CANADA
DOMINION BUREAU CF STATISTICS

CENSUS OF MERCHANDISING AND SERVICE ESTABLISHMENTS

RETAIL MERCHANDISE TRADE
IN THE
PRAIRIE PROVINCES

1933

Published by Authority of the HON. R. B. HANSON, K.C., M.P,,

Minister of Trade and Commerce.

OTTAWA
1935



Published by Authority of the HON. R. B, HANSON, K.C., M.P.,

Minister of Trade and Commerce.

-

DOMINION BUREAU OF STATISTICS - CANADA
Dominion Statistician: R. H. Coats, LL.D., F.R.S.C., F.S.S. (Hon.)

Internal Trade Branch
Chief: H. Marshall, B.A., F.S.S.

CENShS OF MERCHANDISING AND SERVICE ESTABLISHMENTS.

Retail Merchandise Trade in the Prairie Provinces, 1930 — 1833

This report on Retail Merchandise Trade in the Prairie Provinces is one
of a series presenting the results of the Census of Merchandising and Service Estab-
lishments, 1933. The first part of the report deals with the trade of the three
Prairie Provinces as a whole, and tables are given presenting the principal retail
trade statistics for this economic division. Provincial tables follow which analyze
more fully the retail merchandise trade in Manitoba, Saskatchewan and Alberta.

The total retail merchandise trade in the Prairie Provinces during 1933 4
amounted to #332,722,000 as compared with €554,962,100 in 1930. Sales for the two
intervening years 1931 and 1932 amounted to $423,987,000 and $359,922,000 respectiv-
ely. Or, representing the total retail merchandise trade in 1930 by 100, indexes of
the dollar volume of business for the following three years are 77.3 for 1931, 64.9
for 1932 and 60.0 for 1933.

The data for the basic year 1930 were secured in connection with the Census
of Merchandising and Service Establishments, 1921. The figures for the following
years have been derived from indexes of retail sales based upon reports secured in
1334 from all chain stores and the larger independent stores and covering the period
from 1931 to 1933. Since all stores were not covered in the current Census, it is
not possible to give the number of trading establishments in 1933. An explanation of
the methods followed in preparing the tables presented in this bulletin will be found
in the last section of this introduction.

The decline in retail merchandise trade from 1930 to 1933 varied consider-
ably for the three provinces. The least decline is shown for Manitoba, where the
index for 1933 was 63.6 compared with 100 for 1930. Saskatchewan showed the greatest
decline with an index for 1933 of 55.0, 'while the decline in Alberta was intermediate
between those of the other two provinces. The index in Alberta was 61.3 for 1933 aa
compared with 100 in 1930,

Upon comparing the business in each year with that of the yvear immediately
preceding, it is found that for the Prairie Provinces as a whole the year-to-year
decreases in retail merchandise trade were as follows: 1931, -22.7 per cent; 1932,
-16.1 per cent; and 1933 compared with 1932 showed a decrease of 7.8 per cent. The
year-to-year changes for the group and for each of the three provinces are as follows:
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1931 1932 1933
/1930 /1931 /19%2

Prairie Provinces .ccecosan -R2.7 -16.1 ~7.6
[LEsshlazel ol S BG daahioB b -18.3 -15.1 -8.4
Saskatchewan ..eeeneen -~RT R -18.0 -7.9
I Sl o TR D ok, -22.7 -15.3 (84t

It is thus seen that for the group as a whole and for each of the three
rovinres the greatest percentage decrease below the preceding year occurred in 1931
snd the smallest in 1933. This is in contrast to all other provinces in the Domin-
ion, where the greatest percentage decreases were found to occur in 1932 with smaller
declines showm in 1931 and 1933.

Vhen all stores are classified into the nine broad kind-of-business groups
used in the Census of Merchandising, it is found that the decline in trade was least
for the general merchandise group of stores and greatest for the automotlve group.
Indexes of retail sales for 1933 (1930 = 100) for several of the more important %ind-
of-business classifications are as follows: Department stores, 70.4; grocery and
combination stores, 70.3; coal and wood yards, 68.3; drug stores, 65.2; women's
apparel and accessories, 63.3; country general stores, 63.2; men's and boys' cloth-
ing and furnishings, 61.9; hardware stores, 57.7; filling stations, 55.8; meat
markets, 49.5; lumber and building material dealers, 46.3; and motor vehicle deal-
ers, 43.6.

Chain Stores and Sales.--In 1930, there were 2,350 chain units (exclusive
of department store chains) in the Prairie Provinces with sales of $£81,080,600 or
14.6 per cent of the total retail trade in the same year. In 1933 the number of
chain units had declined to 2,057 and chain sales amounted to $51,644,400 or 15.5
per cent of the total retail business for that year. Chain ratios for the two inter-
vening years were 14.8 per cent in 1931 and 15.1 per cent in 1932.

The chain figures given above include only data for groups of four or more
stores owned or operated by one firm. Figures for voluntary chains are not included
and, as already indicated, department store chains are also omitted from these com-
putations.

Some of the more important kind-of-business classifications in which there
were increases in chain ratios, together with the percentages for 1933 with 1830
figures in brackets, are as follows: Grocery and combination stores, 34.9 (32.2);
variety, 5-and-10 and to-a-dollar stores, 93.2 (92.2); filling stations, 15.2 (8.0);
shoe stores, 9.0 (3.0); household appliance stores, 53.8 (50.9); and lumber and
building material dealers, 64.2 (61.8). The chain ratio for women's apparel and
accessories stores decreased from 22.8 per cent in 1930 to 15.8 per cent in 1833. No
change or slight variations in chain ratios took place in the following: Men's and
boys' clothing and furnishings, 7.7 (7.7); restaurants, cafeterias, etc., 7.0 (6.6);
and drug stores, 12.5 (12.2).

In Manitoba there was a slight decrease in the ratio of chain sales to
total sales from 1330 to 1933, while increases were registered for each of the other
two provinces. The ratios of chain sales to total sales in 1933, with the 1930 fig-
ures in brackets, are as follows: Manitoba, 11.3 (11.7); Saskatchewan, 19.9 (18.0);
and Albertae,; 15.9 (14.1).
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Chain Stores and Sales Classified According to Type of Chain.--Chains
have been classified as local, provincial, sectional, or national, depending upon
the extent of territory covered by their branches. Local chains are confined to
one town or city, while provincial chains may have branches located throughout one
province. Sectional chains are defined as those having stores in two or three
provinces, while national chains are taken to include those having stores in four
provinces or more. Of the 2,057 chain units operating in lhe Prairie Provinces in
1933, 120 belonged to local chains and 836 to provincial chains. There were 567
units of sectional and 484 stores belonging to national organizations. Of the
total chain sales, local chains accounted for 4.63 per cent; provincial chains,
38.38 per cent; sectional, 25.15 per cent; and national chains, 31.84 per cent.

