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CONTRIBUTION AND 
DISCOVERABILITY OBLIGATIONS IN 
VARIOUS COUNTRIES AROUND THE 
WORLD  

This page provides a summary of contribution and discoverability obligations for online 

video services, including video-on-demand (VOD) services, across different countries. The 

following also includes information on which services the obligations apply to. 

The majority of obligations listed are currently in force. Where an obligation is not yet in 

force, or has only been proposed, it is indicated below.  

The largest group of nations represented below are European Union (EU) countries. This 

is due to the implementation of the EU's Audiovisual Media Services Directive (AVMSD), 

which sets out basic rules for all EU states regarding contribution and discoverability 

obligations for online video services. As of March 2023, all EU states have implemented 

the AVMSD.  

The information contained in this document is sourced from Cullen International and 

supplemented by CRTC research. 

 

 

 

https://www.cullen-international.com/
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GLOSSARY  

AVMSD 

Short for “Audiovisual Media Services Directive”. This is a regulation that allows EU 

countries to establish basic contribution and prominence requirements for online video 

services and traditional broadcasting services.  

Contribution 

Financial obligations that governments place on traditional broadcasters and/or online 

video services. This could involve requiring these services to pay into the country’s 

audiovisual fund or to invest in the country’s domestic industry (for example, by creating 

or promoting a domestic film or TV show).  

Discoverability 

This describes how visible a specific film or TV show is in a catalogue. The more 

discoverable a title is, the easier it can be seen or accessed by a viewer.  

Online video services 

Websites or apps which transmit professionally produced films or TV show (e.g., Crave, 

Disney+, Netflix). This does not include video-sharing services (e.g., YouTube, Vimeo) or 

social media. In various countries around the world, video-sharing services and social 

media are often subject to other rules concerning online harms, such as disinformation 

and hate speech.  

Prominence 

Another word for “discoverability”. This term is mainly used in EU countries.  

Traditional broadcasting services 

Non-Internet based TV channels and radio.  
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EUROPEAN UNION COUNTRIES 

EUROPEAN UNION (AUDIOVISUAL MEDIA 
SERVICES DIRECTIVE (AVMSD)) 

Who it applies to 

The AVMSD allows EU states to set contribution and discoverability rules for online video 

services to align with obligations for traditional broadcasting services (e.g., television 

stations). There are exemptions for services with low revenue and audience, generally 

defined as less than €2M annual revenues and/or less than 1% market share (though 

lower thresholds can be established by EU states in smaller markets). 

 

Contribution 

Contributions can be imposed on international online video services which target the 

domestic audience, as long as these obligations are: 

 proportional and non-discriminatory; 

 based on the revenues earned in the targeted member states. 

 

 

Discoverability 

At least 30% of each service’s catalogue must be EU titles, which must be made 

prominent. The EU also published guidelines on how to calculate discoverability, 

suggesting that the EU quota be counted by title (i.e., one film or one season of a series 

would count as one title). The guidelines also allow regulators to give a higher weight to 

titles with high production costs.  

 

https://ec.europa.eu/commission/presscorner/detail/en/qanda_20_1208
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BELGIUM (FLANDERS REGION) 

Who it applies to 

For contribution: 

Private online video services established in another EU state but targeting viewers in 

Flanders. 

Exemptions for services: 

 with an annual revenue below €500,000 earned from their online streaming 

activities in Flanders; or 

 which have already contributed to Flanders audiovisual productions through their 

traditional TV or distribution activities.  

For discoverability: 

Online video services (including the public broadcaster), with exemptions for: 

 services with a small audience (undefined);  

 services with annual revenue in Flanders below €500,000; or 

 small and micro-undertakings (as defined by EU guidelines). 

 

Contribution 

Yes. Consult the Decree on radio broadcasting and television (available in Dutch only). 

Either a contribution to the production or co-production of a Flemish audiovisual work or 

a direct contribution to the Flanders Audiovisual Fund.  

The contribution amounts to 2% of a service’s annual revenue.   

If services do not tell authorities of their choice (i.e., to invest in production or to make a 

contribution), or if they do not prove that they are out of scope of regulation, they are 

deemed to have opted for a contribution of €3M per year.  

In 2022, the Flemish government was planning to propose (available in Dutch only) 

increasing the investment obligation and including more services (e.g., Internet service 

providers). 

https://eur-lex.europa.eu/legal-content/EN/TXT/PDF/?uri=CELEX:32003H0361&from=NL
https://codex.vlaanderen.be/Portals/Codex/documenten/1017858.html
https://www.vlaanderen.be/sarc/sites/sarc/files/2022-11/20221118_advies_stimuleringsregeling.pdf
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Discoverability 

Yes. Consult the Decree on radio broadcasting and television (available in Dutch only). 

At least 30% EU titles, which must be made prominent (in line with the AVMSD).  

