
Services indicators 
First qua rter 1995 

The feature a rt icle in this issue of Services indicators is "The  demand for telecommunications services". 
To better understand demand for telecommunications services, the a rt icle looks at the choice of services 
and suppliers, usage frequency and reasons for using the services, and the anticipated growth in business 
se rv ices industries. 

The issue also reviews first-quarter movements in the se rv ices sector. Employment increased 
significantly, while there was little change in output, consumer spending and prices. The trade deficit 
in se rv ices improved somewhat, despite a worsening business se rv ices trade balance. 

The first qua rter 1995 issue of Services indicators (63-016, $28/$112) will be available shortly. See 
"How to order publications". 

For further information on this release, contact George Sciadas (613-951-3177), Se rv ices, Science 
and Technology Division. 

Wednesday, June 14, 1995 
For release at 8:30 a.m. 

MAJOR RELEASES 

• Income after tax, 1993 
	

3 
After-tax family income was $43,225 in 1993, a 2.1% decrease from 1992, bringing it to the 
same level as at the end of the recession of the early 1980s. 

• Motion picture theatres and drive-ins, 1993/94 
	

5 
Movie attendance at regular theatres in Canada reached a four-year high of 76.5 million in 
1993/94, up 7% over the previous year. Even drive-ins had their first resurgence in attendance 
in four years. Despite the increased attendance, average profits for the regular theatres was 
down nearly 7%. 
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Inventory of Statistics Canada's questionnaires on CD-ROM 
1994 

 

 

The inventory of Statistics Canada's questionnaires is now available on CD-ROM. It contains scanned 
images of questionnaires that were used to conduct questionnaire-based surveys in 1994. 

The product provides full text retrieval, allowing for searches by word or subject. It also has a viewer 
for displaying page-by-page images of the questionnaires. 

Each questionnaire-based survey is listed with the titles of the questionnaires used, their form numbers, 
and frequency. Information is also given about the printed and electronically available data series through 
which the survey data are disseminated. Names and phone numbers of contact persons are also provided. 

The inventory of Statistics Canada's questionnaires, 1994 (12-2050XCB, $450) is now available on 
CD-ROM. The price is subject to Statistics Canada's discount policy. 

For further information on this release, or to order, contact Michael Webber (613-951-3458, fax: 
613-951-8578, the Internet: farrkim@statcan.ca), Standards Division. 
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Income including transfers 

$53,459 

Income excluding transfers 	 .. 

$46,488 

❑ End of text 	 The Daily, June 14, 1995 
• End of release 

MAJOR RELEASES 

Income after tax 
1993 

After-tax family income for 1993 was an estimated 
$43,225, a 2.1% decrease from 1992 after adjusting 
for changes in the consumer price index. Since 1989, 
after-tax family income has fallen 6.5%, bringing it to 
the same level as at the end of the recession of the 
early 1980s. 

In 1993, cash transfers and personal income taxes 
reduced the ratio of average family incomes at the top 
and bottom of the income scale from 23:1 before taxes 
and transfers to 5:1 after taxes and transfers. 

After-tax income drops to levels seen in mid-1980s 

1978 79 '80 '81 '82 63 64 65 '86 67 68 69 '90 61 '92 '93 

The 1993 drop in after-tax income was largely due 
to a continued decline in income before government 
transfer payments. Average income before transfers 
declined by $1,250 from its 1992 level, to $46,488. 
This partly reflected lingering effects of the recession, 
as declining employment in the higher wage goods-
producing industries bottomed out. Lower interest rates 
and a decline in the number of families with investment 
income were other factors.  This brought the total 
drop since 1989 (before the recession's onset) to an 
estimated $5,103. 

Unlike in 1992, transfer payments in 1993 did not 
increase to offset any of this loss, due in part  to the fact 
that fewer people received unemployment insurance 
benefits. About 75,000 fewer individuals collected 
regular benefits in 1993 than in 1992. Average family 
transfer payments ($6,971) remained at a level 
comparable to 1992. In total, average transfers rose 
$1,281 between 1989 and 1993. 

Note to readers 

After-tax income is calculated by adding cash government 
transfer payments (such as old age security and unemployment 
insurance benefits) to income before transfers (mainly from 
work and investment) and then by subtracting income taxes 
paid. The claw-back of unemployment insurance and old age 
security benefits is treated as an increase in taxes rather than 
a reduction in transfers. 

Cash transfers and personal taxes are two important 
mechanisms for redistributing income, but the income 
redistribution described in this release does not reflect the 
entire government spending and revenue process: cash 
transfers are 25% of total government spending and personal 
income taxes are 35% of total revenue. Readers are cautioned 
against drawing unwarranted conclusions about net benefits 
presented in this release. 