Comparison of Indexes of Retail Sales and Cost of Living Indexes.--The
total sales of all retail establishments in the Prairie Provinces from 13320 to
1933 and indexes of sales (1930 = 100) are as follows:

Index of Sales

Year Total Sales (1930 = 100) _
¢

1930 bR o0 0 554,962,100 100.0

TR R 428,987,000 77.3

1932 cesaees 359,922,000 64.9

T e 332,722,000 60.0

How much of the decrease in dollar volume of sales is due to the decline
in price levels and how much to a decrease in the quantity of goods consumed can-
not be definitely stated due to the absence of price indexes so constructed as to
be strictly comparable. Nevertheless, it is well established that a considerable
portion of the drop in dollar volume is due to price declines. While cost of liv-
ing index numbers are not constructed in such a way as to warrant their use as a
correction for price changes in these index numbers of retail sales, they do give
some indication of the order of magnitude of the price trends. The Bureau's Cost
of Living Indexes for the period under review are given below and, for comparison
purposes, have been adjusted to make the 1930 figure equal 100.

Index Numbers of Retail Prices, Rents and Costs of Services, Canada

(1930 - 100)

Retail Price Index
Total | Food Fuel Rent Clothing | Sundries (Foods, fuel,
Year Index | Index | Index | Index Index Index clothing,household
requirements)
qazes SO0, Q 100.0 [ 100,60 4 100,06 100.0 100.0 100.0
el .| 5205 78.4 98.4 97.3 B7.5 98.0 85.3
ISSEN S Ba .l 6852 95.5 89.4 T 5 95,2 782
33l s 783 64.8 91.6 80.4 (=, 93.3 1/ eots)

Separate price indexes are shown for food, fuel, rent and clothing. The
sundries index indicates the price changes in a miscellaneous group of commodities,
together with the variations in costs of certain services, such as theatre costs,
insurance, doctors' and dentists' fees, hospital charges and laundry. The total
index given in the second column of the table is an average of the figures in the
following five columns, each weighted in proportion to the consumption of the items
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involved. The last column,"Retail Price Index", is also a weighted average but
omits the rental figures and includes only the merchandising items in the sundries
index. From this column, it is seen that the retail price lewvel for the Dominion

as a whole in 1933 was 7R.8 per cent of that in 1930 or that there was a decrease
during the period of 27.2 per cent. The indexes of retail sales already given show
that the decrease in dollar volume of sales in the Prairie Provinces over the same
period was 40 per cent or almost 13 per cent greater than the Dominion drop in price
levels.

Deserdption of Methods Used in Consiructing Indexes of Retail Sales.--As
already menticined in this report, the figures for the basic year 1930 were secured
fer the Census of Merchandising and Service Establishments, 1931. The data for the
following years were secured for an annual Census of Merchandising, arising out of
the Decennial Census and in which sales fisures were cbtained for each of the years
1931, 1932 and 1333, Vhile the Decennial Census included in its scope every retail
establishment, the annual census includes all chain stores and those independent
stores which reported sales for 1930 over a specified amount. The independent stores
from which reports were secured were those with an annual turnover of £30,000 or
more in 1930 (£20,000 or more in the case of food stores and country general stores)
and which continued in business throughout the period. This means that over two-
thirds of the retail business of the Dominion is covered in the annual census. From
the reports thus received, and using the year 1930 as the base period, indexes of
retail sales for each of the years 1931 to 1933 have been computed. These indexes
have then been applied to the total sales of all stores in 1930 in order to arrive
at estimates of the total annual business of all retail establishments in each of
the fullowing years.

While a large portion of retail trade has been covered in the current
censug, it is clear that the figures presented in this report for the years 1931,
1932 and 1933 are estimates based on indexes computed from the returns of the esteb-
lishments repo:ting. The chief factor which may not be reflected in the sales
indexes is a decline in the number of stores in certain kinds of business. No infer-
mation is availeble to show the extent to which firms going out of buginess have not
been replaced by new stores of a gimilar character. The possibility, therefore, of
the sales of the surviving stores covered by this Census not reflecting completely
the trend in retail trade during the period from 1930 to 1933 must be noted.
However, it is belleved that for the retail trade as a whole the figures may be taken
as approximately correct and for certain kind-of-business groups as being more
accurate than for others. Among the kind-of-business classifications which ars
balieved to be most accurate are included: Grocery and combination stores, meat
markets, department stores, variety stores, automobile dealers, coal and wood yards,
drug stores, and restaurants and other eating places.