Examples of prominence measures include making EU titles available on the service’s 

homepage, in the search function, and promotion through trailers or banners. 

 

BELGIUM (WALLONIA-BRUSSELS FEDERATION 
(WBF) REGION) 

Who it applies to 

For contribution: 

Traditional broadcasting services and online video services established in the WBF region 

or targeting its viewers, with exemptions for those with less than €300,000 in annual 

revenue.  

For discoverability: 

Online video services, with exemptions for those with less than €300,000 in annual 

revenues or offering at least 80% non-EU titles. 

Contribution 

Yes. Consult the Decree on audiovisual media and video-sharing services (in French 

only).   

Can either take the form of co-production or pre-purchase of titles, or of a direct 

contribution to the Film and Audiovisual Centre, at the following rates: 

 1.4% if annual revenue between €300,000 and €5M  

 1.6% if annual revenue between €5M and €10M 

 1.8% if annual revenue between €10M and €15M 

 2.0% if annual revenue between €15M and €20M 

 2.2% if annual revenue higher than €20M 

https://codex.vlaanderen.be/Portals/Codex/documenten/1017858.html
https://www.csa.be/wp-content/uploads/2021/03/Nouveau-decret-SMA-du-4-fevrier-2021-Publication-au-MB.pdf
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The contribution is set at €3M per year for services who do not declare their annual 

revenue or do not provide sufficient information.  

Services can make agreements (with the government, independent producers, and 

audiovisual creators and performers) to focus their contribution on a specific type of 

audiovisual work, to set a higher contribution rate, or to define any other additional 

commitment. 

In 2022, the regulator recommended increasing the contribution and extending it to 

other services (e.g., mobile Internet providers) (link available in French only). 

 

Discoverability 

Yes. Consult the Decree on audiovisual media and video-sharing services (in French 

only).   

At least 30% EU titles, of which 10% must be titles from the WBF. This must gradually 

increase each year to reach 40% of the 30% EU quota after five years. 

EU titles (including original titles by creators from the WBF) must be given special 

prominence in catalogues. 

 

CROATIA 

Who it applies to 

For contribution: 

Online video services established in another EU state and targeting viewers in Croatia. 

Exemptions for services with an annual gross revenue below HRK7.5M (€994,811), or with 

less than 5,000 active monthly users in a year, on average.  

Exemptions apply only for the investment obligation and not for the contribution to the 

National Program for Promoting Audiovisual Creativity Titles. 

https://www.csa.be/wp-content/uploads/2022/07/AVIS_02-22_CAVIS_Contribution_finalv2.pdf
https://www.csa.be/wp-content/uploads/2022/07/AVIS_02-22_CAVIS_Contribution_finalv2.pdf
https://www.csa.be/wp-content/uploads/2021/03/Nouveau-decret-SMA-du-4-fevrier-2021-Publication-au-MB.pdf
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For discoverability: 

Online video services, with exemptions for those with low revenue (i.e., an annual gross 

revenue below HRK3M (€397,924)), or small audience (i.e., on average below 3,000 

active monthly users in a year). 

 

Contribution 

Yes. Consult the Law on Electronic Media (in Croatian only).  

Investment obligation: 

2% of annual gross revenue earned in Croatia must be given to: 

 the production of Croatian audiovisual content by independent producers; or 

 the acquisition of Croatian audiovisual content by independent producers. 

 

Contribution obligation: 

Services must also contribute 2% of their annual revenue earned in Croatia to the 

National Program for Promoting Audiovisual Creativity Titles. 

 

Discoverability 

Yes. Consult the Council for Electronic Media’s rules (in Croatian only) on the criteria 

and method of increasing the scope of the share of European titles.  

At least 30% EU titles (in line with the AVMSD). Services must ensure that EU titles are 

displayed on the home page of their catalogue. 

If the catalogue contains between 20% and 30% EU titles, the share can be increased to 

30% over a period of two years (first year 25%, second year 30%). 

 

https://www.zakon.hr/z/196/Zakon-o-elektroni%C4%8Dkim-medijima
https://narodne-novine.nn.hr/clanci/sluzbeni/2022_04_48_611.html
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DENMARK  

Who it applies to 

For contribution: 

International online video services. 

 

For discoverability: 

Online video services, with exemptions for those with low revenue or small target 

audience (not yet defined).   

 

Contribution 

Yes. Consult the Danish government’s media agreement (in Danish only).  

Contribution of at least 6% of a service’s annual revenue earned in Denmark.  

Funds go to a public service pool (50%) and to the Danish Film Fund (50%). 

 

Discoverability 

Yes. Consult the Order on program activities based on registration (in Danish only).  

At least 30% EU titles, which must be made prominent (in line with the AVMSD).  

 

FINLAND 

Who it applies to 

Online video services, with exemptions for those with low revenue or small target 

audience (no further details).    

