figures for years subsequent to 1930  have been revised. 
Sales figures for filling stations for years subsequent to 1930 have been estimated from data on gasoline consumption and retail prices. 
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MARITIME PROVINCES - RETAIL MERCHANDISE TRADE, 1940 

I 

	

	
Table 2, Th.ber of Chains, Chain Stores, Total Chain Store Snies and Percenta€ea 

of Chain Store Sales to Total Sales, by Years 

1930 1933 1939 1940 

ALL STORES, TOTAL - 
66 611. 68 65 

Stores (maximum) 407 481 518 506 
Chains 	........................... 

Chain sales 	............... $ 24,800,700 $ 19,647,700 $ 33,428,400 $ 41,967,000 
Total sales 	.......... $].7,66,50O $130,119,000  $184,571,000 $217,077,000 
%, chains to total 12.5 15,1 18.1 19.3 

Grocery and Combination Stores 
Chains 	............... 

.. 

12 17 15 12 
Stores 	(maximum) 	.......... 98 156 133 115 

$ 4,664,500 $ 5,474,600 $ 6,396,300 $ 6,539,800 
$ 33,515,700 $ 25,779,000 $ 31,866,000 $ 35,662,000 

Chain 	sales 	................ 
Total 	sales 	................ 
%, chains to total 13.9 21.2 20.1 18.3 

Variety Storof - 
3 3 7 7 

Stores (raximum) 
. 

211. 24 52 53 
Chain sales 	............ 3 ,398.400 $ 2,720,300 $ 6,067,800 $ 7,858,300 
Total 	sales 	................ $ 3,655,600 $ 2 2 937,000 $ 6,293,000 $ 8,162,000 

Chains....................... 

%, chaini to total 93.0 92.6 96.4 96.3 

Drug Stores - 
Chains 	........ 4 ii. 3 3 
Stores (tiaximum) 23 25 23 23 
Chain sales ...... $ 793,100 $ 638,000 $ 7118,300 $ 857009 
Total 	sales 	................ $ 5 1 699,100 $ 4,198,000 $ 5,343,000 $ 6,135,000 

Chains to total 13.9 15.2 14.0 14.0 

Table 3.--Comparison of Total Sales and Chain Store Sales, by Provinces 

1930 	1 	1933 	1 	1939 	I 	1940 

Maritime Provinces - 
Chains . . ....... . . . . . . . 
Stores (maximum) ....... 
Chain sales ............... 
Total salce ............... 
%, chains to total 

Prince Edward Island - 
Chains ................... 
Stores (maximum) ..........  
Chain sales .............. 
Total salce ............ 
%, chains to total 

Nova Scotia - 
Chains .................... 
Stores (maximum) ........ 
Chain sales ........ 
Total sales 	...... .. ...... 

%, chains to total 

New Brunswick - 
Chains ............. . . . . 
Stores (maximum) 
Chain sales .............. 
Total sales ............... 
%, chains to total 

66 
407 

$ 211,8001700 
$197, 665,500 

12.5 

7 
12 

$ 	678,700 
$ 13 2 773,700 

14.9 

11.8 
227 

$ 12,163,300 
$ 99,519 1 900 

12.2 

142 
168 

$ 11,958,700 
$ 84,371,900 

14.2 

611. 
481 

$ 19 2 647 2 700 
$130, 119,000 

15.1 

S 
8 

$ 350,900 
$ 8 1 905,000 

3.9 

50 
283 

!s 11,715 1 500 
is 68,839,000 
I 17.0 

41 
190 

$ 7 1 581,300 
$ 52,375,000 

14.5 

68 
518 

$ 33,428,400 
$184, 571,000 

18.1 

9 
9 

$ 537,400 
$ 11,431,000 

4.7 

49 
290 

$ 19,580,000 
$ 98 1 864,000 

19.8 

46 
219 

$ 13,311,000 
$ 74,276,000 

17.9 

6 
506 

$ 41,967,000 
$217,077,000 

19.3 

10 
10 

$ 554,800 
$ 12,018,000 

4.6 

149 
2814. 

