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Tourism demand remains strong,
outpacing 2019 levels in most areas

Spend continues to rise and is currently at 107% of pre-pandemic
levels, driven by domestic spend (111%). International spend is
showing year-on-year growth, sitting just below pre-pandemic levels
(95%). Confidence among US travellers is steady, with Canada among
the top desired destinations. However, search from the US is showing
signs of softening.

Residents continue to
welcome visitors

Overall sentiment is 20 points above global norms in Q2 2023.
Residents support tourism growth (6 points above global norm).

Tourism’s supply shows continued
signs of recovery, though at a
slower rate

Unemployment rates are now consistent with the Canadian
economy’s average of 5.2%. The active labour force also continues to
rise year-on-year to 98.3% of pre-pandemic levels, and 7.6% of
tourism jobs remain unfilled. Tourism businesses saw a decline this
quarter to 1.8% below pre-pandemic levels. Travel services and
transportation remain the more fragile industries.

l STATE OF THE INDUSTRY

Tourism Spend

In Q2 2023, tourism spend surpassed
pre-pandemic levels to reach 107% of Q2
2019 spending in unadjusted-inflation
terms. This performance was led by [ R
domestic tourism spending, which
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Tourism Employment

Unemployment Rate

The unemployment rate for the Canadian economy was at 5.2% in June 2023.
Unemployment in tourism also stood at 5.2% and was 1.1 percentage points lower
than it was in June 2021, but 1.5 percentage points higher than June 2022.

5.2%
5.2%

Labour Force Active in the Canadian Economy

While the Canadian labour force expanded 5.9% over its pre-pandemic level by
June 2023, the labour force active in the tourism sector remained 1.7% below its
pre-pandemic level.
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UNFILLED

At the end of Q2 2023, 143,560
jobs in tourism remained
unfilled, which equates to 7.6%
of tourism jobs.
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Active Business

Tourism industries faced the most significant declines in active businesses and its recovery has trailed behind the business
sector. As of June 2023, tourism remained 1.8% below pre-pandemic levels. Travel services and passenger transportation

services remain the most fragile tourism sectors.

Monthly active businesses in Canada

,— Index 100 = January 2020

Tourism industry
bottom was deeper
than anticipated.

E Canadian businesses
Tourism industries

perimental estimates of business openings and closures for

Change in the number of businesses active in tourism industries
2023-June vs 2020-January

Average Tourism
Industries

-1.8%

—1

.+2.4% Canadian businesses




QUARTERLY TOURISM SNAPSHOT % CANADA

l TOURISM PERFORMANCE

Domestic Tourism Sentiment

Source: DC Resident Sentiment Index, Q2 2023
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US: Travel Confidence and Intent

Travel Confidence Most Desired Foreign Likely to Take a Trip Likely Month of Travel Likely Province
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TRAVEL CONNECTIVITY & BOOKINGS

Air Connectivity
Global Domestic Flight Seat Capacity Global International Flight Seat Capacity

Source: International Air Transport Association, OAG Analyzer (data extracted October 4, 2023)
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Hotel Occupancy Int’l Business Events Booking Pace
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From January-June 2023, international business events reached 77% and international delegate arrivals reached
97% compared to the same period in 2019. Of the 263 business events year-to-date, 71% occurred in Q2. The
larger amount of business events in Q2 is typical of BE seasonality, as the majority of business events annually are
hosted between April and October.
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Arrivals Source: Satisios Canada, Tabla 24-10-0055-01
Monthly Arrivals of International Tourists in Canada — S International (non-US) % Year-to-date arrivals by mode of entry,
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