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MAJOR RELEASES
Composite index
December 1994
A 0.6% gain in the leading indicator in December was
about the same as its average gain since September
after having slowed generally throughout most of the
year. The modest but steady growth in the index is in
line with the slow growth of production in recent
months. Business demand continued to be an
important source of growth, while households
remained hesitant to spend.
Business investment continued to bolster
manufacturing. New orders for durable goods
remained positive, especially for capital and industrial
goods. Shipments also marched ahead, while inventories were run down as firms struggled to keep up
with demand. The ratio of shipments to inventories of
finished goods has ri s en 11 points in four months, the
sharpest increase since late 1983. As well, employment in manufacturing at the end of 1994 was rising
at its fastest clip since 1983. These gains followed
nearly a year of solid growth in business demand for
services.

Households stayed cautious about making large
purchases. The 'housing index reflected this most,
tumbling rapidly as housing starts in December sank
to their lowest level in three years. Elsewhere,
consumer demand was mixed. Outlays for furniture
and automotive goods levelled off but remained weak.
The growth of the U.S. leading indicator slowed
again, to 0.1%, in line with the slower trend of
Canada's exports south of the border. Gains were
concentrated more in the manufacturing sector,
particularly in orders for investment goods—which
rose to their highest level since data collection began
in the 1950s. Capital spending has been the driving
force behind the growth in the United States in the
past year.

Available on CANSIM: matrix 191.
For further information on the economy, the
January 1995 issue of Canadian economic observer
(11-010, $22/$220) will be available this week. See
"How to order publications".
For further information on this release, contact
Francine Roy (613-951-3627), Current Economic
D
Analysis Division.
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• Composite index
Data used in the composite
index calculation for:

July
1994

August
1994

September
1994

October
1994

November
1994

December
1994

Last month
of data
available
% change

Composite leading indicator (1981 =100)

167.1

167.8

168.7

169.8

170.7

171.7

0.6

Housing index1

127.7

125.2

122.8

120.7

119.2

116.7

-2.1

Business and personal services
employment (thousands)

1,871

1,884

1,898

1,909

1,920

1,929

0.5

TSE 300 stock price index
(1975=1,000)

4,286

4,264

4,264

4,267

4,246

4,229

-0.4

30,136

30,271

30,336

30,352

30,415

30,508

0.3

214.9

215.4

215.9

216.3

216.7

217.0

0.1

38.8

38.8

38.8

38.9

38.9

38.9

0.0

10,968.2

11,100.6

11,284.2

11,511.0

11,733.0

11,932.0

1.7

1.56

1.56

1.58

1.62

1.65

1.67

1,121.7

1,126.8

1,131.2

1,133.6

1,132.1

1,135.8

0.3

3,951.8

3,991.0

3,991.0

3,969.8

3,959.7

3,964.9

0.1

168.4

169.5

171.5

172.2

172.3

173.9

0.9

Money supply (M1)
(millions of 1981 $) 2
U.S. composite leading index
(1967 =100) 3

•

Manufacturing
Average work week
New orders, durables
(millions of 1981 $) 4
Shipments/inventories of finished
goods ratio4
Retail trade
Fùrniture and appliance sales
(millions of 1981 $) 4
Other durable goods sales
(millions of 1981 $) 4
Unsmoothed composite

0.02'

I Composite index of housing starts (units) and house sales (MLS).
2 Deflated by the consumer price index for all items.
3 The figures in this row reflect data published in the month indicated but the figures themselves refer to data for the month immediately preceding.
4 The figures in this row reflect data published in the month indicated but the figures themselves refer to data for the two preceding months.

Difference from previous month.
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Travel between Canada and other
countries

Note to users

November 1994
Overnight trips to Canada by U.S. residents and by
overseas residents both show an increasing trend.
Foreigners made 1.4 million overnight trips in
November, up 0.7% from October and the most since
November 1988. This type of travel has been
increasing since August 1992, after having been
relatively constant between late 1986 and mid-1992.
Overnight trips to Canada by non-residents reach
highest level in six years
millions

seasonally adjusted

2.2
2.0

Canadian
residents abroad

1.8
1.6

Non-residents
to Canada

1.4
1.2
1.0

1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 Ill I
N J
1992

J
1993

N
1994

The largest propo rt ion of foreign visitors to
Canada are U.S. residents-78% of foreign overnight
visitors in November. This propo rt ion has been
gradually decreasing; it stood at nearly 95% in 1972.
Since overseas residents tend to make longer
trips to Canada than residents of the United States,
this shi ft in the propo rt ions is impo rtant. Because of
their typically longer trips, overseas residents spent
an average of C$914 per overnight trip in 1993,
compared with C$343 for residents of the United
States.

