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Caribbean Mission Successful in Promoting N. B.
Products and Services

As part of Industry, Science and
Technology Canada's continuing
efforts to establish markets for New
Brunswick In small island state coun¬
tries, a two week Caribbean Mission
took place in late November and
early December.

CountriesvisitedwerePuertoRico,
Jamaica, the Dominican Republic,
Trinidad and Tobago.

The Mission was organized and
sponsored by the International Trade
Centre-MonctonInconjunctionwith
trade commissioners on each island
visited,whohosted andsetupmeet¬
ings with Interested contacts.

N. B.companies takingpartIn the
mission were Britnell Trading, Saint
John; Cabot Enterprises, Moncton;
GTAConsultants(fisheriesconsultant),
Shedlac; Canron Pipe Atlantic, Saint
John;DonovanChemicals,SaintJohn;
TheFoodGroup,SaintJohn;MelEnvi¬
ronmentsLtd.,Moncton;Victoria Co¬
op.,N. S.; as well as one representa¬
tive each from Industry,Science and
Technology Canada, and Com¬
merce and Technology.

According to Guy-André Gélinas,
Senior Trade Commissioner with ITC,
theeventprovedverysuccessful. 'We
were able to promote and make
contacts for a great many of our
province'scommoditiesandservices
including foodstuffs,non-foodItems,
building materials, office/ hospitality
and theatre furniture,aswellas fisher¬
ies consultation."

As a direct result of the mission
CabotEnterprises,aMoncton-based
trading house, has begun shipping
one of its productlines to the Carib¬
bean. 'As of December 1990, the
Majesta lineof facialand toilet tissue,
'paper towels and napkins is being

shipped to Puerto Rico," says Jeff
McCullough, Vice-president and
General Manager of Cabot Enter¬
prises. 'Prior to November, we had
made contacts and scouted that
marketbutverydefinitely,the tripput
the finishing touches on our actually
beginning to export Majesta. The
doors were also strengthened to
market other lines handled by our
companyaswell." McCulloughterms
the Caribbean Mission 'extremely
successful" for Cabot Enterprises.

Gélinassaysthepurposeof estab¬
lishing the Caribbean market is two¬
fold. 'Not only are we Instituting
markets for New Brunswick products,
we areIncreasing the use of the port

ofSaintJohn. Wehaveacompetitive
edgeInexportingtotheseislandstates
aswehavetheSaintJohnportaspart
of the province. This definitely figures
in making New Brunswick products
price competitive and equally as
Important, it increases activity at the
port."

Businessesinterestedintakingpart
inthenextCaribbeanMlssion(dateto
bedeterminedlater)areencouraged
to call Guy-André Gélinas at the In¬
dustry,ScienceandTechnologyCan¬
ada office in Moncton at 851-6440.
The itinerary Includes visits to Nassau,
Freeport,GrandCayman,Martinique
and Guadeloupe.

Jeff McCullough.V.P.andG.M.of Cabot Enterprises (left)andGuy-AndréGélinas,
Senior Trade Commissioner, ITC, (right) are shown with a sample of Majesta
products being shipped to the Caribbean.
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InvestTech ’91
provides new
sources

Activités planned
by Technology
Partners Forum

The 8th meeting of the New Bruns¬
wick Technology Partners' Forum was
held in March, chaired by ISTC-New
Brunswick.

The Forum, which meets three or
four times a year, is made up of 14
member organizations, in addition to
ISTC. ForummembersareallInvolved in
variouswaysIn thedevelopment,trans¬
fer or acquisition of technology.

In addition to regular meetings, a
numberofproactiveactivitiesareinthe
planning stages Involving Forum mem¬
bers. The first is an ISTC led mission of
members to Europe which will focuson
providing participants witha European
perspective on the use of technology
asabasis for Improvingthecompetitive
position of New Brunswick firms. It will
also provide exposure to various sci¬
ence and technology networks and
businessorientedservicesandprograms
designed to build industrial competi¬
tiveness. The mission is scheduled for
April 1991.

