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Aptly named Arktos, Greek for polar
bear, the full-scaleprototype vehiclehas
been created by a dedicated Watercraft
team, who have spent the last six years
perfecting their Arctic Escape System.

Preparation for the design and con¬
struction of Arktos was exhaustive A
world widetechnologysearch wascarried
out, technical papers were studied and
years of laboratory work and model
testing followed.

“From a total of 63 concepts we re¬

viewed, the Arctic Escape System is a
combination of about the 12best of these
contenders," says Bruce Seligman,
president and founder of Watercraft.
“Othershavespent muchmore time and
money than we have on trying todevelop
similar vehicles but they have had very
little success."
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mg , fabricating andequipping technology
required to makeit a safe, reliablemeans
of transporting people involved in arctic-
related occupations such as resource
exploration andCoastGuard andmilitary
patrols. The Arctic Escape System was
conceived to maneuver a path through
thenotoriously treacherousrubble fields
that build up around offshore structures
and man-made islands in the Beaufort
Sea.

The vehicle consists of two enclosed
units linked together by an articulated
beam.Eachunit has identicaldrive trains
which are controlled by a pilot seated in
the front unit.Propulsion isgeneratedby
a track system or by water jets — or a
combination of both. A computer-con¬
trolled data acquisition system installed
in the front unit of the original Arktos

It was a moment of triumph for Richmond-based Watercraft Offshore
CanadaLtd., inJune, 1986, whenthecompany’sunique vehiclecrawled
off the ice at Tuktoyaktuk after navigating 200km down the Mackenzie
Riverandoverthe Beaufort Sea icefieldsfromlnuvik, withoutanyoutside
assistance.Five years and$2millionhad goneinto thedevelopment and
constructionof thisprototype of the world’s first amphibious, articulated
crawlercraft designedasanescapesystem abletocopewithextremearctic
marine conditions.

Designed for Safety
The 15-tonne fully equipped and

loaded Arktos embodies all!he engineer-

Arktos Conquers
Arctic TravelHazards
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REACH FOR THE SUMMIT of business excellence!
Participate in the 1988CANADA AWARDS FOR BUSINESS EXCELLENCEprogram.

Share in some of themanybenefits of beingan
award winner:

•adistinct competitive edge
•heightened employee morale
•enhanced prestige within the business

community
•national publicity

TheCanada Awards for Business Excellence
are given annually by the Government of
Canada, to rewardandhonour businessesof all
sizes, in all industry sectors.

Canada

CANADA
AWARDS FOR

BUSINESS
EXCELLENCE

Productivity
•for outstanding achievement inimproved productivity

through effective productivity planning andthe
involvement of all employees.

Marketing
•for outstandingcreativity and innovation in all

aspects of marketing, with specialemphasis on
market research,planning and market success.

Entrepreneurship
•for outstandingachievement by theowner/

manager in starting, takingover or substantially
changingan independent business venture.

Labour/Management Co-operation
•for outstanding achievement in implementing

changes withasignificant impact on the work force.
Thisaward isgiven jointly (dual trophy presentation)
to representatives of the employees and
management.

Innovation
•for outstanding achievement in the innovative

application of technology to productionprocesses,
products or services, whichhave achieved
commercialsuccess.

Invention
•for an outstanding breakthrough of scientific or

technical significance,contributing to the
development of a process,product or technology with
commercialpotential (but not yet on themarket).

IndustrialDesign
•for the use of outstandingdesign by the manufacturer

of aCanadian product.

SmallBusiness
•for outstanding achievements in management,

marketing, innovation andother management skills,
by independently owned andoperatedbusinesses
(i.e., not franchises) with annualsales of less than $5
million.

Entry questionnaires are now available. Find out how you can win an award Inone or more of the program 's eight
performance categories.
Contact yournearestDRIEoffice,or sendinyour
businesscardwith thiscoupon to:
Canada Awards for Business Excellence
Department of Regional IndustrialExpansion
P.O. Box 49178
BentallTower4
1101 - 1055 Dunsmuir Street
Vancouver, B.C.
V7X1K8
Tel (604) 666-2255(Vancouver)
or call toll-free,1-800-663-0433

Government Gouvernement
ol Canada du Canada

Regional Industrial Expansion industrieUe
Expansion régionale

Actnow!Request your entry questionnaires today.

NAME:

TITLE.

FIRM:

ADDRESS:

CITY:

PROVINCE:

POSTALCODE: TEL. NO.: ( )

The deadline for entries is April 15, 1988. van.
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westernDiversification
ProgramLaunched

Canada s four western provinces have enormous wealth and vitality,
founded on the resources of agriculture, forestry, mining and lake and
coastal fisheries.Throughoutthiscentury theyhavecontributedtotherapid
development of the country.

The West remains vulnerable, how¬
ever, to the uncertain demands of
internationalmarketsandthefluctuation
of prices for its products. The result has
been thecreation of a “boom andbust”
economy which has had damaging ef¬
fects on employment growth and social
stability.

To counter these periodic ups and
downsofthemarketplace,andtobroaden
andstrengthentheeconomicbaseof the
West, thefederalgovernmenthassetup
a$1.2 billion investment fund under the
Western Diversification Initiative, with
headquarters located in Edmonton and
offices located in Winnipeg, Saskatoon
and Vancouver.

The WesternDiversification Program
(WDP) is apart of the Western Diversifi¬
cationInitiativeannouncedbythePrime
Minister on August 4, 1987. Funding for
approveddiversificationprojectswillbe
deliveredunder the Program.

Eligible Projects
The most important element of the

Western Diversification Program is its
flexibility. The essential requirement
whichwilldetermine the acceptability of
proposalsundertheProgram willbethe
contributioneachprojector activity would
maketothediversificationof theWestern
economy.

A key feature of the Program is that
service industries and resource-related
industries will be eligible for funding.
Moreover,thedefinitionof whomayapply
hasbeenexpandedtoincludenon-profit
business organizations.

Herearesomeexamplesof thekindof
projects that will be considered for
funding.

In the general area of support for
business, projects or activities which
involve the initiation, promotion or
expansion of enterprises willbeeligible.
Inaddition,projectsthatcontributetothe
enhancement of thebusinessclimate or
to the development of business will be
considered, as will proposals for the
modernization or expansion of existing
industrial facilities.

Researchanddevelopment isalsoan
area of interest. More specifically,
projectsrelatedtothecommercialization
of the results of research and develop¬
ment activities, and those related to
innovation, will merit consideration.
Projects involving systems or software
development,newproduct identification

John Hansen

and development, or productivity im¬
provement will alsobe eligible.

