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Output gains are slowed by weak domestic demand...

Output rose by an annualized 1.8% in the third quarter of 1998, marking the second
straight quarter of growth below 2.0%. : ,

- Consumer spending slowed dramatlcally, held back by falllng consumer

third straight quarter, though some of the recent weakness can be attrlbuted to
labour disputes in Southern Ontarlo.

Investment in plant and equrpment was up, though ata much slow pace th/""i"
the previous quarter. A sharp reduction in business lnventorles also cut |nto :
output gains in the th|rd quarter

...but the external secto rebo nds st,_,;;_ ngly

The trade sector was a major brlght spot for the economy in the thlrd quarter Exports
rose sharply and imports fell, resulting ina. sharp increase in Canada'’s merchandise
trade surplus.

The short-term outlook is for ééﬁi’iﬁu‘éd‘smggis“h growth, but a modest upturn in the
fourth quarter is likely. Productlonshould return to more normal levels»m mdustrres

twice as fast as men and are startlng almost an equal number of new buslnesses ThlS :
issue'’s speclal report "Shatterlng the Glass Box" shows the lmportant contrlbutlon )
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previous period.

Domestic demand weakened consi

. . . R
with marked slowdowns in consum
spending and business investment:

Production was also held back by lower
investment in housing and a sharp
reduction in business inventories.

However, the trade sector was a ke
of strength for the economy in the:
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Final domestic demand rose only 1.5%
(annual rate) in the third quarter, down
from a very robust 6.0% gain in:thé
previous period.
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Slower growth in consumer spending
and business investment contributed to
the overall slowdown in domestic
demand.
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Growth in consumer spending slows...

A pronounced slowdown in spending on
durable goods (particularly autos) led to -
slower overall growth in personal ~ -
consumption in the third quarter (+2 2% at
an annual rate).

- However, spending in the previous .
quarter had been very strong, boosted
by sharply-higher sales of new motor :
vehicles. :

- Fluctuating auto sales (in response to.
generous dealer incentives) have
generated considerable volatility in ..
consumption patterns over the past four J
quarters. |
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Slowing consumer spending is conslstent
with the recent sharp fall in consumer
confidence, induced by flnanclal market
instability and deterloratlng :
finances.
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'Real Machinery & Equipment Investment .
Growth in business investment in M&E % Change, S Ao -
fell back in the third quarter following.a

substantial gain _in the second quartgr

- Although spending on Computerswas :
up sharply, investment in Industrial -
Machinery and Automobiles was ddwq.

&

M&E investment has now posted slow or
negative growth in three of the past four

e nn

quarters. T L
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Source: Statistics Canada

igher spending

(particularly oil and gas drilling).
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Following sustained increases over the
past two years, business inventories fell
$1.3 billion in the third quarter.

Inventory reductions were concentrate
in Retail Trade (particularly the auto
‘sector).
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albeit at a slower pace than in /ghe
previous quarter. ;
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main factor was a sharp reduction in import
of Automotive Products, in line with reduced
- business inventories.
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A pronounced slowdown in income growth...

e
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Personal Income Growth Real Personal Disposable Income*

Z

% Change, SAAR ,$1992 Billion, SAAR

7 yr,‘ﬂﬁcs',/ .

500 -

92 93 94 95 96 97 2 3

Source: Statistics Canada -

layoffs and/or Iockouts affectmg payrolls in the Auto, Pulp & Paper, Constructlon an
Education industries. In addltlon farm i incor es and;government transfers were down in

T
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...leads to a further deterioration in household finances

With the decline in disposable income, <
consumer spending was financed by 100
lower personal saving and mcreased
borrowing.

" Personal saving rate Ry

S

- Indeed, the saving rate fell from an.. 7
upwardly-revised 0.3% in the second =~ 85 -
quarter to -0.8% in the third quarter. ) .

Ratlo of household: debt
to mcome (

- The ratio of household debt to Income
rose to an all-time high of 101 6%.

S AR N EEREAE s e

etrirrtrcs Vil ittt it

il



L L 32 5 i 7, G I [ T Gy —— T

|
;f

Corporate profits fell sharply in the;'first'
two quarters of the year, hit hard by low

COI‘pO rate Profits

% Change, SAAR

| prices for key commodities.

V|
.
|

Though profits rebounded slightly in the
third quarter, they are still down 7 9°/“on a
year-over-year basis.

- Low profits have led corporations to
rely increasingly on borrowing

. (through both short-term paper and in
' equity markets) to finance investment. _
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Inflation remains low...

The year-over-year rate of CP! inflation > Consumer Price Index
was 1.0% in October. Inflation has ' '
been quite stable since the begmnmg

of the year, fluctuating within a narrow
range between 0.7% and 1. 1%.

Sver-Year l"/o'a,,,Change P

[ Impact of cigarette tax reduction

- This range is well below the aveﬁgge 2
inflation rate of 1.6% in both 1996
and 1997.

SR R R

The "core" inflation rate — which
excludes the volatile food and energy - .. . __
components —remained at1.4% in_ .
October, within the bottom half of he
official 1%-3% target range. A

0
" 93 94 95 96 97
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*’?Components of CPI October 1998

Year-Over-Year Price Change

Higher prices for food, university tuition,

natural gas and property taxes put
upward pressure on the general prlce
level on a year-over-year bhasis.

' Health/Personal Care
Rec/Read/Education |-
L Food

The impact of these price hikes were
partly offset by sharply-lower prices for
gasoline and computer equipment.

Shelter|
CPI All- Items
S . Householleurmtur 3

Source: Statis:tvi’c(s"Canada
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...and stable prices at the factory gate

Weak Asian demand and higher globgi“% e
production continue to put downward oy
- pressure on commodity prices.

R

oo Rav}étt\:ﬁ'aterialsv
The falling Canadian dollar raised export R
prices quoted in U.S. dollars and resulted
in a small increase in producer prlces |n  Intermediate Goods

the third quarter (+ 0.5%).

- The lower dollar exerted significant Finished Goods
upward pressure on the prices of Motor.
Vehicles, Paper & Allied Products, and
Wood Products.

- Excluding this exchange-rate effect,
producer prices would have decllned | LA
0.4% on the quarter. e Source: " Statistics Ce’hada

H QQ percentage change
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Following a pronounced slowdown in the

second quarter of the year, the pace of job
creation has picked up considerably in
subsequent months.

.
%
i

- Indeed, the net gain of 103,000 jObS in
November represents the blggest smgle
monthly jump in employment since \1\994.

The Canadian economy has created a total of:
425,000 net new jobs over the first eleven
months of 1998. This compares favourably to
an increase of 372,000 for all of 199 :

- A further encouraging sign is that just over
70% of the net job gains so far/thl ’
have been in full-time pos;tlons ‘

s

] / Source: Statistics Canada




...with gains in both the private and public sectors )

Private-sector job creation stumbled in
second quarter, but has since resumed at
a very fast pace.

