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A TriBUTE TOo CMHC
VOLUNTEERS

Recognizing the efforts of our vol-
unteers, known and unknown.

o

Two DYNAMOS ORGANIZE
HALIFAX VOLUNTEERS

Pam Hine and Jeanne Bourgeois
have been busy putting on a wildly
successful fashion show in con-
junction with the Terry Fox Run
for cancer research.

o

TOASTMASTERS INTER-
NATIONAL = BILINGUAL
CHAPTER INAUGURATED
Jean-Pierre Plourde tells of the
benefits derived from Toastmasters
International, and how a Chapter
was started at National Office.

o

REeTIRED EMPLOYEE
RECOGNIZED IN PRINT
Alumni Ralph Curran is featured
in his local paper, not for CMHC
work, but for being Irish!

S

THANKS FOR A

GREAT RESPONSE!

Results of our reader survey show
most of you enjoy Perspective, and
the survey produces some useful
information.

@

SHIFTING GEARS WITH
HuMAN RESOURCES
Danielle Allard is in the midst of
changes taking place in HR. Her
work has affected most of us.
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Go To THE FrRonT OF
THE CLASS

Tony Pitt and George Cross recent-
ly earned degrees, in Atlantic
Canada Studies and History respec-
tively. They say keeping active
keeps them young.

o

A ReAL Kick OFF!

Former CFL star, Wayne Giardino,
puts a boot into the National Office
United Way kick off.

Q

GET A GRIP!

Ken Rauch takes on a big trucker
during a video shoot, and practices
his French at the same time.

Awways A NEw
CHALLENGE

Luc Ménard has moved around a
lot in his CMHC career. He enjoys
the challenge a new move brings.

@

RRAP REVITALIZED

Two new RRAP programs were
announced recently by our Minis-
ter, The Hon. David C. Dingwall.
The new programs cover substan-
dard rental and rooming house
units, and mark the first time the
programs have covered rental
accommodation since 1989.

12/

AbVisOrRY GROUP -
WowmEN: A YEAR

OF PROGRESS

An update and list of contacts. Did
you know that more than half of

CMHC employees are women, and =

that only 17 percent of them are at
level 10 and above?

@

A BREATH OF FRESH AIR
A message from Bill Sandziuk.

©

BRANCH ACTIVITIES
News from Windsor, Sudbury and
Ontario Region.

Our theme this issue is volunteers and volunteerism. These two employees,
Jeanne Bourgeois and Pam Hine, both of Halifax Branch, are smiling because
they — with the help of many Halifax colleagues — reached their goal of raising
$5,000 for the Terry Fox Run for Cancer Research by staging a hugely suiccess-
ful fashion show. Pam and Jeanne are typical of the countless CMHC employ-
ees who give time and enerqy to help myriad causes. We salute you all!
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VOLUNTEERS

FIRST
WorbDs

by Hélene Coté-Dupuy

his issue honours our volunteers
Twhose enthusiasm and persever-

ance fuel their noble pursuit.
Our glorious fall season witnessed
many community events. Very often,
with the fading of yet another mile-
stone, we ask ourselves: “What did I
accomplish this year?” “What did I give
back to my community?”

In this era of instant gratification and
pervasive materialism, the involve-
ment of volunteers like you is pre-
cious. Your smile, a comforting gesture
towards an often forgotten senior, or
your Sunday afternoon readings for a
visually impaired person mean a world
of difference to them. So, if November
days and our looming winter find you
listless, please contact your local vol-
unteer bureau or simply look around
you. Someone, somewhere, needs
your compassion.

ALTERNATIVE FORMATS

(If one of your colleagues or a family
member is visually impaired, please
inform them about the following.)

One of the things we learned from
those who sent us their completed sur-
vey sheets, is that a few people would
like access to alternative formats.

Because survey forms are confidential,
unfortunately, we do not have names
and locations of the six people who
would like these choices and requested
larger type, Braille, etc. If you were
one, please write and give us more
details.

COMING NEXT ISSUE

Our theme for the last issue of 1994 is
“CMHC on the West Coast” and you
will learn about the working side of
Granville Island, how a staff person
became involved with the Common-
wealth Games, and all about the office
cats! Watch for it around the Holiday
Season.

22

A TrRiIBUTE TO
CIVIHC VOLUNTEERS

olunteerism takes on many

forms. In fact, there are

almost as many ways to vol-
unteer in Canada as there are pebbles
on a beach!

