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CENSUS OF MERCHANDISING AND SERVICE ESTABLISI€NTS 

Retail Merchandise Trade In the Prairie Provinces, 1940 

Retail sales In the three Prairie Provincee are estimated at $516,270,000 
for 1940, up 10 per cent from 1939, 55 per cent higher than the low point reached. in 1933 
and 7 per cent below the dollar volume of business transacted in 1930,  the first year for 
which comparable sales figures are available. Indexes of eales on the baao 1930  equals 
100 stands at 93.0  for 1940, 84.8 for 1939,  81. 14. for 1938  compared with 60.2 for 1933. 

Gains over 1939  were general for the three Prairie Provinces and for indi-
vidual trades within each province. Saskatchewan led in point of view of increased 
business with sales in 1940, 12 per cent above 1939,  but still 14 per cent below the 1930 
level. Manitoba sales increased 9 per cent during the year under review, sales for 1940 
standing 7 per cent below the 1930  figure. The 8 per cent increase between 1939  and. 1940 
in Alberta brought the dollar volume of business for the latter year to a point slightly 
above that recorded in the base period. 

Increases for retail establishments specializing in hardware, lumber and 
building materials, or furniture and household furnishings exceeded those for other trades. 
Dealers in lumber and building materials dId 21 per cent more business in 1940 than in 
1939, part of this increase reflecting the expansion In elevator or other storage oem-
etruction necessary on account of the deferred marketIng of a portion of the 1940 wheat 
crop. Hardware store sales were up 11 per cent, furniture store sales gained 15 per oent, 
while aalee of stcroe specializing In radios and musical Instruments Increased, by a simi-
ler amount. Sales for the food group of stores as a whole gaIned 7 per cent; the general 
merchandise group, comprised chiefly of department stores and variety stores, increased 
9 per cent. The automotive group of establishments, Including motor vehicle dealers, 
garages, filling stations and other types of retail establishment catering to the automo-
tive trade stood 13 per cent higher in 1940 than in 1939.  The increase for country general 
stores at 4 per cent was considerably lower than that for other trades, a result which 
may be attributed in considerable measure to the lower farm income in Manitoba and 
Saskatchewan in 1940 compared with the preceding year arising from the deferred marketings 
of the 1940 grain crop. 

Chain Stores 

There were 130  chain store companies in the Prairie Provinces in 1940 and 
these operated a total of 1,846 stores or branches with total sales of $84,997,700  or 
16.5 per cent of the total retail trade including both chains and Independents. In the 
preceding year there were 129 chain companies with 1,873 branches or stores whose sales 
of $74,134,800 formed 15.8  per cent of the total retail business, while ratios of chain 
to total sales for earlier years stands at 15.0 per cent for 1938, 15.1 per cent for 1937 
and 14.6 per cent for 1930,  the first year for which comparable figures are available. 

Included, in the total chain store figures mentioned above are 12 grocery 
chains which operated 316 stores In the Prairie Provinces in 1940 and whose sales amounted 
to $20055,500  or 41.6 per cent of the total sales of all grocery and combination stores 
Including both chains and independents. In 1939 the ratio of chain to total sales for 
this trade was 39.0 per cent, while ratios for earlier years stand at 36.4 per cent for 
1938, 37.2 per cent for 1937,  and 32.2 per cent in 1930. 

For the purposes of these annual surveys the line lumber yards operating 
in the Prairie Provinces are classified as chains in all Instances where four yards or 
more are operated by the same company. There were 29 such companies in the Prairie 
Provinces In 1940 with a total of 739 yards whose sales amounted to $14,224,400, form.Img 
60.6 per cent of the total business of all lumber yards including both the chains and 
ind.ependnta. The ratio of chain to total business for this trade has remained relatively 
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constant over the 11 year period for which data are available, proportions of chain to 
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	 total sales for years Inmediately prior to 1940 standing at 62.3 per cent for 1959,  61.2 
per cent for 1938, and 60.3 per cent for 1937. 

Manitoba 

Retail sales In Manitoba totalled $176,505,000  in 1940, an increase 
of 9 per cent over the previous years sales of $161,835,000 and 45 per cent higher than 
the volume of business transacted. In 1933.  Indexes of Bales on the base 1930  equa1s 100 
stands at 93.3 for 1940, 85.5 for  1939,  and 84.9 for 1938. 

Conforming with the results for other sections of the country, In-
creases registered by stores specializing in furniture, household appliances or radios 
and musical Instruments exceeded those registered by other lines of retail business. 
Furniture store sales were up 16 per cent, radio and music stores gained 27 per cent, 
while the Increase for stores specializing in household appliances amounted to 31 per 
cent. Anticipation of higher prices, resulting from the imposition of new taxation 
schedules, was a stimulating factor affecting the trend in business for theee stores. 

Motor vehicle dealers trarisacted l4 per cent more dollar business in 
1940 than in 1939,  this Increase representing the change In the total revenue of these 
firms and including not only the sale of new and used motor vohiclea.but also the aale 
of gasoline and accessories in addition to receipts from repairs or services carried on 
as subsidiary activities by these firms. There were 7,717 new motor vehicles sold in 
Manitoba for $8,562,617 In 1940, up 14 per cent in number and 18 per cent in value com-
pared with the preceding year. In the passenger field alone there were 5,819 new models 
sold for $6,439,292  in 1940, gains of 10 per cent in number and 14 per cent in value or 
the earlier period. 

The apparel group of stores increased their business by 8 per cent, 
gains In individual trades within the group standing at 12 per cent for men t s clothing 
stores, 14 per cent for family clothing stores, 6 per cent for shoe stores and 2 per 
cent for stores specializing in women's apparel. Grocery and combination store sales 
increased 11 per cent; country general store sales were up 4 per cent; the general mer-
chandise group, consisting chiefly of department stores and variety stores, was up 6 
per cent; hardware stores gained 10 per cent; drug stores, 10 per cent; while Jevellery 
stores registered a more substantial increase of 19 per cent. 

Saskatchewan 

Retail trade In Saskatchewan was estimated at $162,228,000 for 1940, 
12 per cent higher than in 1939, 57 per cent above the depression low reached. In 1933, 
but still 14 per cent below the level of business traneacted in 1930,  the first year for 
which comparable data are available, Indexes of sales on the 1950  base stand. at 8.8 
for 19140, 76.4 for 1959,  68.4 for 1938,  and 54.5  for 1935. 

