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® (1530)
[English]
The Chair (Lisa Hepfner (Hamilton Mountain, Lib.)): I call

this meeting to order. Welcome to meeting number 17 of the Stand-
ing Committee on Canadian Heritage.

Before we begin, I'd ask all in-person participants to read the
guidelines written on the updated cards on your table. These are
measures in place to help prevent audio incidents and to protect the
health and safety of all participants, including the interpreters. You
will also notice there's a QR code to a short awareness video,
should you need that. Pursuant to the routine motion adopted by the
committee, I can confirm that all witnesses online have completed
the required connection tests in advance of this meeting. Please
wait until I recognize you by name before you speak. All comments
should be addressed through the chair.

Pursuant to Standing Order 108(2) and the motion adopted by the
committee on Wednesday, November 5, 2025, this committee is
meeting to study the effects of influencers and social media content
on children and adolescents.

We have with us today, by video conference, Fenwick McK-
elvey, associate professor of information and communication tech-
nology policy at Concordia University.

[Translation]
From the Association des créatrices et créateurs de contenu du

Québec, we welcome Laurence Labrosse-Héroux and Farnell
Morisset.

[English]

From B'nai Brith Canada, we have Richard Robertson, by video
conference.

From the Canadian Centre for Child Protection, we have
Monique St. Germain, by video conference.

Also by video conference, we have Dr. Jocelyn Monsma Selby
from Connecting to Protect.

Everybody has five minutes for an opening statement.
We'll start with Fenwick McKelvey.

Go ahead, sir.

Fenwick McKelvey (Associate Professor, Information and
Communication Technology Policy, Concordia University, As
an Individual): I am an associate professor in information and
communication technology policy at Concordia University. I'm pre-

senting along with Dr. Elizabeth Dubois, who cannot be here today,
and sharing research developed at the Pol Comm Tech Lab's project
on political and civic influencers.

We are presenting today as experts in digital media systems and
automated media, with a growing attention into influencers, real
and virtual. While our research largely attends to the broader media
dynamics, we emphasize some trends necessary for understanding
how these changes may impact children, and especially youth.

Research shows that children have lived through profound
changes in our media systems. Twitch and TikTok, as well as
games like Roblox and Fortnite, normalize and teach children to
use cryptocurrencies, such that 80% of respondents in a youth sur-
vey claim to have invested in an in-game currency. Al usage as
well is dominated by gen Z users, with many of our students being
exposed to Al content daily.

We are just beginning to appreciate the scale of these changes.
Fifty-five per cent of teens use TikTok, whereas just 22% of adults
use it. The gap in media habits seems to be growing, so we need to
be mindful not to panic over the change. Youth have sophisticated
media habits; they are neither helpless nor without support. Parents
and schools play important roles in teaching media literacy. Most
parents have talked to their children about online safety.

One major challenge has been the rise of online influencers in
our media system. An influencer is “a highly visible subset of digi-
tal content creators defined by their substantial following, distinc-
tive brand persona, and patterned relationships with commercial
sponsors”, according to Brooke Erin Duffy in 2020. Influencers
vary in quality and reliability, but speaking as a professor and from
what we've encountered in our research, I know that our students
know people who have careers as influencers, and many of our stu-
dents can better identify with influencers than with journalists as a
career choice. Seventy-eight per cent of youth follow an influencer.
Dr. Elizabeth Dubois studies the role of political influencers, a key
consideration in how youth form political opinions today.
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Good as their strategies may be, youth have to navigate a com-
plex media environment that at times is adversarial. Influencers
may be used intentionally to perpetuate known harms, such as cy-
ber-bullying, negative mental and physical health impacts and dis-
information, but they are not the only challenge to today's media
system.

Media systems are increasingly flooded with fake, scammy and
Al-generated content. The next turn in this ongoing experiment on
youth will involve Al Internet users of all kinds are also impacted
by scams from unaccountable online advertising and ineffective on-
line safety measures in many of our platforms. Reuters reports
that $16 billion—10% of Meta's advertising revenue—comes from
scam advertising. Being online now requires constant attention to
avoid being scammed.

Influencers, Al and media systems more broadly have complex
positive and negative effects, but increasingly, the problem is not
connectivity, exposure or being online; it's about good habits, good
supports and good choices.

Policy can improve this environment through better accountabili-
ty for advertising and advertising-supported industries like social
media and very large online platforms; better protection against
scams, and more accountability for advertising firms and platforms
that do not effectively address scams, harmful apps and false adver-
tising on their platforms; and better standards to help influencers
demonstrate their trustworthiness and reliability.

These objectives can happen through support to ensure age-ap-
propriate design in platforms and through efforts to ensure that plat-
forms fulfill their social mission; enforcement and scaling of exist-
ing regulation through the CRTC and the Competition Bureau to
compel these regulators to be more proactive against false advertis-
ing, to combat stereotyping and to work to create good jobs for this
new class of media creators—influencers; and finally, continued
support for public service media and greater support for frontline
workers teaching media education.

Thank you very much. That concludes my comments.
® (1535)

The Chair: You didn't use the full five minutes. Thank you very
much, sir.

We will go to the room now. Between the two of you,
[Translation]

Laurence Labrosse-Héroux and Farnell Morrisset, on behalf of

the Association des créatrices et créateurs de contenu du Québec,
you have the floor for five minutes.

Laurence Labrosse-Héroux (General Manager, Association
des créatrices et créateurs de contenu du Québec): Good morn-
ing everyone.

We're very pleased to be here to discuss issues that directly con-
cern our industry and our community.

Il start by introducing myself. My name is Laurence
Labrosse-Héroux and I'm the co-founder and general manager of
the Association des créatrices et créateurs de contenu du Québec, or
ACREA. I'm joined by my colleague Farnell Morisset, who is him-

self a content creator and a member of the board of directors. In
fact, given that he creates content that is focused on politics and
news, Farnell is doing a lot, in my opinion, to combat disinforma-
tion.

We're here today to represent Quebec's content creators.
ACREA's mission is to bring together Quebec's content creators
within a single community in order to develop unified talking
points, lend credibility to the industry, get organized and increase
our influence. Over the course of the year, we mainly organize
small events to bring together content creators. We're also the orga-
nization that produces the Gala InfluenceCréation, the official con-
tent creator gala, which promotes content creation in Quebec. Our
organization has been in existence for about two years, and it cur-
rently has almost 1,000 members.

ACREA aims to offer its members various resources to help
them in their journey as content creators. We offer various online
training courses, one of which focuses specifically on mental
health. This fall, we also organized a 14-unit training session,
which included two full sections dealing with disinformation and
public relations. We're aware of the issues affecting our community
and are on top of them. We aim to ensure that our members are
aware of these issues as well. Naturally, because we represent a
rapidly developing industry, there's a lot that has to be done. Our
community is slowly getting organized.

There's still a lot to do. We're also aware that we have a direct
influence on Gen Z and Gen Alpha, who are very present on social
media. That's where they get all the information that makes up their
daily lives and their culture. There's a lot to be done in this industry,
and we believe it's very important to make sure that content cre-
ators are aware of the influence they can have on their own audi-
ences, particularly young people. We have seen a number of exam-
ples of abuses in this regard in recent years.

Currently, we get the sense that the web reacts to the web. That
doesn't mean that things are always well regulated or well man-
aged, but content creators, who generally specialize in specific
fields, do go to the trouble of responding to abuses that can occur
on the web.

We're very pleased to be here with you today to talk about such
important issues. We hope we can shed some light on the reality we
experience in this respect.

® (1540)
The Chair: You're all very precise today.
[English]
Next, we will turn to B'nai Brith Canada and Richard Robertson.

Sir, you have the floor for five minutes, should you need five
minutes.

Richard Robertson (Director, Research and Advocacy, B'nai
Brith Canada): Thank you, Madam Chair.
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Honourable committee members, my name is Richard Robert-
son. I'm B'nai Brith Canada's director of research and advocacy.

B'nai Brith Canada is Canada's oldest human rights organization
and the voice of Canada's grassroots Jewish community. Our orga-
nization, which was established in 1875, is dedicated to eradicating
racism, anti-Semitism and hatred in all of its forms, as well as
championing the rights of the marginalized.

The radicalization and indoctrination of Canadian youth online
represents a dangerous threat to our national security and the con-
tinued vitality of communities across Canada. The spread of disin-
formation and misinformation online propagated by influencers on
social media is having a devastating impact on the well-being of
Canadian children and adolescents. Not only are they being victim-
ized by the obscene content they are encountering, but our online
spaces are sadly being used to inculcate them towards violent ex-
tremism.

Canada has a duty to protect its next generation from the dangers
of increasingly virulent and polarized online content. As a society,
we cannot afford to remain idle while our youth are subjected to the
disseminations of nefarious actors and the proliferation of radical
ideologies on social media and other digital platforms.

This committee, through its present study, has the opportunity to
make recommendations that will provide additional protections for
young Canadians as they navigate online spaces. If implemented,
our recommendations will ensure that our nation is proactively con-
fronting the risk posed by the radicalization of Canadian youth on-
line. To assist the committee, B'nai Brith Canada presents the fol-
lowing three recommendations.

Our first recommendation is that the committee recommend that
the Standing Committee on Public Safety and National Security
commence a study on the threat of youth radicalization online in
Canada.

In July 2025, the Canadian Security Intelligence Service, CSIS,
published its public report for 2024, which discussed violent ex-
tremism and youth radicalization. The report indicates that Canada
has seen a growing trend of youth involved in counterterrorism in-
vestigations, some of them as young as 13 years old. In its submis-
sion to the committee, B'nai Brith Canada highlighted a series of
cases involving youth who were radicalized online and subsequent-
ly charged with offences ranging from terror to distributing child
pornography. The transformation, in part through online radicaliza-
tion, of the role of youth from victim to perpetrator, as indicated in
CSIS's 2024 public report, warrants the Standing Committee on
Public Safety and National Security commencing a study on the
threat of youth radicalization online to assist the federal govern-
ment in better understanding the issue at hand.

Our second recommendation is that the committee recommend a
national program be developed to enhance the digital literacy of
youth relating to the misinformation and disinformation they may
encounter online.

The need for youth digital literacy in Canada has been acknowl-
edged by multiple actors. In a 2011 report by the RCMP titled
“Youth Online and at Risk: Radicalization Facilitated by the Inter-
net”, the radicalization of youth is not described as a new phe-

nomenon but, rather, is acknowledged for only growing in its per-
vasiveness. The report lists several methods to counter youth radi-
calization, including website helplines and reporting mechanisms,
but ultimately calls for a multi-sphered approach to open dialogue
and education for youth.