CMHC staff are representative of
Canadians as a whole. They play-
various roles in professional associa-
tions, client associations, community
groups, day care centres, women'’s
organizations, and school organiza-
tions. Many others help out without
taking on a formal “position” within
a group.

At any given time, you could find a
CMHC staff person coaching a junior
hockey or softball team, visiting a
friendless senior in a home or institu-
tion, finding clothing or furniture for
the needy, canvassing the neighbour-
hood for a recognized charity, or
helping with a fund raising event.

Some volunteers work directly with
other CMHC people: every volunteer
for a branch or National Office recre-
ation club gives free time to create
events for colleagues to enjoy — and
some of those volunteer jobs can bear
heavy responsibility. Many accept
volunteer roles in CMHC-sponsored
events, for example the more than
300 staff members who helped with
National Office Community Day;
countless others are involved in Unit-
ed Way campaigns.

One might think that volunteerism is
a product of modern society, because
people want and need services for
which no government could ever pay
and which most recipients could not
afford if the cost were to be charged
in full. The first dictionary definition
of a volunteer relates to military, not
community, service. The entire huge
volume The Oxford Dictionary of
Quotations, comprising quotes from

Biblical times to around World War
II, does not make one single mention
of “volunteers” or “volunteerism.”
Nor could the topic be found in sev-
eral other books listing the bons mots
of the famous and not-so-famous.
Yet we find in Instant Eloquence by
James C. Humes, that in ancient
Athens, every Athenian, upon attain-
ing the age of 21, took an oath in the
public square to “strive unceasingly
to quicken the public sense of duty so
that we will make this city greater,
better, and more beautiful” than it
was when the oath was taken.

Some of our CMHC volunteers are
highly visible in their volunteer roles.
Perhaps even more visible than in
their regular employment! Others
prefer to work quietly, behind the
scenes, totally incognito. They do not
seek thanks or recognition, yet their
contribution is every bit as valuable,
even when we don’t know who they
are to recognize their efforts publicly.

Many of us have learned the personal
feeling of satisfaction that comes
from doing a good job as a volunteer
because, in some small way, we have
helped others. It certainly does no
harm to the Corporation to be seen
as an employer of kind and sharing
individuals concerned about people
and communities around them,
because people generally know
where friends and colleagues work
without great fanfare being made
about it. But that personal satisfac-
tion which comes from making life
better for others will continue to
shine out from each of us.

This, then, is Perspective’s tribute to
volunteers, no matter what they do
or for whom they do it. The world is
a little bit better because of you!

—
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We selected
this photo of Bruce Bassett in
his robe (by La Senza) because it also shows the
cause for which volunteers worked, and the recog-
nition given to the Corporation.

am Hine, Business Develop-
Pment Officer, and Jeanne

Bourgeois, Human Resources
Clerk, both work in Halifax Branch.
In July, they teamed up with five
other committee members and about
80 percent of Halifax’s more than
70 staff to produce a Fashion Show;
the show, in aid of the Terry Fox Run
for cancer research, was held in Sep-
tember at the World Trade and Con-
vention Centre in Halifax.

Halifax Branch staff got involved in
all aspects of the event, from acting
as models to selling tickets, from
designing and printing programs to
operating booths and soliciting prizes
from local businesses — in short, all
the details involved in such a major
undertaking.

Shelley Allison, Angela Bowden,
Beth Sinnis, Fernande Vienneau and

Louise Nowlan helped on the com-
mittee, and Pam and Jeanne praise

\ their efforts as well as those of the

rest of the staff, but it is apparent
that without the initiative of the
two leaders, the event would never
have happened.

The nature of some of the work
meant contacting suppliers and
donors etc. during work hours,
because that is when they could
be reached. However, organiz-
ers ensured that CMHC work
never suffered because of their
volunteer activities. The event
was discussed with the

Branch management team,
whose members supported
these volunteers in their efforts, and
were aware that routine work did not
suffer.

These two volunteers par excellence
are quite different in their approach
to volunteering.

Jeanne Bourgeois is a Nova Scotia
Acadian who has long taken an inter-
est in the Terry Fox Run, and has
organized or been involved with vari-
ous events over the past 12 years.
She puts all her efforts into this one
volunteer endeavour every year. As
soon as one effort is completed, she
begins to look ahead to the next.