Projects and activities in the general
category of domestic or international
market development also fall within the
terms of reference of the Program. For
example, proposals related to the
promotionand acceptance of Canadian
standards and specifications will be
considered, as will such projects as the
organization and presentation of trade
shows and seminars.

Ineligible Projects
While the Program is broad and

flexible, certain activities fall outside its
intent. The following are some types of
activities which will not be eligible for
funding.

The Program will not fund projects
where the economic or employment
benefitswouldapplyprimarilyoutsideof
the westernprovinces.Projectsdesigned
to replace existing capital or operating
commitments of federal, provincial or
municipal government departments,
agencies or crown corporations are not
eligibleforsupport;neitherareproposals
to assist the commercial operations of
financial institutions.

The Program will not assist projects
designed to create municipal infra¬
structureorfosterurbanredevelopment.
Nor will it support projects of a social or
personalservice nature. Itwill not fundthe
purchase of retail franchises or the
expansion of retail stores.

In thecaseof commercialor industrial
projects, the Program cannot support
proposals in situations where the
applicant's net equity position is
unreasonably low. Proposals which
involve sustaining a business through
restructuring,recapitalizationorrefinan-
cingby wayof operatingloans will notbe
considered.Neither willprojectsrelated
to the transfer of a plant, its owners or
workers, unless additional business
activityoremploymentinwesternCanada
would result.

Itshouldbeemphasized,however,that
the principles of the Program will be
developed further through experience
and may be adjustedtoserve emerging
needs.

JohnHansen,ActingAssistantDeputy
Minister of the Western Diversification
Officein Vancouver, wasasked recently
to provide more details about the WDP.

0: How will the federal government
ensure that each of the four western
provincesgetsanequalshareof Western
Diversification funding?

A: The fund is for western Canada. It
has not been allocated by any formula
among the four provinces, and I don’t
expect itwillbe. Decisions for assistance
will be taken on the merits of specific
projects as they contribute to the eco-
nomicdevelopmentanddiversificationof
the west. Based on indications so far,
thereareexcitingprojectsintheworksfor
all over western Canada.

Q: There have been reports about the
tremendous interest which has been
expressedinthe Initiativeintermsofmore
than 20,000 calls received and over 900
proposalssubmitted.Whatareyoudoing
about theproposalswhichare already in
your offices?

A: Manyofthoseproposalshavebeen
referred to existing programs in other
federaldepartments.Theoneswhichare
left are being assessed to determine if
they areeligible for WDPfunding. More¬
over, thosewhicharedefined aseligible
are being assessed to find out if more
information might be needed or if a
decisioncanbemadebasedonavailable
information.

Q: Why do you refer people to other
federalprograms?

A: Part of our job is to ensure that
westerners get full benefit of existing
programs, therefore pathfinding is an
importantpartofourmandate.Thereare
many people who don't know about the
programsthefederal government has for
funding projects in the west. We do not
want to duplicate existing programs. If

Continuedon page 12. . .
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Ebco SeeksBigger Slice
of Aerospace industryMarket

Apartiallyrepayable federalcontributionof $13,410,966hasgivenEbco
IndustriesLtd.ofRichmondtheopportunitytotakeitsaerospaceoperation
expansionoff holdandinto reality.The$23million project isexpected to
create 150 new jobs for Ebco Aerospace and generate $500 million in
domestic and export sales over the next 10 years.

The federal assistance isbeingmade
available under the Defence Industry
Productivity Program (DIPP) which is
administered by the Department of
Regional Industrial Expansion (DRIE).
Theobjectiveof theDIPPistodevelopand
maintain strong defence-related
industries across Canada. Developing
advanced technologyfor defence-related
products and production processes in
defence-related industries is one of the
program’s major goals. It is used by
companies in a wide range of industry
sectorstoassistviableprojectsaimedat
domestic and export markets. These
sectors include electronics, avionics,
transportation equipment and engines,
machinery, navigation equipment,
metallurgy and materials and space
technology.

OutstandingGrowth
Ebco’s aerospace division is yet

another example of the foresighted
management of a company that has
continued to grow by marching with the
times. In1956,HelmutandHugoEppich
founded the company — a tool and die
shop— inaVancouver garage.Fromthat
smallbeginning,theEppichshavebuilta
conglomerate of subsidiary companies
employing over 800 people. The Ebco
group,whichincludeshighlysuccessful
EpicData,chalkeduprevenuesofnearly
$65millionin1987.Companyprediction
is that revenuesin thenext fiveyears will
reach $140 million per annum.

Recognizing that the aerospace
industry was coming into its own, the
Eppichs prepared to launch their
expansionin1981.Thentherecessionhit.
Investorsstillviewedaerospace-related
ventures as high risk and Ebco was
unable to attract capital. It was not until
early1986that thefederalgovernment’s
offer of a contribution created the right
climate for the company to tap equity
markets. By the endof 1986, all signals
were go for the aerospace division
expansionandconstruction wasbegun.

“Wehaveprovidedcomputer numeri¬
cal-controlledmachining andprototype
manufacturingfortheaerospaceindustry
forabouteightyearsbutnowwewillhave
oneof the largest,most sophisticated,5
axis-3 spindle Gantry Milling machine
capabilities possible,” says Helmut

Eppich, Ebco’s chief executive officer.
“Wewillbeable tomachineveryspecific
high precision aircraft parts for modern
aircraft. We are really pioneering in a
specialized fieldinB.C.because wecan
offer hitech capabilities that are rare.”

The turningpoint for Ebco’s reach for
aerospace industry customers came
when a large U.S. manufacturer was
unable to obtain a vital prototype
component for a defence system sche¬
duledtobeunveliedonafastapproaching
datetointernationaldignitaries.Aspecial
skill acquired when working on con¬
structionof theTRIUMFCyclotron,which
is now at the University of British
Columbia,gaveEbco theabilitytosupply
the needed component in a hurry.

“We were theheroesof theday,”says
Eppich, “and from that point on com¬
panies came to us to see what else we
coulddo."

Aerospace Division
Ebco’s4,000squaremetreaerospace

division facility has takenshape in Delta
on 3.2 hectares of the company's 22
hectareindustrialbuildingsite.Theplant

is being equipped with the latest
machinerytechnologycanoffer including
four,3-spindle,5-axisgantryprofilerson
a 57-metre bed. Highly computerized,
these profilers are capable of simultan¬
eous production of several unrelated
components, using a Direct Numeric
Controlled(DNC) system.

