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Between August 1992 and August 1993, the All-items CPI rose by 1.7%, slightly higher than 
the 1.6% year-over-year increases observed in June and July. 

• Monthly Survey of Manufacturing, July 1993 
	

10 
The seasonally adjusted value of shipments decreased 1.5% in July, largely due to the 6.8 
drop in the motor vehicle, pa rts and accessories industries. The trend for shipments declined 
for the first time in 17 months. 
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StatCan: CANSIM Disc 
September 1993 

A comprehensive collection of data, with easy-to-use retrieval software and excellent suppo rt  material, 
make StatCan: CANSIM Disc a valuable resource for information on Canada. This release puts nearly 
520,000 CANSIM time series of socio-economic information on your desktop. 

Two new elements have been added for this version of the disc: "About Statistics Canada Data", 
which gives you information about data and services available from Statistics Canada; and, "Statistics 
Canada Publications", an electronic version of our catalogue, which lists publications and other 
products. 

Access to this combination of data and reference material is easier than ever. Information on the 
disc can still be searched by keyword, but now you can also "Search by Topic". This allows you to 
choose progressively narrower topics from a provided list, thus focusing your search, and retrieving 
just the information you need. A few keystrokes on your personal computer will give you detailed 
information on topics ranging from agriculture to zinc mining. 

Prices for the September 1993 issue of StatCan: CANSIM Disc are as follows: Annual (one-copy): 
Canada: $1,995; Other Countries: US$1,995. Semi-annual subscription (including an update): 
Canada: $2,995; Other Countries: US$2,995. An educational discount is available as follows: Annual 
(one-copy): Canada: $995; Other Countries: US$995. Semi-annual subscription (including an update): 
Canada: $1,495; Other Countries: US$1,495. For more information, contact your nearest Statistics 
Regional Reference Centre. 
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MAJOR RELEASES 

Consumer Price Index 
August 1993 

Between August 1992 and August 1993, the All-items 
Consumer Price Index (CPI) rose by 1.7%, slightly 
higher than the 1.6% year-over-year increases 
observed in June and July. 

All-items 

The All-items Consumer Price Index for Canada 
moved up 0.1% between July and August to 130.6 
(1986 = 100). Four of the seven major component 
indexes increased with the largest upward pressures 
coming from the Clothing and the Tobacco Products 
and Alcoholic Beverages indexes, each up 0.5%. 
The Housing and Transpo rtation indexes remained 
unchanged; the Food index fell 0.4%. 

Between August 1992 and August 1993, the All-
items CPI rose by 1.7%, slightly higher than the 1.6% 
year-over-year increases in June and July. 

Seasonally adjusted, the All-items index rose 
0.2% between July and August, marginally faster than 
the 0.1% monthly rise in both June and July. In 
August, both the Food and the All-items excluding 
Food indexes rose by seasonally adjusted rates of 
0.2%. 

The compound annual rate of change for the All-
items index (based on the seasonally adjusted index 
levels in the latest three-month period from May to 
August) was 1.2%. This followed the 0.0% rate for 
the three-month period ending in July. 

Food 

The Food index fell 0.4% between July and 
August after rising by a moderate 0.1% in June and 
remaining unchanged in July. In August, the index for 
Food Purchased from Stores fell 0.7%; the index for 
Food Purchased from Restaurants edged up 0.1%. 

The decrease in the index for Food Purchased 
from Stores resulted . largely from an 11.8% drop in 
the Fresh Vegetable index, supported by a 0.7% 
decline in the Meat index. Most fresh vegetable 
prices fell sharply as domestic supplies increased. 
Despite the seasonal drop, the Fresh Vegetables 
index was 9.6% higher than in August 1992. Within  

the Meat index, prices fell for pork (-3.2%) and beef 
(-0.7%). The drop in pork prices was due largely to 
increased seasonal supplies, while the decline in the 
Beef index resulted from lower wholesale prices. 
Smaller price decreases were also observed for ready 
cooked meat, fresh and frozen fish products, bakery 
products, concentrated fruit juices and coffee. 

A considerable proportion of the decline was 
offset by higher prices for fresh fruit and, to a lesser 
extent, by higher prices for cured meat, canned fish, 
dairy products, breakfast cereal, margarine and soft 
drinks. In the Fresh Fruit index, seasonally higher 
prices for apples and citrus fruits were moderated by 
a drop in banana prices. 

Year-over-year, the Food index rose 1.4% in 
August following increases of 2.2% in May, 1.5% in 
June and 1.6% in July. In the latest 12-month period, 
the indexes for Food Purchased from Stores and for 
Food Purchased from Restaurants each rose: by 
1.3%. 

All-items excluding Food 

Between July and August, the All-items excluding 
Food index rose 0.2%, marginally slower than the 
0.3% increase in July. In August, increases of 0.5% 
in the indexes for Clothing and for Tobacco Products 
and Alcoholic Beverages accounted for most of the 
upward pressure on the All-items excluding Food 
index. 

The Clothing index advanced 0.5% in August 
following a 0.4% drop in July. Much of the rise in 
August was associated with July's sale prices 
returning to regular levels. A 0.8% increase in the 
Women's Wear index was associated with substantial 
price increases for women's dresses, selected 
jewellery items and footwear. By contrast, the Men's 
Wear index rose a moderate 0.1%. Higher charges 
for dry  cleaning services were also reported. 

The Tobacco Products and Alcoholic Beverages 
index increased 0.5%. A major cause was a 0.8% 
rise in cigarette prices resulting largely from higher 
manufacturers' prices. In addition, prices of beer 
purchased from stores rose, mostly in Albe rta and 
British Columbia as breweries increased their prices. 
A 0.3% rise in the prices of served alcoholic 
beverages was also observed. 

Statistics Canada - Cat. No. 11-001E 
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Increases of 0.2% in the Health and Personal 
Care index and 0.1% in the Recreation, Reading and 
Education index contributed moderately to the latest 
rise in the All-items excluding Food index. Most of 
the rise in the Health and Personal Care index 
resulted from higher prices for personal care supplies 
and from increased charges for hair-care services. In 
the Recreation, Reading and Education index, much 
of the increase was associated with selected sporting 
and athletic equipment, cablevision services and 
newspapers and magaz ines. 