PRATRIE PROVINCES — RETAIL MFRCHANDISE TRADE, 1930 — 1933

Table 1.—Total Net Sales and Sales Indexes, by Kinds of Business

Total Net Sales

Index of Retail Sales

Kind of Business (Estimated) (1930 = 100)
" 1930 1931 1932 1933 1930]193111932]1933
¢ ¢ ¢ g
SRl SterEs, Towml ... .0heiva.. .t 954,962,100 | 428,987,000 353,922,000 [332,722,000 | 100.0{77.3{64.9]60.0
Food Brotlli—» cvve vueiiaven s es cecesseaessose.. | 82,426,200 | 67,888,000| 53,470,000] 54,007,000 | 100.0{82.4(70.9{65.5
Country general stores ........ o el § «-+... | 82,003,600 | 62,345,000| 54,608,000} $1,824,000 | 100.2]|76.0|66.6]63.2
General merchandise group. .«sesesacessss ... | 107,644,900 | 90,977,000( 79,036,000 76,268,000 | 100.0/84.5]|73.4]70.9
Automotive group ..... e A0 o T sevvene | 78,774,300 | 51,953,000 39,679,000| 37,138,000 | 100.0|66.0|50.4[47.1
Appanellici ol & 5sasle 3o 85 se sisist aia =51 Y Py 30,916,800 | 25,493,000| R1,706,000| 13,853,000 | 100.0|82.5|70.2|64.2
Building materials group «..ceoeea. O A0 1 - - 50,353,600 | 3%,240,000| R8,951,000| 25,342,000 | 100.0/70.0(57.5|50.3
Furniture and household group .eo..c.vu.... .| 13,181,700 10,624,000 8,120,000} 7,005,000 | 100.0/80.6]/61.6]{563.1
Restaurants, cafeterias and eating places . 17,101,600 13,135,000| 10,126,000 8,697,000 |1C0.C|76.8|59.2|50.9
Othe¥ petRil storesiF.... ¢ trcrsecunmosnee .- | 92,547,400 ] 71,326,000 $9,227,000] 52,587,000 | 100.0/77.1 64.0156.8
Grocery and combination stores eoeee..o.. 52,80%,600 | 45,364,000| 40,362,000 37,133,000 | 100.2|85.9|76.4|70.3
Meat markets (including sea foods) ...... | 14,581,500 10,548,000} 7,857,000 7,223,000 |100.23{72.3|53.9/49.5
Department stores ..ec.... b atis TR P —. 96,588,600 | 81,363,000| 70,522,000 67,362,000 | 100.7|84.2|73.0{70.4
Motor vehicle dealers .,..cceceveece...... | 54,632,900 33,598,000] 24,689,000 27,830,000 | 100.2|61.5{45.2|43.6
TilANGe SEAEIORSE M. .gns viows oo s o he eeoe.s. | 12,371,200 9,693,000| 7,843,000 6,893,000 |100.0|78.4|63.4]/55.8
Men's and boys! clothlnw and furnishings
(including custom tallors) o 0 o5 o0 A0 0 S 9, 90%, 600 7,632,000 6,515,000{ 6,134,000 |[100.0|77.1]|65.8|61.9
Women's apparel and accessories stores .. 9,937,500 8,592,000 6,834,000| 6,286,000 |100.0/86.5|69.4[63.3
Hardware stores ......c..s.s sesevesese.ss | 20,401,400 | 14,960,000| 12,957,000 11,772,000 | 100.0|73.3|63.5|57.7
Lumber and building material dealers .... | 27,241,000| 18,143,000| 14,740,000| 12,623,000 | 100.0|66.6|54.1|46.3
Coal and wood yards .....ecvveveen.a.en.. | 11,749,200| 9,880,000 9,098,000| 8,027,000 |100.0{84.1]77.4]|68.3
B SWDOE » ..o oo apele s P Ry TS e 14,525,600 | 12,189,000} 10,652,000 9,470,000 |100.90|83.9|73.3|65.2

f
n
1
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Table 2.--Comparison of Chain Sales and Total Sales, All Stores,
and Selected Kinds of Business

1030(1) 1931 1932 1933
g 5 ¥ 9
All Stores, Total SalesS ...essesesee... | 554,962,100|428,988,000|369,923,000f 332,722,000
Chain salesS ¢eceeess-caesssss | 81,080,600 63,550,500| 54,484,000| 51,644,400
Percentage, chains to total . 14.6 14.8 15,1 15.5
Grocery and Combination Stores, Total .| 52,803,600| 45,364,000| 40,362,000( 37,133,000
Chain 88168 secsessassssessss | 117,085,000 16,207,8001 14,630,800| 12,973,900
Percentage, chains to total . 2.2 35.7 36,2 34.9
Variety, 5-and-10, and to-a-deollar
Stores, TTOUEIL 3 sl 0 J0UEG 1 Bs w 6,270,900 5,054,000 4,543,000 4,430,000
Chain sales & diecbaletoliog ise 4,857,500 4,694,200 4,227,400 4,128,500
Percentage, chains to total . oR.2 92.9 93.1 93.8
i ling Statians, Tolelll {oea¥ldotiiody 12,371,200 9,693,000 7,843,000 6,899,000
Chain s@8leg w=z g asdsi Bl el 984,100 964,100 952,600 1,046,500
Percentage, chains to total . 8.0 939 11z 15.2
Men's and Boys'! Clothing and Furnish-
ings (including custom
taillors), TolEl +0M k. . 9,902,600 7,632,000 6,515,000| 6,134,000
Chain 58l€8 seevessossanscnsns 765,000 554,200 430,800 475,000
Percentage, chains to total . i 7 T Bo® Tho il
Wamen's Apparel and Accessories Stores,
TotBl ¢ a3 5o o qem lBTns Al s 9,937,600 8,592,000, 6,894,000 6,286,000
Chadn SEIBET o) o et mamsit 2,262,400 1,845,600| 1,156,200 993,400
Percentage, chains to total . 22.8 21.8 16.8 15.8
Sllce Stores, Total cuxs cwmudes «osudioniss 3,626,500 3,258,000, 2,811,000( 2,487,000
Chain: Salel| ¢ wdoallleibas i o 107,900 243,100 236,700 223,700
Percentage, chains to total . 3.0 % 8.4 SR,
fiousehold Appliance Stores, Total «.... 2,967,400, 2,050,000 1,774,000 1,542,000
Challn SLEE | i « ¢ st dile aiseibiane s & 14833 ,800 871,600 926,100 829,400
Percentage, chains to total . 50.9 42.5 58.2 55.8
Restaurants, Cafeterias and Eating
Placeid, Totll viieseesvabness | 17,101,600 13,1565,000{ 10,126,000 8,887,000
Chain S8le8S sesesssssnscsones 1,187,800 911,800 708,300 606,200
Percentoge, chains to total . 6.8 8.9 oy 7.0
Drug Stores, Total w.vscssosvensecaesse | 14,825,600/ 12,189,000/ 10,652,000| 9,470,000
Chain 58l1€S cecevsnssnsssrans 1,778,600 1,360,400 1,242,900} 1,183,800
Percentage, chains to total . 0’22 ITR IRlys 7 12.5
Lumber and Building Material Dealers,
TOMEL o5 «csniindohdiifieswi. =d oSG SR 080 18, N SO0y 14,740,8001 18,688 @0
Chgiti SALEE ageis ap dod 4w aea B 1EEES. 00| 10, CACEDR 9,151, 700] 8,101,280
Percentage, chains to total . 61.8 58.6 62.1 64.2

(1) Pigures for 1930 have been revised to provide for the reclassification of some stores
by type of operation and the use of sales figures by firms instead of individual units.
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Retail Merchandise Trade in Manitoba, 1930 - 1933

The total retail merchandise trade in Manitoba during 1933 is estimated
at $120,322,000 as compared with $189,243,900 in 1930. Sales for the two interven-
ing years are estimated at $154,690,000 for 1931 and $131,415,000 for 1932. Or,
representing the total retall trade in 1930 by 100, indexes of sales for the three
following years are 81.7 for 1931, 69.4 for 1932 and 63.6 for 1933.