 

Contribution 

No obligation in place. 

https://kum.dk/aktuelt/nyheder/medieaftale-styrker-den-demokratiske-samtale
https://www.retsinformation.dk/eli/lta/2020/1159
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Discoverability 

Yes. Consult the Act on Electronic Communication Services (in Finnish only).  

At least 30% EU titles, which must be made prominent (in line with the AVMSD). 

 

FRANCE 

Who it applies to 

For investment: 

 Online video services, VOD services and TV channels targeting viewers in France. 

 Subscription online video services with an annual revenue of more than €5M and 

with an audience greater than 0.5% of the total audience in France. 

Services (including VOD) offering less than 10 long-form films per year do not have to 

contribute to the production of films.  

Online video services proposing fewer than 10 audiovisual titles per year (other than 

adult content or content inciting violence) do not have to contribute to the production of 

audiovisual titles. 

 

For contribution (tax on video services): 

Free and pay online video services established outside France but targeting French 

viewers.  

For discoverability: 

 VOD services of TV channels with at least 10 feature-length films or TV series.  

 Online video services with an annual revenue of more than €1M and with an 

audience share greater than 0.1% of the total audience in France and offering at 

least 10 long films or TV series (other than adult content or content inciting 

violence). 

 

https://www.finlex.fi/fi/laki/ajantasa/2014/20140917
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Contribution 

Yes. For investment, consult the Decree on on-demand audiovisual media services (in 

French only). For contribution, consult Article 1609 of the General Tax Code (in French 

only).  

For investment: 

Foreign services can (but are not obliged to) make an agreement with the regulator to 

set investment or contribution obligations. Without an agreement, the regulator will 

decide on the obligations. 

Services must invest a share of their revenue into EU film and audiovisual production at 

these rates:  

 25% when they offer annually at least one feature film within less than 12 months 

after its release in theatres in France; or 

 20% in other cases. 

At least 85% of the investment must be for original French-language content. 

For services with an annual revenue below €10M, the above rates are reduced by 25%. 

For recent services (i.e., offered within less than three years from the entry into force of 

the decree, regardless of revenue), rates are reduced by 50% in the first year, and by 25% 

in the second year.  

Other services (such as transactional or free VOD) must invest 15% of their annual 

revenue into productions (of which at least 12% must be original audiovisual productions 

in French). 

For contribution (tax on video services):  

The amount of the tax is set at 5.15% of: 

 the revenue generated by the sale and renting of videos and access to audiovisual 

content; and 

 the advertising revenue of services making content available (whether paid or free 

of charge).  

https://www.legifrance.gouv.fr/jorf/id/JORFTEXT000043688681
https://www.legifrance.gouv.fr/codes/id/LEGISCTA000033816267
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The amount of the tax is set at 15% if the services include adult content or content 

inciting violence. 

Funds go to the National Centre for Cinema and the Moving Image. 

 

Discoverability 

Yes. Consult the Decree on on-demand audiovisual media services (in French only). 

At least 60% EU titles and 40% titles in French.  

Agreements with the regulator can set lower percentages (no less than 50%) of EU titles 

in exchange for a commitment to invest in the production of unpublished original 

audiovisual content in French, independently produced. 

These EU and French titles must be made prominent (by means other than the mere 

mention of the title), for example: 

 by displaying visuals, making trailers available and adding specific sections on the 

home page; 

 in recommendations to users; 

 in searches initiated by users; and 

 in campaigns to promote services. 

 

GERMANY 

Who it applies to 

For contribution: 

Online video services, including those established in other EU states, targeting viewers in 

Germany. 

For discoverability: 

Online video services, with exemptions for those with low revenue or small audience 

figures, or if a quota is impractical or unjustified due to the nature of the service (in line 

with the AVMSD). 

https://www.legifrance.gouv.fr/jorf/id/JORFTEXT000043688681
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Contribution 

Yes. Consult the German Film Law.  

1.8%, if annual net revenue is below €20M. 

2.5%, if annual net revenue is above €20M. 

Funds go to the German Federal Film Board. 

 

Discoverability 

Yes. Consult the Interstate Media Treaty (in German only).  

At least 30% EU titles (in line with the AVMSD).  

The 30% share is calculated based on the number of titles available in the catalogue in a 

given half-year. 

 

GREECE  

Who it applies to 

Online video services targeting viewers in Greece.  

Exemptions for services with low revenue and small audience (in line with the AVMSD). 

 

Contribution 

Yes. Consult Law 4779/2021 (in Greek only).  

1.5% of revenue must be allocated to: 

 direct investment into Greek content;  

 acquiring rights to new productions; or 

 contributions to a special fund of the National Centre of Audiovisual Media and 

Communication (EKOME). 

