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2  • Industrial product price index, May 1995  
The 12-month change in industrial prices dropped to +8.4% in May, the third decline in four  

months. Compared with April, the overall level of industrial prices remained unchanged.  

• Raw materials price index, May 1995  
The 12-month change in raw material prices fell to almost +9% in May after being above +13%  

for the previous six months. Raw material prices moved down in May (-1.1%) with some  

exceptions. Wood prices, the main exception, continued to rise because of the ongoing demand  
for pulp and paper.  
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Air charter statistics, fourth Qua rter 1994  
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Industrial product price index 
May 1995(preliminary) 

The 12-month change in industrial prices dropped 
to +8.4% in May, the third decline in four months. 
Compared with April, the overall level of industrial prices 
remained unchanged. A drop in the value of the U.S. 
dollar hit export prices. This drop, combined with price 
declines for lumber and industrial non-ferrous primary 
metal products, offset price increases for newsprint and 
gasoline. 

The 12-month change in industrial prices 
dropped again in May 
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Drop in U.S. dollar hits industrial price level 

The depreciation of the U.S. dollar (-1% between 
April 15 and May 15) meant that manufacturers 
selling goods priced in U.S. dollars received fewer 
Canadian dollars for their products. This accounted for 
most of the 0.7% decline in the price level of autos, 
trucks and other transport equipment. It also affected 
exporters of lumber, pulp, paper, and non-ferrous 
primary metal products. The movement in the U.S. 
dollar reduced May's change in industrial prices from 
+0.2% (excluding the exchange rate effect) to zero. 

Lumber, sawmill, and other wood product prices 
fell a further 1.8% in May. Inventory levels outweighed 
the effect of any increase in residential construction 
as interest rates moved down in Canada and the 
United States. The decline in lumber prices affected 
all softwoods and was felt across the country. The . 

Note to readers 
The industrial product price index (IPPI) reflects the prices 

producers receive as goods leave their plants. It does not 
reflect what consumers pay. Unlike the consumer price index, 
the IPPI excludes indirect taxes and all costs (including the 
transportation, wholesale, and retail costs) occurring between 
a good leaving a plant and a final user taking possession. 

Canadian producers export many goods. They often quote 
prices in foreign currencies, particularly for motor vehicles, pulp, 
paper, and wood products. A rise or fall in the value of the 
Canadian dollar against the U.S. dollar therefore affects the 
IPPI. A 1.0% change in the value of the Canadian dollar against 
the U.S. dollar has been estimated to change the IPPI by about 
0.2%. 

exchange rate movement accounted for about a sixth 
of the decline in Canadian lumber prices. 

The major industrial non-ferrous primary metal 
products all suffered declines in May: copper and 
copper alloy products, -6.2%; nickel products, -6.4%; 
refined zinc, -4.2%; and aluminum products, -0.9%. 
Poor auto sales, low residential construction, sales 
from world metal invento ries, and ore discoveries all 
contributed to these declines. 

Newsprint pushes prices up 

The most significant source of upward pressure 
on industrial prices in the economy remained the 
paper and allied products sector. May's 8.1% jump 
in newsprint prices accounted for almost the entire 
increase in the price level of paper and paper products. 
Further price increases for newsprint, which will take 
effect in the coming months, have been announced by 
some producers. World demand for newsprint remains 
strong, and the industry is operating at full capacity. 
An impo rtant factor in this increase is rising incomes 
in Asia, which are encouraging demand for newsprint 
there. 

Higher gasoline prices (+3.8%), the other main 
factor supporting the industrial price level, occurred 
despite May's 2% decline in crude oil prices, which 
followed April's 5% jump. 

According to the U.S. producer price index, the May 
increase in newsprint prices was much lower in the 
United States than in Canada (+4.3% versus +8.1%), 
whereas the increase in gasoline prices was noticeably 
higher (+7.3% versus +3.8%). 
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Consumer goods prices rise at factory gate 

In May, the 12-month change in the prices 
received by manufacturers of consumer goods rose 
to almost +3.5%. It had been about +3% since 
January. The 12-month change in goods prices paid 
by consumers continued increasing, jumping from 
+2.5% in April to +3% in May. During the first quarter, 
the operating profits of retailers jumped by over 50%, 
as the gap between the 12-month change in prices 
at the consumer and manufacturer level narrowed. 
Only about half of what the consumer pays goes 
to manufacturers; the remainder is divided between 
retailers, wholesalers, indirect taxes, and transporters. 