$ 24,823,300 
$118, 660,000 

20.9 

145 
212 

$ 16,588,900 
$ 86,399,000 

19.2 

Note: -In none instances, figures for years subsequent to 1930  have been revised.. 
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Table ii. - -PRINCE EDWARD ISLAND - 
Total Net Sales and Sales Indexes, by Kinds of Business 

Kind, of Business 
1 9 3 0 

Estimated Sales(2) 

Indexes of Retail Salen 
 (1950 	100) 	 _  Number(l) Total Net 

1939 1940 1930  1935 1934 i 	1935 1936 1937' 1938 1939 1940 of Stores Sales 

Langf.e,  

$ 
851  13,773,700  11, 1131, 000  12,018,000 LO0.0 64.7 70.3 71.9 82.li. 85.3 80.7 83.0 87.3 

316 2,132,100 1,930,000 1,953,000 100.( 75.7 82.81 86.3 90.6 92.4 89.8 90.5 91.6 -+ 1.2 

224 1,647,600 1,6114,000 1,591,000 100.( 81.8 91.0 93.14.  98.8 101.0 97.8 98.0 96.6 - 1,4 

11.8 528, 14.00 165,000 175,000 100.( 46.9 1414.5 53.0 52.7 48. 11. 118.1 50.2 53.3 + 6.1 

168 3,253,200 2,7148,000 2,814.14,000 L0O.0 67.0 70.8 70-71 85.0 83.8 83.9 84.5 87.5 + 3.6 

8 2,3011,900 1,927,000 1,995_,0001100.0  65.3 69.2 72.2 84.9 86.1 1  82.0 83.6 86.6 + 3,5 

- 	76 1,960,700  1,625,000 1,5814,000100.0 47.6 54.5 59.61 75.7 87-81 75.1 82.9 80.8 - 2.5 

21 1 2 6082 800 1,250,000 1 1 190, 000  1100.o 40.7 49.6 55.8 73.5 86.0 70.1 77.7 74.0 - 4.8 
23 16,4o0 202,000 196,000 l00.( 88.3 91.9 86.5 979 107.6 111.2 122.1 118.5 - 3.0 

52 1,298,600 1 1,175,000  1,301,000 100.( 75.0 77.6 77.2 84.5 90.3 85.91 90.5 100.2 +10.7 
0\ 

35 248,300 259,000 306,000 100.0  

100.01  72.5 714.9  74.9 85.8 102.7 99.1 104.5 123. 2  +18.1 

6 797,500  695,000 750,000 100.( 73.6 78.0 77.5 811.1 86.6 82.0 87.1 94.0 + 7.9 
5 194 9 200 166,000 183,.000 83.9 81.9 80. 87.5 92.7 86.c 85.5 94.2 +10.2 

11 429,600 259,000 367O0O lOO.Ot 50.5 60.3 61.2 70.8 67.7 65.9 60.3  85.4 +41.1 

13 li.06.200 397.000 516.000 ilOO.0I 52.9 76.1 79.8 89.9 105.4 92.6 97.7 127.0 ~50.0 

Total, Al]. Stores 	. 

Food Group 
Grocery and combination stores 	.. 

Meat markets (includes fish markets)... 
Country General Stores .......... 

General Merchandise Group ....... 
Automotive Group ................ 

Motor vehicle dealers ............. 
Filling statione(3) ................... 

Apparel Group ....... ............ 

Men's and boys' clothing and furnishing 
(includes custom tailors) ........... 

Family clothing stores 
Shoe stores 	.................... . . . . * 

Building. . MaterialB Group ....... 
Furniture and Household Group 
RestavrantO Cafeterias and Eatin 

Place8 	....... . ...... . 	 . 	 19 
Other Retail\Stores 	 188 

1141,900 112,000 llq,000 100 0 66 9 61i..8 68 14. 73.3 81 0J 69 i 78 9 83 9 + 6,3 
1,8116,500 1,2581 000  1,339,000 100.1 63:5 69.5 67.21 72.7  72.61_67.14  68.1  + 6)4 

Coal and wood. 	...................... 7 14.77,700 403, 000 1 438,000  100.0 73.3 78.5 73.5 	75.3 77.9 	814..li. 91.7 	+ 8.7 
Drug stores 	

.... ................ 
	 20 352,600 293,0001 3111,000 1100.0 73.2 74.6 73.7 	77.7 83.9, 82. 51 	84.5 89.1 	+ 5.11. 

