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BACKGROUND AND PURPOSE

Objectives

In 1978 the Rural Communications Program of the Department
of Communications identified a requirement for a study
designed to .forecast the demand for communications services

in the rural areas of Canada.

The Department defined the specific objectives of the study

as follows:

- To identify needs for telecommunication services, that
is, functions fulfilled by the following services:
telephgny, data, broadcasting and mobile radio faor
both rural residents and busihess establishments

located in rural areas.

- To establish the relative importance of the attributes
of the various services as perceived by both the residential

and the business populations.

- To determine the level of satisfaction with current
telecommunication services for both the residential

and business populations.
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- To assess the demand for existing and improved services,

1oy
s both current and over the next ten years, and the
f'?{ willingness of the rural population to pay for

- improved service,

) 2. Phases of the Project

.

= The study is composed of two related activities:
L
Lo
V{T‘ _ - Development of appropriate models to enable Tong and
i short term demand forecasts to be made.
B
} : .
o - Field surveys to collect input data required by- these
rr ,
I models.
15 Canadian Facts was commissioned to design the sampling
i plan, draw the sample and conduct the field survey of
I
bt the residential population. A pilot survey was exscuted
[ in September 1980 and has been reported separately (O0C
- Contractor Report DOC-CR-CS-1980-0001, Study of the Demand
33 for Communications Services in Rural Canada - Pilot Study
o Field Report). |
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y 3. Implementation of the Residential Survey
3
o Field interviewing for the residential survey was conducted
) between January 12, 1981 and March 4, 1981. This report
_ documents various aspects of the data coliection and
-
' {1 - processing up to the provision of a clean computer tape.
!

The Department has received the following materials:

i} A computer tape of the results of the residential

L g' survey with related documentation.
t .
: ?é ' i1) A tape and computer output detailing selected
- characteristics (Labour Force Activity, Mobility
: 1; Status, Demographics) of the residentfal popuTatidn
”}g of the Enumeration Areas (E.A's.) included in the
e | sample.

iii) Aggregate summary reports of selected characteristics
of the total population in the sampie frame (See

Appendix Al).
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METHODOLOGY
Qverview

Tﬁe methodology selected for the Survey of Demand for
Communications Services in Rural Canada was personal
in-home interviews. This approach allowed for inclusion
in the sample of beth households without te1ephone and/or
television seryice and.serviced households, Further, this-
method of interviewing was deemed necessary given the
requirement to provide respondents with'simulated choice
situétions for various service a]ternatives.

The target population consisted of heads of permanent
households located in those areas of the ten provinces
which were defined by DOC és 'rural’. The original
specifications for the project identified the respondent
as "principal wage earner”., This requirement presented
two problems, the first reléted fo definftion and the
second to execution. As an alternative Canadian Facts
suggested that respondents be defined as male/female heads
of households. Screening procedures were deve]oped‘in
order to ensure appropriate pre-designation of male/female
heads of households. (See Appendix C, Survey Instruments,
Household Questionnaire and Appendix E, Interviewer

Instructions, pages 2 and 3).
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Interviewers carried letters of introduction from DOC
explaining the purpose of the study. Copiés were provided

to households contacted during the survey,.

The actual interview averaged just over an hour in length
and involved the use of a number of show cards, graphic

materials to illustrate various cost and service options

as well as photographs.

Copies of the introductory letter, interviewer instructions,
and survey instruments in Eng]iéh and Erench'are appended
to this report together with examples of exhibits and

pictorial materials.

Effects of the Pilot

The results of the pilot indicated that an average of three

completions could be achieved on each location.

The major effect of the pilot was to decrease the number
of households assigned per cluster from six to five with
an additional two households being kept in reserve, to be
used only in cases where the initial five did not yield

two or more completions,

(8 1]
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In addition, modifications were made to the questionnaire
including changes in the cost levels specified for the
various service cptions. Procedures also were developed
to ensure appropriate rotations of the nine versions of
the questionnaire used for the main study. For each
location within each replicate the versions were assigned

according to pre-determined pattern.
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THE SAMPLE

The Sample Frame

The Department of Communications had developed in
previous studies a definition of the "rural"
population of the ten provinces. Subsequently, this
definition was related to{census Enumeration Area
(EA) data with the help of the Spatial Delineation

and Analysis Section of Statistics Canada.

The rural populaiion was defined as individuais

living in those EAs with a popuiation~densiﬁy'of greater .
than 0.8 persons per square mile and which are located
6utside the boundaries of communities of 2,500 cr more

people.

In-addition, EAs with the following characteristics were

excluded:

EAs located on Indian Reservations

i
EAs which do not contain private housanolds

A tape containing the resultant frame of rural EAs derived
from the 1976 Census was provided to Canadian Facts by

‘ Statistics Canada.
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The frame included five files defined according to the

following criteria:

SG1 (File 1)

SG2 (File 2)

SG4 (File 4)

SG5 (File 5)

SG6 (File 6)

i

CSD (Census Sub Division) size Tess than
or equa1.to 2500 V

Rural EAs

Not a CMA (Census Metropelitian Area)

nor a CA (Census Agglomerate)

€SD size less than or equal to 2500
Urban size less than 2500

Not a CMA nor a CA

CSD greater than or equal to 2500

Urban size less. than 2500

Not a ' CMA nor a CA

CSD greater than or equal to 2500
Rural EAs
Not a CMA nor a CA

CA density < 1,000 persons per square
mile; CA fringerrura1 or fringe urban

size less than 2,500

A total of 11,735 EAs were included in these files.
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The sample for the study was drawn froh the 11,316 EA's
in files 1, 2, 4 and 5 (SG1, 2, 4 and 5). The 483 EA's
in SG5 which are iocated in areas adjacent to larger
urban areas (Census Agglomerations) were not included.
The net effect was to increase the coverage of the

rural EA's.

“As shown in the Aggregate Summary Repert in Appendix Kﬁ,
- the distributions of selected-characteristics of house-
holds in SG6 are similar to those in the final sample
frame. Some examples follow.

- %
rotal Frame ; e
(SG1,2.4,5) Total SG6

Total Families  17,207,620) (61,735)
Family Composition A
Families with children at home 71 7

Families with no children at home 29 29

Family Size

2 persons o 32 32
3 persons ~ 20 20
4 gersons 21 24
5 persons _ 13 13
6 persons 7 6
7 persons 3 3
8 persons 2 1
9 or more persons o . .2 1
Total Dwellings (1,406,950) (69,385)
Tenure

Owned 83 84-
Rented 17 16
Type of Dwelling

Single, Detached 33 83
Moveable 7 7
Apartment 4 - 3
Duplex 2 2
All other 4 5

* Appendix Al
%% Appendix A3 - pages 1 to &
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Sample Desiagn

Selection of Primary Samnling Unit

In order to obtain even coverage of the rural portions
of each of the 5 regions - Atlantic, Quebec, Ontario,
Prairies and B.C., the frame was stratitied by:

1) Subprovincial region (smaller areas within pro-
vinces).

2) Community size: that is large communities with
a population between 1,000 and 2,499 (Files 2
and 4 in the sampling frame), and small
communities with population less than 1,000
(Files 1 and 5). .

Note: In the foliowing sections of the this report, small
and large communities are designated "Rural" and
“Urban" respectively which corresponds to the con-
ventional designators applied to EA's by Statistics
Canada.' For the purposes of the Survey, of course,
all of the communities in the frame (small and large)
are considered to be rural.

Within each region two replicated samp]és of EA's were
selected. ‘

A computer program was written for the sample selection
procedure. The steps in the selection were as follows:

- Subprovincial regions were identified within each
region. '
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ATl EA's within each subprovincial region were aggre-

gated.
The EA's within each subprovincial regicn were

classified into two groups - by community size

(SG1 and 5 - Rural, SG2 and 4 - Urban).
Household counts were obtained for each subgroup.

In each region, the percentage of households in

each subgroup were computed.

160 EA's were selected in each region based on

the distribution of households across the cells.

Region T . 2 3 4 5

Sub-Pro-
vincial I
Regions 1

Urban/ [~
Rural r“T
U R

————)
- —
=

_] .
g [—
-

— —
|7 o J—
[
pro)

Urban Rural
House- :
nold :
counts

PraaN

(N
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Table 1 shows the disposition of EA's selectad from the
sample frame and Table 2 the distribution of EA's allo-
cated for the main survey. The replicated probability
sample design was used in order to provide a basis for
obtaining close estimates of the standard error applic-

able %o statistics derived from the survey.

N
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Table 1

Disposition of EA's Selected from Sample Frame

Total

Atlantic

Quebec

Ontario

Prairies

British
Columbia

Total Selected 803

Allocated -
for pilot 34

for Main Survey 729
Not used 40

Distribution of

161

143
12

Table 2

161

145

163

149

Total

Atlantic

Quebec

EA's Allocated for Main Survey

Ontario

159

148

Prairies

159

144

- British

Columbia

729

298
84
18

File

$
—_

1
ol o N

329

143
58
15

67

145

104

17
.

19

149
52
16

4
77

148
75

144

13
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Selection of Households

Within each selected EA a "block" was selected at random, -
For each such location the interviewer was supplied with

a map and predetermined starting point. Interviewers

began at the designated points and followed a standard

procedure for selecting households at which to interview.

. Only housenolds which could be identified as primary

residences (that is, households in which inhabitants
resided for six months or more during the year) were

selected.

Selection of Respondent

Field assignments prespecified that the interviewer

begin at the first household in the cluster with an

attempt to contact a male or a female head of

household. The allocations were aiternated within

gach replicate.

Number of Households In Sample Frame - By Region

The tables following detail the number of households
included in each of the cells identified in the sample
selection orocedure. Tables are provided for each

region.

14



. NUMBER QF HOQUSEHOLDS IN SAMPLE FRAME - TQTAL ATLANTIC

I TOTAL RURAL URBAN

LS TOTAL ATLANTIC (244,598) (215,862) (28,736)
' x ' # # & -
e Total Newfoundland 52,583 42,964 ' 9,619
“ £ Sub=Provincial
- Region 01 7,786 4,828 2,958
o 02 19,525 15,950 3,575
. SRR 03 12,049 10,529 1.520
' B 09 13,223 11,657 1.566
’ [ Total P.E.I. 21,336 19,415 1,921
' - Sub-Provincial : .
T e Region . Rl 21,336 19,415 1,921
' Total Kew Brunswick 86,107 78,116 7,991
Sub-Provincial . o
Lo Region 20 11,097 9,963 1,134
21 22,884 20,785 2,099
22 27,282 24,812 2,470
23 21,77¢ 19,482 2,288
24 3,074 3,074 -
Total Nova Scotia 84,572 75,367 © 9,205
Sub=Provincial .
Region 30 26,509 24,090 2,419
3] 19,130 16,469 2.661
32 10,923 10,322 601
33 13,940 12,5446 1,494
34 14,070 12,040 2,030
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NUMBER" OF HOUSEHdLDS IN SAMPLE FRAME =~ TOTAL QUEBEC

TOTAL QUEBEC

Sub-Provincial
Region Lo
4
M 42
43
Ly
4s
L6
47
48
k49

NUMBER OF HOUSEHOLOS

TOTAL

(327,684)

3
T

33,338
15,042
74,964
41,108
17,002
101,687
19,842
16,599
7,842
260

IN SAMPLE FRAME - TOTAL ONTARIO

RURAL

(276,050)

<

28,165
11,358
60,540
36,287
15,873
86,721
15,863
14,068
6,915
260

TOTAL ONTARIQ

Sub-Provincial

Region 50
51
52
53
54

TOTAL

(362,754)
#

79,766

126,307
105,058
39,420
12,203

RURAL

(316,292)
#

69,267
113,399
91,249
33,820
8,537

URBAN

(51,634)

H
ol

5,173
3,68k
14,42k
4,821
1,129
14,966
3,979
2,531
927

- URBAN

(46 ,462)

10,499
12,908
13,789
5,600
3,666

16



NUMBER OF HOUSEHOLDS IN SAMPLE FRAME ~- TOTAL PRAIRIES

- _i-ll"’lllf“”ilil;“

. P TOTAL PRAIRIES
']',i.
, f"" Total Manitoba
7"\%b; - Sub=Provincial
l N Region 60
R 61
B 62
All L 63
. oh
R 85
A.‘*li 56
. 57

-
9

Total Saskatchewan

Sub~Praovincial
Region 70
. 7[
72
73
74
75

."‘ I - ” N . ’ '-
-

Total Alberta

“ Sub=Provincial
- Region 80

ORI
O
~

b
o0 00
S

~ ,
=,
i, g

i

]

7]

-1

(3

i

TOTAL

(337,310)

2
P
i

81,339

12,928

11, bk
20,107
8,218

13,922
12,916
1,804

129,666

23,819
21,650
22,622
26,734
34,841

126,305

4,748
13,484
21,645

4,579
22,240
25,699
16,092
17,818

RURAL

(289,775)

4

68,976

10,580
9,285
15,673
8,218

12,507
10,909
1,304

111,748

21,068
18,282
17,697
22,299
32,402

109,051

4,323
11,597
17,329

3,921
20,217
25,274
10,914
15,476

URBAN

(47,535)

N —
[ B> U =2 B )
o —
~N Ul

3
(o)
oo

2,751
: 3:368
4,925

4:“35'

2,439

17,254

425
1,887
4,316

653
2,023

425
5,178
2,342

.;L..."ﬂu‘."f  ...’: .'..'mm
{““’l

1
w3
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NUMBER OF HOUSEHOLDS I[N SAMPLE FRAME - TOTAL BRITISH COLUMBIA

TOTAL BRITISH COLUMBIA

Sub=Provincial -
Region 90
91
92
93
934
95
%6
97
98

TOTAL

(134,448)

#

b, 9k
17,083
27,767
11,920
16,885
29,926
18,594
h,358
2,971

RURAL URBAN

(114,903) (19,545)

# #
4,018 - 926
15,622 1,461
22,945 4,822
9,282 2,638
16,100 785
24,570 " 5,356
16,124 2,470
3,670 588
2,572 . 399

Number of Completed Interviews - By Region

The tables following show the total number of interviews com-

pleted in each of the cells in total and for each replicate

in each region.
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NUMBER OF COMPLETED INTERVIEWS - TOTAL ATLANTIC

i B . ' F R R T LT - e e e . P . R
. 2 £ et " Y N . e e T - N - R - . . - PN s
¢ - H { M i b H 7 . : : o 1 i : 3 g L
- - % it e VP [N " e . - » “ J - F s “ e e hE 3 L ' h

Total Total fotal
Rep. | Rep. 2 Rep. 1 Rep. 2 Rep. | Rep. 2
TOTAL ATLANTIC (263) (238) (221) (256) (42) (32)
# # # & i# #
Newfoundland
Sub-Provincial
Region 01 5 13 5 5 - 8
02 28 25 19 25 9 -
03 7 15 7 10 - 5
03 15 2 02 S5 =
Sub=Total 55 __l+_ ﬁ 61 1h 13
Prince Edward Island
Sub=Provincial
Region o 30 19 26 13 b =
Sub-Total 30 19 25 19 A -
New Brunswick
Sub=Provincial
Region 20 15 16 10 18 5 -
21 238 12 27 12 | -
22 20 32 11 32 S -
23 22 21 : 22 18 - 3
_ 2b 3 S 3 3 = =
Sub-Total 38 86 73 83 i5 3
Nova Scotia
Sub-Provincial
Region 30 37 33 32 28 5 5
31 16 28 12 23 4 5
32 b i2 b 2 - -
33 17 14 17 12 - 2
3k 16 22 16 18 = A
Sub-Total 30 109 &t 33 9 16
19
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NUMBER OF COMPLETED INTERVIEWS ~ TOTAL QUEBEC

-l N e o8 By v e T . s an 49 OG- Ou S o8 A N e
Do C \ i o s " i -, N . . i . -
et SR . ; . e : s s, P . e . — e
" . PR S fr e - . A f P . - P . '

Total Rural Urban
Rep. | Rep. 2 Rep. | Rep. 2 Rep. | Rep. 2
TOTAL QUEBEC (314) (271) (262) (236) (52) (35)
# # # # # #
Quebec
Sub-Provincial
Region 40 26 36 26 22 - 14
L 25 10 15 10 10 -
42 103 . 56 77 51 t 26 5
43 57 23 - 52 23 5 -
by 32 8 27 8 5 -
45 kg 113 1y 99 2 14
46 14 13 10 13 L -
47 8 12 8 10 - 2
L3 - - - - - -
oo - - .- - -
NUMBER OF COMPLETED INTERVIEWS -~ TOTAL ONTARIQ
Total Rural Urban
Rep. | Rep. 2 Rep. 1 Rep. 2 Rep. | Rep. 2
TOTAL ONTARIO (265) (242) (236) {210) (29) (32)
# # # # # #
Ontario
Sub~=Provincial
Region 50 74 63 69 50 5 13
51 74 82 61 81 13 i
52 97 54 91 1Y) 5 8
53 10 33 10 28 - 5
54 10 10 5 5 5 5
20
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NUMBER OF COMPLETED INTERVIEWS - TOTAL PRAIRIES

Total Rural Urban
Rep. | Rep. 2 Rep. | Rep. 2 Rep. | Reo. 2
TOTAL PRAIRIES (263) (286) (223) (263) (%0) (23)
‘ # Fs i# # # 2
Manitoba " i i i
Sub-Provincial
Region 60 9 9 7 ] 2 -
61 8 5 8 L - 1
62 5 28 5 2L - L
83 7 6 7 6 - -
64 - - - - - -
65 15 8 15 5 - 3
65 14 8 11 8 3 -
67 & = A = = =
Sub-Total 62 64 57 56 5 8
Saskatchewaﬁ
Sub-Provincial : .
Region 70 10 37 & 37 2 -
71 17 21 - 10 21 7 -
72 14 14 12 10 2 4
73 21 21 21 13 - 8
74 L5 29 4o 29 5 -
5 _Z —_ i — = =
Sub=Total 107 12 9L 1o 12
Alberta
Sub-Provincial
Region 80 2 5 2 5 - -
81 9 15 5 19 L -
82 15 17 9 17 3 -
83 3 2 3 2 - -
84 18 15 18 12 - 3
85 21 26 21 26 - -
86 13 2 7 2 6 -
&7 13 L] 1 14 3 =
" Sub-Total 9k 100 75 97 19 3

21
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NUMBER OF COMPLETED INTERVIEWS - TOTAL BRITISH COLUMBIA

Total Rural Urban
Rep. | Rep. 2 Rep. | Rep. 2 Rep. | Rep. 2
TOTAL B.C. (233) (242) (179) (225) (54) (n
7 # # # # #
British Columbia
Sub=Provincial
Region 30 8 19 5 19 3 -
91 Lo 33 37 - 28 3 5
92 45 52 29 52 16 -
93 15 30 7 26 8 4
Sk 38 28 33 28 5 -
- 95 56 37 43 33 13 4
96 23 30 17 30 6 -
97 4 8 b b - 4
98 L 5 L 5 - -
7. Distributions of Households In Sample Frame and .Completed
Interviews - By Region
For purposes of comparison between the sample frame and final
sample, the tables following show, for each region, the per-
centage distributions of households in the sample frame and |
|
the completed interviews obtained in the survey.

22
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DISTRIBUTIONS OF HOUSEHOLDS !N SAMPLE FRAME
AND COMPLETED INTERVIEWS - ATLANTIC

—,

A

Total Rural Urban
Comp le- Comple- Comple-
Frame tions Frame tions Frame tions
TOTAL REG}ON (244,598) (551) (215,862) (477)  (28,736)  (74)

% % % % % %

Newfound!and 21 23 20 21 33 36

Sub=Provincial .

Region 0l 3 3. 2 2 o] 11

02 8 10 8 9 12 12

03 5 4 5 4 5 6

09 5 6 5 6 6 7

P.E.I. 9 9 9 9 7 5
Sub-Provincial

Region 10 9 9 9 9 7 5

New Brunswick 35 32 36 33 28 24
Sub=Provincial

Region 20 5 6 6 4 7

- 21 9 7 10 8 7 ]

22 1 10 | 9 9 12

23 9 8 8 8 4

24 1 1 ] 2 - -

Nova Scotia 38 36 35 37 32 3k
Sub-Provincial

Region 30 H 12 11 13 9 th

31 8 8 8 7 9 12

32 4 3 5 4 2 -

33 6 6 6 6 5 3

34 6 7 5 7 7 5

23
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DISTRIBUTIONS OF HOUSEHOLDS IN SAMPLE FRAME
AND COMPLETED INTERVIEWS - PRAIRIES
Total Rural Urban
Comple= Comple- Comple-
Frame tions Frame tions Frame tions
TOTAL REGION ' (337,310) (549) (289,775) (L486) (47,535) (63)
% % % % % %
Mani toba 24 23 24 25 26 21
Sub=Provincial
Region 60 4 3 b 3 5 3
61 3 2 3 2 5 2
62 6 6 6 6 9 6
63 2 2 2 2 - -
64 - - - - - -
65 b b 4 4 3 5
66 b b b b b 5
a7 1 1 1 . - -
Saskatchewan 38 42 39 41 38 by
Sub-Provincial
Region 70 7 9 8 9 E 3
71 6 7 6 ) 7 il
72 7 5 6 S 1 9
73 8 8 8 7 9 13
74 10 13 i Th 5 8
75 - - - - - -
Alberta 37 35 38 35 36 35
Sub=Provinci al
Region 30 1 ] 2 1 1 -
81 4 5 L 5 b 6
82 6 6 6 5 9 10
83 ! 1 1 1 1 -
34 7 6 7 6 4 5
85 8 8 9 10 1 -
86 5 3 b 2 1] 9
87 5 5 5 5 5 5
24
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C DISTRIBUTIONS OF HOUSEHOLDS IN SAMPLE FRAME
' v AND COMPLETED INTERVIEWS - QUEBEC
s
Total _ Rural Urban
Comple-~ Comple- Comple-

. ; Frame tions Frame tions Frame tions
{;

1. TOTAL REGON (327,684) (585) (276,050) (498)  (51,634)  (87)
T % % % % % %
' N Quebec

o
}' Sub=-Provincial
R Region 4o 10 1 10 10 10 16

. - by 5 6 b 5 7 11
o 42 23 27 22 26 28 36
- | 43 13 14 13 15 9 6
l 4k 5 7 6 7 2 6

1 45 31 28 31 29 29 18
o L6 6 5 6 5 8 5
b 47 5 3 5 b 5 2
= 48 2 - 3 - 2 -
o i“ 49 * - ? - - -
I ,kl;' *less than 1%
i DISTRIBUTIONS OF HOUSEHOLDS IN SAMPLE FRAME
) AND COMPLETED INTERVIEWS - ONTAR!Q
. fj“f Total Rural Urban

. Comp le=~ Complie- Comple-

T X : Frame tions Frame tions Frame tions

l TOTAL REGION (362,754) (507) (316,292) (4k6)  (46,462)  (61)
L ~ % % % % % %
' ‘ ) Ontario
: (:, Sub=Provincial

' L Region 50 22 27 22 27 22 30
. 51 35 31 36 32 23 23
RN 52 29 30 29 31 30 23

I 53 N 8 10- 8 i2 8

. 54 3 4 3 2 8 16

@
{
rn
I

ety
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DISTRIBUTIONS OF HOUSEHOLDS IN SAMPLE FRAME
AND COMPLETED INTERVIEWS - BRIT!SH COLUMBIA

Total Rural Urban
Comple- Comp e~ Comple-
Frame tions Frame tions Frame tions
TOTAL REGION (134,448) (475) (114,903) (404)  (19,545)  (71)
% % 3 % % %
British Columbia
Sub=-Provincial
Region 90 4 6 4 6 5 b
91 13 15 14 16 8 14
92 21 20 20 20 25 23
93 9 9 8 8 13 17
94 12 14 14 i5 b 7
a5 22 20 2 i9 27 24
Qs 14 Tl T4 i2 13 3
97 3. 3 3 2 3 6
98 2 2 2 2 2 -
8. Sample Characteristics
The specifications provided to us included a serijes of selectad
demographic characteristics for the total sample frame. These
were provided in the form df aggregate tables (see Appendix Al).
The sample consists of the population of households rather than
total population of individuals 1iving in the rural areas.
Accordingly, the comparisons which follow between_the total
population in the sample frame and the results of the survey,
are confined to the household characteristics requested. In
reviewing these data it should be noted that the Statistics
Canada data for the sample frame is based on 1976 Cansus informa-
tion and that the sﬁrvey data is unweighted.
26
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Atlantic

N

Ontario Prairies : 8.C.
Frame Survey Frame Survey Frame Survey Fframe Survey Frame Survey
Total Househoids (2%4,550) ~(551) (327,680) 585) (362,845) (507) (337,475) (5h9) (134,440) (475)
S E % % % % 3 % 3 3
Tenure
Qun 89 92 81 87 33 86 84 930 79 84
Rent 11 8 19 13 17 1 . 16 10 21 16
E'a.u {See Appendlx A\, Page 2
% % 3 3 3 % % 3 3 £
Type of Owelling
Single/Semi-detached 87 95 81 90 90 95 86 96 75 88
Row ® - * 2 K % % - 2 -
Duplex/Triplex 2 i 6 6 2 i * | i ]
Apartment 2 * 5 - ¥ [ % 2 o H
A1l Otheri 8 3 7 2 4 3 9 2 18 10
F'fth-‘\ke-o(See Appendix AL, Page 3,
Sur N‘d W Page 3},
Totai Families #(218,355) (516)  (291,590) (558) (310,755) (470) (275,60) (509) (111,600) (445)
Household Size -
2 persons 30 27 29 27 35 3i 35 33 37 43
3 persons 2i 21 20 2i 19 19 19 19 19 16
L persons 20 25 21 24 22 26 2i 25 23 22
5 persons 13 i 13 14 13 I5 13 14 12 Ik
6 persons 7 10 8 7 7 ) 7 6 5 4
7 persons 4 3 4 [ 3 1 3 I 2 *
8 persons 2 2 3 2 1 * i * *
9 or more 3 1 3 i * * 1 % # #
Fra.m [See Appendix A2, Page 2,
Suewy: W Page 2},
Base for Statistics Canada data is Total Familhies {exluding one person householdsj. Therefore, survey data
has been calculated on households with 2 or more persons.
%% Less than 1%, )
%% Sratistics Canada data includes 'moveable’ dweilings even if on foundations.
27
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Sample Variances
Fer the majority of demographic characteristics included in
the detailed tables (Appendix A), the sample variances are
minimal. Examples of the relative sizes of the standard 1
error annlicable to various statistics are presented in the
following table. A1l estimates assume a confidence interval
of 95%.
*Standard

Characteristic Error Estimate

(based on Total Sample

N = 2667)
Tenure %
Own 1.1 88 = 1
Tyoe of Dwelling
Single/semi-detached 0.9 93 = ]
Perception of Way of Life
(as describad by
raspondant) :
Rural 1.7 78 =+ 2 |
Location of Home |
(as described by
respondent)
Isolated 1.05 16 = 1
Occupation of Respondent
Total Employed - Full
and Part-Time 1.1 43 = ]
Marital Status of - )
Respondent
Married 0.1 85 + 0 ;
Education of Respondent ;
Public schoel only 0.0 28 £ 0
Secondary school only 0.5 54 = 0 |
Any Post-Secondary 0.05 17 £ 0
Language Spoken Most
Qften in Household
English 1.05 72 =1
French 1.4 25 =1
Other 0.4 2 £0
28
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FIELDWORK

Field Preparation

Field Supervisors were gien a detailed telephone
briefing on the survey by the Head 0ffice Field
Co-ordinator assigned to the project. .All aspects
of the study were covered in detail. Supervisors

subsequently briefed interviewers at the local Tlevel,

Field Materials

As noted above the Appendix to this report contains

the copies of interviewer assignments and questionnaires.
In addition to the pre-assignment of male and female
heads of househoids on sach Tocation,controls were
developed to ensure equivalent assignment within each
replicate of the nine basic versions of the questionnaire.
As shown on the frequency distributions provided to DOC,

equal percentages of the final sample completed each version.

Communication

A high level of written and telephone communication was
maintained by Canadian Facts' Field Control with the

external Field Supervisors throughout the study.
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Field Verification

Telephone checkback interviews were conducted by the
local field supervisor with one respondent on every
location assigned. In addition one in every five
interviews also was checked by telephone from Canadian

Facts offices.
Cluster Size

The project specifications required a.minimum of %40

interviews in each region fdr a total of 2,000 nationally.

Based on the results of the pilot it was estimated that
an average of three interviews cculd be obtained from
each of the 700 locations required. The initial cluster
size for the main survey was five households and two were

held in reserve.

In order to allow for potential problems with winter
weather and difficulties in obtaining access to locations
729 locations were allocated. Only a few required the
use of the resarve households. The average yield

number of completions achieved per location was 3.7.

Table 3 shows the averages per file by region and Table

‘4 the distributions,
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Table 3

Average Number of Completed Interviews Per Location

Total

Atlantic

Quebec

Ontario

British
Prairies Columbia

Total 3.7
File =1 3.9
-2 3.5
-4 3.6
-5 3.5

Distribution of Completed Interviews

3.9
3.9
4.1
4.0
3.7

4.0
4.1
3.7
4,8
3.8

Table 4

3.4
3.5
3.3
2.3
3.5

Total

Atlantic

Quebec

Ontario

3.7 3.3
4.0 3.6
3.0 3.3
3.0 3.6
3.5 3.3

British
Prajries Columbia

(2667)
%
File -1 44
2 M
-4 2
-5 43

* less than 1%

(551)
:
1"

2
46

(285)
73
11

4
12

(507)
%
36
10

2
52

(549) (475)
% %
55 7
1 11

-, .
33 78




nn i s

' G N N D N O B T B O BN B O B Em am '
. . N .

Lowsie

7}

o

}

3

—
Bl

(o))

Results of Field Contact

The 729 locations assigned provided a total of 3649
potential households. As shown in Table 5, 90%

of these households were contacted and 83% qualified
after screening for primary residence and fi]teripg

out of households which did not meet theé pre-assignment
quaiification.

Refusal rates were relatively low. Completion rates
based on contacts with qualifying households were

82% in British Columbia, 83% in Onta;io, 80% in the
Prairies and 91% in each of the Atlantic and Quebec

regions (See Table 6).

The survey specifications called for one injtial trip

to each Tocation and up to two call-backs. Despite the
length of the interview the first trip yielded over

2000 completions, i.e., 76% of the final total apd the
second trip an additiona] 20%. Accordingly the third

trip was discontinued part way through field implementation

(See Tabie 7).

32
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Not Attempted
Attempted

Not Contacted
(No one at home)

Contacted

Not Qualified

- Not a primary
residence

- No male/female
head

Qualified

* Less than 1%

Table 5

Disposition of Assigned Households

Total

Atlantic

gggbec

Ontario

Prairies

British
Columbia

(3649)

%
8
92

90

83 .

(717)
%

9 .

91

90

85

(729)
9

5
95

94

88

(740)
of

re

-9

91

88

82

(737)
%

9
91

89

e

5

91

90

80

(726)

33




Lw‘ . }

R
wd

©

-Table 6
Results of Household Contacts With Qualifyiné Households

oo | British
| L Total Atlantic Quebec Ontario Prairies Columbia

i : (3035) (606) (539) (610) (608) (579)
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e

Initial Refusal

Respohdent
Refusal

Respondent Not
At Home

Termination

Completion

* ess than 1%

5

88

3

91

4

91

7

a3

4

90

6

10

82
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Results of Household Attempts By Trip Number

Table 7

Not Attempted
Attempted

No One At Home

Not a Primary Residence

No Male/Female Head of
Household

Initial Refusal
Respondent Not At Home
Respondent Refusal
Termination

Cbmp1etion

Trip 1 Trip 2 Trip 3
(3849) (1150) (510)
% % %

3
97
18

56

11
89
22

1

46

57 *
43
13

*

20

1. Given the high completion rate achieved on the Tst and

2nd trips the 3rd trip was discontinued during field work.

*  |ess than 1%

35
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Practical Fieldwork

Execution of a personal interview study in rural areas
during winter months clearly presents a number of
problems. During the month of January heavy storms
and road closures in the Atlantic region delayed the
field start, Similarly, bad weather on the Prairies

affected the field schedule in that region.
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PROCESSING
Editing

A11 questionnaires were edited for acceptability
according to the criteria of completeness and
accuracy. Editors' checks included: consistency

of answers, mechanical recording errors and missing

information. Erroneous or missing entries were

corrected only when the necessary information could be °

clearly and validly inferred from the existing entries

~in the field documents.

Coding

The coding format was finalized by the senior coder
in conjunction with the project director and DOC.

The code book is appended.

Computer Editing

The card cleaning process using Canadian Facts in-house

G.A. computer was based on the fb]]owing practice:

37
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All éards are cleaned and all errors are checked

back to the questionnaire.

A1l columns are cleaned to correct errors, missing

illegal punches.

A1l dependent questions are checked for answers

by eligible respondents.

Inter-related responses on all interviews are cross-

checked for consistency and corrected when (and only

'when) it is determined that this can be done with

validity.
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F CONCLUDING REMARKS

This report contains tabulations of the basic section
of the questionnaire. It should be noted that there

is virtually no variance between the two replicates

. for any of the demographic characteristics. Similarly,
the levels of non-response both for the overall survay

and for specific questions are extremely Tow.

The pilot survey had 1nd1ca£ed that, with some changes
itemized earlier in this report, the methodology should
i “produce acceptable tevels of public co-operation and
E Ef generate sufficient data on which to base meaningful
: ;lj conclusions. In fact the achievement on the finai

'[; study reached or exceeded the expectations wnich arose

L é’i from the pilot.

v'\/
JRCI| 1

In conclusion the contribution to the project ¢f both
the participating members of the public and the

interviewers should be acknowledged.
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BASIC DATA TABULATIONS
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EXPLANATION OF NOTATIOMS USED IN THE DETAILED TABLES

* . Frequency > 1
Rounded Percent = 0

- Percent = 0

NOTES: Percentages derived from '‘actual'' bases of less than"

100 should be interpreted with cautiqn.

Percentages derived from ''actual' bases of less than
50 should be interpreted with extreme caution. '

All sub-totals in the detalled tables are'correct
even though the items listed below any sub-total may
not exactly add to the sub-tota! through computer
"rounding'' (applies to (1) weighted frequencies .
where decimal not shown or (2) where percent shown
without decimal).

STANDARD DEVIATION

The Standard Deviation is calculated by taking the square root
of the variance around the mean. It is a summary statistic of

“variation prtnted below the mean. The Standard Deviation gives

an idea of the likely variation around the mean if we are simply
considering the mean as a descriptive statistic. When Standard

- Deviation scores are small relative to the means, means can be

taken as good representations of the individual scores.

STANDARD ERROR

The Standard Error is calcualted by dividing the Standard
Deviation by the square root of the sample size. The Standard
Error indicates the likely deviations that can be expected, and.
therefore the confidence limits.

For example, mean £ 2 standard errors wxll include the '"true

~ mean” 95% of the time




i SEEET N0 CTL7Y CAnALIAN FACTS

Al FEIFE LIVED T4 AUD GUPERSHIP O HIME & 29730
k BASE TOTAL COMPLFTEL INTERVIEMS
Af RESL0~ AND REFLICATE

.3 DESCRIPTIOW &F ASEA Alld WAY OF LIFE 6. 31
B2SE TOTAL COMPLETED INTERVILCUS -
Ey REC10N AND PERLICATE

BAST TLTAL CORPLETED It]EﬂVIEUS
4Y JAEGIQWN AnD REPMLICATE

. BP3E TOTAL CONPLETED IMIEPVIEMS
i -~ RY EFGIGN AND REPLICAVE

CBASE TOTAL COMPLETIL TATELVISMWE
dY-Hh(IQ?I’Hu REPLICATE

22 0CCUFATION FNG SHPLCYMENT STATUS OF RESFONLENT Q. 37
GAsE TOTAL CGrPLETEN SnTEIIEWS.
QY KECIOY AQB REPIILATl .

24 »ARITAL STRTUS u. 3=t
BAST TnTAL CLMPLETEDL INTERVIEWS
Y 2EGLIO: AuD REPLICAKTE

L 25 GLCU“RETION OF SPOUSE Q. 3&~p
| BASF TOTAL ©O<PLETCL INTERVIEWS
© EY REGION AKE HENLICATE

27 FEDUCATISNAL ATTAINMENT Q, X2
BASE TOT.L COBPLEVIE IRTERVIEWS
BY KEGIOM AND KEPLICATF

2% RLE GRTUP &, 40 - :
BASE TOTAL COMPLETEN INTERVIEMS
RY FEC10% AND REPLECATE

29 KLUSEROLD INCONF G, 41 .
~ BASE TCTAL COMPLETED INTERVIEWS
AY REGIOS AND FEFLTCATE

3G LAHEHRCE #UST CFTCK SPOFEN IN HOUSEHOLD @, 22
© BASE TOTAL CORPLITEL INTERVIEW :
EY PFE5131 AND PEPLICALE

31 T¥rF OfF BafLLLIAG
BASE TOTEL COMPLETED iNfrPVIFH‘
AY REGION AnD REPLICATE

32 SGLT OF (QXTACTS~-RLETOKD GF CALLS
i BA<E TGYAL CONTACSS
27 XELEON s TRIP At REPLICATE

4 LnCAaTION OF vOWE ANE POPUIATIOH OF CONMUNITY G. 32735
7 PROXIAITY OF HOME T VARIOUS PLACES AND SFAVILZS ©. 34

14 LUBAER OF PERSOLS 1N HOUSEHCLD RFLCNEINE Y7 VARIQUS. AGF GhOUPS &.

5

N _.__.—
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33 RAFSULT OF CONTACTS--RECORD OF cm.u;
BASE TOTAL COLTACTS
BY REPLICATE WITHIN REGION
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C74HT CAMADIAL FACTS , ©opAGE - 1

YEARS LIVED 1% AvD DWNELSHIP OF HO4ME G. 29730
BASFE TATAL COMPLETED INTERVIEWS
BY RF510° AND REFLICAT!

