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Canada's population will keep growing. But as we move into the 21st century it will  
become increasingly older, and the propo rtion of young people will shrink dramatically.  
These are some of the emerging demographic trends revealed from a new set of  
projections in Population projections for Canada, provinces and territories,  
1993-2016, available today.  

These projections provide information for planners, policy makers and those  
interested in demographic changes and related social issues. These new projections  
use 1993 preliminary population estimates adjusted for net census undercoverage.  
They take into account emerging demographic trends and the changing composition of  

population.  
Population projections for Canada, provinces and territories, 1993-2016  

(91-520, $50) is now available. See "How to order publications".  
For further information on this release, contact M.V. George (613-951-9580) or  

Lucette Dell'Oso (613-951-2304), Population Projections Section, Demography  

Division.  
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• Retail trade, November 1994 
	

3 
The Christmas shopping season got off to a slow start as retail sales dipped slightly in  

November. Retail sales have shown an alternating pa ttern of increases and decreases  
over the latest six months.  

• Population projections for Canada, the provinces and territories, 1993-2016 6  
Canada's population is projected to approach 37 million over the next two decades. But the  

growth rate will slow and the population will become considerably older. About six million  
people, or 16% of the population, will be over 65 by 2016, according to the medium-growth  
scenario.  

(continued on page 2)  
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Retail trade 
November 1994 (preliminary) 

The Christmas shopping season got off to a slow start 
as retail sales dipped slightly in November. Season-
ally adjusted retail sales declined 0.3% to $17.5 billion 
in November after a 1.9% increase in October. Retail 
sales have been volatile over the latest six months 
with a pattern of alternating increases and decreases. 
Nevertheless, sales in November were 2.4% higher 
than in May 1994. Over the long term, the trend in 
retail sales has been rising since early 1992. 

Retail sales have been volatile over 
the latest six months 

Trendl  
Seasonally adjusted  
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Data prior to 1991 have been adjusted to remove the Federal Sales 
Tax to be comparable to January 1991 and subsequent data. 
I Trend represents smoothed seasonally adjusted data. 

November's weakness was evident in four of the 
seven sectors, accounting for 46% of total sales. 
The largest decreases in dollar terms were in food, 
furniture and general merchandise. Sales in the 
automotive sector rose for a fourth consecutive 
month. 

Mixed results by sector 

Despite lower sales of new vehicles, the automo-
tive sector's sales edged up 0.4% (includes new and 
used car dealers, gasoline service stations, pa rts, 
accessories and services outlets). Sales by new 
motor vehicle dealers rose 0.7% due to higher prices, 
increased sales of used vehicles, and repairs and 
service. 

Sales in the furniture sector dropped 2.7%. 
Although this sector represents only 5% of total retail 
sales, it was one of the largest contributors to the 
overall decline in November. The slump in sales by 
the furniture sector coincided with other indicators of 
a weakening housing market. 

The general merchandise sector (10% of total 
retail trade) declined 1.0% in November after a 3.3% 
increase in October. Sales by general merchandise 
stores have slowed in recent months after steady 
growth since mid-1993. 

Spending in the food sector (25% of total retail 
trade) declined 0.8% in November after a 2.0% gain 
in October. Sales by food retailers, an impo rtant 
contributor to total retail growth since Spring 1992, 
experienced a slower rate of growth during the last 
half of 1994. 

Sales in most provinces edge down 

In November most of the provinces and territories 
recorded month-to-month decreases. The largest 
drops were in Prince Edward Island (-5.6%), New-
foundland (-2.5%) and British Columbia (-2.4%). 

Increases were recorded in Ontario (+ 0.9%), 
New Brunswick (+ 0.7%) and the Northwest 
Territories (+ 1.0%). In Ontario sales increased 
0.9%, a fourth consecutive monthly increase and the 
highest level in two years. 

Early indications of December sales 

December's department store sales were about 
5.0% higher than November's. As well, the number 
of new motor vehicles sold increased nearly 9.0% 
from November. However, department store sales 
and new motor vehicle sales only account for about 
one-third of total retail sales. Employment in trade 
declined 0.3% from November. 

