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Executive Summary

General Familiarity with Intellectual Property Protection and CIPO

Intellectual property concerns are not top priorities for senior decision makers when thinking about the
most important issues currently facing their companies. In fact, the term “Intellectual Property” is only
“very” or “somewhat” familiar (saying 4-10 on a scale from 0-10, with 10 being very familiar) to
about two-thirds (57%) of those surveyed. The remainder (42%) rated themselves as not familiar
(saying 0-3 on a scale from 0-10, with being not at all familiar) with the term IP.

Perhaps not surprisingly therefore, when asked to name any formal methods or types of intellectual
property protection, more than three-in-five senior decision makers (62%) were unable to do so.
Copyright protection led the list of unprompted responses, identified by one-in-five (19%), followed by
patent protection (16%) and trademark protection (10%). Industrial design protection and trade secrets
were each referred to by only one percent of respondents.

Four-out-of-five senior decision makers (81%) could not name an organization in Canada that is
responsible for granting and/or registering IP protection. The Federal Government was identified by 6%
of respondents, while the same proportion cited either of the Patent Office (4%), Trademark Office
(1%), or the Copyright Office (1%). Only 1% of business leaders mentioned the Canadian Intellectual
Property Office (CIPO).

When specifically asked about their familiarity with the CIPO and its products and services, just 3% of
respondents rated themselves as being familiar with the organization. The vast majority of those
surveyed, four-in-five (89%), say they are unfamiliar with CIPO.

Mirroring familiarity with the term “Intellectual Property”, just over one-in-three business leaders
reported that they are very or somewhat familiar with the three main types of IP protection — copyrights
(40%), trademarks (39%) and patents (35%). While one-in-six state they are familiar with trade secrets
(17%) and industrial designs (14%), only two-in-five (apx 40%) are not familiar with these forms of IP
protection.

IP Behaviours and Attitudes

One-third (32%) of senior business decision makers surveyed considered their company to have IP
assets. Among this group, licence agreements (42%), trademarks (39%), and copyrights (32%) are the
top three methods used to protect these assets. Trade secrets, patents, and industrial designs were other
methods commonly used.

One-quarter (26%) of companies with IP assets choose not to protect them. Of this group, over one-
third (36%) chose not to register their IP assets because they did not think it was necessary, and a further
15% said they just have not gotten around to it. Other common reasons cited were the high cost (9%)
and the lack of value (7%). One-in-five (20%) cited issues around lack of knowledge such as not
knowing that you could register your intellectual property or where to go and how to do it.
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When asked their view on significant impediments to filing for intellectual property protection for
copyrights (32%), trademarks (31%), patents (29%), and industrial designs (28%), about three-in-ten
feel there are not any, and half are unable to say. Cost is the impediment most frequently cited, although
by only one-in-ten.

Use of free Internet databases offered by various Intellectual Property Offices as a source of information
for product development and/or competition monitoring is extremely limited with just one-in-twenty
accessing any patent, copyright, trademark and industrial design databases.

Concern over the violation or infringement of intellectual property rights is not prevalent among the
senior decision makers surveyed with only one-in-five (20%) reporting this as a significant issue for
their business. Among this group, copyright (34%) and trademark (25%) violations are the primary
concerns while industrial design (15%) and patent (14%) infringements are important for about one-in-
seven. Among this same group, one-quarter (27%) report their company has been affected by an IP
violation.

Information Sources for IP

Senior decision makers appear to be getting their knowledge about protection for patents, copyrights,
trademarks, and industrial designs from the same five top sources for each type of intellectual property.
School, newspapers and magazines, and personal as well as work experience are cited most frequently.
Radio and television as well as business associations round out the top five. Combining the print and
broadcasts media elevates media to the top position as the number one source of IP information (23%)
among those surveyed. Media is closely followed by all mentions of school, which includes both
secondary and post secondary institutions.

As previously stated, access of databases provided by intellectual property offices is extremely limited
(2% to 6%), and even among those who do make use of these free resources, between one-in-ten and
one-in-five have not used them in the previous 12 months. Among companies that use the free Internet
databases offered by various Intellectual Property Offices, between one-third and half of business
leaders are unable to identify which, if any, their company had consulted with in the last 12 months.
Canadian patent (36%), copyright (33%), industrial design (29%), and trademark (28%) databases were
the most frequently accessed by around three-in-ten respondents.

Although commercially provided intellectual property databases are used for product development or
competition monitoring more so than those from IP Offices, they are still only accessed by a small
minority (14%). Information on trademarks is the most frequently cited IP query by three-in-ten (30%)
respondents. Commercial databases are consulted by one-in-five (22%) for industrial designs, one-in-
six (16%) for copyrights and one-in-ten (11%) for patents.

If they needed general information about intellectual property, one-quarter (24%) of senior decision
makers do not know who they would consult, one-quarter (24%) would do an Internet search and one-
in-five (20%) would consult a lawyer. A lawyer is the preferred source of expert advice about
intellectual property for two-in-five (40%) business leaders. However, over one-quarter (29%) were
unsure of whom to consult.
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2.

Almost half (46%) of senior decision makers felt that either a website or the internet was the most useful
way CIPO could provide them with information about IP. Trade shows were given the nod by one-
quarter (25%) of business leaders, and brochures mailed to their business were considered useful by
one-in-five (20%).

When asked how the Government of Canada could best support their intellectual property information
needs half (51%) of business executives were unable to respond. One in ten (11%) suggested a website.

For more information please call 1-866-997-1936 or email us at: Cipo.contact@ic.gc.ca.

Sommaire

Connaissance générale de la protection de la propriété intellectuelle et de I'OPIC

Les problemes de propriété intellectuelle (PI) ne se situent pas parmi les principales priorités des cadres
supérieurs lorsqu’ils songent aux problémes les plus importants auxquels est confrontée leur compagnie.
En effet, le terme « propriété intellectuelle » n’est que « trés » ou « un peu » familier (c.-a-d. 4-10 sur
une échelle de 0-10, 10 signifiant trés familier) aux deux tiers (57 %) des répondants. Le reste (42 %)
ont indiqué qu’ils ne connaissaient pas ce terme (c.-a-d. 0-3 sur une échelle de 0-10, 0 signifiant pas
du tout familier).

Il n’est donc pas surprenant que lorsqu’on leur a demandé de nommer tout type ou méthode formel de
protection de la PI, plus de trois cadres supérieurs sur cing (62 %) étaient incapables de le faire. En téte
de liste des réponses spontanées, la protection des droits d’auteur a été identifiée par un cinquiéme (19
%) des répondants, suivie par la protection des brevets (16 %) et des marques de commerce (10 %). Seul
1 % des répondants ont mentionné la protection des dessins industriels et des secrets industriels.

Quatre cadres supérieurs sur cing (81 %) n’ont pu nommer un organisme au Canada responsable
d’accorder ou d’enregistrer la protection de la PI. Le gouvernement fédéral a été identifié par 6 % des
répondants, tandis que la méme proportion de répondants a mentionné soit le Bureau des brevets (4 %),
le Bureau des marques de commerce (1 %) ou le Bureau du droit d’auteur (1 %). Seulement 1 % des
dirigeants d’entreprise ont mentionné I’Office de la propriété intellectuelle du Canada (OPIC).

Lorsqu’on leur a précisément demandé leur connaissance de I’OPIC et de ses produits et services,
seulement 3 % des répondants ont dit que I’organisme leur était familier. La grande majorité des
répondants, quatre sur cing (89 %), affirment qu’ils ne connaissent pas I’OPIC.

En accord avec la familiarité du terme « propriété intellectuelle », seulement un peu plus du tiers des
dirigeants ont indiqué qu’ils connaissaient les trois principaux types de protection de la PI, soit les droits
d’auteur (40 %), les marques de commerce (39 %) et les brevets (35 %). Bien qu’un répondant sur six
affirme connaitre la protection des dessins industriels (14 %) et des secrets industriels (17 %), seulement
deux sur cing (env. 40 %) indiquent ne pas connaitre ces formes de protection de la PI.
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Comportements et attitudes face a la propriété intellectuelle

Un tiers (32 %) des cadres supérieurs sondés considérent que leur entreprise posséde des actifs de PI. Au
sein de ce groupe, les contrats de licence (42 %), les marques de commerce (39 %) et les droits d’auteur
(32 %) sont les trois principales méthodes utilisées pour protéger ces actifs. Les secrets industriels, les
brevets et les dessins industriels sont d’autres méthodes fréqguemment utilisées.

Un quart (26 %) des entreprises ayant des actifs de PI ont choisi de ne pas les protéger. Dans ce groupe,
plus du tiers (36 %) ont choisi de ne pas enregistrer leurs actifs de PI, car ils ne le jugeaient pas
nécessaire. Un autre 15 % a dit ne simplement pas avoir pris le temps de le faire. Parmi les autres
raisons courantes citées, mentionnons le co(t élevé (9 %) et le manque de valeur (7 %). Un répondant
sur cing (20 %) a souligné un manque d’information, comme le fait de ne pas savoir qu’il pouvait
enregistrer sa Pl, ou aller et comment procéder.

Lorsqu’on leur a demandé leur point de vue sur les obstacles majeurs au dépdt d’une demande de
protection de la P1 pour les droits d’auteur (32 %), les marques de commerce (31 %), les brevets (29 %)
et les dessins industriels (28 %), environ trois répondants sur dix disaient qu’il n’y en avait pas, et la
moitié étaient incapables d’en nommer. Le codt est I’obstacle le plus souvent mentionné, méme si ce
n’est que par un répondant sur dix.

Le recours sans frais a des bases de données sur Internet offertes par plusieurs offices de propriété
intellectuelle (OPI) pour s’informer sur le développement de produits ou surveiller la concurrence est
extrémement limité alors que seulement un répondant sur vingt consulte des bases de données sur les
brevets, les marques de commerce et les dessins industriels.

La crainte d’une violation ou d’une contrefacon des droits de Pl n’est pas élevée chez les cadres
supérieurs sondés alors que seulement un répondant sur cing (20 %) souligne qu’il s’agit d’un probléme
important pour son entreprise. A I’intérieur de ce groupe, les violations de droits d’auteur (34 %) et de
marques de commerce (25 %) sont les principales préoccupations, tandis que les contrefacons de dessins
industriels (15 %), et de brevets (14 %) sont importantes pour environ un répondant sur sept. Au sein de
ce groupe, un quart (27 %) des répondants signalent que leur compagnie a été touchée par une violation
de PI.

Sources d’information sur la propriété intellectuelle

Les cadres supérieurs semblent s’informer sur la protection des brevets, des droits d’auteur, des marques
de commerce et des dessins industriels auprés des cing mémes principales sources pour chaque type de
Pl. Les écoles, les journaux et les magazines, de méme que I’expérience personnelle et de travail sont
les plus souvent mentionnés. La radio et la télévision, ainsi que les associations commerciales,
complétent les cing sources. La combinaison des médias imprimés et télévisés améne les médias a la
premiére position quant aux sources de renseignements sur la Pl (23 %) selon les gens qui ont participé
au sondage. Suit de pres les médias toute mention d’écoles, secondaires et postsecondaires.

Tel que mentionné précédemment, I’accés aux bases de données fournies par les OPI est extrémement
limité (2 % a 6 %), et méme parmi ceux qui font appel a ces ressources gratuites, entre un répondant sur
dix et un sur cing ne les a pas utilisées au cours des 12 derniers mois. Au sein des entreprises qui

5
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utilisent les bases de données gratuites sur Internet offertes par divers OPI, entre un tiers et la moitié des
dirigeants sont incapables d’identifier lesquelles, le cas échéant, leur entreprise a consultées au cours des
12 derniers mois. Pour environ trois répondants sur dix, les bases de données sur les brevets (36 %), les
droits d’auteur (33 %), les dessins industriels (29 %) et les marques de commerce (28 %) canadiens ont
été les plus souvent consultées.

e Bien que les bases de données sur la Pl fournies par des entreprises commerciales sont davantage
utilisées pour le développement de produits ou la surveillance de la concurrence que celles offertes par
les OPI, elles ne sont malgré tout consultées que par une petite minorité (14 %). Les demandes de
renseignements sur les marques de commerce sont les demandes relatives a la Pl les plus fréquemment
mentionnées par trois répondants sur dix (30 %). Les bases de données commerciales sont consultées
par un répondant sur cing (22 %) pour les dessins industriels, un sur six (16 %) pour les droits d’auteur
et un sur dix (11 %) pour les brevets.

e S’ils avaient besoin d’information générale au sujet de la PI, un quart (24 %) des cadres supérieurs ne
sauraient pas ou consulter, un quart (24 %) chercheraient sur Internet et un sur cing (20 %) consulterait
un avocat. L’avocat est la source experte sur la PI privilégiée par deux répondants sur cing (40 %) chez
les dirigeants d’entreprise. Cependant, plus d’un quart (29 %) des répondants étaient incertains quant a
la source & consulter.

e Prés de la moitié des cadres supérieurs (46 %) avaient I’ impression qu’un site Web ou Internet serait la
facon la plus efficace dont I’OPIC pourrait leur transmettre de I’information au sujet de la PI. Les foires
commerciales ont été citées par un quart (25 %) des dirigeants d’entreprise et les brochures envoyées a
leur entreprise ont été jugées utiles par un répondant sur cing (20 %).

e Lorsgu’on leur a demandé comment le gouvernement du Canada pourrait le mieux combler leurs
besoins d’information sur la PI, la moitié (51 %) des dirigeants d’entreprise étaient incapables de
répondre. Un répondant sur dix (11 %) a suggéré un site \Web.

Pour obtenir de plus amples renseignements, composez le 1-866-977-1936 ou envoyez un courriel a
I’OPIC a opic.contact@ic.gc.ca.
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3. Background Information

The Canadian Intellectual Property Office (CIPO), a special operating agency of Industry Canada, is
responsible for administering Canada’s system of intellectual property (IP) rights, namely patents, trade-
marks, copyrights, industrial designs and integrated circuit topographies.

CIPO’s key functions include:

e assessing and granting requests for IP rights;

o disseminating the technical information underlying these creations to allow other inventors to build on
existing innovations;

e encouraging invention, innovation and creativity in Canada;
e providing expert advice on IP administration to other countries; and

e promoting Canada’s IP interests internationally.

Specifically, CIPO receives and examines applications for trade-marks, patents, copyrights, industrial
designs and integrated circuit topographies; grants and registers these IP rights; and administers their
renewal, assignment and transfer. It also oversees the qualifying examinations for patent and trade-mark
agents. Its primary clients are applicants for IP protection, agents representing those applicants, exploiters of
IP systems, and the Canadian business community.

CIPO provides IP information via its Web site www.cipo.gc.ca and through publicly accessible databases. It
is responsible for publishing the Trade-marks Journal and the Canadian Patent Office Record. It also
publishes information guides on its products, bulletins, reports and news releases.

To facilitate and encourage the acquisition of IP rights and the exploitation of IP information, CIPO created
an Outreach program to raise awareness of the value of IP amongst the Canadian business community,
innovators and creators.

4. Program Objectives

CIPQO’s Outreach Division needed to develop and implement a baseline measure that will help the
organization gauge overall awareness, knowledge and use of IP by Canadian small and medium sized
enterprises’ (SMESs), its primary target group, while evaluating over time the Outreach program’s
effectiveness.

More specifically, the survey results will show the level of awareness, knowledge and use of intellectual
property by SMEs - by type (patents, trademarks, copyright, industrial designs, etc.), by geographical
regions and industrial sectors and by size of business. The survey results will allow benchmarking with

! For the purposes of this survey SMEs are defined as business with less than 500 employees.
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other IPOs engaged in outreach activities. This was achieved, to the extent possible, through the use of
common terms and the wording of the questions in the survey questionnaire.

5. Methodology: 15 Minute Telephone Survey of 2106 Canadian SMEs.

The Strategic Counsel, on behalf of CIPO, conducted 2106 telephone surveys, of approximately 15 minutes
in duration, with a random sample of Canadian-based SMEs. The overall survey results are accurate to
within +/-2.14 percentage points 19 times out of 20, or at a 95% confidence level. The sample was stratified
by region and industry sector classification as defined by the North American Industry Classification System
(NAICS) codes at the two digit level. For further information regarding the NAICS please visit
www.statcan.ca
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5.1 Sample Plan

The table below contains a summary of our sampling approach by region/province and NAICS code.
Numbers are based on 2006 business counts from Statistics Canada.

Table 1: Sample Stratification

Total Sample Size Margin of Error
Strata .
Businesses | (Non-weighted) (%)

Atlantic Canada 69277 300 +/-5.66

Quebec 204578 400 +/-4.93

Ontario 206836 600 +/-4.00
Manitoba/Saskatchewan 61295 135 +/-8.43
Alberta 126075 270 +/-5.96

British Columbia 139204 305 +/-5.61
North 3121 90 +/-10.33

Canada 900386 2100 +/-2.14

Agricultural, Forestry, Fishing, Hunting 56950 114 +/-8.94
Mining 9320 93 +/-10.28
Utilities 1329 49 +/-13.60

Construction 119322 211 +/-6.76
Manufacturing 60345 348 +/-5.22

Retail Trade 134273 203 +/-6.92
Transportation and Warehousing 47924 99 +/-9.79
Information Services 13849 58 +/-13.83

Professional, Scientific and Technical
Services 122106 350 +/-5.23
Administrative and Support and Waste
Management and Remediation Services 49786 97 +/-9.79
Educational Services 11758 47 +/-13.83
Healthcare Services 84186 92 +/-9.79
Arts, Entertainment and Recreation
Services 18543 49 +/-13.84
Accommodation and Food Services 74063 129 +/-8.59
Other Services (Except Public

Administration) 96632 161 +/-8.00

Total 900386 2100 +/-2.14

In addition to stratifying the sample frame by province and industry sectors we also instituted soft quotas to
ensure that the survey final results reflected the Canadian SMESs by company size as defined by the number
of employees in the firm. This was done to ensure that the number of interviews conducted reflected the




) The Strategic Counsel

characteristics of our survey population on this indicator. The table below has a full description of the
demographic make-up of those SMEs sampled.