¥hen a comparison is made according to the nine broad kind-of-business
groups used in the Census of Merchandisin,, iv is found that the 1933 index of re-
tuil sales 1is highest for the genersl merchandise group of. stores (70.7) and lowest
for the restaurant group of establisiments (48.3). The 1933 indexes for the groups,
grranged in descencing order of indexes, are as follows: General merchandise group.,
70.7; food group, 69.7; country general stores, 64.1l; apparel group, 62.1;
other retail stores, 60.9; furniture and household group, $4.0; automotive group,
51.8; building materials group, 48.9; and restaurant group, 48.3

Food Group.—-In 1933, sales of all stores included in the food group
amounted to $19,102,000 as compared with $27,410,900 made by the same kinds of
stores in 1930. The amounts quoted do not, of course, include the total sales of
food commodities since sales of food are made in other kinds of stores, especially
in department stores and country general stores.

Grocery and combination stores (stores selling both groceries and meats)
form the most imonitant classification in the food group. Sales of these stores in
193% amounted to §13,733,000 or 72.6 per cent of the amount reported in 1930. In-
dexes of sales for the intervening years are 87.0 for 1931 and 80.0 for 1932. Sales
made by meat markets declined from $3,309,500 in 1930 to 52.8 per cent of that
amount, or £1,747,000, in 1933. The 1933 business of candy and confectionery stores
amountved to $2,%542,000 or 67.3 per cent of the 1930 figure.

Country General Stores.--In 1930, the business transacted by country gen-
eral stores amounted to $£15,542,700. In 1933 the sales volume of this kind of
business declined to 64.1 per cent of the 1930 figure or §$9,963,000. Indexes of
sales for the intervening years are 78.1 for 1931 and 66.6 for 1932.

General Merchandise Group.--For this group as a whole, the value of re-
tall sales declined from £64,344,000 in 19320 to 70.7 per cent of that amount, or
€45,507,000, in 1933, The various kind-of-business classifications included in this
group are department stores, dry goods stores, general merchandise stores and
varieiy stores.

Automotive Group.--Sales of motor vehicle dealers declined from $13,587,-
500 in 1930 to 45.6 per cent of that amount, or $6,200,000, in 1933. Indexes based
upon theo 1920 business for the years 1931 and 1932 are 63.2 and 47.7 respectively.
The 1933 business of filling stations is estimated at ¢2,300,000 or 59.4 per cent
of the 1930 amount.

Apparel Group.-—As compared with the 1933 index of sales of 62.1 for this
group as a whole, indexes of sales for the four classifications within the group
are as follows: Men's clothing and furnishings stores, 52.9; family clothing
gstores, 60.7; women's apparel and accessories stores, 67.5; and shoe stores, 67.7.
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Building Materials Group.--The two most important classifications within
this group are hardware stores and lumber and building material dealers. The 1933
index of sales for the former was 61.9 and for the latter 45.9.

Furniture and Household Group.--The principal classifications within
this group with the 1923 indexes of sales (1930 = 100) are as follows: Furniture
stores, 59.6; househcll appliance stores, §0.7; and radio and music stores, 55.1.

Restaurants, Cafeterias and Fating Places.--Receipts in all establish-
ments included in this group declined from £5,553,300 in 1930 to 48.3 per cent of
that amount, or £2,682,000, in 1923. Indexes of receipts for the two intervening
years are 78,0 for 1931 and 60.3 for 1932.

Other Retail Stores.--The more important classifications within this
group, together with the 1933 indexes of sales, are as follows: Coal and wood
yards, 67.7; drug stores, 68.0; jewellery stores, 75.5; and retail sales of
Government liquor stores, 56.4.
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Table 5.—Total Net Sales and Sales Indexes, by Kinds of Business (Cont'd.) -

Totel Net Sales

Index of Retail Sales

Kind of Business (Estimated) (1930 = 100
1930 1931 1932 1958 1930 1931] 1932|1933
¢ $ 3 ¢
Building Materials Group .:esceccecsa 12,173,400 9,688,000 | 6,786,000 | 5,959,000 }100,0] 79.6|55.7|48.9
Handwanersiboreamsir thv . oeBatolew « oo oo catiles o b 4,070,500 5,248,000 2,744,000 2,520,000 | 100,0| 79.8| 67.4|61.9
Lumber and building material dealers ..... 6,430,200 5,067,000 | 3,331,000( 2,951,000 {100.0| 78.8]|51.8|45.9
Other building materials (including
T ol A e B S e S 1,157,800 992,000 411,000 219,000 | 100.0| 85.7| 35.5|18.9
Electrical shops (without radio) se..e...)
Heating and plumbing shops «..eccecescens) 614,900 381,000 300,000 269,000 [ 100.0| 74.0]| 68.3|652.2
Paint and glass StOres seeececcscccccenas)
Furniture and Household Group .c.cau. 3,74C,800 3,155,000 2,535,000 2,019,000 [100.0] 84.4]67.8|54.0
FornitiEs Mored t. 0 2l te veneedervesmesns 674,300 473,000 406,000 402,000 |100.0| 70.2|60.2|59.6
Household appliance stores ...ceveocoeecso 1,100,800 803,000 630,000 559,000 | 100.0] 73.0]57.2|50.7
Other home furnishings (including floor
coyerings, GREMERE, etC.) . ivtomsnei .o 183,400 148,000 88,000 77,000 |100.0| 80.7]47.9|41.8
Badio and GBalc SOres. .c..cevecsaanssecva 1,782,300 1,731,000 | 1,412,000 982,000 }100.0} 97.1]79.2]5656.1

Restaurants, Cafeterias and Eating
R, sl il s il - e s 5,555,300 4,332,000 2,349,000 )| 2,682,000 [100.0] 78.0/60.3}48.3