The second activity is a proposed
technology transfer mission to the Bos¬
ton area,proposed for June 1991. The
mission, organized by ISTC-New Bruns¬
wick and the Canadian Consulate
General in Boston, Massachusetts, will
focusontheexperienceof theNortheast
UnitedStatesInusingtechnology-based
development as a basis to diversify the
economy.

Further information on the Technol¬
ogy Partners' Forum and its activities Is
availablebycontactingVictor Landry -
ISTC Moncton at (506) 851-6421.

Display Space
Available

Display space for products that are
“madeInNewBrunswick' Isavailableat
the BusinessServiceCentreInMoncton.

According to Jeanne Cormier,
Coordinator of the BSC, anyone In the
province wishing to make use of the
opportunity to exhibit their items Is en¬
couraged to call her at 851-6424 for
information.

Looking fornewsourcesof technol¬
ogy and capital? In today's competi¬
tive marketplace, finding the right
sources of money and know-how can
give your company the competitive
edgeitneeds. Analliancewiththeright
partner can leverage your special
strengths into foreign markets.

InvestTech '91 offers private inter¬
viewswithexperts fromCanadianposts
abroad who can help match your
company with theright foreign sources
of technology,capital and expertise.

Organization of InvestTech '91 is
assisted by Industry,Science and Tech¬
nologyCanada,theNationalResearch
CouncilandtheNewBrunswickDepart¬
ment of Commerce and Technology.

The officers at InvestTech '91 are
specialists from the Investment Devel¬
opment Program (IDP) and the Tech¬
nology Inflow Program (TIP) with first¬
handknowledgeof theInvestmentand

(continued on page 6)

Effective Sept. 19, 1990, the New Brunswick and Prince Edward Island offices of ISTC were reorganized. The P. E. I. office now
reports functionally to the Executive Director of N. B.,Mr.Yvonne Lavallée. The following organizationchart depicts the respon¬
sibility of the N. B. and P. E. I. offices.

ISTC - NEW BRUNSWICK and
PRINCE EDWARD ISLAND

EXECUTIVE DIRECTOR
Yvon A. Lavallée

SECRETARY
Cécile LeBlanc

DIRECTOR, INDUSTRY, & TECHNOLOGLY
Paul LeBlanc

I
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Federql/Provlnctal, DISTCOVERY
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W. Boardman — Pulp andPaper. Mining
M. Sheen — Services, Software. TNIBS, WISE
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J. -G. Bernard — AIM/AMT, Electronics, AMTAP,

MAPS, Rastics
B. Potsma (P.EJ.) — Environment
A. Bowman (P.E.I.) — Agro-Food, Health, Medical
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P. Kimball — Secretary
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Finance
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Canadian Scholarship Program Sponsored by I S T C
Industry, Science and Technology

Canada Iscontinuallybuildingabroad
range of new services, all aimed at
promoting the competitiveness of
Canadianindustry. One key Issue Is the
human resource factor, recognized as
possibly the most Important asset tobe
developed. It has been identified that
anexpandedsupplyof highly qualified
peopleare essential if Canadianindus¬
try Is to be In a position to compete
successfully at the global level.

Becauseof theapparentandgrow¬
ing shortage of engineers and skilled
workers of all types,the federalgovern¬
ment has Instituted a program called
Canadian Scholarships. Designed to
encourage high school and CEGEP
graduates, particularly women, to pur¬
sue undergraduate degrees inscience
and technology, the program is in Its
third year and has proven to be very
successful.

Canadian Scholarships Is an $80
million national program, initiated In

January 1988, through which the fed¬
eral government annually awards over
2,500 new scholarships, tenable for up
to four years, to topCanadianstudents
entering first-year undergraduate stud¬
ies, In Canadian learning institutions, in
natural sciences, engineering and re¬
lateddisciplines. Giventheannualvalue
of $2,000, the scholarships have a po¬
tentialworthofupto $8,000perstudent,
atleasthalfofwhicharewomen. Asthe
programreachesmaturity,upto 10,000
of Canada's best undergraduate stu¬
dents will benefit annually. Academic
excellence is the basis for the initial se¬
lection and Is the principal criteria for
scholarship renewal. Upongraduation,
many of these students will be sought
after by Canadian organizations look¬
ing for top graduates to join their team.