Jewellery stores ...................... 	 9 I 	97,600 80,000! 914,000 p.O0.0 53.3 57.4 58.4! 	71.7 70.7 	74.8 	82.0 96.3 	+17.5 

The numbers of stores is shown only for 1950.  Total sales figures for later years are estimated upon the basis of returns from a sample number 
of firma. The total number of stores In operation In these later years Is not known. 

In some instances, figures for years subsequent to 1930  have been revised. 
Sales figures for filling stations for years subsequent to 1930  have been estimated fron data on gasoline consumption and retail pIceo. 
Note:--Group totals may include figLn'es for classifications not separately shown. 
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MARITIME PR(JVfl(CEE - RETAIL MERCTLA1DISE TRADE, 19140 

Table 5.--NOVA SCOTIA - Total Net Sales and Sales Indexes, by Kinds of Business 

Kind. 
o- 
 Business 	I 	1 9 3 0 	- 	 Indaxes of Retail Sales 	% of 

	

 NIT1be:'7IY Total Nat 	Estimated. Sales (2) 	 (3O 100) 	____ 	Chane 
o Stce 	Sales 	199 itO 	- ] 75? 	. i4T535'L936l937 94 W39 111'O 

 
Tctal, All Stores . ... 	 9Bbj_000 ll8_0O0O 100 	b9.2 

ood Cozp . - 	. 	- ,957 	 24 5O0 23.8i6 DD27 	OD (5C5 86 82 914c3 .9 L96 on-4-a 
Can.1y aM confecticriery oe 	5141 	2,209,300 	1,821,300 2,3i6OOO 100.0 6.6! 7.7 72.2  759 82.7  79 , 3 82.4ho;8 ! -' 
Groc 	and. N1Lh(la.'on stores 	 1,889 	,19,o(),,00C 	i , L17 & , 00'Y 22 C87,0oc. 100 ' 7€D 3- 	do P. 9C 5  282  
Meat nn.cts .CiWA fish 	209 	i,57 14,)0C 	l,26-s,"OC 	),,0O01O)  O (1.14 5 3 	14 67,51 74 0 (6 8 Psi 2 99 -7 

Country (Ion al Stois ...... 	862 	1i4,133 40,- 7C.i 78.1 81 .71 66.2 92.0 90.21  86.5t 9O,O.r4.i. 

Cenoral M iancUs Groap .. L.i9_1138) l3, 699O00 	 85 , 0 88.3 98.8 j111.7 10 	2:12 
1 	 I 

Variety storos................. 	22 	i 1 1 990,1400 	3,1478,000: 14654.000 100,0 81.5 91.8 100,2 117.3132.7l37.O.!17'.7  233,8 	+33.8 

Autorwt1v Group ........,... 	511 	16,2514,1400 	 693 82.5 	 l21i. 

Moter vehIcle dealers ...............I 	101 	1l,829,830 	12402,O0t! 114,200,0003100.0 146.o 63.2; 78.4 1000,126.813.3.7I1014.8 120,0 
Fi11i-g atations(3) 	....., 

	' 	229 	' 2 1 118,300 	3,137,000 	3,552 ,00C'OO 0  99.51l  5i26 6 125 14. 130 9 i9.9 114ô.O i6".,4 	.i12 f 
Garages 	............................160 	1,853,500 	i,5o6,00o' 1,702,000100.O 56.8 60.2 63.2 66.14 733L  72.7 81.3 918 	+13.0 

Apparel Group ..........,.... 	460 	t 9,1141,500 [_787000 	381000i0OO 66.1)73.2 71t.3J  77.2 86.4 81.0 85.9 1O7 	425e_ 

Men's aM boys' clothing and firnish- 
ings (includes cuta tailors) 	193 	3,398,700 	3,0147,000 14,089,000i00..0 614.3 71.5 732 77.9, 88.5 82,5 89.712o.3 

Fardly cicththg stores .. 	......... 70 	2,1491,900 	2,526,000 2.963,,000dOO.01  74.3 83,1 85.6 89.7a03. 2 ' 956.l0114.1l8.9 	+173 
Wcanc appar1 aM accessories et 	125 	1,859,100 	.L,2200O0 l,543,00O 100 . 0  57.9 63.8 63,2 63.6 67.14  53.5  65,6! 83,.0 +26.5 