In the preceding decade, efforts have been made to enhance the
availability of digital literacy programs for Canadian youth. How-
ever, as B'nai Brith Canada suggests in our submission, these ef-
forts have been advanced by non-governmental actors. There exists
a need for a coordinated national program. The time is now for
such a program to be developed and implemented by our federal
government.

Our final recommendation is that the committee recommend the
Government of Canada take tangible steps to actuate on the com-
mitments made with regard to social media and online harms in the
2025 G7 interior and security ministers communiqué. These com-
mitments are enumerated in our submission. We urge the commit-
tee to use its report to insist that Canada uphold the obligations
Canada has made to reduce online extremism and to create a safer
online environment for Canada's youth.

Thank you.
® (1545)

The Chair: Thank you.

Next, we'll turn to the Canadian Centre for Child Protection.

Monique St. Germain, you have five minutes.

Monique St. Germain (General Counsel, Canadian Centre
for Child Protection): Thank you.

My name is Monique St. Germain, and I am general counsel for
the Canadian Centre for Child Protection, which is a national chari-
ty with the goal of reducing the incidence of missing and sexually
exploited children.

We operate Cybertip.ca, which is Canada's tip line to report the
online sexual exploitation of children.

In 2024 alone, Cybertip processed over 29,000 reports, most of
which involved child sexual abuse and exploitation material, also
known as CSAM. The next most common reporting category was
tied to online luring or sextortion.

To tackle the explosive growth in online CSAM, we launched
Project Arachnid in 2017. It is an innovative, victim-centered set of
tools that targets the detection and removal of CSAM online.
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Operating at scale, Project Arachnid issues roughly 10,000 re-
quests for removal every day, and some days it's over 20,000. To
date, over 67 million notices have been issued to over 1,500 service
providers worldwide. It is because we operate Project Arachnid that
we understand the challenges of content removal and the immense
harm to children when content is not promptly removed. It is
through Cybertip.ca that we hear every day from Canadian children
and families impacted by something happening online.

In addition to processing those reports, in 2024 alone, we man-
aged nearly 2,800 requests from survivors, youth and caregivers for
assistance and support. This unique lens equips us to understand
how children are being targeted, victimized and sextorted on the
platforms they use every day.

We understand the focus of this committee to be specifically on
the issue of child influencers and social media harms to children.
On the issue of child influencers, while we understand that these
accounts can be a source of income for the child and their family,
this comes at a personal cost to the child and their safety.

The followers of these types of accounts tend to overwhelmingly
be men with a sexual interest in children. In addition, the images
child influencers share are often reposted in online forums and
chats amongst groups of users who comment on and sexualize these
children. This heightens the risk to the individual child and to chil-
dren generally.

The way social media works makes it easy for those who have a
sexual interest in children to not only find child social media ac-
counts, but also to connect with like-minded individuals who share
their sexual desires about children. Images of these children are
then shared within these groups to fuel sexual discussions about the
child. This is likely to have repercussions for the child, extending
into adulthood.

Adding fuel to the fire are algorithms. Once a user of a social
media platform engages with content in some way, such as liking it
or sharing it on their own account, the algorithms are tuned to en-
sure that the user will see even more of that type of content. The
algorithms effectively amplify the content within certain user
groups and connect users together who may not otherwise have
been connected.

The reality is that social media is focused on ways to increase us-
er engagement, as that's what makes the company's money. To max-
imize engagement—and thus profits—social media companies have
developed these sophisticated algorithms, which help ensure that
the user sees more of the content they like.

This is a complex child safety issue. As such, we welcome mea-
sures by the federal government to tackle the company's role in this
directly, as well as measures by provincial governments to tackle it
through existing child welfare and labour legislation.

On the federal side, we need to regulate a duty of care on plat-
forms with Canadian users or where they utilize content depicting
Canadians. Mandating basic safety and design expectations that
need to be adhered to is critical. We also need to mandate the detec-
tion and removal of known CSAM. Young people need easily un-
derstandable and readily accessible ways to have content involving
them removed quickly.

Bill C-63, introduced in the last Parliament, while not expressly
dealing with child influencers, would have started Canada in a posi-
tive, meaningful direction to begin tackling issues like this. It
would have imposed the duty of care on companies. It contemplat-
ed the development of an age-appropriate design code for children,
and it included specific measures to ensure that types of sexual con-
tent were promptly removed.

We would also add that there's an urgent need to implement age
assurance tools and to increase the use of tools like project arachnid
to enhance removal and to prevent the re-upload of CSAM.

Thank you for allowing us to be part of this committee's study.

® (1550)

The Chair: Thank you for your evident expertise and sobering
testimony.

Finally, we will go to Connecting to Protect and Dr. Jocelyn
Monsma Selby.

You have the floor now, Madam, for five minutes.

Jocelyn Monsma Selby (Chair, Clinical Therapist and Foren-
sic Evaluator, Connecting to Protect): Thank you, honourable
Chair, and committee, for the opportunity to be here today.

The regulation of influencers and social media content affecting
children and adolescents is a rapidly evolving global issue. Canadi-
an lawmakers must critically assess and learn from international
regulatory successes and failures.

My submission is based on 44 years of clinical practice experi-
ence and several years of chairing a global working group in con-
junction with the University of Calgary Faculty of Social Work not
only to research but to address the harms from children accessing
sexually explicit material online. Hopefully we'll have a publication
that is available at the end of the first quarter in 2026.

I would like to encourage one of you to spearhead the opportuni-
ty to develop a non-partisan bill for regulation of Internet access to
protect Canadian children. When child protection is framed as a
universal societal priority rather than a political issue, we see the
most powerful results. Do not assume that because certain countries
are using certain approaches that they are the most successful op-
tions for child protection. Be aware of these approaches and the re-
search each one has used, who is supporting it and whether they
have a financial stake in what they are advocating.
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Global models show success through comprehensive research
and hearings, input from child safety advocates, mental health pro-
fessionals, parents, tech companies, industry stakeholders, indepen-
dent regulatory bodies and cross-party support.

Examples of successful approaches are the Kids Online Safety
and Privacy Act and COPPA 2.0 in the U.S., the Online Safety Act
in the U.K., the Digital Services Act and the audiovisual media ser-
vices directive in the EU and Brazil's ECA Digital law. Other coun-
tries with independent regulators—Germany, South Africa, Korea
and Spain—are all coming on [Technical difficulty—Editor]. You
need to look, in turn, at all of the international laws, treaties and
conventions.

A single guiding principle is article 5 of the UNCRC, the United
Nations Convention on the Rights of the Child, concerning the im-
portance of the child's evolving capacities. A child is considered to
be under 18 years of age. Therefore, I question Australia's choice of
16. Is this arbitrary? Is it based on research?

Also, the International Centre for Missing and Exploited Chil-
dren has developed an international model that involves over 68
countries—there might be more than that now—emphasizing the
need for a non-partisan evidence-based legal framework.

As for the risks and harms, algorithms on platforms like TikTok,
YouTube and Instagram quickly adapt to underage users, exposing
vulnerable children and struggling adolescents to significantly more
problematic and distressing content. Users behaving like eight-
year-olds receive almost seven times more child-directed content
than 16-year-olds. Algorithms also react to accounts behaving like
struggling adolescents, which receive 30% more problematic and
over 70% more distressing content than their non-struggling peers.

If you're a teen with access to OpenAl's Sora 2, you can easily
generate Al videos of school shootings and other harmful, disturb-
ing content, despite what CEO Sam Altman has claimed. A recent
study from the University of Cambridge’s MRC Cognition and
Brain Sciences Unit highlighted adolescence now as the stage be-
tween nine and 32 years of age as a period of heightened risk for
mental health disorders. This is a much longer time span than we
have ever been aware of, and that is current research that came out
in October 2025.

® (1555)

In 2023, the IWF, Internet Watch Foundation, hashed 2,401 self-
generated sexually explicit imagery and videos of three- to six-
year-olds. Ninety-one per cent were of gitls, and 62% of them were
assessed as images shown of children in sexual poses displaying
their genitals to the camera. It takes just a few clicks to find child
sexual abuse material online, including Al-generated images across
many platforms.

As an influencer, Andrew Tate's online presence has made him a
hero to millions of young men, but his ideology is widely toxic and
extremist. He is known for commercializing misogyny and encour-
aging followers to adopt harmful attitudes towards women.

Current Canadian laws under the Criminal Code and Alberta's
Protection of Children from Sexual Exploitation Act are not suffi-
cient. There is a need for regulation that is fit for purpose and safety

by design, requiring platforms to identify, report and remove illegal
and harmful content immediately.

The Chair: Dr. Selby, I'm sorry to interrupt, but we are out of
time. If you would wrap up your comments and then hopefully, we
can get to more of your points later in our questioning.

Jocelyn Monsma Selby: I will. Absolutely.

In Canada, we have PIPEDA, the Personal Information Protec-
tion and Electronic Documents Act, that is only enforceable if there
is a breach of privacy. Canadians must close the gap between rapid
Internet development and needed regulation, moving beyond a par-
tisan debate to protect children and vulnerable individuals with
pragmatic leadership.

Thank you for the opportunity to be here today.

The Chair: Thank you for joining us.

We'll turn to questions now, starting with—
[Translation]

Martin Champoux Excuse

Madam Chair.

(Drummond, BQ):

me,

The Chair: Mr. Champoux, you have the floor.

Martin Champoux: Before we start the question period,
Madam Chair, [ want us to set aside some time at the end of today's
meeting to discuss committee business.

As we all know, a new Minister of Canadian Identity and Culture
was appointed today, which throws a wrench in our plans for our
break in the coming weeks. We will need to discuss that.

We also need to discuss how we see things moving forward for
the current study. I know that some have expressed a desire to add
meetings. Madam Chair, I want to make sure that we set aside at
least 15 minutes at the end of today's meeting to discuss these is-
sues.

® (1600)

The Chair: Are there any other comments?
[English]

Rachael Thomas (Lethbridge, CPC): It was translated as 45
minutes. That seems to be a bit much. Conservatives would be in
support of 10 minutes at the end of the meeting, if possible.

The Chair: I understood Mr. Champoux to say 15 minutes.

Rachael Thomas: Okay. We have a lot of witnesses, and I just
want to make sure that they have an opportunity today.
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[Translation]

Martin Champoux: Ten minutes is okay.
[English]

The Chair: I agree.

Thank you very much, Mrs. Thomas.

Now you have the floor for six minutes.
Rachael Thomas: Thank you so much.

Ms. St. Germain, thank you so much for joining us virtually here
today. I'm compelled by your testimony. I have a few quick ques-
tions for you.