ORer RETaIl SEOBRES 6 aoe.ofb.ccsw s e shes s 30,276,100 25,121,000 | 22,306,000 | 18,453,000 | 100.0] 83.0|73.7160,9
Barmenrst ) SRPRIY SECBEE s sters ofs's « s's 310 s vié o1 2,753,700 1,958,000 1,738,000) 1,597,000 |100.0] 71.0]63.1|568.0
Bock' ‘ShoRel &bz 5ss vngdea S [E 5 0 5 [Bis asisie sle 801,400 566,000 471,000 370,000 | 100.0] 70.7|58.7[46.2
Coal apd wood yards (including ice) ...... 7,181,300 | 5,989,000 | 5,436,000| 4,862,000 |100.0| 83.4|75.7|67.7
e A=SENE Wl Ga 1% 60l oo uibiaisa s os oo biaeovs 33,800 30,000 25,000 21,000 | 100.0| 88.0]75.5|61.8
Drug StOTES <eovoecoosness S S - 4,294,000 | 3,891,000| 3,376,000| 2,921,000 |100.0| 90.6|78.7|68.0
Fligriic gt e il t i il b . - A S e 688,700 647,000 454,000 408,000 | 100.0| 93.9(65.9|59.3
JewelSlienmi-sHOREE o distess via s o/tis ol o't ofa 4 0 ora a's 1,600,000 1,360,000 1,173,000| 1,208,000 |100.0| 85.0|(73.3(75.5
Office, school and store supplies and

equiipment QEEMEDRS! S ek o s s fo:dis oot toioraze s 1,658,500 1,065,000 862,000 700,000 |100.0| 63.6}52.0(42.2
Tchatcodstores and STaNAS cwicee s oive oo sluss 981,100 942,000 863,000 751,000 | 100.0| 96.0|87.9|76.5
Government liguor stores «.....cceecceseees 3,927,500 5,627,000 | 2,970,000 2,214,000 |100.0| 92.3]75.6/56.4
Unclassified kinds of business ........... 6,356,100 | 5,060,000 | 4,939,000 | 3,401,000 |100.0| 79.6(77.7|53.5




L8 -

Retail Merchandise Trade in Saskatchewan, 1930 - 1933

The total retail merchandise trade in Saskatchewan for the year 1933 is es-
timated at $104,123,000 as compared with §189,181,100 for 1930. The total retail trade
for the years 1931 and 1932 amounted to $137,792,000 and $112,929,000 respectively.
Representing the total retail merchandise trade in 1930 by 100, indexes of ‘the dollar
volume of business for the following three years are 72.8 for 1931, 59.7 for 1932 and
55.0 for 193S8.

In this province, the general merchandise group of stores had the highest
index oi reluil sales for 1933 (69.5) and t'.c watomotive group had the lowest %40.9).
Indexes of salec for 1933 for the nine broad kind-of-business groups are as follows:
General merchandise group, 69.5; country general stores, 6l.2; food group, 59.8;
apparel group, 658.%;: other retail stores, 53.1; restaurant group, 49.7; building
materials group, 47.6; furniture and household group, 47.6; and automotive group, 40.9.

Food Group.-—As compared with the 1933 index of 59.8 for this group as a
vhole, indexes of sales for the same year for the more important kind-of-business classi-
fications included are as follows: Grocery and combination stores, §3.3; meat markets,
60.2; and candy and confectionery stores, 51.9.

Country General Stores.--Sales of country general stores in 1930 amounted to
$37,710,000 as compared with 61.2 per cent of that amount, or $23,083,000, in 1933. In-
dexea of retail sales for the two intervening years are 75,0 for 1931 and 64.5 for 1932.

General Merchandise Group.--Using the 1930 sales volume as base, the indexes
of the dollar volume of sales of this group for the following three years are 82.2 for
1951, 71.0 for 1932 and 69.5 for 1933. The various classifications within the group,
together with their indexes of sales for 1933 are as follows: Department stores, 69.4;
dry goods stores, 67.0; general merchandise stores, 53.8; and variety stores, 80.5.

Automotive Group.-—For the group as a whole, indexes of sales (1930 = 100)
are 80.8 for 1937, 45.3 for 1932, and 40.9 for 1933. Sales of motor vehicle dealers
declined from $14,666,000 in 1930 to 36.3 per cent of that amount, or $6,776,000, in
1933, The 1933 index of sales for filling stations was 55.8 and for garages 46.8.

Arpparel Group.--As compared with the 1933 index of retail sales of $8.2 for
the group as a whole, indexes for the same year for the four classifications included
are: Men's and boys' clothing and furnishings stores, 61.8; family clothing stores,
$9.6; women's apparel and accessories, 54.1; and shoe stores, 50.6.

Building Materials Group.--The dollar volume of business transacted by re-
tall hardware stores declined in 1933 to 54.6 per cent of the 1930 figure. A greater
decreass in trade was experienced by lumber and building material dealers whose 1933
tusinesa formed 43.2 per cent of that transacted in 1930.

Furniture and Household Group.--The more important classifications within
this group, together with indexes of sales for 1933 (1930 = 100), are as follows:
Furniture stores, 65.5; household appliance stores, 47.5; and radio and music stores,
36.0.

Restaurant Group.--Indexes of receipts for this group are 75.5 for 1931, §5.2
for 1982, and 49.7 for 1933.

Other Retail Stores.--Some of the more important kind-of-business classifi-
cations included in this group, together with indexes of sales for 1833, are as follows:
Coal and wood yards, 70.2; drug stores, 58.1; jewellery stores, 55.2: and Government
liquor stores, B2.3.




SASKATCHEWAN - RETAIL ISE TRADE, 1930.- 1933
Table 6.—Total Net Sales and Sales Indexes, by Kinds of Business

m
Total Net Sales Index of Retail Sales
Kind of Business {Estimated) (1930 = 100
1930 1931 1932 1933 1930]193111932] 1833
$ ¢ $ $

A1l Stores, Total ceeesscoscansosassss 189,181,100 137,732,000 112,929,000/104,123,000 {100.0/72.8]59.7]565.0
FOOd GI‘O‘up a.tc..n.ct..oo‘.l.o..o.uoo.- 25,877,7% 20.659JOOO 16,_8474000 15,48@L000 10000 7998 6501 59—8

Bakery products stores (manufacturing

bakenies not Anelodsd) ..ccvcevessassosie 382,500 303,000 247,000 210,000 [ 100.0[79.3| 64.5]55.0
Candy and confectionery stores .cececeveecs 2,310,800 1,771,000 1,521,000 1,453,000 |10J,)[/63.0{54.1|51.9
Dairy products dealers (other than manufac-

LT AEURIE S o« oo s s v swismo wsas e s s 506,200 504,000 380,000 374,000 [ 100.0/99.6]75.1|73.9
Fruit ‘and yEgetahle sTOres ...-cieoesmsence 354,900 322,000 276,000 248,000 | 100.0|90.8|77.7|69.9
Grocery and combination stores ............ | 16,944,300 | 14,081,000| 11,776,000 10,726,000 |100.0/83.1|69.5|63.3
Meat markets (including sea foods) ........ 4,746,200 5,565,000 2,534,000 2,383,000 |100.0|74.3|53.4]50.2
Other food StOresS .vececosvocsssnaascconsas 132,800 123,000 113,000 84,000 | 100.0|92.5[85.3| 63,3