Public awareness of the program
has grownsince itsInaugeratlonand to
date more than 1300educational Insti¬
tutions have been Involved eachyear.

Industry involvementand support is

importanttotheCanadianScholarships
Program. Companies,firmsandcorpo¬
rations can become Involved by pres¬
entation of awards at ceremonies In
universities, colleges and high schools;
use of the planned registry of Canada
Scholars as a tool for summer, co-op
and full-time recruitment; donation of
'Corporate Canada Scholarships" to
Increase the number of benefitting stu¬
dents, to help support studies in a par¬
ticular field or to pursue other mutually
agreed objectives.

Benefits to companies supporting
theprogramIncludeagreatersupplyof
the engineers and skilled people the
company might require; public recog¬
nition of corporate support of Cana¬
dian youth and advanced education;
closer links to the Canadian university
community and the particular institu¬
tions in question; suitable sponsorship
recognitionintheCanadaScholarships
Programmaterials,released nationally.

More information on the program,
as well as corporate involvement,con¬
tact Douglas Hull, Director, Research
Grants and Scholarships, ISTC, 235
QueenSt.,Room840F,Ottawa,Ontario
KlA 0H5. Tel. (613) 993-6857.

Job Registry
Service

The Technical Services Council, in
cooperationwithIndustry,Science and
Technology Canada, has set up a Job
registryservice for winnersof Canadian
Scholarships. Recipientsof thescholar¬
ships willhave thechoiceof beinglisted
in the registry free of charge and ac¬
cessing Canadian businesses who re¬
quire co-op, summer or permanent
employees.

Currently supported by 840 mem¬
ber firms, and providing service to be¬
tween 2500 and 4000 companies and
over5000individualsannually,theTech¬
nical Services Council is an industry-
sponsored placement service andper¬
sonnel consulting firm founded in 1927.

It is expected the first annual regis-
terwillbepublishedearlyin1991andwill
bemadeavailabletoemployersofhigh-
techindustry,largeandsmallmanufac¬
turers,aswell asscience-based federal
government departments.

Denaco Industries Ltd. and Pavecare
Industries (1989) Ltd.

O Twosuccessfully runcompanieshave resulted ina Monctonarea businessman
winning a national award.

DenisArsenault received the FBDB Young Entrepreneur Award in October 1990
asNew Brunswick'soutstanding talent for innovation,businesssuccessandcommu¬
nity involvement. He was nominated for the award by Industry, Science and
Technology Canada's Moncton office.

The first of Arsenault'scompanies,Pavecare Industries Ltd.,wasbegunIn 1985
andprovidedpaintingservicestotheMonctonarea. Astimewenton,thecompany
expanded toIncludestreetcleaning,asphaltrepairmaterial,traffic safetydevices,
de-Icing chemicals and asphalt crack filling. Experiencing significant growth,
Arsenaultandhiscounterpartsmadethedecisiontobranchoutandin1988,formed
the company Denaco Industries.

'Denaco was started because of what we felt was the need to design and
manufactureour ownequipment for Pavecare',says Arsenault. 'We were import¬
ing our painting equipment from the States and we needed a steel fabricating
company to redesign it to meet our standards of quality.' The company also
manufacturesroadmaintenanceandroadmarkingequipmentaswellasconstruc¬
tionarrow boards. As well,Denaco's designersandengineersprovide tailor-made
fabricated products for its customers.

Denaco and Pavecare eachexperiencedsalesabove the million dollar mark
in 1990 and jointly employ 25 full-time people with upwards of 60, including mostly
students, during the summer months (May to September). Their market Includes
municipalities, trans-portatlon departments and the private sector throughout the
Maritime provinces. Plans are in the offing to expand to Quebec and Ontario. As
well,anewcompanyhasJust been formed torepair pallets for theCanadianPallet
Council for the Maritimes.