Dollar amounts and percentages are calculated using 
averages and constant (1993) dollars. Other measures, such 
as medians, are also available for analysis. 

These estimates come from data collected by the Survey 
of Consumer Finances, a supplement to the April 1994 Labour 
Force Survey (about 38,000 households). The sample excludes 
the institutional population, households in the Yukon and 
Northwest Territories, and Indian reserves. 

Cash transfers level off, while lower 
earnings reduce income taxes paid 
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Income tax paid by families averaged 
$10,234, $271 lower than in 1992. Wage earners 
in many families were unemployed or underemployed 
during the recession. So these families had fewer 
earnings to tax, which lowered the overall average tax 
paid by families for a third straight year, bringing the 
total average decline since 1989 to $797. 

58,000 

54,000 

50,000 

46,000 

42,000 

Statistics Canada - Cat. no. 11-001E 	 3 



$ constant 
(1993 dollars) 6,000 

5,000 
Elderly married couples 4,431 4,808 4,000 
Non-elderly married couples 12,027 11,502 
Two-parent families, one eamei 8,922 8,159 3,000 
Two-parent families, two earners 13,406 12,897 2,000 
Female lone-parent families 2,706 2,178 1,000 
Total families 10,505 10,234 0 
Elderly unattached 1,885 1,663 -1,000 
Non-elderly unattached 5,020 5,139 -2,000 
Total unattached 4,154 4,135 Income 	Transfer 	Income 

	
After-tax 

before 	payments 	tax 	income 
transfers 

The Daily, June 14, 1995 

Average income tax paid, by family type Between 1984 and 1993, lower income families 
had the largest gain in after-tax income 

1992 	1993 

  

Cash transfers and personal income taxes reduced 
the income differences between high- and low-income 
groups. Families with incomes in the lowest quintile 
(the group with the lowest 20% of incomes) averaged a 
pre-transfer income of $4,573 in 1993. After receiving 
transfers and paying taxes, their after-tax income 
averaged $16,583. By contrast, the top quintile of 
families averaged $103,396 in income before transfers. 
This was reduced after transfers and taxes to $80,315. 
As a result, the income ratio between the two groups 
decreased from about 23:1 on a pre-transfer basis to 
about 5:1 on an after-tax basis. 

In the sho rt  term, the business cycle's expansion 
and contraction influences taxes and transfers. During 
a recession, taxes paid decrease and transfers 
received increase, while the opposite occurs during an 
expansion. In the long term, changes to taxation and 
transfer programs can modify the impact of economic 
expansions and contractions on after-tax income. To 
make the long-term comparison, it is useful to analyze 
two comparable years from the business cycle: 1984 
and 1993, years with similar average after-tax income. 
(An analysis of two peak income years, 1980 and 
1989, shows comparable results.) 

For all families between 1984 and 1993, modest 
gains in income before transfers were accompanied 
by a significant increase in cash transfer payments. 
Increased income taxes offset both these gains, leaving 
after-tax family income almost the same. By income 
group, however, the impact was quite different. Only 
the lowest quintile saw after-tax income increase over 
the period. All other groups saw either real decreases 
or no change. 

	

Lowest 	Second 	Middle 	Fourth 	Highest 

	

® quintile 	quintile 	quintile MI quintile 	quintile 

Over the 1984-to-1993 period, average income 
before transfers increased for the highest (+$4,248) 
and second-highest (+$1,286) income quintiles, it 
declined for the others. The income gains for the two 
highest groups were completely offset by significant 
tax increases. In fact, the tax increases helped defray 
most of the dramatic growth in transfer payments 
shared by all families. The lowest quintile saw little 
change in income taxes, with only a $111 rise between 
1984 and 1993. This group's 7.0% gain in after-tax 
income over the period was due entirely to increased 
transfer payments, which rose $1,457. The middle 
quintile had almost equal increases in transfers and 
taxes: a fall in after-tax income for this group was due 
to lower income before .transfers. 

On a pre-transfer basis, the income ratio between 
the highest and lowest family income quintiles grew 
from about 18:1 in 1984 to 23:1 in 1993. On an after-
tax basis, the ratio remained unchanged at about 5:1. 

Income after tax, distribution by size in Canada, 
1993 (13-210, $30) is now available. See "How to order 
publications". 

Microdata tapes containing data on the 1993 
incomes of economic families and individuals aged 15 
and over, along with socio-demographic characteristics, 
will be released later. Custom tabulations of the data 
are available on request. 