 

https://www.ffa.de/film-levy.html
https://www.die-medienanstalten.de/fileadmin/user_upload/Rechtsgrundlagen/Gesetze_Staatsvertraege/Medienstaatsvertrag_MStV.pdf
http://www.et.gr/idocs-nph/search/pdfViewerForm.html?args=5C7QrtC22wEzH9d6xfVpRXdtvSoClrL8uvOCsR_YNdrtIl9LGdkF53UIxsx942CdyqxSQYNuqAGCF0IfB9HI6qSYtMQEkEHLwnFqmgJSA5WIsluV-nRwO1oKqSe4BlOTSpEWYhszF8P8UqWb_zFijJLKEqCO_Y0Cpf-nc2MMEorpt7j7RH7FxHs48whRZmV6
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Discoverability 

Yes. Consult Law 4779/2021 (in Greek only).  

At least 30% EU titles, which must be made prominent (in line with the AVMSD). 

 

IRELAND 

Who it applies to 

Online video services under Irish jurisdiction or under the jurisdiction of another EU state 

and targeting viewers in Ireland. 

Exemptions for services with low annual revenue or small audience, and for whom these 

obligations would be impractical or unjustified due of the nature of the service (in line 

with the AVMSD).  

 

Contribution 

Proposed in the Online Safety and Media Regulation Act 2022.  

The law gives the regulator power to impose a levy; the regulator is currently studying 

the options.   

 

Discoverability 

Yes. Consult the Online Safety and Media Regulation Act 2022.  

At least 30% EU titles, which must be made prominent (in line with the AVMSD). No 

details on specific obligations yet. 

http://www.et.gr/idocs-nph/search/pdfViewerForm.html?args=5C7QrtC22wEzH9d6xfVpRXdtvSoClrL8uvOCsR_YNdrtIl9LGdkF53UIxsx942CdyqxSQYNuqAGCF0IfB9HI6qSYtMQEkEHLwnFqmgJSA5WIsluV-nRwO1oKqSe4BlOTSpEWYhszF8P8UqWb_zFijJLKEqCO_Y0Cpf-nc2MMEorpt7j7RH7FxHs48whRZmV6
https://www.gov.ie/en/press-release/120ff-president-higgins-signs-crucial-online-safety-and-media-legislation-into-law/
https://www.gov.ie/en/press-release/120ff-president-higgins-signs-crucial-online-safety-and-media-legislation-into-law/
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ITALY 

Who it applies to 

For contribution: 

Online video services that are under the jurisdiction of another EU state and have 

editorial responsibility over an on-demand catalogue targeting viewers in Italy. 

For discoverability: 

Online video services under Italian jurisdiction and subject to the authorization regime 

(i.e., excluding the VOD services of TV channels). 

Exemptions from contributions and discoverability: 

Exemptions for services with annual revenue below €5M (upon request) and for new 

services in their first year of activity. 

Services can also request exemptions if: 

 no profit was made in each of the last two years; 

 annual revenues are below €10M; 

 obligations are impracticable or unjustified; or 

 the thematic nature of the offer does not allow the service to commission content 

from independent producers or to invest in EU titles, including Italian titles. 

Exemptions from discoverability of recent titles: 

This obligation does not apply to transactional VOD. 

 

Contribution 

Yes. Consult the Legislative Decree 208 of 8 November 2021 (in Italian only).  

A percentage of annual revenue earned in Italy must be invested into production, co-

production, acquisition or pre-acquisition of EU titles of independent producers, at the 

following rates: 

https://www.normattiva.it/uri-res/N2Ls?urn:nir:stato:decreto.legislativo:2021-11-08;208


 

17 

 

 17% in 2022; 

 18% in 2023; and 

 20% from 2024. 

Half of these investments must go into content of “original Italian expression wherever 

produced" in the last five years, of which one fifth (2% of annual revenues from 2024) 

must be for independent film titles produced in the last five years. 

 

Discoverability 

Yes. Consult the Legislative Decree 208 of 8 November 2021 (in Italian only).  

At least 30% EU titles produced in the last five years. Within this quota, at least 50% must 

be Italian content independently produced in the last five years.  

Services must also make these titles prominent in their catalogues, according to a scoring 

system (in Italian only).  Services can choose from a set of actions to reach the necessary 

score in two categories: 

1. A section of the home page or a category of the search engine dedicated to EU 

titles (minimum of 10 points required): 

a. At least 30% of content made prominent are EU titles (e.g., trailers, titles) (7 

points) 

b. At least 20% of content made prominent in each main section are EU titles 

(7 points) 

c. Permanent section or banner just for EU titles (4 points) 

d. EU titles remain in catalogue for at least seven days (3 points) 

e. Search tools per nationality (3 points) 

f. Synopsis underlines that the work is EU (3 points) 

 