Increased sales in 1940 over 1939  were general for all lines of 
business In Saskatchewan but varied for different trades. Country general stores are 
estimated to have transacted $28,166,000 worth of business in 1940, a gain of only 2 per 
cent over the preceding year and a result which must be interpreted in view of the lover 
farm Income received during the year under review on account of the deferred marketing of 
a portion of the 1940 wheat crop until the spring of 1941. On the other hand., the marked 
increase amounting to 26 per cent In the sales of firms specializing in lumber and 
building materials may be attributed to the erection of additional space In which to 
store the 1940 crop until it could be marketed. 

The marked gain in motor vehicle sales oonstltutes another outstanding 
feature of the retail trade In Saskatchewan in the year under review. There were 11,599 
new motor vehicles retailed for $12,597,406 In 1940, increases of 30 per cent in number 
and 35 per cent in value compared with 1939.  The increase for coimercial vehicles ex-
oeeded that for passenger models. There were 4,663 commercial vehicles sold for $5,043,-
060 in 1940, gains of 57 per cent In number and 62 per cent in value over the preceding 
year. Passenger models increased. 16 per cent in number and 21 per cent In value, 6,936 
new passenger cars being sold for $7,554,346 in 1940. The aggregate business of motor 
vehicle dealers in Saskatchewan, and Including not only the sale of new and used care, 
but also their receipts from repairs and services and the sale of gasoline or accessories, 
gained 22 per cent in the year under review. 

The general merchandise group of stores consisting chiefly of depart-
ment stores and variety stores increased their saleo 15 per oent, while gains for some 
other Important lines of retail trade were as follows: grocery and combination stores, 
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. 	6 per eentj the apparel group of stores, 4 per cent; furniture stores, 12 per cent; 
household appliance stores, 19 per cent; radio and music stores, 9 per cent; drug stores, 
9 per cent; and jewellery stores, 15 per cent. 

14 

Alberta 

Retail sales in Alberta totalled $177,537,000 in 1940, an increase of 8 
per cent compared with the preceding year, and bringing the level of retail purchasing 
practically equal to that of the year 1930,  the earliest poriod for which comparable 
data are available. Indexes of sales on the 1930  base stands at 100.6 for 1940, 93.0 for 
1939, 91.5 for 1938, compared with 61.8 for the mid-depression year of 1933. 

All individual lines of business for which separate figures are available 
reported increased sales in 19140 over 1939, with gains for stores in the building materials 
group and household and furniture group exceeding those for other trades. Furniture stores 
transaoted. 15 per cent more business in 19140 than in 1939,  while stores specializing In 
household appliances reported a greater Increase amounting to 214 per cent. Hardware 
store sales were up 11 per cent, while firms dealing In lumber and building materials 
increased their business 18 per cent. 

Conforming with the results of other parts of the country, jewellery 
stores experienced a marked increase In business, with sales for 19140 standIng 16 per 
cent above 1939. Stores specializing In farniers supplies gained 15 per cent, while 
results for most other kinds of business did not differ greatly from the 8 per cent In- 
crease registered In the retail trade of the province as a whole. Increases over 1939 
for some of the more important lines of business are as follows: 6 per cent for grocery 
and combination stores; 5 per cent for country general stores; 9 per cent for the general 
merchandise group of stores, consisting chiefly of department stores and variety stores; 
6 per cent for the apparel group; 3 per cent for drug stores and 6 per cent for tobacco 
stores. 

Scope of Report 

This report Is based upon returns received from all chain store companies 
and from a representative number of independent stores operating In the various linee of 
business for which data are shown in the attached tables. The reports which have been 
secured have been used in determining the most probable value of sales for those u.nit• 
which do not report to the annual census so that the sales figures gIven here relate to 
the total retail trade and not to the business transacted by the reporting firms only. 
Since reports are not received from all stores for this annual census, it Is not possible 
to state the total number of trading establishments operating during years subsequent to 
1930. In all, Including both chain and independent stores, returns were received covering 
approximately 6,500 establishments in the Prairie Provinces and It Is estimated that these 
traneacted about 66 per cent of the total retail trade. 

It should be clearly understood that all retail sales figures given In 
this report relate to stores grouped according to kind of business and not to conmiodity 
sales. Grocery stores sell a number of lines of goods in addition to strictly grocery 
items. Drug stores are not restricted to the sale of drugs and medicines. On the other 
hand, groceries are sold in many kinds of stores In addition to those unite classified 
as groosry stores. Country general stores and department stores are especially active 
in some districts in the sale of these commodities. 
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PRAIRIE PROVINCES - RETAIl MFPCUANDISE TRJ])E, 1940 

Tab1' 1. - -Total Net Sles and Sales Indexes, for Kind, of Businessarqu sand_Selected Kinds of Business 

Stores and Sties, 193 	 Indexes of Retail Sales 	j % of 
Kind, of Busthese 	Thlraber(T)I Total Net 	Estimated. Salee(2) 	(1930 = 100) 	Changu 

of Storo 	Sales 	 19 	95i937ji93 	3)iC5 "L9'i.O/ J -rf 
Total, All S1;ores .......... 2-6 292 	554..962,10c 1 7o523.oDo16.270003 100.0 Eo2 6i,7 70.l 75.6, 798 8i.1 8.81 93,0 . 9.7 

-# 
31.01  6,8 82,14.26,2oo 66,79000 7l,58)O0OlOO.O 65.,5 	63.0 	70.9 7!.0  786 79.2 86.8 f 7.2 

5,693 8o9,600 63,1!.2,0oo 5,1i23,0O) 100.0 f5.2 , 69.3 t 71) 7)h5 7751 77..9 77.O 79.8 J+ 3..G 
25' iO7,6AL,9O0 90,l53.0iC 98,O37001iOO C 71 0 	7 	7 	'To 3, 80 ii 81.0 79 3 8 91 , 1 -' 8 

3255 78,7Th, 300 91,222, COO , 03, '28, 000 iX) 0 49,9 	8 	77 1r 88 2 '102 5  108 2 15 &j  131 - 13 4 294  30,916,800 24,6,00C 2b,lO 	o 	100 0 ,t13 7 '63 7 	71. 5, '73  7 75 o 714. 9 ( 	7' a 	. o 
2,h55 

399 

50,359,600: 37,l17,o0O h3,5b7,00iOC.0 
pl,l 	57.2 	6t,9, 67.7 68.0' 7O1 73.7 aS.5 (+ 17.14. 