The Housing index posted no change in August. 
Within Shelter (+ 0.1%), much of the upward 
pressure resulted from higher charges for rented 
accommodation, particularly in Quebec where rent 
changes are common at this time of year. The 
Owned Accommodation index edged up 0.1% as a 
2.5% rise in maintenance and repair charges was 
virtually eliminated by the combined effects of 
declines in mortgage interest costs and the prices of 
new homes. The overall effect of the price increase 
in the Shelter component was cancelled by price 
declines in household textiles and in many household 
operation commodities, such as cleaning products 
and pet foods. 

The Transportation index also remained 
unchanged in August as a significant 1.3% drop in 
gasoline prices was offset completely by increases in 
automobile insurance premiums and in air fares. 
Gasoline prices fell in most cities across Canada, 
notable exceptions being Victoria (where prices 
returned from "price-war" levels) and Whitehorse 
(where the impact of July's tax increase was still 
being felt). Auto insurance premiums rose 1.0% on 
average, with most advances in the Maritime 
provinces and Ontario. Air fares rose mainly because 
a smaller propo rtion of "seat sale" prices were 
offered in August on routes to the United States and 
to the Caribbean. 

Between August 1992 and August 1993, the All-
items excluding Food index rose 1.7%, slightly higher 
than the 1.6% annual increase in July and identical to 
the rates in May and in June. 

Energy 

The Energy index fell 0.6% in August following a 
0.5% drop in July. The decline in August was due 
entirely to a 1.3% drop in gasoline prices. Since 
August 1992, the Energy index registered no change 
even though gasoline prices have fallen 3.6% over 
the same period. 

Consumer Price Index and Major Components 
(1986 =100) 

August 
1993 

July 
1993 

August 
1992 

July 1993 to 
August 1993 

August 1992 to 
August 1993 

unadjusted % change 

All-Items 130.6 130.5 128.4 0.1 1.7 

Food 122.9 123.4 121.2 -0.4 1.4 
Housing 128.1 128.1 126.6 0.0 1.2 
Clothing 131.0 130.4 130.6 0.5 0.3 
Transportation 125.7 125.7 122.1 0.0 2.9 
Health and personal care 135.3 135.0 132.2 0.2 2.3 
Recreation, reading and education 135.2 135.1 131.8 0.1 2.6 
Tobacco products and alcoholic beverages 172.4 171.6 170.1 0.5 1.4 

All-items excluding food 132.3 132.1 130.1 0.2 1.7 
All-items excluding food and energy 133.1 132.9 130.7 0.2 1.8 

Goods 125.8 126.0 124.2 -0.2 1.3 
Services 136.2 136.0 133.6 0.1 1.9 

Purchasing power of the consumer dollar 
expressed in cents, compared to 1986 76.6 76.6 77.9 

All-items (1981 =100) 172.9 
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All-Items excluding Food and Energy 

The All-items excluding Food and Energy index 
rose 0.2% in August following a 0.4% increase in 
July. Between August 1992 and August. 1993, this 
index has risen 1.8%, the same rate as in the 12-
month period ending in July. 

Goods and Services 

On a month-to-month basis, the Goods index fell 
0.2% following no change in July. In August, the 
indexes for Durables and Semi-durables rose 0.2% 
and 0.1%, respectively; the index for Non-durables 
fell 0.3%. The Services index rose a moderate 0.1% 
following a 0.5% increase in July. 

Between August 1992 and August 1993, the 
Goods index moved up by 1.3%, a slightly slower rate 
than the increases of 1.4% posted in both June and 
July. The Services index climbed 1.9% in August, 
the same as in July. 

City Highlights 

Among the cities for which CPIs are published, 
changes in All-items indexes ranged from a 0.2% 
drop in both Quebec and Montreal to a 0.5% increase 
in Whitehorse. In both Quebec and Montreal, 
significant declines were reported in the Food and 
Transportation indexes. In Whitehorse, larger than 
average changes were observed in the indexes for 
Food, Tobacco Products and Alcoholic Beverages 
and Transpo rtation. 

Between August 1992 and August 1993, 
increases in All-items indexes for cities varied from a 
low of 0.5% in Edmonton to a high of 3.7% in 
Vancouver. 

Main Contributors to Monthly Changes in the All-
items index, by City 

St. John's 

Higher prices for clothing, food and cigare ttes 
were the main contributing factors in the 0.1% rise in 
the All-items index. The rise in the Food index 
reflected higher prices for soft drinks, bakery 
products, dairy products, fats and oils, fish and turkey. 
The Transpo rtation index remained unchanged 
overall, as increased fares for local bus and air travel 
were completely offset by lower prices for gasoline. A 
drop in the Housing index had a dampening effect and 
was mainly due to declines in household textile 
prices, mortgage interest costs and new house prices. 

Since August 1992, the All-items index has risen 
2.3%. 

Charlottetown/Summerside 

The All-items index rose 0.2%. Among the main 
contributors were higher prices for clothing and 
increased vehicle insurance premiums. Air fares were 
up, as were food prices, the latter reflecting price 
increases for restaurant meals, sugar, soft drinks, 
dairy products and fresh fruit. Increased charges for 
recreation equipment and reading materials were 
recorded as well. The Housing index remained 
unchanged overall, as increased charges for rented 
accommodation and higher household operating 
expenses were offset by decreased charges for 
electricity and for owned accommodation.  Cigarette 
prices fell slightly. Since August 1992, the All-items 
index has risen 2.1%. 

Halifax 

The All-items index rose 0.1%. The greatest 
upward pressure came from higher prices for clothing, 
followed by price increases for alcoholic beverages, 
cigarettes, prescribed medicines and personal care 
supplies. The Transportation index fell, as lower 
prices for gasoline more than offset advances in 
vehicle insurance premiums and air fares. Lower 
food prices were also recorded, most notably for fresh 
vegetables, fresh fruit and pork. The Housing index 
declined as well, due mainly to lower mortgage 
interest costs and decreased prices for household 
textiles. Since August 1992, the All-items index has 
risen 1.0%. 