By contrast, the trend of retail sales in the United 
States decelerated in the last two months of 1994. 
Retail sales advanced 0.2% in November but fell 
0.1% in December, the first decline since April 1994. 

Available on CANSIM: matrices 2299, 2398-2417 
and 2420. 

The November 1994 issue of Retail trade (63-005, 
$20/$200) will be available the second week of 
February. See "How to order publications". 

For further information on this release, contact 
Pierre Desjardins (613-951-9682), Retail Trade 
Section, Industry Division. ❑  
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Retail sales 
Trade group November August September October November October November 

1993 1994r 1994f 1994r 1994P 1994 to 1993 to 
November November 

1994 1994 

seasonally adjusted 

$ millions % change 

Food 4,328 4,502 4,403 4,491 4,457 -0.8 3.0 
Supermarkets and grocery stores 4,046 4,171 4,081 4,150 4,136 -0.3 2.2 
All other food stores 282 332 321 341 321 -5.9 13.9 

Drug and patent medicine stores 1,002 1,010 1,012 1,009 999 -1.0 -0.3 

Clothing 960 1,052 1,012 1,026 1,031 0.5 7.4 
Shoe stores 141 161 141 150 154 2.6 9.1 
Men's clothing stores 150 154 150 153 150 -1.6 -0.1 
Women's clothing stores 315 337 331 338 335 -0.9 6.4 
Other clothing stores 354 400 390 386 393 1.7 10.9 

Furniture 893 918 917 951 925 -2.7 3.5 
Household furniture and appliance stores 704 722 723 756 726 -3.9 3.2 
Household furnishings stores 190 196 195 195 198 1.9 4.5 

Automotive 5,720 5,995 6,217 6,303 6,328 0.4 10.6 
Motor vehicle and recreational vehicle 

dealers 3,609 3,782 4,034 4,096 4,126 0.7 14.3 
Gasoline service stations 1,190 1,214 1,216 1,203 1,182 -1.7 -0.7 
Automotive parts, accessories and services 921 999 968 1,004 1,020 1.7 10.8 

General merchandise stores 1,723 1,824 1,750 1,808 1,790 -1.0 3.9 

Retail stores not elsewhere classified (n.e.c.) 1,812 2,008 1,976 2,022 2,030 0.4 12.0 
Other semi-durable goods stores 560 609 604 609 610 0.1 8.9 
Other durable goods stores 435 480 459 473 484 2.4 11.5 
All other retail stores n.e.c. 818 919 914 940 937 -0.3 14.5 

Total, retail sales 16,439 17,309 17,287 17,609 17,561 -0.3 6.8 

Total excluding motor vehicle and 
recreational vehicle dealers 12,830 13,527 13,253 13,513 13,435 -0.6 4.7 

Department store type merchandise 5,573 5,893 5,753 5,876 5,839 -0.6 4.8 

Provinces and territories 
Newfoundland 278 285 288 294 287 -2.5 3.2 
Prince Edward Island 72 71 72 77 72 -5.6 0.7 
Nova Scotia 544 536 539 551 549 -0.4 0.9 
New Brunswick 419 410 392 417 420 0.7 0.1 
Quebec 4,041 4,211 4,150 4,212 4,207 -0.1 4.1 
Ontario 6,008 6,370 6,412 6,504 6,562 0.9 9.2 
Manitoba 566 582 566 595 587 -1.3 3.7 
Saskatchewan 491 521 528 548 535 -2.3 9.0 
Alberta 1,736 1,844 1,782 1,848 1,838 -0.5 5.8 
British Columbia 2,230 2,423 2,503 2,506 2,447 -2.4 9.7 
Yukon 17 16 16 16 16 -0.9 -4.7 
Northwest Territories 37 39 39 40 40 1.0 10.1 

P Preliminary figures. 
Revised figures. 
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Retail sales 

 

   

November October November November 
1993 1994f 1994P 1993 to 

November 
1994 

unadjusted 

$ millions % change 

4,080 4,396 4,263 4.5 
3,820 4,065 3,957 3.6 

260 330 305 17.2 

995 1,011 987 -0.7 

1,091 1,067 1,178 8.0 
160 162 177 10.5 
186 157 187 0.2 
338 345 360 6.5 
407 403 455 11.8 

