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MAJOR RELEASE

Household facilities by income and ' .

other characteristics
1994 -

Households have continued to acquire leisure and
time-saving items for the home despite a 7% decline
in average real income since its peak in 1989. This
trend appeared across all income groups and among
different household types.

For example, over half (563.8%) of households in
the lowest quintile (the 20% with lowest incomes) had
a VCR in 1994, compared with 29.1% in 1989. By
comparison, 93.4% of households in the highest
quintile had a VCR in 1994 compared to 81.3% in
1989.

These trends can be explained by several factors.
Over the last several years consumer credit has
grown and the savings rate has declined. More
recently, improved labour market conditions in 1994
may have contributed to consumer confidence and,
therefore, increased purchases of items for the home.
As well, prices for ‘high-tech’ equipment have tended
to decrease over time.

Higher income households have a jump start on
the information highway

Computer ownership varied widely according to
household income and by type of household.
Households in the highest income quintile were five
times more likely to have a home computer than
those in the lowest quintile (46.1% vs 9.2%).

Single-family households with children under 18
years of age were three times more likely to have a
computer than one-person households (34.8% vs
11.7%). Computers remained a rare item for elderly
households; only seven in 100 households whose
head was 65 years or over had a computer in 1994.

Subscribing to cable television, potentially a key
component in the information highway, varied more by
location than by income or household type. While
74.1% of all homes had cable television in 1994, only
34.4% of rural homes had the service, reflecting the
overall lack of availability to non-urban areas.

Note to users

On November 2, 1994, Household Surveys Division
released data from the household facilities and equipment
(HFE) survey showing that Canadian households are
entering the high-tech world more and more. Today, the
division releases data linking demographic, housing, and
facilities information from the HFE survey to income data
from the survey of consumer finances. Both surveys were
done in Spring 1994 and used the same sample of
households. They represent virtually all private households
in Canada, except for those in the Yukon and Northwest
Territories and households on Indian reserves.

Detailed analysis of the income data, which were
released December 21, 1994 can be found in Income
distributions by size in Canada, 1993 (Catalogue 13-207).

Kids and gadgets go together

Two-parent households with children under 18
years of age had a 1993 average income of $59,348
considerably higher than the overall household
average of $46,559. This household type also had
higher ownership rates for most types of equipment
than did other household types.

Time-saving appliances were particular favourites
of these families: 92.1% had -a microwave and 61.4%
a dishwasher. By comparison, 63.6% of one-person
households had a microwave and 233% a
dishwasher.

Leisure equipment was another popular item for
two-parent families with children: 65.0% had two or
more colour televisions, 94.0% a VCR, 53.2% a
compact disc player and 26.2% a camcorder.
Meanwhile, lower incomes and differing lifestyles
meant one-person households had fewer of the
entertainment items; 19.1% had two or more colour
televisions, 55.5% a VCR, 25.3% a CD player and
only 4.2% had a camcorder.

A two-parent family with children under 18 years
of age was also more likely than other household
types to own a van or truck. In 1994, 43.3% of these
families could pack up the kids in a van or truck. By
comparison, 33.6% of families consisting of only a
married couple owned this type of vehicle.
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Rent takes a bigger slice of income

The proportion of renters spending 30% or more
of their income on rent increased to 34.9% in 1994
from 31.5% in 1993 and 29.5% in 1992. The 1983

proportion was substantially lower at 24.0%. Canada °

Mortgage and Housing Corporation considers
households who spend 30% or more of their income
on shelter to be spending more than the norm.

Owning a home becomes more popular among
one-person households

In 1994, 39.8% of one-person households owned
their home compared to 38.1% 1993, and 34.3% in
1989. This increase was concentrated in the 35-t0-44
and 65-and-over age groups. Among the elderly, this
increase was more likely . due to changes in family

composition, such as the death of a spouse, rather
than an increased propensity to own as was probably
the case in the 35-to-44 age ‘group.

