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EXECUTIVE SUMMARY

This research took place between February 6 and February 19, 2020, before the majority
of Canada’s actions to prevent the spread of COVID-19 were announced. Canada’s efforts to control
and mitigate the spread of the virus have resulted in travel restrictions, temporary border restrictions,
and could have further implications on international business development activities. These efforts
could affect public attitudes toward trade. All results must be viewed with this in mind. We propose
ongoing POR to continue to gauge public attitudes over time.

Background and Methodology

In alignment with the Trade Diversification Strategy, Global Affairs Canada (GAC) is
pursuing efforts to help Canada diversify its trade abroad. This strategy includes efforts to advance
an inclusive approach to trade that seeks to ensure that the benefits and opportunities from trade
are more widely shared among all Canadians. In support of these efforts, a baseline survey of
Canadians was conducted to provide trade communicators with a clear view of public attitudes
toward trade, to help inform messaging and communications (including products such as speeches,
interview briefs, news releases, and social media).

This research involved a survey of 2,089 Canadians 18 years of age and older.
Fieldwork took place from February 6 to February 19, 2020. The survey was conducted primarily
online using our probability-based online panel, Probit. However, to help with coverage of Canadians
who do not have internet access, some interviews were conducted by telephone. In total, 1,588 cases
were collected online and 501 were collected by telephone. Survey results were weighted based on
Statistics Canada data according to age, gender, and region to ensure the sample is representative
of the Canadian general public aged 18 years and over. The margin of error associated with the total
sample is +/- 2.1 percentage points, 19 times out of 20.

Survey Findings

Outlined below are key findings from this study. The remainder of this report describes
survey results in more detail.
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General Trade Issues

Results suggest that international trade is a popular topic in the media. Fully three-
quarters of respondents (75 per cent) recall hearing news about international trade, an 11-point
increase from 2001. The plurality of these respondents recall news related to the Canada-United
States-Mexico Agreement (CUSMA).

When respondents were asked to rate the importance of various goals in Canada’s
approach to international trade, economic issues top the list, with nine in ten respondents rating job
creation (93 per cent), support for Canadians businesses (90 per cent), and innovation (90 per cent)
as key priorities. However, other trade goals are also assigned high importance by Canadians: more
than eight in ten assign a high degree of importance to ensuring that Canada’s environmental and
health standards are respected (88 per cent), supporting Canada’s agricultural sector (85 per cent),
protecting Canadian intellectual property (85 per cent), ensuring that everyone benefits from trade
(82 per cent), and diversifying Canada’s export markets (82 per cent). Canadians attach
comparatively less importance to promoting gender equality (64 per cent), offering consumers the
widest possible choice of products and services at the lowest prices (62 per cent), and increasing
foreign direct investment in Canada (55 per cent).

Results suggest Canadians are generally familiar with Canada’s key trading partners.
When asked to identify the five leading markets for Canadian exports, the vast majority of
respondents (86 per cent) recognize the United States as Canada’s largest export market, while
three-quarters (75 per cent) see China as an important market. Just over four in ten cited Mexico (45
per cent) and Europe (42 per cent) as key markets for Canadian exports. One-third (32 per cent)
listed the United Kingdom, while one-quarter (26 per cent) mentioned Japan.

When asked to identify Canada’s two largest export sectors, seven in ten (70 per cent)
listed natural resources/energy and half (50 per cent) mentioned agricultural products.

Benefits of International Trade

Results suggest Canadians widely feel that trade has become more important over the
past ten years. Roughly eight in ten respondents (83 per cent) say trade has grown in importance,
while just three per cent believe it is becoming less important.

However, results also reveal that Canadians are divided on who primarily benefits from

international trade. Just over half of respondents (54 per cent) believe that trade benefits most
Canadians in the form of jobs, tax revenue, and a better selection of good and services. Four in ten
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(42 per cent), however, hold the more negative view that the benefits of international trade are
enjoyed almost exclusively by large corporations and wealthy investors.

That said, when asked to rate the extent to which various groups benefit from
international trade, Canadians are much more likely to identify large businesses as the biggest
winners. Indeed, nine in ten Canadians (91 per cent) say large businesses benefit to a great extent
from international trade, whereas just under half feel that small- to medium-sized enterprises and
community businesses benefit to the same extent (47 per cent and 46 per cent, respectively). Four
in ten (38 per cent) feel they personally benefit from international trade and only one-third believe
women or youth have benefited from international trade (32 per cent each). Even fewer feel LGBTQ2
communities or Indigenous people have benefitted from trade (18 per cent each).

Canada’s Brand

When asked to identify the qualities for which Canadian products are best known
internationally, two-thirds (68 per cent) say our products are best known for their high quality. Just
over half (55 per cent) say Canadian goods are defined by Canada’s fair labour practices, while just
over four in ten (44 per cent) say the country’s environmental standards underlie Canada’s
reputation. Only one in eight (13 per cent) believe that Canadian products have a reputation for low
prices.

Roughly two-thirds of Canadians (64 per cent) say country of origin is a major factor in
their decision to purchase a particular product, while one in five (19 per cent) say it affects their
decision to a moderate extent. Just one in seven (15 per cent) feel they are not influenced by a
product’s country of origin.

Trade Opportunities

Results suggest respondents are only moderately worried about the impact of trade on
international environmental standards. Just half (51 per cent) are of the view that increased
international trade is likely to result in countries lowering their environmental standards to be more
competitive, while one-quarter (25 per cent) disagree. Tracking reveals a steady decrease in
agreement with this statement over the past 20 years (51 per cent, down from 62 per cent in 1999).

Results also suggest that international trade is widely seen as an opportunity for Canada

to promote a number of social goals. About two-thirds of Canadians see trade as a good way to
promote environmental responsibility (65 per cent) and respect for labour rights (64 per cent). More
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than six in ten say trade is an effective means to foster respect for human rights (62 per cent) and
trade opportunities for all (60 per cent).

Knowledge of Trade and Canada’s Free Trade Agreements

When asked whether more free trade is a good thing or a bad thing for Canada, six in
ten respondents (61 per cent) say it is a good thing, while only one in ten (ten per cent) think it is a
bad thing. Tracking reveals a 13-point increase in support for free trade over the last three years.

When asked, unprompted, which countries they believe Canada should be trying to tie
itself to more in terms of trade, one-quarter of respondents (24 per cent) believe Canada should tie
itself more to Europe, and slightly fewer (22 per cent) say the United States. About one in six believe
Canada should increase trade with China and the United Kingdom (16 per cent each), and slightly
fewer (12 per cent) say India.

Respondents were asked, unprompted, what impact the Canada-United States-Mexico
Agreement (CUMSA) will have on Canadians. Responses vary and do not centre on any one theme,
suggesting limited understanding of the agreement. One in seven (15 per cent) say there will be no
significant impacts, while one in ten (ten per cent) believe the economy (in general) will benefit. Just
under one in ten foresee negative impacts on the agricultural sector, more dependence on the U.S.,
or unspecified positive impacts (seven per cent each). A significant proportion of respondents — 30
per cent — did not provide a response, again suggesting a lack of understanding of the agreement.

Canadians were also asked for their awareness and views on two recently signed trade
agreements: the Comprehensive and Progressive Agreement for Trans-Pacific Partnership
(CPTPP), and the Comprehensive Economic and Trade Agreement (CETA). Results reveal a
general lack of familiarity with both agreements, but those who are familiar express positive views
about the agreements.

When asked to rate how familiar they are with the CPTPP, most respondents indicate
they are either not very (40 per cent) or not at all (30 per cent) familiar with it. Just one-quarter (26
per cent) say they are somewhat familiar with the agreement, and an even smaller proportion (two
per cent) say they are very familiar with it. Despite limited awareness of the CPTPP, those who are
familiar with the agreement express favourable views: over half (51 per cent) believe it has had a
somewhat positive impact on Canada, and one in five (22 per cent) believe it has a very positive
impact.
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Results reveal that awareness of CETA is also fairly limited. Most respondents are either
not very familiar (39 per cent) or not at all familiar (28 per cent) with this agreement. About one-
quarter (28 per cent) say they are somewhat familiar with the agreement, and just four per cent are
very familiar with it. As with CPTTP, despite low awareness, those familiar with the agreement
express very favourable views about it: over half (54 per cent) of those who express familiarity with
the agreement say CETA’s impact on Canada has been somewhat positive, and three in ten (30 per
cent) say its impacts have been very positive. Just one in ten of these respondents (11 per cent) say
the impacts have been negative.

Direct Impact on Canadians

Consistent with other findings, results reveal positive impressions of the impacts of
international trade, both within Canada and abroad. Significantly, fully three-quarters (75 per cent)
believe Canada’s international trade has had a positive impact on the development of Canadian
technology and innovation, and six in ten (60 per cent) say it has had a positive impact on the number
of jobs in Canada. Just over half (54 per cent) say Canadians’ quality of life has improved as a result
of international trade, while just under half (46 per cent) feel environmental standards in Canada and
abroad have improved because of trade. A further four in ten (40 per cent) believe Canada’s
international trade has had a positive impact on improving working conditions abroad.

Results also reveal Canadians believe that international trade personally benefits them.
When asked whether they feel they currently benefit from international trade, about six in ten (63 per
cent) say yes, while only one-quarter (26 per cent) say no. Among those who feel they are benefitting
from trade, eight in ten (81 per cent) say they enjoy a broader selection of goods and services, while
more than half cite job creation (58 per cent), economic benefits (56 per cent), and lower prices (51
per cent) as personal benefits from international trade. Among those who do not feel they have
benefited from international trade, roughly four in ten cite the inferior quality of foreign-made products
(41 per cent), comparatively higher prices for imported products (39 per cent), environmental
concerns (37 per cent), and fears of job losses within Canada (36 per cent).!

Most Canadians (61 per cent) say they are familiar with programs offered by the federal
government intended to help companies do business abroad. When asked to elaborate on their
response, however, the majority of these respondents (61 per cent) were unable to name a specific

1t should be noted that these questions were asked toward the end of the survey. Earlier
questions — particularly those that deal with the perceived impact of international trade on the
prices and variety of consumer goods — may have impacted responses.
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program. Among those able to provide a response, Export Development Canada (12 per cent) and
the Business Development Bank of Canada (eight per cent) were mentioned most often.

Conclusions and Implications

Canadians hold generally positive views of international trade. On most of the indicators
tested, respondents see trade as beneficial to Canada, particularly when it comes to fostering
innovation and stimulating job growth. Indeed, fully three-quarters (75 per cent) believe Canada’s
international trade has had a positive impact on the development of Canadian technology and
innovation. Furthermore, the vast majority of Canadians believe that trade has become more
important in recent years, and are open to further expanding trade. Most Canadians feel they
personally benefit from trade, with the perceived benefits centred on improved choice, lower prices,
and better job opportunities.

One potential problem area, however, is the perception that the benefits of international
trade are enjoyed to a much greater degree by large corporations and the rich. Canadians are divided
on whether the benefits from international trade are filtering down through the economy, and
respondents express serious doubts as to whether Canada’s more marginalized communities —
particularly Indigenous and LGBTQ2 Canadians — are benefitting from trade. Nevertheless, most
Canadians see trade as an avenue to promote trade opportunities for these groups, as well as other
social goals.

When it comes to considering Canada’s approach to trade, respondents put forward a
number of important considerations, particularly economic issues such job creation, support for
Canadian businesses, and innovation. However, protections for health and environmental standards,
protecting intellectual property, ensuring a more equitable division of the benefits of trade, and
diversifying Canada’s markets are also top-tier priorities.

Given the level of media attention to renegotiating NAFTA, it is not surprising that recall
of news related to international trade is up from 2001, with the bulk of the subject matter pertaining
to CUSMA. Familiarity with Canada’s other recently signed trade agreements — CETA, and CPTPP
— is relatively low, however, among those who are familiar with the agreements, clear majorities are
optimistic about their impacts.

Implications
Perhaps the most interesting finding is that Canadians remain unified and bullish about

international trade. There is remarkable stability in positive attitudes to trade and globalization. If
anything, these attitudes have improved somewhat in recent years. If protectionism and anti-
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globalization are currently sweeping parts of the Western world, they do not seem to have found
much traction in Canada; there is no evidence that enthusiasm for international trade is diminishing.

Canadians like international trade mainly because of the economic benefits it brings.
They also recognize other benefits, and there are a number of goals that they would like to see linked
to trade, such as the environment, labour, and women’s issues. However, these objectives are
ultimately subordinate to economic issues.

Perceptions of trade are dominated by CUSMA. Canadians are widely supportive of
CUSMA and while they do not seem to believe the agreement will bring many benefits beyond those
provided by NAFTA, they do not see any obvious downsides to the agreement. In other words,
Canadians seem pleased with how the deal was negotiated.

Fluency on international trade is mixed. Canadians recognize the role of the United
States, but seem to overestimate the demand for Canadian exports in China relative to markets such
as Europe and the United Kingdom.

Canadians see trade as primarily benefitting big business (indeed, when respondents
were asked about the benefits of trade, there was a huge drop-off when the scope of the question
shifted to small businesses). Interestingly, Canadians do not appear too bothered by this apparent
lack of equity; they seem to acknowledge that economic growth in this country is inextricably linked
to the performance of our larger companies, although they do express some concerns that the
benefits of international trade are not being shared by all Canadians.
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1. Background and Methodology

1.1 BACKGROUND AND OBJECTIVES

In alignment with the Trade Diversification Strategy, Global Affairs Canada (GAC) is
pursuing efforts to help Canada diversify its trade abroad. This strategy includes efforts to advance
an inclusive approach to trade that seeks to ensure that the benefits and opportunities from trade
are more widely shared among all Canadians.

While Global Affairs Canada has conducted public opinion research (POR) with key
stakeholders in the past, these studies were primarily done to inform program delivery to small and
medium sized enterprises. Only a series of small, intermittent studies have been undertaken with the
general population.

A baseline survey was conducted to provide trade communicators with a clear view of
Canadians’ understanding and attitudes toward trade, to help inform messaging and communications
(including products such as speeches, interview briefs, news releases, and social media).
The research objectives were as follows:
> To determine Canadians’ level of understanding and interest of general trade issues;

> To determine the level of understanding of the benefits of trade, including foreign direct
investment;

> To determine Canadians’ views on trade with various countries and sectors;

> To determine the level of understanding of inclusive trade elements (women, indigenous,
LGBTQ?2) and sustainable development (labour, environmental protections);

> To determine Canadians’ awareness of Canada’s free trade agreements;
> To determine Canadians’ awareness of government programs, services and agencies; and

> To determine how Canadians feel directly impacted by international trade.

1.2 METHODOLOGY

This research involved a survey of 2,089 Canadians 18 years of age and older.
Fieldwork took place from February 6 to February 19, 2020. The survey was conducted primarily
online using our probability-based online panel, Probit. However, to help with coverage of Canadians
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who do not have internet access, some interviews were conducted by telephone. In total, 1,588 cases
were collected online and 501 were collected by telephone. Survey results were weighted based on
Statistics Canada data according to age, gender, and region to ensure the sample is representative
of the Canadian general public aged 18 years and over. The margin of error associated with the total
sample is +/-2.1 percentage points, 19 times out of 20.

Below we provide more detail on the methodology associated with both the online and
telephone components of the research.

Probit Panel (Online Sample)

We used our probability-based online panel, Probit, for the online completions. Probit is
an online research panel that has been designed by EKOS to provide statistically representative
data. Our panel offers complete coverage of the Canadian population (Internet, phone, cell phone),
random recruitment (participants are recruited randomly, they do not opt themselves into our panel),
and equal probability sampling. All respondents to our panel are recruited by telephone using random
digit dialling, and their demographic information is confirmed by live interviewers.

The distribution of the recruitment process for our panel mirrors the actual population in
Canada (as defined by Statistics Canada). As such, our panel can be considered representative of
the general public (survey results from our online panel support confidence intervals and margin of
error estimates, which is unique in Canada). The overall panel size is roughly 90,000 Canadian
households. Random stratified samples are drawn from the panel database for individual research
assignments.

Telephone Sample

EKOS relies on Survey Sample for the sample requirements of our telephone surveys.
The software uses the most up-to-date directories as they become available and is updated quarterly.
It samples by Random Digit Dial (RDD) methodology and checks its samples against published
phone lists to divide the sample into "Directory Listed" (DL) and "Directory Not Listed" (DNL) RDD
components. The flexibility of this software allows one to sample within specific regions or cities. One
can sample according to population representativeness or stipulate stratification parameters, as
required. Once the sample is determined for a specific survey, the numbers are imported into our
Computer Assisted Telephone Interview (CATI) system and quotas are set for individual
characteristics.

14 « EKOS RESEARCH ASSOCIATES, 2020



We completed 501 telephone interviews, and 1,588 cases were collected online. Results
were weighted by region, gender, and age to ensure that the sample is representative of the
Canadian population 18 years of age and older. Outlined below is the sample breakdown and margin
of error (MOE) across province/territory, age, gender, income, educational attainment, and minority

group.