Arsenault Is very adamant about giving credit to his employees. 'The most
important key tosuccess is to getgoodemployeesandkeep them',he says. 'I've
managedtoput togetheranexcellentteamandhavefoundpeoplewhoarehighly

t motivated and very particular about their work. They are as much a part of our
success as anything.'
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"Strategies for Success" satellite conference for growing
businesses

A one day cross-Canada satellite
conference entitled 'Strategies For
Success' will be held May 29 to assist
Small and Medium-sized Enterprises
(SMEs) In becoming competitive In
today's increasingly complex business
environment.

The national workshop will focus
on four challenges to growth: human
resource management, market devel¬
opment, technological Innovationand
financing. It will guide SMEs onhow to
cope with the growth challenges they
face and familiarize them with the na¬
tional and local services available to
help them. New Brunswick centres
hosting the event will be Sussex and
Dalhousie.

The conference Is being organ¬
ized and sponsored by the Entrepre¬
neurship and Small Business Office of
Industry, Science and Technology
Canada in cooperationwithanumber
of private and public sector organiza¬
tions. Participants In 'Strategies For
Success' will access expert practical
advice on the growth challenges they
are facing, develop networks and in¬
crease their understanding of the pro¬
grams and services available to them.

Sponsorsof the Showcase willgain
valuablecontactswithSMEs,developa
betterunderstandingof theirneedsand
collect the market researchneeded to
effectively meet these needs. At the
same time, they will be demonstrating
theircommitmenttotheCanadiancom¬
petitiveness of SMEs at a national and
local level.

Workshops will be held In 35-50
locations across Canada (Involving
approximately 2000 Small to Medium¬
sized Enterprises) with eachsite utilizing
the same quality materials and event
format. Questionsandcomments from
these workshops will be fed back to a
nationalpanel forumwhichwill formthe
centerpiece of theconference. A high
profile panel discussion will be simulta¬
neously broadcast from Toronto to link
participants all over the country for ap¬
proximately two hours during the day.
Conference Format:

A prominent business comentator
will host the introductory broadcast In
Toronto. Expected to last about 45
minutes, the broadcast will be seen
simultaneously across Canada. Then

the panel of approximately 10 experts
will be Introduced. It will Include busi¬
ness people who have grown their
companiesandbusinessintermediaries
specializingInvariousaspectsof growth
strategies. The moderator and panel
will give a brief Introduction to the four
challenges. They will thencallonall the
sites to phone and fax questions and
comments to the central location dur¬
ing the course of the day. These will be
discussed by the national panel during
a 1-1/2hour broadcast, followingcom¬
pletion of the workshops. At all other
sites,alocalfacilitatorwillmoderatethe
event, supported by a panel of local
experts.

At the local level, workshops will
address the four growth challenges. A
workbook, outlining the opportunities
andpitfallsInvolvedingrowthandhelp¬
ingthemassesstheircorporateposition,
willbedistributed totheparticipants. At
both the central and local events, an
entrepreneur and business intermedi¬
ary from the panel of experts will lead
each workshop where discussions will
address issues peculiar to their region,
aswellasmoregenericconcerns. Where
applicable, sponsors will be used as
resourcepeople,calleduponaspanel¬
istsor for expertadviceduring thework¬
shop discussions. After eachworkshop,
questions and comments will be com¬
piled and sent by dedicated fax and
phone lines to the central event.

Following the workshops, partici¬
pants from all sites will convene for the
live broadcast of the national panel
forum. The panel will answer questions
and respond to comments generated
through the day by the workshops at
each site.Through the responses of the
national panel forum, participants will
gain a better understanding of com¬
mon proboems and regional differ¬
ences.

A small trade show willbe setupat
each site featuring the products and
servicesof sponsors. Participantswillbe
encouragedtovisit theseareasandget
to know the people In their community
who can help themIn each of the four
subject areas.