Saint John 

The All-items index rose 0.2%, reflecting 
advances in six of the seven major component 
indexes. A rise in the Clothing index exerted the 
greatest upward influence, followed by increased 
transportation costs (vehicle insurance premiums, 
gasoline and air fares). The Housing index also rose, 
mainly due to advances in owned accommodation 
charges, household operating expenses and 
household furnishings prices. Further upward 
pressure came from price increases for cigare ttes, 
personal care supplies and reading materials. A 
notable dampening effect was exerted by a drop in 
the Food index which reflected lower prices for fresh 
vegetables, bakery products, beef, pork and soft 
drinks. Since August 1992, the All-items index has 
risen 1.4%. 

• 

5 Statistics Canada — Cat. No. 11-001E 



The Daily, September 17, 1993 

Quebec 

The All-items index fell 0.2%, reflecting declines 
in the Food and Transpo rtation indexes. Within Food, 
lower prices were recorded for fresh vegetables, beef, 
bakery products and soft drinks. The drop in the 
Transportation index was due to lower prices for 
gasoline and decreased vehicle insurance premiums. 
Partly offsetting these declines were higher prices for 
clothing, increased charges for rented and owned 
accommodation, and higher prices for household 
furnishings and equipment. Further upward pressure 
came from increased charges for cigare ttes, reading 
materials and personal care supplies. Since August 
1992, the All-items index has risen 1.2%. 

Montreal 

Declines in gasoline prices and vehicle insurance 
premiums combined with lower overall food prices 
(most notably for fresh vegetables, chicken, bakery 
products, fish, pork and soft drinks) explained most of 
the 0.2% drop in the All-items index. Partly offsetting 
these declines were higher prices for clothing and 
increased charges for rented and owned 
accommodation. Further upward pressure came from 
price increases for beer purchased from stores, 
cigarettes, personal care services and reading 
materials. Since August 1992, the All-items index has 
risen 0.9%. 

Ottawa 

The All-items index rose 0.1%. Higher clothing 
prices were a main contributor as were increased 
charges for rented accommodation. Advances in 
household operating expenses and higher prices for 
household furnishings were recorded as well. 
Increased charges were also noted for personal care 
supplies and services, for medicinal and 
pharmaceutical products and for cigarettes and 
alcoholic beverages. Moderating these advances 
were lower overall food prices, most notably for fresh 
vegetables, dairy products, cereal products, prepared 
meats and bakery products. Further downward 
pressure came from a decline in the Transpo rtation 
index, as lower prices for gasoline more than offset 
higher vehicle insurance premiums and increased 
fares for local bus and air travel. Since August 1992, 
the All-items index has risen 2.1%. 

Toronto 

No overall change was recorded in the All-items 
index as a number of offsetting effects took place. A 
drop in the Housing index exerted a downward impact 
and reflected declines in owned accommodation 
charges, household operating expenses and 
household textile prices. The Food index also fell, 
largely due to lower prices for fresh vegetables, 
bakery products, milk, beef and pork. Offsetting 
these declines were higher transpo rtation charges, 
most notably for vehicle insurance premiums, gasoline 
prices and air fares. Further upward pressure came 
from price increases for cigarettes, personal care 
supplies, recreation expenses and reading materials. 
Since August 1992, the All-items index has risen 
1.5%. 

Thunder Bay 

Higher 	clothing 	prices 	and 	increased 
transpo rtation charges (particularly for vehicle 
insurance premiums and air fares) were among the 
main contributors to the 0.2% rise in the All-items 
index. The Housing index advanced slightly, 
reflecting increased charges for owned 
accommodation and higher prices for household 
furnishings. Higher prices for fresh fruit, soft drinks 
and fats and oils were recorded as well. Further 
upward pressure came from price increases for 
recreation equipment, reading materials and 
cigarettes. Since August 1992, the All-items index 
has risen 2.0%. 

Winnipeg 

The All-items index rose 0.1%. 	Increased 
recreation expenses were reported along with higher 
prices for reading materials and increased charges for 
personal care supplies and se rvices. Price advances 
were also recorded for prescribed medicines, clothing 
and served alcoholic beverages. The Housing index 
rose slightly, as increased charges for owned 
accommodation more than offset declines in 
household textile prices and household operating 
expenses. The Transpo rtation index remained 
unchanged overall, as higher air fares were offset by 
lower prices for gasoline. A drop in the Food index 
had a moderating effect, and was due to lower prices 
for fresh produce, beef, pork, milk, soft drinks, 
chicken and cereal products. Since August 1992, the 
All-items index has risen 2.4%. 
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Regina 

Increased charges for owned accommodation and 
higher prices for household furnishings were among 
the main contributors to the 0.2% rise in the All-items 
index. Price increases for clothing, gasoline and air 
travel were also recorded. Further upward pressure 
came from increased recreation charges, higher 
prices for medicinal and pharmaceutical products and 
increased charges for personal care supplies and 
services. The Food index rose slightly, reflecting 
higher prices for cereal products, dairy products, 
eggs, concentrated fruit juice and prepared meats. 
Since August 1992, the All-items index has risen 
2.8%. 

Saskatoon 

Increased prices for clothing and food, the la tter 
reflecting higher prices for cereal and bakery 
products, chicken, dairy products and cured meats, 
explained a large part  of the 0.2% rise in the All-items 
index. Further upward pressure came from higher 
prices for cigarettes and alcoholic beverages, 
personal care supplies and services, and prescribed 
medicines. Prices for recreation equipment and 
reading materials advanced as well. Partly offsetting 
these advances were price declines for household 
furnishings, mortgage interest costs and gasoline. 
Since August 1992, the All-items index has risen 
2.7%. 