Margin of Error by Province/Territory

Province/Territory Sample size (-, “1"; rt?:ecs)f;:':%rf 20)
Overall n=2,089 2.1%

British Columbia n=261 6.1%

Alberta n=237 6.4%
Saskatchewan n=61 12.7%
Manitoba n=71 11.7%

Ontario n=829 3.4%

Quebec n=480 4.5%

New Brunswick n=39 15.9%

Nova Scotia n=57 13.1%

Prince Edward Island n=12 29.5%
Newfoundland n=26 19.6%
Territories n=8 37.0%

Margin of Error by Age

Age Sample size (#]- T; rt?r:le:f:l:trzrf 20)
Overall n=2,089 2.1%

18-34 years n=409 4.9%

35-49 years n=573 4.1%

50-64 years n=586 4.1%

65 years or older n=493 4.4%

Margin of Error by Gender

Gender Sample size (#]- T; rt?r:le:f:l:trzrf 20)
Overall n=2,089 2.1%

Male n=1003 3.1%

Female n=1057 3.0%

Other n=10 32.7%
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Margin of Error by Income

Margin of error

Income Sample size (+]- 19 times out of 20)
Overall n=2,089 2.1%
Under $20,000 n=95 10.1%
Between $20,000 and $39,999 n=221 6.6%
Between $40,000 and $59,999 n=284 5.8%
Between $60,000 and $79,999 n=251 6.2%
Between $80,000 and $99,999 n=264 6.0%
:;eltl\/\g/fegegn9$100,000 and h=381 5.0%
$150,000 or above n=308 5.6%

Margin of Error by Educational Attainment

Margin of error

Educational attainment Sample size (+]-, 19 times out of 20)
Overall n=2,089 2.1%
Grade 8 or less n=8 37.0%
Some high school n=54 13.5%
H|gh School diploma or =328 5.4
equivalent

Registered Apprenticeship or

other trades certificate or n=100 9.8%
diploma

Cgllegg, CEG!E'P or othelr non- =452 46%
university certificate or diploma

University certificate or diploma =176 749
below Bachelor's level

Bachelor's degree n=566 4.1%
Post graduate degree above =382 5.0%

bachelor's level

Margin of Error by Minority Group

Margin of error

Minority group Sample size (+-, 19 times out of 20)
Overall n=2,089 2.1%

A person with a disability n=214 6.7%

A member of a visible minority n=164 77%

group

An Indigenous person n=46 14.6%

A membgr of the LGBTQ2 =133 8.5%
community

None of the above n=1521 2.5%

Response Rate
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The telephone response rate for this survey was 7.1 per cent. The response rate is
calculated by dividing the in-scope responding (713) by the total (functional) sample (9,987) — see

table below.
Total Numbers Attempted 14,215
Invalid numbers 4,228
Blocked 91
Business 183
Duplicate 3
Invalid 3,951
U | Unresolved 6,031
No answer
Callbacks 6,031
IS | In-scope - Not responding 3,243
Household refusal
Respondent refusal 3,243
Selected respondent not available
Qualified respondent break-off
R | In-scope - Responding 713
Language problem 130
Quota filled 39
Other disqualify 16
Completed interviews 528
Total (U+IS +R) 9.987
RESPONSE RATE (R divided by Total) 7.1%

The online response rate for this survey was 24.8 per cent. The online response rate is
calculated as follows: a total of 6,329 email invitations were sent out, and 23 bounced back, for a
total of 6,306 valid emails. A total of 1,561 cases were completed, so dividing 1,561 by 6,306 results
in a response rate of 24.8 per cent.
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2. General Trade Issues

2.1 RECALL OF NEWS RELATED TO
INTERNATIONAL TRADE

Results suggest that international trade is a popular topic in the media. When asked if
they could recall hearing any news about international trade, fully three-quarters of respondents (75
per cent) indicated yes, while one in five (20 per cent) said no. Tracking from 2001 reveals an 11-
point increase in recall of news related to international trade.

> Men are more likely to remember hearing news pertaining to international trade (81 per cent,
compared to 70 per cent of women).

> Recall rises progressively with both age (84 per cent among those ages 65 and over,
compared to 70 per cent of those under 35) and educational attainment (82 per cent among
university graduates, compared to 63 per cent among high school educated).

> Regionally, recall is highest in British Columbia (86 per cent) and lowest in Quebec (61 per
cent).

Among those who remember hearing about international trade in the news, nearly half
(46 per cent) specifically recall news related to the Canada-United States-Mexico Agreement
(CUSMA). Other common responses include news about China (eight per cent) and news pertaining
to relations between China and the United States (six per cent).
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Recall of news related to international rade

Q. Do you recall any news in recent months on issues
related to international frade?¢

February 2020

P

BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20

April 2001
e
BASE: Canadians; March 28 to April 6, 2001, n=1,204, MOE +/- 2.8%, 19 times out of 20
" IDK/NR H No " Yes

Copyright 2020
No reproduction without permission

Subject of news recalled

Q. [IF YES] If yes, what was the topic of the reporte [OPEN]

USMCA/CUSMA 46

China (general mention) 8

China/U.S. trade relations | 6

Canada/China trade relations
Trade (general mention)
Canada/U.S. trade relations
Agricultural trade with China
Impacts of COVID-19
Brexit

W W www A

Don’t know/No response 8

0 10 20 30 40 50 60
Note: Only those responses selected by at least 3% displayed above

Copyright 2020
Nc?rpe);::guclion without permission - BASE: Heard news related to trade; February 6-19, 2020, n=1,591, MOE +/- 2.5%, 19 times out of 20
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2.2

IMPORTANCE OF KEY INTERNATIONAL
TRADE GOALS

Respondents were presented a list of potential goals for Canada’s approach to

international trade and asked to rate the importance of each once. Economic issues top the list, with
nine in ten respondents rating job creation (93 per cent), support for Canadians businesses (90 per
cent), and innovation (90 per cent) as key priorities. More than eight in ten also assign a high degree
of importance to ensuring that Canada’s environmental and health standards are respected (88 per
cent), supporting Canada’s agricultural sector (85 per cent), protecting Canadian intellectual property
(85 per cent), ensuring that everyone benefits from trade (82 per cent), and diversifying Canada’s
export markets (82 per cent).

Canadians attach comparatively less importance to promoting gender equality (64 per

cent), offering consumers the widest possible choice of products and services at the lowest prices
(62 per cent), and increasing foreign direct investment in Canada (55 per cent).

>

Women are more likely to place importance on supporting farmers (90 per cent, compared to
80 per cent of men), enforcing environmental standards (92 per cent versus 83 per cent), and
ensuring gender equality (73 per cent versus 56 per cent).

Seniors (i.e., those 65 and over) place more importance on promoting gender equality (72 per
cent, compared to 64 per cent on average), and increasing foreign direct investment (65 per
cent versus 55 per cent). The perceived importance of ensuring Canada’s trade policies
benefit everyone rises progressively with age (from 77 per cent among those under 35 to 88
per cent among those 65 and over), as does emphasis on diversifying Canada's export
markets (from 73 per cent to 91 per cent).

Propensity to prioritize lowering prices and broadening consumer choice declines with
educational attainment (from 71 per cent among high school graduates to 57 per cent among
those who have completed university).

Regionally, residents of Quebec are more concerned with promoting gender equality (75 per
cent rate it as important), while residents of Alberta and the Prairies are comparatively less
likely to see this goal as a priority (53 per cent and 50 per cent, respectively).

Those who identify as visible minorities are more likely to say offering consumers the widest
choice at the lowest prices is an important goal (75 per cent, compared to 62 per cent on
average).
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Importance of key international trade goals

Q. In your opinion, how important are the following goals
when considering Canada's approach to
international trade ¢
Creating jobs in Canada
Supporting Canadian businesses _
Encouraging innovation in Canada
Ensuring Cdn env. and health standards are respected
Supporting farmers/agricultural sector
Protecting Canadian intellectual property
Ensuring that trade benefits everyone
Diversifying Canada's export markets
Promoting gender equality 20
Increasing foreign direct investment in Canada

[ DK/NR M Not important (1-3) ! Somewhat important (4) ¥ Important (5-7)

Copyright 2020
Nc? rpe);:\l:guéllun without permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/-2.1%, 19 times out of 20
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2.3  MOST IMPORTANT MARKETS FOR CANADIAN
EXPORTS

Results suggest Canadians are generally familiar with Canada’s key trading partners.
When asked to identify the five leading markets for Canadian exports, the vast majority of
respondents (86 per cent) recognize the United States as Canada’s largest export market, while
three-quarters (75 per cent) see China as an important market. Just over four in ten cited Mexico (45
per cent) and Europe (42 per cent) as key markets for Canadian exports. One-third (32 per cent)
listed the United Kingdom, while one-quarter (26 per cent) mentioned Japan.

> Residents of British Columbia are more likely to see Japan as a key export market (35 per
cent, compared to 26 per cent nationally), while residents of Quebec are more likely to identify
France (23 per cent versus eight per cent).

> Men, university-educated, and those 65 years and older are most likely to provide five
responses to this question.

Most important markets for Canadian exports

Q. Please tell me the top five most important
markets/countries for Canadian exports over the last
few yearse [OPEN/UP TO FIVE RESPONSES ACCEPTED]

United States 86
China 75
Mexico 45
Europe (general mention) 42
United Kingdom 32
Japan 26
India 15

France
Germany
South/Central/Latin America (general mention)
Asia (general mention)
Don’t know/No response

© Voo

0 20 40 60 80 100
Note: Only those responses selected by at least 5% displayed above
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2.4 CANADA’S LARGEST EXPORT SECTORS

Respondents were further asked to identify Canada’s two largest export sectors.
Responses centre on Canada’s resource sectors, with seven in ten listing natural resources/energy
(70 per cent), and half (50 per cent) mentioning agricultural products. Other common responses
include the automobile industry (nine per cent) and manufacturing (seven per cent).

> Compared to women, men are more likely to mention natural resources and energy (75 per
cent, compared to 66 per cent of women).

> The likelihood of identifying Canada’s agricultural sector rises with age (from 43 per cent
among those under the age 35 to 58 per cent among those ages 65 and over).

> Residents of Saskatchewan and Manitoba are more apt to cite agricultural products (69 per
cent, compared to 50 per cent nationally).

Canada’s largest export sectors

Q. Which sectors do you think make up the largest part of
Canada's exportse [OPEN/UP TO TWO RESPONSES
ACCEPTED]

Natural resources/Energy 70
Agricultural products 50
Automobiles and car parts 9
Manufacturing | 7
Countries/Provinces named only | 6

Don’t know/No response 10

0 10 20 30 40 50 60 70 80
Note: Only those responses selected by at least 5% displayed above
onyight 2020 BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20
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3. Benefits of International Trade

3.1 IMPORTANCE OF INTERNATIONAL TRADE

Results suggest Canadians widely feel that trade has become more important over the
past ten years. Roughly eight in ten respondents (83 per cent) say trade has grown in importance,
while just three per cent believe it is becoming less important. Ten per cent say trade is neither more
nor less important than it was a decade ago. Tracking reveals that these results have remained
largely stable over the past 20 years.

> The likelihood of saying trade has become more important in recent years rises with age (from
79 per cent among those under 35 to 90 per cent among those ages 65 and over).

Those who believe trade has become more important over the past 10 years were
asked, unprompted, to elaborate on their answer. These respondents offered a variety of reasons,
including increased globalization (13 per cent), growing interdependence between countries (11 per
cent), the economic benefits of trade (eight per cent), the need for more diverse markets (seven per
cent), and our economic dependence on trade (seven per cent).

Importance of international trade

Q. Over the past 10 years, do you think international
frade has become less important or more important in
tferms of its contribution to the Canadian economy¢

100
85
82 82 83
77 8o 81

80 By -

60

40

20

0 T T T T T T T T
1999 2002 2005 2008 2011 2014 2017 2020

10 83

- Less important (1-3) -+ Neither (4) - More important (5-7)

C ight 2020
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Reasons for growing importance of trade

Q. [IF MORE IMPORTANT] Why do you feel this way¢ [OPEN]

Increasing globalization 13
Nations growing more interdependent 11
Improves economy 8
Need for more diverse markets 7
Economy relies on exports 7
Don’t know/No response 18
o s 10 15 2 o

Note: Only those responses selected by at least 7% displayed above

Copyright 2020
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3.2  PERCEIVED BENEFICIARIES OF TRADE

Results reveal that Canadians are divided on who primarily benefits from international
trade. Just over half of respondents (54 per cent) believe that trade benefits most Canadians in the
form of jobs, tax revenue, and a better selection of good and services. Four in ten (42 per cent),
however, hold the more negative view that the benefits of international trade are enjoyed almost
exclusively by large corporations and wealthy investors. These findings are unchanged from 2001.

> The perspective that trade benefits Canadians at all levels of society becomes more common
with age (45 per cent among those under the age of 35, compared to 67 per cent among those
ages 65 and over). Conversely, the likelihood of holding the view that trade serves mainly the
interests of the wealthy diminishes with age (from 51 per cent among those under 35 to 31 per
cent among those 65 and over).

> Regionally, Alberta residents are more apt to say trade brings far-reaching benefits (65 per
cent, compared to 54 per cent on average), while Quebeckers are comparatively more likely to
say these benefits are concentrated among those at the top (52 per cent versus 42 per cent).

> Those who identify as LGBTQ2 are more likely to say trade disproportionately benefits those
at the top of Canada’s socioeconomic ladder (62 per cent, compared to 42 per cent on
average).

Perceived beneficiaries of trade

Q. Which of the following two statements is closest to
your point of view¢

February 2020
42 54

BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/-2.1%, 19 times out of 20

April 2001
44 54

BASE: Canadians; March 28 to April 6, 2001, n=1,204, MOE +/- 2.8%, 19 times out of 20

N

[ | DKINR

B The benefits from international trade go mostly to large corporations and
wealthy investors, with little left over for average Canadians
The benefits from international trade filter down through the economy and
most Canadians benefit through jobs, taxes companies pay, and a better
) selection of goods available to consumers
o gt pemissin
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3.3  IMPACTS OF INTERNATIONAL TRADE

Results further suggest Canadians feel that trade overwhelmingly benefits large
corporations, but offers far fewer benefits to Canada’s more marginalized communities. When asked
to rate the extent to which various groups benefit from international trade, nine in ten respondents
(91 per cent) say large businesses benefit to a great extent. Just under half feel that small- to
medium-sized enterprises and community businesses benefit to the same extent (47 per cent and
46 per cent, respectively). Four in ten (38 per cent) feel they personally benefit from international
trade, and only one-third believe women or youth have benefited from international trade (32 per
cent each). Very few feel LGBTQ2 communities or Indigenous people have benefitted from trade (18
per cent each).

Tracking reveals a six-point increase since 2004 in the proportion of Canadians who
believe large businesses enjoy considerable benefits from international trade.

> Men are consistently more likely to say that all groups benefit from international trade. For
example, 52 per cent say community businesses enjoy substantial benefits from trade,
compared to 42 per cent of women.

> Residents of Alberta are more likely to say that international trade contributes to the well-being
of local businesses (56 per cent versus 46 per cent on average), average Canadians (51 per
cent versus 38 per cent), and Indigenous people (29 per cent versus 18 per cent).

28 « EKOS RESEARCH ASSOCIATES, 2020



Impacts of international trade

Q. To what extent would you say that international trade
benefits each of the following within Canada?

Small and medium-sized enterprises ﬂ 23

Businesses in your community
You and your family
Warmen

LGBTQ2 communities | 17 46

Indigenous people E 55

[JDK/NR M Little extent (1-3) 1 Moderate extent (4) ™ Great extent (5-7)
ncu? Eeyp:jg:;igzvgmom permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20

Impacts of international trade:
Large businesses
Q. To what extent would you say that international frade benefits

each of the following within Canada?

Large businesses
100 91

g1 88 %° 83 85 8 —o
80
60
40
20
—
0! — —

1999 2002 2005 2008 2011 2014 2017 2020

R

- Little extent (1-3) = Moderate extent (4) - Great extent (5-7)
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R o et permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20
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Impacts of international trade:
SMEs

Q. To what extent would you say that international trade benefits
each of the following within Canada?

Small and medium-sized enterprises (SMEs)

100

0 I T T T T T T T
1999 2002 2005 2008 2011 2014 2017 2020

JIEE 26

- Little extent (1-3) —+ Moderate extent (4) = Great extent (5-7)
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Impacts of international trade:
Local businesses

Q. To what extent would you say that international frade benefits
each of the following within Canada?

Businesses in your community

100

0 T T T T T T T T
1999 2002 2005 2008 2011 2014 2017 2020

- Little extent (1-3) = Moderate extent (4) - Great extent (5-7)

C ight 2020
No remroscton witout permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20
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Impacts of international trade:
Individual Canadians

Q. To what extent would you say that international trade benefits
each of the following within Canada?

You and your family

100
80
60
40 % a5 o 3 3 O 38
20 - .
0 ; ; ; x x x ;
1999 2002 2005 2008 2011 2014 2017 2020
31 27 38
- Little extent (1-3) —+ Moderate extent (4) = Great extent (5-7)
2 et permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20
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3.4 IMPACTS OF INTERNATIONAL INVESTMENTS

Respondents were asked about the perceived benefits of Canadian investments in other
countries and about the impacts of foreign investments in Canada. Over half of respondents (52 per
cent) say Canadians benefit significantly from investments abroad, while one-quarter (23 per cent)
say the country benefits to a moderate extent. One in five (19 per cent) say Canadians enjoy few —
if any — benefits from Canadian businesses investing in other countries.

Foreign investments within Canada elicit even more favourable reactions. Seven in ten

(72 per cent) feel the country benefits greatly from these investments, and only ten per cent say the
benefits of foreign investments are of little to no consequence.

Impacts of international investments

Canadian investments abroad

Q. To what extent do you think Canadian businesses
investing in other countries benefits Canada?

19 23 52

Foreign investments in Canada

Q. Using the same scale to what extent do you think
international businesses investing in Canada
benefits the Canadian economy?¢

10 16 72

[1DK/NR M Low extent (1-3) [ Moderate extent (4) M Great extent (5-7)

C ht 2020
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4. (Canada’s Brand

4.1 REPUTATION OF CANADIAN PRODUCTS

Respondents were asked to identify the qualities for which they feel Canadian products
are best known internationally. Two-thirds (68 per cent) say they are best known for their high quality.
Just over half (55 per cent) say Canadian goods are defined by Canada’s fair labour practices, while
just over four in ten (44 per cent) say the country’s environmental standards underlie Canada’s
reputation. Only one in eight (13 per cent) believe that Canadian products have a reputation for low
prices. Nine per cent offered no response.

> The likelihood of citing the comparatively higher quality of Canadian products rises with age
(from 62 per cent among those under the age of 35 to 77 per cent among those ages 65 and
over).

> The perception that Canadian products are best known for the strict environmental standards
to which they adhere is more prevalent in Alberta (57 per cent, compared to 44 per cent
nationally).