The benefits of 'Strategies For Suc¬
cess' are expected to continue long
after the conference ends. The work¬
bookusedwillbeanongoingreference

for participants. As well, the national
panel forum discussions will be vide¬
otaped and edited so business people
unable to attend can benefit from the
expert advice of the panel members.

Rubin Cosman
Furniture
Designer

A young Saint Johnarea architec¬
turalwooddesigner andcraftsmanhas
taken the initiative and turned his love
of woodworking into a full-time career.

Robin Cosman of Grand Bay cre¬
ates, In his words, 'Innovative and un¬
cluttered' pieces of furniture which he
hopes will be his trademark as a New
Brunswick craftsman.

'1do notdo period reproductions.
Everypiece thatIbuild isspecialInItself.
Iwork with my clients, finding out what
theyspecificallywantandthenIbuild a
scale model of one quarter the size of
the finished piece', says Cosman. All
pieces are signed and dated and the
models are kept as a reference for fu¬
ture.

Bended Ath Bench
BomandraisedinSouthBay,onthe

outskirts of the Port City, Robin was
broughtup inahome wherewoodand
tools were always close at hand. His
father wasashop teacherwhoopened
a construction company In the mld-
60's,whenRobinwasonlyachild. 'Iwas
always around visiting home building
siteswithmyDadandI'vealwayshada
naturalloveofwell-craftedwoodItems'.

After graduating from an aca¬
demic-college prep, course at St.
Malachy's High School in Saint John,

(continued on page 5)
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Robin Cosman
(continued from p. 4)

CosmanhadnoIdeaofwhathewanted
to pursue as a career. He worked for a
year anda half onan Irving tug boat In
SaintJohnandthenasamember of the
Mormanreligion,completedatwoyear
mission In Oregon. In 1962,he entered
BrighamYoungUniversityInUtah, where
he enrolled In a woodworking course
under the professorship of the world re¬
nown woodworker and author Dale L.
Nish. 'Ibelievehemusthavebeenable
toseemymeritasa’craftsmanbecause
heofferedmeajobashisshopassistant,
along with a small scholarship. My an¬
swer was ‘no’. I still wasn't convincedI
wanted to make a career In this field',
saysCosman. HereturnedtoSaintJohn
andspentanother year workingwithhis
father,buildingloghomesInadditionto
doinga lot of private woodworking. *lt
wasduringthis timeIrealizedthatsome¬
how I was going to make a living with
whathadbecomemyall-timepassion-
wood designing and crafting.*

Soback toBrighamYounghewent
for four years, which included doing
some teaching under the assistance of
Nish. During this time, the turning point
ofhiswoodworkingcareer cameabout
when he had the opportunity to work
under six of the best wood designers In
the United States. ‘This Is when I really
becameInterestedInthedesigningend
of things and found out that good de¬
signcan'tbe taught. Youeither haveit
or you don't',he says.

And, obviously. Robin Cosman
does. He Is doing very well, creating
pieceslikediningroomtablesandchairs,
bedroom furniture, living room tables,
office furniture, bookcases, entertain¬
ment centres, rocking chairs and even
organs. He uses maple, cherry, birch
and walnut, purchased locally in New
Brunswick. His exposure is mainly word
of mouth and his target market Is the
professional community.

Cosmanhaswrittenfor’FineWood¬
working' magazineand,InJulylastyear,
won honorable mention at the Cana¬
dian competition 'Form and Function-
DirectionInCanadianDesign' inToronto
for.whatheconsidershis favoritepiece
of furniture, a bended ash bench (see
photo above). And the fact it was the
first time winners had come from New
Brunswick was very significant to
Cosman.

'1 would like to see this as part of
putting our province on the map. I
don't think New Brunswick has to takea
back-seat toanyplaceandI’dlike tobe
part of making people realize we are
specialandcancreate special things',
he says.

Gordon MacLennan,SeniorSector Development Officer with ISTC.recently retired.
He Is seen above receiving a plaque In recognition of 23 years service to the
Government of Canada from acting executive director Paul LeBlanc.