Edmonton 

The All-items index fell 0.1%. A drop in the Food 
index was a major contributor and reflected lower 
prices for fresh produce, chicken, beef, bakery 
products, prepared meats and dairy products. Lower 
prices for personal care supplies also exerted a 
notable downward effect. Partly offsetting these 
declines were higher prices for clothing and increased 
housing charges, most notably for household 
operating expenses, household furnishings and 
equipment, and rented accommodation. Air fares and 
gasoline prices were up, as were the prices of 
cigarettes and beer purchased from stores. Prices for 
recreation equipment and reading materials advanced 
as well. Since August 1992, the All-items index has 
risen 0.5%. 

Calgary  

No overall change was recorded in the All-items 
index as a number of offsetting effects took place. 
Among those factors exerting an upward impact were  

price increases for alcoholic beverages, cigare ttes,' 
clothing and personal care services. Further upward! 
pressure came from higher prices for recreation 
equipment, reading materials and air travel. 
Completely offsetting these advances were lower . 

housing charges, most notably for . owned . 

accommodation and household textiles. The Food 
index remained unchanged overall, as higher prices 
for restaurant meals, cereal and bakery products, 
beef, cured meat and soft drinks were offset by lower ; 

prices for fresh produce, poultry, eggs, prepared ; 

meats and pork. Since August 1992, the All-items 
index has risen 1.4%. 

Vancouver 

The All-items index rose 0.4%. The greatest) 
upward influence came from the Housing component, 
where price advances were recorded for owned 
accommodation, household operation and household! 
furnishings. The Food index was up, reflecting higher) 
prices for dairy products, fresh fruit and restaurant ' 

meals. Further upward pressure came from price . 

increases for cigare ttes, air fares, gasoline, and 
personal care supplies and services. Since August 
1992, the All-items index has risen 3.7%. 

Victoria 

The All-items index rose 0.2%. Higher prices for 
gasoline, increased air fares and a rise in the prices 
of alcoholic beverages and cigarettes explained a ! 

large part  of the overall rise. The Housing index 
advanced, reflecting increased charges for rented and 
owned accommodation, higher household operating; 
expenses, increased water charges and higher prices ; 

for furniture. Further upward pressure came from! 
increased recreation expenses and higher prices for 
reading materials and for medicinal and 
pharmaceutical products. Dampening these advances1 
were lower food prices, notably for beef, fresh 
vegetables, soft drinks, chicken and bakery products: 
Clothing prices also declined. Since August 1992, the 
All-items index has risen 2.7%. 

Whitehorse 

Higher food prices, particularly for fresh fruit; 
chicken, soft drinks and dairy products, combined 
with price advances for cigarettes and alcoholid 
beverages explained a large pa rt  of the 0.5% rise 
the All-items index. Further upward pressure came 
from price increases for gasoline, air travel, clothing,! 
and personal care services. Since August 1992, the 
All-items index has risen 2.8%. 
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Yellowknife 

Increased air fares and higher prices for 
cigarettes and clothing were among the main 
contributors to the 0.1% rise in the All-items index. 
The Food index was up, reflecting higher prices for 
fruit juice, cured meats, turkey, fats and oils, cereal 
products and beef. Price increases for recreation 
equipment were recorded as well. Partly offsetting 
these advances were lower prices for personal care 
supplies and decreased charges relating to household  

operation. Since August 1992, the All-items index has 
risen 1.6%. 

Available on CANSIM: matrices 2201-2230. 

The August 1993 issue of Consumer Price Index 
(62-001, $9.30/$93) is now available. See "How to 
Order Publications". 

For more detailed information on this release, 
contact Sandra Shadlock (613-951-9606), Prices 
Division. 

Consumer Price Indexes for Urban Centres 
The indexes in this table measure within each city the percentage change in consumer prices from the base period to subsequent time 
periods. They cannot be used to compare levels of prices between cities. 1  

All-items 	Food 	Housing Clothing 	Trans- 
portation 

Health and 
Personal 

Care 

Recrea- 
ation 

Reading 
and 

Education 

Tobacco 
Products 

and 
Alcoholic 

St. John's 
August 1993 index 125.0 118.7 118.8 135.3 121.6 128.6 132.5 151.9 
% change from July 1993 0.1 0.2 -0.1 0.4 0.0 -0.1 0.0 0.2 
% change from August 1992 2.3 2.5 0.7 4.6 3.1 0.7 1.8 5.2 

Charlottetown/Summerside 
August 1993 index 129.8 129.2 121.4 128.0 119.4 140.5 135.0 193.3 

change from July 1993 0.2 0.2 0.0 2.2 0.4 0.0 0.3 -0.2 
% change from August 1992 2.1 2.9 1.5 2.8 0.9 2.9 2.6 3.5 

Halifax 
August 1993 index 127.5 129.0 120.2 129.4 120.8 131.6 130.4 172.7 
% change from July 1993 0.1 -0.2 -0.1 1.6 -0.2 0.3 0.0 0.5 
% change from August 1992 1.0 -0.3 0.6 2.5 1.8 1.5 2.4 0.2 

Saint John 
August 1993 index 127.2 126.6 121.0 132.4 121.4 133.4 128.9 172.3 
% change from July 1993 0.2 -0.6 0.2 1.6 0.6 0.5 0.1 0.3 
% change from August 1992 1.4 0.9 0.2 4.1 3.3 2.0 2.1 0.6 

Quebec 
August 1993 index 129.0 118.3 127.9 135.6 118.5 136.7 137.7 168.7 
% change from July 1993 -0.2 -1.7 0.2 1.1 -0.3 0.0 0.2 0.2 
cYo change from August 1992 1.2 0.3 0.8 1.0 2.4 2.0 2.5 0.2 

Montreal 
August 1993 index 130.7 119.6 130.6 135.7 119.5 136.2 141.6 174.6 
% change from July 1993 -0.2 -0.8 0.2 1.3 -1.2 0.1 0.0 0.5 

change from August 1992 0.9 -0.2 0.7 0.8 1.6 0.6 3.0 1.4 

Ottawa 
August 1993 index 130.7 125.4 128.4 , 130.5 125.9 141.4 134.6 165.6 
% change from July 1993 0.1 -0.2 0.2 0.6 -0.2 1.1 -0.1 0.1 
% change from August 1992 2.1 5.5 1.3 0.3 2.1 4.2 2.4 -0.6 

Toronto 
August 1993 index 132.0 124.6 130.8 128.9 128.9 138.6 136.3 165.7 
% change from July 1993 0.0 -0.3 -0.4 0.0 0.5 0.3 0.1 0.4 
% change from August 1992 1.5 1.9 0.8 -1.3 3.2 2.7 2.5 0.7 
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Consumer Price Indexes for Urban Centres - Concluded 
The indexes in this table measure within each city the percentage change in consumer prices from the base period to subsequent time 
periods. They cannot be used to comp are levels of prices between cities.' 