Reputation of Canadian products

Q. In your opinion, what are Canadian products best
known for internationallye [MULTIPLE RESPONSES
ACCEPTED]

High quality 68
Treating workers fairly during production 55
Adhering to environmental standards 44
Low price 13

Don’t know/No response 9

0 10 20 30 40 50 60 70 80
Note: Only those responses selected by at least 5% displayed above
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4.2 WEIGHT OF COUNTRY OF ORIGIN IN
PURCHASING DECISIONS

Results suggest the country in which a product is produced is a major factor in consumer
purchasing decisions. Roughly two-thirds of Canadians (64 per cent) say country of origin is a major
factor in their decision to purchase a particular product, while one in five (19 per cent) say it affects
their decision to a moderate extent. Just one in seven (15 per cent) say they are not influenced by a
product’s country of origin.

> The importance of country of origin on purchasing decisions rises progressively with age (55
per cent of those under the age of 35 say it is a major factor, compared to 72 per cent among
those ages 65 and over).

Weight of country of origin in purchasing decisions

Q. To what extent does the origin of the country which
produces or manufactures a product affect your
decision to purchase the product?

15| High extent (5-7)

‘ ™ Moderate extent (4)

64 H Low extent (1-3)
"'DK/NR
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4.3 VIEWS ON PROTECTIONISM

Respondents were presented with a brief description of protectionism and asked
whether they considered growing protectionist sentiments to be a good thing or a bad thing for
Canada. Results reveal that most Canadians (62 per cent) feel protectionism is a bad thing. Just one
in seven (14 per cent) believe protectionism to be a good thing, and roughly the same proportion (16
per cent) hold neither a positive nor negative view on the matter.

> The perspective that the rise protectionism is a bad thing is relatively more common among
those ages 65 and over (71 per cent, compared to 62 per cent on average) and men (66 per
cent, compared to 57 per cent of women).

> Disapproval of growing protectionist sentiments rises with educational attainment (from 50 per
cent among high school graduates to 68 per cent among the university educated).

Views on protectionism

Q. Many people talk about the rise of protectionism in
the United States and Europe which, among other
things, includes growing opposition to trade and
globalization. Overall, do you think this rise of
protectionism is a good thing or a bad thing for
Canadag

-

Good thing
I Neither good nor bad
' HBad thing
" IDK/NR

C ht 2020
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5. Trade Opportunities

5.1 IMPACT OF TRADE ON ENVIRONMENTAL

STANDARDS

Results suggest respondents are only moderately worried about the impact of trade on
international environmental standards. When asked whether they agree or disagree that increased
international trade is likely to result in countries lowering their environmental standards to be more
competitive, only half (51 per cent) agree this is the case, while one-quarter (25 per cent) disagree.
Tracking reveals a steady decrease in agreement with this statement over the past 20 years (51 per

cent, down from 62 per cent in 1999).

> Respondents who identify as LGBTQ2 are significantly more likely to worry about the
likelihood of increased international trade resulting in countries lowering their environmental
standards to be more competitive (68 per cent, compared to 51 per cent on average).

Impact of trade on environmental standards

Q. Please tell me the extent to which you agree or
disagree with each of the following statement:

I worry increased international trade is likely to result
in countries lowering their environmental standards to
be more competitive

100
80

62 g9 58
60 e 51

40

Zoﬁd_ A

0 T T T T T T T T
1999 2002 2005 2008 2011 2014 2017 2020

25 20 51
- Disagree (1-3) -+ Neither (4) Agree (5-7)
2 it permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20
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5.2 IMPORTANCE OF CANADIAN INTERESTS

Not surprisingly, respondents feel Canada should protect its own interests in matters of
international trade. When asked whether they agree or disagree that Canada should consider the
interests of Canadians in its approach to international trade, an overwhelming majority (92 per cent)
say we should, while disagreement is virtually non-existent (two per cent).

Importance of Canadian interests

Q. Please tell me the extent to which you agree or
disagree with each of the following statement:

Canada should consider the interests of Canadians in
its approach to international trade

w Agree (5-7)

"I Neither (4)

B Disagree (1-3)
" IDK/NR
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5.3 INTERNATIONAL TRADE AND SOCIAL ISSUES

Results suggest that international trade is widely seen as an opportunity for Canada to
promote a number of social goals. About two-thirds of Canadians see trade as a good way to promote
environmental responsibility (65 per cent) and respect for labour rights (64 per cent). Slightly fewer
say trade is an effective means to foster respect for human rights (62 per cent) and trade
opportunities for all (60 per cent).

> Women are more likely than men to agree international trade is a good way for Canada to
promote respect for labour rights (69 per cent, compared to 59 per cent of men) and human
rights (67 per cent versus 57 per cent).

> Respondents who are 65 years of age or older are more likely to see international trade as an
avenue for Canada to promote trade opportunities for all (69 per cent, compared to 60 per cent
on average).

International tfrade as a promotional tool

Q. Please tell me the extent to which you agree or
disagree with each of the following statements:

International trade is a good way for Canada to
promote...

Environmental responsibility m 65
Respect for labour rights m 64
Respect for human rights m 62
Trade opportunities for all Enz 60
(notably women, indigenous, SMES)

" IDK/NR M Disagree (1-3) I Neither (4) m Agree (5-7)
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6.1

Knowledge of Trade and
Canada’s Free Trade
Agreements

SUPPORT FOR FREE TRADE

Results suggest Canadians are generally supportive of free trade. When asked whether

more free trade is a good thing or a bad thing for Canada, six in ten (61 per cent) say it is a good
thing, and only one in ten (ten per cent) think it is a bad thing. Tracking reveals a 13-point increase
in support for free trade over the last three years.

>

>

Men are more apt to see free trade as a good thing (69 per cent, compared to 61 per cent on
average).

Residents of Alberta and those ages 65 and over are both more likely to see the benefits of
free trade (72 per cent and 71 per cent, respectively, compared to 61 per cent on average).

100

80

40

Support for free trade

Q. Is more free trade a good thing or a bad thing for
Canada?

61

60 52 S M.

48

20 -

\-
0 [ [ [ [ [ [ [ [ [
2012 2013 2014 2015 2016 2017 2018 2019 2020

- Bad thing — Neither Good thing
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0.2  POTENTIAL FOR MORE TRADE

When asked, unprompted, which countries they believe Canada should be trying to tie
itself to more in terms of trade, one-quarter of respondents (24 per cent) believe Canada should tie
itself more to Europe, and slightly fewer (22 per cent) say the United States. About one in six believe
Canada should increase trade with China and the United Kingdom (16 per cent each), and slightly
fewer (12 per cent) say India. Other common responses include Mexico (nine per cent), Japan (eight
per cent), and Germany (five per cent).

> Men are much more likely to view China as a trading partner with more potential (21 per cent,
compared to 11 per cent of women).

> The likelihood of identifying the United States as a trading partner with more potential
diminishes with educational attainment (29 per cent among high school educated, compared
to 18 per cent of university graduates). Conversely, a preference for expanding trade with
Europe rises with education (from 16 per cent to 27 per cent).

> Residents of Alberta are more likely to say Canada should tie itself more to the United States
(31 per cent, compared to 22 per cent nationally).
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Potential for more trade

Q. Over the last few decades, Canada has been opening
up frade with many countries. Which countries do you
believe Canada should be trying to tie itself to more¢
[OPEN/UP TO TWO RESPONSES ACCEPTED]

Europe (general mention) 24
United States 22

China 16

United Kingdom 16
India 12

Mexico 9
Japan 8
Germany 5
Don’'t know/No response 20
(; 10 26 36 4'0
Note: Only those responses selected by at least 5% displayed above
o 2 ot perissin BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20
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6.3 IMPACTS OF CUSMA

Respondents were asked, unprompted, what impact the Canada-United States-Mexico
Agreement (CUMSA) will have on Canadians. Responses vary and do not centre on any one theme,
suggesting Canadians have limited understanding of the agreement. One in seven (15 per cent) say
there will be no significant impacts, while one in ten (ten per cent) believe the economy (in general)
will benefit. Just under one in ten foresee negative impacts on the agricultural sector, more
dependence on the U.S., or unspecified positive impacts (seven per cent each). A significant
proportion of respondents — 30 per cent — did not provide a response, again suggesting a lack of
understanding of the agreement.

> Men are more likely to say CUSMA would have no significant impacts on Canadians (20 per
cent, compared to 11 per cent of women).

> The likelihood of saying the new trade agreement will have no appreciable impacts rises with
education (from ten per cent among the high school educated to 18 per cent among university
graduates).

Impacts of CUSMA

Q. As you may know, Canada, the United States, and Mexico
recently signed the Canada-US-Mexico agreement on free
frade, which is intended to replace NAFTA. What do you think
will be the impact of this new NAFTA on Canadians¢ [OPEN/UP
TO TWO RESPONSES ACCEPTED]

No significant impacts 15

Economic benefits 10

Negative impacts on agricultural sector
Positive impacts (general mention)

Loss of Canadian control/Dependence on U.S.
Negative impacts (general)

G o g~

Job losses in Canada

Don’'t know/No response 30

0 10 20 30 40
Note: Only those responses selected by at least 5% displayed above
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6.4 AWARENESS AND ATTITUDES TO CPTPP
AND CETA

Canadians were also asked for their awareness and views on two recently signed trade
agreements: the Comprehensive and Progressive Agreement for Trans-Pacific Partnership
(CPTPP), and the Comprehensive Economic and Trade Agreement (CETA).

Results reveal a general lack of familiarity with both agreements, but positive views are
expressed about the agreements among those familiar with the agreements.

6.4.1 Awareness and attitudes to
CPTPP

When asked to rate how familiar they are with the CPTPP, most respondents indicate
they are either not very (40 per cent) or not at all (30 per cent) familiar with it. Just one-quarter (26
per cent) say they are somewhat familiar with the agreement, and an even smaller proportion (two
per cent) say they are very familiar with it.

> Self-rated familiarity with the CPTPP is highest among men (40 per cent say they are
somewhat or very familiar with the agreement, compared to 19 per cent of women).

> Familiarity with CPTPP increases with respondents’ level of education (from 19 per cent
among high school educated to 33 per cent among university graduates).

> Residents of Quebec are least likely to be familiar with CPTPP (16 per cent, compared to 28
per cent on average).

> Respondents who were not born in Canada are more likely to say they are familiar with the

agreement (37 per cent, compared to 27 per cent among those born in Canada).

Despite limited awareness of the CPTPP, those who are familiar with the agreement
express favourable views: over half (51 per cent) believe it has had a somewhat positive impact on
Canada, and one in five (22 per cent) believe it has a very positive impact.

> Views of the CPTPP grow more positive with age (from 66 per cent among those under 35 to
87 per cent among those ages 65 and over).
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Familiarity with CPTPP

Q. As you may know, Canada recently signed the
Comprehensive and Progressive Agreement for Trans-
Pacific Partnership (CPTPP), a free trade agreement
between Canada and 10 other countries in the Asia-
Pacific region. How familiar are you with this
agreemente

Very familiar | 2
Somewhat familiar 26
Not very familiar 40
Not at all familiar 30
Don't know / No response | 2

T T T 1
0 10 20 30 40 50
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No reproduction without permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20

Views on CPTPP

Q. [IF VERY/SOMEWHAT FAMILIAR] Based on what you
know, would you say the CPTPP's impact on Canada
is positive or negative?

Very positive 22
Somewhat positive 51
Somewhat negative 13
Very negative | 7
Don't know / No response | 6
oyt 2020 (; 16 26 36 46 56 66

No reproduction without permission BASE: Familiar with CPTPP; February 6-19, 2020, n=603, MOE +/- 4.0%, 19 times out of 20
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6.4.2 Awareness and attitudes to
CETA

Results reveal that awareness of CETA is also fairly limited. Most respondents are either
not very familiar (39 per cent) or not at all familiar (28 per cent) with this agreement. About one-
quarter (28 per cent) say they are somewhat familiar with the agreement, and just four per cent are
very familiar with it.

> Similar to CPTPP, men are much more likely to say they are familiar with CETA (43 per cent
say they are somewhat or very familiar, compared to 21 per cent of women).

> Familiarity with CETA increases with respondents’ level of education (from 22 per cent among
high school educated to 37 per cent among university graduates).

> Regionally, familiarity with the agreement is lowest in Quebec (22 per cent, compared to 32
per cent nationally).

> Respondents who were not born in Canada are more likely to be familiar with CETA (42 per
cent, compared to 31 per cent of Canadian-born respondents).

As with the CPTTP, despite low awareness, those familiar with the agreement express
favourable views about it: over half (54 per cent) of those who express familiarity with the agreement
say CETA’s impact on Canada has been somewhat positive, and three in ten (30 per cent) say its
impacts have been very positive. Just one in ten of these respondents (11 per cent) say the impacts
have been negative.
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Familiarity with CETA

Q. As you may know, Canada recently signed the
Comprehensive Economic and Trade Agreement
(CETA), a free trade agreement between Canada,
the European Union and its members states. How
familiar are you with this agreement?

Very familiar | 4
Somewhat familiar 28
Not very familiar 39
Not at all familiar 28
Don't know / No response | 2
C; IL) ZL) 35 4;) 56

Copyright 2020
N(? anp:ll:guélmn without permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/-2.1%, 19 times out of 20

Views on CETA

Q. [IF VERY/SOMEWHAT FAMILIAR] Based on what you
know, would you say CETA's impact on Canada is
positive or negative?

Very positive 30
Somewhat positive 54
Somewhat negative 8
Very negative | 3
Don't know / No response | 4
(; 1'0 2'0 3'0 4'0 5'0 66

C ight 2020
R o et permission BASE: Familiar with CETA; February 6-19, 2020, n=676, MOE +/- 3.8%, 19 fimes out of 20

48 » EKOS RESEARCH ASSOCIATES, 2020



[. Awareness of Government
Programs

7.1 AWARENESS OF GOC PROGRAMS

Results reveal that Canadians indicate fairly high levels of familiarity with programs
offered by the federal government intended to help companies do business abroad. Fully six in ten
respondents (61 per cent) say they are aware of these programs, and one-third (33 per cent) say
they are not.

> Men are much more likely than women to say they are aware of these programs (70 per cent,
compared to 53 per cent of women).

> Self-rated awareness of these programs rises progressively with age (from 51 per cent among
those under 35 to 70 per cent among those ages 65 and over).

> Awareness also tends to increase with educational attainment (from 49 per cent among high
school educated to 68 per cent among university graduates).

> Residents of Quebec are somewhat more familiar with these programs (69 per cent, compared
to 61 per cent nationally).

When asked to elaborate on their response, however, the majority of respondents (61
per cent) who say they are familiar with these programs were unable to name a specific program.
Among those able to provide a response, Export Development Canada (12 per cent) and the
Business Development Bank of Canada (eight per cent) were mentioned most often.
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Awareness of GoC programs

Q. Are you aware that the Government of Canada has
programs available to help companies do business
abroade

" Yes
L I\[e)
" DK/NR

C ight 2020
Ko rereducion witou pemission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/-2.1%, 19 times out of 20
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8. Direct Impact on Canadians

8.1 IMPACTS OF INTERNATIONAL TRADE

Consistent with other findings, results reveal generally positive impressions of the
impacts of international trade. Significantly, fully three-quarters (75 per cent) believe Canada’s
international trade has had a positive impact on the development of Canadian technology and
innovation, and six in ten (60 per cent) say it has had a positive impact on the number of jobs in
Canada. Just over half (54 per cent) say Canadians’ quality of life has improved as a result of
international trade, while just under half (46 per cent) feel the same about environmental standards
in Canada and abroad. A further four in ten (40 per cent) believe Canada’s international trade has
had a positive impact on improving working conditions abroad. Fewer than one in five respondents
say international trade has had a negative impact in any of these areas.

Tracking reveals impressions about the impact of international trade on both the
development of Canadian technology and innovation and the number of jobs in Canada have
remained stable over the past 20 years.

> Men are more likely to say their quality of life has improved as a result of international trade
(59 per cent, compared to 49 per cent of women).

> Those ages 65 and over are more apt to say international trade has had a positive impact on
the number of jobs in Canada (69 per cent, compared to 60 per cent on average).
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Impacts of international trade

Q. What impact do you think Canada's international
frade has had on each of the followinge

Development of Canadian
. |64 13
technology and innovation

The number of jobs in Canada

Your quality of life

Environmental standards in
Canada and abroad

Improving working conditions

abroad
IDK/NR ® Negative (1-3) = Neither (4) m Positive (5-7)
S(? gyp:j)%mlfngzvgmout permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20

Impacts of international trade:
Dev. of Canadian technology & innovation
Q. What impact do you think Canada's international trade

has had on each of the following?

Development of Canadian technology and innovation
100

80 7o 72 75

— -
O T T T T T T T T T T T
2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020

- E

= Negative (1-3) - Neither (4) - Positive (5-7)

C ight 2020
R o et permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20

52 « EKOS RESEARCH ASSOCIATES, 2020



Impacts of international trade:
The number of jobs in Canada

Q. What impact do you think Canada's infernational trade
has had on each of the following?

The number of jobs in Canada
100

80

60 57 _

48/*

40

20 B

i

0 T T T T T T T T T T T
2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020

o v T e

= Negative (1-3) - Neither (4) - Positive (5-7)

Copyright 2020
N(? gﬁ:&%uznun without permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/- 2.1%, 19 times out of 20
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8.2 PERSONAL BENEFITS OF INTERNATIONAL
TRADE

Results also reveal Canadians believe that international trade personally benefits them.
When asked whether they feel they currently benefit from trade, about six in ten respondents (63 per
cent) say yes, while only one-quarter (26 per cent) say no.

> Belief in the personal benefit of international trade increases with educational attainment;
about half of high school educated respondents (53 per cent) say they benefit from trade, a
figure that rises to 69 per cent among university graduates.

Among those who feel they are benefitting from trade, eightin ten (81 per cent) say they
enjoy a broader selection of goods and services, and more than half cite job creation (58 per cent),
economic benefits (56 per cent), and lower prices (51 per cent) as personal benefits from
international trade.

