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Overview 



Output gains are slowed by weak domestic demand... 
Output rose by an annualized 1.8% in the third quarter of 1998, marking the second / 
straight quarter of growth below 2.0%. 

- 	Consumer spending slowed dramatically, held back by falling consumer 
confidence and worsening household finances. Housing activity declined for the 
third straight quarter, though some of the recent weakness can be attributed to 
labour disputes in Southern Ontario. 

- 	Investment in plant and equiprnent was up, though at a rnuch slower pace than in 
the previous quarter. A sharp reduction in business inventories also cut into 
output gains in the third quarter. 

...but the exte rnal sector rebounds strongly 
The trade sector was a major bright spot for the economy in the third quarter. Exports 
rose sharply and imports fell, resulting in a sharp increase in Canada's merchandise 
trade surplus. 

The short-term outlook is for continued sluggish growth, but a modest upturn in the 
fourth quarter is likely. Production should return to more normal levels in industries 
recently disrupted by labour disputes, and solid job gains in October and November 
also point to faster growth late in the year. 

More and more Canadian women are making their way as entrepreneurs. Although 
self-employed women comprise one-third of all self-employed, this group is growing 
twice as fast as men and are'starting almost an equal number of new businesses. This 
issue's special report "Shattering the Glass Box" shows the important contribution 

A-1  
that businesswomen now make to Canada's knowledge-based economy. 
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Domestic Scene 

Real Economic Activity 
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Output growth remains weak in the third quarter... 

Real GDP rose 1.8% (annual rate) in the 
third quarter of 1998, only slightly faster 
than the modest growth recorded in the 
previous period. 

Domestic demand weakened considerably, 
with marked slowdowns in consumer 
spending and business investment. 
Production was also held back by lower 
investment in housing and a sharp 
reduction in business inventories. 

However, the trade sector was a key source 
•  of strength for the economy in the third 
quarter. 

National Econotnic and'Firincial Accounts  data
have been revised,backlô 1993. These reviSionS, 
indicate thatiOutpui -rose 3.8% overall in,':1991e1 

 slightly-P-orn the previciusly-reported 
,  

Real GDP Growth 
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• 
...as domestic demand weakens considerably 

• • 

Final domestic demand rose only 1.5% 
(annual rate) in the third quarter, down 
from a very robust 6.0% gain in the 
previous period. 

Slower growth in consumer spending 
and business investment contributed to 
the overall slowdown in domestic 
demand. 

Final Domestic Demand 

Source: Statistics Canada 
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• • 
Growth in consumer spending slows... 

A pronounced slowdown in spending on 
durable goods (particularly autos) led to 
slower overall growth in personal 
consumption in the third quarter (+2.2% at 
an annual rate). 	 Real Consumer Expenditure Growth  

% Change, SAAR 

- However, spending in the previous , , 	 5.6 
quarter had been very strong, boosted 

4.7  by sharply-higher sales of rféiiv motot« 

	

4.1 	4 
vehicles. 

3.1 
6 

- Fluctuating auto sales (in response to 	 2.1 23 	 2.2 

generous dealer incentives) have 	 1.8 1.6 

generated considerable volatility in 
consumption patterns over the past four 	 . 
quarters. 	 92 	93 	94 	95 	96 	97 	2 	3 	4 	1 	2 

97 	 98 

Slowing consumer spending is consistent 	Source: Statistics Canada 
with the recent sharp fall in consumer  
confidence, induced by financial market 
instability and deteriorating household 
finances. 
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• • • 
...and investment in M&E posts only a modest increase... 

, , z, , z 

, 

Real Machinery & Equiprnent Investment  
Growth in business investment in M&E 	% Change, SAAR 
fell back in the third quarter following a 
substantial gain in the second quarter. 	 28.9 

24.2  
- Although spending on Computers was 	 19.6 

up sharply, investment in Industrial 
Machinery and Automobiles was down. 

9.5 	.3 82  

M&E investment has now posted slow or 	 2.6 	 2.5 	 3 

negative growth in three of the past four li  

quarters. 	 ,___ 
-4.6 	 -3.6 

92 	93 	94 	95 	96 	97 	234123  
97 	 98 	j 

Source 	Statistics Canada 
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• 	 s 	 • 

...while activity in the housing sector drops 

Real Residential Construction Growth 	Real Non-residential Construction Growth 

92 93 94 95 96 97 	2 3 4 1 2 3 
97 	98 	I 

92 93 94 95 96 97 

Residential investment fell 10.1% in the third quarter — the third straight decline — with 
lower spending on both new housing and renovations. Third-quarter results were 
affected somewhat by labour disruptions in the important southern Ontario housing 
market. 

Growth in Non-residential Construction weakened in the third quarter. Higher spending 
on non-residential buildings was partly offset by lower engineering construction 
(particularly oil and gas drilling). B-5 



An inventory correction subtracts from growth.. 

Following sustained increases over the 
past two years, business inventories fell 
$1.3 billion in the third quarter. 

Non-farm Business Inventory Investment  

$1992 Billion, SAAR 
3.0 

- By comparison, inventory levels rose 
by $7.5 billion in the second quarter. 

Inventory reductions were concentrated 
in Retail Trade (particularly the auto 
sector). 

- Inventories continued to build in 
Manufacturing and Wholesale Trade, 
albeit at a slower pace than in the 
previous quarter. 

92 93 94 95 96 97 	2 3 4 1 	2 
97 	I 	98 

Source: Statistics Canada 
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• 	• 
...but exports are a major source of strength 

Sharply-higher shipments of M&E (especially 
computers) resulted in a solid increase in 
merchandise exports in the third quarter 
(+7.8% at an annual rate). 

Real Merchandise Exports and Imports 

$1992 Billion 
290 	 50 

$1992 Billion 

- Exports of most other major commodity 
groups were down on the quarter. 

250 

In contrast, import growth fell 7.8%. The 
main factor was a sharp reduction in imports 	230 

of Automotive Products, in line with reduced 
business inventories. 	 210 

The combination of rising exports and falling 	190 

imports led to a substantial increase in 
Canada's inflation-adjusted merchandise 
trade surplus in the third quarter. 

270 

Source: Statistics Canada 
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• • • 
A pronounced slowdown in income growth... 

Personal Income Growth 	Real Personal Disposable Income*  

% Change, SAAR 	 $1992 Billion, SAAR 
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Source: Statistics Canada 	 *Converted to real dollars using the chain price index for 
personal expenditure on goods and services. 
Source: Statistics Canada and Industry Canada 

Personal income rose 0.4% (annual rate) in the third quarter of 1998, the slowest pace since/ 
the beginning of 1994. Labour unrest held back income gains in the quarter, with strikes;/ 

 layoffs and/or lockouts affecting payrolls in the Auto, Pulp & Paper, Construction an,ciz 
Education industries. In addition, farm incomes and government transfers were down in 
the quarter. 

The combination of flat personal incomes and higher income tax collections led to the 
second straight fall in personal disposable income in the third quarter -- wiPing out almost 	C-1 

 all the gains realized over the last year. 



• • • 
...leads to a further deterioration in household finances 

, 

Personal Debt and Savings Rate  

With the decline in disposable income, 	 % 
consumer spending was financed by 	 Personal saving rate (R) 

100 	 - 12 
lower personal saving and increased 
borrowing. 	 , _ 	 95 - 	 - 10 

-8 
90 - 

- Indeed, the saving rate fell from an 	 - 6 
upwardly-revised 0.3% in the second 	 85 - 

4 
quarter to -0.8% in the third quarter. 	- 	 - 

80 - 	 Ratio of household debt 
to income (L) 	 - 2 

- The ratio of household debt toincome 	 75 	 0 .... 
rose to an all-time high of 101.6%. 

70 - 	 - -2 
89 	90 	91 	92 	93 	94 	95 	96 	97 	98 	, 

Source: Statistics Canada 

, 

, 
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Corporate profits remain down on a year-over-year basis 

Corporate profits fell sharply in the first 	Corporate Profits  
two quarters of the year, hit hard by low 

SAARe % 	 % Chang, prices for key commodities. 	 150 	 12 

Though profits rebounded slightlyin the 	loo 	 10 

third quarter, they are still doWn 7.9% on a 	50 
year-over-year basis. 

	

o 	___  

- Low profits have led corporations to 
-50 

rely increasingly on borrowing 
(through both short-term paper and in 	-100 	  

equity markets) to finance investment._ 	 90 	91 	92 	93 	94 	95 	96 	97 	98 

inCorporate Profits 	—Ratio of Corporate Profits 
before Taxes (L) 	to GDP (R) 

Source: Statistics Canada 
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• 
Inflation  remains low.. 

The year-over-year rate of CPI inflation 	Consumer Price Index  
was 1.0% in October. Inflation has Year-Over-Year % Change 
been quite stable since the beginning 	 4 

of the year, fluctuating within a nari-ow 	 imi Impact of cigarette tax reduction 

range betvveen 0.7% and 1.1%. 	 3 	 ,.. 

CPI excluding food and energy 	Bank of 

- This range is well below the average 	2 

	

\ 	

Canada 
target 

inflation rate of 1.6% in both 1996 — 	 -k 	 Range: 

and 1997. 1995-20 1  
1 	 •., 

The "core" inflation rate – which 	 iiIlIiIlIiiI  o excludes the volatile food and energy 	_ 	93 9495 96 97 	NDJ FMAMJ J ASO 
components – remained at 1.4% in 	 97 I 	 98 	

, 

October, within the bottom half of the 	 Source .  Statistics Canada & Bank of Canada 
official 1%-3% target range. 
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...held down by lower prices for gasoline and computers... 

Components of CPI: October 1998  

Year-Over-Year Price Change 

Higher prices for food, university tuition, 

	

Tobacco/Alcohol 	 3.8 

	

natural gas and property  taxes p ut
Health/Personal Care 	 ' . 2 4  

upward pressure on the general price 
Rec/Read/Education   1.8 

level on a year-over-year basis. 

	

Food 	 .. 	:.:"' 	1.4 

	

Clothing/Footwear 	1.3 
The impact of these price hikes were 

	

Shelter 	 1 1.0 
partly offset by sharply-lower prices for 

	

CPI,  Ail-items 	 1.0 
gasoline and computer equipment. 

	

Household/Fumiture 	 0.9 

	

Transportation 	-0.7 

Source: Statistics Canada 
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...and stable prices at the factory gate 

Weak Asian demand and higher global 	Price Chain - 199803  
production continue to put downward 	 % 
pressure on commodity prices. 

-2.2 
Raw Materials  

The falling Canadian dollar raised export 	 -16 
 

prices quoted in U.S. dollars and resulted 
in a small increase in producer prices in 	Intermediate Goods 	

02 
 

the third quarter (+ 0.5%). 	
-2.0 

 

1.0 

- The lower dollar exerted significant 	 Finished Goods 
.4 

upward pressure on the prices of Motor 
Vehicles, Paper & Allied Products, and 	 0.5 

Producer Prices 
Wood Products. 	 0.2 

III Q/Q percentage change 
- Excluding this exchange-rate effect, 	 El Y/Y percentage change 

producer prices would have declined 
0.4% on the quarter. 	 Source: Statistics Canada 

D-3 



Domestic Scene 

Labour Situation 

' 

• • • 



• 
Employment growth gathers steam in the last half of the year.. 

Following a pronounced slowdown in the 
second quarter of the year, the pace of job 
creation has picked up considerably in 	Employment Growth 

 

subsequent months. 
Month-over-Month Change (Thousand), SA 

— 

, 	 120 - Indeed, the net gain of 103,000 jobs in 
November represents the biggest single 	90 

monthly jump in employment since 1994. 	60 
 

	

30 
	- 

The Canadian economy has created a total o 	 - , 	. 	niI I • î 	, 
425,000 net new jobs over the first eleven 	 o 

	

1 	ril  " 	
mi 1  

months of 1998. This compares favourably to 	-30 	
- 	1 

an  increase of 372,000 for all of 1997. 
-60 

- A further encouraging sign is that just over 	1997 	 1998 

70% of the net job gains so far this year / 	 =I have been in full-time positions. 	 • Full-Time 	Part-Time 
 

Source: Statistics Canada 
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...with gains in both the private and public sectors 	 - 

Private-sector job creation stumbled in 
second quarter, but has since resurned at 
a very fast pace 	 Employment: Private  vs. Public . 