Pam Hine, on the other hand,
becomes involved in many causes.
While organizing the fashion show,
she was also serving as President of
the Halifax Branch Recreation Club
and Vice President of the Mortgage
Loan Association of Nova Scotia; she
was on the Board of Alice Housing, a
shelter for victims of family violence,
Chair of the Marketing and Enter-
tainment Committee for the Cana-
dian Home Builders’ Association in
Central Nova, and on the Committee

of the Real Estate Institute of Canada
- Nova Scotia Chapter. Occasionally,
between meetings and work, she

meets her husband and two children!

Ticket sales were limited to 400, a
target staff felt they could reach. The
expectation was that some people
would buy a ticket as a donation, so
that some tickets could then be allo-
cated to people less able to afford the
$25 cost. Besides entry to the event,
the ticket price included wine and

-cheese, and a $20 official tax receipt.

Scott Boyd, a Maritime morning tele-
vision personality, had agreed to act
as master of ceremonies for the
evening; unfortunately, he was
involved in a motor vehicle accident
and could not attend. This sent orga-
nizers on a last-minute hunt for a
replacement. Well-known morning
radio host Peter Harrison agreed to
step in as MC just hours before the
curtain went up.

Led by Lindor as coordinator, four
stores (Lindor, Marks & Spencer,
Tuxedo Palace, and La Senza) agreed
to make clothing and lingerie avail-
able from their fall lines. Artisans,
Hair Room donated hair styling seir %o,
vices and Mary Kay Cosmetics pro=




VOLUNTEERS

Beth
Sinnis, Bruce Bassett and
Pam Hine model fashions by La Senza.

vided make-up. Peoples Jewellers
loaned jewelry and accessories. But
it was in the area of donated prizes
that Jeanne and Pamela were really
taken aback! They received pledges
of prizes — almost one per ticket —
that included a trip for two to Mon-
treal from Air Atlantic/Canadian,
with two nights” accommodation
from Maritime Marlin; a deep-sea
fishing cruise on the Danny-Lynn out
of Chéticamp; a $300 travel voucher
from VIA Rail; $3,700 of Indola hair

Manager Luc Ménard introduces committee leaders Pam Hine and Jeanne Bourgeois.

care products from VIP Beauty
Supplies Company; cheese and
crackers from Atlantic Super-
stores; numerous household or
personal items; and even free bus
tickets from the local transit compa-
ny. The latter is atypical of transit
authorities: they are approached so
often they do not normally assist, but
felt an exception could be made for
this occasion.

All the donors of services and prizes
received written acknowledgment in
the program, and verbal acknowledg-
ment on stage as well, because the
organizers understand the value of
giving something back to those who
assist.

A number of smaller subsidiary
events were held among staff in the
period running up to the Fashion
show, and funds collected were

added to the show profits for cancer
research. Challenges went out to
CMHC'’s partner organizations.
CHBA's provincial office, for instance,
picked up tickets for a whole table.
At the same time, in the period run-
ning up to the show, media coverage
increased, starting with simple event
listings.

By the time it was all over, expenses
covered and ticket sale funds
received, organizers were able to
reach their goal of $5,000 for their
selected cause, and the 350 people
who attended went home having had
a really good evening. It was an
especially memorable occasion for
one young woman who received a
public proposal of marriage from her
gentleman on-stage at the close of
the show. She accepted! A bit dazed,
she was escorted to the stage to be
with her soon-to-be groom.

Already, there are clamours from
sponsors and people attending to
make the show an annual event.

We do not suggest these Halifax vol- e

unteers are the only ones in the Cor-
poration - but they are representative
of the many employees who willingly
give of their own time to make their
communities better places in which
to live.

/—\‘/f:

All the models were on stage for Luc Ménard’s
closing remarks.
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TOASTNVMASTERS

TOASTMASTERS INTERNATIONAL

BiLincuAaL CHAPTER

by Jean-Pierre Plourde

INAUGURATED

Executive and founding members at the inaugural meeting of CMHC Toastmasters SCHL. Author Jean-

Pierre Plourde is in the dark suit, centre front.