REPLICATE:
BRITISH

TOTAL 'anrxc SUFSEC ONTARIO PIAIRIE CoLUmE, tIRST  SECOMD

BASE FOR PERCENTAGES 2667 551 <85 507 549 475 1338 1329
NU®FER OF YEARS LIVED 100.0 100.0 100.0 100.0 100.3  100.0 160.n 100.0

I% KOME e

ULDEA 1 190 13 39 < 4C 35 63 $7 77
7.1 2.4 6.7 7.9 .4 13.3 7.2 7.9
1 163 22 x7 32 35 17 74 20
, 6.1 4.0 6.3 6.3 6.4 7.8 5.5 6.7
2 183 o 35 37: 39 27 45 93 2@
€,9 6.5 6.3 7.7 4.9 7.5 7.0 5.4
. 198 31 47 43 54 43 114 32
7.4 5.6 2.0 8.5 $.2 7.1 8.7 6.2
5 137 26 39 23 22 27 67 79
S.1 4.7 6.7 4.5 4.0 5.7 5.1 5.2
5 151 33 60 21 25 22 65 )
5.7 £.0 “.3 4.1 L.i 4.7 4.9 6.5

5 112 5 18 18 /2 29 A3 4
4.7 4.5 3.1 3.6 4.0 6.1 4.7 3.7

7 115 54 19 21 17 24 61 4
L. ‘.7 1.2 4.1 3.1 5.1 4.6 41
3 1'% i 26 20 12 17 £% 53
4.1 5.1 1.4 3,0 3.3 3.4 4.2 4.7
% 52 12 1) 15 . 3 26 2
1.¢ 2.? 1.4 3.4 1.5 1.0 1.3 2.1

10 24 . 16 9 24 42 1€ 43 4
: 3.1 2.2 1.5 4.7 3.5 3.b .7 1.1
11-15 iv: © AP 56 53 72 45 135 153
10.4 11.° 3.6 0.5 13.1 3,0 13.1 1.5

(CORTINNEL)




{COMTILUEY PAGE 2)
C7Lel CANADIEN FPCTS

YEARS LIVED IN AMD OWNERSHIP GF HO#F B, 29730
BASE TOTAL COMFLETED It TERVIEWS
BY BLGION AMD REPLICATE

TOTAL
BASE FOR PEHCENTAGES 2667
HUMBER ¢f YEADS LIVED 100.0
IN HORE:
1620 236
T8
21=-25 154
5.6
26=30 159
6.0
31-35 Q3
3.5
36+~40 79
' 3.0
L1~435 48
46-50 4 35
1.3
504+ 77
2.9
NDT STATED 2
-1
REFUSED 1
- )
DON'T K%oU 1
*
HOPE OWNERSHIP:
0N 23s5C
“a .,
RENT 315
11.¢
unT STATLD 1

(# = PERCERT LESS THAN (:i5)
a6:4

AYLNTIN
551
100.90

‘M — (¥4 F LN
¢ = ¢« =be Nt
POV =D

o

URITISH

GUEREC ONTARIO PPAIRIYT COLUMB,

545
100.0

597
100.0

~N
»

*

b 2
N b Ol N

t QL

£5.6
7%
14.4

347
100.0

6.5

475
130.0

31
6.5
16
3.4
16
3.4
15
3.2

. . . [)
1O 1T T AN IRERNOW

84.4
74
15.6
]

PAGE
REPLICATE:
FIRST SECOND
1338 1329
100.0 100.0
113 126
1, Fe5
&4 Ig4
5.8 o2
32 7
I | 5.8
9 54
2.9 4.1
42 37
3.1 2.8
21 17
2.3 1.3
184 17
1.3 1.3
43 34
1.2 2.6
1 1
-1 -1
1 n
.1 -
Q 1
- .1
1191 1159
»3.0 R7.2
146 170
10.9 1.2
1 a
.1 -




C7421 CARADI®" FACTS ' - PAGE 3

DESCRIFTION nF ARFA AND WAY OF LIFE 0, 21
BASE TOTAL COMFLETED INTERVIEWS
8Y REGION AND WKETLICATE

REFLICATE:
BRITISH
TOTAL ATLNTIC GUESTC ONTARIO PRAIRIE COLUMB. FIRST  SFCO4D
BKSE FIR PCRCEMTAGES 2667 551 525 507 S49 575 1332 1329
100.0 100.5 100.0 100.0 100.2 100.0 A 100.0 109.9
AREMS:
URBAY 235 B4 53 ]7 £6 £5 210 1=¢
14 .0 15.2 9.1 17.2 15.7 17.9 15.7 13.9
RURAL T 2258 465 528 419 462 384 1123 1135
| B4.7 84,4 929.3 82.6 £4.2 80.R 83.9 BS.4
}
| SEMI-RURAL 13 2 4 ] 1 6 4 9
.5 -h w? B - s 1.3 3 7
BON'T KNOW : 1 o 0 1 0 ¢ 1 0
* - - 4 - - -1 -
AAY OF LIFE: ) . 4 1
URBAL 555 o 133 106 119 107 N0 255
20.% . 16.3 2¢.7 20,9 21.7 22.5 22.4 19.2
RURAL 2077 L4510 T 442 392 423 360 1019 1057 !
77.9 83.5 75.6 77.3% 77.0 75.8 74.2 79.6 |
ErTH 32 1 10 | 6 7 g 16 14
1.2 .2 1.7 1.2 1.3 1.7 1.7 1.2
pPON'T K1 W z o e 3 g o = "
.1 - - o6 - - .? -~

(* = PERCENT LFSS THAL .05)
ez

PRI camt aeee i - PR



C7451 CANADIAN FACTS

| LOCATION OF MD¥E AKD POPULATION OF COMMUNITY 0. 32/%3
BASE TOTAL COMPLETED INTFRVIEWS
3Y REGION AND REPLICATE

ARITISH
TOTAL ATLNTIC GUESEC ONTARIQ PHRAIRIE (DLUMR.
BLSF FOR PERCENTAGES 2667 551 SES 507 549 475
100.¢ 100.0 100.0 100.0 100.0  100.0
LOCATION OF HO%E:
ISCLATEL 422 42 “9 29 152 40
| 15.3 7.4 15.2 19.5  27.7 8.4
PART 3F A COMMUKITY 2245 509 496 402 397 435
84 .2 92.4  64.8  B0.5  72.3  91.6
100.0 100.0 100.0 100.0 100.0 100.0
POFULATION OF A CORMUNITY:
LESS THAM 50 151 12 21 42 44 32
5.7 2.2 3.6 8.3 2.0 6.7
6.7 2.3 4.2 10.3  11.1 7.4
59 - 9 137 3t 23 1a 21 22
5.1 ru0 3.9 7.5 3.8 4.6
{ 6.1 5.5 4.6 9.3 5.3 5.1
100 -~ 149 07 2u 8 28 22 °
5.6 6 1.4 7.5 4.0 1.9
4.3 3.9 1.6 9.3 5.5 2.1
150 - 199 76 23 13 12 17 1
» 2.2 6.2 2.2 2.4 3.1 2.3
| 3.4 4.5 2.6 2.9 4.3 2.5
l
209 - 269 137 26 15 46 23 26
‘ 5.1 4.7 2.7 .1 4.2 5.5
6.1 5.1 1.2 11.3 5.3 6.0

(CORTINUED)

RECLICATE:
FIRST SECO4D
133R 1329
160.0 1C3.0
194 224
14.8 18.9
1140 1105
£5.2 33.1
100.0 100.0
81 70
5.1 5.3
7.1 6.%
70 67
5.2 5.0
5.1 6.1
52 4S5
3.9 3.4
4.6 4.1
36 49
2.7 3.
3.2 X.8
&5 7°?
4.9 5.4
S.7 6.5
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SFOHNMF AMD POFULATION OF COMMUNITY

LOCATION

COMPLETED IMTERVIEWS

BASE TOTRL

2Y REGI{0W AND REFLICATE
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(CONTIUED FAGE 3)
C7481 CAMADIA® FACTS FAGE 4

! LOCATION OF HONE A9 POFULATION 0F COMMUNITY &, 32/73%3
BASE TDTAL COMPLETED INTERVIEWS
2Y RESTOM AMD REPLICATE

REFLICATE: ,
arITISH
TOTAL PTLNTIC CGUESEC O<TARLIO PRALZIE COLUMA, FIRST  SECOND
PART OF A COMMUMITY 2245 549 495 498 297 435 114¢ 1105
84.2 02.4 #4.5 30.5 72.3 91.6 £5.2 83.1
100.0 100.0  109.0 100.0  10U.0  1C0.0 100.0  100.0
1500 ~ 1297 119 22 42 29 20 15 57 62
4.5 4.0 7.2 3.9 n.6 3.2 L.3 4.7
I 5.3 4.3 3.5 4.9 5.0 3.5 5.0 5.6
2630 ~ 2499 139 33 53 18 14 21 64 75
5.2 6.0 9.1 3.6 2.6 5.4 4.E 5.6
6.2 5.5 19.7 4.4 3.8 4.8 5.6 6.8
2500 - 2999 75 e 13 14 13 21 42 33
2.3 1.6 3.1 2.8 2.4 5.4 3.1 2.5
3.3 1.4 5.6 3.4 3.3 4.8 3.7 3.0
300G - 3997 A0 19 37 9 4 20 45 35
3.0 1.7 6.3 1.8 .7 6.2 3.4 2.6
3.6 2.0 7.5 2.2 1.0 4.6 3.9 3.2
LICL = 4999 39 7 15 2 4 11 25 14
i 1.5 1.3 2.6 b .7 2.3 1.9 1.1
1.7 1.4 3.0 .5 1.0 2.5 7.2 1.3
5CDC - 7995 73 11 21 4 4 33 o 33
2.7 2.0 3.6 B .7 6.9 3.0 2.5
3.3 2.2 L. 1.0 1.0 T.6 3.5 3.0
90Gg ANP OVER 57 5 3 7 2 40 26 31
2.1 .9 .5 1.5 oh B.4 1.0 2.3
2.5 1.9 .6 1.7 .5 9.2 2.2 2.¢
NOT STATED 328 11z 57 41 32 86 152 144
. 12.3 0.3 9.7 8.1 5.8 18.1 13.6 11.0
14.6 22.0 1.5 10.0 4.1 15.2 14.0 13.2

FOOTHCTE ~'PAFULATION OF & COMPUELITY' IS CERCFNTAGED FIRST 0% TOTAL ANE SECOHYD 04 'PART F A CUMMUHITY?

Jacz . /



C748% CARADIAN FALTS

PROXIMITY rF HO~[ TO VARIOUS PLACES AND SERVICES . 34

BASE TOTAL CORPLETED INTERVIEWS

BY REGION AND RESLICATE

8rSE FOR PERCEHTAGES
YOUR NESREST NEIGHBOUR

UNDER 1705 YARDS
OVER 1¢D YARDS TO LFSS THAN
- QUARTER MILE

GUARTER MILE TC LESS THAN
HALF *%ILE

“ALF MILE TO LESS THAM ONE MILE

ONE 4ILE TO LFSS THAn FIVE MILES

FIVE MILES TO LESS THAN TEN MILES

TEN MILES TO LLSS Tuax THIRTY
MILFS

THIRTY %JLES TC LESS THAN SIXTY
“ILES

SIXTY MILES OR MORE

BONT KNOW/MHDT STATED

(=]
v
-

(v = PIrRCERT LLSS Tuivy |

o 4 et sape e e

| = o

- -

BTLNTIC

- - v

551
100.0

436
79.1

102
1
2.0

e

HRITISH

CUEBFC OMTARIO PRAIRIE COLUMB,

Y vt o T -

585 507
100.0 100.8
4%5 . 330G
22.9 6% .1
B6 144
14.7  2B.%
10 26
1.7 5.1

3 &

.5 1.2

1 1

.2 .2

0 0

[t} 0

) n

G )

0 i)