Including these recent gains, employment 	 Million Jobs 	 Million Jobs 

	

12.5 	 2.25 
in the private sector is now up 362,000 
over the first eleven months of the year. 	 Private-sector 

	

12.3 	 /20 employment (L 

- Roughly one-third of this increase is 	 12.1 	 2.15 

due to a rise in the number of 
self-employed (+134,000). 	 11.9 	 2.10 

After a sustained period of weakness,_ 	 11.7 	 2.05 
Public-sector 

employment in the public sector has 	 employment (R) 

rebounded somewhat in the past six 	 11.5 
Q1 	02 	Q3 	QA 	al 	02 	03 	04 	01 	02 	03 	Q4 	

2.00 

months. To a significant extent, these 	 1996 	 1997 	1 	1998 

gains have occurred in the Education and 	Source: Statistics Canada 
Health Services industries. 
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• • 
Canada's unemployment rate falls to an 8-year low... 

Unemployment Rate 

The national unemployment rate was % 
8.0% in November, the lowest rate since 	12.0 

July 1990. 
11.0 	 - 

This represents a drop of 0.6 percentage 
points when compared to the end of last 	10.0 	 -- — 	--- 	--- 
year. The year-to-date decline would 
have been even larger if not for a sizeable 	9.0 - 	- 
increase in the labour force (up 372,000 
compared to employment growth of 	8.0 - 	 ___ 	___ 	.. 

425,000). 

1990 	1991 	1992 	1993 	1994 	1995 	1996 	1997 	199,8 

Source: Statistics Canada 
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• • 
...and is down in most provinces 
All provinces except Prince Edward Island 	 / 
have posted net job gains in the first eleven 
months of 1998. 

- 	, 
- 

For most provinces, this has resulted in 
lower unemployment rates when compared 	Unemployment Rates: November 1998  

•to the end of 1997. 	 %, SA 

- As of November, only three provinces had 	18.2  

higher unemployment rates on,a -, 
year-to-date basis. In Newfoundland, 	 14.1 

Saskatchewan and Alberta, increases in 	 11.4  11 •  0 

the number of new entrants to labour   9.9 

- 	.
. force have more than offset job gains. 	 80 	7.9 	

69 , 	, 	6.2 	5.9 	5.5  

.... 

- All other provinces have posted declines, 	 . . 	, 

,, 
led by drops of 1.0 percentage-points in 	 , +  New Brunswick, 0.9 points in Ontario and 	e 	(e) 	cP 	 e 
0.7 points in British Columbia. 	 c 

Source: Statistics Canada 

- The unemployment rate is also down in 
Prince Edward Island, where job losses 
have been matched by an even larger fall 
in the labour force. 	 x 

E-4 
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• • 
The Bank of Canada matches a series of interest rate cuts 
in the United States... 

, 

The U.S. central bank has lowered its 	 Short-Term Interest Rates 
trend-setting federal funds rate three times 
since the end of September, for a total 	 12 

A 

reduction of 75 basis points. 
9 

The Bank of Canada quickly matched these 
U.S. cuts, prompting corresponding declines 
in domestic consumer and business lending 	 _ 
rates. T 	

ruw- 
- These recent rate reductions by the Bank -3 

of Canada have offset three-quarters of 	 91 	92 	93 	94 	95 	96 	97 	98 

the one percentage point increase in the 	 —Canada —U.S. EDifferential 

Bank Rate engineered late in August to 
support the Canadian dollar. 	 Last data point plotted: Nlovember 1998 

Source: Bank of Canada, 90-day Commercial Paper, 
last Wednesday in the month 	- 
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...and the Canadian dollar rebounds from its all-time low 

Canada-U.S. Exchange Rate  

The Canadian dollar has stabilized in 	 $U.S. Per $C 

recent months after hitting an all-time low 
of US63.31¢ at the end of August 	 87 

Â 
c 

- The dollar closed at US65.01¢ on 	 0 	
82 

 

December 3, up nearly three full cents 	:g
c,
_ 	

77 
from its record low. 	 2 

ra. 
a. < 72 

Recent reports pointing to an improved 	(..) te 
outlook for the global economy have 	 67 

provided some stability and underlying 
strength to the Canadian dollar. 	 6291 	92 	93 	94 	95 	96 	97 	98 

Last data point plotted: December 3, 1998 
/ 

/ , 	 Source: Bank of Canada 
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• • • 
A rebound in equity markets ... 

North American equity markets have recovered 
to varying degrees from the sharp fall in stock 	 Stock Market Indices  
prices triggered by financial crises in Asia and 
Russia last summer. 

13,000 

- Equities staged a massive rally in October 
11,000 

following an unexpected interest rate cut by 
the U.S. Federal Reserve. Indée-d, that 	

9,000 	 S&P 500 
month the TSE 300 registered' its best 
monthly performance in 14 years. 	

7,000 

Canadian stock prices, however, have 	 5,000 	 TSE 300 
recovered more slowly than their U.S. 
counterparts. As of December 3,the TSE was 	3,000 
still down about 20% from its recent peak in 	 91 	92 	93 	94 	95 	96 	97 	98 

May. 
Last data point plotted: December 3, 1998 

- By comparison, U.S. stock priCes have fully 	Source: Statistics Canada 

recovered, reaching new,all-tirne highs. 
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• 
...leads to slightly higher bond yields 

, 

The recent rebound in stock markets has 
prompted investors to buy stocks and dump 
bonds — a reversal of the "flight to safety" that Long-Term Interest Rates  
had occurred previously when stock prices 	 % 
were falling dramatically. The result has been 	io 
higher bond yields on both sides of the border.  

8 

- By the end of November, Canadian bond 	6 
yields stood roughly 40 basis points above 

4 
their recent low in October. 

2 	 .. 

U.S. bonds have generally outperformed 	 0 T 	111 lirlf  fil  Id 	11.1 I 	ifirmle,  

Canadian bonds in recent months. Canadian - long-term interest rates were more than - 20 	- - - 	2 91 
	92 	93 	94 	95 	96 	97 	98 

basis points above  comparable U.S. rates at 	 —Canada —U.S. CIDifferential 

the end of November. 
Last data point plotted: November 25, 1998 

- This is in sharp contrast to the spread in 	Source: Bank of Canada, Government long-term bond, 

Canada's favour that had previously existed 	 last VVednesday in the month 
 / 

since March 1997. 	 , 

F-4 
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• • • 
The federal government posts a surplus in the last fiscal year 

Following final end-of-year adjustments, the 
federal government posted a budgetary surplus  
of $3.5 billion in the last fiscal year (1997-98). 

Federal Budgetary Balance 
Public Accounts Basis 

- This outcome — the first surplus in nearly 
thirty years — betters the original projection o 
a balanced budget, mainly on the strength of 
higher personal and corporate tax revenues. 

- The debt-to-GDP ratio fell 3.3 percentage 
points to 67.8 per cent last year, the largest 
annual decline since 1956-57. 

Official forecasts for the current fiscal year 
(1998-99) are for a balanced budget. 

- The government is firmly on track to meet 
this objective. Indeed, over the first half of 
the year, an estimated surplus of $10.4 billion 
was booked. 

In addition to progress on the federal side, four 
provinces and one territory are expected to post 
balanced budgets or surpluses this fiscal year. 

Source: Department of Finance Canada 
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• 

Lower unit labour costs... 

, 

, 

, 

Growth in Unit Labour Costs  

2.7 % Change, SAAR 
Unit labour costs declined 0.9% (annual 
rate) in the third quarter of 1998, with 	 1.6 

output growing at a faster pace than 	
1.4 	

1.2 
0.8 	0. 9 	0.8 

wages. 

, 
- This drop followed sharp increases in 

-0.5 
unit labour costs in the first half of the 	 -9  

year. 

-2.1 

92 	93 	94 	95 	96 	97 	2 	3 	4 	1 	2 	3 
97 	1 	98 	I 

, 
, 

Source: Statistics Canada 
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• • 

...and the falling dollar improve  Canada 's  competitive position, 
, / 

, 	 , 

Unit Labour Cost Comparison($US)  
Ratio: Canada/US.;  1992=100 	z$U.S. per  $C  

At the economy-wide level, and on a 	 120 	 1.2 
1 A falling line represents an common currency basis, Canadian unit 	 increase in

, 	 4- Canadian competitiveness 
labour costs fell 6.1% relative to thoseln 
the U.S. in the third quarter. 	 um --- 	 to 

- Most of this improvement in our „ 
competitive position was due to the 
weaker dollar, which fell nearly four 	 80 	 0.8 

cents on the quarter. 

- In addition, unit labour costs  rose in 	
60 	  0.6 

the U.S. but declined in Canada. 	 87 	89 	91 	93 	95 	97 	3 4 1 	2 3 
I 	97 	I 	98 

—Economy (L) —Manufacturing (L) ZExchange Rate (R) 

Note: Quarterly manufacturing ULC for 1998Q3 are not yet available. 
, Source: Bureau of Labor Statistics, Industry Canada Sc Statistics Canada 

, 

, 	

• 

. 	H-2 , 
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• 	• 
The current account deficit narrows in the third quarter.. 	

, , 

., 	

- 	

, 

,. 

- 	 , 	 , 	 • Current Account 8‘ Trade Balances  

, 	 $ Billion, SAAR 	' 

Canada's deficit on the current account 	 40 	 Merchandise 

narrowed to $17.6 billion (annual rate) in 	 Trade balance 

the third quarter. 	 20 

- A large increase in the merchandise 
trade surplus more than offset a wider 	 I iq 

- 	 . 20 	 -128 
deficit on investment income. 	 -17.6 

, 	-40 	 --N -■.f-- 	\r-----  
Non-merchandise 

Balance 

85 	87 	89 	91 	93 	95 	97 	2 	3 	4 	1 	2 	3 
97 	1 	98 

The merchandise trade balance represents net exports of goods. 

/ 	 The non-merchandise trade balance represents net exports  of services  
plus net receipts of investment income and transfers. 

Source: Statistics Canada 

, , 

/-1 

, 	
.. 



as  rising exports push up the merchandise trade surplus 
In nominal terms, the merchandise 
trade surplus rose $6.6 billion to 	 Main Components of the Current Account  
$21.0 billion in the third quarter (annual 	$ Billion, SAAR 

rates). 

	

Q2198 	 Q3198  
- A sharp rise in exports (up an 

annualized 12.0% in nominal terms), 
led by higher demand for Motor 
Vehicles, significantly outpaced 
import growth (+3.2%). 	 14.4  

Canada's deficit on investment income 	
y 	

-9.2 	 ,; 
 

in the third quarter, partly offsetting the 	 - 	. 
increased to $30.1 billion (annual rate) 	y 9 	 121   impact of the higher trade surplus. 

4  
- Higher interest payments on 	 . 

foreign-currency denominated debt 
related to the weak Canadian dollar 
contributed to the wider deficit; 

- Moreover, profits earned,by 
Canadian direct investrnent abroad 	FE] Current Account Balance 	Merchandise Trade Balance 
fell, while those accruing to foreign 	Ell Balance on Services 	1E1 Net Investnnent Income 
investors abroad rose. 	 Source: Statistics Canada 
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The recent slowdo.wn is concentrated in the Goods sector... , 

Output in the Goods-producing industries fell 
1.3% (annual rate) in the third quarter, the 	 , 
second decline in as many quarters. - 	 Real GDP 'Growth by Industry  

% Change, SAAR 
- The Primary industries remain very weak.  

	

Goods-Producing 	 -1.3 Low commodity prices and weak overseas 	 . 	•.:;,,,,,,,,,,,,,,-:,re::,,,e • 
demand have contributed to falling output 	 Primal), 	_81  

in Mining and Logging & Forestry. 	 Manufacturing 	 _co  II 0.6 

-5.3 ESMIIIIIIIIIMEM 
- Despite solid gains in August-arid 	 Co nstruction 	

; 

September, Manufacturing otitput was still 	Service-Producing 	 . 	 2.2 
2.5 

down slightly in the third quarter.' Activity 	Transportation, Storage & 	 MIMI 2.9 
early in the quarter had been depresSed by 	Communications 	 3.5 

auto layoffs stemming from the General 	 Trade 	 661.5 

Motors strike in the U.S. 	 - Finance, Insurance & 	 IIIIIMIES 3.0 
' 	Real Estate 	 2.7 

Growth was up in the Service sector (+2:5%), 	- 	 30--' Business Services 	 5.5 

boosted by a sharp advance in Business 	Community & Personal 	 -0.5 2 

	

Services 	 -1.3 Services. 
- 

	

Government Services 	 0. 2 
-0.2 

- Strikes and lockouts in several Ontario 	 im1998Q2  • 1998Q3 

school districts led to loWer output in 
Community & Personal Services in the 	 Source: Statistics Canada 

 

third quarter. 
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but  the Service sector continues to create fobs... 