2. A quota of EU titles in advertising or promotional campaigns (minimum of 15 

points required): 

a. One month thematic initiative on social media at least once a year (6 

points) 

b. At least 20% of content featured in cross-platform promotion (e.g., TV, 

radio, magazines) are EU titles (5 points) 

c. Pre-rolls of short promo/trailers (one a month on average) (5 points) 

d. Using social media to promote EU titles (5 points) 

https://www.normattiva.it/uri-res/N2Ls?urn:nir:stato:decreto.legislativo:2021-11-08;208
https://www.agcom.it/documents/10179/28826746/Allegato+22-12-2022+1671721268177/ba6eac9e-4c31-4482-bd6c-e2827d609cd7?version=1.0
https://www.agcom.it/documents/10179/28826746/Allegato+22-12-2022+1671721268177/ba6eac9e-4c31-4482-bd6c-e2827d609cd7?version=1.0
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e. At least 20% EU titles in recommendations made to users (5 points) 

f. At least 30% EU titles in promotional communications to users (4 points) 

g. Reviews and information provided for EU titles (3 points) 

 

NETHERLANDS 

Who it applies to 

For contribution: 

Proposed: Commercial online video services, including those established in other EU 

states, and targeting viewers in the Netherlands. 

Exemptions for public broadcasters and services with:  

 annual revenue below €30M earned in the Netherlands; or 

 audience share of less than 1% in the Netherlands.  

The regulator can also grant exemptions if the obligations are impractical or unjustified 

due to the nature of the service. 

For discoverability: 

Public and commercial online video services, with exemptions for services with: 

 annual revenue of €2M or less, (including the annual revenue of partner/affiliated 

companies); or 

 audience share of less than 1% in the Netherlands. 

The regulator can also grant an exemption if the obligations are impractical or unjustified 

due to the nature of the service. 

 

Contribution 
Proposed in a draft law (in Dutch only) introduced by the Secretary of State (Culture and 

Media).  

According to the draft law, services will need to invest 4.5% of their annual revenue 

earned in the Netherlands into a “Dutch cultural audiovisual product.” Investment can be 

made via (co)productions, or by obtaining operating licences for unfinished or recently 

completed productions. 

https://www.rijksoverheid.nl/ministeries/ministerie-van-onderwijs-cultuur-en-wetenschap/nieuws/2022/07/18/grote-streamingdiensten-moeten-meer-investeren-in-nederlandse-producties
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The service would have two years to comply with the obligation. If a service invests more 

than 4.5% of its annual revenue within a year, the remaining amount would carry over to 

the following year. 

 

Discoverability 
Yes. Consult the Media Law 2008 (in Dutch only).  

At least 30% EU titles, which must be made prominent (in line with the AVMSD). Examples 

of how services can make EU titles prominent include: 

 providing a section for EU titles accessible from the home page of the service; 

 providing a search function for EU titles; 

 using EU titles in promotional campaigns; or 

 providing a minimum percentage of EU titles in the catalogue, recommended 

using banners or similar tools. 

 

NORWAY 

Who it applies to 

For contribution: 

Proposed: Online video services, with exemptions for those: 

 with low revenue and small audience;  

 who do not offer feature films, documentaries, drama series and documentary 

series; or 

 for whom the obligation would be impractical or unreasonable due to the nature 

of the service. 

The VOD services of NRK (public broadcaster) are also exempt from contribution (though 

discoverability obligations still apply).    

For discoverability:  

Online video services with exemptions for those with low revenue or small audience 

figures. Services where the nature or content of their service make a quota impractical or 

unreasonable could also be exempted. 

https://wetten.overheid.nl/BWBR0025028/2023-01-01/#Hoofdstuk3_Titeldeel3.2a_Artikel3.29c
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Contribution 
Proposed in a draft law (in Norwegian only) introduced by the Ministry of Culture.  

The government is proposing two models (in line with the AVMSD): 

Option 1 (Contribution): 

Sliding scale of investment and contribution. As services increase their direct investment, 

their contribution (% of annual revenue) would decrease at the following rates: 

 5% contribution when annual direct investment is below NOK25M (€2.41M) 

 4% contribution when annual direct investment is between NOK25M (€2.41M) and 

NOK40M (€3.85M) 

 3% contribution when annual direct investment is between NOK40M (€3.85M) and 

NOK55M (€5.29M) 

 2% contribution when annual direct investment is between NOK55M (€5.29M) and 

NOK70M (€6.74M) 

 1% contribution when annual direct investment is between NOK70M (€6.74M) and 

NOK85M (€8.18M) 

 0% contribution when annual direct investment exceeds NOK100M (€9.62M) 

Funds would go to the Norwegian Film Institute.  

Option 2 (Investment): 

Direct investment of 5% gross annual revenue into Norwegian audiovisual productions.   

 

Discoverability 

Yes. Consult the Broadcasting Regulations (in Norwegian only).  

General obligation to promote the production and access to EU titles, and to report to 

the regulator.  