First off, I'm hoping that you can dive into explaining a little bit
more. You talked about the importance of duty of care with regard
to platforms, and you suggested that legislation is needed in this re-
gard. I'm hoping that you can expand on that for this committee.

Monique St. Germain: Yes. To date, we don't have any specific
legislation that talks about a duty of care for platforms. What we've
done is defaulted under the American model, where we're not really
doing anything about the companies themselves.

There was a lot of discussion leading up to the introduction of
Bill C-63. Our executive director was part of a committee that was
advising on which direction Canada should go in. The duty of care
model is something that was adopted in the U.K. under their online
safety legislation. It does appear to be something that is a step in
the right direction in terms of holding the companies themselves ac-
countable.

We certainly have very robust criminal laws in Canada to tackle
when somebody is committing a criminal offence against an indi-
vidual, and we use those criminal offence laws quite a bit. What we
do not do, though, is use those criminal laws against companies,
and there are very good reasons for that in terms of how difficult it
is to prosecute a company.

I'm aware of one known instance were we did prosecute a com-
pany for their role in making available child sexual abuse material.
The charges were laid in 2012, and the guilty plea was not received
until 2020. For eight years, there were numerous court appearances,
and there was a lot of public money that was spent in this prosecu-
tion. Now, I'm glad that we had that prosecution, but I think eight
years is far too long for a resolution on something like this. Crimi-
nal law is perhaps not the best fit when it comes to companies.

Rachael Thomas: I can appreciate that. If criminal law is not
maybe the best fit when it comes to large companies, what is the
best way, then? What is the best way to enforce compliance? How
do we create teeth?

Monique St. Germain: I think nations across the world are
grappling with this very same issue. We do have some working
models we're seeing out of Australia and out of the U.K. Recently
the EU has also enacted legislation.

Countries do need to do this, because what we're dealing with is
an Internet that is, of course, international and transcends borders.
But if the countries of the world that have the most active users
start to take a regulatory approach against these countries that are
aligned, we should start to see better improvements for children. In

fact, we have already seen improvements in terms of the way the
companies operate because of what Australia and the U.K. in par-
ticular have been doing over the last several years.

Rachael Thomas: In most of these cases, does it just come down
to a monetary penalty?

Monique St. Germain: In terms of a regulatory approach, that's
generally what happens. There is some sort of monetary approach
attached to it. But really what it is signalling when a government
enacts something that is regulatory in nature is that they're serious
about this. They want the companies to be doing something.

Up until now, we've allowed the companies to voluntarily set the
rules for our own citizens and for the safety of our citizens. It's very
clear that this has failed miserably. We are well behind the eight
ball in terms of actually addressing this issue. We need to start do-
ing something. I'm certain that, yes, there will be hiccups along the
way. Yes, legislation will not be perfect the first time we go at it.
But we need to start. Legislation takes a long time to come into
play, and so do regulations. We need to get started, and we need to
get started soon.

® (1605)

Rachael Thomas: There is one area in which you talk about the
need for changes to the Criminal Code. That is with regard to the
increase in Al-generated sexually explicit material, i.e., deepfakes,
and the impact that has on children. What specific amendments to
the Criminal Code might you suggest in order to make sure deep-
fake-based victimization is tackled?

Monique St. Germain: When it comes to deepfakes of children
that qualify as child sexual abuse material, Canada's laws are good
enough on the criminal side. They're definitely robust enough to
take that into account. Now, having said that, when we're talking
about intimate images of adults, or when we're talking about older
teenagers you can't always tell are children in the images, an
amendment to the non-consensual distribution of an intimate image
provision in the Criminal Code to explicitly contemplate deepfakes
is what is needed for that part of it.

The other thing, of course, is that you can create deepfakes that
maybe don't meet the definition of child sexual abuse material but
can still be incredibly harmful to the individual. That is a separate
issue that we do need to look at very carefully as a country. There
may be a need and a proper way to enact a Criminal Code provision
that would address that type of material, particularly when it in-
volves children.

Rachael Thomas: Thank you very much.

[ believe that's my time.
The Chair: Are you done?
Rachael Thomas: That was my six minutes.

The Chair: Mr. Al Soud, you now have the floor for six min-
utes.

Fares Al Soud (Mississauga Centre, Lib.): Thank you, Madam
Chair. It's great to see you, as always.

Thank you to our witnesses for being with us today.
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Last week I asked a certain witness a question, and the response
went quite viral. I'd like to take a quick moment to clear a miscon-
ception. From reading the comments, it's clear to me that some
seem to think this study is about banning young Canadian men
from going to the gym or from listening to and watching CBum.
The gym has been an important part of my life for as long as I re-
call. There are videos and pictures of me watching my father
bench-press at a commercial gym since before I could say the word
“bench”. However, the gym alone is not the reason I am who I am
today. That credit goes to my parents, who created a safe environ-
ment for me and who ensured that the influences around me were
good ones. Doing that is becoming increasingly challenging, some-
times impossible. That is what the study is looking to address.

I will now turn to my questions.

Dr. Monsma Selby, at the justice and human rights committee in
December 2024, you stated that it “takes just three clicks to find
child sexual abuse imagery or child sexual exploitation material”
on the Internet. You alluded to this earlier. What does that reveal
about the way in which platform design exposes them to or shields
them from exploitative material?

Jocelyn Monsma Selby: Can you repeat the last part of your
question for me, please?

Fares Al Soud: What does that reveal about the way platform
design exposes them to or shields them from exploitative material?

Jocelyn Monsma Selby: That's a complicated question. How
does it shield anyone? It probably does not, because the design of a
lot of platforms is based, to my knowledge, on algorithms. There-
fore, as I stated today, if you're a child who has a mental health con-
cern where you might be depressed or suicidal and you're behaving
like an eight-year-old, you are going to receive that type of material
more directed to that content than a 16-year-old. Hence, it doesn't
matter if you're a child or an adult: whatever you're looking at, you
are going to receive pop-ups of whatever is coming down the road.

I'm not sure if that answers your question.
Fares Al Soud: It does. Thank you.

At the same committee, you stated, “These IPAs"—illegal porno-
graphic artifacts—"are disguised within websites and embedded in
emojis and hidden links". How are these disappearing pathways
used, and how does that structure change the way young people
perceive risk and trust in those online spaces?

Jocelyn Monsma Selby: A lot of those are involved in gaming
platforms, and different games attract a variety of whatever the
game is produced for. From my experience, people go down rabbit
holes and love those games and they play them, children in particu-
lar. I think a witness at this committee discussed how his daughter
viewed herself as speaking with friends when she was playing a
game. It's misinterpreted as a real-life relationship sometimes.
Sometimes it's not seen as a real-life relationship. Sometimes it's
seen as, “Gee, | have friends online in a community”. That is ap-
pealing to individuals who are more isolated and maybe less social-
ly competent in many ways.

® (1610)
Fares Al Soud: Thank you, Doctor.

[Translation]

Ms. Labrosse-Héroux, according to the ACREA website, the cre-
ation of social media content is undeniably a large part of the cul-
ture of younger generations.

According to what you're observing among creators in Quebec,
how do influencers shape the goals, self-image and day-to-day de-
cisions of children and adolescents?

How has that changed over time, for example, compared to
celebrities? What's the difference between the two?

Laurence Labrosse-Héroux: I don't think there really is a dif-
ference. Television still exists. Whether it's celebrities on television
or celebrities online, the effects are the same for anyone who fol-
lows a celebrity. When I was younger, my role models were on tele-
vision, but for Gen Z and Gen Alpha, their role models are online.

Indeed, celebrities absolutely represent and influence these
young people through the content they create on social media. |
want to mention that, most of the time, it's extremely positive as an
influence, although that's not in fact the subject of today's meeting.

Fares Al Soud: I ask because it seems pretty obvious to me that
parasocial relationships with influencers are easier to develop than
with celebrities, since there's a direct relationship there.

Farnell Morisset (Secretary, Board of Directors, Association
des créatrices et créateurs de contenu du Québec): If I may, I'll
answer the question as a content creator and influencer myself. The
parasocial relationship, I think, is not necessarily new either. Its im-
pact is significant because the device through which content is con-
sumed is built to encourage two-way relationships, unlike with tele-
vision or radio.

I communicate with my audience that's made up of strangers in
the same way I communicate with my nephew on FaceTime. A so-
cial adjustment may need to be made. I remember working on a
project where we were studying newly established media in history.
People used to dress nicely to watch television at home until stan-
dards and habits changed. There's been a change in culture and, nat-
urally, because of the nature of the device and the two-way relation-
ship, people can respond right away. It's very easy to make a clip or
video in response to someone else and to make sure that the person
will see it as well.

We are witnessing a change in parasocial relationships that are
different from the television era because interaction is now easier
and, in theory, much more accessible. However, this isn't a funda-
mentally new phenomenon. Rather, it's a phenomenon that adapts
to technological tools and, as we become more accustomed to it,
we'll likely create different social standards around that as well.

The Chair: Mr. Champoux, you have the floor for six minutes.

Martin Champoux: Thank you very much, Madam Chair.
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I also want to thank the witnesses for joining us today for this
very important study. It has been very surprising so far. I must ad-
mit that the perspectives and points of view that have been shared
since we started this study are really interesting. It is all very infor-
mative.

We're seeing that many testimonies continue to highlight the
harm that is caused by young people's exposure to social media. We
also talked about the legal aspects as well as the lack of education
and digital literacy.

As part of the meetings we held to prepare for this study, I had
the pleasure of having an extremely rewarding and refreshing con-
versation with Laurence LH. That's her real name. In fact,
Labrosse-Héroux is an alias used for the meeting, since we needed
a full name. The meeting was rewarding because it opened the door
to something other than the stark observations we may be inclined
to make. That's why I find it interesting that we are having this con-
versation in public with ACREA.

First, Ms. Labrosse-Héroux, tell us a little more about the associ-
ation.

What kind of content creators and influencers are members?

How do you attract these people, apart from the gala, which is
indeed a magnet in this respect?

Also, how do you see the future? How do you see the organiza-
tion growing to have even more influence among young Quebec
and Canadian content creators?

® (1615)

Laurence Labrosse-Héroux: Basically, our association is a
group of content creators, from very small to very large creators. It
could be people with 2,000 subscribers, 300,000 subscribers or
1.3 million subscribers. It's very varied. The topics they discuss on-
line are also varied. There are some content creators that are spe-
cialized. For some, it is a cult of personality. We see them a bit
more as influencers. Some deal with specific topics. For example,
Farnell Morisset is a content creator who focuses on current events.
Others deal with health, psychology, body positivity or sport. There
are a million topics that content creators on the web talk about.