991 973 1,013 2,2 
780 773 796 2.1 
211 200 216 2.6 

5,594 6,195 6,150 9.9 
3,393 3,939 3,855 13.6 
1,187 1,249 1,170 -1.4 
1,014 1,007 1,125 10.9 

2,122 1,879 2,249 6.0 

1,814 1,900 2,033 12.1 
592 579 648 9.4 
439 419 485 10.7 
783 902 900 15.0 

16,686 17,422 17,874 7.1 

13,293 13,483 14,019 5.5 

6,229 5,929 6,561 5.3 

297 286 306 3.0 
73 73 73 0.6 

560 540 561 0.2 
436 410 434 -0.5 

3,978 4,129 4,162 4.6 
6,191 6,468 6,781 9.5 

583 590 609 4.5 
506 549 551 8.9 

1,776 1,826 1,859 4.7 
2,233 2,494 2,481 11.1 

16 16 15 -6.5 
36 40 40 10.8 

• 

Trade group 

Food 
Supermarkets and grocery stores 
All other food stores 

Drug and patent medicine stores 

Clothing 
Shoe stores 
Men's clothing stores 
Women's clothing stores 
Other clothing stores 

Furniture 
Household furniture and appliance stores 
Household furnishings stores 

Automotive 
Motor vehicle and recreational vehicle dealers 
Gasoline service stations 
Automotive parts, accessories and services • General merchandise stores 

Retail stores not elsewhere classified (n.e.c.) 
Other semi-durable goods stores 
Other durable goods stores 
All other retail stores n.e.c. 

Total, retail sales 

Total excluding motor vehicle and recreational 
vehicle dealers 

Department store type merchandise 

Provinces and territories 
Newfoundland 
Prince Edward Island 
Nova Scotia 
New Brunswick 
Quebec 
Ontario 
Manitoba 
Saskatchewan 
Alberta 
British Columbia 
Yukon 
Northwest Territories 

P Preliminary figures. 
Revised figures. 
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Note to users 

Population projections for Canada, provinces and territories, 
1993-2016 (91-520, $50) contains new projections for 
Canada's population by age and sex at the provincial and 
territorial levels. It gives four series of projections, 
representing three growth scenarios (high, medium and 
low) with the aim of providing a plausible range of future 
growth. At the national level, projections three and four 
are high-growth scenarios and yield almost identical 
results. The projections are provided for Canada, the 
provinces and territories to the year 2016. Projections are 
extended to 2041 for Canada by keeping the fertility, 
mortality and migration assumptions constant at the levels 
projected for 2016. 
• These new projections use 1993 preliminary estimates 

adjusted for net census .  undercoverage as their base. 
They take into account emerging demographic trends, 
primarily based on recent changes in the components of 
population growth (births, deaths and migration). The 
report includes a description of the projection methods 
and the underlying assumptions, along with a brief analysis 
of results. 
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Population projections for Canada, 
the provinces and territories 
1993-2016 

As of July 1, 1994, Canada's population had reached 
29 million. By 2016 the population is projected to 
increase to between 34 and 40 million with a projec-
tion of 37 million under the medium-growth scenario. 

However, under all scenarios, the growth rate for 
.Canada will slow down. This is in line with the trend 
from the latter half of the 1980s. Under the medium-
growth scenario, the average annual growth rate will 
drop 31% over the next two decades, with annual 
rates averaging 0.9% between 2011 and 2016, 
compared with 1.3% between 1993 and 1996. 

Levels of immigration and emigration are 
assumed to be constant in the medium-growth 
scenario. Therefore, the decreasing annual growth 
rate is mainly attributable to a slowing of the natural 
increase (births minus deaths), which will eventually 
become negative. 

Trends in the total population of Canada, 1976-2041 

As of July 1. 

By 2016 half the population will be over 40 

The population will undergo considerable ageing 
as it moves into the 21st century. The main cause of 
this trend is a low fertility rate, which has persisted 
below the replacement level of 2.1 children per 
woman since the early 1970s. By 2016 half the  

population will be over 40 and half will be under 40, 
compared with a median age of 34 in 1993. By 2041 
the medium-growth scenario shows the median age at 
44. 