Including these recent gains, employment _ Million Jobs ‘ Million Jobs
in the private sector is now up 362, ' L L s
over the first eleven months of the y;

- Roughly one-third of this increase is
due to a rise in the number of '
self-employed (+134,000).

After a sustained period of weakness,
employment in the public sector ha
 rebounded somewhat in the past six : @ e o &
months. To a significant extent, these ’ oo T 1997, | s
gains have occurred in the Educatl n and : o
Health Services mdustrles / S )

Public-sector

Source: Statistice' Canada
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The national unemployment rate was "
8.0% in November, the lowest rate since
July 1990. '

This represents a drop of 0.6 percentage
points when compared to the end of last
year. The year-to-date decline would .
have been even larger if not for a sizeable -
increase in the labour force (up 372,000
compared to employment growth of
425,000).

10.0
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-to the end of 1997.

...and is down in most provinces

All provinces except Prince Edward Island A
have posted net job gains in the first eleven g
months of 1998.

For most provinces, this has resulted in
lower unemployment rates when compared

Unemployment Rates November 1998

e

%, SA

- As of November, only three provmces had
higher unemployment ratesona .~
year-to-date basis. In Newfouﬂndland,
Saskatchewan and Alberta, increases in
the number of new entrants to labour
force have more than offset job gains."

\

AAY

N X?\*\?(

- All other provinces have posted declines,
led by drops of 1.0 percentage points in
New Brunswick, 0.9 points in Ontano and
0.7 points in British Columbla "

- The unemployment rate is also down in
Prince Edward Island, where job losses
have been matched by/an ven larger fall
in the labour force. o -

- Source:. Statistics Canada
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The Bank of Canada matches a series of interest rate cuts -
in the United States... .

The U.S. central bank has lowered its ,
trend-setting federal funds rate three times

since the end of September, for a total
reduction of 75 basis points. '

The Bank of Canada quickly matched these
U.S. cuts, prompting corresponding declines
in domestic consumer and business Iendlng
rates.

- These recent rate reductions by the Bank
of Canada have offset three- quarters of )
the one percentage point increase inthe —Canada —U.S. EDifferential_
Bank Rate engineered late in August to a3 '
support the Canadian dollar.

e

Source Bank of Canada 90- day Commermal Paper,
: last Wednesday in the month
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...and the Canadian dollar rebounds from its all-time low

v

DR R R
T —_

The Canadian dollar has stabilized in
recent months after hitting an all-time low -
of US63.31¢ at the end of August '

@
N N

December 3, up nearly three full cer
from its record low.
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Recent reports pointing to an improved =
outlook for the global economy have
provided some stability and underlying
strength to the Canadian dollar. * o

$C Appreciation >
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A rebound in equity markets ... |
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North American eqwty markets have recovered
to varying degrees from the sharp fall in stock” "
prices triggered by financial crises in As:a and
Russia last summer. .

" Stock Market Indices =

- Equities staged a massive rally in October
following an unexpected interest rate cut by
the U.S. Federal Reserve. Indeed that
month the TSE 300 reglstered its best
monthly performance in 14 years. .

Canadian stock prices, however, have
recovered more slowly than their U.S.

counterparts. As of December 3,.the TSE was
still down about 20% from its recent peak in
May. .

<
/

TSE 300

- By comparison, U.S. stock prlces have full Source: Stat'St'Cs Canada

recovered, reaching new aIl-tlme hlghs
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...leads to slightly higher bond yields

The recent rebound in stock markets has
prompted investors to buy stocks and dump
bonds - a reversal of the "flight to safety" that
had occurred previously when stock prices
were falling dramatically. The result has been -
higher bond yields on both sides of the border.

£ R

- By the end of November, Canadian bond
yields stood roughly 40 basis points : above

.

their recent low in October. :

U.S. bonds have generally outperformed
Canadian bonds in recent months. Canadian
long-term interest rates were more than' 20—

basis points above comparable U. S rates at
the end of November. / /

(N

Canada's favour that had’ p
since March 1997. <,
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Following final end-of-year adjustments, the
federal government posted a budgetary surplus

7

S

- The debt-to-GDP ratio fell 3.3:p

points to 67.8 per cent last year,
annual decline since 1956-57.

ST,

SE
R BEER

ety

SN

&

SRR

Official forecasts for the current fiscal year Q
(1998-99) are for a balanced budget.
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Unit labour costs declined 0.9% (annual
rate) in the third quarter of 1998, with~
output growing at a faster pace'than
wages. L

S

- This drop followed sharp increases |n
unit labour costs in the first half of the
year.

LR %//////////% — W%/M%




Unit Labour Cost Comparison ($US)

Ratidf”"Cané“daIUS'19192=10/0”;/'?4 ' ffisus per $C 1

At the economy-wide level,andona = 120
common currency basis, Canadian uni
labour costs fell 6.1% relative to those in
the U.S. in the third quarter.

l«A fallmg line represents an mcrease in
Canadlan competltlveness

100

- Most of this improvement in our™
competitive position was due to the
weaker dollar, which fell nearly four
cents on the quarter.

- In addition, unit labour costs rose-in
the U.S. but declined in Canada.

|97| 98 |
‘Manufa turmg (L) EIEx hang Rate (R)

Note: Quarterly manufacturing ULC for 1998Q3 are not yet-dvailable.
Source: Bureau of Labor Statistips, Industry Canada & Stétistics Canada
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Canada's deficit on the current account e . Merchandiss
narrowed to $17.6 billion (annual rate)in - Trade balange
the third quarter. -

A large increase in the merchandise
trade surplus more than offset a wider-.
deficit on investment income.

NI’

AN

Non-merchandise
Balance

SN

The merchandise trade balance represents net exports'of goods ’

A P The non-merchandise trade balance represents net exports of services
) ‘plus.net recelpts of investment i income and transfer

D
A

N

 Source: Statistics Canad
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...as rising exports push up the merchandise trade’ surplus

In nominal terms, the merchandise

trade surplus rose $6.6 billion to
$21.0 billion in the third quarter (annual $ Billion, SAAR

Q298

-A sharp rise in exports (up an
annualized 12.0% in nominal terms),
led by higher demand for Motor
Vehicles, significantly outpaced

import growth (+3.2%).

Main Components of the Current Account

Qz/98

Canada's deficit on investment incom
increased to $30.1 billion (annual rate) .
in the third quarter, partly offsetting the
impact of the higher trade surplus.

- Higher interest payments on - :
foreign-currency denominated deb

related to the weak Canadian dollar -
contributed to the wider deficit.

- Moreover, profits earned by
Canadian direct investment abroad
fell, while those accruingto: forelgn
investors abroad rose. N

.-
I i s e i,

z Current Account Balance || Merchandlse Trade Balance
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The recent slowdown is concentrated in the Goods sector...