Theplant’sdesignstationisequipped
with a McDonnell Douglas D-135 CAD/
CAM which provides instantaneous
dynamic image transformations and
imagerotations so that allportionsof the
engineeringmodelcanbeviewed at the
same time.

‘‘Wemadeseveralmarketstudiesand
customercontactsandwefoundastrong
need for the type of capability we will
have,” says Eppich. “Wehaveplanned
a sophisticated specification-oriented
plant which will produce paris of the
highest quality imaginable. Because
thereareonlyabout350profilerssuchas
we have,in the world,ourfourmachines
willgiveusonepercentofworldcapacity."

Ebco has already established its
reputationfor skilled,precisionwork with
leading companies such as Boeing,
Lockheed, Raytheon, General Electric,
de HavilandandHughes.The company
received two of Boeing Company's
prestigiousEagleAwardsinrecognition
of its outstanding cost reduction and

Continued on page 5. . .

Withitsnewhitechmachinery inplace,Ebcoisanticipatinggreateropportunitiestoexpand
services to theaerospace industry.
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New Department
BeingFormed

OnAugust4,1987,thePrimeMinisterannouncedhisintentiontocreate
anewflagshipindustrydepartmentbymergingtheDepartmentof Regional
Industrial Expansion (DRIE) and the Ministry of State for Science and
Technology (MOSST).

Robin Dodson, Regional Executive Director for DRIE in British Columbia, was
interviewedrecently about thestatusof the proposedDepartmentof Industry,Science
and Technology (DIST).

Robin Dodson

Q: SincethePrimeMinisterannouncedhisintentiontocreatethenewindustrydepart¬
ment(DIST), wehaven't noticed muchchange. What hashappened?

A: When the Prime Minister announced his intention to form DIST, he presented a
challenge tohisMinisterstodevelopadesignforanoperatingdepartment thatwouldwork
to ensure the effective integration of advanced technology andcompetitive industrial
capacity.As aresult,agreat dealof workhasbeenundertakeninthepastsixmonthson
thestepsnecessarytoestablishthenew department.Thisexercise includedestablishing
anoperating relationship with thenew agencies responsible for regionaldevelopment
in Atlantic and WesternCanada (ACOA and WDO).

Q: Is it just a name change, or will things really be different?
A.: The government has made a fundamental change in its approach to industrial,

scientific andtechnologicaldevelopment policyinCanada.Thenew department willact
in full partnership with the private sector, the service community, and other levels of
government topromoteinternationalcompetitivenessandindustrialexcellence; torenew
andrebuildourscientific,technological,managerialandproductionbase;andtobring
togetherinaconcertedwaythetalentsofCanadianstoguaranteeCanada’splaceinthe
first rank of industrial andcommercial nations in the twenty-first century.

Q: What will be the mandate of the new department?
A: All of the activitiesof the department will be targetted on international competi¬

tivenessandindustrialexcellence.Thedepartmentwillfosterthedevelopmentof strategic
technologies — biotechnology, information technology, and advanced industrial
materials;examinetheneedsandopportunitiesof variousindustrialsectorstodetermine,
inpartnershipwithindustry,whatmust bedonetoincreasetheir internationalcompeti¬
tiveness; and work with Canadian business to promote Canadian enterprise through
market development services. The department will also have responsibility for Native
economic development andforregionaldevelopmentactivitiesinOntarioandQuebec.

Q: DRIEwasonly inexistencefor four or five years. Why is itnecessary to reorganize
again?

A: DRIE was created from the merger of Industry, Trade and Commerce (ITC) and
RegionalEconomicExpansion(DREE)in1982.However,theexperienceofthepast five
yearshasdemonstratedthedifficultyofpursuingaregionalandindustrialdevelopment

Continued on page 11 . . .

pata '90Meetings
The1990Conferenceof thePa¬

cificAsiaTravelAssociation(PATA)
willbeheldinVancouver fromApril
22to25,precededbythePATATra-
velMartinEdmonton from April16
to 19.

These events are the Pacific
Rim'smajor tourismindustry meet-
ingsasPATArepresents35nation¬
al governments, 50 international
airlines and many hotel chains,
travelagencies,cruisefirms,visitor
associationsanddevelopmentcor¬
porations.

The meetings in western Can-
adamarkthefirsttimeCanadawill
havehostedthis importantconfer-
ence.Theyareexpectedtoattract
an estimated 2000 tourism deci¬
sion-makersandgeneratecloseto
$4 million in revenues. It will be an
ideal opportunity to showcase
westernCanadatothePacific Asia
region.

Delegateswillbeabletovisitthe
Canadian Rockies, including the
Winter Olympics ’88 facilities. At
least seven post-conference tour
options willbe provided.

Ebco Seeks. . .
Continued from page 4

qualityperformanceinproducingahuge
3.6 metre-in-diameter test tube. Also,
EpicDataInc.,asubsidiaryandcomputer
system manufacturing company, is the
onlycompanytoreceiveHughes Aircraft
awards on twooccasions.

Nowthecompany islookingat greater
opportunities to expand services to
commercial, domestic and military
aircraftmanufacturersandalsotospace
shuttle and space station programs.

“We anticipate being able to start
production work in early 1988,’’ says
Eppich. “We already have customers
waiting for us to show that we can do the
work competently within tolerance and
specifications. Once we’ve gained a
foothold, we expect our aerospace
business will grow rapidly.’’

Contact: Helmut Eppich,
Chief ExecutiveOfficer,
Ebco Industries Ltd.,
7851 Alderbridge Way,
Richmond, B.C. V6X2A4
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Canada Awards for BusinessExcellence

B.C.Companies
Recognizedfor Performance

Three B.C. companies, recognized for outstanding performances in
1987,havebeenpresentedwithCanadaAwardsforBusinessExcellence:
LamfordForestProductsandtheInternationalWoodworkersof America,
Locals 1-118 and 1-357, a Gold Award in the Labour/Management Co¬
operationCategory;CanadianPizzaCrust (Western)Ltd.,aBronzeAward
in the Entrepreneurship Category; and International Hard Suits Inc., a
Bronze Awardin the InventionCategory.
Gold,silverandbronzetrophiesarealso
awarded annually for small business,
productivity,marketing,industrialdesign
and innovation.

LamfordForestProducts
and the International
Woodworkersof
America, Locals 1-118
and 1-357

At Lamford Forest Products of New
Westminster every employeeisashare¬
holder.Conversely,inordertobecomea
shareholder onehastobeanemployee.

