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MAJOR RELEASES

Consumer price index
October 1995

Canadians paid 2.4% more for consumer purchases
in October 1995 than in October 1994. This was
largely due to price increases for new vehicles, vehicle
insurance, mortgage loans and paper products.

Percentage change in the consumer price index
from the same month of the previous year
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The CPI's annual changes have ranged between
+2.3% and +2.5% for four months in a row. Rates were
lower at the beginning of the year in part because of
cigarette tax reductions in 1994. Rates then surged to
a peak of +2.9% in May.

New vehicle prices rose in November 1994 and
January 1995, contributing significantly to the 2.4%
increase in consumer inflation since last year. Vehicle
insurance premiums also increased. Mortgage loans
were more expensive than a year earlier, largely due to
higher interest rates. Higher prices for paper products
led to increased prices for household paper supplies.

in several categories, consumers benefited from
lower prices than a year earlier. These included piped
gas, fresh produce, women’s wear and computer
equipment.

A 0.1% decline between September and October

Falling prices for traveller accommodation,
gasoline, and women’s clothing contributed to a 0.1%
decline in the CPI between September and October. A
1.7% annual rise in property taxes prevented the CPI
from declining further.

In July, rates for traveller accommodation climbed
17.9%. This exceptionally large summer increase was
attributed to a noticeable increase in the number of
non-resident visitors to Canada and to a decline in the
number of Canadians travelling outside the country.
The rates for travelier accommodation dropped 9.8%
in October, a larger than normal autumn decline.
Even so, rates remained well above their level of a
year earlier, suggesting that demand was still high.
in fact, the tourism numbers for September support
this suggestion: they show that residents of overseas
countries visited Canada in record numbers.

Motorists benefited from a 1.5% reduction in
gasoline prices. Gasoline price wars took place in
nearly all the provinces. Except for a brief interruption
in September, gasoline prices have fallen without
stopping since May. Crude oil prices dropped 10.2%
between April and September. The early estimate for
October showed a further 4.9% decline.

Prices of women’s clothing fell 2.1% in October as
many items went on special. Prices increased 1.2% in
both August and September; higher prices for cotton,
wool and polyester contributed to those increases. Even
as women’s wear went on special in October, prices
increased for men’s and children’s clothing.

Piped gas rates fell for the fifth month this year.
Ontario residents benefited most from the latest
reductions. Maintenance and repair charges for
homeowners and tenants feil. Most of this was due to
price discounts on paint across the country.

Property tax increases put upward pressure on the
CPI. The 1.7% annual increase was larger than the
1.3% rise of last year; however, these increases were
the lowest since October 1980. Provincial averages
ranged from a decline of 1.7% in Nova Scotia to a rise
of 3.5% in New Brunswick.
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. Annual percentage change in property taxes

1993 1994 1995

Canada 3.0 13 1.7
Newfoundland 0.6 0.2 25
Prince Edward Island 6.9 35 1.8
Nova Scotia 4.1 0.4 1.7
New Brunswick 41 57 3.5
Quebec 1.7 0.6 21
Ontario 3.0 0.6 15
Manitoba 8.5 54 33
Saskatchewan 2.0 1.6 1.6
Alberta 40 22 1.0
British Columbia 33 32 1.6

Note:  The reported property tax changes take into account changes in
mill rates as well as revisions to the assessed values of properties.
Property taxes include payments to municipalities, regional
govemments and school boards as well as special levies.

Significant price advances for paper supplies,

personal care supplies and beer purchased from
stores occurred in October. Prices of household paper
supplies, which increased every month this year, rose
a further 2.6%. As a result, prices in October stood
19.7% above their levels of a year earlier. Prices
increased for personal care supplies as September’s
sale prices returned to regular levels. Prices of beer
purchased from stores rose, most notably in Ontario
and Quebec. These increases were due mostly to
higher costs for raw materials and packaging.

Prices for food from stores were unchanged overall.

Fresh fruit, beef, turkey, lettuce and coffee prices all fell
in October. Higher prices for bakery products, chicken

and tomatoes offset these declines. Upward pressure
on wheat prices because of a smaller crop in 1995 was
a factor behind the rise in the bakery products index.

Provinces at a glance

The increases in provincial CPls from October 1994
ranged from 1.2% in Nova Scotia and New Brunswick
to 2.7% in Ontario. A sharp decline in food prices,
accompanied by a below-average rise in household
operations and furnishings costs and transportation
charges, explained the low inflation rate in Nova Scotia.
In New Brunswick, sharp declines in the indexes for
food and clothing were accompanied by smaller than
average increases in transportation costs and prices
for household operations and furnishings. In Ontario,
consumers saw above-average advances in food prices
and transportation charges.