- o

SA%
100.0

183
33.3

138
25.1

B1
14.8

°9
13.3

2.6

575
100.¢0

356
75.0

&9
1.7

13
2.7

~~~-‘--i--t-—---n--'--«--n—i—

FETLICATE:

FIRST SECOND
1338 1327
100.0 100.0
401 geo9Q
66.¢ 67.6
287 272
21.4 20.5
69 72
5.2 5.4
65 ALY
.9 3.2
26 31
1.0 2.3
o 3

- .2

0 1

- .1
] o
1t a

0 1

- -1
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C7451 CANADIAN FACTS : ? pALE 3

| PROXIMITY +F HOVE TN VARIOUS FLACES AMD SERVICES v. 34
BRSE TOTAL COMFLETED INTERVIEWS
Er REASION ~AND REFLICATE

REPLICATE:
SRITISH

ToTAL : ATLMTIC RUF={C ONTARTIC FPOAIRIE COLUMDL. FIPST  SECOND

BASE FOR FEKCENTAGES 2667 551 585 07 549 475 1338 1329
NEAKEST GROCERY STCRE 100.0 190.0 100.0 100.0 100.0 100.0 100.0 107.0
UNDE? 100 YAHRS 110 27 32 . 1¢ 13 26 50 60
4.1 4.7 5.5 3.6 2.5 4.2 3.7 4.5

I SVER 100 YARDNS TO LISS THAN 53» 1410) 137 7 86 94 255 83
COOUARTER MILE ) 20.2 25.4 2.4 15.2 15.7 20.6 1.1 21.3
QUARTER MILF Th LESS THAN 314 84 61 56 42 71 150 164
EALF MILE 11.8 15.2 10.4 11.0 7.4 14.9 11.2 12.3
BALF MILE TO LESS THAN ONE AILC 32?2 78 83 63 33 65 161 181
12.1 14.2 16.2 12.4 6.0 13.7 12.0 12.1

ONE MILE TO LESS THAN FIVE MILES 945 170 253 212 162 148 513 432
35.4 3n.9 43,2 41,8 29.5 31.2 38.3 32.5
FIVE MILES TO LFSS THAN TEN MILES 295 36 17 . 62 145 35 14F 147
11.1 6.5 2.9 12.2 26.4 7.4 11.1 114
' TEN MILES TQ LFSS THAN TMIRTY 134 16 2 18 61 37 59 (4]
MILTS 5.0 7.3 A 2.6 11.1 7.8 6.4 b
THIRTY MILES T4 LESS THAN SIXTY .3 o §] 0 5 1 1 5
MILES .2 4 ~ - - .9 .2 o1 .
SIATY MILES 2K MORE 1 i D) n 1 0 1 2
- - - - -l - -1 -
DOM'T K'NW/NDT STATED 2 i 7 1 "1 n n 2
-1 - - .2 .2 - - "

(* = PERCTXNT LESS THA™ .35)
LTS5
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C74%7 CANADIAY FACTS PAGE 7

l PROAINITY OF HO“E To VARIOUS PLACES AMD SERVICES 2. 34
PASE TOTAL COVPLETEDR INTERVIEWS
BY REGIOT AND REPLICATE

REPLICATE:
PRITISH
10TaL ATLNTIC SUFDEC 0sTARID PHALIRIE cCOLUMB, , FIRST SECOND
BASE FOR PERCENTAGES 2667 551 58S 507 549 475 1338 13292
NEAREST ELEMEWTARY SCHOOL 10G.0 106,60 150.C  100.0  100.0  100.0 100.6 100.0
UNDER 100 YSRDS 53 7 22, I3 12 b 17 36
2.0 1.3 1.8 .8 2.2 1.7 1.3 2.7
I OVER 130G YARDS T LTSS THAWN 312 67. 67 30 64 70 15% 157
QUARTER MILE 1.7 12.3 11.4 7.7 12.4 14.7 11.6 11.8
QUARTER MILE TO LESS THAN ' 281 69 55 s2 35 70 127 154
HALF MILE 10.5 12.5 9.4 10.2 6.4 14.7 9.5 11.6
PALF MILF T LESS THAN ONE MILE 309 77 ©3 k1] 37 74 139 170
1.6 14.0 14,2 7.5 6.7 15.6 10.4 12.8
04E MILE TO LESS THAM FIVE MILES 1041 204 313 25 131 163 583 488
39.0 37.0 54.4 L4 .4 23.8 34.3 41.3% 36.7
FIVE AJLES TO LESS THAN TEN MILES 421 80 26 111 150 54 211 210
15.8 14.5 [ 21.9 27.3 11.4 15.7 15.8
; TEN FILES T3 LESS THAY THIRTY 23% ) L5 14 31 112 33 . 12r 197
MILES 2.6 7.2 .4 6.1 20,6 7.0 9.6 7.7
» . . . [
TUIRTY MILES TH LESS Tuam Sixvy 12 6 4] 3 2 1 3 B4
MILES .5 1.1 - .6 4 .2 .2 .7
i SIXTY MILES OR MORE 0 0 v o 0 o n 0
CON'T KuOW/:3T STATED & 0 0 4 2 2 5 3
; : .3 - - .8 b b .4 .?
H06%
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C?76%1 CANADIAM FACTS " PAGE 10

PROXIMITY OF H01F TL VARIOUS PLECES AMD SERVICES 4, 34
AASE TOTAL COMPLFTED [IMYERVIFWS
EY REGLON AND REPLICATF

REPLICATE:
BRITISH

ToTAL ATULHTIC QUEREC ONTARID PRAIRIE COLLME. TIRST SECOND
BASE FUR PERCENTAGES 2667 ‘ 551 585 597 549 475 1335 1329
LOCAL POLICE DETACHMENT 100.0 105.0  1G0.U  10G.0  100.0  100.0 100.0  100.0
UHELR 100 YARDS 9 ’ g 1 2 2 4 1 3
.3 - 2 LA .4 .& .1 .6

VER 100 YARDS TO LESS THAN B0 10 9 12 27 22 T 39 41
GUARTER MILE 3.0 1.8 1.5 2.4 4.7 L.6 2.9 3.1
OUARTER MILE TO LESS THAN 91 12 s. 20 16 33 51 40
AL MILE 3.4 2.2 .8 3.9 2.9 r.0 3.8 3.0
BALF ®ILE TO LESS THAN ONE mILE 95 20 5 16 21 32 54 51
3.6 3.6 1.0 3.2 3.8 6.7 3.3 3.8
ONE MILE TO LESS THAN FIVE MILES 583 135 115 134 52 147 297 286
21.9 24.5 19.7 26.4 9.5 31.0 22.2 21.5
FIVE MILES TO LESS THAN TEM MILES 625 105 154 133 104 129 329 294
23.4 _ 19.0 26.3 26.2 13.9 27.2 26,6 22.3

TEN MILES TO LESS THAN THIRTY 1030 °eh 266 172 273 g 509 521
MILES 35.6 0.7 45.5 33.9 &9.7 20.9 33.0 39,2
TEIRTY MILES TO LESS THAN SIXTY 143 43 29 13 51 7 62 1
FILES 5.4 7.8 5.0 2.6 2.3 1.5 4.6 6.1
SIXTY FILES GR MORE 3 1 0 o 1 1 0 z
.1 .2 - - .2 .2 - .2

DON'T Ku0W/MOT STATED B 1 0 5 2 0 & 2
3 .? - 1.0 & - .5 .2

won?




C7421 CAHMADIAN FACTS

PROZIMITY OF HOME TO VERIOUS- PLACES AND SERVICES 2. 34

"BASE TOTAL COMPLETED INTERVIEWS
AY REwIO0Y AKD REPLICATE

JoteL
BASE FDR PERCENTAGES 2667
LOCAL FIRE DEPARTMENT , 100.0
UNBER 170 YARDS 2R
1.0
OVER 103 YARDS TO L33 THAN 237
RUARTFR MILE 3.9
DUARTER “MILE TO LESS THAN 254
PALF RILE : 9.5
WALF MILE TO LESS THAN ONE MILE - - 264
9.9
ONE MILE TO LESS THAN FIVE MILES 960
36.0

FIVE MILES TO LESS THAN TEN MILES 522
SERT I

TEN MILES To LESS THAS THIRTY 345
NILES 12.9
" THIRTY MILES TG LESS THAN SIXTY 17
MILES o 1.4
SIXTY MILES oR MORE 7
.3
DONTT KxOw/MOT STATED 13
: .5

ATLMTIC

T

551
10G.0

62
11.3

&4
11.6

67
12.2
198
5.9

REITISH

QUESFC D+TARIQ FRALIRIE coLums,

Y R S et

585 507
120.0 104.0

13, 3
2.2 .6
58 17
5.9 3.3
47 40
5.0 7.9
55 51
0.4 10.0
285 204
LE.7T 402
93 126
15.9  26.9
32 52
5.5 13.3
2 2
4 -

) 5

0 7

- 1.4

LA Tt

549
100.9

49
3.9

B e ad

475
100.0

5
1.0

51
19.7

61
12.3

53
11.2

176
37.1

72
15.2

53
1.2

3
-6

REPLICATE:
FIRST SFCOND

1338~ 1329.
100.c -100.0
12 16
.9 1.2
15 122
8.6 P2
125 129
9.3 9.7
119 145
8.9 10.9
513 442
3E.7 33.3
246 262
19.4 19.7
161 184
12.0 13.8
14 23
1.1 1.7
¢} 1
.S -1
k 5
-0 -4
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C7481 CAHADIAN FACTS

PROZIMITY nf HOWME T2 VARIQUS FLACES A:D SERVICES G, T4
BASE TOTAL COWPLETED INTRERVIEWS
BY HEGTON AND REPLICATY

REPLICATE:

ARITISH

ToTaL ATLHTIC 4UEREC ONRTARIO PSAIRIF ¢OLUMA, FIEST &7 COND
BASE FOR FERCENTAGES 25807 S51 585 507 543 475 1333 1329
MEAREST HNSPITAL 10.0 100.0 108.0 100.7 109.0 109.0 109.9 10n.0
UKDRER 1060 YARDS B 4 1 0 1 Z C 1 3
: .1 .2 - 2 .3 - . .2
OVER 100 YARDS Te LESS THAN 37 4 ) 3 5 1 20 17
QUARTER MILE 1.4 .7 - .8 2.9 2.7 1.5 1.3
RUARTER NMILE TO LESS THAN 47 7. 1 8 19 12 34 13
HALF MTLE 1.8 1.3 .2 1.6 3.4 2.5 2.5 1.0
HALF MILF TO LESS THAN ONE MILE 33 15 3 13 35 17 45 33
3.1 2.7 .5 2.5 6.4 3.6 3.4 2.8
ONE MILF YO LESS THAN FIVE MILES 330 62 43 59 52 102 174 156.
12.4 11.2 8.4 11.6 10.6 21.5 13.0 1.7
FIVE MILES 70 LESS THAN TEN MILES 517 97 107 11 3 111 282 235
19.4 17. 1.8 21.9 16.6 23.4 21.1 17.7

TEN MILES T9 LESS THAN THIRTY 1235 213 341 257 264 151 503 543
MILES - 46 .4 35,7 58,3 50.7 43.1 33,9 643 47 .4
THIRTY MILES TO LESS THAN SIXTY 347 11« 76 40 63 sC 154 193
FILES 13.9 21.4 13.0 7.9 11.5 1.5 11.5 14.5
S1xTY MILES QR MORF 65 34 8 14 1 E . 35 30
2.4 6.2 1.3 2.9 .2 1.7 2.6 2.3

DON'T XNOW/NOT STATED 1 0 1) Q 0 1 [} 1
* - - - - .2 - .1

(* = PERCENT LESS THMAY .05)

anane
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C7451 CALADIAN FACTS _ , ' PASE 13

1 FROXI®ZITY CF POME TC VARIOUS PLACES AND SEFVICES 2, 34
BASE TOTAL COMPLETED INTERVIEUWS
BY REGION AND REFLICATE

PEILYCATE:

SRITISH

roTaL ATLNTIC GUEBEC ONTARLC PRAIRIE COLUMB. FIRST SECOND
BASE FOR PERCENTAGES 2667 551 £s 507 549 475 1338 1329
NEAREST CITY 100.0 " 100.0 100.0 100.0 100.0 100.0 100.0 100.0
UNDER 1:0 YARDS - 21 2 0 1 r 18 7 14
.o .3 - L2 - 3.9 .5 1.0

OVER 107 YARDS To LESS THAN 6 n a 3 1 2 5 1
OUARTER MILE : .2 - - .6 .2 .4 o4 K
QUARTER MILE TO LESS THAN 14 7 2 c g 0 1 3
HALF SILE .5 1.3 .3 1.0 - - .8 .2
WALF MILE T° LESS THAN ONE MILE 15 z 6 1 2 4 a 7
.6 .4 1.0 .2 .4 ) .6 .5

ONE MILE TO LESS THMAN FIVE MILES 166 12 80 21 3 sg 101 65
, ~ 6.2 2.2 13.7 4.1 5 10.5 7.5 4.9
FIVE MILES 70 LESS THAN TEN MILES 254 22 143 27 14 P 151 133
‘ 10.6 4.0 24.5 5.3 2.6  16.4 11.3  10.0
TEK RMILES TO LESS THAN THIRTY 307 64 274 259 150 13¢ 391 436
MILES 31.0 11.6  46.8  51.1 17,2 27.4 20,2 32.8
THIRTY MILES TO LESS THAN SIXTY 527 143 6 137 183 93 _ 307 320
SILES 23.5 25.¢  11.3  27.0  33.3  20.6 23.0 241
SIXTY MILES IR MOKE ' 700 299 - 14 49 244 94 352 348
' 26.3 54.3 2.4 9.7 &h.h  19.3 26.3  26.2
DON'T KNDw/n3T STATED 7 ) : 4 2 1 5 2
.3 - - .8 .4 .2 4 .2

o610
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C7481 CAUADIAN FRCTS PAGE 14
1 RUMEER 0F PERSO#S IN HOUSEHCLD “LLONGING TO VARIOUS 4GE GROUPS G. 35
BASE TOTAL COPLETED JNTFRVIEWS
&Y REGIOY AND REPLICATE
REPLICATE:
nRITISH
TOTAL ATLNTIC OUESFC ONTARIO FRAIRIE COLUMG. ) FIRST SECOND
BASE FOR PERCENTAGES 2667 51 585 507 549 475 1338 1329
UNDE®R S YEARS OF AGE 100.0 100.C  100.0 100.0. 100.0  100.0 160.0  1909.0
1
OLE 353 82 9 &4 59 L7 179 174
13.2 14.9 15.5 12.6 12.5 9.9 13.% 13.1
l TWo 156 26 39 3¢ 39 22 1 75
5.8 4,7 6.7 5.2 7.1 4.6 6.1 5.6
THPEE 18 & 4 4 2 2 8 10
.7 1.1 .7 .8 -4 I .6 .8
FOUR 3 i 2 1 1 1 4 3
.2 - .3 .2 .2 .2 -1 -2
FIVE 0 2 0 0 0 1) D 0
; sS1x n 0 0 0 0 0 ¢ 2
|  SEVEN n B G /] 4} a G n
E16uT ’ n ¢ 0 0 a 0 e 0
NINE DR MORE 3 0 0. 0 1] 0 0 )
NONE 2135 437 449 408 478 403 1068 1067
80.1 79.3 76.8 83.5 7.8 84.9 79.2 80.3
Mm11
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CT451 CRHADL1AN FALTS ) PAGE 15

I NUMLER OF FIRSOMS IK HCUSEHOLD FPELONGING TO VARIOUS AGE GROUPS 7, 35
BASE TOTAL CORPLLIED INIESVIEWS
2Y RFGION AND PEFPLICATE

REPLICATF:
BRITISH
TeTrL ATLRTIC GQUEGEC OMTARIO PRAIRIE COLUMP. FIPST SECOND
BASE FOR PERCENTAGES ' 2667 551 585 sa7 542 475 1313 1329
5 TH 14 YCARS 100.0 _ 100.0 100.0 100.0 100.0 100.0 100.0  1G9.0
ONE 445 93 110 | 82 97 63 228 217
15.7 16.9 18.8 16.2 17.7 13.3 17.0 16.3
.| Twe ‘ 356 21 69 61 60 66 173 183
' 13.3 16.5 11.8 12.0 12.6 13.9 12.9 1%.8
THREE 119 27 19 21 28 15 52 53
4.1 4.9 3.3 5.1 5.1 3.9 3.9 ok
FAUR 25 9 6 4 4 2 12 13
.9 1.6 1.0 .8 .7 .4 .9 1.0
FIVE 2 1 0 1 0 0 0 ?
.1 .2 - .2 - - - .1
SIX 2 2 a 0 0 0 b ?
A o4 - - - - - 1
| SEVEW ] e v o ) n " o
EXIGHT 0 n 0 4] n 0 0 ]
- L - - - - - - -
LINE OR MORE 0 “ 0 e 0 n 7 n
HONKE ‘ 1727 328 351 338 351 329 873 854
64.8 59.5 65.1 66.7 63.9 69.3 65.3 54.3

10612
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CT4B1 CANADIAM FACTS : ’ PAGE 16 .

} MUMEER F PERSOYS 1N HOUSEMOLD BFLONGING Tn VARIOGUS 4«fF GRAUPS N, 35

BESS TOTAL COVPLETED INTEPYVIEWS
'Y REGION AND REPLICATE

BASE FGR PERCENTAGES
15 T0 24 YEARS

OKE
‘ Twe
THREE
FLUR
FIVE
, S1X
' SEVE":
EIGut
NinNe YR MIRE

NOKE

aps

1681
¢3.0

ATLNTIC

- o

551

100.0
1U5
19.0

67
1?2.2

25
4.5

JUEYEC

- oo -

585
100.0

100
17.1

£1
13.8

351
6.0

OHTARIO PRAIRIE

-y o O - o

507
100.0

98
19‘3

76
15.0

20
3.9

5
1.0

>

[

[ e

307
63,82

549
100.0

110
20.0

63
11.5

15
2.7

555
64,3

PRITISH
corume.

475
100.0

90
19.0

51
10.7

10
2.1

3
-6

t o

327
67 .4

REPLICATL:
FIRST SECOMNG
1338 1329
100.0 100.%
a7 256
18.5 19.3
172 166
12.9 12.5
55 L4
4.1 3.3
22 11
1.6 -8
¢ 3
b -2
1 2
o1 -2
4] i)
1 o}
.1 -
a ]
214 847
62 .3 £3.7



C74B1 CANADIAM FACTS

NUtRER GF DERSEHS I HOUSEHOLD MELONGING TO VARIONS AGE GROJPS Q. iS

I BKSE TATAL COMPLITED JNTERVIFWS
8Y RFGI0N AND RFPLICATE

ToTAL
BASE FUR PERCENTAGES 667
25 T 48 YEARS 100.0
ONE 452
16.9
I TWo 9251
35.7
THPEE ‘ 17
.6
Foup 2
-1
FIVE : [y
SIX U
, SEVEN 0
ETIGHT 1
: *
NIME 2R MORE 0
NONL 1244
’ ' LY. 4

(# = TERCENT LESS THAN .9%)
14

ATLNTIC

351
100.0

174,

1h.

195
35.4

246
L4 .6

PRITISH

QUERFC OMTARIO PRAISIE COLUNB,

595
100.0

119
20.3

228
39.0

5
.2

-~ —————

100.0 103.0
83 77
16.3 14.0
1 163
37.7 33.3
A 1
1.2 .2
n 0

1] 0

0 0

G 7

o] ¢

C n
227 FAL
44 .8 52.59

475
103.0

&9
14.5

154
32.4

1
.2

o

=]

REPLICATF:
FIRST SECOWD

1338 1320

100.0  100.9

238 214
17.6  16.1

471 430
35.2 361
6 11

4 .3

1 1

A A

0 o

) 0

¢ 0

1 G

X -

n b

621 523

L5.6 46,9
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€747 CA%ADLA FACTS - PaArT 15

| NHUBRER OF PERSOMS iM HOUSCHOLD PFLONGING YO VARIQUS AGE CRGUPS AL
BASE TOTAL CONPLITFR I®TERVIEWS
rY RFGIOY AND REPLICATE

(=
wvi

REPLICATF :

FRITISH

TorTaL ATLNTIC QUEREC OHTARIO PRAIRIE CoLun:a, FIARST SECO4D

LA T ¥ T % -T—--—- ...... LA T X T ¥ - b M D - WY . - . >
BASE FOR PERCENTAGES ) 2667 551 585 507 5649 L75 133¢% 1329
45 Yo 54 YEARS 100.0 100.n7 100.0 100.0 100.0 100.0 100.0 100.0
oNF : 131 Y2 76 65 94 56 195 136
’ 14.3 16.3 13.0 12.8 17.1 11.2 14.6 14.0

' TJ4o 279 47 55 52 63 62 145 134
10.5 : ) 6.5 Soh 10.3 11.5 13.0 10.8 10.1

THRFE P4 1 0 a 1 G 1 1
-1 .2 - - u? -~ .1 *

fFOUR 1 ] 1 0 1] 0 G 1

* - o2 - - - - .1
FIVE 4] 0 0 o] 0 0 e 0
SIX « 4] 8] g 0 0 1] b o
l SEVEN s} §] J 4] 11 n n g
E16HT . 0 2 o n G 1 Q 0
MNINF GR MAKRE 9 0 0 C ¢ a ¢ 2
NONE 2004 413 453 390 391 357 997 1797

75.1 75.G 77,4 Te.o 71.2 75.2 74.5 72.3

(* = FERCENT LESS THAn .05)
ik 3]
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C7A31 CAAADIAN FACTS

-

EYRBER OF FERSO*S IN HOUSEHOLD RELONGING TO VARIOUS AGF GRCUPS 0. 35

BLSE TOTAL COAPLITED INTERVIEWS
PY REGTION AND REPLICATE

ToraL

v o oo

BASE FOR PERCENTAGES 2667
55 T0 64 YEARS ) 10n.0

T et bl

oME 395
14.7
T®O : 247
9.3
THREE 2
.|
FOUR _ e
fIVE 0
Six 4]
SEVEN 0
EIGHT . 0
NINE QR MORE 1]
“ONE ) 2723
75.8

W B

S gy 8 iy 8

QUEREC ONTARIO PRATRIE coLumg,

92

507
100.0

64
12.6

52
10.5

ro

(=]

9

390
76.9

549
100.0

22
15.7

42
7.7

414
5.4

| -]

] 1Q

O

-y

A% RV
H~

REPLICATE:

FIRST

- - -y

133k
100.0

189
14.1

123
9.2

2
s

n

| ] t

2

L]

1924
76.5

| I} A B

| I~ ]




C74f1 CAMADIAW FACTS

' NURFEK ©F FERSOHS I HOUSEHOLD “FLONGING TQ VARIOUS A«tE GROUPS 8. 35

BASE TOTAL CN®PLETED JMTERVIEWS
cY HEGIOGHN AND REFLICATE

ToTeL

BASE FOR PERCENTEGES 2667

65 YEARS AND OVER 100.9

oxE 135

12.6

| ™o 243

9.1

THaFE “

.3

fFoug g 3

: -1

FIVE 1}

SIX 0

] SEVEN n

EICHT 0

NINF 7R MooE 0
HONE 2278

: 77.9

17

1o Q>

t o

1Q

o

L]

GUEPEC ONTARIO PRAIRILE

- e e % A e e A -

507
100.0

50
9

3?
.3

n

9o N=
t Q o

Q

REPLICATE:

FIRST SECOND
1333 1329
100.90 100.0
161 174
12.0 13.1%
126 117
.4 9.8

4 4
«3 -3
é 1

-2 o1
0 a
e e
0 0
3 g
v 0
1045 1033
78.1 .7




C74%1 CAMADIAN FACTS

HUMBER OF FERSOUS IN HOUSTHOLD BELOMGING TO

BASE TOTAL COMPLETED INTE&VIFWS
AY REGION ahD REPLICATE

BASE FCR PERCENTAGES
ToTAL NUMRER 1IN HOUSEHOLD

| ONE
TQD
THREE
FOUR
FIVE
SIX
SEVEN
EIGHT
HINE
TE
FLEGE::

TUELVF

ToTAL

- ———— -

2667
100.0

169
6.3

755
27.3

432
1%.1

616
23.1

337
12.6

169

YEmIONS AGE GROUPS Q.

ATLNTIC

o > o

551
100.0

35
b.b

139
25.2

166
10.2

130
23.6

54&

c.8

5%
2.2

35

BRITISH

LUEYEC ONTARIO FYRIRTE COLUMR,

B

585
100.0

27
5.6

150
25.7

120
23.5

134
22.9

78
13.3

40
5.8

21
3.6

(% -]

[]
N Vi

(=]

&

- 0n o -

549
100.0

40
7.3

169
30.2

97
17.6

129
25.5

70

12.7

30
5.5

- - -

475
100.0

e
W

40.2

71
14.9

93
20.68

63
135.3

t .

b ]

t

22

PAGE
REFLICATE:

FIRST SECOND

1338 1329

100.0 100.0

92 77

6.9 5.8

i92 413

29.3 3.3

239 243

17.9 18.3%

311 385

23.2 22.9

154 183

11.5 13.°

29 7

7.4 5.3

27 25

2.0 1.9

12 14

.9 1.0

4 7

.3 -5

3 1

.2 -1

1 1

.1 .1

4 <

23 -



C7&81 CAHADIAY FACTS

QCCUPATION AND FHFLOYMERNT S3TATUS OF RESPOMDENT #. 37

BASE TOTAL CCWHFLETED IMTERVIEWS

PY PEGION AND RYFLICATS

BASE FOR PERCENTAGES
QCCUPAIIO§

PROFESSTONAL
EXECUTIVE/OUNERS/MAMAGERS
SALFS

CLERICAL YORKEKRS

SKILLED LARJUR

ULSKILLED LABOUR

FARMER

RETIRED

UHEMTLOYED
HONFMAKER
STUDPEIT

REFUSED/:AT STATED

(ConTIMLED)

ToTat

o oy

2667 -

10C.0

126
£.7

&22
15.8

194
7.3

256
2.6

338
12.7

57

I.3.

77
36.6
o

.3

« 1

ATLNTEIC

o~

551
100.0

SPITISH

QUEREC OKTARIND PRAIRIE COLUMB,

585
100.0

hot

95
16.2

7.8

22
4.3

25
&.9

7.7

52
1.3

16
3.2
170

33.5
&
«F

.2

549
100.0

16
2.9

w
- N
" e
| S N=~NNSN

25
‘5.3

26
5.5
1.3

22
k.6

100
21.1

3G
5.3

2c
6.2

REPLICATE:
FIRST SFCOND
1338 1329
100.0 100.0
613 46
4.5 3.5
67 4S5
5.0 3.4
22 15
1.6 1.1
63 63
&£.7 4.7
2rs 27
15.3 16.3
o4 100
7.0 7.5
137 11
10,2 R
169 159
12.6 12.7
45 452
3.4 3.2
475 57
35.1 3%.1
S 4
& a3
1 Z
.1 .
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(CONTINUED TFACE 2)
C76481 CAMNADIAN FACTS

OCCUPATION A4D FEPLOVYNENMT 3TATUS OF RESPONDENT ¢, 37

BASE TOTAL COMPLETED INTERVIEWS
Y REGION AND PEPLICATE

ToTAL
BASE FOR PERCENTAGES ’ 2667
100.0

EMFLDYMENT STATUS
i FULL-TIRE 250
: 33.7
PART-TINE 238
£.9
REFUSED 1
L ]
. NOT STATED ’ 114
4.3

{« = FERCENT LESS THAN .05)
e

ATLNTIC

~ = -

551
100.9

GUEHEC ONTARIO PRAIRIE

. Y G G . Y G W Y

585
100.0

205
35.0

51
8.7

5

o7

100.0

1

o2

37.9

54

1¢.7

3

0

-

18
N

549
100.0

196
35.7

55
10.0

ERITISH
coLune,

475
100.0

164
34.5

L%
16,1

17
3.6

T

t CEntarsy

REPLICATE:

FIRST

1333
100.90

h66

34.3

120
9.0

61
4.4

SECOND

-

1329
100 .6

434
32.7

112
8.9

a

53
4.0




Cf4”1 CENADIAN FACTS

i ' MERITAL ST27US Q. 38~1)
BASE TOTAL (OMPLLCTED INTERVIEWS
=Y RESION AND REPLICATF

ToTaL
: BASE FOR PERCENTAGES ' 2667
; MARITAL STATUS 100.0
% RAKRIED 2281
; 5.5
i | smee” 141
; 5.3
3 SEFERATED 17
1.4

WIDCWED : 176

6.6

DIVERCED 25

.9

CoMMOY LAV 7

3

b onz

STLNTIC

————— "

5s51
100.0

454
RG.2

PITLS

GUEPEC ONTARIO PRAIRIE COLUH“

585
100.0

507
100.0

425
23.%

3
6’1

r3
.8

38
7.5

549
100.0

473
86.1

25

4.6

-t
* W .
VN o @ e

"~

475
100.0

403
£6,0

28
5.9

11
2.3

20
4.2

11
2.3

REPLICAYF: =
FIRST SECOND
1333 1329
100.0 100.0
1145 1135
85.6 85.5
76 65
5.7 4.9
19 1%
1.4 1.3
) 90
0k 4.8
11 14
] 1.0
1 6
.1 -3




{CONTINIER)

- -

P T T R R

e .- - -

BASE FuR FERCENTAGES 2667 551 5as 507 549 475 133~ 1329
106.90 100.0 100.0 100.92 i0c.9 100.0 10G.0 100.0

ACCUFATION
PROFFSSIOVAL 27 13 .12 22 21 19 38 49
3.3 2.4 2.1 4.3 3.8 4.0 2.7 3.7
EYFCUTIVE/OWNERS/VANAGERS 127 31 21 27 27 21 68 59
. Lok 5.6 3.6 5.3 4.9 4.4 5.1 A4
SALES 4 5 " 9 6 3 22 17
1.3 .9 1.9 1.8 1.1 .6 1.6 .9
CLERICAL WOKKERS 129 27 30 24 20 2% 59 7C
5.8 4.9 5.1 4.7 3.6 5.9 4.4 5.3
SKILLFD LABOUR 465 73 98 117 53 102 226 239
17.4 17.2 15.8 23.1 9.7 21.5 16.2 12.0
UNSKILLED LABOUR 166 34 %2 36 22 2 77 $7
a2 6.9 7.2 7.1 5.0 5.9 5.7 6.5
FARMER 219 9 48 29 124 9 115 154
8.2 1.6 1.2 5.7 22.6 1.9 Aab 7.3
RETIRED 207 €8 4Lk 10 27 48 97 110
7.% 10.5 7.5 5.9 4.7 1n.1 7.7 €23
- GREMPLOYEDR 3E 13 15 . T 2 1 21 17
, 1.4 ‘et F 1.4 oh .2 1.0 1.3
HOMEMAKER 2812 175 195 126 171 145 K19 333
30.4 31.3 33.3 24.9 31.1 36.5 31.3 27.6
STUDPENT X c 1 0 1 1 1 2
.1 - o2 - .7 .z .1 .2
REFUSED/NOT STATED 1 0 0 0 1 N 1 0
* - b - 02 - .1 -

s B e s S o R a SR v S S S TRy g W gy JT e U IS Ot TR oty U
-~ D N
C7451 CP5ADIAN FACTS PAGE 25 S

'. ACCUPATION OF SFOUSE Q. 3fF-B

AASE TCTAL COMPLETED INTERVIFWS

3Y RIGION AWD REPLICATE

REFLICATE:
BRITISH
TGTAL ATLMTIC GUEEEC ONTAELIN PRAIRIF COLUMA, r1PST  2CCond




(CONTIMUED [AGE 2)
C7451 CRHADIAY FACTS

DCCHPATION OF STCUSF . 38-P
BASE TOTAL COFPLITESD INTERVIFWS
fY RFGION AND REFLICATF

TOTAL
BASE FOR PERCENTAGES 2657
00.°

EMPLGYMENT STATUS

l FULL-TIME 1003
7.6
PART~TIME 163
6.3

NOT STATED 55

2.1

(*# = PERCENT LESS THeN .:15)
0021

T e

ATLNTIC

e -

551
10€.9

181
52.R8

AR ITISH
GUETET, ONTARID rRATIRIE COLUMS,

585 507 549 475
1c9.0  100.¢ 100.0 100.0
227 215 193 187
3.8 K2.4 35.2 39.4
34 41 50 23
5.8 a1 - 7.3 4.8

1 R 40 0

.2 1.6 7.3 -

PAGE J—

REFPLICATE:

FIRST

1338
100.0

485
36.2

9n
6.7

32
2.4

SECOND

- o

1329%
109.9

513
39.0

7<
5.9

24
1.8
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CP4EY CruADIR: FACTS PAGE

. EDUCATIONAL ATTAINMENT ¢, 20
' BASE TCTAL COMPLETED IUTERVIEXS
BY REGI0N AND REPLICATE

REPLICATE:

= ITISH

TOTAL ATULMTIC QUEBEC ONTARID PRAIPIE coLUMB, FIRST SECOHD
BASE TOR TLRCENTAGFS 2667 $51 SRS SO7 549 475 1338 132
EDUCATIONAL ATTAINMENT 109.0 100.0 100.0 100.0 100.0 100.0 100.0 100.2
SCME PUBLIC/ELENENTARY ARADES 4US 102 166 50 55 34 204 225
15.3 18.5 TP.a 9.9 10,14 7.6 15.2 15.4
I COMFLETED PUBLIC/ELEMENTARY SRADES 334 . 52 100 71 70 41 170 164
12.5 S 4 17.1 14.0 12.7 8.6 12.7 12.%
SOME SECOMNDARY/HIGH SCHoOL et 214 133 188 181 145 450 £11
32.3 3.7 22.7 37.1 32.9 30.5 33.% 3.9
COMPLETED SECO™DARY/HIGH SCHOOL 577 112 1114 59 130 125 273 299
21.6 20,3 19.0 13.5 23.7 26.3 20.7 22.5
&nNME TECHNICAL/SENIOR C(OLLEGF 78 7 1s 13 12 31 43 33
2.9 1.3 2.6 2.6 2.2 6.5 3.4 2.5
COMPLETED TECHMICAL/SENIOR COLLEGE 203 29 %6 42 58 33 %% 134
7.8 5.3 6.1 B.3 -  10.% a.D T-h e
l SOME MHIVERSITY . 72 2 S 15 17 27 23 [ X3
2.7 1.5 .9 2.9 3.1 5.7 2.1 3.3
COMPLETED UNIVERSITY 85 18 14 19 12 22 L4 3¢
3.2 3.% 2.4 3.7 2.2 4.6 1.4 2.9
SORE POST-GRADIUATE 3 1 0 2 2 o 2 3
-2 . - .5 A - 1 2
CORPLETED POST=GRADUATE 25 3 2 7 7 6 12 13
.? .5 .3 1.4 1.3 1.3 .9 1.0
NG FORMAL SCHOALING : 12 i 3 s ] 3 3 ? 1
} .5 .S .5 - .5 .7 .2 L&
REFUSED 4 3 0 1 2 1 1 3
.2 - - .2 oh .2 .1 .2
NOT STATED 2 2 2 0 0 ] 1 1
. .lO - - - - .1 o"

l Geee



- C7T4L1 CARADIAN FACTS

I ATE GRLUP &, 40
B2SE TOTAL CouPLETID 1ATFPVILNS
Y REGION AND REVLICATE

BASE FrR PERCENTAGES
AGE GROUP

18 11 24
| 25 Te s
35S To 44
4% T2 54
S5 AND oVEP

REFUSED

l NOT STATEL

J023

ToTAL

-

2667
100.¢C

469 -

17.6

B77
32.9

-’ _-' _§~ _‘-; G -j -t

ATLNTIC

sy

551
100.0

QUEPEC ONTARIC

5 507
100.0 103.0

30 52
5.1 8.3
166 124
28.4 2L
112 102
19.1 20.1
£9 A2
15.2 16.2
186 T 153
31.8 30.2
2 1

b 4

0 3
- -6

"~

i

ERIALHIE

5497
100.9

34
6.2

117
21.3

130
12.2

138
19.7

188
34.2

PRI1TISH
COLUME.

475
100.0

22
4.6

103
22.7

%4
19.8

20
19.0

155
32.6

HEPLICATE:

TIRST  SECOND
1338 1329
100.0  100.0
=0 74
6.0 5.6
317 329
23.7  24.2
257 256
19.2 171
240 229
17.9 - 17.2
433 645
32.4 33.4
= 7

-5 .5
3 a
.2 -

[,
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C7471 CANADIAN FACTS - : PAGE 29 }
i HOUSEHOLD INCOSE Q. 41
BASE TOTAL COMPLETED INTERVIEWS
oY IECION AND RFPLICATE !
REPLICATE:
. PRIVISH
TOTAL ATLNTIC GUEREC ONTARIG PRAIRIE COLUMnP, FIKST SECOND
9ASE FOR PERCENTAGES 2667 551 585 507 549 475 1338 1329
HOUSELDLD INCOME 100.0 100.90 100.0 100.0 100.0  100.0 100.0 100.9
LESS ThAN $31,500 PEw YEAR 31 5 8 6 S 7 18 13
: 1.1 .9 1.4 1.2 .9 1.5 1.3 1.0
$£1,500 ~ 32,999 PER YEAR 45 17 6 S 13 4 20 25
I 1.7 3.1 1.0 1.0 2.4 .8 1.5 1.9
$3,000 = $4,999 PER YEAR 114 21 28 22 20 20 67 44
: 4.2 3.8 4.8 4.3 5,7 4.2 5.0 - 3.3
£5,L00 ~ $7,499 PER YEAP 201 63 53 23 35 27 90 111 : '
) 7.5 11.4 7.1 4.5 6.4 5.7 6.7 8.4 .
$7,500 - 27,99% PER YEAR 226 52 68 30 4t 32 109 117
2.5 et 11.6 5.9 3.0 6.7 . 8.1 5.8
$10,000 - 212,499 PER YEAR 243 65 64 41 45 28 122 121
9.1 11.8 $0.9 8.1 8.2 5.9 9.1 7.1
$12,50C = $14,999 PER YEAR 224 56 68 40 34 26 136 58
8.4 10,2 11.6 7.9 6.2 5.5 10.2 6.6
$15,000 - $17,499 PER YEAR 226 64 L% 51 39 24 123 103
8.5 11.6 8.2 10.1 7.1 5.1 9.2 7.8 |
217,500 - $19,999 FER YEAR 244 50 58 37 55 44 125 119
: G.1 9.1 .9 7.3 10.0 9.3 9.4 9.0
q $20,000 - 326,909 PER TEAK 303 42 64 68 54 75 135 163
1.4 7.6 10.9 13.4 9.8 15.& 10.1 12.6
$25,000 - $29,999 Pfk YEAR 190 23 32 42 33 60 95 95
7.1 6.2 5.5 2.3 5.0 12.6 7.1 7.1
30,000 DR MOR+ PE? YEAS 360 28 60 S¢ - 131 a2 172 188
: 13.5 5.1 19.3 1.6 23.9 17.3 12.9 14.1
REFUSED 152 L4 15 47 23 23 : 70 32
5.7 8.0 2.6 9.3 4.2 4,8 5.2 6.2
DON'T KNOW 20 1 11 26 9 23 , 40 40
3.0 2.0 1.9 5.1 1.6 4.8 3.n 2.0
%07 STRTED 31 1¢ ' 2 10 9 ] 15 15
1.2 1.% <3 2.0 1.4 ~ 1.2 1.1
mze '
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% C7451 CAMADIAN FACTS PAGE 3D
i , .
I LANGUASE ~0ST OFTEN SPOKEN IN HOUSEHOLD 9, 42
; RASE TOTAL COMFLETED INTERVIFUS
| uY REGION AND REPLICATE . .
KEPLICATE:
: ' AR1TISH
ToTAL : ATULNTIC OGUESEC ONTARTIOQ PRAIRIE COLUMS. FIRST SECOHD
: BASE FR PERCELTAGES 2667 551 S&S 507 - 549 475 1335 1329
: LAMLUASE SPOKEN MOST OFTEN 100.0 100.8 100.8 100.0 100.0  100.0 100.0 100.0

e T N e et ‘

ENGLISH 1927 YY) 29 466 s14 452 953 974

72.2 R3S S.0  91.9  93.6  96.4 71.2  73.3

: | rRenc 679 58 556 20 11 4 359 320
: 25.5 16.0  95.0 3.9 2.0 .8 26.9  24.1 ;
l

; OTHER 58 0 0 19 20 9 19 29

f 1.8 - - 3.8 5.7 1.9 1.4 2.2

; ueT STATED 13 3 0 2 4 4 7 6

: .5 .5 - .4 .7 .9 .5 4
f 2625 1
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T C7421 CANADIAN FACTS

TYPE OF DWELLING
HASE TOTAL COMFLETER JMTERVIEWS
#yY REGIOW AND REPLICATE

BASE FOR PECPCEYTAGES
TYPE OF DWELLING

SINGLE R SEAI~DETACHED
POYHOUSES
DUPLEX/TRIPLEX/SUADRUFLEX
SULTE OYER STORE

APARTIENT (5 7O 7 UA1TS)
APARTMERT (b T6 19 UNITS)
AFARTMENT (20 OR MORE UMITS)
ROCMS/PART OF HGME

CTHER

Jjoec

TOTAL FTILMTIC
2667 551
107.0 1¢0.0
2478 924
22.9 v5.1
13 C
.5 -
5% 6
2.2 1.1
9 0

o3 -

S Z

.2 ok

1 3

-1 -

3 ]

-1 -

4 1
4 <5
C4 16
3.5 2.9

—-——

; b
£

S e
7

SRITISH

LUEGEC ONTARIO PRAIRTIE COLuMB.

585
1690.0

527
9.1

10
1.7

37
6.3

-7

—— .-

507
100.0

481
94.9
3

oH

4
.8

549
100.0

475
100.0

416
87.6

REPLICATE:
FIRST SECOA4D

1338 1320
100.2  100.0
1255 1223
93.3 92.0
7 6
.5 -6
27 32
2.0 2.4
4 5
.3 o4
2 6
- oh
o 1
- 1
3 o
.2 -
z F
.2 .2
&0 54
3.0 4.1
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€74%1 CAuARI&. FACTS : "AGE 32 /:
Gl
I RESULT oF CONTACTS--RECORD OF (2LLS

BASE TATAL COUTACTS
RY R: L]J0%4, TRIP AND REFLICATE

ERITYISH .

TOTAL ATLNTIC -UERFC CxTARID PAAIRIF COLUMB. TFRLCLY YTOLCL?
BLSE FJF PEPCENTAGES 1649 . 717 729 740 737 726 . 18146 1R23
RESULT aF tO"TACTS 100.0 100.2  100.0 100.0  100.0 100.0 100.0 100.3
NG ONVE AT HOME 64 10 o 23 1s 16 27 357
1.8 1.4 ;. 3.1 2.0 1.4 v 1.5 2."
l NOT & PRIMARY RESIDICE S F2 ¢ 25 21 15 15 44 7%
2.2 .8 3.4 2.8 2.0 2.1 2.4 2.1

NO M&LE HEADR UF HOUSFROLD 169 k3] 24 19 36 60 | , 87 v2
Lt 4.z 3.3 2.6 4.9 8.3 4.8 4.5
IHITIAL REFUSAL 141 10 23 45 22 35 80 o1
3.9 2.2 3.2 6.1 3.0 4.8 - : &4 3.3
RESPOUDENT wnT AT HORE 27 L 1 10 6 6 : 1% 13
.7 .6 .1 1.3 .8 .3 .3 .7
RESPONLEYT RUFUSAL - 186 29 28 %3 27 59 - 85 101
5.1 4.0 3.8 5.8 3.7 3.1 4.7 5.5
| TERMIneTIon 21 4 2 5 4 4 11 1
' -6 .s .3 .7 <5 .6 -6 -5
COMPLETION ) 2667 551 575 507 549 475 1338 1329
73.1 76.9 8.3 68,5 7445 65.4 75.7 2.5
T ATTEMPTED 292 6% 35 &7 63 (Y4 130 16%
£.0 ~.1 L.3 9.1 - .6 5.5 71 3.4
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i RESULT OF CONTACTS-~RECOFD OF CALLS
BASE TCTAL CONTACTS
BY REPLICATE WITHIN REGIOW

ATLANTIC:==mr=m o= GUEBEC:-wmvmmonen ONTARIOz~~ewc—m=m= PRAIRIESzmm=ewmm- 2RITISH COLUMST1A:

TOTAL REP.1 RFP.2 TOTAL RFP.1 REP.2 TOTAL REP.1 REP,2 TOTAL PEP.T REP.Z TOTAL REP.T RFF.2

P e b T o I L P T I LT L T 2 D D L L g - - ——— - - - -

BASE FOR PERCENTAGES 717 347 370 729 373 356 740 369 N 737 365 372 720 362 364
RESULT QF COMTALTS 100.0 100.0 100.0 10C.0 1C0.5 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.G 100.C

: NO ONE AT HOTE 1 5 S 6 1. 5 25 13 10 15 & 11 13 4 6
: Ct.b 16 16 LB L3 1.h 3.1 3.5 2.7 2.0 1.1 3.0 1.4 1.1 1.6
j | 0T * PRIMARY RESIDENCE 5 3 3 25 12 13 21 16 5 15 6 9 15 7 3
| B .9 .3 3.k 3.2 3.7 2.8 4.3 1.6 2.0 1.8 2.6 2.1 1.9 2.2
{

g ND MALE HEAD OF HOUSEHOLD 30 14 16 25 11 13 1% 10 9 36 21 15 60 31 27
i 4.2 4.0 4.% 3.3 2.9 3.7 2.6 2.7 2.4 4.9 S.7 4.0 8.3 4.6 B.Y
i

| INITIAL REFJSAL 16 8 8 23 14 ? 45 22 23 22 15 7 35 21 14
| 2.2 2.3 2.2 3.2 3.8 2.5 6.1 6.0 6.2 3.0 4.1 1.9 4.3 5.5 3.

| RESPOHDEST NOT AT MO 4 3 1 1 0 1 10 4 6 6 . 2 6 3 5
i S .9 3 - .3 1.3 1.1 1.6 .8 1.1 .5 .8 .8 .8
!

i RESPOADENT SETUSAL 29 12 17 28 12 16 43 17 26 27 5 12 59 29 30
; 4.0 3.6 4.6 3.5 3.2 4.5  S.A 4.6 7.0 3.7 4.1 3.2 #.1 8.0 B.¥
: ] TExmINATION & . 3 z 2 2 a 5 4 1 4 1 3 4 1 3
; : 8 .9 & 3 .5 - 71 353 R s W3
B

! COMPLETI D S51 263 238 SRS 310 275 SO7 265 242 549 283 286 475 257 23%
g 76.9 75.8 77.5 8G.3 F3.1 77.2 68.5 71.8 65.2 74.S 72.1 75.7 65.4 65.5 65.4
| ;

: NOT ATTCYPTED 65 %% 29 35 11 24 67 1a 49 6% 36 27 62 25 33
: , L3 3.0 6.7 9.1 4.9 13.2  B.6 9.0 7.3 8.5 5.0 7.1

G.1 1.4 7.8 4,

2528 : - ,
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AGGREGATE SUMMARY TABLES
(BASE TOTAL)
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C7h¥1 CAUARIAN FACTS : PAGE 1

AGGREGATE SUNNARY REPART
BASE TOTAL
nY ToTAL AND REGION

TOTAL RILARTIC QUERFC onTAR13 | PRAIRIFS ARITISH COLUMDIA

NUMBER PERCENT NUMNER PERCENT NUMRER PFERCENT HNUMBFR PFRCFHT  HNUMRER PERCUNT  MIMPER FLRCFHT

————— G T Y MmN G WP ATy S AR RO N YR WA AR YRR SY At emfn e i WP AR A ST AR avevAn TR v AR AR AR MR AS  fe e e e e e @

ACE GROUPENG OF CHILDREYW

BASE:TOTAL FAMILIES 1207620 100.0% 218195 100.0% 291605 100.07 310795 100.0% 275520 100.0% 111505 1d0.nx
ALL CMILDREN AT MOME AGED = 6 174735 14 .5% 34985 16.0% 43985 15.1% 416810} 13.4% 26530 13.3% 17355 15.7%
SUME CMILDRENM AT HONMNE AGED - 6 161335 13.4% 34765 15.9% 39685 13.6% 38545 1é.61 35520 12.92 12720 11.5%
NY CHILDREN AT NOME AGED -~ 6 521116 3,24 21A55 42.1% 135220 46.4% 132360 L2.7% 117705 h2.7% 53470} 39.0%
FAMILIES WITIH CHILDREN AT HOME 856955 71.0% 161265 73.9%2 219040 75.1% '212830 68.5% 189870 68.9% 73880 66.3%

FAMILIES WITH NO CHILDREN AT HOME 350625 29.0% 56835 26.0% 72395 24.2% 98085 31.6% 85645 31.1% 374675 33.7%%

MARITAL STATUS

o -t s P

RASE:TOTAL HOUSFHOLD MEADS 1606665 10d.OZ 244595  100.0% 327490 100.0% 352330 109.0% 337275 100.0% 134475 1040.0%
HEAD MARRIED-SPOUSE PRESENT 1102190 TR.4% 191750 7T8.4% 264495 30.8% 27236665 79.n% 256130 75.%% 193120 76.7%
HEAD MARRIED~SPOUSE ARSENT 11745 8% 1935 0% ‘2670 .BX 2910 «8% 2390 4 1340 1.0%
TOTAL MARRIED 1113760 79.2% 193615 79.2% 266915 21.5% 289435 79.2% 239265 F6.9% 104570 77.77%
SEPARATED 31265 2.2% 5220 2.1% 5310 1.6% FARIY 2.5% 6450 1.0% 5125 a3
WIDNWED 145710 10.4% 28425 11.6% 30475 9.3% 39225 10.8% 38070 11.5% 9515 7.1%
DIVARCED 21235 1.5% 2R95 1.2% 3335 1.2% 5320 A.5% LR6S 1.4% 320 5.2%
SIMGLE (MEVER MARRIED) 95230 5.8% ‘ 14355 5.9% 20755 6.42 20025 5.5% 2HATS . 8.6% 11070 R

(CONTENUED)
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AGGREGATE SUMMARY REPORT
BASE TOTAL
BY TNTAL AND REGION

1oTAL ATLANTEC QUEBEC ‘ ONTARLOQ . PRAIRIES RRITISH CoLumnia

1
MUMBER PERCENT HUMPER PERCENT HNUMOER PERCENT NUMRER PERCENT NUNAER PERCENT "UMAFR FERCFNT

e B v A B WD U - S o e B G S G e G RS WY O St ot Oy U M N oo S WL e Y b Y e B g A e B G e P B M AR e e e o P e e e Sl

A0THER TOMNGUE

é BASE:TOTAL . 4?54?95 100.0% ©32285 100.0% 1249595 100.0% 1220880 100.0% 112202465 100.0% 423070  100.0%
| ENGLISH 3NBAKTS 62.3% 751890 ). 6% 83725 6.72 1039110 35.1%  PR42200 75.0% 369750 Ro.4%
FRENCH 1466950 29.6% 169225 18,12 1149455 92.0% 007460 T.4% 50435 4.5% 705 T.A5%
OTHER : 346655 7.0% 4225 «5% 5665 5% 73305‘ 6.4% 214655 19.1x 43?“5 mn.z2
NOT STATED 55355 1.1% 7920 © .R% 10670 L% 13415 1.1% 15865 1.4 74é5 1.7%

NUMRER OF PERSOMS

e 47 i A B . e o o e o S

BASE:TOTAL FAMILIESR 1207960 100.0% 218355 100.0x 291590 100.0% 310755 100.0% 275640 100.0% 111600 100.0%

Z'PERSOHS 395135 32.74 661480 30.3% 83470 28.6% 108835 35.0% 95401 34.4% 41250 3r.0%
3 PERSOMS 233660 19.8% 45430 20.8% 59570 20.6% 59455 19.1% 52660 192.1% 21545 19.3%
4 PERSOMS 255630 21.2% L4200 20.51 60005 20.6% 47295 21.7% SR010D 21.02% 26120 23.4%
5 FERSONS 155975 12.9% 27200 12.5% 37950 13.0% 40440 135.0% 36675 13.3% 13710 12.5%
6 PERSONS 85430 T.1% 16270 T.4x 23510 B8.1% - 20480 6.6% 19500 7.1% 5870 5.3%
7 PERSONS 33035 3.1 83n5 3.8% 12320 4.2X 8165 2.6% 7375 2.7% 1670 1.7%
i PERSONS ) 19505 1.6% 4780 2.2% 7175 2.5% 3585 1.2% 3240 1.2% 725 L7
? OR MORE PFRSONS 18985 1.6% 5730 2.7% 7745 2.7% 2530 . % 2530 B 4 400 A
TEMURE
;;;;:;OTAL DYELLINGS 1406957 17°0.0% 244550 100.0% 327640 100.0% 362345 100.0% 337475 100.07 1344450 100 7%
DUNED 172377 L3300 217505 RO.NN 264370 a0.9% 301620 23,1% 22410 r3I.7% 105775 787N
REMTED ?565i“ 16.72 20715 11.0% 62230 19.2% 61130 16.5% 55025 16.%% 28610 21.5%

oot
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C74%1 CAMNADIAN FACTS PAGE 3
. o AGGREGATE SUMMARY. REPORT
l BASE TOTAL
BY TNTAL AND REGIOH
TOTAL ATLANTIC QUEBEC ONTARIO PRAIRIES PRITISH CULUNMBIA

NUMBER PERCEHTY

-~ —— e e 4 e e an

HUMRER PERCENT HUMBER PERCENT NUMRER PERCENT HUMAFR PFRCFNT  NUMRER PERCENT

A am e T B . A e A B A G e W Y W S G G SV G GG e S e e g e A Y ge @B e p S e ot o am Ao

TYPE OF DWFLLING

BASE:TOTAL OCCUPIED PRIVATE 1406950 100.0% 244550 100.0% 327640 100.0% 362845 100.0% 337475 100.9% 134440 100.02%
BOURLE MNOUSE 29375 2.1% 4630 1.9% 11415 3.5% 8290 2.%% 2700 b4 7340 1.7%
RGW HOUSE 9645 -7 1380 N4 1580 5% 1515 A% 2575 . 8% 2595 t.¢%
ATTACHED TO NON-RES 17525 1.2% 1950 «B% 6855 2.1% 3975 1.1% 3665 1.1% 1040 -2X
TOTAL SINGLE’W‘TACHED 56145 4.0 7760 3;21 19660 5.0% 13795 3.8% 9075 2.7% 5835 4.3%
‘SINGLE DETACHED 1166260 2.9 208520 B5.3% 253900 77.5% 317070 B7 .4 2RR630 85.5% 987 4N 73.4%
APARTMENT $N560 3.6% 5700 2.3% 17660 S.4 13810 I.8% ‘ 8475 2.5% 4915 3.7%

4DUPLEX 34370 2.4% 4145 1.7X% 20345 6.27% 5400 1.5% 2720 B 1740 1.3%
MCVEABLE 28765 7.0% 18500 7.6% 15930 4.9 12825 3.5% 28145 8.4 23315 17.3%

PRIVATE UOUSE COUNT ‘ .

;;;;:;;;;: --------- 1406794 100.0% 244597 100.0X '327634 100.0% 362754 100.0% 337310 100.0% 134448 109.0%

| cconTinued) o : :,
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C7431 CARADIAH FRCTS

LARDUR FORCE ACTIVITY
mASEsTOTAL

EMPLOYED

UNFMFLOYED

IN LABOUR FORCE

HOT IN LAROUR FORCE
AORILITY STATUS

B;;E:TOTﬁL POPULATION 5+
MIGRANTS NITHIN SAME PROVINCE
MIGRANTS FROM DIFFERENT PROVINCE
MIGRANTS QUTSIDE CAHADA
FROVIHCE NOY STATED (1971)
TOTAL MIGRANTS

NON~MIGRANTS

TOTAL MOVERS

BON-OVERS

donz

‘““"”T
L A

T

I

TOTAL

NUMBER PERCENT
3534090 100.0%
1931240 S4.6%
141085 4.0x
2072075 SB.6%
1461750 . »1.4%
4546220 100.D%
289340 19.6%
160745 3.5%
$3750 1.2%
28905 - 6%
1132910 24.9%

641655 14.1
1774110 19.0%
2771935 61.0x

i ,m.._,j e
: i
LA . !

AGGREGATF SUMMARY REP
AASE TCTAL