The home ownership rate for households
consisting of only a married couple increased from
70.8% in 1989 to 75.4% in 1993 and remained at the
same level in 1994 (75.1%).

Data " on households by income, province,
household type, age of head and other characteristics
are presented in Household facilities by income and
other characteristics, 1994 (13-218, $35), which is
now available. See "How to order publications”.

For more information concerning these data or on
the availability of special request tabulations or
microdata files, contact the Income and Housing
Surveys Section [613-951-4633 or 613-951-4643],
Household Surveys Division.

Time-saving and leisure items become more prevalent despite falling average income

Lowest Middle Highest All
quintile quintile quintile households
per cent of households
Dishwasher
1989 17.5 40.9 69.6 42.5
1994 20.0 45.8 73.8 46.4
Microwave oven
1989 39.8 66.6 81.5 63.4
1994 63.5 85.2 91.9 81.5
Colour television
1989 91.3 974 98.9 96.2
1994 © 957 98.9 99.5 98.2
Video cassette recorder
1989 29.1 63.5 81.3 58.8
1994 ) : 53.8 85.8 934 79.2
Compact disc player
1989 4.3 11.0 20.4 11.6
1994 20.5 413 61.1 40.8
Home computer
19901 5.9 14.1 324 16.3
1994 9.2 223 46.1 25.0

1 not available for 1989.
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OTHER RELEASES

Machinery and equipment price Indexes
Fourth quarter 1994

The machinery and equipment price index (MEPI,
1986=100) by industry of purchase was at a
preliminary level of 115.4 in the fourth quarter of
1994, up 1.1% from the third quarter. The domestic
component increased by 0.9%, while the import
component rose 1.1%.

Among the industry divisions, the largest
contributors to the overall quarterly price increase,
according to their relative importance, were
agriculture (+2.8%), manufacturing (+0.6%) and
community, business and personal services ( +2.3%).
Comparing the fourth quarters of 1993 and 1994, the
manufacturing (+4.0%), agriculture (+9.8%), and
transportation, communication, storage and utilities

(+2.6%) industry divisions were the largest
contributors to the annual price increase.
Machinery and equipment price indexes
(1986 = 100)
Fourth Third Fourth
quarter 1994P  quarter 1994  quarter 1993
to fourth to fourth
quarter 1994 quarter 1994
% change
Machinery and
equipment price
index 115.4 1.1 44
Industry
Agricutture 135.8 238 9.8
Forestry 124.8 0.9 3.7
Fishing 117.6 0.9 5.2
Mines, quarries and
oil wells 114.7 08 - 4.1
Manufacturing 118.3 0.6 4.0
Construction 117.3 0.5 45
Transportation, :
communication,
storage and utilities 110.5 0.4 2.6
Trade 1080 1.2 3.8
Finance, insurance
and real estate 102.9 0.7 2.3
Community, business ’
and personal services 102.1 23 4.4
Public administration 114.6 0.8 4.2
P Preliminary figures. o

Available on CANSIM: matrices 2023-2025.

The fourth quarter 1994 issue of Construction
price statistics (62-007, $19/$76) will be available in
March. See "How to Order Publications".

For further information on this release, contact
Paul-Roméo Danis (613-951-3350, fax: 613-951-

~ 2848), Information and Current Analysis Unit, Prices

Division.

Steel, primary forms
December 1994

Steel, primary forms, production for December 1994
totalled 1 157 754 tonnes, a decrease of 4.0% from
1205 465 metric tonnes the previous year.

Year-to-date production reached 13 800 328
metric tonnes, down 3.5% from 14 296 355 tonnes a
year earlier.

Available on CANSIM: matrix 58 (level 2, series 3).