Outlook 

It is likely that industrial prices will remain weak or 
decline. In the sho rt  term, the indicators suggest that  

the best the United States and other G7 nations can 
hope for is slow growth, with contraction being a real 
possibility. Canadian consumers remain beset by debt 
and doubt, while manufacturers are ceasing to pass 
along previous price increases for their inputs, such as 
primary metal products. 

Available on CANSIM: matrices 2000-2008. 

The May 1995 issue of Industry price indexes 
(62-011, $21/$210) will be available at the end of July. 
See "How to order publications". 

For further information, contact the Information 
and Current Analysis Unit (613-951-3350 or fax: 
613-951-2848), Prices Division. ❑  
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Industrial product price indexes 
(1986=100) 

Index Relative 
importance 

May 
1994 

April 
1995` 

May 
1995p  

May 
1994 to 

May 1995 

April 
1995 to 

May 1995 
% change' 

Industrial product price index 
(IPPI) 100.0 117.8 127.7 127.7 8.4 0.0 

IPPI excluding petroleum and coal 
products 93.6 119.8 129.8 129.7 8.3 -0.1 

Intermediate goods2  60.4 117.0 131.2 131.2 12.1 0.0 
First-stage intermediate goods 3  13.4 114.5 146.2 144.8 26.5 -1.0 
Second-stage intermediate goods 4  47.0 117.7 126.9 127.3 8.2 0.3 

Finished goods5  39.6 119.0 122.3 122.3 2.8 0.0' 
Finished foods and feeds 9.9 120.6 122.6 122.8 1.8 0.2 
Capital equipment 10.4 1212 124.4 124.1 2.4 -0.2 
All other finished goods 19.3 117.0 120.9 121.1 3.5 0.2 

Aggregation by commodities 
Meat, fish and dairy products 7.4 117.7 119.0 119.2 1.3 0.2 
Fruit, vegetable, feed, miscellaneous 

food products 6.3 121.5 124.1 124.1 2.1 0.0 
Beverages 2.0 126.1 127.4 127.1 0.8 -0.2 
Tobacco and tobacco products 0.7 164.2 169.2 172.3 4.9 1.8 
Rubber, leather, plastic fabric prod-

ucts 3.1 116.2 127.3 127.1 9.4 -0.2 
Texti le products 2.2 111.8 116.3 116.2 3.9 -0.1 
Knitted products and clothing 2.3 115.5 118.0 117.9 2.1 -0.1 
Lumber, sawmill, other wood prod-

ucts 4.9 154.8 154.8 152.0 -1.8 -1.8 
Furniture and fixtures 1.7 120.3 123.7 124.1 3.2 0.3 
Paper and paper products 8.1 110.4 149.5 153.0 38.6 2.3 
Printing and publishing 2.7 139.3 169.0 172.0 23.5 1.8 
Primary metal products 7.7 113.5 135.9 133.6 17.7 -1.7 
Metal fabricated products 4.9 117.6 126.8 126.8 7.8 0.0 
Machinery and equipment 42 121.7 126.1 126.0 3.5 -0.1 
Autos, trucks, other transportation 

equipment 17.6 116.7 119.7 118.9 1.9 -0.7 
Electrical and communications prod-

ucts 5.1 114.4 118.0 117.8 3.0 -0.2 
Non-metallic mineral products 2.6 115.9 122.1 122.0 5.3 -0.1 
Petroleum and coal products 6  6.4 88.9 962 97.7 9.9 1.6 
Chemicals and chemical products 7.2 121.6 137.4 137.1 12.7 -0.2 
Miscellaneous manufactured prod-

ucts 2.5 117.8 122.8 122.8 4.2 0.0 
Miscellaneous non-manufactured 

commodities 0.4 85.0 100.5 99.8 17.4 -0.7 

Rounded figures. 
2  Intermediate goods are goods used principally to produce other goods. 
3  First-stage intermediate goods are items used most frequently to produce other intermediate goods. 

Second-stage intermediate goods are items most commonly used to produce final goods. 
5  Finished goods are goods most commonly used for immediate consumption or for capital investment. 
6 This index is estimated for the current month. 