Output in the Goods-producing industries fell Ve

/,

1.3% (annual rate) in the third quarter, the ;
{ second decline in as many quarters. ) Real GDP iGrowth by lndustry~ _

. . . St % Change, SAAR
- The Primary industries remain very weak.

Low commodity prices and weak overseas
demand have contributed to falllng“ utput:
in Mining and Logging & Forestry. ° '

Goods-Producing

Primarjfﬁ 7::8.1 .

Manufacturing

,,,,,,

- Despite solid gains in August and :
September, Manufacturing output was stlll’i Semce-Producmgﬂ 1
down slightly in the third quarter. Activity - Transportation, Storage &
early in the quarter had been depressed by :
auto layoffs stemming from the General . :
Motors strike in the U.S. . Financ «msurance&

Growth was up in the Service sector (¥2.5%); " Business Senc
boosted by a sharp advance in Busmess
Services.

Commumty & Personal

s

- Strikes and lockouts in several Ontarlo
school districts led to Iow 2r.outpl
Community & Personal Serwces in the
: third quarter. - ’
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...but the Service sector continues to create jobs...

Service industries are leading job growth o
this year, with net gains of 357,000 (+3.5%). P e
Most of these gains have come in the last N Job Growth
five months (i.e., July to November) ‘

Thousand (SA)

- Employment is up sharply in Busihess &
Personal Services. : Retail Trade and
Community Services (particularly Health
& Social Services) have also recorded ,
substantial increases in recent-mc nths g, Consiuclion

Goods-Producing

Manufaciuring

Though employment in Goods-prodUo;ng " Service-Producing
industries is up on a year-to-date basis ~  trnsportation, storage
(68,000 or +1.8%), it has edged down “gr, & Communications
slightly in the past five months. : :

inance, Insurance &
- Losses in the Primary and Manufacturing--- Raefsliiztsﬁ
industries have contributed to the recent Personal Services
weakness. However, Manufacturing has 3
posted job gains in Octoberand = ‘
November, pointing to a possmle 5 S 00
turnaround in this sector of the economy n
- Employment in Construct’i"onm a picked;
up considerably in the last five months.

Commum

Pubhc Admmlstratlon" '

bt e Lo b
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...across all regions

SR ey

TR

In Ontario and Quebec in addltlon to su stan ial gams in the Servuce sector the
Goods sector has also contrlbuted to employment growth : /
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Though profits are down on an

Corporate operating profits increased 3.7%
in the third quarter, but remain lower on a
year-over-year basis due to sharp declmes
in the previous two quarters. ‘

- Operating profits in the non-finaneialm
sector rebounded 5.1%, but were ﬂat in
the financial industries.

Strong demand for wireless communlcatlon '

products and high speed networks has
boosted profits in the Electronic Equ1pment
& Computer industry. N
Low commodity prices have kept profits in
other resource-based industries down. The

resolution of labour disputes in the-Ontario..

construction industry contributed to higher
profits in the Wood & Paper mdustrl/es.

ya

Operating profits in Transportatlo ice
fell sharply in the third quarter The airline
sector in particular has been hit hard by
weak demand, the low dollar and a strike by
Air Canada employees in September

el R ottt B

9

annual basis...

9802-9803  97Q3-9803

M) (%) () ..
,Food (including food: retailing) 1228 . .67 ...568 . -85
-Beverages & Tobacco™ 600 53 7781 © 34
Wood & Paper - ) 1439 329 '29.7 53.1 4
Petroleum & Natural Gas 2554 456 21.7 . -232 8.4
+:Other Fuels & Electnclty oo 3 ,0.8 .0 20.4 j
2

';‘Other Transportatlon Equxpment )
V.Household Applxances & Electrlcal

liitrion S WW&%@WWW/
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...and capacity utilization falls... |

proucing industries doclined 0 - Capacity Utization:
percentage points to 85.6% in the second No n-farm GOOdS P roducmg Industrles’ : |
quarter of 1998. This decline, the firstin " ' vl () : o e |2
two years, reflected the slower pace of s /, | fggesQ; Gange (% p°¢’,‘$’ Ave’;age
growth in the second quarter. : : =

AN e Ve Y s S N

) -l Loggmg & Forestry
- In Manufacturing, capacity utilization - | Mining & Quarrying,

) Crude Petfoleum- & Natura G‘a
held steady at 86.2% — the highestrate in Manufacturing ™~ . - :
nearly 20 years — despite a substantial
drop in Transportation Equipment
resulting from the G.M. auto strike i in the
U.S. The biggest jump in capacity use ™
was recorded by Electrical & Electronic
Products, its second strong quarterly
advance.

Non—Durable Goods Manufacturmg
. Food Products
Paper & Alhed Products

- Capacity use was down sharply in
Logging & Forestry and Mining & -
Quarrying (in the second quarter).
Strikes in the housing sector also led to

lower capacity utilization i

At R S R L




G
o

L i s B 3 T B ey

...wage settlements remain stable )y

Major wage settlements averaged 1.5%
in the first three quarters of the year, .
down slightly from 1.6% in 1997.

%

e Ay

All Industries

- For all major industry groups, wage
settlements have outpaced increases .
in the CPI so far this year. :

i/;‘;;?r/imary '

Manufacturing jg

Settlements in the Goods sector are
generally down compared to 1997,
including lower average adjustments in
Manufacturing and Construction. )

S

N

N

SN R AR

CPl Inflation
averaged 1.0%
“#Zin the first
ree quarters
0f1998.

- The large increase for Primary
industries (+2.8%) results from-only
one contract involving700 -
employees.

7

;
%

g «ﬁ%\ SRR v
QOmmumty,\Bg ness
& Personal Services

Within the Service sector, settlé?ﬁentS‘
are lower for Trade & Finance but stable
or higher in the other groups.

e

20725 30

05 1
1997 ME1998

iz s e wage rates from major collective
bargaining agreements. -~ s e

*1998 figures.include data from Janual

0
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The knowledge-based economy is growmg all around us, becoming ever more - S
pervasive — and changing the face of business. Not only has this contrlbuted to the PO : /
rapid rise in female entrepreneurship, but businesswomen are now playmg an
increasingly key role in helping Canada take fuller advantage of the opportunltles
associated with the knowledge-based: economy (KBE) : o

This report focuses on the recent rapld rise in the number of self-employed women,
across industries and across Canada — with special attention to the fast in-roads they
are making in the KBE. Atonetime, women setting out on thei ntrepreneurs
escaped the glass ceiling at peril of bemg caughtin a glass box, unable to take full
advantage of all opportunities. But today women are in many ways the leaders of an

entrepreneurial wave, starting businesses-at twice the ate that‘men are ncludl '"g;ln
several industries closely associated with the KBE v :

But who are these self-employed. women? Are young r A omen"more llkely to be

for current and prospective women buslness owners, especially ar|s|ng from the KBE?
What we find.is that women entrepreneurs, many of whom are young and aspiring, are

increasingly characterized by an emphasls on knowledge and new skills. As these
areas continue to expand/qwckly, their role will only become more pivotal.
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The rapid rise in women's

entrepreneurship
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self-employed men.

e

- In the process, they are starting an
almost equal number of new
-businesses.