Country General Stores cc.ceeseccesssss 37,710,000 | 28,265,000| 24,329,000/ 23,083,000 [100.0/75.0/64.5 6l.2
General Merchandise Group sececescecess 20,102,400 16,520,000| 14,278,000] 13,368,000 |100.2/82.2/71.0|69.5
Department stores ........cievvevvaecnese.. | 16,305,500 | 13,385,000/ 11,499,000{ 11,213,000 |100.9|82.1|70.5|69.4

ny goods Stores LU B B B B I A BRI IR B AN B Y B Y R B 'Y 609,800 500,000 417,000 409’000 100.') 82.0 68.5 67.0
General merchandise stores ....... 0L doanc 1,195,200 747,000 681,000 643,000 | 100.0|62.5}57.0!53.8
VanaS Il DIBEEEE s e s/s oe' s s siis s swi b asede 1,991,900 1,888,000, 1,681,000{ 1,603,000 |100.0(/94.8|84.4|80.5

Auleonotide BROUD ¢ .. sois o cssenclisecinia 27,048,700 | 16,401,000 12,247,000| 11,077,000 | 100.0|60.6{45.3]|40.9

Motor vehicle dealers .....o.e.c.c.ee...... | 18,666,000 | 10,416,000 7,261,000 6,776,000 |100.5 55.8]38.9|36.3
Accessories, tires and batteries .......... 445,000 319,000 261,000 228,000 | 100.0/71.7|58.6(51.2
Fi11ing Stations eeeeeveeceseeneeaneseeness | 4,004,200 3,103,000 2,627,000 2,234,000 | 100.2/77.5|65.6|55.8
GATBEES wvsoensenneescrasscsasssoansasanass | 3,909,600 2,549,000 2,088,000, 1,830,000 |100.0!65.2|53.4|46.8
Other automotive establisiiments (including

motorcycles, bicycles and supplies) ..... 23,900 14,000 11,000 10,000 | 100.0(59.2|44.8| 40.6

Apparel Group ..ceccicccsscscscncennesca 10,231,900 8,046,000/ 6,850,000] 5,953,000 |100.0/78.6|66.9/58.2

Men's and boys' clothing and furnishings 3

stores (includes custom tailors) ...ee... 3,073,600 2,371,000, 2,032,000 1,898,000 |102.0|77.2|66.3|61.8
Family clothing stores ...cecoveen. o ST nle o Tew 3,959,800 3,033,000 2,748,000 2,356,000 |100.0{76.6]69.4|59.5
Kcaen's apparel and accessories stores .... 2,294,500 1,957,000 1,521,000 1,241,000 |102.0{85.3|66.3|564.1
SHOE BUDBET . «wt-snive mabilincdra o vs « vin s aragdli il o u 5s. 904,000 684,000 541,000 457,000 |100.0175.7159.9|50.6



SASKATCHEWAN — RETAIL MERCHANDISE TRADE, 1930 - 1933

Table 6.--Total Net Sales and Sales Indexes, by Kinds of Business (Cont'd.) -

Total Net Sales Index of Retail Sales

Kind of Business (Estimated) (1930 = 100)

1930 1931 1932 1933 1930] 1931/1932]|19%3
¢ ¢ ¢ ¢

Budliding Makerifls GRORP o0 ccbneis eeo | 22,612,200 14,434,000 12,545,000] 10,772,000 | 100.0]63.8]55.5]47.6
Helrdrahe, SEOTess o Jiie s e dhoidoiciols o s7eie sfoisfoisisisie 8,829,000 6,242,000 5,377,000| 4,821,000 |100.0|70.7|60.9(54.6
Lumber and building material dealers ......| 13,473,100 7,976,000| 7,006,000| &,820,000 | 100.0|59.2|52.0]43.2
Other building materials (including roofing

TR 5k ‘s s 8 Ml & § 42k &3 5 0 4 's]e <@ 0 T 0w 57,900 47,000 21,000 11,000 | 100.0|80.8| 36.5{19.7
Electrical shops (without radio) ...icece..)
Heating and plumbing ShOPS seseescasececes) 262,200 169,000 141,000 120,000 | 100.0| 67.0| 56.0| 47.4
PEint and ElaBE SPOTEE wcasivsscccncecacas)

Furniture and Household GTroup ..eceee. 4,087,300 3,083,000 2,282,000| 1,944,000 |100.0[75.4|865.8/47.6
FrnieE SCOPBE" . .corevoomvorssone oo A o o 1,188,100 1,067,000 861,000 778,000 | 100.0| 89.8] 72.5|65.5
Household applisnce stores ceeeccececscoea g C 1,009,600 641,000 575,000 480,000 | 100.0| 63.5| 57.0|47.5
Other home furnishings (imcluding e

coverings,; curtains, etee) «cccescsercsns 96,400 $9,000 40,000 40,000 | 100.0| 60.9] 41.5( 41.S

Radio and music sStores seccescsesescrsassvs 1,793,200 1,316,000 805,000 646,000 | 100.0| 73.4| 44.9| 36.0
Restaurants, Cafeterias and Eating

IR s s o_oisocs & uqniiacihon o o ole ol B o o 5,551,900 4,192,000 3,065,000| 2,759,000 | 100.0]75.5|55.2|48.7

Other Retail Stores ¢ccccescscscccecna 35,959,000} 26,193,000! 20,487,000]| 19,083,000 | 100.0§72.8| 57.0] 63.1
Farmers' supply sStOreS .c.ecseossvossscasce 4,281,900 2,415,000| 2,188,000| 1,875,000 | 100.0|56.4|51.1|43%.8
BN B EEE M W 110 s o s’ o e & om0 5 » 0 8 § 423,300 373,000 319,000 264,000 | 100.0| 88.2| 75.3| 62.4
Coal and wood yards (including ice) ....... 3,678,300 3,130,000 2,987,000 2,582,000 | 100.0{85.1(81.2(70.2
CENECRICIEINE IS K alfals Bisi- o Sxslaisie) ofais isjals oloks sls_v ia s 115,800 100,000 85,000 76,000 | 100.0{86.8| 73.1| 65.6
DTS L c 2 PIAN o Josdie in s denswnamun ol v 4,988,000 3,864,000 3,263,000 2,899,000 | 100.0|77.5|65.5|58.1
MESIEESTESI Liaihoial < (oia o8 okate olora she s o3o:s oin [ ousl ofaisalora s 297,000 227,000 170,000 165,000 | 100.0| 76.4| 67.1| 65.7
JeWEINOEY BEOEES <3 +8 < vov o st sniassrshasen 1 AOF 500 749,000 609,000 609,000 | 100.0| A7.9| 55.2| 65.2
Office, school and store supplies and

equipment GEalers scessensesessessccscacs 956,400 629,000 605,000 421,000 | 100.0] 65.8| 63.3] 44.0
Tebaceo stores and st8nds «.scecccccesssces 945,900 826,000 775,000 695,000 | 100.0[87.4|82.0{ 75.5
Government 1iquor Stores cc.ssscesscssonses 9,226,800 5,774,000| 4,787,000| 4,824,000 | 100.0|62.6]51,9]52.3
Unclassified kinds of business(l) ......... 9,942,300 8,103,000| 4,693,000 4,673,000 |100.0|81.5|47.2|47.C