For further information on this release, contact 
Réjean Lasnier (613-951-4643 or 613-951-4633), 
Income and Housing Surveys Section, Household 
Surveys Division. • 
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Motion picture theatres and 
drive-ins 
1993/94 

Movie attendance at regular theatres in Canada 
reached a four-year high of 76.5 million in 1993/94, up 
7% over the previous year. Even drive-ins had their 
first resurgence in attendance in four years. Despite 
the increased attendance, average profits for the 
regular theatres was down nearly 7%. 

In 1993/94, residents of Albe rta and British 
Columbia were Canada's most avid moviegoers, going 
to the movies more than three times on average during 
the year. By contrast, Newfoundland had the lowest 
average attendance at just over once per person. 

Movie attendance rebounds after plummeting for 
four decades 

Since 1988/89, total movie attendance including 
drive-ins has averaged about 77 million admissions per 
year. During the 1950s and 1960s, attendance reached 
a peak of more than 250 million patrons annually, but 
it fell dramatically with the onset of television. 

Another decline occurred in the 1980s, as 
increased competition from home video and cable 
television made movie-viewing at theatres less 
attractive. 

Paid admissions at motion picture theatres  

Note to readers 

The Motion Picture Theatres Survey is a census of all 
regular and drive-in theatres in Canada. The survey covers 
chains (such as the Cineplex Odeon Corpora tion, Famous 
Players Limited and the Landmark Cinemas of Canada) and 
251 independently operated theatres. The 1993/94 survey 
included 581 regular theatres and 83 drive-ins that provided 
data based on their fiscal year ending any time between April 
1, 1993 and March 31, 1994. 

Paid admissions at motion picture theatres 

1988/ 1989/ 1990/ 1991/ 1992/ 1993/ 
89 90 91 92 93 94 

'000 

Regular 
theatres 75,770 78,822 76,202 69,195 71,678 76,510 

Drive-in 
theatres 3,099 3,197 2,732 2,430 2,049 2,302 

All theatres 78,868 82,018 78,934 71,625 73,727 78,812 

Increased competition from home entertainment 

Competition from the home entertainment industry 
is still growing at a fast pace in the 1990s. For example, 
film distributors reported $443.7 million in revenue from 
the home entertainment sector (includes conventional 
TV, pay TV, and home video markets) in 1992/93, a 
45% increase from 1988/89. 

In addition, in 1988, 52% of households had a VCR 
and about 20% of them subscribed to other services 
such as cable and pay TV. In 1993, 77% of households 
had a VCR and 69% of them subscribed to other 
services. 

Restructuring for survival 

Competition from other technological advances, 
such as pay TV and home video services, spurred 
motion picture theatre companies to rationalize 
and restructure their operations. They have closed 
unprofitable theatres in smaller towns and rural areas, 
and some theatres in urban centres have been turned 
into multi-screen houses in order to offer more choice. 
Between 1988 and 1993, the number of regular 
theatres dropped 12% to 581, but the number of 
screens grew 7% to 1,601. 

Theatres are also attempting to remain competitive 
by hiring more part-time employees. In 1993/94, regular 
theatres employed 8,323 part-time employees, a 19% 
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increase from 1988/89. They cut full-time staff  36% to 
1,305 over the same period. 

In 1993/94, revenues from regular theatres totalled 
$532.8 million, about an 8% increase from the previous 
year. Their profits totalled $57.2 million, down 9% from 
the previous year and down 27% from 1990/91. Regular 
theatres earned an average profit of about $98,000, 
down nearly 7% from the year before. 

Number of motion picture theatres and screens 

1988/ 1989/ 1990/ 1991/ 1992/ 1993/ 
89 90 91 92 93 94 

Regular 
theatres 657 650 633 620 598 581 

Screens at 
regular 
theatres 1,490 1,555 1,565 1,611 1,613 1,601 

Drive-in 
theatres 132 123 109 103 88 83 

Screens at 
drive-in 
theatres 175 168 148 143 129 126 

Drive-in attendance rises for the first time in four 
years 

As with regular theatres, drive-ins reported 
increased attendance in 1993/94, up 12% from the 
previous year to 2.3 million and the first increase since 
1989/90. 

Drive-in theatres have experienced a higher rate of 
theatre closures than regular theatres. Between 1988 
and 1993, the number of drive-ins declined 37% to 83, 
while the number of screens fell 28% to 126. 

Film and video (87-204) has been discontinued. 
Selected details from the Motion Picture Theatres 
Survey are available in table format ($50). A summary 
of the data will also appear in a new publication, 
Culture in Canada: A statistical perspective, which will 
be released this fall. 