According toBrianFriesen, treasurer
andcontroller forLamford,theframework
for the employee owned and operated
company was created in the summer of
1984 after the company’s predecessor
wentbankruptandalmost300peoplelost
their jobs. Some of these former em¬
ployees believed the operation was still
viableanddrewupanoperatingstrategy
whichtheypresentedtoofficialsof their
union. The outcome was that manage-

Henrietta Virga is congratulated for her
achievement by The Honourable Frank
Oberle,Minister of State forScience and
Technology.

ment and union decided to join forces to
buy thecompany.

After completion of a lengthy negoti¬
atingprocessandthesecuringof acom¬
plicated financing package, Lamford
Forest Products began operations in
January,1986,withoneshift.Twomonths
later, another shift was added and,
accordingtoFriesen,operationshaverun
at full capacity ever since without any
layoffs.

Total participation of everyone in the
company isLamford’sprime ingredient
for success.Thisparticipationisachieved
through innovative work and profit-
sharingarrangements, through various
communication vehicles and through
daily interaction between shareholders
within the workplace and on the board.
The success of Lamford’s operation
strategy is mirrored by the fact that the
company is already exceeding its fore¬
castedperformance levels.

Onhand toproudlyacceptaGold Award
are(lefttoright)EdMacDonald,IWALocal
1-118, Don McMillan, PresidentandCEO
of Lamford Forest Products, and Herb
Karassowitsch, IWA local 1-357.

Canadian Pizza
Crust(Western)Ltd.

By decentralizing management and
focussing on what the company does
best.HenriettaVirgareclaimedashareof
the frozenpizzacrustmarket for afalter¬
ing Richmondcompany.

Incorporated in 1970, as part of the
VirgaPizzaCrustCompanyoftheUnited
States, the company produces pizza
crustsandsauces for restaurants,homes
andinstitutions in Canada and the wes¬
tern United States. It was in serious
financial difficulty when the founder's
daughter, Henrietta Virga, took over as
president in 1984. She recognized two
majorproblems causing the company's
difficulties: operations were far too cen¬
tralized which led to inconsistencies in
customerserviceandadministration;and
entry into the finished pizza market
caused customers to drop off because
theyfeltthecompanywascompetingwith
them.

Virga subsequently bought out and
split the company from its parent
corporation,renameditCanadianPizza
Crust (Western) Ltd., built her own
management team and assumed per¬
sonal responsibility for marketing and
administration. She pulled out of the
finishedpizzabusinessandembarkedon
a campaign to win back former clients.
She also lent the company a significant

International Hard Suits’ Newtsuit has
revolutionized deep sea diving.
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amount of money to modernizeitsplant.
Virga’s strategy has paid off. The

companymore thandoubleditssales in
atwo-yearperiodandcreated25newjobs
in theprocess. Canadian Pizza Crust is
also chalking up success in the export
market and has opened asubsidiary in
California in order to serve the large
Americanmarket.

International
Hard Suits

International Hard Suits Inc. of North
Vancouver has revolutionized commer¬
cial diving by designing the Newtsuit, a
lightweight atmospheric divingsuit that
providesasafe,practicalandeconomic
means of conducting effective work at
depths to300 metres.

According to Phil Nuytten,president,
researchershavetriedfor manyyears to
develop a diving suit that cancope with
pressureon the humanbody, which is a
major concern in underwater work. Not
onlydoestheNewtsuitmaintaininternal
atmospheric pressure at its working
depth,but also it allows the diver unpre¬
cedentedmovement.Based onimprove¬
mentstoexistingatmosphericdivingsuit
technologyandabreakthroughinflexible
joint technology, this freedom of
movement is unique to the Newtsuit.

"Untilnow,atrulyeffectivelevelofdiver
dexterity inapressure-proof suit hasnot
beenpossible,”saysNuytten,whosees
his invention helping Canada to hold a
world leadershippositioninsubmersible
technology.

Currently, deepsea divers, who may
work only for four or five hours under¬
water, must be supported by sizeable
crews andbulky on-deck equipment. In
addition, they may have to spend up to
nine days in special decompression
chamberswhichslowlyacclimatizethem
tothepressurechanges.Withitsability to
completelyprotect thediverfromambient
pressure,theNewtsuitcansavebothtime
andcostas wellasprovidegreatersafety
for divers.

National
Tourism
Awareness

The1988NationalTourismAwareness
Week isscheduled to run from Monday,
May16toSunday,May22,leadingupto
the Victoria Day weekend which is the
unofficial start to the summer tourism
season.Theslogan for 1988is"Canada
GrowswithTourism.CelebrateNational
Tourism Awareness Week, May 16-22,
1988.''

Special ARDA
HazeltonFlower Shop
Blooming

When Gerry and Cheryl Sebastian decided to buy a bigger home in
Hazelton in October, 1986, they also acquired an attached flower shop
andhadtomakeadecisionasto whether they would take over thebusi¬
ness or not.

Cheryl Sebastian, a member of the
Hagwilget Band with a teaching degree
from the University of British Columbia,
decided to put her teaching career on
hold,havemoretimetospendwithhertwo
childrenandtacklethefloristbusiness.In
order tobuythebusiness,sheappliedfor
and received a Special ARDA contribu¬
tion of $5,857 from DRIE towards the
purchase price and related expenses.
Rather than make a change, it was de-
cidedtokeeptheshop’sexistingname-
Boule'sFlower Shop.

Withoutanypreviousknowledgeof the
florist business,Sebastianmanagedthe
quickcareerchangeby trainIng with the
previous owner for several weeks and
attending workshops in Prince George
and Vancouver.

'*Ireadlotsofbooksandexperimented
onmyown,too,’’ shesays.

The shop itself is built onto the base¬
ment of the house. Besides the display
area,thereisaworkarea, storagespace
andacoolerforkeepingtheflowers fresh.
The business is open from Monday to
Friday from10a.m.to6p.m.

''Becausetheareaweserveissolarge,
we provide only a limited delivery ser¬
vice,’’ saysSebastian. "Mostpeoplecall
in or phone first for special orders and
then pick them up. Things like wedding
arrangementshavetobeorderedahead

sothatIhavethetimetogettherequested
flowers sent in order to make the bou¬
quets.”

Competition is not a factor in the suc¬
cess of the flower shop, whichistheonly
outlet of itskind inHazelton andthesur¬
roundingdistrict.Thenearest floristsare
atSmitherstotheeastandTerracetothe
west.Themarketareadirectlyservicedis
from Moricetown to Kitwanga with ap¬
proximately 8,000 residents.

