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1991 Census Electronic Dictionary  
The 1991 Census Bectronic Dictionary is now available.  
Like the print version, the Electronic Dictionary provides  

detailed information on all concepts, variables and  
geographic elements of the 1991 Census. The  
Dictionary also provides information about the historical  
comparability of these concepts, variables and  
geographic elements.  

The 1991 Census Bectronic Dictionary is offered on  
IBM personal computer compatible diskettes that operate  
from DOS. All concepts and definitions are searchable  
by keywords, and the software allows users to print and  
save selected definitions in user-specified files. This  
product is one of many 1991 Census electronic  
products, each accompanied by a software user guide.  

The 1991 Census Bectronic Dictionary (92-301 D-E,  
$40) is now available. See "How to Order Publications".  
For further information, contact your nearest Statistics  
Canada Reference Centre.  
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MAJOR RELEASES 

Quarterly Business Conditions 
Survey, Canadian Manufacturing 
Industries 
April 1992 

Seasonally Adjusted 

Canadian manufacturers' balance of opinion 
concerning the backlog of unfilled orders improved 
substantially between the January and April 1992 
surveys. The balance of opinion regarding the 
expected volume of production over the next three 
months and for orders received also improved. Most 
of the increases were in the transpo rtation equipment 
industries. The balance for levels of finished products 
inventory remained unchanged at -31. 

Highlights 

• The balance of opinion concerning the expected 
volume of production over the next three months 
improved by eight points from a level of -12 in 
January to -4 in April 1992. Nineteen of the 22 
major industry groups posted improvements with 
transportation equipment industries showing the 
greatest increase. 

The balance of -4 in April is calculated by 
subtracting the pessimistic 29% who indicated a 
"lower than normal" volume of expected 
production from the optimistic 25% who reported 
a "higher than normal" volume of expected 
production. 

• The April 1992 balance of opinion for the backlog 
of unfilled orders registered a 26-point improve-
ment to -25. This improvement surpasses the 
greatest single qua rter increase of 21 points that 
had been posted between the first qua rter (-49) 
and second quarter (-28) of 1983. The increase 
was mainly in the transportation equipment 
industry. 

Unfilled orders are the stock of orders which 
will generate future shipments, assuming that 
orders are not cancelled. 

• The balance of opinion concerning orders 
received posted a six point improvement over the 
last quarter. It went from -20 in January to -14 in 
April 1992. The increase was caused mostly by 
the following industries: transpo rtation equipment, 

Note to users 
The Business Conditions Survey is carried out in January, 
April, July and October and the majority of responses are 
recorded in the first two weeks of these months. Results 
are based on replies from about 5,000 manufacturers. 

Please note that survey weights and sampled units have 
been benchmarked to the 1987 Annual Survey of 
Manufactures (ASM) and data back to 1987 have been 
revised accordingly. ln general, trends for the revised data 
have remained the same as those prior to the benchmarking 
to the 1987 ASM. 

Individual responses to the Business Condi tions Survey 
are weighted by the value of the respondent's shipments 
reported to the Annual Survey of Manufactures. The 
proportions, therefore, reflect the magnitude of the 
individual manufacturer's contribu tion to the total. The 
balance is the difference between the proportion 
associated with the posi tive-type response (e.g., higher 
volume of production) and the propo rtion related to the 
negative-type response (e.g., lower volume of produc tion). 
Both the raw data (raw) and seasonally adjusted (s.a.) data 
are given for the balance. The seasonally adjusted value 
for the neutral components (e.g., expected produc tion 
about the same) is calculated by subtracting the sum of the 
seasonally adjusted values of the other two components 
from 100. 

primary metals and refined petroleum and coal 
products industries. 

• The April 1992 balance of opinion concerning the 
level of finished products inventories remained 
the same as in the previous quarter at a level of 
-31 

Unadjusted 

• About 80% of Canadian manufacturers did not 
report  any particular production difficulties in the 
April 1992 survey. The main source of production 
difficulties is still "working capital shortage," 
remaining at 8% this quarter. "Skilled labour 
shortage" continues to be less of a problem at 
2%; it had reached a level of 13% in the April and 
July 1989 surveys. Currently, 3% of manufac-
turers indicate that a shortage of raw materials is 
their main source of production difficulty. 