In June, an official celebration
marked the granting of the “CMHC
Toastmasters SCHL” charter, creating
the National Office Club. The event
brought together the founding mem-
bers, Toastmasters International per-
sonalities, CMHC executives, and
member friends from other Toastmas-
ter clubs in the National Capital
region. Lenora Glover, incoming
President, and I (as Vice-President,
Public Relations), took charge of the
event, while Jacques Borne, District
Governor of Toastmasters Interna-
tional, chaired the official charter-
granting ceremony.

Jacques delivered certificates to the

@ 40 founding members, saying he was
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proud to inaugurate a totally bilin-
gual club at CMHC. Gilles Girard,
Senior Vice President — Insurance,
Land and Asset Administration, was
an official guest. He stressed the
importance of communication in
CMHC's ongoing activities, especially
in its dealings with clients and part-
ners.

THE Mission

CMHC Toastmasters SCHL is dedi-
cated to communication excellence.
Toastmasters International’s mission
is to provide members with opportu-
nities and means to develop their
communication and leadership skills,
and to enhance self-confidence.
Members can participate in educa-
tional programs, and call upon train-
ing materials and resource people to
help them develop efficient speaking
techniques in a positive, friendly and
mutually supportive environment.

BACKGROUND

Demand for a Toastmasters chapter at
National Office had repeatedly sur-
faced during the 1980s. In 1991, for-
mation of the Community and Asso-
ciation Relations Division launched a
process that led to initiating a Toast-
masters Club at CMHC. The new
Division’s Director and his team
encouraged interest among National
Office staff and the establishment of
an active chapter. After recruiting
members, an Executive Committee
was formed and the Chapter became
active.

How DoEes THE CLuB WORK?
Members meet for 90 minutes every
other Tuesday, during lunch time, to
display their public speaking skills to
an audience.

Membership in Toastmasters is not
just a commitment to personal devel-
opment, but also a commitment to
the club, its membership, and the
Toastmasters organization as a whole.
Examples of the commitments mem-
bers make upon joining include:

The founding executive included (from 1.) Chris Weisner, Mario Bertrand, Carmen Lachaine, Jean-
Pierre Plourde, Elizabeth Schneider and Shirley Kirkey. (Missing: Connie Copeland.)
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ing the club and acting as mentor to members.

o attending meetings diligently;

¢ preparing one’s speeches as best
one can;

¢ being available to help organize
meetings and speaking events;

¢ helping the club maintain a
friendly and positive environ-
ment, conducive to learning;

* being a volunteer to serve the
club upon request;

* showing respect and courtesy to
member colleagues and guests;

e complying with guidelines and
regulations dealing with educa-
tional and recognition programs;
and,

¢ maintaining a high level of ethics
and integrity in accomplishing
club activities.

MEETING PROCEDURE

Before each meeting, a thematic
agenda is prepared and sent to mem-
bers. The agenda includes roles that
prompt all members present to take
an active part. Roles are generally
assigned in advance and played by
different members at each meeting,
except for the President, whose role
is ongoing. Other roles include a
toastmaster, a general evaluator, a
moderator for an impromptu session,
five volunteer participants, three
speakers, three evaluators, a gram-
marian who also acts as an “Er”
counter, a timer, and two “Sergeants-
At-Arms,” who act as ushers.

MANY ACTIVITIES
At each meeting, three speakers are
scheduled to give a “timed” address,

generally from four to seven minutes
long, on a topic they select. The
addresses are carefully prepared prior
to the meeting. Each speaker is
assigned a different, pre-designated
evaluator who delivers an evaluation
report to the audience.

Also at each meeting, one member
must chair a session on several
impromptu topics delivered sponta-
neously by five other members who
speak for one to two minutes each.
Part of the agenda deals with current
business.

Realizing the significant self-improve-
ment and development benefits
employees can derive from club
activity and the support it can pro-
vide to staff, CMHC management
approved a cost-sharing membership
plan.

Toastmasters is a world-wide net-
work, and there are many clubs in all
parts of Canada. If you wish to learn
more about membership, just contact
the club nearest you.

o —

RETIRED ENVIPLOYEE
REcCcOGNIZED 1IN PRINT

alph Curran was a long-term employee and
RBranch Manager in a number of locations prior to

his retirement. Ralph is one of many retired
employees who assisted Perspective in preparing a series of

40th Anniversary articles in 1986. That was probably the
last time he appeared in this publication.