Recently,CherylSebastiandecidedto
resume teaching and is currently in
chargeof theprimarygradeat theKispiox
Elementary SchoolinKispiox. A person
hasbeenemployedfulltimetoworkinthe
shop.

“The business has had its ups and
downs in the little more than a year that
we’ve had it, but overall it has shown
growth,"saysSebastian.“Wearehoping
that growth will continue.”

TheSpecialARDAprogram isdesigned
toprovidepeopleofIndianancestryinrural
areas of British Columbia with new and
betteropportunities to improvetheir eco¬
nomic circumstances.

Special ARDA involves both levels of
government, status and non-status In¬
dians, andMetis people in acooperative
and comprehensive approach to Native
economic development.

MicroelectronicsandSystems
DevelopmentProgram

The Department of RegionalIndustrialExpansion has developed theMicroelec-
tronicsandSystemsDevelopmentProgram(MSDP)aspartof thelnnovActionstrategy
toimprovethedevelopment, transfer,applicationanddiffusionof newtechnologies.

TheMSDPwiNprovidefinancialsupport toCanadianmicroelectronicsandsystems
development companies for technologically advanced projects.

Theproductsandsystemsdevelopedwiththesupportof theprogram wiII,inturn,
enhance the international competitiveness of the manufacturing, processing and
servicesectors.

ProjectsforwhichcompaniesseeksupportunderMSDPmustinvolvethedevelop-
ment of strategic systems based on advanced microelectronics and software for
application in themanufacturing,processing and service industries.

ProjectswillbesupportedonlyundertheMSDPifcertainmandatorycriteriaaremet.
The applicant must demonstrate that the project will enhance: the international
competitivenessofCanadiancompaniesusingthesystemsandtechnologiesunder
development; the international competitiveness of companies undertaking the
development.

For further information about theMSDP anddetails onhow to apply,contact the
nearestDRIEregionalofficeorphonetheBusiness InformationCentreat 666-2255
(Vancouver) or 1-800-663-0433(toll free).
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Snow Maker ExtendsSki season _

Therecently installedsnowmakingsystem atWhistler andBlackcomb Mountains takes
over where nature leaves off.

With thehelpof oneof theski industry’smost advancedsnow making
systems, Whistler andBlackcombMountainscananticipatea four tosix
week extension of their ski seasons.It isprojected that in the first year of
the system’soperation, these twoareaswill attract an additional90,000
skier visits which will generate an extra $13.5 million in revenue.

A joint federal-provincial low interest
loan of $3.2million towards the$4.5 mil¬
lionsnowmakingsystemwasannounced
last fall.Applicationfor theloanwasmade
byWhistlerMountainSkiCorporationand
Blackcomb Skiing Enterprises through
the Tourist Industry Development
Agreement (TDA). The federal govern¬
ment, through DRIE, isproviding half of
the loan.

First Phase
The first phase of the Boyne airless,

snow making system, installed last fall,
willensureregularskiingfromtheskiruns
toWhistler Village.

"Part of the system wehave installed
already on a permanent basis," says
Sandy Boyd, Whistler Mountain’s vice
presidentofoperations. "Becauseof the
timing of the loan, we could not do the
wholesystem — and doit properly — in
time for this season."

Thefirst phaseinstallationonWhistler
isspreadoverthesouthandwestsidesof
themountainandconsistsof 15gunsand
41 hydrants. Blackcomb’s first phase of i

the systemincludes70hydrants spread
out over a 20 hectare area on the lower
levels of the mountain. This installation
wastimedtocoincidewiththe$25miIlion
lift expansion undertaken in 1987.

Multiple Benefits
Attheofficialannouncementof theTDA

funding last October, Whistler’s Mayor
DrewMeredithpointedout that thesnow
makingabilityboosts theresort’s image
in a number of significant ways.

“Oneof the thingsit isactuallygoingto
do is ensure that we will retain our claim
tohavingthehighestverticaldropinNorth
America,”hesaid.'‘Itwillalsoserveasa
catalyst foranother$500millionininvest¬
mentsoverthenext fiveyears.New hotel
construction will double the number of
rooms in Whistler over the next three
years.”

Withthesnowmakingsysteminopera¬
tion,theresortcannowofferaguaranteed
180-200daysof skiingeachseason.The
estimatedimpactistheequivalentofa6.5
to 12 percent increase in skier visits
"realized in about 50,000 extra guest

rooms bookedper year' ’.
Bernard Valcourt, federal Minister of

State for Tourism and Small Business,
emphasizestheneedtostaycompetitive
intheinternationaltourismmarketplace.
“Today’stravelworldisonehugemarket¬
place with the best market researchers
and the best advertising brains in the
game. We must be prepared — as our
competitors are — to play in the big
leagues.Wemustsetourtourismproduct
apart from that of other travel destina¬
tions.It isonething toencouragevisitors
toCanadaandanother thingtomakesure
theyare not disappointedwhenthey get
here.”

TheBoynesnow maker,built by Snow
Machines Incorporated, is the world's
quietest snow making gun. It is much
quieter than the most widely used air/
water systems — an important factor
since the snow making immediately
aboveWhistler Villageisoftencarriedout
at night inorder to take advantageof the
freezing temperatures which are neces¬
sary for the process.

SandyBoydestimatesthat theabilityto
makesnowboosted the Whistler Moun¬
tain ski traffic by 20 percent over the
recent Christmas holidays.

He adds, "If you consider the total
numberof skiersandtheamountspentin
the resort by each skier per day, it won’t
takelongfor thesystemtopayfor itself.’’

Marketing
Seminar

A seminar titled “Using Independent
Agents and Sales Reps to Market in the
U-S.”willbepresentedonMarch23,1988
by U.B.C. Executives Programmes.
Roger W. Howe will lead the seminar
which willbeheld from8:30 a.m. to 4:30
p.m. in the E.D. McPhee Conference
Centre at The University of British
Columbia.Fee:$395(teamrate$345per
person).Toregister,sendyourbusiness
card and registration fee to: Executive
Programmes,2035MainMall,Facultyof
CommerceandBusinessAdministration,
TheUniversity of British Columbia, Van¬
couver, B.C., V6T 1Y8or call (604) 224-
8400.
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SmallBusinessLoans
HelpMetropolitanExpand

Amulti-milliondollaroperationandoneof themostprogressiveprinting
houses in western Canada, Metropolitan Press Ltd. of Vancouver is
chalking up an enviable track record in the highly competitive printing
industry. In11years, thecompanyhasgrown from astaff of twoworking
withasmallmultilithpresstoastaffof30,awell-equippedshopcomplete
with six-colour press and a prestigious clientele that keeps growing.