Proposed amendment to the Broadcasting Regulations (in Norwegian only) to include 

obligation for at least 30% EU titles (in line with the AVMSD).  

https://www.regjeringen.no/no/dokumenter/horing-gjennomforing-av-endringsdirektivet-til-amt-direktivet-mv/id2927696/?expand=horingsbrev
https://lovdata.no/dokument/SF/forskrift/1997-02-28-153#KAPITTEL_2
https://www.regjeringen.no/contentassets/2c066daac056482d9718b3b9dd36d2f9/forslag-til-endringer-i-kringkastingsloven-kringkastingsforskriften-mv..pdf
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The regulator could use co-regulation to create guidelines on how to promote EU titles 

and criteria for fulfilling this prominence obligation. 

 

POLAND 

Who it applies to 

For contribution:  

Online video services, including those established in other EU states, targeting viewers in 

Poland.  

Exemptions for micro-enterprises and services with a number of users less than 1% of 

national broadband subscribers. 

For discoverability:  

Online video services, with exemptions for micro-enterprises and services with a number 

of users less than 1% of national broadband subscribers. 

Additional exemption for catalogues containing only non-EU titles. 

 

Contribution 

Yes. Consult the Act of 14 May 2020 (in Polish only).  

1.5% of subscription or advertising fees, whichever is higher, based on annual revenue 

earned in Poland.  

Funds go to the Polish Film Institute. 

 

Discoverability 

Yes. Consult the Broadcasting Act (in Polish only).  

At least 30% EU titles (in line with the AVMSD), including Polish titles. These must be 

promoted through:  

https://dziennikustaw.gov.pl/D2020000087501.pdf
https://www.gov.pl/attachment/ae9ab3d7-0288-420e-9c8f-f46c92dac578
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 proper identification of the program’s origin and the option to search for EU titles 

and titles originally produced in Polish; and 

 information and material that promote EU titles. 

 

PORTUGAL  

Who it applies to 

For contribution:  

Online video services, including those established in other EU states, which target 

viewers in Portugal.  

Exemptions for services: 

 with revenue below €200,000;  

 market share of less than 1%; or 

 whose catalogues include only content of a pornographic nature.  

For discoverability:  

Online video services with low revenues and small audience are exempted (in line with 

EU guidelines). 

 

Contribution 
Yes. Consult Decree 93/XIV and Decree-Law No 74 (in Portuguese only).  

Investment obligation: 

Sliding scale of investment according to revenue.  

 Between €200,000 and €2M: 0.5% of the relevant revenue or €0.50 per subscriber 

or a flat rate of €10,000  

 Between €2M and €10M: 1% of the relevant revenue or €1 per subscriber or a flat 

rate of €100,000  

 Between €10M and €25M: 2% of the relevant revenue or €2 per subscriber or a flat 

rate of €500,000  

 Between €25M and €50M: 3% of the relevant revenue or €3 per subscriber or a flat 

rate of €1.5M  

https://dre.pt/dre/detalhe/lei/74-2020-148963298
https://files.dre.pt/1s/2021/08/16500/0003100058.pdf
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 €50M or more: 4% of the relevant revenue or €4 per subscriber or a flat rate of 

€4M  

For services where the relevant content makes up less than 50% of programming, 

measured in number of hours, the investment obligation is reduced by 50%.  

Investment can take the form of:  

1. financing of writing and project development for independently produced EU 

titles in Portuguese; 

2. productions (co-production, association without co-ownership, the acquisition of 

exploration rights at the design or distribution stages); 

3. acquisition of distribution rights for films and EU independent titles in 

Portuguese;  

4. the restoration and mastering of certain titles if they are delivered to a public 

archive; 

5. promotion of EU titles;  

6. in-house production or production by associated companies, the acquisition of 

commissioned titles or investment in other EU titles.  

At least 30% of the investment must got towards the activities covered in bullets 1 and 2 

above.  

In the case of subscription online video services, titles must be originally in Portuguese; 

however, this obligation does not apply for co-productions with domestic partners under 

the applicable treaties.  

If impossible to determine the relevant revenue, the annual investment is set at €4M.  

Contribution obligation: 

Subscription online video services must contribute 1% of their relevant revenue earned in 

Portugal. If impossible to determine the relevant revenue, the service must pay a fee of 

€1M. Funds go to a national film fund.  

 

Discoverability 
Yes. Consult Decree 93/XIV (in Portuguese only). 

https://dre.pt/dre/detalhe/lei/74-2020-148963298
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At least 30% of EU titles, which must be made prominent. Of this quota, at least half must 

be Portuguese-language titles produced independently in the EU less than five years ago. 

Services can ensure prominence by creating an area in their catalogue to promote EU 

and Portuguese-language titles (details not yet specified).   

There is no further explanation on how this applies to online video services, which 

suggests that services are free to decide on how to meet this obligation.  

 

ROMANIA 

Who it applies to 

For contribution: 

Online video services, with exemptions for: 

 micro-enterprises (with revenue that did not exceed €65,000 in the previous fiscal 

year); and 

 services with low audience (less than 1% of national broadband subscribers). 