Service industries are leading job growth 
this year, with net gains of 357,000 (+3.5%). 	 , 
Most of these gains have come in the last 	

Job Gï'owth  
five months  (i e,  July to November). 

Thousand (SA) 
Emma 68 

- Employment is up sharply in Business & 	Goods-Producinq 	- 

	

ry 	el  .Personal Services.. Retail Trade  and 	 Prima 	_2-51  

Community Services (particularly Health 	 a 16 

	

Manufacturing 	_53 

& Social Services) have also recorded 
PIZIMEZI 70 

substantial increases in recent m6riths. 	Constructio n 	 76 

Utilities 

fit l 357 Though employment in Goods-producing 	Service-Producinq 	 ' 

industries is up on a year-to-date basis ' , 	Transportation, Storage 	 IMI 16 

(68,000 or +1.8%), it has edged down 	 & Communications 	 15 

IIMIIIIIIEi 83 
slightly in the past five months. 	 rade 	 87 

	

Finance, Insurance & 	 i . 
' 	 Real Estate 	 49 

- Losses in the Primary and ManUfacturing--- 	Business & 	 Iffliffleniiiilifflinl 189 

industries have contributed to the recent 	Personal Services 	 : 

MEMO 57 
weakness. However, Manufacturing has 	Community Services 	 48 

posted job gains in October and 	 Public Administration 	.15  

November, pointing to a possible 	 -100 	0 	100 	200 , 	300 	400 

turnaround in this sector /of the economy. 	 El 1998 (year-to-date)  

II July  1998-  November 1998 

- Employment in Construction has picked 	 Source: Statistics Canada 
. 	up considerably in the last five months. 
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...across all regions 	 , 
, 

, 

Job Cr-atio 	 ,5,P 	 , 
Thous/ands  
Seas(e• ally adjus'-d, 3 monthe 	- - 

	
- 

Janu- 	1998- 	ovember 1998 	 0 	—? 
) 	 &-- ,. ...._ 
c2 

83.7 

57.3 	' 
46.7 

4.: 	8 	 Z124 
a 	 1 	 11 	1 	. 	 • • 	= 7. 

am 	 L.  = 	 / 	 ffl' 	um 
 

a :8    	 .33• 9 	-0.6 
-15.5-16.8 	 t=i 

B.C. 	Prairies 	- i 	Quebe 	eantic 
IMPrimary IMIManufacturing Mil Construction E Services  CDP/Ubfic-Adminisrâtion 

Job gains in the Service sector are reflected across all regions. Indeed, on a 
year-to-date basis, Service-sector gains have offset net losses in the 	,,, 
Goods-producing industries in British Columbia, the Prairies and Atlantic Canada. 

In Ontario and Quebec, in addition to substantial gains in the Service sector, the 
Goods sector has also contributed to employment growth. 	, 
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• 
Though profits are down on an annual basis... 	

- 

, Corporate operating profits increased 3.7% 	 Corporate Operating Profits -  
in the third quarter, but remain lower on a 	 Profi: 

Level 
year-over-year basis due to sharp declines 	 cm) 	,9z8Q2-98Ci3 	9703-98Q3 	Margins

(%) 
- -__ 	 98Q3 	($1\A) 	(%) 	(%) 	98Q:-:  in the 	previous two quarters. 	 „ 

Food (inclücling food retailing) 	1228 	• 67 	5.8 	-3.5 	2. - 
BéverageS & Tobacco " 	600 	-53 	- 

	

' -8.1 	3.4 	14.'::' 
- Operating profits in the non-financial 	Wood & Paper 	 1439 	329 	29.7 	53.1  

sector rebounded 5.1%, but were flat in 	Petroleum & Natural Gas 	 2554 	456 	21.7 	-23.2 	8.E 
Other Fuels 8( Electricity 	 403 	3 	0.8 	-20.0 	20.z 

. 	the financial industries. 	 , 	 :, ernicals - SiTextilée 	 5 	7 : 
Irol-i;,Ste el j8(:Rel4t.-4, 	 378 	75 	. 	

, 

!i._,F,:er..pus Metal -L&:g!rimary Meta ' 	. 	 0 	2 Strong demand for wireless communication 	. 6 	 ., 
-- 	' 	 Fabricate .d.Métae 	• 	 . 

products and high speed netwôrks has 	41-iirféjt-Y,.:78:".‘:,eciiimen 	 I:, 	 -  

boosted profits in the Electronic EqUipment 	Motor Vehicleia 8( Parts 	 1494 	-283 	-15.9 	-36.7 	3.1 

& Computer industry. 	 Other TrarisportatiOn • Equipment 	: 253 	-96 	-27.5 	-23.8 	4.E 
fidusehold Appliariàes (3( Electrical 	: : 234 	20 	9.3 	29.3  
EleCtronic Eciiiip. & Computer,SerV.: 1460 	:647 	80.6 	68.0 	8.2 
Real : Estate DeVeiopers &piJr0)rs 1014 	•-61 	-5.7 	-6.0 	8.2 Low commodity prices have kept profits in 	' 	 .--•,:,, ,,,,,,,, ,---,:éz•.. 

other resource-based industries down. The 	,e,60-if,!à.', Xt,O-riq!6Peation,, 	f612 	202 	5 . 	 , 
•eeri,4p-di-CaticeerVieWee 397 	353 	-47 1 	57 8  

resolution of labour disputes in the Ontario 	Pjintin, eii'éhïeà'iiià,:idstih - 	858 	77 	99' 	207 	95 
• ' élecomparriér 	 . 	 1 	 :4 

uessServic,es
ePOStaVOduriér• 	0 

' 	
, 	, construction industry contributed to higher 	sin 

profits in the Wood & Paper industries. 
Other  Services**  : 	 662 : 	39 	-5.6 	-;2:1 	5.E i 

, 	 Consume Goods & Services 	1021: 	: 7129 	-11.2 	0.4 2 .8  1 

Operating profits in Transportation Services 	 • ' 

fell sharply in the third quarter. The airline 	Tota l  Finan ce &lnsurance 	6503 	5 	01 	135 	1 62. 	- 
Total  ;All  indu stries ç 	 '6"13-' 	S 	 ':6: sector in particular has been hit hard by 	- 	- 	' - - 

weak demand, the low dollar and a strike by 	Except Electrical Machinery 

Air Canada employees in Septernber. 	- Accommodation, Food & Beverage, Educational, Health 8( Recreational  Services  

Source: Statistics Canada 	 J-4 



• 
and  capacity utilization falls... 

/ 

Capacity utilization in the Non-farm Goods- 	 Capacity UtiliZation: 
producing industries declined 0.1 	 r Non-farm Goods-prdducing Industries 
percentage points to 85..6% in the second 
quarter of 1998. This decline, the first in 

Level (%) 	Change (% points) 	10-year 
two years, reflected the slower pace Of 	 1998Q2 	Q/Q 	y/y 	Average 

growth in the second quarter. 
. Total Non,Farni;Goods4'rodiicirig. : 	: 85:6:' 	.:00 ,: 	1.3;: 	82.1 

Logging & FOreStrV 	 72.7 	: •-5:5 :: 	-4.6 	82.0 . 	 , 

- In Manufacturing, capacity utilization 	Mining 8Ç Querrying  
Crude PetroleuM& Nattiral:Gas:  

held steady at 86.2% - the highest -rate in 	Manufecturing : 	 86.2 	0.0 	1.9 	80.5 
„ 

nearly 20 years - despite a silbstantial 	D urable  GoOds:ManufaCtûrin 

drop in Transportation Equipment F4,ii,lieni.i, 444:5:,''... 	 -8 
Wri.#4144..  

resulting from the G.M. auto strike in the 	Transportation gij,iPr.rint , 	 . 	 .- 5 - 	78.7, 
leCtriCal'8416Cfrp. :niel?,ffidijctS 	 ' 	 -77:7 U.S. The biggest jump in capacity use 	 . 	 •  

was recorded by Electrical & Electronic 	Non-Durable Goods Manufacturing 	86.1 	0.6 	2.1 	82.1 
Food Products 	 82.4 	0.7 	1.6 	80.1 

Products, its second strong quarterly 	- Paper & Allied Products 	 90.9 	1.3 	-1.0 	89.2 
Printing & Publishing 	 83.5 	0.2 	-0.1 	79.8 advance. 	 ,„.,,,, 	'Chemical & Chemical Products 	91.6 	1.0 	5.3 	85.2 

" 	, 7,,,, -,.  
Pri§trJeu9 	,, 

- Capacity use was down sharply in 	 Electric Poer4& Gas 	 821
, 
	40 	37 	/ 827  ,  

Logging & Forestry and Mininw& 	 Energy 	 82.3 : 	2.2: 	-0.4 	83.3 

Quarrying (in the second quarter). 	 TcitalExcludinà: Energy 	 86:3 	-0.7 	:1:7 	81.8 

Strikes in the housing sector also led to 
lower capacity utilization in Construction. 	Source: Statistics Canada 
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• • • 
...wage settlements remain stable 	

/ 
7 

Major wage settlements averaged-1.6%  
- 

in the first three quarters of the year, 	- 	
' 	 Wage Settlements by Industry 	-- 

down slightly from 1.6% in 1997. 
	

0, 
eeneeffl' .f--- ,,,..:,.;,-e,,,:: l is  
: 

- For all major industry groups, wage 	
All Industries 	

1.5 

settlements have outpaced increases 	 efee5seeeffl 	 .,ffl_.; 	1.9 
Primary 

in the CPI so far this year. 	 2.8 
,  

2.3 
Manufacturing  

1.4 Settlements in the Goods sectér are 
generally down compared to 1997, 	 Construction 	

iefee. . 2.5 
' 	- 	" 	" 	' 	

1
"

.9 
including lower average adjustments in 	CPI Inflation 

	

aged 	, Manufacturing and Construction. 	Transport, Communication 	
1.6 	aver 	1.0°A 

	

, & Utilities 	
1.8 	in the first 

	 ' 	three quarters 
:y-ree -eee 

 - The large increase for Prima 	
e9;,27:.•,,. ,:i... 1,7 	 of 1998, 

Trade & Finance ry 	 , 	 1 5 

industries (+2.8%) results from,only 	_ 	
Community, Business l''::':.:. -::::-: . 	1.0 

one contract involving 700 	' , 	 & Personal Services 	 1.4 

employees. •".'<'',:,, .;,.,:y: - 	1.5 
; 	 Public Administration 	 - 

1 5 ‘/ 

Within the Service sector, settleMents 	 00 	0.5 	10 	1.5 	2.0 / 2.5 	3.0 

are lower for Trade & Financé but stable 	 C11997 _1998* 

or higher in the other grodps. 	 Effective average annual adjustments in base wagarates from major collective 

	

bargaining agreements. 	 i 
/ 

., 	 *1998 figures include data from January to September inclusive. 

Source: Human Resources Development Canada 
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	  Women Entrepreneurs and the 
	  Knowledge-based Economy 



• 

Introduction 	
7 

, ./. / , 

The knowledge-based economy is growing all around us, becoming ever more 
pervasive — and changing the face of business. NOt only has this contributed to the 
rapid rise in female entrepreneurship, but businesswomen are now playing an 
increasingly key role in helping Canada take fuller advantage of the opportunities 
associated with the knowledge-based econorny (KBE). 

This report focuses on the recent rapid rise in the number of self-employed women, 
across industries and across Canada — with special attention to the fast in-roads they 
are making in the KBE. At ondtime, women setting out on their own as entrepreneurs 
escaped the glass ceiling at peril of being caught in a glass box, unable to take full 
advantage of all opportunities. But today women are in many ways the leaders of an 
entrepreneurial wave, starting businesses'at twice the rate that men are, including in 
several industries closely associated with the KBE. 

But who are these self-employed women? Are younger women more likely to be 
self-employed in knowledge-based activitres?—And-  are there special concerns/needs 
for current and prospective women business-owners, especially arising from the KBE? 
What we find is that women entrepreneurs, many of whom are young and aspiring, are 
integral to our future prosperity — as doers and shapers in a business culture 
increasingly characterized byan emphasis on knowledge and new skills. As these 
areas continue to expand,cfuickly, their role will only become more pivotal. 

10 	ic-1  



• • 

(The rapid rise in women's 

entrepreneurship 



• 

Women's entrepreneurship is growing quickly... 