13,18i,7O0 I 10,219,000! ll,98l,O0CJ.00.O 53.5 	58.1 70.7 73.9 73.5 77. 90.9 1 ± 17. 
I I 

1,327 i7,iOi,600 10,557,000; 11,5'22,00diOO.O 50.9 1  52.6 	55.2 57.14. 60.71 60.9, 6l,7 67.4± 9.1 
5262. 11. 70.4 72t 79.0 89 91.4 +1O.3 

3,1114. 0  52,803,600 45,449,000, 48,935,00'JlOO,O 7O.3 	72,,5 	15.3 78.9 8h.o 84.o 86.i 92.8 + 7.8 
1,183 14,581,5O0 9,79!i.,000 ;  10,059,00C3100,O 50.9 	564 	595 l 60.0 63.3 6-5.9 67.2, 69.0 'f 2.7 

2i. 96,588,600 7e223000 84,555,OOCioo.o 70.3 	'72.61 75.0 78.8 79.O i  76.8 6,o 87.5 i+ 8.i 
39 

912 
5,27090O 
54,632,900 

6,l57,000; 
68,36i,000 

7,593,,O3c1Oo.O 
77 1 641, 00C4 100.0 

84.o j 89.3 	92.8 
43.6 f 60.8 I 89.8 

101,1106.0 
ilo.i 

i0.7 i22.' 
116.6 125.1 

144.1 
142.1 

!- 
+ 

17.6 
13.6 

1o66 12,371,200 13,733 2 000 .  15,989,OOGi00.O 74.3 	93.7 	91.8 101.5 100.3 104.2 111.01 129,2 - 

616 9,902,600 8,206,000 8,659,000100.0 61.1 67.0 	73.1 76.0 77.0 79.7 82 .91 87.4 5.5 
398 . 	9,937,500 7,630,000 '  8,125,00ioo.o i63.3  68.7 	68.o 69.8 70.5 7..7 76.8 81.8 !+ 6.5 
153 4 	5,626,500 5,042,000' 3,175,O001oo.o ;67.2 71.9 74.5 77.7 78.5 82.4 83.9 87.5 + 4.J.4. 

1,0414. 
1,272 

j 20, 14.01,400 
I  27,241,000 

15,549,000 17,176,000100.0 57.7 
1 146.3 

1 65.o 67.7 71.1 71.5 74.1 76.2 84.2 + 10.5 
19,334,000 25,458,000100,0 51.6 57.5 64.3 63.9 71.0 86.1 + 21.3 

125 
142 

4,14,000 14,115,000 4,710,0001100,0 '66.5 70.2 78.5 83.5 85.8 89.6 95.4 109.2 + 114.5 

387 
5,356,600 
11,749,200 

2,885,000 
8,255,000 

3,328,0001100.0 
8,544,00o'ioo.o 

43.8 
69.2 

45.1 
64.7 

50.5 
69.8 

54.2 
75.3 

55.7 
74.4 

52.0 
70.8 

539  62.1 
72.7 

+ 15,4 

883 14,525,600 l2,5514.,000 13,442,000.100.0 67.6 69.9 1 73.1 77.4  80.7 83-01 
70.3 
86.4 92.5 

+ 
.+ 

3.5 
7.1 

Fooi'l Group ......................... 
Country C'onorc.l Sto'..'o .............. 
General Merchandise Group 
Autontivo 	.................... 
Ap'arel Grrn: ....................... 
Bui]-ding Materials Grca .......... 
Furniture and H0usohold Groirp ....... 
Restaurants, Cafeterias & E,ting 

Places 	• • 
Other Retail Stores ................. 

Grocery ad cthtnaticn stores ...... 
Moat rkets (inclu1ing fish markets) 
Dartmaat etcros ................... 
Variety storos ..................... 
Motor vehicle dealers ............... 
Filling stations(3) ................. 
Mens anl boys' clothing and furnish- 

ing stores (including custom tailors 
Woen!e apparel and accessories stores 
Shoestores ......................... 
Hardware stores ..................... 
Lumber and building mr.terial dealers 
Furniture stores .................... 
Radio and music stores .............. 
Coal and wood yards ................ 
Drugstores ......................... 

..e nimiers or stores are shown only for 1930. Total sales figures for later years are 
of firma. The total number of stores In operation in these later years is not known. 

In some Instances, fign'ea for years subsequent to 1930 have been revised. 

upon the basis of returns from  

Sales  figures for filling stations for years subsequent to 1930  have been estimated from data on gasoline consimrptlon and retail prices. 
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Tablo 2 - tthr of Chains, Chain Stores, Total Chain Store Sales and Percentage 

It 
	

of Chain Stores Sales to Total Sales, by Years 

1930 	1 	1933 
	

1939 	I 	1940 

MT.. S0RJt3, T0TL 
.................. 

S t 	o c:in) .... I Ci,i.in s.tics ......... 
Total saics ......... 

litalns to totfJ. 

Groocry and. Jouinat1.on 
Storos - 

Chains .......... 
Store 	iarri' 
Ch.iln o..:.i. 	........ 
Tal saii .......... 
., olianF to tot 	. . 

Veioty Stcr.' 	- 
Chains 
Stores aciintr4 
Chain sales ......... 
Total z35 1 06 

% chains to total . 

Mn s and Boys 0..•Dt1un 
and Ti.fljnflg 	tflR 

(Inc. 'ijor 9fl.o:"c3) 
Chrilns 	,.....,. . . . 
Stc:oe (raa) 
Chain salos ......... 
Total fl51f 
%, cia1no to tctal 

Wo!nens Anpaml and 
Accos'ories Storoj 

Chains .............. 
Stores (iextmuni) 
Chain ealos ........ 
Total cabs ........ 
%, chains to total 

Restaurants, C:f eterias 
and Eating Placos 
Chains •..,,,..,.,.,, 
Stores (wixitrina) 
Chain a3 cc . . 
Tot&. sales 

chains to tota). 

Drug Stores - 
Chains ....... 0 

Storos 
Chain salos ....... 
Total 5a13c 
%, chaIns to total  

17 
, 35 

$ 81,080,60 
$5511, 962,10 

14.6 

$ 17,015, 
52,803, 

32.2 

$ 4,25', 
$ 5.270. 

