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sands of possible information sources of varying
usefulness and credibility.

This issue of Consumer Quarterly spotlights
the Office of Consumer Affairs' Consumer Con¬
nection Web site (http://consumerconnection.
ic.gc.ca), which provides both easily accessible
information to help consumers protect them¬
selves in the marketplace and in-depth infor¬
mation for those researching consumer issues.

Consumer Connection's tools range from a
calculator that figures out the impact of service
fees on your mutual fund returns, to the
Canadian Consumer Handbook, to a quick and
clever quiz that determines your likelihood of
falling victim to fraud. As one visitor to the site
said, "It's a gold mine.... I took five minutes to
use this site, and I will shortly be saving almost
$200 a year."

The site also contains, or has links to, a large
body of Canadian research from consumer orga¬
nizations, academics and government. Recent
papers deal with the cost of credit, consumer
protection in the investment field, biotechnology,
consumer fraud, the role of voluntary codes in
consumer protection, and much more.

Whatever the topic, the information on
Consumer Connection is designed to:

be easy to access and use
save consumers time and money, and help
them avoid mistakes
present often complex information in a
simple, easy-to-understand form
provide seamless links to other consumer
and government sites, and additional
sources of information.
The numbers indicate that this approach is a

hit with Canadian consumers. From mid-May to
mid-June 2000, Consumer Connection received
roughly 30 000 visits. All together, users clicked
on more than 110 000 site pages during the
month, and these numbers continue to grow.

Only a Click Away!
The Canadian Consumer Information Gate¬
way (http://ConsumerInformation.ca) is an
on-line portal that gives one-stop access to
comprehensive consumer information com¬
plied by more than 25 federal departments
and agencies.The Gateway is a Service
Canada initiative, developed by the Office
of Consumer Affairs and Public Works and
Government Services Canada with the sup¬
port of Treasury Board Secretariat.To find
out more, turn to page 4.
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Mutual Fund Fee impact Calculator
Getting the Most
from a Mutual Fund
More and more Canadians are
investing in the stock market
through mutual funds, and the
amount they have invested has
grown quickly: from $30 billion at
the start of the 1990s to more than
$400 billion today.

With this growth has come a need
for credible consumer information
on how to invest wisely.The Mutual
Fund Fee Impact Calculator, a free
interactive Internet tool on Consu¬
mer Connection, is designed to help.

Developed by the Office of Con¬
sumer Affairs in cooperation with
the Ontario Securities Commission,
and launched on June 20, the Cal¬
culator shows how mutual fund
fees, such as load and management
fees, affect investment returns over a
period of time.The Calculator allows
consumers to gauge and compare
the impact of Canadian fees before
investing — an important consider¬
ation because an apparently small
difference in fees can have a surpris¬
ingly large impact on return over the
long term.

The Calculator has a help feature,
and offers links to related sites for
further information and advice on
investing.Terms that may be difficult
to understand are underlined; when
clicked, explanations appear.The
Mutual Fund Fee Impact Calculator
complements other calculators for
credit card fees and bank service
charges (see page 3). It is also
available on the Ontario Securities
Commission Web site
(http://www.osc. gov.on.ca).

Canadian Consumer Handbook
A Must Read for Canadians
with Consumer Problems
Canadians looking for advice on
where to go for help with consumer
problems can find it in the latest
version of the Canadian Consumer
Handbook.The Handbook is a guide
to the sometimes tricky sideroads
and alleyways of today's marketplace.

Now in its recently released sec
ond edition, the Canadian Consumer
Handbook is the result of the joint
efforts of federal, provincial and ter
ritorial departments responsible for
consumer affairs.The 94 page
Handbook covers more than 30 con¬
sumer topics, including electronic
commerce, home renovations, land¬
lord and tenant problems, funeral
services, collection agencies, decep
five business practices, product
safety and warranties.

It also gives helpful information
on topics such as consumer rights
and privacy issues, and provides
advice on how to recognize shady
dealers and the best way to get

action on your complaint.The
Handbook includes a Canada -wide
directory of government, business
and consumer association contacts,
and is available in English and
French, in both on-line and
printable versions.

Canadians looking for advice on where
io go for help with consumer problems
can find it in the latest version of the
Canadian Consumer Handbook.

Armed with Information
Do you have a hectic life? Could you use extra cash? Are you always on
the lookout for a good deal? Do you find it hard to say no to nice people?

If you answered yes to any of these questions, you face an increased
risk, according to research, of being a victim of fraud. All sorts of imagina¬
tive frauds perpetrated through direct mail, the telephone, classified ads
and the Internet cost North Americans billions of dollars every year.To
help you avoid being a victim, Consumer Connection offers a quick and
painless quiz to help you gauge your vulnerability to fraud.

While law enforcement agencies are hard at work to catch the villains,
consumers'first line of defence is to keep up their guard and be informed.
The quiz tells you both your score and, even if you are in the low-risk
category, provides you with tips on how to fraud-proof your life.
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Shopping Safely on the Internet
A recent Statistics Canada study has
shown that Canadian consumers are
much more cautious than their coun
terparts in the United States when it
comes to buying on the Internet.
Consumer Connection provides a
guide on how to shop on-line with

confidence (http://strategis.ic.gc.ca/
SSG/ca01180e.html).The guide is
based on the work of a group of
business, consumer and government
representatives. A companion guide
for merchants is also available.

. . . Canadian consumers are much more
cautious than their counterparts in the

United States when it conies to buying
on the Internet.