Month-to-month comparisons use seasonally adjusted data
(data adjusted for variations that repeat annually and for
variability caused by the different volumes of travellers
associated with different days of the week).
Year-over-year comparisons use unadjusted data (the
actual traffic counts).

Increased spending by visitors to Canada and
decreased spending by Canadians outside the count ry
have combined to improve Canada's international
travel account deficit. During the third qua rter of
1994, the smallest travel account deficit ($1.4 billion,
seasonally adjusted) was recorded since the fourth
quarter of 1989.
U.S. residents made 1.1 million overnight trips to
Canada in November, up 1.0% from October.
Overnight trips to Canada by residents of overseas
countries totalled 302,000, nearly unchanged from
October's record (seasonally adjusted). Overnight
visits from a number of countries were up from
November 1993, including Japan (+20.9% to
22,000), Germany (+ 22.0% to 12,000) and Australia
(+ 24.4% to 6,000).
Canadians are making fewer overnight trips to
the United States

Since January 1992, Canadians' overnight travel
to the United States has been decreasing.
Considering all modes of transpo rt ation, Canadians
made 1.3 million overnight trips to the United States
in November, down 2.8% from October.
By contrast, since June 1991, Canadians' overnight travel to all other countries has been increasing.
This type of travel increased 0.5%, to 282,000 trips,
from October to November.
Number of same-day car trips to the United
States remains relatively stable

Since April 1994 the number of same-day crossborder car trips by Canadian residents—often used as
an indicator of cross-border shopping—has been
relatively stable. This type of travel peaked at 5.4
million in November 1991, and then declined until
March 1994.
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Same-day U.S. car trips by Canadian residents

Same-day U.S. car trips by Canadian residents
have been stable since April
millions

November
1994P

seasonally adjusted

5.0

unadjusted

4.5
4.0

Canada

3.5

Province of re-entry

3.0
2.5

N J

1992

J

1993

A

N
1994

New Brunswick
Quebec
Ontario
Manitoba
Saskatchewan
Albe rt a
British Columbia
Yukon
P

•

•

November
1993 to
November
1994

Canadians made 3.1 million same-day car trips to
the United States in November, down 2.1% from
October. A major factor behind declines in this type
of travel has been the weak Canadian dollar, which
stood near US73 cents in November, compared with
more than US88 cents in November 1991. Other
factors include a narrowing gap between Canadian
and 'U.S. gas prices (C10 cents per litre in November)
and reduced taxes on tobacco products in Canada.

'000

% change

2,895

-16.1

424
267
1,356
50
23
11
763
1

-22.5
-16.9
-16.3
-15.1
-21.4
-17.4
-11.5
48.7

Preliminary figures.

Available on CANSIM: matrices 2661-2697

The November 1994 issue of International travel,
advance information (66-001P, $7/$70) will be
available shortly. See "How to order publications".
For further information on this release, contact
Ruth Ma rt in (613-951-1791), International Travel
Section, Education, Culture and Tourism Division.
❑
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Travel between Canada and other countries
September
1994e

October
1994r

November
1994P

October 1994
to November
1994

seasonally adjusted
'000

% change

Canadian trips abroad
Car trips to the United States
Same-day
One or more nights

3,101
814

3,199
876

3,131
824

-2.1
-6.0

Total trips, one or more nights
United States 1
Other countries

1,218
283

1,287
280

1,251
282

-2.8
0.5

Travel to Canada
Car trips from United States
Samé-day
One or more nights

1,788
723

1,867
712

1,874
724

0.4
1.7

Total trips, one or more nights
United States 1
Other countries 2

1,049
301

1,047
303

1,057
302

1.0
-0.1

November
1994P

November
1993 to
November
1994

January to
November
1994P

JanuaryNovember 1993
to JanuaryNovember 1994

unadjusted

Canadian trips abroad
Car trips to the United States
Same-day
One or more nights
Total trips, one or more nights
United States 1
Other countries
Travel to Canada
Car trips from United States
Same-day
One or more nights
Total trips, one or more nights
United States 1
Other countries 2

'000

% change

'000

% change

2,895
565

-16.1
-12.6

35,254
9,578

-21.3
-17.3

935
204

-7.9
4.9

14,149
3,148

-13.6
3.0

1,565
389

21.8
3.8

19,073
8,231

7.9
4.8

578
140

3.6
18.2

11,896
3,264

4.2
11.1

1 Estimates for the United States include counts of cars and buses, and estimated numbers for planes, trains, boats and other methods.