Calendar of Events

Tracadie

Date Event Location
Sponsoring
Organization Contact

March30-
April 1 /91

Maine
Sportsman Straw

Augusta ME Tourism Canada A. Lord
851-6455

April /91 Senior Travel
Days Show

Providence Tourism Canada A. Lord
851-6455

April /91 Technology
Partners Mission

Europe ISTC V. Landry
351-6421

April /91 Continents
Express Spring
Trade Show

Bangor ME Travel Trade A. Lord
851-6455

April 11 /91 NE Meeting
Industry
Conference

Boston Tourism Canada A. Lord
851-6455

May 6 /91 Ski Croup '91 Waltham MA Travel Trade A. Lord

May29/91 Showcase '91
Strategies For
Success

Sussex/ Dalhousle ISTC P. Patterson
851-6061

June /91 NEBS Mission/
Technology
Transfer

New England ISTC V. Landry
851-6421

June /91 InvestTech '91 Fredericton,,Saint John
Moncton,Edmundston.

ISTC E. Anderson
1-800-332-3801
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frade Shows & Buyers’ Missions
Information on the following Initiatives of External Affairs and
International Trade Canada may be obtained by calling
(506) 861-6452 or Zenith 1-800-332-3801.

EVENT LOCATION DATE

Agriculture, Food Products and Services

’New England Dairy
Deli Show

Boston April 16-17

’North East Food
Service Show

Boston April 21-23

Incoming Buyers to
Hostex'91 CRFA
Show

Toronto April 21-24

Food Marketing
Institute Show

Chicago May 5-8

Arizona Retail
Growers Show

Phoenix May 17-19

National Restaurant
Assoc. Show

Chicago May 18-22

Att. Prov. Promotion
Table Top reception
for gourmet products

Pittsburgh May 31 -
June

Under Utilized Fish
Species Seminar /
Workshop

Boston May

Chef de Cuisine
Demo / Reception

Chicago June

Incoming Fish Buyers
from Ga.,Fla., 8c Tenn.

Quebec 8c
N. B.

June

’Texas Restaurant
Show

Dallas June 23-25

•No federal pavillon, PEMD applications available

Looking for Trade and Industrial Shows relevant to your firm
other than those listed above? The ISTC office has a DI¬
RECTORY OF WORLD-WIDE AND INDUSTRIAL SHOWS, with
Indexes by Subject Areas and by Countries. Telephone
(506) 851-6452 or Zenith 1-800-332-3801 to access this
information.

ISTC New Brunswick te_
ISTC New Brunswick newsletter Is published by
Industry, Science and Technology Canada.

Regional Office:
770 Main Street
P.O. Box 1210
Moncton, N.B. E1C8P9
Telephone: (506) 857-ISTC
Facsimile: (506) 851-6429

Publications Corner
The following publications are available from the

ISTC Business Service Centre in Moncton. Drop in or call 1-
506-857-1STC.

- Pocket Facts: Canada - Economic Indicators
- Canada 1991 an International Business

Comparison
- A Guide for Canadian Business In Korea
- Competing Under Free Trade
- Small Business In Canada
- Export Opportunities in Japan
- The Mushroom Market
- Canada Scholars Kit
- North American Free Trade

InvestTech '91
(continued from p.2)
technologyavailablearoundtheworld. Inorder tomatchthe
needsof your company with an appropriate source of tech¬
nology or investment, they will want to hear concise but
specific Informationabout your company aswell as its imme¬
diate and longer-term requirements.

The Investment Development Program helps Canadian
companies find the investment they need. It actively pro¬
motes investments that take the form of new plants and
equipment, jointventuresor strategic partnerships. The Tech¬
nologyInflowProgramprovidesadvisoryservicesandfunding
to Canadian companies to help them acquire the foreign
technology theyneed toremain internationally competitive.