Women are now contributing
nearly half of all new businesses.

A MR
2 A avf,u s* oy msy;ucj
rom:the Gensus and:focusesion:th
[t S RS i s
{andloverinolive inpivate ousehiolds S
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...right across Canada

Self-employment by women is growmg
quickly in every province.

- From a low of 3.2% in Saskatchewan

to a high of10.3% in BC. -~

N

SN\

- In Saskatchewan, Manitoba, Quebec
and the Atlantic region, there are
more new self-employed women than
men.

Entrepreneurship among women is
growing strongly in every province.

bttt Ml et it sttt




Canada ranks first in the OECD in terms
of female representation in
unincorporated self—employmen’t.’r

The U.S. is slightly behind, in second -
place.

Women in Canada have the highest
share of self-employment.

. e

Mexico™ NN
Australia
Japan
Poland
Hungary
Korea
UK.
Finland
Norway
Bel glum*"

Czech Rep
" Sweden
Italy
Greece*

~*Only umncorpora ed busmesses, an excludes the-farm sector.

- ** Latest available data is 1992 for Belgium, 1994 for Mexico, and
“1995 for Greece and the United States.

,Source: OECD, Labour Force Statistics, 1997

..
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Growth in Unincorporated Busnesses
Owned by Women, 1987-97

. Index, 1987=100
180

...including relative to the U.S.

' . o J180 -
In recent years, women in Canada have - "=~ ‘

been making stronger inroads into’ 10
self-employment than women in the U.S.

120"

- Growth in the number of Canadian
unincorporated businesses owned,/byz o
women has surpassed that-in the U.S.
since 1989. | :

100 P . i i
8788789 90791 92 9394 9

Source: Statistics Can
Population Suryey - -

Y

- The percent of working-age women-WhQ '
are self-employed (unincorporated plus
incorporated) is now higher in Canada -
at 8.7% of women versus 7.6% in the

2

Women in Canada appear more
entrepreneurial than in the U.S., as ‘
measured by the proportion of : 1991 -

Work’ng women WhO are Source: Census of Canada, 1991'and 1996 and the-U.S. Current

S elf-employed. o ] Population Survey (adjusted to Canadian definitions, as.compiled
and calculated by Garnett Picot, Marilyn Manser and Zhengxi Lin
"The Role.of Self-Employment in Job'Creation in Canada and the

United States,” International Conference on Self-Employment,“[ ™ ‘
Burliqggqn, ,Ontario{ September 1998). -




e

e

T

,

Women's entrepreneurshlp is rising "across the board"...

52% 0.8%
47%  0.5%

8.4% .. 5.2%
7.5%

5.6%
132%

6.6%

Women are choosing to become , e a0
entrepreneurs in increasing numbers —in < 120
all major industries.

11991 -‘”/,‘1996

This includes small increases in Retailand
in Personal & Household services, as well
as in Manufacturing and Constructlon
Growth is especially fast in some of
today's higher-knowledge areas — in-._
particular, Health & Social Services and
Business Services.

The KBE offers great opportunities,
and women are taking advantage.

* Includes utilities.
** Includes machxnery & equipment rental and leasing,
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...particularly in Health & Social Services...

The jump in self-employment in Health -

& Social Services reflects, to some
degree, the continuing N
commercialization of some key somal
services, such as day-care and
child-care.

But enterprising women are ailég
opening their own offices as healt
practitioners (chiropractors,
physiotherapists and optometrists),
and social service practitioners
(psychologists and social workers).

Women are more prevalent
among the self~-employed in the
Health & Social field — and are

growing at a quicker pace.

i

i
A evel i
1996

Non-instit. Social Services _ 39% 53,550

7. /;/r{/////////f///,/;
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...and in Business Services

Women are also entering quickly the,‘i .
field of Business Services as T
entrepreneurs:

- Growth has been fastest in
advertising and in business
consulting, but is also mgmﬁcant in
many other specialities (i.e.
computer services).

991-96 Annual Average Growth Rate, % G
e ‘ 1996

22.5% 9,290

Thousands of small businesses and
individuals are starting specialized
business services. And while
self-employed men still outnumber
self-employed women, the number
of women is growing at a quicker ) e

pace in all fields. Source: Census of Canada, 1991 and 1996°

R




s

S

il

S

o
i

oy
¥

g
s
i
2

2%

:

4

i

BN
B
4

:

ot

ristics

Recent characte

R

.

I AN




e

What's behind the growth in women's entrepreneufship?

‘Three Rey reasons —

Women entrepreneurs are drawn by
many positive aspects of .
-self-employment.

And they are drawn by expanding.
opportunities in the KBE. Many. 'f
these opportunities are in
home-based activities.

The nature of female self~-employment
is changing.

AT

s )

N
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At the top of the list of reasons for
self-employment, for both men and
women, are independence and the -

prior existence of a family business.

N

- Many women and men report :
finding themselves "pushed" into :
business ownership because other
work was not available.

However, working from home and
having a more flexible schedule are
also among the key reasons. These
are given relatively more importance
by women business-owners.

Working one's own schedule and ~ Nature of the job B
building a career around other life | N AR R
responsibilities are pluses for man s ‘ S
P are p 4 % of Self-Empl
self-employed women. ‘ S TR
Source: Statistics Canada, Survey of Work Arrangements, 1995
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While entrepreneurship can be a family trait...
Self-Employed Women by Marital Status

A family business is often a starting
point for many entrepreneurs.

Entrepreneurial activity is also
frequently a common pursuit of
married companions.

=

N

- It is noteworthy, that the vast
majority of women who are
self-employed are married.’

A little over half of all married women
who are self-employed have a
self-employed spouse — many in the
same business.
Spouse is

self-
employed

T Includes common law relationships. ) ) o
il z ) 2 2 / |

1}
i




A noticeably growing number of the ~ B A rising proportion of self-employed women
newly self-employed are single ) are single*!
women, starting new businesses. % .

Share of Self-Employed
Who Are Single*;

The number of self-employed women
who are single rose 62.6% between
1991 and 1996. This compares to
33.7% for men.

s
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%, 1996
47.6%

44.5%

Less-expensive computers and related
technology have cut the cost of running
small, home-based businesses in a
wide range of activities.

Women Young
o Women:

% Change, 1991-96

More women than men usually work
at home, and the gap is widening.

" Women Young
Women .

VL R i
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Self-Employed in Business Services
Who Work at Home

A fast-emerging area of home-basecf “
entrepreneurial activity is in services
to business.

This is one area where newer .7
technologies are especially helpful —

supporting self-employment in quite .
knowledge-based activities, even from
the home.