All-items 	Food 	Housing 	Clothing 	Trans- Health and 	Recrea- 	Tobacco 
portation 	Personal 	ation 	Products 

	

Care 	Reading 	and 

	

and 	Alcoholic 
Education 

Thunder Bay 
August 1993 index 130.0 120.4 127.6 133.6 127.6 129.8 134.5 170.7 
% change from July 1993 0.2 0.2 0.1 0.8 0.2 -0.1 0.1 0.2 
To change from August 1992 2.0 0.1 1.9 2.1 3.8 2.1 2.7 0.3 

Winnipeg 
August 1993 index 130.5 129.3 124.6 133.0 127.0 135.2 138.3 164.7 
% change from July 1993 0.1 -0.6 0.1 0.5 0.0 1.1 0.6 0.4 
% change from August 1992 2.4 3.8 0.6 1.9 3.2 4.8 5.4 0.3 

Regina 
August 1993 index 131.8 131.2 120.9 140.3 132.5 145.7 133.3 176.6 
% change from July 1993 0.2 0.1 0.3 0.6 0.2 0.3 0.2 -0.1 
% change from August 1992 2.8 3.0 1.2 7.8 4.1 1.7 2.9 1.1  

Saskatoon 
August 1993 index 130.3 129.6 120.2 139.6 127.0 158.0 131.8 164.2 
% change from July 1993 0.2 0.4 -0.2 0.7 -0.1 0.7 0.2 0.6 
% change from August 1992 2.7 2.7 0.3 8.3 4.3 3.0 2.8 2.5 

Edmonton 
August 1993 index 128.0 114.0 124.8 129.6 126.3 131.3 133.6 182.8 
% change from July 1993 -0.1 -1.5 0.2 0.6 0.1 -0.7 0.1 0.2 
% change from August 1992 0.5 -5.6 1.5 0.7 2.9 0.5 1.7 0.9 

Calga ry  
August 1993 index 128.4 118.3 124.0 130.3 123.9 132.0 134.0 182.5 
% change from July 1993 0.0 0.0 -0.2 0.3 0.1 0.5 0.2 0.7 
% change from August 1992 1.4 -1.5 1.5 0.6 3.5 2.4 2.8 1.4 

Vancouver 
August 1993 index 132.6 131.2 126.4 126.3 137.2 129.6 133.5 171.5 
% change from July 1993 0.4 0.5 0.6 -0.3 0.2 0.2 0.2 0.6 
% change from August 1992 3.7 2.4 3.8 1.1 5.6 4.3 3.4 4.4 

Victoria 
August 1993 index 130.4 128.5 123.4 127.8 133.6 129.4 .132.8 170.8 
% change from July 1993 0.2 -0.7 0.2 -0.4 0.8 0.4 0.2 1.1 
% change from August 1992 2.7 2.1 2.5 1.5 3.8 2.3 2.3 4.2 

Whitehorse 
August 1993 index 127.0 121.0 125.7 131.3 116.7 127.1 125.3 165.4 
% change from July 1993 0.5 1.2 0.0 0.8 0.4 0.5 0.1 1.2 
% change from August 1992 2.8 2.6 2.0 2.2 2.6 -0.4 0.2 10.2  

Yellowknife 
August 1993 index 126.7 118.0 121.0 133.8 121.7 123.4 130.2 166.8 
% change from July 1993 0.1 0.2 -0.1 0.3 0.3 -0.5 0.2 0.3 
% change from August 1992 1.6 2.5 0.5 0.7 1.9 2.2 2.9 3.2 

t For inter-city indexes of retail price differentials, refer to Table 23 of the July-September 1992 issue of Consumer Prices and Price Indexes 
(62-010, $17.25/$69). 

• 
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Monthly Survey of Manufacturing 
July 1993 

The seasonally adjusted value of shipments 
decreased 1.5% in July, the third decline in the last 
four months. A 6.8% drop in the motor vehicle, parts 
and accessories industries accounted for most of the 
overall decline. The rest of manufacturing decreased 
0.4%, the second decline in a row. Unfilled orders 
declined 0.3% in July following a 1.1% increase in 
June. Inventory levels increased for the fifth month in 
a row. 

The short-term trend smooths irregular month-to-
month movements not sustained over a longer period. 
The trend for shipments declined for the two most 
recent periods, the first declines in 17 months. The 
main cause of decline in the overall trend was the 
motor vehicle, parts and accessories industry. The 
trend for the rest of manufacturing has slowed from a 
0.7% increase in February 1993 to no growth in the 
latest period. 

The trend for unfilled orders has increased over 
the nine most recent periods but at a slower rate 
since February. The inventories trend increased in 
the three most recent periods, the first increases in 
over three years. The new orders trend declined in 
the three most recent periods, following one year of 
growth. 

Shipments 

Preliminary estimates indicate that Canadian 
manufacturers' shipments decreased 1.5% to $24.8 
billion in July. Eleven of the 22 major groups 
(accounting for 49% of shipment values) decreased, 
two were unchanged, while nine increased. A 6.8% 
drop in the motor vehicle, pa rts and accessories 
industry contributed most to the July decrease. 
Refined petroleum and coal products (-4.9%) and 
wood (-2.3%) also recorded large declines. Other 
than a 7.3% increase in beverages, increases were 
small. 