(1) Includes secondhand stores.
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Retail Merchandise Trade in Alberta, 1930 - 1933

Total retail sales in Alberta in 1933 amounted to §£108,8277,000 as compared
with £176,537,100 in 1930. Sales for the two intervening years 1931 and 1932 amounted
to $136,505,000 and $115,578,000 respectively. Representing the total business trans-
acted in 1930 by 100, indexes of the dollar volume of sales for the following three
years are 77.3 in 1931, 88,5 in 19%2 and R1.3 in 1933,

In Alberta, as in the other two Prairie Provinces, the genersl merchendise
group of stores had the highest index of sales for 1933 when compared with 1930 as a
base period. The various broad kind-of-business groups, together with indexes of
sales for 1933, are as follows: General merchandise group, 72.4; apparel group, 71.6;
food group, 66.7; country general stores, 65.3; other retall stores, 57.2; furniture
and household group, 56.8; building materials group, $5.3; restaurant group, 54.3;
and automotive group, 49.4.

Food Group.--For the food group as a whole, indexes of sales are 8l1.7 for
1931, 70.9 for 1932 and 66,7 for 1933, Sales of grocery and combination stores in 1933
amounted to 212,674,000 or 74.8 per cent of the dollar volume sold in 1930. Meat mar-
kets experienced a greater decline in dollar volume of sales over the three-year period,
as reflected in their index of 47.4 as compared with 100 for 1930. Part of this
greater decline is due, of course, to the greater drop in prices of meat as compared
with grocery products. Sales of candy and confectionery stores declined in 1933 to
58.3 per cent of their 1930 business.

Country General Stores.--Indexes of sales for this group of stores are 76.3
for 1931, 69.3 for 1932, and 65.3 for 1933.

General Merchandise Group.--Indexes of sales for this group as a whole are
86.7 for 1931, 74.9 for 1932 and 72.4 for 1933. The various classifications within the
group, together with sales indexes for 1933, are as follows: Department stores, 69.9;
dry goods stores, 77.2; general merchandise stores, 79.6; and variety stores, 88.7.

Automotive Group.--Of all groups, the automotive, with an index for 1933 of
49.4, experienced the greatest decline in trade in the province. Sales of motor
vehicle dealers declined to 48.5 per cent of the 1930 dollar volume, while the 1933
index of sales for filling stations is 52.6 and for garages §0.7.

Apparel Group.—As compared with an index for 1933 of 71.6 for this group as
a whole, indexes for the various classifications included are as follows: Men's and
boys' clothing and furnishings, 68.2; family clothing stores, 88.4; women's apparel,
64.6; and shoe stores, 81.2.

Building Materisls Group.--Sales of hardware stores declined from $7,501,900
in 1930 to 59.1 per cent of that ‘amount, or $4,431,000, in 1933. Lumber and building
material dealers, with an index for 1833 of 52.5, experienced a somewhat greater de-
cline in trade.

Furniture and Household Group.--The more important classifications in this
group, together with indexes of sales for 1933, are: Furmiture stores, 68.9; house-
hold appliance stores, 58.7; and radio and music stores, 40.3.

Restaurant Group.--Indexes of receipts for this group of establishments
(1920 - 100) are 76.9 for 1931, 61.9 for 1932, and 54.3 for 1933.

Other Retail Stores.--Some of the more important kinds of business included
in this group, together with indexes of sales for 1933, are as follows: Coal and
wood yards, 65.5; drug stores, 63.6; jewellery stores, 68.5; and Government liquor
stores, &57.7. "




AIBFRTA — RETATL MERCHANDISE TRADE, 1930 - 1933
Table 7.—Total Ret Sales and Sales Indexes, by Kinds of Business