Over half of all self-employed
women who work in
Business Services operate their
businesses from their homes.

Sourc
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Many can combine work and family responsibilities...

Women more often feel the pressure "
to balance family with their job, and

can use self-employment as a useful
option. |

- Among working men and women
with children, women showa .
much higher tendency to be
self-employed and operate a
home business.

For many, balancing work and family
is a pressing problem. Home-based
self-employment is sometimes a
solution.

I R

N

N
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A small but increasing trend among —= — — —
b . L roviding unpaid care or.assistance to senicrs:
home-entrepreneurs is caring for elderly’ TR % 10 hours or more perweek
family members. ' . " €@ 5 hiours or more per week

Self-employed women workingfaﬁt‘"ﬁa‘;ﬁ‘e:
show the highest incidence of providing
unpaid care or assistance to seniors. S

Caring for the elderly is an increasing
concern for working people —
especially for working women.

SN

.

10% 12%

.
-
.
%
)

.

.
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Self-Employed Who Are Immigrants

Immigrants as a % of
Population Age 15+, 1986

Immigranté as a % of
- Self-Employed, 1996

A significant percentage of Canada's ’

17.5%  17.0%
entrepreneurs are immigrants. T

S

Similar to the Canadian born p‘o‘pﬁfgiidn,
the number of self-employed immigrants.
who are women has also been growihg.'“\

7

wth in Self-Employed, 1991-96

4.3%

7

AW

N

SN

More than 1 in 5 of Canada’s SR ’ " Immigrant
self-employed are new Canadians! G ) Women®

Immigrant
Men

265 58,155

621,085 141,165
--Solirce:” Census of Canada, 1991 and 1996

L T

7

il it
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...who are contributing to higher-knowledge fields O

&
£

S

B Women Business Immigrants
Many immigrants have arrived under the S , , W

federal government's Business Immlgrants ERe—
program. , -

S WWomen (l;;)
1,400"  —\omen - Index (R)

- Women business immigrants have been | ‘ PE) Men-lndex®)

1 ,000
increasing faster than men. 800
600
400

200

7o

And on the whole, business |mm|grants
seem well prepared for the KBE. .
Immigrants are arriving in Canada W|th
increasingly higher education levels.

o,

N

=

Y

.

o
3N

'sztlzenshlp and: ;
Source szenshxp and lmmxgratlon Canada

= % University Graduates

Population aged 25-44

R

7

_
SEEN

Nearly 34% of immigrants aged 25 to 44
who arrived in Canada between 1991
and 1996 had completed university. ‘ .

This compares to 19% for the R cent Immigrants..
Canadian-born population in the same [ S ‘| (@riived 1991:7358) ,
age group. - ’ : Source: Census of Canada, 1996 d

N

Canadian Bom 8.6%  20.0%

N

31.4%
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The rising importance of knowledge is sparking change... .~

Top 10 List — Fastest-Growing Indusries*
for Female Self-Employed, 1991-96

® Young Women | | EJ Univ Deg™

L i e ' N ppen
’ - N |
Economy-w eAverage‘z g

.| Average Annual Growth in
Self-Employed; 1991-96

_—

Fast-growing areas for women's
self-employment include several
industries associated with higher
education levels.

N
S

Non-instit. Social Services

4 services to Bldgs
- Women are comprisinga -
growing percentage of total
self-employed in most of these ; gk
industries. ~ T Business:'Consultingr

wellings

-Advertising

M&ﬁonﬁhPicturelAudioNideo:

v Social Services Practitioners

Rising educational requirements
are a distinguishing feature of a
knowledge-based economy, which
increasingly includes
entrepreneurial life .

“+ Self-employed women with

elf /ome! a’percentage of self—employed“&voméﬁ”‘»
= Self-employed women asa p

M-11
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...and opportunities...

Growing Opportunities

. Share of Self-Employmeént
Il Women /

More recent entrepreneurial activities
show a higher incidence of university
education among self-employed
owners.

And among self-employed owners
with university degrees, the number of
women has been rising much more
quickly than the number of men.

Women are taking advantage of
opportunities made available in the KBE
to contribute a larger share of new
businesses, especially in higher
knowledge endeavors.

i U 4 il % sideh i ”%‘W/WWM%W//////




...especially for young women...

Young women are part of this rapld
rise in entrepreneurship.

The number of young self-employé
women, who are under 30 years-of age,
rose 30% between 1991 and 1996.

- This compares to a mere 4%
increase for young men.

Almost four out of every five
businesses started by individuals
under 30 years of age are started
by women.

ot

Recent Growth in Self—Employ-ment

Under the Age of 30

Pefcer;t Changéw ’
1991-96

Net increase in Self-Employed Under 30
Years of Age, 1991-96
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Young women have been more quifcki‘ '
to use their education to their
advantage in their entrepreneurial ‘!liufe."

Young women who enter
self-employment during the 1990s
have generally been more educated
and more career-oriented.

Age 15-29 36.3%

[C] Master's Degree or PhD

1 University Degree (Undergrad)
[ Less than University * "
MM High School or Less

Growth in Highest'Scho/c’;’ling; 199
ase o

R




Fast -growing areas involve higher education...

/
/

. Top 10 List—  Fastest-Growing Industries for Female Self-Employed,
In the fastest growing areas of Showing Growth By Education,* 1991-96

female self-employment, the
number of women with advanced
education is also rising — more
quickly than for the overall
economy and more quickly than for
men.

Women Average . Those with: Post- - - University

University Degree Holders, 1996
Population aged 20-29

. Advertifksklv n g'

i : Business Consulting
| - .

21% of women age
20-29 hold university
degrees. Commerce, ;

Science and
engineering are
increasingly popular.

|
Men . i
4
i
4

Percent Who Are Women Trades &I Other .

. ~ University Non-Uniiversity
Education & Recreation 56.4% 83.5% !
Fine & Applied Arts 73.4% 76.9%
Humanities . 65.5% 58.5%

i
Il
t

Social Sciences 62.9% . 57.9%
Commerce ) 50.1% 74.9%
Agricuituralf Biological 58.3% 46.7%
Engineering & Applied Sciences 21.9% 12.8%
Health Professions 71.7% 84.6%
Math & Physical Sciences 36.3% 44.1%
:All Other 50.9% 52.1%

]
Eource: Census of Canada, 19956
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Growth in Self-Employed Women with
Post—secondary Educatlon, 1991-96

higher incidences of higher educatlon Lo

Part of the KBE phenomenon is the need
for broader, deeper and more extenswe
skill sets.

Plus, as computers become more powerful
and easier to use, more nontechnical fields
are affected, creating new opportunltles;
for the better ed ucated

Posf—secondary Education as a % of
Self-Employed Women

All industries are becoming more
knowledge-intensive, in terms of rising
education and skill requirements.
Eg. In agriculture, more knowledge is
embodied in machinery and techniques

involving chemicals, fertilizers and best
crop varieties.