2 Figures for "other countries" exclude same-day entries by land only, via the United States.

P
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Preliminary figures.
Revised figures.
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OTHER RELEASES
Department store sales

their combined sales accounted for only 7.7% of total
sales. Ontario, with 42.2% of total sales, registered a
5.9% gain.

November 1994
Department store sales (seasonally adjusted) were
relatively unchanged in November 1994, up only 0.3%
from October. Compared with November 1993,
however, sales were 3.8% higher. Sales for the first
11 months of 1994 were 3.0% higher than for the
same period of 1993.
Inventories, up 3.6% from October, were 3.4%
lower than in November 1993.
Department store sales and inventories
Sept.
1994r

Oct.
1994r

Nov.
Oct.
Nov.
1994P 1994 to 1993 to
Nov.
Nov.
1994
1994

seasonally adjusted

•

$ millions
Sales
Inventories

1,052.7
4,676.8

1,111.4
4,826.8

% change
1,114.5
4,999.5

0.3
3.6

3.8
-3.4

Preliminary figures
r Revised figures

P

Unadjusted
Consumers spent $726 million in junior department stores in November, a 16.8% increase from
November 1993. By contrast, purchases made in
major department stores ($710 million) were 1.9%
lower. The junior department stores' sales for the
first 11 months of 1994 were 8.7% higher than for the
same period of 1993; this compares with a 1.2%
decline in the majors' sales. Concession sales ($56.3
million) accounted for 3.9% of total sales.
All provinces except Prince Edward Island
recorded increased sales. Saskatchewan (+ 15.2%),
New Brunswick (+ 13.6%) and Newfoundland
(+ 12.7%) recorded the largest increases; however,

Department store sales including concessions
November 1994

November 1993 to
November 1994

unadjusted
$ millions

% change

Province
Newfoundland
Prince Edward Island
Nova Scotia
New Brunswick
Quebec
Ontario
Manitoba
Saskatchewan
Alberta
British Columbia

25.1
5.8
54.4
40.9
247.2
606.1
62.2
44.2
152.9
196.9

12.7
-2.9
3.4
13.6
7.4
5.9
10.9
15.2
8.9
3.3

Metropolitan area
Calgary
Edmonton
Halifax-Dartmouth
Hamilton
Montréal
Ottawa-Hull
Québec
Toronto
Vancouver
Winnipeg

56.7
59.0
28.2
43.4
137.5
60.4
28.3
224.3
103.1
54.3

11.8
2.5
5.4
3.8
5.4
1.0
-3.6
4.4
2.4
8.6

Available on CANSIM: matrices 111-113.
The November 1994 issue of Department store
sales and stocks (63-002, $16/$160) will be available
in February. See "How to order publications". Data
on sales and stocks by major commodity line are
available in the publication.
For further information on this release, contact
Janet Sear (613-951-3551), Retail Trade Section,
Industry Division. •

•
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Oil pipeline transport

Dairy review

October 1994

November 1994

In October net receipts of crude oil and refined
petroleum products into pipelines decreased 1.0%
from October 1993, to 16 782 949 cubic metres (m3).
Year-to-date receipts to the end of October 1994, at
166 199 044 m3, were up 5.0% from 1993.
Pipeline exports of crude oil decreased 1.2% from
October 1993, to 4 734 011 m 3 . Pipeline impo rts
declined to 892 312 m3, down 2.9% from October
1993. Year-to-date exports at the end of October
1994 (45 983 609 m 3) were up 7.0% from 1993, while
year-to-date impo rt s (9 466 888 m3) were up 3.7%.
October deliveries of crude oil by pipeline to
Canadian refineries totalled 5 221 471 m 3, a 3.1%
increase from 1993. October deliveries of liquid
petroleum gases and refined petroleum products
decreased 11.9% to 507 901 m 3.