Table 2: Demographic Profile

PIC @) The Strategic Counsel

Total Sample Total Sample Total Sample
n= 2106 n= 2106 n= 2106
% % %
Length of Time in Business Number of Applications for Gender
Intellectual Property
Less than 5 years 12 Protection in Past 24 Months Male 67
5-15 years 40 0 93 Female 33
16-25 years 24 1-2 3 Language
26-35 years 14 3.5 1 English 81
More than 35 years 10 6-10 <1 French 19
Location of Head Office 11 or more <1 Other
Canada 98 Number of Full Time Title
United States 1 EMPIoYEES President 27
Other country <1 0 2 Owner 25
1-2 29
Manager 14
3-5 24
General Manager / Director 8
6-10 17
11-25 14 Admin assistant/manger 3
26-100 10 Co-Owner / Partner 3
101-499 3 Vice-President 3

To determine the best mix of industry types to include in the sample universe the Strategic Counsel along
with CIPO representatives reviewed CIPO’s current client profile and following that set soft quotas at the
national level by province and industry sector. The sample was provided by Dunn and Bradstreet, one of
North America’s leading sample providers by company size within selected NAICS codes.

The Strategic Counsel revised the survey questionnaire in consultation with the CIPO Client Relationship
Management (CRM) and Outreach staff to administer the survey among the agreed upon industrial sectors.
Some consideration had been given to over sampling companies with between 100-500 employees in the
studies proposal phase however after much consideration and discussion with CIPO representatives it was
determined that the proposed over-sample of firms with between 100-500 employees was inadvisable due
mostly to a lack of sampling units among this group. In addition it was also though that increasing the
sample size for this group to 700 would inflate the knowledge and awareness ratings on topic of IP as it is

10



) The Strategic Counsel

more likely a topic in which representatives from larger SME’s would be familiar with. This in-turn would
cause weighting to be applied to the overall results by company size as well and industry sector and
province which would have meant for weighting beyond acceptable levels according to industry standards
and practices. In addition, the Strategic Counsel implemented regional level quotas to ensure that regional
level analysis was possible. On the regional level, quotas were set to ensure that they reflected each
province’s proportions of Canada’s micro (1-4 employees), small (5-99 employees) and medium sized (100-
499 employees) companies within select NAICS codes.

6. Target Audience

Specifically, the target audience for this study was as follows:

e Canadian firms with less than 500 employees.
6.1 Respondents Screening

At the initial point of contact, before the main interview began, all respondents were asked a series of
screening questions to ensure that they were always or sometimes involved in the strategic decision making
for their respective firm. More specifically, they were screened to ensure that each respondent was always or
sometimes involved in strategic decision making regarding the promotion, branding, image, development,
research activity and marketing of their respective firm.

6.2 Data Preparation/Weighting

Prior to analysis, the national level results were weighed to ensure that the final survey results were
reflective of the target audience by region and primary NAICS designation to reflect the demographic make-
up of the Canadian SME community.

11
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6.3

Data Analysis

All survey questions were cross tabulated against the following indicators in the first phase of the analysis
process:

Region (as per Table 1);

Primary NAICS code (as per table 1);
Number of IP applications filed;
Number of employees;

Familiarity with Intellectual Property;

Familiarity with the various forms of IP protection, namely Patent, Trademark, Copyright, Industrial
Designs and Trade Secrets;

Level of research and development activity.

Other indicators were used in the bi-variant analysis phase however, and the above categories were most
critically related to the research purpose and intent.

Other types of analysis were used to understand the level of knowledge among the target audience such as
correlation analysis and segmentation or K-means cluster analysis.

12
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6.4

Demographic Profile

Demographic Profile of Survey Respondents

Companies who responded to the survey were evenly split between well established firms who have
been in business 16 or more years (48%) and younger organizations operating for 15 years or less
(40%). New companies in business for less than five years make up one tenth (12%) of the sample.

Virtually all (98%) of the companies are Canadian.

More than nine-in-ten (93%) report that they have not filed any applications for intellectual property
protection with the Canadian Intellectual Property Office (CIPO) in the past 24 months. Among those
who have filed an application, three-quarters have filed one or two.

More than half (55%) of the companies are very small businesses with five or fewer employees. Very
few (3%) have between 100 and 500 employees.

The company President, Owner or Partner was the respondent in just over half (55%) of cases.

Just over one-in-five business leaders (22%) report their firms engage in Research and Development
(R&D) activities. Of these, three-in-ten (30%) report their company is active in the R&D area and
another three-in-ten say that they are not. The remaining 41% rate their R&D activity level as moderate.

There is no one common issue being faced by companies today. Senior decision makers reported a wide
variety of challenges. Human resources and capital/financing issues tied (at 16%) as the top national
concern currently facing companies. Human resources issues topped the list in the Western provinces
and up North. Attracting new customers (9%) and customer retention (8%) were the top priority of just
under one-in-ten nationally, although these were the primary concerns identified by Quebec
respondents. Operational (6%), competitive (5%) and sales/growth (5%) issues are the biggest
problems for one-in-twenty SME’s in Canada.

13
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7. Top of Mind Business Issues

>

Intellectual property and related topics are not top of mind issues among Canadian SMEs.

All survey respondents were asked to indicate what constituted the most important issue facing their
company today.

Table 3: Top of Mind Business Issue

Most Important issue facing Company Today

Total Sample

n= 2106
%

Human resources issues 16

=
(2]

Capital/Financing

Attracting new customers

Customer retention/service

Operational issues

Competitive issues

Sales/growth issues

Taxation issues

Economic issues

Bureaucracy issues/government regulation
Demand issues

Supply issues

Production issues

International trade issues/currency rates
Marketing

Fuel/lenergy prices

Other

None / No issue

DK/NA/Ref

a N g Fr D DN DN W B B OO OO0 o 0o ©

Q1 What is the most important issue facing your company today?
Base: Total sample (n=2106)

At the national level, the five most frequently mentioned issues are human resource issues (16%), capital
financing (16%), attracting new customers (9%), customer retention/service (8%), and operational issues
(6%).
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Variations in response do exist across sub-sets of the survey populations. The chart below highlights
variations in response by region.

Table 4: Regional Variations Top of Mind Issues

1C 0 The Strategic Counsel

Top-of-mind issues vary greatly from region to region.
Top two responses for each region are . . British_
highlighted in red Atlantic . Manitoba Columbia
Canada Quebec Ontario Saskatchewan Alberta North
n= 162 479 694 143 295 333
%
Human resources issues 15 6 13 21 32 23
Competitive issues 5 7 7 6 2 2
Supply issues 1 1 1 2 8 &
Demand issues 6 2 2 5 3 4
Production issues 1 8 1 - 2 2
Taxation issues 5 2 7 7 3 4
Operational issues 5 9 6 4 5 5
Attracting new customers 8 20 6 3 4 5
Customer retention/service 5 16 6 4 5 5
Capital/Financing 18 11 19 21 12 16
Sales/growth issues & 6 7 8 6 &
Economic issues 4 3 4 7 3 3
International trade issues/currency rates 2 1 2 2 2 <1
Fuellenergy prices 3 1 2 1 1 2
Bureaucracy issues/government regulation 6 1 5 3 3 5
Marketing 2 1 2 1 2 2
Other 3 4 5 4 5 9
None / No issue 1 1 2 1 4 1
DK/NA/Ref 7 9 5 6 3 5
Q.1 What is the most important issue facing your company today?
Base: Total sample (n=2106)
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8. Familiarity with the Term Intellectual Property

decision makers in select industries do report higher levels of familiarity with the term IP than others. In

Canada’s metropolitan areas of Toronto, Montreal and Vancouver there are significantly larger
proportions of respondents more likely than the national average to report that they are familiar with the
term Intellectual Property.

All survey respondents were asked to indicate on a scale from 0-10 how familiar they are with the term
Intellectual Property. For analysis purposes, those who said 0-3 are classified as being “not familiar”; those
who said 4-6 were classified as somewhat or moderately familiar, those who rated themselves 7-10 are
classified as being “familiar” with the term “Intellectual Property.”

Table 5: Familiarity with Intellectual Property

MV g

Familiarity with the term Intellectual Property...

100% -
90% -
80% -
70% -
60%

50% -

40% - 36
30% A
’ 19 22
20% 16
0% T T T - T T 1
Very Familiar (8,7) (6,5, 4) 3,2) Not Familiar =~ DK/NA/Ref
(10,9) (1,0
Q.2 Please indicate how familiar you are with the term Intellectual Property on a scale from 0-10 where 0 means you are not at all familiar, 10 means you are very familiar, 5 is the mid-point.

Base: Total sample (n=2106)
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On the National level, a plurality of SMEs (41%) rated themselves as “not familiar” (rated 0-3 on a 10 point
scale) with the term Intellectual Property. In contrast to the national average, pluralities in Canada’s largest
urban areas of Toronto (44%), Montreal (42%) and Vancouver (41%), report that they are familiar with the
term Intellectual Property.

Self-reported familiarity with the term IP was high in firms with between 26-100 full-time employees (51%)
and significantly higher in firms with between 101 and 499 employees (61%).

As per table 6 below, respondents employed in some industry sectors report higher levels of
familiarity than others. The highest levels of familiarity by industry sector are reported in the areas of
Information and Cultural Services (70%), Professional, Scientific and Technical Services (63%),
Educational Services (58%), Administrative/Support/Waste Management/Remedial Services (48%),
Manufacturing (43%), Mining/Oil and Gas Extraction (42%), Arts, Entertainment and Recreation Services
(42%).

Table 6: Familiarity with Intellectual Property by Industry Sector

_ oo * e 0 thStFAt!giE fome

Familiarity with the term Intellectual Property varies greatly from Industry sector to
industry sector.
Total 22 42 1
Information Services 12 18
Professional, Scientific and Technical Services 17 20 1
Educational Services 13 27 3
Administrative/Support and Waste Services 27 25
Manufacturing 22 33 2
Mining/Oil and Gas Extraction 16 41 1
Arts, Entertainment and Recreation Services 17 42
Utilities 29 33
Accommodation and Food Services 25 39 2
Agricultural, Forestry, Fishing, Hunting 20 49 2
Construction 21 51 il
Healthcare Services 23 50 2
Transportation and Warehousing 20 54 2
Retail Trade 24 52 2
Other Services (Except Public Administration) 25 46 2
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
™ Familiar (10,9,8,7) (6,5,4) Not Familiar (3,2,1,0) DK/NA/Ref
Q.2 Please indicate how familiar you are with the term Intellectual Property on a scale from 0-10 where 0 means you are not at all familiar, 10 means you are very familiar, 5 is the mid-point.
Base: Total sample (n=2106)
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Not surprisingly, familiarity with IP in general is also higher among those who rate themselves as familiar
(rated 7-10, on a scale from 0-10) with the various forms or types of IP protection. For example, self-rated
familiarity is highest among those who rate themselves as familiar with IP for trade secrets (59%), industrial
designs (57%), patent (53%), trademark (52%) and copyright IP protection (52%). In other words, there is a
positive correlation between familiarity with the term IP and its various forms.

Finally, while only 22% of businesses conduct Research and Development (R&D), familiarity with the term
IP is higher among firms who are active in the area of R&D (56%), as opposed to those that are not active in
the area of Research and Development (29%). This is especially true for firms that are very active, for
example those who rate their firm’s R&D activity from 7-10, on a scale from 0-10, in the area of R&D.

8.1 Familiarity with the various forms of Intellectual Property Protection

Respondents were asked not only to rate their familiarity with the term Intellectual Property but also to rate
their familiarity with five types of Intellectual Property Protection — Copyrights, Trademarks, Patents, Trade
Secrets and Industrial Designs.

Table 7: Familiarity with Intellectual Property

Familiarity with the term Intellectual Property

Familiarity with ...

Term "Intellectual Property” 22 5 36 2

Patents 34 12 19
Trademarks 35 11 16
Trade secrets 27 15 41 1
Industrial designs 29 17 40

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

m Very Familiar (10,9) "(87) (6,5,4) (3.2) Not Familiar (1,0) DK/NA/Ref

Q.2 Please indicate how familiar you are with the term Intellectual Property on a scale from 0-10 where 0 means you are not at all familiar, 10 means you are very familiar, 5 is the mid-point.
Q.6A-E  On ascale from 0-10 where 0 is not at all familiar, 10 is very familiar and 5 is the mid-point, how familiar would you say you are with the following types of Intellectual Property protection?
Base: Total sample (n=2106)
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Self-rated familiarity with the various forms of Intellectual Property Protection is moderate.

e Overall, self-rated familiarity among the target audience with copyright (40%), trademark (38%) and
patent protection (35%) is moderate and on par with the familiarity levels reported above for the term IP.

o Overall, self-rated familiarity among the target audience with trade secrets (17%) and industrial design
protection (15%) is low.

In summary, familiarity with the term IP breeds familiarity with the three main or traditional forms of IP —
copyrights, patents and trademarks. While this is also true of industrial designs and trade secrets, the
strength of the relationship is lesser than in the case of the more common or traditional forms of IP.

8.1.1 Self-rated Familiarity — Patent, Trademark, Copyright, Industrial Designs and Trade Secrets

As was the case with the term IP, all respondents were asked to rate their level of familiarity with patent,
trademark, copyright, industrial design and trade secret forms of IP protection. Again, for analysis purposes,
those who said 0-3 are classified as being “not familiar”; those who said 4-6 were classified as somewhat or
moderately familiar, those who rated themselves 7-10 are classified as being “familiar” with the term
“Intellectual Property.”
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8.1.2 Copyright Protection

A strong plurality of respondents rate themselves as familiar with copyright protection (40%), 35% rate
themselves as somewhat or moderately familiar copyright protection, while the remaining 25% rate
themselves as not familiar with copyright protection.

Table 8: Self-rated Familiarity Copyright IP Protection

CIPO *_ 7 OFrIC OThestratzgi:Cuunul
Familiarity with Types of Intellectual Property — By Region

Familiarity with Copyrights

Manitoba/Saskatchewan 42 23
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
™ Familiar (10,9,8,7) (6,5,4) Not Familiar (3,2,1,0)

Q.6C On a scale from 0-10 where 0 is not at all familiar, 10 is very familiar and 5 is the mid-point, how familiar would you say you are with the following types of Intellectual Property protection?
Base: Total sample (n=2106)
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8.1.3 Trademark Protection

Thirty-nine percent (39%) of respondents rated themselves as familiar with Trademark Protection, 35%
rated themselves as somewhat/moderately familiar Trademark Protection, while the remaining 27% rated
themselves as not familiar with Trademark protection.

Table 9: Self Rated Famaliarity with Trademarks by Region

_ crne * ¢ o 0 thStrat!giE Colme:

Familiarity with Types of Intellectual Property — By Region

Familiarity with Trademarks

Manitoba/Saskatchewan 32 28 1
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
W Familiar (10,9,8,7) (6,5,4) Not Familiar (3,2,1,0) DK/NA/Ref
Q.6B On a scale from 0-10 where 0 is not at all familiar, 10 is very familiar and 5 is the mid-point, how familiar would you say you are with the following types of Intellectual Property protection?

Base: Total sample (n=2106)
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8.1.4 Patent Protection

Asslight plurality of respondents (35%) rated themselves as familiar with Patent Protection, 34% rated
themselves as somewhat/moderately familiar Patent Protection, while the remaining 31% rate themselves as
not being familiar with Patent Protection.

Table 10: Self Rated Famaliarity with Patents by Region

_ crne * ¢ o 0 thStrat!giE Colme:

Familiarity with Types of Intellectual Property — By Region

Familiarity with Patents

Manitoba/Saskatchewan 34 33 1
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
W Familiar (10,9,8,7) (6,5,4) Not Familiar (3,2,1,0) DK/NA/Ref
Q.6A On a scale from 0-10 where 0 is not at all familiar, 10 is very familiar and 5 is the mid-point, how familiar would you say you are with the following types of Intellectual Property protection?

Base: Total sample (n=2106)
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8.1.5 Industrial Design Protection

A small minority of respondents (14%) rated themselves as being familiar with industrial design protection;
29% rated themselves as somewhat or moderately familiar with industrial design protection, while the

remaining 56% rated themselves as being not familiar with industrial design protection. Finally, 1%
indicated that they do not know.

Table 11 Self Rated Famaliarity with Industrial designs by Region

I & o

Familiarity with Types of Intellectual Property — By Region

Familiarity with Industrial Designs

Total 29 56
Atlantic 30 59 1
Quebec 32 47
Ontario 28 57
Manitoba/Saskatchewan 39 54 1
Alberta 28 62
BC/North 25 61 1
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
™ Familiar (10,9,8,7) (6,5,4) Not Familiar (3,2,1,0) DK/NA/Ref

Q.6D On a scale from 0-10 where 0 is not at all familiar, 10 is very familiar and 5 is the mid-point, how familiar would you say you are with the following types of Intellectual Property protection?
Base: Total sample (n=2106)
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8.1.6 Trade Secrets

A minority of respondents (17%) themselves as being familiar with trade secrets, while 27% rated
themselves as somewhat or moderately familiar trade secrets, while the remaining 56% rated themselves as
being not familiar with trade secrets. One percent says they do not know. As was the case with familiarity
with Industrial Design Protection, 1% indicated that they did not know.

Table 12: Self Rated Famaliarity with Trade Secrets by Region

I & o

Familiarity with Types of Intellectual Property — By Region

Familiarity with Trade Secrets

Total 17 27 56 1

Low ]
Atlantic 28 57 1
Quebec 28 54 1
Ontario 27 56
Manitoba/Saskatchewan 37 50 1
Alberta 23 60
BC/North 2 58
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
™ Familiar (10,9,8,7) (6,5,4) Not Familiar (3,2,1,0) DK/NA/Ref

Q.6E On a scale from 0-10 where 0 is not at all familiar, 10 is very familiar and 5 is the mid-point, how familiar would you say you are with the following types of Intellectual Property protection?
Base: Total sample (n=2106)
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9. Top of mind Associations with the term Intellectual Property

» Top of mind associations with the term Intellectual Property center around themes and words
that are somewhat associated with the term, among those who say they are moderately

familiar or familiar with the term Intellectual property.

Respondents who rated themselves as moderately familiar or familiar with the term Intellectual Property
were asked to indicate the first thing that comes to their mind when they hear the term Intellectual Property.

