
1. Product positioning is a strategy used to promote goods or services, including market segmentation, diversi�cation, and quality improvement.
2. Cost leadership is a strategy designed to reach and maintain a more e�cient cost structure than that of competitors in order to gain a share of the 

market or long-term pro�tability.
3. Multinational businesses are corporations with majority-owned operations in more than one country. 
Source: Statistics Canada, Survey of Innovation and Business Strategy, 2022.
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