92.2 

14 
16 

$ 765 k  coo 
$ 9,902,600 

7.7 

WO 
36 

$ 2,262.400 
$ 91937;500 

22.8 

7 
35 

$ 11 127,800 
$ 17,101,6cc 

6.6 

7 
37 

t 1,778,600 
4) 1)!525, 600  

1149 
2,057 

$ 51,61411. Q 11.00 
$334 19210, 000 

15.5 

15 
344 

12 ,973,900 
$ 37,133.000 

34.9 

11. 
30 

$ 14,128,500 
$ 14,430 9 000 

93.2 

3 
13 

$ k75,000 
$ 6,oi,000 

7.8 

3 
20 

$ 993,11.00 
$ 6,286,000 

15.8 

6 
32 

$ 605,200 
$ 8 0 697,000 

7.0 

6 
36 

$ 1,183,800 
$ 9,818,000 

12.:.  

125  
1,87 

$ 74,134,80C 
$470, 523, OOC 

15.8 

11 
331 

$ 171737,500 
$ 115,449,000 

39.0 

5 
45 

$ 6,102,400 
$ 6,457,000 

94.5 

4 
20 

$ 709,900 
$ 8,206,000 

8.7 

5 
26 

$ 684,200 
$ 7,630,000 

9.0 

6 
30 

$ 539.000 
$ 10,557,000 

5.1 

6 
35 

$ 1,536 1 200 
$ 12,554,000 

12.2  

130 
1,846 

$ 84,997,700 
$516,270000 

16.5 

12 
316 

$ 20,355,500 
$ 48 985,000 

ti].6 

5 
46 

$ 7,195000 
$ 7,593,000 

94.8 

14 
19 

$ 713,300 
$ 8 1 659,000 

8.2 

5 
29 

$ 889,100 
$ 8 0 125,000 

10.9 

6 
33 

$ 634,200 
$ 11,522,000 

5.5 

6 
37 

$ 1,633,000 
$ 13,442,000 

12.]. 
Lwnbor and Bu11in€ 
Matorlal. eaors - 
Chains .............. 
Yerd.o  
Chain f'.ioo ......... 
Tota sales ......... 

'riains to total  

11.1 

82
1,009 

16,9,300 
$ 27,241,000 

61.3 

38 
860 

$ 8 9 101,200 
$ 12,623,000 

614.2 

	

29' 	29 

	

769 	 739 

	

12 1 044,700, 	$ 111 ; 2211,400 

	

19,334,000 	$ 23,1158,000 
62.3 	 60.6 

N0P' 	D so instencos, fures for years suboeuent to 1930 have been revised. 
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Table 3. - -Conpari3onof Total Sales and Chain_Store Sales ,  by,  Provinces 

1933L10 _ - ;I: 
Prairie Provinces - 

Number of chaine 171 1149 135 1 132' 133 129 129 
Stores (maximum) 2 0 350 2,057 1 1 915 l,879 l,86J.i 1,878 1,8146 
Chain sales 	............. $ 81,080,600 $ 51,6144,1400 $ 65,853,700 $ 67,059,200 $ 67,508,200 $ 714,1314,800 $ 814,997,700 
Total sales 	............ $5514,962,l00 $334,2101 000 $419,329,000 $1442,827,00 $451,490,000 $470,523,000 $516,290 19 000 
%, chains to total 	

. 
114.6 15.5 15.7 15.1 15.0 15.8 16.5 

Manitoba - 
Number of chains 91 731 66 61 62 61 62 
Stores (maximum) 1434 374 355 33]J 323 327 
Chain sa1.a 	............. $ 22,105,800 $ 13,619,700 $ 1( ç 677.300 $ 18,o27,8oc $ 17,797,300 $ i8,6i,ioO $ 22,121,900 
Total sales 	............ $189,2145,900 $122,045,000t $148,541,Ouo I $161,253,000 $160,690,000 $161,835,000 $176,505,000 

chains to  total ..,. 11.7 11.2 11,2 11.2 11.1 11.5 12.5 

Saskatchewan - I 
Nzibor of chains 101 90 82 82 83 83i 82 
Stores (naxiirn) 1 , 23 14 1 1,046 986 983 977 979 945 
Chain sales 	............. $ 314,056,300 $ 20,755,200 $ 23,986,900 $ 22,717,4OC $ 22,290,100 $ 26,199,900 $ 29,465,800 
Total sales 	............. $189,181,100 $103,091,000, $131,935,000 $129,166,00c $129,309,000 $144,477,000 $162 1 228,000 

chains to total 18.0 20.1 18.2 17.6 17.2 18.1 18.2 

Alberta(1) - 
Number of chains 104: 931 81 79rI.I 81 82 84 
Stores (maximum) 682 637 574 565 5614 572 582 
Chain sales 	............. $ 214,918,500j $ 179 269,500! $ 214,189,500 j 26,314,000. $ 27420,80O $ 29.31UI,8()0 $ 33;9 000 
Thtal 	saloo 	. ........... $176,537 100 $109,0714003: $138,853,000 $152, 408,000 $161, I.9l,0003 $iC 	2.00 $177537,0oo , chains to t otal i. 1.i 15.8 174 1 7.0 17,.3 1 	IT 18.8 

(1) Figures for 1936, 1937 to.  19'O for Alberta include an Indeterminate amount of sales at wholesale prices by the Alberta Liquor Control B0ard. 
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Table 4.--MtiNIT0BA--TO1a1 Net Sales end. Salo3 Indexes, by Kinds of Business 

Stores and. Sales, 1930, Indexes of Retail Sales 

Kind, of Business 	NborCfJ1 Total - ot 	Estimated Salee(2) 	: 	 (1930 = lao) 
of stores; 	Sales 	1939 	1J_1930' 1933119314 '19351 1936 , 1957 1 

% of 

19WO ii;c;T 

72.4 78.5 	77.1  77.8 	85.2 1 + 9.6 
80.0 84.7 	83.6? 87.14. 	96.6 ' +  10.6 
67.5 714.. 4 	75.9 74•0 	73.9 	- 0.1 

6 86 ji 	86. 