Among those who do not feel they have benefited from international trade, roughly four
in ten cite the inferior quality of foreign-made products (41 per cent), comparatively higher prices for
imported products (39 per cent), environmental concerns (37 per cent), and fears of job losses within
Canada (36 per cent). Three in ten (28 per cent) say international trade is bad for the Canadian
economy in general.
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Personal benefits of international frade

Q. Do you feel that you are currently benefitting from
international trade?¢

W Yes
m No
_ DK/NR

Copyright 2020
N(? anp:ll:guélmn without permission BASE: Canadians; February 6-19, 2020, n=2,089, MOE +/-2.1%, 19 times out of 20

Reasons for seeing benefits to trade

Q. [IF YES] Why do you think you are benefitting from
international trade 2 [MULTIPLE RESPONSES ACCEPTED]

There is a wider choice for consumers

Trade with countries outside Canada can create jobs
It is good for the Canadian economy

Imported products are cheaper

Your job depends on international trade

Imported products are better quality

Don’t know/No response | 6
T T T T T 1
0 20 40 60 80 100

Note: Only those responses selected by at least 5% displayed above

C ight 2020
R o et permission BASE: See benefifs fo frade; February 6-19, 2020, n=1,299, MOE +/- 2.7%, 19 times out of 20
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Reasons for not seeing benefits to tfrade

Q. [IF NO] Why do you think you are NOT benefitting from
international trade¢ [MULTIPLE RESPONSES ACCEPTED]

41

The quality of imported products is poor

39

Prices for certain imported goods are higher

37

It harms the environment

As a result of increased international trade
unemployment is higher

36
It is bad for the Canadian economy 28

Don’t know/No response 8

T T T T T 1

0 10 20 30 40 50

Note: Only those responses selected by at least 5% displayed above

Copyright 2020
Nf?rpe);:)%uélmn without permission - BASE: Do not see benefits to trade; February 6-19, 2020, n=1,299, MOE +/- 2.7%, 19 times out of 20

56 « EKOS RESEARCH ASSOCIATES, 2020



9. Conclusions and Implications

Canadians hold generally positive views of international trade. On most of the indicators
tested, respondents see trade as beneficial to Canada, particularly when it comes to fostering
innovation and stimulating job growth. Indeed, fully three-quarters (75 per cent) believe Canada’s
international trade has had a positive impact on the development of Canadian technology and
innovation. Furthermore, the vast majority of Canadians believe that trade has become more
important in recent years, and are open to further expanding trade. Most Canadians feel they
personally benefit from trade, with the perceived benefits centred on improved choice, lower prices,
and better job opportunities.

One potential problem area, however, is the perception that the benefits of international
trade are enjoyed to a much greater degree by large corporations and the rich. Canadians are divided
on whether the benefits from international trade are filtering down through the economy, and
respondents express serious doubts as to whether Canada’s more marginalized communities —
particularly Indigenous and LGBTQ2 Canadians — are benefitting from trade. Nevertheless, most
Canadians see trade as an avenue to promote trade opportunities for these groups, as well as other
social goals.

When it comes to considering Canada’s approach to trade, respondents put forward a
number of important considerations, particularly economic issues such job creation, support for
Canadian businesses, and innovation. However, protections for health and environmental standards,
protecting intellectual property, ensuring a more equitable division of the benefits of trade, and
diversifying Canada’s markets are also top-tier priorities.

Given the level of media attention to renegotiating NAFTA, it is not surprising that recall
of news related to international trade is up from 2001, with the bulk of the subject matter pertaining
to CUSMA. Familiarity with Canada’s other recently signed trade agreements — CETA, and CPTPP
— is relatively low, however, among those who are familiar with the agreements, clear majorities are
optimistic about their impacts.

Key regional and demographic differences
Across the country, Canadians hold broadly positive impressions of international trade

and there is no region where trade is viewed in a negative light. The relatively few significant regional
differences suggest that Albertans are more apt to see benefits to trade, while Quebec residents are
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somewhat more skeptical. For example, 72 per cent of Alberta residents say more free trade is a
good thing, compared to 56 per cent of Quebec residents. Of particular note, 52 per cent of
Quebeckers feel the benefits of trade are enjoyed primarily by the wealthy, a sentiment echoed by
just 33 per cent of Albertans. Quebec residents are also consistently less likely to say they are
familiar with current trade issues.

Throughout the survey, men consistently score higher than women on self-rated
knowledge of issues related to international trade. For instance, 43 per cent say they are familiar
with CETA, compared to just 21 per cent women. Nevertheless, men and women express generally
comparable attitudes on trade. Where there are differences, it is consistently men who convey a
moderately more positive view of the benefits of trade. For instance, 59 per cent per cent say their
quality of life has improved as a result of international trade, compared to 49 per cent of women.
Women are more likely to perceive trade as a means of advancing labour and human rights and are
more apt to rank support for farmers, environmental standards, and gender equality as important
goals for future trade negotiations.

In general, older Canadians — particularly those ages 65 and over — hold somewhat
more positive views of international trade, most notably when it comes to its impacts on jobs and the
economy. For instance, 69 per cent of those 65 and over say trade has a positive impact on the
number of jobs in Canada, compared to 60 per cent on average. Older Canadians are also more
likely to see trade as an avenue for promoting an array of social and economic goals and they place
a particular importance on diversifying Canada’s export markets. They are more likely to reject the
notion that the benefits of trade are enjoyed exclusively by the wealthy, and are more likely to view
the rise of protectionism as a bad thing. Older Canadian are more likely to factor country of origin
into their purchasing decisions, and they are more apt to hold the view that Canadian-made products
are known for their superior quality. Self-rated familiarity with trade issues consistently rises with age.

Self-rated familiarity with trade issues rises with educational attainment, with university
graduates consistently saying they are more familiar with Canada’s various trade agreements.
Canadians of all academic standings hold similar views on trade, though the university educated are
more likely to say they personally benefit from trade, and are more apt to say protectionism is a bad
thing. High school graduates are significantly more likely to see lowering prices and broadening
consumer choice as a key priority.

Implications
Perhaps the most interesting finding is that Canadians remain unified and bullish about

international trade. There is remarkable stability in positive attitudes to trade and globalization. If
anything, these attitudes have improved somewhat in recent years. If protectionism and anti-

58 « EKOS RESEARCH ASSOCIATES, 2020



globalization are currently sweeping parts of the Western world, they do not seem to have found
much traction in Canada; there is no evidence that enthusiasm for international trade is diminishing.

Canadians like international trade mainly because of the economic benefits it brings.
They also recognize other benefits, and there are a number of goals that they would like to see linked
to trade, such as the environment, labour, and women’s issues. However, these objectives are
ultimately subordinate to economic issues.

Perceptions of trade are dominated by CUSMA. Canadians are widely supportive of
CUSMA and while they do not seem to believe the agreement will bring many benefits beyond those
provided by NAFTA, they do not see any obvious downsides to the agreement. In other words,
Canadians seem pleased with how the deal was negotiated.

Fluency on international trade is mixed. Canadians recognize the role of the United
States, but seem to overestimate the demand for Canadian exports in China relative to markets such
as Europe and the United Kingdom.

Canadians see trade as primarily benefitting big business (indeed, when respondents
were asked about the benefits of trade, there was a huge drop-off when the scope of the question
shifted to small businesses). Interestingly, Canadians do not appear too bothered by this apparent
lack of equity; they seem to acknowledge that economic growth in this country is inextricably linked
to the performance of our larger companies, although they do express some concerns that the
benefits of international trade are not being shared by all Canadians.
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APPENDIX A
QUESTIONNAIRE (ENGLISH AND FRENCH)






WINTRO

WEB INTRO

We are conducting a study on behalf of the Government of Canada to obtain the views of
Canadians on a range of important issues. Please be assured that we are not selling or soliciting
anything. The survey is voluntary and your responses will be kept entirely confidential and
anonymous. The survey should take about 15 minutes to complete.

A few reminders before beginning:

- On each screen, after selecting your answer, click on the "Continue™ button at the bottom of the
screen to move forward in the questionnaire.

- If you leave the survey before completing it, you can return to the survey URL later, and you will
be returned to the page where you left off. Your answers up to that point in the survey will be
saved.

- If you have any questions about how to complete the survey, please call Probit at 866.211.8881
or send an email to online@ekos.com. Thank you in advance for your participation.

Q1A

Do you recall any news in recent months on issues related to international trade?

R - PP PPRPN 1 ->Q1B
N[ TP T PSP PTUP PR PSPPI 2

DON't KNOW/NO FESPONSE......evveiieiieeiieeiteetesttesteesteesteesteesbesseesraestaesreesteeseaneesseesseenes 99

Q1B
[1f..QiA=1

If yes, what was the topic of the report?
PlEASE SPECITY: it e 77
DON't KNOW/NO FESPONSE......evieiieiieeiieeiteetestresteesteesteesteeteesaesraestaestaesteeseansesneenneenes 99
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PQ2

In your opinion, how important are the following goals when considering Canada’s approach to
international trade? Please use a 7-point scale where 1 is not at all important, 7 is very important
and the mid-point 4 is somewhat important.

Q2A

Creating jobs in Canada

Not at all IMPOItANT L......cveieiieiecr e sre e 1
SRS PREROP 2

K SRS 3
SOMEWNAL IMPOITANT 4 ...t 4
SRRSO 5
SRRSO 6

VErY IMPOITANT 7. bbbt 7

DoN't KNOW/ NO FESPONSE ......vevveieiteieieite sttt sttt sttt bbb 99 S
Q2B

Promoting gender equality

Notat all IMPOITANT L.......oieeiie e 1
OSSOSO 2

K USSR 3
SOMEWNAL IMPOITANT 4 ... 4
ST T PP PP OPPPPRPP 5
RSSO 6

VErY IMPOITANT 7. bbb 7

Don't KNOW/ NO FESPONSE ...ttt ettt sttt ettt 99 S
Q2C

Ensuring Canadian environmental and health standards are respected

Notat all IMPOITANT L.......coiiiie e 1
OSSPSR 2

K USSP 3
SOMEWNAL IMPOITANT 4 ...t 4
T PP PP PP OPPRPPRP 5

B ettt ettt et et e be LRt et oAt e et e R e b et et R et et R e R e Rt R e h et et e et et reer e e nenaenes 6

VErY IMPOITANT 7.t bbbt 7

DON't KNOW/ NO FESPONSE.....evveiieiieeiieeiteeie st ettt et ste e rae e sraesre e sreereaneesneeesee e 99 S
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Q2D
Ensuring that trade benefits everyone

Not at all IMPOItANT L......cveieeieiece e reens 1
SRS PREROP 2
K SRS 3
SOMEWhAt IMPOITANT 4 .....c.ooieicece e re e 4
SOOI 5
RSSO SERSP 6
VEY IMPOITANT 7.t 7
Don't KNOW/ NO FESPOMNSE .......cvveiiiteieteste ettt sttt 99
Q2E

Offering consumers the widest choice of products and services at the lowest prices
Notat all IMPOITANT L.......ooeiiie e 1
OSSO PR RSP 2
K USROS 3
SOMEWNAt IMPOMANT 4 ........oeiiiie e sre e sre s 4
SO US P EUS PRSP 5
RSSO 6
VErY IMPOITANT 7.t 7
DoN't KNOW/ NO FESPONSE ......vvveieiteieteite ettt sttt sttt bt 99
Q2F

Supporting Canadian businesses

Notat all IMPOITANT L.......oieeiie e 1
OSSOSO 2
K OSSP USPRSP 3
SOMEWNAL IMPOMANT 4 ... sae s 4
ST OSSP SURERRSUS 5
B ettt ettt et et e be LRt et oAt e et e R e b et et R et et R e R e Rt R e h et et e et et reer e e nenaenes 6
VErY IMPOITANT 7. bbbt 7
Don't KNOW/ NO FESPONSE ...ttt ettt ettt 99
Q2G

Encouraging innovation in Canada

Notat all IMPOITANT L.......ooiiiie e 1
OSSPSR 2
K OSSP USPRSP 3
SOMEWNAL IMPOITANT 4 ... 4
OSSPSR 5
B ettt ettt e e et L e e bt e b et eR b et oA e b et et h et oAb h et et e R e h et Re et et ete et e nenente s 6
VErY IMPOITANT 7.ttt 7
Don't KNOW/ NO FESPONSE ...ttt sttt sttt sttt st 99
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Q2H
Protecting Canadian Intellectual property

Not at all IMPOItANT L......cveieiieie e ens 1
SRS PREROP 2
K SRS 3
SOMEWhAt IMPOITANT 4 .....c.ooieicece e re e 4
SOOI 5
RSSO SERSP 6
VEY IMPOITANT 7.t 7
Don't KNOW/ NO FESPOMNSE .......cvveiiiteieteste ettt sttt 99
Q21

Diversifying Canada's export markets

Notat all IMPOITANT L.......ooeiiie e 1
OSSO PR RSP 2
K USROS 3
SOMEWNAt IMPOMANT 4 ... sre e e 4
SO US P EUS PRSP 5
RSSO 6
VErY IMPOITANT 7.t 7
DoN't KNOW/ NO FESPONSE ......vvveieiteieteite ettt sttt sttt bt 99
Q2J

Supporting farmers/agricultural sector

Notat all IMPOITANT L.......oieeiie e 1
OSSOSO 2
K OSSP USPRSP 3
SOMEWNAL IMPOMANT 4 ... sae s 4
ST OSSP SURERRSUS 5
B ettt ettt et et e be LRt et oAt e et e R e b et et R et et R e R e Rt R e h et et e et et reer e e nenaenes 6
VEY IMPOITANT 7.t bbbt 7
Don't KNOW/ NO FESPONSE ...ttt ettt ettt 99
Q2K

Increasing foreign direct investment in Canada

Notat all IMPOITANT L.......ooiiiie e 1
OSSPSR 2
K OSSP USPRSP 3
SOMEWNAL IMPOITANT 4 ... 4
OSSPSR 5
B ettt ettt e e et L e e bt e b et eR b et oA e b et et h et oAb h et et e R e h et Re et et ete et e nenente s 6
VErY IMPOITANT 7.ttt 7
Don't KNOW/ NO FESPONSE ...ttt sttt sttt sttt st 99

6 « EKOS RESEARCH ASSOCIATES, 2020



PQ3
Please tell me the top five most important markets/countries for Canadian exports over the last
few years?

Q3

First

UNIEEA SEALES. ...veieieicieeeee ettt sa et st sneens 1 |
UNited KINGUOM ...t ebe e 2 |
(O3] USSP 3 |
JAPAN bbb ae e 4 |
IMIEXICO ottt ettt et b ettt b ettt b e et e b et ettt et bbbt re e 5 |
1o T USROS 6 |
(1T 00T 10 TSRO TOPROPRTOP 7 |
Other (P1eaSe SPECITY) ...cciuiiie it 77

DON't KNOW/ NO FESPONSE.....evveieeiieeiieeitecie et steesteesteete e sae e e sreesaeeeeaneesneennee e 99 X
Q3A[0,1]

Second

UNIEEA SEALES...eviieieiciieie ettt sttt sbe et naesbenteeneenes 1 |
UNited KINGUOM ...c.viiiicc et e e e beereeneenne s 2 |
CRING bbbt e nr e 3 |
JAPDAN ot na e n e 4 |
IMIEXICO ...ttt bttt bbbttt nb bbbt b et et b b bbb ene s 5 |
[0 L T TP O TPV UROUPTPTPTPRPRUPTON 6 |
(1T 00T 10 PP OPR PR 7 |
Other (P1aSE SPECITY) ..c.veiiiterieiiiieieeieete e 77

Don't KNOW/ NO FESPONSE ...ttt ettt ettt 99 X
Q3B [0,1]

Third

UNITEA SEALES. ...ttt e bbbt nn bbb 1 |
UNited KINGUOM ...c.viiiicic ettt esre e be e beeaeerne s 2 |
CRENG bbbt bbb e b 3 |
= 0 Lo PP PPRP 4 |
IMIEXICO ...ttt bttt bbbttt b bbbt b et et b e b bbb ene s 5 |
[0 LT T TP STUTOURTPRPTPRPRURTON 6 |
(C1=] 0101110 P PP SO P PRSP 7 |
Other (P1aSe SPECITY) .....euiiiiieiiiieieierie e 77

Don't KNOW/ NO FESPONSE ....c.vevveveteieieiie ettt sttt sttt et 99 X
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Q3C [0,1]

Fourth

UNITEA STALES ...t 1 |
LT (=To I ST T o ] 2 o IS 2 |
CRING s 3 |
JAPAN e bbb re e 4 |
IMIEXICO ...ttt 5 |
L0 LT T PSPPI 6 |
GBIMNANY ...ttt b et e b b sr et nn e n e e er e 7 |
Other (P1aSe SPECITY) .....cuiireieiiitirieiesie et 77

DoN't KNOW/ NO FESPONSE ...ttt ettt sttt 99 X
Q3D [0,1]

Fifth

UNIEA STALES......ceeiteecieire et n e ere e 1 |
L0 T3 o I S T o o . ST SS USSR 2 |
CRINA 1o 3 |
JAPAN e 4 |
LT o USSP 5 |
10T L USSP 6 |
GBIMNANY ...ttt h et r e bttt e bt bt r bt e e e nn e n e r e r e 7 |
Other (P1aSE SPECITY) .....cuiiieieiiiieieiere et 77

Don't KNOW/ NO FESPONSE ...ttt seeie sttt ettt 99 X
PQ4

Which sectors do you think make up the largest part of Canada's exports?

