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IV. Corporate Social Responsibility

This bibliography was prepared by the Business Relations Program of the Consumer
Services Branch of Consumer and Corporate Affairs Canada. The Business

. Relations Program is concerned with helping to ensure that consumer needs are

met, by working with and through business in ways which contribute to the
requirements of business. It is intended therefore, that the following

suggested readings will supplement your organ1zat1on s resource material in the
subject area of corporate social responsibility.

Rather than provide an all-inclusive resource guide, this collection consists

" primarily of timely, topical articles and research reports. The entries are

organized alphabetically according to author; or, in the case of anonymous
works, by title.

Each listing documented herein may be obtained through your pub11c local
library, or through inter-library 1oan.

It is hoped that this bibliography w111 prove helpful and informative. If you
have any suggest1ons regarding improvement or modification, or should any
questions arise concern1ng the material, please do not hesitate to contact us
at

Business Relations Program
Consumer Services Branch

Place du Portage, Phase I

50 Victoria Street, 17th Floor
Hull, Quebec

K1A 0C9

Telephone: (819) 997-4320

March, 1984
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