Between September and October, the CPI
increased in only three provinces: Newfoundland,
Prince Edward Island and Saskatchewan.

Available on CANSIM: matrices 7440-7453 and
7477-7478.

The October 1995 issue of The consumer price
index (62-001, $10/$100) is now available. See "How
to order publications”.

For further information on this release, contact
Sandra Shadlock (613-951-9606), Prices Division. 0O
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Consumer price index and its major components

(1986=100)
Oct. Sept. Oct. Sept. Oct.
1995 1995 1994 1995 1994
to to
Oct. Oct.
1995 1995
unadjusted
% change
All-items 133.8 133.9 130.7 -0.1 24
Food 125.6 1255 123.2 0.1 1.9
Shelter 134.0 134.1 1329 -0.1 0.8
Household operations and furnishings 1224 122.2 119.3 0.2 2.6
Clothing and footwear 132.3 132.7 1314 -0.3 0.7
Transportation 138.2 138.7 131.3 -0.4 5.3
Health and personal care 135.8 135.4 135.8 0.3 0.0
Recreation, education and reading ’ 145.0 146.2 139.8 -0.8 3.7
Alcoholic beverages and tobacco products 144.7 1442 140.6 0.3 29
Goods 126.5 126.6 123.8 -0.1 22
Services 142.7 142.9 139.1 -0.1 2.6
All-items excluding food and energy 136.7 136.8 133.2 -0.1 2.6
Energy 126.1 127.6 125.2 -1.2 0.7
Purchasing power of the consumer dollar ex-
pressed in cents, compared with 1986 74.7 74.7 76.5
All-items (1981=100) 177.2

Consumer price index for the provinces, Whitehorse and Yellowknife

(1986=100)
Oct. Sept. Oct. Sept. Oct.
1995 1995 1994 1995 1994
to to
Oct. Oct.
1995 1995

unadjusted
% change
Newfoundland 1278 127.4 125.8 0.3 . 1.6
Prince Edward Island 132.6 132.0 129.5 05 24
Nova Scotia 130.3 130.5 128.7 -0.2 1.2
New Brunswick 129.4 129.5 127.9 -0.1 1.2
Quebec 131.2 131.4 128.2 -0.2 2.3
Ontario 134.8 135.1 131.3 -0.2 2.7
Manitoba 135.9 135.9 1325 0.0 2.6
Saskatchewan 136.1 135.8 133.6 0.2 1.9
Alberta 133.2 133.2 130.4 0.0 21
British Columbia 1375 1375 134.9 0.0 1.9
Whitehorse 130.4 1310 129.2 -0.5 0.9
Yellowknife 133.6 134.1 129.4 -0.4 3.2
[ ]
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OTHER RELEASES

Department store sales
October 1995

Seasonally adjusted department store sales rose a
slight 0.3% in October, following a 0.8% decline in
September. Sales for the first 10 months of 1995 were
up 4.6% over the same period last year.

Department store sales

Department store sales including concessions

Sept. Oct. Sept.  Oct.
1995’ 1995° 1995 1994
to to

Oct. Oct.

1995 1995

seasonally adjusted

$ millions % change

Sales 1,172.3 1,175.9 0.3 53

" Revised figures
P Preliminary figures

Consumers spent more money on goods and
services from department stores in October, up 2.3%
from a year earlier (unadjusted). Except for February
and March, year-over-year sales have increased in
each month of 1995 due to gains by the discount
department stores.

The major stores rang up sales of $536.9 million
in October, a 9.3% drop from October 1994. This
decrease followed the small September increase, which
was the first year-over-year increase in 1995 for the
major stores.

Consumer spending in the discount stores totalled
$639.4 million, a 14.6% increase over October 1994,
Year-over-year, discount stores sales have increased
in every month of 1995 except February. In October,
the discounters took in 54.4% of the total department
store sales.

Department store retailers in Saskatchewan posted

. an 8.8% sales increase compared with October 1994,

the largest increase at the provincial level. Sales in
British Columbia declined 0.1% after six consecutive
months of year-over-year increases.