Our association was created in order to build community. Con-
tent creators often work alone at home. We wanted to break down
that barrier and create a group to let people know that resources ex-
ist and that we are a community. People attend the content creator
gala, Gala InfluenceCréation, every year because of that.

I also think that, socially and politically, there is a heartfelt need
in Quebec to rediscover culture right now. As an association, we're
here to promote the idea that just because we turn off the television,
it doesn't mean that we've stopped consuming Quebec or Canadian
culture. Rather, we've migrated to a new platform. We need to
speak to young people where they are, quite simply.

Martin Champoux: I imagine that, when content creators de-
cide to join an organization like yours, they are aware that there are
responsibilities that come with speaking to the world. Without pass-
ing judgment on the content being created, I imagine that they also
support the principle that the content should, in general, be appro-
priate.

As you said, some creators create a cult of personality, while oth-
ers create educational content and public outreach, like Mr. Moris-
set.

That said, I imagine that everyone intends to create content ap-
propriately and respectfully, following certain rules.

Is that correct?

Laurence Labrosse-Héroux: Often, online disinformation,
which is a topic of interest to our association, is not done on pur-
pose. Access to information is complicated. The more often you see
some information being repeated, the more likely you are to believe
it to be true. There is a certain feeling that it is difficult to distin-
guish truth from falsehood.

As an association, we're in the process of developing a guide on
sound practices with various agencies and content creators. The
goal is to develop a guide on how to create ethical content. Howev-
er, we're still in the early stages of discussion.

Martin Champoux: This weekend, I read a report on Ra-
dio-Canada's website that I found really interesting. I don't know if
you've read it. There's a problem with flies in Mexico. Mexico is
breeding sterile flies in order to release them in areas where live-
stock are being affected by this type of fly. These flies reproduce
and literally eat the livestock. It's something to be seen.

In short, Mexico's technique—I apologize, it was the weekend
and I was in a laid-back mode—made me think about what we
could do with social media in general. Mexico's technique is to re-
lease more sterile flies than the number of flies that are in the wild
in order to stamp out these harmful flies.

I think that this could be a solution. We could put out into the
community as many people as possible who have good intentions
and who follow certain rules in order to counter the negative effects
of others so we could get back to a healthy environment.

I know my time is almost up. Perhaps we can come back to this
topic later.

Very briefly, in a few seconds, do you think my analogy is
flawed or do you think it makes sense?

® (1620)

Farnell Morisset: I like the analogy you're making.

The reality right now is that the vast majority of flies are sterile,
if you will. The vast majority of creators want to contribute in a
positive way and don't want to harm anyone. It's only a tiny minori-
ty of creators who aren't like that.

Martin Champoux: This means that we should give more visi-
bility to those creators who have good intentions.

Is that correct?
Farnell Morisset: Yes, that's right.
Martin Champoux: That's what ACREA is there for, I imagine.
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Laurence Labrosse-Héroux: Absolutely.
Martin Champoux: We'll come back to that.

Thank you very much. I apologize if the analogy was a bit
strange.

The Chair: The analogy was rather interesting.

Mr. Généreux, you have the floor for five minutes.

Bernard Généreux (Cote-du-Sud—Riviére-du-Loup—
Kataskomiq—Témiscouata, CPC): Thank you, Madam Chair.

I want to thank all the witnesses for being here with us.

Mr. Morriset, you have heard the comments made by the other
witnesses today. We like to believe that, generally speaking, people
are acting in good faith, choose to be well informed and want to en-
gage appropriately. However, we are also hearing that there is an
extremely alarming increase in sextortion and that young people are
being exposed to senseless sexual content, more specifically.

Don't you think that, no matter what the circumstances, this rep-
resents a real danger?

Earlier, you said that the web reacts to the web. I don't know if it
was you or Ms. Labrosse-Héroux who said that.

What does that mean?

Farnell Morisset: Since it was Ms. Labrosse-Héroux who said
that, I will allow her to reply first.

Laurence Labrosse-Héroux: I'll give you an example to help
explain it.

There was some misinformation circulating about how people
shouldn't use sunscreen because it is toxic. A group of content cre-
ators relayed this information and then, other content creators, doc-
tors, said directly in the comments section that people should stop
spreading rumours and that the information made no sense. That's
what I meant. That's how the web reacts to the web.

Of course, that doesn't solve the problems of the other witnesses
here. However, when it comes to misinformation, many content
creators who specialize in particular fields are named in videos,
sometimes dozens of times over. They then take the time to respond
to those videos and dispel beliefs that are circulating in their field.

Bernard Généreux: Obviously, we live in North America. Que-
bec is therefore part of a francophone region. It's like a small
French-speaking village compared to North America as a whole.

When it comes to influencers, how does the francophone world
compare to the English-speaking world of North America, and by
that I mean English Canada and the United States? The franco-
phone world is a small slice of the Canadian and North American
influencer pie.

Despite everything, is French doing well in terms of influencers'
reach?

There is reason to think that there is more English-language con-
tent, but are young francophone individuals influenced as much by
francophone content as by English-language content?

Laurence Labrosse-Héroux: I would tend to say that the algo-
rithm drives the algorithm, as we have heard from other witnesses.
The more French-language content you consume, the more French-
language content you will be sent. It is determined by consumption.

We do not have any specific studies that give us a super-accurate
picture of the situation. However, when it comes to our members
and the content creators who are in the organization, it's clear that
the vast majority of their subscribers are Quebeckers.

Once they reach a certain threshold, we see that they also turn to
the global francophone community. Some also have very large au-
diences in France. It really depends on each individual case. Is the
content created by our members consumed in Texas? The answer is
definitely no. However, is it consumed in Sherbrooke and Quebec
City? That is most likely the case.

My colleague could also tell you about his experience.

Farnell Morisset: | have my own statistics, so | can see the per-
centages. I have about 220,000 subscribers across all platforms.
The vast majority of them, over 97%, are in Quebec. About half are
in Montreal, which makes sense, since that's about half the popula-
tion, given the nature of my content.

We would really like to have accurate data on this, but we are not
yet able to do so. It's a question of resources. Even without accurate
data, there are strong indications that francophone culture is doing
very well on social media.

® (1625)

Bernard Généreux: Thank you very much.

Ms. St. Germain, you provided some alarming statistics insofar
as there has been a significant increase in the number of young peo-
ple exposed to risks on social media, particularly with regard to in-
fluencers.

Is there a direct link between influencers and that risk?

Are you able to answer that?
[English]

Monique St. Germain: That's difficult to say. There are lots of
different types of influencer accounts, obviously, so it really does
depend on what the influencer account is all about. A lot of the
child influencer accounts that we're aware of and that have been the
subject of some pretty significant media reports on them, are ones
in which the images of the child are what is being packaged up and
sold through these types of accounts, whether it's the mommy blog-
ger with the kids involved or the child is front and centre in these
accounts. That's where there can be some significant risk.
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Even outside of that, we have to consider that we've had all sorts
of rules and guardrails for young people in the off-line world. For
example, for children who are involved in the acting industry, there
are lots of regulations and rules around that as a safeguard, recog-
nizing their vulnerability to being manipulated, economically ex-
ploited and everything else. What we have now is an industry in
which it's grey in terms of what is and isn't okay. How much deci-
sion-making...? Is it okay for parents? When should the state step
in? Maybe it should be when there's something more nefarious go-
ing on or there's a risk of that. We know it happens. The question is
figuring this out and trying to be in a place where we can prevent
the harm before it occurs.

The Chair: Thank you.

Mr. Clark, welcome to the heritage committee. We'll go over to
you for five minutes.

Braedon Clark (Sackville—Bedford—Preston, Lib.): Thank
you very much, Madam Chair.

Thank you to the committee members as well.
Thank you to the witnesses.

As the chair mentioned, I'm not a regular member of the commit-
tee, but this is a really important topic, from a professional, national
policy standpoint, but also, for many of us, from a personal one. |
have two kids who are under the age of 10 and, for better or for
worse, at some point in the near future they will be entering the on-
line world. Therefore, making sure it's a tool that is as safe as possi-
ble for them, like any other tool, is a really important thing.

Ms. St. Germain, I want to ask you a few questions.

In your opening comments you touched on the issues around age
when it comes to access to social media. A constituent of mine,
Jenna Poste, is a member of a group called Unplugged Canada,
which has been advocating for an increase, to age 16, for social me-
dia use by teenagers in Canada. Former colleagues of mine in the
Nova Scotia legislature have introduced legislation that would do
the same in Nova Scotia, and you touched on it. I'm just wondering
if you think it's a good idea to move to age 16. Many of these are
set at age 13 right now. If it is a good idea, how would we enforce
that and how would we make sure it actually functions?

Monique St. Germain: Canada is out of step with a lot of its
counterparts in other jurisdictions that have already moved to or
had an increased age from the beginning. The age of 16 seems a
sensible place to go from the perspective of our agency. The diffi-
culty, of course, is that our country has been significantly influ-
enced by decisions made on the other side of the border. In the
United States, the age of adulthood was set at 13 years. Canada re-
ally did nothing to combat that for years, so there's going to need to
be a lot of public education if there is a move in that direction.

We do believe, though, based on what we hear from parents and
based on the better understanding the families and youth coming in
to us have about the harms from all of this, that education about
what some of the risks are would be welcome.

There are, for example, parental controls that are made available
on the different platforms that are supposed to help parents in this
space. The difficulty, though, is that new apps are coming online

every day, so you might learn how to use the parental controls on
something like Facebook or Twitter, but you're going to have to
learn all sorts of different ways to do that when it comes to another
platform. That's why our organization has been advocating that we
need some ground rules for all of them.

We also have to recognize that social media is but one of many
types of platforms that are causing harm to children in different
ways. There are the apps and platforms that children themselves are
using, and then there are the apps, websites and other things in
which images and information about children are being exchanged,
often without their knowledge.

® (1630)

Braedon Clark: Either you or someone else touched on the fact
that the off-line world can be heavily regulated for things we know
are harmful to children. When that was mentioned, I thought of
cigarettes, for example. We recognized a long time ago that
cigarettes are certainly dangerous for all people, but especially for
young people, so we banned advertising and we made it more diffi-
cult for people to access cigarettes. That's easier when it's a physi-
cal thing that exists in the real world.

Obviously, the difficulty with social media and technology is that
it's digital and it's more ephemeral, if I could say that. You talked
about the algorithms. They are part of the problem, obviously, be-
cause they feed on themselves and create this cycle that is often
negative, and it spirals.

When you're dealing with companies that are titanic, is there a
way to adjust or control this so these algorithms do not feed on
themselves and keep pushing more negative and harmful things on-
to young people in particular who may not be able to distinguish
and differentiate that as well as an adult might?