Available on CANSIM (raw data only): matrices 
2843-2845. 

For further information please contact: Claude 
Robillard (613-951-3507) 	Monthly Survey of 
Manufacturing Section, Industry Division. 	 ❑  
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Balance of Opinion for Expected Volume of Production 
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Business Conditions Survey, Canadian Manufacturing Industries 
April 1992 

All Manufacturing Industries 

April July October January April 
1991 1991 1991 1992 1992 

Volume of production during next three months 
compared with last three months will be: seasonally adjusted 

About the same 40 51 45 48 46 
Higher 24 26 27 20 25 
Lower 36 23 28 32 29 
Balance -12 3 -1 -12 -4 

raw 
Balance  7 -13 4 -23 18 

Orders received are: seasonally adjusted 

About the same 44 60 50 50 66 
Rising 8 13 21 15 10 
Declining 48 27 29 35 24 
Balance  -40 -14 -8 -20 -14 

raw 
Balance -36 -13 -8 -26 -9 

Present backlog of unfilled orders is: seasonally adjusted 

About normal 36 42 36 43 45 
Higher than normal 3 4 17 3 15 
Lower than normal 61 54 47 54 40 
Balance  -58 -50 -30 -51 -25 

raw 
Balance  -61 -49 -26 -52 -29 

Finished product inventory on hand is: seasonally adjusted 

About right 56 69 62 63 63 
Too low 3 3 10 3 3 
Too high 1  41 28 28 34 34 
Balance -38 -25 -18 -31 -31 

raw 
Balance  -38 -25 -17 -32 -31 

Sources of production difficulties: raw 

Working capital shortage 9 8 11 8 8 
Skilled labour shortage 4 4 3 2 2 
Unskilled labour shortage 0 0 0 0 0 
Raw material shortage 2 3 3 2 3 
Other difficulties 9 9 8 5 6 

No difficulties 75 75 75 82 80 

I 	No evident seasonality. • 

• 
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Short-term Expectations Survey 
The following are the forecasts of the year-over-year 
change in the Consumer Price Index and the 
unemployment rate for April 1992, of merchandise 
exports and imports for March 1992, and of the 
change in gross domestic product for February 1992. 

The increase in the Consumer Price Index for 
April was forecast at 1.7%, with minimum and 
maximum values of 1.5% and 2.1%, respectively. 
The mean forecast for March was overestimated by 
0.1%. 

The mean forecast of the unemployment rate for 
April was 11.0% (minimum 10.7%, maximum 11.3%). 
For March, the mean forecast underestimated the 
outcome by 0.5%. 

March merchandise exports were forecast to be 
$12.3 billion, with a minimum and maximum of $11.8 
billion and $12.9 billion, respectively. For February, 
the mean forecast underestimated the outcome by 
$0.2 billion. The forecast of imports for the same 
period was $11.3 billion, with minimum and maximum 

Note to users 
Since April 1990, Statistics Canada has been canvassing a 
small group of economic analysts (an average of 24 
participants) and requesting from them a one-month-ahead 
forecast of key economic indicators. The experience to 
date suggests that the results of this survey are found 
useful by the public at large. This month, par ticipants were 
asked for their monthly forecasts of the year-to-year change 
in the Consumer Price Index, the unemployment rate, 
merchandise exports and impo rts, and the monthly change 
in the Gross Domestic Product. 

values of $11.0 billion and $11.7 billion, respectively. 
Last month, the mean forecast matched the actual 
level ($11.2 billion). 

Gross Domestic Product was forecast to have 
changed by 0.1% between January and February 
1992, with minimum and maximum changes of -0.3% 
and 0.4%. Statistics Canada announced on April 30th 
that the actual change in GDP for February was the 
same as predicted. 

For a complete set of tables or more information 
concerning this survey, contact Diane Lachapelle 
(613-951-0568). o 

• 

•	  
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FORECASTS VS. ACTUAL 
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DATA AVAILABILITY ANNOUNCEMENT 

Cement 
March 1992 

Canadian manufacturers shipped 439 884 tonnes of 
cement in March 1992, a decrease of 2.0% from the 
449 681 tonnes shipped a year earlier but an increase 
of 34.1% from the 328 051 tonnes shipped in 
February 1992. 