For discoverability: 

Online video services, with exemptions for those with: 

 revenues below €2M (from providing audiovisual media services); or  

 an audience level below 1%.  

 

Contribution 
Yes. Consult the Law no. 190 of 28 June 2022 (in Romanian only).  

4% of revenue from transactional or subscription online video services. Funds go to the 

National Center of Cinematography.  

Services can opt for the direct financing of a film production, with up to 40% of the 

amount allocated to the Cinematographic Fund, at the request of the film producers and 

after notifying the National Center of Cinematography. 

 

https://legislatie.just.ro/Public/DetaliiDocumentAfis/256901
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Discoverability 
Yes. Consult the Law no. 190 of 28 June 2022 (in Romanian only).  

At least 30% of EU titles, which must be made prominent through: 

 a dedicated section for EU titles that is accessible from the homepage;  

 the possibility to search for EU titles;  

 the use of EU titles in promotional campaigns; or  

 a minimum % of EU titles promoted from that service’s catalogue, for example, by 

using banners or similar tools.  

Services must also promote EU fiction titles on their homepage and classify the country 

of origin of each title available in the catalogue. 

 

SPAIN 

Who it applies to 

For contribution: 

Traditional broadcasting services and online video services established in another EU 

state and targeting viewers in Spain.  

Exemptions for services with an annual revenue of less than €10M or with a small 

audience (1%).  

For discoverability: 

Online video services; however, regulations still need to be adopted to specify 

exemptions and flexible conditions for services: 

 with a low revenue (lower than €2M) or with small audience (below 1%); or 

 for which the obligation is impractical or unjustified due to the nature of the 

service. 

 

Contribution 
Yes. Consult the General Audiovisual Law 13/2022  (in Spanish only).  

Can take the form of an investment or a contribution (see below).  

https://legislatie.just.ro/Public/DetaliiDocumentAfis/256901
https://www.boe.es/diario_boe/txt.php?id=BOE-A-2022-11311
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Services with an annual revenue of €50M or more: 

Must allocate 5% of annual revenue earned in Spain to: 

 the financing of EU titles; 

 the purchase of exploitation rights of finished EU titles;  

 the Spanish Cinematography Protection Fund; and/or 

 the Cinematography and Audiovisual Promotion Fund in co-official languages 

other than Spanish. 

This obligation must respect two conditions. 

First, at least 70% must be allocated to audiovisual works produced independently in 

Spanish or in one of the official languages of the autonomous communities. Of this sub-

quota, services must reserve: 

 a minimum of 15% to titles in one of the official languages, taking into account 

their population weight and reserving at least 10% for each of them; and 

 a minimum of 30% to titles  directed or created exclusively by women. 

Secondly, at least 40% must be allocated to films produced independently in Spanish or 

in one of the official languages of the autonomous communities. 

Services with annual revenue of less than €50M: 

Must allocate 5% of annual revenue to: 

 the direct financing of EU titles (of which at least 70% are independently produced 

in any of the official languages of Spain); 

 to the acquisition of rights to finished EU titles; or  

 to a contribution to the Film Protection Fund. 

 

Discoverability 
Yes. Consult the General Audiovisual Law 13/2022 (in Spanish only). 

At least 30% EU titles (in line with the AVMSD), at least 50% of which must be in Castilian 

Spanish or in one of the regional languages (i.e., Catalan, Galician, Basque or Aranese). 

From this 50% sub quota, at least 40% of titles must be in one regional language, taking 

into account the population of the region, and at least 10% must be reserved for each of 

https://www.boe.es/diario_boe/txt.php?id=BOE-A-2022-11311
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the remaining regional languages. Both sub quotas do not apply to services offered 

exclusively for reception in other EU states.  

Prominence of titles must be ensured, but there are no details yet on how this would be 

guaranteed. 

 

SWEDEN 

Who it applies to 

Online video services, with exemptions for those with low annual revenue (below SEK20M 

(€1.83M) or small audience (less than 1% audience share). 

 

Contribution 

No obligation in place. 

 

Discoverability 

Yes. Consult the Amended Act on Television and Radio Operations (in Swedish only).  

At least 30% EU titles, which must be made prominent (in line with the AVMSD). 

 

OTHER COUNTRIES 

ARGENTINA 

Who it applies to 

Foreign online video services targeting viewers in Argentina. 

 

https://www.riksdagen.se/sv/dokument-lagar/dokument/svensk-forfattningssamling/radio--och-tv-lag-2010696_sfs-2010-696


 

28 

 

Contribution 

A draft law (in Spanish only) proposes a contribution between 1% and 5% of gross 

revenue earned in Argentina from digital audiovisual services. The contribution would go 

towards the Federal Audiovisual Fund.   

A proposed contribution (in Spanish only) is also being studied by the National Institute of 

Cinema and Audiovisual Art, a government agency responsible for promoting the film 

industry. The contribution would apply to online video services and be similar to the 

country’s existing 10% tax on movie theatre tickets. 