Earlier this year, Ralph was written up extensively in his
local paper in Nova Scotia, which devoted more than half
a page not to his CMHC career, but to his early life and
that of his family, growing up Irish-Catholic in the north
end of Halifax during the Great Depression.

Even while fairly young, Ralph recalled, he noted that
Irish people were often subject to prejudice and he
remembers the top student in his graduating class could
only obtain a job as a messenger boy with the railway.
He discussed his Irish heritage with great pride, wonder-
ing how many of his family were wiped out or suffered
over the centuries.

Ralph had a noteworthy and varied career. As well as his
lengthy stay with CMHC, he served on Corvettes during
World War II. Whatever he takes on, even in retirement,
there’s little doubt he gives it all he’s got. Because that’s
the only way he knows.

o —
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SURVEY

PERSPECTIVE SURVEY RESULTS

THANKS FOR A
GREAT RESPONSEY

n Question 8 of the Perspective Reader Survey, you

were asked for your overall opinion of the magazine.

More than 72 percent of you said “above average” or
“excellent,” about 18 percent “average” and almost 7 per-
cent “below average.” Just over 2 percent rated Perspective
“poor.”

To the 86.81 percent of you who say you always or
almost always read (or at least browse through)
Perspective, “thank you.” To the more than 600 of you
who took the time to complete and send in the
survey form: “thank you.” This was the
highest level of response on record for a
CMHC reader survey, with responses
quite evenly distributed between
National and field offices. And to those
who took extra time to make suggestions,
or to give more detailed opinions, our
thanks to you, too.

In the coming months, we'll try to imple-
ment some of the ideas received, and to
attract the attention of those few who look
at Perspective only occasionally. We hope they will be able
to check out future issues. We are at a bit of a loss to
know how to interpret the comments of the 14 people
who say they never read any of Perspective, but still
offered opinions about the content, quality and useful-
ness of various features!

Here are some of the other key results from the survey:

* We realize different readers are interested in different .
information, and make every effort to meet the infor-
mation needs of our various target audiences. Natu-
rally, alumni would like to see more on alumni,
branch personnel want more about branches, and
National Office personnel want more about National
Office. On the survey, just over 51 percent said they
read all or almost all of an issue, 31 percent read
about half, and 15 percent read at least some.

Almost 89 percent felt we were doing a reasonable
job of reflecting the Corporation as a whole, with a
mix of field and national material. Write-in com-

ments suggested some regions felt they were under
represented. This is one point we will definitely try to
address in future issues.

The change to more, shorter articles implemented
after the last survey found favour. Almost half
(46.27%) like current arti-
cle length, with the rest split
between those wanting articles
shorter still, and those asking for
more in-depth detail.

¢ In terms of appearance, many
wrote in comments about the easy
readability and appearance of the current
design, though not all liked the green
colour selected to represent “summer”
on one issue. Ninety-five percent of
respondents asked for as many or more
photos; and
93 percent rated the design and lay-
out as average or better. Just over
one half like the current number of pages. Of the
remainder, 36.5 percent would like to see more pages,
while six percent feel we could manage with fewer.

General write-in comments covered a wide variety of
subjects. We received 33 positive comments, with ref-
erences made to style, photography, and colour. Eigh-
teen less positive comments included references to
timeliness, costs, and environmental issues.

We are concerned about the perception held by a few
readers that it is difficult to “get anything into Perspec-
tive” or that articles submitted are held back, since a
check of the records show that, to date this year, only
four articles have not been used: one because it relat-
ed to an event that was six months old, one because
of questionable taste, and two because issues were
overly full. In each case, the sender or writer was
advised.

—



anielle Allard doesn’t get a
D large number of calls from

staff, but her position as Man-
ager of Human Resources, Planning,
Research and Communications

means that she’s involved in many
activities that affect all of us.

For instance, Danielle’s group was
responsible for the last two Climate
Surveys, developed the Active Living
Policy, and established the Child and
Elder Care Referral Services.

As a result of the National Office
Business Review, an evolution and
reorganization are taking place that
affect many human resources areas.
In particular, employees will see dif-
ferences in three areas: (1) in the
area of client service, there will be a
Human Resources Service Centre
with about 20 staff, complete with a
1-800 telephone number and a help
desk; (2) an enhanced level of exec-
utive and management development,
and (3) a renewed emphasis on
researching and developing new pro-
grams and services which meet busi-
ness needs. The intent is to keep
employees better informed, to con-
duct research into human resources
areas and to take a more holistic
approach to human resources, linked
to business direction. This last part is
to cover Planning, Research and
Communications, and comes under
Danielle’s care, reporting to Director
Jim Corneil.