Oct. Oct.
1995 1994
to
Oct.
1995

unadjusted
$ millions % change
Canada 1,176.3 23
Newfoundland X X
Prince Edward Island X X
Nova Scotia 39.3 2.2
New Brunswick 30.8 29
Quebec 2123 2.0
Ontario 488.3 2.4
Manitoba 50.4 25
Saskatchewan 37.5 8.8
Alberta 128.6 3.8

British Columbia, the Yukon, the

Northwest Territories 165.9 -0.1

X Confidential data.

Available on CANSIM: matrices 111, 112 (series 1,
levels 10-12) and 113 (series 3).

The October 1995 issue of Department store sales
and stocks (63-002, $16/$160) will be available in
December. See "How to order publications".

For further information on this release, contact
Leslie Kiss (613-951-3556), Retail Trade Section,
Industry Division. |

Production and disposition of tobacco

products
October 1995

Canadian manufacturers made 4.29 billion cigarettes in
October, a 14.2% decrease from October 1994. They
shipped 3.96 billion cigarettes in October 1995, a 2.8%
drop from a year earlier.

Domestic sales (89% of total shipments) gained
3.5% compared with October 1994; exports declined
37.7%. With production higher than shipments,
inventories expanded to 4.93 billion cigarettes.

Cigarette production for the first 10 months of 1995
stood at 42.78 billion cigarettes, down 6.6% from the
same period a year earlier. Year-to-date shipments fell
marginally (-0.5%) from the same period in 1994,

Statistics Canada - Cat. no. 11-001E



The Daily, November 22, 1995

Data on domestic shipments are an aggregate of
shipments reported by Canadian manufacturers, and
are not data on retail sales or final consumption.

Available on CANSIM: matrix 46.

The October 1995 issue of Production and
disposition of tobacco products (32-022, $6/360) will
be available shortly. See "How to order publications”.

For further information on this release, contact
Peter Zylstra (613-951-3511), Industry Division. | |

Railway carloadings
Ten-day period ending October 31, 1995

Carloadings of freight (excluding intermodal traffic)
during the 10-day period ending October 31, 1995,
increased 7.8% to 6.7 million tonnes. The number of
cars loaded increased 4.8% from the same period of
last year.

Intermodal traffic (piggyback) tonnage totalled
438 000 tonnes, a 4.2% decrease from the same
period of last year. The year-to-date figures showed
an increase of 8.0%. :

Total traffic (carioadings of freight and intermodal
traffic) increased 6.9% during the period. This brought
the year-to-date total to 212.1 million tonnes, a 2.4%
increase from the previous year.

All year-to-date figures have been revised.
For further information on this release, contact

Angus Maclean (613-951-2528, fax: 613-951-0579),
Surface Transport Unit, Transportation Division. [ |

Business entry and exit estimates
First quarter 1995

The Business Register's estimates from the Business
Entry and Exit Survey are now available for the first
quarter of 1995. The business entry and business
exit estimates have declined since the first quarter

of 1994 (-1.8% and -4.7% respectively). Most of this
decline can be attributed to the construction, retail
trade, and the accommodation, food and beverage
services industries. In these industries, the combined
net business formation shortfall was about 1,950
businesses. By contrast, the business services
industry has remained buoyant, with a positive net
business formation of almost 1,000 businesses during
the first quarter of 1995.

The entry and exit estimates are available quarterly
(by region and industry), covering the first quarter of
1993 through the first quarter of 1995. To facilitate
comparisons within industries or regions, estimates of
business formations and closures are also available for
the same periods.

. Due to budgetary constraints, the Business
Register program will suspend production of the
Business Entry and Exit Survey estimates. If another
funding source becomes available, the survey might
resume, either on a regular or an ad hoc basis.

For further information on this release, contact
Stewart Taylor (613-951-0389), Product Analysis
and Data Dissemination Section, Business Register
Division. ]

Construction type plywood
September 1995

Manufacturers made 158 673 cubic metres . of
construction type plywood in September, a
2.4% increase from 154 879 cubic metres in
September 1994.

Available on CANSIM: matrix 122 (level 1).

The September 1995 issue of Construction type
plywood (35-001, $6/$60) will be available shortly. See
"How to order publications".

For further information on this release, contact Ted
Brown (604-666-3694), Pacific Region. ]

6 Statistics Canada - Cat. no. 11-001E




The Daily, November 22, 1995

PUBLICATIONS RELEASED

Monthly survey of manufacturing, September 1995
Catalogue number 31-001

(Canada: $19/$190; United States: US$23/US$228;
other countries: US$27/US$266).

Printing, publishing and allied industries, 1993
Catalogue number 36-251

(Canada: $38; United States: US$46; other countries:
US§$54).