Q4

Largest

Natural RESOUICES/ENEIGY .....cveueiueieiiiteiieiesie ettt ettt st sr et sre e b 1 |
MENUTACTURING ...ttt 2 |
AGHICUITUIAl PrOTQUCTES ...t 3 |
AUtOMODIIES AN CAN PAS ..ot 4 |
[ LT (=] o S 5 |
0 11T UA o o ST 6 |
Clean/environmental teChNOIOQY .......c.vouiiiiiiiiie e 7 |
Other (P1eaSe SPECITY) ...eiiuiiie it 77

DON't KNOW/ NO FESPONSE.....cvveiieiieeiteeite et ettt ste e e et e e sreereensesneeenee e 99 X
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Q4A[01]
Second largest

Natural RESOUICES/ENEIGY ....ocveiveivieieieeieiiisie e stese e e e e e see st e sne e e e e e e saesresnesneans 1 |
T = Tod (0 oo USSR 2 |
AGHCUIUIAL PrOGUCTS.......eciviieie e e e st sresnesresneas 3 |
AUtOMODIIES AN CAI PAS ...vvevieieciese e sresre e eneas 4 |
HISTECR 1 bbb 5 |
[ (1 Tor= U1 o PSP 6 |
Clean/environmental teChNOIOY ........ccooiiiiiiiiiiic s 7 |
Other (P1aSe SPECITY) .....cuiireieiiitirieiesie et 77

DoN't KNOW/ NO FESPONSE ...ttt ettt sttt 99 X
Q5

Over the past 10 years, do you think international trade has become less important or more
important in terms of its contribution to the Canadian economy? Please use a 7-point scale where
1 is much less important, 7 is much more important and the mid-point 4 is neither.

MUCh 1€SS TMPOITANT L ... 1
2 e oot e e Yo YRt oL et oA R e LRt R et et R et oAttt R bRt b e bRt et et et e b b n et e 2
K USSR 3
NEITNEE 4 .ottt st be e st e et e e ee s aresbeesbeesbeenbesreens 4
SO US P EUS PRSP 5
B etttk ettt bt R bt R R R ARt R Rt bRt AR e Rt bbbttt n et s 6
MUCh MOre IMPOITANT 7 ..ot eeae e 7
DON't KNOW/ NO FESPONSE.....evveieeiieesieeite e site sttt e steeste e e e staesreesteeeeaneeeneesnee e 99
Q6

Why do you feel this way?

PlEASE SPECITY: . e 77
DON't KNOW/NO FESPONSE ..ottt sttt sttt e b eneas 99
Q7

Which of the following two statements is closest to your point of view?

The benefits from international trade filter down through the economy and most
Canadians benefit through jobs, taxes companies pay, and a better selection of goods

available t0 CONSUMENS..........oviiiic e 1

O R et E bbbttt ens 2 N
The benefits from international trade go mostly to large corporations and wealthy

investors, with little left over for average Canadians..........c.ccoovevviveivereneninnnnnsnennns 3

DoN't KNOW/NO FESPONSE. ....cveiieieieeieie ittt sttt sttt 99
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PQ8

To what extent would you say that international trade benefits each of the following within
Canada? Please use a 7-point scale where 1 is to no extent whatsoever, 7 is to a great extent and
the mid-point 4 is to a moderate extent.

Q8A

Large businesses

NO EXLENE WNAESOBVET L .....viiviiiiiiieiieiisie ettt st st sre e 1
SRS PREROP 2

K SRS 3
MOUEIALE BXIENT 4 ...t st te e e e s br e s be e sbe e be e beereesrnens 4
SRS US PP 5
USROS 6

1T =) [ o | S OSSPSR 7

DoN't KNOW/ NO FESPONSE ......vevveieiteieieite sttt sttt sttt bbb 99 S
Q8B

Businesses in your community

NO eXIENT WHALSOBVET 1 ...ttt 1
OSSOSO 2

K PSSO UST 3
MOTEIALE BXIENT 4 ...eiieeiecie ettt st be b e e ar e s be e s be e s ba e be e beenaesreens 4
TSSOSO 5

B ettt e bR Rttt E e Ee Rt e Rt e Rt e R et e be e Re Rt e Re e Rt er e e e et nreerenre e 6

(1T =) [ o | BTSSR 7

Don't KNOW/ NO FESPONSE ...ttt ettt sttt ettt 99 S
Q8C

Small and medium-sized enterprises (SMES)

NO eXIENT WHALSOBVET 1 ...ttt e 1
OSSPSR 2

K ST 3
MOCEIALE BXIENT 4 ...eoieiiecie ettt be b e e e st e s be e e be e beebeeneesrneas 4
S 5
ST 6

(T =) o | OSSPSR 7

DON't KNOW/ NO FESPONSE.....evveiieiieeiieeiteeie st ettt et ste e rae e sraesre e sreereaneesneeesee e 99 S
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Q8D
You and your family

NO EXIENT WHALSOBVET 1 ....veiviiceeie ettt st st s be s st re s 1
O 2

K 3
V(0T (< g L (=l (=] 1] A ST 4
YRR 5

B ettt ettt e e e e ——e e e ——eeea——e e e e h—tee e i —teeeaehteee ettt eeiibaeeeaahbeeeeeataeeibeeeeaarbeeenans 6

[T =T A ] L AR 7

Don't KNOW/ NO FESPOMNSE .......cvveiiiteieteste ettt sttt 99 S
Q8E

Women

NO EXEENT WRALSOBVET L ...ttt e e s sab e e s ebae e e s nees 1

2 e —e e —e e e e ——e e e i ——e e e ——e e e e —tteaa——e e s i ee e e e be e e e aaeeeabereeaarbeeeans 2
SRR 3

Y (010 LT (oI (=] L A S 4
YRR 5

B ettt ettt e e e e e e ——ee e i ——eeea—ttee ———ee e i —teeeaatttteaa—tteeibateeaatbeeeeaatteeibeeeeaarbenenans 6

[T =T A ] L R 7

DoN't KNOW/ NO FESPONSE ......vvveieiteieteite ettt sttt sttt bt 99 S
Q8F

Indigenous people

NO EXEENT WRALSOBVET L ...ttt ettt e e s a e e s sbaa e e s nees 1

2 e —e e —e e e e ——e s e i ——e e e i ——e e e ettt e aa——e e e i aee s e be e e e aae e e s baeeeearbeeeans 2
TSR 3

Y (010 LT (oI (=] L A ST 4

D et et et e e e ——ee e i —eeeea—ttee i ——eee i ——eeeaa—tteta —tteeieeteeaabeeerattteeiaareeaarenenans 5

B ettt et e e e e e e ——ee e e ——eeea—teee  ——eee i —teeeaa—tteta——teeiaateeaabeeenattteeraaresaarenenans 6

(T =T A ] LR 7

Don't KNOW/ NO FESPONSE ...ttt ettt ettt 99 S
Q8G

LGBTQ2 communities

NO EXEENT WRALSOBVET L ...ttt ettt et e e st a e e s ebaa e e nees 1
RN 2
TSR 3

(Y (010 LT (I (=] L R ST TR 4

D ettt et et ettt e e ——eeee——teeaet—tter————eea—eeeaa——teaa —teeii—teeaaretenaa—teereeeeaarenenans 5

B ettt ettt et e e e et e e ——eeea——eeeae——tte e ——teea——teeaa——teaa ——teeia—teeaareeenaetteerareeeaarenenaas 6

(T =T A ] L 7

Don't KNOW/ NO FESPONSE ...ttt sttt sttt sttt st 99 S
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QSH

Youth

NO EXIENT WHALSOBVET 1 ....veiviiceeie ettt st st s be s st re s 1
S 2
S 3
V(0T (< g L (=l (=] 1] A ST 4
S 5

B ettt e et e e e —e e —e e et e e—teee—eeei—eeei—eseiteeeatte e e eeeeteseeteeeatesaetee e teeaareesreeaareesres 6

[T =T A ] L AR 7

Don't KNOW/ NO FESPOMNSE .......cvveiiiteieteste ettt sttt 99 S
Q9

To what extent do you think Canadian businesses investing in other countries benefits Canada?
Please use a 7-point scale where 1 is to no extent whatsoever, 7 is to a great extent and the mid-
point 4 is to a moderate extent.

NO EXEENT WRALSOBVET L ...ttt ettt ettt s ettt e e ettt e e s st et e e st e e e s sba e e e sbaaeesanees 1
2 e e et e ——e e i —eeea——tte i ——ee e i ——eeeaa—tteaa——tee i eteeaabereaartteeretresaarbenerans 2
B et et e e eeee—eeee i ——eeeiheeeeai—etteii—teee i —teeeaateteaa—ttee i eteeaatbeeeaarttee i eresaarrenenans 3
Y [0 T0 LT (I 1<) | A SRR 4
D ettt e e e —ee e i —eeea——tee i ———e e i ——eeeaa—tteaa et ee i —teeaatbereaartteeiebeeeesarbenenans 5
TR 6
GFEAL BXIEINT 7 .uvvviiiiiiii ittt s bbbt e e s s e e bbb et e e e s s e sbb b b e e e e e e e s sabbrees 7
DON't KNOW/ NO FESPONSE .....evveieeiieeiieeite e st et e st e steeste e raesae e e sreesreereaneesneeeree e 99
Q10

Using the same scale to what extent do you think international businesses investing in Canada
benefits the Canadian economy?

NO EXEENT WRALISOBVET L ...ttt ettt st e s et e e e et e e s et e e e s st e e e e sbeaeesanees 1
2 e e e e et e e ——ee e i —eeeae—teee i ——eee i ——eeeaa—tteaa ——teeiiteeeiateeeeatteeraeeesaabenenans 2
B et et e e et ee e e eeeeie——eeeiheeeeae—ttteie—teeei—eeeeaa—ttesa —teeiiereeaateeesatteeiaareeaarenenans 3
(Y (010 LT (I (=] L R ST TR 4
D et et et e e e ——ee e i —eeeea—ttee i ——eee i ——eeeaa—tteta —tteeieeteeaabeeerattteeiaareeaarenenans 5
B ettt et e e e e e e ——ee e e ——eeea—teee  ——eee i —teeeaa—tteta——teeiaateeaabeeenattteeraaresaarenenans 6
GFEAL BXIEINT 7 .ovvveiiiiii ittt e e et e e e s s e e bbb et e e e e s e sbbbae e e e e e s e ssabbaaees 7
DON't KNOW/ NO FESPONSE .....evveiieiieeiteeite ettt et ste e e et e e e sreereenseaneeesee e 99
Q11[1,5]

In your opinion, what are Canadian products best known for internationally?
Select all that apply
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HIGN QUATTLY ..o e b 1

Adhering to environmental Standards .............ccoeovieriiiienein e 2
Treating workers fairly during production..........cccccoveveieieie s 3

0 1T ] ol SRS 4

Other (P1ease SPECITY) ...cviiiieiiii e sre s 77

DON't KNOW/NO FESPONSE......eeveieitieieeiresieitestestestesteasseseessesteseesresteesseseessesseseessessesnens 99 X
Q12

To what extent does the origin of the country which produces or manufactures a product affect
your decision to purchase the product? Please use a 7-point scale where 1 is to no extent
whatsoever, 7 is to a great extent and the mid-point 4 is to a moderate extent.

NO EXIENT WHALSOBVET 1 ...ttt ettt st b s sbe s st 1
R 2
TSR 3
Y (010 LT (oI (=] L A SR 4
ST 5
B ettt et e e e e e e et e e —eea—e e e —eee—te e —eea—ee e —e e —tea e aattaaee ettt aa e st e aaeenarees 6
[T =T A ] L 7
Don't KNOW/ NO FESPONSE ...ttt seeie sttt ettt 99
Q13

Many people talk about the rise of protectionism in the United States and Europe which, among
other things, includes growing opposition to trade and globalization. Overall, do you think this rise
of protectionism is a good thing or a bad thing for Canada?

Bad thiNg ...eieeeeiieee bbb 1
Neither good NOF DA .........ccoiiiiii e 2
GO0 TNING ..ttt bbb 3
DoN't KNOW/NO FESPONSE. ....c.viiitiiteieie ittt ettt 99
PQ14

Please tell me the extent to which you agree or disagree with each of the following statements
using a 7-point scale where 7 means strongly agree, 1 means strongly disagree and the mid-point
4 means neither.

Ql4A

I worry increased international trade is likely to result in countries lowering their environmental standards to be
more competitive
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SRRSO 2

K SRS 3
NEITNEE 4 ..ottt sttt s r et sb et e e ete e 4
SRS PRSP 5

B etttk h e R bt R Rt R R Rt R R et Rt AR Rt R e Rttt bt nee 6

Y (0] 00 LA o | (== AU 7

DOoN't KNOW/ NO TESPONSE.......eveveiereieeeeieitesiestestesteesseseessessestessessessseseessessessessessessens 99 S
Q14B

Canada should consider the interests of Canadians in its approach to international trade
SEIONGIY dISAGIEE 1 ...oviiiiiieiiiciecec s 1

2 e oot e e Yo YRt oL et oA R e LRt R et et R et oAttt R bRt b e bRt et et et e b b n et e 2

K OSSPSR 3
NEITNEE 4 .. bbbttt e bbb ees 4
SO US P EUS PRSP 5

B etttk ettt bt R bt R R R ARt R Rt bRt AR e Rt bbbttt n et s 6
0010 YA o | (- SRR 7

DoN't KNOW/ NO FESPONSE ......vvveieiteieteite ettt sttt sttt 99 S
Q1l4C

International trade is a good way for Canada to promote trade opportunities for all (hotably women, indigenous,
Small and medium-sized enterprises (SMEs))

SONGIY AISAGIEE L...ceeiiee ettt e be et re e sre e nre e 1
OSSPSR 2

K OSSP USPRSP 3
NEBITNEE 4 .. bbbttt b e sb et st sbe e 4
TSROSO 5
USROS 6
SETONGIY BOTEE 7.t bbbt b 7

Don't KNOW/ NO FESPONSE .......vveiiiteieieite sttt sttt st ettt 99 S
Q14D

International trade is a good way for Canada to promote environmental responsibility
SErONGIY QISAOIEE 1 ...ttt 1
USROS 2

K OSSPSR 3
NEBITNEE 4 ... e et b et b et b e bbb b ens 4
TSROSO 5
U 6
SETONGIY BOTEE 7.ttt 7

Don't KNOW/ NO FESPONSE ...ttt sttt sttt sttt st 99 S

14 « EKOS RESEARCH ASSOCIATES, 2020



Ql4E
International trade is a good way for Canada to promote respect for labour rights

SroNgGlY AISAQIEE L .....vvcveeieie et e e renrenne e 1
OSSOSO PEUPTRTITR PP 2
TP S TR PP PP RPPRPPPR 3
NEBITNEE 4 .ottt et sb e et e e ebe e 4
SO S O PT ST TRT PP PP PPIPRPPPR 5
B etttk bbb bR bR bR £ bR e £ b e R e £ bR £ bR e e bRt bRt bt et nr et 6
SETONGIY BOTEE 7.ttt 7
Don't KNOW/ NO FESPOMNSE .......cvveiiiteieteste ettt sttt 99 S
Q1l4F

International trade is a good way for Canada to promote respect for human rights
SONGIY ISAGIEE L...o.eeiee ettt st sre e nte e 1
TSSOSO TSRS P PR PTPEUPPOPIPRPTPPROR 2
K TSSOSO TSP PT T PR OTPEUPPPPRPTPPRRTR 3
NEITNEE 4 .. e bbbttt sr bbb ens 4
ST T PP PP OPPPPRPP 5
TS URT O PTSOTIPROTPPO 6
SETONGIY BOTEE 7.ttt 7
Don't KNOW/ NO FESPONSE ...ttt seeie sttt ettt 99 S
Q16

Is more free trade a good thing or a bad thing for Canada?
[T Vo 1 1 o S 1
Neither good NOF DA .........coveiiie e s 2
(€T o I8 1 1 T PSS 3
DoN't KNOW/NO FESPONSE. ....c.viiitiiteieie ittt ettt 99
PQ17

Over the last few decades, Canada has been opening up trade with many countries. Which
countries do you believe Canada should be trying to tie itself to more?

Q17

First selection:
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UNIEEA SEALES. ....eiteiei et bbbt sa e bbb ens 1 |
UNited KINGUOM ..ot eb e 2 |
CRINA 1ttt bbbttt ae s 3 |
JAPAN bbb re e 4 |
IMIEXICO ottt ettt et et b et b et et b e et ettt ettt bbbt re e 5 |
1o T WSSOSO 6 |
(€174 00T 10 TP TOPROPRTOP 7 |
Other (P1ease SPECITY) ...cuiiiieiiii e sre s 77

DoN't KNOW/ NO FESPOMNSE .......vveteireietesie sttt sttt 99 X
Q17A[0,1]

Second selection:

UNITEA SEALES. ...ttt bbbttt nn bbb s 1 |
L0 T3 T I S g o o . PSSR 2 |
CRING bbb bbb er e 3 |
JAPAN e 4 |
IMIEXICO ...ttt bttt bbbttt b bbbt b et et b e b bbb ene s 5 |
[0 LT T TS U TP USTUROURTPTPTPRPRUPTON 6 |
(C1=] 0101110 TP PP S PP PR PR 7 |
Other (P1aSe SPECITY) .....cuiiiiieiiiieiieieiie et 77

Don't KNOW/ NO FESPONSE .......vveiiiteieieite sttt sttt st ettt 99 X
PQ18

As you may know, Canada, the United States, and Mexico recently signed the Canada-US-Mexico
agreement on free trade, which is intended to replace NAFTA. What do you think will be the
impact of this new NAFTA on Canadians?

Q18

Answer 1:

Q18A [0,1]
Answer 2:
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Q19

As you may know, Canada recently signed the Comprehensive and Progressive Agreement for
Trans-Pacific Partnership (CPTPP), a free trade agreement between Canada and 10 other countries
in the Asia-Pacific region. How familiar are you with this agreement?

VErY FAMITIAT ..o 1 ->Q20
SOMEWNAL FAMITIAL .......eiiiiice e e e 2 ->Q20
NOE VEFY FAMITAL ...t 3

NOt At Al FAMITAN ... oo 4

DON't KNOW/NO FESPONSE......veveieitreieieesieitestestestesseasseseessestessesrestessseseessesseseessessesnens 99

Q20
| If..Q19=10rQ19=2 |

Based on what you know, would you say the CPTPP's impact on Canada is positive or negative?

VEIY POSITIVE ..oiiiiieeiiee ettt e te e te e te e e ana e s aeesteenbeebeesaenneeas 1

SOMEWNAL POSITIVE....ecuviiie ettt et re e e e nre e 2

SOMEWNAL NEGALIVE ... .eiei et et ee s e s re e sreenreeneas 3

VEIY NEOALIVE.....eieiee ettt e e e e e te et e e eaneesaeesteenteeteesaenneens 4

DON't KNOW/NO FESPONSE......evveiieiieeiieeiteetesttesteesteesteesteesbesseesraestaesreesteeseaneesseesseenes 99

Q21

As you may know, Canada recently signed the Comprehensive Economic and Trade Agreement
(CETA), a free trade agreement between Canada, the European Union and its members states.
How familiar are you with this agreement?