Monique St. Germain: That's where the duty of care comes in.
Knowing that your user is a young person, the algorithm should be-
have differently than it does with an adult person who may be in a
different position to recognize when it is an algorithm that is doing
things.

We are aware of several lawsuits that have been launched in the
United States against Al platforms, for example, related to conver-
sations going on with children that are completely unmoderated and
unregulated. In some instances, particularly with very vulnerable
children, it can convince them to do things they would not other-
wise do. If that was happening in the real world, a person would in-
tervene. There would be some sort of therapeutic or mental health
response that would happen, but that's not happening when the con-
versation is happening with Al.
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We have these big problems looming in terms of Al. We already
have the existing problems from social media, which we have not
tended to yet. Therefore, from the perspective of our organization,
we really want to see the Government of Canada and all provincial
governments use every power at their disposal to do something
about this. Yes, there are going to be difficulties along the way, but
we cannot be afraid to use the tools we have to do the things we
need to do to protect our citizens, particularly those who are very
vulnerable, like children.

The Chair: Thank you.

[Translation]

Mr. Champoux, you have the floor for two minutes and 30 sec-
onds.

Martin Champoux: I find it very interesting that we are dis-
cussing age limit laws that have been adopted in other countries. I
admit that, before starting this study, I was quite readily in favour
of the idea of prohibiting youth under the age of 16 from having ac-
cess to social media. The more we talk about it today, the more I
think that, ultimately, it may not be such a good idea after all.

We could draw a parallel with other things that have been banned
for young people, like cigarettes and cigarette advertising. We
know that cigarettes are entirely bad for them. The same goes for
drugs and alcohol, which they should avoid altogether—although
for adults, it may be different when it comes to alcohol—but social
media is not necessarily entirely bad. We are facing this situation
because we did not react early enough or take charge early enough.
Now the idea is to implement measures that may simply be a knee-
jerk reaction to the panic that has set in.

I would like to ask the representatives from ACREA whether we
should legislate access to social media or the age at which people
can access it, or should we instead put all possible resources into
educating and improving digital literacy? We could target the
young people who are consuming social media as well as those
who are creating content.

More and more young content creators are entering this unchart-
ed territory, where there are very few rules to follow. Isn't this
where we should be focusing our energy, as opposed to coercion,
say?

® (1635)

Farnell Morisset: We do not have a position on age or age legis-
lation. We would need to consult our members, as we do not want
to misrepresent their views. However, there is a nuance to be made.
Cigarettes are entirely bad, and you cannot only partially indulge in
them.

Social media, on the other hand, can be consumed in bits and
pieces. There are different ways to consume social media. It may be
appropriate, even beneficial, for young people to have access to
certain educational and positive content published on social me-
dia—because there is plenty of that kind of content out there. How-
ever, it may not be appropriate to subject them to an unregulated al-
gorithm that is entirely controlled by the platforms.

Perhaps there is an age when it would be appropriate to allow
young people to interact, but only in writing. It may be appropriate

to make videos at a certain age, but not to allow comments. There
are a variety of ways to answer the question, which is not limited to
asking at what age young people should be allowed to use social
media.

What do you think?

Martin Champoux: Who should be responsible for looking at
that issue?

Should it be a group like yours, which could consult its mem-
bers?

Would you expect a parliamentary committee or a special com-
mission to take on this task?

Farnell Morisset: If the goal is to adopt legislation, that should
probably be left to lawmakers. We would be very open to partici-
pating in such a discussion. It would not only be appropriate, but
also desirable if we want to find the best answers.

Although we are not here to represent the platforms, we believe
that they certainly have a say and a perspective on this. They are
the bosses of the content creators who control their algorithms.
They understand their reality very differently.

In fact, it should be a collective effort by people who are im-
mersed in this reality, who have a practical and theoretical under-
standing of the reality of what is coming.

Martin Champoux: I would be curious to know ACREA's posi-
tion on this issue. It would be very interesting for our future work.

The Chair: Thank you.
Martin Champoux: Thank you very much.
[English]
The Chair: Mr. Waugh, it's over to you for five minutes.

Kevin Waugh (Saskatoon South, CPC): Thank you, Madam
Chair.

I welcome B'nai Brith.

Mr. Robertson, thank you for coming today. You had a number of
interesting topics. You had at least three recommendations.

Let's talk about national security and the misinformation you are
seeing as an organization online and then, of course, the violent ex-
tremism you're seeing, certainly, with the Jewish group not only in
this country but worldwide. I'd like you to comment on that.

Richard Robertson: We cannot divorce the misinformation and
disinformation spreading online from the acts of violent extremism
we are seeing on our streets. We've heard from our national security
apparatus, from CSIS, the RCMP and other stakeholders that in-
creasingly, individuals, specifically youth, are being driven to ex-
tremism or being radicalized online.
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There are numerous reports of individuals who were radicalized
online now facing criminal charges in this country. Many of them
are young members of our society. We've seen groups such as the
Goyim Defense League, 764, the Maniac Murder Cult and terrorist
organizations like Samidoun and others continuing to spread misin-
formation and disinformation online. The impact of this on Canadi-
an society should not be taken lightly. This is a national security
threat.

You have individuals hearing disinformation online. For in-
stance, the gentleman who stabbed a woman at an Ottawa super-
market was an individual who was radicalized online in his own
online echo chamber. He became increasingly radicalized, and the
result was that a Canadian citizen almost died.

There's been a lot of talk today about sexploitation. When you
have groups like 764, a nihilistic group intending to create the
downfall of western society, actively targeting youth online and en-
couraging youth to distribute and produce child pornography, those
are threats to our national security.

We've seen increasingly through our monitoring of these extrem-
ist threats that they are growing online. Their pervasiveness is
growing. The multiplicity of the platforms they are using to spread
radical ideology online is increasing by the day, and we are behind
the times. That is why our second recommendation is digital litera-
cy for Canadian youth.

The train has left the station. Legislation is fantastic, and setting
age limits is fantastic. However, we need to ensure that these youth
aren't flying blind into a storm and that they are equipped with the
tools to actively confront the misinformation and disinformation
they're seeing.

You asked about the connectivity with the Jewish community.
Over the past two years, we've seen an increase of 124% in anti-
Semitism. We're dealing with an endemic of online radicalization
and a national crisis of anti-Semitism.

In our 2024 audit, we pointed to the use of Al to disseminate
hateful content. There were images of Holocaust survivors on roller
coasters at concentration camps and images of Anne Frank using a
ballpoint pen, which is a Holocaust conspiracy theory. All of these
were generated in Al

Anti-Semitism, online radicalization, the misuse of social media
and the nefarious acts of social media influencers are inseparable in
today's society.

® (1640)

Kevin Waugh: When your organization brought the three rec-
ommendations here, how would you lay out that program? If I said
to you that B'nai Brith is in charge today of online situations, with
the three points you made—and they were very good, by the way—
how would you bring that out? What's your recommendation?

Richard Robertson: My recommendation is that it can't be B'nai
Brith Canada. B'nai Brith Canada can use our expertise to consult
other like-minded not-for-profits. Those with expertise in this
sphere should be consulted, but this needs to be a national program
rolled out by our federal government.

We've seen noble attempts from actors across society to create
digital literacy programs, but they're ad hoc. They're piecemeal. We
need to ensure that a national digital literacy curriculum is devel-
oped in consultation with the relevant stakeholders and that it is our
government that rolls it out.

Kevin Waugh: Thank you, Mr. Robertson. I think that's all the
time I have, but thank you very much.

Richard Robertson: Thank you.
[Translation]
The Chair: Mr. Ntumba, you have the floor for five minutes.

Bienvenu-Olivier Ntumba (Mont-Saint-Bruno—L'Acadie,
Lib.): Thank you very much, Madam Chair.

Good morning, everyone.

1 want to come back to Mr. Champoux's analogy about flies. It
struck a chord with me, but I want to take it in the opposite direc-
tion.

You said that there are many people with good intentions who
share interesting content online. However, there are still people
who act more like supporters of Mr. Trump's MAGA movement
and who are followed by millions of people.

Can we put something in place to attract more good flies, as
Mr. Champoux said, who will serve as a counterweight to these
people?

Farnell Morisset: | assume the question is directed at us?
Bienvenu-Olivier Ntumba: Yes, the question is for you.

Farnell Morisset: Okay.

To echo Ms. Labrosse-Héroux's comments about the web, name-
ly that the web responds to the web, I think that what you are de-
scribing is indeed a very real situation. However, we should not ig-
nore the current reality, which is that within social media ecosys-
tems, there is a kind of natural immune system that is not perfect,
but it does exist.

If someone presents or creates content that is deeply misleading,
inaccurate, or even harmful, there are a lot of good flies, so to
speak. These are people who will respond and who, generally
speaking, will bring a great deal of credibility to their responses. It's
not perfect, and we don't claim otherwise, but we shouldn't imagine
that we don't exist in reality, that we are not capable of responding,
of rectifying things, of creating an immune response that is still
somewhat effective.

Laurence Labrosse-Héroux: If [ may—

Bienvenu-Olivier Ntumba: I understand.

Go ahead.

Laurence Labrosse-Héroux: If [ may, I'd like to add some com-
ments.
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It's really up to the person consuming social media to do the nec-
essary checks. If you see a video on TikTok about some news story,
for example, look at the first five comments, and that's often where
you'll see the first warning signs. If the content was generated by
Al, someone will report it. If it's fake news, someone will write that
it's not a real source.

We can certainly do a better job of identifying misinformation.
However, we also need to raise awareness among social media
users in general, so that they know they need to find a way to verify
information. This may be less obvious for young people, but it's a
bit like what happened on Facebook ten years ago when we started
seeing fake news. We saw that certain generations were completely
missing the point, meaning they weren't able to distinguish real in-
formation from fake information.

® (1645)
Bienvenu-Olivier Ntumba: Okay. Thank you very much.

Mr. Morisset or Ms. Labrosse-Héroux, one of you also spoke
about the freedom and power that our online interactions generate,
directly in relation to algorithms. I also heard earlier that, ultimate-
ly, each organization manages its own algorithms.

Are algorithms truly democratic, presenting things to us based on
our habits, or is there someone behind the scenes who has pro-
grammed them to suggest things for us to follow that would be to
their advantage?

Laurence Labrosse-Héroux: No, the content is really presented
based on consumption, depending on the time of day, depending on
what you're in the mood for when you consume the information.
The best algorithm for that is probably TikTok.

If you start watching videos about macaroni and cheese, it will
send you 20 more in a row. It's really that simple.
Bienvenu-Olivier Ntumba: Okay.