Primary iron and steel, September 1995

Catalogue number 41-001

(Canada: $6/$60; United States: US$8/US$72; other
countries: US$9/US$84).

The consumer price index, October 1995
Catalogue number 62-001

(Canada: $10/$100; United States: US$12/US$120;
other countries: US$14/US$140).

Available at 7:00 a.m. today

Imports by commodity, September 1995, microfiche
version

Catalogue number 65-0070XMB

(Canada: $35/$350; United States: US$42/US$420;
other countries: US$49/US$490).

Imports by commodity, September 1995, paper
version

Catalogue number 65-0070XPB

(Canada: $75/$750; United States: US$90/US$900;
other countries: US$105/US$1,050).

The paper used in this publication meets the minimum
requirements of American National Standard for Information
Sciences - Permanence of Paper for Printed Library
Materials, ANS| Z39.48 - 1984.

®

Published by authority of the Minister responsible for Statistics
Canada. © Minister of Industry, 1995. Citation in newsprint,
magazine, radio, and television reporting is permitted subject to the
requirement that Statistics Canada is acknowledged as the source.
Any other reproduction is permitted subject to the requirement that
Statistics Canada is acknowledged as the source on all copies as
follows: Statistics Canada, The Daily, catalogue 11-001E, along with
date and page references.

How to order publications

Order The Daily and other publications by phone:

From other countries call:
Or fax your order to us:

Simplify your data search with Statistics Canada Catalogue, 1994 {11-204E, $15; United States: US$18; other countries: US$21).
Its keyword index will guide you to statistics on Canada’s social and economic activity.

Please refertothe ¢ Title ¢ Catalogue number + Volume number e Issue number ¢ Your VISA or MasterCard number.

In Canada and the United States call:

For address changes: Please refer to your customer account number.

To order a publication by mail write: Sales and Service, Marketing Division, Statistics Canada, Ottawa, K1A 0T6.
include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers add 7% GST.

Statistics Canada Regional Reference Centres provide a full range of the Agency’s products and services.
For the reference centre nearest you, check the blue pages or your telephone directory under Statistics Canada.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

1-800-267-6677
1-613-951-7277
1-613-951-1584
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straight to the source?

Join the thousands of successful Canadian decision-makers who
turn to Statistic Canada’s Canadian Economic Observer for
their monthly briefing. Loaded with first-hand information,
collectively published nowhere else, CEO is a quick, concise

and panoramic overview of the Canadian economy. Its reliability

and completeness are without equal.

¥ single source

Consultations with our many readers - financial analysts,
planners, economists and business leaders — have
contributed to CEQ’s present, widely-acclaimed, two-part
format. The Analysis Section includes thought-
provoking commentary on current economic conditions,
issues, trends and developments. The Statistical
Summary contains the complete range of hard numbers
on critical economic indicators: markets, prices, trade,
demographics, unemployment and more.

More practical, straightforward and user-friendly than
ever before, the Canadian Economic Observer gives you
more than 150 pages of in-depth information in one
indispensable source.

. Jhy purchase CEO?
As a subscriber, you'll be directly connected to Statistics

Canada’s economic analysts — names and phone numbers
are listed with articles and features. You'll also receive a

STATISTICS CANADA LIBRARY
OTHEQUE STATISTIQUE CANADA

1010201723

fe you getting your | Wil |
or—ation on the Ciueiaiar ——

# economy “first-hand”?

Chances are, you spend hours reading several newspapers and a
handful of magazines trying to get the whole economic picture - only
to spend even more time weeding out fiction from fact! Wouldn’t it

be a great deal more convenient (and much more effective) to go

copy of
CEO’s
annual
Historical
Statistical Supplement
- at no additional cost.

So why wait for others to publish Statistics Canada’s data
second-hand when you can have it straight from the
source? Order your subscription to the Canadian
Economic Observer today.

The Canadian Economic Observer (catalogue no. 10-2300XPB) is $220
annually in Canada, US$260 in the United States and US$310 in other
countries. Highlights of the Canadian Composite Leading Indicator
(catalogue no. 11F0008XFE) are available by fax - the same day of release
~ for $70 annually in Canada and US$70 in the United States.

To order, write to: Statistics Canada, Marketing Division, Sales and
Service, 120 Parkdale Avenue, Ottawa, Ontario, K1A 0T6 or contact the
nearest Statistics Canada Reference Centre listed in this publication.

If more convenient, fax your order to 1-613-951-1584 or call toll-free
1-800-267-6677 and use your VISA or MasterCard.
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