The medium-growth scenario also shows that the 
propo rtion of seniors aged 65 and over will expand 
from the current 12% of population to 16% by 2016—
and it will soar to 23% by 2041. Seniors' numbers 
will more than triple from 3.4 million in 1993 to 
between 9 and 11 million by 2041. 

The most rapidly growing age group will be those 
aged 85 and over: it will more than double in size 
from 300,000 to 800,000 between now and 2016. By 
2041 their number will increase five-fold to 1.6 million. 

The rapid rise in the number and propo rt ion of the 
elderly can be partly attributed to the fact that people 
are living longer and partly to the ageing of those born 
during the post-war baby boom. 

While the elderly population grows, the propo rtion 
of young people will drop dramatically. By 2016, 
under the medium-growth scenario, one in five 
Canadians (20%) will be under 18, compared with 
one in four (25%) in 1993. By 2041 the propo rt ion 
will drop to 19%, if the level of fertility remains 
constant. If fertility falls to 1.5 children per woman 
from its current 1.7, the propo rtion of young people 
will decline further, to 17% by 2041. 

By comparison, the population aged 15 to 64 will 
expand more slowly than the over-65 age group. As 
a result, over the next two decades, more elderly 
Canadians may become dependent on the working 
age population. 

6 Statistics Canada — Cat. no. 11-001E 
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• A common measure of this is the dependency 
ratio: the propo rtion of children and the elderly in 
relation to the working age population. In 1993 the 
dependency ratio was 48%. After an initial decrease 
to 45% over the next 15 years—a result of the 
shrinking propo rtion of children—the dependency ratio 
will increase to 49% by 2016 (according to the 
medium-growth scenario). By 2041, as the propo rtion 
of the elderly surges, the dependency ratio will 
increase to 62%. 

All provinces except Newfoundland are likely to 
grow 

The medium-growth scenario shows that all 
provinces except Newfoundland will grow over the 
next 25 years. In general, growth rates for the 
provinces and territories will tend to decline over the 
period under the medium- and low-growth scenarios. 
The provincial growth rates are either relatively 
constant or slightly increasing under the most 
favourable high-growth scenarios. 

Provincial shares of the total population are 
projected to change very slowly over time. By and  

large, the ranking of the provinces and territories will 
remain the same as in 1993. However, Ontario, 
British Columbia and Alberta will likely increase their 
shares over the next 25 years. 

Interprovincial migration plays an impo rtant role in 
the growth and distribution of provincial and territorial 
population. Consequently, their projected population 
trends are more uncertain than those for the nation. 

Immigration levels have the highest impact on 
projected population growth at the national level, since 
the fertility rate has been below the replacement level 
since the 1970s. Immigration levels increased 
substantially to about 250,000 a year in the early 
1990s, compared with 84,000 in 1985. Recently, the 
federal government set immigration targets for 1995 
at between 190,000 and 215,000, somewhat below 
the level (250,000) used in the medium-growth 
scenario in this repo rt . 

Population projections for Canada, provinces and 
territories, 1993-2016 (91-520, $50) is now available. 
See "How to order publications". 

For further information on this release, contact 
M.V. George (613-951-9580) or Lucette Dell'Oso 
(613-951-2304), Population Projections Section. ❑  

Medium-growth scenario for the population aged 65 and over 

Year 

Population 65 + 65-74 	 75-84 85 + 

Number 
in thousands 	of total 

population 

	

Number 	 Number 

	

in thousands 	of 65 + 	 in thousands of 65 + 
Number 

in thousands of 65 + 

1991 3,211.0 	11.4 1,918.6 	59.7 	 1,004.5 31.3 287.9 9.0 

1993 3,393.0 	11.8 2,015.6 	59.4 	 1,059.6 31.2 317.8 9.4 

2016 5,894.3 	15.9 3,392.3 	57.6 	 1,703.9 28.9 798.1 13.5 

2041 9,669.5 	22.6 4,502.9 	46.6 	 3,588.9 37.1 1,577.7 16.3 

Sources 1991: Statistics Canada, Revised Intercensal Population and Family Estimates, July 1, 1971 -1991 (91-537) 
1993-2041: Statistics Canada, Demography Division, Population Projections Section • 
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OTHER RELEASES 