VEIY TAMIIAT ..o e et nae e 1 ->Q22
Somewhat familiar..........coovveiiii s 2 ->Q22
NOt VEIY TaMUIIAr .....ocviicc e 3

NOE At Al FAMITAN ..o 4

DoN't KNOW/NO FESPONSE. ....c.veiieieiteieie ittt 99

Q22
[If..Q21=10rQ21=2 |

Based on what you know, would you say CETA's impact on Canada is positive or negative?
WEIY POSITIVE ..ottt bbbttt b bbbt et e et e b sbesbeeneas 1

SOMEWNAL POSITIVE ...ttt 2

SOMEWNAL NEGALIVE ..ottt 3

VEIY NEOALIVE.....eiiiiitieeicte bbbt bbbttt nbens 4

DoN't KNOW/NO FESPONSE. ....c.veiieiiiieieiesie ettt sttt sttt 99
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Q23A

Are you aware that the Government of Canada has programs available to help companies do
business abroad?

Y S ettt R R R bRt R bRt bbbt bR na s 1 ->Q23B
N[ PP U P TUPOP PR PSPPI 2

DON't KNOW/NO FESPONSE......veveieitreieeeesieitestesiestesteasseeessestessessesteesseeessesseseessessessens 99

Q23B

| If..Q23A=1
If yes, which programs are you aware of?

PlEASE SPECITY: oiiiiieiciece e e nreene s 77
DON't KNOW/NO FESPONSE......evveiieiieeiieeitestesttesteesteesteesteetesraesraessaesreesaeeseaneeaneenseenns 99
PQ24

What impact do you think Canada's international trade has had on each of the following? Please
use a 7-point scale where 1 is an extremely negative impact, 7 is an extremely positive impact and
the mid-point 4 means neither.

Q24A

Development of Canadian technology and innovation

Extremely negative IMPact 1 ........ccooiiiiiiiiiese e 1
USSP 2
K USSP 3
NEBITNEE 4 .. bbbttt b e sb et st sbe e 4
TSROSO 5
USROS 6
Extremely poSitive IMPACE 7 .......ccovv it 7
DON't KNOW/ NO FESPONSE .....evveiieiieeiieeite et et ste et ste e tae et e e e sreereaneesneeere e 99 S
Q24B

The number of jobs in Canada

Extremely negative IMPact 1 ........ccooiiiiiiiiieiese et 1
USSP 2
K USSP 3
NEBITNEE 4 ... e b bbbttt e bbb ens 4
TSROSO 5
USSP 6
Extremely poSItive IMPACT 7 .......oiviiiiieieie e s 7
DOoN't KNOW/ NO FESPONSE.......cuviieitieieiieeiie ittt sttt st sb e e e e b e eneas 99 S
Q24C

Environmental standards in Canada and abroad
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OO URT PP UPTUOTIOROPPRO 2
TP S TR PP PP RPPRPPPR 3
NEIENEE 4 ..ot 4
SO S PRSP PP RPTRRPPRRR 5
G OSSP PP OT PP PPTRPPPRR 6
Extremely poSitive IMPACE 7 .......ccviieiiceice e e 7
DOoN't KNOW/ NO TESPONSE.......eveveiereieeeeieitesiestestesteesseseessessestessessessseseessessessessessessens 99
Q24D

Improving working conditions abroad

Extremely negative iMPact 1 ........ccooiiiiiiiiiieiseeese e 1
OO URT PP UPTUOTIOROPPRO 2
K TSSOSO TSP PT T PR OTPEUPPPPRPTPPRRTR 3
NEITNEE 4 . 4
oSS O ST ST PP PO T PR PTPE PP PPPRPPPRRR 5
G TSSOSO TO TS OTTPT PP PP PP UPPTPURPTPPRR 6
Extremely poSitive IMPACE 7 .......cooviie e 7
DON't KNOW/ NO FESPONSE.....cvveieeiieeiie et siestte st e st e steesteete e srae e e sreesreeeeaneesneenneenes 99
Q24E

Your quality of life

Extremely negative IMPact 1 ........ccoeiiiiiiiiiieeese e 1
TSSOSO TSRS P PR PTPEUPPOPIPRPTPPROR 2
K TSSOSO TSP PT T PR OTPEUPPPPRPTPPRRTR 3
NEITNEE 4 . ere e 4
ST ST SO PO TSP T TP PO PP PP PEPPTPOPIOPPPPPOOR 5
ST ST SO PO PO TP PP PP PTPEPPTPOPIOPPPPPOR 6
Extremely poSitive iIMPaCE 7 .......ccoviiiiiieiicce e 7
Don't KNOW/ NO FESPONSE .......vveiiiteieieite sttt sttt st ettt 99
Q25A

Do you feel that you are currently benefitting from international trade?
Y S et 1
N O s 2
DoN't KNOW/NO FESPONSE. ....c.veiieiiiteieie ittt 99
Q25B [1,7]

[ If..Q25A=1

If yes, why do you think you are benefitting from international trade?
Select all that apply
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There is a wider ChoiCe TOr CONSUMETS ........cciiviieeiciiee ettt 1

Imported Products are CNEAPET ...........coiiiiriiieiriee e 2
It is good for the Canadian ECONOMY ......ccccvveiierieiiie e enea 3
Trade with countries outside Canada can create jobS .........cccccevvvvirsieevesieseseseenens 4
Imported products are better QUAIILY ........ccoceieieiiiie s 5
Your job depends on international trade............ccccvviviiieieierie s 6
Other (P1ease SPECITY) ...cuiiiiieiiiiie s sre s 77
DON't KNOW/NO FESPONSE.....c.veviieiteeieeeesiestesiestestesteasseeessesteseessesseesseseessesseseessessessens 99
Q25C [1,6]

| If..Q25A =2

If no, why do you think you are not benefitting from international trade?
Select all that apply

The quality of imported products IS POOT........c.ccvvivieiierieie e 1
Prices for certain imported goods are higher ..o 2
As aresult of increased international trade unemployment is higher .............c.......... 3
It harms the ENVIFONMENT ..ot s ene s 4
It is bad for the Canadian ECONOMY ........cccuririiiiiniiises e 5
Other (P1aSE SPECITY) .....cuiiieieiiiieieiere et 77
DoN't KNOW/NO FESPONSE. ....cvevieiiiteieie ittt sttt 99
DEMIN

These last few questions will be used for statistical purposes only.

QGENDR

Are you...?

Y = LT 1
FEIMAIE ... e e a e s st e e e s s b e e e e ae e e e nees 2
(O 1 =1 SRR 3
Prefer NOT L0 GNSWE ......c.veiec ettt e st e s st e e s s eaba e e s sabae e s s erbeeeeans 99
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QPROV
What province or territory do you live in?

British COlUMDIA. .....eiiiiiee e e 1
PN Lo =] 5 - OSSPSR 2
SASKALCNEWAN ...ttt be e neenne e 3
IMANTTODA. ...ttt ettt sr et et ene s 4
(@] 1 7- U o PSSP 5
QUEDIBC ...ttt ettt b ettt b e bbb et et ne et st eeenne e 6
NEW BIUNSWICK ...ttt et st sbe e 7
NOVE SCOLIA 1.vvveveteieiesie ettt ettt bbb se bbb s et e e ebe e 8
Prince EAWArd ISIaNd.........ccccoiiiiiieii e 9
NEWFOUNAIANG ..ot 10
YUKON 1.ttt ettt bbbttt ettt sttt 11
NOPtHWESE TEITIEOMIES . ...vevveveiie ettt 12
INUNBVUL ...ttt bt e bbb e nnne e e 13
PrEfEr NOT L0 SAY ...viieiiieeieeie et 99
QEDUC

What is the highest level of schooling that you have completed?

(€] U0 LR I 0T g TSSO 1
SOME high SCNOOL........iiiiiiie s 2
High School diploma or eqUIVAIENT ..o 3
Registered Apprenticeship or other trades certificate or diploma..........cccccocevevvvnnnnne. 4
College, CEGEP or other non-university certificate or diploma ..........ccccccvvriinnnne. 5
University certificate or diploma below Bachelor's level ............ccccoveveieviniiecne. 6
(ool 0T (o] oo [T | (ST OS USRS 7
Post graduate degree above bachelor's 1eVel...........ccooeieiieie e 8
Prefer NOt 10 ANSWET ........oviiiiiiie ittt see e 99
Q26

To the best of your knowledge, does anyone in your household work for a company that is
involved in international trade?

Y B ettt 1
N O e 2
DoN't KNOW/NO FESPONSE. ....c.veiieiiiteieie ittt 99
QAGE
In which of the following age categories do you belong?

1834 YEAI'S ...ttt n s 1
3549 WBAIS ...ttt et 2
BO-64 YEAIS ...ttt r e 3
B5 YEAIS OF OIUBK ....eviviieiecte ettt es 4
Prefer NOL L0 BNSWET .......o.viiiie et 99
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QINC
What is your annual household income from all sources before taxes?

UNAEE $20,000 ...ttt ettt ettt st st e e st e e st e e st e e st e e st e e st e e sabeeeaeesneas 1
Between $20,000 and $39,999.......cciii i 2
Between $40,000 and $59,999.......cuii i 3
Between $60,000 and $79,999... ..ottt 4
Between $80,000 and $99,999........uii it 5
Between $100,000 and $149,999.......cc oot 6
$150,000 OF BIOVE 1..veeeeeieieeeeete et ettt ettt e et e vt st et e et e st e sreeresreartaseeeesseseeeresreaneas 7
Prefer NOT L0 GNSWE ......c.veiee ittt e e eb e e s earee e s sbee e s s eabeeeeans 99
Q27 [1,4]

Do you consider yourself to be any of the following?
Select all that apply

A person With @ diSaDilILY ........cocoeiiiiiie e 1
A member of a visible MINOFItY groUP.......cccviiieiiiinesee e 2
AN INAIGENOUS PEISOMN ...ttt sttt ettt 3
A member of the LGBTQ2 COMMUNITY ......cooeiiiiiinieiieneese e 4
NONE OF the ADOVE ..o 5
Don't KNow / Prefer NOt t0 @NSWEN .........covevirerieiienieesre et 99
QBORN
In what country were you born?

(O - - OSSO TROURTPROS PR 1
Outside Canada, please SPECITY: ...t 77
RETUSEA ...t 98
DON'TKNOW ..ottt 99
THNK

Thank you very much for taking the time to complete

Visit ekos.com
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WINTRO

WEB INTRO

Nous menons une étude pour le compte du gouvernement du Canada afin de connaitre les points
de vue de Canadiens et de Canadiennes sur un éventail d'enjeux importants. Sachez que nous ne
faisons pas de vente ni de sollicitation pour quoi que ce soit. Le sondage est effectué sur une base
volontaire, et vos réponses demeureront entierement anonymes et confidentielles. Il vous faudra
environ 15 minutes pour y répondre.

Quelques rappels avant de commencer:

- Sur chaque écran, aprés avoir sélectionné votre réponse, cliquez sur le bouton « Continuer » au
bas de I'écran pour vous déplacer vers I'avant dans le questionnaire.

- Si vous quittez le sondage avant d'avoir terminé, vous pourrez y revenir plus tard au moyen de
I'adresse URL et vous obtiendrez la page ou vous étiez en quittant. Les réponses que vous aurez
données jusque-la auront été sauvegardées.

- Pour toute question sur la facon de remplir le questionnaire, veuillez téléphoner a Probit, au
numéro 866.211.8881, ou envoyer un courriel & online@ekos.com. Nous vous remercions a
I'avance de votre participation.

Q1A
Vous souvenez-vous d'une nouvelle qui traitait de questions liées au commerce international au
cours des derniers mois?

@ 11U 1 ->Q1B
(N[00 TP PP RS TP PP ORI URPPRRPROTN 2
Je NE SaiS PAS/PAS UE FEPONSE .....cveiveieitieteeiee ettt sttt st beare e 99
Q1B
[If..Q1A=1
Si oui, quel était le sujet du reportage?
VBUIIEZ PIECISET ..viviiicii ettt et ettt st st be e re et besresbesre e 77
Je NE SaiS PAS/PAS UE FEPONSE .....cveiviieieeeteeiee ettt ettt s resreare e 99
PQ2

Selon vous, a quel point les objectifs suivants sont-ils importants lors de I'examen de I'approche
qu'adopte le Canada en matiére de commerce international? Veuillez utiliser une échelle de sept
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points ou 1 signifie que cela n'est pas du tout important, 7 que cela est extrémement important et
le point milieu, 4, que cela est moyennement important.

Q2A

Créer des emplois au Canada

Pas du tOUL IMPOITANT L .......cciiiiiiiiieiie e 1
SRRSO 2
K OSSP 3
Moyennement IMPOFTANT 4..........ccooeieirerieeie et 4
SRRSO 5
B etttk h e R bt R Rt R R Rt R R et Rt AR Rt R e Rttt bt nee 6
EXIrémement iMPOITANT 7 ........ccviviieieee et sneens 7
Je Ne 5ais Pas/ Pas de FEPONSE .......ccvieiieieiee ettt srenne e 99 S
Q2B

Promouvoir I'égalité des sexes

Pas du tOUt IMPOITANT L.......ociiiiieiieiie e sbe e 1
2 e oot e e Yo YRt oL et oA R e LRt R et et R et oAttt R bRt b e bRt et et et e b b n et e 2
K USSR 3
Moyennement IMPOFTANT 4..........ccooveiiiierieere et 4
SO US P EUS PRSP 5
B etttk ettt bt R bt R R R ARt R Rt bRt AR e Rt bbbttt n et s 6
EXIrémement iMPOITANT 7 ........cccoiiieiiecie et neens 7
Je ne 5ais Pas/ Pas de FEPONSE .......ccvieiieieiiiie ettt re e 99 S
Q2C

Assurer le respect des normes canadiennes liées a la santé et a I'environnement

Pas du tOUt IMPOITANT L.......coiiiiieieiie ettt 1
USSP 2
K USSP 3
Moyennement IMPOFTANT 4..........ccoieriiiierieere et 4
OSSP USP RO 5
USROS 6
EXtrémement IMPOITANT 7 .....ceoiieie et nae e 7
Je ne 5aiS Pas/ Pas de FEPONSE .......cc.eivieeieice ettt st 99 S
Q2D

Veiller a ce que le commerce profite a tout le monde
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SRRSO 2
K SRS 3
Moyennement IMPOITANT 4..........ccvoveieiiie et reeneas 4
SRS PRSP 5
B etttk h e R bt R Rt R R Rt R R et Rt AR Rt R e Rttt bt nee 6
EXIrémement iMPOITANT 7 ........ccvirieieee et s sneens 7
Je ne 5ais Pas/ Pas d& FEPONSE .......ccuvvviieieiee ettt srenne e 99
Q2E

Offrir aux consommateurs le plus grand choix de produits et de services aux prix les plus bas
Pas du tOUt IMPOITANT L ........coiiiiiieiie e 1
SRS 2
K USROS 3
Moyennement IMPOITANT 4..........occviiieieee e e e re e e aeerneas 4
SO US P EUS PRSP 5
B etttk ettt R bt R R e SRR e Rttt Rt R e Rt Rt R bttt et e n et e 6
EXIrémement iMPOITANT 7 ........cccoiiiieiieie et re s 7
Je ne 5ais Pas/ Pas de FEPONSE .......ccvieiieieieiie ettt resne e 99
Q2F

Soutenir les sociétés canadiennes

Pas du tOUt IMPOITANT L .......cciiiiieiieiie bbb sb e 1
OSSOSO 2
K USROS 3
Moyennement IMPOITANT 4..........oocviiieiieeee e se e e et re e e e ae e 4
TSROSO 5
USROS 6
EXtrémement IMPOIANT 7 .....coo vttt e e saeenae s 7
Je Ne SAiS PAS/ PaS 0E FEPONSE .......cueiviieiiitirieeete e 99
Q2G

Encourager I'innovation au Canada

Pas du toUt IMPOITANT L.......ooiiiiieieii e 1
OSSPSR 2
K OSSP USPRSP 3
Moyennement IMPOITANT 4..........ocviiieieeiee et re e e aeerae s 4
TSROSO 5
USROS 6
EXtrémement IMPOtANT 7 .........oviiiiiiie ettt 7
Je e SaiS PAS/ Pas dE FEPONSE .......cviviiiiitirieeete ettt 99
Q2H

Protéger la propriété intellectuelle canadienne
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SRRSO 2
K SRS 3
Moyennement IMPOITANT 4..........ccvoveieiiie et reeneas 4
SRS PRSP 5
B etttk h e R bt R Rt R R Rt R R et Rt AR Rt R e Rttt bt nee 6
EXIrémement iMPOITANT 7 ........ccvirieieee et s sneens 7
Je ne 5ais Pas/ Pas d& FEPONSE .......ccuvvviieieiee ettt srenne e 99
Q21

Diversifier les marchés d'exportation du Canada

Pas du tOUt IMPOITANT L.......ooiiiiiiieiie e 1
SRS 2
K USROS 3
Moyennement IMPOITANT 4..........occviiieieee e e e re e e aeerneas 4
SO US P EUS PRSP 5
B etttk ettt R bt R R e SRR e Rttt Rt R e Rt Rt R bttt et e n et e 6
EXIrémement iMPOITANT 7 ........cccoiiiieiieie et re s 7
Je Ne 5aiS Pas/ Pas d& FEPONSE .......ccvieiieieieiie ettt resne e 99
Q2J

Soutenir les agriculteurs et le secteur agricole

Pas du tOUt IMPOITANT L .......cciiiiieiieiie bbb sb e 1
OSSOSO 2
K USROS 3
Moyennement IMPOITANT 4..........oocviiieiieeee e se e e et re e e e ae e 4
TSROSO 5
USROS 6
EXtrémement IMPOIANT 7 .....coo vttt e e saeenae s 7
Je Ne SAiS PAS/ PaS 0E FEPONSE .......cueiviieiiitirieeete e 99
Q2K

Augmenter les investissements directs étrangers au Canada

Pas du toUt IMPOITANT L.......ooiiiiieieii e 1
OSSPSR 2
K OSSP USPRSP 3
Moyennement IMPOITANT 4..........ocviiieieeiee et re e e aeerae s 4
TSROSO 5
USROS 6
EXtrémement IMPOtANT 7 .........oviiiiiiie ettt 7
Je e SaiS PAS/ Pas dE FEPONSE .......cviviiiiitirieeete ettt 99
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PQ3
Quels sont les cing principaux marchés et pays pour les exportations canadiennes au cours des
dernieres années?

