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New motor vehicle sales
November 1994

Continuing their bumpy ride, sales of new cars and
trucks declined in November 1994 after two monthly
increases. Despite the volatility, 1994 sales will
surpass the previous two years’ sales, bringing an
end to five consecutive years of annual declines.

Seasonally adjusted new motor vehicle sales
declined 4.3% in November. Car sales declined
3.6% and truck sales (including minivans, light trucks
and sport-utility vehicles) dropped 5.2%.
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1 The short-term trend represents a moving average of
the data.

For the first 11 months of 1994, combined car
and truck sales were 6% higher than for the same
period of 1993 and were almost 3% higher than for

the same period of 1992. Truck sales advanced 14%
over the 1993 period and 20% over the 1892 period.
In contrast, car sales were only 1% higher compared
with the first 11 months of 1993 and were 7% lower
compared with the 1992 period.

Market shares

The Big Three automakers accounted for 74% of
all new motor vehicles sold in the first 11 months of
1894 —up from 72% in the same period of 1993 and
up from 69% in 1992. The share of sales accounted
for by foreign manufacturers of North American made
vehicles (transplants or new North American
manufacturers) grew to 10% from 7% in each of the
previous two years. The pure import share dropped
to 16% from 21% in 1993 and from 25% in 1992.

Consumer demand for minivans and sport-utility
vehicles is on the rise, so the market share of
passenger cars sales has declined (cumulative car
sales for the first 11 months of 1994 accounted for a
60% share, down from 66% for the same period of
1992). Within the new car market, however, the Big
Three automakers have increased their share relative
to their Japanese and European competitors. The Big
Three's new car sales for the first 11 months of 1984
accounted for 66%, up from 61% in 1992.

Available on CANSIM: matrix 64.

The November 1994 issue of New motor vehicle
sales (63-007, $16/$160) will be available in February.
See "How to order publications".

For further information on this release, contact
Janet Sear (613-951-3551), Retail Trade Section,
Industry Division. O
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New motor vehicle sales

August September October November
1994r 1994r 19941 1994p
seasonally adjusted
units units units units
% change % change % change % change
Total new motor vehicles 98,704 106,558 108,982 104,314
-1.2 8.0 2.3 -4.3
Passenger cars by origin
North America? 43,086 46,308 48,226 46,240
0.3 7.5 4.1 -4.1
Imported? 15,056 15,577 14,619 14,330
-5.1 35 -6.2 -2.0
Total 58,142 61,885 62,845 60,571
-1.2 6.4 1.6 -3.6
Trucks, vans and buses 40,562 44,673 46,136 43,743
-1.3 10.1 3.3 -5.2
November November January to Jan.-Nov.
1994 1993 to November 1993 to
November 1994 Jan.-Nov.
1994 1994
" unadjusted
units % change units % change
Total new motor vehicles 97,197 2.7 1,175,094 5.8
Passenger cars by origin
North America! 41,702 5.2 525,877 14.2
Japan2 8,372 -30.4 133,460 -28.7
Other countries? 4,000 35.3 41,953 -9.9
Total 54,074 -1.0 701,290 1.0
Trucks, vans and buses by origin
North America! 39,925 10.4 433,671 17.8
Imported? 3,198 -17.4 40,133 -17.2
Total 43,123 7.7 473,804 13.8

1 North American vehicles: motor vehicles manufactured or assembled in North America. These vehicles may be built by domestic companies or
may include transplants (vehicles built by foreign manufacturers in North America).
2 Imported vehicles: motor vehicles manufactured or assembled overseas and marketed in Canada by domestic or foreign-owned companies.

P Preliminary figures.
Revised figures.
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OTHER RELEASES

Cereals and oilseeds review Coal production
October 1994 1994

Canola futures rose dramatically in November, The volume and value of coal production for 1994 are
pressured by strong seed export demand and by  estimated to have increased. Production is estimated
strong world vegetable oil demand. By contrast, & 72.9 million tonnes with a value of $1.8 billion,
flaxseed prices trended upward in October, and then increases of 5.6°(o and 1:6% respeptnvely from 1993.
declined in November due to a lessening of European For further information on this release, contact
demand. Statistics Canada’s last production report ~ Dave Madsen (613-951-3565), Energy Division.

for 1994 indicated record canola production and the

largest flaxseed output since 1986. Coal production
_The October 1994 issue of Cereals and oilseeds 1993 Final 1994 Estimate
review (22-007, $15/8144) is scheduled for release
this month. See "How to order publications". Tonnes  $°000  Tonnes  §’000
For further information on this release, contact 000 000
Alain Y. Bertrand (613-951-3859) or Karen Gray
(204-983-2856), Grain Marketing Unit, Agriculture Canada 69,029 1,767,600 72,880 1,796,250
Division. . .
Nova Scotia 3,647 228,600 3,480 216,000
New Brunswick 389 33,800 330 29,250
Saskatchewan 10,045 111,400 10,680 121,000
Alberta 34,319 571,550 35810 590,000
Sub-bituminous 23,661 223300 25650 260,000
Bituminous 10,658 348,250 10,160 330,000
British Columbia 20,629 822,250 22,580 840,000

Statistics Canada’s official release bulletin
Catalogue 11-001E. (Canada: $175; United States: US$210; other countries: US$245.)