One person in Danielle’s team will
handle planning requirements.
Three will attend to marketing and
communication, two more to bench-
marking and measurement. Three
will look after finance and adminis-

tration, conduct cost-benefit analyses,

etc., and 6.5 will be involved full-
time in research, cutting across disci-
plines as they look into performance

management, new programs, and
ways to keep CMHC competitive.
Danielle as manager and support staff
round out the 17-person group.

You will soon be seeing much more
on developments in human
resources, in Perspective and else-
where, so the above has been
restricted to a broad outline only.
But it seems certain that the role of
Human Resources is becoming more
strategic, with personnel acting more
as consultants than monitors. They'll
be less worried about filling in forms,
more concerned about supplying
“value-added” service to manage-
ment and employees, and so to
CMHC as a whole.

One may wonder how it is that an
employee with an Honours Degree
in Biology ends up as a Human
Resources manager! Such is the way
the entire human resources discipline
has developed over the past 20
years. In 1974, most of today’s
“Human Resources” departments
were known as “Personnel” and
there was little if any formal training
available for people wishing to work
in this field. Before that time, learn-
ing came mostly from experience.

Danielle says she “fell into human
resources by chance” but admits she
was lucky because her initial work
experience enabled her to take
advantage of some of the earliest
training programs. “That wouldn't be
good enough today,” she notes.
“More formal training is needed, but
today it’s available at many commu-
nity colleges and some universities.”
Danielle also says a diploma in social
sciences or a similar discipline would
be useful for someone wishing to get
into human resources, and there are
several professional organizations
that offer training programs or advice
as to where these might be found. In

Danielle Allard in her office.

addition, the CMHC Academic Assis-
tance Program is there to help people

looking to increase their knowledge
in this field.

Job requirements for human
resources in 1995 will require, if not
completion, at least enrollment in
appropriate courses with some parts
completed. Staff in Training Services
at National Office are available to
supply additional information to
interested people.

Danielle has been with CMHC for
about 4-1/2 years, after working with
the Public Service Commission,
Employment and Immigration, and
Supply and Service, always in human
resources areas but in varied aspects
of the field. She thus brings to
CMHC a broad general experience.

It was the early classroom training at
the Public Service Commission that
led to a job in staffing, and she never
looked back.

Life may revolve around CMHC dur- Q

ing working hours. Outside work,
Danielle has her hands full with three
young children (ages 3 to 9) although
her husband’s work hours are such
that he can share child care duties.
Danielle is also active in school affairs
and is involved with her church chil-
dren’s program.

o —
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CMHC ALUMNI IN MORTAR BOARDS

Go To THE FronT OF

wo of our well-known, retired
Temployees achieved new

heights in academic status dur-
ing the past year, as A.R. (Tony) Pitt
received his Masters Degree in
Atlantic Studies at Saint Mary’s Uni-
versity while, not far away, George
Cross was celebrating his receipt of a
Bachelor of Arts degree with Honours
in History from The University of
New Brunswick in Fredericton.

Both have only positive things to say
about their experience, and do not
hesitate to encourage others to
become “mature students” if they feel
so inclined. Both provide good
examples of how life can be enjoyed
to the fullest after retirement.

George, whose wife Barbara retired
from CMHC Fredericton just recently,
also sings in a barbershop chorus, has
served on the Board of Directors of
the Fredericton Non-Profit Housing
Corporation, and is on the Board of
Directors of Youth in Transition, a
group endeavouring to provide shel-
ter for homeless youths. He obtained
some credits towards a degree in
engineering back in 1945, but did not
complete the course. Then, in 1987,
George signed up for a course in
Church Architecture and a year later
was encouraged by the Associate

Dean of Arts at U.N.B. to follow a
degree program.

“Tuition fees are waived for over-60
students,” George says, “and it was a
nice way to spend a winter. I did
three classes a semester, and entered
the honours program after the first
year.” George wasn't the only
mature student, but was probably the
most senior by far.

Were there any problems?

“Oh, yes!” says George. “The worst
were probably fitting into desks
designed for younger, smaller people,
and being able to find one of the left-
handed desks.” Seminar work
around a big table was much more
comfortable.