0 The Strategic Counsel

Top-of-mind associations with the term IP are fairly accurate among those who rate themselves as
somewhat familiar or familiar with the term IP. However some confusion persists among this
group, in that they are unable to provide associations with IP that would be considered very
accurate.

Total Sample

n= 1200
%

Ideas / Information / Knowledge / Research 17

=
o

Copyright

Intelligence / Intelligent people
Ownership

Patents

Software / Computers / Technology
Books / Music / Art

Creation / Invention / Developed product
Trademarks / Branding

Property / Assets

Human resources / People / Executives
Rights

Security / Protection / Privacy

Lawyers / Legal issues / Legal documents
Theft / Dishonesty / Fraud

Nothing

Other

DK/NA/Ref

O© N A P P NN W WW oo o N N ©

Q.2A We are just looking for your honest views, attitudes and impressions. Now, when you hear the term Intellectual Property what is the first thing that comes to your mind?
Base: Those who rated their familiarity with the term Intellectual Property 4-10 (n=1200)

Interestingly the largest group of respondents associate the term Intellectual Property with
Ideas/information/knowledge/research (17%) and by the following IP related and non- related terms and
concepts such copyrights (10%), intelligence and/or intelligent people (9%), ownership (7%), patents (7%),
software/computers/technology (6%), books/music/art (5%).
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9.1 Knowledge of Methods or Types of IP Protection.
» Most (62% )respondents could not name any forms of Intellectual Property.

All respondents were asked what, if any, formal methods or types of IP they could name.

Table 14: Identification of Formal IP Protection

_ o *‘ ’ 0 TR

The majority (62%) of senior business representatives could not identify any formal methods or
types of IP protection.

Copyright Protection [N 1°
Patent Protection [N 16
Trade-mark protection |l 10
Software/Computers/Technology Il 3
Licence Agreements [l 3
Contracts [l 2
Art/Creative Works [l 2
Trade Secrets |1
Government Restrictions | 1
Insurance 1
Industrial Design Protectino [ 1
Company Name 1
Lawyers/Law Suits | 1
Integrated Circuit
Plant Breeders' Protection
Other M 7
None 1
DK/NA/Ref I, G2

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

Q.3 What, if any, formal methods or types of intellectual Property protection can you name?
Base: Total sample (n=2106)

The majority of respondents (62%) said they could not name any formal methods or types of Intellectual
Property. Nevertheless, almost 2 in 10 respondents (19%) were able to list at least one or more formal
methods or forms of IP protection. The most frequently mentioned were Copyright protection, followed
closely by Patent protection (16%), Trade Mark protection (10%), License Agreements (3%), Trade Secrets
(1%), Industrial Design Protection (1%), Integrated Circuit Typographies (<1%), and finally Plant Breeders
Rights (<1%).

In addition to the forms of IP mentioned above, a small proportion of respondents mentioned specific
products and items to which IP protection can be applied including Software/Computers/ Technology (3%),
Avrt/creative works (2%), and Company Name (1%).
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10. Knowledge of Organization responsible for the registration or granting of Intellectual
Property Protection

The vast majority (81%0) of senior decision makers surveyed could not correctly identify CIPO as the

organization responsible for the registration or granting of IP rights in Canada.

One percent of respondents were able, in an un-aided manner, to list CIPO as the organization responsible
for the granting or registration of intellectual property protection in Canada. The vast majority of SMEs
(81%) said they did not know or were not sure about which organization was responsible for the granting or
registration of IP rights in Canada.

Table 15: Organization Responsible for Granting IP Protection

_ o * 0 st

Knowledge of which organization is responsible for granting and/or registration of IP protection in Canada is very
low. Only 1% of respondents are able to identify CIPO as the organization responsible for the granting or
registration of IP protection in Canada.

What organization is responsible for Organizations Named
granting and or registering Intellectual
Property (IP) rights in Canada?

Federal Government [l 6
Patent Ofice Ml 4

Government Department (General) Wl 2
Canadian Intellectual Property Office 1
Other Private Organizations 1
Industry Canada 11
Trademark Office 1
Provincial Government || 1
Copyright Office 11
Lawyers / Law Firms |1

Don't
Know
81%

Any
Answer
19%

Justice Canada <1
Canadian Bar Association <1

Statitics Canada <1

Canada Revenue Agency <1

US Patents and Trademarks Office <1
Other 11

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

Q4 What organization is responsible for granting and or registering Intellectual Property (IP) rights in Canada?
Base: Total sample (n=2106)
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Some respondents cite different types of IP offices when attempting to name the organization responsible for
the registration of IP in Canada. They include the following:

e The Patent Office (4%)
e The Trademark Office (1%)
e The Copyright Office (1%)

Other respondents seemed to be aware that the responsibility for the granting or registration of IP in Canada
resided with the Government of Canada but were not able to correctly cite CIPO as the organization.
Instead, the following federal departments and/or organizations were indicated:

e The Government of Canada in General (6%);
e Industry Canada (1%);

e The Canada Revenue Agency (<1%);

e Justice Canada (<1%);

e Statistics Canada (<1%);

Other respondents seemed to be aware of the fact that the responsibility for the granting or registration of IP
is housed within the “Government”, but were less certain about the level or department. Both the
“Government” (2%) and, respondents respective provincial government (1%) were mentioned.

Other less accurate responses include the following:

¢ Private Organizations (1%)
e The US Patents and Trademark Office (<1%);
o Lawyers/Law Firms (1%); and,

e The Canadian Bar Association (<1%).

Finally 1% mentioned some “other organizations” which were not mentioned above and another 1% did not
respond to the question.
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11. Familiarity with CIPO in Contrast

The vast majority (90%o) of senior decision makers surveyed rate themselves as “not familiar” with

the Canadian Intellectual Property Office.

All respondents were asked to indicate their level of familiarity with a variety of organizations including
CIPO on a scale from 0-10. For analysis purposes those who said 0-3 are classified as “not familiar”, those
who said 4-6 were classified as being somewhat or moderately familiar, and those who said 7-10 are
classified as being familiar with the term “Intellectual Property.”

The organizations examined include the following:

Industry Canada (IC);

The Canada Revenue Agency (CRA);

The Canadian Radio and Television Broadcasting Commission (CRTC);
The Canadian Intellectual Property Office (CIPO);

The Royal Canadian Mint (RCM);

Nike.

Table 16: Familiarity with CIPO and Other Organizations

I oo A s

Familiarity with CIPO and Other Organizations

Familiarity with ...

The Royal Canadian Mint 34 10 13
Industry Canada “ 35 17 27
CIPO I 7 11 79

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

W Very Familiar (10,9) n(87) (6,5,4) (3,2) Not Familiar (1,0) DK/NA/Ref

Q.4A:A-F | am going to read you a list of private and public sector organizations, please tell me how familiar you are with each Organization and it's product and services on a scale from 0 to 10,
where 0 means you are not at all familiar, 10 means you are very familiar and 5 is the mid-point.
Base: Total sample (n=2106)
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Among those SMEs surveyed the highest levels of familiarity are reported for CRA (73% saying 7-10, on a
scale from 0-10) followed by Nike (54%), the RCM (43%), the CRTC (40%), Industry Canada (21%) and
CIPO (3%).

Looking specifically at CIPO, we find that the vast majority of respondents (90%) rate themselves as “not
familiar” (saying 0-3 on a scale from 0-10) with CIPO and its products and services. The remaining
respondents (10%) rate themselves as somewhat or moderately familiar (saying 4-6, on a scale from 0-10
(7%), with three percent reporting that they are “familiar” with CIPO and its products and services. Very
little or no sub-group variations in response existed on this measure.

There is a positive correlation between self-reported familiarity with the term IP and self reported familiarity
with CIPO. For instance respondents who are aware of the term IP (7-10 on a 10pt scale) are more aware of
CIPO (7%), whereas those who are less aware of the term IP (0-6 on a 10pt scale) are less aware of CIPO
(1%)

There is also a positive relationship or correlation between the level of Research and Development (R&D)
activity and level of self reported familiarity with CIPO and its products and services. For instance those
who report a higher level of R&D activity (7-10 on a 10pt scale) are more aware of CIPO (9%), whereas
respondents who report a lower level of R&D activity (0-6 on a 10pt scale) are less aware of CIPO (2%).
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12. Impediments to filing for IP Protection

All survey respondents were asked if there are any significant impediments to filing for IP protection.

Table 17: Impediments to Filing for IP Protetion

I A e

Impediments to Filing for Intellectual Property Protection

Industrial
Patents Copyrights Trademarks Designs
n= 2106 2106 2106 2106
% % % %
Cost 11 6 8 6
Lack of information/too much research required 4 3 3 2
Complicated process 3 2 2 1
Time/long process 3 2 2 2
Security/idea theft/espionage/copy 2 2 1 2
Integrity of IP protection 2 1 1 1
Bureaucracy 2 1 2 1
Value 1 <1 1 <1
Yes (unspecified) 1 1 1 1
No/None 29 32 31 28
DK/NA/Ref 46 50 49 55

Q.9A-D In your view are there any significant impediments to filing for Intellectual Property (IP) protection for Patents/Copyrights/Trademarks/Industrial Designs?
Base: Total sample (n=2106)

According to those surveyed, the perceived impediments to filing for IP protection are few and far between.
Whether they were asked about or industrial designing (83%), copyrighting (81%), trade-marking (80%), or

patents (75%), the vast majority of respondents could not indicate a top-of-mind impediment to filing for
intellectual property protection.

Of the impediments mentioned, cost was indicated the most for each form of IP examined in relation to
patent protection. A second impediment was information related — respondents indicated they either did not
have enough information or there was too much information to research on the subject.
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A higher proportion of respondents from the province of Quebec mentioned cost as an impediment as
opposed to respondents from other regions.

13. Internet Database Usage

Very few respondents indicated that they use free Internet databases for product development and/or

competition monitoring for patenting, copyrighting, trade-marking or industrial designing. In fact, only one-
in-ten respondents have used any or either of the free Internet databases.

Table 18: Internet Database Usage

. L -
CIPO £ PIC The Strategic Counsel

Use of Free Internet Databases for Product Development and/or
Competition Monitoring

Trademark databases

Patent databases

Industrial design
databases

—

Copyright databases A_ 4
A_ 4
AF 2

0% 2% 4% 6% 8% 10% 12% 14% 16% 18% 20%

Q.10 Does your company use any of the following free Internet databases offered by various Intellectual Property Offices as a source of information for product development and/or
competition monitoring?

Base: Total sample (n=2106)

Of the respondents who indicated they did consult an IP Office database, a significant number could not say

which database they had consulted; especially for industrial design databases where over half of respondents
indicated they did not know.
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For each type of database, a plurality of respondents indicated they consulted the Canadian database in the
last 12 months (Patents: 36%; Copyrights: 33%; Industrial Design: 29% Trade-marks: 28%).

Table 19: IP Offices’ Databases Consulted — Patents and Trade-marks

P C ‘) The Strategic Counsel
IP Offices’ Database Consulted in Lat 12 Months

Patent Database Trade-mark Database

Canada _36 Canada -28
USA 19
L usa o
Europe .5
Europe |2
International .5
Other -11
other |7
None -16
None -13

e 0 K DK/NA/Ref _41

0% 20% 40% 60% 80% 100% 0% 20% 40% 60% 80% 100%

Q.11A  Which Intellectual Property Offices’ Patent database have you consulted in the last 12 months?
Base: Those who used Patent databases (n=87)

Q.11B  Which Intellectual Property Offices’ Trade-mark database have you consulted in the last 12 months?
Base: Those who used Trade-mark databases (n=128)
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Table 20: IP Offices’ Databases Consulted — Industrial Designs and Copyrights

I v O oo

IP Offices’ Database Consulted in Lat 12 Months

Industrial Design Database Copyright Database

Canada [N 33

SOCAN 4
USA .9 Quick Book Pro | 2
CANCOPY |1
Europe I3
usa o
Other I4 Europe |1
Other 10
None .9 -
None -18
oxmarer | > pk/NARet [ 35
0% 20% 40% 60% 80% 100% 0% 20%  40%  60%  80%  100%

Q.11c
Base:
Q.11D
Base:

Which Intellectual Property Offices’ Industrial Design database have you consulted in the last 12 months?
Those who used Industrial Design databases (n=52)

Which Intellectual Property Offices’ Copyright database have you consulted in the last 12 months?
Those who used Copyright databases (n=86)

13. Commercial Database Usage

As was the case regarding the use of free Internet databases, consulting commercial databases is equally low
(16% for free Internet (Trademarks 6%, Patents 4%, Copyrights 4%, Industrial Designs 2%), and 14% for
commercial).

Of the respondents who did indicate using commercial databases, a plurality of them used the database for
trade-marking (30%). Again, like free Internet databases, a significant number of respondents who said they
used commercial databases could not say what type they had used.

Respondents in British Columbia (18%) were more likely to use commercial databases. By the same token,
small (18%) or large (20%) companies are more likely to use commercial databases than very small (9%) or
medium size companies (12%).
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Table 21: Use of Commercial Databases

PIC 0 The Strateglc Counsel

Use of Commercial Databases

Use of Commercial Databases for
Product Development and/or
Competition Monitoring

For Which Type of IP ...

Patents - 11
Trademarks || N =°

14% copyrights [ o
84% industrial Designs || I 22
ket I+
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Q.12 Does your company use commercial databases as a source of information for product development and/or competition monitoring?

Base: Total sample (n=2106)
Q.13 For what types of Intellectual Property did you consult a commercial database?
Base: Those who use commercial databases (n=285)

15. Violations/Infringements of Intellectual Property Rights

Respondents were asked a series of questions regarding their level of concern relative to IP violations and
infringements, and were asked if they had been impacted by an IP infringement in the past, and what type of
violation or infringement concerned them the most.

While the majority of respondents did not have significant concerns over violation of infringement of
intellectual property (78%), one-in-five (20%) indicated the violations or infringements are a significant
concern.

A higher proportion of companies in Ontario (24%) and British Columbia (26%) were concerned, while a
lower proportion of companies in the Atlantic Provinces (15%) and Quebec (13%) were concerned.
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Table 22: Violations/Infringements of IP Rights

Violations/Infringements of IP Rights

0 The Strategic Counsel

Is IP infringement a Have you been Type of Violation Concerned
concern? affected by an IP Most About
violation

o Copyrighes N

DK/NA/ 7 Ref
Ref e 3%
2% Trademarks | NN >
No Y Industrial
. 15
78% Yes No designs [
20% 70% Yes
0,
e Patents [ 4
N Trade B
T secret
I other [
pk/Ref [JJ4
0% 10% 20% 30% 40% 50%
Q.15 For your type of business is the violation or infringement of Intellectual Property rights a significant concern?

Base: Total sample (n=2106)

Q.16A  Has your company been affected by violations or infringements of your Intellectual Property rights?
Q.16B  Which type of Intellectual Property violation or infringement concerns you most?

Base: Those for who IP violation/infringement is a significant concern (n=422)

While the majority of respondents indicated that their company had not been affected by violations or
infringements of their Intellectual Property rights (70%), only about one-in-four (27%) indicated they had
been affected.

A higher proportion of companies in the Atlantic Provinces (38%) and Quebec (37%) were affected by
violations or infringements, while a lower proportion of companies in Alberta were affected (16%).

Respondents were most concerned about violations or infringements related to copyrights or trademarks. A
higher proportion of companies in British Columbia (44%) were concerned with copyright violations or
infringements, while more companies in Quebec (28%) were concerned with patent violations or
infringements.
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16. Sources for Expert Advice and General Advice Regarding IP

When looking for expert advice about Intellectual Property, the number one choice for companies in Canada
was to consult with a lawyer (40%). A lower proportion of companies in Quebec (27%) look to lawyers for
expert advice than in other regions, however it remains the number one choice.

Table 23: Sources of IP Advice Regarding IP

_ e * e 0 thStFAt!giE Colme:

CIPO is not a top of mind source of general information or
general or expert advice regarding IP.

For Expert Advice ... For General Information ...
(Top 5 Responses) (Top 5 Responses)
Google / Internet
Lawyer [ search NI
20
Google /Internet search I6 Lawyer -

. . 5
Accountant / Financial I4 Government I

advisor .
Canadian I4

Intellectual Property
Business colleague I 3

Business colleague I 4

Consultant |3 Accountant/Financial 1
advisor
0% 20% 40% 60 % 80%  100% 0% 20% 40% 60% 80% 100%
Q.17 If you needed expert advice about Intellectual Property, whom would you consult?
Q.18 If you needed general information about Intellectual Property, whom would you consult?
Base: Total sample (n=2106)

A higher proportion of larger companies (26 employees or more) (59%) selected lawyers, as their first
choice for expert advice.

When searching for general advice about Intellectual Property, Canadian companies tend to use search
engines such as Google for their information (24%). However, many still seek advice from a lawyer for
general information (20%).

A lower proportion of companies in Quebec use search engines (13%) than those in other provinces. They
instead seek advice from the Canadian Intellectual Property Office (11%).
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17. Usage of CIPO’s IP Products and Services

The vast majority of Canadian companies surveyed (95%) indicated that they have not used Intellectual
Property information products or services provided by the Canadian Intellectual Property Office (CIPO).

Table 24: IP Services Provided by CIPO

I v O oo

The vast majority of those surveyed have not used IP information or services
provided by CIPO.

Have you ever used Intellectual Property information products or services?

DK/NA/ Ref
2%
Yes
_—
3%
No
95%
Q.19 Have you ever used Intellectual Property information products or services provided by the Canadian Intellectual Property Office (CIPO)?

Base: Total sample (n=2106)

Very little or no sub-group variations in response are apparent on this measure.

18. Perceived Usefulness of Various Sources for IP Information

The Canadian Intellectual Property Office (CIPO) provides various sources of Intellectual Property
information. Respondents were asked about how useful several of these sources are to them.
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Table 25: Useful Sources of IP Information Provided by CIPO

Respondents view the Internet or online as the most useful
source of information about IP protection.

Website/Internet 24 4 23 3

Fairs/Trade Shows/Exhibits “ 33 11 29 3
Brochures mailed to business 32 13 32 3
Info Sessions n 28 12 39 4
CIPO's Client Service Centre n- 23 © 46 9
CIPO Regional Bus. Dev. Officers 23 11 44 8

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
m Very Useful (10,9) m(8,7) (6,5,4) 3,2 Not Useful (1,0) DK/NA/Ref
Q.20 The Canadian Intellectual Property Office (CIPO) provides various sources of Intellectual Property (IP) information. How useful do you consider each of the following. Please respond
using a scale from 0 to 10 where 0 means not at all useful, 10 means very useful and 5 is the mid-point.

