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Industries, • Capacity Utilization Rates in Canadian Manufacturing 
First Qua rter 1992 
Capacity utilization in the manufacturing industries decreased 0.7% 
in the first qua rter of 1992 to 69.8%. 
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Capacity Utilization in Canadian 
Manufacturing Industries 
First Quarter 1992 

Capacity utilization in the manufacturing industries 
decreased 0.7% in the first quarter to 69.8%. Output 
for the qua rter fell, accounting for the decline in 
capacity utilization. Gains in production in January 
and March were not large enough for the 
manufacturing sector to recover from the large drop in 
December. While consumer and business expend-
itures were weak in the first qua rter, exports 
increased. A comparison of utilization rates posted 
since 1981 shows that the current rate was well below 
the 79.4% average for the period. However, it was 
above the minimum for the period, which was 67.1% 
recorded in the fourth qua rter of 1982. 

In the durable goods manufacturing industries, the 
capacity utilization rate declined 0.9% in the first 
quarter to 67.6%. Declines in capacity utilization in 
the electrical and electronic products industries 
(-5.3%), non-metallic mineral products industries  

(-6.4%), and the furniture and fixtures industries 
(-2.7%) reflected the weakness in consumer and 
business expenditures on goods and construction. 
On the other hand, increased exports coincided with 
higher capacity utilization rates in the wood industries 
(4.5%), transpo rtation equipment industries (3.7%) 
and the machinery industries (1.1%). 

In 	the 	non-durable 	goods 	manufacturing 
industries, capacity utilization fell 0.7% in the first 
quarter to 72.1%. Again, weak consumer and 
business spending was reflected in dropping capacity 
utilization rates in the textile products industries 
(-7.4%), printing, publishing and allied industries 
(-4.2%) and clothing industries (-2.4%). Increased 
exports of paper and allied products accounted for a 
0.4% rise in the industry's capacity utilization rate. 

Available on CANSIM: matrix 3540. 

For further information on this release, contact 
David Wallace (613-951-9685) or Richard Landry 
(613-951-2579), Investment and Capital Stock 
Division. ❑  
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Capacity Utilization Rates in Canadian Manufacturing Industries 
First Quarter 1992 and Quarterly Percentage Changes 

Quarterly % Change 

Industry 01 01V 0111 QII QI 1992/  01V 1991/ QIII 1991/ 
1992 1991 1991 1991  01V 1991 QIII 1991 QII 1991 

Total Manufacturing 69.8 70.3 71.6 71.2 -0.7 -1.8 0.6 

Durable Manufacturing Industries 67.6 68.2 69.5 68.6 -0.9 -1.9 1.3 

Wood Industries 72.2 69.1 70.5 67.8 4.5 -2.0 4.0 
Furniture and Fixtures 60.5 62.2 64.9 64.5 -2.7 -4.2 0.6 
Primary Metals 78.7 82.6 83.8 79.8 -4.7 -1.4 5.0 
Fabricated Metal Products 63.6 64.7 67.7 67.7 -1.7 -4.4 0.0 
Machinery 53.4 52.8 56.5 59.0 1.1 -6.5 -4.2 
Transpo rtation Equipment 69.4 66.9 67.4 65.8 3.7 -0.7 2.4 
Electrical and Electronic Products 67.7 71.5 71.2 72.7 -5.3 0.4 -2.1 
Non-metallic Mineral Products 61.0 65.2 67.8 67.3 -6.4 -3.8 0.7 
Other Manufacturing Industries 64.8 66.6 66.1 65.4 -2.7 0.8 1.1 

Non-durable Manufacturing Industries 72.1 72.6 73.9 74.0 -0.7 - 1.8 -0.1 

Food Industry 76.1 75.7 76.0 76.7 0.5 -0.4 -0.9 
Beverage Industry 76.9 72.1 74.4 71.9 6.7 -3.1 3.5 
Tobacco Products 63.9 71.8 74.3 67.7 -11.4 -3.4 . 9.7 
Rubber Products 70.2 70.5 68.3 66.0 -0.4 3.2 3.5 
Plastic Products 61.5 61.5 64.2 63.7 0.0 -4.2 0.8 
Leather and Allied Products 59.2 59.9 59.3 61.3 -1.2 1.0 -3.3 
Primary Textiles 66.3 66.6 69.0 66.9 -0.5 -3.5 3.1 
Textile Products 53.6 57.9 61.7 63.1 -7.4 -6.2 -2.2 
Clothing Industry 61.2 62.7 63.4 62.0 -2.4 -1.1 2.3 
Paper and Allied Products 77.6 77.3 81.1 80.2 0.4 -4.7 1.1 
Printing, Publishing and Allied Industries 57.1 59.6 61.3 62.8 -4.2 -2.8 -2.4 
Refined Petroleum and Coal Products 83.1 84.6 85.1 87.3 -1.8 -0.6 -2.5 
Chemicals and Chemical Products 81.5 82.3 81.9 82.8 -1.0 0.5 -1.1 