Community profiles 
1991 Aboriginal Peoples Survey 

Statistical profiles of the aboriginal communities that 
participated in the 1991 Aboriginal Peoples Survey 
(APS) are now available in an electronic diskette 
version (MS-DOS). These profiles include 599 
aboriginal communities (i.e., Indian reserves and 
settlements, and Inuit and Métis communities), with a 
minimum aboriginal identity population of 40 persons. 
Aboriginal identity population is defined as that po rtion 
of the population who identify with their aboriginal 
origins and/or are registered under the Indian Act. 

This electronic product incorporates the data 
already published in the paper version, APS 
community profiles (89F0020XPE). The profiles 
consist of a single table displaying 538 characteristics 
for each aboriginal community, each province and 
territory, and Canada. Using Census C-91 software, 
the product allows users to select, retrieve, 
manipulate, display and extract one or more 
characteristics for any number of the geographical 
areas available. 

The profiles contain data from the APS and 
selected data from the 1991 Census. The topics 
include: aboriginal languages; traditional activities; 
disability; health, lifestyle and social issues; mobility; 
schooling; work and related activities; expenditures; 
sources of income; and housing. 

For further information or to order the electronic 
version, Community profiles, 1991 Aboriginal Peoples 
Survey (89F0020XDB, $820), contact your nearest 
Statistics Canada Regional Reference Centre. 
Provincial/territorial priced sets are also available. • 

Soft drinks 
December 1994 

Data for December 1994 on the production of soft 
drinks are now available. 

Available on CANSIM: matrix 196. 

Monthly production of soft drinks (32-001, $3/$30) 
will be available shortly. See "How to order 
publications". 

For further information on this release, contact 
Peter Zylstra (613-951-3511), Industry Division. 	• 

Statistics Canada's official release bulletin 

Catalogue 11-001E. (Canada: $175; United States: US$210; other countries: US$245.) 

Published each working day by the Communications Division, Statistics Canada, 
10-H, R.H. Coats Bldg., Tunney's Pasture, Ottawa, Ontario K1A OT6. 
To receive The Daily from the Internet, send an e-mail message to "listproc@statcan.ca ". 
Leave the subject line blank. In the body of the message, type "subscribe daily firstname 
lastname". 

Editor: Tim Prichard (613-951-1103) 
Head of Official Release: Jacques Lefebvre (613-951-1088) 

Published under the authority of the Minister responsible for Statistics Canada ® Minister of 
Industry, Science and Technology, 1995. Citation in newsprint, mag azine, radio, and 
television reporting is permitted subject to the requirement that Statistics Canada is 
acknowledged as the source. Any other reproduction is permitted subject to the requirement 
that Statistics Canada is acknowledged as the source on all copies as follows: Statistics 
Canada, The Daily, Catalogue 11-001E, along with date and page references. 
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Monthly survey of manufacturing, November 1994. 
Catalogue number 31-001 
(Canada: $19/$190; United States: US$23/US$228; 
other countries: US$27/US$266). 

Primary iron and steel, November 1994. 
Catalogue number 41-001 
(Canada: $6/$60; United States: US$8/US$72; 
other countries: US$9/US$84). 

Population projections for Canada, provinces and 
territories, 1993-2016. 
Catalogue number 91-520 
(Canada: $50; United States: US$60; other 
countries: US$70). 

The paper used in this publication meets the minimum 
requirements of American National Standard for 
Information Sciences - Permanence of Paper for Printed 
Library Materials, ANSI Z39.48 - 1984. 
0 

• 
How to order publications 

Simplify your data search with Statistics Canada catalogue, 1994 (11-204E, $15; United States: US$18; other countries: US$21). 
Its keyword index will guide you to statistics on Canada's social and economic activity. 
Order The Daily and other publications by phone: 
Please refer to the 	• 	Title 	• 	Catalogue number 	• 	Volume number 	• Issue number 	• 	Your VISA or MasterCard number. 