Base: Total sample

None of the sources provided to the respondent proved to be overly useful as less than half of the
respondents gave them a rating of 7 or more on a 10-point scale. A plurality considered the website (46%)
useful, followed by fairs, trade-shows, and exhibits (25%) and mail-out brochures (20%).

It is important to note that nearly half of the companies surveyed considered CIPO’s client service centre
(46%) and CIPQO’s regional business development officers (44%) not to be not useful (rating of 0 or 1 on a
10-point scale). However, companies in Quebec indicated significantly higher scores for both of these
services than companies in the rest of Canada (26% client service centre; 18% business development

officers.

39



7 The Strategic Counsel

19. Potential Methods to Support SME's IP Needs

All survey respondents were asked to indicate the best way the Government of Canada could support their
IP information needs.

Table 26: Way the GoC can Support IP Information Needs

Respondents say that the best way the Government of Canada can support their IP information
needs is via the Internet. However, the majority of those interviewed do not know how the
Government of Canada can best support their IP information needs.

Top 5 Ways

Internet / Website
e B
/ E-maiil
Advertise your - 9
services
Provide more - 8
information
No needs . 6
concerning IP
Brochures I4

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q.21 How could the Government of Canada best support your Intellectual Property information needs?
Base Total sample (n=2106)

Companies in Canada say they do not know how the Government of Canada can support their IP
information needs. In fact, when asked about this, half of respondents (51%) indicated they did not know.
From the respondents who did provide a suggestion, the answers were spread among several ideas listed in
the table above. Very little variation in the responses was apparent across the sub-groups analysed.

To assist CIPO in its goal to facilitate and encourage the acquisition of IP rights and the exploitation of IP
information, CIPO created an Outreach program to raise awareness of the value of IP amongst the Canadian
business community, innovators and creators. To further that goal with this target audience The Strategic
Counsel has segmented this target audience based on their self-rated familiarity with the term Intellectual
Property and its most common forms.
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20. Familiarity Segmentation
Introduction to Familiarity Segments

In previous sections our analysis has investigated the level of familiarity of several terms of interest to
CIPO. Taking this a step further, we look to identify segments of the population that likely show familiarity
levels for all terms of interest (i.e. Intellectual Property, Copyright Protection, Trademark Protection, Patent
Protection, Industrial Design Protection, Trade Secrets). Members of each segment are likely to process
communications and information about these terms in similar ways. Cluster analysis is the technique that
we used for this exploratory analysis. A cluster analysis looks at the response patterns for familiarity and
groups individuals into segments or clusters.

The cluster analysis was performed on the following items of interest:
o level of familiarity with the term Intellectual Property;
o level of familiarity with the term Patents;
o level of familiarity with the term Trademarks;
o level of familiarity with the term Copyrights;
o level of familiarity with the term Industrial designs; and
o level of familiarity with the term Trade secrets.

Cluster analysis reveals the presence of two clearly identifiable clusters of individuals. The two segments
are as follows:

1. Low Familiarity: These individuals, representing 49% of respondents, have been labelled as
Low Familiarity because they indicate low levels of familiarity on the variables used for this
exercise.

2. High Familiarity: These individuals, representing 51% of respondents, have been labelled as
High Familiarity because they indicate high levels of familiarity on the variables used for this
exercise.
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21. Profiling Familiarity Segments

Having established that there are two distinct segments within the targeted Canadian SME population in
terms of their familiarity with the terms of interest, it is helpful for communicators to understand the
demographic characteristics of each segment. Knowing that there are two separate types of individuals in
terms of their familiarity with these terms is interesting, from a communications perspective as well as being
particularly useful. It allows communicators to profile them — to know who these people are and where they
are. The table below presents a summary of the demographic characteristics for each segment.

1. Low Familiarity: This cluster has more companies from the following industry sectors:
agriculture, forestry, hunting and fishing; construction; retail trade, transportation and
warehousing; health services; accommodation and food services; and finally, other services
(not public administration). More likely to indicate that they do not have IP assets or do not
know if they have IP assets or not. Respondents in this cluster are also more likely to work in
a company that does not have an active research and development function.

2. High Familiarity: This cluster has more companies from the following industry sectors:
information and cultural industries; professional scientific and technique services;
administrative and support services; arts entertainment and recreational services;
manufacturing; mining, oil and gas extraction. Respondents in this cluster are more likely to
indicate that they do have IP assets. They are also are also more likely to work in SMEs that
have active research and development function.

Table 27: Demographic Profile

Low Familiarity High Familiarity

49% 51%
Demographics Variations Across the “Familiarity” Segments (items in bold indicates a much higher concentration
of this demographic group within this segment)
Agriculture, Forestry,
Hunting and Fishing

Information and Cultural Industries

Professional Scientific and Technique

Construction .
Services

Retail Trade Administrative/Support Services
Industry Sector

Transportation and

. Arts Entertainment and Recreational Services
Warehousing

Health Services Manufacturing
Accommodatl_on and Food Mining, Oil and Gas Extraction
Services
IP Assets NO/Don’'t know YES
Research and Development NO YES
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22. Conclusions/Recommendations

Understanding that there are two distinct groups of respondents is especially important for CIPO’s future
communications and marketing strategy. From a research perspective CIPO has several options. We suggest
that a starting point include some exploratory research among both familiarity segments.

22.1 Low Familiarity Segment

It is clear from the survey results that this segment of the target population will require a specific approach if
CIPO is to achieve its goal of facilitating and encouraging the acquisition of IP rights and the exploitation of
IP information among this target group. Survey findings indicate that this group holds a very basic
understanding and appreciation for Intellectual Property and its application to their business. To flush out
how to most effectively communicate with this segment, CIPO should engage them in a series of one-on-
one interviews, focus groups or other exploratory research. Given the low level of stated familiarity, and for
that matter knowledge of IP and IP related information among this segment, any future communication
strategy will likely need to be basic and fundamental in nature as it applies to the topic of IP. Some may
term it a grass roots campaign.

22.2 High Familiarity Segment

Again, the survey results suggest that this segment of the target population will require a specific approach if
CIPO is to achieve its goal of facilitating and encouraging the acquisition of IP rights and the exploitation of
IP information among this target group. This group holds a somewhat informed understanding and
appreciation for Intellectual Property and its application to their business. Once again, to flush out how best
to communicate with this segment CIPO should engage them in a series of one-on-one interviews or mini
focus groups or other type of exploratory research. Given the higher level of stated familiarity, and for that
matter knowledge of IP and IP related information among this segment, any communication strategy will
likely differ slightly from the low familiarity segment as it will likely need to focus on more advanced topics
and information related to IP registration.

22.3 Research with Intermediaries

In addition to conducting research among the target audience CIPO may wish to also include feedback for
intermediaries in this regard. Conducting qualitative research among Lawyers and IP Agents who specialize
or who are involved in the IP registration process may also serve to provide CIPO with the communications
advice it needs to in develop a overarching communication strategy that not only targets direct clients of
CIPO by also those who chose or would most like choose to apply for Intellectual Property Protection
through an agent or third party. It would also be our suggestion that this research be exploratory in nature,
either one-on-one interviews or focus group discussions.
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22.4 Research Recommendations

For all three segments, the purpose of the exploratory research should be to understand the most effective
communication strategy per segment. As such, the research could seek to identify:

The current understanding of IP and its perceived usefulness among this audience;

Views on existing or potential communications products, including the medium (PRINT, VERBAL
COMMUNICATIONS) of delivery;

Misperceptions about IP;

Other typical communications strategy requirements such as the preferred mode (BILLBOARDS,
INSERTS, NEWS LETTERS) of communication, placement of information etc.
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II. Appendix A — French and English
Questionnaires
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INTRO
Hello, my name is I work for the Strategic Counsel, a national professional public
opinion research company. I'm calling on behalf of the Government of Canada to conduct a
short 15-minute survey with business people like you concerning their views on important
business community issues.  Let me assure you that we are not trying to sell you anything
and that this interview is completely confidential. Your participation is voluntary and the
information you provide will not identify you or your business. The survey results will help
the Government of Canada improve its service to the Canadian business community. For this
survey we are interviewing one person per company. May | please speak with a senior
member of your business management team? For example a Vice President, Owner, CEO,
CFO, COO, or President.
OK = CONTINUE ..ottt OK
oS! GEND
DO NOT READ Note Gender of Respondent
MBI ...t nre e 1
FEMALE ... e 2
6: LANG1
DO NOT READ Record Language of Survey
ENGHISN ... 1
FIENCH .. e e 2
7 SCR1
Do you or anyone in your immediate family work for any of the following
organizations...(Read List)
The Government of Canada - Disqualified............cccocevvvivniviieeicieicnnenn, 1
Market Research Firm - Disqualified ...........cccccevviiiiiiiceiccecc 2
None of the above - CONLINUE..........cccceieireieires e 3
Don't know/refused - Disqualified..........ccocevvrivieninnieir e 9
11: SCR2
Does your business/company employ over 500 people? (DO NOT READ)
YES - (500 or More) - Disqualified...........ccococveriiiniiniiiiicics 1
NO - (Less than 500) - CONLINUE ........ccorerieereiee e 2
Don't know/Refused - Disqualified ...........ccoooiiieniniiiiiiiiceece 9
14: SCR3

In your company, are you always, sometimes, rarely or never involved in the company's
strategic decision making.

AWAYS....c ettt bbb nn 1
SOMEBLIMES ...ttt sttt et seeren 2
Rarely (Back to INTRO and Re-introduce)..........ccoceevvesviivevieiienienennens 3
Never (Back to INTRO and Re-introducCe).........cccceevvvireeeeererienieneniens 4
Don't know or Refused (Back to INTRO and Re-introduce)................... 9
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15: SCR4
And, are you always, sometimes, rarely or never involved in the company's strategic decision

making regarding the promotion, branding, image, development, research activities and

marketing of your firm.

ADWAYS....c.oiiiiie e nren 1
SOMEBLIMES ...ttt bbb srenea 2
Rarely (Back to INTRO and Re-introduce).........ccccvvevrvnvrvevereenieneniens 3
Never (Back to INTRO and Re-introduce)..........cccoovverieeneicneneenieee 4
Don't know or Refused (Back to INTRO and Re-introduce)................... 9
16: SCR5
Is this company or organization a not for profit or charitable organization.
NOE FOF PrOfit ....ceeeii e 1
Charitable ........oooiec e 2
NONE Of the ADOVE ..ot 3
L@ 1 1= SO STSURPRPRIN 4
Don Not KNOW OF TEFUSE ......o.viviiiericierieisie e 9
17: D2
What is your current title? (DO NOT READ LIST)

Accountant/ BoOK KEEPET ......cccvivivieiicieicre e 01
Administrative assistant/ Administrative manager...........cccccocevevrrneene. 02
Chief EXeCULIVE OFfICEI ... cviiiiireciceceeee e 03
CoNtroller/ OPEIALON .......coeieirieiee e 04
CO-OWNEIT PAINET ..ttt 05
General Manager/ DIFECION .........couieiieieieee e 06
Manager (Al MENLIONS) .....ccvoviicieicc e s 07
OWVNET <ttt sb e b r e re e sneas 08
PRESIABNT ...ttt 09
SECIELANY TIESUIET ..eevreeieieeeieeeesiee e ste e ee s e ste e teenteere et e sree e e neeanees 10
SBCIBLANY ...ttt 11
VICE-PrESIAENT ...ttt 12
Chief Financial OffiCer.........cooiiiiiiiiiiieee e 13
EXECULIVE DIFBCION ...ttt e 14
Other (SPECITY) ...cuiiiiice e e e 88
DKIREF ...ttt ettt 99
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18: SCR6
What is your primary job function? (i.e: Your primary responsibilities and duties)
Accounting/ Book keeping/ Finance/ Treasurer ..........cococeeevenereneenne. 01
Administration/ Human Resources/ Payroll ...........cc.cccocevvevivincinnnnn, 02
EVENYENING ..o e 03
MaANAGEMENT .....veee et se et esre e reenaeeneenreenreens 04
Owner/ President/ CEO ........ccviiieiieieene s 05
Running the business/ Making deciSions...........ccovovernienennieneinennee 06
Marketing/ AQVEITISE........ooveiiiieireee s 07
Sales/ Billing/ DiStribULE .........cccooiriiiiiiiiee e 08
SUPBIVISON ...ttt ettt bbbttt en bbb 09
Design/ Research/ Development ..........cccccveveievieiecie s 10
Service/ CUSLOMEN SEIVICE ....ovviveieieite ettt 11
Operator/ Labour work/ Blue collar jobS.........ccccoevvivereiienenieiesesnnnns 12
Secretary/ Answering the phone/ Reception...........c.cceevvvvviveverenieninnnnns 13
Consulting/ ESUIMALING .......coveiiverieiie e 14
PUFCNASING ...t 15
White collar jobs/ Architect/ ENgINEer ..........cooveiiieiiiiiie e, 16
(SPECIFY) ottt et 88
DKIREF ...ttt 99
19: Q1
What is the most important issue facing your company today? (DO NOT READ)
HUMaN RESOUICES ISSUES .......coveieiieiciie e 01
COMPELITIVE ISSUES ....vvevveieiesiese sttt eneas 02
SUPPIY ISSUBS ...ttt st e e snesre e nneas 03
DEMANG ISSUES. ....eviieieieiierieie ettt ettt seenne e e 04
PrOQUCLION ISSUES. ....cuveuieieisiesie sttt e 05
TaAXALON ISSUBS ...ttt ettt 06
OPErational ISSUES .......c.eiieiiiiiieiie ettt e 07
Attracting new customers/ Establishing our place in market................. 08
CUStOMET FEtENTION/SEIVICE ....ovviveieiecie ettt 09
Capital/FINANCING ...vocvieiecece e sre 10
SalES/GIOWEN ISSUBS......vevievirieiete ettt e 11
ECONOMIC ISSUBS ..ottt sttt 12
International Trade ISSues/ CUITENCY Fates .........covvvereienereieneneienieeas 13
FUBIENEIGY PIICES ..ottt 14
Bureaucracy Issues/ Government Regulation.............cccccooeveniiicinnnnn 15
T = (] o U 16
Other SPECITY i 88
DON'T KNOW ...t 89
NO ISSES/ NONE....viiiiiitiriec e 90
RETUSEA......c.eeiee et 99
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20; Q2
Please indicate how familiar you are with the term Intellectual Property on a scale from 0-10
where 0 means you are not at all familiar, 10 means you are very familiar and 5 is the

midpoint.

0-notatall familiar.........cceoveieiiiiiec 00
T 01
2 e e e e e et e e e e bt e e e e ahbe e seeearbeeaaeearre s 02
B e e — e e et e e e et e et aa—t e i e aa— e r e e et e e reeaanarees 03
L et et — e 04
D et e e e e e e et e e e — e e i be e e —e e i beeea e e s beesae e i beesanearres 05
B ettt e e e e e —r et e e e —e e e be e e —e e et beeaae e s beestneirbeesanenaras 06
T e e e e e e b e e ae e e b e e s aeesrre s 07
B ittt e e e e e e e e b e e s e e b e e s b e e b e e s aeenare s 08
D it e e — e e e e b e e s e e be e sae e e be e e aeearre s 09
10 - very familiar.......cccooeeiiieie s 10
DO NOE KNOW ...ttt 89
RETUSE ...ttt e s et e e s s e e s staeeeeans 99
21: Q2A

Before we begin the main section of the survey | want to emphasize that there are no right or
wrong answers to the survey. We are just looking for your honest views, attitudes and
impressions. Now, when you hear the term Intellectual Property what is the first thing that
comes to your mind?

[N o] 0T To PSSR 01
(@] )Y/ 1 [0 41| OSSP 02
L@ 11T 6] o SRS 03
PAEENTS ..ot 04
Software/ Computers/ Technology ..........ccccoeviineiinciieee 05
MUSIC/ BOOKS/ AT ...t e 06
Ideas/ Information/ Knowledge/ Research ...........cccoovvviiiniecienenennn, 07
Trademarks/ Branding.........ccccceveieieiisieie e 08
PrOPEItY/ ASSEES....cuviieieiieete e ste ettt sttt 09
Intelligence/ Intelligent PEOPIE........ccocvvveiererece e 10
RIGNES oo 11
Lawyers /Legal issues /Legal doCUMENLS .......cccorverervneeieierienie e 12
Security/ ProteCtion/ PriVACY .........cccocereeieniienence e 13
Creation/ Developed Product/ INVENtIoN ............ccooeieeiiiiieie e 14
Theft/ Dishonesty/ Fraud.............cocooeiiiiiiienene e 15
Human resources/ People/ EXECULIVES..........cceceieierieie e 16
RECORD ANSWER (SPECIFY) ...ooviiiiiiiieisesese e 88
DK/REFUSEA ...t 99
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22:

What if any formal methods or types of Intellectual Property (IP) protection can you name?
(OPEN-END: Do Not Read List, mark all mentions).