79.2 	75.1 78 .[835_ + 	6.1. 79.0 

Total, All Stores 
•••••, 

6,859 1893001l6183,,000 1705. oco 	ioo.c! 64. 69.1 p73, 

Food Group 	...............  21. 222 ._? T• 

Candy and coafectioncry stores 353 3,480,100 2,706,000 	2,966,000 1100. 0  67.3 65. 69. 
Grocery end. ccbination stores ...... 1,327 l8,9l5,700 

3,309,500 1  

	

16 9 526,000 	18,27-,03J 1000 	72.6 

	

2,1.49,000 	2 ; 14s-7,000 :l00.Oi 	52.8 
71..a  
59• 

76. 
65. Meat mnrkots 	inc1uding fish markots) 275 

Country General Stores ... 852 
t 	I I 

13,3989!i39 .22] 

General Merchendise Group. 87 614., 314.11.,000 50,14.67, COO 	000 	l00. 0171.0 73. 1 76. 

758 1  20605 1  500 27,059, 000  

163 f 13,587,300 18,15,o00  
288 	3,871,500 	6 1238,000 
273 	2,683,500 	2,245,000 

Apparel Group ............ 14.32 1 9,597,2001 	8,088,000 

Men's and boys' clothing and furnish- 
1rgs (including c - stoiu tailors) 201 2,750,000 2,206,000 

Family clothing stores 	.............. 38 11 794,600 1,592,000  
Women's apparel and accessories stores 152 3,713,800 3,070,000 
•Shoe 	stores 	....... . .................  11.1 : 	1,338,800 1 1 220,000 

417 1 12 ,173,O01 10,084,000 

30, 1011. 000 2021 7  ii 
20,768,000 1.100 ~ 0 1 68. 
6,472,000 l00.0 92.1 liii,. 
2,4014,000 100.0 60.8 66. 

8.716.000 1100.0 66.4 72. 

2 3,473,000 jlOO.O 59 . 2 1 65.3 
1,816,000 '100.0 74.4 78.3 
3,1311.,000 100.0 67.5 76.6 
1,293,000 

1100.0  67.7% 71.11. 

1100.01 51.8 58.6 

0 101.3 1287 138 1313 	. ii 

85.3 100.3 136.2 142.6 133.6 152.8 + 
116.7 126.2 141.0 154.5  161.1 167.2 + 3.8 
70-11 73.8 80.5 82.7 83.7 89.6 + 7.1 

72.91 77-91  81.9 85.21 91.1 96.6 1+ 	6.0 

.21 71.81 81.6 
	

RM 

Automotive Group ......... 

Motor vehicle dealers ............... 
Fillingstatlons(3)................. 
Garages ............................. 

75.21 78.3t 82.080.4 84.3 90.8_+ 7A 

69.5 74.7 80.1 77.8, 80.2; 89.9 + 12.1 
84.1 88.7 90.5 86.6 88.71101.2 + 114.1 
75.9 76.1  79.14 77.7 82.7  81+.4 + 2.1 

Building Materials Group 

Hardware stares ..................... 
Luiiber and building material dealers. 
Electrical, heating and plumbing, 

paint and glass shops ....... •1••• 

186 41 070,500 3,581,000  3,939,000 100.0 61.9 72.3 72.5 79.8 90.3 
176 6 1 430,200 5,020,000 5,969,000 100.0 145.9 50.5 57.2 611.3 73.7 

148 5114,900 332,0001 336,000 100.0 145.6 50.9 60.4 71.9 72.2 

93.11. 88.0 
80.7 78.1 

77.91 61 

96.8 + 10.0 
92.8 + 18.9 

65.3 + 1.2 

(1), (2) and (3): See footnotes on page 8.. 
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Table I4.--MNIT0BA - Total Net Sales and Sales Inby Kinds of Business (Cont'd) 

 of Kind of Business Nuntheill) Total Net I Estimated Sales(2) ____ (1930 = 100) lChange of 	toro3 Sales 	c1 ___•________ - ____•..-..------"----1------.-.---.  
91?i 193 Rr1TT TTi TTi T ft 

Furniture & 	ouseh1d Group 101 H,74o, 800 6000 0 563.3I 75. 9!80  .7f 9591 685 .1 76. p25.2 
Furniture etoee 	.....................I 32 6711,300 663,000 772,000 100.0 59.6' 64.5 72.5 81.0 89.3 93.0 98.31 114.5 + 16.14 Household appilEinco stores ............ 15 1,100,800 897,000 1,172,000 1100.01  50.8 53.5 61.5 70.6 79.9 79.li.  8i.5 106.5 + 30.7 Radio and music stores 	................ 1.0 1,782,300 1,172,000 1,11.93,000  100.01 55.1 61.8 71.7 78.2 77.8 69.6 65.& 83.8 + 27.4 

Restaurants, Cafeterias and 
Eating Places 	................. 338 52553,300 3,011.3,000 3265,0001100.0 1e8.3 48. 14 149.5 51.4 54.6 r,4 . 6 1  54. 58.8 + 7•3 

	

Other Retail Stores ............ .. J5625I276,1oo 	 00.060. 	62.7 	 78.5 J2L79. 	86.8 + 9.8 

	

Farmers' supply oboros .............. 232 	2 ,753,700 	2 ,083,000 2,11.00,000 lO0.O 58.0 67.6 67.1 70.2J 8i. 	77.2 75.6f 87.2 + 15.2 Book stereo ............... 	18 	801.400 	11.7k,000 	5i.0o0 100.0 44.2, 45.3 46.8 50.8. 57.4, 56.9, 59.l 66,3 + 12.0' 

	

Coal ciood.yade ..................159 	7,18l,300 	4,877,000 5,057,000  130.0i 67.T 63.0 67.8 74,14 75.3 69.9 67.9 70,- + 3.7 ug stores 	..........., ............ 220 	4,294,000 	3,972,000 I 4,353,000 100.01 71.5 72,5 77.0 83.0 89.6 91.2 Y2.5 101.4 + 9.6. 