In Canada and the United States call: 1- 800-267 -6677 
From other countries call: 1- 613-951 -7277 
Or fax your order to us: 1- 613-951 -1584 

For address changes: Please refer to your customer account number. 
To order a publication by mail, write: Sales and Se rv ice, Marketing Division, Statistics Canada, O ttawa, K1A OT6. 

• Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers add 7% GST. 

Statistics Canada Regional Reference Centres provide a full range of the Agency's products and services. 
For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada. 

Authorized agents and bookstores also car ry  Statistics Canada's catalogued publications. 

•	 
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REGIONAL REFERENCE CENTRES 

Statistics Canada's Regional Reference Centres offer a full range of products and services. Each centre is 
equipped with a library and a sales counter where you can consult or purchase publications, microcomputer 
diskettes, CD-ROM discs, microfiche, maps and more. 

Each centre also has computers for retrieving data from CANSIM and E-STAT, Statistics Canada's data 
retrieval systems. A telephone inquiry service is available with toll-free access for those of you located outside 
local calling areas. Many other valuable services — from seminars to consultations — are also offered. 
Contact your nearest Statistics Canada Regional Reference Centre for information. 

Newfoundland and Labrador, Nova 
Scotia, Prince Edward Island and 
New Brunswick 

Advisory Services 
Statistics Canada 
North American Life Centre 
1770 Market Street 
Halifax, Nova Scotia 
B3J 3M3 
Local calls: (902) 426-5331 
Toll free: 1-800-565-7192 
Fax: 1-902-426-9538 

Quebec 
Advisory Services 
Statistics Canada 
Suite 412, East Tower 
Guy Favreau Complex 
200 René Lévesque Blvd. West 
Montréal, Quebec 
H2Z 1X4 
Local calls: (514) 283-5725 
Toll free: 1-800-361-2831 
Fax: 1-514-283-9350 

National Capital Region 
Statistical Reference Centre (NCR) 
Statistics Canada 
Lobby, R.H. Coats Building 
Holland Avenue 
Tunney's Pasture 
Ottawa, Ontario 
K1A OT6 
If outside the local calling area, dial the 
toll-free number for your province. 
Local calls: (613) 951-8116 
Fax: 1-613-951-0581 

Southern Alberta 
Advisory Services 
Statistics Canada 
First Street Plaza, Room 401 
138-4th Avenue Southeast 
Calgary, Alberta 
T2G 4Z6 
Local calls: (403) 292-6717 
Toll free: 1-800-882-5616 
Fax: 1-403-292-4958 

Alberta and the Northwest 
Territories 

Advisory Serv ices 
Statistics Canada 
8th Floor, Park Square 
10001 Bellamy Hill 
Edmonton, Alberta 
T5J 3B6 
Local calls: (403) 495-3027 
Toll free: 1-800.563-7828 
Fax: 1-403-495-5318 

British Columbia and the Yukon 
Advisory Services 
Statistics Canada 
Sinclair Centre, Suite 300 
757 West Hastings Street 
Vancouver, British Columbia 
V6C 3C9 
Local calls: (604) 666-3691 
Toll free: 1-800-663-1551 
Fax: 1-604-666-4863 

Telecommunications device for the 
hearing impaired 
Toll free: 1-800-363-7629 

Ontario 
Advisory Services 
Statistics Canada 
10th Floor 
Arthur Meighen Building 
25 St. Clair Avenue East 
Toronto, Ontario 
M4T 1M4 
Local calls: (416) 973-6586 
Toll free: 1-800-263-1136 
Fax: 1-416-973-7475 

Manitoba 
Advisory Serv ices 
Statistics Canada 
Suite 300, MacDonald Building 
344 Edmonton Street 
Winnipeg, Manitoba 
R3B 3L9 
Local calls: (204) 983-4020 
Toll free: 1-800-661-7828 
Fax: 1-204-983-7543 

Saskatchewan 
Advisory Services 
Statistics Canada 
Avord Tower, 9th Floor 
2002 Victoria Avenue 
Regina, Saskatchewan 
S4P OR7 
Local calls: (306) 780-5405 
Toll free: 1-800-667-7164 
Fax: 1-306-780-5403 
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