PateNt PrOtECLION. .. ..cviviieiiciiieiec e 01
Copyright ProteCtion .......c.coeviiiiiieiiecie e 02
Trade-mark ProteCtioN ........coovciveiiiieie e 03
Industrial Design ProteCtion ..........ccvevevieievese e 04
Plant breeders' Rights ProteCtion............ccoceovenernienennenesesese e 05
TrAAE SECTELS ...vvieeteeie ettt et see e 06
LiICENSE AGIEEIMENTES .....oueiiiieitirie ettt sttt e 07
ComMPANY NAME ......eiiiiiieiee e see s 08
INtegrated CIrCUIL........cccviiiiciecicc e 09
LO10] 011 2103 £ J PP U PP PP PSP 10
Software/ Computers/ TeChNOIOQY .......cccevveviervivsinsieieeres e 11
Art/ Creative WOTKS ......c.oiviiiiiiiiiese s 12
Government restrictions (General) ... 13
LI U] - g o= PSPPSR 14
LAWYEES/ LAW SUITS....c.eeeiieieiitisie ittt s 15
Other SPECITY: .. .i i 88
DON'TKNOW .. 89
NN e 90
REFUSEA.. .ot 99
23:

What organization is responsible for granting and or registering Intellectual Property (IP)
rights in Canada? (Do Not Read list, record first mention only)

The Canadian Intellectual Property Office (CIPO) ......cccccovvvvireiincnnns 01
INAUSEIY CaNAA. .......eveiiiieieieie e 02
The Canadian Bar ASSOCIAtION .........cccouiiiiiiiiiiiereeee e 03
The Canada REVENUE AGENCY......cciiiiirerieieriene et 04
Your Provincial GOVEINMENT..........coviirieiierieineiee et 05
The US Patents and Trademark OffiCe..........cccvvvrviinniiiinciie e 06
SEAtiStICS CaANAUA. .....ecveieiirieiee e 07
JUSEICE CANAA ..ot 08
The Government of Canada (Federal Government) ...........ccoceovvereeene. 09
Patent OffiCe....ccviiee e e s 10
Trade-Mark OFfiCe ......ooeiiiieie s 11
Copyright OFfICE....vi i 12
Agriculture and Agri-Food Canada...........cccccevereiieneeiesieeieieesese e 13
Government Department (General) .........cccooeveveiiiieieeieieie e 14
Lawyers/Law firmS.......ccovvv i 15
Other Private Organization............ccocovvvieiveieeieesese s s 17
Other SPECITY:....iiiiici e 88
DoN't KNOW/NOL SUFE .....cvieiiieiece ettt 89
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24: Q4A
I am going to read you a list of private and public sector organizations, please tell me how

familiar you are with each Organization and it's product and services on a scale from 0 to 10,

where 0 means you are not at all familiar, 10 means you are very familiar and 5 is the mid-

point.

CONTINUE......ocoiiireiirreere e 1

25: Q4AA

00- 01f 02l 03 04 05 06/ 07 08 09 10-DK/R
not at very| EF,
all famili
famili ar|
ar|

Industry Canada
Canada Revenue
Agency

CRTC (Canadian
Radio-television and
Telecommunications
Commision)

CIPO (Canadian
Intellectual Property
Office)

The Royal Canadian
Mint

Nike

31: Q6
On a scale from 0-10 where 0 is not at all familiar, 10 is very familiar and 5 is the mid point,

how familiar would you say you are with the following types of Intellectual Property
protection?

Press Enter or click OK t0 CONtINUE ......cccoovivieieiiciiecee e 1
32: Q6A
0- 1 2 3 4 5 6] 7 8 9 10 -DK/R|
not at very| EF
all famili
famili ar
ar|
Patents
Trademarks
Copyrights
Industrial designs
Trade secrets
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37: Q7A
Where did you first learn about Intellectual Property protection for Patents? [DO NOT
READ]

Fairs/Trade shows/exhibits/information SeSSiONS...........ccecevveiereririennnn. 01

BIOCHUIES ...t 02

Newspaper or magazing artiCleS.........ccocvvvvevvivvieieeieeieeere e 03

Internet/Web (general) - (Probe for specific web site or search engine)04

Government of Canada (Probe - which dept) .........ccccoovvininiininienn, 05

INAUSEIY CaNAA. .......cviiiiieieiiiie e 06

CIPO (Canadian Intellectual Property Office)........c.cccoeieninicicncnnnnns 07

IN SCROOL ... e 08

BUSINESS ASSOCIALIONS ....vovvviiirieiiiieiecse e 09

BANKET ... .ot 10

[T PP PRSP P PPPPRTPN 11

Accountant/Financial AdVISOr ... 12

Television/ Radio/ Media/ Reading.........ccccevveirerininiieieneiie e 13

Personal experienCe/ WOrK ... 14

WOrd of MOULH ..o 15

Family Member.... ..o 16

Friend/ Acquaintance/ Colleague ..........ccceveveieieieciese e 17

Other (SPECITY)...ciuiiiiice e e 88

Had not / Just learned about it due to SUNVEY........cccevveiererenn e 89

DKIREF ...ttt 99

38: Q7AA
Internet/Web  [Probe for specific web site or search engine] [DO NOT READ]

GOOGIE .. 01

Government of Canada Website (General)..........ccccooeneininiinennennn. 02

Search Engine/ Web Search (General) .........ccoooiiiniiiiineie s 03

Specific Web Site Or Search ENgine: .........ccooeveiinenininieie e 88

DK/RETUSEA ... oo 99

39: Q7AB
Government of Canada [Probe which department] [DO NOT READ]

MiNiStry Of COMMEICE .....cvoiviiiieiiee e s 01

N E Lo o L I o] = Y 02

National Research COUNCIl ..........ccoooriiriniiiiince e 03

Canada BuSINeSS SErvice CENEr .......cccvveiererieenerise e 04

Government of Canada Department: ..........coooevereienennienenee e 88

DK/REFUSEA .....eeeeceieieeee et 99
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40: Q7B
Where did you first learn about Intellectual Property protection for Copyrights? [DO NOT
READ]

Fairs/Trade shows/exhibits/information SeSSiONS...........ccecevveiereririennnn. 01

BIOCHUIES ...t 02

Newspaper or magazing artiCleS.........ccocvvvvevvivvieieeieeieeere e 03

Internet/Weh (geNEIal)........ccvievvieie e 04

Government of Canada..........ccocvveririeiieienee e 05

INAUSEIY CaNAA. .......eveiiieiieiiite e 06

CIPO (Canadian Intellectual Property Office)........c.cccoeiiniiciininnnnns 07

IN SCROOL ... e 08

BUSINESS ASSOCIALIONS ....vovvviiirieiiiieiecse e 09

BANKET ... .ot 10

[T PP PRSP P PPPPRTPN 11

Accountant/Financial AdVISOr ... 12

Television/ Radio/ Media/ Reading.........ccccevveirerininiieieneiie e 13

Personal EXPerience/ WOrK ... 14

WOrd Of MOULH ..o s 15

Family MemDEr ... 16

Friend/ Acquaintance/ Colleague ..........cccceveveieieieciesn e 17

Other (SPECITY)...ciuiiiiice e e 88

Had not/ Just learned about it due to SUIVeY......c.ccevveveicrercre e 89

DKIREF ...ttt e 99

41: Q7BA
Internet/Web [Probe for specific web site or search engine] [DO NOT READ]

GOOGIE .. 01

Government of Canada Website (General)..........ccccooeneininiinennennn. 02

Search Engine/ Web Search (General) .........ccoooiiiniiiiineie s 03

YAN0O .. e 04

Specific Web Site Or Search ENgine: .........cccoveveiiiieiveieeieie e e 88

DK/RETUSE ... oot 99

42; Q7BB
Government of Canada [Probe which department] [DO NOT READ]

National HBrary.........ccocveeii e 01

Canada bUuSINESS SErVICE CENLET......cviireiieree e 02

Patent departMent........c.covviie i 03

Government of Canada Department: .........ccoeovverrieneneienenee e 88

DK/REFUSEA ...ttt 99
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43: Q7C
Where did you first learn about Intellectual Property protection for Trade-marks? [DO NOT
READ]

Fairs/Trade shows/exhibits/information SeSSiONS...........ccecevveiereririennnn. 01

BIOCHUIES ...t 02

Newspaper or magazing artiCleS.........ccocvvvvevvivvieieeieeieeere e 03

Internet/Weh (geNEIal)........ccvievvieie e 04

Government of Canada..........ccocvveririeiieienee e 05

INAUSEIY CaNAA. .......eveiiieiieiiite e 06

CIPO (Canadian Intellectual Property Office)........c.cccoeiiniiciininnnnns 07

IN SCROOL ... e 08

BUSINESS ASSOCIALIONS ....vovvviiirieiiiieiecse e 09

BANKET ... .ot 10

[T PP PRSP P PPPPRTPN 11

Accountant/Financial AdVISOr ... 12

Television/ Radio/ Media/ Reading.........ccccevveirerininiieieneiie e 13

Personal EXPerience/ WOrK ... 14

WOrd Of MOULH ..o s 15

Family Member.... ..o 16

Friend/ Acquaintance/ Colleague ..........cccceveveieieieciesn e 17

Other (SPECITY)...ciuiiiiice e e 88

Had not/ Just learned about it due to SUIVeY......c.ccevveveicrercre e 89

DKIREF ...ttt e 99

44: Q7CA
Internet/Web [Probe for specific web site or search engine] [DO NOT READ]

GOOGIE .. 01

Government of Canada Website (General)..........ccccooeneininiinennennn. 02

YAN0O .. e 03

Specific Web Site Or Search ENgine: .........ccooeveiinenininieie e 88

DK/RETUSEA ... oo 99

45; Q7CB
Government of Canada [Probe which department] [DO NOT READ]

REVENUE CaNAUA ... ..cveveieiieiiiiiesie e 01

REGISIIY .ottt s 02

N Eo Lo T L o] Y 03

INAUSETY CaNada........coveiiiieieeiee e e 04

Canada Business Service Center .........ccccevevevienveieneeienenese e sieseeseens 05

Corporate Registration Department.........c.ccoeveverirenerinienenieenecsenene 06

Government of Canada Department: ...........ccooeveriieninienieeie e 88

DK/REFUSE ...ttt e 99

46: Q7C1
To your knowledge, does registering a business name protect your trade-marks? [DO NOT
READ]

B T OO R PR PR UPR PR 1

N O e e 2

DK/REFUSE ...t 9
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47: Q7C2

Please tell us the difference between a business name registration and a Trade-mark
registration. [DO NOT READ]

BNR is only the Name of the Business/ Registers the Business............ 01
A Trade Mark is a Logo or Product/ Not the Company Name............... 02
They are Registered with Different Offices/ Processes..........ccccvevvvene. 03
Trade Mark registration gives more or exclusive protection................. 04
Trade Mark protection has a wider jurisdiction.............ccccooevviicinennns 05
Trade Marks means that you own your company Name ...........c.ceceeenae 06
Business name is for taxation or financial purposes..........ccccoceverennene 07
Other (SPECITY)...ouiiuiieiiieeee et 88
DK/RETUSEA ...t 99
48: Q7C3
To your knowledge, does registering a business name protect your trade-marks?
Why do you say that?

Once it's registered, nobody else can use it/ For protection................... 01
It was the right thing to do/ Common knowledge/ Advice.................... 02
Registration allows you to own/protect Trade Marks............c.ccocvrevnene. 03
My company is registered/ Because it's registered...........ccocvevrcvrrrnnnn. 04
Personal EXPEIIENCE ..........coiieiiiiie et 05
Spent money for it/ Because 0f the COSt ..o 06
It's the Law/ Legally YOUIS .......cccoceieiiiece et 07
They are two different things.........cccceveieiiii e 08
Other (SPECITY)...cieii i 88
DK/REFUSEA ... oot 99
49: Q7D
Where did you first learn about Intellectual Property protection for Industrial designs? [DO
NOT READ]

Fairs/Trade shows/exhibits/information sessions.............ccccecevcvrererenn 01
BIOCHUIES ...ttt st 02
Newspaper or magazing artiClesS..........ocovveiinene i 03
INternet/Web (geNEral)........ccoo i 04
Government Of Canada..........covoereieieneiine e 05
INAUSETY CaNada........coveiiiiiiieieiice e 06
CIPO (Canadian Intellectual Property Office).......ccccccoevivieriviivniniinnnnns 07
[N SCROOL ...t 08
BUSINESS ASSOCIALIONS .....eeuvevierieiiiiie sttt 09
BANKET ...t e 10
LAWY T ..ttt ettt st b et b e bbb nneenree 11
Accountant/Financial AdViSOr ..........cccoeiriireienineiiees e 12
Television/ Radio/ Media/ Reading..........ccccoeevvveiinesieciicie e 13
Personal EXPerience/ WOrk .........cccocovieiivcieicie e 14
WOrd Of MOULN ..o s 15
Family MembEr......ooe e 16
Friend/ Acquaintance/ Colleague ..o 17
OLNEr (SPECITY)...veieiiiteieeiesie e 88
Had not/ Just learned about it due t0 SUIVEY.........cccereeieienenc e 89
DKIREF ... .ottt 99
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50: Q7DA
Internet/Web - Probe for specific web site or search engine

GOOGIE .. e 01

CIPO Office WEDSITE.....c.vciiieicieiicese e 02

YAN0O ...ttt 03

Specific Web Site Or Search ENgine: .........ccceevvvvivniesivsieeneneseseseneens 88

DK/REFUSE ...t 99

51: Q7DB
Government of Canada - Probe which department

Industrial Design DepartmMent..........ccoeivrereenereiene e 01

REVENUE CANAUA ......cuveeieieieie et 02

Government of Canada Department: ..........cccoceverereninienieeie e 88

DK/REFUSE ...ttt e 99

52: Q8
As you may know, Intellectual Property refers to creations of the mind, such as inventions,

literary and artistic works, as well as symbols, names, pictures, designs and models used in

business. Patents, Trade-marks, Copyrights, Industrial designs, Integrated circuit
topographies and Plant breeders' rights are referred to as Intellectual Property rights.

Press Enter or click OK t0 CONtINUE ........ccccoovveveiieneceeeseee e 1

53: Q8A
Now, does your business have any assets that you think could be classified as Intellectual

Property? [DO NOT READ]

Y ES e 1

N ettt sttt ne 2

UNSUFE/MAYDE ... e 3

DKIREF ... .ottt ettt sttt st 9

54: Q8B

I am going to read you a list of types and methods of Intellectual Property (IP) protection.
Please indicate which ones you have used or currently use to protect your Intellectual Property

assets?

PALENTS ... e 01
TrAAB-MAIKS. ..cveeeieite ettt et sbe e 02
(O00] )Y/ [0 g1 3RS 03
INAUSErIAl AESIONS.....veviiiiiieeee e 04
I (0 [T - o) -] SRR 05
LiCENSE AGIEEIMENTES .....oueiiieieitirie ettt e s 06
Other (e.g. Plant Breeder, Integrated CirCUit).........coceeeiineieicncnnnnns 07
NN e 98
DKIREF ...ttt 99
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55: Q8C
Generally speaking, why have you not registered your Intellectual Property (IP) assets? [DO

NOT READ]

Did not know about Intellectual Property (IP) protection ..................... 01

Did NOt KNOW ROW 10 ....cviiiiiciecc e 02

Did not KNOW YOU COUId ........oovveiiiiecicciecece e 03

Did not know where to go to seek Intellectual Property (IP) Protection04

Did not see the value of it.........ccccoviviiiiniie e 05

Intellectual Property (IP) protection is Too Costly........cccccocevvrvinnnnnne. 06

LaCK OF EXPEITISE. ..c.eeeieiie ittt e 07

Did not think it Was NECESSAY .........ccviererrierienie et 08

Lack of time/ Have yet to get around to it...........cccoevveviveccicvicncse s, 09

Other SPECITY ..c.viiieie e sre 88

DKIREF ...ttt 99

56: Q8D
Does your business conduct Research and Development (R&D)? [DO NOT READ]

B TP PR PR PR 1

N O bbbttt neas 2

DKIREF ...ttt ettt 9

57: Q8E

Please rate your firm's level of activity in the area of Research and Development on the scale
0 to 10 where 0 means your firm is not at all active, 10 means your firm is very active and 5
is the mid-point.

00 - notat all ACHIVE ......coveiiee s 01
L0 S PSOPR U SSO PRSPPI 02
02 ettt b e et b e re b e 03
L0 OSSPSR PRPSPRIN 04
D4 bbb nbe e 05
0L USRS URSRSPRIN 06
L0 USRS 07
07 ettt et b et ab et te b e re b e 08
0] USRS 09
09 1ttt et b et b et bt re b e 10
O YA Tot 1 Y- S 11
DKIREF ...ttt e 99
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58: Q9A
In your view... are there any significant impediments to filing for Intellectual Property (IP)
protection for Patents? [PROBE: If so, what are they?] [DO NOT READ]

{00 PP PR PR PSP 01
VAIUE ..ottt 02
Integrity of Intellectual Property protection .........c.ccocevevevevvncinsnnnnn, 03
o0 T TU o] =T S STR 05
THME / LONG PIrOCESS ...ttt sttt 06
Lack of information / Too much research required ...........c.ccccvervvennene. 07
COMPLICAEA PrOCESS. ....veveeveereeie ettt et sae s 08
Security/ Idea theft/ Espionage/ COPY ......ccoceeererirenenieeieie e 09
YEs (UNSPECITIEA) .....cciivececieie s 10
Other (SPECITY) ...oiuiiii i 88
INO/ NONE ...t 89
DKIREF ...ttt e 99
59: Q9B

In your view... are there any significant impediments to filing for Intellectual Property (IP)
protection for Copyrights? [PROBE: If so, what are they?] [DO NOT READ]

L0701 SO U PR URURSPR 01
VAIUE <. e bbb 02
Integrity of Intellectual Property protection ...........ccccceeevevencncnennnne. 03
BUIBAUCTACY ....vviiiiii ittt ettt 05
TIME / LONQG PrOCESS ...vevrereerreiestestesteeteeseessessessestessessessessseseessesseseessenses 06
Lack of information / Too much research required...........c.ccocevcvrervnnne. 07
(@00 0 o] TTor= 1 =T I o] (0 Tot TSRS 08
Security/ Idea theft/ ESpionage/ Copy .......cooeverereienenieienenee e 09
Yes (UNSPECITIEA) ..o 10
Other (SPECITY)...cueiueitiiieee e 88
NO/ NONE .. bbb e 89
DKIREF ...ttt 99
60: Q9C

In your view... are there any significant impediments to filing for Intellectual Property (IP)
protection for Trade-marks? [PROBE: If so, what are they?] [DO NOT READ]

G0 PP PR PR PSP 01
VAIUE ..ot 02
Integrity of Intellectual Property protection .........c.ccocevvevevevivniennsennnn, 03
BUFBAUCTACY ......eviivieiiciieee st 05
THME / LONG PIrOCESS ...ttt sttt sttt ane e 06
Lack of information / Too much research required ..........c..ccoceecerennenne. 07
COMPLICAEA PrOCESS. ....vevieieeneeie ettt see et sae 08
Security/ Idea theft/ Espionage/ COPY ......cccccevevieiesieseeiiesiese e siesie s 09
YEs (UNSPECITIEA) .....ocviiiieeicie e 10
Other (SPECITY) ...eieii e 88
N O e e 89
DKIREF ... .ottt 99
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61: Q9D
In your view... are there any significant impediments to filing for Intellectual Property (IP)
protection for Industrial designs? [PROBE: If so, what are they?] [DO NOT READ]

{00 PP PR PR PSP 01
VAIUE ..ottt 02
Integrity of Intellectual Property protection .........c.ccocevevevevvncinsnnnnn, 03
o0 T TU o] =T S STR 05
THME / LONG PIrOCESS ...ttt sttt 06
Lack of information / Too much research required ...........c.ccccvervvennene. 07
COMPLICAEA PrOCESS. ....veveeveereeie ettt et sae s 08
Security/ Idea theft/ Espionage/ COPY ......ccoceeererirenenieeieie e 09
YEs (UNSPECITIEA) .....cciivececieie s 10
Other (SPECITY) ...oiuiiii i 88
N O e e 89
DKIREF ...ttt e 99
62: Q10

Does your company use any of the following free Internet databases offered by various
Intellectual Property Offices as a source of information for product development and/or
competition monitoring?