Self-employed women are shifting to higher-knowledge

activities! —
' Growth Within Industry Groups
Self-Employed Women, 1991-96

U

.. Services to'Agricult

Ag'ncq I(tu re
Within industry groups, there is also a

shifting by women entrepreneurs into/‘
segments requiring higher education:-

Women entrepreneurs are "climbing
the ladder" within broad industry
classes, growing more quickly in those
segments which rely on and use
knowledge more intensely.
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Self-employment typically begins with
an unincorporated business. However, . .
female incorporated businesses are also:
growing fast — especially in busmess
services.

- For women 30 years of age and. over
incorporations in Business® Serwces
have increased 77% between
1991-96.

Young women show a relatively high

rate of incorporation in three business
services areas — advertising, computer
services and business consulting..

The changing nature of
self-employment is resulting in more

incorporations.




...more hiring...

About one in three women who are
self-employed also employ one or: more
workers.

- This i a smaller proportion than for -

self-employed men — but the number
of self-employed female employers is
growing faster.

ot

Among the self-employed who' hll' ost.
hire under five employees, with a higher
proportion of female self-employed hlrmg

only one worker.

Most self-employed people, especially
those starting out, work entirely on
their own. However, as their
businesses grow, many begin to
employ others.

T T

Err{bloys

wth in Self-Employed, 1991-96
% Increase i

Work -

Employs

Work

65%

- 64%

35%

36%

..
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...more female self-employed pursuing year-round, full-time ,é'”c;tivities..

y

Full-time, Full Year Self-Employment*

The number of female self-employed =~ -
working full-time or full year is growing -~
fast — at two to three times the rate for
men.

' % Change, 1991-96

However, there is still a smaller /,
proportion of women entrepreneurs .-
who work full-time or full year.

- Barely half of all self-employed \
women work full-time and full year. -

1996 Incidence of
Full-time, Full Year Among
Seli-Employed

Fewer self-employed women than men
are working full-time and full-year, but
their numbers are rising fast.

“Full-time is 30+ hours per wee S AN
Full year is 40+ weeks per year, full-time or part-time™.
Source: Census of Canada, 1991 and 1996 -
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...and more female self-employed earning higher incomes... -

s

YA AN
»,/1

3 e Average Earnings of Self-Employed, 1995 * jﬂi

7

Average earnings in many of the
industries in which young women are .
making fast in-roads, are higher.

e With & Umversxty Degree..
4 .
..;and in Busmess Serwces...

On the other hand, average incomes _
remain particularly low for women m

In specific:industries.
certain situations; women who ar (with University Degree):
lone-parents, those working at home, . _ vl Computer Sekvices
and younger women tend to earn lower <
incomes.

.0n Archltects & Engl ,
.in Accountmg

Self~employed Who is Home Based...
...with Children at Home...
Young women who are self-employed

within higher-knowledge industries
make more income.

year as net income from non-farm umncorporated’busmess and/or professional’
practlce and net farm self~employment lncome ‘wages & salarles >

R

Gl Jo

el




Self-employed women still make orwiA
average lower earnings than
self-employed men.

Although self-employed women Young Women~ Young
Women Men

earn more in higher-knowledge ‘ e ’ 4

y Average Earnings ‘ 19,156
industries, their incomes St'" are - ...With University Degree $20,219 $32.163 $25656
less than for men. . : Full-tlme and Full Year ' — $25552

Wit Umversxty Degree: i ‘ A .
Business Services $21,152 $34,589 $25,762

Business.Consulting " - $19,828 $34,123 $24 800

.Computer Services. :$24,298  $33,¢

“Architects & Engineering 92

~Accounting $19 302 -

Advertising . $16,868

Health & Social Services .

B

“Other Health Practitioners** 7$32,133°.
Non-institutional Social Services ~ $9,944 $13 415

practlce and net farm 'self-en'iployment income , wages & salaries. :
** Includes Chiropractors, Nurses, Dietifians, Physrotheraplsts Optometnsts
Source: Census of Canada 1996




It is noteworthy that self-employed
women's contribution in rural areas
is also growing.

The largest areas include Primary
(agriculture) and Trade, but Health &
Social Services is increasing fast. -

In 1996, about one-third of all
self-employed, and 30% of all
female self-employed, worked in
rural areas.




-Young Y8
Women Women Men
Key areas of female entrepreneurshlp in T
rural areas include restaurants,
recreation, bookkeeping and , ,
accounting — all necessary for the Accounting & Bookkeeping ;
continued vitality of many small v ‘
- communities.

‘ Food & Beverage

But women are also contnbutmg

increasingly in diverse professmnal

areas such as lawyers, doctors and ,
business consultants — all essential to ’%'Arcjlitects"& Engineers ;

rural Canada's future in the KBE. 2
Lawyers & Notaries :,

Dq‘ctoré &

Other Health Practitioner:

Since knowledge is increasingly (T s e
essential to making our economy Source: Censusfof Canada; 1’§91-§é‘
successful, it is vital that the KBE : e

becomes a key and integral part

of every part of Canada.
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Opportunities and challenges in the KBE!

While the KBE provides great
opportunities for women, there are. stlll
questions of access — e

Do women setting out on their own
escape the glass ceiling at peril of .
being caught in a glass box, unable to
take full advantage of all opportunltles7

In the KBE, it becomes paramount that all
entrepreneurs take advantage of busmess”
planning, training and new technologles
In the future, entrepreneurs will find they
must continually seek to improve their
‘products and services — e.g. by keeping
informed, by acquiring funding for g

by finding mentors, and by expan

new markets.

The KBE may make it easier to start § s  QOIE
new initiatives, but it also heightens S Women S entrepreneunal talents are
the urgency that diverse challenges & . from belng fully ta .
be addressed — some of which have a § ‘ N
unique impact on women
entrepreneurs.




" In the KBE, a clear sense of business
— even for small businesses.

A formal business plan can help
prepare small businesses for """

the KBE — including choosing the best

how best to protect ideas and inventive
creations.

Women have demonstrated a strong
entrepreneurial spirit — but multiple-roles
and time constraints may be hindering their
businesses'’ expansion.

goals and objectives becomes criticay‘lk e

challenges they commonly encounter in

structure for business, and finding out

“The Women S Busrness Owners of: Canada ( WBOC)

2which:showed women are 25 per cent less, likely.than
" men to have written a formal business plan before

has recently released f/ndlngs from a national survey,

starting their business.

The WBOC js a new organization which was facilitate
in its development by Industry Canada. As well, the
Atlantic Canada Opportunities Agency, the -
Canada Economic Development for Quebec Regions
- (Small Business Idea Program), Fednor (Resource
Centre for Business Counselling Service for Women

Entrepreneurs) and Western Diversification (providing
funding for Women's Enterprise Centres) are helping
fo support the entrepreneurial potential of women.

Ll
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Also "continuél" training...