Creamery bu tt er production totalled 7.0 thousand
tonnes in November, a 7.7% increase from November
1993. Cheddar cheese production amounted to 8.4
thousand tonnes, a 4.4% decrease from November
1993.
An estimated 573.0 thousand kilolitres of milk
were sold o ff farms for all purposes in October 1994,
a 5.6% increase from October 1993. This brought
the total estimate of milk sold off farms during the first
10 months of 1994 to 5.9 million kilolitres, a 3.6%
increase from the year-earlier period.

Available on CANSIM: matrix 181.
The October 1994 issue of Oil pipeline transport
(55-001, $11/$110) will be available next week. See
"How to order publications".
For further information on this release, contact
Gérard O'Connor (613-951-3562), Energy Section,
Industry Division. •

8

Available on CANSIM: matrices 3428, 5632-5638,
5650-5661, 5664-5667 and 5673.
The November 1994 issue of The dairy review
(23-001, $14/$138) is scheduled for release January
26. See "How to order publications".
For further information on this release, contact
Robe rt Freeman (613-951-2508), Agriculture Division.
•
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PUBLICATION RELEASED
Energy statistics handbook, January 1995.
Catalogue number 57-601

The paper used in this publication meets the minimum
requirements of American National Standard for
Information Sciences — Permanence of Paper for Printed
Library Materials, ANSI Z39.48 — 1984.

(Canada: $330; United States: US$400; other
countries: US$460).

How to order publications
Simplify your data search with Statistics Canada catalogue, 1994 (11-204E, $15; United States: US$18; other countries: US$21).
Its keyword index will guide you to statistics on Canada's social and economic activity.
Order The Daily and other publications by phone:
Please refer to the • Title • Catalogue number •

•

Volume number

•

Issue number •

In Canada and the United States call:
From other countries call:
Or fax your order to us:

Your VISA or MasterCard number.

1 800 267 6677
1 613 951 7277
1- 613-951 -1584
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-
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For address changes: Please refer to your customer account number.
To order a publication by mail, write: Sales and Se rv ice, Marketing Division, Statistics Canada, O ttawa, KiA OT6.
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers add 7% GST.
Statistics Canada Regional Reference Centres provide a full range of the Agency's products and services.
For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada.
Authorized agents and bookstores also car ry Statistics Canada's catalogued publications.

Statistics Canada's official release bulletin
Catalogue 11•-001E. (Canada $175; United States: US$210; other countries: US$245.)
Published each working day by the Communications Division, Statistics Canada,
10-1-I, R.H. Coats Bldg., Tunney's Pasture, Ottawa, Onta ri o K1A OT6.
To receive The Daily from the Internet, send an e-mail message to "listproc@statcan.ca ".
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Editor: Tim Prichard (613-951-1103)
Head of Official Release: Jacques Lefebvre (613-951-1088)
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An aging population. Lone-parent families. A diverse labour force.
Do you know how today's social changes will affect your future ...
your organization ... and your family?
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Keep pace with the dramatic shifts in
, Canada's evolving social fabric with
Statistics Canada's best-selling
quarterly, Canadian Social Trends.
With vast and varied repo rt s on major
chan ges in key social issues an d trends,
this periodical incorporates findings
from over 50 national surveys.
Written by some of Canada's leadingedge social analysts,Canadian Social
Trends combines painstaking research
with dynamic prose on topics like ethnic diversity, low-income families,
time-crunch stress, violent crime an d
much more—all in a colourful, easy-toread, magazine format.

A lasting record of changing times!
Join the thousands of business and
policy analysts, social-science
professionals, an d academics who trust
Canadian Social Trends to demystify
the causes and consequences of change
in Canadian society. Don't miss a single
issue — subscribe today.
Canadian Social Trends
(catalogue number 11-0080XPE) i s
$34 annually in C an ada, US$41 in the
United States an d US$48 in other
countries.

To order, write to Statistics C an ada,
Marketing Division, Sales and Se rv ice,
120 Parkdale Ave., Ottawa, Ontario,
K 1 A OT6 or contact the nearest
Statistics C an ada Reference Centre
listed in this publication.
If more convenient, fax your order to
1-613-951-1584 or call toll- free
1-800-267-6677 and use your VISA
or MasterCard.