Press Enter or click OK t0 CONLINUE .........ccoiviiiiiiine e 1

63: Q10A
Yes| No| DK/REF

Patent databases
Trade-mark databases
Industrial design
databases

Copyright databases

67: Q11A

Which Intellectual Property Offices' Patent database have you consulted in the last 12 months?
[DO NOT READ]

(O80T o F- 01
L1 TR 02
BUMOPE . 03
World wide/ INternational.............oooveuiiiiieeiee e seee s 04
Other SPECITY: .. .i i 88
OB s 89
DIKIREF ... oottt ettt sttt st ba s sbe s stassabe e 99
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68: Q11B

Which Intellectual Property Offices' Trade-mark database have you consulted in the last 12
months? [DO NOT READ]

CANAUA. ... et 01
U S et r e 02
LU 0] o= PSSR 03
Other SPECITY:.eiiiiii e e 88
OB <o e e 89
DKIREF ... .ottt 99
69: Q1i1C

Which Intellectual Property Offices' Industrial design database have you consulted in the last
12 months? [DO NOT READ]

(OF: 0T o - BT UR USSR 01
U S bbbt 02
EUTOPE i 03
(@] (0T g o= To 1 YOS PRR 88
NONE L. 89
DKIREF ... .ottt 99
70: Q11D

Which Intellectual Property Offices' Copyright database have you consulted in the last 12
months? [DO NOT READ]

(OF: 1o T 1o - H SRS RO SRURUPO 01
U et ettt be b e be e beebe et sreere et e 02
BUTOPE . et p e 03
SOCAN L. ettt a et nreare s 04
CANCOPY ..ottt e s re et reare 05
QUICK BOOK PIO.....uvicviiiticieciecee sttt ettt ettt et 06
(@] (=T o =T 1 SR 88
I L] T TSRS 89
DKIREF ... ottt ettt 99
71: Q12

Does your company use commercial databases as a source of information for product
development and/or competition monitoring?

Y ES ettt anen 1

N O ettt bttt re e 2

DKIREF ...ttt sttt 3

72: Q13
For what types of Intellectual Property did you consult a commercial database? (READ LIST)

PALENTS ... 1

LO00] )Y/ [0 g1 3SR 2

INAUSEIIAl AESIGNS....c.viviiiieiieeec e 3

TrA0B-MAIKS....c.vi ittt e be et 4

DKIREF ...ttt ettt 9
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73: Ql4A
What was the name of the Patent database (s) you consulted? (Accept up to three responses)
US patent OffiCe......cooeiiieeee e 01

Canadian Patent OffiCe......c.cciviiirieie i 02

NERAC ...ttt 03

LAWYET FIM i s 04

Swine research databases .........ccovveiiereieneneie e 05

DatADASE ... e 06
Freepatentonling.Com ..ot 07

Other (SPECITY)...cuiiuiieiieeiee et 88

DKIREF ... .ottt 99

74 Q14B
What was the name of the Copyright database (s) you consulted? (Accept up to three
responses)

US Copyright OFfiCe .ocveeece e 01

OINAX et ettt bbbt e 02

NERAC ...t 03

SOCAN L.ttt 04

ABE DOOKS ...ttt et 05

Canadian Corporate OffiCe.........ccoiiiriiiiiiice s 06

DHALOG et e 07

KINGAMALIC ..o st re s 08

(07 131 £= ) GO TP URPU PR PSP 09

(D1 ] (1T | O R 10

Other (SPECITY) ...eiiiiiicic e 88

DI/REF ... ..oitiiieitisse ettt ettt 99

75: Q14C
What was the name of the Industrial design database (s) you consulted? (Accept up to three
responses)

Manufacturers SPEC aNd PrOCESS .......crveervirireiirieieste et 01

IMAGAZINES. ...ttt ettt e bbb 02

NERAC ..ottt ettt 03

F AN 1 (o]0 ] SRS 04

YN0O ...ttt et e 05

Website (GENETaAl)......cuovveieiereie e e 06

Aot oo 0 1 [ 07

AACCUMBP vttt r ettt se e an e ane s 08
FreepatentSonling.CoM ... ..ot 09

OLher (SPECITY)...cueieiieiiieeee et 88

DKIREF ... .ottt 99
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76: Q14D
What was the name of the Trade-mark database (s) you consulted?
(041210 J SRR 01
NAMM Lo s st b e sa e s srae e saee e 02
NERAC ..ottt st st ste s srae e saae e 03
YN Yo Lo | TR 04
Website (GENETaAl)......cucvveieiere et 05
CBC DUSINESS TEIEIBNCE. ....ccviii ettt e e s 06
BMO FEFEIEINCE .....veeee ittt ettt s e e st e e s sbae e 07
(1= 11 AT T=] TR 08
GOOGIE ... e e 09
BOWEN'S SEIVICES. .. uiiivviiiieieiiieesite sttt e sttt st st s bt s sba e sbae s sras s sbaeesrae e 10
Y O B 1< [0l F TR 11
LT o1 (<] | 12
(@8 T (o [F=Ta I 27 1 (=] 0| A 13
L0 S o 1 (=] | R 14
SONEX . ottt ettt ettt r e e ee e st e se e e st re e e e e renerren 15
1= £ R 16
FOIICNEM .. 17
R 1 ( oI T TR 18
Other (SPECITY) ...ciuiii e 88
(D] S 99
77: Q15

For your type of business is the violation or infringement of Intellectual Property rights a
significant concern?

D TSR PUSRR 1

N e 2

DOoN't KNOW/REF ..ottt e 9

78: Q16A
Has your company been affected by violations or infringements of your Intellectual Property

rights?

R = T TP U P UTTPTUUR PP 1

N O e e 2

DON't KNOW/REF .......c.coiiiiiieice et 9

79: Q1l6B
Which type of Intellectual Property violation or infringement concerns you most? (Read List)

PALENTS ... e 01

TrAAB-MAIKS. ..cve ettt bbbt sbe e 02

(O00] )Y/ [0 g1 3RS 03

INAUSErIAl AESIGNS.....veviiiiiiciie e 04

Trade SeCret theft ... ..o o 05

Other Please SPECITY: ....c.eciiiiiese e 88

DKIREF ... .ottt 99
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80: Q17
If you needed expert advice about Intellectual Property whom would you consult? [DO NOT
READ]

Canadian Intellectual Property Office (CIPO) ......c.ccevveveveieiciiiennns 01
INAUSETY CaNada........coveiiiiiiiciecice et 02
e (=] 1o T o SRS 03
Trade-Mark AQENT .....cvivieieeee e ens 04
Foreign Intellectual Property Office (E.G USPTO, EPO,WIPO).......... 05
LAWY ottt e 06
Accountant/Financial AdViSOr ..........cccceieriieneiine e 07
CONSUIANT. ...ttt 08
Internet search/ GOOQIE.........coeiviiiie i 09
Federal Government website/Federal Government...........ccccoeeveririennn. 10
Government website/Government (General).........ccocoeevvivviveverencninnnnns 11
GOVENMENT AQENCIES ..vveveereeeeie ettt neereeneens 13
Peer/ Family/ Friends ... 14
BUSINESS COIBAGUE .....veii e 15
Legal advisor/ NOTAITIES ........cceieiiriiieie e e 16
Other (SPECITY): ...t 88
NO ONE e 89
DKIREF ...ttt bbb 99
81: Q18
If you needed general information about Intellectual Property whom would you consult? [DO
NOT READ]

Canadian Intellectual Property Office (CIPO) ......cccoveeveiveveievincieinns 01
INAUSEIY CaNAA. .......e et 02
PAtENt AGENT ... 03
Trade-Mark AGENT .......oiiieiieieiere et 04
Foreign Intellectual Property Office (E.G USPTO, EPO,WIPO).......... 05
[ U PSP TUPRTRN 06
Accountant/Financial AdVISOr..........coviveriineininesesese s 07
CONSUIEANT. ...t e 08
Internet search/ GOOQIE..........covviiiiie e 09
Federal Government website/ Federal Government...........ccccccovevveeene. 10
Government website/Government (General)..........ccocooveniiiiieneinennn 11
GOVEINMENT AQENCIES ..eeeeiieieie ettt 13
Peer/ Family/ FIIENAS .......ccooiiiiiieiiieeee e 14
BUSINESS COIEAQUE ....c.veveiiciece e 15
Legal advisor/ NOTAIIES. ........ccvieiieiecicie et 16
(@] 10T (] 0 1=Tol | ) SRS 88
NO OB . 89
)] S {1 SRS 99
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82: Q19
Have you ever used Intellectual Property information products or services provided by the
Canadian Intellectual Property Office (CIPO)? [DO NOT READ]

YES (SPECITY) et 88
NO/NONE ...ttt a s sab e s sbassbe s s sbessabesans 02
Fairs/Trade ShoWS/EXNIDItS........coovviiiiiiiiicce e 03
INFO SESSIONS.....viiitie ittt ettt sbe s st rae e sare s 04
BIOCHUIES ...ttt ettt ettt e e st e e sttt e e s sba e e s sbaeeeaaes 05
RV =] O 1 (TSRS 06
CHENE SEIVICE CENIIE.....eeieiciiii ettt aaa e e 07
CIPO Regional Business Development OffiCers.........cccoceveveiencinnnns 08
[ S ! TR 99
83: Q20

The Canadian Intellectual Property Office (CIPO) provides various sources of Intellectual
Property (IP) information. How useful do you consider each of the following. Please respond
using a scale from 0 to 10 where 0 means not at all useful, 10 means very useful, and 5 is the
mid point. How about...?

Press Enter or click OK t0 CONINUE .......evvveiiviiiceiee et 1
84: Q20A
0 - 1 2 3 4 5 6| 7 8 9 10 -{DK/R
not at very| EF
all useful
useful
Fairs/Trade
Shows/Exhibits

Info Sessions
Brochures mailed to
our business
\Website/Internet
CIPO's Client Service
Centre
CIPO Regional
Business Development
Officers
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90; Q21
How could the Government of Canada best support your Intellectual Property information
needs? [Accept up to three responses]

AAVErtiSE YOUN SEIVICES ...oviiveiviiiecireeeieiesieste st te et re e se e sre e 01
Internet/ Website/ E-mail ........cccoooiviiiiiiiiiiie s 02
BIOCHUIES ... 03
Provide more information............ccocveiinininee e 04
NO Needs CONCEIMING TP ......coiiiiiiiieee e 05
Information sessions/ Trade-ShOWS .........ccceveveieieninieniceece e 06
Streamling ProCEAUIES .......cveiiiiieieee ettt 07
Toll Free line/Speak with an agent.........ccocoeoeieiiininenicece e, 08
YL T T3 09
They CaN't NEIP....cviiiiecice e e s 10
Lower taxes/ Reduce cost of the Process........c.ccevvveviveieererevenesesennens 11
Current strategy is good / Doing a good job..........ccccevvvviviiveierencinnnns 12
Better laws and Stronger reperCUSSIONS. ..........cvvveerererinenieisenieesee e 13
Providing MOre grants ........ccocereriereiinenese e 14
Other (SPECITY)...cueiuiieiiieee e 88
DKIREF ... .ottt 99
91: D1

Finally, 1 have a few questions for statistical purposes. How many employees work full-time
in your company? [RECORD RAW NUMBER]

DON'T KNOW/REFUSED .......ccoviiiiiiieinieeisieieeseeee s 999

92: D3
How long has your company been in business? (RECORD number of years , O=less than a

year)

DON'T KNOW/REFUSED .......ccotiiiiiieinieesieeese s 999

93: D4
Where is the head office of your company based? ( Probe for country)

CANAUA. ... v 01

UNIEA STALES. ...ttt 02

Other Country SPECITY: ..o e 88

DKIREF ... .ottt 99

94 D5

In the past 24 months, how many applications for Intellectual Property protection has your
business filed with the Canadian Intellectual Property Office (CIPO)? (RECORD RAW
NUMBER)

DON'T KNOW/REFUSED ......cccoviiiiiieiiesise s 999

95: RGH1

Would you be interested in participating in future Canadian Intellectual Property Office
(CIPO) focus group discussions or client feedback panels?

65



) The Strategic Counsel

96:
Could I get your name please? (ASK THEM TO SPELL IT)

RGH?2

97:

Could I get your email address please? (ASK THEM TO SPELL IT) [IF NO HIT ENTER TO
CONTINUE]

RGH3

98:

Can we contact you at this telephone number? [IF NEW PHONE PLEASE ENTER IT, IF
SAME PHONE NUMBER HIT ENTER TO CONTINUE] XXX-XXX-XXXX [If response
is "NO" then enter 999-999-9999 as the phone number]

RGH4

99:

$T

That's all the questions | have for you. Thank you for participating in this study. Have a great
evening.

(O00] 0] o] <] (- S Co

INT99
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The Strategic Counsel

INTRO
Bonjour, je m'appelle de Strategic Counsel, une firme d'études et d'opinion
publique nationale. Je vous appelle aujourd'hui au nom du gouvernement du Canada pour
effectuer un court sondage qui devrait durer environ 15 minutes. Notre sondage est effectué
aupres de gens d'entreprise comme vous concernant leurs opinions sur d'importantes questions
du monde des affaires. Je vous assure que nous n'essayons pas de vous vendre quoi que ce
soit et que cette entrevue est tout a fait confidentielle. Votre participation est volontaire et les
renseignements que vous fournirez ne permettront pas de vous identifier ni d'identifier votre
entreprise. Les résultats du sondage aideront le gouvernement du Canada a améliorer ses
services offerts au monde des affaires. Pour ce sondage, nous n'effectuons qu'une seule
entrevue avec une personne par entreprise. Pourrais-je parler avec un/une cadre supérieur de
votre entreprise? Par exemple un/une vice-président(e), propriétaire, Chef a la direction, Chef
de la direction financiére, Chef de I'exploitation, ou Président(e). (sondé pour la position du
répondent)
CONTINU ottt OK
5: GEND
NE PAS LIRE Noter le sexe du répondeur
MESCUIIN ..t 1
FEMININ. ..ttt et 2
6: LANG1
NE PAS LIRE Noter la langue du sondage
ANGIAIS .o e 1
L L[0T £SO 2
7: SCR1
SCRL1. Est-ce que vous ou un membre de votre famille immédiate travaille pour l'une des
organisations suivantes?
Le gouvernement du Canada - disqualifié............c.ccoovrvvviveinriicrcncnen, 1
Une firme d'étude de marché - disqualifié..........ccccooeiirrniinininiinnene, 2
AUCUN = CONLINUE ...t 3
Ne sait pas/ Refuse - disqQUITI&.........cccereiiiienieieieice e 9
11: SCR2
Est-ce que votre enterprise/ compagnie emploie plus de 500 personnes? [NE PAS LIRE]
OUI - (500 ou plus) - DisQUalITI& ........ccoveivierieiieiee e 1
NON - (Moins de 500) - CONLINUE..........cceieiererieeesie e seesre e eneas 2
Ne sais pas/refus - DiSqUalifié..........ccoeviiiiiiiie i 9
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14: SCR3
Dans votre entreprise, étes-vous impliqué dans les stratégies décisionnelles? Est-ce toujours,
parfois, rarement ou jamais?

L o= (010 o U] PSSP 1

ST L 0 1= USRS 2

FAIEIMENT. ...ttt b e bbb e 3

JAMAIS oo et nren 4

DKIREF ...ttt ettt 9

15: SCR4
Et, étes-vous toujours, parfois, rarement ou jamais impliqué lorsque votre entreprise prend des
décisions en ce qui a trait a la promotion, aux marques de commerce, a I'image, aux activités
de recherche et développement (R&D) et a la commercialisation de cette derniére?

BSE-CE TOUJOUIS. ...ttt ettt e e 1

ST L0 1= USRS 2

FAFEIMENT. ...ttt e e sreenreenne s 3

JAMAIS o et nren 4

NE SAIS PAS/TETUS ....veeeiec e 9

16: SCR5
Est-ce que votre entreprise est sans but lucratif ou une oeuvre de charité?

SaNS BUL TUCTALIT ..o 1

OeUVIE de Charté.........ccveeieice e 2

AAUTTE .ttt ettt ne e b b nte e neas 3

Ne SaIt PAS/ RETUSE ....oviieiiiiiiiee e 4

Don NOt KNOW OF FEFUSEA .......eeviiiiieiiiieerieeee e 9

17: D2
Quel est votre titre actuel ? (NE LISEZ PAS LA LISTE)
............................................................................................................... 01
............................................................................................................... 02
............................................................................................................... 03
............................................................................................................... 04
............................................................................................................... 05
............................................................................................................... 06
............................................................................................................... 07
............................................................................................................... 08
............................................................................................................... 09
............................................................................................................... 10
............................................................................................................... 11
............................................................................................................... 12
............................................................................................................... 13
............................................................................................................... 14

AULTE (PIECISEI)..vuieeierieietesireeiee sttt sttt ebene s 88

Je ne sais pas/Refuse de répoNdre.........covveiviereiinereiese e 99
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18: SCR6

Quelle est votre principale fonction professionnelle? En d'autres mots, quelles sont vos
principales taches et responsabilités au sein de votre entreprise?