Revised figures. 
c Preliminary figures. 
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Raw materials price index  
May 1995 (preliminary)  

The 12-month change in raw material prices fell to  
almost +9% in May after being above +13% for the  
previous six months. Raw material prices moved down  

in May (-1.1%) with some exceptions. Wood prices,  
the main exception, continued to rise because of the  

ongoing demand for pulp and paper.  

The 12-month change in raw material prices  
fell in May  
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Wood prices up again  

The only major group to show an increase in May  

was wood. Wood prices, led by ongoing demand for  

pulp and paper, increased more than 1%. Compared  
with 12 months earlier, wood prices were up almost  

17%. Wood price increases do not appear to be running  
out of steam. Even though lumber prices declined  
almost 2% in May, paper price increases (up almost  
40% compared with 12 months earlier) have provided  
the strength for higher wood prices.  

Canadian mills have recently been running at  
almost full capacity. Any weakness in the No rth  
American market can be shifted overseas, where the  

spot market price for newsprint is significantly higher  

than the domestic price. Therefore, even if there is  
some economic slowdown in the United States and  
Canada, wood prices will apparently be strong in the  
near future.  

Metal prices weaken further  

Non-ferrous metal prices weakened again in May.  
Since January, metal prices have fallen almost 11%. As  

Note to readers  

The raw materials price index (RMPI) reflects the prices paid  

by manufacturers for key raw materials. Many of these prices  
are set in world markets. Also, unlike the industrial product  
price index, the RMPI includes goods that are not produced  
in Canada.  

well, the 12-month change in metal prices has tumbled  
from a high of +55% last November to a low of +21%  

this May.  
Copper led the decline in metal prices. Copper  

prices, which had almost doubled over the 14-month  

period to January 1995, dropped close to 13%  
from January to May. The slowing economy and  
the perception that high copper prices cannot be  
maintained pushed prices down.  

Aluminum material prices, which more than  
doubled over the 14-month period to January 1995,  
drifted down 15% from January to May. Even though  

prices have fallen, aluminum supply in the West has  
been reported as still running behind demand. In  
Canada, some of the currently idle primary smelting  

capacity may be re-started shortly.  
Nickel prices were up more than 135% from  

October 1993 to January 1995. Since January,  
however, nickel prices have declined 22%. Nickel  
invento ries have been reported at a 12-week level,  
with demand remaining relatively strong for stainless  
steel in Western Europe, Japan and Southeast Asia.  

The recent discovery of nickel, copper and cobalt at  
Voisey Bay, Labrador may have contributed to the  
recent weakening in nickel prices.  

Gold prices fell almost 3% in May. A stronger  
U.S. dollar and expectations of lower interest rates led  

commodity funds away from precious metals to bonds  
and other paper assets. Silver stocks were at their  
lowest in six years in May, and silver prices increased  
almost 1%. Demand by jewelers and silverware makers  

compensated somewhat for the decline in silver use for  
photographic film (because of new film that does not  
use silver).  

Lead, zinc and platinum prices all declined in  

May. The slowing economy, in particular the sluggish  
automobile sector, contributed to the weakening of  
these metal prices.  

Crude oil prices fall  

Crude oil prices fell 2% in May after increasing  
nearly every month since December 1994. Prices  
were up 11% from 12 months earlier. Higher gasoline  
invento ries in May somewhat reduced the upward  
pressure on higher crude oil prices.  

Statistics Canada - Cat. no. 11-001E  
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Cattle prices down, hog prices up 

Cattle prices fell again in May (-5%) after having 
declined almost 13% since February. Higher hog prices 
in May (+6%) somewhat offset the overall drop in hog 
prices since February (-8%). The weak cattle prices 
have been attributed to an excess supply of available 
animals and to the amount of beef in cold storage. Hog 
prices strengthened partly because fewer animals than 
usual were brought to market. This has caused meat 
packers to pay higher prices for the remaining animals. 

Weather conditions affect crop prices 

Vegetable product prices declined almost 1% in 
May as higher grain prices (+6%) were more than offset 
by lower prices for oilseeds (-6%), unrefined sugar 
(-10%), rubber and coffee. 

Wheat, barley and oats prices rose due to poor 
planting and  growing conditions in both Canada and 
the United States. 