January to March 1992 shipments totalled 
1 064 700r (revised) tonnes, down 5.7% from the 
1 129 022 tonnes shipped during the same period in 
1991. 

Available on CANSIM: matrices 92 and 122 (series 
35). 

The March 1992 issue of Cement (44-001, 
$5/$50) will be available at a later date. 

For more detailed information on this release, 
contact Roland Joubert (613-951-3527), Industry 
Division. • 
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How to Order Publications 

Simplify your search for data with the Statistics Canada 
Catalogue 1992. It includes sources for key statistics on 
all areas of Canadian social and economic activity. 
Using the keyword index, you'll find what you need in 
seconds. For easy access to over 800 Statistics 
Canada products and services, order the Statistics 
Canada Catalogue 1992 (11-204E, $13.95; United States: 
US$17; Other Countries: US$20). 
You may purchase Statistics Canada publications by 
writing to Publication Sales, Room 1710, Main Building, 
Statistics Canada, Ottawa K1A OT6 or by calling 
613-951-7277. 

Please enclose a cheque or money order payable to the 
Receiver General for Canada/Publications. Provide full 
information on each publication order (catalogue 
number, title, issue). Canadian customers, please add 
7% GST to your order. 
To order Statistics Canada products and services toll-
free, dial 1-800-267-6677 from within Canada. For 
orders from outside Canada, dial 613-951-7277. 
Publications may also be ordered through Statistics 
Canada's offices in St. John's, Halifax, Montreal, Ottawa, 
Toronto, Winnipeg, Regina, Edmonton, Calga ry  and 
Vancouver, or from authorized bookstore agents or 
other booksellers. 

Statistics Canada's Official Release Bulletin for Statistical 
Information 

Catalogue 11-001E. Price: Canada: $120.00 annually;  United States: US$144.00 annually; 
Other Countries: US$168.00 annually 

Published by the Communications Division 
Statistics Canada, 10-L, R.H. Coats Bldg., Ottawa K1A OT6. 

Senior Editor. Greg Thomson (613-951-1116) 
Editor. Tim Prichard (613-951-1103) 

Published by authority of the Minister responsible for Statistics Canada ® Minister of 
Industry, Science  and Technology, 1992. All rights reserved. No pa rt  of this publication may 
be reproduced, stored in a retrieval system or transmitted in any form or by any means, 
electronic, mechanical, photocopying, recording or otherwise without prior written permission 
from Chief, Author Se rvices, Publications Division, Statistics Canada, Ottawa, Ontario, 
Canada K1 A OT6. 
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PUBLICATIONS RELEASED 
• 

Shipments of Solid Fuel Burning Heating 
Products, Quarter Ended March 1992. 
Catalogue number 25-002 
(Canada: $4.75/$19; United States: US$5.75/US$23; 
Other Countries: US$6.75/US$27). 

1991 Census Electronic Dictionary 
Catalogue number 92-301 D-E 
(Canada: $40; United States: US$48; Other 
Countries: US$56). 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for Printed 
Library Materials, ANSI Z39.48 - 1984. 
O 
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REGIONAL REFERENCE CENTRES 

Statistics Canada's regional reference centres provide a full range of the agency's products and services. 
Each reference centre is equipped with a library and a sales counter where users can consult or purchase 
publications, microcomputer and CD-ROM diskettes, microfiche, maps and more. 

Each centre has facilities to retrieve information from CANSIM and Telichart Statistics Canada's 
computerized data retrieval systems. A telephone inquiry service is available with toll free access for clients 
who are located outside local calling areas. Many other valuable services - from seminars to consultations - 
are also offered. Call or write your nearest Statistics Canada regional reference centre for more information. 