Published each working day by the Communications Division, Statistics Canada,
10-H, R.H. Coats Bldg., Tunney's Pasture, Ottawa, Ontario K1A 0T6.

To receive The Daily from the Internet, send an e-mail message to listproc@statcan.ca.
Leave the subject line blank. In the body of the message, type "subscribe daily firstname
lastname”.

Editor: Tim Prichard (613-951-1103)
Head of Official Release: Jacques Lefebvre (613-951-1088)

Published by authority of the Minister responsible for Statistics Canada. © Minister of
Industry, Science and Technology, 1994. All rights reserved. No part of this publication may
be reproduced, stored in a retrieval system or transmitted in any form or by any means,
electronic, mechanical, photocopying, recording or otherwise without prior written permission
from Licence Services, Marketing Division, Statistics Canada, Ottawa, Ontario, Canada

K1A 0T6.
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Specified domestic electrical appliances,
November 1994.

Catalogue number 43-003

(Canada: $6/$60; United States: US$8/US$72;
other countries: US$9/US$84).

Cement, November 1994.

Catalogue number 44-001

(Canada: $6/$60; United States: US$8/US$72;
other countries: US$9/US$84).

Coal and coke statistics, October 1994.
Catalogue number 45-002

(Canada: $11/$110; United States: US$14/US$132;
other countries: US$16/US$154).

Construction price statistics, third quarter 1994.
Catalogue number 62-007

(Canada: $19/$76; United States: US$23/US$92;
other countries: US$27/US$107).

The paper used in this publication meets the minimum
requirements of American National Standard for
information Sciences - Permanence of Paper for Printed
Library Materials, ANSI Z39.48 - 1984.

®

How to order publications

Order The Daily and other publications by phone:

Or fax your order to us:

in Canada and the United States call:
From other countries call:

For address changes: Please refer 1o your customer account number.

To order a publication by mail write: Sales and Service, Marketing Division, Statistics Canada, Ottawa, K1A 0T6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers add 7% GST.

Statistics Canada Regional Reference Centres provide a full range of the Agency’s products and services.
For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada.

Simplify your data search with Statistics Canada catalogue, 1994 (11-204E, $15; United States: US$18; other countries: US$21).
Its keyword index will guide you to statistics on Canada’s social and economic activity.

Please refer to the ¢ Title e Catalogue number ¢ Volume number e Issue number ¢ Your VISA or MasterCard number.

1-800-267-6677
1-613-951-7277
1-613-951-1584

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

Statistics Canada - Cat. no. 11-001E
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ubscribing to Perspectives on

Labour and Income is like having a
complete research department at your
disposal. Solid facts. Unbiased
analysis. Reliable statistics.

But Perspectives is more than just
facts and figures. It offers
authoritative insights into complex
labour and income issues,
analyzing the statistics to bring
you simple, clear summaries of
labour market and income trends.

“ Our team of experts brings you the latest labour and
income data. Each quarterly issue provides:

il topical articles on current labour and income trends
i more than 50 key labour and income indicators
areview of ongoing research

W information on new surveys

As a special bonus, twice a year you will also receive
The Labour Market Review, giving you timely analysis
on labour market performance over the previous six
months or year.

And all for only $56!
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ATISTIQUE CANADA
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Thousands of Canadian professionals
turn to Perspectives to discover
emerging trends in Jabour and income
and to stay up to date on the latest
research findings. As a subscriber, you
will get the inside story.

We know you'll find Perspectives

indispensable. GUARANTEED. If you
aren’t convinced after reading the first
e issue, we’ll give you a FULL REFUND on

to Perspectives today
(Cat. No. 75-0010XPE).

ORDER NOW!

For only $56 (plus $3.92 GST) you will receive the latest
labour and income research (4 issues per year).
Subscription rates are US$68 for U.S. customers and
US$80 for customers in other countries. Fax your VISA or
MasterCard order to: (613) 951-1584.

Call toll free: 1-800-267-6677. Or mail to:

Statistics Canada, Marketing Division, Sales and Service,
120 Parkdale Ave., Ottawa, Ontario K1A OT®.

Or contact your nearest Statistics Canada Reference Centre
listed in this publication.

e

all outstanding issues. Order your subscription
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