Total Net Sales

Index of Retail Séles

Kind of Business (Estimated) (1930 = 100)
1930 1931 1932 1833 1930} 1931]1932| 1933
¢ ¢ i ¢
All Stores, Total .ceveaveven seveeesens )| 176,537,100 | 136,505,000/115,578,000] 108,277,000 | 100.0{ 77.3|65.5| 61.3
Food Group ........ccviineiiienniaaae. | 29,137,600 | 23,792,000 20,652,000 19,421,000 100.0] 81.7[70.9! 66.7
Bakery products stores (manufacturing '
bakeries not included) ........ TR e s o 432,200 335,000 284,000 261,000 | 100.0| 77.6]| 65.7| 60.3
Candy and confectionery stores ..... sBoopbios 5,732,300 2,639,000 2,243,000 2,176,000 |100.0|70.7|60.1|58.3
Dairy products dealers (other than manufac-— :
turing dairies) «veeecee... TP R— g 684,600 680,000 649,000 660,000 | 100.0] 99.4[94.8| 96.4
Fruit and vegetable stores ......... - A 286,700 272,000 234,000 210,000 [100.0{ 94.8)81.8{ 73.4
Grocery and combination Stores ..veeceeeeess. 16,943,600 | 14,826,000| 13,453,000 12,674,000 | 100.0|87.5|79.4|74.8
Meat markets (including sea f00ds) v........ 6,525,800 4,561,000 3,374,000 32,093,000 |[100.0]69.9(51.7|47.4
Other 0000 SBOTFRS +veve.veviannvens seeennses 532,400 478,000 415,000 347,000 | 100.0| 89.8(77.9| 65.2
Sounliny. General-SEores: v s b oo 28,756,900 | 21,941,000| 19,928,000| 18,778,000 |100.0|76.3/69.3| 65.3
General Merchandise Group .............| 23,198,500 | 19,879,000| 17,371,000 16,793,000 |100.0|85.7|74.9]72.4 ;J
Department stores ........... - DRp—— «e-... | 18,845,000 | 16,067,000 13,847,000{ 13,178,000 | 100.0|85.3(73.5 69.9‘?
Dry goods stores ...... % P R 749,100 592,000 536,000 578,000 | 100.0{79.1]71.6|77.2
General merchandise stores ......cceeevsuees 1,760,200 1,406,000( 1,347,000/ 1,401,000 |100.0|79.9(76.5|79.6
Variety stores ........ e RS s 1,844,200 1,813,000 1,641,000 1,636,000 |[100.0[98.3|89.0|88.7
Automotive Group ......ecociieenvaee... | 31,120,100 | 21,289,000| 16,157,000 15,381,000 ]1100.0!/68.4]51.9/49.4
Motor vehicle AEALerS ueveeseeeesesenesnen.. 22,379,600 | 14,591,000| 10,944,000| 10,854,000 | 100.0]65.2]48.9/48.5
Accessories, tires and batteries s....o..... 633,300 461,000 371,000 333,000 | 100.0}72.8|58.5|52.6
Ml e SalIONE <o s o s B BTl minca B ¢ 6 e o s 4 K 4,495,500 5,439,000 2,796,000f 2,365,000 |[100.0|76.5|62.2|52.6
Garages scevesssss s i Sl S S S 8 e & 3,515,700 2,732,000 1,997,000 1,782,000 |100.0|77.7|56.8|50.7
Other automotive establishments (including
motorcycles, bicycles and supplies) ...... 95,400 65,000 49,000 47,000 | 100.0| 68.1|51.5(49.1
Apparel Group ...... o adbfiors owainiadom o0 sas b J1 ORESIO0 9,476,000 8,401,000 7,943,000 |100.0]/85.5{75.8]71.6
Men's and boys' clothing and furnishings
stores (includes custom tailors) ......... 4,079,000 3,292,000 2,865,000 2,781,000 |100.0|80.7|70.2|68.2
Family clothing stores «c.eeeenea. ol 4 - 1,695,800 1,475,000 1,562,000 1,499,000 |100.0[37.0|92.1(88.4
Women's apparel and accessories stores ..... 3,929,200 5,285,000 | 2,695,000 2,538,000 |100.0|83.6(68.6/64.8
Shoe BLOTES .coencnecvsscaoannsnia S 1,383,700 1,424,000| 1,278,000 1,124,000 1100.00102.992.4i81.2



Table 7.--Total Net Sales and Sales Indexes, by Kinds of Business (Cont'd.) -

Total Net Sales

Index of Retail Sales

Kind of Busiress (Estimated) (1930 - 100)
1930 1931 1932 _ 1933 1930119311 1932|1933
3 ¢ 3 ¢
Building Materials Group ..vceeevasccsn 15,574,000 11,118,000 9,620,000] 8,611,000 100.0{71.4]61.8]/55.3
Hardwdre stomes c.sgcrmogor: novinsmovs somes s 7,501,300 5,470,000 | 4,836,000 4,431,000 | 100.0{72.9|64.5{59.1
Lumber and building material dealers ....... 7,337,700 5,100,000 | 4,403,000} 3,852,000 | 100.0f69.5|60.0|52.5
Other building materials (including roofing
Rl T T SRS ey T 227,100 127,000 92,000 55,000 | 107.0{56.1] 40,6[24.4
Electrical shops (without radio) ..........)
Heating and plumbing shops ..cecseascnscncs ) 507,300 422,000 289,000 272,000 | 100.0|83.1| 56.9]53.7
Paint and glass StOres c.eveeseccecvevecane)
Furniture and Household Group ....eev.. 5,353,600 4,386,000 3,303,000| 3,042,000 ] 100.0/81.9|61.7]56.8
Furniture stores ......... 2,451,600 | 2,079,000| 1,674,000 1,689,000 | 100.0|84.8|68.3|68.9
Household appliance stores ...ceeessicvscecs 857,000 606,000 569,000 503,000 | 100.3| 70.7| 66.4| 58.7
Other home furnishings (including floor
coverdings; cartains; eBe.) .. xieicdunsecs 263,900 191,000 168,000 132,000 | 100.0{7R.3| 62.8]49.9
Radio and music stores .ococosviconsensas coe 1,781,100 1,510,000 894,000 718,000 | 109.0|84.8| 50.2| 40.3

Restaurants, Cafeterias and Eating
Y0 R PR S S ey i P, 5,996,400 4,611,000} 3,712,000 3,256,000 ] 100.0|76.9/61.9]54.3

Other Retail Stor'es .ecoveceeeassnnsecsss | 26,312,300 | 20,012,000| 16,434,000| 15,051,000 | 100.0[76.0| 62.5|57.2
Farmers' supply StOres ...ecsescesssccncecss 2,134,800 1,533,000 1,195,000| 1,358,000 100.0(72.1]56.0|63.6
Bool™ SRS | oy s bobieces sosecnap e b e 1 603,900 480,000 404,000 - 237,000 | 100.0{ 79.4| 66.9| 55.9
Coal and wood yards (including ice) ........ 889,600 761,000 675,000 583,000 | 100.0| 85.6( 75.9| 656.5
Lof TEalolfli . o cdBimmensoniaivedesonssssssnaa 134,100 123,000 111,000 95,000 | 103.0| 91.8; 82.9| 70.8
1 T L L T T T T - 5,243,600 4,434,000| 4,007,000 3,650,000 100.0|84.6|76.4|69.6
PGS W .. vy £ B8 e A’ Tl B AT A BRNE wdil e 506,100 405,000 344,000 285,000 ] 100.0}| 80.0| 68.0| 56.4
Jewellery stores ....... PPRYT TR e - 1,367,200 1,060,000 926,000 936,000 | 100.0|77.5]{ 67.8| 68.5
Office, school and store supplies and

cipmen t-dRALBDS. < L. hel . L de s e da e e 1,089,100 698,000 541,000 418,000 | 100.0| 64.1| 49.7| 38.4
Tobacco stores and stands . cevesce 1,119,400 778,000 676,000 605,000 | 100.0{69.5( 60.4| 54.0
Governmemt ligqhoer stores .....iveecisesconss 4,877,900 3,571,000 2,930,000{ 2,698,000| 100.0{76.3| 62.6(57.7
Unclassified kinds of businass(l) ..ecevens. 8,546,600 6,162,000 4,624,000 4,085,000 | 100.0|72.1|54.1|47.8

——— et . . ! et et et el — | . e -l

(1) Includes secondhand stores.
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