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Executive summary 

 
Agriculture and Agri-Food Canada (AAFC) commissioned Elemental Data Collection to 
conduct quantitative research to collect data from Canadian farm producers to determine 
the beneficial management practices (BMP) being used and to better understand the 
trusted information sources they use. Phone interviews were collected in one wave from 
March 25, 2024, to May 1, 2024, with the final amount reaching 1,015 Canadians, 18 
years of age and older. 
 
The following sections outline the methodology used to conduct the study, including the 
research objectives, sample design and data collection procedures.   
 
1.1 Background 
This study gains insights that can be used by AFFC to encourage the adoption of BMPs 
among Canadian agricultural producers. BMPs are approaches or technologies with 
environmental benefits that can be used by agricultural producers on the farms they 
operate. Many BMPs store carbon or mitigate greenhouse gas emissions, while others 
offer other environmental benefits, such as supporting biodiversity or water and soil 
health. 
This initiative is aligned with the goals of AAFC’s forthcoming Sustainable Agriculture 
Strategy (SAS). The SAS is a long-term plan that will help bring together action on priority 
environment and climate issues in the agriculture sector. 
 
1.2 Research objectives 
This research is intended to provide greater understanding of how and why Canadian 
agricultural producers use certain sources of information when adopting new on-farm 
practices. 
 
Specific objectives of this research include, but are not limited to, providing AAFC with up-
to-date data on producers’: 

1) Attitudes and behaviours with respect to the adoption of new practices on their 
farm; 

2) Trust of various organizations within the agriculture sector as information sources; 
3) Relationships and communication with other producers; and, 
4) Use of agrology services. 

 
Through the collection of demographic data (region, commodity type, gender, age, 
ethnicity, income, and practice adoption history), this research will also provide 
segmented results for more targeted interventions. 
1.3 Methodology summary 
To meet the objectives, a phone study was completed with a sample of 1,015 agricultural 
producers across Canada, 18 years of age and older. The respondents had to be decision 
makers on their operations and also needed to have gross sales for their farm that were 
$10,000 or higher for the previous year. Phone surveys were collected from March 25 to 
May 1, 2024. Based on a sample of this size, the results can be considered accurate to 
within +2.9%, 19 times out of 20. 
 
A detailed description of the survey methodology is available under separate cover. This 
report contains all the information required to replicate this study in the future. 
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1.4 Contract Value 
The total contract value of this research was $58,636.50, excluding HST. 
 
1.5 Political Neutrality Statement 
I hereby certify as a Representative of Elemental Data Collection that the deliverables fully 
comply with the Government of Canada political neutrality requirements outlined in the 
Communications Policy of the Government of Canada and Procedures for Planning and 
Contracting Public Opinion Research. Specifically, the deliverables do not include 
information on electoral voting intentions, political party preferences, standings with the 
electorate, or ratings of the performance of a political party or its leaders. 
 

 
Darcy Zwetko, Partner, Elemental Data Collection Inc. 
 