Raw materials price index 
(1986=100) 

Oilseed prices were down almost 6%. Lower 
canola prices were partly offset by higher soybean 
prices. Canola prices have dropped 21% from 12 
months earlier. This decline can be attributed to 
lower demand from Canadian and Japanese oilseed 
crushers. Soybean prices were up in May due to poor 
planting conditions and due to speculation that China 
might make a large purchase of soybean oil. 

Available on CANSIM: matrix 2009. 

The May 1995 issue of Industry price indexes 
(62-011, $21/$210) will be available at the end of July. 
See "How to order publications." 

For further information on this release, contact the 
Information and Current Analysis Unit (613-951-3350, 
fax: 613-951-2848), Prices Division. 

Index Relative 
importance 

May 
1994 

April 
1995 r  

May 
1995°  

May 
1994 to 

May 1995 

April 
1995 to 

May 1995 

% change 

Raw materials price index (RMPI) 100.0 121.6 133.9 132.4 8.9 -1.1 
Mineral fuels 32.0 104.5 116.9 114.6 9.7 -2.0 
Vegetable products 10.0 120.2 124.6 123.6 2.8 -0.8 
Animals and animal products 26.0 109.7 109.2 108.4 -1.2 -0.7 
Wood 13.0 200.6 230.5 233.6 16.5 1.3 
Ferrous materials 4.0 116.2 120.7 120.2 3.4 -0.4 
Non-ferrous metals 13.0 113.4 143.4 136.8 20.6 -4.6 
Non-metallic minerals 3.0 103.8 105.4 105.5 1.6 0.1 

RMPI excluding mineral fuels 68.0 129.6 141.8 140.7 8.6 -0.8 

I Rounded figures. 
Revised figures. 

P Preliminary figures. 

• 
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Consulting engineering services price 
indexes 
1994 (preliminary) 

Prices of consulting engineering se rvices sold in 
Canada and abroad increased 1.1% between 1993 
and 1994. This increase reflected the recovery of 
domestic demand for engineering se rvices since the 
last recession. Domestic prices rose 1.2%, compared 
with a 0.6% decrease in the prices charged to foreign 
clients. Higher prices for se rv ices in building, other 
indust rial, and environmental fields of specialization 
led the rise in the domestic index. 

Prices of consulting enginee ring se rv ices have 
risen annually since 1989, but at a decreasing rate 
between 1989 and 1993. The annual increase in the 
domestic prices of these se rv ices shrank steadily from 
a high of 3.6% between 1989 and 1990 to a low of 0.9% 
between 1992 and 1993. Recession and fiscal restraint 
led to the deferral of capital construction expenditures, 
reducing the amount of new work available to consulting 
engineering firms in Canada. 

A turnaround in demand for consulting enginee ring 
se rvices contributed to a 1.2% increase in their 
domestic market price over the 1993-to-1994 period. 
This was the first time since 1989 that the prices 
for these se rvices accelerated. Rising prices for 
engineering se rvices in the building (+2.7%), other 
industrial (+2.9%), and other environmental se rvices 
(+3.6%) fields were largely responsible for the upward 
movement of the domestic price index. Prices for 
consulting engineering serv ices on power generation 
and transmission projects declined 0.6%. 

Detailed indexes are available by field of 
specialization for foreign, domestic and regional 
markets, as well as for the wage and net multiplier 
components of the consulting enginee ring price 
indexes. 

Available on CANSIM: matrices 2047-2049. 

Consulting engineering se rvices price indexes will 
be published in the May 1995 issue of Industry price 
indexes (62-011, $21/$210), which will be available at 
the end of July. See "How to order publications". 

For further information on this release, contact 
Jennifer Winters (613-951-3373, fax: 613-951-2848), 
Prices Division. 

Consulting engineering services price indexes 
(1992=100) 

1993` 1994p  1993 to 
1994 

% change 

Total engineering, all markets 101.2 102.3 1.1 

Engineering in Canada, total 100.9 102.2 12 
Buildings 100.6 103.3 2.7 
Transportation 101.7 102.8 1.1 
Municipal services 101.4 101.1 -0.3 
Other environmental services 102.1 105.8 3.6 
Industrial services 100.3 101.2 0.9 
Mining, metallurgy and primary 

metals 103.5 103.3 -0.2 
Pulp and paper 94.0 96.3 2.4 
Oil, petroleum and natural gas 101.6 101.4 -0.2 
Power generation and transmis-

sion 100.6 100.0 -0.6 
Other industrial services 100.4 103.3 2.9 
Other enginee ring se rvices 101.5 103.0 1.5 

Foreign engineering, total 104.1 103.4 -0.6 

P Preliminary figures. 
' Revised figures. 