More women are starting their own 
businesses. 

inO.idda7incOmoratad.. ai-4, 	. 

eobneie-.4.9,etiet9 rtda  and-fod.ù 	1-c.i.P.:e.1 1:atiki; 4e 	1 
- 

kStes,tierge9d:a..5jetalfieh the Labour 	Siàjii:éiy;ketfié 
e Ltipiée'ôtereei»,nbesei 'ar(dieléet data,Ér&rfttia'ÔÉCD,' 

r.,-.4eeihè'teafolftweelerà-fi-6n-'et-wiii. 	' 

-•• 

- And although women entrepreneurs 
comprise only one-third of all 
self-employed, their numbers are 
growing at a rate that is twice  that for 
self-employed men. 

- In the process, they are starting an 
almost equal number of new 

•businesses. 

Women are now contributing 
nearly half of all new businesses. 

Net Increase in Self-Employed, 1991-96 

Source: Census of Canada, 1991 and 1996 



• • 
, ...right across Canada ,  

Growth in Self-Employment, 1991-96 

12  Annual Average Growth, % 	 r z 	Women 

10 	,e, 	 * 	Men 

8 	 . .î. Self-employment by women is growing 	 , ' 	
*ef 	 s 

quickly in every  province. 	 4 

2 	
- 

- From a low of 3.2% in Saskatchewan 	 o 	 , 	
le 

to a high of 10.3% in BC. 	- 	 -2 

,› 	e  
- In Saskatchewan, Manitoba, Quebec 

and the Atlantic region, there are 	 Q 
more new self-employed women than 	 , 
men. 

i l  
_ 

Entrepreneurship among women is 	 Net Increase in Self-Employed, 1991-96 	  

growing strongly in every province. 
Canada 	BC 	Alta 	Sask 	Man 	Ont 	Que 	Atlantic 

Women 	190,800 41,300 27,400 ,g2i50, r6 400,', 71,300 ,,308,00 .ieibb , 
Men 	211,300 	53,200 	27,800'4=,, 	,4 - 2-9-d 	 0(51,_91,400 72à -,20d ‘,7,400›' 

i 	 , 

Source 	Census of Canada, 1991 and 1996 
, 
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• • 
.. 

The strides are remarkable, even on an international scale... / 
/ 

- . 	 . 

Women's Share of Self-Employed,* 1996 

Canada ranks first in the OECD in terms 	 Canada 	  

of female representation in 	 u.s.*. [ _.,: 7;.'-' " :-  	  
-Mexico** 

unincorporated self-employment. t 	 Australia 
Japan 

The U.S. is slightly behind, in second: 	 Poland 
Hungary 

place. 	 Korea 	 : 

	

U.K. 	 : 

Finland 
Norway 

Belgium** 
Germany 

Spain 
Czech Rep 

Sweden 
Women in Canada have the highest 	

Italy 

share of self-employment 	 Greece** 	 ,-/ 

0 	10 	20 	30 	40 	50 

" Only unincorporated businesses, and excludes thelarm sector. 
** Latest available data is 1992 for Belgium, 1994 for Mexico, and ,,, anYP9,eriesfol o 	9,;,prelgçie.dk!,rf_195,111.19;,t,59, 	. 	 1995 for Greece and the United States. 

el emedye _w;  ,1:).:arerri,cd ' COtellgithl:Oldj:worKer4 .,ratlieritliart. 	 Source: OECD, Labour Force Statistics, 1997 
Wit, ;t e'f,s4l,ftePi8Yr 	,ogr.t is,:(i,élà4ri'ilririltekhatiCifiar,CoMP41Ébris:, 	

, 

e the  -s-ireeiri 	a re  ô gee-seté :fe)'j'diiirleiiiidiaféd.r: ,"-"''' , bus!,pe,s,ses , ':, — 	 - 
,. 	.., 
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...including relative to the U.S. 	Growth in Unincorporated Businesses 
Owned by Women, 1987-97 

, 
 180 
Index, 1987=100 

160 
In recent years, women in Canada have 	

+ 
been making stronger in-roads into 	 140 

self-employment than women in the U.S. 
120 

- Growth in the number of Canadian 	 loo 
unincorporated businesses owned/by 	 87 	88 	89 	90 	91 	92 	93 	94 	95 	96 	97 

women has surpassed that-in thé U.S. 
Source: Statistics Canada, Labour Force Survey and U.S. Current 

since 1989. 	 Population Survey 

- The percent of working-age women who 	 Women's Self-Employment Rates 
are self-employed (unincorporated plus 	 Self-EMployeci Women as a % of Working Women 

incorporated) is now higher in Canada 
at 8.7% of women versus 7.6% in the 	 *8.7% 

U.S. 	 7.6% 
6.9% 

6.1% 

Women in Canada appear more 
entrepreneurial than in the U.S., as 	 r.  

measured by the proportion of 	 1991 	 1996 

working women who are 
Source: Census of Canada, 1991 and 1996 and the , U.S. Current 

self-employed. 	 Population Survey (adjusted to Canadian definitions, as pompiled 
and calculatecf by Garnett Picot, Marilyn Manser and Zhengxi Lin, 
"The Role of Self-Employment in Jeb/Creation in Canada and the  
United States,"  International Conference on Self-Employment, 	L -4 Burlington, Ontario, September 1998). 



• • • 
Women's entrepreneurship is rising "across the board"... 

Self-Employed Women 

• 1991-96 Average Annual Growth Rate 

22.70 	11.2% 	8.4% , 	5.2% 	5.6% 	5.2% 	0.8% 

	

, 	 15.1°/°- 	11.1% 	7.5 cx; 	6.6% 	13.2% 	4.7% 	0.5  
Thduserideu 

Women are choosing to become 	 iao  
1991 	1996 entrepreneurs in increasing numbers — in 	120 

all major industries. 	 100
80 
60 

This includes small increases in Retail and 	40 
20 

in Personal & Household services, as Well 	 0 	 == 

e> 	° 	,,>° 	,:,>° 	-. 	• 	 be, 	\ as in Manufacturing and ConstruCtion. 	 ,,, 	,0 	0 	0 	0 
0  4 	¢,`, .,,o 	<Zs 	.e.C)  e , 	 c;cx• 	.e.,_,0 	e 	 , 	 kb, 	4> 	, 	C, 	:NO 	„.". 	4. 	cp 	i.> 

Growth is especially fast in some of 

	

,0 	,." ,0 	r,% 	0e - qe-  e ,1/4*-  46 	(be  c•le  0 o`' 

today's higher-knowledge areas — in ., 	 0 	.0. 	„.0. 	s. ,t.„0. 	c., 	e,  

	

te ,..e 	es> 	 &  
particular, Health & Social Services and r- 	e e 	 oe .e. .e... 

e    

Business Services.  

Rising Share of select "high" knowledge industries 

°A) of Total 	Health;&Social .Sorvicos  

11 ,-4M.1 #.. .... 	 Estate  , 
Business Services .  

- 	1-14.4.li: ' 	. 

34.3% The KBE offers great opportunities, 
and women are taking advantage. 	 23.8% 	

, 

1991 	 1996 

	

* 	Includes utilities. 

	

** includes machinery & equipment rental and leasing, 	L-5 photographers, services to buildings and travel. 
Source: Census of Canada, 1991 and 1996 
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...particularly in Health & Social Services... 

The jump in self-employment in Health 
& Social Services reflects, to some 	Female Self-Employed in Health & Social Services 
degree, the continuing 
commercialization of some key social 	, 

aL .Ejjpfoyeft.  
services, such as day-care and 	 * 1991-96 Annual Average Growth Rate, % 	Level 	Growth 	Level 
child-care. 	 1996 	1991-96 	1996 

F.  

	

Non-instit. Social Services 	 39% 	53,550 	e,,. -  '..5', % 	,2, e2  

But enterprising women are àlso 	Health/Social Assoc./Agencies 	23% 	1,055
Iii1IIp  

opening their own offices as health 	Other Social Se:v. Practitioners 	17% 	 3,450 	16.6% 	1,866 

practitioners (chiropractors, 	 Non-instit. Health Services 	12% 	 2,345 	2 5 0 	1 260 

physiotherapists and optometrists), 

	

Other Health Practitioners 	12% 	 8,765 	3.3% 	7,775 
and social service practitioners 
(psychologists and social workers). 	Other Instit. Health/Social Services 	11% 	 3,615 	10.9% 	1 575  

	

Hospitals 	7% 	 2,635 	0.9% 	4,015 

	

Doctors & Dentists 	7% 	 12,740 	1,3% 	35,480 

Women are more prevalent 	 Medical/Health Labs I 3% 	 430 	-1.9% 	645 

among the self-employed in the 
Health & Social  field— and are 	 Source. Census of Canada, 1991 and 1996 

growing at a quicker pace. 

L.-6 
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...and in Business Services 

Women are also entering quickly the 	Women Self-Employed in Business Services 
field of Business Services as 
entrepreneurs: 

'.',.1.4i 	1..e./V, 

- Growth has been fastest in 	 + 	1991-96 Annual Average Growth Rate, % 	Level 	Growth  ï  Level 

	

1996 	1991-96 	1996 
advertising and in business 	 . 	„.._ 

	

Advertising 	 22.5% 9,290 	 Ç consulting, but is also significant in ., 
many other specialities (i .e. 	 Business Consulting 	 20.2% 	11,360 	14.2 	251:1,.. 

cornputer services). 	 Computer & Related 	 12.2% 	 8,500 	2.5% 	25,6k 

, 

	

Accounting & Bookkeeping 	 11.9% 	 17740 	5 ,09/0 	4 3;,:9.. 

,-, Thousands of small businesses and 	 , Offices of Lawyers 	 8.6% 	 8195 	% 	6 64p , . 

individuals are starting specialized 	Architecture & Engineering 	7.5% 	
6,925 	4:5% 	:,36,320 

	

business services. And while 2,570 	0.8%. 	1,425 

	

Employment Agencies 	7.4% 	 ... 
self-employed men still outnumber 	 . . 

	

17,040 	37%. 	16645 . 
self-employed women, the number 	Other Business Services * 	5 •7% . 

of women is growing at a quicker 	* Includes Security & Investigation, Credit Bureaus, Collection'Agencies, Customs Brokers. 
pace in all fields. 	 Source: Census of Canada, 1991 and 1996 
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TOqether,  these are changing the nature 
of female self-emplôyrnent; 

RiSa, in importance àf knàwledge. 
•VVornén Play an important role in the 
more'knowledge-intensive services, 

which are growing quickly. 

New technologies provide new 
opportunities for people ,to work for 

themselves even fràrn home. . 	. 

esire for- independence, working at 
;home and scheduleflekibility 

What's behind the growth in women's entrepreneurship? 

(Three key reasons 

Women entrepreneurs are drawn by 
many positive aspects of 
self-employment. 

And they are drawn by expanding 
opportunities in the KBE. Many of 
these opportunities are in 
home-based activities. 

The nature of female self-employment 
is changing. 

M-4 
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Independence and existence of a family business are top reasons! 

At the top of the list of reasons for 
self-employment, for both men and 	 Reasons for Self-Employment 
women, are independence and the 
prior existence of a family business.  ,-e,«;- 	 [ 	_ 

	

n o s in e en ence-. 	 ._ 
--, 	„ 

- Many women and men report 

	

finding themselves "pushed" into 	 -Fan;iIi  business  
,l, 	'i i;zee, ■ business ownership because other 

work was not available. 
No other work available i 

However, working from home and 	 1 	 1— Women 	1 
having a more flexible schedule are 	

1*** 	
Work from home ' 

	

nia 	 ix Men 

also among the key reasons. These 
are given relatively more importance 	 To make more money 1  

by women business-owners. 1 

	

Flexible schedule l 	- 
i r  

a 

	

Working one's own schedule and 	 Nature of the job , 

building a career around other life 

	

responsibilities are pluses for many 	 10 	20 	30 	40 	5.  
% of Self-Employed self-employed women. 

Source: Statistics Canada, Survey of Work Arrangements, 1995 
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€018.5°A 
„5,égini5r9yec rwomee  

are irldre::fikely to -  e 
Inairieci "than are 
women in jenera 

0771%  

Women in General 
Population 

0 Married / Common Law 

0 Separated, Divorced or Widowed 

O Single (never married) 

10:6%: . 

Self-Employed VVomen 

Spouse is 
self- 

employed 

-SpbUse is 
self- 

?mploved  

While entrepreneurship can be a family traits.. 
Self-Employed Women by Marital Status 

A family business is often a starting 
point for many entrepreneurs. 

Entrepreneurial activity is also 
frequently a common pursuit of 
married companions. 