 

Discoverability 

No obligation in place. 

 

AUSTRALIA 

Who it applies to 

Online video services targeting viewers in Australia.  

 

Contribution 

No obligation in place.  

 

Discoverability 

Proposed as part of the Australian national cultural policy.  

The government will introduce obligations for Australian content on online video services 

by July 2024. 

https://www4.hcdn.gob.ar/dependencias/dsecretaria/Periodo2022/PDF2022/TP2022/5735-D-2022.pdf
https://www.telam.com.ar/notas/202005/458649-netflix-impuesto-plataformas-luis-puenzo-incaa.html
https://www.arts.gov.au/sites/default/files/documents/national-culturalpolicy-8february2023.pdf
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COLOMBIA 

Who it applies to 

Online video services targeting viewers in Colombia. 

 

Contribution 

No obligation in place. 

 

Discoverability 

Yes. Consult the Decree no. 681 of 21 May 2020 (in Spanish only).  

Services must include an easy-to-find section in their catalogue that exclusively contains 

Colombian titles. 

 

MEXICO 

Who it applies to 

Online video services, both domestic and foreign-owned, targeting viewers in Mexico. 

 

Contribution 

No obligation in place. 

 

Discoverability 

Proposed in a draft decree issuing the Federal Law on Cinematography and 

Audiovisual (in Spanish only). 

The draft law proposes a domestic content quota of 15% for online streaming catalogues, 

along with prominence obligations. 

https://www.mintic.gov.co/portal/inicio/Sala-de-Prensa/Noticias/144889:Contenidos-colombianos-contaran-con-una-seccion-propia-en-las-plataformas-digitales-de-video-por-demanda-que-operan-en-el-pais
https://www.senado.gob.mx/65/gaceta_del_senado/documento/115383
https://www.senado.gob.mx/65/gaceta_del_senado/documento/115383
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PARAGUAY 

Who it applies to 

Foreign online video services targeting viewers in Paraguay. 

 

Contribution 

Yes. Consult the Law no. 6.106 on Promoting Audiovisual.   

Services must contribute to a fund administered by the National Institute of Paraguayan 

Audiovisual (no further details).  

 

Discoverability 

No obligation in place. 

 

SOUTH AFRICA  

Who it applies to 

Online video services targeting viewers in South Africa. 

 

Contribution 

A government draft white paper proposes contribution obligations for services that 

cannot meet the proposed 30% domestic content quota. 

 

Discoverability 

A government draft white paper proposes a 30% quota for South African content. 

 

https://observatoriolegislativocele.com/en/paraguay-ley-de-fomento-al-desarrollo-de-la-actividad-audiovisual-2018/
https://www.gov.za/sites/default/files/gcis_document/202010/43797gon1081.pdf
https://www.gov.za/sites/default/files/gcis_document/202010/43797gon1081.pdf
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SWITZERLAND 

Who it applies to 

International online video services targeting viewers in Switzerland, with exemptions for 

those that:  

 do not reach a minimum annual revenue (less than CHF2.50M (€2.54M)); or 

 only propose films on an occasional basis (less than 12 per year). 

 

Contribution 

Yes. Consult the Amendment to the Film Act.  

As of January 2024, online video services must invest 4% of their annual gross revenue 

generated by films in Switzerland, in particular: revenue derived from the use/acquisition 

of films, revenue from advertising and sponsorship, and revenue from use of data.  

If services fail to invest in Swiss film productions during four years, they will need to pay a 

substitute contribution to the Federal Office of Culture. 

 

Discoverability 

Consult the Amendment to the Film Act.  

At least 30% EU titles, as of January 2024 (similar to the AVMSD). 

 

UNITED KINGDOM 

Who it applies to 

Online video services, with exemptions for those with low revenue (less than £1.7M per 

year) and small audience (less than 1% of audience share), in line with EU guidance.  

The regulator can also exempt on a case-by-case basis where the obligations are 

impractical or unjustified due to the nature of the service. 

 

https://www.bak.admin.ch/bak/en/home/cultural-creativity/film1/aenderung-filmgesetz.html
https://www.bak.admin.ch/bak/en/home/cultural-creativity/film1/aenderung-filmgesetz.html
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Contribution 

No obligation in place. 

 

Discoverability 

Yes. Consult the regulator’s guidance for on-demand programme services on 

obligations relating to EU titles.  

At least 30% EU titles, which must be made prominent (similar to the AVMSD), for 

example by: 

 using apps on connected TVs; 

 clicking through other websites; or 

 using increasingly sophisticated search functions. 

 

 

https://www.ofcom.org.uk/__data/assets/pdf_file/0031/243769/ODPS-European-works-guidance.pdf
https://www.ofcom.org.uk/__data/assets/pdf_file/0031/243769/ODPS-European-works-guidance.pdf
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