Data from this survey are also available by 
province and territory. Researchers can request 
special tabulations on a cost-recovery basis. 

For further information on this release, or to order 
tables, contact Pina La Novara (613-951-1573, fax: 
613-951-9040), Culture Statistics Program, Education, 
Culture and Tourism Division. • 
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OTHER RELEASES 

Services indicators 
First quarter 1995 

Growth slowed in the services industries, as overall 
economic activity lost the momentum of previous 
quarters. There was almost no change in services 
output, while consumer spending increased somewhat. 
However, services employment increased significantly. 

Employment continued to expand faster in business 
services than in any other services group. Accounting, 
bookkeeping and computer se rvices were the primary 
forces behind the growth. Full-time employment and 
self-employment both increased substantially. 

All three industrial groups saw reduced profits 
in the quarter. For finance and insurance, and 
communications, higher operating expenses offset 
higher operating revenues. For business se rvices, 
a decline in profits resulted from lower operating 
expenses combined with considerably lower operating 
revenues. 

The consumer price index (CPI) for se rvices grew 
more slowly than the CPI for goods during the first 
quarter. 

The trade deficit in se rvices improved somewhat, 
despite a worsening business se rvices trade balance. 

Services indicators features an a rticle entitled "The 
demand for telecommunication se rvices". Businesses 
rely on such services for the information they need 
to function in a knowledge-based society. In recent 
years, the telecommunications se rvices industry 
has increasingly opened to competition. As well, 
technological advances have led to new se rvices 
and reduced prices. To better understand demand 
for telecommunications services, the article looks at 
a selected number of business se rvices industries 
and their choice of telecommunications services and 
suppliers, usage frequency, reasons for using such 
services, and their anticipated growth. 

The article reports that almost all business se rvices 
firms use some form of telecommunications se rvices 
to conduct business. Usage of specific se rvices and 
overall spending depend on the line of business and 
size of firm. 

Services indicators (63-016, $28/$112) is a 
quarterly that profiles three sectors: communications; 
finance, insurance and real estate; and business 
services. It presents statistics related to key economic 
indicators, finances, employment, salaries and output. 
The first quarter 1995 issue will be available shortly. 
See "How to order publications". 

For further information on this release, contact 
George Sciadas, (613-951-3177), Services, Science 
and Technology Division. • 

Shipments of rolled steel 
April 1995 

Rolled steel shipments for April totalled 1 055 110 
tonnes, down 19.3% from 1 306 701 tonnes in March 
1995 and down 2.2% from 1 078 674 tonnes in April 
1994. 

Year-to-date shipments at the end of April 1995 
totalled 4 562 538 tonnes, up 3.7% from 4 398 347 
tonnes during the same period in 1994. 

Available on CANSIM: matrices 58 and 122 (series 
22-25). 

The April 1995 issue of Primary iron and steel 
(41-001, $6/$60) will be available shortly. See "How to 
order publications". 

For further information on this release, contact Greg 
Milsom (613-951-9827), Industry Division. • 

Manufacturing industries, sub-provincial 
areas 
1992 

Data for 1992 on manufacturing industries by province, 
industry and either census division or economic region 
are now available in printed or electronic format. 

For further information on this release, contact Bob 
Traversy (613-951-9497), Industry Division. 	• 

• 	  
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Demand for telecommunications services 
1994 

Data from the 1994 Survey of the Demand for 
Telecommunications Services, which focuses on 
selected service industries, are now available. 

Results from the survey are featured in an a rticle 
in the first quarter 1995 issue of Services indicators 
(63-016, $28/$112). For further information on the 
publication, contact George Sciadas (613-951-3177), 
Services, Science and Technology Division. 

For further information on this release, contact 
Elaine Wilson (613-951-7529), Small Business and 
Special Surveys Division. • 

Blow-moulded plastic bottles 
First quarter 1995 

Data for the first quarter of 1995 on the production 
and shipments of blow-moulded plastic bottles are now 
available. 

The first quarter 1995 issue of Production 
and shipments of blow-moulded plastic bottles 
(47-006, $10/$32) will be available shortly. See "How 
to order publications". 

For further information on this release, contact 
Suzette 	DesRosiers 	(613-951-9836), 	Industry 
Division. 	 • 
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PUBLICATIONS RELEASED 

Income after tax, distributions by size in Canada, 
1993 
Catalogue number 13-210 
(Canada: $30; United States: US$36; other countries: 
US$42). 

Particleboard, waferboard and fibreboard, April 
1995 
Catalogue number 36-003 
(Canada: $6/$60; United States: US$8/US$72; other 
countries: US$9/US$84). 