	

F1orist ............................. 28 	i 	688,700 	514,003 	523,000 l00.0 514.9 55.5 62.9 70.0 74.2 74.3 74.6 75.9 '+ 1.8 Jewellery stores .................... 	59 	i,600,000 	1,563,000 1,854,000 100.0 53.5 71.6 78.11. 78.8 89.1 90.8 97.7 115.9 + 18.6 Office, school and store eupplies 
and equipment dealers .............. I 	39 	1,658,500 	1,205,000 1,392,000 1100.01 12.2 11.6.9 55.2 64.9 71.9 75.2  72.7 83.9 + 15.5 Tobacco stores and. stands ......... 	73 	981,100 	934,000 1,009,000 100.0 76.5 80.6 80.9 88.6i 94.8 93.5 95.21 102.8 + 8.0 Government liquor stores .. . ........ 	15 	3,927,500 3,637,000 3,904,000 100.0 56.4 57.8 59.3 67.1 80.2 90.8 92.61 99.14. + 7.3 Miscellaneous kinds of business 
(Including secondhand stores) 	782 	6089,900 14,780,000 5,363,000 100.0 514.658.8 6o.o 64.2 72.]. 

75•9I 
714.8 83.9 + 12.2 

The nwnbera of stores are shown oily for 1930. Total sales figures for later years are estimated upon the basis of returns from a sample nimlber of firma. The total n'tber of stores In operation in these later years Is not known. 

In acnne instances figures for years subsequent to 1930 have been revised. 

Sales figures for filling stations for years subsequent to 1930  have been estimated from data on gasoline consumption and retail prices. 
Note: Group totalB may include figures for classifications not separately shown. 



Food. Group ..................... 2,C'.6 

Candy and coniectionery stores 	386 	2,810,800 

	

Fruit and vegetable stores ..........31 	354, 900 
Grocery and combination stores 	889 	16,9 1 4,300 
Meat markets (including fish markets) 	1483 	11.,746,200 

	

Country General Stores ......... . 12 14.1 	137t710, 000  

General Merchandlso Group 	71 	20,102,400 

Automotivo Group ............... 	1,382 	27,048, 7 

Motor vehicle &1r . .............. 

Filling etationf(3) ................. 
Garages ............................. 

Apparel Group 

421 	18,666,000 
391 	4, 0014,200 
534 	3,909,600 

373 	10,231,900 

d 

rind. of Business 

PRAIRIE PROVINCES - RL'rAIL MERCHANDISE TRA 

Table 5. ---SASKATCFEWI4N - Total Net Sales and Sales Indexes 

Stores and Sn1e, 1930 
Number(1) Total Not 	Estiriated Sales(2)  
of Stores, 	Sales 	1939 l91 O 	11930 1933 

I 	$ 	i- I 

)E, 1914.0 

by Kinds of Business 

Indexes of Retail Sales 
= iOOJ - 

1954 19351 1936 1937 1 1940 119 14.O/3S 

Total, All Stores ............. 181.103 1 11.1i.77.000:62.228.000100.0 54,5 ;  591 	69.7 68.3 68.!. 76.4 	85.8 + 12.3 

-1-8 	-)01 19-78 000 i0OO 59. 8J6o 	6o 66.2j 68.9 68,8 71.9 76 ± 6.4  

	

1,6143,000 	1,87o,o00 100 . 	51.91 50.0 	1.14 57.I 57,0 514.5 	8.5 	66.5 + 13.8 
369,0J3 399,000100.0 69.91 714.1 72.7 81;.8 93.0 99.2 1014.0 112.4 4 8.1 

12 ,703, 000  13,1467,000100.0' 63.31 63.6 65.6 68.7 72.8 71.9 75.0 79.5 + 6.0 
2,975,000 3,076000100.0l 50.2: 514.6 56.9 57.6 56.14. 59.6 62,7  614.8 ~ 3.4 

27,6114,000 28,166,000 l00.o 61.2{ 67.5  70.1 73.5 72.9  7 	2  74 

8,1 	 73.5 73.2 	.5 8L80.o  103.1 +i 

	

28,00O0899,900l00.01 141.6 53.0 	80.8 83.0  80.5 103  

21, 1487,000 26,171,000i00.0I 36.3 147,31 63.3 83.2 93.5 86.2 115.1 111.0.2 + 21.8 
3,1455,000 5,25 14,000JOO.0I 60.3 80.2 76.7 89.7 711.11. 76.1 86.3 131.2 + 52.1 
2,811.3,000 3, 187 , 000 1 100 . 0 : 

 

	

.8 1.  52.11. 	614. 	61.1 62.3 72.7 	81.54 12.1 

y,8?oo! joo.0I 58.5 62.7 68.ol 71.6 65.11. 66.8 76.9tj+j 

2,912,000 3,008,0001100.01  61.8 69.4  78.2 85.376.2 82.7 9.71 91.9 + 3.3 
2,905, 000 . 2,998,000100.01 59.5 62.9 67.5 68.211 61.8 60.6 73.4 75.7 + 3.2 

1,3014,000 1,432,000 100.0 514.1 53.1 55.3 59.0 55.2 53.1 56.81 62.14 + 9.8 

	

752,000 	773,000 100.0 514.8 65.1# 67.6 71.8 70.6 75.0j 83.2 85.5 + 2.8 

114,061,000 1,676,800 100.0 147.7  51.9  57.7 63.141 55.1 52.7 k  62.2 711.1 + 19.3 

526 	8,829,0001 6,206,000 6,8614 0 000 100.0 514.6 59.14 6.6  69.3  60.9 61.2 70.5 1  77.7 + 10.6 
717 	l3,11.73,100 	7,711,000 9,7214,000 100.0 14.5.2 14.7,0 52.1;. 59•51 51.3 147.2 57.2! 72.2 . 26.1 

Men's and Boys' clothing and furnish- 
ings (including custom tailors) ... 

Fai1y clothing otores .............. 
Woman's apparel and accessories 

stores . . . . ........................ 

Shoe stores ......................... 

BuIlding Materials Group ....... 

Hardware stores ..................... 
Lber and building material dealers. 

182 3,073,600 
38 3,959,800 

110 ! 	2 0 2911,500 143 9014,000 

1.276 22.612.200 

(1), (2) and (3): See footnotes on page 10 



	

('+.'+ 01,7 	)O.Lt1+ .L2.k 
1,309,000!100.0 47.5 61.5 74.2 93.1 93-81 88.2 109.4 129.714 18.6 
892,000100.0 36.0 36.6 38.1 43.0  42.3 9.14 45.8 49.fl+ 8.6 

3,722 

	

49,7 1 52.2 1  55.2 58.1 58.9! 57.3 59.9 	67.01+ 12.0 
26523,000J00.0 

t!)4000:lOC.tD 

49.6 	52.6' 

43.8. 	);7,c 

5!,.1 

51.5 

57.7 

578! 