Two weeks ago, I asked one of your colleagues in the world of
Al the following question.

Let's say that one morning, I need a new watch, then two days
later, I see ads for watches on Facebook and Instagram.

Who was listening in? Who did that? I didn't scroll through any
information about watches.
How does that happen?

Laurence Labrosse-Héroux: Essentially, it's something outside
of social media. It's probably a pixel that tracks consumers on the
web. Once a pixel tracks someone who goes on social media to
look at watches, for example on the Rolex website, their entire
journey on the web is tracked. It is outside of social media itself.

The Chair: Thank you, Mr. Ntumba.

Bienvenu-Olivier Ntumba: Thank you, Madam Chair.
[English]

The Chair: Mr. Diotte, you are next for five minutes.

Kerry Diotte (Edmonton Griesbach, CPC): Thank you,
Madam Chair.

My first question is for Richard Robertson with B'nai Brith.

You probably are quite aware of the attack that happened at Ed-
monton City Hall. There were shots fired, and a Molotov cocktail
was used. RCMP said that the young man was politically motivat-
ed, and he's been charged with terror offences.

Can you tell me a little bit about that attack and if you've noted
his influences? What influenced him in particular?

Richard Robertson: We're seeing increasingly young Canadians
who are influenced by the various forms of what is called violent
extremism—political violent extremism, religious violent extrem-
ism, ideological violent extremism. In this current case, it's political
violent extremism that seems to have been the impetus for the at-
tack.

What we need to look at for the purpose of this study is how
these individuals are being radicalized. For a young individual to be
targeted online, to be indoctrinated, is something we've never had
to grapple with before as a society, and it is a national security
threat because, as you correctly pointed out, the ramifications are
severe.

For far too long, our security apparatus has been ringing the
alarm bells about the need for a whole-of-society approach to con-
front violent extremism as it is permeating the online environment.

Sadly, that is just one of dozens of examples across Canada of an
individual being radicalized online, and but for the good work of
our national security apparatus and our law enforcement, we would
be seeing far more casualties.

Kerry Diotte: I guess the big question is always this: Canada is
a democracy and free speech is sacred, so how do we deal with the
harms that can be done to children by social media influencers
without curbing free speech?

Would you like to comment on that, Mr. Robertson?
® (1650)

Richard Robertson: I'd be happy to.

I'd like to go back to our second recommendation, which is digi-
tal literacy.

We can equip our youth to confront the information. Perhaps it's
Parliament's purview that spreading misinformation or disinforma-
tion is not illegal, but we can prepare youth to be less susceptible to
the ramifications of it.

If content is going to be awful but lawful, that doesn't mean that
it's not impactful, and our youth are especially vulnerable to the
ramifications of such content, so there's a need for us to ensure that
Canadian youth are prepared for the information that they're wit-
nessing online.
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It's not so much about policing the information that's being
spread online. It's about preparing youth so that they're not vulnera-
ble to it and won't be indoctrinated in a negative way.

I'd also like to point out our third recommendation, which in-
volved holding Canada to the commitments it made recently as a
result of the meeting of the G7 interior and security ministers.
There's work to be done by working with these platforms to root
out the unlawful content that is online. Right now it's far too easy
for harmful content to continue to exist online in perpetuity. We
need to work to ensure that we're removing the awful content and
preparing our youth to handle the awful but lawful content.

Kerry Diotte: Thanks for that.

Dr. Jocelyn Monsma Selby, I'm wondering if you followed my
question about Canada being a democracy and how we walk that
fine line in helping children escape the harms from influencers
without curbing free speech.

Jocelyn Monsma Selby: I really appreciate the conversation to-
day on the importance of digital literacy and educating children and
our general population, because people are so unaware of the dan-
gers of how our social media apps work and the algorithms on ev-
erything. However, I think there is a solution if we look at the
broader picture. Certain levels need certain solutions.

If we look at individuals accessing the Internet, period—and I've
been a part of discussions around sexually explicit material in the
adult industry and children accessing it—and all of these issues
around children accessing the Internet, the question is, how do we
protect children and how do we protect the majority of children.

By singling out certain social media apps or certain adult indus-
try players, we are not protecting the majority of children. I think
we need to look at solutions that are very pragmatic, not solutions
that are going to favour one particular industry.

When I look at what's going on all over the globe right now, I see
age verification popping up in numerous places. It is seen as suc-
cessful, but as the reports start to come out, you're going to see that
it's like whack-a-mole with a lot of these sites. There are so many
of them, and you might think that you're getting Meta sites, but
then other sites are going to pop up.

I think the issue is, and you're looking at what's happening in
Australia—

The Chair: Thank you, Dr. Selby. Do you have a final point to
make? We're quite a bit over time.

Jocelyn Monsma Selby: I'm sorry. I do.

I think we need to look at device-level controls and to implement
age verification at that level. When you purchase a device, you en-
able it for adult content. That is the safest thing for children.

The Chair: Well done. Thank you very much.
[Translation]

Mr. Champoux, you have the floor for two and a half minutes.
[English]

Oh, I'm sorry, Mr. Myles. I missed you.

[Translation]

Martin Champoux: No problem, I'll just take five minutes in
that case.

[English]
The Chair: Mr. Myles, you have the floor for five minutes.

David Myles (Fredericton—Oromocto, Lib.): Thank you,
Madam Chair.

Thank you very much to all the witnesses. This is a fascinating
discussion. I always come in with a certain idea. By the time the
discussion is halfway through, I have a bunch more questions.

It seems to me that when we're talking about age verification,
and we're talking about comparisons with things like alcohol or
gambling, things that are considered mostly bad, part of the chal-
lenge here, when we're talking about age, is that we have age limits
on those things because of what the understanding is: At what point
in someone's life are they able to perceive the risk and understand
the risk of the thing they are undertaking? This is my concern with
social media. At one level, we can talk about the content that is on-
line, but at the other level, we need to talk about the algorithm it-
self.

® (1655)

[Translation]

1 think Mr. Morisset said something similar, namely that it is not
always the content, but rather the algorithm that can be dangerous
for children. Perhaps there is a way to share content without the al-
gorithm.

[English]

For me, sometimes the idea of sharing content is actually not
what concerns me as much as the algorithm itself. We've talked
about radicalization. We've talked about the idea of explicit images
being put in front of people who are looking for them. We know
that's how the algorithm works. I tend to think there's a very big
difference between how a television works and how social media
works. It is driven by negative response as much as it is by positive
response, and the proximity between, as we mentioned as well,
comments, which can be really, really harmful for young people.

Monique St. Germain, maybe you can speak to some of the nu-
ances between content and the algorithm itself. Is there a way for us
to actually regulate the algorithm?

If anybody else wants to speak about it, that would be great too.
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Monique St. Germain: Certain types of content, such as child
sexual abuse material, everyone agrees will be harmful. No one
seems to be disputing that this ought not to be online. That's simple.
Where it gets more complicated is when we're talking about content
that's perhaps encouraging self-harm or encouraging or contributing
to the rise in eating disorders and those sorts of things. That's where
we start getting into this trickier space of when it crosses the line.
That's where the algorithms can really contribute to the harm. They
are pushing more and more of this type of content as opposed to
more of the balanced type of exposure you might get if you were
truly getting results coming up based on a search that was talking
about both sides of the equation.

The algorithms themselves and the way in which they are used to
push content, particularly when the user is a young person, that's
one thing. That's perhaps an area that could be tackled through reg-
ulation. Underpinning all of that, of course, is that we need to know
who the young users are, not who they are but that the user is a
young user. There are many different ways to go about that, but re-
alistically, because of the way the Internet works, there needs to be
a multipronged approach. There can't just be one approach. Device-
level is one thing, but there's also the individual websites and the
individual platforms, particularly the ones that deliver content that
we know young people should not be exposed to, such as explicit
pornography and those types of things. Maybe you need to have
heightened expectations and requirements in terms of who can ac-
cess that content and why.

What we're going to start seeing—what we're already seeing—is
that in the criminal court context, a lot of younger and younger peo-
ple are getting involved in the criminal justice system. They are
telling the courts they were looking at porn and they had been since
they were very young. It's driving a lot of other behaviours. Maybe
we can't completely pin it on that—we can't say this causes that—
but we can certainly see enough correlations out there that we have
to start doing something.

[Translation)

Farnell Morisset: [ may have something of interest to share with
the committee.

One of my friends, who is also a fellow content creator, Sylvain
Duclos, is a high school math teacher in Lévis. He started a TikTok
channel to offer homework help and explain math concepts. Of
course, his target audience was high school students, so they were
not 18 years old.

I think this is a very good initiative. We should try to encourage
this idea and promote it. It should not be blocked in a cavalier,
overzealous manner out of concern for protecting young people.

A few months ago, TikTok launched a separate algorithm with a
separate news feed called Steam. This algorithm can identify edu-
cational content in the fields of science, technology, engineering
and mathematics, and then, when someone decides to follow that
feed, it redirects them to content similar to that of Sylvain Duclos.

Another friend of mine, Michelle Houde, is a health professional.
She creates sex education content that is, at times, perfectly suited
and appropriate for teenagers. There is social value there, too.

I am concerned that by casting too wide a net, by wanting to pro-
tect children from sexual content, this type of content may also be
blocked. I believe that the platforms themselves are the algorithm
experts; therefore, they are the best people to talk to.

However, I would simply ask the committee not to assume, out
of a desire to protect young people from risky content, that there is
no good content for them on social media.

® (1700)

The Chair: Thank you.

Mr. Champoux, you have the floor for two minutes and 30 sec-
onds.

Martin Champoux: The potential solutions are really interest-
ing. I am learning a great deal from this discussion.

Right now, we're talking about responsible and positive use of
social media. TikTok is generally perceived as the big bad guy, be-
cause it's likely the most widely used social media platform. It may
have an undeserved bad reputation, but it is often the platform with
the most problematic content, so to speak. However, knowing that
there are initiatives like the ones we've just discussed, I believe we
need to protect them. We need to take that into account in our rec-
ommendations.

I personally think we should include recommendations from to-
day's meeting in the report, as they will shed light on the idea of
age verification for access to social media. This could simply in-
volve restricting activities, as Mr. Morisset said earlier, to allow ac-
cess to content, but not necessarily conversations.

However, in a context where TikTok offers help with math
homework, it is a bit tricky to prohibit young people from asking
questions. It's a complex situation. If we decide to legislate on this,
we have our work cut out for us.

To return to the subject of algorithms, Mr. Morisset, you say that
we need to talk to the platforms. Believe me, when we talk to the
platforms and mention the word “algorithms”, they draw the shut-
ters and turn out the lights, and there is nothing we can do about it.
The conversation is over and people are on the defensive. So, we
also need to be able to have this conversation with everyone.