(R (=TT 1 1=1 ) ISR 88
NS PIREFUS ..ot 99

19: Q1
Quel est I'enjeu le plus important pour votre entreprise aujourd’hui? (QUESTION OUVERTE
- Accepter jusqu'a trois réponses) (NE PAS LIRE)

RESSOUICES NUMAINES.....c.eeveeieiiciesie st 01
(0] To1 N =] 0 ot PP 02
ADPPrOVISIONNEMENT ...ttt 03
DEMANGE. ...ttt e 04
o 0T 11T 1 [ o PSSR 05
111 o T0] £ 06
Questions opérationnelles..........ccccveveiiieie i 07
Attirer de NOUVEAUX CHENTS........ccveveieieiesere e 08
Service a la clientéle / Rétention de la clientéle ..........cccevveeeiiivinnnnns 09
Capitaux / FINANCEMENT .........ccooiiiiieiee e 10
............................................................................................................... 11
............................................................................................................... 12
............................................................................................................... 13
............................................................................................................... 14
............................................................................................................... 15
............................................................................................................... 16
F AN 1 (o1 (= =1 ) S 88
JB NE SIS PAS. ...ttt 89
............................................................................................................... 90
RETUSE dE FEPONAIE .....cvvviiciieieie e 99
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20: Q2
Veuillez indiquer dans quelle mesure vous connaissez I'expression propriété intellectuelle, en

utilisant une échelle de 0 a 10 ou 0 signifie pas du tout; 10, trés bien; et 5, moyennement

0 - signifie Pas du tOUL ........ccoieiiie e e 00
L 01

2 e 02

K P SSPTET RSP PTPR T 03
OSSOSO 04

D et bbbttt bRttt et ne s 05

B ettt E bbbt bbb bRt b et 06
et E b E b e bR R bR e bbb bRt b bbb 07

B ettt b 08
TSSOSO P TSP PRTTRR 09

10 - tr8S DIBN ..o 10

JE NE SIS PAS...veveeeieirieteeeeie et e st re s ns 89

Refuse de rEPONAIe ..o e 99

21: Q2A

Avant de débuter la section principale du sondage, je veux mettre I'accent sur le fait qu'il n'y a
pas de bonnes ou de mauvaises réponses pour ce sondage. Nous cherchons vos points de vues,
vos attidues et vos impressions. Quand vous entendez I'expression propriété intellectuelle,

qu'est-ce qui vous vient a l'esprit en premier?
RIEN <o 01

INSCIIrE 12 FEPONSE & ..ovicvieiieieie ettt 88
Je ne sais pas / Refuse de rpondre.........cccceveveveviesesiecicie e 99
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22: Q3
Pouvez-vous nommer des méthodes ou catégories officielles de protection de la propriété
intellectuelle (IP)? (QUESTION OUVERTE : Ne pas lire la liste; marquer toutes les

mentions).

BIBVELS.. ..t 01
DrOitS Q'QULBUL ....vveieecc e 02
Marques de COMIMEICE........ccveeeeeiereeriesieste e sreereee e e e sae e sresresneereens 03
DeSSING INAUSEIIEIS ......cvieiicieece e 04
Obtentions végétales (CErtific) ... 05
SECretS INAUSTIIEIS ..o 06
LICBINCES ..ttt bbbt bt 07
Dénominations sociales/nom corporatif............cccccovvviviircieiciesesennenn, 08
Topographies de CIrCUits INTEGrS........ccvvvvveveiinie s 09
............................................................................................................... 10
............................................................................................................... 11
............................................................................................................... 12
............................................................................................................... 13
............................................................................................................... 14
............................................................................................................... 15
Y11 (o] (=To F=1 ) USSR 88
JE NE SIS PAS.c.veveriiiitieteeee e et ste et e e se et e e a e e rs 89
............................................................................................................... 90
Refuse de rEPONAIE........coeeierece e 99
23: Q4

Pouvez-vous nommer I'organisme responsable de I'octroi ou de I'enregistrement des droits de
la propriété intellectuelle (Pl) au Canada? (Ne pas lire la liste, n'inscrire que la premiére

mention)

Office de la propriété intellectuelle du Canada (OPIC)..........ccccevveeeneen. 01
INAUSEIIE CANAAA. .. ...eiuieieiiiie e 02
Association du Barreau Canadien ..........ccocooeiverieinenisienienseneese s 03
Agence du revenu du Canada........cccceeevueieieiesesieeieeieeneese e 04
Votre gouvernement ProvinCial ..........cccoeevvviviesinsiesierenese e 05
US Patent and Trademark OffiCe.........ccovviiriiiiiiiniiiencescee 06
Statistique Canada .........ccovveieerieiiee e 07
BT ol OF: gT: o TSSO 08
Gouvernement du Canada (gouvernement fédéral) .......c..coeevrervrvennnn. 09
Bureau des DreVetS.. ..o 10
Bureau des marques de COMMEICE ......covevververrerreriesreeeseeeeseeie e e 11
Bureau du droit d'aULEUN .........cooveireieiieesese e 12
Agriculture et Agroalimentaire Canada.........cc.cveeververeereerieresesiesesnnens 13
............................................................................................................... 14
............................................................................................................... 15
............................................................................................................... 17
AULTE (PIECISET) & eoviverieiieieiete sttt a e s b eens 88
Je ne sais pas / Je ne SUiS Pas Certain .........ccocevererenerienieiie e 89
Refuse de répondre / Pas de répONSE ........cccceveveveienieseeieieene e 99
24 Q4A

Je vais vous lire une liste des organisations du secteur privé et public. Veuillez indiquer dans
quelle mesure vous connaissez chacune des organisations suivantes ou leurs produits et
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services, en utilisant une échelle de 0 a 10 ou 0 signifie pas du tout; 10, trés bien; et 5,
moyennement.
CONTINUE . ...ttt 1

25: Q4AA

00- 01f 02 03 04 05 06 07, 08 09 10-DK/R
pas tres] EF.

du bien
tout

Industrie Canada
IAgence du revenue du
Canada

CRTC

OPIC (Office de la
propriété intellectuelle
du Canada)

La monnaie royale
canadienne

Nike

31: Q6
Dans quelle mesure connaissez-vous les types suivants de protection de la propriété
intellectuelle? Veuillez répondre en utilisant une échelle de 0 & 10 ou 0 signifie pas du tout;

10, trés bien; et 5, moyennement

Appuyez sur la touche " entrée " pour CONtINUEN .........ccocvveererrerereninnene 1
32: Q6A
0- 1 2 3 4 5 6 7 8 9 10-DK/R
signif tres] EF
ie pas| bien
du
tout]
Brevets

Marques de commerce
Droits d'auteur
Dessins industriels
Secrets industriels
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37: Q7A
Ou avez-vous pris connaissance pour la premiere fois de la protection de la propriété

intellectuelle pour les brevets? [NE PAS LIRE]
Foires / Salons professionnels / Expositions / Séances d'information ...01

BIOCHUIES ...t 02

Avrticles de journaux ou de MagaziNesS.........ccevvvrvrereereereereseeseseeseenes 03

Internet / Web (en gnéral)..........ccvcvvvvieiecieeice e 04

Gouvernement du Canada ..........cocevereieeenriere e 05

Lo [T (g [T O TaT: o - SRR 06

Office de la propriété intellectuelle du Canada (OPIC)..........ccccerveeneen. 07

A TECOIE ... 08

Associations de gens d'affaireS.........ccoceveveiieiensie s 09

TV [ U 1= GRS 10

AVOCAL ...t 11

Comptable / Conseiller fiNanCier..........cccoovveveve v 12
............................................................................................................... 13
............................................................................................................... 14
............................................................................................................... 15
............................................................................................................... 16
............................................................................................................... 17

AULTE (PrECISE)  vvviiieiecie ettt aesre e 88
............................................................................................................... 89

Je ne sais pas / Refuse de répondre..........coevieveeneneieseneese e 99

38: Q7AA
Internet / Web -[ Demander des précisions : Quel site Web ou moteur de recherche?] [NE
PAS LIRE]

............................................................................................................... 01
............................................................................................................... 02
............................................................................................................... 03

Quel site WED OU MOLEUI: .....ocviieciciecice et 88

Je ne sais pas / Refuse de répondre.........cccceveveveviesesieeieie e 99

39: Q7AB
Gouvernement du Canada - [Demander des précisions : Quel ministére?] [NE PAS LIRE]
............................................................................................................... 01
............................................................................................................... 02
............................................................................................................... 03
............................................................................................................... 04

QUED MINISTEIE: L.oiviiciecie e 88

Je ne sais pas / Refuse de répondre..........coeiviereieeeneieseseese e 99
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40: Q7B
Ou avez-vous pris connaissance pour la premiere fois de la protection de la propriété
intellectuelle pour les droits d'auteur? [NE PAS LIRE]

Foires / Salons professionnels / Expositions / Séances d'information ...01

BIOCHUIES ...t 02

Avrticles de journaux ou de MagaziNesS.........ccevvvrvrereereereereseeseseeseenes 03

Internet / Web (en gnéral)..........ccvcvvvvieiecieeice e 04

Gouvernement du Canada ..........cocevereieeenriere e 05

Lo [T (g [T O TaT: o - SRR 06

Office de la propriété intellectuelle du Canada (OPIC)..........ccccerveeneen. 07

A TECOIE ... 08

Associations de gens d'affaireS.........ccoceveveiieiensie s 09

TV [ U 1= GRS 10

AVOCAL ...t 11

Comptable / Conseiller fiNanCier..........cccoovveveve v 12
............................................................................................................... 13
............................................................................................................... 14
............................................................................................................... 15
............................................................................................................... 16
............................................................................................................... 17

AULTE (PrECISE)  vvviiieiecie ettt aesre e 88
............................................................................................................... 89

Je ne sais pas / Refuse de répondre.........cccevevereviesnsieseere e e 99

41: Q7BA
Internet / Web - [Demander des précisions : Quel site Web ou moteur de recherche?] [NE
PAS LIRE]

............................................................................................................... 01
............................................................................................................... 02
............................................................................................................... 03
............................................................................................................... 04

Quel site WED OU MOLEUI: .....ocvviieciciecce e 88

Je ne sais pas / Refuse de répondre.........ccceeverieviesinsieseere e e 99

42: Q7BB
Gouvernement du Canada -[ Demander des précisions : Quel ministére?] [NE PAS LIRE]
............................................................................................................... 01
............................................................................................................... 02
............................................................................................................... 03

QUEL MINISTEIE: L.oiviiciicie e 88

Je ne sais pas / Refuse de répondre..........ccoeivieveeeeneieseseiese e 99
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43: Q7C
Ou avez-vous pris connaissance pour la premiere fois de la protection de la propriété
intellectuelle pour les marques de commerce? [NE PAS LIRE]

Foires / Salons professionnels / Expositions / Séances d'information ...01

BIOCHUIES ...t 02

Avrticles de journaux ou de MagaziNesS.........ccevvvrvrereereereereseeseseeseenes 03

Internet / Web (en gnéral)..........ccvcvvvvieiecieeice e 04

Gouvernement du Canada ..........cocevereieeenriere e 05

Lo [T (g [T O TaT: o - SRR 06

Office de la propriété intellectuelle du Canada (OPIC)..........ccccerveeneen. 07

A TECOIE ... 08

Associations de gens d'affaireS.........ccoceveveiieiensie s 09

TV [ U 1= GRS 10

AVOCAL ...t 11

Comptable / Conseiller fiNanCier..........cccoovveveve v 12
............................................................................................................... 13
............................................................................................................... 14
............................................................................................................... 15
............................................................................................................... 16
............................................................................................................... 17

AULTE (PrECISE)  vvviiieiecie ettt aesre e 88
............................................................................................................... 89

Je ne sais pas / Refuse de répondre.........cccevevereviesnsieseere e e 99

44: Q7CA
Internet / Web -[ Demander des précisions : Quel site Web ou moteur de recherche?] [NE
PAS LIRE]

............................................................................................................... 01
............................................................................................................... 02
............................................................................................................... 03

Quel site WED OU MOLEUI: .....ocviieciciecice et 88

Je ne sais pas / Refuse de répondre.........cccceveveveviesesieeieie e 99

45: Q7CB
Gouvernement du Canada -[ Demander des précisions : Quel ministére?] [NE PAS LIRE]
............................................................................................................... 01
............................................................................................................... 02
............................................................................................................... 03
............................................................................................................... 04
............................................................................................................... 05
............................................................................................................... 06

QUEI MINISTEIE: ....viiviciieice ettt sttt sr et sre et 88

Je ne sais pas / Refuse de répondre.........cccceveveveviesnsiesieie e 99

46: Q7C1

Selon vous, I'enregistrement d'un nom commercial protége-t-il votre marque de commerce?
[NE PAS LIRE]

O 1| RSP RUPPURTRIN 1
NN e bbb 2
Je ne sais pas / Refuse de rpondre.........ccccvevevereveniesiese e 9
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47: Q7C2

Quelle différence y a-t-il entre I'enregistrement d'un nom commercial et celui d'une marque de
commerce? [NE PAS LIRE]

............................................................................................................... 01
............................................................................................................... 02
............................................................................................................... 03
............................................................................................................... 04
............................................................................................................... 05
............................................................................................................... 06
............................................................................................................... 07

AULTE (PIECISET) & eovvverieiiiteiete sttt en et eens 88

Je ne sais pas / Refuse de répondre.........cccceveveveviesesiecsieie e 99

48: Q7C3
Quelle différence y a-t-il entre I'enregistrement d'un nom commercial et celui d'une marque de
commerce?

Et pour quelles raisons?

............................................................................................................... 01
............................................................................................................... 02
............................................................................................................... 03
............................................................................................................... 04
............................................................................................................... 05
............................................................................................................... 06
............................................................................................................... 07
............................................................................................................... 08

F AN 1 (o= =1 ) SO S 88

Je ne sais pas / Refuse de répondre...........ccoeeerveieninsenseieesee s 99

49: Q7D

Ou avez-vous pris connaissance pour la premiére fois de la protection de la propriété
intellectuelle pour les dessins industriels? [NE PAS LIRE]
Foires / Salons professionnels / Expositions / Séances d'information ...01

BIOCHUIES ...ttt e 02
Avrticles de journaux ou de MagaziNesS.........cccevererereeienieerie e 03
Internet / Web (en général)..........ccccoceiviiiiiciieicne e 04
Gouvernement du Canada .........cooveererieenerieiese e 05
INAUSEFIE CANAUA........cviieeieieiieeeie et 06
Office de la propriété intellectuelle du Canada (OPIC).........cccccecvrrnens 07
A TECOIE ... .ot 08
Associations de gens d'affaires ... 09
BANQUIBT ...t e 10
AAVOCAL ...ttt et b e b nre e 11
Comptable / Conseiller fiNanCIer...........ccoevevieveieie e 12
............................................................................................................... 13
............................................................................................................... 14
............................................................................................................... 15
............................................................................................................... 16
............................................................................................................... 17
AULTE (PIECISET) & eoviviietiiieiete sttt en b eens 88
............................................................................................................... 89
Je ne sais pas / Refuse de répondre.........cccceveveveviesesiesiieie e 99
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50: Q7DA
Internet / Web -[ Demander des précisions : Quel site Web ou moteur de recherche?]
............................................................................................................... 01
............................................................................................................... 02
............................................................................................................... 03

Quel site WED OU MOLEUT: .....cveiiveecie et 88

Je ne sais pas / Refuse de répondre.........cccveeverieriesinsiesceere e e 99

51: Q7DB
Gouvernement du Canada - [Demander des précisions : Quel ministere?]
............................................................................................................... 01
............................................................................................................... 02

QUEI MINISTEIE: ...viivictieeee ettt st st sre b 88

Je ne sais pas / Refuse de répondre..........coviviereieneseiese e 99

52: Q8

Comme vous le savez probablement, la propriété intellectuelle est associée a des créations de
I'esprit, telles que les inventions, les ceuvres littéraires et artistiques, ainsi qu'aux symboles,
noms, images, dessins et modéles utilisés dans le commerce. Les brevets, les marques de
commerce, les droits d'auteur, les dessins industriels, les topographies de circuits intégrés et
les obtentions végétales sont protégés par ce qu'on appelle des « droits de propriété
intellectuelle ».

Appuyez sur la touche " entrée " pour CONtINUEN .........ccocvveeerrererereenene 1

53: Q8A
Votre entreprise possede-t-elle des biens qui, selon vous, pourraient étre classifiés en tant que
propriétés intellectuelles? [NE PAS LIRE]

L@ 1 PRSPPSO 1
NON Lottt sttt et s b et te bt ate b et bt e 2
Ne SUiS pas Certain / PEUL-ELIe.........ccoviiiieieiere e 3
Je ne sais pas / Refuse de répondre.........cccceeoeveieienn s seeeeceese e 9
54; Q8B

Je vais vous lire une liste de catégories et méthodes de protection de la propriété intellectuelle
(P1). Veuillez indiquer lesquelles vous avez déja utilisées ou que vous utilisez actuellement
pour protéger votre propriété intellectuelle?

BIBVELS. ...ttt e 01
Marques de COMMEICE.........cueiiireeierterieeete et 02
(Do | 30 I 0] (=10 OSSOSO 03
DesSING INAUSTIIEIS ..o 04
SECretS INAUSTIIEIS .......eiviiicieeee e 05
LICEINCES ..ttt ettt ettt bbbt 06
Adutre (p. ex. obtentions végétales, circuits intégrés).........c.ccoeevvvvvrnenne. 07
AAUCUNE L.ttt b bbbt eenn e 98
Je ne sais pas/Refuse de répondre.........ccvcveverereriesinsie s 99
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55: Q8C
En général, pourquoi n'avez-vous pas enregistré de propriété intellectuelle (P1)? [NE PAS

LIRE]

Vous n'étiez pas au courant de la protection de la propriété intellectuelle (PI)

VOUS NE SAVIEZ Pas COMMENT........cveiererieriesesie e e e e ree e see e e e seeeeas 02

VOUS Ne Saviez Pas qUE VOUS POUVIEZ........covvvereeeririeeserieesresiesesreneenes 03

Vous ne saviez pas a qu'il fallait s'adresser pour demander la

protection de la propriété intellectuelle (P1) ........cccoevveieneivciererceen, 04

Vous ne voyiez pas P'Utilit..........cccvereiieniinec s 05

La protection de la propriété intellectuelle (PI) codte trop cher ............ 06

Mangque de SaVOIr-TaIrE.........cccceieiieieiicie e s 07

Vous ne le jUQIez Pas NECESSAINE.......c.ccveiuerrererreseseseeesieeie e seesreseas 08
............................................................................................................... 09

F AN 1 G (o (=3 =1 o) S 88

Je ne sais pas / Refuse de répondre...........ccoveerveeninnenneieiesse s 99

56: Q8D
Votre entreprise effectue-t-elle de la recherche et développement (R-D)? [NE PAS LIRE]

L USRS 1

NN Lttt r e e e 2

Je ne sais pas / Refuse de répondre..........ccoeovivveieinensienenseseese s 9

57: Q8E

Veuillez indiquer quel est le niveau d'activité de votre entreprise dans le domaine de la
recherche et du développement (R&D), en utilisant une échelle de 0 a 10 ou O signifie pas du

tout active; 10, trés active; et 5, moyennement active.