Officers will be taking part from Chicago, Los Angeles,
Paris,Princeton,Seoul,Stockholm,Toyko,Boston,Tel Aviv and
the Hague. Visits are planned for Moncton, Saint John,
Fredericton, Edmundston and Tracadie.

More Information is available by contacting: Eric Ander¬
son, ISTC, 1-800-332-3801; Yves Daigle, NRC, 1-506-851-6147;
and Ginette Ouelette,Commerce 8c Technology, 1-506-453-
3981.
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Made in New Brunswick <

Companies wishing to take advantage of this feature may do so without charge simply by sending sufficient material on product or
service of no more than 50 words and a glossy black and white photograph to 'Made In New Brunswick'. ISTC New Brunswick Newsletter,
Industry, Science and Technology Canada, P.O. Box 1210, Moncton. New Brunswick. EIC 8P9. As the newsletter Is produced In both
official languages, please send material in English and French if It is available.

Majesta Irving Tissue Ltd., a subsidiary of Irv¬
ingForestProducts,hasbegun produc¬
inga new line of paper productsunder
thename of Majesta.

HousedintheDieppe BusinessPark,
Moncton, the Majesta plantopenedIn
August 1990andIsequippedwithsome
of the most modem technology avail¬
abletoday. Inlate 1990,theplantwent
into full operation, running 24 hours a
day.

Employing over 100 people hired
from the local area, there are seven

production lines, housed in a 13,935
square metre facility. Majesta manu¬
facturespaper towel.facialtissue,bath¬
roomtissueandserviettes. All four prod¬
ucts are made from biodegradeable
materials. The product Is sold in super¬
markets In Atlantic Canada and Que¬
bec. From the Dieppe facility,Irving Tis¬
sue transports Majesta products
throughout eastern and central Can¬
ada and Into the northeastern United
States.

Thermopak Thermopak is a Shippagan based
company that manufactures plastic
products with a process called ther¬
moforming.

Incorporated In July 1987, Ther¬
mopakbeganItsoperationIn the fallof
the same year as a result of program
funding through the Department of
Commerce andTechnology. Growing
from two part-time employees, the
company now employs four full-time
staff, with plans to hire two more this
spring.

The company, which began In a
1,000 square foot building, now oper¬
atesinanew5,000squarefoot facilityIn
the Shippagan Industrial Park. Ther¬

mopakproducesfoodpackagingitems,
horticulture products, hardware prod¬
ucts, toysandgamespackaging. Serv¬
icesalso includeblisterpackaging,skin¬
packaging,shrinkpackaging,assembly
lines,diecutting,designandprototype,
as well as pad printing on specific ar¬
ticles.

Thermopak's principle market
centres mainly In the Shippagan area
but plansareunderway to develop the
Maritime market. Recently the com¬
pany acquired a sizeable account in
the United States and sees the export
market to the eastern U. S. asanImpor¬
tant potential.

Major Woodworking Ltd.

Major WoodworkingLtd. Isa manu¬
facturer of wood products located In
Maugervllle, N. B. The company has

been In operation since 1985 with its
main product being custom crafted
cabinetdoors fromany typeofwoodIn
various styles.

Other items include kitchen cabi¬
nets,custommouldings,doorjambsand
window sashes, Interior doors, board
roomtables,mantles,receptioncount¬
ers,entertainmentcenters,screendoors,
as well as reproduction repairs and re¬
placement pieces for heritage proper¬
ties.

Selectkilndriedlumber,hardwoods
and softwoods, In the milled but rough
state,are purchased from lumber bro¬

kersInN.B.andQuebec whileplywoods
and other raw materials are mainlyac-
qulred through wholesale distributors in
N. B.

The company's customer base in¬
cludes the construction trade, both
commercial and residential, project
development companies, the general
public, insurance companies and all
levelsof government. Themajormarket
area is New Brunswick with periodic
orders fromotherareasin theMaritimes.

Major Woodworking Ltd. currently
employs 12 and Is housed In a 5376
square foot facility. SinceitsInception5
years ago,company sales have nearly
tripled in volume.

SPECIAL INSERT