RY TOTAL AND REGIOM

ATLANTIC

NUMBRER PERCENY HUM

644765 10D.0% 895
279470 43.3%1 431
40210 6.2% 4S5
319500  49.6% AT77

324915 50.4% 418

845765 100.0% 1151
38945  10.S5% 209
44720 5.2% 10
11145 1.3% 6

4125 .S% 5

148600 17.67 232

120860 14.3x 165

269375  31.8% 397

576520 6R.2x 754

..... ——— ——mant rom—

H

ORTY

AUEREC oONTARTIO

BER PFRCENT NUMRBER PFERCENT

575 100.07% @8B2750 100.0%
550 48.2% 521900 59.1%
605 5.1% 26705 3.0%
240 53.3% 548575 62.1%

170 46.7% 334085 37.72%

A8S 100.0% 1125520 100.0% 1
950  1B.2X% 287560  25.5%
345 9% 17910 1.6%
155 .5% 13430 1.2
985 .52, 6800 .62

405 20.2x 325620 28.9%
215 14.3%x 139015 12.4%
445 34.5% h64855 41.3%

070 65.5% 660SRS 58.7%

_...- .
. 3

i

H

PAGF

PRAIRIES

HUMRER PERCENT

G - AV M g e DAY W S e s e S o P B e M i e i B e i M e G e A e g B B MY g o B e A 0

RO3535
530630

11580
542105

2617815

n31290
1856450
51800

10935

7770 .

256475
163425
399670

631135

100.0%
66.0%
1.0%
67.5%

32.6%

100.0%
18.0%

S5.0%

2497
13.9%
38.3%

61.3%

.
»

4

SRITISH

NUMare

3IN7465
167620

169¢5
184455

122795

391740

117225

36470
11875
4225
169210
73140
242765

148925

CoLUMBIA

FFRCENT

100.0%
29.94
.3
5.00¢
i1
43.3%
12.7%
62 %

307
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AGGREGATE SUMMARY TABLES

- (BASE SG6)
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C7T681 CANADIAN FACTS ) PAGE 1

AGGREGATE SUMMARY REPORT
BASE TOTAL CODE S$G6
BY VOTAL AHD REGIONM

ToTAL ATLANTIC QUEREC OﬁTARIO PRAIRIES HR!TiSH CoLUmnia

NUMRER PERCENT MUMRER PFRCENT NUMBER PERCENT NUMBER PERCENT MUMRER PFRCENT  NUMBER PERCENT

R e R e A L e I I e e i T N VP U S e,

AGE CROUPING OF CHJILDREN :
BASE:TOTAL FAMILIES 41735 100.0% 11235 100.0% 8395 100.0Y 26830 100.0% 1650 100.07 13425 100.0%

ALL CHILDREN AT HOME AGED ~ 6 9175 . 14.92 1900 16.9x 1420 16,92 34690 13.8% 235 15.2¢ 1930 14,24
SOME CHILDREN AT HOME AGED ~ 6 1975 12.9% 1745 15.5% 1160 13.8% 3255 12.1% 180 10.9% 1635 12.0%
NDO CHILDREN AT HOME AGED - & ‘ 258550 A3.0% 4875 43,4 3889 A6.3X 11170 41.6% 620 41.27% 5944 536X
FAMILIES WIT CHILOREN AT HOME 43735 70.8% 8560 76.2% 6435 }6.7! 18160 67.7X 1105 87.0X 24675 69.5%
FAMILIES WITH NO CHILDREN AT HOME 18090‘ 29.32 270 24 .0% 2008 23.9% 8735 32.6% 540 32.7% 4110 30.2%

MARITAL STATYUS

- - . s i o o

RASE:TOTAL NOUSFHOLD HEADS 69360 100.0% 12325 100.0X 9180 100.0% 30125 100.0% 2095 100.0% 15835  100.0Y

HEAD MARRIED~SPOUSE PRESENT 56860  B82.0X 9920  B1.0% 7765 | BALAXY 24915 A2, 7% 1535  73.3% 12665  A1.nY

HWEAD MARRIED-SPOUSE ABSENT 410 6% S0 Y 45 .5X% 180 L6 35 1.7x% 110 .87

TOTAL MARRIED 57300 R2.6% 10055  e1.6% 7815 85,1 25130 83.4% 1540 73.3% 12760 31.6%

E SFFARATED , 1775 2.6% 250 2.0 140 1.5% 210 2.7% 50 2.4% 525 3.4%
| WIDOWED 5570 8.0% 1215 9.9% 825 6.82 2490 8,31 275 13.1% 965 6.2%
DIVORCED 1270 1.8% 170 1.4% 170 1.92 460 1.5% 65 2.1% 425 2.7%
SINGLE (NEVER MARRIED) 3370 4.9% &61 5.4% 510 A.5% 1210 s 155 7.4 935 6.0%

(CONTINUED)
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(CONTINUED PAGE 2)

CT4LRT CANADIAN FACTS

MOTHER TOMGUE

- -

- s o o oy

AASE:TOTAL

ENGLISH

FRENCH

DTUFR

NOT STATED

NUMRER OF PERSONS

e oty s i e 0t 0 e b 2 B B B

BASE: TOTAL FAMILIES

2
3
[

s

A~ -

PERSONS
PERSONS
PERSONS
PERSONS
PFRSONS
PERSONS
PERSONS

CR MORE PERSONS

TEMURE

- -

BASE:TOYAL DUWELLINGS

- o

OUNED

RENTED

onn

oy
e e,

t
1

TOTAL
NUMPER PERCENT
244315 100.0%
189985  77.R%

37335 15.3%
13500  5.5%
3195 1.3%
61815 100.0%
19910 32.2%
12355  20.01
14520  23.5%
r05  13.1%
3985 6.4%
1570 2.5%

685 1.1%
san R
69385 100.0%
58275 84.0%
11045 15,97

AGGRECGATE SUMMARY REPORT
“BASE TOTAL CODE S65

RY TOTAL AND REGION

ATLANTIC

NUMPIR PERCEMT

47105
43R85
2340
405
475

11225

3100
2340
2580
1495
875
410
215

ns

12325
10%%0

1405

100.0%
93.0X
5.0%
«9%
1.0%

100.0%
27.6%
20.82
23.0%
13.3%

7.8%
3.7%

1.9%

100.0%
RR,RY

11.4%

AYEREC

NUMBER PERCENT

34790
2520
31495
105
410

81385
2235
1760
1915
1180
420
345
17s

200

9150
7580
1560

100.0%
7.2%
91.2%
3%

1.2%

100.0%
26.74
21.0%
22 A%
14.1%

T.4%

4.1%

2.1%

2.4%

100.0x
B2 .RX%

17.0x

T et AP B R M B S e Ao D B P W s G B W v S e Sv b

."..' :
R
_ONTnnio
NUMDER PERCENT
102330 100.0%
93245 o1.4%
1350 1.8Y
6020  S.9%
1220 1.2
26910  100.0%
9450  35.1%
5300  19.7%
6190 23.0%
3385 12.6%
1615 6.0%
s20  1.9%
190 .7
105 4%
30190  100.0%
2567 348X
4500 14,9%

PRAIRIES

HUMRER PERCERNT

8320
5525

1110
95

1650
500
335
A20
190

85
10
mn

2070

1770

100.0%
39.0%
1.4
16.3%

.4

“100.0%

54,72

15.2%

.-ll;mu..I.@.
Ty ) EDD
2
RRITISH COLUNRIA
NUMRER PERCEMY
52930  100.0%
LLRED  ©4.6%
1158 2.2%
5560 14.1%
995 1.9
13645 100.0%
4525  33.2%
2620 19.2%
3415 25.0¢
1855  13.6%
790 S.g%
265  1.9%
25 7
50 .4
15430 100.0%
12375 79.2%
3250 20.3%
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CT4R1T CAHADIAN FACTS

TYPE OF PUELLING
BASE:TOTAL OCCUPIED PRIVATE

DOUBLE HOUSFKE

ROW NOUSE

ATTACBED TO NOK-RES
TOTAL SINGLE DETACHED
SINGLE DEVACHED
APARTHENT

PUPLEX

MOVEARLE

PRIVATE HOUSE COUNT

BASE: TNTAL

(CONTINYED)

HUMBER PERCENT

AN, B SR G LI AN AN S s e ey am e

69385
2020
740

495
3250

57295
2125
1590
5120

469360

100.02
3.0%
1.1%

o 7%
4.7%
B2.6%
3.1%
2.3%

7.4%

100.0%2

MUMAER PERCENT

12325 1UUfOX 9150
315 2.6% 250
35 34 25

75 .Y ! 125
425 3.4% 375
1mo7a 81,7X 7095
230 2.7% 455
290 2.4% 450
1305 10.6% 495
12341 100.0% 9144

S S S GV S S B St B SV T S
AGGREGATE SUMMARY REPORT
BASE TOTAL CODE 5G4
BY TOTAL AND REGION
ToTAL ATLANTIC AUEBEC

NUMPBER PERCENT

100.0%
2.7%
.32

1.8%

h.1%
77.5%
5.0%X
7.4%
5.4%

- 100.0%

ONTARYD

NUMBER PERCENT

30190 1100.0X
1000 3.3x
255 R
210 .7X
1480 4L.,9%
26095 BAAY
290 72.9%
430 1.6%
1215 4.0%
N4z 100.06%

PRAIRIFS

MUMAER PERCENT

1735

KO

265

20194

100.n%

-

«2X

12.7%

100.0%

3

ERITISH

NUMAER

15630
51§
420

12300
370
170

1340

15633

caLuUMRIa

FERCENT -

1no.nt
3.3%
2.7%
hX
6.1%
“78.7%
2.hY
1.1%

11.%%

103,07
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(CONTINUED PAGE 2) . ,
C7481 CANADIAH FACTS PAGE 4

AGGREGATE SUMMARY REPORT
BASE TOTAL COPE S$G6
BRY TOTAL AND REGION

TOTAL ATLANTIC AUEREC ONTARYO PRAIRIES PRETISH COLUMBIA

NUMBER PERCENT HUMBFR PFRCENT HUMAFR PERCENT NUMRER PERCFNT  NUMDER PERCENT  MUMPER PERCENT

. B A e A G P MR N e SO A S AP N W TGS AP NS SN S AN NT  OE Bl ek YT MR NT e ma e MG e T M e GrAN e A TR Se e ab S NS TS e an A e e e o O e S

LABDUR FORCE ACTIVITY

s O o B0 s e W B S Y B B B g B W A

BASEsTOTAL 174625 100.0% 32560  100.0% 24410 1o0n.0% 74750 100.0% 5155 1n0.0% 37750  W0.0%

EMTLOYED .96095 55.0% 15375 7.2 12705 52.0% 44020 53.9% 2430 47.1% 21565 . S57.17%
UNFMPLOYED ‘ 8435 4.8% 2045 6.3 1330 5.7% 2825 3.n% 250 4.8 1935 S.1%
IN LAROUR FORCE 104460 S9.8% 17390 5S3.4X 14105 57.8% 46810 82.6X" 2690 52.2% 23465 62.2%
HOT 1M LABOUR FORCE 70115 40.2% 15145 46.5% 10325 52 .3% 27900 37.3% 2495 4B8.4% 1&250. 37.7%

MOPTLITY STATUS

- B 1 1 g oy B P

-BASE:TOTAL POPULATION 5+ 224805 100.0% 42955 100.0% 32010 1p0.0X 94780 100.0% 6345 100.0% 48715 100.9%
MIGRANTS WITHIN SAME PROVINCE 51770 23.0% 53460 12.5% 6825 21.3x 26350 28.3% 1380 21.7% 11355 23.3%
MIGRANTS FROM DIFFERENMT PROVINCE 11450 5.1% 2620 6.81‘ 130 ohX 1720 1.48% 535 R.4X% 6145 12.6%
RIGRANTS 007510! CANADA 4095 1.8% s90 1.4% 170 -5% 1855 1.7% 130 2.0% 1550 T2
PROVINCE NOT STATED €1071) 1905 8% 205 «5% 290 6% 900 <7 60 «9X 540 1.12
TOTAL MIGRANTS 69220‘ 50.8% 2035 21.0% 7330 22.5% 31140 32.9% 2105 33.2% 19610 A0.3%
NON-MIGRANTS 37080 16.5% 6670 15.5% 5560 17.42 13910 14.7% SRO 9.1% 10340 21.3%
TOTAL HOVERS. 108365 57.3% 15770 36.7% 12945 40.4% L4975 A7.AX 27n5 L2.6% 29970 61.5%
NON-QVERS 118425 52.7 27165 63.2% 19035 59.5% 49850 52.6% 3635 57.3% 18740 IR.5%

2002
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APPENDIX B .

.. _LETTER OF INTRODUCTION -
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Government of Canada Gouvernement du Canada
Department of Communications  Ministere des Communications

300 S‘] a ter Your file  Volre rélérence
Ottawa, Ontario

. Qur fite Nolre rétérence
K1A 0C8

9722-5

1 January 1981.

LETTER OF INTRODUCTION

This Tetter will introduce a representative of CANADIAN FACTS,
a company which has been commissioned by the Government of Canada to
conduct a survey in all regions of the country. We would be most
grateful if you could spend about an hour of your time to answer some
questions. Your replies will be treated in confidence.

Should you require further information on this survey please
contact the undersigned or the person at thé nearest office to you
(see overleaf). Collect calls will be accepted.

K. Richardson
(613) 593-6460

Overleaf: List of DOC regional offices with
name of Social Policy Advisor
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- Government of Canada Gouvernement du Canada
Department of Communications  Ministére des Communications

300 s r'ue Slater Your file  Volre rétérance
Ot tawa ( O n t " ) Our tite Noltre rétérence
K1A 0C8

9722-5

le 1 janvier 1981.

LETTRE D'INTRODUCTION

Soyez avisé que le porteur de la présente est représentant de
CANADIAN FACTS, compagnie mandatée par le-gouvernement du Canada pour
effectuer un sondage dans toutes les régions du pays. Nous vous
saurions gré& de bien vouloir lui réserver environ une heure de votre
temps pour répondre 2 quelques questions. Vos réponses seront
traitées de fagon confidentielle.

Si vous désirez obtenir de plus amples renseignements sur le
sondage, veuillez communigquer avec le soussigné ou avec 1'agent de
1iaison du bureau régional le plus proche (liste au verso). Les appels
3 frais virés seront acceptés.

Keﬂz\a/ﬂg&
K. Richardson
(613) 593-6360

Verso: 1liste des bureaux ré&gionaux du MDC et
des conseillers en politique sociale
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CANADIAN FACTS . - 1/4 ‘5-1 ’ . STUDY‘C748i
MONTREAL=-OTTAWA-TORONTO-VANCOUVER © 6=

HOUSEHOLD QUEST|ONNAIRE
COMMUNICATIONS STUDY

LocaTionw wumeer: | | | ] FOR OFFICE USE ONLY

7710 PRDV. EA FILE REP.
HOUSEHOLD NUMBER: [:::] 12-1

- 5= 1&- T5= T&= T7- 18- T9-

ASK TO SPEAK TO THE HEAD OF HOUSEHOLD.

Hello, | am’ of Canadian Facts, a market research company.
We are conducting a survey on behalf of the Government of Canada (HAND LETTER OF
INTRODUCTION). We would appreciate your co-operation.

A. Is this your primary residence, that is, do you live in this home for six

months or more of the year?
YES cevenennee. O3 NO Lu...... T3 RECDRD BELOW AND
END INTERVIEW
B. (IF YES TO A ABOVE, INTERVIEW MALE HEAD OF HOUSEHOLD)
TRIF: 1 2 3
DATE:
NO ONE AT HOME vv.vuveerennns cerrererens20=1 ..., 2051 aeenl.2200
NOT A PRIMARY RESIDENCE vuvvuvevonnnonenns 2 iieeee. o 2 ienee. 2
MO MALE HEAD OF HOUSEHOLD +v.vecevveeennse 3 caenn 3 e, 3
INITIAL REFUSAL bovvevens b Leeiiil b
(EXPLAIN REFUSAL)
RESPONDENT NOT AT HOME «veevevevcvcnneeees 5 vovesne 5 euvenes 5
RESPONDENT REFUSAL 6 ceevnnr B eiii.. 6
(EXPLAIN REFUSAL)
TERMINATION tiuvvvvnrnesonnennsaasnsnenase 7 vevevse 7 wevenns 7
(SPECIFY QUESTION NUMBER _
COMPLETION +evvuevnonsaconsonssocnsnnennee 8 avvevee 8 oivive. 8

23/7h




CANAT AN (] 5-1 LehY €750
BONTEH AL =CTTAVA-TORONTL =W/ ITOUVER €- .

COMMUNICATIONS STUDY

ff% : ~ : HCUSEHOLD GUESTIOLNAIRE
!

] i | ‘ FOR OFFICE USE ONLY

- LOCATION NUMBER: |

s 7/10 PROV. EA FILE REP.

HOUSEHOLD NUMBER: [:::] 12-2

13- 14~ 15- 16- 17- 18- 18-

i -

ASK TO SPEAK TO THE HEAD OF HOUSEHOLD.

. ' , , R, - ; e
¢ . H : I ! H H - . R
e PR [ . . deen d .. - ¥ -

Hello, | am - of Canadian Facts, a market research company.
We are conducting a survey on behalf of the Government of Canada (HAND LETTER OF
e INTRODUCTION). We would appreciate your co-operation.
i
{
L. A. Is this your primary residence, that is, do you live In this home for six
months or more of the year?
YES tieererenne O3 NO ..... ... |2 RECORD BELOW AND
END. INTERVIEW
B. (1F YES TO A ABOVE, INTERVIEW FEMALE HEAD OF HOUSEHOLD)
TRIP: 1 2 3
DATE:
NO ONE AT HOME v.vevnsnvnonnnnensonanases20=1 ......21-1 ......22-]
A NOT A PRIMARY RESIDENCE ....... teiressenes 2 iuviaes 2 ieeenn 2
. | a:; NO FEMALE HEAD OF HOUSEHOLD ...c.vieeeveee. 3 eesonne 3 cewnaw. 3
S INITIAL REFUSAL T T |
(EXPLAIN REFUSAL)
RESPONDENT NOT AT HOME +..vivvcannansiones 5 cevense 5 ceeenes 5
RESPONDENT REFUSAL B ceeeine b iieese. 6

{EXPLAIN REFUSAL)

TERMINATION ..ieuiiniinnncnaonnnconnasonoes 7 eoevees 7 eesneen 7
(SPECIFY QUESTION NUMBER )

COMPLETION +u.vvvenveacioocosovsconannosase 8 enense 8B ooveee, 8

23/7h4




RN .
' { _?j . 1/4 5.2
| b CANADIAN FACTS . : .
! MONTREAL-OTTAWA-TORONTO-VANCOUVER -1~ s-{1] STUDY C7481
' b
o SECTION A ’ START TIME :
— SECTION A
N \
R 1~a) (HAND CARD A, HOLD DECK A)

- Please read this card and t2ll me all of the services you strongly feel
' must be improved in your area. .

(FOR EACH SERVICE MENTIONED (UP_TO_6), REMOVE THE CORRESPONDING CARD FROM
DECK A. WHEN RESPONDENT HAS SELECTED UP TO 6 SERVICES, TAKE BACK CARD A
AND HAND RESPONDENT THE DECK OF CARDS HE/SHE HAS SELECTED.)

et e
i

-b) Now looking at the services you have selected, which one do you feel most
needs to be improved in your area? (REMOVE CARD, CIRCLE CODE 1 BELOW BESIDE-
SERVICE MENTIONED.)

N
-

o

oo

-c) And which is your second choice for improvement in your area? (REMOVE CARD,
CIRCLE CODE 2 BELOW BESIDE SERVICE MENTIONED.)
What is your next choice? (RECORD BELOW UNDER THIRD)
(REPEAT UNTIL ALL CARDS HAVE BEEN RECORDED IN ORDER SELECTED BY RESPONDENT)

. 1-=b) 1-c)
e NEED TO BE IMPROVED:
MOST SECOND THIRD FOURTH FIFTH  SIXTH

Electricity, Hydro Services... 7-1l.... 2 .;. T - T

Health/Medical Services .... 8~l.... 2 oo 3 oo & L0 5 ... 6

T CB, Mobile
z*: . radio Services .c.vecsseesess I=looee 2 4o 03 Leve b Wl 5 0. 6

Recreation and
Sports facilities - .eeeeven.. 10-1e.. 2 oo, B T - T <

s
t !
Loa e

[

w

e~

w

(o3

Mail SETVICES .uivvevaeease.s Ll=le.s,

Telephone 8ervices ....c.... 12=leces 2 w0e 3 s 6 seen 5 o 6

Roads and public
transportation .ee.eeeses... 13=loooe 2 .00 3 il b Lol 5 L 6

Education
SEXVICES seresioencensseeess M=loess

. AN

e iy
N
.
w
w
.
.
.
(o3

Television SErvices. eveeee.. 0~levee 2 oo 3 e b el 5 e 6

~
i

L

‘iE ' Security Services

(police, fire) veeesecssesas 16=l.ve. 2 .o 3 oo & ai. 5 ... 6
Newspaper Services ......... 17-l.... 2 ... 3 .... 4 ... 5 ... 6
Radio Broadecasting Services.. 18-1.... 2 ... 3 ... 4 .00 5 ... 6

NO IMPROVEMENT NEEDED
- IN ANY OF THESZ SERVICES . .,...eesrese O

B ) BIN B2038
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"SECTION A (Continued)

12

I am going to give you a list of four telecommunication services. Suppose
that you had 10 points to allocate for improvement to these services in
your area. The more points you give to a service the more vou feel it must
be improved, the less points you give the less you feel it must be improved.
You can allocate the 10 points to one or all the services, but remember
that the total must add up to 10, (HAND TO RESPONDENT, RESPONDENT RECORDS)

NO. OF POINTS
Telephone services ...... ceersensesenan
CB or mobile radio services ....ceeessee
Radio broadcasting services «.iicscenss

Television Services .seecvescesccncacss

TOTAL MUST ADD UP TO 10 TOTAL = 10. 19/21
NO IMPROVEMENT NEEDED 22/24
IN ANY OF THESE SERVICES ...veeveewe O 28/27
28/30
g
o
:
BIN- B2038
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- -3~ STUDY .C7481 - -
L SEGTION B '
' 3-a) How many Qdifferent telephone numbers are in use in your home?

o - ONE ...cceeveens.31F1 GO TO Q.b=a) |

'\ : THO  eveernvnenrees 2

’ _ THREE OR MORE .,... 3
NONE .ueueveeveen. [ &GO TO Q.5 |

Are any of these telephone numbers ‘business numbers?

i
1]
o
~

YES teevseeenseeaa32-l

NO iveennavvoneas 2

- a
[

T (IF "ONE" TO 3-a) and "YES" TO 3-b), GO TO Q.14-a).)
4=a) What is your residential telephone mainly used for in your home? (DO NOT
READ LIST) (CIRCLE CODE 1 BESIDE FIRST USE MENTIONED)

- -b) Anything else? (CIRCLE CODE 2 BESIDE SECOND MENTION. PROBE, CONTINUE
UNTIL RESPONDENT HAS MENTIONED ALL OF HIS/HER USES.)

b=a) 4=b)
TELEPHONE IS MAINLY USED FOR:
‘ FIRST SECOND THIRD FOURTH FIFTH  SIXTH  SEVENTH
: MENTION MENTION MENTION MENTION MENTION MENTION MENTION

BUSINESS +eveevecnnenne 33=1ive 2 wev 3 v b o0 5 sud 6 .a. 7
HEALTH PROBLEMS ....... 34-l... 2 oo 3 o0 & o0 5 o0 6 00 7

T CONVENIENCE, TIME SAVING,
wd EFFICIENCY (e.g. enqui-
ries, appointments, ete), 35-l... 2 ... 3 ... 4 ... 05 ... 6 L. 7

FEEL ISOLATED, MIGHT
HAVE TO CALL FOR HELP .. 36-1... 2 ... 3 ... &4 v 5 ..o 6 ... 7

SOCIAL REASONS (e.g. cal-
L ling friends, social
fj activities, etc.) ..... 37-1...

FAMILY REASONS ..v..... 38-1... 2 ... 3 ..i 4 o0 5 o0 6 0o 7

" SECURITY (fire, police,
. burglars, etc.) sevvees 39=l,e. 2 .0 3 L. 4 .0 05 L. 6 ... T

—

~

]
.
.
.
:
.
.
.
.
“
.
.
.
.
.
~3

[ . i
1 OTHER (SPECIFY) .....
GO _TO QUESTION 6 |

e 5
o i a
N
{ e

5-a) (IF NO TELEPHONE IN HOUSEHOLD, ASK:) Would you tell me why you do not have
a phone? (DO NOT READ LIST) (CIRCLE CODE 1 FOR FIRST MENTION.)

[
[

- ‘ -b) And are there any other reasons why you do not have a phone in your home?
. - (CIRCLE CODE 2 FOR SECOND MENTION, CODE 3 FOR THIRD MENTION)

i
L.

S5-a) 5~b)

REASONS FOR LACK OF PHONE:
FIRST SECOND THIRD
MENTION MENTION MENTION

TOO EXPENSIVE ..eesees.40-1 ... 2 ... 3

TELEPHONE ON ORDER/ WAI-
TING FOR INSTALLATION ».41=1 ... 2 ... 3

RECENTLY MOVED TO HOUSE 42-1 ... 2 ... 3
CANNOT GET THE TYPE OF

i SERVICE I WANT .ceeveesd3-1 ooy 2 ... 3
B ) UNOBTAINABLE, CAN'T
GET IT  svvversesencanaddal oo 2 .o 3
- SERVICE NOT AVAILABLE .45-1 ... 2 ... 3
: ' NO NEED FOR ONE +.eoves46e1 oo 2 .4
— OTHER (SPECIFY) ...... -
60 TO QUESTION 13 | » ‘ ~ BIN B203g

. s
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SECTION B (Continued)

(HAND CARD B)

LA ]

STUDY C7481

Please look at this scale and tell me how satisfied vour household is
with each of the following aspects of your present telephone service.
(READ EACH ITEM AND RECORD ANSWER BEFORE READING THE NEXT ONE.) (START
READING AT THE "X" AND CONTINUE FOR ALL STATEMENTS)

b)

c)

d)

e)

£)

g)

h)

i)

k)

k)
1)

m)

n)

SATISFIED

Speed of repair

VERY

service? L....0... 47 -1

Reliability of
service, i.e., few
breakdowns? ......

Speed of instal-
lation service? ..

Operator service?,.

Number of parties
on your line? ,,..

Size of area within
which you can call
free, i.e., without
long distance

charges? .........

Ability to call,
free of charge,
essential services
such as police,
hospital, etc.?..,

Overall clarity
of communication ..

Billing service?,,

Basic monthly

charge (not inclu-~
ding long distance
calls)? crbeenas

Cost of long
distance calls? ,,

Cost of installa=-
tion service? ..,.

Availability of
line when you
want it? ,.......

Your telephone
service in general?

48-1

49 -1

50 -1

51-1

52-1

53-1

54 -1

55-1

56 -1

57 -1

59 -1

60 -1

.

VERY NOT
SATIS= DISSA-  DISSA-  DON'T  APPLI- .
FIED TISFIED TISFIED KNOW  CABLE |
R N S S -
R O SR SR |
2 veirie 3 eein b el 5 el B :
R SO S, SR -
2 veeer 3 aiein b e 5 eei. 6
|
2 teeie 3 aeven b aeee 5 aee. 6
2 venee B eeiin b eee 5 ea. 6
. S Y. SRR
R S . S
’
|
2 eeien 3 eeer b e 5 el 6 Mw
|
\
v 2 iine 3 e b il 5 .l B
2 veier 3 aeiie b aeee 5 . B
D S AU Y ;
R RO S SR, SRR

BIN B2038
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SECTION B (Continued) -5~ STUDY C7481
r'_“’ 7-a) What type of residential telephone service do you pay for? 1Is it a ...

(READ LIST)?

Private line ...61{-1 GO TO Q.8-a) |

<y
1
7

Two party line .. 2

,. —
. el

Four party line .. 3

More than
4 party line .... 4

‘
,

~b) Including yourself, how many parties are actually on your line at
. the present time?

NO. OF PARTIES: 62/63
(WRITE .IN)

DON'T KNOW .. O

-

- 8-a) For how many years have you had a (REPEAT TYPE OF SERVICE MENTIONED IN
1 Q.7-a) )?

LESS THAN 1 YEAR ,, O

v .

NO. OF YEARS : 64/66
(SPECIFY)

-b) Did you have to pay more than $50 to have your telephone installed?

YES ....67-1

NO ...eee. i?. GO TO §9]

ORI -c) How much did it cost? ) 68/70 71/74
/' \ (SPECITY)
- DUP,
o : . ) DUk,
1’ : 9. Now I am going to read a list of community facilities and services.
2 Please tell me if you have to make a long distance call from your home

in order to telephone ..... (READ LIST)?

) ; LONG_DISTANCE CALL REQUIRED:
. YES_ NO DON'T_KNOW

LA " The nearest hospital ..,...veeeveeee 721 seiiennes 2 fiiiinna. 3

The nearest doctor

- O |

The nearest dentist .seeccscccceeces guj

A

.
-
/
—
i
. -

!_‘ The nearest elementary school .......10-1 ......... A |
The nearest secondary school ,,.....11-1 ....ceeve 2 (eianenes 3

b The place where you WOTK ..ieeeeessed2=1 siiveecne 2 tevesnen. 3

The nearest fire department O 1 2 U ]

H
g

The nearest police station ........1d=1 .. .cieeee 2 siniveaes 3

The nearest grocery store ...,..e...15=1 ,...voeee 2 Looaai.. 3

i
L

The nearest service station ,,,.....16-1 ...eeveee 2 eiieean. 3

Municipal offices ,...eceeeeveseeeesl?=l civerenes 2 Liiaqen.. 3

BIN B2038
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10-a)

-c)

11-a)

-c)

SECTLON B (Continued) ) -6 - STUDY C7481

Have there been any major improvements in your telephone service since
it was first installed?

YES ......18-1
NO ....... }2 GO TO Q.11 |
(IF YES IN Q.10-a)) Did you yourself ask for this improvement, or did the
telephone company carry out the improvement on its own?
Asked for improvement .....19-1

Company carried out on
1S OWNl  ciieievnrnnensnnnes 2

How long ago did this improvement take place?

MONTHS 20/21
- (SPECIFY)

YEARS 22/23
(SPECIFY)

On the average, how much is your total monthly phone bill?

$ _ 24/26
(WRITE IN)

RESPONDENT CHECKED PHONE BILL(S): YES ...27-1 C

NO .... 2

Excluding charges for long distance calls.and tax, how much is the basic monthly
charge for your telephone?

$ . 28/29
(WRITE IN)

RESPONDENT CHECKED PHONE BILL(S): YES ...30-L
NO .... 2

Does your monthly phone bill include charges for any of the following
optional equipment? (READ LIST)

XE§ N
Extension telephones ...............31-; R
Pushbutton dials .eecevceccancascenn 2 ..... O
Coloured or decorator telephomes ... 3 ...., O

Other items (SPECIFY)

BIN B203,
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T2
T3
T4
T5
T6
T7
T8
T9
T10
Til
T12
T13
114
T15
T16

T17

e

e

7= STUDY 7481
Suppose that you have just moved to a different place; you have the choice '
between two, and only two, types of telephone-service. For each of the
following situations, could you indicate which type of service you would buy?
(SHUFFLE DECK AND HAND TO RESPONDENT. HAVE RESPONDENT TELL YOU WHICH CARD
HE/SHE IS LOOKING AT (T1 TO T17) AND CHECK v BOX, THEN RECORD RESPONDENT'S
CHOICE (P1 TO P9) FOR EACH CARD.)
DESCRIPTION
MONTHLY CALLING
LINE RATE AREA CHOICE:
0 —_— Private $6 Same Pl ....32-1
Private $10 Larger P2 cee. 2
O > 4 Party $6 Same P7 ....33-1
2 Party $10 Same P5 ..... 2
O > "4 Party $10 Same P8 ....34-1
4 Party $18 Larger P9 ... 2
o > 2 Party $10 Same P5 ....35-1
. Private $18 Same P3 ...0. 2
o > 4 Party $6 Same P7  ....306-1
Private $18 Same P3 .evee 2
o ~ 4 Party $18 Larger P9 ....37-1
Private $18 Same P3 .ee.. 2
0 S 4 Party $18 Larger P9 ....38-1 B
4 Party $6 Same P7 ... 2
o > Private $6 Same Pl ....39-1
2 Party $6 . Larger Ph seee. 2
o > Private $18 . Same P3 ....40-1
2 Party $6 Larger P4t veees 2
o > 2 Party $6 Larger P4 ,...41-1
Private $10 Larger P2 Leee. 2
> 2 Party $18 Same P6 ....42-1
0 4 Party $18 Larger P9 ... 2
o S 4 Party $18 Larger P9 ,...43-1
2 Party $10 Same P5 ... 2
o ; : Private $10 Larger P2 (...44-1
4 Party $6 Same P7 ceees 2
I . > 2 Party $18 Same P6 ....45-1
4 Party $6 Same P7 seees 2
o > 4 Party $10 Same P8 ....46-1 ‘
2 Party $18 Same P6 ceeer 2 |
|
) —_— Private $18 Same P3 ....47-1
4 Party $10 Same P8 ..... 2
o > 4 Party $18 Larger P9 ....48-1 ’
Private $6 Same Pl ..ee0e 2 |
[
BIN B2038
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SEGZION. B (Continued) -8~ [ STUDY C7481

13.

Recent breakthroughs in telephone technology make it possible to offer
you a telephone service comparable to that available in large cities;
that is, anyone could get a private line and enjoy a large free calling

area (thact is, people in surrounding communities and essential services
could be called without long distance charges).

(HAND CARD G AND READ:)

Subscribing .to this new telephone service would give you:
a private line
a larger free calling area (so that people
in surrounding communities and essential

sexvices could be called without long dis-
tance charges).

Choice situation A:

(READ STATEMENT)

Suppose that this new improved telephone service is available to you

as early as next month, and that the basic monthly charge (that is, not
including long distance calls) is $10 per month, how likely would you be
to buy this service within the next 12 months?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

RESPONDENT'S CHOICE:

Certain or almost certain (9 or 10 chances in 10) ....49-1
Good possibility (7 or 8 chances in 10) T REREREY 2
Fairly good possibility (4, 5 or 6 chances in 10) ..... 3
Fair possibility (2 or 3 chancés in 10) ..ccvevecieen. 4

5

No chance or almost no chance (0 or 1 chance in 10) ..

BIN B2038
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$ICTION B (Continued) ~8 - STUDY C7481

Recent breakthroughs in telephone technology make it possible to offer
you a telephone service comparable to that available in large cities;
that is, anyone could get a.private line and enjoy a large free calling
area (that is, people in surrounding communities and essential services
could be called without long distance charges).

(BAND CARD C AND READ:)

Subscribing to this new telephone service would give you:
a private line
a larger free calling area (so that people
in surrounding communities and essential

services could be called without long dis-
tance charges).

Choice situation B:

(READ STATEMENT)

Suppose that this new improved telephone service is available to you

as early as next month, and that the basic monthly charge (that is, not
including long distance calls) is $18 per momth, how likely would you be
to buy this service within the next 12 months?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

REST'ONDENT'S CHOICE:

Certain or almost certain (9 or 10 chances im 10) ....45-1

Good possibility {7 or 8 chances in 10) .ieeevviesensn 2

N Fazirly good possibility (4, 5 or 6 chances in 10) ..... 3
Fair possibility (2 or 3 chances in 10) .....vvevenenn 4

5

No chance or almost no chance (0 or 1 chance in 10) ..

BIN B2038




-‘; . ‘- —

!
!
:
!
|
|
;

—

P, 3
) )
- p -

[(2eundiY
7 bt dltitnd

o T,
JUTCIAEY |

i
e

.

S
i
R g

”
& i

FHaiid

o

SECTION B (Continued) ' -8 - STUDY C7481

13.

Recent breakthroughs in telephone technology make it possible to offer
you a telephone service comparable to that available in large cities;
that is, anyone could get a private line and enjoy a large free calling
area (that is, people in surrounding communities and essential services
could be called without long distance charges).

(HAND CARD C AND READ:)

Subscribing to this new telephone service would give you:
a private line
a larger free calling area (so that people
in surrounding communities and essential

services could be called without long dis-
tance charges).

Choice situation G:

(READ STATEMENT)

Suppose that this new improved telephone service is available to you
as early as next month, and that the basic monthly charge (that is, not

including long distance calls) is $23 per month, how likely would you be
to buy this service within the next 1Z months?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

RESPONDENT'S CHOICE:

Certain or almost certain (9 or 10 chences i 10) ....49-1
Good possibility (7 or 8 chances in 10) ..evivivnnness 2
Fairly good possibility (4, 5 or 6 chances in 10) ..... 3
Fair possibility (2 or 3 chances in 10) ...c.vvioeocnen 4

5

No chance or almost no chance (0 or 1 chance in 10) ..

BIN B2038
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SECTION € -9 - ' ' STUDY C7481

14-a) How many colour television sets are in use in your home? (RECORD BELOW)
-b) And how many black and white television sets are in use in your home?
(RECORD BELOW)
14~-a) 14=b)
COLOUR BLACK AND WHITE
NONE +evvnnvneeas 50-0 Liviiee.o51 -0
ONE  .4evnernnsones l! Cheeareaans
THO  eenrnvnnenenns |21 iiiiiane,
THREE OR MORE .... 2 (SN 3
IF ONE OR MORE,
! G0 TO Q.16
15-a) (IF NO TV IN HOME, ASK:) Why don't you use a television set in your home?
(DO NOT READ LIST. CIRCLE CODE 1 FOR FIRST MENTION.)
-b) Any other reason? (CIRCLE CODE 2 BELOW FOR SECOND MENTION, ETC. PROBE,
CODE ONLY FIRST THREE MENTIONS.) ’
15-a) 15-b)
REASONS FOR NQOT WATCHING TV:
FIRST SECOND THIRD
MENTION MENTION MENTION
DO NOT WATCH TV/NOT
INTERESTED .cvevvavvnsanesvsnasanessesead2=l i0ves 2 ouuues 3
TOO EXPENSLVE TO BUY TV  .vevvioconnsseaeB3=1 .ieoee 2 (oevees 3
RECEPTION EQUIPMENT
(ANTEMNA, TOWER, ETC.)
TOO EXPENSIVE teesesarvassasoseracnssSh=l oiier 2 sieeia. 3
POOR RECEPTION R 3 B S
NO RECEPTION 1< T
NO STATION IN -
OWN LANGUAGE O 7 2
CANNOT WATCH/HEAR :
(BLIND, DEAF, ETC.) T 1 Y |
OTHER (SPECIFY) ctesetsens st oot
| GO _TO QUESTION 21 |
16-a) (IF ONE OR MORE TV IN USE IN HOME, ASK:) What is your TV mainly used for in
your home? (DO NOT READ LIST. CIRCLE CODE 1 FOR FIRST MENTION.)
-b) Anything else? (CIRCLE CODE 2 FOR SECOND MENTION, ETC. PROBE, CODE ONLY

FIRST THREE MENTIONS.)

16-a) 16-b)
MAIN USES FOR TV:
FIRST SECOND THIRD

MENTION MENTION MENTION

EDUCATION (FOR CHILDREN) ...vieeneeres59=1 cevene 2 uviess 3
EDUCATION (FOR ADULTS) secovsanvosssesB0ul seveee 2 civunns
THE NEWS sevvivvrevacnsaconsasennsessaflel +ovene 2 souiees 3

INFORMATION (news, talk shows,
documentaries, €fc.) seieaesssessvsesdf2=l ovies 2 Liieie. 3

ENTERTAINMENT (recreation, sports,

movies, variety, game shows, ete.) ...63=1 ...... 2 ....... 3
TO KEEP ME COMPANY WHEN ALONE ........04=1 ,..cc. 2 ..cevee 3
TO KILL/ PASS TIME .e.vvevsocncaosanssB9=1 .oveee 2 ,.enve. 3
HANDICAPPED/CANNOT GET OUT ..cevunanaeBbrl .vuees 2 sivvee. 3
KEEPS CHILDREN QUIET .esivensecssnnssd@Z=l .oiive 2 tiveees 3
DO NOT WATCH ..ivvsvavocennsonncanensead8=1l Livene 2 seeeen. 3
OTHER (SPECIFY) ...cevenvnnecness : 69/74
BIN B2038




SECTION_C (Continued) - 10 - { A , STUDY C7481

bup, 1/4
S5~ 4
DUP. 6~
17. (HAND CARD TVB) )
v Please look at this scale and tell me how éatisfied your household is

with each of the following aspects of your present TV service. ( READ EACH
ITEM AND RECORD ANSWER BEFORE READING THE NEXT ONE .) (START READING AT
THE "X" AND CONTINUE FOR ALL STATEMENTS)

Eags

<\,/i,

’ :"‘II..V”
)
b, A

AN
'l

~

A
T

Fags ’ VERY VERY NOT

i SATIS- SATIS- DISSA- DISSA- DON'T APPLI-~

z'~ FIED FIED TISFIED TISFIED KNOW CABLE
X-a) Overall quality of

g/

JESS, P
L\ 3 L TOR

2GR |

4

o

-c)

~d)

-e)

-£)

-g)

~h)

_i)

© picture on most

channels? ..iveveevesaensvaee 7=1 L.,

Overall quality of
sound on most
channels? ceeeeccsosnossssens 8= ...

Content of national
pProgramuing? .scesescssesesce 9] L,

Amount of local programming..10-1 ....

The number of French
Canadian channels you
receive? L.iiiieirierenaaees 11-1 o

The number of English
Canadian channels you
receive? ....i.ieiinenaaaa.s 1221 Lo,

The numbér of American
channels you receive? ...,..13-1 ....

The cost of the reception .
equipment you require? .,,,.1l4-1 ...

The reliability of yocur
regzeption equipment? veeess 15°1 L.

Your television service.
in general? ....ieieerersees 6= L.,

reens

seesa-

cre s

sss s

crves

e s an

3

3

LY

sssme

reeve

vases

LI

vesua

- T
- T

ceee 5 ...l 6

- T

T R
R R
T R

N T -
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SECTION C (Continued)

18-a)

-e)

-£)

-g)

-h)

-1)

19-a)

-b)

-c)

-d)

-e)

How many American stations can you get om your TV set(s)? (RECORD BELOW)

On how many of these (NO. OF AMERICAN STATIONS) do you generally get good
reception? (RECORD BELOW)

And on how many do you gemerally get poor reception? (RECORD BELOW)

How many Canadian stations, with English programs, can you get on your
TV set(s)? (RECORD BELOW)

And on how many of these (NO. OF ENGLISH STATIONS) would you say that you
generally get good reception? (RECORD BELOW)

And on how many do you generally get poor reception? (RECORD BELOW)

Finally, how many Canadian stations, with French programs, can you get on
your TV set(s)? (RECORD BELOW)

On how many of these (NO. OF FRENCH STATIONS) do you genmerally get good
reception? (RECORD BELOW)

And on how many do you generally get poor reception? (RECORD BELOW}

—a) 3 -b) N -C) ) "'d) 3 ‘e) 2 —f) ——)) 2 -h) ] -:‘-)
ENGLISH FRENCH
AMERICAN CANADIAN CANADIAN
STATIONS STATIONS STATIONS
TOTAL NO. +.ceeeveese 17/18 23/24 29/30
RECEPTION: .... GOOD  19/20 25/26 31/32
«ve» POOR 21/22 27/28 33/34
DO NOT WATCH eevvvevnenee 351  euenn ceee 2 sresesiene g