Trend for Shipments 

The trend for shipments declined 0.3% in the 
most recent period, the second decline in a row and 
the first declines since January 1992. The motor 
vehicle, pa rts and accessories and the wood 
industries exerted a considerable influence on the  

overall trend. The trend for 11 of the 22 major groups 
(accounting for 38% of shipment values) increased, 
although at a slower pace for eight of the groups. 

Inventories (owned) 

Inventories (owned) rose 0.8% in July to $34.9 
billion, the fifth increase in a row. The largest 
increases were in the transportation equipment 
(+ 2.5%), primary metals (+ 3.3%), and wood 
(+2.2%) industries. Chemicals (-1.3%) and the food 
industries (-0.9%) recorded the largest declines. The 
trend for inventories (owned) has risen over the three 
most recent periods, the first increases in more than 
three years. 

Inventories/shipments ratio 

The inventories/shipments ratio increased for the 
fourth month in a row, to 1.41 in July. The trend has 
increased over the last two periods following an 
historical low in April 1993. 

Unfilled Orders 

Unfilled orders decreased 0.3% to $24.6 billion, 
the third decline in the last four months. Declines in 
machinery (-3.5%) and fabricated metal products 
(-1.6%) industries were almost completely offset by 
the 1.4% increase in transpo rtation equipment. The 
trend increased over the nine most recent periods, 
but at a slower pace since February 1993. 

Unfilled orders are a stock of orders that will 
contribute to future shipments, assuming that orders 
are not cancelled. 

New orders are the sum of shipments for the 
current month (i.e., orders received and shipped this 
month) plus the change in unfilled orders. 

New Orders 

New orders decreased 2.7% to $24.7 billion, the 
fourth decrease in the last five months. The trend for 
new orders has declined over the three most recent 
periods. 

Year-to-date 

Manufacturers' shipments for the first seven 
months of 1993 were estimated at $175.8 billion, 
8.1% higher than a year earlier. 

• 

• 
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Available on CANSIM: matrices 9550-9580. 

The July 1993 issue of Monthly Survey of 
Manufacturing (31-001, $17.30/$173) will be available 
shortly. 

Data for shipments by province in greater detail 
may be available on request. For further information, 
please contact Bob Traversy, Information and 
Classification Section (613-951-9497) or the Monthly 
Survey of Manufacturing Section (613-951-9832), 
Industry Division. 

Shipments, inventories and Orders In all Manufacturing Industries 

Shipments 	Inventories 	Unfilled 
orders 

New 
orders 

Shipments 	Inventories 	Unfilled 	New 
orders 	orders 

1992 

$ millions 

seasonally unadjusted seasonally adjusted 

July 21,378 34,093 22,373 21,194 23,219 34,488 22,381 23,084 
August 23,489 34,150 22,649 23,765 23,960 34,361 22,514 24,093 
September 25,020 34,160 22,427 24,798 23,769 34,569 22,495 23,750 
October 25,677 34,125 21,917 25,167 24,146 34,545 22,053 23,704 
November 24,557 34,262 21,856 24,496 24,387 34,575 22,101 24,434 
December 23,088 33,986 21,912 23,144 24,711 34,656 22,309 24,919 

1993 
January 21,677 34,451 22,249 22,014 24,747 34,212 22,323 24,761 
February 23,254 34,854 23,875 24,880 25,003 34,211 23,864 26,544 
March 27,361 34,985 24,893 28,378 25,567 34,263 24,723 26,426 
April 25,807 34,771 24,823 25,738 25,412 34,322 24,595 25,284 
May 26,224 34,622 24,443 25,844 25,090. 34,477 24,377 24,872 
June 27,449 34,433 24,646 27,652 25,165 34,657 24,637 25,425 
July 22,367 34,552 24,605 22,326 24,792 34,920 24,573 24,729 

Shipments 	Inventories 
	

Inventories to 
	Unfilled orders 	New orders 

shipments ratio 

S.A. Trend S.A. Trend S.A. 	Trend S.A. Trend S.A. 	Trend 

month-to-month % change ratio month-to-month % change 

seasonally adjusted 

1992 
July -1.3 0.5 -0.5 -0.2 1.49 1.47 -0.6 -0.3 -2.4 0.5 
August 3.2 0.6 -0.4 0.0 1.43 1.46 0.6 -0.3 4.4 0.6 
September -0.8 0.8 0.6 0.0 1.45 1.45 -0.1 -0.2 -1.4 0.9 
October 1.6 0.9 -0.1 0.0 1.43 1.43 -2.0 0.2 -0.2 1.3 
November 1.0 1.0 0.1 -0.1 1.42 1.42 0.2 0.8 3.1 1.7 
December 1.3 1.1 0.2 -0.2 1.40 1.40 0.9 1.6 2.0 1.7 

1993 
January 0.1 1.1 -1.3 -0.3 1.38 1.38 0.1 2.0 -0.6 1.5 
February 1.0 0.9 0.0 -0.2 1.37 1.36 6.9 1.9 7.2 0.8 
March 2.3 0.5 0.2 0.0 1.34 1.36 3.6 1.4 -0.4 0.1 
April -0.6 0.0 0.2 0.2 1.35 1.36 -0.5 1.0 -4.3 -0.3 
May -1.3 -0.2 0.5 0.3 1.37 1.37 -0.9 0.8 -1.6 -0.4 
June 0.3 -0.3 0.5 0.4 1.38 1.38 1.1 0.6 2.2 -0.5 
July -1.5 • 0.8 • 1.41 • -0.3 • -2.7 • 

• The short-term trend represents a weighted average of the data. 
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DATA AVAILABILITY ANNOUNCEMENTS 
• 

Department Store Sales (Advance 
Release) 
August 1993 

Department stores sales including concessions for 
August were $974 million, down 6.3% from August 
1992. Sales for the major department stores were 
$523 million (-9.6%) and sales for the junior category 
were $452 million (-2.2%). 

Note that this advance release is a very 
preliminary indicator of data to be published in the 
Monthly Department Store Sales by Province and 
Metropolitan Area Survey. 