■ 

Annual survey of manufactures 
1993 

The manufacturing sector, after three years of 
depressed activity, staged a strong recovery in 1993 
as shipment values returned to pre-recession levels. 
Total shipments of manufactured goods increased a 
strong 8.3% to $309.7 billion in 1993, from $286.0 
billion in 1992. The 1993 total narrowly surpassed the 
previous record of $308.8 billion set in 1989 (all figures 
expressed in current dollars). 

The strength in 1993 was evenly distributed among 
the four leading industrial provinces: shipments rose 
8.6% in Ontario, 7.9% in Quebec, 8.9% in British 
Columbia and 8.9% in Albe rta. Tracing the overall 
increase of $23.6 billion in shipments to the major 
industry groups, almost half the growth was contributed 
by the transpo rtation equipment group. Shipments of 
transportation equipment increased $11.3 billion or 
21.5%, almost all attributable to the auto industry. The 
other major contributor was the wood products group. 
Shipments of wood products increased $4.0 billion or 
26.7%, three-quarters of which was attributable to the 
sawmill and planing mill industry. 

Statistics Canada - Cat. no. 11-001E 	 7 
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Value added (which represents production value 
less the cost of material inputs and energy) from 
manufacturing activity rose 7.3% in 1993, compared 
with a 3.0% rise in 1992 and an 8.6% decrease in 1991. 

Employment continued the decline of recent years, 
however, despite the strength in production. The total 
number of persons employed by the manufacturing 
sector eased a further 1.6% to 1.65 million in 1993, 
the fourth successive decline since 1989. This brings 
the total decline in employment in the manufacturing 
sector since 1989 to 16.3%, representing a loss of over 
321,000 jobs. Total wages and salaries rose 1.3% to 
$59.0 billion in 1993, but this total was still 2.0% below 
the record manufacturing payroll in 1989. 

To take into account the impact of inflation, the 
8.3% growth in shipments in 1993 may be compared 
with price indexes such as the industrial product price 
index (IPPI), which covers a package of goods fairly 
close to (but not identical to) that produced by the 
manufacturing sector. The IPPI rose 3.3% in 1993, 
indicating that the increase in the actual volume of 
goods shipped was somewhere in the 5% range. In the 
three years between 1989 and 1992, however, the IPPI 
showed an overall decline of 0.3%; therefore, the four-
year increase from 1989 to 1993 came to only 3.0%, or 
0.75% per year. 

Available on CANSIM: matrix 5378. 

Complete data will be published in Manufacturing 
industries of Canada: National and provincial areas, 
1993 (31-203, $66), which will be available later. 

For further information on this release, contact Bob 
Traversy (613-951-9497), Industry Division. 

Annual survey of manufactures 
1993 

Value of 
shipments 

of goods of 
own manu- 

facture 

Value 
added, 

manufactur- 
ing activity 

Number of 
employees 

$ millions 

Newfoundland 1,324.1 603.6 10,980 
Prince Edward Island 510.8 182.3 3,450 
Nova Scotia 5,268.9 2,015.0 35,220 
New Brunswick 6,296.1 1,992.6 31,649 
Quebec 74,675.4 32,761.2 450,807 
Ontario 163,248.1 63,357.5 805,586 
Manitoba 6,650.1 2,956.5 48,635 
Saskatchewan 3,643.2 1,349.8 20,965 
Albe rta 20,951.2 7,485.2 91,266 
British Columbia 27,060.1 11,422.3 148,484 
Yukon 12.5 7.3 175 
Northwest Territories 34.3 11.5 235 

Canada, 1993 309,674.9 124,144.8 1,647,452 

Canada, 1992 286,043.3 115,718.0 1,674,444 

% change 8.3 7.3 -1.6 

Note: Components may not add to totals due to rounding. 

■ 

Air charter statistics 
Fourth Qua rter 1994 

Preliminary data for the fourth qua rter of 1994 on the 
air charter business are now available. 

The June 1995 issue of Aviation Service bulletin 
(51-004, $10/$99) will be available shortly. See "How 
to order publications". 