Ms. Labrosse-Héroux, when you spoke earlier about consuming
culture, you said that content creators and influencers are also vehi-
cles of culture. We also need to take them into account when we
talk about the need to promote Quebec culture.

The discussion is focusing more on regulation, but how could we
use the carrot rather than the stick?

What could we do to encourage content creators to share more
artistic and cultural content, such as songs, videos, films and series
produced by Quebeckers?
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Is there a way to help content creators and convince them to do
more to promote our culture?

Laurence Labrosse-Héroux: That's a very good question.

The timing is perfect, because this afternoon the Coalition for the
Diversity of Cultural Expressions, or CDCE, launched its call for
projects needing funding for content creation. This is the first call
for projects targeting content creators. Obviously, this project will
fund whatever falls within the CDCE's definition of culture, and
artists are part of that.

We could also redefine what culture is. For the CDCE, cuisine
may not be a cultural element. However, it may actually be culture.
These are avenues for reflection to be considered later.

Promoting our culture is already very well established, at least
among Quebec content creators. I will speak about the field I am
familiar with. There is a strong sense of nationalism and protection
of Quebec Canadian culture among francophone content creators,
and even when it comes to speaking French. This is already some-
thing that is very deeply rooted.

The more official institutions recognize that content creation is
part of culture, the more there will be. So there is still a lot of room
to welcome content creators, both in Quebec and in Canada. Our
market is very small compared to the United States and France, for
example, where content creation is 10 times more prevalent than
here. So it will come with time.

The more government institutions encourage us to create, the
more creators will do so.

® (1705)
Martin Champoux: I'm not making eye contact with the chair
because | know she's trying hard to signal that I'm out of time. |

would like to believe that if I don't look at her, I can keep on talk-
ing.

In all seriousness, thank you very much.
[English]

The Chair: Mrs. Thomas, you have five minutes.

Rachael Thomas: Thank you so much.

My first question is for Ms. St. Germain.

I'm wondering if you can explain exactly how the connection
happens between organized crime groups and children being lured
and exploited online. It hasn't been addressed as head-on as maybe
would be beneficial for this committee to hear.

Monique St. Germain: There are a lot of reports that we receive
through Cybertip.ca. Of course, we know from our work with po-
lice that this is a significant issue. There are the individual offend-
ers who target children online in different ways, but there are also
groups of what appear to be organized criminal networks operating
offshore that are targeting young people. In many instances, they're
targeting young males. They pretend to be female and they manipu-
late them into some sort of a sexual chat where the male child in
Canada believes that they are talking to a female peer. As soon as
an image or video is created or shared, the person on the other side
will turn around and start threatening that they're going to release to
friends and family and everyone else.

A lot of times what ends up happening is that the connection
happens on a mainstream social media site like Instagram, and then
the conversation is moved into a private channel like Snapchat. In
fact, Snapchat is implicated in a lot of the reports that are made to
Cybertip. Some recent research that we released last week, where
half the children who had responded—all of whom were in Canada
and had experienced some form of online harm—implicated
Snapchat in that. Not all of those kids, of course, were manipulated
or part of a criminal network, but this is a big part of what we know
is happening.

We also know that the types of tactics that are being used are
very scary. They are very aggressive, and the young people who
come into our organization for assistance are terrified in terms of
what is going to happen next, etc. A lot of these kids are trying to
manage these situations on their own, and they only reach out for
help when they feel that they have no other options. Some kids talk
to their parents, and then their parents come in.

We know that, for people who are going into law enforcement,
it's very challenging for law enforcement to investigate these types
of scenarios when they come from an outside organized criminal
network. There are all sorts of barriers in place for the police in
terms of getting the up-to-the-minute technical information that
they need. Obviously, the investigation of online crimes is a lot
more complicated than it is when you're just going out and inter-
viewing witnesses in the real world. You need the co-operation of
the other countries. There have been some developments on that
front.

Canada recently signed on to a cybercrime treaty in Hanoi, Viet-
nam, that a number of other countries signed on to. That should
help in terms of the exchange of information. Still, this is a problem
that is facing not just Canadian young people. It is facing young
people in many developed nations, because a lot of this is driven to-
wards financial extortion. They're out to make money. It's just like
we used to see happening to senior citizens, and that's still happen-
ing. Young people are seen as a target. Young people in our coun-
tries have money, and criminal networks know they do.

Rachael Thomas: It's basically being used to blackmail these in-
dividuals and their families. Is that correct?

Monique St. Germain: Yes.
® (1710)

Rachael Thomas: Okay. Thank you very much for helping to
explain that.

We have a very short period of time here.
I want to jump into Project Arachnid.

How exactly does that work to take down images, and how do
you know for sure those images have, in fact, been removed from
online?
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Monique St. Germain: I'm not the technical person, but essen-
tially it is using technology to detect similar images and videos that
we've already assessed and classified. It's like a really smart crawler
that as soon as it sees something we've already assessed and classi-
fied, it automates the sending of a notice to the platform requesting
its removal. It goes back and checks periodically to see if the con-
tent has been removed. We measure removal based on the last time
we checked: it was there, and this time it's not, and in the interven-
ing period, we sent a notice.

It's a pretty simple concept in that respect. However, it has given
us the ability to see how the responses are occurring when we get
push-back from companies, what that push-back looks like, what
kinds of questions they're asking or the types of platforms this kind
of material tends to sit on for long periods of time. We know that
file hosts, for example, are implicated quite a lot in the notices we
send.

Rachael Thomas: Thank you very much.
The Chair: Mr. Myles, it's over to you for five minutes.
David Myles: Thanks, Madam Chair.

Mr. McKelvey, it is your time, my friend. I see you there waiting
patiently to answer a question.

You obviously have some thoughts on all of this. My particular
question revolves around the age at which kids are able to assess
the risks of social media, knowing that, of course, there are some
great examples of math education online through social media but
also that the algorithm will favour content potentially very harmful
to kids.

Do you have any thoughts on this? Is there an age appropriate-
ness or a time at which these risks can be understood and perceived
appropriately?

Fenwick McKelvey: There are two components to unpack there.

One is an understanding of how algorithms work and what steps
we've made or not made in Canada to do that. One point to empha-
size is the difficulty in assessing how any algorithmic or Al system
works. It is a consistent concern of the research community to ef-
fectively describe what algorithms or Al systems are doing.

The second point is the distinction between knowing exactly or
guessing that a system is working on or targeting one group. That's
an important distinction for me versus calls to limit or ban access to
social media for certain groups. That requires a fairly invasive pri-
vacy or data collection regime to know versus guessing.

If you're looking at more age appropriate design and saying you
think, as a platform, that this is a youth viewing it so you're going
to take measures to ensure you're recommending good content or
have a different strategy for recommendations, we don't actually
know what those strategies are because platforms don't usually dis-
close how that works.

That would be a different measure: not necessarily banning but
making sure platforms have certain design criteria when they think
they're in situations where there's a probability they're interacting
with a youth or a minor.

David Myles: Do you mean putting the responsibility on the
company itself?

It seems that when I've spoken with advocacy groups about this,
they say there really hasn't been much care for privacy in general.
There's a lot of information that's already known about the content
and the people who are accessing this content, whether they be kids
or not.

How would you respond to that?

Fenwick McKelvey: I would concur that one of the long-stand-
ing ways we could advance regulation would be to empower the
Office of the Privacy Commissioner. This has been a known issue.
If the Office of the Privacy Commissioner had enforcement powers,
the duty to investigate and the ability to protect privacy rights, we'd
have a very quick mechanism towards advancing this.

Certainly, the platforms know and collect a lot of information,
which is why I recommend actually targeting some of the justifica-
tions of that data collection, specifically online advertising.

David Myles: Thank you very much.

MP Al Soud, if you have a question, feel free to go ahead.

Fares Al Soud: Dr. McKelvey, in an opinion piece you wrote a
few days ago for The Conversation, you stated, “Generative Al is
already implicated in deepfake pornography and other forms of
technology-assisted violence. Today, the guardrails governing these
harms are set privately by tech companies.”

To expand on what my colleague was saying, from your vantage
point, how do these privately set guardrails shape the real day-to-
day risk environments for children?

® (1715)

Fenwick McKelvey: That's a great question. I think it does
demonstrate that, when we talk about the impacts of generative Al,
a lot of the harmful impacts, to my knowledge, have been on young
girls, particularly on young girls being targeted and sexually ha-
rassed through nudify apps and other Al-generated apps.

The ability of the industry to launch platforms without safe-
guards demonstrates the kind of regulatory gap we're in. We cer-
tainly have long-standing concerns about oversight on platforms,
and now we're dealing with those same concerns around communi-
ty standards, content and guardrails on Al platforms. For me, it's a
continuation of a long-standing concern about how we make sure
that platforms participate effectively in ensuring that their content
is not used in really harmful situations, which does not happen in
the case of Al

Fares Al Soud: Does the risk differ across platforms? Have you
found that certain platforms are more dangerous for children who
navigate them than for others?
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Fenwick McKelvey: I don't necessarily study children them-
selves. I would say we've seen a deterioration in platforms to deal
with community standards issues. This is the elephant in the room.
Two to three years ago, we saw platforms really trying to take these
matters seriously. Due to the change in government in the United
States, we're really seeing a no-holds-barred approach to communi-
ty standards and online safety.

I think there are differences in what the right answer is, but
there's been a general decline in the participation of platforms as
good-faith participants in these discussions about how to combat a
multi-faceted issue, which is not necessarily going to be solved on-
ly through media regulation.

Fares Al Soud: That's fantastic.

In that same article, you referred to what is known as “knowl-
edge commons”. I'm quite curious how that knowledge commons
typically impacts the posts, the children, the teenagers—

The Chair: I'm sorry, Mr. Al Soud. You're already a minute over
time. It was a good try, though.

Fares Al Soud: That's not a problem.

Fenwick McKelvey: Thank you for all the questions. I'm sorry I
couldn't go into the knowledge commons.

The Chair: Mr. McKelvey, I'm sorry you waited until the end. 1
hope you had enough chances to convey your thoughts in this meet-
ing. However, that is all the time we have for questions today.

I really appreciate all of the witnesses joining us today.

If there's anything you didn't get on the record, or if there's any-
thing that occurs to you later and you have data to share, please
send it in an email to our clerk. We can include it in our report. Our
analysts and our members will all see that information, so there is
another opportunity; you're not done here. We'd really love to hear
more from you, if there's more you have to say.

Witnesses, you're free to leave the meeting. We're not going to
change to in camera or anything, but your part here is done. We re-
ally appreciate your time.