For further information on this release, contact 
Diane Lake (613-951-9824), Retail Trade Section, 
Industry Division. • 

Provincial and Territorial Government 
Finance - Assets and Liabilities 
(Financial Management System) 
March 31, 1992 

At March 31, 1992, the provincial and territorial 
governments' net debt (the excess of liabilities over 
financial assets) reached $108.6 billion, up $25.1 
billion (+ 30.1%) from March 31, 1991. Financial 
assets stood at $129.8 billion, while total liabilities 
reached $238.4 billion. 

These statistics are based on actual data released 
in the provincial and territorial governments' Public 
Accounts dated March 31, 1992, and converted to 
Statistics Canada's Financial Management System. 

Financial assets are made up of the following: 
investments in short- and long-term securities by 
provincial investment funds (63.8%); advances 
(15.7%); cash (12.2%); receivables (7.4%); and other 
(0.9%). 

Note: The Financial Management System (FMS) 
provides a standard presentation of government 

accounting for federal, 	provincial 	and 	local 
governments in Canada. The individual governments' 
accounting systems are not directly comparable 
because policies and structures of governments differ. 

The FMS adjusts data from governments' Public 
Accounts and other records, in order to provide data 
that permit inter-governmental comparisons and to 
provide compatible national aggregates that are 
consistent over time. In other words, FMS statistics 
may not accord with figures published in government 
financial statements. 

Available on CANSIM: matrix 3201 to 3213. 

For further information on this release, contact 
A. J. Gareau (613-951-1826) or Ferhana Ansari (613-
951-1835), Public Institutions Division. 

Data are available through custom and special 
tabulation. For more information or to make general 
inquiries on Public Institutions Division's products or 
services, contact Jo-Anne Thibault (613-951-0767). 

• 

Railway Carloadings 
Seven-day Period Ending September 7, 1993 

The number of railway cars loaded in Canada during 
the seven-day period decreased by 4.7% from the 
same period last year; revenue-freight loaded 
increased by 3.6% to 4.0 million tonnes. 

Piggyback traffic tonnage, which is included in 
total carload traffic, decreased by 13.4% during the 
same period. 

The tonnage of revenue-freight loaded as of 
September 7, 1993 decreased 4.4% from the 
previous year. 

Cumulative data for 1992 and 1993 have been 
revised. 

For further information, please contact Angus 
MacLean (613-951-2528, fax: 613-951-0579), Su rface 
Transport  Unit, Transportation Division. • 
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Shipments of Rolled Steel  
July 1993  

Rolled steel shipments for July 1993 totalled 937 957  
tonnes, down 30.0% from 1 339 476 tonnes in June  
1993 but up 3.0% from 910 775 tonnes in July 1992.  

Year-to-date shipments at the end of July 1993  

totalled 7 869 119 tonnes, up 12.4% from 6 998 412  

tonnes the previous year.  

Available on CANSIM: matrices 58 and 122  
(series 22-25).  

The July 1993 issue of Primary Iron and Steel  
(41-001, $5/$50) will be available at a later date.  

For more detailed information on this release,  
contact Greg Milsom (613-951-9827), Industry  
Division. •  

Soft Drinks  
August 1993  

Data on soft drink production for August 1993 are  
now available.  

Available on CANSIM: matrix 196.  

Monthly Production of Soft Drinks (32-001,  
$2.70/$27) will be available shortly. See "How to  

Order Publications".  
For further information, contact Peter Zylstra  

(613-951-3511), Industry Division. 	 •  
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How to Order Publications 

Simplify your search for data with the Statistics Canada 
Catalogue 1993. Using the keyword index, you'll find 
sources for statistics on all areas of Canadian social and 
economic activity. For easy access to over 900 
Statistics Canada products and services, order the 
Statistics Canada Catalogue 1993 (11-204E, $13.95; 
United States: US$17; Other Countries: US$20). 
You may order Statistics Canada products and services 
by telephone. From Canada and the United States, call 
toll-free 1-800-267-6677. From all other locations, call 
613-951-7277 (not toll- free). 

You may purchase Statistics Canada publications by 
writing to Publication Sales, Room 1710, Main Building, 
Statistics Canada, Ottawa K1A 0T6. 
Please enclose a cheque or money order payable to the 
Receiver General for Canada/Publications. Provide full 
information on each publication order (catalogue 
number, title, issue). Canadian customers, please add 
7% GST. 
Publications may also be ordered from Statistics 
Canada's Regional Reference Centres in St. John's, 
Halifax, Montreal, O ttawa, Toronto, Winnipeg, Regina, 
Edmonton, Calgary and Vancouver, or from authorized 
bookstore agents or other booksellers. 
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PUBLICATIONS RELEASED 
• 

Refined Petroleum Products, June 1993. 
Catalogue number 45-004 
(Canada: $18.20/$182; United States: 
US$21.80/US$218; Other Countries: 
US$22.50/US$255). 

Aviation Statistics Centre Service Bulletin, 
Vol. 25, No. 9. September 1993. 
Catalogue number 51-004 
(Canada: $9.30/$93; United States: 
US$11.20/US$112; Other Countries: US$13/US$130). 

Oil Pipeline Transport, June 1993. 
Catalogue number 55-001 
(Canada: $10/$100; United States: US$12/US$120; 
Other Countries: US$14/US$140). 

Employment, Earnings and Hours, June 1993. 
Catalogue number 72-002 
(Canada: $28.50/$285; United States: 
US$34.20/US$342; Other Countries: 
US$39.90/US$399). 

Science Statistics Service Bulletin: Federal 
Government Expenditures on Scientific Activities, 
1993-94. Vol. 17, No. 7. 
Catalogue number 88-001 
(Canada: $7.10/$71; United States: US$8.50/US$85; 
Other Countries: US$9.90/US$99). 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for Printed 
Library Materials, ANSI Z39.48 - 1984. 
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REGIONAL REFERENCE CENTRES 

Statistics Canada's Regional Reference Centres provide a full range of the agency's products and services. 
Each reference centre is equipped with a library and a sales counter where users can consult or purchase 
publications, microcomputer and CD-ROM diskettes, microfiche, maps and more. 