Self-employed women are less Ilkely to;<
participate in job-related education and
training than women working in paid jobs
— however, the "training gap" is much’
bigger for men. kS

Reasons why the self-employed are- Iessfw‘
likely to participate in training mclude

-Entrepreneurs often face concurren
demands on their time;

-An inability to spread training costs over

many workers like larger firms can; and
-Lack of information about avallable
training courses.

Knowledge and skills are the currency of
success in the KBE — it is important that
access to training continues to improve.

Participation rates in job-related ducation
and training, 1993

Percent
35 -

i

Training
gap - -

N

SpeCIaI approaches to aSS/st in the different S/tuat/ons
of Women could mclude less formal exper/ence-base/d ”

Y

helped/mentored by other won;en The BDC offers
opp n‘un/tle ﬁfor trai ng and twork/ng deS/gned —

entrepreneurs These programs are del/vered in
pan‘nersh/p with the reglonal agenctes and the
f

A
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of Canada (WBOC) is to provide a
national link for all groups across
Canada and to help them co-ordinate

mentors for young women
entrepreneurs.

‘.

=

o

T

success of small businesses.

RN

N

s’

N

DN
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W.I.N. is a mentorship program
dedicated to providing young
women with access to advice,
guidance and inspiration as they

work toward their future goals.

Mentoring is an integral aspect to the
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In the KBE, access to financing is a growing priority

The budgets of very small businesses are
‘tight — finding money for market research,
advertising, and public relations can. be
difficult. »

Business Loan
Refusal Rates:

1997

- Almost 42% of self-employed women , . "
voiced concerns about their access’ to | | Men 14%
financing in (CFIB study, 1994) ‘ | 22 33 Source: Canadian Bankers

' Association Study, 1997

Indeed, a 1997 study by the Canadlan A 7

Bankers Association found that fmanCIal

institutions tend to refuse more loan

applications from women entrepreneurs.

- Sectors such as the hotel, food an
beverage, and retail sectors have lower
than average approval rates — women
are still highly concentrated in ‘these '
sectors, despite their recent;mroads
into hlgher-knowledge sectol

Canada Oppon‘un/tles Agency prowdes loan
guarantees and busrness support to Iow /noome

SRR RS

™

.
.

A

Centres fo help women access serv:ces —
including those related to the flnano/ng gap

D i




A large majority of women entreprenéurs

already use computers, although more men

business-owners have computers.

However, computers are becomlng"much
more affordable. Because they are tod
quite critical to accessing and using"-
knowledge, regardless of the field of
endeavor, their use will continue to rise.

Moreover, computers are the launchpad for

the Internet, an indispensable tool for

home-based activities.

A World of
Knowledge

- y
“technology indicated that fewer female than

male entrepreneurs had a computer ( 70 1 %

" may be assumed th ‘ he rate’ ‘at which
self-employed women are adopting new
will contmue to r/se over the nex




...laying the groundwork for electronic commerce

4 C'omputefs in Canadian Households

: 40 O/IHome Computer

For businesswomen, especially those T EModem
involved in home businesses, the potential 30 Cinternet
benefits of electronic commerce are great B

- More and more households have In

,,,,,,,,,, y
connected to the Internet, up from séven
percent in 1996. Internet use rises wnth
education level.

Businesswomen can use the Internet as
a tool for sales, research and
communication — even across borders

R busmess in- 997'has trlple from the previous |
v year and now 23% have a home page, compared /

The National Foundauon for
‘Women Business Owners

P

Dl st Y
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‘services and a network of women

Connectedness is also an answer to “business owners across Canada.

some of the time crunch
businesswomen face.

"Connected" businesswomen can
quickly access a variety of useful
information — on training courses,
assistance programs, researchwand
more.

Keys to future success =

There is a "world" of business lnformatlon , :
available — but to access it, businesses must be e e a——
"connected". .~ . " hitp:/iwww.bpweanada.com/

Promotes nétWorking oppo'rtunities
through adwce ‘support, information
) nd referral
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...and ease access to knowledge and assistance from governments

: is.ic.gc.cal i _html
SOme @y http://strategis.ic.gc.ca/SSG/mi05452e m

govemment sites:

Women's information resources of [
Industry Canada, is designed to

encourage women entrepreneurship. ) Resources far =
G Buslnes Women s

A A R R R AR

1 | oAb Yt § st il |
| | oS w1 |

Businesswomen no longer need to / | Two Business Development Bank of
make the rounds of federal, : B ST g Canada programs: Step In— To leam
. . T . 4 about business and hiow to create a
provincial and local governments , = M| Dpian. Step Up — Training program for
and board Of trade or cham ber Of : : ’ R women who want to expand their small

i business.

. For Step In: http:.//www.infoentrepreneurs.org/eng/bis/1970.htmi
about serv ices and programs. . For Step Up: http:.//www.infoentrepreneurs.org/eng/bis/1969.html

The Women's Enterprise Initiative |
provides business RS
information and services specifically
aimed at women entrepreneurs. Itis

H funded through a contribution by
lndus"_y Cana‘_ja p r O_Vl des . : ) Western Diversification. §
comprehensive business information
via Strategis and the many Business
Service Centres across Canada.

Strategis -

proywdmg counsellmg, ﬁetworkmg and mentorlng fo
~ help them to expand business operations).

il Y s ikt s Rl it oz
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| It's important to think globally...

Growing in the KBE, means conS|dermg
new markets — including international

markets. Changes in communications. ...
and technology are helping small flrms to
go global.

e

e

Thanks to the Internet, it is much easier
for even very small businesses to learn.
about potential markets and identify
customers and suppliers around the
world.

nitiative provides ’busmesswomeh With"’
information and contacts they need to pursue .

A World of Opportunity — Focussing
solely on local markets denies
businesses sales.

R S
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Helpful information sources include ™

|
£
i
.

Keys to ﬁtture success [

ExportSource and Team Canada Inc.'s new o

toll-free export information line :
(1-888-811-1119). Some export information
services that are tailored to women =
entrepreneurs include: '

- Businesswomen in Trade (awweb-SIte of
Foreign Affairs and International Trade),

- Geared for Success (a BDC web-site"‘ :
providing information for women
exporters in growth industries).

Businesswomen can extend their
networks and knowledge about local
and international markets by
participating in trade fairs, trade
missions and international meetings.

" ExportSource

RUN R SRR

Busmesswomen

Women Entrepreneurs in ‘Canad
Geared toward Success

Geared for
‘Success

whttp //strategxs ic.gc. ca/SSG/
mi04737e.htmil :
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In a world that is constantly changing — in which kn‘owledge is paramount, and
VIrtuaIIy every industry is becomlng more knowledge-mtenslve — the recent growth in

pivotal role, they are becoming a vrtal force WIthln the economy. But desprte thelr
recent successes in entering the business world, their potential remains under-tapped.