- It is noteworthy, that the vast 
majority of women who are 
self-employed are married.t 

A little over half of all married women 
who are self-employed have a 

self-employed spouse— many in the 
same business. 

Source: Census of Canada, 1991 and 1996 

Self-Empficed 'Who Are .11arried, 1996 

=MI 

26.9% 

. Source  : Statistics Canada,. Labour Force  SunfeY;1 1997 

Includes common law relationships. 
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A rising proportion of self-employed women 
are single! 

1996 1 .42 ;27 0 

An increaseof 
54 795 

Share of Self-Employed 

'475 
. 	 : 

1991 	• 	1996 

*Women.Who haye : neVer married or:who are separated, divorced 
,or Widomied.  

, 
 

Source  :: genùs  of Canada ',. 1991  and 1996  

Who Are Single* 

...entrepreneurial life is broadening in appeal... 

, 

A noticeably growing number of the 
newly self-employed are single 
women, starting new businesses. 

The number of self-employed women 
who are single rose 62.6% between 
1991 and 1996. This compares to 

33.7% for men. 

M-4 



• • 
...with more  women able to start new businesses in the home... 

Self-Employed Working at Home 

%,1996 

47.6% 
41.5% 

32.2% 
Less-expensive computers and related 	 .. 1 	25.7% 

technology have cut the cost of running 
small, home-based businesses in a 
wide range of activities. 

Women 	Young 	 Men 	Young 
Women 	 Men 

% Change, 1991-96 

40.9% 

16.2% 

More women than men usually work 	 -1.0% 
at home, and the gap is widening. 

-26 8% 
Women 	Young 	 Men 	Young 

Women 	 Men 

Source. Census of Canada, 1991 and 1996 
, 
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Source: Census of Canada, 1991 and 1996 M-6 

oIo 

9.1% - 6'1.2% 	47.3% 

Young 
Women Women 

Adve rt ising 	 215.8% 

.Business .Consulting 	;193.8°A 

Lewyers 8ii•lotaries 	52.6% 
.".. 

	

.97.0% 	Computer Services : 	3.6.6% 

	

85.0% 	Émpldymeni Agencies.. 	.66.7% 

	

72.2% 	7:  .P,Ccountirib 

	

49.0% 	ArphitectS e,i_Eri g inOërrng  -; 	4:1% 

% Change, 1991-96 

mincluding Business Services 

A fast-emerging area of home-based 
entrepreneurial activity is in services 
to business. 

This is one area where newer 
technologies are especially helpful — 
supporting self-employment in quite 
knowledge-based activities, even from 
the home. 

Over half of all self-employed 
women who work in 

Business Services operate their 
businesses from their homes. 

Self-Employed in Business Services 
Who Work at Home 
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Presence of Children at Home 

Women 

All Working Women 

Self-Einployed and Working at Home 

33.6% 

44.9'Ï0 

Men 

All,WOrking Men 

Self-Employed and Working at Home 

Source: ,Census of Canada, 1996 

30.0% 

Many can combine work and family responsibilities... 

Women more often feel the pressure 
to balance family with their job, and 
can use self-employment as a useful 
option. 

- Among working men and wômen 
with children, women show a 
much higher tendency to be 
self-employed and operate a 
home business. 

For many, balancing work and family 
is a pressing problem. Home-based 

self-employment is sometimes a 
solution. 
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...which may increasingly include caring for the elderly 

Elder Care 

A small but increasing trend among 
Providing unpaid care or assistance to seniors: home-entrepreneurs  is  caring for elderly 	 % 	10 hours or more per week 

family members. 	 €1> S hours or more per week 

Self-employed women working at  home 	 Women 

s 	 nhow the highest incidence of providi g 	 All Working Women , 

unpaid care or assistance to seniors. 

	

Self-Employed... 	 . 
- 

...and working at home 
L.- ......--. 	 gLIMillàlà 

• Men 

	

All Working Men 	14% 
Caring for the elderly is an increasing 

concern for working people — 	 Self-Employed. 	1.6% 

especially for working women. 	
, 

	

...working at home 	2.1% 	OD 
0/0 	2% 	4% 	6% 	8% 	10% 	12% 

Source: Census of Canada, 1996 
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Many are also recent Canadians... 	

., , 
	. 

/ , 

Self-Employed Who Are Immigrants 

‘ 
' 	Immigrants as a % of 	Immigrants as a % of 

	

- Self-Employed, 1996 	Population Age 15+, 1996 

, 	 221% 	23.6% 
, 

A significant percentage of Canada's . 	 _ 	 , 	17.5% 	17.0%  

entrepreneurs are immigrants. 	. 
, 

Similar to the Canadian born  population,  
the number of self-employed  immigrants 	 Immigrant Immigrant 	 Immigrant Immigrant 

who are women has also .been growing. 

	

	 Women 	Men 	 Women 	Men 
 

.. 
Growth in Self-Employed, 1991-96 

, 

	

44.3% 	eee 
2   . 20.0% 4.1%  

., 
. 	 , 

' 

	

More than I in 5 of Canada 's 	 Women Immigrant 	 Men 	Immigrant 

	

self-employed are new Canadians! 	 Women 	 Men 
 

Net Increase, 1991-96 

	

190,780 	42,325 	 211,265 	58,155 
/ 

Total, 1996 

	

621,085 	141,165/ 	 1,268,895 	299,125 

Source: Census of Canada, 1991 and 1996 	Ni.:9 / 

, 

	

/ 	 . / 



...who are contributing to higher-knowledge fields 

Women Business Immigrants 
Many immigrants have arrived under the 	, 

federal government's Business Immigrants 
program.. 	 . 	.Women (L) 	 Index, 1990=100 

 1,400 	—VVomen - Index (R) 	
250 

	

- Women business immigrants have been 1,200 	—Men - Index (R) 	=1---_, 	 200 
1,000 	 , 	 - 

increasing faster than men. 	 800 	r" 	 150 

	

600 	 100 
400 

And on the whole, business immigrants 	 200 	 50 

seem well prepared for the KBE.''' , , 	 0 	 0 
90 	91 	92 	93' 	94 	95 	96 	97 

Immigrants are arriving in Canada with 
increasingly higher education levels. 	 Women entrepreneurs, investors and self-employed persons ' 

corning into Canada under the Business immigrant Program of 
Citizenship and Immigration Canada. 
Source: Citizenship and Immigration Canada 

	

% University Graduates 	 

Population aged 25-44 

	

Nearly 34% of immigrants aged 25 to 44 	 Total 	Male 	Female 

who arrived in Canada between 1991 
Canadian Born 	19.3% 	18.6% 	20.0% and 1996 had completed university. 

This compares to 19% for the 	 Recent Immigrants 33.7% 	36.4% 	31.4% 

Canadian-bom population in the same 	 (arrived 1991-1996) 

age group. 	 Source: Census of Canada, 1996  

M-/0 
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,. 

The rising importance of knowledge is sparking change...  

Top 10 List—  Fastest-Growing industries* 
for Female Self-Employed, 1991-96 .. 	...... 	,. 	 ,,, 	. 	 , 

- 	. Average Annual Growth in  g*  Women  	Share 	Growth 

' Self-Employed,- 1991-96 	• Young Women 	0 Univ Deg** 	of 	in 
Women** Share 

Fast-growing areas for women's  
Economy-wide Average • , 	 19 	32 

	

. 6 	. 

	

self-employment include several 	 ' 	 °/ 	 9% 	3.99 

	

industries associated with higher 	Non-instit. Social Services . , 	 ó 	11% e 	95.0% 
education levels. 

Services to Bldgs/Dweljings 	 S 	3% e 	37.6% ,j7,,9?/• s.,-,,‘:;_;,.,... 
- Women are comprising a 	-71-  

growing percentage of total 	. 	. 	 Advertisin 	 30% gli; 	39.4% 

self-employed in most of these  

industries. Business Consulting 	 51% 	 4 	32.3% 	5.e 
-. 

Motion Picture/AudioNideo 	IS 	 41% ‘ 	29.1% 	1.5°A  

Social Services  Practitioners 	IS 	 88% 	64.8% , 	0.9°/( 

,,- 
Insu r. Agents & Real Estate 	9 . 	• 	 18% 6 	35. 4% 	, 419 0/,  

Rising educational requirements 
are a distinguishing feature of a 	

Services for Agriculture '41 	• 	 31% ti? 	43.1% 
knowledge-based economy, which  

increasingly includes 	 Computer Services _ Si 	 36% 	24.9% 	-0.3°/c 

entrepreneurial life . 

Accounting & Bookkeeping LIII 11 	 25% 	42.6% 9. e.'-' 

	

._ 	
.. 

. 	 0 	10 	20 	30 	40/ 50 	 . 
* Industries with at least 0.5% of self-employed women in 1996 
** Self-employed women with university education as a/percentage of self-employed women  
— Self-employed women as a percentage of total self-employed  

' 	Source: , Census of Canada. 1991 and 1996 	 
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Share of Self-Employment 
1.1 Women 
EJ Men 

1996 

28.9% 32.9% 

71.1% 67.1% 

Self-Employed With University Degree 

Net New 
Self-Einproyee 

1991 -96 

1 9.9%  ‘ 

)ééree; : p:91 .9 .6.  

Women  70 0% 
r Men 339%  

- 

1991 1996 

ee.e.pgr.. 
1991-96 

...and opportunities... 

Growing Opportunities 

More recent entrepreneurial activities 
show a higher incidence of university 
education among self-employed 
own  ers.  

And among self-employed owners 
with university degrees, the number of 
women has been rising much more 
quickly than the number of men. 

Women are taking advantage of 
opportunities made available in the KBE 

to contribute a larger share of new 
businesses, especially in higher 

knowledge endeavors. 
* Net increase in self-employed. 
Source: Census of Canada, 1991 and 1996. 
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...especially for young women... 

Recent Growth in Self-Employment 
Under the Age of 30 

	

, Women 	j 	 Men 

Percent Change 	:... ::'4'.'0%' . 

	

— 	1991-96  

Young women are part of this rapicr, 
rise in entrepreneurship. 

The number of young self-employed 
women, who are under 30 .years'of age, 
rose 30%  between 1991 and 1996.  

1996, 

	

73,210 	 121,085 
- This compares to a mere 4% 

1991 
increase for young men. 	 56,255 	 ' 116,430 

Net Increase in Self-Employed Under 30 
Years of Age, 1991-96 

g--. 	- 	 4,655' Almost four out of every five 
businesses started by individuals 	 — almOst 
under 30 years of age are started 	 # 

by women. 	 for 
e very tilt 

 

Source: Census of Canada, 1991 and 1996 
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...perhaps because they are in a good position to benefit from the KBE 

Highest Schooling of Self-Employed,  1996 ‘ , 

Young Women 	Young Men 

Age 15-29 	36.3% 	 44.0% 

	

1.7% 	 1.3% 

Young women have been more quick 	 12.7% 
46.5 to use their education to their 	 % 	 15.5% 	

42.0% 

advantage in their entrepreneurial life. 

	

_ 	 .. Master's Degree or PhD 

Ci University Degree (Undergrad) 
L...1 	Less than University 

. 	III High School or Less 

Growth in Highest Schooling, 1991-96 
100 % increase 

• Women 
80 	 Men 

	

Young women who enter 	 60 

self-employment during the 1990s 	 40 	
0 	0 

have generally been more educated 	 20 

	

and more career-oriented. 	 0 

140 
120 	 e 
100 	 re-elYoung  Women 

80 	 5 Young Men 
60 
40 	 • .*20  
° MIMI 	 M -1 4 

-20 	 , 
, 

Source: Census of Canada, 1996 



Vniversity 
56.4% 
73.4% 
65.5% 
62.9% 
50.1% 
58.3% 

 21.9% 
71.7% 
36.3% 
50.9% 

'Traies Otfier 
niversity 

83.5% 
76.9% 
58.5% 
57.9% 
74.9% 
46.7% 
12.8% 
84.6% 
44.1% 
52.1% 

• • 
Fast -growing areas involve higher education... 

In the fastest growing areas of 
female self-employment, the 
number of women with advanced 
education is also rising — more 
quickly than for the overall 
economy and more quickly than for 
men. 

University Degree Holders, 1996 
Population aged 20-29 

21% of women age 
20-29 hold university 
degrees. Commerce, 

Science and 
engineering are 

increasingly popular. 