Each centre has facilities to retrieve information from CANSIM and E-STAT, Statistics Canada's 
computerized data retrieval systems. A telephone inquiry service is available with toll-free access for clients 
who are located outside local calling areas. Many other valuable se rvices - from seminars to consultations - 
are also offered. Call or write your nearest Statistics Canada Regional Reference Centre for more information. 

Newfoundland and Labrador 
Advisory Services 
Statistics Canada 
3rd Floor 
Viking Building 
Crosbie Road 
St. John's, Newfoundland 
Al B 3P2 
Toll free: 1-800-565-7192 
Fax: 1-709-772-6433 

Maritime Provinces 
Advisory Services 
Statistics Canada 
North American Life Centre 
1770 Market Street 
Halifax, Nova Scotia 
B3J 3M3 
Local calls: (902) 426-5331 
Toll free: 1-800-565-7192 
Fax: 1-902-426-9538 

Quebec 
Advisory Services 
Statistics Canada 
Suite 412, East Tower 
Guy Favreau Complex 
200 René Lévesque Blvd. W. 
Montreal, Quebec 
H2Z 1X4 
Local calls: (514) 283-5725 
Toll free: 1-800-361-2831 
Fax: 1-514-283-9350 

National Capital Region 
Advisory Services 
Statistical Reference Centre (NCR) 
Statistics Canada 
R.H. Coats Building Lobby 
Holland Avenue 
Tunney's Pasture 
Ottawa, Ontario 
K1A OT6 
Local calls: (613) 951-8116 
If outside the local calling area, please dial 
the toll free number for your province. 
Fax: 1-613-951-0581 

Ontario 
Advisory Services 
Statistics Canada 
10th Floor 
Arthur Meighen Building 
25 St. Clair Avenue East 
Toronto, Ontario 	• 
M4T 1M4 
Local calls: (416) 973-6586 
Toll free: 1-800-263-1136 
Fax: 1-416-973-7475 

Manitoba 
Advisory Services 
Statistics Canada 
MacDonald Building 
Suite 300 
344 Edmonton Street 
Winnipeg, Manitoba 
R3B 3L9 
Local calls: (204) 983-4020 
Toll free: 1-800-563-7828 
Fax: 1-204-983-7543 

Saskatchewan 
Advisory Services 
Statistics Canada 
Avord Tower, 9th Floor 
2002 Victo ria Avenue 
Regina, Saskatchewan 
S4P OR7 
Local calls: (306) 780-5405 
Toll free: 1-800-563-7828 
Fax: 1-306-780-5403 

Alberta and the Northwest 
Territories 

Advisory Services 
Statistics Canada 
8th Floor, Park Square 
10001 Bellamy Hill 
Edmonton, Alberta 
T5J 3B6 
Local calls: (403) 495-3027 
Toll free: 1-800-563-7828 
Fax 1-403-495-5318 

Southern Alberta 
Advisory Services 
Statistics Canada 
First Street Plaza, Room 401 
138-4th Avenue Southeast 
Calgary, Alberta 
T2G 4Z6 
Local calls: (403) 292-4181 
Toll free: 1-800-563-7828 
Fax: 1-403-292-4958 

British Columbia and the Yukon 
Advisory Services 
Statistics Canada 
Sinclair Centre, Suite 440F 
757 West Hastings Street 
Vancouver, B.C. V6C 3C9 
Local calls: (604) 666-3691 
Toll free: 1-800-663-1551 
Fax: 1-604-666-4863 

Telecommunications Device for the 
Hearing Impaired 
Toll free: 1-800-363-7629 
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• 
MAJOR RELEASE DATES 

Week of September 20-24, 1993 
(Release dates are subject to change) 

Anticipated 
date(s) of 	 Title 	 Reference period 
release 

September 

20 Aboriginal Peoples Survey: Schooling, Work and 
Related Activities, Income, Expenses and Mobility 1991 

20 Sales of Natural Gas July 1993 
21 Retail Trade July 1993 
22 Wholesale Trade July 1993 
23 Canada's international Transactions in Securities July 1993 

• 
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STATISTICS CANADA LIBRARY  
BIBLIOTHEQUE STATISTIQUE CANADA  

.IIRE  
tIR TEAM OF  

R SEARCHERS  
FO , $53AYEAR  

Subscribing to Perspectives on Labour and Income is like having a complete research 
department at your disposal. Solid facts. Unbiased analysis. Reliable statistics. 

But Perspectives is more than just facts and figures. It offers authoritative insights into 
complex labour and income issues, analysing the statistics to bring you simple, clear 
summaries of where the labour market and income distributions are headed. 
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Our team of experts is working to bring you the latest labour and income 
data. Each quarterly issue has: 

• topical articles on current labour and income trends 
• more than 50 key labour and income indicators 
• a review of ongoing research projects 
• information on new survey results 

As a special bonus, twice a year you will also receive a Labour Market 
Review, giving you up-to-the-minute analysis and data of how the labour 
market has performed over the last six months or year. 

And all for only $53.00.  

Thousands of Canadian professionals turn to Perspectives to discover new 
trends in labour and income and to stay up-to-date on the latest research findings. 
As a subscriber, you will get the inside story. 

We know you'll find Perspectives indispensable. GUARANTEED. If you aren't convinced 
after reading your first issue, we'll give you a FULL REFUND on all outstanding issues. 
Order your subscription to Perspectives today. 

~ 

ORDER NOW:  
For only $53 (plus $3.71 GST) you will 

receive the latest labour and income 
research (4 issues per year). Subscription 
rates are US$64 for U.S. customers and 

US$74 for customers outside 
North America. 

Fax your Visa or MasterCard order to: 
(613) 951-1584  

Call toll free: 
1.800.267.6677  

Or mail to:  
Publication Sales and Service  

Statistics Canada  
Ottawa, Ontario K1A OT6  

Or contact your nearest Statistics  
Canada Reference Centre listed  

in this publication.  
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