With that, we're going to move into a discussion of committee
business.

We have a new heritage minister. We had invited our former her-
itage minister, who had agreed to be here with us on December 8,
which is next Monday. We could still invite the new minister to
come and testify. I doubt we'd get a very fulsome testimony from
him, as he'll only have been in the role for a short time. However,
I'm leaving it to members for a conversation about what we'd like
to do.

The clerk has also advised that he can try to fill that time with
witnesses on this study instead.

Then, I think we should talk about whether we want to continue
this study beyond the four meetings we've already laid out.

I have Mr. Champoux first.

[Translation]

Martin Champoux: I think it would be good for us to invite the
new Minister of Canadian Identity and Culture. We are supposed to
meet again on Monday, but that might be too soon.

However, I still think it would be good to see whether Mr. Miller
is available to meet with us here in committee. Of course, it would
be good for him to have time to review his new files a bit. Howev-
er, | am certain that he is already up to speed on the subjects we are
discussing here.

My first choice would be to meet with Minister Miller next Mon-
day. If that is not possible, I would like to discuss the possibility of
adding meetings to this study, which seems to have generated quite
a bit of interest. I know that several groups have asked to be heard
as witnesses.

If the minister can come see us next week, I would like us to dis-
cuss adding a number of meetings after the holiday break. I got the
impression that this was more or less unanimous, but we can dis-
cuss it.

® (1720

[English]

The Chair: Mr. Myles.

David Myles: I think we can ask. Realistically, he did just be-
come the minister and he'll have had five days on the job. I think a
lot of people want his time. I personally would love to see this
study continue. I'm really enjoying it. If it made sense to do it in
order, I think that makes sense. I don't think we're going to lose that
much by having the minister come early in 2026. I understand the
interest of having people come here, but whether it needs to happen
in five days and what the advantage of that is, is somewhat un-
known to me. I do think it would give him a chance to become the
minister and learn the file. I understand he has been an MP and he's
experienced, but I don't think we lose that much by putting it into
2026. I think that we have some really great work that we're doing
already and we would keep the momentum going. I know it's fresh
in my mind. That would be my position on this.

The Chair: We still had officials ready to testify next Monday.
We could have them come whether or not the minister agrees. My
fear is that if we wait too long for a minister's response, we won't
have time to invite more witnesses. We'd have to just leave it until
the new year.

Mrs. Thomas.
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Rachael Thomas: I can appreciate the question around the min-
ister. I know that the minister was invited for December 8 and orig-
inally Minister Guilbeault had said yes. He had accepted that invi-
tation, which we were very pleased with. Now there's been a
change in who the minister is. The position still remains the same.
The file still remains the same. I think we can continue to extend
the invitation to the position, which happens to be held by a new
minister now, Mr. Miller, and see what he says.

The other question is that it seems to be somewhat assumed, I'll
say, that this study is going to continue, but the members at this ta-
ble actually have not come to that conclusion.

According to the motion of study it was a four-meeting study,
which will come to an end this Wednesday. There is another con-
versation that needs to be had and that is with regard to the study
currently being undertaken and whether or not members at this ta-
ble wish to extend it, and if so, for how long.

I don't want there to be assumptions and would like it to be ex-
plicitly defined, please.

The Chair: I think in the first conversation we had there were
Mr. Champoux and Mr. Myles who would like to continue this
study. Maybe one of you can suggest that.

Mr. Champoux.
[Translation]

Martin Champoux: Incidentally, I completely agree with
Mrs. Thomas that we have two issues to discuss. No one has actual-
ly concluded that we will continue with this study. That is what I
have expressed, and I thought that others were in agreement. How-
ever, we have not concluded that we will continue with the study.
We also need to have this discussion.

The first question we need to answer is whether we are going
ahead with the idea of having the minister come on Monday. We al-
so need to ask ourselves whether we would still want to have de-
partment officials come if the minister does not.

Personally, I would like us to maintain the decision to invite the
minister to appear. If the minister is unable to come, I would prefer
to wait until after the holidays to receive the minister and the offi-
cials rather than receiving only the officials.

If we want to resolve the issue of the invitation to appear con-
cerning the minister, I would like us to extend the invitation to him.
Let's proceed as if Minister Miller will be with us next Monday, as
planned. If that is not possible, I would then postpone the meeting
with the minister and the officials until 2026.

[English]

The Chair: If the minister can't appear next Monday, do we
want to hear from the officials? How do members feel about that?
Does anybody else want to speak on that?

David Myles: I think it makes sense. I agree with Martin.

I also want to apologize to MP Thomas because we had kind of
jumped into the assumption, and it does require its own conversa-
tion as well, but I tend to agree.

Thanks.

The Chair: The risk is that we don't have any witnesses on
Monday. Is everyone okay with that? We won't have time to invite
more witnesses.

Give me a moment while I discuss this with....

I think we've all agreed we will continue to invite the minister
and officials.

I'm sorry.
[Translation]

Mr. Ntumba, you have the floor.
® (1725)

Bienvenu-Olivier Ntumba: Thank you, Madam Chair.

I agree with Mr. Myles's point of view. However, if the commit-
tee extends an invitation to the minister and department officials,
they may not be available on Monday. We therefore risk not having
enough witnesses. Instead of having the clerk come back and tell us
that the minister is not available, why not send the invitation to the
witnesses and keep the invitation to the minister as is? Even if the

minister is not available on Monday, we will not be short of wit-
nesses.

The Chair: The problem is that it can be expensive for witnesses
who come from far away.

Bienvenu-Olivier Ntumba: I understand.

The Chair: They have to fly to Ottawa. If we cancel the meet-
ing, it would be unfair to the witnesses, and it would be expensive.
So, I don't think it's a good idea.

[English]
Is there anyone else? Are there any other hands up?

Are we all agreed that we will continue with the invitation to the
minister and officials for Monday?

If he's not available, do we just cancel the meeting? Is that what
we agreed to? We won't have time to invite witnesses.

Go ahead, Mr. Généreux.
[Translation]

Bernard Généreux: Today is December 1. Wednesday will be
December 3, if I'm not mistaken.

The Chair: Yes, it will be our fourth meeting on this subject.

Bernard Généreux: Okay. It will be the fourth committee meet-
ing on the subject.

Did we want to invite the minister on Wednesday or next week?
The Chair: We had said Monday.

Bernard Généreux: Okay, so next Monday. We could therefore
invite witnesses to our meeting this Wednesday.

The Clerk: We have five witnesses on Wednesday. We are talk-
ing about Monday, December 8.

Bernard Généreux: Okay.
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It's Monday today, so that's five working days away. I imagine
we could have an answer tomorrow as to whether or not he can
come. We are able to invite them. In that case, that will make it our
fifth meeting on this study, next Monday.

The Chair: In that case, we will have to decide whether to con-
tinue the study after the fourth meeting.

Mr. Champoux, you have the floor.

Martin Champoux: I agree with Mr. Généreux to some extent.

The invitation to the minister was accepted by Mr. Guilbeault. |
therefore believe that Mr. Miller will be able to respond very quick-
ly to let us know whether or not he will be there next Monday.

If we learn on Wednesday that he cannot come, would we still
have time to invite witnesses for Monday's meeting? Obviously, I
am asking this question in the event that we decide to continue with
the study.

The Chair: We can try.

Martin Champoux: In my opinion, we can indeed try, and we
will decide whether to cancel Monday's meeting after we have all
the necessary information.

The Chair: Mr. Généreux, you have the floor.

Bernard Généreux: From what I understand, analysts do not
take holidays. If we want to give them work by having them write a
second report during the festive season, why not?

I'm just joking.

Personally, I would prefer that we finish the study as quickly as
possible. If we want to add a meeting, let's add it next Monday and
cancel the one on Wednesday. Wednesday will be December 10, if
I'm not mistaken.

The Chair: Yes, it would be December 10.

Bernard Généreux: Without wanting to say it publicly, I will
mention that we have a Christmas event on December 10. That's
the truth. So, I don't think it would be a good idea to schedule it for
Wednesday, December 10, especially since the meeting ends at
6:30 p.m. I think we all have our Christmas dinner that day.

The Chair: I think the Conservatives have their party, so you'd
better enjoy yourselves.
Mr. Clerk, you have the floor.

The Clerk: To be clear, Wednesday will be the fourth scheduled
meeting. If we add a meeting on Monday, the committee would
need to agree. That is what we would need to ask.

Bernard Généreux: If we want to see all the witnesses it was
possible to see—

The Clerk: I will do my best, but the deadlines may be extended
a little. If I invite the witnesses this Wednesday for Monday, it will
require delivering headphones, so it may be tight.

I will do my best, but there is a risk that we will not have five
witnesses on Monday.
The Chair: Mr. Champoux, you have the floor.

Martin Champoux: We have a plan.

Let's give the minister until Wednesday to respond. With the
goodwill of our clerk, let's try to find some witnesses for Monday
if, of course, we decide to proceed with this study.

That brings me to my next point. Mr. Clerk, do we need to vote
on a motion to add meetings?
® (1730)

The Clerk: Yes, it can be done by means of a motion.

The Chair: Yes.

Martin Champoux: Okay.

In that case, I would like to propose that we add three meetings

to the study on the effects of influencers and social media content
on children and adolescents.

The Chair: Mr. Champoux therefore proposes holding three
more meetings.

Is everyone in agreement?
[English]
Go ahead, Mrs. Thomas.
Rachael Thomas: Thank you very much, Chair.

Respectfully, I have a question about that. I understand that this
is a really important study. The thing with studies like this is that
they can extend for quite some time. It's hard to know when the
natural cut-off point is because you do hear such interesting testi-
mony and it all does seem very relevant and important, so I give
you that, for sure.

My honourable Bloc colleague put forward a number of witness-
es he wanted to hear from. As of Wednesday, he will have heard
from most, if not all, of them, I believe. There are other witnesses,
of course, who were suggested by the Liberals and the Conserva-
tives.

I can see extending this study by two more meetings. I have a
hard time seeing it go beyond that, just because I know there are
other topics we want to look at as well.

The Chair: Mr. Myles.

David Myles: I find that two would be appropriate. I'm loving
the study. There are still more witnesses or perspectives that maybe
we haven't heard, and judging by the witness list that's coming, |
know there are some really important voices, too.

I think we would be absolutely happy with adding two, if that
works.

The Chair: Mr. Champoux.
[Translation]

Martin Champoux: Two meetings is fine with me.
Thank you.
[English]

The Chair: We can always decide to extend it longer, should we
wish, after an extra two meetings.

Do we need to vote, or is everyone in agreement that we add two
meetings?
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Rachael Thomas: I think we're in agreement.
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