Newfoundland and Labrador 
Advisory Services 
Statistics Canada 
3rd floor 
Viking Building 
Crosbie Road 
St. John's, Newfoundland 
A1B 3P2 
Local calls: 772-4073 
Toll free service: 1-800-563-4255 
Fax: 1-709-772-6433 

Maritime Provinces 
Advisory Services 
Statistics Canada 
North American Life Centre 
1770 Market Street 
Halifax, Nova Scotia 
B3J 3M3 
Local calls: 426-5331 
Toll free service: 1-800-565-7192 
Fax: 1-902-426-9538 

Quebec 
Advisory Serv ices 
Statistics Canada 
200 René Lévesque Blvd. W. 
Guy Favreau Complex 
Suite 412, East Tower 
Montreal, Quebec 
H2Z 1X4 
Local calls: 283-5725 
Toll free service: 1-800-361-2831 
Fax: 1-514-283-9350 

Ontario 
Advisory Services 
Statistics Canada 
10th Floor 
A rthur Meighen Building 
25 St. Clair Avenue East 
Toronto, Ontario 
M4T 1 M4 
Local calls: 973-6586 
Toll free service: 1-800-263-1136 
Fax: 1-416-973-7475 

Manitoba 
Advisory Services 
Statistics Canada 
MacDonald Building 
Suite 300 
344 Edmonton Street 
Winnipeg, M an itoba 
R3B 3L9 
Local calls: 983-4020 
Toll free service: 1-800-542-3404 
Fax: 1-204-983-7543 

Saskatchewan 
Advisory Services 
Statistics Canada 
Avord Tower, 9th Floor 
2002 Victoria Avenue 
Regina, Saskatchewan  
S4P OR7 
Local calls: 780-5405 
Toll free service: 1-800-667-7164 
Fax: 1-306-780-5403 

Southern Alberta 
Advisory Services 
Statistics Canada 
First Street Plaza 
Room 401 
138-4th Avenue South East 
Calgary, Alberta 
T2G 4Z6 
Local calls: 292-6717 
Toll free service: 1-800-472-9708 
Fax: 1-403-292-4958 

British Columbia and the Yukon 
Advisory Serv ices 
Statistics Canada 
Federal Building, Sinclair Centre 
757 West Hastings Street 
Suite 440F 
Vancouver, B.C. V6C 3C9 
Local calls: 666-3691 
Toll free service : 
1-800-663-1551 (except Atlin, B.C.) 
Fax: 1-604-666-4863 
Yukon and Atlin, B.C. Zenith 08913 

• 

National Capital Region 
Advisory Services 
Statistical Reference Centre (NCR) 
Statistics Canada 
Lobby 
R.H. Coats Building 
Holland Avenue 
Ottawa, Ontario 
K1A OT6 
Local calls: 951-8116 
If outside the local calling area, please dial 
the toll free number for your province . 
Fax: 1-613-951-0581 

Alberta and the Northwest 
Territories 

Advisory Services 
Statistics Canada 
8th Floor 
Park Square 
10001 Bellamy Hill 
Edmonton, Alberta 
T5J 3B6 
Local calls: 495-3027 
Toll free service: 1-800-282-3907 
Fax: 1-403-495-3026 
N.W.T. — Call collect (403) 495-3028 
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RESOmain  
HANDBOOK 1991  

Brainstorming with your colleagues produces some great 
marketing ideas. But which ones will you use? The 

Market Research Handbook 1991 can help you 
narrow your options before you commit anymore 

time and resources to developing your strategy. 
This handbook is the most comprehensive 

statistical compendium on Canadian 
consumers and the businesses that serve 

them. It helps you to identify, define and 
locate your target markets. 

Looking for . . 

... socio-economic and demographic profiles of  
45 urban areas?  

... revenue and expenditure data for retailers  
and small businesses?  

r 
~f 

The Market Research Handbook 1991 has it all ... and more.  
It provides information on:  
• personal spending  
• size and composition of households  
• wages and salaries  
• investment in Canadian industries  
• labour force in various industries  
• industry and consumer prices  
It has been one of our bestsellers since 1977 for the simple reason that  

it offers such a range and depth of market data. Save time and money  

when you're looking for data or data sources, keep the Market  
Research Handbook 1991 close at hand for easy reference.  
The Market Research Handbook 1991 (Cat. no. 63-224) is $94 (plus 7 % GST)  
in Canada, US$113 in the United States and US$132 in other countries.  
To order, write to Publication Sales, Statistics Canada, Ottawa, Ontario, K1A OT6 
or contact the nearest Statistics Canada Reference Centre listed in this publication. 
For faster service fax your order to 1-613-951-1584. Or call toll-free 1-800-267-6677 
and use your VISA or MasterCard. 

The fastest  
way to get  
off to a  
good start  