	

Shoe stores ........................... 72 	1,391,800 	1,058,000 	1,243000 100 . 0  66.71 72.1 71.6 71.1 76..141 711-.9 76.0 89,3 	+17.5 

L #27,0 

+17,8 
+33.8 

	

Building Materials Group .... 	162 	1 14 ,513,000 	3907,O0O[j963,000j1OO.O 
	

63.5! 66.0 
	

86.51 82.141 86.6111o..o 

	

flardware stores . . . . ..................83 	2 1 443,500 	2,214,000 	2,608,000 100. 0 58.11. 69.7! 73.1 80.1 93.5  88.1 90.6 f 106.7 

	

Lumber and building ateria1 dealers. 	21 	i,li.46,100 	1,181,000 1,580,000 tioO.O 48.3k 53.6 56.3 69.3  80.1'  73.3 81.74109.3 

(i), (2) and (3): See footnotes on page 8. 



MARIME PROVINCES - RETAIL MERCHANDISE TRADE, 1940 

Table 5. - - NOVA SCTIA - Total Net Sa lea and Sales 1nr-exe s,__b;f Uylls of BuBinegij--.(qoiLt-d. ) 

Kind of Businos 

Furniture and Household Group 

1 9 3 0 	I 	 Irideee of Retail Sales 	% of 
Nirnber(l) i  TotalEEatimatc1. Salec(2 ) 	 I 	 '930 = lao) 	 'Change, 
of Stores 	Sales - 

--t -  - 	$ --- 
146 	 5 k 621 669 773 6881 

Furniture stores 	. 
Radio and xmisic stores ............... 

40 	1 0 461,600 1,308,000 1740  çyyj 100.0 614.2 72.8 71.6 78.0 914.1 82. 
51 	1 2 242,800 	532,000 	6714,000 100.0 41.9 '5.1 45.0 44.3 144.5 37. 

89.5 119.0 + 33.0 
42.8 54.2 1+ 26.7 

Restaurants, Cafeterias and 
Eating Places ............... 

Other Retail Stores(li.) ......... 

221 	1,474,500 	1,445,00 	1918,OOO loo.o 66.6' 71-11 75.4  81-51 88.8 1 89.31 98.01130.1 + 32.7 

984 	11,996,500 10,298,000 12,385,000 100.01 69.8  74.0  73.9 75.0 81.9 79.91 85.81 103 . 2  + 20.3 

Farnra' supply stores 	.............. 56 897,000 783,000 051, 000 100.0 63.0 75.3 79.4 80.2 91.8 89.5 81.3 94.9 + 8.7 
Book Stores 	........................... 21 317,900 390,000 445,000 100.0 73.6 86.2  95.9 103.2 117.6 118.6 122.7 140.0 + 14.1 
Coal and wood yards 	.............. 60 3,590,300 3,035,000 3,618,000 100.0 83.7 84.7 80.3 77.3 79.0 76.1 84.5 100.8 + 19.2 
Drug stores 	......... 147 3,015,500 2,560,000 3,003,000 100.0 68.5 72.5 75.1  77.2 84.3 80.8 811.9 99.6 + 17.3 ° 
Jewellery stores 	................... 63 9142,900 733,000 1 1 122,000 100.0 55.7 59.9 63.1 65.2 70.3 66.3 77.7 119.0 + 53.1 
Office, school and store supplies ..... 

dealers 659,000 44.9 82.0 and equipment 17 606,300 497,000 100.0 54.4 59.7 63.0 78.3 75.4 108.7 + 32.6 
823,800 644,000 860,000 100.0 59.8 63.0 61.1  63.6 69.7 71. 11. 78.2 104.4 + 335 Tobacco stores and stands .............51 

Miscellaneous kinds of business 
(Includes secondhand stores) 551 11 636,900 1,529,000 1 1 696,000 100.0 66.3 71.1 67.7 73.6 86.1 87.8 93.4 103.6 + 10.9 

Goverrnnent liquor stores ............ 32 1,998,100 5,11.83,000 8,458,000 100.0 140.6 146.1 166.1 191.7 
2326r345 

274.4 423.3 + 54.3 

the baale of returns from a sample number The number of stores is shown only for 1930.  Total sales figures for later years are estimated upon 
of firms. 	The total number of stores in operation In these later years is not known. 