Percent Who Are Women 

Education & Recreation 
Fine & Applied Arts 
Humanities 
Social Sciences 
Commerce 
Agricultural/ Biological 
Engineering & Applied Sciences 
Health Professions 
Math & Physical Sciences 
All Other 

Aource: Census of Canada, 1996 

To • 10 List— Fastest-Growing industries for Female Self-Employed, 
Showing Growth By Education,* 1991-96 

Those with: Post- 	University 
Secondary 	Degree 

Economy-wide Average 

Non-instit. Social Services 

Services to Bldgs/Dwellings 

Advertising 

Business Consulting 

Motion PicturelAudioNideo 

Social Services Practitioners 

lnsur. Agents & Real Estate 

Services  for Agriculture 

Computer Services 

Accounting & Bookkeeping 

0 20 40 0 20 40 
* Growth in self-employed in these industries, by education level % % 
Source: Census of Canada, 1996 

M-15 

, Average 
Growth 

0 20 40 



...as do areas traditionally requiring less formal education 

Growth in Self-Employed Women with 

Recent entrepreneurial activities show 	
Post-secondary Education, 1991-96 

 
higher incidences of higher education—. 	 1991 53.9% 

1996 	59.7% 
Part of the KBE phenomenon is the need 
for broader, deeper and more extensive 
skill sets. 

Plus, as computers become more_powerful 
and easier to use, more nonteChnical fields 	 Post-secondary Education as a % of 

Self-Employed Women 
are affected, creating new opportunities 
for the better educated. 	 1991 	 1996 

	

35.6% 	 le 41.1% 
Food & Beverage 

Services 

All industries are becoming more 	 34.2% 
Agriculture 	

41.4% 

knowledge-intensive, in terms of rising 	 (farming & services) 

education and skill requirements. 
Eg. In agriculture, more knowledge is 	 (111_ 	45.4% 	 GI,51:6% 

embodied in machinety and techniques 	 Retail Trade 

involving chemicals, fertilizers and best 
crop varieties. 	 Source .  Census of Canada, 1991 and 1996 
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.Seniices to:AgricülgWe,: 

1996 
irease  
1991-96 

4 	, 95.6% 

Agriculture -1.5% 

14.5% 

.,C5 .  11.5% ZL? - 22.3% 

VVholesale Trade 

Retail Trade 

Business Consulting 

Accounting & Bookkeeping 	' 	7a  NW" " 75 '8%  

Self-employed women are shifting to higher-knowledge 
activities! 

Growth Within Industry Groups 
Self-Employed Women, 1991-96 

• 

Within industry groups, there is also a 
shifting by women entrepreneurs into 
segments requiring higher education. 

Women entrepreneurs are "climbing 
the ladder" within broad indusby 

classes, growing more quickly in those 
segments which rely on and use 

knowledge more intensely. , Motion Pictures/Atàdiorvideo 	(1‘ 41.6% ZJ  12.- 6 

Amusement & Recreation 	C., 29.2% 	49.4% 

Source: Census of Canada, 1991 and 1996 / 
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Incorporation of Business 

incorporated 

% Change, 1991-96 

Unincorporated 

Self-Employed... 

...and in Business Services... 

Self-Employed... 

20 60 40 

...and in Business Services... 

M-18 

..• 	Computer 
Services  - 

Source: Census of Canada, 1991  and  1996. 

Incorporations within Business Services 

And we are seeing more incorporations... 

- 
Self-employment typically begins with 
an unincorporated business. However, 
female incorporated businesses are also 
growing fast — especially in business 
services. 

- For women 30 years of age and over, 
incorporations in Business Services
have increased 77% betvveen 
1991-96. 

Young women show a relatively high 
rate of incorporation in three business 
services areas — advertising, computer 
services and business consulting. 

The changing nature of 
self-employment is resulting in more 

incorporations. 

8 



• 
...more hiring... 

Self-Employed Who Are Employers 

About one in three women who are 	 33% 	 43.5%  

self-employed also employ one or -more 	 - 	 „ 

. ,

•

au Women workers. 	 E:1 Men 

- This is a smaller proportion than for 
self-employed men — but the number 
of self-employed female employers is 	 Growth in Self-Employed, 1991-96 

' growing faster. 	 % Increase 	
9.7% 

Among the self-employed who hire, MOSt 	
49 	 5.4%  .% 

hire under five employees, with a higher 
2.5% 

proportion of female self-employed hiring 
, 

only one worker. 
Employs 	Work 	 Employs 	Work 

1 or more 	Alone 	 1 or more 	Alone 
Source: Cerl 'sus of Canada, 1991 and 1996 

Self-Employed Employers by Size 

65% 	'64% 	MIWomen 1 

Most self-employed people, especially 	 CIMen 

those starting out, work entirely on 
their own. However, as their 	 28% 	

35% 	36
% 

businesses grow, many begin to 	 24% 
 

employ others. 
, : <5 	 5+  

, 

	

Source: Statistics Canada, 1995 Survey of Work Arrangements 	M-19 
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- 

..more female self-employed pursuing year-round, full-time aCtivities.. 

Full-time, Full Year Self-Employment* 

The number of female self-employed 	 % Change, 1991-96 

working full-time or full year is growing 	 MIWomen 
40.1% 

fast — at two to three times the rate for 	 EIMen 
32.1% 	 31.4% men. 

16.9% 
However, there is still a smaller 	 14.2  °A 	 13.8% 

proportion of women entrepreneurs 
who work full-time or full year. 

	

Full-time 	Full Year 	Full-turne & 
Full Year 

- Barely half of all self-employed 	 _1,rici-eàse;1991-96 
om 	 , 92525 	 128 7. 	 - ,64 
:- 	: 	' A , 	 .73;8 	 09•87 women work full-time and full year. 	 e 	 30 34 	 , 	 , .., 

Numbers 	
, 

YVonien,' .  ' 	49;7 	 324; 89 

	

 
-824 	594,2 	 906, 

1996 Incidence of 
Full-time, Full Year Among 

Self-Employed Fewer self-employed women than men 
are working full-time and full-year, but 	 Women 	61.3% 	72.4% 	52.3% 

their numbers are rising fast. 
Men 	82.6% 	78.4% 	71.4% 

" Full-time is 30+ hours per week 
Full year is 40+ weeks per year, full-time or part-time 
Source: Census of Canada, 1991 and 1996 
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...and more female self-employed earning higher incomes...  

Average Earnings of Self-Employed, 1995* 
Average earnings in many of the 	. 
industries in which young women  are 	,_ , 

6 ,l'oung Women , 
making fast in-roads, are higher. 

	

Éà.ielifiï 	ife7e.-.  
...with a University  Degree... 

On the other hand, average incomes 	 and  in Business Services

remain particularly low for womenin 
In specific Industries 

certain situations; women who are 	 (with  University Degtee): 

lone-parents, those working at home, . 	 min Computer Services 

.. and younger women tend to earn lower 	 .in Business Consulting 
 

...in ArchiteCts & Engineering 
incomes. 	 ...in Accounting 

.. in Advertising 

...in' Doctors & bentists, Private Practice 

AU Ages 

Self-employed Who is Home-Based... 

...with Children at Home... 

Young women who are self-employed 	 and  Single 

	

within higher-knowledge industries 	 0 	20 40 60 80 100 

make more income. 	 $ Thousands 
* Average earnings refers to total income receivedjering'the 1995 calendar 
year as net income from non-farm unincorporated'business and/or professione 
practice and net farm self-employment income,,Wages & salaries. ' 
Source: Census of Canada, 1996 
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...although they are still much lower than for male self-employed 

• 

Self-employed women still make on 
average lower earnings than 
self-employed men. 	 . 	  

"leteeele eeeee?eee q.eee-gle,-7-eee% /,,5 e  
Although self-employed women 	 Young 	women 	Young 	men  

	

Women 	 Men earn more in higher-knowledge 	 , 
industries, their incomes still are 	Average Earnings 	 $19,156 	 $33,62,8 

...With University Degree 	 $20,219 	$32,163 	$25,656 	$60,598 
less than for men. 	 Full-time and Full Year 	 - 	$25,552 	- 	$40,043 

With University .  Degree: 
Business Services 	 $21,152 	$34,589 	$25,762 	$60,998 

- ------ 	 Business Consulting 	 $19,828 	$34,123 	$24,800 	$53,607 
Computer Services 	 $24,298 	$33,870 	$27,817 	$42,629 
Architects & Engineering 	$19,551 	$26,432 	$24,838 	$43,931 
Accounting 	 $19,302 	$29,430 	$2'6,918 	$67,820 

- 	 Advertising 	 $16,868 	$25,802 	$16,281 	$36,178 
Health & Social Services 

DoCtors & Dentists 	 $52,897 	$79,800 	$73,574 	$121,486 
Other Health Practitioners' 	$32,133 	$35,737 	$33,016 	$59,597 
Non-institutional Social Services 	$9,944 	$13,415 	$19,165 	$34,736 

/  

" Average earnings refers to total income received during the 1995 calendar 
, year as net income from non7farm unincorporated business and/or professional 

practice and net faim  self-employment income, wages & salaries. 
' 	 "* Includes Chiropractors, Nurses, Dietitians, Physiotherapists, Optometrists. 

Source: Census of Canada, 1996 	 .- 

i 

..•.: 	(4,- 	 . 	
- '''.!; . :11:- : 	":'-' 	7:--f,' 	;,-,'•-: 	", 	'. 
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rrn 
1996 

q.'emare Self-fimp Coyei 
:infRyratfireczs 

As a . % of Total Famale Self-Employed 
: 

Annual 
Growth 
1991-96 

86.0 

1%• 

:TransportatiOW 

• All  Industries : 

Primary:;•,, 

Manùfacturing 

Construction • 	 33.8% 

29,950 

Communication  

Retail & Wholesale Trade 

19 

12.1 .̀)4 

lnaur. Agents,& RearEstate 

Business Services  IIII : 16. % 

	

EducatiOn 	 .5°A 

Health & Social Servicea III 19 9% 

	

111 Amusement & Recreation , 	1  .8%  

	

AcCommbdation:'& Food 	 33:6% 
. 	 . 	. 

	

Personal & Household 	4.9% 

. 	. 	. 
1'3,235, 

60! 

Other Services ;055; 

Includes utilities. 
 '**Includéarnathinery & eqUipment ren al and leaaing; . 

photographers, services to  buildings and travel.. 
Source: Census of Canada, 1991 and 1996 ...; 
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Self-employed women are also increasing in rural areas_ 

Female Self-Employed in Rural Areas, 1996 

It is noteworthy that self-employed 
women's contribution in rural areas 
is also growing. 

The largest areas include Primary 
(agriculture) and Trade, but Heâlth & 
Social Services is increasing fast. 

In 1996, about one-third of all 
self-employed, and 30% of all 

female self-employed, worked in 
rural areas. 



1991-96 

2095, 81,5 

1,830 

85 

1.1 % 

20 

Architects & Engineers 

Lawyers & Notaries 

• DoCtors & Dentists 

• Other Health Practitioners 

6 . Business Consultants 

" 	Food & Beverage 

Accounting & Bookkeeping ; 

Advertising 

Amusement & Recreation 

Source: Census of Canada, 1991-96 

Growth in self-employed 

Growth in self-employed with university degrees 

Young 	 '''Nqtlifçre9s,e 
Women Women Men .:Worben.: Men  

	

2 . 5% 	421.-% 

	

:. 15%. 	:s1 3.14-Vd 4.1% 

	

18,1% 	15.3%: 

	

1` .6 3%, 	10.4% 9'.6% 

8.4% 	'.3°/0::.. 1.2% _ 

20.5% 13.1% 

0:§°A 5.9% 

17% 10.6% 1.6% 

• 
...and contributing to the viability and KBE in small communities 

Rural Growth in Self-Employed 

Key areas of female entrepreneurship in 
rural areas include restaurants, 
recreation, bookkeeping and 
accounting — all necessary for the 
continued vitality of many small 
communities. 

But women are also contributing 
increasingly in diverse professional 
areas such as lawyers, doctors and 
business consultants — all essential to 
rural Canada's future in the KBE. 

Since knowledge is increasingly 
essential to making our economy 
successful, it is vital that the KBE 
becomes a key and integral part 

of every part of Canada. 
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• • • 
Opportunities and challenges  in the KBE! 

While the KBE provides great 
opportunities for women, there are still 
questions of access — 

Do women setting out on their own 
escape the glass ceiling at peril of 
being caught in a glass box, unable to 
take full advantage of all opportunities? 

In the KBE,  ut  becomes paramount that all 
entrepreneurs take advantage of business 
planning, training and new technologies. 
In the future, entrepreneurs will find they 
must continually seek to improve their 
products and services — e.g. by keeping 
informed, by acquiring funding for growth, 
by finding mentors, and by expanding into 
new markets. 