The B.C. company issolely owned by
GeorgeKallas,oneof theoriginal found¬
ers, whose evident enthusiasm for his
craft is one of the ingredients for Metro¬
politan's success. Another ingredient is
theprideinworkmanshipthatstaff mem¬
bers feel because they are given the
opportunity to participate as part of a
team.

* 1Everyone isencouragedtolist ideas
for changes and improvements," says
Kallas. “Then, onceamonth,members
fromproduction,sales andmanagement
meet todiscuss these ideas and, if they
are accepted, find the right people to
implement them.Inother words, we see
how wecan helpeachother.'’

Kallasisalsoquicktopointoutthat the
company would not have been able to
expand its equipment without financial
assistance along the way. On two
occasions, this assistance came from
BusinessImprovementLoansunder the
federal government's Small Business
Loans Act (SBLA) which is designed to
helpnew and existingsmall businesses
obtain intermediate term loans up to
$100,000 fromcharteredbanksandother
designated lenders to help finance
specified fixedasset needs.

*‘Withour first loan webought a large
two-colourpress," recallsKallas. '‘Three
years later we applied for another small
businessloanandacquIredafour-colour
presswhichincreasedourcapabilities.”
Capabilities Increased

WiththeInstallationof thestate-of-the-
artsix-colourMillerpress twoyearsago,
Metropolitan has shown steady growth
and has gained recognition locally and
internationally.TheNewYorkofficeofone
of thelargestadvertisingagenciesin the
world was so taken with the quality of
Metropolitan'swork,whichwasdonefor
itthroughalocaldesigncompany, thatthe
agencysubsequentlychoseMetropolitan
to do itsownpromotion printing.Oneof
Metropolitan’s first assignments for the
agencywasthereproductionof aunique-
lypackagedgameaimedattheagency’s
self promotion.

ClassifiedasalibraryquaIityprinterby
thefederalgovernment,Metropolitanhas
beencommissionedbyall levels of gov¬
ernment to supply brochures, booklets,
newslettersandpostersthat findtheirway
to both national and international des¬
tinations. The company produces
presentation folders for the real estate

Metropolitan'ssix-colour press enables thecompany to offer exceptional print options.

industry, brochures and books for the
University of British Columbia, high
qualitybooksof art,annualreports,travel
brochures and even accurate colour
lithographs from canvas — just to name
a few areas of itscollective expertise.

Outstanding Products
Oneof thecompany’slargestcontracts

was for a runof half amillion cookbooks
illustratedwithlivingcolour menuitems.
Threehundredthousandattractive, five
panel fold-out tourism brochures fea¬
turingadie cut of the Vancouver skyline
rolled off the press last year. One of the
most outstanding pieces of work Metro¬
politan has run off is a 20-page booklet
co-produced by five of B.C.’s largest
companies in the high-technology
electronicssector.The10-colourpresen¬
tation,printedinbothEnglishandFrench,
has been distributed nationwide as a
promotion toattracthitech specialiststo
B.C. The graphic reproduction in this
booklet is so accurate that the photos
appear to stand out fromthe pages.

Oneof Metropolitan’srecentachieve¬
ments is a set of full-colour posters
promoting the 1988 Winter Olympics
beingheld inCalgary.

Twenty-five Awards
In thelast twoyears,Metropolitanhas

won 25 awards. That kind of positive
reactioncouId foster thoughts of growth
for growth’s sake but George Kallas
approaches the future withcaution.

“Ourcapabilitiesrivalanyhighquality
printer inthe world.That isour competi¬
tiveadvantageandweareproudof it,”he
points out. "What we want to do is fine
tuneourselves formaximum qualityand
service.

‘'It’saveryexcitingbusinesstobeinbut
you have to like it,andeveryone — from
thesalespeople totheshIppers—hasto
have their hearts in it in order for it to be
successful."

Contact: George Kallas,
President,
Metropolitan Press Ltd.,
1435 East Pender Street,
Vancouver, B.C. V5L 1V7.
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Government andindustry Embark on
Joint MarketingProgram

TheshakeandshingleindustryinBritishColumbiagotashot inthearm
recently withtheannouncementof amajorfederalgovernment initiative
to support acooperative five-year market development program.

A federalcontributionof $9.45 mi11ion
from the Western Diversification Fund
plus$11.55millionfromPacificNorthwest
producers will create the $21 million
programaimedat increasingdemandin
the United States for red cedar shakes
and shingles. Since 80 percent of the
world’ssupplyofwesternredcedargrows
inB.C., theprogramisexpectedtohave
anincreasinglypositiveeffect onBritish
Columbia'seconomy.

Themarketdevelopmentprogramisa
jointventurebetweentheGovernmentof
Canada and industry organizations in
bothCanadaand theUnitedStates.

TheFraser ValleyIndependentShake
and ShingleProducersAssociationrep¬
resents approximately 130 Canadian
firmsproducingsome75percent of out¬
putcurrently soldinU.S.markets.These
producers, together with 160 American
firms,arealsomembers of theU.S.Red
Cedar Shingle and Hand Split Shake
Bureau,whichhasoperated successfully
inWashingtonstateformanyyears.The
experience,reputationandresourcesof
the Bureau are being made freely avail-
abletotheFraser ValleyAssociationasit
undertakes this promotional activity on
behalf of theentire industry.

Inannouncingthefederalcontribution,
WesternDiversificationMinisterBillMc-

Knightsaid:"Wehaveseenanerosionof
theU.S.market for shakesandshingles
as a result of an aggressive marketing
campaignbyproducersof substituteroof¬
ing materials. This initiative reflects the
fact that the federal government is con¬
vinced of the long-term strength of the
shake and shingle industry in British
Columbia."

Thefederalgovernment'sresponseto
theindustry’sneedisbothgratifyingand
reassuringtomembersof the Association
whichwas initiated15 years ago whena
shortage of operating railway boxcars
causedproblems for shingle shippers.

“We formed agroup tonegotiate with
government and the railway and we got
theboxcarsweneeded,"saysRalphKin¬
ross, secretary/treasurer of the Associ¬
ationandchairmanof theBureau’sboard.
“Now wearepullingtogethertobuildup
ourindustry.Itissurprisingwhatyoucan
dowhenyougetagroupworkingtogelher."