• 

• 

• 
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DATA AVAILABILITY ANNOUNCEMENTS 

Aviation Statistics Centre Service 
Bulletin 
March 1992 

• In the first quarter of 1992, Canadian Level I air 
carriers reported an operating loss of $159 million. 
Available on CANSIM: matrix 385. 

• Preliminary fourth qua rter 1991 data indicate that 
the top three city-pairs were: Montreal-Toronto, 
Ottawa-Toronto and Toronto-Vancouver. 	The 
Montreal-Toronto and O ttawa-Toronto city-pairs 
reported decreases of 20% and 14%, 
respectively, but Toronto-Vancouver showed an 
increase of 10%. 

• The domestic cha rter market reached a total of 
439 thousand passengers in 1991, a 33% 
increase over a year earlier. 

• The total international cha rter market underwent 
its second consecutive annual decrease in 1991 
to 4.3 million passengers; this decrease of 15% 
followed a 4% decrease in 1990. 

• Preliminary data reported by Level I air carriers 
indicate that 66% of the passengers carried on 
domestic scheduled services travelled on discount 
fares in 1991, up from 64% in 1990. In terms of 
passenger-kilometres, the propo rtion of discount 
travel was 71%, up from 68% in 1990. 

• In June 1991, total movements at the 59 
Transpo rt  Canada towered airports decreased by 
6% from June 1990. 

The Vol. 24, No. 6 issue of Aviation Statistics 
Centre Service Bulletin (51-004, $9.30/$93) will be 
available shortly. See "How to Order Publications". 

For more detailed information on this release, 
contact the Aviation Statistics Centre (819-997-1986), 
Transportation Division • 

Air Carrier Fare Basis Statistics 
1991 (Preliminary) 

Preliminary estimates on fare type utilization for 1991 
are now available. 

Data reported by Level I air carriers (AirBC, Air 
Canada, Canadian Airlines International Ltd. and Time 
Air) indicate that 66.2% of passengers carried on 
domestic scheduled services travelled on discount 
fares in 1991, up from 63.6% in 1989. In terms of 
passenger-kilometres, discount fares accounted for 
71.3% of total volume in 1991; the comparable figure 
for 1990 was 67.6%. 

Long-haul services in the domestic southern 
sector showed the highest rate of discount fare 
utilization — 72.4% of passengers in this traffic 
category travelled on a discount fare in 1991. (This 
was on city-pairs within the "deregulated" zone, as 
defined in the new 1984 Canadian Air Policy, and 
involved distances of 800 kilometres or more as 
determined by the flight coupon origin and 
destination.) 

In 1991, the average fare (all fares) paid by 
passengers on all domestic city-pairs amounted to 
$181, down 4.7% from a year earlier. The 
introduction of two new Level I air carriers — AirBC (a 
regional affiliate for Air Canada) and Time Air (a 
regional affiliate for Canadian Airlines International 
Ltd.) — into the Fare Basis Survey largely explained 
this decrease. To a large extent, these carriers 
operated short-haul routes, where the average fares 
were lower. 

The Vol. 24, No. 6 issue of Aviation Statistics 
Centre Service Bulletin (51-004, $9.30/$93) will be 
available in June. See "How to Order Publications". 

For further information on this release, contact 
Lisa Di Piétro (819-997-6176), Aviation Statistics 
Centre, Transpo rtation Division. • 

Processed Fruits And Vegetables 
April 1992 

Data on processed fruits and vegetables for April 
1992 are now available. 

Canned and Frozen Fruits and Vegetables — 
Monthly (32-011, $5/$50) will be released at a later 
date. 