The KBE may make it easier to start 
new initiatives, but it also heightens 
the urgency that diverse challenges 

be addressed — some of which have a 
unique impact on women 

entrepreneurs. 

Issues and challenges! 
fil  Progress (Report 

lei•' Business Planning  
Training 

1° 	 ' Mentoring ' 

li  r  

e 
  ai , 

la' 	Financirig e e  
•

" 

, 

10 E' 	Corinectivity 
Arii•••pr' 	E-Commerce i I.& 

lai* Thinking Globally 

...but more work still needs to be dônel 
Women's entrepreneurial talents are far 

from t)eing ftilly tapped... 

N-1 
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Business planning is an imperative! 

, 
é 	Business 
u ir. 	Planning 

In the KBE, a clear sense of business   
goals and objectives becomes critical 

 — even for small businesses. 
OC,FPEC 

A formal business plan can help 
prepare small businesses for 	 Keys to future .success 

 

challenges they commonly encounter in 
the KBE — including choosing the best 	 The VVomen's Business Owners of Canada (wBoq 
structure for business, and finding out 	 has recently released findings from a national survey, 

how best to protect ideas and inventive 	which showed women are 25 per cent less likely than 

creations , 	 men to have written a formal business plan before 
starting their business. 

The VVBOC is a new organization which was facilitated 
Women have demonstrated a strong 	I 	in its development by industry Canada. As well, the 

entrepreneurial spirit — but multiple-roles 	 Atlantic Canada Opportunities Agency, the 
and time constraints may be hindering their 	' Canada Economic Development for Quebec Regions 

businesses' expansion. 	 (Small Business Idea Program), Fednor (Resource 
Centre for Business Counselling Service for Women 

! Entrepreneurs) and Western Diversification (providing 
funding for Women's Enterprise Centres) are helping 

to support the entrepreneurial potential of women. 

N-2 
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Paid workers Self-employed 

25 

20 

15 
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Also "continual" training... 

Self-employed women are less likely to 
participate in job-related education and 
training than women working in paid jobs 
— however, the "training gap" is much 
bigger for men. 

Reasons why the self-employed are less 
likely to participate in training include: 

- Entrepreneurs often face concurrent 
demands on their time; 

- An inability to spread training costs over 
many workers like larger firms can; and 

- Lack of information about available 
training courses. 

Knowledge and skills are the currency of 
success in the KBE — it is important that 
access to training continues to improve. 

Participation rates in job-related education 
and training, 1993 

Source: Statistics Canada, Adult Education and Training Survey, 1993 

Special approaches to assist in the different situations 
of women could include less formal, expérience-base! 
training, and more opportunities to learn from and be 
helped/mentored by other women. The BDC offers 
opportunities for training and networking designed 

specifically to the needs and circumstances of women 
entrepreneurs. These programs are delivered in 
partnership with the regional agehcies and the B  

provinces. Réseau des femmes d'affaires du Québec 
will be responsible for managing some of BDC's 

training programs in Quebec. 	I 1V-3 
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mentoring 

m,r1lrecna,rnanune.,, 

A goal of the Womenis Business Owners 
of Canada (WBOC) is to provide a 
national link for all groups across 
Canada and to help them co-ordinate 
their efforts — which includes finding 
mentors for young women 
entrepreneurs. 

W.I.N. is a mentorship program 
dedicated to providing young 

women with access to advice, 
guidance and inspiration as they 

work toward their future goals. 

\\, 
http://mot.cprost.sfu.cat-spiders/ 

Mentoring is an integral aspect to the 
success of small businesses. 

Keys to future success cle: 
Young people often lack the experience and 

personal contacts which are helpful for 
success. The Vt/BOC reports that women 
are more likely than men to have  a mentor. 



• 
•  In the KBE, access to financing is a growing priority 

The budgets of very small businesses are 
tight — finding money for market research, 

..., ■ ,,, advertising, and public relations can be 	 1" 4% 	Business Loan 

	

'.ii:;- 	Refusal Rates: difficult. 
....,:à ... 	 1997 

- Almost 42% of self-employed women III Ill 	
Women 	'23% 

voiced concerns about their access to 	 Men 	14% 

financing in (CFIB study, 1994). 
, 	 Source: Canadian Bankers 

Association Study, 1997 

Indeed, a 1997 study by the Canadian 
Bankers Association found that financial 
institutions tend to refuse more loan 	 Key.s to  future  success 
applications from women entrepreneurs. 

Through BDC women entrepreneurs can apply 
forbans  up to $25,000 for start-ups and up to 

- Sectors such as the hotel, food and $100,000 for expansion. As well, the Atlantic 
beverage, and retail sectors have lower 	 Canada Opportunities Agency provides loan 
than average approval rates — women 	 guarantees and business support to lowinCome 
are still highly concentrated irtihese 	 women entrepreneurs. In Northern,Ontario, 
sectors, despite their recent inroads 	 FedNor has established borrowing' and peer 
into higher-knowledge sectors 	 micro-lending circles. Western Economic 

Diversification funds Women's Enterprise 
Centres to help women access services — 

including those related to the financing gap. 

	

,  	 
N-5 
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The business world is increasingly "computerized"... 

lee utei'e  success 

A large majority of women entrepreneurs 	 r 4 1( A World of 

already use computers, although more men 	 Knowledge 

business-owners have computers. 	 ) , 

However, computers are becoming much 	 c:,c2:`-'' '' 
d3caç- more affordable. Because they are today 

quite critical to accessing and using 	 • 
knowledge, regardless of the field of 
endeavor, their use will continue to rise. 

Moreover, computers are the launchpad for 	 A 1994 study by the CHB on businesses and 
the Internet, an indispensable tooffor 	 technology indicated that fewer female than 
home -based activities , 	 male entrepreneurs had a computer (70.1% 

versus 81.3%). However, women are 
becoming more familiar with technology and it 

may be assurned that the rate at which 
self-employed women are adopting new 

technologies will continue to rise over the next i  , 
few years. 

	 CFIB 	  
-,, 	 ,.•  • R4DEPENDEMBUSIN 	I ESS 1 	 N-6 
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...laying the groundwork for electronic commerce 

Computers in Canadian Households 

% 
40 	111111Home Computer 

For businesswomen, especially those 	 IZIModem 

involved in home businesses, the potential 	 30  EInternet 

benefits of electronic commerce are great. 
20 

- More and more households have Internet. 	 10 	 - 
A Statistics Canada survey done in May 	 1 

, 	

J 1997 showed 13% of househcïlds 	 o , 
 connected to the Internet, up from seven 	
1992 	1995 	1996 	1997 

 

percent in 1996. Internet use rises with 	 Source: Statistics Canada, 1997 

education level. 	Keys to  future  success ie.: 	 

In the U.S., the National Foundation for Women 
Business Owners and IBM report that women 
entrepreneurs are leading the way in using the 

Businesswomen can use the Internet as 	 Internet as a powerful tool to pursue new business' 
a tool for sales, research and 	 strategies, evaluate the competition, recrUit 

communication — even across borders 	 qualified executives, and take their firms global. 
The share of women business-owneis in the U.S. 

ye 

	

__ 	that have established a home page for their 

	

1-;17.  - -0  '' 	business in 1997 has tripled from the previous 
	 year, and now 23% have a hôme page, compared ' 

tO 16% of men business owners. 
rn 

	

rn-) 	l\FVU30 sTY":=1:e0derr 	 N-7 
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Connectivity can help women entrepreneurs... 

Connectedness is also an answer to 
some of the time crunch 
businesswomen face. 

Provides links to valuable resources and 
services and a network of women 
business ovvners across Canada. 

"Connected" businesswomen can 
quickly access a variety of useful 
information — on training courses, 
assistance programs, research-and 
more. 

Offers vvornen entrepreneurs an opportunity to 
profile, promote and meet with other 	, 
successful businesswomen. 

httP:11wwvvwàà.cal 	' 
' 

Offers a variety of information including 
finance advice, links to business services, 
Web marketing tips and success stories. 

BPW CANADA 
) 

. 	. 
littp•//www.cdnbiziwornen.co  

Focuses on the education, employment 
and economic status of employed 
women. 

There is a "world" of business information 
available — but to access it, businesses must be 

"connected". 	//' 
http://www.connectingwomen.co m 

 • - 

Promotes networking opportunities 
through advice, support, information 

and referrals 
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...and ease access to knowledge and assistance from governments 

http://strategisic.gc.ca/SSG/mi05452e.html  Some key  
government sites: 

Women's information resources of 
industry Canada, is designed to 

encourage women entrepreneurship. 

0.E1 

teal 

Businesswomen no longer need to 
make the rounds of federal, 
provincial and local governments 
and board of trade or chamber of 
commerce to find crucial information 
about services and programs. 

Step In 	" OR/ 	Step Up 
■••■••,14.6.,..1 Y./11.6.119e 

1.0 ./.....11•11 

Two Business Development Bank of 
Canada programs: Step In — To learn 
about business and how to create a 
plan. Step Up — Training program for 
women who want to expand their small 
business. 

For Step In: http://www.infoentrepreneurs.orgiengibis/1970.html  
For Step Up: http://www.infoentrepreneurs.orgiengibis/1969.html  

Industry Canada provides 
comprehensive business information 
via Strategis and the many Business 

Service Centres across Canada. 

The Women's Enterprise Initiative 
provides business 

information and services specifically 
aimed at women entrepreneurs. It is 

funded through a contribution by 
Western Diversification. 

http://www.wd.gc.catengiconférOnetwork/index.html  

Strategis 	, 	-11r 7"1›: 	e• CSEC 
Web-sites  inclUde the Business DeveloPment Bank 

of Canada's "Step-in" and "Step,up" pr °grams 
(helping women start their own.businesses and , 

pro  viding  counselling, networking and mentoring to 
help them to expand business operations). 	- 
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It's important to think globally... 

Growing in the KBE, means considering 
new markets — including international 
markets. Changes in communications 
and technology are helping small firms to 
go global. 

Thanks to the Internet, it is much easier 
for even very small businesses to learn 
about potential markets and identify 
customers and suppliers around the 
world. 

"Keys to future success  

The Canadian Women's international Business 
Initiative provides  businesswomen  with 

information and contacts they need to pursue 
export opportunities in the mid-Atlantic states: 

A World of Opportunity — Focussing 
solely on local markets denies 

businesses sales. 
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...if businesswomen are to maximize their opportunities! 

Kgys tofuture  success 
Helpful information sources include 
ExportSource and Team Canada Inc.'s new 	eTeetree r-.. --,77-7777.-75  : 
toll-free export information line 	 , 	-- 
(1-888-811-1119). Some export information 	 - 
services that are tailored to women 	 ,) 	 ExportSource ....................... 
entrepreneurs include: 

- rn' - Businesswomen in Trade (a_web-si te of 	 http //exportsource.gc.ca/ 

Foreign Affairs and International  Trade)• 	 __,_ ._.. ---------- 

- Geared for Success (a BDC web-site 	 Businesswomen in Trade 

providing information for women .■Xy 	•z-,--ee===._ 	Businesswomen 
; e4 y 	—e- in Trade 

exporters in growth  industries). 
•	  
http://www.infoexport.gc  cal  
businesswomen/ 

Businesswomen can extend their 
networks and knowledge about local 	

.._.lazzamm 

and international markets by 	 Women Entrepreneurs in Canada: 
Geared toward Success participating in trade fairs, trade 	 Geared for 

missions and international meetings. 	 SuCCeSS 
BDO 

http //strategis.ic.gc ca/SSG/ 
m104737e.html 

N-11 





just the beginning...? 
- 

In a world that is constantly changing — in which knowledge iS paramount, and 
virtually every industry is becoming more knowledge-intensive — the recent growth in 
women's entrepreneurship has been striking! Businesswomen are not only playing a 
pivotal role, they are becoming a vital force within the economy. But despite their 
recent successes in entering the business world, their potential remains under-tapped. 

How to increase the participation of women in entrepreneurial life? 

Self-employed women have been successful entering fast-growing areas in which 
knowledge requirements are high and/or increasing. Consequently, higher schooling 
and life-long learning will remain fundamentally important, especially for younger 
businesswomen interested in confidently competing in the KBE. 