The December 1994 issue of Primary Iron and
Steel (41-001, $6/$60) will be available at a Iater date.
For further information on this release, contact
Greg Milsom (613-951-9827), Industry Division. ]
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Household facilities by income and other

characteristics, 1994. The paper used in this publication meets the minimum
Catalogue number 13-218 requirements of American National Standard for
(Canada: $35; United States: US$42; other countries: Information Sciences - Permanence of Paper for Printed
US$49). . Library Materials, ANS| 239.48 - 1984.

®

How to order publications

Simplify your data search with the Statistics Canada catalogue, 1994 (11-204E, $15; United States: US$18; other countries: US$21).
Its keyword index will guide you to statistics on Canada’s social and economic activity.

Order The Daily and other publications by phone:

Please refer to the e Title e Catalogue number e Volume number e Issue number e Your VISA or MasterCard number.

In Canada and the United States call: 1-800-267-6677
From other countries call: 1-613-951-7277
Or fax your order to us: 1-613-951-1584

For address changes: Please refer to your customer account number.

To order a publication by mall, write: Sales and Service, Marketing Division, Statistics Canada, Ottawa, K1A 0T6.
Inciude a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers add 7% GST.

Statistics Canada Regional Reference Centres provide a full range of the Agency’s products and services.
For the reference centre nearest you, check the blue pages of your telephone directory under Statistics Canada.

Authorized agents and bookstores also carry Statistics Canada’s catalogued publications.

Statistics Canada’s official release bulietin
Catalogue 11-001E. (Canada: $175; United States: US$210; other countries: US$245.)
Published each working day by the Communications Division, Statistics Canada,

- 10-H, R.H. Coats Bidg., Tunney’s Pasture, Ottawa, Ontario K1A 0T6.
MAJON fEL£ASES To receive The Daily from the Intemet, send an e-mail message to "listproc@statcan.ca”.
e A : Leave the subject line blank. In the body of the message, type "subscribe daily firstname
s R T lastname”.
sy omes Editor: Tim Prichard (613-951-1103)

T Head of Official Release: Jacques Lefebvre (613-951-1088)
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ORTRAIT

A CELEBRATION OF ODUR GREAT NATION

€anada challenges the imagination. Imagine
a country where Newfoundianders live closer
to Africans than they do to fellow Canadians
in British Columbia. Or a country with an
island that has a glacier bigger than Ireland.
Imagine a country with two million lakes, and
the world's Ion?;sf coasfline:~ but that shares a

border with on '

one nation.

- Statistics Canada has created the 54th edi-

tion of Canada: A Portrait as a celebra-
tion of our great nation. Drawn from
Statistics Canada'’s rich palette of national
data, it paints a picture of where we are
socially, economically, culturally and
politically. ‘

Over 60 uniq}t:e and beautiful photographs
combined with lively text, provide a close-up

Eminent Canadians such as astronaut
Roberta Bondar, former hockey star
Jean Béliveau, and writer W.O. Mitchell
have contributed their personal visions of
Canada.

Canada: A Portrait is a beautiful illus-
tration of the Canada of today.

Presented ina 30 cm X 23 cm (12 1/4"X 9”)
format, prestige hardcover, with over 200
pages, Canada: A Portrait (Catalogue
no.11-403E) is available in Canada for .
$38.00 plus GST, US $41.95 in the

~ United States, and US $48.95 in other

countries. -

To order write Statistics Canada,
Publications

look at the Canada
of today. Sa|oes, O!'Iawa,
A nfario, _

Experience this K1A OT6 or con-
land’s remark- tact the nearest
cblc_a noturc:} Statistics Canada
regions an Regional
Idivccajrse human R%enc; Cenire
andscape li in thi
brdicope b
;!;'qpfis eghﬂed: _‘ For faster order-
Th'5P n ; EANava o gy ing call tolHree
The S:P €, 1-800-267-6677

e ety,, and use your VISA
Arts and Leisure, and MasterCard
The Economy, and | ?qr:( osierd ?’rb or
Canada in the your orde
Worid. (613) 951-1584. ’