George recalls one class, on the sub-
ject of witches and heretics, that hap-
pened to be on Hallowe’en. He - and
one other mature student by coinci-
dence - raised eyebrows by turning
up in costume. “Fortunately, I didn't
have far to walk from the car,”
George remembers.

And, being a senior student, he could
weigh the varied savings to be found
in stores or businesses by checking to
see whether a student discount was
more worthwhile than a seniors” dis-
count!

Tony Pitt says he found
{ the pre-retirement
courses offered by
% CMHC to be excellent -
b as far as they go. “They
| gave very good financial

George and Barbara Cross enjoy
N some early-fall sunshine in their
garden.

THE CLASS

Tony Pitt looks contemplative. Perhaps he's think-
ing, “What next?”

advice,” he says, “but could have
offered more about lifestyle changes.”

“I had always wanted to go back to
school, and Saint Mary’s is pretty
close to home. Ibegan by studying
Russian Literature because it interest-
ed me, but then changed to Atlantic
Canada Studies. I enjoyed it tremen-
dously, and found the professors and
staff very supportive,” he says.

Tony felt no great pressure to rush
through it — he did his Master’s over
eight years, but did take one year off
along the way. At the same time, his
wife Pat was also taking a degree in
Social Work, and she also has gradu-
ated.

“Students did treat me as a bit of a
father figure at first,” Tony remem-
bers, “and it was funny to hear them
call a fellow student “Sir” or “Mr.” 1
had to keep saying, “My name is
Tony” at first! Later, as they became
more familiar, Tony says, the younger
students would sometimes challenge
him on issues, and vice-versa.

Tony also put his knowledge of hous=,
ing to work for him. He completed
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his thesis on “Co-Operative housing:
The Social Imperative” and sent one
copy to the Canadian Housing Infor-
mation Centre (CHIC) and two to
Rochdale in the UK., where the Co-
op movement really began some 150
years ago. Tony says that, although
he worked more on the economic
aspects of housing, he was always
interested in the social side. Of
course, as former Provincial Director
for Nova Scotia, he already had a
good insight into the subject and
strong linkages with others in the
field. Tony still feels co-operative
housing is a good solution for a cer-
tain target group, and it fills that
niche with clear social benefits.

Both George and Tony found addi-
tional, unexpected, side benefits to
their university studies. George real-
ized that many students came from
overseas — from Asia, Europe, or
Africa. He and Barbara became
involved in a “Host Families” pro-
gram. The Host Families do not pro-
vide accommodation for overseas stu-
dents, but are there as resources.
They had some meals with their stu-
dent guests, taught them about Cana-
dian shopping, etc. They continue to
be active in this program.

Tony has founded a club of Saint
Mary'’s graduates. They visit one
another’s homes in turn, share meals,
discuss courses, and occasionally
invite a faculty member or a new stu-
dent as a guest.

What's next?

Tony was invited to continue for his
Doctorate, but has declined. “There’s
so much else to do. I'd love to walk
the 2,135-mile Appalachian Trail,”
says this experienced walker and
mountain climber. He also wants to
pursue his painting and sketching,
and may take a course at the Art
School for that. “And then there are

George Cross with fellow students. “He didn't look old with his mortar board,” says Barbara.

opportunities in volunteer organiza-
tions, here and overseas.”

in the 17th century. Both he and
Barbara advise others to “Go for it”.
They say there is so much to choose

George found an extra benefit: he _ )
from, and winters just fly by.

was able to research his own family
background, back to early Dutch set-
tlers in New Amsterdam (New York)

“Besides, it keeps you young!”

—

N IREAL
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United Way organizers at 5
National Office, Jean Bas- ‘
tarache (left) and Menna 7
Andrews, don football jer-
seys with a real former CFL
great, Wayne Giardino.
Wayne did a real kick-off for
United Way, blasting a foot-
ball across the field in front of
National Office.

§ Part of the lunch
time festivities
included a football
throwing skill contest.
Gail Dowler, Pro-
gram Planning and
W Analysis Division (to
the right) tries her skill
Ges from 10 meters. Success-
&1 ful throwers moved fur-

ther back until only one
was left: Conrad Monette,
MISD, threw from 13
| metres.
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GET A GRrRieY

by Ken Rauch

t was early on a Tues-

day morning. We

were shooting video
in the Eastern Townships
of Québec. Twaved a
huge semi-trailer with an
equally huge driver to a
halt, and climbed on to
the fuel tank/step.