Credit Cards and Bank Service Charges

A Long Way from the Abacus
Informed consumers want to know
exactly what their credit cards and
bank accounts are costing them, and
want help navigating through the
often confusing maze of financial
service charges.The Office of
Consumer Affairs created two inter¬
active calculators to make the task
quick and easy.The calculators have
just been redesigned to make them
easier to use and to provide even
better information.

Finding the Best
Banking Deal
The Financial Service Charges Cal¬
culator helps consumers sort out
information on financial services
packages from financial institutions
across Canada.To use the Calculator,
consumers enter the number and
types of transactions they carry out
each month (e.g. cheques, pre-
authorized payments and automatic

The Financial Service Charges

Calculator helps consumers sort out

information on financial services

packages from financial institutions
across Canada.

teller withdrawals).The Calculator
then compares the services charges
for each type of account at 16 finan¬
cial institutions. Consumers can also
check the effect of changing their
banking habits on the service
charges they pay.

Using the calculator only takes
about five minutes. For more detail,
direct links are provided to the
financial institutions'Web sites.
To safeguard privacy, any financial
information users supplies stays on
their computer and does not travel
over the Internet.

An Annual Report on
Who Charges What
Canadians have long been concerned
about rising bank service charges,
but there has been no systematic
tracking of changes in service charges
over time.The Office of Consumer
Affairs issued its second annual
report on financial service charges
in February 2000.The report tracks
which fees rise or fall from year to
year, by how much and at which
financial institutions.

What’s the Deal
With Credit Cards?
Did you ever wonder why you pay
so much in credit card interest?
What kind of credit card service is

right for you? Are some cards better
than others? If you find yourself
asking questions like these, then
help has arrived.

The Credit Card Costs Calculator gives
consumers the information they need

to figure out if they are getting the

best deal from their current credit

card provider.

The Credit Card Costs Calculator
gives consumers the information
they need to figure out if they are
getting the best deal from their cur¬
rent credit card provider. Based on
the approximate balance carried
from month to month, the Calcu¬
lator compares the monthly cost of
28 major credit cards.

The calculations take payment
patterns, real interest rates and
annual fees into account.The Calcu¬
lator shows whether it is worthwhile
to switch to a low interest rate card
with an annual fee, or whether a
higher rate card without a fee is the
better choice. As with the Financial
Service Charges Calculator, to pro
tect privacy, any information entered
stays on the user's computer and
does not travel across the Internet.
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FOR FURTHER
INFORMATION

B about Consumer Connection,
contact Jean-Baptiste Renaud
E-mail:
renaud.jeanbaptiste@ic.gc.ca
Tel.: (613) 952-1915
or
Gary Allen
E-mail: allen.gary@ic.gc.ca
Tel.: (613) 952-0271

B about Consumer Quarterly,
contact Cathy Enright,
Office of Consumer Affairs
E-mail: enright.cathy@lc.gc.ca
Tel.: (613) 952-3466
Or write to:

Office of Consumer Affairs
Industry Canada
9th Floor, East Tower
235 Queen Street
Ottawa ON K1A0H5
Fax: (613) 952-6927
Consumer Quarterly is also avail¬
able on Consumer Connection, the
Office of Consumer Affairs’ home
page on Strategis, Industry Canada’s
business information Web site:
English
http://consumercunnection.ic.gc.ca
French
http://carrefourdesconsoŒimateurs.Jc.flG-.ca
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Welcome to “Privacytown”
Canadian consumers often face
difficult and complex privacy issues
pertaining to personal and financial
information, credit ratings, the
Internet, health care, the use of
social insurance numbers, and the
unauthorized collection and sale of
consumer data, among other things.

Visitors to Privacytown, just
launched on Consumer Connection,
will be able to take a privacy tour —
to the drug store, medical office,
shopping mall, bank, grocery store,
government offices and more.At
each spot, consumers can leam
when privacy issues might arise,
how best to deal with them, and
what their privacy rights and

At each spot, consumers can leam when

privacy issues might arise, how best to

deal with them, and what their privacy

rights and remedies are.

remedies are. Privacytown features
information on important related
issues, such as how to safeguard
against identity theft and how
personal information flows in the
knowledge based economy, as well
as links to other important sources,
such as the federal and provincial
privacy commissioners.

Canadian Consumer Information Gateway

Information that Matters
from a Single,Trusted Source
The Canadian Consumer Infor¬
mation Gateway complements
Consumer Connection. Developed
by the Office of Consumer Affairs
and Public Works and Government
Services Canada with the support
of Treasury Board Secretariat and
Service Canada, the Gateway is a
central source of consumer informa¬
tion compiled by more than 25 fed¬
eral departments and agencies. The
site organizes extensive consumer
research under familiar topic head¬
ings, including environment,
housing, food and money.The
information is available in both
English and French.

Launched by Industry Minister
John Manley on June 22, the Gateway
provides not only consumer informa¬
tion but also helps users find the
contacts within the federal government

they need.The site is navigable by
topic or with the help of a powerful
search engine. Related Web links,
e-mail addresses and regional phone
numbers are provided throughout.
All contributing partners regularly
update their content to ensure it is
current, and the Gateway's informa¬
tion base will expand as new part¬
ners come on board.

The portal is designed to help the
federal government and its partner
organizations provide credible con¬
sumer information to all Canadians.
The Gateway is specifically designed
to reduce the difficulty of finding the
right federal source of information.
It also helps those who don't have
Internet access because government
telephone enquiry officers can use
the Gateway to quickly direct callers
to the proper source of information.

The Gateway's address is
http://ConsumerInformation.ca