Q3

Premier

BRAES-UNIS .v.vocvoeeceeeeee ettt sttt sttt s st 1 I
ROYAUME-UNI ..ottt ab e 2 |
CINE ettt bttt e e bt renre e 3 |
= o[0T PP U PP PPRPN 4 |
LT L= PSPPI 5 |
IOB et bbbt bbbt re b 6 |
N 11T = To TSRS 7 |
AULre (VEUIIIEZ PreCISEI) ..oviieivi et re e 77

Je ne 5aiS Pas/ Pas de FEPONSE .......ccvieieeieiicie ettt st resre e 99 X
Q3A[0,1]

Deuxiéme

BHAES-UNIS .vvvocveececetesee ettt sttt sn et s st s s 1 I
ROYAUME-UNI .ttt te e e s e sneente e teeneenne s 2 |
CINE Lttt bbb e eb e ne e 3 |
= 0 Lo] o PP PP PPN 4 |
IVIEXIQUE .ttt ettt sttt e sttt et e s et e st e st e teesaeeteeneeaneeeneenneente e raentaenennrnnas 5 |
IR bbb sr e ene s 6 |
AN | =T3P Vo -SSR PSSR 7 |
AULre (VEUITIEZ PrECISEN) ... 77

Je Ne SaiS PAS/ PaS 0E FEPONSE .......c.eiviieiiiiirieeie ettt 99 X
Q3B [01]

Troisiéme

BHAES-UNIS .v.vocveceece ettt sttt 1 I
ROYAUME-UNI .ottt ste et et esae e te e reeteanae s 2 |
CRINE ettt bbbttt e bbb 3 |
=1 o [o] o PRSPPI 4 |
IVIEXIQUE .ttt ettt sttt ettt et e st e et e st e s te e teesteeeeeneeenseeaeesneenteentaesteesnanrnens 5 |
IR e b et e nb e ene s 6 |
ATTBIMAGNE. ...t bbbttt 7 |
AULre (VEUIIIEZ PrECISEI) ... 77

Je Ne SaiS PAS/ PaS dE FEPONSE .......cviveiiiiitirieeete ettt 99 X
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Q3C [0,1]

Quatrieme

ERAES-UNIS ..ottt 1 I
(007 U0 T L T S 2 |
CRINE Lo 3 |
= o[0T PP PP TP PPPRPN 4 |
LT L= PSPPI 5 |
Lo L= PSSP RUPTPRRTO 6 |
ATTBIMAGNE. ...ttt e n s 7 |
AULTE (VEUITTEZ PIECISEI) ...viuiieiiiiisieic ettt 77

Je ne 5ais Pas/ Pas 0 MEPONSE .......cuiuiueiririeirieieie ettt sttt 99 X
Q3D [0,1]

Cinquiéme

ERAES-UNIS ..ot 1 I
ROYAUME-UNI .ottt te e s et e sne e te e teenennneas 2 |
CRINE s 3 |
= 0 Lo] o PP PP 4 |
IVIEXTGUE ...ttt bbbt b ettt b ettt b ettt bt e 5 |
LT L= PSSRSO 6 |
ATTBIMAGNE. ...t bbbttt 7 |
AULre (VEUITIEZ PrECISEI) ..o 77

Je Ne SaiS PAS/ PaS 0E FEPONSE .......cviviiiiiitirieiecie et 99 X
PQ4

Selon vous, quels secteurs représentent la plus grande part des exportations canadiennes?

Q4

Plus grande part

Ressources NAturelles et ENEIGIE .......cviii i 1 |
[ o] o7 o] o ST 2 |
PrOTUILS QFICOIES .....viieeciiite et 3 |
Automobiles et pieces aUtOMODIIES .........c.cov it 4 |
HAULES tECNNOIOGIES ...ttt 5 |
EAUCALION ...ttt ettt s e 6 I
Technologies environnementaleS/ProPreS.......cccvveiveiieieeieeie s 7 |
AULre (VEUIIIEZ PIECISEI) ..oviveieieie et 77

Je Ne 5aiS Pas/ Pas de FEPONSE .......cceieiieieiie ettt s re e 99 X
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Q4A[01]
Deuxieme plus grande part

Ressources Naturelles et ENEIGIE ......c.ccveveviiiresese e 1 |
FaDFICALION ...t ettt ere e 2 |
o oTo [0 = To ot ] =TS 3 |
Automobiles et pieces aUtOMODIIES .........ccoviiiiiiiec e 4 |
HaULES tECNNOIOGIES ....ecvvevie ettt e sreens 5 |
EAUCALION ...ttt sttt n st eneeean 6 I
Technologies environnementales/ProPres........covveirereirenenesesese e 7 |
AULTE (VEUITTEZ PIECISEI) ...viuiieiiiiisieic ettt 77

Je ne 5ais Pas/ Pas 0 MEPONSE .......cuiuiueiririeirieieie ettt sttt 99 X
Q5

Diriez-vous qu'au cours des 10 dernieres années, le commerce international est devenu moins
important ou plus important en ce qui concerne sa contribution a I'économie canadienne? Veuillez
répondre selon une échelle de sept points ou 1 signifie beaucoup moins important, 7, beaucoup
plus important et le point milieu, 4, ni I'un ni l'autre.

Beaucoup mMoins IMPOItaANt L.........cccoviiiiiiiiiere e 1
TSSOSO TSRS P PR PTPEUPPOPIPRPTPPROR 2
K TSSOSO TSP PT T PR OTPEUPPPPRPTPPRRTR 3
NITUN NI TAUITE 4 ..o 4
ST T PP PP OPPPPRPP 5
TS URT O PTSOTIPROTPPO 6
Beaucoup plUS IMPOITANT 7 ....c..ciiiiiiie it 7
Je Ne SaiS PAS/ PaS 0E FEPONSE .......cviviiiiiitirieiecie et 99
Q6

Pourquoi croyez-vous cela?

VEUITEZ PIECISEE & ..ottt 77
Je Ne SaiS PAS/PAS A FEPONSE ..o veuiiviieiiiti ettt 99
Q7

Lequel des deux énoncés suivants se rapproche le plus de votre point de vue?

Les avantages du commerce international percolent dans I'économie et la plupart des
Canadiens en profitent par le biais d'emplois, des impdts que paient les sociétés et d'un

meilleur choix de biens qui sont offerts aux consOMMateurs ............ccooeverereresennne. 1

L 1 SRS 2 N
Le commerce international profite principalement aux grandes entreprises et aux
investisseurs riches, et il en reste peu pour les Canadiens MOYens. .........ccoccveevereennnns 3

Je Ne SaiS PAS/Pas A8 TEPONSE ........ivviveieriitirieresi ettt nae s 99
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PQ8

D'aprés vous, a quel point le commerce international est-il avantageux pour chacun des aspects
suivants au sein du Canada? Veuillez répondre en utilisant une eéchelle de sept points ou 1 signifie
pas du tout, 7 signifie énormément et le point milieu, 4 signifie moyennement.

Q8A

Les grandes sociétés

PAS AU TOUL L ..ottt et ettt bt sr et neas 1
SRS PREROP 2

K SRS 3
MOYENNEMENT 4 ..o 4
SRS US PP 5

B etttk ettt bt Rt R e Rt eE e Re e Ee R e e Rt e Rt e R ee R e beeEe Rt e EeeReer e e e e b neeerenre e 6
ENOTMBMENT 7 ..ottt n st s s 7

Je Ne SaiS PAS/ PaS 0E FEPONSE .......cviviiiiiiiirieesie et 99 S
Q8B

Les entreprises de votre collectivité

PAS QU TOUL L ... bbbt n bbb 1
OSSOSO 2

K PSSO UST 3
MOYENNEMENT 4 ... 4
TSSOSO 5

B ettt ettt R Rttt Re s Ee Rt e Rt e Rt e R et e beeEe Rt e EeeRter e e e et nreerenre e 6
ENOTMBMENT 7 .ottt s et 7

Je Ne SaiS PAS/ PaS 0E FEPONSE .......c.eiviieiiiiirieeei ettt 99 S
Q8C

Les petites et moyennes entreprises (PME)

PAS QU TOUL L ... ettt a b 1
OSSPSR 2

K ST 3
MOYENNEMENT 4 ...t 4
S 5
S 6
ENOTMBMENT 7 ..ottt sn et an s es e 7

Je Ne 5aiS Pas/ Pas d& FEPONSE .......cceieieeieiie ettt re e 99 S
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Q8D
Vous et votre famille

PAS AU TOUL L ..ottt sttt st et sr et e 1
SRS PREROP 2

K SRS 3
MOYENNEIMENT 4 ... bbb e bt e e e be e e sbeeenbreen 4
SOOI 5
SRRSO 6
ENOMMEMENE 7 ...ttt ettt 7

Je ne 5ais Pas/ Pas 0 MEPONSE .......cuiuiueiririeririeiee ettt 99 S
Q8E

Les femmes

PAS QU TOUL L ... ettt sn s 1
OSSO PR RSP 2

K USROS 3
MOYENNEIMENT 4 ... ittt e et e et e e e be e e nbaeenbreans 4
SO US P EUS PRSP 5
USSR 6
ENOIMEMENE 7 ...ttt en e 7

Je Ne SaiS PAS/ PaS 0E FEPONSE .......cuiuiiiiiiiirieecie ettt 99 S
Q8F

Les Autochtones

PAS QU TOUL L ... bbbt e 1
OSSOSO 2

K OSSP USPRSP 3
MOYENNEIMENT 4 ... ittt e et e e be e e beeantaeenbeeans 4
ST OSSP SURERRSUS 5

B ettt et ettt e et e Yo e r 1ot oAt e et oA e R et et R et ettt Rt e Rt et et et et et et et nene et e 6
ENOIMEMENE 7 ...ttt 7

Je Ne SaiS PAS/ PaS 0E FEPONSE .......c.eiviieiiiiirieeie ettt 99 S
Q8G

La communauté LGBTQ

PAS QU TOUL L ... bbb bbb 1
OSSPSR 2

K OSSP USPRSP 3
MOYENNEMENT 4 ... 4
OSSPSR 5

B ettt ettt e ettt Lo et h et r e b e s oA e b et oAt b et e At h e b oAt e b et et eRenh et et e et et ere et et nenrenes 6
ENOIMEMENE 7 .ot ee ettt 7

Je e SaiS PAS/ Pas dE FEPONSE .......cviviiiiitirieeete ettt 99 S
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QSH

Les jeunes

PAS AU TOUL L ..ottt sttt st et sr et e 1
SRS PREROP 2

K SRS 3
MOYENNEIMENT 4 ... bbb e bt e e e be e e sbeeenbreen 4
SOOI 5
SRRSO 6
ENOIMBMENT 7 ..ottt st en st 7

Je ne 5ais Pas/ Pas 0 MEPONSE .......cuiuiueiririeririeiee ettt 99 S
Q9

A quel point croyez-vous que les entreprises canadiennes qui investissent dans d'autres pays
profitent au Canada? Veuillez répondre en utilisant une échelle de sept points ou 1 signifie pas du
tout, 7 signifie énormément et le point milieu, 4 signifie moyennement.

PaS QU TOUL L ...ttt nae st st eneens 1
2 et he R Rt E Rt E R Ee Rt Rt e Rt e Rt e R e be e Re Rt e EeeRe e st e nee b nreerenre e 2
K PSSO 3
MOYENNEMENT 4 ... e 4
TSSOSO 5
B ettt h R R R E e R £ R e R £ e R e e R e bR b £ bt Rt e R e e e e b neenre b e 6
ENOTMEMENT 7 ..ottt 7
Je ne 5aiS Pas/ Pas de FEPONSE .......ccvieiieieiiiie ettt re e re e 99
Q10

En utilisant la méme échelle, dans quelle mesure croyez-vous que les entreprises internationales
qui investissent au Canada profitent a I'économie canadienne?

T3 [ {0 U | 0 1
2 e ettt eR Rt Rttt eeRe Rt Rt e R e eReeRee et e te Rt eReeReeneeree e e teneearenre e 2
K ST 3
MOYENNEMENT 4 ... 4
S 5
S 6
ENOIMEMENT 7 ..ottt enesan 7
Je Ne 5aiS Pas/ Pas d& FEPONSE .......cc.eceieeieice ettt re e 99
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Q11[1,5]
Selon vous, pour quelle raison les produits canadiens sont-ils les plus connus a I'échelle
internationale?

Choisir tout ce qui s'applique

[ P L0 C= o U LSS 1
Respect de Normes enviroNNEMENLAIES ..........cccecviveieiieiesie e 2
Traitement équitable des travailleurs pendant la production ............ccoceveviiieiininenns 3

[T Ty o] S 4

AULFE (VEUITIEZ PIrECISEI) ..vviureie ettt e renne e 77

Je Ne SaiS PAS/PaS & FEPONSE ........euiiviueirieiee sttt 99 X
Q12

Dans quelle mesure I'origine du pays qui produit ou fabrique un produit influence-t-elle votre
décision d'acheter le produit? Veuillez répondre en utilisant une échelle de sept points ou 1 signifie
pas du tout, 7 signifie énormément et le point milieu, 4 signifie moyennement.

PAS QU TOUL L ... ettt sn s 1
PSP U R PP SO UPT PP TRTPRPR 2
K PSSO 3
MOYENNEMENT 4 ... e 4
TSSOSO 5
B ettt ettt R Rttt Re s Ee Rt e Rt e Rt e R et e beeEe Rt e EeeRter e e e et nreerenre e 6
ENOTMBMENT 7 ..ottt n st s s 7
Je ne 5ais Pas/ Pas de FEPONSE .......ccvieiieieiiiie ettt s re e 99
Q13

Beaucoup de gens parlent de l'augmentation du protectionnisme aux Etats-Unis et en Europe, ce

qui entraine notamment une opposition grandissante a I'égard du commerce et de la mondialisation.
En général, croyez-vous que la hausse du protectionnisme est une bonne chose ou une mauvaise
chose pour le Canada?

IMIAUVAISE CROSE ....vvviiiieteie ettt ettt ettt ettt et e s et e e e st ae e s s et e e e s et b e e s snaaeessabaeeas 1
NI DONNE NI MAUVAISE ...t e s eb e e 2
BONNE CNOSE... .ottt ettt e e ettt e st e e e ettt e e s st et e e st e e e s sabeeeeabaneesanees 3
Je Ne SaiS PAS/PAS A FEPONSE .....e.veviiviieieitirieeeie e 99
PQ14

Veuillez indiquer la mesure dans laquelle vous étes d'accord ou en désaccord avec I'énoncé
suivant. Veuillez répondre en utilisant une échelle de sept points ou 7 signifie que vous étes
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fermement d'accord, 1 signifie que vous étes fermement en desaccord, et le point milieu, 4, signifie
que vous n'étes ni d'accord ni en désaccord.

QL4A

Je crains que I'augmentation du commerce international entraine les pays a baisser leurs normes environnementales
pour étre plus concurrentiels

Fermement €N ABSACCOIT L .......ooeiiieiieeee ettt e st e st e s e e 1

2 e e et —eee et e i teee—ee i eeeiese i eeei et e e ee ettt eeeeeiesaeteeateeaareesteeaareestees 2

B et et e e e e e —eee e e ——eeeibeeeeaihtteeiieteesitteeeiehttteiiirtteeiieseeiateeeeiateeeiieresaarbreenans 3
Nid’accord ni €n déSacCOrd 4 .......ocvviiiiiiiiiiiiiiei e 4
S 5
T 6
Fermement d’acCord 7 .....ccovvieiiiiiiiiiiiiee ettt aans 7

Je Ne 5aiS Pas/ Pas de FEPONSE .......ccvieiieieiicie ettt re e 99 S
Q14B

Le Canada devrait tenir compte des intéréts des Canadiens dans son approche en matiére de commerce
international.