“Excusez-moi, monsieur
(being obsequious in our

second language comes
naturally to me), pourriez-vous
attender un moment? Nous faisons
un video et you're shaking the
bridge.”

They said my role was that of techni-
cal expert. Should that include
breaking the news to Schwarznegger
look-alikes that they threaten to ruin
the shot of a mobile home carrier just
coming down the autoroute? I think
not. Carrying the tripod, extra tapes
and assorted hernia-inducing objects
should be enough.

This particular driver scowled at me,
and I instinctively shrank back. “I'm
sorry, but I don’t speak French. Is
this the road to Marionville?” he
asked in an Ottawa Valley accent. At
the other end of the overpass, Cana-
dian Manufactured Housing Associa-
tion (CMHA) Vice President Jamie
Cooke, demonstrated his expertise in
stopping traffic coming from the
other direction. (The Canadian Man-
ufactured Housing Association is
CMHC'’s partner in the project.)

The instructional video will demon-
strate good practice in the site prepa-
ration, foundation, and anchorage of
mobile homes using the latest edition
of the CSA-7240.10.1 standard as a
guide. That good practice needs to be
demonstrated became increasingly

Ken Rauch, Professional Services and Standards
Division, holds a make-shift light deflector.

evident as the production team trav-
eled to mobile home parks in Super
Natural B.C. and la Belle Province.
Not that we didn't find all the ele-
ments of a well-designed foundation
on a well-prepared site. We just did-
n't find all of the elements in the
same place. At one point, the afore-
mentioned CMHC representative was
moved to say, in a rare display of
emotion, “I'm getting a bit angry.”

So angry, in fact, that the very next
meeting of the CMHA Technical
Committee (on which CMHC is rep-
resented) ended with a resolution to
launch a series of workshops aimed
at dealers, transporters and installers.

Altogether a satisfactory glimpse into
the world of stage, screen and
CMHC/industry cooperation — a
world inhabited by people worth
knowing, like director Seaton
Findlay, production coordinator Lise
DeVilliers and CMHC’s own producer
Carolin McRae.

So slip the popcorn into the
microwave, set the timer for Novem-
ber, and watch for it.

—

&3

Luc MENARD

ALWAYS
A NeEw
CHALLENGE

Luc Ménard, Provincial Director, Nova Scotia and
Manager in Halifax.

ince he joined the Corporation
about 22 years ago, Luc Ménard
has worked in eight different

s locations — and that doesn’t include

. different positions at the same loca-

e tion. Luc began in Ottawa Branch,

+ and has worked in Val d’Or, Hull and
< twice in Sudbury; he was at National
' Office twice, first in Mortgage

° Admlnlstratlon Management Infor-

« mation System Division, then in

< Information & Communications. He
¢ is currently Branch Manager to more
. than 70 employees in Halifax Branch.

* “A move to a new location always

o presents a challenge,” Luc says, “and
. « children feel it as they get older

< because they make friends less easily
s as teenagers than they do at the age

' of seven or eight. They all have to

. s find new friends.”



One secret of a successtul move, for
Lug, is respect for people. You have
to learn all about a new group of
people, and their special skills; you
have to do things for or with each
individual. “And, in each job, the
better a predecessor was, the harder
it is to take over.”

Luc’s wife teaches French to school-
age children part time, and decided to
support her husband’s career. She is
always ready to move.

“We encourage the kids to accept a
role in a move,” Luc says. They
might play a role in finding a new
home, for instance.

ly works as a team, it makes the tran- e

sition easier and everything is more
positive.

Luc says there is no question that
making a move has been good for his
career. “Not just in the sense of a
position,” he adds, “but because you
are learning, too. Learning more
about the Corporation, more about
people. That'’s the key to everything.
“The last move, from Sudbury to Hal-
ifax, was between two cities Luc feels
have a lot in common. They display
similar attitudes — not big, big city,
but big enough. People are really
friendly and, of course, both have a
resource base: mining, pulp and log-
ging in Northern Ontario, the sea in
Nova Scotia.

It’s clear that Nova Scotia is now
home for Luc, and he really enjoys it;
CMHC staff in Halifax have accepted e
him as one of their own. But if
CMHC offers another career-enh<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>