In some Instances, figures for years subsequent to 1930 have been revised. 

Sales figures for filling stations for years subsequent to 1930 have been estimated frczi data on gasoline consumption and retail prices. 
Gov5rruInt liiuor stores not included.. 

Note : - -Group totals may Include figures for classifications not separately ehown. 



Country General Stores ..........706 

Geneial erctadi 	Group .,,... .98 

Automotive Group ... .. ,.,.,.,.. 	451 

Motor vehicle dealers ......... ........ 
Filling stations(3) ............ 
Garages ........................ 

113 
188 
136 

Apparel Group .............. 

0 

MARITfl€ PROVINCES RETAIL )RcKANDISE TRADE, 1940 

Table 6.--IEW BRTZSWICK - Total Net Sales and Sales Indexes, by Kinds of Business 

Kind of Business 

Total, All Stores 	. 

1930 
Ntmiber(1) Total Net Estimated. Sales(2 
of Stores 	Sales 	199 

4.434 184,371.900 1 74,276.000 ll  86 

Indexes of Retail $alee 
(1930 100) 

19314. I 19351 	36 I 19371 1958i 1391 iq'.O I 
000 iioo.o1 62.11 69,11 73.11  79.41 90.91 814.91 88.01102,,4 

% of 

FoodGroup 	. 

Candy and confectionery stores 	. 
Grocery and combination stores 
Meat markets (includes fish inarkets) 

,818 14,982,500 13,159,000 i4 9 8o8,000 100.0 73.61 76.2  78-31 80.7 87-51 85.8 87.8 988 

236 975,500  965,000 1,214,000 100.0 77.0 77.3 76.5 77.8 88.8 92.2 98.9 124.4 
1,214 12,194,100 10,758,000 11,984,000 100.0 74.5 77.2 79.6 81.9 88.7 86.1 88.2 98.3 

117 923,100 646,000 745, 000  100.0 59.9 64.6 64.c 66.7 69.3 72.9 70.0 80.7 

+ 12. 

+ 25.8 
+ 11.4 
+ 15.3 

12,236,200 11,453,000 12,816,000 100.0 69.7 79.0 81-31 87.3 97.9 93.3 93.6 104.7 + 11.9 

18-679 7 900 141700 i 	i.000ioo.o 62.6 	67.3 69.7 73.6 79.3 70.7 76.1 87.4 +14.8 

11,6975 800 .0 	.1176.5, 1078! 11 15,34600O 100.0 93.5 121.4. 110.3 +18.9 

8,970,900 9,841,000 11,780,000 100.0 37.2 	56.3 75.2 94.4 124.1 106.2 109.7 131.3 + 19.7 
1, 489,300 1,806,000 2,111,000 100.0 72.8 	81.9 90.7 100.4 124.0 123.5 121.3 141.7 4 	16,9 
1,108,14.00 1 1 177,000 1,346,000 100.0 58.8 	62.3 71.0 80.8 102.2 104.7 106.2 121.4 + 14.4 

6,373,300 5,122,000 5,952,000 100.0 64.1 	68.6 71-11 76.0 83.2 77.2 80.4 93.4 + 16.2 
Men's and boys' clothing and furnish- 

ings (incluies custi tailors) ..... 
Family clothing stores ................ 

apparel and accessories stores. 
Shoestores ........................... 

Building Materials Group ....... 

114 1 1 858,900 1 1 402,000 1,565,000 100.0 59.9 66.8 72.0 74.3 79.5 72.2 75,4 814.2 + 11.6 
54 2,291,000 2,116,000 2,486,000 100.0 69.0 76.1 78.2 87.1  96.2 87.3 92.14. 108.5 + 17.5 

100 1,3141,600 854,000 1 1 050,000 100.0 58.9 58.1 56.1 58.6 64.5 61.4 63.7  78.3 + 23.0 
39 881,800 750,000 851,000 100.0 68.4 68.8 73.8 77.6 86.1 8.6 85.1  96.5 + 13.5 

115 	1 3,359,000 1 3,196,000 3,584,000 100.0 53.0 66.5 67.7 75.8 95.7 87.1, 95.1 106.7 	1 + 12.1 

Hardwarestorea....................... 	47 	1,553,100 	1,571,000 	1,742, 
Lumber and. building nateria1 dealers .. 	13 	830,800 	536,000, 	6114, 

(1), (2) and (3); See footnotes on Page 10. 