00 - Pas du tOUL ACTIVE......ccveveieciece e 01
SR TRTR 02
0PTSRS 03
L0 USSP 04
OSSPSR 05
0L OSSR 06
06 ..ttt ettt b et b ettt b e renas 07
0SSR PRSTSRN 08
0] SR PRSTSRN 09
0L TR 10
O =R Tox 1Y T 11
DKIREF ... .ottt 99
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58: Q9A
A votre avis...quel est I'obstacle le plus sérieux a I'enregistrement des brevets aux fins de la
protection de la propriété intellectuelle (P1)? [NE PAS LIRE - SONDER: SI OUI QUEL EST

CETTE OBSTACLE?]

O TSR 01
VAIEUN .ot 02
Intégrité de la protection de la propriété intellectuelle ............ccccveneee. 03
............................................................................................................... 05
............................................................................................................... 06
............................................................................................................... 07
............................................................................................................... 08
............................................................................................................... 09
............................................................................................................... 10
F AN 11 G (0 (=3 =Y. IS 88
............................................................................................................... 89
Je ne sais pas/Refuse de répondre...........cccevvrernneenneneneee e 99
59: Q9B

A votre avis ... quel est I'obstacle le plus sérieux a l'enregistrement des droits d'auteur aux fins
de la protection de la propriété intellectuelle (P1)? [NE PAS LIRE - SONDER: SI OUI QUEL

EST CETTE OBSTACLE?]

(O TSRS 01
VAIBUN ..ottt 02
Intégrité de la protection de la propriété intellectuelle ............cccoc...... 03
............................................................................................................... 05
............................................................................................................... 06
............................................................................................................... 07
............................................................................................................... 08
............................................................................................................... 09
............................................................................................................... 10
AULTE (PrECISEZ) cvvevvevveiesieiieste sttt sttt sreras 88
............................................................................................................... 89
Je ne sais pas/Refuse de répondre.........cocveveverereresiesie e 99
60: QoC

A votre avis...quel est I'obstacle le plus sérieux a I'enregistrement des marques de commerce
aux fins de la protection de la propriété intellectuelle (P1)? [NE PAS LIRE - SONDER: SI
OUI QUEL EST CETTE OBSTACLE?]
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61: Q9D
A votre avis...quel est I'obstacle le plus sérieux a I'enregistrement des dessins industriels aux
fins de la protection de la propriété intellectuelle (P1)? [NE PAS LIRE - SONDER: SI OUI
QUEL EST CETTE OBSTACLE?]
COUL bbb 01
VAIBUT 1. 02
Intégrité de la protection de la propriété intellectuelle ............ccccveneee. 03
............................................................................................................... 05
............................................................................................................... 06
............................................................................................................... 07
............................................................................................................... 08
............................................................................................................... 09
............................................................................................................... 10
F AN 11 G (0 (=3 =Y. IS 88
............................................................................................................... 89
Je ne sais pas/Refuse de répondre...........cccevvrernneenneneneee e 99
62: Q10
Votre entreprise consulte-t-elle dans Internet les bases de données suivantes, offertes
gratuitement par les différents offices de la propriété intellectuelle comme source
d'information aux fins du développement de produits ou de la surveillance de la concurrence?
Appuyez sur la touche " entrée " pour CONtINUET .......c.ccveerveererieesienans 1
63: Q10A

Oul NON| JE NE SAIS PAS/Refuse

de répondre]

Bases de données sur
les brevets
Bases de données sur
les marques de
commerce
Bases de données sur
les dessins industriels
Bases de données sur
les droits d'auteur
67: Q1l1A

Quelles bases de données sur les brevets des offices de la propriété intellectuelle avez-vous

consultées depuis les 12 derniers mois ? [NE PAS LIRE]

CANAUA. ... v e 01
Bl e 02
BUMOPE . 03
............................................................................................................... 04
AULTES (PIECISEZ) uvviverieriitirieristeieeiesie et ste sttt et saes e ssessenes 88
............................................................................................................... 89
Je ne sais pas/Refuse de répondre..........ccccvevveviereiesinsie s 99
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68: Q11B
Quelles bases de données sur les marques de commerce des offices de la propriété
intellectuelle avez-vous consultées depuis les 12 derniers mois ? [NE PAS LIRE]

CANAUA. ... e 01

UL et 02

LU o] o= PSS 03

AULFES (PFECISEZ) ©uvvivveeesieiieitestese e ee e e ettt e e e e sre e 88
............................................................................................................... 89

Je ne sais pas/Refuse de répondre...........ccceovvrerinneienneneneee e 99

69: Q11C
Quelles bases de données sur les dessins industriels des offices de la propriété intellectuelle

avez-vous consultées depuis les 12 derniers mois ? [NE PAS LIRE]

(OF: 0T o - BT UR USRS 01

B -l 02

EUTOPE i 03

AULFES (PFECISEZ) ©uvvivveeisieiiesie st seetee et e e seesre e 88
............................................................................................................... 89

Je ne sais pas/Refuse de répondre...........cccevvrerrneienneneneeesseeeens 99

70: Q11D
Quelles bases de données sur le droit d'auteur des offices de la propriété intellectuelle avez-

vous consultées depuis les 12 derniers mois ? [NE PAS LIRE]

(O80T o - TSRS 01

Ee-UL oo 02

BUTOPE . et p e 03
............................................................................................................... 04
............................................................................................................... 05
............................................................................................................... 06

AULFES (PFECISEZ) ©uvvivvevesieiieite st se et et ee et e e et e nre e 88
............................................................................................................... 89

Je ne sais pas/Refuse de répondre...........ccceoevrerrneenneneneee e 99

71: Q12
Votre entreprise utilise-t-elle des bases de données commerciales comme sources
d'information aux fins du développement de produits ou de la surveillance de la concurrence?

OU Lttt bbbt bbbttt 1

INON .t bbb bbbt bbb 2

Je ne sais pas/Refuse de répondre...........ccovcveieeievenene e 3

12: Q13

Pour quels types de propriété intellectuelle avez-vous consulté une base de données

commerciale ? (LIRE LA LISTE)

BIrEVELS. ... 1
(Do | 30 - 10 | (=10 RO 2
DESSINS INAUSEIIEIS .....vviicvie ettt 3
Marques de COMMEICE. ......c.uiiriiieirieiecieriee et 4
Je ne sais pas/Refuse de répONAre.........cccvrevierieiiiinieiseseese s 9
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73: Q14A

Quel est le nom de la ou des bases de données sur les brevets que vous avez consultées ?
(VVous pouvez accepter jusqu'a trois réponses)

AULTE (PIECISET) .vveviverietisieieti sttt sbe et eens 88
Je ne sais pas/Refuse de répondre..........ccccveveveieviesiesie e 99

74: Q14B

Quel est le nom de la ou des bases de données sur les droits d'auteur que vous avez consultées
? (Vous pouvez accepter jusqu'a trois réponses)

AULTE (PIECISEI)..vuiveiirieiete sttt ettt sbene s 88
Je ne sais pas/Refuse de répondre...........ccceovvreriieeiennene e 99

75: Q14C

Quel est le nom de la ou des bases de données sur les dessins industriels que vous avez
consultées? (Vous pouvez accepter jusqu'a trois réponses)

AULTE (PIECISET) .vveviierieiisieeete sttt et sa st eens 88
Je ne sais pas/Refuse de répondre..........ccccveveveieviesesie e 99
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76: Q14D

Quel est le nom de la ou des bases de données sur les marques de commerce que vous avez
consultées ? (Vous pouvez accepter jusqu'a trois réponses)

F AN 1 G (o1 (=T =1 o TSRS 88
Je ne sais pas/Refuse de répondre..........ccveveverereresesie s 99

17 Q15
La violation (c.-a-d. la contrefacon) des droits de propriété intellectuelle constitue-t-elle un
probléme sérieux pour votre type d'entreprise?

L USRS 1
NOM L 2
Je ne sais pas/Refuse de répONAre.........cccvvevierieiiiinieise e 9
78: Q16A

Votre entreprise a-t-elle été touchée par des violations (c.-a-d. contrefagons) de vos droits de
propriété intellectuelle ?

O 1| PP UR U PTPUPPTRNS 1
INON Lot ettt b et sttt bt et be e ee 2
Je ne sais pas/Refuse de répoNndre..........ccoveveveereienence s 9
79: Ql6B

Quel est le domaine de propriété intellectuelle ou la violation (c.-a-d. la contrefagon) vous
préoccupe le plus? (Lire la liste)

BIBVELS. ...ttt e 01
Marques de COMMEICE.........oueiiirieeeterieeeie ettt e 02
DrOitS QAULBUN .....eoveeeee ettt 03
DesSING INAUSTIIEIS .....cviiiiiie e 04
............................................................................................................... 05
YN 11 (0] (=T 1= SRS 88
Je ne sais pas/Refuse de répondre..........cccveveveneiiesin s 99
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80: Q17
Si vous aviez besoin de conseils spécialisés au sujet de la propriéte intellectuelle, qui
consulteriez-vous ? (NECESSAIRE : note d'entrevue au sujet du type de conseils) [NE PAS

LIRE]

Office de la propriété intellectuelle du Canada (OPIC).........cccccevvuenens 01
INAUSEFIE CANAUA.......ccveieeieieiieese e 02
AGENE B DrEVELS ... s 03
Agent de Marques de COMIMETCE........uiveiiirreirieieisresiee st seenes 04

Office de la propriété intellectuelle a I'étranger (p. ex. USPTO, OEB, OMPI) 05

AAVOCAL ...ttt e e b e nre e 06
Comptable/Conseiller fiNaNCIer..........ccccvevvevieie i 07
CONSUIEANT. ...ttt e 08
............................................................................................................... 09
............................................................................................................... 10
............................................................................................................... 11
............................................................................................................... 13
............................................................................................................... 14
............................................................................................................... 15
............................................................................................................... 16
AULTE (PrECISEZ) ovvevveieiieite sttt ettt eesreras 88
............................................................................................................... 89
Je ne sais pas/Refuse de répondre..........ccvcveverereriesinsie s e 99
81: Q18

Si vous aviez besoin de renseignements genéraux sur la propriété intellectuelle, qui
consulteriez-vous ? (NECESSAIRE : Note d'entrevue sur ce qui constitue de I'information)
[NE PAS LIRE]

Office de la propriété intellectuelle du Canada (OPIC)..........ccccevveeeneen. 01
INAUSEIIE CANAAA. .. .. ettt 02
AGENE B DrEVELS ..o s 03
Agent de marques de COMMEICE..........cccviereieieeeeieeire e se e e see s 04

Office de la propriété intellectuelle a I'étranger (p. ex. USPTO, OEB, OMPI) 05
AAVOCAL ..ottt ettt nreen 06
Comptable/Conseiller finanCier ... 07
CONSUIANT. ... ae 08
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82: Q19
Avez-vous déja utilisé des produits d'information ou des services en matiére de propriété
intellectuelle fournis par I'Office de la propriété intellectuelle du Canada (OPIC)? [NE PAS
LIRE]
(@ LTI (o] (10T 111 SRS 88
NONJAUCUN ..ottt bbb 02
Foires/Salons professionnels/EXPOSItions .........cccvevererevenenesesnnnenns 03
Séances d'INFOrmMatioN...........cccvciiiiicie i 04
[T 0Tl U] =SSR 05
SITE WED .. 06
Centre de services a la Chentele............cooveivvevieieieiiciene e 07
Agents régionaux de développement des affaires de I'OPIC................. 08
Je ne sais pas/Refuse de répondre...........ccccveveveneiieniesie s 99
83: Q20
L'Office de la propriété intellectuelle du Canada (OPIC) offre diverses sources d'information
sur la propriété intellectuelle (PI). Dans quelle mesure jugez-vous utile chacun des éléments
suivants ? Veuillez répondre en utilisant une échelle de 0 a 10, ou 0 signifie inutile; 10, trés
utile et; 5, moyennement utile.
Appuyez sur la touche " entrée " pour CONtINUEN .........ccocvveeerrererenienene 1
84 Q20A
0- 1 2 3 4 5 6 10 {DK/R
signif tresy EF
[ utile
inutil
€

Foires/Salons
professionnels/Expositio
ns

Séances d'information

Brochures postées a
votre entreprise

Site Web/Internet

Centre de services a la
clientele de I'OPIC

Agents régionaux de
développement des
affaires de I'OPIC
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90: Q21
Comment le gouvernement du Canada peut-il le mieux répondre a vos besoins d'information

en matiere de propriété intellectuelle ?  (Réponse multiple - vous pouvez accepter jusqu'a

trois réponses)

AULTE (PIECISET) .vvviierietiiteeete sttt sttt st ese st eens 88
Je ne sais pas/Refuse de répondre..........ccccvevevereieniesie e 99

91: D1
Finalement, je voudrais vous poser quelques questions a des fins de statistiques. Combien de

personnes travaillent a plein temps pour votre entreprise ? [INSCRIRE LE NOMBRE
APPROXIMATIF]

Je ne sais pas/Refuse de répondre.........ccvvveverererievesin s 999

92: D3

Depuis combien de temps votre entreprise existe-t-elle ? (INSCRIRE le nombre d'années,
0=moins d'un an)

Je ne sais pas/Refuse de répondre...........cccooveierireienneiensse e 999

93: D4
Ou est situé le siége social de votre entreprise? (SI NECESSAIRE, SONDER POUR UN

PAYS)

CaANAAA. ... 01

BHALS-UNIS ... 02

AULTE (PIECISEZ) :vvvvveieriiterieresie ettt sttt sttt nee s 88

Je ne sais pas/Refuse de répondre...........cccveevieieiiesesie s 99

94 D5

Au cours des 24 derniers mois, combien de demandes de protection de la propriété
intellectuelle votre entreprise a-t-elle déposées auprés de I'Office de la propriété intellectuelle
du Canada (OPIC)? (INSCRIRE LE CHIFFRE APPROXIMATIF)

Je ne sais pas/Refuse de répondre.........ccvvveverererievesn s 999
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95:

Seriez-vous intéressé a participer a de futurs groupes de discussion ou table ronde concernant
la rétroaction des clients pour I'Office de la propriété intellectuelle du Canada (OPIC)?
L@ 11 OO OO PRPSRPRPRN 1

RGH1

96:

Pourrais-je avoir votre nom?

RGH?2

97:

Pourrais-je avoir votre adresse courriel?

RGH3

98:

Est-ce que nous pouvons vous joindre a ce numéro de téléphone? [IF NEW PHONE
PLEASE ENTER IT, IF SAME PHONE NUMBER HIT ENTER TO CONTINUE] XXX-
XXX-XXXX [Si la réponse est NON entrez 999-999-9999 comme le numéro de téléphone]

RGH4

99:

$T

Voila qui termine mon interview. Je vous remercie d'avoir bien voulu participer a notre étude.
Bonsoir.

COMPIBLEZ.....oeeeetee ettt CoO

INT99
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Appendix B — Call Dispositions

88



) The Strategic Counsel

CALL DISPOSITIONS - JANUARY 26, 2007

CIPO Intellectual Property Protection in Canada: Awareness Study - Jan. 2007

LAST DIALING DISPOSITION Total Percent
CO  Yes-Completed 2106 10.11
Fhk Total Completes 2106 10.11
INT  INT disqualified 228 1.09
*hk Total Disqualified 228 1.09
QF Quota Full 50 0.24
*kk Total Quota Full 50 0.24
MR  Refusal Part Way 223  1.07
ND Not available for duration of survey 437  2.10
*rk Total Terminations 660 3.17
LE Language Barrier — not English or French 135 0.65
IL lliness/ Incapable/ Deaf 30 0.14
Fhk Total Language 165 0.79
SEF  Send to English/French interviewer 150 0.72
EFI Interruption in interview 41 0.20
CcC Callback 4443 21.32
ko Total Callbacks 4634 22.24
DI Does Not Accept Incoming Calls 65 0.31
CN Cell phone Refusal 151 0.72
RF Refusal 5297 25.42
Fhk Total Refusals 5513 26.46
BU Busy 121 0.58
NA No Answer 1285 6.17
AM Answering Machine 2474 11.87
ok Total No Answers 3880 18.62
NI Disconnected — Not in service 2271 10.90
FM Fax modem Number 425 2.04
BN Residential Number 906 4.35
Fhk Total Not In Service 3602 17.29

ek Total 20838 100.*
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FINAL CALL DISPOSITIONS

Total Contacts = Callbacks + Refusals + Terminations+ Quota Full+ Language + Comps + Disqualified
13356 = 4634 + 5513 + 660 + 50 + 165 + 2106 +228

Incidence Rate = (Comps + Terms + Quota Full) / (Comps + Terms + Quota Full + Disqualified) * 100
92.51% = (2106 +660+50 )/(2106 +2106 +50+228)* 100

Refusal Rate* (based on Total Contacts) = (Refusals + Terminations) / Tot Contacts * 100
46.22% = (5513 + 660 )/ 13356 *100

Response Rate* = Completes / (Completes+ (Completes/ (Completes + Total Over Quota + Disqualified
))*(Total no answer + Total not in service+ Total terminations)*100

22.65% =2106 / (2106 + (2106 / (2106+50+228))*(3880+3602+660)*100
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