Has there been any major improvement, in your area, with respect to
overall television service? '

YES tecveeeees36-1
NO - tiuevensees [ 2 GO TO Q,19-c)]

(IF YES IN Q.19-a))
How long ago did that improvement take place?
NO. OF MONTHS: 37/38
(SPECIFY)

NO. OF YEARS : 39/40
(SPECIFY)

Dc you have any of the following TV equipment for receiving TV programs?

(READ LIST)

YES No
External antenna, not
including rabbit ears eeveedlel ciiecinanne 2
TOWEL  ceaensccascsnncesanessd2=l tuicirieeass 2
ROEOY  teuesvcacvonssnnsnsessd3=l Lieiiiane. 2
BOOSEET civivinnrosnscnaennesdli=l L. ii0iuee. 2
When did you buy this equipment? years 45/46

(IF YES TO- ONE OR MORE IN 19~c))

How much has this equipment cost you in total, including any
repalrs you may have made?

47/49

(SPECLFY)
'BIN B2038
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cnoice between two, and only two, types of TV service.

-12 -

STUDY C7481
20. Again, suppose that you have just mdved to a different place; you have the

For each of the

following situations, could you indicate which type of service you would buy?

(SHUFFLE DECK AND HAND TO RESPONDENT.

HAVE RESPONDENT TELL YOU WHICH CARD

HE/SHE IS LOOKING AT (TV-1 TO TV-23) AND CHECK v/ BOX, THEN RECORD RESPONDENT'S
CHOICE (Pl TO P9) FOR EACH CARD.)

Tv-10

. TV-11

V=12

TV-13

TV-14

V=15

TV-16

TV-17

TV-18

Tv-19

V=20

TV-21

TV-22

TV-23

TR N
T
N N
PP RN
a0y
SO RN
PR
a0y
0
R N
w0
N N
T RN
D
P RN
S BN
o N
0y
N
0
N RN
T RN
N BN

DESCRIPTION
PROGRAM~ MONTHLY

CHANNELS RECEPTION MING RATE CHOICE:

2 Fair Same $6 Pl ....50-1
2 Excellent Same $12 P2 ..0a. 2
6 Fair Better $12 P8 ....51-1
4 Excellent Better $6 P4 ... 2
6 Fair Better $12 P8 ....52-1
6 Excellent Same $20 P ..., 2
4 Fair Same $12 PS5 ....53-1
2 Fair Better 320 P3 ..... 2
2 Fair Better $20 P3 ....54-1
4 Fair Same $20 P6 ... 2
6 Fair Same $6 P7 ....55-1
2 Fair Better $20 P3 t..e. 2
6 Excellent Same $20 P9 ....56-1
2 Fair Better $20 P3 ..., 2
2 Excellent Same $12 P2 ....57-1
2 Fair Better $20 P3 ..0. 2
2 Fair Better $20 P3 ....58-1
2 Falr Same $6 P1 ..... 2
4 Excellent Better $6 P4 .,..59-1
6 Fair Same $6 P7 ..... 2
2 Fair Same 56 P1 .,..60-1
4 Fair Same $20 P6- aue.. 2
3 Fair Better $12 P8 ....61-1
2 Excellent Same $12 P2 L.... 2
6 Fair Same $6 P7 ....62-1
6 Fair Better $12 P8 ..... 2
6 Excellent Same $20 P9 ....63-1
6 Fair Same $6 P7 ... 2
4 Fair Same $12 P5 ....64-1
2 Fair Same $6 Pl ..... 2
4 Excellent Better $6 P4 ....6H5-1
6 Excellent Same $20 P oveee. 2
2 Fair Same $6 P ....66~1
6 Fair Better $12 P8 .eve. 2
6 Excellent Same $20 P9 ....67-1
4 Fair Same $12 5 L. 2
2 Excellent Same $12 P2 ....68-1
6 Fair Same $6 P7 .... 2
2 Excellent Same $12 P2 ....60-1
6 Excellent Same $20 P9 ... 2
2 Excellent Same $12 P2 .,..70-1
4 Fair Same $12 P5 ..., 2
4 Fair Same $20 P6 ....71-1
2 Excellent Same $12 P2 ... 2
6 Excellent Same $20 P9 eees72-1
2 Fair Same $6 Pl e.... 2

BIN B2038 - 73174
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SECTION C (Continued) = -13 - 5-3 STUDY C7481

4.173 . ' ‘ 6~

: 21. Recent breakthroughs in television broadcasting technology make it
. possible to offer you a television service comparable to that available

. in large citiles; that is, anyone could get at least six different channels,
- and the reception on each channel would be excellent.

(HAND CARD TV C AND READ)

gr; Subscribing to this new television service would give you:

~ reception of at least six different channels in your own
language (English or French)
v - excellent reception on each chamnel

HN ~ same type of programming as you receive now

Choice situationa:

By,

(READ STATEﬁENT)

2

Suppose that this new improved television service is available to you
as early as next month, and costs $.6 per month; how likely would you be
to huy this service within.the next 12 months?

oy

L

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

[

RESPONDENT'S CHOILCE:

s
: Certain or almost certain (8 or 10 chances in 10) .... 7=1
- Good possibility (7 or 8 chamces im 10) ...cvvevennees 2
g . Fairly good possibility (4, 5 or 6 chances in 10) .... 3
\ff Fair possibility (2 or 3 chances in 10) ..ieececoveians 4
e No chance or almost no chance (0 or 1 chance in 10) .. 5
)
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SECTION C (Continued)

21.

DUP. 1/4
=] -13 - 5-3  stupy c7481

Recent breakthroughs in television broadcasting technology make it
possible to offer you a television service comparable to that available

in large cities; that is, anyone could get at least six different channels,
and the reception on each channel would be excellent.

(HAND CARD TV C AND READ)

Subscribing to this new television service would give you:

~ reception of at least six different channels in your own
language (English or French)
- excellent reception on each channel

- same type of programming as you receive now

Choice situation B:

(READ STATEMENT)

Suppose that this new improved television service is available to you
as early as next month, and costs {12 per month; how likely would you be
to huy this servica. within.the next 12 months?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW) _

RESPONDENT'S CHOICE:

Certain or almost certain (9 or 10 chances in 10) .... 7=1
Good possibility (7 or 8 chances in 10) ..ieevennrecene 2
Fairly good possibility (4, 5 or 6 chances in 10) .... 3
Fair possibility (2 or 3 chances in 10} .eeiveecceness &

5

No chance or almost no chance (0 or 1 chance in 10) ..

BIN B2038
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SECTION C (Continued) - 13 - 5-3

21.

pur, 1/4

6- STUDY C7481

Recent breakthroughs in television broadcasting technology make it
possible to offer you a television service comparable to that available

in large cities; that is, anyone could get at least six different channels,
and the reception on each channel would be excellent.

(HAND CARD TV C AKD READ)

Subseribing to this new television service would give you:

- reception of at least six different channels in your own
language (English or French)
- excellent reception on each channel

- same type of programming as you receive now

Choice situation C:

(READ STATEMENT) ‘ -

Suppose that this new improved television service is availaﬁle to you
as early as next month, and costs $20 per month; how likely would-you be
to ‘huy this servica, within .the next 12 months?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

RESPONDENT'S CHOICE:

Certain or almost certain (9 or 10 chances in 10) .... 7=
Good possibility (7 or 8 chances in 10) .ecvvnvvennnes
Fairlv good possibility (4, 5 or 6 chances in 10) ....
Fair possibility (2 or 3 chances in 10) ......... fesee

No chance-or almost no chance (0 or 1 chance in 10) ..

oW
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SECTION C (Cont.inued) -l - STUDY C7481

22,

Recent breakthroughs in television broadcasting technology make it
possible to offer you a television service comparable to that available

in large cities; that is, anyone could get at least six different channels,
and the reception on each channel would be excellent.

(HAND GARD TV D AND READ)

Subscribing to this new television service would give you:
~ reception of at least six different channels in your own
language (English or French)
- excellent reception on each channel

~ same type of programming as you receive now

SHOW PICTURE I

Choice situation A:

(READ STATEMENT)

Now, suppose that this same improved television service is available through
a different technology which would require you to buy (cash or credit) a
special reception unit costing $400. This unit would replace all of your
existing reception equipment, including antemna, booster, rotor, etc.

how likely would vou be to buy this service within the next 12 months?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

RESPONDENT'S CHOICE:

Certain or almost certain {9 or 10 chances in 10) .... 8-

Good possgibility (7 or 8 chances in 10) «eiveevevesans

Fair possibility (2 or 3 chances in 10) ...cveivvennns

1
2
Fairly good possibility (4, 5 or 6 chances in 10) .... 3
4
No chance or almost no chance (0 or 1 chance in 10) .. 5

BIN B2038
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SECTION C (Continued) -1 -
o STUDY C7481
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- 22. Recent breakthroughs in television broadcasting technology make it

possible to offer you a television service comparable te that available
in large cities; that is, anyone could get at least six different channels,
and the reception on each chaunel would be excellent.

o (HAND CARD TV D AND READ)

Subscribing to this new television service would give you:
~ reception of at least six different channels in your uvwu
language (English or French)
- excellent reception on each channel

e ~ same type of programming as you receive now

SHOW PICTURE 1

Choice situation B:

-y (READ STATEMENT) N

Now, suppose that this same improved television service is available through
a different technology which would require you to buy (cash or credit) a

. special reception unit costing $600. This unit would replace all of your
1 existing reception equipment, including antenna, booster, rotor, etc.

how likely would you be to buy this service within the next 12 months?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

RESPONDENT'S CHOICE:

i

" Certain or almost certain (9 or 10 chances in 10) .... 8=1
Good possibility (7 or 8 chances in 10) ..ieveevenonnns

-

Fairly good possibility (4, S or 6 chancés in 10) ....

o~ ey

hm

2
3
Fair possibility (2 or 3 chamces inm 10) .eivveevoneees 4
5

No chance or almost no chance (0 or 1 chamce in 10) ..

(
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SECTION € (Continued) - 14 - (] STUDY C7481

22.

Recent breakthroughs in television broadcasting technology make it
possible to offer you a television service comparable to that available

in large cities; that is, anyone could get at least six different channels,
and the reception on each channel would be excellent.

(HAND CARD TV D AND READ)

Subscribing to this new television service would give you:

- reception of at least six different chammels in youc owu
language (English or French)
~ excellent reception on each channel

- same type of programming as you receive now

-

SHOW PICTURE I

Choice situation C:

(READ STATEMENT)

Now, suppose that this same improved television service is available through
a different technology which would require you to buy (cash or credit) a
special reception unit costing §800. This unit would replace all of your
existing reception equipment, Including antenna, booster, rotor, etc.

how likely would you be to buy this service within the next 12 monthns?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

RESPONDENT'S CHOICE:

Certain or almost certain (9 or 10 chances in 10} .... 8-
Good possibility (7 or 8 chances in 10) suceecicennnse
‘Fairly good possibility (4, 5 or 6 chances in 10) ....
Fair possibility (2 or 3 chances in 10) ..veeevnnennes

LEL R VS S ot

No chance or almost no chance (0 or 1 chance in 10) ..

BIN B2038
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SECTION C (Continued) . 15 STUDY C7481

23, Another recent television and telephone technology makes it possible to
offer you a combined television and telephone service. That is, you
could get at least six different chanmels with excellent reception on
each channel, as well as a private line and a large free calling area
where you could call without long distance charges, people in surrounding
communities and essential services.

(HAND CARD TV E AND READ)

Subscribing to this new combined television and telephone service would
give you:

for television:

reception of at least six different chanmels in your own
language (English or French)

- excellent reception on each channel

same type of programming as you receive now

for telephone:
- private line

- a larger free calling area (people in surrounding area
and essential services could be called free)

Choice situation A:

(READ STATEMENT)

Suppose that this new combined Telephone/Television service is available
to you as early as next month and costs $15 per month; how likely would you be
to buy this service within the next 12 nonths?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

REESPONDENT'S CHOICE:

Certain or almost certaim (9 or 10 chances in 10) ....9-1
Good possibility (7 or 8 chances in 10) .ieceviacnsaee 2
Fairly good possibility (4, 5 or 6 chances in 10) .... 3
Fair possibility (2 or 3 chances in 10) .iieeseeenvaee 4

5

No chance or almost no chance (0 or 1 chance in 10} ..

. BIN B2038
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SECTION ¢

23.

C (Continued) . - 15 - STUDY C7481

Another recent television and telephone technology makes it possible to
offer you a combined television and telephone service. That is, you
could get at least six different channels with excellent reception on
each channel, as well as a private line and 2 large free calling area
where you could call without long distance charges, people in surrounding
communities and essential services.

(BAND CARD TV E AND READ)
Subseribing to this new combined television and telephone service would
give you:

for television:

~ reception of at least six different channels in your own
language (English or French)

- excellent reception on each channel

~ same type of programming as you receive now

for telephone:
- pfivate line

~ a larger free calling area (people in surrounding area
and essential services could be called free)

* .Choice situation B:

(READ STATEMENT)

Suppose that this new combined Telephone/Television service is available
to you as early as next month and costs :$25 per month; how likely would you be
to buy this service within the next 12 nmonths?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

RESPONDENT'S CHOICE:

Certain or almost certain (9 or 10 chances inm 10) ....9~1

Good possibility (7 or 8 chances in 10) .eeeceencensas 2

Fairly good possibility (4, S or 6 chances in 10) .... 3

Fair possibility (2 or 3 chances in 10) ...c.vivcecaee. 4

No chance or almost no chance (0 or 1 chance in 10) .. 5
BIN B2038
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SECTION C (Continued) : . - 15 -

Another recent television and telephone technology makes it possible to

offer you a combined television and telephone service.

Th

STUDY C7481

at is, you

could get at least six different channels with excellent reception on
each channel, as well as a private line and a large free calling ares

where you could call without long ‘distance charges, people in surrounding

comaunities and essential services.

(HAND CARD TV E AND READ)

Subscribing to this new combined television and telephone service would

give you:

for television:

- reception of at least six different chanmnels in your own

language (English or French)
- excellent recepfion on each channel

~ same type of programming as you receive now

for telephone:

- private line

- a_larger free calling area (people in surrounding area
and essential services could be called free)

Choice situatdon £.

(READ STATEMENT)

Suppose that this new combined Telephone/Television service is available
to you as early as next month and costs $35 per month; how likely would you be

to buy this service within the next 12 nonths?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

RESPONDENT'S CHOICE:

Certain or almost eertain (9 or 10 chances in 10)

Good possibility (7 or 8 chances in 10) ..eveecacoscan

Fairly good possibility (4, 5 or 6 chances in 10)

Falr possibility (2 or 3 chances in 10) .eeieveacnnens

No chance or almost no chance (0 or 1 chance in 10)

cee

voe

» 9=1
2 °

. 3
4
5

.

BIN B2038




wer ...-hr‘_s)
»

.

- 16 - STUDY C7481
SECTION D °
2y, Does anyone in your household, ineluding yourself, have any CB and/or

26,

2 7~a)

~b)

General Radio Service (GRS) equipment?
YES teevesnrsasssnsesll-l

o R LR E R TR R 2

And do you or anyone in thils house have any mobile radic or mobile
telephone equipment?

YES teesesrarasorenassll-l

2

WO tiiinrienncrenncnns

IF NO TO BOTH Q.24 AND Q. 25, GO TO Q.28.

Which tvpe of equipment would you say is most important to this.household,
CB or mobile radio?

CB  teveennscnnnasssassl2=1

MOBILE RADIO ....ce-s. 2

DON'T KNOW tvevsenonss 3

What is your (MOST IMPORTANT IN (.26) malnly used for? (DO NOT READ LIST)

(CODE 1 FOR FIRST MENTION) )
(CODE 2 FOR SECOND MENTION, ETC.)

Anything else? (PROBE, CODE THE FIRST 3 RESPONSES IN ORDER MENTIONED)

27~a) 27-b)
MAIN USES:
FIRST SECOND THIRD

MENTION MENTION MENTION

BUSINESS +vivnvevsvecscancansnsosesesaldml ooviaes 2 e0uwee 3

CEMERGENCY ..ivincvvvnocnssnssnnnnesss b=l (onvies 2 weovens 3

SECURITY +euvevsovovsnnsavsoosvnnseneal5l Lovenee 2 4eveees 3
FUN/HOBBY/LIKE TO TALK WITH PEOPLE ..16<l .+...eee 2 ciewnes 3
CONVENIENCE ..evcevnevsasssoonernnsealZ=l evevers 2 covneee 3
QUTDOOR SPORTS +ievenvvnrnesasnsoonsa Bl cruunne 2 Loiiene 3
NOT USING IT (AT PRESENT) .ceeeavesas18-1 Liiiiee 2 cavnees 3

OTHER (SPECIFY) c.uveesvvssssanses

BIN B2038




SECTLON D (Contlnucd) - 17 - (a] $TUDY €7481

28, A recent technology makes it possible to replace your present telephone service
3 with a service which combines telephone and mobile radio benefits. In other
words, the new service can be used either as a mobile 2-way radio or.as a
portable telephone. To get this new service, one set of new equipment

| SHOW PICTURE 2 | would be néeded for each mobile telephone you require.

s (HAND CARD R AND READ)
Buying the special equipment to replace your present telephone set
would give you:

- a service equivalent to a private line
telephone service

- - a telephone which can be used in a
g : number of places; for instance,
P ' in your home or car

- basic monthly rate of $4 per month

Choice situation A:

o (READ STATEMENT)

Suppose that cne set of new combined mobile radio-mobile telephone: equipment
. is available to you as early as next month and costs $300; how likely would
§\j you be to buy this service within the next 12 months?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

| RESPONDENT'S CHOICE:
- Certain or almost certain (9 or 10 chances in 10) ....20-1
1 2 ) Good possibility (7 or 8 chances in 10) ..ieevecnsennn 2

Fairly good possibility (4, 5 or 6 chances in 10) .... 3
Fair possibility (2 or 3 chances in 10) .....cccaveeee &
5

[
l . . . No chance or almost no chance (0 or 1 chance in 10) ..

(n? BIN B2038
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SECTION D (Continued) -7 - STUDY C7481

28, A recent technology makes it possible to replace your present telephone service
with a service which combines telephone and mobile radio benefits. In other
words, the new service can be used either as a mobile 2-way radio or as a
portable telephone. To get this new service, one set of new equipment
| SHOW PICTURE 2 | would be needed for each mobile telephone you require.

(HAND CARD R AND REAL;
. Buying the special equipment to replace your present telephone set
would give you:

- a service equivalent to a private line
telephone service

- a telephone which can be used in a
_number of places; for inmstance,
in your home or car

- basic monthly rate of $4 per month

Choice situation B:

(READ STATEMENT)

Suppose thatone set of new combined mobile radio-mobile telephone equipment
is available to you as early as next month .and costs $300; how 1ikelv would
you be to buy this service within the next 12 mouths? ’

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

RESPONDENT'S CHOICE:

Certain or almost certain (9 or 10 chancea in 10) ....20-1
Good possibility (7 or 8 chaaces in 10) cererisisenees 2
Fairly good possibility (4, 5 or 6 chances in 10) .... 3
Fair possibility (2 or 3 chances in 10) ...iveeeervsens 4

5

No chance or almost no chance (0 or 1 chance in 10) ..

BIN B2038
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SECTION D (Continued) : -17 - STUDY 7481
28. A recent technology makes it possible to replace your present telephone service

with a service which combines telephone and mobile radioc benefits. In other
words, the new service can be used either as a mobile 2-way radio or as a
portable telephone. To get this new service, one set of new equipment

i SHOW PICTURE 2 ! would be needed for each mobile telephome you require.

(HAND CAR! R AND READ;
Buying the special equipment to replace your present telephonme set
would give you:

- a service equivalent to a private line
telephone service

~ a telephone which can be used in a
number of places; for instance,
in your home or car

- basic monthly rate of $4 per month

Choice situation C:

(READ STATEMENT)

Suppose thatone set of ﬁew combined mobile radio-mobile telephone equipment
i1 available to you as early as next month and costs §700; how likely woule
you be to buy this service within the next 12 months?

(HAND RESPONDENT SCALE CARD AND CIRCLE ANSWER BELOW)

RESPONDENT'S CHOICE: -

Certain or almost certain (9 or 10 chances in 10) ....20-1
Good possibility (7 or 8 chaaces in 10} v ieriienenans 2
Fairly good possibility (4, 5 or 6 chances in 10) .... 3
Fair possibility (2 or 3 chances in 10) .cieveennnnnn. 4

5

No chance or almost no chance (0 or 1 chance in 10) ..

BIN B2038



- 18 - STUDY C7481

SECTION E

And now just a few questions to help us in classifying your 'answers.

29. For how many years have you lived in this home?
NO. OF YEARS: 21/22
(SPECIFY)
30- Do you:,,,.,... (READ LIST)?

Own this home? ,,,,..........23-1

Rent this home? ,.,.,......... 2

31~a) Do you consider this home to be located inm a rural area or an urban
area?

URBAN | ,,24~1
RURAL 2

OTHER  (SPECIFY)

-b) And is your way of life more urban or more rural?

URBAN ,,,25-1
RURAL ... 2

OTHER . (SPECIFY)

32. Would you say that this home is part of a community that is a town,
a village, a settlement, etc., or that -this home is isclated?

ISOLATED ,...ee0venes 26 G0 10 O

PART OF A COMMUNITY . 2

33 . (IF IN COMMUNITY AT Q.32)

Approximately how many people live in this community?

. NO. OF PEOPLE: e 27/ 30
(SPECIFY)

BIN B2038
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SECTION E (Continued)

34.

a)

b)
cy
d)
e)

£)

g)

- 19 -

STUDY C7481

30

than 60 or
60C more
s miles miles

PRI - PRNNN

ceveeBiie el

ceeesBiiiieda9

ceeeBiliall9

(HAND CARD E-1)
Please look at this card and tell me how far this home is from:
(READ LIST AND RECORD)
Over
100 3 3 1 5 10
yards mile nile mile miles miles miles
-less -less -less -less -less -less -less
Under than than than than than than
w00 - & 1 5 10 30
vards mile mile mile  miles miles mile
Your
nearest
nefghbour ..., 31-l..¢.2.00000e300cenn RN TP U |
the nearest
grocery store, 6 32-l....2....... K S I IR T T Y
the nearest
elementary
school ,,..... 33-1....2., B Y. TP - T I
the local
police
detachment ,, ., 34-l....2..0.00030000ibiiiiiSeen, N T
the local ‘
fire department 35-l....2¢000000300000s [N T U
the nearest ’ o .
hospital .... 36mlicni2iinnn. [ TON [ T - TP S

the nearest
city

{WRITE IN NAME)

37-1 ciie2iiviendeiian b,

S Y - I

vevesBiieiias9
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SECTION E. (Continued) - 20 - STUDY C7481
35. How many people including yourself, live in this household who are:

NO. OF PEOPLE

Under 5 years of 888 ..uovcvsnseens3B=
5to 1l ....... Cevaaasares Cersennraen 39-
15 80 28 ieineevavesoosncnssocons oliOm
25 to 44 . .. Ceresmarsseseaans 41
45 £0 54 cieciiiniienricaeanen cvensl2=
55 to 66 ceseiinien Cerreeneans N A T
65 and OVEY  L.i.issccrrcnenans oo olilym

36. So there are

TOTAL = 45/46

people living in this household?

(TOTAL NO. IN HOUSEHOLD)

(CORRECT TOTAL IF REQUIRED)

37. What is your occupation?
IN 47—
(TYPE OF JOB) (TYPE OF COMPANY) ’
RETIRED seevenvsacsentencasssiB=l
UNEMPLOYED  ..cenecassonneenes 2
HOMEMAKER «,.vevanenns veessss 3
(IF EMPLOYED OUTSIDE THE HOME, ASK:) Is that full-time or part-time?
. FULL-TIME +ecvenwoasedi9 =l
PART-TIME .......>...... 2
38-a) What is your marital status?
MARRIED .veeesavescaes 50-1
SINGLE (NEVER MARRIED). 2
SEPARATED * s.ievveeaesf 3 GO TO
WIDOWED  ...i.aveneeed & Q.39
DIVORCﬁD Pieaseeseauae 5
=h) What is the occupation of your spouse?
IN 51-

(TYPE OF JOB)

RETIRED ..ivevvevennossocacess

(TYPE OF COMPANY)

52.1

UNEMPLOYED su.aesvesencaveens 2

HOMEMAKER svreesssnnsncsnens

. 3
(IF EMPLOYED OUTSIDE THE HOME,

ASK:) Is that full ~ time or part-time?
FULL TIME ..vvuvesass53-1
PART-TIME .ecavecassone 2

BIN B2038
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SECTION E (Continued) - 21 = STUDY C7481

3g And how far did you go in school? ( DO NOT READ LIST)

SCME COMPLETED

PUBLIC/ELEMENTARY (GRADES 1 TO 8; .
QUEBEC, GRADES 1 TO 7) tovevesvenannnnaaneadbd=l Liii0ias. 2

SECONDARY /HIGIL SCHOOL (GRADLS ¢ 10 13;
QUEBEC, GRADES 8 TO 12) veveeeenrnvennconses 3 sevseveees &

TECHNICAL/SENIOR COLLEGE (ABOVE GRADES 12
OR 13; QUEBEC, CEGEP) svvevnenrncatnssesenes 5 tevnnneees 6

UNIVERSITY +evveervconacnanesssaransnsonnns 7
POST~GRADUATE  tiitvvrenesnrnnncesosarsacnss 9 civveeeans O
NO FORMAL SCHOOLING +evvivnvetvnvnrnsonsssosennascrnnnssnns

N -

55.

seee

REFUSED v tcuntnosenuestosssnoesonasantosasasansatsnansnaasnns

40, (HAND CARD E-2) And in which age group are you?
A, 18 TO 24 tiuvninvvevervansonsensnansaobal

B. 25 TO 34 .ieiienntecncansanvsvannasnens 2

Co 35 TO 46 tvvivvivnenvernsnnassrassananss 3

T ) T R 0 g

E. 55 OR OVER vuivvevnnenennesensosasnnnns

REFUSED ceiueievnencennesnnnosnnscnnosnanss

L= AN ¥, B

41. (HAND CARD E-3) And what was the total household income from all sources

before taxes during 1979? Just tell me which letter coincides with your
income group?
. 223 1

tewsasretassanses e
tBervasessrrraersae
Stescs ety
tevserarrerrensanan
LRI R I R R NI
R I I I I R I A N
sasmssenesrsevaeras

R I A A

C W 0o N O s W N

svvssevecssacsasans

1 |

T << 3 " o0 Yo 2.2 °r°

tersirecaireraanans 2
42. What language is spoken most often in this household?

ENGLISH .¢eciveeness 591
FRENCH ..cevenceanses 2
OTHER (SPECIFY)

Type of dwelling: (OBSERVE, DO NOT ASK)

SINGLE OR SEMI~-DETACHED HOUSE .v.......... 60
ROW HOUSES  vveeveeensesnnnnnneeececneasnon
DUPLEX, TRIPLEX, QUADRUPLEX «vveueunonensn.
SUITE OVER STORE, ETC.  teevecvenonsensen.
APARTMENT (5 TO 7 UNITS)  euvsounvenneeeeces
APARTMENT {8 TC 19 UNITS) tuevevevevsnesnes
APARTMENT (20 OR MORE UNITS) euvererenonons
ROOM(S), PART OF HOME vruvveunesreeesannans
OTHER (CIRCLE CODE AND SPECIFY)

W~ O W N ke

veees 9

BIN B2038
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STUDY C7481. -

ASK TO SEE THE PHONE BILL IF NOT VOLUNTEERED. RECORD NAME OF PHONE COMPANY,

BASIC MONTHLY CHARGE: . 61/63

TOTAL MONTHLY CHARGE: 64/66

RECORD NAME OF PHONE COMPANY:

67-

FINISH TIME:

DEBRIEFING

In this survey we have described a number of possible service options. These

options may not be available in this area in the near future.

included for illustrative purposes only.

They have been

NAME:

ADDRESS:

CITY: TELEPHONE NO.
DATE: INTERVIEWER:

68—

65~
70-
71-

72~
73-
74-
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REALITES CANADIENNES 1/4 5-1 ETUDE C7481
MONTREAL~QTTAWA~-TORONTO~VANCOUVER 6=

QUESTIONNAIRE DU FOYER
ETUDE SUR LES COMMUNICATIONS

SECTEUR NUMERO: | A_L'USAGE DU BUREAU SEULEMENT .
5716 ?PROV. EA FILE REP. !
UME o ' 12-1
FOYER NUMERO | , 13- 14~ 15~ 16- 17- 18- 19- i
11- : :

DEMANDEZ A PARLER AU CHEF DU FOYER.

Bonjour. Je suis de Réalités Canadiennes, une maison de recherche
sur le marché&. ©Nous faisons une &tude pour le compte du gouvernement du Canada
(TENDEZ LA LETTRE D'INTRODUCTION). Votre collaboration serait apprécide.

A, Ce foyer est~il votre résidence principale, c'est~3-dire, est-ce que vous vivez
dans ce foyer pendant 6 mois ou plus de 1'année?

ol ........ 0 NON ......... & INSCRIVEZ CI-DESSOUS
ET CESSEZ L'INTERVIEW

B. (SI OUL A "A" CI-DESSUS, INTERVIEWEZ LE CHEF MASCULIN DU FOYER.)
VISITE: 1 2 3
DATE:

PERSONNE N'EST A LA MAISON ..eivnvenesaansess 201 ...;.21—1 ceeea22-1
NYEST PAS UNE RESIDENCE PRINCIPALE ...veveenees 2 eseoes 2 cevees 2
PAS DE CHEF MASCULIN .ieucecesvoenscesasaoonsae 3 cesaee 3 oesees 3

REFUS INITIAL L
(EXPLIQUEZ LE REFUS)

REPONDANT N'EST PAS A LA MAISON .vvevnceneenss 3 covvee 3 cienes 3

REPONDANT REFUSE 6 cieve. 6 Liiae. 6
(EXPLIQUEZ LE REFUS)

MET FIN A L'INTERVIEW ..ccievecieccnncnncnnnenes 7 ceneen 7 weenen 7
(PRECISEZ A QUELLE QUESTION )

INTERVIEW COMPLETEE  vuuivvecerennceceoonsncnsse 8 toneee 8 1iiees 8

“

23/74




5 REALITES CANADIENNES 1/4 5~1 ETUDE C7481"
MONTREAL~OTTAWA-TORONTO~VANGOUVER 6~

QUESTIONNAIRE DU FOYER
ETUDE SUR_LES COMMUNICATIONS

— H [ -

gAj SECT NUMERO:; A L'USAGE DU BUREAU SEULEMENT

H D
i 775 BROV.  EA FILE REP.

FOYER NUMERO : 12-2
1=

13-. 14~ 15~ 16~ 17- 18- 19~

DEMANDEZ A PARLER AU CHEF DU FOYER.

Bonjour. Je suils de Réalités Canadiennes, une maison de recherche
oy sur le marché. Nous faisons une &tude pour le compte du gouvernement du Canada
‘ (TENDEZ LA LETTRE D'INTRODUCTION). Vatre collaboration serait apprécide.

A. Ce foyer est-il votre résidence principale, c'est-i-dire, est-ce que vous vivez
o dans ce foyer pendant 6 mois ou plus de l'année?

ET CESSEZ L'INTERVIEW

} B. (SI OUI A "A" CI-DESSUS, INTERVIEWEZ LE CHEF FEMININ DU FOYER.)

fro

’_, N VISITE: 1 2

DATE:
PERSONNE N'EST A LA MATISON .ovevenveccsreanossa20=1 .....21-2 .,...22=1

N'EST PAS UNE RESIDENCE PRINCIPALE .eveuevenses 2 veesn 2 aevuns 2

PAS DE CHEF FEMININ +vvevcvasensoscnrosnesasse 3 seeeee 3 caiews 3

: : REFUS INITIAL b vvinee b aveie. &
(EXPLIQUEZ LE REFUS)

REPONDANTE N'EST PAS A LA MAISON .eessennsrenne 5 avevee 5 ceieen 3

} . REPONDANTE REFUSE 6 wievee B wenens 6.
(EXPLIQUEZ LE REFUS)

. MET FIN A LY'INTERVIEW +evetcescnsscssnsanssnens 7 eevees 7 sasees 7
) (PRECISEZ A QUELLE QUESTION )

INTERVIEW COMPLETEE svvveovsvscoensrssonaosasss 8 avssee 8 aousus 8

.
't UL evrveee. O NOB vevevav.s [0 INSCRIVEZ CI-DESSOUS

23/74
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1/4 5-2

REALITES CANADIENNES 6
1
MONTREAL-OTTAWA~TORONTO~VANCOUVER -1- ETUDE C7481

SECTION A

1-a)

-c)

INTERVIEW
COMMENCE A _____ HEURES

(TENDEZ LA CARTE A, TENEZ LE PAQUET A)

Veuillez lire cectte liste et dites-mol lesquels de ces services ont grandement
bescin d'@tre amdliorés d'aprés vous.

(POUR CHAQUE SERVICE MENTIONNE (MAXIMUM DE 6), ENLEVEZ LA CARTE CORRESPONDANTE
DU PAQUET A. UNE FOIS QUE LE REPONDANT A CHOISI UN MAXIMUM DE 6 SERVICES,
REPRENEZ LA CARTE A ET TENDEZ-LUI LES CARTES QU'IL A CHOISIES.)

Maintenant en regardant les services que vous avez sélectionnés, lequel, 3
votre avis, a le plus besoin d'Etre amélioré dans votre région? (ENLEVEZ LA
CARTE, ENCERCLEZ LE CODE 1 CI-DESSOUS A COTE DU SERVICE MENTIONNE.)

Et d'aprés vous, quel serait le deuxidme service & améliorer dans votre région?
(ENLEVEZ LA CARTE, ENCERCLEZ LE CODE 2 CI-DESSOUS A COTE DU SERVICE MENTIONNE,)
Quel serait votre prochain choix? (ENCERCLEZ CI-DESSOUS SOUS TROISIEME)

(REPETEZ JUSQU'A CE QUE TOUTES LES CARTES AIENT ETE INSCRITES DANS L'ORDRE INDIQUE
PAR LE REPONDANT),

1-b) 1-c)
ONT BESOIN D'ETRE AMELIORES
LE DEU~ TROI-  QUA- CIN- SIXI-

PLUS XIEME SIEME TRIEME QUIEME EME

Services d'&lectricitd/Hydro .... 71 v 2 4.0 3 ..e. A .00 5 ... 6

Services de santé/
MEALCAUX covecocnvnsocnsnencenss 871 oo 2 o0 3 Liae b Lils 5 ... 6

Services de radios
MODL1ES/CB  vevrnvranenenonenress 371 o 2 wui 3 Ll 4 Ll 5 ... 6

Installations récréatives
eL SPOLTIVES savesavesssreessss 20l 0 2 w0 3 ier 4 lio 5 L. 6

Services POSLAUX seeseseseesne. 111 o 2 woo 3 L0 4 el 5 L., 6

Services téléphoniques ........12°1 .+ 2 .0 3 L0 4 L,

wn

Routes et transports
€N COMMUN  sevesevansncnnenvsnea 13=L o0 2 wou 3 L.0s & (oo 5 ... 6

Services
A7 BAUCALION erreenrevnennseenen ¥l o 2 La0 3 Lals 4 Ll 3 Ll 6

Services de téldvision ........35=1 <. 2 ..o 3 ..o 04 L. 5 ... 6

Services de sécurité
(police, feu) ..iiivsnennveseeslp=1 ,, "2

Services journalistiques .......17-1 .. 2 ... 3 .... 4

B L - B

-

Services de radiodiffusion .....181 .. 2 ... 3 (. 4 ..u. 5 ... 6

AUCUN DE CES SERVICES NE
NECESSITE UNE AMELTORATION ....ceee.en. O

BIN B2038
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-2~ &1 ETUDE C7481

Je vais vous donner une liste de &4 services de t&lé&communication. Supposons
que vous deviez allouer 10 points pour l'amélioration de ces services dans
votre région. Plus vous donnez de points 3 un service plus vous pensez qu'il
doit 8tre am@lioré, moins vous donnez de points moins vous pensez qu'il doit
8tre amélioré. Vous pouvez donner les 10 points & un service en particulier,
ou vous pouvez les répartir parmi les quatre services, mais n'oubliez pas que
le total doit domnner 10. Sur um total de 10 points, combien de points