But the keys to future success will also center on being innovative and 
"knowledgeable" of the critical elements of business growth — such as having a 
business plan, and being "connected" to vital information sources and 
net-work/support groups. Recent advances are permitting businesswomen to more 
easily and quickly access important sources of information and support — freeing 
them to pursue, to their fullest advantage, their entrepreneurial aspirations, and 
helping them to shatter the "Glass Box" and instead find entrepreneurship a real and 
rewarding career  option in  Canada. 

o-/ 

z, 



• • • 

/ 

' 



• • 

190,780 
44.3% 

41,315 
63.1% 

27,415 
52.6% 

48,805 
45.3% 

40,990 
38.7% 

17,035 
17.0% 

29,345 

24,800 

4,235 
16.9% 

6,390 
34.7% 

Women Entrepreneurs at a Glance, 1996 

Self 	Mret  Cfiange 

Emvfinnzent 	1991-96 

WI Canada* 	621,085 

M BC 	106,815 

Ma Alb 	79,530 

Working Alone 
'Unincorporated Incorporated 

(Percent growth, 1991-96, 

	

354,050 	61,890 

	

59.9% 	41.7% 

	

60,440 	10,345  

	

85.5% 	64.3% 

	

43,860 	9,955 

	

61.1% 	66.9% 

With Paid Help 
'Unincorporated Incorporated 
in italics) 

	

105,315 	99,830 

	

24.8% 	23.5% 

	

17,765 	18,265 

	

37.4% 	33.4% 

	

10,855 	14,860 

	

31.3% 	39.4% 

e 

	

'Urban 	Full.  l'éar  

	

436,320 	324,895 

	

53.2% 	31.4% 

80,055 
67.0% 

53,810 
63.5% 

	

5,030 	3,640 	14,435 

	

5.3% 	35.6% 	26.7% 
Sask 

611 Man 

Ont 

:Mg Que 

	

18,395 	2,280 

	

15.7% 	29.9% 

	

15,165 	1,535 

	

42.6% 	30.6% 
4,660 	3,440 

23.4% 

	

40,515 	35,085 

	

28.3% 	20.7% 

	

19,215 	19,405 

	

12.5% 	10.9% 

170,465 	120,340 
54.0% 

	

85,310 	67,135 

	

40.6% 	23.0% 

sizsklid 

	

227,835 	71,260 	132,145 	20,090 

	

45.5% 	63.1% 	34.8% 

	

118,090 	30,260 	63,855 	15,615 

	

34.5% 	54.8% 	30.0% 

	

15,015 	13,455 
21.8% 	48.7% 	25.1% 

31.1%  

	

1,965 	1,535 

	

19.8% 	19.0% 
5,090 5,290 

	

Mai B 	 10,410 

	

Xj  NS 	13,950 

	

PEI 	 2,435 

	

Nfld 	 6,020 

* Includes Territories 
Source: Census of Canada, 1991 and 1996. 

	

3,495 	 6,310 	 600 

	

50.5% 	83.2% 	11.1% 

	

4,255 	 8,360 	 800 

	

43.9% 	66.9% 	27.0% 

28.8% 

1,080 
21.9% 

	

1,585 	1,010 / 	3,210 

	

18.7% 	18.8% 	43.6% 

545 	 1,345 	 115 

	

22.3% 	187.5% 

	

3,015 	 410 

	

21.3% 	51.9% 

60.8% 

	

2,870 	1,920 

	

23.4% 	11.0% 

48.2% 

	

610 	 365 	1,015 	1,075 

	

27.1% 	35.2% 	67.8% 	10.3% 

	

6,980 	6,925 

	

54.6% 	41.3% 

2,885 
24.4% 

P-1 



Women 

n.m."47:9-• 

Total 'Young  S4len 

Rural Men  Women 'Young Women (Young 

• 
Top 10 Industries* of Self-Emplo yment and the KBE 

MIFIM Share Growth Growth Growth 

Non-instit Social Services 	95.0% 38.8% 
Services to Bldgs/Dwellings 37.6% 28.5% 
Advertising 	 39.4% 22.5% 
Business Consulting 	32.3% 20.2% 
Motion PicturelAudioNideo 29.1% 17.8% 
Social Services Practitioners 64.8% 17.4% 
lnsur. Agents & Real Estate 35.4% 15.1% 
Services to Agriculture 	43.1% 14.4% 
Computer Services 	 24.9% 12.2% 
Accounting & Bookkeeping 42.6% 11.9% 

Non-instit Social Services 
Services to Bldgs/Dwellings 
Advertising 
Business Consulting 
Motion Picture/AudioNideo 
Educational Services - 
Other Health Pra'ctitioners 
Computer Services 
Accounting & Bookkeeping 
Food & Beverage 

95.7% 39.3% Services to Bldgs/Dwellings 
27.4% 28.1% Motion Picture/AudioNideo 
36.1% 23.8% Advertising 
38.4% 22.2% Business Consulting 
26.8% 20.8% Educational Services 
67.5% 15.1% Computer Services 
60.7% 10.5% Other Personal/Household 

	

17.4% 	6,0% lnsur. Agents & Real Estate 

	

52.9% 	5.7% Wholesale Trade 

	

39.6% 	5.5% Courier Service 

62.5% 19.6% 
71.0% 16.1% 
60.6% 14.9% 
67.7%..14.2% 
36.2% 13.9% 
75.1% 12.5% 
22.0% 10.4,°/. 
64.6% 10.1% 
78.5% 6.6% 
79.1% 6.2% 

Private Households 	54.4% 33. V. 
Other Personal/Household 19.4% 23. Y. 
Advertising 63.7% 20. / 
Services to Bldgs/Dwellings 72.8% 18. 
Educational Services 	32.5% 16. / 
Business Consulting 	61.4% 14. 
Motion Picture/AudioNideo 73.0% 12. /0 
Insur. Agents & Real Estate 64.9% 10. 
Computer Services 	82.5% 101 
Printing & Publishing 	66.4% 	7. 

WEIV einnl M;17171 =11 

Non-instit Social Services 	95.5% 34.9% 
Services to Bldgs/Dwellings 38.1% 30.2% 
Business Consulting 	36.8% 23.1% 
Advertising 	 42.4% 22.4% 
Other Health Practitioners 	58.5% 15.7% 
Insur. Agents & Real Estate 36.8% 15.5% 
Accounting & Bookkeeping 56.8% 13.4% 
Services to Agriculture 	42.6% 12.4% 
Architects & Engineers 	18.9% 11.6% 
Computer Services 	 29.6% 11.5% 

Services to Bldgs/Dwellings 
Non-instit Social Services 
Business Consulting 
Lawyers and Notaries , 
Other Health Practitioners 
Advertising 
Amusement & Recreation 
Computer Services 
Education Services 
Doctors & Dentists 

28.6% 39:0%-Sérvices to Bldgs/Dwellings 
97.8% 34.4% Business Consulting 
52.8% 25.9% Computer Services 
67.6% 20.6% Insur. Agents & Real Estate 
73.3% 18.7% Amusement & Recreation 
41.1% 18.1% Services to Agriculture 
44.4% 15.3% Other Business Services 
32.7% 12.0% Transportation 

	

76.6% 	7.2% Manufacturing 

	

60.0% 	5.2% Wholesale Trade 

81.8% 19.3% Private HouseholCis 	54.1% 42, /0 
63.0% 14.6% Services to Bldgs/Dwellings 71.7% ,21. A 
70.3% 13.9% Services to Mining 	85.0%' 17. A 
63.2% 10.3% Computer Services 	64.6% 17. A 
60.7% 9.6% Amusement & Recreation  y56.5% 13. la 
57.3% 8.7% Other Personal/Household' 14.7% 11. A. 
48.9% 7.4% Services to Agriculture' 	56.3% 	9.1 /0 
86.5% 5.3% Accommodation/' 	53.0% 8. A 
72.2% 5.1% Transportation 	 89.2% 	2. A. 
78.7% 4.8% Architects & Engineers 	67.2% 	1. A 

* Industries with at least 0.5% of self-employment in 1996. 
• " Share is defined as the proportion of female or male self-employed with respect to total self-employed. For young women and .; 
young men, Share is defined with respect to total YOUNG self-employed. Colour code indicates whether, between 1991-96, 
share has risen by: 

	

' 	less than 0 up to  3% points 

	

- 	from 3 up to 7 % points 

	

- 	at least  7%  points 
Source: .SaSed çeuens of Canada:1991 and 1999 
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Young Women 

Master's or PhD 

Undergrad Degree 

University Certificate 

Community College 

Trades Ce rtificate/Diploma 

Some Post-Secondary 

High School Graduate 

Some High School 

Grade 9-10 
Less than Grade 9 	 

dim 
-50 	0 

Source: Statistics Canada, Labour Force Survey 

Total 
200 150 50 	100 

Self-Employment By Education 
Growth in Paid and Self-Employment by  Education, 1991-96 

—7,17;7 

Women 

- Sel 
Em 
Self-Employed 

in Employee 

Master's or PhD 

Undergrad Degree 

University Certificate 

Community College 

Trades Certificate/Diploma 

Some Post-Secondary 

High School Graduate 

Some High School 

Grade 9-10 
• Less than Grade 9 

Total 

l■r11111111111■11 

21MMIM 

rzrm 

19 
111111111MI 

. Master's or PhD 

Undergrad Degree 

University Certifiçate 

Community College 

Trades Certificate/Diploma 

Some Post-Secondary 

High School Graduate 

Some High School 

Grade 9-10 

Less than Grade 9 

Total 

-40 

Young Men 

Master's or PhD 

Undergrad Degree 

University Certificate 

Community College 

Trades Certificate/Diploma 

Some Post-Secondary 

High School Graduate 

Some High School 

Grade 9-10 
Less than Grade 9 

Total 

-60 -40 1140 
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Change in industrial distribution, 1989-97* Self-employment rates by industry, 1997* 

Ratio of self-employment to total employment =BMW 

Construction 	
1111111111.111 32.1% 

lanufacturing !914.7%  3.7% 

ins.& Utilities 1111914.8%  
Trans.& Utilities 

WholesaleiTrade 

I:11 .3%  pts" : 

!

É6H3% pts 
1.1% pts 

• 0.6% pts 
0.5% pts 

Services 7.172.r2 15.8% 

* 1996 is the latest data available for the U.S. 
Source: Statistics Canada, Labour Force Survey and the U.S. Current Population Survey (adjusted to Canadian definitions, as compiled and calculated by Gamett Picot, 
Marilyn Manser and Zhengxi Lin, 'The Role of Self-Employment in Job Creation in Canada and the United States," Intemational Conference on Self-Employment, 
Burlington, Ontario, September 1998). 
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Self-Employment By Education 	 . . 

A Canada - U.S. Comparison 

_ — 

Educational distribution of self-employed women 

50/ 18% 	 8.5° 	 Up to High School 

+ 	 29.1% 	— 	High School" 
35% 	 32.5% 	 Some Post-Secondary** 

-., 	 II University Degree 

A f• o 

	

Self-employment rates by education, 1997*** 	Change in distribution, 1989-97* 

Ratio of self-employment to total employnient 

	

4 	20.4% 

	

Up to High School 	 Up to High School 	 -5.8 

5 7% 	 -3.6 

	

14.6% 	 -15.9 	 I  

	

High School* 	 High school* 

	

7.4% 	 -5.3 

/ 
13.0% 

	

Some Post-Secondary** 	 Some Post-Secondary** 

	

7.4% 	 11111 5.6 

	

13.7% 	
' 	

4.7 

	

University Degree 	 University Degree 	 3.4 
• °

Li  9 0°/ 

" Some High School or High School Graduate 	** Includes trade certificates and diplomas 	 **" Latest data available for the U.S. is for 1996. 
Source: Statistics Canada, Labour Force Survey and the U.S. Current Population Survey (adjüsted to Canadian definitions) as compiled and calculated by Garnett  Picot,  
Marilyn Manser and Zhengxi Lin, "The Role of Self-Employnnent in Job Creation in Canada and the United States,',' International Conference on Self-Employment, 
Burlington, Ontario, September 1998. 	 P-5  ' 
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Self-Employment By Age 
A Canada - U.S. Conzparison 

30 

,< 16-19 	20-24 	25-34 	35-44 	45 -54 	55-64 	65+ 

Ag e 

* Latest data available for the U.S. is for 1996. 

Percent 

35 

Age distribution of self-employed women, 1997* 

Source: Statistics Canada, Labour Force Survey and the U.S. Current Population Survey 
(adjusted to Canadian definitions) as compiled and calculated by Garnett Picot, Marilyn Manser 
and Zhengxi Lin, "The Role of Self-Employment in Job Creation in Canada and the United 
States," International Conference on Self-Employmer,z,  Burlington, Ontario, September 1998. 
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