560. 

6t4 	666 

66. 14. 73.8 ~ 11.0 

70.9 	80.2 ~ 13.0 '  234,Oc)0lO0.0 2, 451 9.1 52.7 5i.6 51 .. ss. -  1100.0 2,799,000 7C.2 6;.9 63.7 753 71.9 71.3 75. 76.1  43O9O03100,0 62.1 E6.o 68.5 72.5 71.H 72,3 79.2 86.4- 9.1 253,0001O0,O 54.9 55.6 62.0 61.6 67.7 74.1 	! 85.2,- 15 , 0 100-0 4  1,055,000 i4.9.0 52.9 6o.0 67.0 61.3 72.91 82.9 j 95.6 15.3 
.o 48.8 59.4 66.1 1  60 .01 59.0 70.8 I 72.3 2.1 753,000 100.0 

5,014,000 100.0 
62.1 
52.3 

62.4 
56.4 

64.7 
46.9 

69.01 
45.7 

70.9 67.8 72.3 79.6 10.1 
39.8k 40.3 48.0 54.3 15.2 

7,981,000 100.0 35.4 4o.1, 47.2 52.1 51.21 60.8 70.0 79.3 13.3 

PRAIRIE PROVINCES - RETAIL MKRCHMDISE TRADE, 1940 

Thble 5.- -SASKATCHEWAN - Total Net Sales and Sales Indxes, by Kinds of Business (Conttcl) 

Stores and Sales, 1930, 	 Indexes of Retail Sales 	% of Kind, of Business 	Number(l) I Total Net 	Estimated Saies(2) 	(1950 100) 	:cxg, of sore 	c'ales 	5 93r 	19C_To 	 TT 	oj.r 

__ 
rnituro and Hcu3ho1d Gror ... 	142 H4.,087,300 	 51.5' 58. 14 66.7 65.16i.8737 8.8_-j, 

	

Furniture stores .......................1i2 I 1.18&loo 	Lo400cô 	11Q.Oflfl'ion n #c 	c ' 	 2 Qi 	 - 	..,,. i 	- 	 -- 

Household appliance stores ............. 14.7 
Radio and music stores .................42 

	

1; 009, 	ii; i0; 	: 

	

1,793,200 	821,003 

Restaurants, Cafeterias and 
Eating Places ................. ' 	506 	1 

Other Reta' 	Stort 	...... 	 ...... ____5.4o4.55s5 ,2J 

Farmerst supply stores  903 14. ,  2819u0 
Book 	stored 	......... 	 ................ * 10 ;23,0C Coal 	and 	c'.1 	yac 	........... .......... 1+7 3,678,300 
Drug 	stores 	........  ...... .............. 374 8000 
'1cr1sts 	S  ........... 15 297,030 
Jewellery stores .. 	•. 	 .... 106 1,103,300 
Office, school and store supplies and 

equipment dealers 	.................. 30 956,400 
Tobacco stores and stands ................ 89 914.5,900 
Government liquor stores ............... 2214. 9,226,800 
Misce llaneous kinds of buainesa 

(including secondhand stores) 1,504 10,058,100 

323,000  

885,300 

3,038.000 
212, Ci0 

27i5.00Q 
3 950,000' 

2200O3 
915. 000; 

677,000 
68,0oO 

14., 430,000 

7,0144,000 

The number of stores is shown only for 1930 . Total sales figures for later years are estimated upon the basis of returns from a sample number of firms. The total number of stores in operation in these later years Is not known. 
In some intancea, figures for years subsequent to 1930 have been revised. 

Sales for filling Stations for years subsequent to 1930 have been estimated trcei data on gasoline consumption and retail prices. 

N(Y1: Group totals may include figures for classifications not separately ahovn. 



PIE 

!8_of BuE31nee 

	

Stores d 8a1os.190 	 Licoxc of itai 1. Sa10 	 I  0. 
Yim. 'Th 	 '°' 	

Total :Tt 	Ltitoa Saie(2j 	 ('90 - 10 . __: 	 ---- - 22L 367  

rIlt 	J4i1 .. 	 3 	959ç)Q 

Sul;toMl - L1tvr Ooitro1 JbOarrl I 	 J 	j 

S1co m' 	 92Oo18)5cc OO96rj8 	 r-7 

 

C.ncy md c 	ct:toT'y 	 -73 	5,72300 	2.560 ; O 	2,7:L,000ioo.o )8. 59.3 6L1 62,1 65 67.1  6.6' '2,7 k 	.c 
r'i1t 	c,tb]j qtorc; 	 2. 7X) 	526 C)3 	 IUC 0 176 	i L 81 t 	5 0_ 	.L r 3 1 3.8 	8. 2 
focry and o i1iO'1 to 	 98 	16 	16223,)O3 	172 4 O3'103 0 11  8 7 5' 8 -i. 	8 7 	9 + 	 5 7J'1 7 	6. 

Meat 	k - i 	riltng fiF3h 	kH;i3) 	 652 ,&)0 	13700)3 	i555,O00i00.0 	562 . 56.5 5(.9J 	65..3 67.0 t:9..5 

28,756, 	22C'82 yC 23 650rO 	65 3  1 	7 5 	9 78 8 79 T8 	8 C t 5. 3 

Gerrai Merchad..i, Grc-u.p ,.... 	 93 	.. 23 1°8,5C 	2 566 000L23.60900C.100.0 723 	73.7: 81.2 86 	38. 	93.0 :oj;r __..J 

	

A:t,t72 GOUp .................1 Y I15 	3 111 p i oo !22L Q_21PLi 
!,.Ioto-.,  vehiniii doaier.....,..,. 	 328 	22,3799 60026,72O, 0'Y130,702,000i 100.C'k8 .5 .  67,383.o1 68.9110.6,122:128.12 	6.9 

jfl1 	stt1unu'3 - 	 387 	i. 'ty5 03 404G0O3 L2A,01JU 3 .7 	Si 7 8 7 93 6 88 2 8c C 89 	 7 5 
Gaao ........................... ., 	 355 	3,515,700 	2 1 722 2 030 	2,fll,000100.0 5..i. 6:8 6i.9 65.i 67.2 1 76.31 7)478.3 	1.8 