accorderiez-vous 3 chacun de ces services pour qu'il soit améliord? (TENDEZ AU
REPONDANT., REPONDANT INSCRIT).

NOMBRE DE POINTS

Services t&léphoniques ..eeececcrcinasn

Services de radio mobile ou CB ..,....

Services de radiodiffusion ..vevevnenns . .

Services de t8l&vision ...iessievacssen.

‘LE TOTAL DOIT DONNER 10 ’ © TOTAL = 10
19/21
AUCUN DE CES SERVICES NE
NECESSITE UNE AMELIORATION ...cv..... O 22/24
25/27
28/30

BIN B2038
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SECTION B -3 - ETUDE C7481

3-a) Combien de numéros de t&léphone différents avez-vous & la maison?

4-3a)

-b)

5-a)

UH  vevevesesoes..31CL PASSEZ A 1A Q.4-a)|

DEUX ceveveceevess 2

TROIS OU PLUS .... 3

AUCUN  +vvvvsssese. | 4 PASSEZ A LA Q.5 |
Parmi ces numdros, y en a=t-il qui sont des numéros d'affaires?

OUT ..vvnnnnessedd2-1
NON civvevnnnnoees 2

(ST "UN" A 3-a) ET "OUI" A 3-b), PASSEZ A LA Q.14-a).)

A quellss fins utilise~t-on principalement ie téléphome dans votre foyer?
(NE LISEZ PAS LA LISTE) (ENCERCLEZ LE CODE 1 A COTE DE LA PREMIERE MENTION)

Autre chose? (ENCERCLEZ LE CODE 2 A COTE DE LA DEUXIEME MENTION. SONDEZ,
CONTINUEZ JUSQU'A CE QUE LE REPONDANT AIT MENTIONNE TOUTES LES UTILISATIONS
QU'IL FAIT DU TELEPHONE.)

4-3) 4=b)
TELEPHONE SURTOUT UTILISE POUR:
PRE~ DEU~ TROI- QUA- CIN=- SEPTI-

MIERE XIEME SIEME TRIEME QUIEME SIXIEME EME
MENTION MENTION MENTION MENTION MENTICH MENTION MENTION

AFFAIRES .....i.ovvevene 33=dees 2 40 3 o0 & o0 53 .00 6 o0 7
PROBLEMES DE -SANTE ..... 34-1l..., 2 ... 3 ... & ... 5 ... 6.-... 7

PRATIQUE, ECONOMIE DE

TEMPS, EFFICACITE (ex,

renseignaments' demandés,

rendez-vous, etc.) .vae. 35=1l.., 2 .0 03 L. 4 oo 5 .. 6 ... 7

SENTIMENT D'ISOLEMENT,
POSSIBILITE D'AVOIR A
APPELER POUR DE L'AIDE}.. 36-1... 2 ... 3 ... 4 ... 5 ... 6 ... 7

RAISONS SOCIALES (ex.
appeler des amis, acti-
vités sociales, etc.) .. 37=l... 2 .0 3 ... & L.,

RAISONS FAMILIALES ..... 38-l... 2 ... 3 ... &4 ... 5 ...

SECURITE (feu, police,
cambrioleurs, etc.) +e.0 39=1l... 2 00 3 seh b4 4o 5 Lie 6 ... T

AUTRE (PRECISEZ) ..ee..

w
.
.
.
.
~

| PASSEZ A 1A QUESTION 6 |

(SI PAS DE TELEPHONE DANS LA MAISON, DEMANDEZ:) Pourriez-vous me dire pourquoi
vous n'avez pas de téléphone? (NE LISEZ PAS LA LISTE) (ENCERCLEZ LE CODE 1
A COTE DE LA PREMIERE MENTION.)

Y a~t-1l d'autres raisons pour lesquelles vous n'avez pas de té&léphone dans
la maison? (ENCERCLEZ LE CODE 2 A COTE DE LA DEUXIEME MENTION, LE CODE 3
A COTE DE LA TROISIEME MENTION)

5-a) 5=b)

RAISONS POUR LESQUELLES N'A PAS DE TELEPHONE:
PRE= DEU- TROI=~

MIERE  XIEME SIEME

MENTION gENTION MENTION

TROP DISPENDIEUX ....... 40-1,,. 2 .., 3

TELEPHONE COMMANDE/
ATTEND L'INSTALLATION .. 41-1.,.., 2 ... 3

VIENT DE DEMENAGER
DANS CETTE MAISON ...... 42-1... 2 ... 3

JE NE PEUX RECEVOIR LE
GENRE DE SZRVICE QUE
JE VEUX siiveeesnsnseees 43=1.,,

IMPOSSIBLE DE L'OBTENIR.. 44-%,..
SERVICE NON DISPONIBLE .. 45-1,..
JE N'EN AI PAS BESOIN .. 46-1...

N NN N
v
W W w w

AUTRE (PRECISEZ): ....

. BIN 32038
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_SECTION B (Suite) -4 -

(TENDEZ LA CARTE B)

1y

ETUDE C7481

LT

Veuillez regarder cette échelle et me dire dans quelle mesure votre foyer
est satisrait de chacun des aspects suivants de votre service t&léphonique
actuel, (LISEZ CHACUN D'ENTRE EUX ET INSCRIVEZ LA REPONSE AVANT DE PASSER
AU SUIVANT.) (VEUILLEZ COMMENCER LA LECTURE DES ENONCES A "X" ET LLSEZ-

\

'-!.IB"'lllllb' ll!l'f' ll!!! . Ili!- ,...l!!i?

Fe
M

. - - N 1~
- .‘U. .-"'-.‘-
y :
- -

*%;*il.-,'"“!-i!!'*:;-l.lﬁl 'll'lrii‘ll-!lf"'lii!l"

LES TOUS.)
TRES NE NE S'AP-
SATIS- SATIS- INSA- INSA- SAIT PLIQUE
FAIT FAIT TISFAIT TISFAIT PAS PAS
{ a) La rapidit® du service

. e

de réparation? ... ......... 47-1 B L
b) La fizbilité du service,

c-2-d. peu de pamnes? ..., 48-1 TR E T

¢) La rapidic@ du service

d'installation? ........... 40-1 T T A
é) Le service des télé—

phonistes? ... ........0.. 50-1 O T S
e) Le nombre de coabonnés

sur votre ligne? .,......... 51-1 esee 3 teed b L.
f) La grandevr du sectaur

2 l'intérieur duquel

vous pouvez appeler gra-

tultemant, c¢~a-d., sans

frais d'interurbains? «ve... 521 P T
g) La possibilité de pou~

voir appeler sans frais

les services essentiels

tels que police, hépital,

atge.? sassesesvsrsesssssss 53-1 . 3 Y
h) La clarté de la communi-

cation dans l'ensemble _ 354.1 Ve T A
i) Le service de facturation? .55-1 veee 3 Lo b L
j) Le tarif mensuel de base

(nis 3 part les frais

d'interurbains)? .s..ieee...562] P Y T
k) Le colit des appels inter- .

urbains? .eeeesrivicaccesias57=1 T R
1) Le cofit du service

d'installation? +ec.veeesa.5821 v 3 ... 4 ...
n) La disponibilité de la

ligne quand vous la

voulez? ..................59_1 caea 3 ceee 4 L.
n) Votre service télépho~

nique en général? .,.......60-1 P Y - T
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SECTION B (Suite) : -5- s
' - ETUDL C7481
7-a) Pour quel genre de service t&l&phonique résidentiel payez-vous? Est-ce ...

(LISEZ LA LISTE)?

Une ligne individuelle .....61=1 PASSEZ A LA Q.8-a) |

Une ligne 3 2 abonnés ,...... 2

Une ligne 3 4 abonnés ....... 3

-

Une ligne 3 plus
de 4 abonnés ...ii.cievenvenes 4

=b) Combien y a-t-il de coabonnés, y compris vous-méme, sur votre ligne présen-
tement?

NOMBRE DE COABONNES: 62/63
(INSCRIVEZ)

" NE SAIT PAS «vvvvenrevnenoss 0O

8-a) Depuis combien d'années avez-vous une ligne (REPETEZ LE GENRE DE SERVICE
MENTIONNE A Q.7-a) )?

DEPUIS MOINS D'UN AN ....... O

NOMBRE D'ANNEES :

(PRECISEZ) 64766

-b) Avez-vous été obligé de payer plus de $50 pour l'installation de votre té&léphone?

OUL  .vvene.. 67 -1
NON ..,....... | 2 PASSEZ A LA Q.9 ]

-c) Combien avez-vous payé? 68/70 . 71/74
ISEZ
(PRECISEZ) DUP. 1/4
5-3
DUP. 6-
9. Je vais maintenant vous lire une liste de services et d'installations com~

munautaires. Veuillez me dire si vous devez faire un appel interurbain
de votre maiscen pour rejoindre .,(LISEZ LA LISTE)?

DOIT FAIRE INTERURBAIN POUR REJOINDRE:
QUL NON NE SAIT PAS

L’hSpitai le plus Proche cevvecennee 721 tevevnnenne 2 cenasvsnsnsees 3
Le médecin le plus proche cescesases 8=l tevenveanes 2 tiereeveonreas 3
Le dentiste le plus proche ....cevey 9=l civveeenane 2 serieeeinssceen 3
L'école primaire la plus proche ....10-1 ... eeiveve 2 tiecsnconswene 3
L'8cole secondaire la plus proche +.ll-1 .eeevevcess 2 consecsoncssns 3
L'endroit ol vous travaillez ...ee.212=l tovienicens 2 coacsorenseess 3
Le poste de pompiers le plus proche .13=1 .i.ivevnces 2 seesnonnsassss 3
Le poste de police le plus proche ,.l4=1 ,.ii.iieveve 2 seeesnsnnsenss 3
L'épicerie 1la plus proche ...ceesveeeelS=l siivcievnne 2 eeesearaaaseas 3
La station-service la plus proche ..16-1 ..viivvninee 2 tiienmsnvaenees 3

Les bureaux municipauX ..eeenssseeael7-1 tiiiiiienes 2 cieiirencenens 3

BIN B2038
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ETUDE C7481

SECTION B (Suite) -6 -

10~a)

-b)

-c)

11-a)

-c)

-

Y a-t-il eu d'impertantes améliorations apportées A votre service t#lé-
phonique depuis que votre t&léphone actuel a €té installé?

OUL  tonvvevenasa18-1
NON ....veve.....[ 2 PASSEZ A 1A Q.11 |

(SI OUL A LA Q.10-a)) Est-ce vous qui avez demandé cette amélioration,
ou la compagnie 1l'a-t-elle faite d'elle-méme?

A demandé 1'am&lioration ..........19-1

Compagnie 1'a faite d'elle-m8me ... 2

A quand remonte cette am&lioration?

NOMBRE DE MOIS 20/21
(PRECISEZ)

NOMBRE D'ANNEES 22/23
(PRECISEZ)

En moyenne, quel est le montant total de votre compte mensuel de t@léphone?

$ 24/26
(INSCRIVEZ)

REPONDANT A VERIFIE COMPTE(S): OUI .......27-1

NON ...cveee 2

"Mis 3 part les frais d'interurbains et la taxe, quel est le tarif‘mensuel

de base que vous payez pour votre téléphone?
28/29
(INSCRIVEZ)
REPONDANT A VERIFIE COMPTE(S): OUI .......30-1

NON +evenvee 2

Votre compte t&l&phenique mensuel comprend-il des frais pour n'importe lequel
des équipements facultatifs suivants? (LISEZ LA LISTE)

oul NON
Téléphones supplémentaires .......31-1 ..... 3

Cadrans & boutons-poussoir ........ 2 ..... O

Téléphones de couleur ou
dEcoratifS .ieveviescercnnsrsansrree 3 see.s OO

Autres items (PRECISEZ)

BIN B2038
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L 12. Supposons que vous venez de déménager dans un endroit différent; vous
avez le choik% entre seulement deux types de service té&l&phonique. Pour
_ chacune des situations sulvantes, veuillez m'indiquer quel type de service
i vous prendriez.
0 (BATTEZ LES CARTES ET TENDEZ~-LES AU REPONDANT. DEMANDEZ AU REPONDANT DE VOUS
NOMMER LA CARTE QU'IL REGARDE (T1 A Ti7) ET COCHEZ v'LA BOITE. ENSUITE, POUR
s CHAQUE CARTE, INSCRIVEZ LE CHOIX DU REPONDANT (P1 A P9).)
” DESCRIPTION
. SECTEUR
A TARIF D'APPEL
i : CARTE: LIGNE MENSUEL LOCAL CHOIX:
T ... N Individuelle  $6 Le méme Pl .....32-1
Individuelle - $10 Plus grand P2 siaee. 2
!
H T2 . 8] :> 4 Coabonnés $6 Le méme P7  .....33-1
' 2 Coabonnés $10 Le méme P5 iienes 2
- 3 ... > 4 Coabonnés $10 Le méme P8 .....34-1
E 0 4 Coabonnés $18 Plus grand P9 ..eea. 2
o T4 ... > 2 Coabonnés $10 Le méme P5 .....35-1
. Individuelle $18 Le méme P3 eeee. 2
}
! TS5 .... g > 4 Coabonnés $6 Le méme P7 .....36-1
! Individuelle  $18 Le méme P seene. 2
pos 6 .... N 4 Coabonnés $18 Plus grand P9 .....37-1
i . Individuelle $18 Le méme « P3 sieee. 2
T T7 ... g > 4 Coabonnés $18 Plus grand P9 .....38-1
4 Coabonnés $6 Le méme P7 cene.. 2
1 .
i N
. T8 ... g > Individuelle  $6 Le méme Pl .....39-1
L. - 2 Coabonnés $6 Plus grand P4 teines 2
. 9 ... > Individuelle $18 Le méme P3 .....40-1
; . 2 Coabonnés $6 Plus grand Ph teene. 2
o 110 ... ¢ N .2 Coabonnés 36 Plus grand P4 ,.,...41-1
) - Individuelle . $10 Plus grand P2 ..., 2
) . 11 ... g > 2 Coabonnés $18 Le méme P6  .....42-1
(S 4 Coabonnés $18 Plus grand P9 .ieee. 2
V- T2 ... > 4 Coabonnés $18 Plus grand P9 .....43-1
i : 2 Coabonnés $10 Le méme PS5 ...e.0 2
[
""" - T3 ... g > Individuelle $10 Plus grand P2 .....44-1
4 Coabonnés $6 Le méme P7 teeese 2
f".‘
{ : T4 ... @ > 2 Coabonnés $18 Le méme P6 .....45-1
| 4 Coabonnés $6 Le méme P7 cieees 2
i T5 ... g > 4 Coabonnés $10 Le méme P8 .....46-1
Eti 2 Coabonnas $18 Le méme P6 teenee 2
-] T16 ... ~ Individuelle $18 Le méme P2 ,....47-1
I 4 Coabonnés $10 Le méme P8 tivee. 2
i T17 S $18 P
' T e 0 4 Coabonnés 3 Plus grand P9 .... 48-1
L: - Individuelle $6 Le méme Pl .ieeve 2
E
s
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r SECTION B (SUITE) -8 ] - ETUDE C7481
i

.

- 13. De récentes découvertes technologiques nous domment lz possibilizé de vous

offrir un service téléphonique comparable 3 celui offer:c dans les grandes
villes; c'est-3~dire, n'importe qui pourrait obtenir une liegme individuelle
i et un secteur d'appel local plus vaste (c~3~-d., qu'on pourrait contacter,
sans faire d'appels interurbains, les régions avoisinantes et les services

I}

essentiels).

(TENDEZ LA CARTE C ET LISEZ:)

Un abonnement 2 ce nouveau service tgléphonique vous donnerait:
une ligne individuelle
un secteur d'appel local plus vaste (on pourrait

contacter, sans frais 4'interurbains. les régions
avoisinantes et les services essentiels).

Choix ~ situation A:

(LISEZ L'ENONCE)

Supposons que ce nouveau service té&léphonique amélioré soit disponible
pour vous d&s le d&but du mois prochain et que le tarif mensuel de base
(c~3~d. sans compter les frais d'interubains), soit de $10 par mois,
selon quel degré de probabilité achi&teriez-vous ce service au cours des
12 prochains mois?

(TENDEZ LA CARTE AVEC L'ECHELLE, ET ENCERCLEZ LA REPONSE CI~DESSOUS)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....49-1
Bonne possibilité (7 ou 8 chances sur 10) ..ecvisenesnee 2
Assez bonne possibilité (4, 5 ou 6 chances sur 10) ..... 3
Petite possibilité (2 ou 3 chances sur 10) feesceieenias 4

Aucune chance ou presqu'aucune
chance (0 ou 1 chance sur 10) ...cieveievscscsssocsvsnness B

BIN B2038
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SECTION

13.

B (SUITE) -8 - ETUDE C7481

De r&centes découvertes technologiques nous donnent lz possibilité de vous
oifrir un service t2léphonique comparable 3 celui offert dans les grandes
villes; c'est-3-dire, n'importe qui pourrait obtenir une ligne individuelle
et un secteur d'appel loczl plus vaste (c-i~-d., qu'on pourrait comtaccer,
sans faire d'appels interurbains, les régions avoisinantes et les services
essentiels). '

(TENDEZ LA CARTE C EI' LISEZ:)

-

Un abomnement 3 ce nouveau service t&l8phonique vous donnerait:
une ligne individuelle
un secteur d'appel local plus vaste (on pourrait

contacter, sans frais 4'interurbains, les régions
avoisinantes et les services essentiels).

Choix - situation B:

(LISEZ L'ENONCE)

Supposons que ce nouveau service téléphonique amélioré soit disponible
pour vous dés le d&but du mois prochain et que le tarif mensuzl de base
(c-&-d. sans compter les frais d'interubains), soit de $18 par mois,
selon quel degré de probabilité ach&teriez-vous ce service au cours des
12 prochains mois?

(TZNDEZ LA CARTE AVEC L'ECHELLE, ET ENCERCLEZ LA REPONSE CI~DESSOUS)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....49-1
Bonne possibilité {7 ou 8 chances sur 10) ......c.v0.00. 2
Assez bonne possibilité (4, 5 ou 6 chances sur 10) ..... 3
Petite possibilité (2 ou 3 chances sur 10) .....eveevaee &

Aucune chanece ou presqu'aucune
chance (0 ou 1 chance sur 10) ...ceeisvncrnocrsncsnnese 3

BIN B2038
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SECTION B (SUITE) -8~ ‘ ETUDE C7481

De récentes découvertes technologiques nous domnent la possibilit? de vous
offrir un service téléphonique comparable & celui offert dans les grandes
villes; c¢'est-2-dire, n'importe qui pourrzit obtenmir une ligne individuelle

et un secteur d'appel local vlus vaste (e-2-d., qu'on pourrait contacter,
sans faire d'appels interurbains, les régions avoisinantes et les services
essentiels). :

(TENDEZ LA CARTE C ET LISEZ:)

Un abonnement & ce nouveau service tEléphonique vous donmerait:
une ligne individuelle
un secteur d'appel local plus vaste (on pourrait

contacter, sans frais d'interurbains, les régioms
avoisinantes et les services essentiels).

Choix — situation C:

(LISEZ L'ENONCE)

Supposons que ce nouveau service té&léphonique amélioré soit disponible
pour vous dés le début du mois prochain et que le tarif mensuel de base
(c-&-d. sans compter les frais d'interubains), soit de $25 par mois,
selon quel degré de probabilité achi&teriez-vous ce service au cours des
12 prochains mois?

(TENDEZ LA CARTE AVEC L'ECHELLﬁ, ET ENCERCLEZ LA REPONSE CI-DESSQUS)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....49=1
Bonne possibilité@ (7 ou 8 chances sur 10) ...ivcveencnnne 2
Assez bonne possibilité (4, 5 ou 6 chances sur 10) ..... 3
Petite possibilitéd (2 ou 3 chances sur 10) ..cevecenense 4

Aucune chance ou presqu'aucune
chance (0 ou 1 chance sur 10) ...iieevenernnnsonsansansn 5

BIN B2038
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SECTION ¢ . -9 - ETUDE C/481 -
~l4=-a) Combien de té&ldcouleurs avez-vous dans votre foyer? (INSCRIVEZ Cl-DESSOUS)

-b) Combien de téléviseurs noir et blanc avez-vous dans votre foyer? (INSCRIVEZ

CI-DESSOUS)
14~-a) 14-b)
. COULEUR NOIR ET BLANC
AUCUN(E) sevvevecnnannn 50-0 .........51-0

UNC(E) ceevennnnnnnnnacns Ceeanaaaes
DEUX .oiieteieiansacannas teseanenen
TROIS OU PLUS  secavecnen ) 3 vavennnens

SI UN(E) OU PLUS,
PASSEZ A LA Q.16

15-a) (S1 PAS DE TELEVISEUR AU FOYER, DEMANDEZ:) Pourquoi n'avez~vous pas de té&lé-
viseur i la maison? (NE LISEZ PAS LA LISTE. ENCERCLEZ LE CODE 1 POUR LA
PREMILERE MENTION.)

-b) Y a-t-il d'autres raisons? (ENCERCLEZ LE CODE 2 CI~DESSOUS POUR LA DEUXIEME
MENTION, ETC. SONDEZ, CODEZ SEULEMENT LES TROIS PREMIERES MENTIONS)

15~a) 15-b)

RAISONS POUR LESQUELLES N'A PAS DE TELE
PREMIERE DEUXIEME TROISIEME
MENTION MENTION MENTION

NE REGARDE PAS LA TELE/
PAS INTERESSE . 2 S

TROP DISPENDIEUX A ACHETER . ......s3_1
EQUIPEMENT POUR RECEPTION

(ANTENNE, TOUR, ETC.) TROP
DISPENDIEUX | .. . .. ...ivieuiveinneenasBbmdl vervnees 2 weneenens 3

RECEPTION MAUVAISE | ... .........55-1
: PAS DE RECEFTION . .. .. .........56-1

PAS DE STATION DANS SA
PROPRE LANGUE T R

NE PEUT REGARDER/ECOUTER
(AVEUGLE, SOURD, ETC.) . . . ........58-1

AUTRE (PRECISEZ) ..., ...........

| PASSEZ A LA QUESTION 21 |

16-a)  (SI UN TELEVISEUR OU PLUS A LA MAISON, DEMANDEZ:) A quelles fins utilisez-vous
principalement la té&lévision dans votre foyer? (NE LISEZ PAS LA LISTE. ENCER~
CLEZ LE CODE 1 CI-DESSOUS POUR LA PREMIERE MENTION.)

(]

cesennees 3

S

secsvesen seveapens

eeevanas esssasens

ceresens 2 cianeeess 3

seretere 2 teienness 3

-b) Autre chose? (ENCERCLEZ LE CODE 2 POUR LA DEUXIEME MENTION, ETC. SONDEZ,
CODEZ SEULEMENT LES TROIS PREMIERES MENTIONS.)

16-a) 16-b)

TELEVISION SURTJUT UTILISEE POUR:

* PREMIERE DEUX1EME TROISIEME
MENTION MENTION MENTION

EDUCATION (POUR ENFANTS) .ecuvveeeesa33=1 .ouveniis 2 civvenees 3
EDUCATION (POUR ADULTES) ..vtveieveeseB0=1 civecvns 2 cenvnanns
LES NOUVELLES ..veevvvcvcnvnsnnnanssebBle=l siciveee 2 tecinenes 3

INFORMATION (nouvelles, interwviews,
documentaires, €tc.) siceseessccesaasB2=1 Liieiier 2 ciieseeed 3

DIVERTISSEMENT (sports, films,
variétés, jeux-questionnaires, ete.)..53~1 .......0 2 cieiieee. 3

ME TIENT COMPAGNIE QUAND

JE SUIS SEUL(E) tivsneereccnsunsacesablol tieenere 2 tevnnenes 3
POUR PASSER LE TEMPS ..veveeecnvnneesb5=l cuvsveee 2 ciiieeees 3
HANDICAPE/NE PEUT SORTIR cevvvenaeeasbB=l cevevees 2 seeenenss 3
TIENT LES ENFANTS TRANQUILLES «v.veeeb7-L1 ceenener 2 weveesnes 3
NE REGARDE PAS +vveevnnssnsnsnnenesssb8=l sevennee 2 sesesaes. 3

AUTRE (PRECISEZ) .vvvveenennenns
BIN B2038 69/74
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_SECTION C (Suite) - 10 - Eﬂ ETUDE C7481
f} : DUP. 1/4
. 5-4
DUP. 6-
— 17. (TENDEZ LA CARTE TVB)

Veuillez regarder cette &chelle et me dire dans quelle mesure votre fover
est satisfait de chacun des aspects suivants de votre service actuel de

e télévision. ( LISEZ CHACUN D'ENTRE EUX ET INSCRIVEZ LA REPONSE AVANT DE-
. PASSER AU SUIVANT.) (VEUILLEZ COMMENCER LA LECTURE DES ENONGCES A "X' ET
[ LISEZ-LES TOUS.) |
TRES TRES NE  NE S'AP-

SATIS~ SATIE~ INSA- INSA- SAIT PLIQUE
FAIT FAIT TISFAIT TISFAIT PAS  PAS

‘;E*L.Iili;“‘illil>:'1';." WII.'i;.

:,l.iii} ‘1lllli) ni'll.'!, "il.|.5"‘1I-?!!>v 1'.'i!lh“.:i!-llf”;%,

X -a)

~b)

-c)

-d)

-e)

~f)

~h)

-1i)

La qualité de ]'imape sur
la plupart des canaux,
dans l'ensemble? ,.,....ec00ii00n.
La qualité du son sur la
plupart des canaux dans
1'ensemble? teeesessercsssonases 8=1

Contenu de la programmation

2 1l'échelle nationale? ,,.......9-1
Quantité de

programmation locale ......v..010=1

Le nombre de canaux

canadiens frangais oue
vous recevez? L ....iieiineeas.1l-1

Le nombre de canaux
canadizsns anglais que
VOUS YecevVez? .i.i.iiiisececnees 1201

Le nombre de canaux
américains que vous -
Tecevez? tiieieersertcacsevsanse 1321

Le colit de l'&quipement
de réception qu'il
Vous £AUL? teviecencncsrsceanns 14l

La fiabilit&'de l'équi-
pement de T&ception? ..sieeees. 15-1

Votre service de
télévision en général? seecsess 16al

vass

sera

s e

DR

an e

3

3

DY

sews

cees

vees

4 ... 5
4 ... 5
4 ... 5
4 ... 5
4 ... 5
4 ... 05
b ove. 5
4 wii 5
4 ... 5
4 ... s
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SECIION.C (Suite) A ETUDE C7481
18-a) Combien de postes américains captez-vous 3 la télévision? (INSCRIVEZ CI-DESSOUS)
-b) Combien de ces (NOMBRE DE POSTES AMERICAINS) ont généralement une homne
réception? (INSCRIVEZ CI-DESSOUS) .
-c) Et combier de ces postes ont généralement une mauvaise réception?
(INSCRIVEZ CI-DESSOUS)
~d) Combien de postes canadiens avec programmes anglais captez-vous & la
t&lévision? (INSCRIVEZ CI-DESSQUS)
-e) Combien de ces (NOMBRE DE POSTES ANGLAIS) ont généralement une bonne
réception? (INSCRIVEZ CI-DESSOUS )
-f) Et combien de ces postes ont généralement une mauvaise réception?
(INSCRIVEZ CI-DESSOUS)
-g) Combien de postes canadiens avec programmes frangais captez-vous 2 la
télévision? (INSCRIVEZ CI-DESSOUS )
-~h) Combien de ces (NOMBRE DE PCSTES FRANCAIS) ont généralement une bonne
réception? (INSCRIVEZ CI-DESSQUS )
-i) Zt comoien de ces postes ont généralement une mauvaise réception?
(INSCRIVEZ CI-DESSOUS) ;
-a), =b), ~¢) =d), -e), -f) ~-g), -h), ~i)
POSTES POSTES
POSTES CANADIENS CANADIENS
AMERICAINS ANGLAIS FRANCAIS
NOMBRE TOTAL +eeesenssss. 17/18 23/24 29/30
RECEPTION ........ BONNE 19/20 25/26 31/32
MAUVAISE 21/22 27/28 33/34
NE REGARDE PAS .vvvvvvnsessened5=] seenvensovee 2 eivvacevecenss 3
19-3) Dans votre région, v a=-t-il eu une importante amé&lioration du service
" de tdlévision en général?
QUL ........36=1
NON .+..o.co.. [ 2 PASSEZ A LA Q.19-¢) |
-b) (SI OUL A 19-a)) A quand remonte cette amélioratién?
NOMBRE DE MOIS: 37/38
(PRECISEZ)
NOMBRE D'ANNES: 39/40
(PRECISEZ)
-c) Parmi les pigces suivantes utilis@es pcur la réception des programmes
tdélévisés, lesquelles avez-vous? (LISEZ LA LISTE)
[e)ips NON
Antenne extérieure, ne comprend pas
pas les "oreilles de lapin" ,,,..,.41-1 ... 2
TOUr/DYIONE susveeerovsnsranssssaes H42=1 .iu. 2
ROLOT +ececoncencnnsoconnrnsanensnes 43=1 (ius 2
Survolteur (DOOSLET) .evsoenenssase &4=) (000 2
-d) Quand avez~-vous acheté cet &quipement? années 45/46
-e)  (SI-OUI A UNE OU PLUS DES PIECES A 19-c))

Combien cet &quipement vous a-t=-il cofité au total, y compris ce que vous
avez pu réparer?

s _ 47 14y BIN 32038
(PRECLISEZ)
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20.

CARTE:

Tv-1
V-2
TV=-3
TV=-4
TV-5
V-6
V-7
V-8
V=9
Tv-10

TV-11

Tv-13
TV—;A
TV-15
TV~16
TV-17
TV-18
Tv-19
Tv-20
V=21
TV-22

TV-23

Encore une fois, veuillez supposer que vous venez de déménager dans un
endroit différent. Vous avez le choix entre seulsment deux types de service
de téldvision. Pour chacune des situations suivantes, veuillez n'indiquer
quel type de service vous prendriez.

(BATTEZ LES CARTES ET TENDEZ-LES AU REPONDANT. DEMANDEZ AU REPONDANT DE VOUS
NOMMER LA CARTE QU'IL REGARDE (TV-1 A TV-23) ET COCHEZ v/ LA BOITE. ENSUITE,
POUR CHAQUE CARTE, INSCRLVEZ LE CHOIX DU REPONDANT (P1 A P9).)

DESCRIPTION
PROGRAM- TARIF

CANAUX RECEPTION MATION MENSUEL CHOIX:
0 > 2 Passable La méme $6 P1 ...50-1
2 Excellente La méme $12 P2 ... 2
0 > 6 Passable Meilleure 312 P8 ...51-1
4 Excellente Meilleure $6 P4 ... 2
O 6 Passable Meilleure 812 P8 ...52~1
> 6 Excellente Lz méme $20 P9 .... 2
0 4 Passable La méme $12 ’ P5 ...53-1
> 2 Passable Meilleure $20 P3 .... 2
8] > 2 Passable Meilleure $20 P3 ...54-1
4 Passable La méme $20 P6 L... 2
! > 6 Passable La méme 86 P7 ...55-1
2 . Passable Meilleure $20 P3 .... 2
0O > 6 Excellente La méme $20 P9 ...56-1
2 Passable Meilleure 520 P3 ..., 2
o] > 2 Excellente La méme $12 P2 ...57-1
i 2 Passable Meilleure $20 P3 ... 2
0 > 2 " Passable Meilleure $20 P3  ...58-1
2 Passable La méme $6 Pl .... 2
] S 4 Excellente Meilleure 56. T P4 ,..59-1
6 Passable La méme $6 P7 ... 2
0 > 2 Passable La méme $6 P1 ...50-1
4 Pasgsable La méme $20 P6 ..., 2
0 > 6 Passable Meilleure £12 P8 ...6l-1
2 Excellente La méme $12 P2 .... 2
0] > 6 Pagsable La méme $6 P7 ...62-1
6 Passable Meilleure $12 " P8 ... 2
0 > 6 Excellente La méme $20 P9 ...63-1
6 Passable La méme $6 P7 oo 2
0 S 4 Passable La méme $12 P5 ...64-1
2 Pagsable La méme $6 PL ..., 2
N S, 4 Excellente Meilleure $6 P4 ...65-1
6 Excellente La méme $20 P9 .... 2
0 S 2 Passable La méme $6 Pl ...66-1
6 Passable Meilleure $12 P8 ... 2
0 S, 6 Excellente Lz méme $20 P9 ...67-1
4 Passable La méme $12 © PS5 .ee. 2
. 0 > 2 Excellente La méme $12 P2 ...h&1
6 Passable La méme $6 P7 ... 2
o] > 2 Excellente La méme $12 P2 ...69-1
6 Excellente La méme $20 P9 ... 2
o] > 2 Excellente La méme $12 P2 ...70-1
4 Passable La méme $12 P5 ... 2
0 > 4 Passable La méme $20 P6 ...711
2 Excellente La méme $12 P2 .ev. 2
n] > 6 Excellente La méme $20 P9 ...72-1

2 Passable La méme $6

P1L ... 2 73/74
BIN B2038 .
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De récentes découvertes technologigues nous donnent la possibilité de
vous offrir un service de t&lévision comparable & celui offert dans les
grandes villes; c'est-A-dire, n'importe qui pourrait avoir au moins 6
canaux différents, et la réception serait excellente sur chaque canal.

(TENDEZ LA CARTE TV C ET LISEZ:)

Un abonnement 3 ce nouveau service de télévision vous domnerait:

=~ au moins six canaux différents dans votre propre
langue (anglais ou frangais)
- une excellente reception sur chacun des canaux

~ le m8me type de programmation que vous recevez maintenant

Choix - situation A:

(LISEZ L'ENONCE)

Supposons que ce nouveau service amdlioré de télévision soit disponible
pour vous d&s le début du mois prochain et qu'il cofite $6 par mois,
selon quel degré de probabilité achd&teriez-vous ce service au cours des
12 prochains mois? .

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE CI DESSOUS)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) .,...7-1

Bonne bossibilité (7 ou 8 chances sur 10) .iveeessncecan 2

Assez bonne possibilité (4, 5 ou 6 chances sur 10) ..... 3

Petite possibilité (2 ou 3 chances sur 10) .ecveanasisven 4

Aucune chance ou presqu'aucune .

chance (Q ou 1 chance sur 10) b seleatessesneatasasnenas 5
BIN B2038
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De récentes découvertes technologiques nous donnent la possibilité de
vous offrir un service de télévision comparable # celui offert dans les
grandes villes; c'est~3~dire, n'importe qui pourrait avoir au moins 6
canaux différents, et la réception serait excellente sur chaque canal.

(TENDEZ LA CARTE TV'C ET LISEZ:)

Un abonnement & ce nouveau service de télévision vous dommerait:

- au moins six canaux différents dans votre propre
langue (anglais ou frangais)
- une excellente réception sur chacun des canaux

~ le méme type de programmation que vous recevaz maintenant

Choix =~ situation B:

(LISEZ L'ENONCE)

Supposons que ce nouveau service amélioré de télévision soit disponible
pour vous d&s le début du moils prochain et qu'il cofite $12 par mois,
selon quel degré de probabilité achiteriez-vous ce service au cours des
12 prochains mois?

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE CI DESSOUS)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....7-1
Bonne possibilitd (7 ou 8 chances sur 10) ...cveeececees. 2
Assez bonne possibilitd (4, 5 ou 6 chances sur 10) ..... 3
Petite possibilité (2 ou 3 chances sur 10) ...cccencenen 4

Aucune chance ou presqu'aucune .
chance (0 ou 1 chance sur 10) tivevesecesssecacnannsanes S

BIN B2038
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21. De ré@centes découvertes technologiques nous domnent la possibilité de

vous offrir un service de té€lévision comparable 2 calui offert dans les
grandes villes; c'est-3-dire, n'importe qui pourrait avoir au moins 6
cznaux différents, et la réceptiocn serait excellente sur chaque canal.

(TENDEZ LA CARTE TV C ET LISEZ:)

-

Un abonnement & ce nouveau service de téldvision vous donnerait:

- au moins six canaux différents dans votre propre
langue (anglais ou frangais)
- une excellente réception sur chacun des canaux

- le méme type de programmation que vous recevez maintenant .

Choix = situatjon C:

(LISEZ L'ENONCE)

Supposons que ce nouveau service amélioré de télévision soit disponible
pour vous dés le début du mois prochain et qu'il cofite $20 par wois,
selon quel degré de probabilit& ach&teriez~vous ce service au cours des
12 prochains mois? -

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE CI DESSOUS)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....7-1
Bonne possibilité (7 ou 8 chances sur 10) «evvevecinnnns 2
Assez bonne possibilitg& (4, 5 ou 6 chances sur 10) ..... 3
Petite possibilité (2 ou 3 chances sur 10) +evevevcnenen 4

Aucune chance ou presqu'aucune
chance (0 ou 1 chance sur 10) ceciencssccaseneanncasnanes 5

BIN B2038
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De récentes découvertes technologiques nous donnent la possibiliti de
vous offrir un service de télévision comparable i celui offert dans les
grandes villes; c'est~&~dire, n'importe qui pourrait avoir au moins six
canaux difiérents, et la réception serait excellente sur chaque canal.

(TENDEZ LA CARTE TV D ET LISEZ:)

Un abonnement & ce nouveau service de t&léviston vous donnerait:

au moins six canaux différents dans votre propre
langue (anglais ou frangais)

~  une excellente réception sur chacun des canaux

-~  le méme type de programmation que vous recevez malntenant

{MONTREZ L'IMAGE 1}

Choix - situation A:

(LISEZ L'ENONCE)

Supposons que ce méme service amélioré soit techniquement possible si
vous achetez (comptant ou 3 crédit) de 1'équipement spécial pour la
réception au colt de $400. Cet &quipement remplacerait tcut le
macériel de réception que vous avez présentement, y compris 1'antenne,
le survolteur, le rotor, etc., Selon quel degré de probabilité achéteriez- -
vous ce service au cours des 12 prochains mois?

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE CI-DESSOUS)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....8-1

Bonne possibilitd (7 ou 8 chances sur 10) ..cieiccvvenee 2
Assez bonne possibilité (4, 5 ou 6 chances sur 100 ..... 3
ceecsaensas 4

Petite possibilité (2 ou 3 chances sur 10) ..

Aucune chance ou presqu'aucune
chance (0 ou 1 chance sur 10)

T ]

BIN 52038
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SECTION € (Suite) : - 14 - =] ETUDE C7481

De récentes découvertes technologiques nous domnent l1a possibilité de
vous offrir un service de t&lévision comparable & celui offert dans les
grandes villes; c'est~3-dire, n'importe qui pourrait aveir au moins six
canauvx diffarents, et la réception serait excallente sur chaque canal.

{TENDEZ LA CARTE TV D ET LISEZ:)

Un sbonnement 3 ce nouveau service den t&lévisiton vous donnerait:

au moins six canaux différents dans votre propre
langue (anglais ou frangais)

-  une excellente réception sur chacun des canaux

-~ le méme type de programmation que vous recevez maintenant

[MONTREZ L'IMAGE 1]

Choix - situation B:

(LISEZ L'ENONCE)

Supposons que ce méme service amElioré soit techmiquement possible si

vous achetez (comptant ou & crédit) de 1l'Z2quipement sp&cial pour la
réception au colit de $600. Cet équipement remplacerait tout le

matériel de réception que vous avez présentement, y compris l'antenne,

le survolteur, le rotor, etc. Selon quel degré de probabilité achéterxiez-
vous ce service au cours des 12 prochains mois?

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE CI-DESSOUS)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ,...8-1
Bonne possibilité (7 ou 8 chances sur 10) ..ovesessnvees 2
Assez bonne possibilité (4, 5 ou 6 chances sur i0) ..... 3
Petite possibilitd (2 ou 3 chances sur 10) .<ceescneeesen 4

Aucune chance ou presqu'aucune
chance (0 ou 1 chance suT 10) weceennessnsesosvocncroces 5

BIN B2038
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22, De récentes découvertes technolegiques nous donnent la possibilizé de

vous offrir un service- de tdlévision comparable # celui offert dans les
grandes villes; c'est~3-dire, n'importe qui pourrait avoir au moins six
canaux différents, et la r@ception serait excellente sur chaque canal.

(TENDEZ LA CARTE TV D ET LISEZ:)

-

Un abonnement 3 ce mouveau service de tél@vision vous donnerait: -

au moins six canaux différents dans votre propre
langue (anglais ou frangais)

- une excellente réception sur chacun des canaux

~ le méme type de programmation que vous recevez maintenant

[MONTREZ L'IMAGE 1]

Choix = situation C:

(LISEZ L'ERONCE) -

Supposons que ce méme service amé€lioré solt techniquement possible si
vous achetez (comptant ou & erédit) de 1'équipement spé&cial pour la
réception au cofit de $800. Cet équipement remplacerait tout le

matdriel de réception que vous avez présentement, y compris l'antenne,

le survolteur, le rotor, etc. Selon quel degré de probabilité achéteriez~

vous ce service au cours des 12 prochains mois?
(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE C(~DESSOUS)

CHOIX DU REPONDANT:

Certain ou presque certaim (9 or 10 chances sur 10) ~ .,..8-1
Bonne possibilitZ (7 ou 8 chances sur 10) .eeeevovsvones 2
Assez bonne possibilitéd (4, 5Aou 6 chances sur 10) ..... 3
Petite possibilité (2 ou 3 chances sur 10) .«.ccuvesecnns 4

Aucune chance ou presqu'aucune
chance (0 ou 1 chance sur 10) ceieevrcvuisarencnsnsnsosnns 5

BIN B2038
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H 23. Une autrTe d&couverte technique dans la2s domaines du t&lé&phonz et de la
; : télévision vous cffre la possibilité d'obtenir un service combiné de
la télévision et du té&léphone. (C'est-2-dire, vous pourriez avoir au
moins six canaux diffdrents ayant une excellente réception sur chaque
canal; en plus d'une ligne t&l8phonique individuelle, et d'un vaste