Jim Arthurs,co-chairman of the Asso¬
ciation,hasbeenappointedamember of
a steering committee, along with repre¬
sentation fromtheB.C.regionalofficeof
the Department of Regional Industrial
Expansion.Thecommitteehasbeenset
uptoguideandcontrol thedirectionofthe
program.

GerrySt.Germain,MPfor Mission-PortMoody(right),andBillMeKnight,MinisterofWes-
ternDiversification(centre), take a look at ashingle/shake producing operation.

Program Planned
‘‘Wehavetogetaneducationprogram

going that will reach the mills, whole¬
salers, architects, roofers, consumers
andparticularly theregulatoryofficials,”
emphasizes Arthurs. "Out of the total
program,about50percentofthebudget
over the five years will go into print and
media-type informationand the rest will
fund projects such as trade shows and
lobbying in the right places in the U.S.”

Thethrustof themarketingprogramwill
concentrate the first year in California
whichisthebiggestuserofcedarshakes
inthe westernUnitedStates.Texas, the
biggest user of shingles, is the planned
targetforthesecondyear.Thestrategies
for the last three years of the fundingwill
depend on the industry's progress in
increasing market share and on the
perceptionof itsmarketingneedsasthey
identify themselves.

"Initially, we have to work to hold our
current market share," says Arthurs.
"Thenwehave to increase that share. If
we can get the industry back to at least
1978levels, wecancreateor recover up
to1,500direct jobsintheindustry inB.C.
and generate hundreds of new jobs in
logging,transportationandothersupport
industries."

Biotechnology
Featured

A recent issue of the Prommex First
Choicepublicationonbiotechnologyhas
beendevelopedbyPrommex incoopera¬
tion with DRIE, Investment Canada, the
NationalResearchCouncilandExternal
Affairs.Thematerialistargettedat invest¬
ment development and provides an
overviewof Canadiancapabilitiesin the
area of biotechnology.

Copies of the publication can be ob¬
tained by phoning the Business Infor¬
mation Centre at 666-2255 or toll free
1-800-663-0433.
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MarketingCanadainJapan
Japan is currently assessed as the

market having thegreatest potential for
visitor growth to Canada. However,
continued and increased marketing ef¬
forts willbe neededin the face of strong
competitionfromthetraditionalJapanese
vacationspotsinGuam,Hawaiiandmain¬
landUnitedStates.Other,strongercom¬
petition can be expected from Australia
andNewZealand,whichhaveregistered
impressive visitor gains in recent years.

Analysis of a recent Tourism Canada/
United States Travel and Tourism
Administration(USTTA) study onJapan
iscurrentlyunderwaytoidentifyparticular
marketsegmentsandtheirneeds/wants.
This can then be matched with existing
productsavailableinCanadaandwillalso
providedirection for thedevelopment of
newproductstooffer tothishigh-potential
market.

TourismCanada’s program forJapan

New Department continued from page 5
approach at the same time within the same department. As a result, the government
created theAtlantic CanadaOpportunitiesAgency(ACOA)andthe WesternDiversifi¬
cationOffice(WDO)withspecificmandatesforaddressingtheeconomicdevelopment
potentialofAtlanticCanadaandtheWest.DISTwillfocusitseffortsoncompetitiveness,
technologicalexcellence,andanenhancedroleforscientificresearchanddevelopment
within the Canadian economy.

Q: Will there be a regional office of DIST in British Columbia?
A: Therewillbeofficesineachprovince which willbeaprincipalpoint of contact for

business. These offices will be the service-oriented delivery arm of the department,
providingreadyaccesstoitsactivities.Theywillalsoserveascontactpointsthroughwhich
we will keep up to date on business intelligence and maintain communications with
industry.

Services will include the provision of information, interpretation, advice, referrals,
counselling,andother formsof support.Servicescouldinvolveareportonforeignmarket
opportunities,brokerageofanewtechnology fromaforeignsource,networking,trade
fairsandmissions,investmentprospecting,access toprocurement opportunities,and
manyothers. Inallcases,services willbebasedon theneedsof industryidentifiedthrough
consultation.

Q: Will any new programsbecreated to reflect themandate of the new department?
A: Thedepartment willbe lookingat newformsof programmingto better support its

mandateof national industrialcompetitiveness. Suchprograms will beconsistent with
Canadianinternationaltradeobligations,andwillstressopportunitiesfor companiesand
consortiatotakeadvantageofspecific technologicalandsectoralopportunitiesbothat
homeandabroad.Programs willbeintroducedonly afterextensiveconsultations,and
couldequallyaddresstechnologicalcapabilityacrosssectors,particularopportunities
withinsectors,andtheuniqueinnovationrequirementsof smallandmedium-sizedfirms.

Q: What will happen to the incentive programs DRIE has been offering in British
Columbia?

A: TheIndustrialandRegional DevelopmentProgram(IRDP)isscheduledtoexpire
at theendofJune,1988,underthelegislationwhichcreateditin1983.TheCanada-British
ColumbiaAgreementson IndustrialDevelopmentandSmallBusinessIncentiveshave
been transferred to the Western Diversification Office (WDO). The Canada-British
ColumbiaTouristDevelopmentSubsidiaryAgreementremainstheresponsibilityof DIST.

Q: WhyisDRIEstilladministering incentiveprogramsthatweresupposedtobetrans¬
ferredto theWestern Diversification Office?

A: DRIEwillcontinueto administer IRDPandtheIndustrialDevelopment andSmall
Business Agreementsonbehalf of WDOuntil it hasestablished itsownadministration
to take over these responsibilities.

Q: Which federal department will be responsible for international trade?
A: Internationaltraderemainstheresponsibilityof theDepartmentof ExternalAffairs

(DEA). DISTwill continue todeliver tradedevelopmentprograms(such asPEMD) and
serviceson behalf of DEA toCanadian exporters.

Q: What about tourism?
A: The importance of this dynamic sector to Canada's economic performance is

reflected in the retention of Tourism Canada within DIST’s organizational structure.
Tourismprogramsandserviceswillcontinuetobeofferedthrough DISTofficesineach
province,includingtheCanada-BritishColumbiaTouristDevelopmentAgreementinB.C.

Q: Will thenew set-uphaveany impact onsmall business?
A: Developmentof entrepreneurshipisessential toachievement of theDISTmandate.