Fermement €N dESACCOIT L .......ooicveiiiiriiee ettt st s e e s s e e e srae e e s nees 1

2 e e e —e et e e ——ee e e i —eei—te e ——ea—ee e —eea—tea e ea—eaa—e ettt aa e aateaaeerarees 2
TSR 3
Nid’accord ni €n désaccord 4 ......ooovvvveiiiiiieiee 4
ST 5
TSR 6
Fermement d’aCCOTMA 7 .uuunnnieieiciececscrie s s s s s s s s s s s s e s e s e e s e e s e e e e e e s 7

Je Ne 5aiS Pas/ Pas de FEPONSE .......ccvieiieieiicie ettt 99 S
Q14C

Le commerce international est un bon moyen pour le Canada de promouvoir des débouchés commerciaux pour tous
(notamment les femmes, les Autochtones, les petites et moyennes entreprises (PME))

Fermement 8N dBSACCOIT L .......coviiiuieicee ettt ettt 1
RN 2
TSR 3

Ni d’accord ni €0 déSACCOTIA 4 ..vvvviiiiiiiiiiiiiie e 4
YRR 5
TSRS 6
Fermement d’acCord 7 .....cccvvieiiiiiiiiiiiiiic ettt 7

Je Ne SaiS PAS/ PaS 0E FEPONSE .......ceiviieiiitirieecte et 99 S
Q14D

Le commerce international est un bon moyen pour le Canada de promouvoir la responsabilité environnementale
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2 e et beh ettt L At b oAt b e b et b et e e e bt e et et e e bt et et te e et te s rets 2

K RSOSSN 3
Ni d’accord ni en d€SACCOTA 4 ....covvviiiiiiiiiiiie et 4
RSOSSN 5
SRS SPTSRSTSP 6
Fermement d’acCord 7 .......ccviiiiiiiiniiie et 7
Je ne 5ais Pas/ Pas d& FEPONSE .......ccuvvviieieiee ettt srenne e 99 S
Ql4E

Le commerce international est un bon moyen pour le Canada de promouvoir le respect des droits des travailleurs
Fermement en déSACCOIT 1 ......cciiuiiiiicieie ettt eve s 1

2 e et beh ettt b Rt b oAt e b b e e b et e bt e et e b e e et et et et te e et et sarers 2

K USROS 3
Ni d’accord ni en déSacCord 4 .........coiiuiieiiiiie i 4
ST SO PSRSRTSP 5
USSP 6
Fermement d’aCCOrd 7 .......cuvveiiiiiee it 7
Je ne 5aiS Pas/ Pas de FEPONSE .......ccvieiieieiiiie ettt re e 99 S
Q1l4F

Le commerce international est un bon moyen pour le Canada de promouvoir le respect des droits de la personne
Fermement en dESACCOIT 1 ......oiiiiiiiieierie st 1
SRRSO 2

K USROS 3
Ni d’accord ni en déSacCord 4 .........coiviieiiiiiie i 4
TSROSO PSRETRPP 5

B ettt et L Rt E LRt E et b e R et bR et bR et et e R e e bR et et te e b te e nrers 6
Fermement d’aCCOrd 7 .......ccueiiiiiiie ittt 7

Je Ne SAiS PAS/ PaS 0E FEPONSE .......cueiviieiiitirieeete e 99 S
Q16

Davantage de libre échange serait-il une bonne chose ou une mauvaise chose pour le Canada?
MAUVAISE CNOSE ...ttt bbbttt e e bbb ene s 1

Ni DONNE NI MAUVAISE ... s 2
BONNE CROSE. .. oottt ettt et sbe e ete e s ar e s be e be e beebeeraeas 3

Je ne SaiS PAS/PAS A FEPONSE .....e.veuiiviieiiitiriee et 99
PQ17

Au cours des derniéres décennies, le Canada a ouvert son commerce a de nombreux pays. Selon
vous, avec quels pays le Canada devrait-il essayer de tisser le plus de liens?

Q17

Premier choix :
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BHAES-UNIS .v.vocvoeicecevce ettt sttt n s s st en e 1 I
ROYAUME-UNI ..ottt er e 2 |
CRINE ettt b et ae s 3 |
= o[0T P TP PP PPR PN 4 |
LT L= USSR 5 |
IOB ettt bbbttt re b 6 |
N 11T T To PSSR 7 |
AULFE (VEUITIEZ PIrECISEr) .vviuviie ettt sre e 77

Je ne 5ais Pas/ Pas A MEPONSE .......cuiuiueiririeiriite ettt et 99 X
Q17A[0,1]

Deuxiéme choix :

BHAES-UNIS .v.vocveecececee sttt ettt n et n st 1 I
ROYAUME-UNI .ttt te e e e sne e be e teetennnens 2 |
CINE Lttt bbb e eb e ne e 3 |
= 0 Lo] o PP PPRP 4 |
IVIEXIQUE .ttt ettt sttt ettt s e s et e st e s te e teesaeeteeneeeneeeneenneenteenraesseenennnneas 5 |
IR bbb sr e ene s 6 |
AN | =T3P Vo -SSR PSSR 7 |
AULre (VEUITIEZ PrECISEN) ... 77

Je Ne SAIS PAS/ PaS 0E FEPONSE .......cviuiiiiiitirieeeie ettt 99 X
PQ18

Comme vous le savez peut-étre, le Canada, les Etats-Unis et le Mexique ont récemment conclu
I'Accord Canada—Etats-Unis—Mexique de libre-échange, qui vise a remplacer I'ALENA. Selon
vous, quelles seront les répercussions de ce nouvel ALENA pour les Canadiens?

Q18
Réponse 1:

T e e b bRt ReE Rt R e ARt R ARt bt e R e bt Re et et et eare e 77

Je Ne 5aiS Pas/ Pas d& FEPONSE .......cc.eieieeieice ettt beere e 99 X
Q18A [0,1]

Réponse 2:

A SRR 77

Je Ne SaiS PAS/ PaS dE FEPONSE .......c.eiviieiiitirieeee et 99 X
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Q19

Comme vous le savez peut-étre, le Canada a récemment signé I'’Accord de partenariat
transpacifique global et progressiste (PTPGP), un accord de libre-échange entre le Canada et dix
pays de la région Asie-Pacifique. A quel point connaissez-vous bien cet accord?

LIS 112 OSSR 1 ->Q20
AASSEZ DB ...ttt bbbttt e eneens 2 ->Q20
e R =TS ] 11 o SRS PSTPSORPRN 3

PAS U TOUL ...t ettt e bt eneens 4

Je Ne SaiS PAS/PaS & FEPONSE ........euiiviueirieiee sttt 99

Q20
| If..Q19=10rQ19=2 |

Selon ce que vous savez, diriez-vous que les répercussions du PTPGP sur le Canada sont positives
ou négatives?

TIES POSITIVES ...vivvevestesie ettt ettt e et e st e s te s be et e e e et e st e s besbeebeetaese e beseesresreeneas 1
o L0 o o o To T | 1Y/ 2
PIULOE NBJALIVES ..vevicveciicie ettt st e e s b et e et e sr e besteeneens 3
TEES NMEGALIVES ...ttt bbbttt ettt 4
Je ne SaiS PAS/PAS A FEPONSE .....c.veuiiviiiiiitiri et 99
Q21

Comme vous le savez peut-étre, le Canada a récemment signé I'Accord économique et commercial
global entre le Canada et I'Union européenne (AECG), un accord de libre-échange entre le Canada,
I'Union européenne et ses Etats membres. A quel point connaissez-vous bien cet accord?

LI o1 =1 TS TSROSO 1 ->Q22
AN TT=48 o 11 o SR 2 ->Q22
e T 1 =13 o] 1T o S 3

T3 [ {0 U | P 4

Je Ne SaiS PAS/PAS A8 FEPONSE .....e.veuiieiieiiite sttt 99

Q22
[ If..Q21=10rQ21=2 |

D'aprés ce que vous savez, diriez-vous que les répercussions de I'AECG sur le Canada sont
positives ou négatives?

TS POSITIVES ...veveeitiieiete ettt sttt bbbt te bttt re st 1
PIULOE POSTTIVES ...ttt bbbttt et sbe s 2
PIULOE NEGATIVES ..e.vevveveiteieieste ettt st sttt sttt e e seebe st eresbesee e ate e 3
TTES NMEGALIVES ....evveveviiereete ettt s bt s bbb e st e be st e be st s ere st 4
Je e SaiS PAS/PAS A8 FEPONSE ..o veveieiieieitirieett et 99
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Q23A
Savez-vous que le gouvernement du Canada a des programmes dont I'objectif est d'aider des
entreprises a faire des affaires a I'étranger?

(O 1 OSSR 1 ->Q23B
N[00 PP TP ORI PR PSP 2

Je Ne 5aiS PAS/PAS UE FEPONSE .....c.uevvirieiererieecie e ste ettt sresrenne e 99

Q23B

| If..Q23A=1
Le cas échéant, quels programmes connaissez-vous?

T U 11 A o] €= =] OSSR 77
Je NE SaiS PAS/PAS 0B FBPONSE .....cveiveiieieierieiee e ste ettt st re et s resresne e 99
PQ24

D'aprés vous, quel impact le commerce international du Canada a-t-il dans chacun des domaines
suivants? Veuillez répondre en utilisant une échelle de sept points ou 1 signifie un impact
extrémement negatif, 7 signifie un impact extrémement positif et le point milieu, 4 signifie ni l'un
ni l'autre.

Q24A

Le développement de la technologie et de I'innovation au Canada

Un impact extrémement NEGAtIf L.........ccccciiiiiiiiiecee e 1
OSSPSR 2

K OSSP USPRSP 3
NiPUN N PAULEE 4 .o et e e s e e s nne e e e nnnae e e snneees 4
ST OSSP SURERRSUS 5

B ettt ettt et et e be LRt et oAt e et e R e b et et R et et R e R e Rt R e h et et e et et reer e e nenaenes 6

Un impact extrémement POSILIT 7.........ccoviiiiiiiiei e 7

Je Ne SaiS PAS/ PaS 0E FEPONSE .......c.eiviieiiiiirieeie ettt 99 S
Q24B

Le nombre d'emplois au Canada

Un impact extrémement NEGAtIf L..........cccciviiiiiiiiecce e 1
OSSPSR 2

K ST 3
NiPUN N DPAULEE 4 .o e e e e e s e e e nrae e e e nnnae e e snneees 4
OSSPSR 5

B ettt ettt e e et L e e bt e b et eR b et oA e b et et h et oAb h et et e R e h et Re et et ete et e nenente s 6

Un impact extrémement POSILIT 7.........ccoviiiiiiii e 7

Je e SaiS PAS/ Pas dE FEPONSE .......cviviiiiitirieeete ettt 99 S
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Q24C
Les normes environnementales au Canada et a I'étranger

Un impact extrémement NEGAtif L.........cccoveviiiiiiiinieciee e 1
OSSP ST STV VTP 2

K OSSPSRV 3
NiDPUN D PAULTE 4 oot b et be e nteeebre e 4
SO O TP ST TETTE VTP RTOTOTO 5
TSSOSO 6

Un impact extrémement POSILIT 7.........ccoveiiiiiiiiicses e 7

Je ne 5ais Pas/ Pas 0 MEPONSE .......cuiuiueiririeririeiee ettt 99 S
Q24D

L'amélioration des conditions de travail a I'étranger

Un impact extrémement NEGAtIf L.........ccooiiiiiiiiiinieiieie e 1
OSSOSOV 2

K OSSOV 3
NiDUN D PAULTE 4 oot b et e st nieeebae s 4
SO OTSO OOV 5

B ettt ettt R R £ £ R R R R R Rttt e Rt R R ettt e bt 6

Un impact extrémement POSILIT 7.........ccoviiiiiiiiiee e 7

Je Ne SaiS PAS/ PaS 0E FEPONSE .......cuiuiiiiiiiirieecie ettt 99 S
Q24E

Votre qualité de vie

Un impact extrémement NEGAtIf L.......c.ccooiiiiiiiiinieiec e 1
OSSOSOV 2

K OSSOV 3
NiDUN D1 PAULTE 4 oot e bt e s ba e baeeneeans 4
ST OSSP SURERRSUS 5
PSS 6

Un impact extrémement POSILIT 7.........ccooiiiiiiiieiee e 7
Je Ne SaiS PAS/ PaS 0E FEPONSE .......c.eiviieiiiiirieeie ettt 99 S
Q25A

Pensez-vous que vous profitez actuellement du commerce international?

O ettt ettt et et e et et be e be e be b et e ehe e e be e be e be e beeraesreeareeareenras 1 ->Q25B
[N 1o SRR 2 ->Q25C
Je Ne SaiS PAS/PAS A FEPONSE .....e.veviieiieieitirieeete e 99
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Q25B [1,7]
[ If..Q25A=1 |
Le cas échéant, pourquoi pensez-vous que vous tirez profit du commerce international?

Choisir tout ce qui s'applique

I1'y a un plus grand choix pour 1es CONSOMMALEUIS .........ccoverveirienieireneiee e 1

Les produits importés SONt MOINS CREIS..........cccovieieriiieiririee e 2

C'est bon pour I'6cONOMIie CANAAIENNE ..........cuiiiieiiririee et 3

Le commerce avec des pays a I'extérieur du Canada peut créer des emplois ............. 4

Les produits importés sont de meilleure qUalIté ...........cocoevirriiiiniiiseee, 5

Votre emploi dépend du commerce international ...........c.cccoeevievieiinsieciese s 6

AULFE (VEUIIIEZ PIrECISEr) ..vvivviie ettt sre e 77

Je Ne 5aiS PAS/PAS UE MEPONSE .....c.uevverieiererieeee e ste et st se e s resresne e 99 X
Q25C [1,6]
| If..Q25A =2 |

Si ce n'est pas le cas, pourquoi pensez-vous que vous ne tirez pas profit du commerce
international?

Choisir tout ce qui s'applique

La qualité des produits importés est MEdIOCre.........o.evvvreririerieniseeee e 1

Les prix de certaines marchandises importées sont plus éleves............c.cocecvrernenen. 2

En raison de I'augmentation du commerce international, le taux de chdmage est plus éleve 3
Cela NUIt & I'€NVIFONNEMENT .....eoiiie et 4

C'est mauvais pour I'économie CanadieNNE..........cccveivevieiierisiese e s 5

AULTe (VEUIIIEZ PreCISEI) ..oviiiiiiciecice et re e 77

Je NE SaiS PAS/PAS UE FEPONSE .....cveivecieieeeeeiee ettt st sttt s resresne e 99 X
DEMIN

Les prochaines questions ne seront utilisées qu'a des fins statistiques.

QGENDR

Etes-vous...?
[ (011011 0T OO 1
=T 0] 1= OO 2
F UL £ ORI 3
Préfere Ne Pas rEPONATE ........cceiiiuiee ettt ettt st e et et sresaesreeneas 99
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QPROV
Dans quelle province ou quel territoire demeurez-vous?

ColomMDBIE-BritaNNIQUE .......c.eiveiiieiieeiiitcieese e 1
F AN | 1= o v TS UROPTPRRPRPON 2
SASKALCNEWAN ...ttt be e neenne e 3
MANTEODA. ...t be e re e re e aeerae 4
(@] 11 14 T ST RR O ROPTPR 5
QUEDEC ...ttt ettt e bbb e ettt a bR bt n et e n e b st 6
NOUVEAU-BIUNSWICK ..ottt 7
NOUVEIIE-ECOSSE ...ttt 8
T1e-AU-PHINCE-EAOUAIT ......ooveverevesevee e 9
TITE-NEBUVE ...ttt er e r e r et nreenneennis 10
YUKON 1.ttt ettt bbbttt ettt sttt 11
TerritoireS dU NOFA-OUESE........ccoiiiiirieiciisieeerie et 12
INUNBVUL ...ttt bt e bbb e nnne e e 13
Je Préfere Ne Pas FPONGIE .......cviviiiirieii s 99
QEDUC

Quel est le niveau de scolarité le plus élevé que vous avez atteint?

88 ANNEE OU IMOINS ...eeviieiieieeie ettt sttt ste st e reene e s e naesaeseeseesre e 1
Etudes secondaires NON tEIMINGES ...........ccooeveerveeveeeresiresssessessesesssseseesesseseesensenenees 2
Dipldme d'études secondaires ou I'8qUIVAIENT ............cccoreiiiiiiiiiien e 3
Apprenti inscrit ou autre certificat ou dipldme de formation professionnelle ............ 4
Diplémes d'études collégiales, de cégep ou autre certificat ou dipléme non

UL A=Y 6] - L= PSS 5
Certificat universitaire ou dipléme inférieur au baccalauréat..........c..c.ccoeevereninnenn, 6
BACCAIAUTEAL ... ..eiviiciicie ettt ettt ere e 7
Grade universitaire supérieur au baccalauréat ..............ccocevevieie i e e 8
Préfere Ne Pas rEPONATE ........cceiiiieece ettt ettt sttt e et besrestesreaneas 99
Q26

A ce que vous sachiez, la compagnie pour laquelle vous travaillez fait-elle du commerce
international?

OUI ettt bbb e bbb bbb b bbbt b et 1
NN L e 2
Je Ne SaiS PAS/PAS A8 FEPONSE .....e.veviiviieiiitirieieete e 99
QAGE

Auquel des groupes d'age suivants appartenez-vous?

LB A B4 ANS .ttt ettt et b e et are e 1
35 A 49 ANS ..ttt bbbttt s 2
5O 8 B4 8BNS ...ttt bbbttt n bt 3
B5 ANS OU PIUS ..ottt 4
Préfere Ne Pas MEPONAIE .......ccoveiieriee ettt sttt sbens 99

EKOS RESEARCH ASSOCIATES, 2020 « 41



QINC

Quel est le revenu annuel de votre ménage de toutes sources avant impots?

MOINS dE 20 000 $......cooviiririicicecee e 1
Entre 20 000 $ 639,999 $.....oiiiiiiiiiie s 2
Entre 40 000 $ 659,999 $.....ooiiiiiiiiiicee s 3
Entre 60 000 $ 179,999 $.....oiiiiiiiiiiie s 4
Entre 80 000 $ 699,999 $.....ooiiiiiiiiiicee s 5
Entre 100 000 $ et 149,999 $....ovoviiiiiiiciee e 6
150 000 B B PIUS. .. veveriveiiisieieisiee sttt ettt se e ne et e nrenas 7
Préfere Ne Pas rEPONAIE ........ccvieireeeeee et e st sresnesreeneas 99
Q27 [14]

Vous considérez-vous comme l'un des suivants?

Choisir tout ce qui s'applique

Une personne ayant un handiCap .......cccveiveiieieeiiee s seesie e e see e 1
Un membre d'une minorité VISiBIE..........ccooviiiiiiiii e 2
Une Personne aUtOChTONE.........covi i i 3
Un(e) membre de la communauté LGBTQ2 ........cceoveiiivieieienniecieeeneesee e 4
AUCUNE 0 CES FEPONSES ...vevrereerresiestestesieateareessestestestesteaseesaessestestesseaseessesessessessessenses 5
Je ne sais pas / Préfére ne pas réPoNdre ..o 99
QBORN
Dans quel pays étes-vous né(e)?

CANAGA ...ttt bbb bbbt b e n b beerenne e 1
Extérieur du Canada, VEUIlIEZ PréCISEr : ......ccoviiiiiiicieccce e e 77
Je refUSE e FEPONAIE ......oiviiiiitie s 98
JB NE SIS PAS. .ttt 99
THNK

Merci  beaucoup  d'avoir pris le temps de répondre

Visitez ekos.com
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