For further information, contact Peter Zylstra 
(613-951-3511), Industry Division. 	 • 

	  • 
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How to Order Publications 

Statistics Canada publications may be purchased by 
mail order from Publication Sales, Room 1710, Main 
Building, Statistics Canada, Ottawa K1A OT6 or phone 
613-951-7277. 

Please enclose cheque or money order payable to the 
Receiver General for Canada/Publications and provide 
full information on publications required (catalogue 
number, title, issue). Canadian customers, please 
remember to add 7% Goods and Services Tax. 

Publications may also be ordered through Statistics 
Canada's offices in St. John's, Halifax, Montreal, Ottawa, 
Toronto, Winnipeg, Regina, Edmonton, Calga ry  and 
Vancouver, or from authorized bookstore agents or other 
booksellers. 

A national toll-free telephone order service is in 
operation at Statistics Canada. The toll-free line 
(1-800-267-6677) can be used by Canadian customers 
for the ordering of Statistics Canada products and 
services. 

Statistics Canada's Official Release Bulletin for Statistical 
Information 

Catalogue 11-001E. Price: Canada: $120.00 annually; United States: US$144.00 annually; 
Other Countries: US$168.00 annually 

Published by the Communications Division 
Statistics Canada, 10-L, R.H. Coats Bldg., Ottawa K1A OT6. 

Senior Editor: Greg Thomson (613-951-1116) 
Editor: Tim Prichard (613-951-1103) 

Published by authority of the Minister responsible for Statistics Canada. 0  Minister of 
Industry, Science and Technology, 1992. All rights reserved. No pa rt  of this publication may 
be reproduced, stored in a retrieval system or transmitted in any form or by any means, 
electronic, mechanical, photocopying, recording or otherwise without prior written permission 
from Chief, Author Services, Publications Division, Statistics Canada, O ttawa, Ontario, 
Canada K1A OT6. 

 

The Daily, June 17, 1992 

PUBLICATIONS RELEASED 

Greenhouse Industry, 1990 and 1991. 
Catalogue number 22-202 
(Canada: $26; United States: US$31; Other 
Countries: US$36). 

.Oils and Fats, April 1992. 
Catalogue number 32-006 
(Canada: $5/$50; United States: US$6/US$60; Other 
Countries: US$7/US$70). 

Food Industries, 1989. 
Catalogne number 32-250 
(Canada: $35; United States: US$42; Other 
Countries: US$49). 

Touriscope: International Travel - Advance 
Infomation, April 1992. Vol. 8, No. 4. 
Catalogue number 66-001 P 
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Other Countries: US$8.50/US$85). 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for Printed 
Library Materials, ANSI Z39.48 - 1984. 
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Don't start your week without it  
Get a jump on your work week by making sure you have the most current  

economic and social information in Canada. Travelling by first class mail or courier,  

Statistics Canada's digest, Infomat, arrives at the beginning of  

each week to help you monitor key economic indicators and  

keep up with the most current data releases from Canada's  

national statistical agency.  

In eight fact-filled pages, Infomat highlights the findings of Statistics 
Canada surveys and brings them to your desk each week, often long 
before detailed reports are published. Throughout the year you'll get 

the first results of over 100 ongoing surveys and many special 
surveys—from manufacturing shipments to the health of 

Canadians or post graduate employment to part-time workers. 

Each week, Infomat presents you with,  

• concise summaries of fresh facts from over 100 ongoing surveys  
• charts and graphs that let you instantly scan the trends  
• Overview - an outline of the subjects covered in each issue  

that you can scan in 30 seconds  
• guidance on how to obtain special reports to assist you in  

your more detailed research.  
• Current Trends and Latest Monthly Statistics sections that bring you up  

to date on the Consumer Price Index, Gross Domestic Product and 21 other  
key monthly series  

Managers, analysts and researchers who are responsible for keeping up to date on changes 
in Canada's economic and social climate can count on Infomat — as a quick overview of 
the latest trends and as a weekly reminder of key indicators and data releases. Many 
subscribers use Infomat's highlights to add authority to their industry analyses, 
investment plans or corporate reports. 

To order Infomat (11-002E), 50 issues annually for $125 in Canada, US$150 in the U.S. 
and US$175 in other countries, write to Publications Sales and Se rvice, Statistics Canada, 
Ottawa, Canada, KIA OT6. For faster se rvice, use your VISA or MasterCard 
and call toll-free in Canada, 1-800-267-6677. 