The organization of the department is specifically designed to bring the services and
programsof thenew department closer tosmallbusinessesthroughout thecountry.As
well,smallbusinesspolicyandadvocacywithingovernment remainstheresponsibility
of DIST, as representedby the Minister of State (Small Businessesand Tourism).

includes a communications effort that
shows Canada as a desirable vacation
destination, stressing the beauty and
scaleofour naturalandurbansurround¬
ings,andactivitieswithinthosesurround¬
ings. This advertising campaign is di¬
rected toayoung female/honeymooner
audienceaswellasthe'‘silverage” target
segment(menandwomenover50),work¬
ing and/or retired. The overseas ski
market is an additional recipient of the
motivator message. Our 34.8 percent
gain in visitors from Japan in 1986
suggests that our efforts are on track.
Another gain of 34percent in the first six
monthsof 1987reinforcesthisimpression
and allays some of the post-EXPO 86
concerns.

Co-operative marketing ventures are
key to all tourism promotion activities in
this andother primary markets. The im¬
pactandvalueofour1986-87advertising
program in Japan was nearly doubled
throughthe$635,000inco-operativeand
co-scheduledactivitiesgeneratedbyour
$772,000 advertising investment in the
marketplace. Similarly, our partners’
contributionsto theoperationalprograms
(Visit Canada — Media and Trade, Pro¬
duct Testing Tours, Travel Influencer
promotions,Trade/Consumershowsand
newsletters)arecrucial totheir success.
Currently,ourmostactivepartnersarethe
three western provinces, Ontario/Que-
becandCAIL.

In 1987-88 the bulk (78.5 percent) of
Tourism Canada’s marketing activities
budget in Japan will be directed to the
touring (culture and nature, culture and
comfort)segment of theTokyo andOsaka
markets. Additionally the "outdoor” ski
product willbesupportedbythe“BigSki”
print adcampaign. A new non-skiwinter
touring program will be expanded in
conjunctionwithCanadianandJapanese
product/package partners. This winter
touringprogramwasoriginal!ydeveloped
for a young Japanese audience but has
generated surprising interest from the
older (silver age) segment. Needless to
say, this demand has generated new
interest from travel wholesalers, which
should in turn result in expanded joint
programming. The outlook for an in¬
creased share of Japan’s growing out¬
boundvisitors’marketappearsrelatively
bright for 1988.
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Canada
western
Diversification
continued from page 3

there is no other source of federal,
provincial or municipal funding,and if a
project fits within the framework of the
principles of westerndiversification, we
will assessit for fundingunder the WDP.
The funds available must be used stra¬
tegically and for maximum effect. Our
officewilt bemainly involvedin“topping-
up”or "last-dollar*’ financialassistance.

Q: When you say that the most stra¬
tegicprojectswillbefunded,whatdoyou
mean?

A: We refer to strategic projects as
those that particularly meet the diversi¬
ficationobjectivesofdevelopmentofnew
products, new export opportunities,
differentmarkets,additionalvalueadded
to existing products. In other words,

projects that will result in bringing new
wealth into Canada, or generating new
wealththroughresearchandinnovation,
rather than simply redistributing or
recyclingmoney within the country. Any
project must, of course, be able to
demonstrate the potential for net
economic benefit to westernCanada.

0: What doesdiversificationmean?
A: Generally speaking, the diversifi¬

cation of an economy means making it
less dependent on its traditional
industries and products. Diversification
canbebroughtaboutinmanyways,some
of whichare:

a) helping traditional industries de¬
velop new products and the markets in
which to sell them;

b) encouraging the development of
new industries; and,

c) providing assistance for research
and development activities whichcould
lead to the growth of new industries,
productsor product lines.

Q: How do I apply?
A: If youhaveanideawhich youthink

fitsunder theProgram,contact theWest¬
ernDiversification Office at:

Suite138,GranvilleSquare
200Granville Street
Vancouver,B.C.
V6C1S4
(604)666-6256

ArktosConquers
continued from page 1

provides instant information on such
things as stability, track tensions and
loadings in the structure itself.

Arktos, built to accommodate 50
persons,operatesevenat -50°Cinhigh
winds and easily negotiates ice, water,
icebreaker tracks or muskeg. Fully
occupied, it can maintain a speed of
10kphonlandand fourknotsinwater for
aminimum of 24hours.

Project Funded
FundingforWatercraft'sdevelopment

and testing of its Arctic Escape System
hascomefrombothindustry andgovern¬
ment.

"Thisproject hasbeenmainly funded
andtechnically assisted to date byeight
major North American resource and
transportationcompanies as well as the
Canadian government departments of
Industry,TradeandCommerce,Regional
IndustrialExpansion,Energy,Minesand

Resources, Transport and National
Defence,” says Seligman. “The proto¬
type underwent water trials from the
Canadian Coast Guard Search and
Rescue Hovercraft Unit based at Van¬
couver International Airport.”

A 1983, $200,000 federal incentive
providedunder theEnterprise Develop¬
ment Program, which was managedby
the Department of Industry, Trade and
Commerce, helped Watercraft in
completing scalemodel tests.

A 1985, $400,000 federal incentive
provided under the Industrial and Re¬
gional Development Program (IRDP),
whichisadmInisteredbyDRIE,assisted
Watercraft in producing the initial
prototype.AccordingtoSeligman,alarge
portionofallfundinghasbeenusedtopay
salaries and provide jobs.

Production Starts
Recentlymovedintoafacility with just

over1900squaremetresofspace,Water¬
craft is ready to begin production of its
vehicles. Currently, the company is
workingonaunitbeingbuilt toCanadian
CoastGuardspecifications foruseincon¬
junctionwith Coast Guard icebreakers.

"Wealsohavealargervehiclethanthe
Arktosonthedrawingboard,”saysSelig-
man. *'Infact,wearelookingat anumber
of different derivatives both larger and
smaller. A sophisticated production
vehicle like theoriginalprototypeArktos
willcost thecustomeraroundhalfamillion
dollars. We will be using standard com¬
ponents asmuch aspossible to simplify
bothoperationandmaintenance.Wewill
alsoprovidetrainingatourplantandhave
acrewof serviceengineersreadytotravel
offshore.

“Whenweget intofullproduction,our
currentstaff complementofninewillrise
toat least twenty,” headds,pointingout
thatCanadianandAmericansuppliers—
whosupplyalmostalIpartsandmaterials
usedbyWatercraft—willalsobenefit.“As
a100percentCanadiancontrolledprivate
corporation, we believe in using every
Canadian resource wecan."

Contact: BruceSeligman,
President,
WatercraftOffshore

Canada Ltd.,
10611 River Drive,
Richmond, B.C. V6X 1Z2.
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