For further information on this release, contact 
Francesca Thibeault (819-997-6173), Aviation Statistics 
Centre, Transpo rtation Division. • 
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PUBLICATIONS RELEASED 

Production and disposition of tobacco products, 
May 1995 
Catalogue number 32-022 
(Canada: $6/$60; United States: US$8/US$72; other 
countries: US$9/US$84). 

Corrugated boxes and wrappers, May 1995 
Catalogue number 36-004 
(Canada: $6/$60; United States: US$8/US$72; other 
countries: US$9/US$84). 

Exports, merchandise trade, 1995 microfiche version 
Catalogue number 65-2020MPB 
(Canada: $100; United States: US$120; other 
countries: US$140). 

Exports, merchandise trade, 1994 paper version on 
request 
Catalogue number 65-2020XPB 
(Canada: $250; United States: US$300; other 
countries: US$350). 

The paper used in this publication meets the minimum 
requirements of American National Standard for Information 
Sciences - Permanence of Paper for Printed Library 
Materials, ANSI Z39.48 - 1984. 

Published by authority of the Minister responsible for Statistics 
Canada. © Minister of Industry, 1995. Citation in newsprint, 
magazine, radio, and television reporting is permitted subject to the 
requirement that Statistics Canada is acknowledged as the source. 
Any other reproduction is permitted subject to the requirement that 
Statistics Canada is acknowledged as the source on all copies as 
follows: Statistics Canada, The Daily, catalogue 11-001E, along with 
date and page references. 

How to order publications 

Simplify your data search with Statistics Canada Catalogue, 1994 (11-204E, $15; United States: US$18; other countries: US$21). 
Its keyword index will guide you to statistics on Canada's social and economic activity. 

Order The Daily and other publications by phone: 
Please refer to the • Title • Catalogue number • Volume number • Issue number • Your VISA or MasterCard number. 

In Canada and the United States call: 	 1-800-267-6677 
From other countries call: 	 1-613-951-7277 
Or fax your order to us: 	 1-613-951-1584 

For address changes: Please refer to your customer account number. 

To order a publication by mail write: Sales and Se rvice, Marketing Division, Statistics Canada, Ottawa, K1A OT6. 
Include a cheque or money order payable to Receiver General of Canada/Publica tions. Canadian customers add 7% GST. 

Statistics Canada Regional Reference Centres provide a full range of the Agency's products and se rvices: 
For the reference centre nearest you, check the blue pages or your telephone directory under Statistics Canada. 

Authorized agents and bookstores also carry  Statistics Canada's catalogued publications. 

• 
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ubscribing to Perspectives on  
Labour and Income is like having a 

complete research department at your 
disposal. Solid facts. Unbiased 
analysis. Reliable statistics. 
But Perspectives is more than just 
facts and figures. It offers 
authoritative insights into complex 
labour and income issues, 
analyzing the statistics to bring 
you simple, clear summaries of 
labour market and income trends. 
Our team of experts brings you the latest labour and 
income data. Each quarterly issue provides: 

topical articles on current labour and income trends 

more than 50 key labour and income indicators 

a review of ongoing research 
Inn 
 information on new surveys 

As a special bonus, twice a year you will also receive 
The Labour Market Review, giving you timely analysis 
on labour market performance over the previous six 
months or year. 

And all for only $56!  
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Thousands of Canadian professionals 
turn to Perspectives to discover 

emerging trends in labour and income 
and to stay up to date on the latest 

research fmdings. As a subscriber, you 
will get the inside story. 

We know you'll find Perspectives  
indispensable. GUARANTEED. If you 

aren't convinced after reading the first 
issue, we'll give you a FULL REFUND on 

all outstanding issues. Order your subscription 
to Perspectives today 

(Cat. No. 75-0010XPE). 

ORDER NOW!  
For only $56 (plus $3.92 GST) you will receive the latest 
labour and income research (4 issues per year). 
Subscription rates are US$68 for U.S. customers and  
US$80 for customers in other countries. Fax your VISA or  
MasterCard order to: (613) 951 -1584.  
Call toll free: 1-800-267-6677. Or mail to: 

Statistics Canada, Marketing Division, Sales and Service, 
120 Parkdale Ave., Ottawa, Ontario K1A 0T6. 
Or contact your nearest Statistics Canada Reference Centre 
listed in this publication. 
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