100.0 61.5 70.7 73.9 84.3f 98.2 91.7l0l.2 1112.2 J + 10.9 
100.0 38.6 50.6 48.3 k  51.19 75.8 58.7 64.sf 73.9 + 14. 

i__i •1__ 



E9ttmated. Sl(2) j r 
$ 	rr 
I22_ 

1,347,000! 	1:32000  ioo.O 
164.000 	215000 1000 

1,149,000 	135i3OoOJ1O0.3 

49.31 61.3 66.2k 78.2j 88.4 
23 .71 .55.0 3.8 31.0 34.7 

71.7 75.6 80.583 ,2  

765 76.G 98,8 
-It- 

77.14. 8c.3 103,2 
33,7' 35.6 46.9 

88.5 95. ) !. 1 3 .122  

Indexes of Retail Sales 
= ioo 

T955115J7J 

4 

Tabie 6. --NE1 BRtJNS'JICK - ¶tl 

Kind, of BU815O 

and. rFousehol1 Grout 

'xrr.'Lture stores ..................... 
flaio and nrir1c store? ............... 

RestaUrartts, Cafeterias and 
Eating Placos ............... 

Other Retail Stores ,4) ........ 

Farmers supply stores 
Booksto'es .......................... 
Coal &ii 'O'-- Y-'.  .............. .... 
Drug storc.i .............. 
Jcuellery et.crcz ............• 
Office, school cd store &upplice 

and eqaipinc:it dealers .............. 
Tobacoo stores and stands ............ 
MiscellaneoUB kinds of business 

(includes secondhand stores) ....... 
Government liquor stores ............. 

641 8,445,000 	i386,00 9°° l0o.OJj4 

40 	1  759,100 6902 000! 745,000 10c.o 	68. 8 1 
15 350,500 	1 253,000  267, 000  !loo-o 	59.9 
53 2,426,100 i,92,0OC 2,204,000 100,0 I 75.9 1 

115 2,351,000 2,48500i 2;8).8,000 j103.0 	80.4 i 
37 502,900  463,000 6 7 000 i 100.0 i 56.3 

11 297,600 232,000 255,000 100,C 	39.3 

43 608,500 467,000 525,000 100.0 	74.8 

310 967,000 709,000' 820,000 Iloo.0 	60.0 

37 14,801,600 3,715,O0O 5,209,000 100.0 113)49 

% of 

+ 

-I- 
  28.6 
+ 31.7 

+ 17.6 

7.I 74.3 1 77.0_5.31 8 104187.51100+ 14  
I 	I 

76.8 755,1 1  76.4 88.4 90.9 1 90.9 98.1 + 8.0 
64.2 67.0171.3 79.6 78.7 72.2 76,2 + 55 
79.2 73.8 75.2 75.31 80. 90.8 + 13.5 
8.8 i8.6 91.51104.2 iO2.81o6.6 120.9 L. 134C 
65. 2  63.8 75.4 81.3 82.11 92.1132,0 •i- 

52.4 56.1 65.2 85.0 82.3 78.01 85.7 + 9.9 
70.2 166.2 70.7 74.9 72.8 76.7 86.3 + 12.4 

64.8 j60.9 66.9 77.1 71.6 73.3 84.8 + 15.7 
14.7.5 14.9.5 56.0 73.6 73. 14. 77.4,108.5 + 40.2 

3 190 ------------------, Nunforl) Total T5t 

of Stores 	Sales 

39 	1,678,000 
22 	460,600 

174 I 1,204 

(1) The number of stores is ehon only for 1930. 	Total sales figures for later years are estimated upon the basi8 of ret'urnB from a sample number 

of firms. The total ni.nber of stores in operation in these later years is not biown. 

 In scme inatancea, figures for years subsequent to 1930 have been revised. 

 Sales figures for filling stations for years subsequent to 1930 have been estimated from data on gasoline consumption and retail prices. 

(Ii) Goverxnt liquor stareS not includM. 

Note: - -Group totals may include figures for classifications not separately shown. 
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