Energy statistics handbook, June 1995 
Catalogue number 57-601 
(Canada: $330; United States: US$400; other 
countries: US$460). 

The paper used in this publication meets the minimum 
requirements of American National Standard for Information 
Sciences - Permanence of Paper for Printed Library 
Materials, ANSI Z39.48 - 1984. 
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Statistics Canada's official release bulletin 
Catalogue 11 -001E. (Canada: $175; United States: US$210; other countries: US$245.) 
Published each working day by the Communications Division, Statistics Canada, 
10-H, R.H. Coats Bldg., Tunney's Pasture, Ottawa, Ontario K1A OT6. 
To receive The Daily from the Internet, send an E-mail message to listproc@statcan.ca . 
Leave the subject line blank. In the body of the message, type "subscribe daily firstname 
lastname". 
Editor: Tim Prichard (613-951-1103) 
Head of Official Release: Jacques Lefebvre (613-951-1088) 
Published by authority of the Minister responsible for Statistics Canada. © Minister of 
Industry, 1995. Citation in newsprint, magazine, radio, and television reporting is permitted 
subject to the requirement that Statistics Canada is acknowledged as the source. Any other 
reproduction is permitted subject to the requirement that Statistics Canada is acknowledged 
as the source on all copies as follows: Statistics Canada, The Daily, catalogue 11-001E, 
along with date and page references. 

How to order publications 

Simplify your data search with Statistics Canada Catalogue, 1994 (11-204E, $15; United States: US$18; other countries: US$21). 
Its keyword index will guide you to statistics on Canada's social and economic activity. 
Order The Daily and other publications by phone: 
Please refer to the • Title • Catalogue number • Volume number • Issue number • Your VISA or MasterCard number. 

In Canada and the United States call: 	 1 -800-267-6677 
From other countries call: 	 1 -613-951 -7277 
Or fax your order to us: 	 1 -613-951 -1584 

For address changes: Please refer to your customer account number. 

To order a publication by mail write: Sales and Service, Marke ting Division, Statistics Canada, O ttawa, K1A OT6. 
Include a cheque or money order payable to Receiver General of Canada/Publications. Canadian customers add 7% GST. 
Statistics Canada Regional Reference Centres provide a full range of the Agency's products and se rv ices. 
For the reference centre nearest you, check the blue pages or your telephone directory under Statistics Canada. 
Authorized agents and bookstores also car ry  Statistics Canada's catalogued publications. 
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he services sector 
now dominates the 
industrial economies of the 

world. Telecommunications, banking, 
advertising, computers, real estate, 
engineering and insurance represent 
an eclectic range of se rvices on which 
all other economic sectors rely. 

Despite their critical economic role, 
however, it has been hard to find out 
what's happening in these indust ries. 
Extensive and time-consuming effo rts 
have, at best, provided a collection of 
diverse bits and pieces of information 
... an incomplete basis for informed 
understanding and effective action. 

Now, instead of this fragmented picture, Services  
Indicators brings you a cohesive whole. An innovative 
quarterly from Statistics Canada, this publication breaks 
new ground providing timely updates on performance and 
developments in: 

Communications  

Finance, Insurance and Real Estate  

Business Services  

Services Indicators brings together analytical tables, 
charts, graphs and commentary in a stimulating and inviting 
format. From a wide range of key financial indicators 
including profits, equity, revenues, assets and liabilities, to 

trends and analysis of employment,  
salaries and output — PLUS a probing  
feature article in every issue,  
Services Indicators gives you the  
complete picture for the first time!  

Finally, anyone with a vested interest  
in the services economy can go to  
Services Indicators for current  
information on these industries ...  
both at-a-glance and in more detail  
than has ever been available before — 
all in one unique publication.  

If your business is serving business in  
Canada, or if you are involved in  
financing, supplying, assessing or  

actually using these se rvices, Services Indicators is a  
turning point — an opportunity to forge into the future  
armed with the most current insights and knowledge.  

Order YOUR subscription to Services Indicators today!  
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Services Indicators (catalogue no. 63-0160XPB) is $112 (plus  
7% GST) in Canada, US$135 in the United States and US$157 in other  

countries.  
To order, write to Statistics Canada, Marketing Division, Sales and  
Service, 120 Parkdale Avenue, Ottawa, Ontario K1A OT6 or contact the  
nearest Statistics Canada Regional Reference Centre listed in this  
publication.  
If more convenient, fax your order to 1-613-951-1584 or call  

1-800-267-6677 toll-free in Canada and the United States  
11-613-951-7277 elsewhere) and charge to your VISA or MasterCard. 
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