secteur d'appel local, vous permettant d'appeler les gens des régions
- avoisinantes et les services essentiels sans frzis d'interurbains.

e d

(TENDEZ LA CARTE TV E ET LISEZ:)

-

lin abonnement 3 ce nouveau service combinZ de la té&ladvision et du
téléphone vous donmerait:

[
i pour la télévision:
!

- au moins six canaux différents dans votre propre
langue (anglais ou frangals)
- une excellente réception sur chacun des canaux

- la méme type de programmation que vous recevez maintenant

Iy

e pour le téléphone:
une ligne individuelle
un- plus grand secteur d'appel local (les gens des

o régions avoisinantes et les services essentiels
pourraient 8tre rejoints sans frais )

iy
i

coa

L 1

Choix = situationA:

(LISEZ L'ENONCE)

Supposons que ce nouveau service combiné t&lévision/téléphone soit

[ disponible pour vous d&s le mois prochaim et qu'il cofite $15 par mois;
l ; selon quel degré de probabilité achZteriez-vous ce service au cours des
e 12 prochains moisg?

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE CI-DESSOUS)

CHOIX DU REPONDANT:

Z2 .
emn
4
J

j;f Certain ou presque certain (8 ou 10 chances sur 10) ....9-1
R  Bonne possibilit& (7 ou 8 chances sur 10) .ecvivivennsae 2
o Assez bonne possibilité {4, 5 ou 6 chances sur 10) ..... 3
. i Petite possibilité (2 ou 3 chances sur 10) ..vveveveees. 4
BRI Aucune chance ou presqu'aucune

: chance (0 ou 1 chance Sur 10) ....cevvvesceseessrcnnanas 5
B

B BIN B2038
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Une autre découverte technique dans les domaines du téléphone et de la
télévision vous offre la possibilit® d'obtenir un service cowmbind de
la télévision et du té&léphone. C'est-E-dire, vous pourriez avoir au
Doins six cznaux différents avant une excellente réception sur chaque
canal; en plus d'une ligne té&laphonique individuelle, et d'un vaste
secteur d'appel local, vous permettant d'appeler les gens des réglons.
avoisinantes et les services essentiels sans frzis 6'interurbains.

(TENDEZ LA CARTE TV E ET LISEZ:)

Un abonnement & ce nouveau service combind de la té&lévision et du
téléphone vous donneraic:

pour la télévisiom:

-~ au moins six canaux différents dans votre propre
langue (anglais ou frangais)

- une excellente réception sur chacun des canaux

- la méme type de programmation que vous recevez maintenant

pour le téléphone:
- une ligne individuelle
- un plus grand secteur d'appéel local (les gens des

régions avoisinantes et les services essentiels
pourraient &tre rejoints sans frais )

Choix =~ situation B:

(LISEZ L'ENONCE)

Supposons que ce nouveau service combiné té&lévision/téléphone soit
disponible pour vous d&s le mois prochain et qu'il coflite $25 par mois;
selon quel degré de probabllité ach&teriez-vous ce service au cours des
12 prochains mois? '

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE CI-DESSOCUS)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....9=1
Bonne possibilité (7 ou 8 chances sur 10) ..ecvievencaens ‘2
Assez bonne possibilité (4, 5 ou 6 chaneces sur 10) ..... 3
Petite possibllité (2 ou 3 chances sur 10) ..ccecevenenes 4

Aucune chance ou presqu'aucune
chance (0 ou 1 chance Sur 10) sscecosevsesverencaascsscs 5

BIN B2038




;
L
}

- h-u

T
i

- l-
e

S

wed

ey

r——

’

i

Ty

SECTION C (Suite) - 15 - ETUDE C7481
23. Une autre découverte technigue dans les domaines du téléphone et de la

télévision vous cffre la possibilité d'obtenir un service combiné de
la t&lévision et du téléphone. C'est-3-dire, vous pourriez avoir au
moins six canaux diffé&rents ayant une excellente réception sur chague
canal; en plus d'ume ligne téléphonique individuelle, et d'un vaste
secteur d'appel local, vous permettant d'appeler les gens des régions
avoisinantes et les services essentiels sans frzis d'interurbains.

(TEXDEZ LA CARTE TV E ET LISEZ:)

-

Ua abonnement 2 ce nouveau service combiné de la télévisien et du
téléphone vous donnerait:

pour la tElévision:

- au moins six canaux différents dans votre propre
langue (anglais ou frangais)

- une excellente réception sur chacun des canaux

- la méme type de programmation que vous recevez maintenant

pour le téléphone:
- une ligne individuelle
- un- plus grand secteur d'zppel local (les gens des

régions avoisinantes et les sarvices essentiels
pourraient &tre rejoints sans frais )

Chbix ~ situation C:

(LISEZ L'ENONCE)

Supposons que ce nouveau service combiné télévision/téléphone soit
disponible pour vous d&s le mois prochain et qu'il cofite $35 par mois;
selon quel degré de probabilité achiteriez-vous ce service au cours des
12 prochains mois?

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REFONSE CI-DESSOUS)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....9-1
Bonne possibilit& (7 ou 8 chances sur 10) seevenvrcanees 2
Assez bonne possibilité (4, 5 ou 6 chances sur 10) ..... 3
Petite possibilité (2 ou 3 chances sur 10) «.c.ceevannens 4

"Aucune chance ou presqu'aucune
chance (0 ou 1 chance sSur 10) .veeevensevsosennsanvansae 5

BIN B2038
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I 24, Quelqu'un de votre foyer, y compris vous-méme, a~t-il de 1l'&quipement CB

et/ou de l'8quipement de Service Radio Géndral (SRG)?

O0L ..veiennnnesa 101

NON cievennvvinense 2

T
e

ey

25. Et quelqu'un de votre foyer, y compris vous-m@me, a-t-1l de l'Equipement
de radio mobile ou de t&lZphone mobile?

OUL ..ivveeveanessll-l

PRSI

13(0). (R4
- SI NON AUX DEUX QUESTIONS, 24 ET 25, PASSEZ A LA Q.28
P '

26. A votre avis, quel genre d'8quipement est le plus Important pour votre
foyer, CB ou-la radio mobile?

-~

CB  t.ivivenannesaal2-1

RADIO MOBILE ...... 2

Y 7
1

NE SAIT PAS ...v... 3

R
!

27-a) A quelles fins utilisez-vous principalement votre (PLUS IMPORTANT A LA Q.26)?
(NE LISEZ PAS LA LISTE) (ENCERCLEZ CODE 1 POUR LA PREMILERE MENTION)

e

b

-b) Autre chose? (ENCERCLEZ CODE 2 POUR LA DEUXLEME MENTION, ETC. SONDEZ,
CODEZ LES TROIS PREMIERES REPONSES PAR ORDRE DE MENTION.)

renad

27-a) 27-b)

PRINCIPALES UTILISATIONS:
PREMLERE DEUXIEME TROISIEME
MENTION MENTION MENTION

m———,

Capmian

AFFAIRES . .ivvvsesnnveccneasseennsesssdl3d=l (oieier 2 cieieene 3

ey
PR Py

URGENCE . .uevuravsansnnesnnnarannesaadldel viiiees 2 oeieiies 3
i SECURITE +evveevnnnnnnvsnnnannansensslS=l tivenee 2 avnnnne. 3

oot PLALSIR/HOBBY /PASSE~TEMPS/
: AIME A PARLER AUX GENS .vevenvenvenealb=l ceeveee 2 veivnnes 3

i‘lliIL  Z]III"ﬁ ,.Illlﬂ.Ll!..‘,:n,‘.l.l:- ,‘Ill.},.,illlt ‘Illl 'lll. .,il.l' - 1".., ‘.ll. .;.il-'iluwé

COMMODITE .ioensnnvnvnsnesoncnensaes =1 tonense 2 souinees 3

[,

o
Uil vremmie

SPORTS EN PLEIN AIR secsevcernanneesodd8=1 ieavne 2 sivennne 3
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SECTION D (Suite) -17 - ETUDE C7481

23,

De récentes découvertes technologiques nous donnent la possibilité de
remplacer le service téléphonique que vous avez présentement par un
service combiné de radio mobile et de t&l&phone. En d'autres mots, ce
nouveau service peut stre utilisé soit comme radio mobile &metteur-
récepteur, soit comme t&léphone portatif. Pour obtenir ce service,

i1 vous faudrait acheter un de ces nouveaux éléments | MONTREZ L'IMAGE 2 |
pour chaque téléphone mobile dont vous avez besoin.

(TENDEZ LA .CARTE R ET LISEZ:)
En achetant cet &quipement spécial pour remplacer votre t&léphone actuel,
vous obtiendriez:

- -

un service é&quivalent & une ligne t&l&phonique
individuelle

un tEléphone que vous pouvez utiliser dans
plusieurs endroits; par exempie, votre maison
ou votre voiture.

~ un tarif mensuel de base de $4

Choix ~ gituation A.:

(LISEZ L'ENONCE)

Supposons qu'un de ces nouveaux &quipements de radio mobile/t&léphome mobile

' soit disponible pour vous dds le moils prochain, et qu'il coiite $300;

selon quel degré de probabilité acheterlez-vous ce service au cours des
12 prochains mois ?

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE CI-DESSOUS.)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....20-1
Bonne possibllité (7 ou 8 chances sur 10) ..covceveeneas 2
Assez bomne possibilitd (4, 5 ou 6 chances sur 1) ..... 3

Petite possibilit@ (2 ou 3 chances sur 10) ...ccevevenns

£~

Aucune chance ou presqu'aucune chance

(0 ou 1 chance sux 10} Weetnsesrissancsantaansssnnsen 5

BIN B2038
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De récentes découvertes technologiques nous donnent la possibilité de |
remplacer le service t8léphonique que vous avez présentement par un
service combiné de radio mobile et de téléphone. En d'autres mots, ce
nouveau service peut 8tre utilisé soit comme radio mobile émetteur-
récepteur, soit comme téléphone portatif. Pour obtenir ce service, .

il vous faudrait acheter un de ces nouveaux &léments | MONTREZ L'IMAGE 2 |
pour chaque t&léphone mobile dont vous avez besoin.

(TENDEZ LA.CARTE R ET LISEZ:)

En achetant cet &quipemént spBcial pour remplacer votre téléphone actuel,
vous vbtiendriez:

= un service 2quivalent 2 une ligne t&ldphonique
individuelle ’

un t&léphone que vous pouvez utiliser dans

plusieurs endroits; par exemple, votre maison
ou votre voiture.

un tarif mensuel de base de $4

Choix =« situation B:-

(LISEZ L'ENONCE)

Supposons qu'un de ces nouveaux &quipements de radio mobile/téléphone mabile
soit disponible pour vous d&s le mois prochain, et qu'il coilite $500;

selon quel degré de probabilité ache&teriez-vous ce service au cours des
12 prochains mois ?

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE CI-DESSOUS.)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....20-1
Bonne possibilité (7 ou 8 chances sur 10)
Assez bonne possibilitd (4, 5 ou 6 chances sur 10) ..... 3
Petite possibilit® (2 ou 3 chances sur 10Q)

tesansserssese 4

cetecsennserss 2

Aucune chance ou presqu'aucune chance
(0 ou 1 chance sur 10)

B - |

BIN B2038
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28.

De récentes découvertes technologiques nous donnent la possibilité de
remplacer le service tél&phonique que vous avez présentement par un
service combiné de radio mobile et de t@léphone. En d'autres mots, ce
nouveau service peut &tre utilisé soit comme radio mobile émetteur-
récepteur, soit comme t&léphone portatif. Pour obtenir ce service,

11 vous faudrait acheter un de ces nouveaux &léments Lgonrggg L'IMAGE 2 |
pour chaque t&léphone mobile dont vous avez besoin.

.(TENDEZ LA.CARTE R ET LISEZ:)

En achetant cet &quipemént spécial pour remplacer votre té@léphone actuel,
vous obtiendriez: .

~

- un service &quivalent % une ligne t&léphonique
individuelle

- un téléphone que vous pouvez utiliser dans
plusieurs endroits; par exemple, vorre maison
gu votre voiture,

= un tarif mensuel de base de $4

Choix - gituation C:

(LISEZ L'ENONCE)

Supposons qu'un de ces nouveaux &quipements de radio mobile/t&léphone maobile

soit disponible pour vous dés le mois prochain, et qu'il cofite $700;
selon quel degré de probabilit& aché&teriez-vous ce service au cours des
12 prochains mois'?

(TENDEZ LA CARTE AVEC L'ECHELLE ET ENCERCLEZ LA REPONSE CI—ﬁESSOUS.)

CHOIX DU REPONDANT:

Certain ou presque certain (9 ou 10 chances sur 10) ....20~1
Bonne possibilité (7 ou 8 chances sur 10) .eeencensonsen 2

Assez bonne possibilité (4, 5 ou 6 chances sur 10) ..... 3

Petite possibilité (2 ou 3 chances sur 10) cceveeesscnss 4
Aucune chance ou presqu'aucune chance
(0 ou 1 chance sur 10) -

BIN B2038
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SECTION E - 18 - ETUDE C7481

Et maintenant, quelques questions pour nous aider

29.

30.

31i-a)

=b)

32,

-

3 classifier vos données.

Depuis combien d'années vivez-vous dans cette demeure?

NOMBRE D'ANNEES: 21/22
(PRECISEZ)

Etes-vous ..... (LISEZ LA LISTE)?
Propriétaire, i..cseersacesa23 -l

Ou, Locataire de cette demeure? .. 2

Considérez-vous que cette demeure est situBe dans un secteur rural ou
dans un secteur urbain?

URBAIN tevvevensvannseraeoasl=]l
RURAL tsvvievevcesnscencvaese 2

AUTRE (PRECISEZ)

Et votre facon de vivre est=elle plutdt urbaine ou plutdt rurale?
URBAINE ...ieiivreneioneneedd25=1

RURALE  teviunennssnvononcnean 2

AUTRE (PRECISEZ)

Diriez-vous que cette demeure fait partie d'une agglomération telle qu'une
municipalité, un village, etc; ou diriez-vous que cette demeure est isolde?

ISOLEE «.vvesuecsseassnsssd26 =1 PASSEZ A LA Q.34 |

PARTIE D'UNE AGGLOMERATION ... 2

(SI DANS UNE AGGLOMERATION A LA Q.32)

Environ combien de personmnes vivent dans cette agglomération?

NOMBRE DE PERSONNES: 27/30 g
(PRECISEZ) l
|
1

BIN B2038
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SECTION E (Suite) - 19 - ETUDE C7481

34. (TENDEZ LA CARTE E-1)

Veuillez regarder cette carte et dites~moi la distance qu'il v a entre votre
demeure et ..... (LISEZ LA LISTE. ET INSCRIVEZ)?

i

Plus

[ de 100 % 3 1 5 10 30

ij: verges mille mille mille milles milles milles 60
) Moins - - - - - - - mile
de moins moins moins moins woins moins moins  les
. 100 de 2 de 3 del de 5 de 10 de 30 de 60 ou
iu verges mille milie mille milles milles millas milles gplus

a) Votre. voisin le

plus proche ,......31 =l...... T . AR - T A - T
o
P b) L'&picerie la -
o : plus proche .......32 <l...... . S S TR - YR S -

. c) L'école
. primaire la
plus proche ,......33 =l.... .20l 3iniiibna S it BT ee Blilel 0

e d) Le poste
L de police le .
i plus proche....veae3b =l 2iiiia3ii b SiiinineBeiiieii i Bl 9

.{"3 e) Le poste
. T de pompiers le
Cod plus proche csseree35 al i iii2iiiiiiidineei e enSeriineebineneneTreeneeeBuneenaat

Lgﬁ £) 1L'hépital le
L plus proche ,,.....36 =l i i2iieiia3iiiin b SiiiieiibuiiieaeiTennnn, - TR

g) La ville la
plus proche

- 3Tl 2B b S B I RS A
- (PRECISEZ)

PSS

J;-‘ - ..;““‘-.v- - )

BIN B2038
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SECTION E (Suite) - 20 -

36.

37.

38«~a)

-b)

ETUDE C7481

Combien de personnes de ce foyer, y compris vous-mémec, ont:

NO. DE PERSONNES

Moins de 5 ans  ......38 -

53 14 ans s.eeneveas3% o

15 8 24 ansS  ceeaen.s 404

25 3 44 ans  ...ee00. 8l

45 3 54 ans  cevevees b2 -

55 8 64 anS  cieesees B3 -

65 ans et plus ......44-

TOTAL = 45/46 |

Il y a donc personnes vivant damns ce foyer?
(NO. TOTAL AU FOYER)

|
(CORRIGEZ LE TOTAL SI NECESSAIRE) !

Quelle est votre occupation? |

CHEZ 47~
(GENRE DE TRAVAIL) (GENRE DE GOMPAGNIE)

RETRAITE(E) .vevvreenonenncnesatBel
EN CHOMAGE .couvvcnvnonsanseraess 2
MAITRESSE DE MAISON ...evvnees. 3
(SI TRAVAILLE A L'EXTERIEUR DU FOYER, DEMANDEZ:) Est-ce un travail 3 plein
temps ou & temps partiel?
PLEIN TEMPS .......49-1
TEMPS PARTIEL ..ee0s 2

Quel est votre &tat civil?
MARTIECE) vevveeeo..50-1
CELIBATAIRE (JAMAIS

MARIE(E) +ovvesaeses| 2
SEPARE(E) vvevve....| 3 TASSEZ ATLA
VEUF/VEUVE ...e.....| 4 QUESTION 39
DIVORCE(E) .eveveees |5
Quelle est 1'occupation de votre &poux(se)?
' ' CHEZ 51~
(GENRE DE TRAVAIL) (GENRE DE COMPAGNIE)

RETRAITE(E)  ¢vvrevesornenneesa52e1

‘MATTRESSE DE MAISON ..vcovevese 3

(ST TRAVAILLE A L'EXTERLEUR DU FOYER, DEMANDEZ:) Est=ce un travail 3 plein
tmeps ou & temps partiel?
PLEIN TEMPS .......53-1

TEMPS PARTIEL ...... 2

BIN B2038
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SECTION E (Suite) - 21 -

ETUDE €7481
. 39. Quel niveau de scolarité avez-vous atteint? (NE LISEZ PAS LA LISTE)

EN PARTIE COMPLETE

ECOLE PRIMAIRE (ANNEES 1 A 8;
T QUEBEC, ANNEES 1 A 7) cicevnenansnenseasd4=1 Liiiiueens 2

ECOLE SECONDAIRE (ANNEES 9 A 13;
QUEBEC., ANNEES 8 A 12) ..viveesnrnencocss 3 tovnsenssa &

A ECOLE TECHNIQUE/COLLEGE COMMUNAUTAIRE

(AU-DELA DES ANNEES 12 OU 13;

b QUEBEC, CEGEP) +vvvevennsnessvsensenennss 5 sevvveness 6
UNIVERSITE +uuivnienevnsnnsansonecnnsnnes 7 ceeseneans 8
| MATTRISE/DOCTORAT +uesvecsracsnsarssnssase 9 coveevaens O

AUCUNE SCOLARITE t.vcevonesavennnvotraavosostnsncnstosrsssssssssdo=l

REFUSE  cevctnntnnsnsevnscronnerocanssvstosonosnsanscnnnnsnnsanas 2

40. (TENDEZ LA CARTE E-2) A quel groupe d'dge appartenez-vous?

A, 18 A 24 iiiiiiieiinnsetirnanesannsidba
Be 25 A 34 iiiiiiiiiiiiitaiinanecnanans
C. 35444 iiaiiiiiiiniiessainecnnennns,
Di 45 A 54 (iiereniarsecissevnocncnacens
E. S5 OUPLUS .icevuinnsenssvtsononannons
REFUSE svcacenvtcocnssssocssonnsnonvanans

t
O U W N

<£_{ 41. (TENDEZ LA CARTE E-3) Et quel a &té le total de tous les revenus de votre foyer,
i avant 1'impdt, en 19797
L YA ¢

D )

0 N O W

,,j O
O o

sesrsvarend58al

H < g W™ O v o =2

cesasernsnes 2
42. Quelle langue est parlée le plus souvent dans ce foyer?:
ANGLAIS teevevsovovennanes 591

FRANCAIS ¢vvvevvractvennaoss 2
AUTRE (PRECISEZ)

Genre de demeure: (OBSERVEZ, NE POSEZ PAS)

MAISON UNIFAMILIALE OU SEMI~DETACHEE ...60-1
MAISON EN RANGEE  cuvveveesescvanvocananes &
DUPLEX, TRIPLEX, QUADRUPLEX «+tesvcuoncons
LOGIS AU~DESSUS D'UN MAGASIN, ETC. ..c...
APPARTEMENT (IMMEUBLE DE 5 - 7 APPTS) ...
% APPARTEMENT (IMMEUBLE DE 8 - 19 APPTS) ..
APPARTEMENT (IMMEUBLE DE 20 APPTS OU PLUS)
CHAMBRE(S), UNE PARTIE DE LA MAISON .....
AUTRE (ENCERCLEZ LE CODE ET PRECISEZ)

O N T
® N WL o~oWw

{25

BIN B2038
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DEMANDEZ A VOIR LE COMPTE DE TELEPHONE SI ON VOUS NE L'A PAS DEJA OFFERT. INSCRIVEZ
CI~DESSOUS LE NOM DE LA COMPAGNIE.

TARIF MENSUEL DE BASE: 61/63
TARIF MENSUEL AU TOTAL: 64/66
INSCRIVEZ LE NOM DE LA COMPAGNIE DE TELEPHONE: 67~
68-
. 69-
TERMINE A: : 70~
71-
A Signaler
Dans cette &tude nous avons décrit plusieurs options ayant trait au service.
Ces options ne seront peut-8tre pas disponibles dans cette r&gion dans un avenir
proche. Nous les avons données 4 titre d'exemples seulement.
NOM:
ADRESSE:
VILLE: NO. DE TELEPHONE:
72-
DATE: INTERVIEWER: 73-
74-

BIN B2038
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" CARD TV3
X0. OF ' NG. OF
CHARBELS  RECEPTIOH CHANNELS | RECEFTION
1 t ] ‘,
2 2 !
3 | FAIR ®3 ; EXCELLENT
/) : & :
65 I 55 |
| ! ‘
PROGRARIKING cosT PROSRARMINE oSt
Y
BETTER ; ! SAME
| s
P8 ' P9 :
CARD TVS3

~-3ix channels in your
own language

~-with fair quality of
reception

—with better programming
than that currently
available

-at a $12 monthly charge .

P3

-Six channels in your own
language

-with excellent quality of
reception

-with the same program-
ming as that currently
available

-at a $20 monthly charge.

P9




CARTE TV2
NO. DE HO. DE -
CANAUX  RECEPTIOR CAHAUX REGEPTION
1 |
23 | PASSABLE EXCELLENTE
6 54
PROGRAMMATION cOUT PROGRARMMATION couT

MEILLEURE -8 Eg

P8

MEILLEURE S %

P4

CARTE TV2

- Six canaux dans votre langue
~avec une réception de qualité

passable

- et une meilleure program-
mation que celle qui est
presentement disponible

—au tarif mensuel de $12.

P8

- Quatre canaux dansvotre langue

—avec une reception de qualite
excellente

- et une meilleure program-
mation que celle qui est
presentement disponible

-au tarif mensuel de $6.

P4



CA\RD T14

LIKE gost CALLIMG AREA LigE eosT CALLING ARER
AB4B Y
@
THO PARTY FOUR PABTY ' SAME
P6 P7
CARD T14

-A two party line

-with a $18 basic monthly
charge

—-and the same free calling
area you have now?

P6

—A four party line

-with a $6 basic monthly
charge

-and the same free calling
area you have now?

P7



CARTE T17

LIGNE cout SECTEUR D'APPEL LIGHE .CoUT SECTEUR D'APPEL
- %
Y ;
-, bl % a :
...... §
" -
4 CDABONNEES PLUS GRAND INDIVIDUELLE LE MEME
20 P1
CARTE T17
—-Une ligne a 4 coabonnés -Une ligne individuelle
—ayant un tarif mensuel de —ayant un tarif mensuel de
base de $18 base de $6
- et un secteur d'appel iocal - et le méme secteur d'appel
plus grand que maintenant? local que maintenant?
P9 P1.
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Canadian Facts : C7481

Montreal - Ottawa - Toronto - Vancouver

COMMUNICATIONS STUDY

INTERVIEWER INSTRUCTIONS

PURPOSE AND BACKGROUND

The Department of Communications has commissioned our company to
conduct a survey on the demand for communication services -
telephone, television and mobile radio - across Canada. During

the month of January we will be conducting personal interviews
with respondents in each of the ten provinces.

GENERAL INSTRUCTIONS
\

Check your Kit (directly upon receipt)
You should have:

1.  Location assignment and map.
2. 7 letters of introduction.
3. 3 Decks of cards - Deck A - 12 cards (grey)
17 T Cards(white).
23 TV Cards (white).
4. 11 Cards on a ring.
5. 1 Scéle card - FOR EASIER HANDLING bo NOT PLACE ON RING.
6. 2 Pictures. » ‘ »
7. 7 Household Questionnaires (pink and blue).
8. 5 Respondent Questionnaires (white). ‘
9 1 Time sheet. '

Phone your supervisor immediately in the event that any materials
are missing. :

Read through these instructions and review the Household and
Respondent questionnaires.,

Practice handling the cards so that you can handle them smoothly
and quickly.

The Respondent Questionnaire is long but it is straightforward.

We have tested it in a national pilot and in general respondents
found the subject matter interesting. On average the questionnaire
takes about 1 hour to administer,

IF. YOU HAVE ANY QUESTIONS ABOUT THE PROCEDURES AND OR THE
QUESTIONNAIRES CONTACT YOUR SUPERVISOR BEFORE YOU GO TO
YOUR LOCATION.
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LOCATION ASSIGNMENT

You have been assigned 5 households at your location. You may
make up to 3 trips to the location in order to contact these 5
househoids and obtain interviews with qualified respondents.

YOU MUST FILL OUT A HOUSEHOLD QUESTIONNAIRE FOR EACH
HOUSE YOU CALL ON, ALL HOUSEHOLD QUESTIONNAIRES MUST
BE RETURNED TO US.

The Household Questionnaire also is a screener. It must be used
correctly and filled in accurately. You will use the Household
Questionnaire to seiect the appropriate male or female head of
househoid. The procedure is a follows:

Start with a pink (female) or blue (male) Household Questionnaire
as shown on your assignment.

The first household which you call on with be Househoid No. 1 for
your location. Enter the Location Number and Household Number
on the Household Questionnaire. Enter the date in the space provided.
The results of your first attempt at Household Number 1 will
determine whether you use a pink (female) or biue (male) Household
Questionnaire for Household Number 2. There are two possibilities:
If Household No. 1 is - Not at Home (code 1).
- Respondent Not at Home (code 5).

- or - Completion (code 8).
Alternate the colour of the Household Questionnaire on your next call.
That is, if Household No. 1 was pink (female) use a blue (male)

Household Questionnaire for Household 2.. 1If Household No. 1 was
blue (male), Household 2 will be pink (female).

If Household No. 1 is - Not a primary residence (code 2).

No designated male/female head (code 3).

Initial refusal (code ).

Respondent refusal (code 6).
or - Termination (code 7).

Then you will use the same colour of Household Questionnaire
for Household No. 2.

Review the exampie on the next page.
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Example:

Note:

Your last compieted interview was with a male (blue Household
Questionnaire). You are now using a pink Household Questionnaire
(females), the house you call on is not a primary residence, You
circle code 2 on the pink Household Questionnaire. The next

house you call on you will also use a pink Household Questionnaire;

assuming you complete the interview, you will then use a blue
Record of Call for the house after that.

Continue using these procedures untii you have accounted for
your 5 assigned households. Remember to enter the Location
Number and Household Number on each Household Questionnaire
as well as the Date of each call.

You will make up to 2 callbacks (3 trips to the location in total)
in order to contact households where there is no one at home or
to complete interviews with selected respondents, If the
household qualifies as a primary residence but the selected male/
female head of household is not available when you call circle
code 5 and make an appointment to call back.

In some cases you may obtain information on the status of an
assigned household from a neighbour. For example, if you are
not certain whether or not a dwelling is occupied you may ask

a neighbour if it qualifies as a primary residence. If you obtain
information in this way note the fact on the questionnaire.

IF YOU COMPLETE YOUR ASSIGNMENT ON YOUR FIRST TRIP TO

THE LOCATION NOTIFY YOUR SUPERVISOR IMMEDIATELY.

lN-ALL OTHER CASES CALL YOUR SUPERVISOR AFTER YOUR
SECOND TRIP TO THE LOCATION.

RESPONDENT QUESTIONNAIRE

Use the white Respondent Questionnaires in the order in which you
receive them. That is, for your first interview use the first
questionnaire in your kit. Use the second questionnaire for the

. second interview and so on.

If you have read this far add 50¢ to your study fee.

We will be verifying that you have followed the procedures
specified above for use of both the Household and Respondent
Questionnaires.
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THE QUESTIONNAIRE

SECTION A: This section deals with the need for improvement in different
types of services.

QUESTION 1-a): Hand CARD A (light grey--first card on the ring). Then
remove a maximum of 6 grey cards from the first deck (these
are the services chosen by the respondent). If no improve-
ments are deemed necessary circle 0 and go to Q.2

QUESTION 1-bi: Circle code 1 for the one that most needs to be improved.

QUESTION 1-¢): Circle code 2 for the next most important, code 3 for the
one after etc..

QUESTION 2: The respondent can allocate the 10 points to all or any of
the services. |If no improvements are deemed necessary circle
the code and go to Q.3.

SECTION B: This section deals with the telephone.

QUESTION 3-a): You are asking about telephone numbers not the number of sets.

QUESTIONS 4-a :
& 4-b): Code 1 for the first mention, code 2 for the second mention,

etc.
QUESTION 6: Hand CARD B (Yellow). Start reading at the "X" and read

all statements.

QUESTION 7-a):. A four party line is a line for which the respondent pays to
have no more than 3 other parties on the line. )

If you have read this far add 25¢ to your study fee.

QUESTION 11-a)

& b): Don't forget to record whether the respondent checked his
phone bill. :
QUESTION 12: You will be using the white T deck at this question. Make

sure you have 17 cards, shuffle and hand to respondent.

CARD Na. FRONT BACK
(CARD T15) CARD T15

UNE cosT CALLINE AREA UNE 1 CALLING AREA

!
)

Ry SAME w8 rARTY e

=A four party line =-A two party line
=with a $10 basic monthly -with a $18 basic monthly
charge charge

éi .
3 -and the same frse calling ~and the same free callin
; 3]0 €| $ ] 8 @ - area you have now? area you have now? s
]
gl

E+—cnolce Pg P6

Explain to the respondent that he must make a choice between the
iwo possibilities on each card. The respondent can use either

the front or the back of the card. Have the respondent tell you
which card he is looking at, T1 to T17, and tick the appropriate
box on the grid on PAGE 7. Then have the respondent tell you
what his choice is, in the above example, it will be either P8

or P6, and clrcle the appropriate code on the grid (either 1 or 2).

Do not read the cards out loud to the respondent.

The free calling area mentioned on the cards is simply the calling
~area within which the respondent is not charged long distance rates.

.




st

Videoon

a7

o

it

s

Ly
! 1

Ktcvsnare

- sy
i

[ e

- . . 5 . .
'M‘l
boind

- :

‘.' .\
\
.
. ,f"'.-_\

GQUESTION 13;

.SECTION C:

QUESTION 15:
QUESTION 16:
QUESTION 17:

QUESTION 18-a):

18-d:

18~-g):

QUESTION 20:

-5- ' C7481

You will be showing CARD C (Orange) and the SCALE CARD
(Beige) at this question.

This section deais with television.
Code responses in order mentioned.
Code responses in order mentioned.

You will be showing CARD TVB (White). Start reading at the
"X" and read all statements.

If the respondent doesn't get any American Stations write in '0'
and go to -d). if respondent doen't watch American Stations,
circle code and go to -d).

If the respondent doesn't get any English Canadian Statmns,

write in '0' and go to -g). If respondent doesn't watch Enghsh
Canadian Stations, circle code and go to -g).

If the respondent doesn't get any French Canadian Statmns,
write in '0' and go to 19%-a). If the respondent doesn't watch
any French Canadian Stations, circie code and go to 19-a).

Now you may add another 25¢ to your study fee.

Same procedure as in Q. 12, shuffle cards and record on grid
PAGE 12, There are 23 TV cards.

CHRR mc@; - T BACK
CARD TV2) " CARD TV2

9. 0F X
" CAARNELS RECEFTIR
cunty I seern -~Six ¢channels in your -Fourchannels inyour
own language own langua
\ ) -with fair quality of -with excellent quality of
@: N BceLLENT reception reception
Y H ~-with better programming -with better progremmmg
i than that currently than that currently
. — avallgblze avallggle thiv ch
-at a $12 monthly charge. -at & $6 monthly charge.
PRASRANMIXY | cast PRMSLAREIAG {31 thiy ) 4 9
i
12 '
T4 e
I .

6‘\1 i P8 Pa
CHOICE S

QUESTION 21:
QUESTION 22:

QUESTION 23:
SECTION D:-

QUESTION 27:

QUESTION 28:

SECTION E:
QUESTION 34:

Hand CARD TVC (White) and SCALE CARD (Beige) at this question.

Hand CARD TVD (White), show picture 1 and hand SCALE CARD
(Beige).

Hand CARD TVE (White) and SCALE CARD (Beige) at this
question.

This section deals with CB and radio equipment,

Record mentions in order.

Hand CARD R (Pink), show picture 2, and SCALE CARD (Beige).

includes Basic Data.
Hand CARD E-1 (Blue).

At -g) write in the name of the nearest city,



il . LS

- - - -‘
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QUESTION u0: Hand CARD E-2 (Blue}.

QUESTION 41: Hand CARD E-3 (Blue).

PAGE 22: Ashk to see phone bill and record charges and name of phone.
company. Don't forget to fill in the FINISH TIME.

Be sure to read the DEBRIEFING statement to respondent.
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Montréal - Ottawa - Toronto - Vancouver

ETUDE SUR LES COMMUNICATIONS

INSTRUCTIONS AUX INTERVIEWERS

7 s

BUT ET DONNEES

H _,;
>

Le ministé&re des Communications a demandé & notre compagnie de mener une
enquéte sur la demande en mati®re de services de communication -~ t&léphone
télévision et radio mobile - 2 travers le Canada. Au cours du mois de
janvier, nous interviewerons en personne des répondants de chacune des

10 provinces.

L
S

(PR

INSTRUCTIONS GENERALES

Vérifiez votre trousse (d&s que vous la recevrez)

s,
B
=

iui Elle devrait comprendre:
1. Commande et carte du secteur.

7 lettres d'introduction.

ey
"1
[ a4
.

i

[T

3. 3 paquets de cartes - Paquet A - 12 cartes (grises).
17 cartes T (blanches).
23 cartes TV (blanches).

{00

I

4, 11 cartes sur un anneau.

. 5. 1 carte avec &chelle d'&valuation (POUR UNE MANIPULATION FACILE,
{ﬁ o NE LA PLACEZ PAS SUR L'ANNEAU)

und ' 6. 2 photos.
i, 7. 7 questionnaires du foyer (roses et bleus).
5;5 8. 7 questionnaires du répondant (blancs).

9. 1 feuille de temps.

Si vous vous rendez compte qu'il vous manque du matériel, communiquez
immédiatement avec votre surveillant(e).

-I} Lisez attentivement toutes les insgtructions et les questionnaires du foyer
et du répondant.

Pratiquez~vous 3 manipuler les cartes afin de pouvoir les maniler rapidement
o2 et avec facilité.

Le questionnaire du répondant est long mais il est sans difficult&. Nous
1'avons essayé lors d'une &tude pilote nationale et généralement les
répondants ont trouvé le sujet intéressant. Il faut en moyenne une heure
pour posSer le questionmnaire.

| pmaammady ..l ane e e g o . g PRSP oite o
- :
5 : B
i Lt

SI VOUS AVEZ DES QUESTIONS SUR LA PROCEDURE ET/OU LES QUESTIONNAIRES, VEUILLEZ

COMMUNIQUER AVEC VOTRE SURVEILLANT(E) AVANT D'ALLER DANS VOTRE SECTEUR.
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c. COMMANDE DU SECTEUR

1. Nous vous avons assigné 5 foyers par secteur. Vous pouvez faire un
maximum de 3 voyages dans le secteur afin de rejoindre ces 5 foyers
et obtenir les interviews avec des r&pondants qualifiégs.

: VOUS DEVEZ REMPLIR UN QUESTIONNAIRE DU FOYER POUR CHAQUE FOYER QUE VOUS
- - VISITEZ. VOUS DEVEZ NOUS RETOURNER TOUS LES QUESTIONNAIRES DU FOYER.

o ) e (o
4 P SR i

l { 2. Le questionnaire du foyer sert aussi de questionnaire de sélection. Il doit
. ' 8tre utilisé correctement et rempli avec exactitude. Vous utiliserez le
questionnaire du foyer pour s&lectionner le chef de famille masculin ou
féminin.’ Pour ce faire, procédez de la fagon suivante:

5WM Commencez par un questionnaire du foyer rose (femmes) ou bleu (hommes)
tel qu'indiqué dans la commande.

o Le premier foyer que vous visiterez sera le foyer No. 1 de votre secteur.
% . Inscrivez le numéro de secteur et le num&ro du foyer sur le questionnaire
P du foyer. Inscrivez la date dans l'espace prévu.

: Les résultats de votre premidre tentative au foyer #1 détermineront si vous
Lo utiliserez un questionnaire du foyer rose (femmes) ou bleu (hommes) pour
le foyer #2.. Il y a deux possibilités:

Si au foyer numéro 1 - Il n'y a personne 3 la maison (code 1),
~ Le/la répondant(e) n'est pas & la maison (code 5),

= ou - Vous avez complété l'interview (code 8),

P ; -~ PR —
Cr s s ot Yl

vous ferez altermer la couleur du questionnaire du foyer lors de votre
visite au foyer numéro 2. C'est-i-dire, si le questionnaire du foyer #1
8tait rose (femmes), vous utiliserez un questionnaire bleu (hommes) pour
le foyer #2. Si le questionnaire du foyer #1 &tait bleu (hommes), vous
utiliserez un questionnaire rose (femmes) au foyer #2.

Si au foyer numéro 1 - Ce n'est pas une résidence principale (code 2),

~ Il n'y a pas de chef masculin/féminin
(code 3),

- Vous &prouvez un refus initial (code 4),
-~ Le/la répondant(e) refuse (code §),
ou - Le/la répondant(e) met fin 2
1'interview (code 7),

vous utiliserez un questionnaire 'du foyer de la méme couleur au foyer #2,

Veuillez &tudier l'exemple 3 la page suivante.




Exemple:

Avis:
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Pour la derniédre interview que vous avez complétée, vous avez
utilisé un questilonnaire du foyer bleu (hommes). Vous utilisez
maintenant un questionnaire rose (femmes) pour le foyer suivant

mais celui-ci n'est pas une ra@sidence principale; vous.encerclez
alors le code 2 sur le questionnaire du foyer rose. Au foyer
suivant, vous utiliserez de nouveau un questionnaire rose; en .
supposant que cette fois vous complétez l'interview, vous utiliserez
un questionnaire du foyer bleu pour interviewer le foyer suivant.

Continuez de cette fagon jusqu'd ce que vous ayez rendu compte des

5 foyers assignés. N'oubliez pas d'inscrire le numére du secteur,

le numéro du foyer et la date de chaque visite sur chacun des ques-—
tionnaires du foyer.

Vous ferez jusqu'id 2 visites de rappel (un total de 3 visites dans
le secteur) afin d'entrer en contact avec les foyers ol il n'y
availt personne 3 la maison, ou pour compléter les interviews avec
les répondant(e)s sélectionné(e)s. Si le foyer se qualifie comme
résidence principale mais le chef de famille masculin/féminin
sélectionné n'est pas disponible lors de votre visite, encerclez
le code 5 et convenez d'une date pour revenir l'interviewer.

Dans certains cas, 1l vous sera peut~&tre possible d'obtenir des
renseignements sur le foyer chez des voisins. Par exemple, si

vous doutez qu'un fover est habité, vous pouvez demander aux voisims
si le foyer en question est une résidence principale. Si vous
obtenez des renseignements de cette fagon, notez~-le sur le
questionnaire. . :

SI VOUS REUSSISSEZ A COMPLETER VOTRE COMMANDE LORS DU PREMIER

VOYAGE DANS LE SECTEUR, AVISEZ IMMEDIATEMENT VOTRE SURVELLLANT(E).

DANS TOUS LES AUTRES CAS, VEUILLEZ APPELER VOTRE SURVEILLAKT(E)

APRES VOTRE DEUXIEME VOYAGE DANS LE SECTEUR.

QUESTIONNAIRE DU REPONDANT

Utilisez les questiomnaires du répondant blancs dans l'ordre,
tels qu'ils sont quand vous les recevez. C'est-d-dire, utilisez
le premier questionnaire de votre trousse pour la premigre inter-
view, le deuxidme questionnaire pour la deuxiéme interview, etc.

S1 vous avec lu les instructions jusqu'ici, ajoutez 50¢ au prix de
1'é&tude des instructions. :

Nous vérifierons si vous avez bien suivi les procédures précisées
ci~dessus pour l'utilisation des deux questionnaires, soit du foyer
et du répondant.
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SECTION A:

QUESTION l-a):

QUESTION 1-b):
QUESTION l-c):

QUESTION 2:

SECTION B:

QUESTION 3-a):

QUESTIONS 4-a)
& 4-b):

QUESTION 6:

QUESTION 7-a):

QUESTIONS 1ll-a)
& ll-b):

QUESTION 12:
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LE QUESTIONNAIRE

Cette section concerne le besoin d'amélioration dans différents
types de services. .

Tendez la CARTE A (gris pdle--premidre carte sur l'anneau).
Ensuite, enlevez un maximum de 6 cartes grises du premier paquet
de cartes (ce sont les services mentionnés par le répondant).

Si aucun de ces services ne nécessite une amélioration, encerclez
le "0" et passez 3 la Q.2.

Encerclez le code 1 pour celui qui a le plus besoin d'8tre amélioré.

Encerclez le code 2 pour le deuxidme plus important, le code 3
pour le suivant, etc..

Le répondant peut allouer les 10 points & tous les services, ou
a4 celui ou ceux qu'il juge nécessaire d'améliorer. Si aucune

amélioration n'est nicessaire, encerclez le code et passez & Q.3.
Cette section concerne le téléphone.

La question concerne les numéros de téléphome et non le nombre
d'appareils.

Encerclez le code 1 pour la premire mention, le code 2 pour la
deuxiéme mention, etc.

Tendez la CARTE B (jaune). Commencez & 1'énoncé marqué "X" et
lisez tous les &noncés.

Avec une ligne & 4 abonnés, le répondant paye pour qu'il n'y ait
pas plus de 3 autres coabonné€s sur la ligne.

Si vous avez lu jusqu'ici, ajoutez 25¢ au prix de 1l'&tude des
instructions.

N'oubliez pas d'inscrire si le répondant a vérifié ses cbmptes de
téléphone.

Four cette question, vous utiliserez les cartes T blanches. Assurez-
vous que vous avez 17 cartes, battez-~les et tendez-les au répondant.

RECTO VERSO

CARTE M. ; CARTE T15

HGRE  COUT  SECTEUR O°APPEL
"

%

LY

4 COAODNKEES LE MEME

LGHE  COUT  SECTEUR D'APPEL

-Une ligne & 4 coabonnes

= ayant un taril mansuet de
base de $10

- et le méme secteur d'appsi
local que mamntenant?

~Une ligne & 2 conbonnés

~ayant un taril mensuel de
base de $18

-et ie méme secteur d'appal
tocal gua maintenam?

(k8 (o

T CTANORMEES LE MERE

(e8) (7) P8 Ps
\\ CHOA X —/

Expliquez au répondant qu'il doit choisir entre les deux possibilités
sur chacune des cartes. Le répondant peut utiliser soit le devant,
soit l'arri®re de la carte. Demandez au répondant de vous dire quelle
carte il regarde, c'est-2~dire Tl 8 T17, et cochez la bomne case sur
la grille & 1la PAGE 7. Demandez ensuite au répondant de vous dire
son choix (dans l'exemple ci-dessus, ce sera soit P8, soit P6) et
encerclez le bon code dans-la grille (soit 1 ou 2).

Ne lisez pas les cartes & haute voix.
Le secteur d'appel local mentionné sur les cartes est simplement le

secteur 3 l'intérieur duquel le répondant n'a pas & payer de frais
d'interurbains.
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QUESTION'lB: Montrez la CARTE C (orange) et la CARTE AVEC L'ECHELLE
D'EVALUATION (beige) pour cette question.
SECTION C: Cette section concerne la télévision.
QUESTION 15: Codez les réponses dans l'ordre mentionné.
3 QUESTION 16: Codez les réponses dans 1'ordre mentionné. .
{\, QUESTION 17: Montrez la CARTE TVB (blanche). Commencez par 1l'énoncé marqué "XV
Lo et lisez tous les &noncés.

- QUESTION 18~-a): Si le répondant ne regoit.aucun poste américain, insecrivez '0' et
I : passez & -d). Si le répondant ne regarde pas les postes américains,
§> encerclez le code et passez & =d).

— QUESTION 18-d): Si le répondant ne regoit aucun poste canadien anglais, inscrivez '0'

=~

{ et passez & ~g). S1 le répondant ne regarde pas les postes canadiens
§ . anglais, encerclez le code et passez 3 -8).

i*i ) QUESTION 18-g): S5i le répondant ne regoit aucun poste canadien frangais, inscrivez 'Q'

et passez & 19-a). Si le répondant ne regarde pas les postes canadiens
frangals, encerclez le code et passez a8 1la Q.19-a3).

Ajoutez un autre 25¢ au prix de l'étude des instruetions.

QUESTION 20: Proc&dez de la méme fagon qu'a la Q.12, battez les cartes et inscrivez
sur la grille & la PAGE 12. Il y a 23 cartes TV.

P ' . RECTO . YERSQ
e r——— .
c axrr wu ~{CARTE TV2) CARTE TV2
3 N0, 9E XD, bE - . 1.
: M e | Bk s me | ZSucnauensnie e
F . [ : : plassable exceuemg
p— (D) | e hae et A | RS
i 4, H presentemeant disponible presentement disponible
— { l ~au tarif mensuel de $12, ~au tarif mensusl de $6.
}*; FROGAMMATION  COUT PATSAAKMATION couT
i !
-8 i N .
BERLENE . MEILLEURE
- 12 6
e 6%{\\\~ : ‘!’ ' P P4
S L HOVK —
(]
- QUESTION 21: Tendez la CARTE TVC (blanche) et la CARTE AVEC L'ECHELLE (beige).
3 QUESTION 22: Tendez la CARTE TVD (blanche), montrez la photo 1 et tendez la
= . CARTE AVEC L'ECHELLE (beige).
) QUESTION 23: Tendez la CARTE TVE (blanche) et montrez la CARTE AVEC L'ECHELLE (beige) .
SECTION D: Cette section concerne 1'8quipement de radio et de BP (CB).
QUESTION 27: Inscrivez les mentions dans l'ordre.
QUESTION 28: Tendez la CARTE R (rose), montrez la photo 2 et la CARTE AVEC
L'ECHELLE (beige).
SECTION E: Comprend les données fondamentales.
QUESTION 34: ‘Tendez la CARTE E-1 (bleue).

A ~g), inscrivez le nom de la ville la plus proche.




To Ty

-1

ey,

QUESTION 40:
QUESTION 41:

PAGE 22:
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Tendez la CARTE E-2 (bleue).
Tendez la CARTE E-3 (bleue).
Demandez & voir le compte de t&léphome et inscrivez les frais et

le nom de la compagnie. N'oubliez pas d'inscrire l'heure 2
laquelle vous avez TERMINE 1'interview.

Assurez-vous de lire 1l'&noncé A SIGNALER au répondant.
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CARD/COLUMN NO.

1 174
5

7/10

11

12

O W 00~ O U1 I~ w N
!
1

CODING MANUAL

Questionnaire Number
| Card Number

Version Number

] -

1
2
3
b
5
6
7
8
9
|

ncomplete

Location Number

Numeric Field -

Household Number

1 == One

2 -~ Two

3 == Three
L =-- Four
5 == Five
6 -- Six

7 -~ Seven

1 -- Male

2 =- Female
-~ Atlantic
-=  Quebec

1

2

3 == Ontario
4 == Prairies
5

-- British Columbia

STUDY C748!
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CARD/COLUMN .NO.

1 14

15/17

18

19

20

Province
I =-- P.E.I.
-- Nova Scotia
-= New Brunswick
-~  Quebec
=~ Ontario
Manitoba
-~ Saskatchewan
~= Alberta

== British Columbia

O W 00~ Oy U W N
!
1

-~ Newfoundland

Enumeration Number

Numeric Field

File No.
T ==
2 == 2
b o= 4
5 - 5

Replicate Number
1 == 1 (Have 0dd Location Number)

2 -- 2 (Have Even Location Number)

Result Of Trip No. 1

1 == No One At Home

-- Not A Primary Residence
== No Male Head Of Household
== Initial Refusal

~- Respondent Not At Home
Respondent Refusal

== Termination

-~ Completion

W 0~ O U &= w N
1
t

-= Not Attempted

STUDY C7481
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L; CARD/COLUMN NO.
1 21

-

P 22

)

| 24/27

L

- 28/75

! . 76/80

("

L} . 2 1/4

_y 5

B 6

Result Of Trip No. 2

Same Codes As Column 2C

Result Of Trip No. 3

Same Codes As Column 20
Questionnaire Language
1 =-- English

2 =- French

Interviewer Number

Numeric Field

BLANK

Job Number--C7481
Questionnaire Number
2 == Card Number
Version Number

Same Codes As Card 1 Column{6

Services That Need Improvement

Electricity, Hydro Services=-Need To Be Improved:

1 == Most
-~ Second Choice
-- Third Choice
== Fourth Choice
Fifth Choice
== Sixth Choice

oI NIV I Tl N
'
]

-~ 'Not Mentioned

STUDY C7481
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1 ) .:‘,2

1 : o
) CARD/COLUMN NO.
f 8
‘li“ 9
. | 10
' 11
. \
b 2
1. ]3
' g "
N : 15
| |l§: 16
| e 17
| l' - 18
[
i } : (8/18)
I | '19/20
B
] h I
. (.
. ll yﬁ
| &
. L
‘ll 21/22
i {j 23/2h
;II = .
_

- - ‘ STUDY C7L481

Services That Need Improvement (Cont'd)
Health/Medical Services

CB, Mobile Radio Services
Recreation And Sports Facilities
Mail Services

Telephone Services

Roads And Public Transportation
Education Services

Television Services

Security Services (Police, Fire)
Newspaper Services

Radio Broadcasting Services

Same Codes As Column 7

Number Of Points Allocated For Telephone Services

Numeric Field

01 -- One

02 == Two

03 == Three

ok -- Four

05 -~ Five

06 =-- Six

07 == Seven

08 -- Eight A ' \
09 -- Nine

10 == Ten

98 -- Don't Know
99 -~ Not Stated

Number Of Points Allocated For CB Or Mobile
Radio Services

Numeric Field--Same Codes As Card 2 Cols, 19/20

Number Of Points Allocated For Radio Broadcasting
Services

Numeric Field--Same Codes As Card 2 Cols. 19/20




(o CARD/COLUMN NO.

i 2 25/26

27
P
28730
3]
32

. . ] =
e . . . o P . i PPER S AN
. . :
. ; 3 .o A : el

T 34
1 ;
R S . 36
= 37
4 38

'll - 39
. tg , (34/39)
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Number Of Points Allocated For Television Services
Numeric Field--Same Codes As Card 2 Cols. 19/20

Version 0f Asking Question 22 Only

I =-- A
2 =-- B
3 - C
BLANK

Number Of Telephone Numbers Use In The Home
1 =-- One

2 == Two

3 =~ Three Or More

L

-=- None

Incidence O0f Having Business Telephone Numbers

1 == Yes

2 -- No

Main Use Of Residential Telephone Number
Business
1 == First Mention
-- Second Mention
== Third Mention
== Fourth Mention
Fifth Mention
== Sixth Mention

-~ Seventh Mention

O ~N Oy N
t
t

=~  Not Mentioned

Health Problems

Convenience, Time Saving, Efficiency

Feel lsolated, Might Have To Call For Help
Social Reasons

Family Reasons

Security

Same Codes As Card 2 Col. 33



CARD/COLUMN NO.

2

4o

Iy
42
43
b
45
46

(51/56)

k7

48
k9
50
51
52

53

54
55

-6 - STUDY C7481

Reasons For Not Having A Phone
Too Expensive

] == First Mention

2 =- Second Mention

3 == Third Mention
0

-- Not Mentioned

Telephone On Order/Waiting For Installation
Recently Moved To House

Cannot Get The Type.Of Service | Want
Unobta}nable, Can't Get It

Service Not Availabie

No Need For One

Same Codes As Card 2 Col. 40

Satisfaction Of The Different Aspects Of The
Present Telephone Services

Speed Of Repair Service
== Very Satisfied
-- Satisfied
-- Dissatisfied
" Very Dissatisfied
-- Don't Know l
== Not Applicable
== Not Stated

0 O U1 B W N
1
1

Reliability Of Service

Speed Of Installation Service .
Operator Service

Number Of Parties On The Line

Size 0f Area Within Which One Can Cail Free,
Without Long Distance Charges

Ability To Call, Free Of Charge, Essential Services

Such As Police, Hospital, Etc.
Overall Clarity Of Communication

Bil1ling Service
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g% CARD/COLUMN NO.

- 2 Satisfaction Of The Different Aspects Of The

Present Telephone Services (Cont'd)
56 Basic Monthly Charge
) 57 Cost 0f Long Distance Calls
58 Cost Of Installation Service

r 59 Availability Of Line When One Wants It

Lo 60 Telephone Service In General

;. (48/60) " Same Codes As Card 2 Col. 47

. 61 Type Of Residential Telephone Service Paying For
% : I == Private Line

. 2 =- Two Party Line

[ 3 == Four Party Line

L 4 -- More Than Four Party Line

pen 8 =-- Don't Know

5

. 62/63 Number Of Parties On Present Line

i Numeric Field

: 98 =-- Don't Know

-

}

T 64/66 Number Of Years Have Present Line--Converted
- To Months

L Numeric Field

) 996 -- Less Than One Year
’? 998 -- Don't Know
= 999 -- Not Stated
{? ‘ 012 =-- One Year
- 001 -- One Month

l
LQ 67 Incidence Of Paying More Than $50 For Telephone
Installation

1 -- Yes
2 -- No

8 =- Don't Know

o

7

|
i

68/70 Cost Of Telephone Installation--Express In Dollars

o3

"y

Numeric Field
996 =-- $996.00 And Over
998 =~ Don't Know

L
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i CARD/COLUMN NC.

o 2 71

72

73/75
76/80

. 3 1/4

i 8
9

1
K 12
- 13
4
L 15
. 16
i " 17
(8/717)

Incidence Of Respondent Having Checked Their
Monthly Phone Bill (Question 11-A)

1 == Yes
2 -- No
3 =--Not Stated

Incidence 0f Respondent Having Checked Their
Basic Monthly Bill (Question 11-B)

Same Codes As Card 2 Col. 71

BLANK ‘
Job Number--C7481

Questionnaire Number
3 -
Version ‘Number

Same Codes As Card 1 Col. 6

Card Number

Incidence 0f Using Long Distance Calls To Telephone

Various Community Facilities And Services
The Nearest Hospital

1 =-- Yes

2 == No

3 == Don't Know

9 =- Not Stated

0 =- Not Applicable

The Nearest Doctor

The Nearest Dentist

The Nearest Elementary School
The Nearest Secondary School
The Place Where You Work
The Nearest Fire Department
The Nearest Police Station
The Nearest Grocery Store
The Nearest Service Station
Municipal Offices

Same Codes As Card 3 Col. 7

STUDY C7481
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CARD/COLUMN NO.

3 18

19

20/22

1 23/26

27/30

31
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Incidence O0f Having Any Major lmprovements In
Telephone Service Since Installation

I == Yes

2 -- No

8 =-- Don't Know
9 =- Not Stated

What Prompted Improvement Done On The Telephone
1 =~ Respondent Asked For Improvement
== Company Carried Out On Its Own

Not Stated
Don'T Kovo w

oh - Mo
]
1

When Improvements Took Place--Coded In Months
Numeric Field

998 -- Don't Know

(Original Col. 27 Moved To Card 2 Col. 71)

Average Monthly Phone Bili--In Total

Numeric Field - FIST 3 colbmusS ASSIGNED FOR DotlRRS & LAST

bluMa  Fer LEVTS
9998 -- Don't Know

4997 -- Refused
(Original Col. 30 Moved To Card 2 Col. 72)

Basic Monthly Charge For Telephone

Numeric Field . FIRST o2 columwns ASSIGwED For DoilARS LARST 740
9995 - Company Pgeéu?ﬁ% Bq?? cenrs

9996 - Charge Not Listed

9997 - Refused

9998 - Don't Know

Optional Equipment Included In The Monthly Phone Bill
1 == Extension Telephone

2 == Pushbutton Dials

3 =-- Coloured Or Decorator Telephones

4 -- Extension Telephones And Pushbutton Dials

5

-- Extension Telephones And Coloured Or
Decorator Telephone
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CARD/COLUMN NO.

3

(31)

32

34

35

36

37

38

39

STUDY C7481

Optional Equipment lncluded In The Monthly Phone
Bill (Cont'd)

Pushbutton Dials And Coloured Or
Decorator Telephones

(Note:

Extension Telephones, Pushbutton Dials
And Coloured Or Decorator Telephones

None

Extended Codes Moved To Card 3 Col. 74)

Choice For Each Type Of Service Available--Between
Two Types Mentioned

Choice Line
Pl Private
P2 Private

See Additional Codes in Col. 48

P7

. P5

P8
P9

P5
P3

P7
P3

P9
P3

P9
P7

Pl
P4

L-Party
2~Party

4-Party
h-Party

2-Party

Private

L-Party

Private

Lh-Party
Private

L-Party
4-Party

Private
2-Party

$ 6
$10

$10
$18

$10
$18

$ 6
$18

$18
$18

$18
$ 6

$ 6
$ 6

Same

Same

Same

Larger

Same

Same

Same

Same

Larger
Same

Larger

Same

Same

Larger

Rate Calling Area
§6 Same
$10 Larger



i -1 - ~ STUDY C748I

CARD/COLUMN NO.

3 Choice For Each Type OFf Service Available (Cont'd)
Choice Line Rate Calling Area

4o ] -- P3 Private $18 Same

2 =-- P4 2=Party $ 6 Larger
4y ] =~-- P4 2-Party §$ 6 Larger

2 == P2 Private §$10 Larger
42 1 -- P6 2-Party $18 Same

2 -- P9  L-Party $18 - Larger
43 1 -- PS L-Party $18 Larger

2 -- P5 2-Party  $10 Same
Ly 1 -~ P2 Private $10 Larger

2 -- P7 L-Party $ 6 * Same
45 1 =-- P6 2-Party $18  Same

2 -- P7 4-Party $ 6 Same

| 46 | -- P8 4-Party $10 Same

2 == P6 2-Party $18 Same
47 1 =-- P3 Private $18 Same

2 -- P8 4-Party $10 Same
48 1 -~ P9 L-Party $18 Larger

2 == Pl Private § 6 Same

3 == Neither

7 -- Refused

8 == Don't Know

9 =- Not Stated

(32/48) Codes 3-9 Apply To All These Columns
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CARD/COLUMN NO.

3

49

50

51

52

53
54
55
56
57
58
(53/58)

- 12 - STUDY C7481

Likelihood Of Buying Improved Telephone Service
At Specific Rate )

1 =~ Certain Or Almost Certain
~-- Good Possibility
-~ Fairly Good Possibility
-- Fair Possibility

2
3
A
5 =- No Chance Or Almost No Chance
8 -- Don't Know

9

~- Not Stated

Number Of Coloured Television In Home

1 =- One

2 == Two
3 == Three Or More
.0 == None

Number Of.élack And White Television In Home
Same Codes As Card 3 Col. 50

Reasons For Not Watching Television
Do Not Watch TV/Not Interested

1 == First Mention

== Second Mention

~= Third Mention

QO W N

-- Not Mentioned

Too Expensive To Buy TV

Reception Equipment Too Expensive
Poor Reception

No Reception

No Station In Own Language

Cannot Watch/Hear

Same Codes As Card 3 Col. 52

Note: Extended Codes In Cols. 63/71
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_Il -
1 CARD/COLUMN NO.
' 3 Main Use Of TV In Home
é 59 Education (For Children)
l , 60 Education (For Adults)
- zé 61 The News
y 62 Information
l z 63 Entertainment
H 64 To Keep Me Company When Alone
l 65 To Kill/Pass Time
e 66 Handicapped/Can Not Get Out
I e ' 67 Keeps Children Quiet:
z' 68 Do Not Watch
l (59/68) Same Codes As Card 3 Col. 52
72‘ ‘ Note: Card 3 Col. 72 For Extended Code
{7 Extension Of Question 15
v 69 Dissatisfied/Dislike Programs
YE ' -1 == First Mention
L 2 =~-- Second Mention
- 3 == Third Mention
i
N 70 Religious Beliefs
i‘f 71 No Electric Power
o (70/71) Same Codes As Card 3 Col. 69

merimnrey

b

Extension Of Question 16

"- s _ : - ‘.-‘ i — i - : - o - -

o 72 Religious Programs
g& Same Codes As Card 3 Cel. 69
iﬁ ' 75 Extension Of Question 11-C
1 ==~ Outside Bell
XA; 2 =~ Hearing Device
ﬁ' 3 =-- Extension Telephone And Outside Bell
{E 4 -~ Extension, Coloured Telephone And Outside Bell
b § -- Extension Telephones And Hearing Device
e 6 -- Extension, Coloured Phone And Memory Message

Machine :

Y '

l&.‘_:'.,_;:"é
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CARD/COLUMN NO.

3

(74)

75
76/80

8

9
10
1
12
13
14
15
16

(8/16)

-1y - : STUDY C7481

Extension Of Question 11-C (Cont'd)
7 -- Extension Telephone, Chime And Amplifier

8 -- Extention Telephone, Pushbutton Dials,
Coloured Telephone And Outside Bell

9 -- Extension Telephone, Coloured Telephone And

Hearing Device

0 =-- Coloured Telephone And Hearing Service

BLANK
Job Number--C7481

Questionnaire Number
L -- Card Number
Version Number

Same As Card 1 Col. 6

Satisfaction With Different TV Services
Overall Quality Of Picture On Most Channels
1 == Very Satisfied

-~ Satisfied

== Dissatisfied

-- Very Dissatisfied
Don't Know
== Not Applicable
-~ Not Stated

W O V1 I W N
[}
]

Overall Quality Of Sound On Most Channels
Content OFf National Programming

Amount Of Local Programming

The Number Of French Canadian Channels Received
The Number Of English Canadian Channels Received
The Number Of American Channels Received

The Cost Of The Reception Equipment Required

The Reliability Of Reception Equipment

Television Service In General

- Same Codes As Card 4 Col. 7




CARD/COLUMN NO.

4 17/18

19/20
21722
23/2k
25/26

27/28

29/30
31/32

33/34

(19/20--33/34)

35

36

37/39

-15 - STUDY C7L481

Number Of American Stations Get On TV
Numeric Field

00 -- None

97 -- Refused

98 -- Don't Know

99 -- Not Stated

Number Of Good Reception Receive From American Stations
Number Of Poor Reception Receive From American Stations
Number Of English Canadian Stations Get On TV

Number Of Good Reception Receive From English
Canadian Stations

Number Of Poor Reception Receive From English
Canadian Stations

Number Of French Canadian Stations Get On TV

Number Of Good Reception Receive From French
Canadian Stations

Number Of Poor Reception Receive From French
Canadian Stations

Same Codes As Card 4 Cols. 17/18

1 -- Do Not Watch American Stations

Note: Col. 40 Was Used For '"Not Watching English/

French Stations"

Incidence O0f Having Any Major Improvement Done To
Overall Television Service

1 -=- Yes
2 =-- No
8 ~- Don't Know

9 -- Not Stated

When Major Improvement Took Place--Coded In Months
Numeric Field

998 - Don't Know
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CARD/COLUMN NO.

k4

10

Iy

42

43

Lk
(h2/4k)

L5746

L7/49

- 16 - STUDY C7481

Extension For Question 18-A, -D, -G
2 -~ Do Not Watch English Canadian Stations

3 == Do Not Watch French Canadian Stations

TV Equipment Have For Receiving TV Programs
External Antenna, Not Including Rabbit Ears
1 =-- Yes

2 =-- No

8 =-- Don't Know

9 =-- Not Stated

Tower

Roter

Booster

Same Codes As Card 4 Col. 41

When TV Equipment Was Bought
Numeric Field

96 -- Less Than One Year

97 -- Refused

98 =- Don't Know

99 -- Not Stated

Amount Paid For TV Equipment Have
Numeric Field

996 - $996. And Over

997 - Refused

998 - Don't Know

999 - Not Stated
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CARD/COLUMN NO.

A

50

51

52

53

54

55

56

57

58

59

60

- 17 -

Type Of TV Service Would Buy

STUDY C7481

Choice Channels Reception Programming Rate

1 =-- Pl 2 Fair Same $ 6
2 =-- P2 2 Excellent Same 12
(See Note After Col. 72)
1 -- P8 Fair Better $12
2 =-- PL Excellent Better $ 6
1 -- P8 Fair Better $12
2 -- P9 Excellent Same §20
] =-- PS5 Fair Same 812
2 -- P3 Fair Better $20
1 == P3 2 Fair Better $20
2 =-- P6 4 " Fair Same §20

-~ P7 Fair Same $ 6
2 -- P3 Fair Better 320
1 -~ P9 Excellent Same $20
2 =-- P3 Fair Better $§20
1 -~ P2 Excellent Same §12
2 =-- P3 Fair Better $20
] =~ P3 Fair Better $§20
2 =-- Pl Fair Same $ 6
1 -- P4 Excellent Better $ 6
2 == P7 Fair Same $ 6
1 -- Pl Fair Same $ 6
2 =-- P§ Fair Same $§20
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CARD/COLUMN NO,

4

61

62

63

64

65

66

67

68

69

70

71

- 18 -

Type Of TV Service Would Buy (Cont'd)

STUDY C7481

Choice Channels Reception Programming Rate
1 -- P8 6 Fair Better 7 $12
2 =-- P2 2 Excellent Same $12
1 == P7 6 Fair Same $ 6
2 =-- P8 6 Fair Better $12
1 -- P9 Excellent Same $20
2 =-- P7 Fair Same $ 6
1 -- P5 Fair Same 512
2 =-- Pl Fair Same - $ 6
1 == P4 Excellent Better $ 6
2 -- P9 Excellent Same $20
1 == Pl 2 Fair Same $ 6
2 -- P8 6 Fair Better §12
1 =-- P9 6 Excellent Same §20
2 == P5 L Fair Same §12
1" == P2 2 Excellent Same $12
2 =~~ P7 6 Fair Same $6
1 =-- P2 Excellent Same’ $12
2 == P9 Excellent Same $20

-- P2 2 Excellent Same $12

2 == P5 4 Fair Same $12
1 =-- P6 Fair Same $20
2 =-- P2 Excellent Same $12
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CARD/COLUMN NO.

4

72

(50/72)

73/75
76/80

1/4

- 19 - STUDY C7481

Type Of TV Service Would Buy (Cont'd)

] -
2
3
7 -
8
9
Codes

BLANK

Choice "Channels Reception Programming Rate
P9 6 Excellent Same . $20
P1 2 Fair Same $ 6
Neither '

Refused

Don't Know
Not Stated
3-9 Apply To All These Columns

Job Number=-C7481

Questionnaire Number

5 -

Card Number

Version Number
Same Codes As Card 1 Col. 6

Likel Thood Of Buying New Improved TV Service

1 -

O 0O VI I w N
]
'

Certain Or Almost Certain
Good Possibility

Fairly Good Possibility

Fair Possibility

No Chance Or Almost No Chance
Don't Know

Not Stated

Likel ihood Of Buying New Improved TV Service Which
Requires A Special Reception Unit

Same Codes As Card 5 Col. 7

Likelihood Of Buying Combined Telephone/Television
Service

Same Codes As Card 5 Col. 7

Incidence Of Having CB/General Radio Service Equipment
By Anyone In Household

1 -
2 -~

Yes
No
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5

e g

PR

PUSEUESY — PRV e
{ ! L i i

11

12

13

14
15
16
17
18
19
(14/19)

20

21/22

- 20 - STUDY C7481

Incidence df Having Any Mobile Radio/Telephone
Equipment By Anyone In The Household

1 =- Yes
2 =- No

Type Of Equipment Considered To Be Most Important
To The Household

1 =-- CB
==~ Mobile Radio
== Don't Know
Both Equally

-- Neither One

W v W N
[}
1

-~ Not Stated

Main Use O0f Equipment
Business

1 -- First Mention

2 =~ Second Mention
3 == Third Mention

9' == Not Stated
0

-- Not Mentioned

Emergency

Security

Fun/Hobby/Like To Talk With People
Convenience

Outdoor Sports

Not Using It

Same Codes As Card 5 Col. 12

Likelihood Of Buying A New Combined Radio=Mobile
Telephone Equipment

Same Codes As Card 5 Col. 7

Number Of Years Lived In Present Dwelling
Numeric Field

96 -- Less Than A Year
97 == Refused

98 ~- Don't Know

99 -~ Not Stated
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CARD/COLUMN NO.

5 23

24

25

26

27/30

- 21 -

Home Is ...

1 =-- Owned By Respondent

2 =- Rented
9 -- Not Stated

Area Is Considered ...
1 == Urban

2 =~-- Rural

3 =- Semi-Rural

8

-- Don't Know

Respondent's Way Of Life Is ...

1 == Urban

2 == Rural

3 =- Both Equally
8

== Don't Know

Home |Is Considered To Be ...

1 == lIsolated

2 =- Part Of A Community

Number 0f People In The Community

Numeric Field

9996 - 9996 And Over
9998 - Don't Know
9999 - Not Stated

Distance Of Home From Different Places

Nearest Neighbour
1 == Under 100 Yards

SfUDY C7481

-- Over 100 Yards But Less Than 1/4 Mile

== 1/4 Mile But Less Than 1/2 Mile
== 1/2 Mile But Less Than 1 Mile
== 1 Mile But Less Than 5 Miles

5 Miles But Less Than 10 Miles
== 10 Miles But Less Than 30 Miles
-- 30 Miles But Less Than 60 Miles

-=- 60 Miles Or More

P aMle s o a3

> W oo~ O 1 WwWoN
]
]
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CARD/COLUMN NO.

32
33
34
35
36
37
(32/37)

38

39
40
I
42
43
I

(39/4k)

L5/k6

- 22 - STUDY C7481

Distance Of Home From Dilferent Places (Cont'd)
The Nearest Grocery Store

The Nearest Elementary School

The Local Police Detachment

The Local Fire Department

The Nearest Hospital

The Nearest City

Same Codes As Card 5 Col. 31

Number Of People In Household In Different Age
Groups

Under 5 Years Of Age
1 == One
== Two
== Three
-~ Four
== Five
Six
-- Seven
-- Eight

-- Nine Or More

O W O~ O U1 B Ww N
1
]

~= None

5 To 14 Years

15 To 24 Years

25 To bk Years

45 ToASA Years

55 To 64 Years

65 Years And Over

Same Codes As Card 5 Col. 38

Total Number Of People In The Household

Numeric Field



I - 23 - STUDY C7481
r. |
' L CARD/COLUMN NO.
' - 5 L7/48 Occupation Of Respondent
: L7 1 =-- Professional
- 2 -- Executive/Owners/Managers
l { A 3 =-- Sales
_ 4 == Clerical Workers
l { 5 -- Skilled Labour
6 -- Unskilled Labour
I i 7 -~ Farmer
) {' L8 I == Retired
' : 2 == Unemployed
) 3 -- Homemaker
; L -- Student
.‘. 7 == Refused
l - 49 Employment Status Of Respondent
BN 1 == Full-Time
I 2 =-- Part-Time
‘ t”' | == Refused
l zh -- Not Stated
an 50 Marital Status
1 == Married
2 == Single
3 == Separated
L -- Widowed
5 == Divorced
6 =-- Common Law
51/52 Occupation 0f Spouse
51 == Professional

-- Executive/Owners/Managers

-- Sales

-- Skilled Labour

1

2

3

L -- Clerical Worker
5

6 -~ Unskilled Labour
7

-- Farmer
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CARD/COLUMN NO.

5 51/52
52

53

54/55
54

55

56

- 24 o

Occupation Of Spouse (Cont'd)

1

2
3
4
9

Retired
Unemployed
Homemaker
Student
Not Stated

Employment Status Of Spouse

]
2

9

Full-Time
Part-Time
Not Stated

Educational Attainment

]

O W oo ~ Ov U B WM

N -

Some Public/Elementary Grades
Completed Public/Elementary Grades
Some Secondary/High School
Completed Secondary/High School
Some Technical/Senior College
Completed TeChnical/Senfor College
Some University

Completed University

Some Post-Graduate

Completed Post-Graduate

No Formal Schooling

Refused

Not Stated

Age Group

1

Ww oy oW N

18 To 24

25 To 34

35 To 44

L5 TJo 54

55 And Over
Refused

Not Stated

STUDY C7481




- 25 - ' STUDY C7481
{
i CARD/COLUMN NO.
e ‘ 5 57/58 " Household Income
' 57 1 == Less Than $1,500 Per Year

-- $ 1,500 - $ 2,999 Per Year
-- §$ 3,000 - $ 4,999 Per Year
-- §$ 5,000 - $ 7,499 Per Year
-- $ 7,500 - $ 9,999 Per Year

e 2o

ey

QO W 00~ O 1 & w N
1
]

$10,000 - $12,499 Per Year
(" -- 812,500 - $14,999 Per Year
[ -~ $15,000 - $17,499 Per Year
-- $17,500 - $19,999 Per Year
-- 820,000 - $24,999 Per Year
58 1 =- $25,000 - $29,999 Per Year
2 -- $30,000 Or More Per Year
7 == Refused
8 =~- Don't Know
9 =- Not Stated
\ : 59 Language Spoken Most 0ften
- ' I == English
{é' 2 ~- French
- 3 == Other
(T 9 =-- Not Stated
{“ 60 Type Of Dwelling
- 1 =~ Single Or Semi-Detached

-~ Row Houses

R Ul RS IS N W e Am 0 BEm E e
2 ‘ : i t s
K . i i P T

-- Duplex/Triplex/Quadruplék

-~ Suite Over Store

-- Apartment (5 To 7 Units)
Apartment (8 To 19 Units)

-- Apartment (20 Or More Units)
~- Rooms, Part 0f Home

== Other

W 00~ O kK WwN
]
1
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CARD/COLUMN NO.

5 61/6kh

65/68

69/70

- 2 - 'STUDY C7481

Basic Monthly Phone Bill e
Numeric Field - FI6ST 2 eoLuMMS ASSIGWED For POLLARS %

2 fok CENTS
9995 - Company Pays Bill

9996 - Basic Charge Not Listed

9997 - Refused ‘
9998 - Couldn't Locate Bill
9999 - Not Stated

Total Monthly Phone Bill
Numeric Field
Same Codes As Card 5 Cols. 61/64

Name Of Telephone Company

Numeric Field-f/RST 3 CokaMMS ASSIGNED FoR DoLlRRL § LAST

CahyMN  FoR EEMTS
01 -- Newfoundland Tel. Co.

02 -~ Terra Nova Tel.

03 -- Island Tel. Co. Ltd.

Ok == Maritime Tel. & Telegraph Co. Ltd.
05 == New Brunswick Tel.

07 -- Durham Tel. Co.

08 -- Ontario/Quebec Bell

09 -- Quebec Telephone

10 =~ St. Ephrem de' Upton Telephone Co.
11 =~ Telebec

12 == Telephone Melot

13 == Societe Telephone Que. Baieville
14 -- Le Telephone Guevrement Inc.

15 -- Sogetel Telephone Inc.

16 == Lambton Telephone inc.

17 == Co-op de Telephone de Valcourt

18 == Antelecom

19 -~ Atanabec Municipal

20 -~ Taylor Tel. Co.

2] -- Huron & Kinless Tefephone Co.

22 -- Blanchard Municipal Tel. System
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CARD/COLUMN NO.

5

69/70

71/73

74/75

76/80

- 27 - STUDY C7481

Name Of Telephone Company (Cont'd)

Numeric Field

23
24
25
26
27
28
29
30
31
32
33
34
35

Northern Telephone

South Bruce Tel. Co.

Community Tel. Co. of Ont. Ltd.
North Norwich Telephone System
North Frontenac Tel. Co.
Pergiies Tel. Co. of Forest
Cambray Tel. Co.

Hay Municipal Tel. Co.
Greigheerd Rural Telephone Co.
Manitoba Tel. System
Saskatchewan Tel.

Alberta Government Tel.
British Columbla Tel.

Interviewing Time-~In Minutes

Numeric Field

BLANK

Job Number=-C7481
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