PPU' G 	 489 	 21 70'71 .5jj15 739176 7 27 

and boyst clo4china and f'u.ruisi-
iu 

 

inciu~.-ivg custoi tailors) 	233 	4,079,300 	3,o88,oc3 	3178,oao'J.00.o 6L.91  66.3 7:..6 69.T 75.5 76.9 75..7 7'.9 	29 

	

Faii1y cIo±ing toroc ............... 51 	i,695,.)3 	1,257,000 	1,552,000i0G.0 73.3 7..5 72.5 70.6 71.6 70.4 7ki 78.5 - 6.0 
Wc'n 1 3 apparL an aceosor1es 	 . 	 I 

	

stoa ............................136 	3,929,200 	3,26,000 	3,559,000i0O.0 16I..61 70.2 6i.8  70.2 71.1 76.9 82.9 90,6 	9.3 

	

Shoe stores ......................... 69 	1,383,700 	1,070, 000 	1,109,000 100.0 7ii..8 78.1 jBO.51 81.2 80.4, 84 . 6 i 77.3 80.1 	3.6 
Building Materials Group 	 762 	k5.574,000 	 163.8 67.1 .70.7 7Jj8?.3 

	

HIaO stores ..........•. .......... 332 	7,501,900 I 5,762000 	6,373,000100.0 59.1 67.5 67.668.5 73.878.9!76. 	85.0 	10.6 
Ltn 	an3 ui1d.in material dea1cr. 	379 	7,337,700 6,603,000 7,765000 100.0 :52.5 61.0 67.1 73.0 78.5 

! 
85.9 90.0 hc.8 - 17.6 

(b), (2) and (5): See footnotes on page 12.' 	 - 	 . 



Farmers' 	supply stereo 	....... ... ... .4014. 2 ,13 14,800 2,328,000 
Book 	stores 	......................... 13 603,900 362 7 000 
Coal and wood yards 	................. 81 ' 	889,600 C63,000 
Drug stores 	......................... 289 5,2143,600 4 1;632,000 Florists 	............................ 21. 506,100 278,000 
Jewellery stores 	....................93 1,367, 200 1,176,000 
Office, school and store supplies 

and equipment dealers ........... J 	38 1,089,100 879,000 
Tobacco storec and stands ...........102 1,119,1400 773,000 

40 677,900 (4) 9,366,000 
Miscellaneous kinds of business 
Government liquor stores .............34 

(including seconcihand stores) .... 	1,063 8,680,700 8,306,000 

2,670,000 j100.0 63.6  70.2 
375000 1100.01 h4. 2 it 45.2 
688,000 ::000,  77.81 81.9 

14,780000 elOO.Oj 69.61 71.5 
287,000 100.0, li3.9 14-4..5 

1,3614,000 ioo.oI 55.3 63.0 
943,000 1100.0 38.4 43.7 
817,000 100.0 65.0 614.5 

).0,753,000 1100.0 57.7 68.9 

9,037,000 100.0 52.7 59.6 

98.0 1338109.1 
59.3 1 6146 59.9 
78.0 7,8 74.5 
81.7 86.5 88.3 
53.3 55.7 549 
76.9 83.51 86.0 

57.71 69-61 72.8 
63.3 66.7 68.0 
(x) 	(x) 	(4 

80.7 
69.1 
(x) 

74.7 

147.2 
90.3 
74.3 

47.2 
70.0 

50.0 
614.0 

79.7 

88.1 
51.8 
82.7 

77.5 
51.4 
70.4 

PRAIRIE PROVINCES - RETAIL MERCHANDISE TRAIIE. 1 940   

Table6.--PLBEPTA - Total Net Sales and Sales Indexes?  by Kinds of Business (Contid) 

- 	- 	 . 
oree 	S''os.,J930 	 :Cndexes of Retail Oalcn 	% of 

Kind. of Business 	FThumTl) Total Ntj Estimated. Salee2) 	(1930 = 100) 
of Sto-c, 	1ca 	- - 	 T-S 	1'3(i 	95 1) 	35Ti7TJ 1ç39194.j39 0' 9 

Furniture and Household Group 	156 	5,353,600 _ )± , 34o,000l4,9 -r,000 . loo.o57.2 61.7 68. 	70.2 76.2 80.3 81.1!2•9_114.._ 

	

Furniture stores .................... 51 	2,11.51,600 	2,412,000 	2,769,000 100.0 68.91 714.0  81.2 85.2 89.3 96.1 98. 11. 112.9 + 114.8 

	

Household appliance stores .......... 26 	857,000 	W J1 0001 1,048,000 100.0 58.7 77.6t 89.4 88.4 102.0 107.1 98.9 122.2 + 23.6 

	

Radio and music stores ............... 60 	1,781,100 	892,000 	9143,000 100.0 140.3 36.9 11.1.8 41.4 147.0 147.2 50.1 52.9 + 5.7 

Restaurants, Cafeterias and 

	

Eating Places .............. 1483 	5,996,1400 	14,191,000 4,35,000 100.0 54.3 57.0 60.6 62.3 68.1 70.0 69.9 75.6 +8.2 

	

Other Retail Stores .......... 2,1141 	2 	1 28 2 763,000 31714000 100.0 1  58.li. 64.4 69.6 86.4 97.6 105. 2  109.3 120 	102 

63.91 63.6 83.3 95.1 

125.1 + 114.7 
(:2.1 + 3.6 
77.3 f 3.8L) 
91.2 + 3.2 	$ 
56.7 + 3.2 
99.8 + 16.0 

86.6 + 7.3 

13 0 + 5.7 
x) + 14.8 

95.71104.1 1+8.8 

The number of stores is shown only for 1930. Total.sales figures for later yars are estimated upon the basis of returns fron a saaiple number 
of firms. The total number of stores in openation in these later years is not known. 

In some instances, figures for years subsequent to 1930 have been revised. 

Sales figures for filling stations for years subsequent to 1930  have been estimated from data on gasoline consumption and retail prices. 

This amount includes sales of beer at wholesale prices to licensed premises in addition to sales of beer, vine and liquor at retail prices 
through Government Liquor Stores. Figures shown for earlier years include sales at retail through Government Liquor Stores only. 

(x) Not comparable. 	NOTE: Group totals may include figures for classifications not separately shown. 
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