Self-employed women have been successful enterlng fast-growmg areas in wh|ch
knowledge requirements are hrgh and/or increasing.. Cons quently, high T schooling
and life-long learning will remain fundamentally important, especially f
businesswomen interested in confidently competlng in the KBE.

But the keys to future success will also center on b lng i
“knowledgeable“ of the crltlcal elements of buslness growth — such as havrng a

networklsupport groups. Recent advances are permlttlng businesswom
easily and quickly access lmportant sources of |nformat|on and support/—-,freeing

helping them to shatter the "Glass Box" and lnstead frnd entrepreneurshlp a rea and
rewarding career option i in Canada 5 A
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Self- Net Change Working Alone With Paid Help o %14[[' o
Employment JLIYRT I Unincorporated Incorporated Unincorporated Incorporated [RKG30 Full Voar
(Percent growth , —

Canada* 621,085 190,780 354,050
44.3% 59.9%

BC 106,815 41,315 60,440
63.1% 85.5%

79,530 27,415 43,860 -
526% __611%

29,345 4235 . 18,395
16.9% L 157%

1

a¢
7\
N
b

24,800 6,390 15,165..
34.7% 42.6%

3¢
B
1

227,835 71,260 132,145
45.5%

118,090 30,260
34.5%

NB 10,410 3,495
50.5%
///
NS 13,950 4,255 -
:1/3:9% i

PE 2,435 545 : o , e }
! 28.8% | . | . ws2% 678% -

H

Nfld 6,020 1,080 1,585 - 1,010 / 3,210
! L 21.9% 51, : 18.7% .8%0 43.6%
* Includes Territories ) i b 7

Source: Census of Canada, 1991 and 1996.
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Non-Instit. Soclal Services

Services to Bldgs/Dwellings

Advertising
Business Consulting
Motion Picture/Audio/Video

Social Services Practitioners

Insur. Agents & Real Estate
Services to Agriculture
Computer Services
Accounting & Bookkeeping

Wornen

Share** | Growth

85.0% 38.8% Non-instit. Social Services -
37.6% 28.5% Services to Bldgs/Dwellings *

Women

Young ’Women

Young Men
Share Gromth

38.4% 22.5% Advertising

32.3% 20.2% Business Consulting
29.1% 17.8% Motion Picture/Audio/Vide
64.8% 17.4% Educational Services-~
354% 15.1% Other Health Practitioners
43.1% 14.4% Computer Services®
24.8% 12.2% Accounting & Bookkeepmg

42.6% 11.8% Food & Beverage

Young ‘Women
m Growh]

Non-instit. Social Services

Services to Bldgs/Dwellings

Business Consulting
Advertising
Other Heaith Practitioners

Insur. Agents & Real Estate

Accounting & Bookkeeping
Services to Agricuiture
Architects & Engineers
Computer Services

. Private House’holds
Other PersonaIIHousehoI

Services to Bidgs/Dwellings:
Motion Pict(;relAudioNideo

Services to Bidglewelhngs
/- Educational Services
. Business Consuiting

Business Consulting
Educational Services

Insur. Agents & Reai Estate
Computer Services
Printing & Publishing

Wholesale Trade
Courier Service

95.5% 34.9% Servicesto BidgleweIIing
38.1% 30.2% Non-instit. Social Services
36.8% 23.1% Business Consulting
42.4% 22.4% Lawyers and Notaries
58.5% 15.7% Other Health Practltloners

36.8% 15.5% Advertising

56.8% 13.4% Amusement& Rec/reatlo
42.6% 12.4% Computer S(/erwces o
18.8% 11.6% Education Services
29.6% 11.5% Doctors & Dentists

-

* Industries with at least 0.5% of self-employment in 1996. S .
-** Share is defined as the proportion of female or male self-employed with respect to total self-employed. For young women and '3
young men, Share is defined with respect to total YOUNG self-employed. Colour code indicates whether, betwzen 1991-95,

share has risen by.

Iess than 0 up to 3 % points

from 3 up to 7 % points
atleast 7 % poin

" Business.Consulting
Computer Services
insur. Agents & Real Estate_
Amusement & Recreation

Services to Mining

Computer Services
Amusement & Recreation -
Other PersonaIlHouseh/old

Wholesale Trade Architects & Engirfeers

72.8%

T 32.5%

61.4%
73.0%
64.9%

“ 82.5%

66.4%

7%
© 85.0%
64.6%

5+66.5%

14.7%
56.3%
' 53.0%
88.2%
67.2%

541°4



Se/f:Employment By Education

Growth in Paid and Se/f-Employment ZJy Education, 1091-00

Master's or PhD
Undergrad Degree
University Certificate
Community College
Trades Certificate/Diploma
Some Post-Secondary
High School Graduate
Some High School
Grade 9-10

Less than Grade 9
Total

Master's or PhD
Undergrad Degree
University Certificate
Community College
Trades Certificate/Diploma
Some Post-Secondary
High School Graduate
Some High School
Grade 9-10

Less than Grade 9

-50
Source: Statistics Canada, Labour Force Survey

.




Se/f-Emp/oyment By Inc[ustry

A Canada - U.S. Comparison

Self-employment rates by industry, 1997*

Total

Agriculture

Mining

Construction

Manufacturing

Trans.& Utilities

0.6% pts'.
0.5% pts

13.4%
9.9%

14.0%

Wholesale Trade

Retail Trade

8.4% ' ’ . Finance,ﬁlnsurance i
6.4% e , . &Real Estate .

15.8%

Finance, Insurance

& Real Estate 0.0% pts

Services

Change in Share, % gofnt

* 1996 is the latest data available for the U.S.
Source: Statistics Canada, Labour Force Survey and the U.S. Current Population Survey (adjusted to Canadlan definitions, as compiled and calculated by Garnett Picot,
Marilyn Manser and Zhengxi Lin, *The Role of Self-Employment in Job Creatlon in Canada and the United States,” Internatxona!'Conference on Self-Employment,

< Burlington, Ontano, September 1998). /

%f//%/ ik

-
19.4%

6.4%

51.6%

-
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Sely[-Employment By Education

A Canada - U.S. Comparison

B Up to High School
B High School
Il Some Post-Se
[ University Degree

Self-employment rates by education, 1997***
Ratio of self-employment to total employient

20.4%

Up to High School B Up to High School

-15.9

High School* | High school*

Some Post-Secondary** Some Post-Secondary**

University Degree Umyers:ty "Degreef,

Burlmgton Ontario, September 1998
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Se/][-E mp/oyment By Age

A Canaa’a -

U.S. Comparison

Percent
35

SN

e

e

20-24  25-34 3544 45-54 5564 65+

Source: Statistics Canada, Labour Force Survey and the U S. Current Populatlon Survey
(adjusted to Canadian definitions) as compiled and calculated by Garnett Picot, Marilyn Manser
and Zhengxn Lin, "The Role of Self- Employment in Job Creatlon in Canada and the Unlted
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